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ABSTRACT 
This research work focused on the impact of internet technology in promoting tourist products in bovina hotel, ilorin kwara state a self developed questionnaire was used as  a research instrument and data was analysed using statistical formula. The result of the study shows the problems comfronting the use of internet technology in promoting tourist products which includes, network issues absence of latest softaware programs maintenance inadequate power supply, password and security intercom and poissues. The possible solution to these problems is to provide updated software programs provision of standby power supply, informing service provider and improving on network issues, improve on maintenance and seeing ot intercom pos, password, and security issues in bovina hotel ilorin kwara state.

Key notes:- impacts, internet technology, prormoting tourist product bovina hotel.
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                                        CHAPTER ONE

1.0 INTRODUCTION
1.1 BACKGROUND OF THE STUDY 

 
Internet technologies development in the 1990s revolution both global economy dn enterprises round the world regardless of the sizes product dn geographical coverage. At the macro economics wit internet technology is increasingly regarded as instrumental in region development and long-term prosperity of regions (hotellogics.com) 
The internet is playing major role in developing the hotel industry today wit the use of social networking portals like face book twitter etc. these social networking portals are increasingly playing a dominate role in strategies of hotels all over. Users generated feed back and review in such websites playing a huge role in populating the tourist product in the hotels it also makes it easier to that in touch with dn maintain relationship with exclients by making use of online tools. (hotellogix.com)


Tourism is inevitably influenced by the business re organizing experienced due to the technologies revolution (WTO1988) as information is the life blood of the travel and hospitality industry effective use of technology is fundamental to the tourism and hospitality sector. Therefore, a whole system of internet technology is being rapidly diffused throughout the towers and hospitalized industry and no player will escape its impact. Internet technology have undoubtedly become one of the most important elements of the tourism and hospitality industry s in few other economics activities are the generation gathering processing application and communications of information as important for day to day operations. (poon, 1993).

Consequently, the rapid development of both tourism and hospitality supply and demand makes internet technology an important partner of the industries and this internet technology increasingly plate more important role in marketing promoting and coordinating (1995) 
Internet is the global network to network of interrelated computers operating on a standard protocol which allow data to be transferred between them. As an information exchange system in the digital age the information can be stored indexed retrieved restaurant and redistribution automatically by software and without human intervention. The internet completes companies with companies’ wit customers and people with people without regret to time, space and hard work software platforms (mother et al 1998).
Till few years ago, the basic sources of information in the tourism and hospitality sector were pamphlets brochures directories guidebook etc. produced and published by different countries. These sources prevail even today though they are the mostly inefficient means of information its computer and communication technology in the hospitality field. Tow distinct streams of information sources which re online and offline came into existence. Data bases containing information about places hotels tourist attractions and facilities became available for online allies in several countries. The emergency of computerized reservation system (CRS) like goldeo Amadeus saber pars, abased etc. opened a new source of online information on hospitality and tourism and are being expanded continuously (Buha1996) 

Computerized networks and electronics distributions lead the dramatic structure changes within the tourism and hospitality industry it became central to the distribution mix and strategy computer. Reservation system (CARS) are clearly regarded as the most important facilities of these changes as they formulate a new marketing and distribution system. Computer reservation system (CAS) is a database which enables the tourist and hospitality organization to manage its involuntary and makes it accessible it its distribution channel partners (Buhas 2009). 

From the tourism demand side, the repaid growth of travelers urges the utilization of powerful CAS for the administration of the traffic. CRS satisfy consumers need for early alleviate transparent and easy to compare information on a wide variety of choices of lodgment distractions and leisure services the actual price and availability of such services, they also provide immediately confirmation dn speedily documentation of reservation providing a greater degree of flexibility and enabling prospective travelers to book at the last minutes. Moreover, improved access to information covering all aspect of tourist activities provides the frame work of offering personalized services at price level comparable to those of standard packages. Increasingly tourist satisfaction depends on the accuracy and relevance of tourism information as well as the promptness of responding to consumers request (Bubah 1994)

The integration of a series of high capacity communication channel in the internet and information super high way coverage media, tele communication and information technology increasing the interactivity between consumers and suppliers (Budley and bennet 1994) it enables the provision of tailored made information and marketing material to meet the needs of individual tourist. Since the beginning of 1995 the world wide web has emerged as the fastest growing area of the internet enabling distribution of multimedia information. As textual data, graphics, partners, video and sound become easily accessible it soon became the flagship of the internet technology revolution and institutes an innovative platform for effective live and timely exchange of both the ideas and the product. The utilization of the internet and the world wide web for tourist distribution provides implemented opportunities for the industry. Due to the world wide webs interwork structure it can provide an extremely vital service by incorporating similar structured information and enable the packaging of a wide range of diverse product dn services. The internet recognized as an extremely vital service by incorporates similar structure information dn enable the packaging of a wide ran of diverse product and services. The internet is widely recognized as an extremely valuable marketing tool. It is generally held that the internet offers substance advantages over traditional means of communication reduced cost of information exchange increased speed of information transfer dn retrieved increased customers in using the marketing mix. It means business was include communications both internal and external market research customer services market penetration product development cost savings through process re engineering direct marketing advertising dn product delivery. (crown, 1996) 

