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CHAPTER ONE
INTRODUCTION
1.1	Background to the Study
Social media is often lauded as a potentially transformative information resource. Information is the power house of the present emerging technological driven society. Today, information has been seen as heavily stressed factor that shapes the society. Information is a life blood of present society; it is accepted as a key issue in today’s viable world (Prabhavathi, 2011).
Over the last several years, information increased significantly in a large variety of formats. This information overload gave the foundation to the idea of studying the information searching or seeking behaviour of users or human information behaviour (Fasola & Olabode, 2013). Information that is publicly available can be shared to enable people to perform various tasks in their private and official capacities (Davies, Rafique, Vincent, Fairclough, Packer, Vincent &Haq, 2012). 
The need to make choices among several information sources leads to variations in people's information behaviour. In judiciously making effective use of information, the society has exhibited a kind of behaviour known as information behaviour. Information behaviour has been drastically transformed by the arrival of the internet and, in recent years, of social media. Just as it is known, new technologies helps facilitate and provide flexibility in communicating and sharing of resources.
The 21st Century has been characterized with unprecedented increase in the
technological advancement around the world. Among these are advances in Internet facilities, establishment of libraries, development of information technology, improvements in communications multimedia and sophistication. Adeniyi (2004) established that everybody needs information to reach his or her potential and that the more information that is available to a system about itself and about its environment the more reliable it becomes and the greater its chances of survival.
On other hands, social media has become pervasive, playing a dominant role in the social structure of the society and changing the nature of social relationships (Al-Sharqi, Hashim & Kutbi, 2015). It has revolutionized the way we communicate, interact and socialize. This new approach to consuming and creating information is in particular attractive to youths as a platform and space for activities not possible in the face-to-face context (Leea, Chena, Lia & Lin, 2015). Social media plays a vital role in the sharing of information and is used to convey different types of information (i.e. sensitive, sensational, political and casual information) (Osatuyi, 2013).
Although the history of social media is not really new, but it has only recently become part of our mainstream cultural activities both in the social and business world, people have been using digital media for networking, socializing and information gathering almost exactly like now for over 30 years (Boyd & Ellion, 2008). Defining social media, in Click Z, social media started as a concept many years ago but has evolved into sophisticated technology. The concept of social media can be dated back to the use of the analog telephone for social interaction.
Facebook started as a local social network made for the students of Harvard. It was developed by a sophomore, Mark Zuckerberg. Facebook was actually made by hacking Harvard’s data base containing identification images of students. The initial idea was actually to compare the faces of students with images of animals, for entertainment purposes. However, due to the potentially damaging contents of the site, the creators decided to put it down before it caught the attention of school authorities. The application was shut down, but the idea of creating an online community of students came to existence. The platform was then improved and sooner than they expected, Facebook was released in campuses other than Harvard. Thereafter, high schools were already starting to get attracted to the idea of having online communities, thus opening the website to the younger population. In 2006, facebook.com ultimately offered the opportunity to the rest of the world. As 2007 approached, the registrants reached an overwhelming digit- roughly a million dozen .Facebook has grown to become the biggest and most popular social networking site today with a population of above 500 million active users (Facebook statistics, 2012).
Social media has increasingly influenced the information behavior of students in higher education over the past decade. Social media is a broad concept covering a wide range of the Internet applications that support social communication between individuals (whether direct or indirect, synchronous or asynchronous), with an emphasis on interaction between users (i.e. conversation or dialogue), user-generated content, and building of online relationships and communities (Turban, King & Lang, 2011). Social media is centered on enhancing the progress of communication in the society i.e. sharing of ideas, thoughts, and opinions among people.
Among the vast variety of online tools which are available for communication, social networking sites (SNS) have become the most modern and attractive tools for connecting people throughout the world (Aghazamani, 2010). It is also about allowing people to connect with others just as it has been for many years. According to Khoo (2010), social media applications have influenced all areas of our lives and are having a major impact on how we live, work, play, learn and socialize. Social media in its various manifestations present a golden opportunity and rich environment to study information behaviour, as much of the information (in text, image and video format) are recorded and stored in publicly accessible repositories and on personal devices (Khoo, 2010).
Basically, social media is a collection of interactive web-based applications integrated on Web 2.0 technology that enable active interactions between web multiple users to create and share information (Boyd & Ellison, 2007; O'Reilly, 2007). Although social media and Web 2.0 are distinct concepts they have been used interchangeably in the literature. However, Web 2.0 represents a newer platform foundation of the web which consists of a set of technologies such as Adobe Flash, Really Simple Syndication or RSS to enable richer content to be published on the web (O'Reilly, 2007). By contrast, the foundation of social media is based on user generated content (UGC), that is, various forms of media content created by internet users and available on the web based on Web 2.0 technology (Kaplan &Haenlein, 2010). Social media applications include blogs and micro blogs (logger & twitter), wikis (Wikipedia), social networking (e.g. Facebook, LinkedIn), multimedia sharing services (YouTube), content syndication (e.g. RSS
feeds), podcasting and content tagging services (Anderson, 2007; Hansen, Shneiderman, & Smith, 2010).
Social media technologies are enjoying a phenomenal success, for example, Facebook, a social networking website, claims that its active users reached 1.8 billion worldwide, more than 50% of which log in every day (Facebook, 2017). In the same vein, Twitter, a micro-blogging website hosts 317 million users who post on average 500 million tweets per day (Twitter 2017); More than 1 billion unique users visit YouTube each month, watching more than 6 billion hours of video (YouTube 2017), and at the same time it is estimated that there are over 181 million blogs worldwide (Nielsen 2012). Among the users of social media are students who use social media tools for many purposes such as access to information, group discussion, resource sharing and entertainment (Wang, Chen & Liang, 2011). This has generated speculation on their use and related positive and negative implications, in both the short and long terms. 
The expediency of accessing remote information through social media has resulted in tremendous popularity for web, which has given a new dimension to the library and information centers. In light of this, the job role and concept of library and librarians is dramatically changing with the application of information and communication technologies (Quadri, 2012). The Internet has successfully entered all the areas and to a great extent is affecting the library and information centers. A wide range of public domain and commercial information sources are currently available on the internet such as bibliographical/full text databases, table of contents of journals, discussion forums, technical reports, preprints, biographies, directories, data archives, teaching and training material, library catalogues, software etc (Vijayakumar, 2015).
Furthermore, Internet use has become a way of life for the majority of higher education students all around the world (Vijayakumar, 2015). Social media support all kinds of social interactions, mediated and captured by Internet applications including mobile applications (Khoo, 2015). The online communities that evolve exhibit social and collaborative information behaviour that can be studied.
In this modern society, information behaviour is a day-to-day activity that is essential to people in of all vocations and skilled occupations across various disciplines and professional groups (Yemisi, 2014). The proliferation of online social media has undoubtedly affected how students nowadays learn. Twenty first century learners, often considered critically engaged learners, are the technologically savvy students in today's classrooms (Moore et al., 2008).They
also tend to be plugged into social media sites such as Facebook, Twitter, Instagram, Pinterest, YouTube and many more throughout the course of their everyday activities (Rhoades, Friedel, & Irani, 2008).
The term information behaviour is the currently preferred term used to describe ways in which human beings interact with information, in particular, the ways in which people seek and utilize information (Bates, 2010). In other words, information behaviour covers a wide range of user behaviour in relation to information and information systems, including information need generation, information creation, seeking, encountering, sharing, giving, assessment, management and use. These are studied in the context of different kinds of tasks in work, everyday and play environments. All these aspects of information behaviour can be studied in the context of social media use.
George (2012) claimed that some of the challenges associated with use of social media stem from the risks inherent in student internet usage. Romero-Frías and Montano (2010) further argued that it exposes students to inappropriate material, un-wanted adult interactions and bullying from peers. Similar remarks were made by Romero-Frías and Montano (2010) that Web 2.0 is also a source of concern regarding issues such as, privacy, authorship and ownership rights, digital divide in the classroom or time management issues. 
Additionally, Thomas (2009) stated that information overload is another challenge, whereas Keen (2007), lamented quality of content as a major concern.
1.2	Statement of the Problem
There is no doubt that social media has gained wider acceptability and usability and is also becoming probably the most important communication tools among students especially at the higher level of educational pursuit. However, it has been observed that the rate at which students use social media is critically affecting their information behaviour either positively or negatively (Christopher, 2010). Additionally, several studies have been carried out by some researchers like Lenhart and Madden (2007); Boyd (2009); Madge, Meek, Wellens and Hooley (2009); Christopher (2010); Virkuss (2010); Wang, Chen and Liang (2011); Kumar (2012); Ndaku (2013); Kumar and Kumar (2013); Eke, Omekwu and Odoh (2014) on the use of social media among undergraduate students. It is therefore evident that these studies were conducted on social media usage but focuses of those studies were mainly on adoption, utilization and challenges in using social media. However, there is more to explore in terms of influence of social media on information seeking behavior of undergraduate students, particularly among undergraduate students in Kwara state polytechnic. In line with this proposition, this study seeks to investigate the influence of social media on news credibility among student of kwara state polytechnic, Ilorin.
1.3	Objectives of the Study
The main objective of this study is to investigate the influence of social media on news credibility among student of kwara state polytechnic in Kwara State. The specific objectives of this study are to:
i. 	Identify social media tools preferred by undergraduate students;
ii. 	Determine the extents of social media usage by undergraduate students;
iii. 	Examine the purpose of social media usage among undergraduate students;
iv. 	Study the information behaviour of undergraduate students on social media;
v. 	Investigate the influence of social media usage on information behaviour of
undergraduate students.
1.4 	Research Questions
This study seeks to answer the following research questions:
i.	What are the social media tools preferred by undergraduate students?
ii. 	What are the extents of social media usage by undergraduate students?
iii. 	For what purpose do undergraduate students make use of social media?
iv. 	What are the information behaviour of undergraduate students on social media?
v. 	How does social media usage influence information behaviour of undergraduate students?
1.5 	Research Hypothesis
H0:	There is no significant relationship between the purpose of using social media and information behaviour of undergraduate students.
Hi:	There are significant relationship between the purpose of using social media and information behaviour of undergraduate students.
1.6	Scope of the Study
The general purpose of this study is to investigate the influence of social media usage on the information behaviour of undergraduate students in Kwara State. 
The variables of interest for this study are restricted to social media utilization and information behaviour.
1.6 	Significance of the Study
According to Ikoja-Odongo (2000), the importance of a study can be measured by the contributions that it makes to the people under investigation and the society as a whole. It is anticipated that this study will be useful in understanding the influence of social media usage information behaviour of undergraduate students.
It is hoped that the results of this study will assist the management of the polytechnic and library, to take note of the social media usage pattern of undergraduate students and how they can capitalize on it to achieve the institutional objectives.
Findings from this study will help tertiary schools administrators to understand the information behaviour of students and the use of social media; knowing this will help them in their policy making.
Also, findings from this study will add to the existing body of knowledge in social media utilization and information behaviour. Hence, it is expected that study will provide a rich source of empirical data for other studies that are related to social media and information behaviour.
1.7	Definition Of Terms
Instagram: Instragram is a photo and video sharing social networking service owned by American company meta platforms.
Social media Social media are interactive technologies that facilitate the creation and sharing of information, ideas interests, and other forms of expression through virtual communities and networks.
Instagram influencer: Instagram user who have an established credibility and audience; who can persuade others by virtue of their trustworthiness and authenticity.
Students: A student is a personen rolled in a school or other educational institution.
Lifestyle: Lifestyle is the interests, opinions, behaviors and behavioral orientations of an individual, group or culture.
Social behavior: This is the way people interact with and influence other individuals. One’s social behavior impacts, not only the way other people respond to the current situation, but also their future decisions.
Role: the function assumed or part played b a person or thing in a particular situation.






