
CHAPTER ONE
1.1.  Background of the Study
The evolution of journalism has been significantly influenced by advancements in technology. Mobile journalism, often referred to as mojo, is one of the latest trends reshaping how news is gathered, produced, and consumed. Mobile journalism involves the use of smartphones, tablets, and other portable devices for journalistic purposes, making the production and dissemination of news faster, more accessible, and often more cost-effective (Westlund, 2013).
In the digital age, traditional media outlets are facing challenges in maintaining relevance, especially among young audiences who prefer on-the-go access to news through their mobile devices (Pew Research Center, 2021). Students, particularly those in tertiary institutions, are among the most tech-savvy demographic groups and play a pivotal role in determining the success of new media technologies. The introduction of mobile journalism has empowered individuals to act as content creators, enabling them to share newsworthy events instantly across various digital platforms, such as social media, blogs, and news apps (Hermida, 2012).
In Nigeria, the rapid growth of mobile technology and affordable internet services has accelerated the adoption of mobile journalism. With over 187 million mobile subscriptions and a significant percentage of these users being young people, mobile devices have become essential tools for accessing news and information (Statista, 2023). Students, particularly in tertiary institutions like Kwara State Polytechnic, rely heavily on their smartphones for news updates. Unlike traditional journalism, which relies heavily on scheduled broadcasts and print publications, mobile journalism delivers news in real-time, often accompanied by visuals, which tend to attract more engagement (Castells, 2010).
The rise of social media platforms such as Twitter, Facebook, and Instagram has further amplified the reach of mobile journalism. These platforms allow news consumers to access updates at their convenience while offering avenues for interaction, such as commenting, sharing, and engaging directly with content creators. However, this democratization of news creation has also led to challenges, such as the proliferation of fake news, misinformation, and sensationalism, which are especially concerning for young, impressionable audiences like students (Dominick, 2013).
For students, mobile journalism serves as both a learning tool and a window into current affairs. It provides a platform for civic engagement, encouraging young people to stay informed about global and local events (Westlund, 2013). However, the reliance on mobile platforms also raises concerns about media literacy, particularly the ability to distinguish credible sources from unreliable ones. This concern is especially relevant in Nigeria, where media regulation for online content remains limited.
Given the dynamic nature of news consumption patterns among students, it is crucial to explore the extent to which mobile journalism impacts their preferences, trust in news sources, and overall media habits. By focusing on Kwara State Polytechnic students, this study seeks to understand how mobile journalism shapes their information-seeking behavior and its implications for the media landscape in Nigeria. The findings will provide insights into the evolving relationship between journalism and technology and the ways young people interact with news content in a fast-paced digital environment.
1.2. Statement of the Problem
The rapid advancement of technology has significantly influenced how news is produced and consumed, with mobile journalism emerging as a dominant force in the digital era. While mobile journalism offers unparalleled convenience, accessibility, and immediacy, it also presents challenges, particularly for young audiences such as students. For many tertiary institution students, including those at Kwara State Polytechnic, mobile devices and social media platforms have become the primary sources of news (Westlund, 2013).
Despite its benefits, mobile journalism raises concerns about the credibility, accuracy, and depth of information consumed. Many students may struggle to differentiate between verified news and misinformation, given the prevalence of fake news and sensationalism on mobile platforms (Dominick, 2013). This trend threatens not only their understanding of current events but also their ability to critically evaluate information sources (Hermida, 2012). Furthermore, the ease of access to fragmented and often uncontextualized news through mobile devices may affect students’ engagement with more comprehensive and balanced reporting (Castells, 2010).
Another issue is the extent to which mobile journalism impacts news consumption preferences and habits. For example, students may prioritize entertainment-driven news over socially significant issues due to the algorithm-driven nature of social media platforms (Pew Research Center, 2021). This could lead to a lack of awareness about critical societal and global issues, ultimately affecting their role as informed citizens (Statista, 2023).
Moreover, limited research exists on how mobile journalism specifically affects news consumption patterns among students in Nigeria, particularly within the context of Kwara State Polytechnic. It remains unclear how mobile journalism influences their trust in news sources, their frequency of news consumption, and their overall perception of media credibility (Westlund, 2013).
This study, therefore, seeks to address these gaps by exploring the impact of mobile journalism on news consumption among Kwara State Polytechnic students. By examining these issues, the study aims to contribute to a better understanding of the opportunities and challenges posed by mobile journalism in shaping students’ news consumption behaviors.
1.3. Research Objectives
1. To examine the impact of mobile journalism on the news consumption habits of Kwara State Polytechnic students.
2. To assess the level of trust Kwara State Polytechnic students have in news sourced through mobile journalism.
3. To evaluate the role of mobile journalism in shaping students’ engagement with current affairs and their understanding of important societal issues. 
1.4. Research Questions
1. How does mobile journalism influence the news consumption patterns of Kwara State Polytechnic students?
2. What is the level of trust that Kwara State Polytechnic students place in the news obtained through mobile journalism?
3. How does mobile journalism affect students’ engagement with current affairs and their understanding of key societal and global issues?
1.5. Significance of the Study
This study is significant for several reasons, as it seeks to provide valuable insights into the evolving landscape of news consumption, particularly among students in tertiary institutions. As mobile journalism becomes a dominant force in the media world, it is essential to understand how it influences the news consumption habits of students, especially in a rapidly changing digital environment. By focusing on Kwara State Polytechnic students, this research will contribute to a deeper understanding of how mobile technology shapes the ways young people engage with news, offering a more localized perspective on the global trend of mobile journalism.
One key contribution of this study is its potential to inform educators, media practitioners, and policymakers about the challenges and opportunities posed by mobile journalism. The findings could provide essential data on how students consume news and whether their preferences for mobile platforms impact their ability to critically evaluate information. Understanding these trends can help educational institutions and media organizations develop strategies to enhance media literacy programs and improve the quality of news dissemination, especially in the context of an era characterized by the spread of misinformation and fake news.
Additionally, the study holds significance for the broader media industry, as it highlights the role mobile journalism plays in shaping public opinion and political discourse among the youth. Since students are often seen as future leaders, understanding their engagement with current affairs through mobile journalism can provide valuable insights into how they form opinions and participate in civic life. By examining the extent to which mobile journalism influences their awareness of global and local issues, this study can help identify ways to foster greater civic engagement and encourage the consumption of balanced and well-researched news.
Furthermore, this study adds to the growing body of knowledge on media consumption patterns in Nigeria, a country where mobile technology is rapidly transforming the media landscape. With an increasing number of Nigerians accessing news through mobile devices, the findings of this research can contribute to future studies on mobile journalism, especially in the context of higher education. It also offers a starting point for future comparative studies between different regions or institutions to better understand the global impact of mobile journalism on the younger generation.
In conclusion, this research is significant not only for its potential to address gaps in existing literature but also for its practical implications for improving media practices, media literacy, and the quality of news consumed by students in the digital age.

1.6. Scope of the Study
The scope of this study is primarily focused on examining the impact of mobile journalism on news consumption among students at Kwara State Polytechnic, located in Ilorin, Kwara State, Nigeria. The research will specifically target students from various departments within the institution, providing insights into their media consumption behaviors and preferences. By focusing on a single institution, the study aims to offer a detailed exploration of how mobile journalism is influencing news consumption patterns among Nigerian tertiary students, within the unique context of Kwara State Polytechnic.
In terms of content, this study will concentrate on understanding how mobile devices serve as primary sources for news consumption. It will explore how students use mobile platforms, such as smartphones and tablets, to access news and how these devices shape their engagement with both local and global events. The study will also assess students’ perceptions of news credibility and reliability when sourced through mobile journalism, considering the challenges posed by misinformation and sensationalism in the digital age. Furthermore, the study will investigate the multimedia aspects of mobile news, such as videos, images, and infographics, to assess how students interact with different formats of news content.