Nowadays hospitality and tourism are one of the largest economics activities in the world. This is someone less industry it earns foreign currency for many nations and its also an economics unit with the fastest growth interns of job creation (uk essays.com) according to the oxford dictionary a hotel is an establishment providing accommodation meals and other services for travelers.  The hotel offers for sale different tourist products such as accommodation food and beverages services and sometimes recreational facilities such as swimming pool, gym etc (ukesys.com)


The recent introduction of internet technology to general business has led to its wide scale application in the hotel industry. Tourists have been increasingly using the internet to search for accommodation related information on hotel web sites. The populated of information and communication technology to access information and communication technology to access information on room booking reservation easy fast dn cheep. The use of sites aims to transmit information about the hotels to the tourist. Be sides these sites were birth and developed with the aim of propaganda tool, promoting the image information of the hotels and meeting thee online booking search for (ukesays.com).
An internet booking engine (IBE) is application which helps the travel and tourism industry suffering reservation through the internet. It helps tourist to book flights hotels and other service online. Most of the growth of online travel booking and hotel booking has come from the development of travel websites flight hotel and car rents. In the past 15 years there has been a significant shift towards more online booking (wikipedia.org)
Online travel services today account for appreciation five percent of all hotel bookings. Some expert estimate that about 15% of all booking was made this ugly these services in 2006. This phenomenon is touching a significant portion of the market as properties find themselves hearing to complete with themselves for booking offered at their own properties by third party reservation service t lower prices. (Hotel executives.com)


Market wisdom today suggests that hospitality companies must embrace internet technology to competitions as well as entrants that build their business with the latest technology. Broadly, current application of internet technology in the hospitality and tourism industries can be grouped into their min areas operational guest services and management information. The overall functionality of these applications is similar across a range of different hospitality organizations. The different of the system of information technologies in tourism and hospitality industry has increased the efficiency, quality and flexibility with which travel, and hospitality service are supplied. It has already led to the generation of new services such as online brochure and interactive video text. Internet technology is used not only for operation purposes but also for tactical and strategies management. This empowers tourism and hospitality enterprises to communicate directly dn more efficiency with prospective customers dn as well achieve completive advantages. (ivory research.com).
Tourist products are series of in tolerated services. According to substance Toro (2007) on subsqntially the understanding tourism products is obtained dn the overall service felt or enjoyed by tourist since they left their resident to the tourist since they left their resident to the tourist destination of their choice dn to return home where they originally departed. Burns and holden (1989) stated the tourism product as everything that can be sold and produced by combining factors of production consumers and interested places indigenous cultures and cultural festivals.
Tourist products are services offered to the consumer or market share to satisfy their wishes and desires (Kotler and Armstrong, 1989).

Tourist products are categories into different sectors. Tourist products in the hotels include :-

i. accommodation services 

ii. food and beverages serving services 

iii. recreational services 

    (UNWTO, 2008)


Kwara state is in north central Nigerian, its capital is ilorin. The primary ethnic group of kwara state is Yoruba with significant nupe bariba, hausa minorities. Kwara state was created on 27 May 1967. When the festival military government of general yakubu gowon broke the four regions that then constituted the federation of Nigeria into 12 states. As its creation the state was made up of former ilorin and kabba province of the then northern region and was initially named the west central state but later changed to kwara a local name for the river niger. (wikipedia.org) 

Important tourist attractions in kwara state include eise museum own falls imoleboye rock shelter, ogun jokoro, kanji lake national park and agbonn hill. There is need to delivery tourist centers in the state to enhance physical development (wikipedia.org)

Ilorin is one of the largest cities in Nigeria and it’s the capital of kwara state. As of 2007, it had a population of 847,582. The city is a confluence of cultures populated by Yoruba, hausa, Fulani, nupe, baruba, other Nigerian and foreign nationals. The city also present range of tourist attractions such as the imposing sobi hilli said to have offered protection to natives during inter tribal wars in ancient times. Tow okuta ilorin is located in asaju’s compound id ife quarters. It is the stone on which ojo isekuse one of the founders of the city, used to sharpen his metal tools. It was actually called “okuta ilorin “meaning stone for sharpening metals and ilorin said to have derived its name from there.  Two stone was a defied object of workshop and sacrifice offerings in the past (wikipedia.org)

Bovina view hotel is a private owned hotel, situated at new Yidi road ilorin kwara state. Established in the year 2010. and owned by ify bosco. It is a hotel with state of art equipment dn gadget installed in each and every rooms located in the gigantic building alongside a cool service and atmosphere the site of entertainment as popularity called by the people of the city. Services rendered include 112 guest rooms tastefully furnished compromising standard rooms executives’ class, diplomatic and presidential suites. All room are fitted wit multi channels tv stations air conditions high speed work internet facilities water heaters intercom fridge and others (asadare, 2014).
1.2 STATEMENT OF RESEARCH PROBLEMS 


The use of internet to promote tourist products in the hotel has been of great importance but there are several problems faced when applying internet to promote the tourist products which include:
1. Online service problems this slow down reservation time due to different factors e.g weather 

2. online communication problems

3. need of skilled professional in creating online adverts

4. software training require training of staff in using the software programs applications.