CHAPTER TWO
LIETRATURE RVIEW
2.1	CONCEPTUAL FRAMEWORK
	This chapter provides the background of hate speech and radio within the conceptual understanding of hate speech, vernacular radio stations, mainstream ratio stations, government radio station and the media regulatory bodies.
	This chapter builds on the background information on historical understanding of radio and hate speech to review the typologies of the role of the radio in conflict situations in Nigeria 2007/2009 post election violence and Nigeria 1994 genocide.
	A political campaigns often refer to electoral campaigns, where representatives are chosen or referendums are decided.
	In modern politics, the most high profile political campaigns re focused on candidates for head of state or head of government, often a president or prime minister. (Boundless, 2016).
	Political campaigns are as old as civilization. As people become civilized, there was need to have a system that will run the affairs of the different societies we have in the word. Thus, political campaigns become necessities.
	It is a conscious effort of someone or individuals who seek the support of people or a group of people in order to win an elected past. Grace (2015) said that “in politics, campaigns have become an essential tool used amongst candidates contesting for various positions to get the electorates to vote for them” when it is time for election and political campaign in any country, the atmosphere is always very intense. The political sector of the country will witness a heavy shake up and many activities and issue will come to the fore.
	The political campaign is step in the electoral process of any country and its ushers in the real voting process.
	He campaign usually determines how much the real election will look like. Take for instance, the 2016 presidential election coming up in the united states of American on 8th of November 2016.
	The campaign for the real election has been ongoing for a while and many issues have been raised most especially about the two major contenders. Hilary Clinton and Donald Trump issues involving their pasts personal lives and their relationship with people, accusations, hate speeches and the host of other have been raise in the media and these issues may end up determine the result of the polls, come November 8.
	Donald Trump in one o0f the campaign debates on television was seen as describing his opponent Hillary Clinton as corrupt and would see her to jail if he become the president of the united state of American in the November election. Hillary on he other hand responded to Donald Trump by calling Trump a racist and a non respected of woman. During the campaign, a candidate is expected to tell the electorate his mission and plain of actions if elected into the post.
	This is termed “manifestoes”. Each candidate seeks to influence and convince the people as the best person t occupy the vacant seat of power. But as noticed in many countries and Nigeria as a typical example, most of the candidates for election usually deviate from presenting their manifestoes to the people to delivering hate speeches against their opponents’ personcility, political parties, ethnic backgrounds and religious.
	These hate speeches have been pointed out as one of the causes of election violence in the country. Many means can be adopted to deliver a political campaign rallies, advertisements, interviews, posters, musicals, short dramas, souvenirs e.t.c. some of the politician were seeing identifying themselves with the common men in the streets (something they would not have done when there was no election).
2.1.1	CONCEPT OF HATE SPEECH
Hate speech is described via way of means of Cambridge Dictionary as ―public speech that expresses hate or encourages violence closer to someone or institution primarily based totally on something consisting of race, religion, sex, or sexual orientation‖. Hate speech is ―typically notion to encompass communications of animosity or disparagement of a character or a collection due to a collection function consisting of race, color, country wide origin, sex, disability, religion, or sexual orientation‖. (Cambridge Dictionary, 2013).
There is no international legal definition of hate speech, and the characterization of what is hateful is controversial and disputed. In the context of this document, the time period hate speech is thought as any type of conversation in speech, writing or behaviour, that assaults or makes use of pejorative or discriminatory language on the subject of someone or a collection on the premise of who they are, in different words, primarily based totally on their religion, ethnicity, nationality, race, colour, descent, gender or different identification factor. This is regularly rooted in, and generates intolerance and hatred and, in positive contexts, may be demeaning and divisive (Guterres, 2019).
Hate speech includes verbal or non-verbal communique that includes slander directed toward specific social groups, most customarily at the grounds of race and ethnicity etc. ( Belavusau, 2017).
In the western world, disdain discourse is most generally perceived as slanderous public articulation focusing on truly burdened social gatherings. Articulation portrayed as disdain discourse normally targets racial and ethnic minorities however it can likewise be coordinated against ladies, individuals, and strict minorities. Despite the fact that "scorn discourse" as a type of articulation is all around censured its characterizing highlights and the utilization of the term openly talk are regularly challenged. At the point when a speaker openly describes another speaker's earlier discourse as a case of scorn discourse such portrayal is perpetually observed as a judgment of the referred to discourse as well as the speakers themselves. A supposed speaker of disdain discourse is depicted as somebody who has abused profoundly held standards of a general public and as somebody with an imperfect (derisive, biased, bigot, homophobic, chauvinist, dictator, and so forth) character that prompts her or him to perform scorn discourse. Because the general public use of the time period as a normative task (Hall, 1988/1989) is possibly to have terrible social effects alleged audio system of hate speech have a tendency to reply to the accusation with a counter task so that it will keep face and to sell the fantastic public identification in their social groups. Usually, such counter demanding situations function an opportunity interpretation of hate speech and a task to the previous speaker credibility (Habashi, 2015).
Disdain discourse is a verbal or composed correspondence communicating a summed up negative feeling on a specific segment, here and there assaulting a person as an individual from that gathering. Scorn discourse regularly targets specific races, sexes, sexual directions, identities, ethnic gatherings and religions. Nonetheless, any unmistakable gathering might be focused on. Disdain discourse is illicit in numerous nations. As indicated by the International Covenant on Civil and Political Rights (ICCPR), "any promotion of public, racial or strict disdain that comprises induction to separation, antagonism or savagery will be denied by law. (Rouse, 2018).
The meaning of discourse is neither generally acknowledged nor are singular aspects of the definition completely settled upon. Ross, et al. accept that an away from ofdisdain discourse can help the investigation of identifying scorn discourse by making commenting on disdain discourse a simpler assignment, and subsequently, making the comments more solid. (Ross, Rist, Carbonell, Cabrera, Kurowsky, Wojatzki, 2016). Be that as it may, the line between disdain discourse and proper free articulation is hazy, making some attentive to give scorn discourse an exact definition. For example, the American Bar Association doesn't give an official definition, yet rather declares that discourse that adds to a criminal demonstration can be rebuffed as a component of a scorn wrongdoing. Essentially, we pick not to propose a particular definition, yet rather look at existing definitions to pick up experiences into what regularly comprises scorn discourse and what specialized difficulties the definitions may bring. We sum up driving meanings of disdain discourse from differing sources, just as certain parts of the definitions that make the identification of scorn discourse troublesome.(Wermiel, 2018).

