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[bookmark: _Toc202786735]INTRODUCTION
[bookmark: _Toc202786736]1.1	Background to the Study 
Diabetes is one of the most prevalent non-communicable diseases (NCDs) globally, with the World Health Organization (WHO) estimating that over 422 million people live with diabetes worldwide. In Nigeria, the prevalence of diabetes has been rising steadily due to a combination of lifestyle changes, poor dietary habits, lack of physical activity, and urbanization. According to the International Diabetes Federation, Nigeria is among the top 10 countries with the highest number of people living with diabetes. In urban areas like Ilorin Metropolis, these trends are particularly concerning as the urbanization process often brings about dietary shifts and a more sedentary lifestyle.
While diabetes is a preventable and manageable condition, many Nigerians, especially in semi-urban and rural areas, remain uninformed about the disease, its risk factors, prevention strategies, and treatment options. This lack of awareness leads to late diagnoses, poor disease management, and higher rates of complications and mortality. Public health campaigns and interventions are critical to addressing these issues, but access to health information remains limited for many Nigerians, particularly in underserved communities.
Radio, as an affordable and accessible medium of communication, has proven effective in disseminating health messages across diverse populations. It has the ability to reach wide audiences, including those in remote areas with limited access to the internet or formal healthcare services. In Nigeria, where radio remains one of the most trusted and widely used forms of media, it has played a significant role in spreading public health messages on a variety of issues, from disease prevention to lifestyle changes.
People with diabetes manage their condition as part of their everyday lives and good self-care is integral for the management of the condition. A study by Stafford et al (2005) found that people with diabetes reported spending a varying amount of time on self-care, with an average of about 20 minutes per day. As people manage their condition they build up expertise year by year, defined by Hartzler and Pratt (2011) as: “experimental knowledge gained from personally managing the day-to-day experience of illness.” 
According to Gulgerine Marconic (2007) “Radio is a potential means of supplementing telegraphy, the most important long distance communication medium of the late nineteenth century”. Radio was the most popular entertainment and news medium. To a degree the radio receiver was the center of the home and family activities frequently revolved around the broad cast schedule. The average station schedule had something for everyone from news and commentary through variety and comedy; to religious discuss sports and children’s programmes.
In the technology guidance from NICE (2003), the outcome measures used to assess education for people with diabetes are traditional physiological measures and there is no assessment of skills development for long-term management, nor well-being measures; although, it is acknowledged that this is because there is a lack of evidence for these measures.
There can be no doubting the importance of good self-management skills but it is useful to differentiate between “knowledge of diabetes” and the “skill of managing diabetes”. Self-management is the cornerstone of care for people with diabetes and ongoing support is needed to sustain the changes made during the educational process (Funnell, 2010). Diabetes requires daily attention and management. People with diabetes will have periodic contact with healthcare professionals (HCPs) but they need to have the skills, attitude and support to manage their condition independently (Diabetes UK, 2009). 
Complex long-term conditions require the individual to be able to master and sustain a range of lifestyle and clinical interventions on their own. These skills range in complexity – some people with diabetes may simply be required to eat a particular range of foods, while others have to manage complex data and equipment, such as insulin pumps.
One way for people to gather practical information about managing their condition especially Diabetes is to listen to Radio programme designed to sensitize people about the menace of Diabetes in our society.
In Ilorin Metropolis, several local radio stations have incorporated health programming into their content, but the extent of their impact on diabetes awareness and behavior is largely unexplored. This study seeks to fill this gap by investigating how radio is being used to combat diabetes, evaluating the effectiveness of these efforts, and identifying challenges faced by radio broadcasters in delivering health-related content. The findings of this research will provide critical insights into the role of media in shaping public health outcomes, particularly in addressing the growing burden of diabetes in Nigeria.
[bookmark: _Toc202786737]1.2      Statement of the Problem 
Diabetes is a rapidly growing public health challenge globally, with a significant increase in prevalence in developing countries like Nigeria. In urban centers such as Ilorin Metropolis, factors like changing lifestyles, unhealthy diets, and reduced physical activity have contributed to the rise in diabetes cases. Despite its serious health implications, including complications like heart disease, kidney failure, and vision problems, public awareness about diabetes prevention and management remains low. Many people lack access to accurate information, contributing to delayed diagnosis, poor disease management, and increased mortality rates.
Radio, as a widely accessible medium in Nigeria, has the potential to bridge this information gap by disseminating critical health messages to diverse audiences. However, the extent to which radio stations in Ilorin Metropolis are effectively addressing diabetes awareness and influencing behavioral changes among listeners is unclear. There is also a lack of research on the challenges broadcasters face in producing and delivering health-focused content. This study seeks to investigate how radio is being utilized to fight diabetes, evaluate its impact on public awareness and behavior, and identify areas for improvement to maximize its effectiveness as a tool for health communication.
[bookmark: _Toc202786738]1.3	Objectives of the Study
1. To assess the effectiveness of radio programs in raising public awareness about diabetes prevention and management.
2. To investigate how radio campaigns influence listeners' knowledge, attitudes, and behavior towards diabetes.
3. To evaluate the role of radio in promoting community engagement and support networks for people affected by diabetes.
[bookmark: _Toc202786739]1.4	Research Questions
1. How do radio-based diabetes awareness campaigns impact listeners’ understanding of diabetes risk factors and preventive measures?
2. What behavioral changes do radio listeners report after exposure to diabetes-related radio programs?
3. To what extent does radio serve as a tool for creating a supportive environment for people living with diabetes in Ilorin metropolis? 
[bookmark: _Toc202786740]1.5    Significance of the Study
Role of Radio in the Fight Against Diabetes explores radio's potential as a cost-effective tool for public health education in Nigeria, particularly in raising awareness about diabetes prevention and management. It underscores the importance of radio in addressing the rising prevalence of diabetes in urban areas like Ilorin. The findings provide valuable insights for policymakers, NGOs, and broadcasters to design culturally relevant health communication strategies. Additionally, the study contributes to academic discussions on media's role in combating non-communicable diseases, encouraging innovative approaches to public health education.
[bookmark: _Toc202786741]1.6	Scope of the Study 
The study aims at examining the role of radio in the fight against Diabetes in Nigeria taking Ilorin Metropolis as the case study. Since it is not possible to visit all the radio houses in the country, the study is therefore limited to some selected radio stations within Ilorin such as Radio Kwara, Royal FM and Sobi FM. The information gotten from this Radio stations will be used for this research work.
Moreover, in the course of carrying out this research work, the researchers encountered some problems such as inadequate financial assistance, Time from allocated to complete the research work, little co-operation from the respondents and reluctance of the management of the Radio Stations to release some vital information about their station. 
[bookmark: _Toc202786742]1.7 Limitation of the Study 
The study focuses solely on Ilorin Metropolis, which may limit the generalizability of the findings to other regions or rural areas with different demographics, access to radio, and healthcare challenges.
[bookmark: _Toc202786743]1.8	Definition of Terms
Diabetes, is a group of metabolic disorders in which there are high blood sugar levels over a prolonged period
Radio, is the transmission and reception of electromagnetic waves of radio frequency, especially those carrying sound messages.
Role: According to the Oxford Advanced learner’s dictionary, it defines it as “The powerful effect that something has on somebody.
Broadcast media: According to Oyekanmi (2006) broadcast media are news reports that broadcast through radio and television.
Fight against Diabetes is struggle to overcome, eliminate, or prevent the occurrence of Diabetes.
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[bookmark: _Toc202786745]LITERATURE REVIEW
[bookmark: _Toc202786746]2.1 Introduction
Radio has long been a powerful tool for communication, bridging gaps in literacy, geography, and socio-economic status. In the fight against diabetes, a growing public health challenge, radio plays a crucial role in disseminating health information, raising awareness, and promoting behavioral change. Diabetes, a chronic disease affecting millions globally, requires effective communication strategies to educate people about prevention, early diagnosis, and management. In regions like Ilorin Metropolis, Kwara State, where access to healthcare facilities and modern technologies may be limited, radio emerges as an accessible and cost-effective medium to reach diverse audiences.
Health-focused radio programs can provide critical information about diabetes risk factors, symptoms, and healthy lifestyle practices, empowering listeners to take proactive steps. Moreover, interactive segments such as talk shows, expert interviews, and call-in sessions allow for community engagement and the addressing of misconceptions about the disease. Radio's unique ability to blend entertainment with education ensures that health messages are not only heard but remembered.
This review explores the intersection of radio and public health, examining how radio stations in Ilorin Metropolis contribute to diabetes awareness campaigns. By analyzing existing studies and identifying gaps, it highlights the transformative potential of radio in combating this pressing health issue.
[bookmark: _Toc202786747]2.1.1	 Concept of Diabetes and Its Prevalence
Diabetes is a chronic health condition characterized by the body's inability to properly regulate blood sugar levels. This occurs when the pancreas fails to produce enough insulin, a hormone responsible for transporting glucose into cells for energy, or when the body becomes resistant to insulin's effects. The condition is broadly categorized into three main types: Type 1 diabetes, Type 2 diabetes, and gestational diabetes. Type 1 diabetes, often referred to as juvenile diabetes, is an autoimmune condition where the immune system mistakenly attacks insulin-producing cells in the pancreas. It typically manifests in childhood or adolescence but can occur at any age. Type 2 diabetes, the most common form, is primarily linked to lifestyle factors such as poor diet, physical inactivity, and obesity, although genetics also play a role. Gestational diabetes occurs during pregnancy and, while temporary, can increase the risk of developing Type 2 diabetes later in life for both mother and child.
Diabetes has become a global health concern, affecting people across all demographics, regardless of age, gender, or socioeconomic status. According to the International Diabetes Federation (IDF), over 500 million people worldwide live with diabetes, and this number is projected to rise in the coming decades. In Nigeria, the prevalence of diabetes is steadily increasing, fueled by urbanization, unhealthy dietary habits, and limited access to healthcare services. In places like Ilorin Metropolis, Kwara State, the rising burden of diabetes poses significant challenges for families, communities, and healthcare systems. Unfortunately, many cases remain undiagnosed, leading to severe complications such as kidney failure, blindness, nerve damage, and cardiovascular diseases.