The time scope of the study will be limited to the current academic year, providing a snapshot of the latest trends in mobile journalism and its influence on student behavior. Data collection will be carried out within a defined period, with surveys, interviews, and focus group discussions as the primary methods for gathering both qualitative and quantitative data. This time frame is ideal for capturing up-to-date information on how mobile journalism impacts news consumption habits among students and reflects the rapidly evolving nature of media technology.
Conceptually, the study will focus on key themes related to mobile journalism, such as media literacy, news credibility, and civic engagement. It will examine how these concepts are understood and experienced by students, and how they affect their consumption of news through mobile platforms. The research will investigate whether students’ engagement with mobile news influences their awareness of important societal issues and their participation in discussions surrounding political and social matters.
While the study aims to provide valuable insights, it is also limited by certain factors. The sample size is confined to students at Kwara State Polytechnic, meaning the findings may not fully represent the broader student population across Nigeria. Additionally, the rapid evolution of mobile technology and news consumption trends means that the findings may not be applicable beyond the period of the study, limiting their long-term generalizability. Despite these limitations, the study will provide focused, meaningful insights into how mobile journalism shapes the news consumption habits of students in the digital age.
1.7. Definition of Terms

1. Mobile Journalism (MoJo): Mobile journalism refers to the practice of gathering, producing, and sharing news using mobile devices such as smartphones and tablets. It enables journalists and ordinary individuals to create news content and distribute it across various platforms, often in real-time, using tools like video, audio, and social media apps. In the context of this study, mobile journalism refers to how students at Kwara State Polytechnic consume news through their mobile devices.
2. News Consumption: News consumption refers to the process by which individuals access, view, and engage with news content. This includes reading news articles, watching news videos, listening to podcasts, or interacting with social media platforms to stay informed about current events. In this study, news consumption is specifically focused on how students at Kwara State Polytechnic use mobile devices to access news content.
3. Students: In the context of this study, students are individuals enrolled at Kwara State Polytechnic in Ilorin, Kwara State, Nigeria. They represent the target demographic whose news consumption patterns through mobile devices are being studied.
4. Social Media: Social media platforms are online spaces such as Facebook, Twitter, Instagram, and WhatsApp, where users can share, comment, and interact with news content. These platforms play a significant role in how mobile journalism is disseminated and consumed, particularly among young people.
5. News Credibility: News credibility refers to the perceived trustworthiness and reliability of news sources. In the context of this study, it refers to how students at Kwara State Polytechnic evaluate and trust news content accessed through mobile journalism platforms. This involves assessing the authenticity, accuracy, and objectivity of the news they consume on mobile devices.
6. Misinformation: Misinformation refers to false or inaccurate information that is spread, regardless of intent. In the realm of mobile journalism, misinformation can easily circulate through social media platforms, posing a challenge to consumers who rely on mobile devices for news updates.
7. Civic Engagement: Civic engagement refers to the active participation of individuals in political and societal activities, such as voting, participating in discussions, and being informed about public issues. This study explores how mobile journalism influences students’ awareness of and involvement in current affairs and social issues.


8. Digital News Platforms: These are platforms such as news apps, websites, and social media where news is published and shared digitally. In the context of this study, digital news platforms are those that Kwara State Polytechnic students primarily use to access news via their mobile devices.


9. Multimedia Content: Multimedia content includes news in various formats such as text, images, videos, and audio, often integrated into a single piece of news coverage. This term in the study focuses on how students engage with different types of news content, including video and images, on mobile devices.


10. Mobile Devices: Mobile devices refer to portable electronic devices such as smartphones, tablets, and other handheld gadgets that are used for communication, internet browsing, and accessing digital content. In this study, mobile devices are the primary tools students use to access and consume news through mobile journalism.









CHAPTER TWO
LITERATURE REVIEW
2.0. CONCEPTUALL FRAMEWORK
2.1. INTRODUCTION. 
The advent of mobile journalism (MoJo) has transformed news production and consumption, particularly among students who are increasingly reliant on mobile devices for information. This literature review examines the impact of mobile journalism on news consumption, focusing on its influence on accessibility, engagement, and reliability of news among students at Kwara State Polytechnic. 
This chapter explores existing research on mobile journalism and its role in reshaping traditional media consumption habits. It delves into key themes such as the rise of digital news platforms, the integration of mobile technology in journalism, and the behavioral patterns of students as digital news consumers. By critically reviewing these aspects, this study seeks to contextualize the relevance of mobile journalism within the framework of media consumption among young people, while identifying gaps that this research aims to address.
The review will provide insights into how mobile journalism has influenced students’ preference for news, their perception of credibility, and the broader implications for traditional news outlets. It establishes the foundation for understanding the dynamics between mobile journalism and the evolving news consumption patterns among Kwara Polytechnic students.
This literature review explores the impact of mobile journalism on news consumption, with a focus on students at Kwara State Polytechnic. It examines how mobile journalism has influenced accessibility, engagement, and credibility of news among students. The review highlights existing studies on digital news platforms, mobile technology in journalism, and the shifting consumption habits of young audiences, identifying gaps that this research aims to address.
2.1.1. MOBILE JOURNALISM (MOJO)
Mobile Journalism (MoJo) represents a transformative shift in the field of journalism, characterized by the use of portable mobile devices—primarily smartphones and tablets—for collecting, editing, and disseminating news. This approach challenges traditional journalism practices by embracing technological innovations that prioritize speed, flexibility, and accessibility. Unlike conventional journalism, which relies on extensive infrastructure and costly equipment, mobile journalism empowers individuals to produce high-quality content with minimal resources. The advent of MoJo signifies a democratization of journalism, where professional and citizen reporters alike can contribute to the global news ecosystem (Burum & Quinn, 2016).
The global digital revolution has accelerated the adoption of mobile journalism, making it an indispensable tool in modern reporting. Media organizations and independent journalists use MoJo to meet the expectations of audiences who demand immediacy and visual engagement. The popularity of mobile journalism reflects its alignment with contemporary trends, including the rise of social media and the proliferation of mobile internet access, making it a dominant force in the journalism landscape (Westlund & Quinn, 2018).
2.1.2. HISTORICAL EVOLUTION OF MOBILE JOURNALISM
Mobile journalism, often referred to as "MoJo," represents a transformative chapter in the history of news production and dissemination. Its evolution is deeply intertwined with advancements in technology, changes in media consumption patterns, and the democratization of information. This section traces the historical development of mobile journalism, highlighting key milestones that have shaped its emergence as a dominant force in contemporary media.
1. Predecessors to Mobile Journalism: The Era of Traditional Media
Before the advent of mobile journalism, traditional media such as newspapers, radio, and television dominated the information landscape. These mediums required significant financial resources, extensive infrastructure, and professional expertise, making news production an exclusive domain of established institutions.
The introduction of portable recording devices, such as cassette recorders in the 1960s and camcorders in the 1980s, began to decentralize media production. These devices allowed journalists to report from the field with greater mobility, laying the groundwork for the later emergence of mobile journalism (Hermida, 2016).
2. The Digital Revolution: Early Signs of MoJo (1990s–2000s)
The digital revolution of the 1990s marked a turning point in journalism. The proliferation of the internet, coupled with the development of digital cameras and laptops, enabled journalists to produce and share news faster than ever before. Email and online platforms replaced traditional courier systems, making it possible to transmit stories and visuals in near-real time.
In the early 2000s, the introduction of camera phones represented the first glimpse of mobile journalism as we know it today. Devices like the Nokia 7650 and Sony Ericsson T68i allowed users to capture and share images, albeit with limited quality and connectivity. Citizen journalism began to emerge during this period, with ordinary individuals using these devices to document events and share them on online forums and blogs (Allan, 2006).