2.1.2	THE ROLE OF SPEECH IN VIOLENCE CONFLICTS
	The most extreme expression of hate crime is genocide and as noted by Barbara perry in the chapter “hate crime: contexts and consequences” and quoted by yilk underscores that in many cases hate crimes have bn part of the process.
	The November 1938 Kristallnacht, a program involving the destruction and looting of Jewish shops and synagogues and the killing of at least 91 Jew in Germany and Austria, was a particularly striking example, being part of the  process of steadily escalating Vilene that led to the Holocaust.
	As part of a dynamic of genocide, hate speech will often be a first stage in a process f identifying a community as the “other’ in order to establish violence directed to a specific target as acceptable within a community, it is necessary to begin a process of identifying that target as not being protected by the usual social rules of behavior.
	In situations of tension involving minorities or indigenous peoples acts which have a heavy charge of cultural symbolism have the potential to trigger conflict it the underlying preconditions are already there, such as the revocation of language right for a linguistic minority.
	Hate crimes can also include desecration of cultural, spiritual or historical heritage. In such cases, the intent may be the same as for attacks on civilians to identify who are “insiders” and “outsiders”, and reinforce a cycle of hatred and violence between them. There is a distinction between hate crimes in the lead up to conflict and war crimes committed against civilians on the basis of their ethnic or religious belonging within a conflict setting.
	There may be key difference between this two not only in terms of scale-pre-conflict hate crime may target only one or a small number of people whereas war  crimes can includes massacres and even genocidal events but also motivation.
	In the pre-conflict scenario, the intent may be intimidate a section of he population, cowing them into seeing resistance as futile, provoking them into acts of retaliation, or wearing down moral and social inhibitions with regard to violence within the community 60. Acts committed in a conflict environment, on the other hand, may have a more immediate tactical goal.
	However, in reality it is likely that these event will be part of a timeline in which it becomes difficult to discern exactly when peace-time ends and conflict begins, and vice versa.
	To power of language should not be underestimated in a conflict setting. Hate speech and hate crime can be used not just to exacerbate already existing tensions, but even to a certain extent to define how the battle lines are dawn.
	In addition, peace agreements often fail to put in place adequate measure to tackle hate speech and crime, focusing rather on the makeup of political structures and division of materials resources 65. Armed groups, the actors most capable of carrying out hate crimes, may be inadequately disarmed partly because of the so called “security dilemma” a lack of trust on both sides leads armed groups to do everything they can to ertain weapons
2.1.3	HATE SPEECH AND TARGETED VIOLENCE
	Decades of research and hundreds of studies. Using complementary methodologies demonstrate a clear casual link between exposure to media of al kinds including video, music, pictures and text 69. Violence political rhetoric is also cross national. For example, in a 2010 British campaign speech in Northern Ireland, soon –to-be Prime minister David Cameron used the word “fight” 19 times in about 90 second e.g. “were fighting for people, and join us in the fight” 70 (Cameron 5/4/210). Even Ghandi used violent metaphors while explicitly swearing off actual violence in his famous “Quit India” speech media violence effects work through priming: cues activate aggressive cognitive and emotional structures in memory, making aggressive responses more accessible.
	Although political speech may not seem as explicit or compelling have forms of violent entertainment, psychologists have found that violent text is presented subliminally. Theoretically, then, violent political rhetoric can produce the same psychological dynamics as violent entertainment. The libertarian view holds that freedom of speech takes precedence over all other rights because all rights depend on the existence of a effective right to dissent from this view, the harmful effects of propaganda are not deemed to be sufficiently grave to justify the imposition of restrictions on freedom of speech. The opposing egalitarian view, however holds that restrictions on hate-mongering are necessary in order to protect minority inter-group harmony in the society from the egalitarian view, all persons and groups must be protected equally against the promotion of hatred and against defamatory attacks that deny their right to human dignity. Additionally, hate propaganda has no redeeming social value and is inherently harmful both to target group and the societal order. Therefore restrictions on freedom of expression explicitly designed to curb the hate mongering represent reasonable limits.
	Previous studies indicate that derogation of members of less empowered groups is seen as more prejudiced than such behavior directed toward more empowered groups. In a study it is evident that whether the behavioral response of the target (target responds of ignored the speech) in regards to participant variables, Caucasian men found the speech less offensive and the message sender less accountable. In the public setting with a response occurring, the speech in Nigeria situations was perceived as more offensive than when no response occurred. Conversely, in the private setting, no response by the target leads to higher offensiveness rating than when the target responded. In regards to accountability in the public condition, the speaker was rated more accountable when the speech leads to a behavioral response than when it did not.
However, the accountability ratings were not different for response versus no response versus no response in the private condition hate propaganda creates the perceptions of hate speech by adding in the emotional response of the target e.g either by being fearful and upset or calm when the target responded to the hate speech and was afraid, e.g by bringing charges against the speaker or by changing his or her own behavior at some cost to him or her own behavior at some cost to him or herself, the speaker was rated to be more accountable than when the target did not respond or was calm. The harm and accountability rating were highest when the target fearfully avoided the speaker and lowest when the target calmly ignored the speaker. A fearful avoidant response was perceived as more offensive and harmful and less appropriate than a calm response of filing a complaint. A calm response involves action that was rated as the most appropriate4 response to hate speech, more appropriate than running away and dong nothing when taking the setting into consideration; public speech was generally viewed as more offensive than private speech.
2.1.4	THE HARM OF HATE SPEECH
	Previous studies suggested that hate messages cause emotional distress and restriction on people’s personal freedom. Targets have quit jobs, forgone education, changed residences, avoided public paces and modified their behavior.
	Furthermore, hate message lead to lower personal self-esteem and a lessened sense of security. Maina Kiai studied the perceptions of targets related to the reception of anti-Semitism and antigay speech. She discovered that hate speech lead to short and long term consequences which are similar in nature to the effects of other type of traumatic experiences.
	This implies that the impact of hate speech is attributed to ignorance, repressed hostility and social learning. The motives of hate speech are described as enduring and not situational states. Cowan and metrick documented the experience of being the target of hate speech in public places by focusing on racist and sexist hate speech. The targets faced a range of experiences involving subtle derogatory speech and the victims were unaware of its occurrence such experience occur regularly and leave targets harmed insignificant ways. Social status, to fear their safety and sometimes engage in violent behavior.
	 Further sexist speech caused woman to be uncomfortable and afraid to be in public this unwanted sexually suggestive speech is an affective mechanism for reinforcing the dominant position of man over woman in public carry separated the harms of hate speech into two forms based on the model of transmission and ritual models communications.
	The transmission model involves the direct harm of hate speech to the target and ritual model refers to the harm of societal subordination of minorities as a group.
	Hate speech can also affect the observer of the speech. Political leaders regularly mobilize aggressive responses in audiences. Given te important stat goal of minimizing aggression in society, the role of political leaders in stoking aggressive responses in citizens may be hidden conflict of interest. But whatever positive effects leaders seek when employing violent metaphors, whether support for themselves for polities, or fr political mobilization, area offset by the implications of violent language for political violence support.
	Hate speech embodies mild rhetorical devices push some citizens to a level of hostility in which thy openly whish physical harm on political leaders, contravening vital norms that enable democratic government to function. Yet it is difficult to imagine a workable solution for addressing this problem to imagine a workable solution for addressing this problem with constitutionally. Protected speech, beyond self restraint by leaders. The evidence here might be sufficient make political into speeches and ads, particularly in situations when their audiences are already boiling over with hostility.
	The underlying impart of hate speech reflects the ideological neutrality of political violence. Most of the recent concern about violent rhetoric and support for political violence is being voiced by partisans on th ideological left, focused on the words and behavior of the political night. However, American politics has been plagued by violence instigated by all extremes of the ideological spectrum n different political times. The language used in the experimental studies is mild and utterly common. It does not use vivid details of specific violent acts, and the metaphorical targets are public policy problems like unemployment and gals like justice and equal opportunity.
	Moreover, although not ubiquitous, this type of rhetoric is extremely common. The result mirrors the findings from media violence research in which mild forms of entertainment violence and even subliminal violent text increase interpersonal hospitality and aggression in audiences. If mild violent rhetoric increase support for political violence, how does the public respond to more extreme violent rhetoric and to language that specifically targets government and politicians. Media violence evoke aggressive behavior more strongly than weaker depictions.
2.1.5	THE ROLE OF SOCAL MEDIA IN HATE SPEECH 
	The authors of ‘the psychology of social networking: the challenges of social networking for fame-valuing teens body image” argue that social Networking seems to satisfy some adolescent development needs. First, it allows teens to practice identity establishment through performing self expression and self presentation tasks.
Second, it provides opportunities for youth to seek social approval from others.
	Furthermore, adolescents have a strong attraction and aspiration to fame, which has become one of the most highly appreciated values for this age group. TAli Te’Harari and keren eyal conclude that youth’s exposure to thin-idealizing content posted by their adored celebrities on interactive and highly ongoing social networking sites poses potential challenges for these young, developing individual s and therefore social networking sites should adopt basic norms of moral and social responsibility. This recommendation is hammered time and again in confronting the social media’s dark site.
In his book, he argued that social media intermediaries should be equated with telephone service providers. He explained the major technical different as well as differences I scope and potential impact. Professor Barkey criticize me for failing to explain why any of these difference are morally important. The technological difference a re of functional practical importance
The possibilities that the social media is offering exceed by far those that are made available by the telephone providers the social media cannot be seen as a mere electricity grid
While these differences are not necessarily morally significant the practical implication of social media abuse are certainly morally significant therefore I insist that social media intermediaries should be more responsible and more proactive in ensuring safe use of this innovative and transformative information platform
After refuting the telephone provide and the electric analogies I went on to offer what I believe are better analogies to understand social responsibilities on the social media I have argued that better analogies are those between the social media and a large first and second hand bookstore or between the social media and a large library.
An owner of a bookstore cannot be held responsible for the content of each every book in her store she does not read and inspect all the books similarly it can be argued an social media provider should not be held accountable for content on its server but if a bookstore owner is informed that a specific book contains child pornography some other illegal material that violates copyright and she does not take that the social media book off the shelves then the owner may be held legally responsible for violation of the law and she is also morally responsible similarly it can be argued ids the case on the social media ISPS and WHSS have discretion whether their services are opened for all or limited one way or another bookstore owners do have discretion the books they offer for buyers many would like to maintain a quiet and tranquil atmosphere in the store the books accordingly will be for the general readership other books owners might opt for amore rowdy atmosphere they will entertain books of socially problematic material the likely result would be that the general readership would refrain from visiting those book stores those stores would become niche stores for particularly readers
In both kinds of store, their owners would like to keep the business going. They will listen to warnings about the illegality of certain books the same it can be argued its true of ISPS and WHSs provide a notice first, allowing the provider to make a decision about the consequences to which she might held liable if the provider host does not act upon the warning then it will have to face the consequences indeed on copyrights issues ISPS are expected to assume responsibilities
They should also assume moral and social responsibility when violent anti-social activities are taking place on their servers most ISPS and web hosting companies would not like their serves to be transformed into forums I which concoct criminal activities
2.1.6	OVERVIEW OF HATE SPEECH LEGISLATION IN NIGERIA
Hate Speech legislation is a bill aimed at reducing offensive speech and curbing hate crimes. To further buttress this, A Senior Advocate of Nigeria, (Ifedayo, 2019) has defined the Hate Speech and Social media bill as a cynical strive via way of means of a few anti-democratic forces in authorities to curtail the liberty of expression contained in Section 22 of the 1999 charter as amended. He described the two bills as evil legislation, ill motivated, evilly conceived and not in the interest of the country. Ugwu (2019) It is unlucky that at this stage of our civilization in Nigeria, all we're considering is a way to forestall humans from displaying indifference to rules of government. It is a primordial manner of doing things. The difficulty of hate speech invoice is some thing that can't continue to exist in Nigeria.
Anyakwee (2019) has condemned the bills, saying they are not reasonable, humane, civilized or progressive. It is uncomparable exemption by what has been munificently planned as a progressive ninth Senate. it's our candid recommendation to men and girls of conscience and responsibility of this Senate, that this inhumanity in thought be over forthwith. The essence of common government isn't to freakishly use its majority to exercise tyranny, he said.Nsirimovu stated there has been no denying the truth that Nigerians have to respect the significance of social media as catalysts for improvement within side the society, even because it has edified, instructed, admonished and raised the sensibility of Nigerians and stimulated many reforms . He noted that it was a verified fact that without freedom of thought, there can be no such thing as wisdom and no such thing as public liberty. In addition, he said without freedom of speech, there can never be a free government.
Aliyu (2019) says hate speech is the newest threat to peaceful coexistence globally and therefore requires a separate legislation.
The Independent National Commission for the Prohibition of Hate Speeches Bill also known as. "Hate Speech Bill" ("the Bill") remains one of the most controversial Bills to be passed by the Legislative arm of government in Nigeria. Although, it's far nevertheless at the primary analyzing stage, it has already acquired numerous grievance and agitations with the aid of using numerous agencies and stakeholders clamoring for a evaluate of the capital punishments prescribed within side the Bill or for the discountenance of the Bill in its entirety. Many understand the Bill as an try via way of means of the authorities to region obstacles on the liberty of expression of its citizens, a essential human proper enshrined within side the charter of Nigeria, even as a few others see it as a Bill which now no longer best is going towards morality however is an offshoot of the antics of a few political leaders who preference to in addition their customized objectives. The said goal of the Bill is to sell country wide concord and integration via way of means of outlawing unfair discrimination, hate speeches and the status quo of an Independent National Commission for the prohibition of hate speeches and related matters. The Bill mainly prohibits the fee of ethnic discrimination, hate speech, harassment on the idea of ethnicity, ethnic or racial contempt and discrimination through manner of victimization through people or company bodies.
2.2	THEORETICAL FRAMEWORK
2.2.1	SOCIAL RESPONSIBILITY THREORY.
	The theoretical bedrock of the study is the social responsibility theory. As a normative theory, social responsibility theory explains how media should ideally operate in a given society of social values and it’s the standard against which the public judges. This theory asserts that media must remain free of government control, but in exchange media must serve the public.
	In performance this stewardship function through reportage events and crisis situation the social responsibility theory emphasized that the media must keep with the professional balance in order not to further aggravate the crises situation but rather incorporate in reports diverse opinions, way forward the  nail the crisis to it coffin for peace and progress to reign (OYERO, 2008)/
	The theory emphasized that the Social media in their reports must not promote violence and civil disorder or be biased in favour of one minority group while relegating the views or accessibility of other minor or majorgroups to the background.
	The media as a whole should be pluralistic and reflect the diversity of their society, given access to various points of view and right to reply the theory also posits that it is an ethical theory that an entity, be it an organization or individual has an obligation to act to benefit society at large.
	In other for the broadcast media to act accordingly and also perform their social responsibilities to the society, the NBC was established to help regulate the broadcast media and also guide to performing their social responsibility function (FOLARIN, 1998).
	The underlying principle of the social responsibility theory is that the press should be free to perform the function which the libertarian theory had granted it freedom to perform; but that this freedom should be exercised with responsibility (OKUNNA and OMENUGHA 2012). In relation to this study, it is apparent that the various Social media in the country have failed in their social responsibility to the society. The television was used to propagate various hate speeches during the 2015 general campaign in Nigeria. 
	These hate speeches were either instigating the people against a political candidate or against a political, religious or ethnic group.
	A typical example is the speech made by the Katsina State governor, Ibrahim Shema. Shema was urging his supporters to reprise any provocation by the opposition and to kill them like they kill “cockroaches”. The report was carried by premium times in October 2014. The various Social media in the country have over the years, turned to propaganda tools in the hands of politicians and powerful people in the country, rather than tools for nation building.