1.3 AIMS AND SPECIFICS OBJECTIVES 


This research aim to examine thee impact of internet technology in promoting tourist product in bovina hotel, ilorin kwara state.
1. To know the impact of internet technology in promoting tourist product of bovina hotel.

2. to identify the types of tourist products available to the tourist at bovina hotel 

3. To know the various departments at bovina hotel in which internet technology has been applied.

4. To assess the level of impact of internet technology in promoting tourist products at bovina hotel.

5. To document problems confronting the impact of internet technology in promoting tourist product at bovina hotel.

6. To proffer possible solutions in solving the problem confronting internet technology at bovina hotel.

1.4 RESEARCH QUESTION 

1. Does internet technology have any impact in promoting tourist product at bovine hotel? 
2. What are the types of tourist product available to tourist at bovina hotel 

3. In which department at bovina hotel is internet technology been applied?
4. What are the levels of internet technology impact in promoting tourist products at bovina hotel?
5. Are there any problems confronting the impact of internet technology in promoting tourist product at bovina hotel?
6. What are the remedies to the problems confronting at bovina hotel in using internet technology to promote tourist product.

1.5 SIGNIFICANCE OF THE STUDY 


This project will be of good benefits to the management of bovina hotel, as well as other hotels in kwara state in finding solution to the internet problems faced by the hotels. And prepare meet the required standard in using the internet for marketing.
1.6 SCOPE OF THE STUDY 


This scope seeks to examine the significant of impact of internet technology in promoting tourist product at bovina hotel, ilorin kwara state. This research study is limited to bovina hotel and it staffs.
CHAPTER TWO 

RELATED REVIEW LITERATURE 

2.0 INTRODUCTION 


This chapter focuses mainly on the review of related literature of their research work. It is broadly explained with the following substitution 

2.1 impact of internet technology in general 

2.2 impact of internet technology in promoting tourist product 

2.3 impact of internet technology in promoting hotels

2.4 impact of internet technology in promoting tourist products in bovina hotel 

2.1 IMPACT OF INTERNET TECHNOLOGY IN GENERAL 


Now adapts with the popularization of the network the online life is not just for those computers Greeks one of the most obvious advantages of the internet resource sharing. Also, the computer and network are widely used by people all over the world. More and more people are accustomed to search resources from the internet which is not easy to realize without the mature network technology. It seems no matter what difficulties people meet; the first reaction is almost to ask Google or Wikipedia. In fact, it is certainly true that life online is incapable especially in the information explosion society (person 1993)

Our growing dependence on internet technology as the backbone of a global society seems unprecedented. Many aspects of international trade and finance are now dependent on the integrity and global connectedness of the internet. The choice we make regarding low we govern internet technology could have far realizing implications for economics social and environmental substantial (iilinfasc).

2.1.1 HISTORY OF INTERNET 


The internet was the result of source visionary thinking by people in the party 1960s with saw great potential value in allowing competent to share information on research and development in scientist and military fields. Jcr lickli1.1 BACKGROUND OF THE STUDY 

der of met first proposed a global network of computers in 1962 and move to the defense advance research project. Agency (Darpa) in late 1962 to laud the work to develop it. Leonard kilo rock of met and later ucla developed the theory of packet snitching which was to form the bases of internet connections. Lawrence Roberts of mit connected a Massachusetts computer with californial computers in 1965 over dial up telephoned line. It showed the feasibility of wide area networking but also showed that the telephoned lines circuit switching was inadequate kilenrocks packet switching theory was confirmed. Robert moved to drape in 1966 and developed his plan for airplane these visionaries and many more left unnamed here are the real founders of the internet. (wealthowe.com/nawnet/history.html)

The early internet was used by computer experts’ engineers scientist and Liberians. There was nothing friendly about it. There were no home or office personal computers in those days and anyone who used it whether a computer professional or an engineer or scientist of Liberian had to learn to use a much-complied system. (walthowe.com/harvest/history.html)
2.1.2 HISTORY OF INTERNET IN NIGERIA 


It had been long in coming but then in 1996 seven years after it was introduced in the United States, the nations telecoms regulation the Nigeria communication commission (NCE) did the right thing. It licensed 38 internet service providers to sell internet services in Nigeria.