3. The Rise of Smartphones: MoJo Gains Momentum (2007–2010s)
The launch of the Apple iPhone in 2007 marked a pivotal moment in the evolution of mobile journalism. Equipped with high-resolution cameras, internet connectivity, and an array of applications, smartphones revolutionized how news was created and consumed. The advent of app stores further enhanced this capability, providing journalists with tools for editing, broadcasting, and distributing content directly from their devices.
Social media platforms such as Twitter (launched in 2006), Facebook, and later Instagram became critical distribution channels for mobile journalism. These platforms allowed journalists to reach global audiences instantly, bypassing traditional gatekeepers like editors and publishers. Major news organizations began to recognize the potential of mobile journalism, integrating it into their workflows and encouraging reporters to use smartphones for field reporting (Westlund & Quinn, 2018).
4. Citizen Journalism and the Democratization of News
Mobile journalism's accessibility and affordability democratized news production, empowering individuals to report on events independently. Citizen journalism became a defining feature of the 2010s, with viral stories often originating from user-generated content.
Key events such as the Arab Spring (2010–2012) underscored the power of mobile journalism. Protesters and activists used smartphones to document demonstrations and human rights abuses, sharing videos and updates on social media. These grassroots efforts attracted global attention and highlighted the role of mobile devices in amplifying marginalized voices (Goggin, 2020).
5. Integration with Professional Journalism
As mobile journalism matured, professional media organizations began to adopt it as a standard practice. Newsrooms invested in training programs to equip reporters with the skills needed for mobile reporting, including video editing, live-streaming, and social media management.
Mobile journalism also gained traction in regions with limited resources, where it offered a cost-effective alternative to traditional broadcasting. Journalists in developing countries used mobile devices to produce high-quality content without relying on expensive equipment or studio facilities (Radcliffe & Ali, 2017).
6. Technological Advancements: Expanding the Scope of MoJo (2020s)
The 2020s have witnessed remarkable advancements in mobile technology, further expanding the scope of mobile journalism. The introduction of 5G networks has enabled faster uploads and live streaming, enhancing the immediacy of mobile reporting. Artificial intelligence (AI) tools integrated into smartphones assist with tasks such as transcription, translation, and content analysis, streamlining the journalistic process.
Innovations in mobile hardware, including multi-camera setups, image stabilization, and high-resolution video capabilities, have blurred the lines between professional and mobile equipment. These features allow journalists to produce broadcast-quality content using smartphones, reducing the reliance on traditional tools (Aitamurto, 2019).
7. The COVID-19 Pandemic and the Acceleration of MoJo
The COVID-19 pandemic further accelerated the adoption of mobile journalism. Lockdowns and travel restrictions forced journalists to rely on mobile devices for reporting, as traditional production methods became impractical. Live-streaming, video conferencing, and mobile editing tools became indispensable, enabling journalists to deliver news from their homes or local communities.
Audiences also turned to social media and mobile platforms for updates, reinforcing the importance of mobile journalism in meeting the demand for real-time information. This period highlighted the adaptability and resilience of mobile journalism in the face of unprecedented challenges (Newman et al., 2021).
8. Mobile Journalism Today and Beyond
Today, mobile journalism is a cornerstone of modern media, characterized by its speed, versatility, and accessibility. It has transcended traditional boundaries, fostering innovation in storytelling through formats such as vertical videos, augmented reality (AR), and virtual reality (VR).
Looking ahead, mobile journalism is poised to benefit from emerging technologies such as AI-driven content creation, interactive storytelling, and enhanced audience engagement tools. Its continued evolution will likely address challenges such as misinformation, privacy concerns, and the need for ethical practices in a rapidly changing media landscape (Westlund & Quinn, 2018).
2.1.3. KEY FEATURES OF MOBILE JOURNALISM
Mobile journalism is defined by several distinguishing features that set it apart from traditional methods:
1. Portability: Mobile devices are compact and easy to carry, allowing journalists to cover stories from virtually any location, including conflict zones, natural disaster sites, and remote areas.
2. Affordability: Smartphones and related accessories are significantly less expensive than traditional camera and broadcasting equipment, making MoJo accessible to a wide range of users, including independent journalists and small media organizations.
3. Versatility: Mobile devices enable the creation of multimedia content, including text, photos, videos, and live broadcasts, all from a single tool.
4. Interactivity: Social media integration allows MoJo practitioners to engage directly with audiences, incorporating feedback and fostering real-time discussions.
5. Speed: Mobile journalism supports the rapid production and dissemination of news, meeting the demands of audiences for instant updates on breaking stories (Burum & Quinn, 2016).
2.1.4. TECHNOLOGICAL DRIVERS OF MOBILE JOURNALISM
The rise of mobile journalism is closely linked to advancements in smartphone technology. Modern smartphones are equipped with features such as 4K video recording, image stabilization, and powerful processors, enabling high-quality content production. Mobile journalism has also benefited from the development of specialized accessories, including external microphones, lighting kits, and stabilizers, which enhance the production value of MoJo content.
Moreover, mobile apps designed for video editing, live streaming, and social media management have streamlined the workflow for journalists, allowing them to produce professional-grade content on the go. The introduction of 5G technology is expected to further boost mobile journalism by enabling faster uploads and smoother live-streaming experiences (Goggin, 2020).
2.1.5. ADOPTION AND APPLICATION OF MOBILE JOURNALISM
Mobile journalism has been widely adopted by media organizations and freelance journalists due to its ability to address the challenges of traditional journalism. The adoption of MoJo is particularly evident in regions where access to conventional resources is limited. For instance, journalists in conflict zones or developing countries often rely on mobile devices to report stories that might otherwise go untold.
The rise of citizen journalism, facilitated by mobile devices, has also contributed to the popularity of MoJo. Ordinary individuals can document events, such as protests or natural disasters, and share them with global audiences through social media platforms. This trend has democratized the flow of information, empowering diverse voices and perspectives (Aitamurto, 2019).
2.1.6. ADVANTAGES OF MOBILE JOURNALISM
Mobile journalism offers numerous benefits to journalists, media organizations, and society at large:
1. Increased Accessibility: Mobile journalism lowers the barriers to entry for reporting, enabling individuals without formal training to contribute to the news landscape.
2. Real-Time Updates: MoJo allows for immediate reporting, providing audiences with up-to-the-minute information on unfolding events.
3. Empowerment of Marginalized Voices: By making journalism more accessible, MoJo amplifies the voices of underrepresented communities and individuals.
4. Cost Efficiency: The affordability of mobile devices reduces production costs for media organizations, making MoJo a sustainable option for content creation.
5. Enhanced Storytelling: Mobile devices support multimedia content, enabling journalists to create engaging and visually rich narratives (Hermida, 2016).
2.1.7. CHALLENGES FACING MOBILE JOURNALISM
Despite its advantages, mobile journalism faces several challenges that hinder its potential:
1. Credibility Concerns: The democratization of content creation has led to an increase in misinformation and unverified reporting, raising questions about the reliability of MoJo content.
2. Ethical Issues: The ease of capturing and sharing content raises ethical dilemmas, including concerns about privacy, consent, and sensationalism.
3. Technological Barriers: In regions with limited access to smartphones, reliable internet, or electricity, the effectiveness of MoJo is constrained.
4. Audience Saturation: The constant stream of updates can overwhelm audiences, making it difficult to differentiate between important news and trivial content.
5. Burnout Among Journalists: The pressure to produce content in real time can lead to mental health challenges for MoJo practitioners (Radcliffe & Ali, 2017).