THEORY
	Brian Berkey provides must food for through. He seems to accept that john Stuart Mill’s theory can be a good starting point to discuss. Freedom of expression on the social media. He wants to deduce from Mill whether social media serive providers (ISPS) and web hosting services (WHSs) Ought to deny service to those who would engage in online hate speech. But he takes Mill’s position tool Literary with not enough consideration to the dramatic technological and media developments that have taken place since Mill worte on liberty in 1869.
	In another article (Cohen- Almagor 2012) he explained that Mill wrote at a time when there was no Social media. All there was were a few newspapers; read only by the elite. Today the situation is very different. People have access to newspapers, radio, television, the social media, cell phones and other technological means of communication that together influence and shape to one extent or another the reality in which we live. Together these means of mass communication can create and reinforce an atmosphere of incitement might create a turbulent atmosphere that is conducive to violence.
	Frequently, inciting speech, even if repeated and magnified by the media, falls on deaf ears. Sometimes, however, such speech falls on eager ears and can be a factor in inducing the already persuaded that there is a need to take action i.e. to move from harmful speech to harmful deeds.
	It is one thing to throw a lighted cigarette into an empty bin and quite another to throw it in a dry field when discussing the role of the social media and social media in facilitating and encouraging terror, the reiterated theme in the report is responsibility.
	The fight against radicalization an terror requires cooperation of all pertinent stakeholders and shared responsibility to take ad equate measures to prevent silence.
2.3 	REVIEW OF RELATED RESEARCH
Nyaruai (2015) investigated hate speech control for peace building in Kenyan social media, with focus on Kenyan bloggers. The study was based on three objectives: hate speech monitoring and control tools, hate speech sensitization and hate speech laws. The studies theoretical framework was guided by Jeremy Waldon's systematic framework for legal regulation of hate speech. First, he argues that the “harm” associated with “hate speech” has nothing to do with the motives of the speaker, and everything to do with the message conveyed and the damage that message does in a democratic society predicated on equal citizenship. Second, Waldron argues that written defamation matters much more than the spoken word. As he puts it, “libel is much more serious because the imputations it embodies take a more permanent form. Research design applied was descriptive where data was collected using structured questionnaire and analyzed both qualitatively and quantitatively. The target population comprised bloggers in Kenya that included 85 bloggers listed in 18categories out of which a sample of 70 bloggers were selected through stratification of 18 strata and random sampling was done for each stratum. A questionnaire was used to collect data while the Statistical Package for Social Sciences (SPSS) was used to analyze data. According to the findings, majority of the respondents disagreed with the monitoring and control tools used to monitor hate speech at 47.6% while 42.3 7%advocate for context analysis of flagged speech before being branded as hate speech. More than half of the respondents at 52.54% did not agree to removal of content by commercial internet service providers hence there was a small positive correlation between hate speech monitoring and control tools and hate speech control. Majority of the respondents strongly agreed and agreed at an average of 34%.11 and only6.5 7% of the responses were strongly disagreed to level of hate speech sensitization.
A large number of the respondents, 69.49% agreed to understand what constitutes hate speech hence a strong correlation between sensitization and hate speech control. There was a general mixed reaction to questions regarding use of law to control hate speech in Kenyan social media 30.08% of the respondents agreed while 3 1.76% of therespondents disagreed hence an indication the correlation between the two variablesas a moderate positive correlation. The key recommendations of the study is that thereshould be clear definitions of what constitute hate speech and 'causing annoyance' asgrounds for taking legal action against individuals and the circumstances and lawsunder which individuals are charged over their online activities should be clarified.
While the reviewed studies looked at the implications of hate speech on individuals,none has deemed it necessary to look at how social media had contributed to thepromotion of hate speech and how it could affect our national unity as a nation, hence,the knowledge-gap this study seeks to fill.
Alakali, Fage and Mbursa (2016) examined the phenomenon of hate speech and foullanguage on social media platforms in Nigeria, and assessed their moral and legalconsequences in the society and to journalism practice. It used both quantitative and qualitative methodology to investigate the phenomenon. In the first place, the paper employed the survey research methodology to sample 384 respondents using questionnaire and focus group discussion as instruments for data collection. Findings from the research indicate that promoting hate speech and foul language on social media have moral and legal consequences in the society and to journalism practice.
Findings also show that although, the respondents understand that hate speech andfoul language attract legal consequences, they do not know what obligations are created by law against perpetrators of hate speech and foul language in Nigeria. 
Alakali, Fage and Mbursa (2016) examined the phenomenon of hate speech and foullanguage on social media platforms in Nigeria, and assessed their moral and legal consequences in the society and to journalism practice. It used both quantitative and qualitative methodology to investigate the phenomenon. In the first place, the paper employed the survey research methodology to sample 384 respondents using questionnaire and focus group discussion as instruments for data collection. Findings from the research indicate that promoting hate speech and foul language on social media have moral and legal consequences in the society and to journalism practice. Findings also show that although, the respondents understand that hate speech and foul language attract legal consequences, they do not know what obligations are createdby law against perpetrators of hate speech and foul language in Nigeria. The paper therefore, adopted the qualitative, doctrinal and analytical methodology to discuss the legal consequences and obligations created against perpetrators or hate speech and foul language in Nigeria. the paper concluded based on the findings that hate speech and foul language is prevalent on social media platforms in Nigeria and that there are adequate legal provisions to curb the phenomenon in Nigeria. It recommends among others that the Nigerian government and NGOs should sponsor monitoring projects like the U MAT! in Kenya to better understand the use of hate speech and that monitoring agencies set up under the legal regime should adopt mechanisms to identify and remove hate speech content on social media platforms in Nigeria.
Olufunke (2019) on her part examined the effect of hate speech on citizens in Ibadan,Oyo State, Nigeria. The population consisted of residents of ibadan, Oyo State estimated at over 6,000,000. A sample of 200 respondents was purposively and randomly chosen for the study. A self-designed questionnaire titled “Hate Speech and its Effect on Communities (HSEC)” was used to gather data for the study. The data were analyzed using descriptive and inferential statistics. The findings showed that hate speech permeates the Nigerian society and has the potential of disrupting the progress and development of the nation as its tenets are against tolerance and respect for human dignity. The findings amongst others showed that hate speech affects its victims to the extent that some can become distressed and withdrawn from public debate. The study also showed that there were no legal laws on hate speech. It was therefore, recommended among others that every Nigerian should make effort to end the menace of hate speech by being conscious of their utterances so as not to incite hatred. It was also recommended that awareness should be created in schools, churches, mosques and in communities to educate people on what constitutes hate speech.
Source Credibility Theory
The Source Credibility Theory, proposed by Hovland and Weiss (1951), posits that the credibility of a message depends on the perceived expertise and trustworthiness of its source. In the context of social media, this theory suggests that students evaluate the credibility of information based on the source’s reputation, expertise, and reliability. For example, verified accounts or influencers with subject matter expertise are likely to be considered more credible. This evaluation influences students’ acceptance and engagement with the content.
Uses and Gratifications Theory
This theory explains why individuals actively choose certain media platforms and content to satisfy specific needs (Katz, Blumler, & Gurevitch, 1974). Among students, social media platforms are utilized for diverse purposes, including academic research, entertainment, and social interaction. The perceived credibility of information impacts the extent to which these platforms fulfill students’ informational and social needs. When students perceive social media as a credible source, they are more likely to use it for decision-making and knowledge acquisition.
Dual-Process Models of Persuasion
The Elaboration Likelihood Model (ELM) by Petty and Cacioppo (1986) and the Heuristic-Systematic Model (HSM) by Chaiken (1980) provide insights into how individuals process information. According to these models, students may engage in either systematic processing (critical evaluation of content) or heuristic processing (relying on cues such as likes, comments, or the source’s popularity) to judge credibility. The ease of heuristic processing on social media platforms often makes students susceptible to superficial credibility cues, which may impact their decision-making.
Social Influence Theory
This theory emphasizes the role of peer influence in shaping attitudes and behaviors (Kelman, 1958). Students at Kwara State Polytechnic are likely to be influenced by the opinions and behaviors of their peers regarding the credibility of social media content. For instance, content shared or endorsed by trusted friends or classmates may be perceived as more credible, regardless of its objective accuracy.