On January 1st the following year, linkserce limited immediately began commercial operations in the country that becoming the very first internet service providers (ISP) in Nigerian (vanguardr.com) 


Nigerian like every other the internet had struggles to understand its seemingly over whelming power still is we dare say. but then industry observes and experts who have keenly watched the country take its first baby steps in this direction say the growth so far had been phenomenal (vanguardngr.com).
2.1.3 INTERNET DEVELOPMENT IN NIGERIA


The internet admits usage have experienced a great development in Nigeria in recent years. The population of Nigerian welcomes internet admits usage. For example in 2013 it was 1.6 million which grew to 1.77 million by the end of the 2004. the usage of internet in Nigerian has developed due to the urge of the Nigerian population to have hold over information and partly due to training outfits like Microsoft net training. The population that is found to be eager about suing the intention is between 18 and 24. There are several cyber cates that have developed at the heart of Nigerian (webtrendng.com)

The ISP i.e internet service providers in Nigerian are licensed to provide their services to the population. There are over 400 sips all over Nigerian and the internet services that they offer to the population are commendable. The population of Nigeria is also offered with similar quality services from the gateway operators internet exchange and data carriers (webtrendsny.com)

2.4 BNEFITS OF INTERNET 


Internet is today one of the most important part of the daily life. There are large numbers of things that can be done using the internet and it is important you can say that with the progress in the internet we are progressing in every sphere of life as it not only makes our tasks easier but also saves a lot of time today internet is used for different purposes depending upon the requirement other internet. Benefit are:
(1) COMMUNICATION: - at the moment the easiest thing that can be done suing the internet is that we can communicate with the people living far away from us with extreme ease. Earlier the communication used to be a daunting task but all that changed when internet came into the life of people now people can not only chat but can also do the video conferencing.

(2) RESEARCH: - In order to do research, you need to go through hundreds of books s well as the reference and that was one of the most difficult jobs to do earlier. Since the internet came into life, everything is available just a click away you just have to search for the concerned topic, and you will get hundred of references that may be beneficial for their research.
(3) FINANICIAL TRANSACTIONS:- financial translation is the term which is used when there is exchange of money with the use of internet in the financial translation tour work has become a lot easier not you don’t need to stand in the equine at the branch of your particularly back rather you can just log in one to the bank websites with credential that has been provided to you by the bank and then can do any transaction related to finance of tour with.
(4) MARKETING:- the internet has transformed business marketing no matter what you do, the internet is likely to be at the heart of tour marketing strategy. There hers of course had been enterprises selling goods online (benefitsnews.com).
2.2 IMPACT OF INTERNET TECHNOLOGY IN PROMOTING TOURIST PRODUCTS 


Internet promotion is a business imperative because the internet is an irrevocable and unstoppable it trend. Even if you have a traditional brick mortal business you will lose valuable customers without an online pressure. People routine search for goods and services with their computers in lieu of the yellow pages (abusiness.com).


Internet technology is an important communication channel between offer and demand in modern tourist with the help of the internet, there is an opportunity for all operations in tourism industry to successfully from and sell services dn products and to act in accordance with desire and needs of modern tourist. 


In modern tourism industry the internet has proven to be an effective modern for tourist products promotion and sales so distribution of products and services no longer depends on the quantity of printed catalogues and brochures, but information of tourist products can reach millions of internet users. (ijcrsee.com)

2.2.1 ADVANTAGES OF INTERNET AS A PROMOTIONAL TOOL FOR TOURIST PRODUCTS


The internet has increasingly become a popular medium for marketing. The advantages of internet as a promotional tool for tourist products include: 
1. ADDRESSABILITY: - the internet has the unique quality that through its addressability can transforms the prominent marketing communication one to many to one to one or from broadcasting to narrow casting. In contrast the internet in all is accompany to individual address consumers in its marketing communications because each time or user visits its websites its serves has a record to the users electronics address the company can then narrowness cast” send tailor made message content to  smaller target audience or an individual consumers.

2. INTERACTIVELY:- The internet is capable of giving feedback in response to the actions users performs on the computer resulting in the sense of engagement with the computer. The two want dialogue forms an important component of relationship promotion and its an important factor in building customer loyalty. Tourist are effortlessly communicating with companies to find tourist products information and conduct transaction with a few keystones while companies can easily contact customer to clarify their needs.