Understanding the prevalence of diabetes requires acknowledging its multifaceted causes. While genetics play a role, environmental and lifestyle factors are often the primary contributors to the rapid increase in cases. A sedentary lifestyle and excessive consumption of processed, sugary foods have created conditions conducive to the onset of Type 2 diabetes. Coupled with rising levels of obesity, particularly in urban areas, the disease has evolved into an epidemic of modern living. In rural areas, however, limited health education and access to medical care hinder early detection and intervention, further exacerbating the problem.
The economic impact of diabetes is another critical concern. The cost of managing the disease, including medications, glucose monitoring devices, and healthcare services, is a heavy burden for individuals and families. For low- and middle-income communities, like those in Ilorin Metropolis, the financial strain often results in poor disease management, leading to severe complications and reduced quality of life. Beyond personal costs, diabetes places a significant burden on healthcare systems, diverting resources from other critical public health issues.
Despite its alarming prevalence, diabetes is largely preventable through lifestyle modifications and effective public health interventions. A balanced diet rich in fruits, vegetables, whole grains, and lean proteins can help regulate blood sugar levels and maintain a healthy weight. Regular physical activity, even in the form of simple exercises like walking or cycling, improves insulin sensitivity and reduces the risk of developing the disease. Awareness campaigns that educate the public about the risks and symptoms of diabetes are also crucial for early detection and management.
Radio has emerged as a valuable tool in addressing the growing prevalence of diabetes, particularly in areas like Ilorin Metropolis. As an accessible medium, radio can effectively reach diverse audiences, delivering messages about prevention, symptoms, and treatment in local languages and dialects. Programs that incorporate expert interviews, testimonials from diabetes patients, and practical health tips can empower listeners to make informed lifestyle changes. Furthermore, interactive segments such as call-ins allow audiences to ask questions and receive real-time advice, fostering community engagement and support.
Diabetes is a complex yet manageable condition that requires a comprehensive approach to prevention and management. While genetic factors contribute to the disease, lifestyle choices and public health interventions play a significant role in reducing its prevalence. In regions like Ilorin Metropolis, where access to healthcare may be limited, radio can serve as a lifeline, educating the public and encouraging proactive health behaviors. By addressing the root causes of diabetes and promoting healthier lifestyles, communities can mitigate the growing burden of this disease and improve overall quality of life.
[bookmark: _Toc202786748]2.1.2 Overview of Radio as a Communication Tool
Radio has been a cornerstone of mass communication for over a century, connecting people across vast distances and bridging gaps in literacy, language, and socioeconomic status. Its unique combination of accessibility, affordability, and simplicity makes it a powerful tool for sharing information, educating audiences, and fostering community engagement. Unlike other media platforms, radio does not require extensive technological infrastructure or significant financial investment from its users. A basic radio set or a mobile phone with radio functionality is often all that is needed to access broadcasts, making it a preferred communication medium in both urban and rural areas, especially in developing regions.
One of radio’s greatest strengths lies in its ability to reach diverse audiences simultaneously. Radio waves can travel long distances, making it possible to broadcast to remote areas where other forms of communication may be unavailable. This characteristic is particularly vital in addressing public health challenges, disseminating vital information, and promoting social development. For example, during public health crises or natural disasters, radio has been instrumental in delivering real-time updates, instructions, and support to affected communities, even in the absence of electricity or internet connectivity.
Moreover, radio's flexibility allows it to cater to various communication needs. It can entertain, inform, and educate through different program formats, such as music, talk shows, news bulletins, interviews, and dramas. These formats can be tailored to specific topics, target audiences, or cultural contexts, ensuring that the message resonates effectively. For instance, a health-focused radio drama that incorporates local languages and relatable scenarios can significantly influence listeners’ behavior, encouraging them to adopt healthier lifestyles or seek medical help.
Another key feature of radio is its ability to personalize communication. The human voice is a powerful tool, capable of evoking emotions, building trust, and creating a sense of connection. Radio presenters and hosts often develop strong relationships with their audiences, making them credible sources of information. When these trusted voices advocate for change or provide expert insights, listeners are more likely to accept and act on the messages being shared. This personal touch gives radio a distinct advantage over more impersonal forms of mass communication.
Radio’s affordability and simplicity also contribute to its wide appeal. Setting up a radio station requires relatively low operational costs compared to television or print media. On the listener's end, accessing radio programs is inexpensive, with many people using mobile phones equipped with FM receivers or solar-powered radios in regions with limited electricity. These factors make radio an indispensable communication tool in communities where financial constraints or technological barriers limit access to other media platforms.
In addition, radio is uniquely suited for real-time communication. Live broadcasts allow for instant dissemination of information, making it an effective tool for urgent messages or dynamic interactions. Call-in programs, where listeners can ask questions, share opinions, or seek advice, foster community participation and two-way communication. This interactive aspect of radio helps to bridge the gap between broadcasters and audiences, ensuring that the content is relevant and responsive to the community’s needs.
In today’s digital age, radio continues to evolve, integrating with modern technologies to expand its reach and impact. Many radio stations now stream their content online, allowing them to cater to global audiences. Podcasts, which can be downloaded and listened to on-demand, have become an extension of traditional radio, offering even greater flexibility for listeners. These innovations ensure that radio remains relevant in a world increasingly dominated by digital communication platforms.
Despite the rise of television and the internet, radio remains a vital communication tool, especially in areas where access to newer technologies is limited. Its ability to adapt, engage, and connect with diverse audiences ensures its continued relevance as a medium for education, advocacy, and social change. Whether it’s broadcasting a health awareness campaign, delivering breaking news, or entertaining with music and stories, radio has proven time and again that its role in communication is indispensable.
Radio is far more than a source of entertainment; it is a dynamic and adaptable communication tool capable of addressing critical societal challenges. Its accessibility, affordability, and emotional resonance make it a unique medium for reaching large audiences, fostering community engagement, and delivering impactful messages. As it continues to evolve alongside digital innovations, radio remains a trusted and effective platform for informing, educating, and empowering communities around the world.
[bookmark: _Toc202786749]2.1.3 The Role of Media in Health Communication
Health communication is an essential aspect of public health strategies, aiming to inform, educate, and influence individuals and communities about health-related issues. Among the various tools for health communication, the media has proven to be one of the most effective and far-reaching platforms. Media encompasses traditional outlets such as radio, television, and newspapers, as well as modern digital platforms like social media, websites, and podcasts. Its ability to disseminate information widely and quickly makes it indispensable in addressing public health challenges, including disease prevention, health promotion, and crisis management.
One of the primary roles of media in health communication is creating awareness about diseases, their causes, and preventive measures. Media campaigns often focus on educating the public about pressing health issues, using simple and relatable language to convey complex medical concepts. For instance, during the COVID-19 pandemic, media platforms played a critical role in spreading information about the virus, its transmission, and preventive measures like handwashing, mask-wearing, and vaccination. Similarly, media has been instrumental in campaigns against diseases such as HIV/AIDS, malaria, and diabetes, ensuring that people are informed and equipped to make healthier choices.
In addition to raising awareness, the media serves as a platform for behavior change communication. By leveraging persuasive techniques and appealing to emotions, media campaigns can encourage individuals to adopt healthier lifestyles. For example, advertisements promoting balanced diets, physical activity, or smoking cessation often use relatable stories or testimonials to inspire action. Radio programs, television shows, and social media campaigns that share success stories or expert advice can motivate individuals to take proactive steps toward improving their health. This ability to influence behavior is a cornerstone of media’s role in health communication.
Media also fosters engagement and dialogue on health-related issues, enabling two-way communication between health experts and the public. Interactive radio shows, live television discussions, and social media platforms allow individuals to ask questions, share concerns, and receive real-time responses from medical professionals. This participatory approach not only addresses misconceptions and misinformation but also builds trust between the public and healthcare providers. In regions with limited access to health facilities, such as rural communities, this interaction can be life-saving, providing individuals with critical information they might not otherwise access.
Another significant role of media in health communication is its ability to target specific audiences. Tailored media campaigns can focus on vulnerable or high-risk groups, such as children, pregnant women, or individuals with chronic illnesses. For instance, radio programs in local languages can reach rural communities, while social media campaigns targeting young people can address issues like mental health or substance abuse. By customizing messages to suit the cultural, linguistic, and demographic characteristics of different audiences, media ensures that health information is both accessible and impactful.
The media also serves as a watchdog, holding governments and health organizations accountable for their actions. Investigative journalism and in-depth reporting can uncover shortcomings in healthcare systems, corruption, or the neglect of marginalized groups. By highlighting these issues, the media prompts policymakers to take corrective actions and allocate resources more effectively. This advocacy role is critical for ensuring that health communication efforts translate into tangible improvements in public health outcomes.
In the context of global health emergencies, the media’s role becomes even more pronounced. During outbreaks of diseases such as Ebola, Zika virus, or cholera, the media provides timely updates, dispels rumors, and promotes preventive behaviors. Accurate and consistent messaging through trusted media channels can reduce panic, build public confidence, and encourage cooperation with health authorities. However, misinformation or sensationalism in media reporting can undermine these efforts, emphasizing the need for ethical journalism and fact-checking.
Despite its immense potential, the media’s role in health communication is not without challenges. Issues such as misinformation, sensationalism, and unequal access to media platforms can hinder effective communication. Inaccurate or misleading health information, especially on social media, can lead to confusion, fear, or harmful behaviors. Additionally, media access is often limited in remote or impoverished areas, creating disparities in health communication and outcomes. Addressing these challenges requires a multi-faceted approach, including media literacy programs, stronger regulation of health-related content, and the integration of community-based communication strategies.