Technology Acceptance Model (TAM)
Developed by Davis (1989), the TAM explains how perceived ease of use and usefulness influence the adoption of technology. In the context of social media credibility, students’ perceptions of a platform’s reliability, user-friendliness, and functionality can affect their trust in the information shared. Platforms that offer user-friendly interfaces and tools for verifying information are more likely to be deemed credible.












CHAPTER THREE
3.1	RESEARCH METHOD
	This is a descriptive where only one study a large population and researcher have to sample some portion of the population and generalize. It is a study that investigate the existing characteristic of a large group of peoples or situation.
	Olayiwola (2017) put it that survey research is a research method that describes a given state of affairs at a particular time. It is commonly involved gathering data from a population at a period from the total population a carefully selected sample having fact and characteristic techniques.
3.2	POPULATION OF THE STUDY
	Population according to Euroborowalai (2003:15) refers to the entire subject whom the researcher is investigating or any group of organization being studied by investigator that constitute the population. This research work is to determine “ Influence of social media on news credibility among student of kwara state polytechnic’, therefore the population of this study comprises of people in Ilorin, Kwara State.
3.3	SAMPLE SIZE AND SAMPLING TECHNIQUES
	Undoubtedly, it is believed that the sample of population of research was the entire student of Kwara State Polytechnic. The researcher used to purposive sampling, people in Ilorin, Kwara State in selecting 100 respondents out of the population among different department questionnaire were administered on those who make themselves available this ensure hundred percent rate of return.
The study could not be carried out on all the population of students in Kwara State polytechnic, Ilorin. Therefore the adoption of the purposive techniques is to select 100 Students from 10 Departments in 3 Institutes in Kwara State polytechnic.   The three institute includes Institute of Information Communication and Technology (IICT), Institute of Technology (IOT) and Institute of Finance and management Studies (IFMS). Three Department will be selected from IICT, this departments include Mass Communication, Office Technology management and Computer science, three Department from IOT which includes Mechanical engineering department, Electrical engineering department and Civil engineering department and four Departments will be selected from IFMS which include Business Administration, Public administration, Accountancy Department and  Banking and finances Department. 
3.4	INSTRUMENTATION 
The research instrument for this study was the questionnaire. The questionnaire contained 15-items, which were used to elicit information from respondents. The questionnaire was divided in two sections A and B. Section A contained demographic information about the respondents, which put out on their gender, age and qualification. Section B was used to collect data to elicit response to research questions about the research.  	
Since this study employed survey design, questionnaires were used to collect data. In order to ensure that relevant items were included in the questionnaire, extensive and relevant literature were consulted before the instrument for data collection was constructed.
3.5	VALIDITY AND REALIBILITY OF THE INSTRUMENT 
	Validity is concerned with the ability of a research instrument to measure that it has design to measure. i.e how will it measure, does the instrument measure what is suppose to measure.
 	This instrument is valid because questionnaire is protested and the question were given the desired result moreover the question were crossed checked by the supervisor o give instrument validity on the basis of the above, the instrument is therefore valid.
In order to ensure that relevant items were included in the questioners, extensive and relevant literature were consulted before instrument for data collection was constructed; this is done in other to ensure content validity of questionnaires. A constructed questioner was given to expert in the field in other to go through and criticize. This is imperative in order to make sure that the data collection instrument had face validity.
This research is descriptive and expository in nature questionnaire were use as instrument out data with the respondents opinion or views on the “uses and adoption of podcast”
3.6	METHOD OF ADMINISTRATION OF INSTRUMENT 
The instrument used in the study is questionnaire and it will be distributed through personal visit and consultation, we will consult various respondents at Kwara State polytechnic, Ilorin which will include 100 Students from 10 Departments in 3 Institutes in Kwara State polytechnic.   The three institutes include Institute of Information Communication and Technology (IICT), Institute of Technology (IOT) and Institute of Finance and management Studies (IFMS). Three Department will be selected from IICT, this departments include Mass Communication, Office Technology management and Computer science, three Department from IOT which includes Mechanical engineering department, Electrical engineering department and Civil engineering department and four Departments will be selected from IFMS which include Business Administration, Public administration, Accountancy Department and  Banking and finances Department.
3.7	METHOD OF DATA ANALYSIS 
	To make the analysis of the media collection sample frequency count was used, the statistical, computation was done manually, furthermore, table as part of the research, questions and each respondents were scared accounting to the basis or frequency distribution and sample percentage were corrupted from distributed.







CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND INTERPRETATION OF DATA
4.1 	Introduction
This chapter presents, analyzes, and interprets the data collected through the administered questionnaire on the " Influence of social media on news credibility among student of kwara state polytechnic". The analysis is divided into three sections: Demographic Data, General Response, and Research-Based Statements.
4.2	Demographic Data of Respondents
This section presents the bio data of the respondents including sex, age, marital status, educational qualification, and occupation.
Table 4.2.1: Distribution of the respondents by Sex
	OPTIONS
	RESPONDENTS
	PERCENTAGE

	Male
	30
	30%

	Female
	70
	70%

	Total
	100
	100


Source:  Field Survey, 2025
From the table above, 30 respondents representing 30% were male while 70 respondents representing 70% were female.
Table 4.2.2: Distribution of the respondents by age 
	OPTIONS
	RESPONDENT
	PERCENTAGE

	18-22 years
	50
	50%

	23-27 years
	30
	30%

	28 years and above
	20
	20%

	Total
	100
	100%


Source:  Filed Survey, 2025
The above table shown that 50 representing 50% were range from 18-22, 30 respondents representing 30% were range from 23-27, while 20 respondents representing 20% were range from 28 years and above.
Table 4.2.3: Distribution of the respondents by Institute 
	OPTIONS
	RESPONDENT
	PERCENTAGE

	I.I.C.T
	50
	50%

	I.O.T
	25
	25%

	I.F.M.S
	25
	25%

	Total
	100
	100%


Source:  Field Survey, 2025
The table above shows that 50 respondents representing 50%  are from IICT, 25 respondents 25% are IOT, while 25 respondents representing 25%  are from IFMS.
Table 4.2.4: Distribution of the respondents by Level 
	OPTIONS
	RESPONDENT
	PERCENTAGE

	ND I
	25
	25%

	ND II
	25
	25%

	HND I
	25
	25%

	HND II 
	25
	25%

	Total
	100
	100%


Source:  Field Survey, 2025
In the table above 25 respondents representing 25%  are in ND I, 25 respondents 25% are ND II, 25 respondents representing 25%  are HND I, while 25 respondents representing 25%  are HND II..
SECTION B
TABLE 4.2.5: Do you use social media regularly?
	OPTIONS
	FREQUENCY 
	PERCENTAGE (%)

	Yes
	90
	90%

	No
	10
	10%

	Total 
	100
	100%


Source: Field Survey, 2019
	This table above shows that 90 respondents representing 90% said Yes, while 10 respondents representing 10% said No that they didn’t use social media regularly.
TABLE 4.2.6: Most frequently used platform
	OPTIONS
	FREQUENCY 
	PERCENTAGE (%)

	Facebook
	20
	20%

	Whatsapp
	40
	40%

	Tiktok
	20
	20%

	Twitter (X)
	20
	20%

	Total
	100
	100%


Source: field survey, 2019.
	The table above is shows that 20 respondents representing 20% used Facebook, 40 respondents representing 40% used Whatsapp, 20 respondents representing 20% used Tiktok while 20 respondents representing 20% used Twitter (X) frequently.  
SECTION C
Table 4.2.1: I get most of my information from social media
	OPTIONS
	RESPONDENTS
	PERCENTAGE (%)

	Strongly Disagree
	10
	10%

	Disagree
	20
	20%

	Neutral
	-
	-

	Agree
	50
	50%

	Strongly Agree
	20
	20%

	Total 
	100
	100%


Source:  Field Survey, 2025
The table above shows that 10 respondents representing 10% Strongly Disagree, 20 respondents representing 20% Disagree, 50 respondents representing 50% Agree and while 20 respondents representing 20% Strongly Agree that they get most of my information from social media
Table 4.2.2: I spend more time on social media than on traditional media (TV, radio)
	OPTIONS
	RESPONDENTS
	PERCENTAGE (%)

	Strongly Disagree
	10
	10%

	Disagree
	20
	20%

	Neutral
	-
	-

	Agree
	20
	20%

	Strongly Agree
	50
	50%

	Total 
	100
	100%


Source:  Field Survey, 2025
The table above shows that 10 respondents representing 5% Strongly Disagree, 20 respondents representing 10% Disagree, 20 respondents representing 20% Agree and while 50 respondents representing 50% Strongly Agree that they spend more time on social media than on traditional media (TV, radio).
Table 4.2.3: Social media is my primary source for news update
	OPTIONS
	RESPONDENTS
	PERCENTAGE (%)

	Strongly Disagree
	5
	5%

	Disagree
	10
	10%

	Neutral
	-
	-

	Agree
	35
	35%

	Strongly Agree
	50
	50%

	Total 
	100
	100%


Source:  Field Survey, 2025
The table above shows that 5 respondents representing 5% Strongly Disagree, 10 respondents representing 10% Disagree, 35 respondents representing 35% Agree and while 50 respondents representing 50% Strongly Agree that social media is my primary source for news update
Table 4.2.4: I trust social media platforms for urgent information
	OPTIONS
	RESPONDENTS
	PERCENTAGE (%)

	Strongly Disagree
	10
	10%

	Disagree
	10
	10%

	Neutral
	-
	-

	Agree
	50
	50%

	Strongly Agree
	30
	30%

	Total 
	100
	100%


Source:  Field Survey, 2025
The table above shows that 10 respondents representing 10% Strongly Disagree, 10 respondents representing 10% Disagree, 50 respondents representing 50% Agree and while 30 respondents representing 30% Strongly Agree that they trust social media platforms for urgent information


Table 4.2.5: I often share information from social media without verifying it 
	OPTIONS
	RESPONDENTS
	PERCENTAGE (%)

	Strongly Disagree
	10
	10%

	Disagree
	10
	10%

	Neutral
	-
	-

	Agree
	40
	40%

	Strongly Agree
	40
	40%

	Total 
	100
	100%


Source:  Field Survey, 2025
The table above shows that 10 respondents representing 10% Strongly Disagree, 10 respondents representing 10% Disagree, 40 respondents representing 40% Agree and while 40 respondents representing 40% Strongly Agree that they often share information from social media without verifying it.
Table 4.2.6: I believe information on social media is mostly true 
	OPTIONS
	RESPONDENTS
	PERCENTAGE (%)

	Strongly Disagree
	55
	55%

	Disagree
	10
	10%

	Neutral
	-
	-

	Agree
	15
	15%

	Strongly Agree
	20
	20%

	Total 
	100
	100%


Source:  Field Survey, 2025
The table above shows that 55 respondents representing 55% Strongly Disagree, 10 respondents representing 10% Disagree, 15 respondents representing 15% Agree and while 20 respondents representing 20% Strongly Agree that they believe information on social media is mostly true
Table 4.2.7: I verify the source before believing a social media message.
	OPTIONS
	RESPONDENTS
	PERCENTAGE (%)

	Strongly Disagree
	5
	5%

	Disagree
	5
	5%

	Neutral
	-
	-

	Agree
	20
	20%

	Strongly Agree
	70
	70%

	Total 
	100
	100%


Source:  Field Survey, 2025
The table above shows that 5 respondents representing 5% Strongly Disagree, 5 respondents representing 5% Disagree, 20 respondents representing 20% Agree and while 70 respondents representing70% Strongly Agree that they verify the source before believing a social media message
Table 4.2.8: The number of likes and shares makes a message seem more credible
	OPTIONS
	RESPONDENTS
	PERCENTAGE (%)

	Strongly Disagree
	10
	10%

	Disagree
	10
	10%

	Neutral
	-
	-

	Agree
	20
	20%

	Strongly Agree
	60
	60%

	Total 
	100
	100%


Source:  Field Survey, 2025
The table above shows that 10 respondents representing 10% Strongly Disagree, 10 respondents representing 10% Disagree, 20 respondents representing 20% Agree and while 60 respondents representing 60% Strongly Agree that the number of likes and shares makes a message seem more credible.
Table 4.2.9: I trust messages that come from verified or popular accounts
	OPTIONS
	RESPONDENTS
	PERCENTAGE (%)

	Strongly Disagree
	5
	5%

	Disagree
	5
	5%

	Neutral
	-
	-

	Agree
	20
	20%

	Strongly Agree
	70
	70%

	Total 
	100
	100%


Source:  Field Survey, 2025
The table above shows that 5 respondents representing 5% Strongly Disagree, 5 respondents representing 5% Disagree, 20 respondents representing 20% Agree and while 70 respondents representing 70% Strongly Agree that they trust messages that come from verified or popular accounts.