3. FLEXIBILITY : a web page can be considered as an electronic bill board election advertisement or electronic catalog that provides information on products or services plus contact information for interest consumers tourist but an virtual advertise and or catalogue is mark flexible than a physical advertisement or catalogue. It can gather fresh and updated information based on the direct feed back recovered form tourist. Obvioriusly the preparation and distribution of holiday brochures is a costly and length process during which thee demand conditions and completion sites at on world change greatly with the point medium tourist product providers have to issues supplements to the main brochures adjusting prices and availability with the web all changes to the electronics brochures can be made instantly and at little last.
4. ACCESSIBILITY :- the not greatly improve  both spatially and temporary the information availability and user interaction with effective websites a companies is on business on a global exposure is particularly desirable for tourism destinations which up what in tourist generating regions to promote its produce. The web has enabled tourist destinated to market themselves with well constructed and well promoted websites.
5. SERVICES IMPROVEMENT: - the web help components to improve service quality all stages of intervention presale, during sale and after sale. In tourism the web-based distribution systems can satisfy consumers needs for easy access to transport and easy to compare information on a wide variety of choices of holiday pack pages flights lodgings and leisure services.
6. COST SAVINGS:- the cost setting on promoting websites is relatively low. The marginal cost of adding an extra web page to the site negligible. The more comprehensive and powerful websites such as destination site offers complete information a tour operator site with a virtual multimedia brochure to include thousands of products offerings and a site which integrates information reservation and translation will cost more dn take longer time to develop. However, compared with the large amount of money spent by airlines tour operators and hotel chairs on TV and magazines and the web are allow cost medium for promotion. The simple web presence but providing information on the net and allow customers to find answers to their enquires themselves can also help to reduce telephone charges based on toll free numbers. (Dellaert, 1999)
2.2 IMPACT OF INTERNET IN ADVERTISING TOURIST PRODUCT


The more principle at media in the world is to connect and bring informed to the audience. The online travel business has shown considerable growth and improvement over the lest couple of years which was dependable on the enhanced information technology. Thee increased use of internet has had positive effect on the tourist product. The tourism online business is growing fast and competition in fierce online advertising is essential in this particularly industry to attract more tourists and therefore make politic (marinova et al 2002).

Advertising tourist products and services through the internet are more effective and efficient for surely it sources on a lot of time. Advertisement are immediately published which is not restricted by time or nay geographical boundaries thus reaching global tourist at large. It has brought tourist products to the finger tips by which tourist products to the finger tips by which tourist products can be viewed liked and even book for it online. (intechnic.com)

2.3 IMPACT OF INTERNET TECHNOLOGY IN PROMOTING HOTELS.

The network of communication satellites has enabled the fastest information transfer among all parts of the world i.e the internet the internet is a set of networks round the world represent the biggest computer, systems which allows receiving process dn exchanges of information to millions of computer users. A huge amount of data can be accessed at any time and place allowing the user of the internet a global access. The internet technology has become an important source of information according to which various business strategies of subject in hospitality industry formed with the help of internet, a new possibility appearance for subjects in hotel industry to successfully promote and sell services and products to comply with demands needs and desires of consumed. (ijc see.com)


The internet has become a support to more complex and critical functions on hotel industry admit contributed to its significant innovation due to the appearance of the internet there have been some changes in the hotel subjects business and these are the following :-

1. CONTEMPORARY BUSINESS IN HOTEL INDUSTRY :- is characteristics by the implementation of various booking system into business systems of hotel charms and other participates I tourism products information.
2. THE INTERNET ALLOWS HIGH QUALITY AND EFFECTIVE :- market research and industrial sponge
3. the internet offers the possibility of expansion :- rapid data transfer and flexibility (web site can always change, the changes are immediately visible and are not limited to space and time)

4. Each serious subject in the hotel industry :- has a websites that can be classified into different groups holding corporation identity websites chains concession and membership websites of individual sites and facilities and portal and vitals. (ijcrsee.com)
the internet has consolidated itself as a volt powerful plat form that has changed the way w communicate and the way we do business. The hospitality industry has always been among the first to capitalize on new technologies customers are constantly seeking new sources of information to help them make decision before purchasing services. Online sales are important part of the business. The growing importance of commerce in the modern hospitality hotel industry has created an urgent need for simple solutions to manage companies’ online presence. The internet is the lowest cost hotel reservation on the internet social media and online hotel reviews are on increasingly important decision factor (the moscowtimes.com)

Marketing activities of contemporary hotel industry which greatly enhance business through the internet be highlighted in the following areas :-
1. HOSPITALITY SERVICE SALES :- unlimited database and unlimited capacity of digital media allows instant access to the tourist market free products to evert potential tourist.

2. TOURIST SERVICE BOOKING:- instantaneous communication between all participant of the sales process it allows booking on demand i.e avoided excessive sales (over booking)
3. PROMOTTION OF HOTEL SERVICES:- promotion of these services is improved with promotional text, drawing photography and sound 3D space, 3D photographs and media interaction (Dulcic, 2005).
CHAPTER THREE 

RESEARCH METHODOLOGY 

This chapter deals with the study area, research design sample size and sampling techniques data collection instrument and administration validation of instrument method of data collection and data analysis techniques.
STUDY AREA 
Ilorin the kwara state capital is located of latitude 8-30 north and longitude 40 it is occupying an once of about 100km2 situated in the transition zone between the delicious wood land of south and the savannah of the north, thus giving it’s status of a gateway city. Ilorin is major Nigeria indigene city revolved through a period of traditional urbanization which took place in some parts of west African. It has passed through three stages. Precolonial and post colonia era.
Ilorin metropolises was the tropical wet and dry climate days and are very hot during the dry season from November to January, while temperature typically ranges from 380c to 38oc.