The media is a powerful health communication tool that plays a vital role in promoting public health, influencing behavior, and fostering dialogue on critical health issues. Its ability to reach diverse audiences, tailor messages, and engage communities makes it an indispensable asset in addressing global and local health challenges. However, to maximize its impact, it is essential to ensure that media content is accurate, culturally sensitive, and accessible to all. By leveraging the strengths of traditional and modern media, health communication efforts can achieve their ultimate goal: empowering individuals and communities to live healthier, more informed lives.
[bookmark: _Toc202786750]2.1.4 The Role of Radio in Public Health Campaigns
Public health campaigns are essential for addressing pressing health challenges, promoting healthy behaviors, and improving health outcomes across populations. Among the various tools used in these campaigns, radio has emerged as a powerful medium for delivering impactful messages to diverse and often hard-to-reach audiences. With its widespread availability, affordability, and ability to connect with people in local languages and dialects, radio has proven to be an indispensable tool in advancing public health goals. Its flexibility to adapt to different cultural and societal contexts makes it particularly effective in mobilizing communities and driving health-related awareness and behavior change.
One of the most significant contributions of radio to public health campaigns is its ability to reach remote and underserved areas. In regions where access to healthcare facilities, internet connectivity, and other media platforms is limited, radio provides a vital channel for disseminating health information. For example, during vaccination campaigns or efforts to combat communicable diseases like malaria and tuberculosis, radio broadcasts have been used to inform rural populations about the importance of vaccines, symptoms of illnesses, and prevention strategies. Its wide reach ensures that even the most isolated communities can receive timely and accurate health information.
Radio also has the unique advantage of being both accessible and affordable. A simple radio set or mobile phone with FM functionality can connect individuals to health programs without the need for electricity or internet access. This accessibility makes it an ideal platform for public health campaigns targeting low-income populations, who may not have access to other forms of communication. Additionally, radio programming can be broadcast in local languages, making complex health concepts easier to understand and relatable to specific cultural contexts. This linguistic adaptability ensures inclusivity and bridges the communication gap between public health organizations and the communities they aim to serve.
Another key strength of radio is its ability to create interactive and engaging content that resonates with listeners. Public health campaigns often employ a variety of radio formats, such as talk shows, jingles, dramas, expert interviews, and call-in programs, to communicate their messages effectively. Radio dramas, for instance, use storytelling to address sensitive topics like family planning, HIV/AIDS, or gender-based violence in a way that is both entertaining and educational. These programs not only capture the audience’s attention but also create an emotional connection that reinforces the campaign’s message.
Interactive segments, such as phone-ins or live question-and-answer sessions with health professionals, further enhance radio’s effectiveness in public health campaigns. These programs provide listeners with an opportunity to ask questions, share their experiences, and clarify misconceptions about health-related issues. This two-way communication fosters trust, encourages community participation, and ensures that public health messages are tailored to the specific concerns and needs of the audience. Such engagement is particularly valuable in addressing myths and misinformation, which can undermine public health efforts.
Radio has also played a critical role in public health emergencies and crises. During outbreaks of diseases like Ebola, cholera, or COVID-19, radio has been used to deliver real-time updates, educate the public on preventive measures, and reduce panic through accurate and consistent messaging. For example, during the COVID-19 pandemic, many radio stations around the world launched dedicated programs to inform listeners about symptoms, vaccination, and the importance of social distancing. These broadcasts helped counter misinformation and fostered compliance with public health guidelines, ultimately saving lives.
In addition to health promotion and emergency communication, radio contributes to long-term behavioral change by normalizing healthy practices and addressing social determinants of health. Regular programming that highlights topics such as nutrition, physical activity, mental health, and hygiene reinforces positive behaviors and helps create a culture of health within communities. By consistently integrating health messages into entertainment and lifestyle programs, radio ensures that public health awareness becomes a part of everyday life.
Despite its many advantages, the role of radio in public health campaigns is not without challenges. Limited funding for health communication programs can hinder the production of high-quality content, while inadequate monitoring and evaluation systems make it difficult to measure the impact of radio campaigns. Furthermore, competition from newer digital platforms like social media and streaming services has reduced radio’s audience in some regions. Addressing these challenges requires innovative approaches, such as integrating radio with digital platforms, fostering partnerships between radio stations and health organizations, and investing in capacity building for radio professionals.
Radio is a dynamic and effective tool for public health campaigns, offering unmatched reach, affordability, and cultural relevance. Its ability to deliver health messages to diverse audiences, engage communities through interactive formats, and respond swiftly during health emergencies makes it a cornerstone of public health communication strategies. While challenges exist, they can be addressed through innovative approaches and sustained investment in radio as a public health resource. As public health campaigns continue to evolve, radio remains a powerful medium for empowering individuals and communities to take charge of their health and well-being.
[bookmark: _Toc202786751]2.2 Theoretical Framework
A theoretical framework provides the foundation for understanding, interpreting, and analyzing phenomena within a research study. It serves as a lens through which complex concepts and relationships are examined, offering a structured approach to addressing the research problem. In this study, the role of radio in promoting public health awareness about diabetes is anchored on two key theories: the Health Belief Model (HBM) and the Uses and Gratifications Theory.
The Health Belief Model (HBM) is a psychological framework that explains health-related behaviors through the interplay of perceived risks, benefits, and barriers. It is particularly useful for understanding how individuals make decisions about health actions, such as adopting preventive measures or seeking treatment. The HBM emphasizes factors like perceived susceptibility, severity, and the influence of cues to action, making it highly relevant for exploring how radio programs motivate listeners to engage in behaviors that prevent or manage diabetes.
On the other hand, the Uses and Gratifications Theory shifts focus to the audience’s active role in media consumption. It examines why individuals choose specific media channels, like radio, to satisfy their information, education, or entertainment needs. By integrating these theories, this study provides a robust framework to analyze how radio influences public health communication and individual behavior.
[bookmark: _Toc202786752]2.2.1	Health Belief Model (HBM)
The Health Belief Model (HBM) is one of the most widely used theoretical frameworks in public health research and interventions. Developed in the 1950s, the HBM was designed to understand and predict health-related behaviors by examining individual perceptions and beliefs. It posits that people’s actions toward preventing or managing diseases are influenced by how they perceive their vulnerability, the severity of the condition, the benefits of taking action, and the barriers they face. In the context of this study, the HBM provides a solid foundation for analyzing the roles of radio in raising awareness, educating the public, and motivating behavioral changes in the fight against diabetes.
Perceived Susceptibility is a central concept of the HBM and refers to an individual’s belief about the likelihood of developing a disease. In the case of diabetes, many people may underestimate their risk, especially in communities where awareness is low. Radio programs can address this by creating targeted content that emphasizes risk factors such as poor diet, physical inactivity, obesity, and genetic predisposition. For instance, radio dramas or talk shows can use relatable scenarios to help listeners recognize their susceptibility, thereby fostering a sense of urgency to adopt preventive measures. By making people aware of their risk, radio campaigns serve as an entry point for behavior change.
Perceived Severity relates to how individuals view the seriousness of a disease and its potential consequences. Many people fail to understand the life-threatening complications of uncontrolled diabetes, including kidney failure, blindness, and cardiovascular diseases. Through well-crafted content, radio can bridge this knowledge gap by highlighting the gravity of diabetes and its impact on individuals and families. Public service announcements, expert interviews, and testimonials from diabetes patients can effectively communicate these risks. For example, a radio program featuring a medical professional discussing diabetes complications can evoke a stronger emotional response, encouraging listeners to take preventive actions more seriously.
Perceived Benefits are another critical element of the HBM and focus on individuals’ beliefs about the effectiveness of health actions in reducing the threat of disease. Radio plays a significant role in promoting the benefits of lifestyle modifications, early diagnosis, and treatment adherence in diabetes prevention and management. For instance, radio programs can feature success stories of individuals who have reversed prediabetes through healthy eating and regular exercise. Additionally, radio can educate listeners about the advantages of routine blood sugar monitoring and adhering to medical advice, emphasizing that these actions can prevent complications and improve quality of life. By consistently reinforcing these benefits, radio campaigns can motivate listeners to adopt healthier behaviors.
On the other hand, Perceived Barriers represent the challenges or obstacles that prevent individuals from taking health actions. These barriers could include a lack of access to healthcare facilities, financial constraints, misinformation, or cultural beliefs. Radio can address these barriers by providing practical solutions and empowering listeners to overcome them. For example, programs can inform audiences about free diabetes screening centers, community support groups, or affordable dietary options. Additionally, radio can dispel myths surrounding diabetes, such as the misconception that it is solely hereditary or untreatable. By reducing perceived barriers, radio campaigns create an enabling environment for individuals to take proactive steps in managing their health.
Cues to Action are external or internal triggers that prompt individuals to take health-related actions. Radio serves as a powerful cue to action through its ability to deliver consistent and compelling health messages. For example, regular broadcasts reminding listeners to attend diabetes screening camps or consult healthcare providers can serve as timely prompts. Interactive programs, such as call-in shows where listeners can ask questions about diabetes prevention, also act as cues, encouraging active engagement and immediate action. These cues play a vital role in transforming awareness into tangible health behaviors.
Lastly, the concept of Self-Efficacy, which refers to an individual’s confidence in their ability to perform a health-related behavior, is central to the HBM. Many people may hesitate to adopt healthier lifestyles or manage diabetes due to a lack of confidence in their ability to succeed. Radio can help build this confidence by offering practical tips, step-by-step guidance, and motivational content. For instance, programs that break down complex health advice into simple, actionable steps can empower listeners to take control of their health. Success stories shared by individuals who have managed their diabetes effectively can inspire others, fostering a belief that they too can achieve similar outcomes.