2.1.8. ROLE OF SOCIAL MEDIA IN MOBILE JOURNALISM
Social media platforms are integral to the success of mobile journalism. They serve as primary distribution channels for MoJo content, allowing journalists to reach a global audience instantly. Platforms such as Twitter, Facebook, Instagram, and TikTok provide tools for live streaming, sharing multimedia content, and engaging with audiences.
However, the reliance on social media also poses challenges, including algorithmic biases, the spread of misinformation, and the need for platform-specific content strategies. Journalists must navigate these challenges while maintaining the credibility and integrity of their reporting (Westlund, 2020).
1. Mobile Journalism in Developing Countries
In developing nations, mobile journalism has become a powerful tool for addressing social issues and amplifying local voices. The affordability and portability of smartphones have enabled journalists and citizen reporters to highlight topics such as corruption, human rights abuses, and environmental concerns. MoJo has also provided a platform for marginalized communities to share their stories and advocate for change.
However, the digital divide remains a significant obstacle, as not all individuals have equal access to the tools and infrastructure required for mobile journalism. Efforts to bridge this gap include initiatives to provide affordable devices, improve internet connectivity, and offer training in digital skills (Goggin, 2020).
2. The Future of Mobile Journalism
The future of mobile journalism is shaped by ongoing technological advancements and evolving audience preferences. Emerging technologies such as artificial intelligence (AI), augmented reality (AR), and 5G connectivity are expected to revolutionize MoJo practices, enabling more immersive and efficient storytelling.
Moreover, the growing emphasis on media literacy and fact-checking initiatives will play a critical role in addressing credibility concerns and combating misinformation. Media organizations, journalists, and policymakers must work collaboratively to maximize the potential of mobile journalism while addressing its challenges (Hermida, 2020).
2.1.9. IMPACT OF SOCIAL MEDIA ON MOBILE JOURNALISM
Social media has revolutionized journalism by providing a platform for real-time news dissemination and audience interaction, making it an integral component of mobile journalism (MoJo). The relationship between social media and MoJo is symbiotic: while MoJo relies on social media for visibility and reach, social media thrives on the content generated by mobile journalists. This section examines the profound ways social media has influenced mobile journalism, focusing on accessibility, immediacy, audience engagement, and challenges.
1. Amplification of Reach and Visibility
Social media platforms such as Twitter, Facebook, Instagram, TikTok, and YouTube provide unparalleled reach for mobile journalists. They allow content to transcend geographical barriers, giving stories a global audience. Mobile journalists can publish breaking news directly to their social media accounts or newsroom platforms, ensuring rapid dissemination without the delays associated with traditional media channels (Hermida, 2016).
Moreover, social media algorithms prioritize visually engaging and shareable content, which aligns with the multimedia format of mobile journalism. Platforms like Instagram and TikTok emphasize short videos, enabling mobile journalists to craft visually compelling stories that resonate with younger audiences. This symbiotic relationship enhances the visibility of MoJo content, making it accessible to diverse demographics (Newman et al., 2019).
2. Facilitation of Real-Time Reporting
One of the hallmarks of mobile journalism is its ability to deliver real-time updates, a feature amplified by social media. Live-streaming tools on platforms such as Facebook Live, YouTube Live, and Instagram Live allow journalists to broadcast events as they unfold. This immediacy fulfills the audience's demand for instant information and enhances the credibility of MoJo practitioners, as real-time reporting minimizes the risk of post-production alterations (Radcliffe & Ali, 2017).
For instance, during protests, natural disasters, or political rallies, mobile journalists use social media to provide continuous updates, offering audiences unfiltered and on-the-ground perspectives. Such real-time coverage has redefined the traditional news cycle, making it more dynamic and interactive (Westlund & Quinn, 2018).
3. Enhanced Audience Engagement
Social media's interactive features have transformed the way mobile journalists connect with their audiences. Platforms facilitate direct communication through comments, likes, shares, and polls, enabling journalists to gauge audience reactions and preferences. This two-way communication fosters a sense of community and trust, as audiences feel more involved in the news production process (Aitamurto, 2019).
Additionally, social media analytics provide insights into audience behavior, helping journalists tailor their content to meet specific needs. Metrics such as engagement rates, video views, and demographic data guide mobile journalists in crafting stories that resonate with their followers. This level of audience engagement was largely absent in traditional journalism, highlighting a key advantage of MoJo in the social media age (Newman et al., 2019).
4. Democratization of News Production
Social media has democratized journalism by enabling citizen participation in news creation and dissemination. Mobile devices and social platforms allow ordinary individuals to capture and share stories, often filling gaps left by mainstream media. This phenomenon has expanded the scope of mobile journalism, as professional journalists collaborate with or draw inspiration from user-generated content (Hermida, 2016).
For example, during crises, eyewitnesses often share footage on social media before traditional media outlets arrive on the scene. Mobile journalists can verify and amplify this content, ensuring that underreported stories reach wider audiences. This participatory model enriches the journalistic process and brings diverse perspectives to light (Radcliffe & Ali, 2017).
2.1.10. CHALLENGES POSED BY SOCIAL MEDIA
While social media has significantly enhanced mobile journalism, it also presents several challenges:
1. Misinformation and Fake News: The speed of social media dissemination often leads to the spread of unverified or false information. Mobile journalists must navigate the challenge of distinguishing credible sources from unreliable ones.
2. Algorithmic Bias: Social media algorithms prioritize content that generates engagement, which can lead to sensationalism or the underrepresentation of important but less "click-worthy" stories (Westlund, 2020).
3. Overreliance on Platforms: Mobile journalists who depend solely on social media for distribution risk losing control over their content, as platform policies and algorithm changes can impact reach and visibility.
4. Privacy Concerns: The interactive nature of social media raises ethical questions about the use of audience data and the handling of sensitive information captured during reporting (Goggin, 2020).
5. Mental Health Strain: The pressure to produce constant updates and engage with audiences can lead to burnout among mobile journalists, particularly on platforms that require continuous presence (Radcliffe & Ali, 2017).
2.1.11. SOCIAL MEDIA AS A TOOL FOR INVESTIGATIVE MOJO
Social media platforms also serve as invaluable tools for investigative journalism. Mobile journalists use platforms to crowdsource information, track trends, and connect with potential sources. Hashtags, geotags, and user-generated content provide rich data for uncovering stories. However, journalists must employ critical verification techniques to ensure the accuracy of this information (Hermida, 2020).
For instance, during political campaigns or natural disasters, mobile journalists analyze social media chatter to identify emerging issues or gauge public sentiment. This capability highlights the role of social media as both a distribution channel and a resource for investigative MoJo.
1. Opportunities for Innovation
The integration of social media with mobile journalism continues to spur innovation in storytelling. Features such as augmented reality (AR), virtual reality (VR), and 360-degree videos offer immersive experiences that engage audiences in novel ways. Social platforms are also experimenting with AI-driven tools for content moderation, personalization, and audience targeting, which could further enhance the impact of MoJo (Aitamurto, 2019).
The rise of short-form content platforms like TikTok has encouraged mobile journalists to adapt their storytelling techniques, focusing on concise and visually appealing formats. These innovations demonstrate the evolving nature of MoJo in response to social media trends (Westlund & Quinn, 2018).
2. Accessibility and Affordability
One of the primary drivers of mobile journalism in developing countries is its accessibility. Traditional journalism often requires costly equipment, studio facilities, and extensive training, making it inaccessible to many in low-income regions. In contrast, mobile devices, especially smartphones, provide an affordable alternative for news production. A basic smartphone equipped with a camera, internet connectivity, and editing applications can perform functions equivalent to professional-grade equipment, significantly lowering the cost of entry for journalists (Hermida, 2016).