Bovina view hotel is located at the southern part of ilorin. It is situated at new yidi road off unity ilorin kwara state. And is said to have over 120 rooms.

RESEARCH DESIGN 

The research design is two parks section A which consist of the respondent bio data and section B which has the question on the impact of interne technology in promoting tour 1st product in bovina hotel kwara state.
3.3 PUPULATION OF THE STUDY 


The population on the study comprises of 30 staffs of bovina hotel and 15 tourists within the hotel to make up 45 respondents 
SAMPLES SIZE AND SAMPLING TECHNIQUES 

The sample size of this research work covers the bovina hotel staffs and the tourist visitor) within the hotel. The tourist was selected randomly and the staffs were selected base on their respectively department and questionnaires were given to them.
4. DATA COLLECTION INSTRUMENT AND ADMINISTRY RATION 
 The method used in collection of data includes administration of structure questionnaires oral and personal observation.
3.6 VALIDATION OF THE INSTRUMENT

The drafted questionnaires were submitted to the research work supervisor whereby observation and corrections were made, and the approved draft was used to collect data.
     3.7 RELIABILITY OF INSTRUMENT 
The research administration “10” interview schedules to tourist at different rooms in the hotel who were not part of the research the result was correlated, and the correlation coefficient was 0.05 when the instrument was considered reliable.

3.8 METHOD OF DATA COLLECTION 


The sources of data used I this study are based on two categories 

1. primary source

2. secondary source 

primary source:- This involves collection of raw data from target respondent with the study area to be assured of authentic information for the research.
Secondary source:- this involves collection of information from other sources such as text book, journals newspaper and internet. Thus, information are not meant originality for this research work but adopted on the course of this research work.
3.9 DATA ANAYSIS TECHNIQUES 

The statistical method used in the analysis of the data on this research work is simple frequently and percentage for the sources, number of response was divided by the total number of respondents multiply by handed.

The method used was 

R
X 100

Q
      1

Where R represents the response to a given question  

While Q represent total number of respondents 

the data analyzed through vibertism quotation to support the issues being expressed.

CHAPTER FOUR 
DATA PRESENTATION AND ANALYSIS 

INTRODUCTION 

This chapter focuses on finding of the study on the impact of internet technology in promoting tourist product in bovina hotel. This chapter is divided into three (3) sections first section contain characteristics of respondent like age, sex, professional education background religion and marital status. 

The second part involves issues pertaining to impact of internet technology in promoting tourist products in bovina hotel kwara state, while the last part focuses on the discussion of major findings of the study.

DATA PRESENTATION AND ANALYSIS

SECTION A 

TABLE 4.1 DEMOGRAPHIC DATA OF RESPONDENTS 

	AGE
	FREQUENCY
	PERCENTAGE
	RANKS

	Below 20 years
	12
	26.7
	2ND

	21-30 years
	22
	48.9
	1ST

	31-40 years
	11
	24.4
	3RD

	41 and above
	-
	-
	

	Total 
	45
	
	

	SEX 
	
	
	

	Male 
	30
	66.7
	1ST

	Female 
	15
	33.3
	2ND

	Total 
	
	100
	

	PROFESSION 
	
	
	

	Farmer  
	-
	
	

	Unemployment 
	1
	-
	4th

	Civil servant 
	17
	2.2
	2nd

	Entrepreneur
	8
	37.8
	3rd

	Other specify 
	19
	17.8
	1st

	Total 
	45
	42.2
	

	RELIGION 
	
	
	

	Christian 
	19
	42.2
	2nd

	Muslim 
	26
	57.8
	1st

	Traditional 
	-
	-
	-

	Total 
	45
	100
	

	EDUCATIONAL BACKGOURND 
	
	
	

	SSCE
	5
	11.1
	3rd

	HND/B.sc
	26
	57.8
	1st

	ND/NCE
	13
	28.9
	2nd

	Other specify
	1
	2.2
	4th

	Total
	45
	100
	

	MARITAL STATUS 
	
	
	

	Single 
	38
	84.4
	1st

	Married 
	7
	15.6
	2nd

	Divorced 
	-
	-
	

	Total 
	45
	100
	


Source: field survey, 2025
The above table shows that 12(26.7%) of the respondent fall within the age rang of 18-22 years 2(48.9%) of the respondent fall within the age rang of 23.27 years, (24.4%) of the respondents fall within the age of 28-32 years and nit of the respondent fall within the age of 32 above.

It also shows that 30(66.7%) of the total respondent are made while 15(33.3%) are female. 


The table also indicates that nil of the respondent is farmer, (2.2%) of the respondent obtained HND/B.sc and 12 of the respondent obtained other qualification.


It also indicate that 38(84.4%) of the respondent are single, 7(15.6%) of the respondent are married and nit of the respondent is divorced.