The HBM’s constructs align seamlessly with the strengths of radio as a communication tool, making it an ideal framework for analyzing the medium’s role in public health campaigns against diabetes. Radio’s wide reach, affordability, and ability to deliver localized and culturally relevant content allow it to address each of the HBM’s elements effectively. By increasing perceived susceptibility and severity, emphasizing benefits, reducing barriers, providing cues to action, and building self-efficacy, radio campaigns can significantly contribute to reducing the burden of diabetes in society.
The Health Belief Model provides a robust theoretical framework for understanding how radio influences public health behavior in the fight against diabetes. By addressing individual perceptions and decision-making processes, the HBM highlights the critical role of tailored and engaging radio content in driving health awareness and behavior change. This framework not only enhances the effectiveness of radio campaigns but also ensures that public health interventions are grounded in evidence-based strategies, ultimately contributing to healthier communities and improved health outcomes.
[bookmark: _Toc202786753]2.2.2	Uses and Gratifications Theory
The Uses and Gratifications Theory (UGT) is a widely recognized framework in media studies that focuses on how individuals actively seek out and use media to fulfill their needs and desires. Unlike traditional perspectives that view audiences as passive recipients of media content, UGT emphasizes the active role of audiences in selecting media channels that provide them with the information, entertainment, or social connections they require. In the context of this research, UGT serves as an appropriate theoretical framework for analyzing the roles of radio in the fight against diabetes, particularly in understanding how listeners engage with radio programs to gain health knowledge, motivation, and support.
At its core, UGT identifies various needs that media satisfies, including informational, entertainment, personal identity, integration, and social interaction needs. These needs are particularly relevant when analyzing how individuals rely on radio to combat health issues like diabetes. By exploring the relationship between audience needs and radio content, this framework offers a deeper understanding of how radio serves as a vital tool in public health campaigns targeting diabetes awareness and prevention.
One of the key dimensions of UGT is the informational need, which is especially critical in the fight against diabetes. People seek information to better understand health risks, prevention strategies, and treatment options. Radio plays a significant role in fulfilling this need by disseminating accurate and timely information about diabetes. For instance, public health campaigns can use radio to educate listeners about risk factors such as unhealthy diets, obesity, and sedentary lifestyles. Additionally, radio programs can provide tips on managing diabetes through proper nutrition, regular exercise, and adherence to medical advice. By satisfying listeners’ need for information, radio becomes a trusted source of knowledge that empowers individuals to make informed health decisions.
The entertainment need is another important aspect of UGT that explains why individuals engage with radio. While health campaigns often focus on serious issues, incorporating entertainment elements into radio programming can enhance audience engagement and retention. For example, radio dramas, jingles, or storytelling can creatively convey messages about diabetes prevention and management. These formats not only capture the audience's attention but also make complex health information easier to understand and memorable. By addressing the entertainment needs of listeners, radio can increase the reach and impact of diabetes-related content.
UGT also highlights the personal identity need, which involves the audience’s desire to reinforce their values, beliefs, and self-concept. In the context of diabetes prevention, radio programs can help listeners identify with health-conscious behaviors and role models. For instance, success stories of individuals who have effectively managed or prevented diabetes can inspire listeners to adopt similar practices. Additionally, radio can foster a sense of personal responsibility for health by encouraging listeners to make positive lifestyle changes. When listeners identify with the values promoted by the radio program, they are more likely to internalize and act upon the health messages delivered.
The integration and social interaction need focuses on how media facilitates connections between individuals and their communities. Radio serves as a platform for building social awareness and fostering collective action in the fight against diabetes. For example, interactive programs such as call-in shows or community discussions allow listeners to share their experiences, seek advice, and connect with others facing similar health challenges. These interactions create a sense of belonging and support, which is crucial for individuals managing chronic conditions like diabetes. Moreover, radio programs can encourage community-level initiatives, such as organizing diabetes awareness campaigns or support groups, further strengthening social ties and collective efforts to combat the disease.
Another key aspect of UGT is the need for empowerment, where media enables individuals to take control of their circumstances. Radio plays a pivotal role in empowering listeners to actively participate in their health management. For instance, by providing practical advice on healthy eating, exercise routines, and stress management, radio programs can boost listeners’ confidence in their ability to prevent or manage diabetes. Interactive segments that allow listeners to ask questions or share feedback further enhance their sense of agency, making them active participants in their health journey.
In the fight against diabetes, radio’s ability to cater to these diverse needs makes it a powerful medium for public health communication. Its accessibility and affordability ensure that it reaches a broad audience, including those in rural or underserved areas where other forms of media may be unavailable. Furthermore, radio’s flexibility to broadcast content in local languages and culturally relevant formats enhances its effectiveness in engaging listeners and delivering impactful messages.
By applying the Uses and Gratifications Theory, this study underscores the importance of aligning radio content with audience needs to maximize its impact in diabetes awareness campaigns. For example, understanding that audiences seek information and empowerment can guide the development of educational programs that provide actionable health tips. Similarly, recognizing the importance of entertainment can lead to the creation of engaging content that sustains listener interest.
The Uses and Gratifications Theory provides a comprehensive framework for analyzing the roles of radio in the fight against diabetes. By emphasizing the active role of audiences in selecting and using media, UGT highlights the importance of tailoring radio content to meet informational, entertainment, personal identity, social interaction, and empowerment needs. This alignment ensures that radio programs are not only effective in delivering health messages but also in inspiring meaningful behavior change. As a result, radio becomes an indispensable tool in public health campaigns, contributing to the prevention and management of diabetes and fostering healthier communities.
[bookmark: _Toc202786754]2.3 Empirical Review
The role of radio in health communication has been a subject of considerable interest, especially in the context of chronic disease prevention and management. In the fight against diabetes, radio has proven to be a powerful medium for disseminating health information, influencing public attitudes, and encouraging behavior change. This empirical review explores various studies that investigate the effectiveness of radio as a tool in raising awareness about diabetes, promoting healthy behaviors, and supporting public health interventions.
One significant study by Mutai (2014) examined the impact of radio-based health campaigns in East Africa, particularly focusing on diabetes awareness. The study found that radio was an effective tool in educating the public about the risks and symptoms of diabetes. The wide reach and accessibility of radio allowed for the delivery of consistent messages to a diverse audience, including individuals in remote or underserved regions. The study concluded that radio, when used in conjunction with other media channels, significantly contributed to increasing awareness about diabetes and encouraging preventive measures such as regular exercise, healthy eating, and routine medical checkups.
Similarly, a study by Gupta et al. (2016) in India investigated the role of radio in promoting diabetes prevention and management. The study revealed that health-related radio programs, particularly those that included expert advice, testimonials from diabetes patients, and success stories, had a positive impact on listeners’ attitudes and behaviors. Participants reported greater confidence in managing their health and adopting lifestyle changes after listening to these programs. The study highlighted the importance of tailoring radio content to meet the specific needs and cultural contexts of the target audience, ensuring the messages resonated with listeners and led to meaningful health behavior changes.
In another empirical study, Kato et al. (2018) explored the effectiveness of radio campaigns in educating people about the prevention of diabetes in Nigeria. The study found that community-based radio stations that engaged local populations with interactive programs were particularly successful in fostering behavior change. By incorporating call-in segments, interviews with health professionals, and discussions on diabetes management, these programs created a platform for active audience participation. The study emphasized the role of community involvement in increasing the relevance and impact of health messages, as it facilitated the sharing of personal experiences and the exchange of practical advice.
A more recent study by Okafor et al. (2020) in Kenya examined the role of radio in combating the rising prevalence of diabetes in urban and rural areas. The study revealed that radio campaigns that integrated both educational content and emotional appeal were highly effective in motivating people to take preventive actions. The emotional appeal, such as storytelling about the challenges faced by individuals living with diabetes, helped listeners empathize with those affected by the disease and motivated them to adopt healthier lifestyles. The study also found that the use of local languages and culturally relevant content played a crucial role in enhancing the accessibility and effectiveness of the messages.
Furthermore, a study conducted by Ogunyemi et al. (2019) in Nigeria assessed the effectiveness of a diabetes-focused radio program aimed at increasing knowledge and encouraging behavior change in rural communities. The findings indicated that radio programs were successful in improving knowledge about diabetes, but the impact on behavior change was more modest. The study pointed out that while listeners were more informed about diabetes and its risk factors, there was still a gap between knowledge and action. This gap was attributed to various factors such as limited access to healthcare resources, economic constraints, and entrenched cultural beliefs. The study recommended that radio programs should be complemented with community-based interventions that address these barriers to behavior change.
Another important finding from an empirical review by Assefa et al. (2021) on radio’s role in health communication in Ethiopia indicated that regular and well-structured radio broadcasts were essential for sustaining long-term health behavior change. The study emphasized that radio programs that provided ongoing education, regular reminders, and follow-up support had a more lasting impact on the public. Furthermore, the inclusion of interactive features such as question-and-answer sessions, polls, and audience feedback mechanisms helped maintain listener engagement and motivation to take action.
In summary, empirical studies consistently show that radio is an effective tool in the fight against diabetes, particularly in raising awareness, educating the public, and promoting behavior change. The medium’s broad reach, affordability, and ability to engage diverse audiences make it an invaluable resource for public health campaigns. However, to maximize its effectiveness, radio programs must be tailored to the cultural and demographic needs of the target audience, employ a mix of informational and emotional content, and be supported by community-based interventions that address local barriers to health behavior change. By leveraging these factors, radio can significantly contribute to reducing the burden of diabetes and improving public health outcomes.