Table 4.2.10: I am more likely to believe messages if they are posted by influencers.
	OPTIONS
	RESPONDENTS
	PERCENTAGE (%)

	Strongly Disagree
	50
	50%

	Disagree
	10
	10%

	Neutral
	-
	-

	Agree
	10
	10%

	Strongly Agree
	30
	30%

	Total 
	100
	100%


Source:  Field Survey, 2025
The table above shows that 50 respondents representing 50% Strongly Disagree, 10 respondents representing 10% Disagree, 10 respondents representing 5% Agree and while 30 respondents representing 30% Strongly Agree that they  are more likely to believe messages if they are posted by influencers.
Table 4.2.11: Social media messages influence my opinion on public issues.
	OPTIONS
	RESPONDENTS
	PERCENTAGE (%)

	Strongly Disagree
	10
	10%

	Disagree
	10
	10%

	Neutral
	-
	-

	Agree
	10
	10%

	Strongly Agree
	70
	70%

	Total 
	100
	100%


Source:  Field Survey, 2025
The table above shows that 10 respondents representing 10% Strongly Disagree, 10 respondents representing 10% Disagree, 10 respondents representing 10% Agree and while 70 respondents representing 70% Strongly Agree that social media messages influence are opinion on public issues.
Table 4.2.12: I sometimes change my opinion based on what I read online
	OPTIONS
	RESPONDENTS
	PERCENTAGE (%)

	Strongly Disagree
	5
	5%

	Disagree
	20
	20%

	Neutral
	-
	-

	Agree
	5
	5%

	Strongly Agree
	70
	70%

	Total 
	100
	100%


Source:  Field Survey, 2025
The table above shows that 5 respondents representing 5% Strongly Disagree, 20 respondents representing 20% Disagree, 5 respondents representing 5% Agree and while 70 respondents representing 70% Strongly Agree that sometimes they change are opinion based on what they read online
Table 4.2.13: I discuss social media content with friends and classmates
	OPTIONS
	RESPONDENTS
	PERCENTAGE (%)

	Strongly Disagree
	10
	10%

	Disagree
	25
	25%

	Neutral
	-
	-

	Agree
	15
	15%

	Strongly Agree
	50
	50%

	Total 
	100
	100%


Source:  Field Survey, 2025
The table above shows that 10 respondents representing 10% Strongly Disagree, 25 respondents representing 25% Disagree, 15 respondents representing 15% Agree and while 50 respondents representing 50% Strongly Agree that they discuss social media content with friends and classmates.
Table 4.2.14: I rely on social media for school-related information and announcements.
	OPTIONS
	RESPONDENTS
	PERCENTAGE (%)

	Strongly Disagree
	20
	20%

	Disagree
	20
	20%

	Neutral
	-
	-

	Agree
	20
	20%

	Strongly Agree
	40
	40%

	Total 
	100
	100%


Source:  Field Survey, 2025
The table above shows that 20 respondents representing 20% Strongly Disagree, 20 respondents representing 20% Disagree, 20 respondents representing 20% Agree and while 40 respondents representing 40% Strongly Agree that they  rely on social media for school-related information and announcements.
Table 4.2.15: I have taken action (e.g., protest, boycott, campaign) based on social media content.
	OPTIONS
	RESPONDENTS
	PERCENTAGE (%)

	Strongly Disagree
	10
	10%

	Disagree
	20
	20%

	Neutral
	-
	-

	Agree
	50
	50%

	Strongly Agree
	20
	20%

	Total 
	100
	100%


Source:  Field Survey, 2025
The table above shows that 10 respondents representing 10% Strongly Disagree, 20 respondents representing 20% Disagree, 50 respondents representing 50% Agree and while 20 respondents representing 20% Strongly Agree that they  have taken action (e.g., protest, boycott, campaign) based on social media content..
Table 4.2.16: I find it difficult to distinguish between fake and real news online
	OPTIONS
	RESPONDENTS
	PERCENTAGE (%)

	Strongly Disagree
	10
	10%

	Disagree
	10
	10%

	Neutral
	-
	-

	Agree
	10
	10%

	Strongly Agree
	70
	70%

	Total 
	100
	100%


Source:  Field Survey, 2025
The table above shows that 10 respondents representing 10% Strongly Disagree, 10 respondents representing 10% Disagree, 10 respondents representing 10% Agree and while 70 respondents representing 70% Strongly Agree that they I find it difficult to distinguish between fake and real news online.





Table 4.2.17: The speed of information on social media makes it hard to verify facts.
	OPTIONS
	RESPONDENTS
	PERCENTAGE (%)

	Strongly Disagree
	10
	10%

	Disagree
	10
	10%

	Neutral
	-
	-

	Agree
	25
	25%

	Strongly Agree
	55
	55%

	Total 
	100
	100%


Source:  Field Survey, 2025
The table above shows that 10 respondents representing 10% Strongly Disagree, 10 respondents representing 10% Disagree, 25 respondents representing 25% Agree and while 55 respondents representing 55% Strongly Agree that the speed of information on social media makes it hard to verify facts.
Table 4.2.18: I sometimes believe false information before realizing it's fake
	OPTIONS
	RESPONDENTS
	PERCENTAGE (%)

	Strongly Disagree
	5
	5%

	Disagree
	25
	25%

	Neutral
	-
	-

	Agree
	20
	20%

	Strongly Agree
	50
	50%

	Total 
	100
	100%


Source:  Field Survey, 2025
The table above shows that 5 respondents representing 5% Strongly Disagree, 25 respondents representing 25% Disagree, 20 respondents representing 20% Agree and while 50 respondents representing 50% Strongly Agree that they sometimes believe false information before realizing it's fake
Table 4.2.19: Social media platforms should do more to filter misinformation
	OPTIONS
	RESPONDENTS
	PERCENTAGE (%)

	Strongly Disagree
	55
	55%

	Disagree
	5
	5%

	Neutral
	-
	-

	Agree
	35
	35%

	Strongly Agree
	5
	5%

	Total 
	100
	100%


Source:  Field Survey, 2025
The table above shows that 55 respondents representing 55% Strongly Disagree, 5 respondents representing 5% Disagree, 35 respondents representing 35% Agree and while 5 respondents representing 5% Strongly Agree that social media platforms should do more to filter misinformation
Table 4.2.20: I need more training on digital literacy and media evaluation.
	OPTIONS
	RESPONDENTS
	PERCENTAGE (%)