Finally, it shows that 19( 42.4%) of the respondents are muslim 26(57.8%) of the respondent are Christian and nit of the respondent is from other religions.

TABLE 4.2.1 IMPACT OF INTENET IN PROMOTING TOURIST PRODUCT IN BOVINA HOTEL.

	RESPONSES
	FREQUENCY
	PERCENTAGE
	RANKS

	Increase sales 
	16
	35.6
	1st

	Increase level of reservation 
	10
	22.2
	2nd

	Attract now customers 
	3
	6.7
	5th

	Improve service speed and quality 
	5
	11.1
	4th

	Used in accounting and sales process 
	2
	4.4
	6th

	Help in sales management 
	8
	17.8
	3rd

	Improves marketing strategies 
	1
	2.2
	7th

	Total 
	45
	100
	


Source: field survey, 2025.
From the above table 16(35.6%) of the respondent said it increase sales 10(55.5%) of the respondent said increase level of reservation 3(6.7%) agreed that it attract new customers 5(11.1%) of the respondent said it improve services speed and quality 2(4.4%) of the respondent said it is used in accounting and sales process 8(17.8%) of the respondent said it improve marketing strength.
TABLE 4.4.2 TYPES OF TOUIRIST PRODUCTS AVAILABLE TO TOURIST AT BOVINA HOTEL 

	RESPONSES
	FREQUENCY
	PERCENTAGE
	RANKS

	Accommodation 
	8
	17.8
	3rd

	Food and beverages 
	15
	33.3
	1st

	Recreational facility 
	10
	22.2
	2nd

	Laundry 
	6
	13.3
	4th

	Hall 
	4
	8.9
	5th

	Intercom and wireless internet service 
	2
	4.4
	6th

	Total 
	45
	100
	


Source: field survey, 2025.
The above shows that 8(17.8%) of the respondents mentioned accommodation 15(33.3%) of the respondent mentionded food and beverage 10(22.2%) of the respondent mentioned recreational facilities 6(13.3%) of the respondent mentioned hall and 2(4.4%) of the respondent mentioned intercom and wireless internet service.
TABLE 4.2.3 LEVELS OF INTERNET TECHNOLOGY IMPACT IN PROMOTING TOURIST PRODUCT AT BOVINA HOTEL.

	RESPONSES
	FREQUENCY
	PERCENTAGE
	RANKS

	Bad 
	-
	
	

	Fair 
	9
	20
	5th

	Good 
	17
	37.8
	3rd

	Impressive 
	15
	33.3
	1st

	No impact 
	4
	8.9
	2nd

	Total 
	45
	100
	4th


Source: field survey, 2025.

The table above shows that 9(20%) of the respondent said that the level of impact of internet technology in promoting tourist products at bovina hotel is fair 17(37.8%) of the respondent said its good, 15(33.3%) of the respondents said its impressive nil of the respondent said its bad dn 4(8.9%) of the respondent said internet technology have no impact in promoting tourist products at bovina hotel.

TABLE 4.2.4 PROBLEMS CONFRONTING THE USE OF INTERNET TECHNOLOGY IN PROMOTING TOURIST PRODUCT AT BOVINA HOTEL.

	RESPONSES
	FREQUENCY
	PERCENTAGE
	RANKS

	Networks problem 
	12
	26.7
	1st

	Obscene of updated software 
	6
	13.3
	3rd

	Poor maintenance of internet facility 
	8
	17.8
	2nd

	Online communication problem 
	3
	6.7
	7th

	Lack of technical know how of the customers 
	5
	11.1
	4th

	Electricity issues 
	4
	8.9
	6th

	Intercoms damages password insecurities in the hotel 
	5
	11.1
	4th

	Product attaining wires 
	1
	2.2
	8th

	Virus attack 
	1
	2.2
	8th

	Total 
	45
	100
	


Source: field survey, 2025.

The table above indicate that 12(26.7%) of the respondent said that there area network problem 6(13.3%) of the respondent agreed that there is observe of updated software 8(17.8%) of the respondent said poor maintenance of internet facility 3(6.7%) of the respondent. Agreed that there is online communication problem 5(11.1%) of the respondent said it is lack of technical know how of the customers equally 5(11.1%) the respondent also said it is intercom, poor damages and password security problem in the hotel, 4(8.9%) of the respondent said it is electricity issues, 1(2.2%) of the respondent said rodent attacking wires and equally 1(2.2%) of the respondent equally said online virus attack. Respondent in-depth interview revealed the problem confronting the use of internet technology in promoting tourist product of bovina hotel.
TABLE 4.2.5 REMEDIES TO THE PROBLEMS 

	RESPONSES
	FREQUENCY
	PERCENTAGE
	RANKS

	Informing service provider on improving on network issues 
	13
	28.9
	1st

	Getting latest software programs
	5
	11.1
	3rd

	Regular maintenance of internet facility 
	8
	17.8
	2nd

	Educating the customer on how to use internet 
	5
	11.1
	3rd

	Ensuring standby power supply 
	4
	8.9
	5th

	Improve on effective online communication 
	2
	4.4
	7th

	Presence of engineer within the hotel 
	2
	4.4
	7th

	Pos intercom password and security should be see to 
	4
	8.9
	5th

	Rapid attack of rodent 
	1
	2.2
	9th

	Getting antivirus to protect reservation information 
	1
	2.2
	9th

	Total 
	45
	100
	


Source: field survey, 2025.