[bookmark: _Toc202786755]CHAPTER THREE
[bookmark: _Toc202786756]RESEARCH METHODOLOGY
[bookmark: _Toc202786757]3.1 Research Design
This study adopts a descriptive survey research design to investigate the role of radio in the fight against diabetes in Ilorin Metropolis. The design is suitable because it allows for the collection of detailed and accurate data on the subject matter. It enables the researcher to explore the perceptions, knowledge, and behaviors of radio listeners regarding diabetes awareness and management.
[bookmark: _Toc202786758]3.2 Population of the Study
The population for this study includes residents of Ilorin Metropolis who regularly listen to radio programs. The focus is on individuals aged 18 and above, as they are more likely to engage with health-related content and participate in the survey. Additionally, radio station personnel involved in health programming form part of the population.
[bookmark: _Toc202786759]3.3 Sample Size and Sampling Technique
A total of 100 respondents were selected using a multi-stage sampling method. In the first stage, respondents from Ilorin Metropolis were purposively chosen based on their radio listening habits, particularly regarding health-related programs. In the second stage, stratified random sampling was used to ensure diverse representation across demographic variables such as age, gender, and educational level.
[bookmark: _Toc202786760]3.4 Data Collection Instruments
The primary data collection instrument for this study was a structured questionnaire comprising both closed and open-ended questions. The questionnaire was divided into sections addressing respondents' demographic information, knowledge about diabetes, exposure to radio programs, and perceived effectiveness of these programs. 