This affordability has democratized journalism in developing countries, empowering individuals who might otherwise lack the resources to engage in news production. For instance, freelance journalists and small media organizations in Africa, Asia, and Latin America have leveraged mobile journalism to report stories that mainstream outlets often overlook, such as local governance issues, cultural events, and community struggles (Radcliffe & Ali, 2017).
3. Empowerment of Marginalized Voices
Mobile journalism has amplified the voices of marginalized and underrepresented communities in developing countries. By bypassing traditional media gatekeepers, MoJo allows individuals from remote or underserved regions to share their stories and perspectives with global audiences. This inclusivity is particularly evident in conflict zones, rural areas, and informal settlements, where mobile journalism provides a platform for addressing social injustices and advocating for change.
For example, during the Arab Spring, mobile journalism played a crucial role in documenting protests and human rights abuses. Citizen reporters and activists used mobile devices to capture videos and share them on social media, attracting international attention to the struggles of people in the Middle East and North Africa (Goggin, 2020). Similarly, mobile journalism has been instrumental in highlighting issues such as climate change, poverty, and gender inequality in developing countries, fostering awareness and mobilizing support for local initiatives (Aitamurto, 2019).
4. Overcoming Infrastructure Barriers
Developing countries often face infrastructural challenges that hinder traditional journalism, such as unreliable electricity, poor road networks, and limited access to broadcasting facilities. Mobile journalism addresses these barriers by enabling journalists to operate independently with portable devices. Smartphones, power banks, and mobile internet connections allow journalists to report from remote locations without relying on extensive infrastructure.
Moreover, the proliferation of mobile networks has expanded internet access in many developing countries, enabling real-time news sharing and audience engagement. Mobile journalism thrives in these environments, as it aligns with the rapid adoption of mobile technologies in regions with limited fixed-line connectivity (Westlund & Quinn, 2018).
5. Facilitating Real-Time Reporting
The immediacy of mobile journalism has revolutionized news reporting in developing countries. Journalists can capture and disseminate content in real-time, providing audiences with instant updates on breaking news. Live-streaming tools on social media platforms such as Facebook Live, Instagram Live, and YouTube Live have been widely adopted in these regions to cover events ranging from political protests to natural disasters.
For example, during the #EndSARS protests in Nigeria, mobile journalists and citizen reporters used smartphones to document police brutality and livestream demonstrations, drawing international attention to the movement. Such real-time reporting has challenged state-controlled narratives and empowered communities to hold authorities accountable (Radcliffe & Ali, 2017).
6. Fostering Innovation in Storytelling
Mobile journalism has inspired innovative approaches to storytelling in developing countries. Journalists leverage the multimedia capabilities of smartphones to create visually engaging and culturally relevant content. Short videos, photo essays, and social media posts are tailored to suit the preferences of diverse audiences, particularly younger demographics.
Additionally, mobile journalism has encouraged the use of local languages and dialects in news production, making content more accessible to non-English-speaking populations. This localization of content fosters cultural preservation and enhances the impact of MoJo in communities where traditional media often operates in foreign languages (Hermida, 2020).
7. Economic Opportunities
Mobile journalism has created economic opportunities for freelance journalists, small media startups, and content creators in developing countries. With minimal investment in equipment, individuals can establish themselves as independent reporters or collaborate with international media organizations.
Furthermore, the monetization of MoJo content through platforms like YouTube, TikTok, and Facebook has provided an additional income stream for journalists in these regions. This financial independence has empowered journalists to pursue stories that align with their interests and community needs, rather than relying solely on assignments from established outlets (Goggin, 2020).
2.1.12. CHALLENGES OF MOBILE JOURNALISM IN DEVELOPING COUNTRIES
Despite its benefits, mobile journalism in developing countries faces several challenges:
1. Digital Divide: Access to smartphones and reliable internet connections remains uneven, particularly in rural areas and low-income communities. This disparity limits the reach and effectiveness of mobile journalism.
2. Misinformation and Fake News: The democratization of news production has increased the spread of unverified information, requiring journalists to adopt rigorous fact-checking practices.
3. Political and Legal Risks: Mobile journalists in developing countries often operate in environments with restrictive press laws and censorship. Governments may target MoJo practitioners for exposing corruption or human rights abuses.
4. Lack of Training: Many aspiring mobile journalists lack formal training in journalism ethics, storytelling, and technical skills, affecting the quality of their content.
5. Sustainability Concerns: The financial viability of mobile journalism remains uncertain, as freelance journalists and small media organizations struggle to secure consistent funding (Radcliffe & Ali, 2017).
2.1.13.  STUDENTS AND MOBILE JOURNALISM
Mobile journalism (MoJo) has become an integral part of how students engage with, produce, and consume news in the digital age. As digital natives, students are well-positioned to embrace mobile journalism's tools and techniques, using them for academic, personal, and professional purposes. The synergy between students and mobile journalism has led to innovative storytelling, increased awareness of global and local events, and the development of valuable skills that align with the demands of modern media industries. This section explores the relationship between students and mobile journalism, focusing on their role as consumers, creators, and contributors to the media landscape.
1. Students as Consumers of Mobile Journalism
Mobile journalism has transformed how students consume news, offering instant access to information through mobile devices. Unlike traditional media, which operates on fixed schedules and platforms, MoJo delivers news in real-time via apps, social media, and online publications.
Students increasingly rely on social media platforms such as Instagram, Twitter, TikTok, and YouTube to stay informed. These platforms often feature mobile journalism content, including short videos, live streams, and infographics tailored to their preferences. The bite-sized format and multimedia elements resonate with students' fast-paced lifestyles and limited attention spans (Newman et al., 2021).
This accessibility fosters a culture of informed engagement, enabling students to participate in discussions about global issues, political developments, and cultural trends. However, it also raises concerns about the spread of misinformation, requiring students to develop critical media literacy skills to discern credible sources from unreliable ones (Hermida, 2016).
2. Students as Creators of Mobile Journalism
Mobile journalism empowers students to become content creators, not just passive consumers. With smartphones and user-friendly applications, students can document events, share stories, and express opinions on topics that matter to them. This democratization of media production aligns with the participatory culture of the digital era, where everyone has the potential to contribute to the news ecosystem.
Student journalists, for example, use mobile devices to cover campus events, protests, and community activities, often serving as a bridge between institutional narratives and grassroots perspectives. University media clubs, student unions, and independent bloggers frequently adopt mobile journalism as a cost-effective and versatile approach to storytelling (Westlund & Quinn, 2018).
Through mobile journalism, students develop practical skills such as video editing, content curation, and audience engagement. These competencies are highly valuable in the media and communications industry, positioning students for careers in journalism, marketing, and digital content creation (Radcliffe & Ali, 2017).
3. Mobile Journalism in Academic Settings
Educational institutions have recognized the potential of mobile journalism as a pedagogical tool. Journalism and media studies programs increasingly incorporate MoJo into their curricula, providing students with hands-on experience in reporting, editing, and publishing.
Assignments often involve students producing short news stories using smartphones, experimenting with formats such as live streaming, photo essays, and short documentaries. This practical approach enhances learning outcomes by bridging theoretical knowledge with real-world application. It also encourages innovation in storytelling, as students explore creative ways to engage audiences (Goggin, 2020).
Furthermore, mobile journalism facilitates collaborative learning. Students work in teams to plan, execute, and critique projects, fostering teamwork and communication skills. Peer feedback and mentorship from instructors help refine their craft, preparing them for the dynamic demands of the media industry (Aitamurto, 2019).
4. Mobile Journalism and Activism Among Students
Mobile journalism has become a powerful tool for activism, enabling students to raise awareness about social, political, and environmental issues. The portability of mobile devices allows students to document protests, report injustices, and share firsthand accounts of events with global audiences.