The table above, shows that 13(28.9%) of the respondent agreed on informing service provider on work issues, 8(17.8%) of the respondent agreed on regular maintenance of internet facility 5(11.1%) of the respondent agreed on getting latest software’s programs equally 5(11.1%) of the respondent also agreed on educating the customers on how to use the internet 4(8.9%) of the respondent agreed on educating the customers on how to use the internet 4(8.9%) of the respondent also agreed on pos, intercom, password and security should be see to 2(4.4%) of the respondent agreed on improving on effective online communication quality  2(4.4%) of the respondent also agreed on presence of engineers within the hotel 1(2.2%) of the respondent agreed on rapid attack of rodent and 1(2.2%) of the respondent equality agreed on getting antivirus to protect reservations information.
4.3 DISCUSSION OF MAJOR FINDINGS 


This research works revealed that majority of the respondent in this study are between the proportion ages ranges of 23-27 years, the results also shows that the educational qualification of majority of the respondent are ND/NCE it was also revealed that most of the respondent are from other occupation and single. The respondents are majority Christian and with the higher percentage of make respondent over the female respondents.

Majority of the respondents agreed that internet technology helps promote tourist products at bovina hotel kwara state. 


This research work also shows that there are various impacts of internet technology in promoting tourist product at bovina hotel, such as increase in sales attractions and increase foreign tourist.


The use of internet to promote tourist product at bovina hotel has been confronting some problems and the research work findings revealed some possible remedies to the problems confronting the use of internet technology in promoting tourist product at bovina hotel.

VARIOUS DEPARTMENTS AT BOVINA HOTEL IN WHICH TECHNOLOGY HAVE BEEN APPLIED 

	RESPONSES
	FREQUENCY
	PERCENTAGE
	RANKS

	Reception 
	9
	20
	2nd

	Food and beverage dept 
	11
	24.4
	1st

	Accounting 
	8
	17.8
	3rd

	House keeping 
	2
	4.4
	7th

	Laundry 
	3
	6.7
	5th

	Pool 
	2
	4.4
	7th

	Admin 
	3
	6.7
	5th

	ICT department 
	7
	15.6
	4th

	Total 
	45
	100
	

	
	
	
	


Source: field survey, 2025.


The table above explained that 9(20%) of the respondent and reception 11(24.4%) of the respondent mentioned food and beverage department 8(17.8%) of the respondent mentioned accounting department 2(4.4%) of the respondents mentioned house keeping department 2(4.4%) of the respondent mention 3(6.7%) of the respondents and admin department and 7(15.6%) of the respondent mentioned ICT department.
CHAPTER FIVE 

SUMMARY, CONCLUSION AND RECOMMENDATIONS 

INTRODUCTION 

This chapter discusses the summary conclusion of the research work and recommendation based on the impact of internet technology in promoting tourist product at bovina hotel ilorin kwara state.
SUMMARY 

This research work has been carried out to assess the impact of internet technology in areas tourist product at bovina hotel ilorin kwara state.
The finding in this study confirmed the possible solution to solve the problems as follows enhancing networks problem good maintenance facility creating public awareness on the use of internet in the hotel provision of standby power supply and seeing to password and security problems.
CONCLUSION 

This study clearly demonstrates that internet technology is an important communication channel between offer and demand at bovina hotel ilorin kwara state. With the help of the internet technology there is an opportunity for all hotel liers to successfully promote and sell services and product and to act in accurate with desires and needs of modern customers visits at bovina hotel the internet has proven to b an effective modern for promoting and sales it can be concluded that modern internet technology help the hotel in creating a unique identity increasing inefficiency and develop value added services. The findings agree with WTO (1998).
RECOMMENDATIONS

Based on the findings of the study the following recommendations are hereby postulated; 
1. The hotel management should get the latest and up to date (updated) softwares programs for their systems for effective functioning.
2. The hotel management should inform service provides on the network problems and by improve on the network the hotel.

3. the hotel needs standby power supply and standby generator inverters etc. should be present so as to ensure and prevent sudden broken of systems due to loss of power supply (electricity) 

4. engineers should be present within the hotel so as to see to post interview password and secure issues within the hotel 

5. the internet facility should be maintenance efficiency to ensure effective functioning 
6. The hotel management should try educating the tourist on the use of internet within the hotel and creating public awareness towards the use of internet in the hotel.

7. Antivirus should be available so as to prevent the systems from virus attack and rodents should be attached too to protect.
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