[bookmark: _Toc202786761]3.5 Method of Data Collection
Data collection is an essential component of conducting research.  According to O’Leary, 2004, data collection instrument is a complicated and hard task. Indeed, it is also very difficult to say which the best method of data collection is collecting credible or valid data is a tough task.
The main instrument to be used for this study is questionnaire. This is because the questionnaire is a vital instrument for gathering information from people about their opinion, attitudes, behavior and perception on a given phenomenon.
[bookmark: _Toc202786762]3.6 Method of Data Analysis
Quantitative data collected through the questionnaires were analyzed using descriptive and inferential statistics. Frequency distributions, percentages, and mean scores were used to summarize the data, while chi-square tests were conducted to determine relationships between variables. Qualitative data from the interviews were transcribed and analyzed thematically to identify recurring patterns and insights.
[bookmark: _Toc202786763]3.7 Ethical Considerations
Ethical approval was obtained from the relevant research ethics committee. Participants were informed about the purpose of the study and their rights to confidentiality and voluntary participation. Written consent was obtained from all respondents, and the data collected were used solely for research purposes.


[bookmark: _Toc202786764]CHAPTER FOUR
[bookmark: _Toc202786765]DATA PRESENTATION AND ANALYSIS
[bookmark: _Toc202786766]4.0 Introduction
This chapter presents and analyzes the data obtained from respondents on the influence of radio programs in diabetes prevention and management. The responses are categorized under demographic details and the three research objectives. Each table includes frequencies, percentages, and a concise interpretation of the findings.
[bookmark: _Toc202786767]4.1 Data Presentation and Discussion
Section A: Respondents’ Personal Information
Table 4.1: Sex
	Options
	Frequency
	Percentage (%)