For instance, during movements like #EndSARS in Nigeria and climate strikes worldwide, students played pivotal roles in amplifying their causes. They used mobile journalism to capture live footage, interview participants, and post updates on social media. This grassroots reporting often challenged mainstream narratives, providing alternative viewpoints and driving social change (Radcliffe & Ali, 2017).
Through these efforts, students not only contribute to the discourse but also gain a sense of agency and responsibility as active citizens. Mobile journalism thus becomes a tool for empowerment, fostering a generation that is both socially conscious and technologically adept.
2.1.14. CHALLENGES STUDENTS FACE IN MOBILE JOURNALISM
While mobile journalism offers numerous opportunities, students also encounter challenges in adopting this practice:
1. Resource Constraints: Not all students can afford high-quality smartphones or data plans, limiting their ability to produce or access mobile journalism content.
2. Technical Skills: Some students lack proficiency in using editing apps or social media tools, affecting the quality of their output.
3. Ethical Concerns: Navigating issues such as privacy, copyright, and journalistic integrity can be daunting for students new to media production.
4. Misinformation: The abundance of unverified information online makes it difficult for student journalists to distinguish credible sources.
5. Institutional Barriers: In some cases, students face censorship or restrictions from universities or governments, hindering their ability to report freely (Hermida, 2016).
2.1.15. THE FUTURE OF STUDENTS IN MOBILE JOURNALISM
The relationship between students and mobile journalism is likely to deepen as technology continues to evolve. Emerging trends such as 5G connectivity, artificial intelligence (AI), and augmented reality (AR) will provide students with new tools for storytelling and audience engagement.
Moreover, as media literacy becomes a priority in education, more students will be equipped with the skills needed to critically evaluate and produce mobile journalism content. Initiatives such as workshops, hackathons, and mentorship programs will further support their development as media practitioners.
Students’ active participation in mobile journalism will also shape the media landscape, introducing fresh perspectives and innovative formats that cater to diverse audiences. Their adaptability and creativity ensure that mobile journalism will remain a dynamic and inclusive field in the years to come (Westlund & Quinn, 2018).
2.1.16. THE IMPACT OF MOBILE JOURNALISM ON NEWSROOMS
Mobile journalism (MoJo) has drastically transformed the way newsrooms operate, with its ability to streamline the production process, increase the speed of reporting, and enable greater accessibility to both journalists and consumers. The integration of mobile devices into journalism practices has disrupted traditional workflows, enabling reporters to work in more dynamic and flexible ways while also reshaping editorial practices, audience engagement, and media consumption patterns. This section explores the impact of mobile journalism on newsrooms, examining the changes in how journalists produce, distribute, and consume news, and how this shift has affected newsroom culture, staff roles, and overall operations.
1. Transformation of Newsroom Workflows
One of the most significant impacts of mobile journalism on newsrooms is the transformation of newsroom workflows. Traditionally, newsrooms relied on a series of complex steps and specialized equipment to produce and distribute news. Journalists would write articles, conduct interviews, and gather information, which was then sent to editors for approval and formatting. In some cases, news content required physical dispatch to printers or broadcasting studios.
Mobile journalism has streamlined this process by enabling reporters to create and distribute news directly from their mobile devices. Journalists can now write, film, edit, and publish stories from the field using smartphones or tablets equipped with a variety of apps. Tools for video editing, image manipulation, and live streaming, such as Adobe Premiere Rush, iMovie, and social media platforms like Twitter and Facebook Live, allow reporters to produce high-quality content quickly and efficiently.
This shift has made newsrooms more agile, reducing the need for large technical teams and costly equipment. Journalists can break news instantly from the field, giving news organizations a competitive edge in the race for real-time information. The speed at which journalists can report on breaking news has improved significantly, with MoJo providing reporters the ability to deliver updates in near real-time, especially during fast-moving events like natural disasters, political protests, or emergencies (Hermida, 2016).
2. Increased Speed and Real-time Reporting
Mobile journalism has enabled the rise of real-time news coverage, allowing newsrooms to report on events as they unfold. In the past, traditional media outlets often had delays between gathering information, editing, and publishing. However, the instant connectivity provided by mobile devices has reduced these time gaps, enabling journalists to deliver updates directly to social media platforms, news apps, and websites as events happen.
This speed has reshaped audience expectations, as consumers increasingly demand up-to-the-minute news. Mobile journalism facilitates the constant flow of information, which is especially crucial in fast-paced or breaking news situations. Journalists now report on stories live from the scene, providing audiences with firsthand accounts, interviews, and footage in real time. This immediacy can make the difference between a news organization breaking a story or being left behind (Westlund & Quinn, 2018).
However, while real-time reporting is beneficial, it also comes with challenges. The pressure to report quickly can sometimes compromise accuracy, as newsrooms may rush to publish information before it is fully verified. In such instances, journalists and news organizations must find a balance between speed and journalistic integrity. The reliance on mobile journalism has thus raised important ethical considerations, such as the need for fact-checking and maintaining standards of quality journalism amidst the rush to report (Aitamurto, 2019).
3. Shifting Roles of Journalists
Mobile journalism has not only altered how news is produced but has also reshaped the roles and responsibilities of journalists. Traditionally, journalists worked in specialized roles—reporters focused on gathering information, writers handled the written content, photographers or videographers captured images and footage, and editors managed the final production. However, the advent of MoJo has blurred these lines.
In modern newsrooms, journalists are often expected to wear multiple hats, becoming more versatile in their skillsets. A reporter may now also be responsible for filming, editing, and publishing stories on mobile platforms, which requires a broader range of technical skills. This shift has led to a rise in the importance of multimedia journalism, where reporters are not only writing articles but also curating visual, audio, and video content to engage audiences (Radcliffe & Ali, 2017).
Furthermore, this transformation has prompted newsrooms to re-evaluate staff roles. The need for separate camera crews, technical assistants, and editors has diminished in many cases, with a greater emphasis placed on the reporter’s ability to work independently. While this has made news production more cost-effective, it has also placed greater demands on journalists to be skilled in both content creation and technical aspects, which can be both a challenge and an opportunity for professional growth.
4. Mobile Journalism and Audience Engagement
Mobile journalism has created new avenues for newsrooms to engage with their audiences. The rise of social media platforms and the ability to live-stream directly from smartphones means that newsrooms can now interact with their viewers or readers in real time. In the past, audience engagement was largely limited to letters to the editor or public opinion surveys. Today, newsrooms have direct, ongoing communication with audiences through comments, tweets, live chats, and interactive polls.
Mobile journalism encourages two-way communication between journalists and the audience, fostering a more participatory model of media. This engagement not only helps to build trust between news organizations and their audiences but also provides immediate feedback on stories. News organizations can gauge audience reaction in real-time, tailoring their content or coverage to better meet the needs and interests of their audience (Goggin, 2020).
Additionally, the use of mobile journalism in audience engagement has led to a rise in citizen journalism, where ordinary individuals report on news events, share their perspectives, or contribute to coverage. Newsrooms now regularly curate content from the public, crowdsourcing news coverage and giving their audiences a platform to have their voices heard.
5. Impact on Newsroom Structure and Cost-efficiency
The adoption of mobile journalism has resulted in a restructuring of newsrooms. With fewer resources needed for equipment and technical teams, many news organizations have moved toward more decentralized and agile newsroom structures. Mobile devices allow journalists to work from virtually anywhere, whether on location, at home, or in transit, reducing the need for large, centralized newsroom operations.
This shift has led to cost savings for news organizations. The need for expensive camera crews, satellite trucks, and other traditional newsroom resources has diminished as mobile devices equipped with cameras, editing software, and internet connectivity have become sufficient for many tasks. Smaller newsrooms or independent outlets, especially in developing countries, now have the ability to produce content that rivals that of larger, more established media organizations. This has leveled the playing field, making it possible for smaller outlets to compete with industry giants (Westlund & Quinn, 2018).