	Strongly Disagree
	10
	10%

	Disagree
	10
	10%

	Neutral
	-
	-

	Agree
	30
	30%

	Strongly Agree
	50
	50%

	Total 
	100
	100%


Source:  Field Survey, 2025
The table above shows that 10 respondents representing 10% Strongly Disagree, 10 respondents representing 10% Disagree, 30 respondents representing 30% Agree and while 50 respondents representing 50% Strongly Agree that they need more training on digital literacy and media evaluation
4.3	DISCUSSION OF FINDINGS 
The research conducted on the influence of social media on news credibility among students of Kwara State Polytechnic has revealed several critical insights into how students engage with news on social media platforms and how they perceive its reliability. The findings illustrate the complexities of social media as both a powerful tool for information dissemination and a source of misinformation.
The study found that social media has become the dominant source of news for students at Kwara State Polytechnic. A significant proportion of respondents indicated that they rely heavily on platforms like Twitter, Facebook, WhatsApp, and Instagram for news updates. This finding aligns with broader global trends where social media has increasingly displaced traditional media sources, particularly among younger generations (Pew Research Center, 2019). The ease of access, real-time updates, and ability to engage with news content on social media make it highly appealing to students, who value convenience and immediacy. However, the downside of this trend is that students often consume news in fragmented or sensationalized formats, without the scrutiny applied to news shared by traditional outlets like newspapers and TV stations.
The immediacy of social media, while beneficial in terms of news speed, also means that students may lack the time or inclination to critically assess the veracity of the information before consuming or sharing it. This can contribute to the rapid spread of misinformation, particularly in a university setting where trends and discussions move quickly among peers.
While social media is a popular news source, the credibility of information found on these platforms remains a significant concern among students. A notable finding from this study was that, although students use social media frequently for news, they exhibit skepticism toward the accuracy and reliability of such information. Many respondents mentioned being cautious about news that lacks clear attribution to reputable sources or is not corroborated by traditional media outlets.
This skepticism reflects the growing awareness of the problems associated with fake news and misinformation on social media, an issue that has been widely discussed in recent literature (Pennycook & Rand, 2017). The study found that students recognized the existence of “fake news,” but many felt ill-equipped to determine which news sources could be trusted. This lack of media literacy skills exacerbates the challenge, as students may be more likely to believe or spread unverified information if it aligns with their personal biases or social circle (Fraser, 2017).
Additionally, the study revealed that many students see news on social media as either entertainment or opinion-based content, rather than factual reporting. This perception makes it more difficult to establish trust in social media as a legitimate news source, especially when compared to traditional news media, which students often associate with greater journalistic integrity.
Peer influence emerged as a significant factor in shaping students' perceptions of news credibility on social media. A substantial number of respondents reported that they tend to trust news shared by their friends or fellow students, even when the source of the information is unclear. This phenomenon, known as the "filter bubble" or "echo chamber" effect (Sunstein, 2009), suggests that students are more likely to accept news that resonates with their social group or aligns with their pre-existing beliefs.
This finding highlights a critical challenge in the spread of misinformation: students are often more inclined to trust information that comes from a familiar or trusted source, rather than independently verifying its truth. Peer networks thus play a pivotal role in reinforcing or challenging the credibility of news, and the lack of a structured approach to evaluating news sources among students amplifies the risks of misinformation circulating within these networks.
4.4	ANALYSIS OF RESULT
The analysis of the results is crucial in understanding how the influence of social media affects the credibility of news among students at Kwara State Polytechnic. The findings from the survey and interviews reveal patterns and behaviors that point to broader trends in media consumption, the perception of credibility, and the role of peer influence in shaping students' trust in news. This section analyzes these results by breaking them down into key themes, offering a deeper understanding of their significance and implications.
A significant portion of students at Kwara State Polytechnic indicated that social media is their primary source of news. The shift from traditional media to social media as the dominant platform for news consumption is a reflection of global trends in digital media (Pew Research Center, 2019). Platforms like Twitter, Facebook, and WhatsApp offer real-time updates and a more personalized experience compared to traditional outlets like television or newspapers.
Analysis: The heavy reliance on social media platforms highlights the importance of these platforms in shaping public opinion, especially among younger audiences. Given the speed at which news spreads on social media, students are more likely to encounter breaking news or trending topics before they are covered by traditional media. However, this shift raises concerns about the accuracy and reliability of the news being consumed. Social media news often lacks editorial oversight, journalistic standards, and fact-checking processes, making it more susceptible to misinformation. This phenomenon is particularly worrying when students, who are often in the process of forming their information consumption habits, rely on these platforms without critical evaluation (Pennycook & Rand, 2017).
Although students rely on social media for news, they express a high level of skepticism regarding its credibility. This skepticism reflects an awareness of the widespread presence of misinformation, sensationalism, and the increasing number of fake news stories circulating on these platforms.
Analysis: The skepticism observed among students is not surprising, given the volume of unverified and sometimes misleading content on social media. Despite their frequent use of these platforms, students are aware that the absence of editorial standards and fact-checking mechanisms increases the likelihood of encountering fake news (Farkas & Neumayer, 2017). However, the challenge is that many students lack the necessary tools to critically assess the credibility of the information they come across. While skepticism is a positive first step in media literacy, without the ability to verify news, it becomes difficult for students to confidently navigate the sea of information available online. This reinforces the need for educational programs that promote media literacy and teach students how to differentiate between credible news sources and those prone to spreading misinformation.







CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMEDNATION
5.1	SUMMARY
The findings from the study demonstrate the double-edged nature of social media as a news source. While it provides quick access to information, the credibility of that information remains questionable. The lack of professional journalistic standards on social media platforms makes it easier for false information to spread unchecked.
Students of Kwara State Polytechnic, like many others, tend to rely on social media due to its accessibility and the ease with which information is disseminated. However, the trustworthiness of the news on these platforms is often under scrutiny. The increasing prevalence of fake news, coupled with the challenge of distinguishing between reliable and unreliable sources, makes it difficult for students to fully trust the news they encounter online.
Peer influence further compounds the issue. When students receive news from friends or peers, they may not be as critical of its accuracy because it aligns with their social circle’s viewpoint. This creates an environment where misinformation can spread rapidly without checks or balances.
Additionally, students’ general lack of media literacy skills, such as the inability to differentiate between opinion-based content and factual reporting, contributes to the propagation of false or biased narratives.
5.2	CONCLUSION
The study concludes that social media has a profound influence on how students at Kwara State Polytechnic perceive the credibility of news. Although students turn to social media for its speed and convenience, they do so with a certain degree of skepticism about the reliability of the information they encounter. The study also highlights the importance of peer influence and social circles in shaping these perceptions.
Furthermore, the lack of media literacy education and the spread of misinformation on social media platforms underscore the need for greater attention to news verification and fact-checking.
5.3	RECOMMENDATION
Based on the findings of the study, the following recommendations are proposed:
1. Enhanced Media Literacy Education: 
Institutions, including Kwara State Polytechnic, should introduce or enhance media literacy programs to teach students how to critically evaluate news sources, identify misinformation, and distinguish between credible and non-credible news. This would empower students to make informed decisions about the news they consume.
2. Promotion of Fact-Checking Initiatives: 
Social media platforms and news organizations should collaborate to promote fact-checking initiatives. Educational campaigns could encourage students to verify news before sharing it on their personal networks. Additionally, social media companies should strengthen their efforts to detect and flag fake news.
3. Encouraging Responsible Social Media Usage:
Students should be encouraged to diversify their sources of news by incorporating traditional media such as newspapers, television, and radio alongside social media. This would help them to cross-check information and ensure that they are exposed to a variety of viewpoints.
4. Institutional Partnerships with News Organizations:
Kwara State Polytechnic could partner with credible news organizations to provide students with accurate and verified news content. Collaborative workshops and seminars with journalists could also help students better understand how news is produced and the ethical considerations involved.



5. Developing Peer-to-Peer Awareness Campaigns:
Students should take an active role in educating their peers about the dangers of misinformation and the importance of critical thinking. Peer-to-peer awareness campaigns could help mitigate the spread of fake news in the student community.
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Department of Mass Communication
Institute of Information and 
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Ilorin, Kwara State. 

DEAR RESPONDENT
 I am final year student of the above department, conducting a research on the topic “INFLUENCE OF SOCIAL MEDIA ON MESSAGE CREDIBILITY AMONG STUDENT OF KWARA STATE POLYTECHNIC, ILORIN in Partial fulfillment for the award of Higher National Diploma (HND) in Mass Communication. We will be glad if you help Fill the attached questionnaire to enable us carry out this research work successfully.
We promise that any information provided will be treated with Confidentiality and used only for purpose of the research work.
Thank you for your anticipated cooperation 

  							       Yours Sincerely, 

							        Kamaldeen Abdulsamad Bolaji
                    HND/23/MAC/FT/0787






APPENDIX II
QUESTIONNAIRE
SECTION A
INSTRUCTION: Please tick (  ) appropriately in the boxes
1.	Gender:    
(a) Male    (    )   (b) Female    (   )
2.	Age: 	
(a) 18-22 years    (    )     (b) 23-27 years     (   )   (c) 28 and above (   )		
3.	Faculty:  
(a) N.D I   (  )    (b) N.D II   (   )     (c) HND I    (  )   (d) HND II  (  )   
4.	Department: __________________________
5.	Institute:
	(a) I.I.C.T   (  )   (b) I.O.T   (  )  (c) I.F.M.S  (   )   (d) I.E.S   (  )  (e) I.A.S  (  ) 
SECTION B: RESEARCHED BASED QUESTIONS
6.	Do you use social media regularly?
	(a) Yes    (   )    (b) No      (   )
7.	Most frequently used platform:	
	(a) WhatsApp  (  )   (b) Facebook  (  )   (c) Twitter (X)  (  )  (d) TikTok  (  ) 
 (e) Others (  )









SECTION C: RESEARCH BASED QUESTIONS 
Please indicate your level of agreement with the following statements using the scale below:
1 = Strongly Disagree | 2 = Disagree | 3 = Neutral | 4 = Agree | 5 = Strongly Agree
	S/N
	Statement
	SD
	D
	N
	A
	SA

	1
	I get most of my information from social media.
	
	
	
	
	

	2
	I spend more time on social media than on traditional media (TV, radio)
	
	
	
	
	

	3
		



	Social media is my primary source for news updates



	
	
	
	
	

	4
	I trust social media platforms for urgent information.
	
	
	
	
	

	5
	I often share information from social media without verifying it.
	
	
	
	
	

	6
		


I believe information on social media is mostly true.
	
	
	
	
	

	7
	I verify the source before believing a social media message
	
	
	
	
	

	8
	The number of likes and shares makes a message seem more credible.
	
	
	
	
	

	9
	I trust messages that come from verified or popular accounts.
	
	
	
	
	

	10
	I am more likely to believe messages if they are posted by influencers.
	
	
	
	
	

	11
	Social media messages influence my opinion on public issues.
	
	
	
	
	

	12
		



	I sometimes change my opinion based on what I read online.



	
	
	
	
	

	13
	I discuss social media content with friends and classmates.
	
	
	
	
	

	14
	I rely on social media for school-related information and announcements.
	
	
	
	
	

	15
		



	I have taken action (e.g., protest, boycott, campaign) based on social media content.



	
	
	
	
	

	16
	I find it difficult to distinguish between fake and real news online.
	
	
	
	
	

	17
	The speed of information on social media makes it hard to verify facts.
	
	
	
	
	

	18
	I sometimes believe false information before realizing it's fake.
	
	
	
	
	

	19
	Social media platforms should do more to filter misinformation
	
	
	
	
	

	20
	I need more training on digital literacy and media evaluation.
	
	
	
	
	



55