	Male
	55
	55.0%

	Female
	45
	45.0%

	Total
	100
	100%


The most common response to the question 'Sex' is 'Male' with 55.0%. This indicates a slightly higher male participation in the survey compared to females, showing gender inclusivity with a slight male predominance.
Table 4.2: Age
	Options
	Frequency
	Percentage (%)

	18–20
	20
	20.0%

	21–30
	50
	50.0%

	31–40
	30
	30.0%

	Total
	100
	100%


Most respondents (50%) fall within the 21–30 age range, indicating a younger demographic is more represented. This group is likely more active in accessing and engaging with radio programs.
Table 4.3: Marital Status
	Options
	Frequency
	Percentage (%)

	Single
	40
	40.0%

	Married
	45
	45.0%

	Divorced
	10
	10.0%

	Others
	5
	5.0%

	Total
	100
	100%


The majority of respondents are married (45%), closely followed by singles (40%). This spread offers a good perspective from both single and married individuals regarding their media consumption habits.
Table 4.4: Occupation
	Options
	Frequency
	Percentage (%)

	Civil Servant
	20
	20.0%

	Student
	25
	25.0%

	Employed
	30
	30.0%

	Self Employed
	15
	15.0%

	Unemployed
	10
	10.0%

	Total
	100
	100%


Employed individuals make up the largest portion (30%), followed by students (25%). This shows diverse economic backgrounds among participants, possibly influencing their access to health information.
Table 4.5: Level of Education
	Options
	Frequency
	Percentage (%)

	SSCE
	30
	30.0%

	National Diploma
	35
	35.0%

	HND/BSC
	35
	35.0%

	Total
	100
	100%


Respondents with National Diploma and HND/BSC are equally represented (35%), suggesting that most participants have post-secondary education, which may aid their understanding of health-related content.
Section B: Effectiveness of Radio Programs in Raising Public Awareness about Diabetes
Table 6: How often do you listen to radio programs that discuss health issues such as diabetes?
	Response
	Frequency
	Percentage (%)

	Very often
	30
	30.0%

	Sometimes
	40
	40.0%

	Rarely
	20
	20.0%

	Never
	10
	10.0%

	Total
	100
	100.0%


40.0% of respondents selected 'Sometimes', while 30.0% chose 'Very often'. This indicates that the majority of respondents listen to health-related radio programs occasionally, suggesting moderate engagement with such content.
Table 7: Which time of the day do you mostly listen to health-related programs on the radio?
	Response
	Frequency
	Percentage (%)

	Morning
	30
	30.0%

	Afternoon
	20
	20.0%

	Evening
	35
	35.0%

	I don’t listen at all
	15
	15.0%

	Total
	100
	100.0%



Table 8: What type of radio program has provided you with information about diabetes?
	Response
	Frequency
	Percentage (%)

	Health talk shows
	40
	40.0%

	News segments
	25
	25.0%

	Advertisements and jingles
	20
	20.0%

	I have not heard any diabetes-related program
	15
	15.0%

	Total
	100
	100.0%


40.0% of respondents selected 'Health talk shows', while 25.0% chose 'News segments'. This indicates that health talk shows are the primary source of diabetes information via radio for most people.
Table 9: How would you rate the quality of information about diabetes prevention on the radio?
	Response
	Frequency
	Percentage (%)

	Very good
	20
	20.0%

	Good
	35
	35.0%

	Fair
	30
	30.0%

	Poor
	15
	15.0%

	Total
	100
	100.0%


35.0% of respondents selected 'Good', while 30.0% chose 'Fair'. This reflects a generally positive perception of diabetes information quality on radio, though with some room for improvement.

Table 10: Have radio programs encouraged you to seek more information or medical help regarding diabetes?
	Response
	Frequency
	Percentage (%)

	Yes
	40
	40.0%

	No
	30
	30.0%

	Not sure
	20
	20.0%

	I already had the information before
	10
	10.0%

	Total
	100
	100.0%


40.0% of respondents selected 'Yes', while 30.0% chose 'No'. This suggests that a considerable portion of listeners are motivated by radio programs to pursue more health knowledge or medical assistance.
Table 11: Radio campaigns have increased my knowledge about the causes and symptoms of diabetes
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	30
	30.0%

	Agree
	40
	40.0%

	Neutral
	15
	15.0%

	Disagree
	10
	10.0%

	Strongly Disagree
	5
	5.0%

	Total
	100
	100.0%


40.0% of respondents selected 'Agree', while 30.0% chose 'Strongly Agree'. This indicates that most listeners believe radio campaigns effectively increase their understanding of diabetes.


Table 12: I believe that the way radio communicates about diabetes is persuasive and impactful
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	25
	25.0%

	Agree
	35
	35.0%

	Neutral
	20
	20.0%

	Disagree
	15
	15.0%

	Strongly Disagree
	5
	5.0%

	Total
	100
	100.0%


35.0% of respondents selected 'Agree', while 25.0% chose 'Strongly Agree'. This shows that many respondents find radio messaging effective in communicating health issues like diabetes.
Table 13: I have changed some of my health practices because of what I learned on radio programs
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	20
	20.0%

	Agree
	30
	30.0%

	Neutral
	25
	25.0%

	Disagree
	15
	15.0%

	Strongly Disagree
	10
	10.0%

	Total
	100
	100.0%


30.0% of respondents selected 'Agree', while 25.0% chose 'Neutral'. This suggests a positive influence of radio on behavior, though a segment remains unchanged or unsure.
Table 14: I feel more concerned about diabetes risks due to radio awareness campaigns
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	30
	30.0%

	Agree
	30
	30.0%

	Neutral
	20
	20.0%

	Disagree
	10
	10.0%

	Strongly Disagree
	10
	10.0%

	Total
	100
	100.0%


30.0% of respondents selected both 'Strongly Agree' and 'Agree', showing that 60% of listeners are now more aware of the risks of diabetes through radio efforts.
Table 15: Radio programs have influenced my attitude toward people living with diabetes
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	25
	25.0%

	Agree
	35
	35.0%

	Neutral
	20
	20.0%

	Disagree
	10
	10.0%

	Strongly Disagree
	10
	10.0%

	Total
	100
	100.0%


35.0% of respondents selected 'Agree', while 25.0% chose 'Strongly Agree'. This implies that radio plays a positive role in shaping empathetic attitudes toward individuals living with diabetes.

Section D: Role of Radio in Promoting Community Engagement and Support Networks
Table 16: Radio has encouraged my community to discuss diabetes-related issues
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	30
	30.0%

	Agree
	35
	35.0%

	Neutral
	20
	20.0%

	Disagree
	10
	10.0%

	Strongly Disagree
	5
	5.0%

	Total
	100
	100.0%


35.0% of respondents selected 'Agree', while 30.0% chose 'Strongly Agree'. This suggests radio programs are effective in initiating community conversations about diabetes.
Table 17: I have heard about support groups for diabetic patients through radio broadcasts
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	25
	25.0%

	Agree
	30
	30.0%

	Neutral
	20
	20.0%

	Disagree
	15
	15.0%

	Strongly Disagree
	10
	10.0%

	Total
	100
	100.0%


30.0% of respondents selected 'Agree', while 25.0% chose 'Strongly Agree'. This shows that more than half of the respondents have learned about diabetes support groups via radio.
Table 18: Radio has promoted local health events or screenings related to diabetes
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	30
	30.0%

	Agree
	35
	35.0%

	Neutral
	20
	20.0%

	Disagree
	10
	10.0%

	Strongly Disagree
	5
	5.0%

	Total
	100
	100.0%


35.0% of respondents selected 'Agree', while 30.0% chose 'Strongly Agree'. This indicates that radio is a major tool for mobilizing public participation in local diabetes-related events.
Table 19: I believe radio helps connect diabetic individuals with health professionals or support systems
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	28
	28.0%

	Agree
	37
	37.0%

	Neutral
	20
	20.0%

	Disagree
	10
	10.0%

	Strongly Disagree
	5
	5.0%

	Total
	100
	100.0%



37.0% of respondents selected 'Agree', while 28.0% chose 'Strongly Agree'. This reflects confidence in radio as a bridge linking diabetic individuals to medical and emotional support.
Table 20: Radio programming makes it easier for communities to come together to fight diabetes
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	32
	32.0%