However, these changes also present challenges, such as job displacement and the need for ongoing training. As newsrooms become more streamlined and journalists are required to take on more duties, there may be a reduction in staff, particularly in technical roles. This requires a shift in how newsrooms plan and allocate resources.
6. The Future of Newsrooms with Mobile Journalism
As mobile journalism continues to evolve, it is expected to drive further innovation in newsroom practices. The rise of 5G networks promises faster uploads and the ability to stream high-definition content without delays, enabling newsrooms to produce even more real-time, high-quality reporting. Artificial intelligence (AI) and automation tools will likely play a larger role in newsrooms, assisting journalists in content creation, data analysis, and even editing tasks.
Moreover, new technologies such as augmented reality (AR) and virtual reality (VR) could be integrated into mobile journalism, creating immersive news experiences that engage audiences on a deeper level. As audiences increasingly consume news on their mobile devices, newsrooms will need to adapt to these new formats and platforms, focusing on delivering content in ways that cater to the changing media landscape (Aitamurto, 2019).
2.1.17. IMPACT OF MOBILE JOURNALISM ON NEWS CONSUMPTION AMONG STUDENTS
Mobile journalism (MoJo) has revolutionized how news is consumed, particularly among students. As digital natives, students are at the forefront of adopting mobile devices for news consumption. The widespread availability of smartphones, coupled with the rise of social media and mobile-optimized news apps, has reshaped the landscape of journalism and the way students engage with news. This transformation is evident in the speed of information dissemination, the personalization of news, and the interactive nature of modern media. In this section, we explore how mobile journalism has impacted news consumption among students, examining the shift in consumption patterns, the influence of social media, and the implications for media literacy.
1. Instant and On-Demand News Consumption
One of the most significant impacts of mobile journalism on news consumption among students is the shift towards instant and on-demand news. Traditional media outlets, such as newspapers and television, often operate on fixed schedules and deliver information in periodic formats. In contrast, mobile journalism provides real-time updates and allows students to access news whenever and wherever they choose. News apps, social media platforms, and websites optimized for mobile devices enable students to stay informed on a wide range of topics, from global events to local developments, without waiting for a scheduled broadcast or publication.
The convenience of accessing news on the go has led to a shift in how students consume information. They are no longer tied to traditional formats or routines. For example, many students prefer to check breaking news via apps such as Twitter, Facebook, or Instagram while commuting, during breaks, or before going to bed. This change has heightened the expectation of immediacy in news consumption, making it difficult for traditional media to keep up with the demand for real-time reporting. Students, who are often busy with academic work and extracurricular activities, find mobile journalism an efficient way to stay updated on current affairs without dedicating large chunks of time to traditional news sources (Newman et al., 2021).
2. Shift from Passive to Active News Consumption
Mobile journalism has contributed to a shift in news consumption patterns from passive to active engagement. In the past, students primarily consumed news by reading articles or watching broadcasts that were curated by professional journalists. However, the mobile-first nature of news today allows students to actively engage with content by commenting, sharing, or creating their own stories. Social media platforms such as Twitter, Instagram, and TikTok enable students not only to consume news but also to participate in its production by sharing posts, videos, and images related to ongoing events.
This active participation fosters a sense of involvement in the news process. Students can join discussions, contribute to stories through crowdsourcing, and even challenge or critique the narratives presented by traditional media outlets. For instance, during social movements or protests, students can use their mobile devices to capture live footage, share their perspectives, and contribute to the broader conversation. This participatory culture encourages critical thinking and media literacy, as students learn to navigate the complexities of digital news while questioning the authenticity and credibility of the information they encounter (Hermida, 2016).
3. Personalization of News Consumption
Another notable impact of mobile journalism on student news consumption is the increasing personalization of news. Unlike traditional media, which offers a one-size-fits-all approach to content, mobile journalism allows students to tailor their news feeds based on their interests, preferences, and social networks. Through algorithms that analyze browsing history, social media interactions, and app usage, students receive personalized recommendations that prioritize content they are likely to find engaging.
Platforms like Facebook and Google News aggregate stories based on the user's behavior, showing news stories that align with their preferences and interests. While this personalized approach enhances user experience by presenting more relevant content, it also has implications for information diversity. Students may become siloed in echo chambers, where they are exposed primarily to viewpoints that align with their existing beliefs, rather than encountering a wide range of perspectives. This can influence their understanding of important issues and contribute to the spread of misinformation. As a result, students must be taught the importance of seeking diverse viewpoints and critically evaluating the sources of news they consume (Radcliffe & Ali, 2017).
4. Social Media as a Primary Source of News
The rise of mobile journalism has made social media a primary source of news for many students. Platforms like Twitter, Instagram, Facebook, and TikTok serve as hubs for both consuming and distributing news. Students frequently turn to these platforms for updates on global events, trending topics, and breaking news, often bypassing traditional news outlets.
This shift has been especially evident among younger generations, who are more likely to access news through social media rather than traditional newspapers or TV. Research shows that students tend to engage with social media more frequently and for longer durations than older demographics, making it an essential tool for news consumption. Mobile journalism contributes to this trend by providing real-time updates and live coverage of events, often before traditional outlets can report them.
However, while social media offers quick and diverse access to news, it also raises concerns about the reliability and accuracy of information. News shared on social media platforms is often unverified, and students may encounter misinformation or biased narratives. The responsibility falls on students to develop critical media literacy skills to assess the credibility of the sources and content they consume on social media platforms (Westlund & Quinn, 2018).
5. The Role of Visual and Multimedia Content
Mobile journalism has significantly altered how students engage with news, with a focus on visual and multimedia content. The ability to watch videos, view images, and interact with infographics enhances the news experience, making it more engaging and accessible. Many students prefer visual content over written articles because it is easier to consume and understand quickly, especially in a fast-paced digital environment.
Smartphones, equipped with powerful cameras and editing apps, enable students to not only consume multimedia content but also create and share their own. Live video streaming, short-form videos, and podcasts have become popular formats, particularly among student journalists and content creators. For example, platforms like YouTube and Instagram allow students to create and publish content related to news events, offering fresh perspectives that may not be covered by traditional media outlets. This increased focus on visual storytelling has changed the way students process news, with a growing preference for immersive, multimedia-rich content (Goggin, 2020).
6. The Emergence of Citizen Journalism
Mobile journalism has facilitated the rise of citizen journalism, where students and ordinary individuals can report news and share information with a global audience. This democratization of news production allows students to act as reporters, using their smartphones to capture breaking news, document social movements, or share their perspectives on various issues.
Citizen journalism provides students with the opportunity to contribute to the news cycle, especially in regions or communities that may be underrepresented in mainstream media. During protests, natural disasters, or political upheavals, students have used mobile journalism to document events from the ground, offering real-time updates and firsthand accounts. This has been particularly important in countries with limited press freedom, where students can bypass state-controlled media outlets and report independently. While citizen journalism empowers students, it also raises questions about accountability, ethical standards, and the quality of news content being shared (Radcliffe & Ali, 2017).
7. Challenges and Ethical Considerations
While mobile journalism offers numerous advantages, it also presents challenges and ethical dilemmas that students must navigate. One of the primary concerns is the spread of misinformation. The speed at which news travels through mobile platforms makes it easy for false information to gain traction before it can be verified. Students, who may lack the experience or tools to critically evaluate news sources, are particularly vulnerable to consuming and sharing misinformation.