	Agree
	33
	33.0%

	Neutral
	20
	20.0%

	Disagree
	10
	10.0%

	Strongly Disagree
	5
	5.0%

	Total
	100
	100.0%


33.0% of respondents selected 'Agree', while 32.0% chose 'Strongly Agree'. This indicates a strong agreement that radio can mobilize collective action against diabetes.
[bookmark: _Toc202786768]4.2 Analysis of Research Questions 
Research Question One: How do radio-based diabetes awareness campaigns impact listeners’ understanding of diabetes risk factors and preventive measures?
The analysis of the research questions reveals how effectively radio serves as a tool in the fight against diabetes in Ilorin Metropolis. The first research question sought to understand how radio-based diabetes awareness campaigns impact listeners’ understanding of risk factors and preventive measures. The study found that over 70% of respondents listen to health programs on the radio at least occasionally, with health talk shows being the primary source of diabetes-related information. The majority of respondents agreed that their knowledge of diabetes, including causes and symptoms, improved due to radio programs. This aligns with findings by Ajala and Amosun (2018), who emphasized that health-focused radio content significantly boosts awareness and knowledge retention in Nigeria.


Research Question two: What behavioral changes do radio listeners report after exposure to diabetes-related radio programs?
The second research question examined the behavioral impact of these radio programs. Findings showed that 60% of respondents changed some health practices after listening to radio programs, such as seeking medical advice, altering diets, or increasing physical activity. This supports the Health Belief Model (Funnell, 2010), which emphasizes that perceived susceptibility and severity—factors shaped by repeated messaging—can motivate behavior change. Similarly, empirical studies by Gupta et al. (2016) and Okafor et al. (2020) confirm that consistent radio health campaigns positively influence lifestyle decisions and encourage preventive actions.
Research Question Three: To what extent does radio serve as a tool for creating a supportive environment for people living with diabetes in Ilorin metropolis? 
The third research question evaluated how radio facilitates support systems for people living with diabetes. Data showed that more than half of respondents had heard about support groups or local diabetes screenings through the radio, and a significant percentage believed that radio helped connect patients to health professionals. This is consistent with the Uses and Gratifications Theory (UGT), which suggests that audiences actively seek media for both information and social integration. Interactive features such as call-in segments further strengthen these community ties and create a supportive environment.
In conclusion, the analysis of research questions confirms that radio remains a potent medium for public health advocacy. It not only raises awareness and fosters behavior change but also facilitates community engagement and support for individuals affected by diabetes. Literature and empirical findings strongly validate the transformative potential of radio in addressing chronic health issues in developing contexts.
[bookmark: _Toc202786769]4.3	Discussion of Findings
The data analyzed in this study highlights the significant role that radio broadcasting plays in diabetes awareness, behavioral influence, and community engagement. Starting with the demographic data, a balanced gender distribution and a majority of respondents aged between 21–30 years suggest that young adults are active listeners of health-related radio programs. Most respondents were either students or civil servants, indicating a population segment likely to be reachable through radio communication due to their structured daily routines.
Section B results revealed that a significant proportion of the respondents (70%) listen to radio programs discussing health issues, with a preference for evening broadcasts. Health talk shows were identified as the main source of diabetes information, and respondents rated the quality of the information as generally good. Moreover, 40% confirmed that radio programs had encouraged them to seek further information or medical help regarding diabetes. This implies that radio remains an effective tool for disseminating preventive health information and motivating individuals to take action.
In Section C, the influence of radio on knowledge and behavior change was clearly observed. A combined 70% of respondents agreed or strongly agreed that their knowledge of diabetes causes and symptoms increased through radio. Furthermore, more than half of the participants acknowledged changes in their health practices due to the insights gained from such programs. These results affirm the effectiveness of radio in shaping public understanding and health behaviors toward diabetes, a condition that requires sustained education and awareness.
Section D focused on radio’s role in promoting community support. Findings showed that a majority of respondents agreed that radio encouraged community discussions, introduced them to support groups, and advertised local diabetes-related events. Importantly, more than 60% of participants believed that radio helped link diabetic individuals with health professionals and fostered community cooperation in combating the disease. These insights underscore the potential of radio not just as an information tool, but as a catalyst for social cohesion and collective health action.
In summary, the findings demonstrate that radio is a powerful medium in health promotion. It educates the public, influences attitudes and behavior, and encourages community engagement. Therefore, leveraging radio broadcasting remains crucial in the broader strategy for diabetes prevention and management.


[bookmark: _Toc202786770]CHAPTER FIVE
[bookmark: _Toc202786771]SUMMARY, CONCLUSION AND RECOMMENDATIONS
[bookmark: _Toc202786772]5.0 Summary
This research examined the influence of radio programs in the prevention and management of diabetes. The objectives were to assess the effectiveness of radio in raising awareness, to investigate how radio campaigns influence listeners’ knowledge, attitudes, and behaviors, and to evaluate how radio promotes community support and engagement related to diabetes.
Data were collected through questionnaires from 100 respondents, with findings analyzed and interpreted in 20 tables divided into demographic data and the three research objectives.
The results revealed that radio is an effective channel for disseminating information on diabetes prevention and management. Most respondents listen to health-related radio programs, particularly in the evenings, and prefer health talk shows. Many rated the information received as good and affirmed that radio had encouraged them to seek more information or medical help.
Findings also showed that radio campaigns positively influence listeners’ knowledge, attitudes, and practices regarding diabetes. Many respondents indicated changes in their health behavior due to what they learned on the radio. In addition, radio was credited for fostering community dialogue, promoting support groups, and linking patients with healthcare providers.
[bookmark: _Toc202786773]5.1 Conclusion 
This study concludes that radio plays a significant and multifaceted role in diabetes prevention and management among its audience. The findings established that radio programs are not only a source of information but also act as platforms for behavior change and community engagement.
Firstly, the effectiveness of radio in raising public awareness about diabetes was clearly demonstrated. The majority of respondents acknowledged learning about diabetes causes, symptoms, and preventive measures through health-focused radio programs. This validates radio as a vital tool for health communication.
Secondly, the influence of radio on listeners’ knowledge and behavior was evident. Respondents reported adopting healthier lifestyles and gaining a better understanding of diabetes risks due to consistent exposure to radio messages. This change in behavior supports the theory that repeated health messaging via media can improve public health outcomes.
Lastly, the study highlighted radio’s role in building social support and promoting health-related community events. By introducing listeners to support groups and local screenings, radio served not only to inform but also to connect individuals to real-life assistance and resources.
In conclusion, radio remains a cost-effective and widely accessible medium that can be harnessed more strategically in public health campaigns. It reaches diverse demographics, influences personal choices, and fosters communal health consciousness. Policymakers, media producers, and health professionals should continue to invest in and collaborate on radio programming for sustained impact in the fight against diabetes.
[bookmark: _Toc202786774]5.2 Recommendations
1. Health authorities and NGOs should partner with radio stations to design consistent and engaging diabetes education programs.
2. Radio stations should air health-related content during peak listening hours such as evenings.
3. Community health workers should use radio to announce local health campaigns, screenings, and support initiatives.
4. Radio programs should feature testimonials from diabetic patients to increase relatability and impact.
5. Government agencies should fund public health broadcasting initiatives, particularly in rural areas where radio remains the most accessible medium.
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