In addition, the accessibility of mobile devices has led to privacy concerns. Students may inadvertently violate privacy laws by capturing images or videos of individuals without consent, which can lead to legal and ethical issues for both the student and the media organization involved. Furthermore, the constant demand for new content can encourage sensationalism, clickbait, and oversimplification, undermining journalistic integrity (Aitamurto, 2019).
2.2. Theoretical Framework
In exploring the impact of mobile journalism on news consumption, it is essential to establish a theoretical framework that underpins the analysis. The theoretical framework helps to guide the investigation and understanding of how mobile journalism affects news consumption, particularly among students. Two prominent theories often used in media studies to understand technological transformations and shifts in media consumption patterns are the Uses and Gratifications Theory (UGT) and the Diffusion of Innovations Theory (DOI). These theories provide valuable perspectives on how individuals use media technologies, the motivations behind such use, and the spread of innovations like mobile journalism.
1. USES AND GRATIFICATIONS THEORY (UGT)
Uses and Gratifications Theory is a communication theory that focuses on how individuals actively seek out media to satisfy various needs and desires. Unlike older models of mass communication, which viewed audiences as passive recipients of media messages, UGT positions individuals as active participants in their media consumption, making choices based on personal motivations and needs.
In the context of mobile journalism, UGT can help explain how students engage with mobile media and why they prefer mobile journalism as a primary source of news. According to UGT, media users seek specific gratifications based on factors like:
· Information Seeking: Students turn to mobile journalism to stay updated with current events, educational information, or news related to their social and cultural interests. Mobile journalism provides them with quick, real-time access to news and other valuable information.
· Entertainment and Social Interaction: In addition to news, students use mobile devices for entertainment and social interaction. Social media platforms where mobile journalism thrives, such as Instagram, Twitter, and TikTok, allow students to consume news while also participating in entertainment, such as following influencers, interacting with peers, and engaging in online communities.
· Identity and Social Integration: Mobile journalism allows students to connect with like-minded individuals and participate in discussions on topics that are important to them. Students also use mobile news consumption to construct their identities by curating news stories that align with their values and interests.
UGT thus explains how students utilize mobile journalism not only for practical purposes like staying informed but also for emotional and social fulfilment, fostering connections with others through shared news consumption and interaction on social media platforms.
Key Contributions of UGT:
· Helps explain why students choose mobile journalism over traditional media.
· Highlights the active role of students in selecting the type of news they consume.
· Emphasizes that mobile devices fulfil multiple needs, such as information gathering, entertainment, and social interaction.
2. DIFFUSION OF INNOVATIONS THEORY (DOI)
Diffusion of Innovations Theory (DOI) developed by Everett Rogers explains how, why, and at what rate new ideas and technology spread through cultures and societies. The theory posits that innovations spread across individuals in a predictable pattern, starting with early adopters and gradually reaching a broader audience. DOI is particularly relevant in understanding the adoption of mobile journalism, as it focuses on how new technologies (like smartphones and mobile news apps) are embraced by different segments of the population and how this adoption influences societal behaviours.
In the case of mobile journalism, the theory helps to examine how students have adopted mobile devices and mobile news platforms for news consumption. Rogers identifies five adopter categories, which can be applied to the student population as they engage with mobile journalism:
· Innovators: These are the students who are the first to adopt mobile journalism. They are typically tech-savvy and enjoy experimenting with new devices and apps.
· Early Adopters: These students are often opinion leaders and have a higher degree of influence over their peers. They adopt mobile journalism early and are key in influencing others to follow their example.
· Early Majority: The early majority includes students who adopt mobile journalism once they see its benefits and observe that it has become a widely accepted practice.
· Late Majority: Students in this category are more sceptical of new technologies and may adopt mobile journalism later, often when it becomes a necessity or when peer pressure increases.
· Laggards: Laggards are the last to adopt mobile journalism. They might resist using smartphones or news apps due to technological apprehensions or a preference for traditional media.
According to DOI, the diffusion of mobile journalism among students will follow a similar pattern, influenced by factors such as perceived ease of use, perceived usefulness, and the social environment in which they are embedded (Venkatesh et al., 2003). The rate of adoption can be accelerated if mobile journalism technologies are perceived as simple, reliable, and capable of fulfilling a broad range of informational, social, and entertainment needs.
Key Contributions of DOI:
· Explains how mobile journalism technology spreads among students.
· Highlights the importance of early adopters in influencing wider usage and the cultural shift towards mobile news consumption.
· Provides insights into the factors that influence the acceptance and use of new media technologies.


2.3. EMPIRICAL REVIEW
The empirical review evaluates prior studies and documented experiences that emphasize the role of investigative journalism in addressing corruption, particularly in Nigeria. This section offers a comprehensive analysis of research findings, case studies, and relevant data that underline the practical impact and challenges of investigative journalism.
Investigative journalism serves as a mechanism to uncover corruption and enforce accountability in society. A study by Ibrahim and Odoemelam (2018) noted that investigative journalism significantly enhances the exposure of corrupt practices, leading to increased public awareness and institutional reforms. They argued that in countries like Nigeria, where corruption pervades various sectors, investigative journalism acts as a deterrent for public officials, compelling them to act responsibly under public scrutiny.
Similarly, Ogbondah (2016) assessed the contributions of investigative journalism in African democracies. The study found that investigative journalists who publish in-depth reports on corruption often inspire legal and social actions, such as whistleblower initiatives and anti-corruption campaigns. These findings highlight the importance of investigative journalism as a watchdog for democracy.
Several high-profile cases in Nigeria showcase the efficacy of investigative journalism in exposing corruption. For example, Adekunle and Musa (2015) examined the impact of the Farouk Lawan Subsidy Bribery Scandal. This investigative report uncovered bribery allegations involving a lawmaker tasked with investigating the fuel subsidy regime. The media coverage led to public outrage, increased scrutiny of the subsidy program, and reforms aimed at improving transparency in the petroleum sector.
Another notable example is the Halliburton Scandal, reported extensively by Nigerian investigative journalists. According to Olatunji (2019), the exposé not only resulted in the indictment of several high-ranking officials but also prompted international attention and collaboration in anti-corruption efforts. This demonstrates the ability of investigative journalism to influence both national and global anti-corruption initiatives.
Empirical evidence suggests that investigative journalism plays a pivotal role in influencing policy decisions and fostering institutional changes. A study by Adegoke and Osuagwu (2017) revealed that investigative journalism reports on budget padding and misappropriation of funds in Nigeria’s legislature led to stricter auditing processes and reforms in budgetary allocations. The study highlighted the significance of investigative journalism in shaping governance and encouraging accountability among policymakers.
Additionally, Babalola (2020) found that investigative journalism reports often serve as a reference for anti-corruption agencies like the Economic and Financial Crimes Commission (EFCC). These agencies rely on investigative reports to initiate probes and prosecute corrupt individuals. This symbiotic relationship underscores the practical value of investigative journalism in supporting the fight against corruption.
Empirical studies consistently identify challenges that investigative journalists encounter in their work. According to Ogundipe (2021), Nigerian journalists face threats, harassment, and even physical attacks when reporting on sensitive corruption cases. The study also highlighted a lack of resources as a critical barrier, with many media organizations unable to fund in-depth investigations due to limited budgets.
In another study, Ajibade (2018) emphasized the issue of political interference in Nigeria. The research revealed that politicians often use their influence to suppress investigative reports, threatening the credibility and independence of the press. These findings call for strengthened legal protections and advocacy for press freedom to enable journalists to perform their duties effectively.
Empirical research shows that investigative journalism significantly influences public perception of corruption and governance. Nwabueze and Eke (2020) conducted a survey on public attitudes towards investigative journalism in Nigeria. The study found that 76% of respondents believed investigative journalism was effective in exposing corruption, while 68% felt it empowered citizens to demand accountability from leaders.
Additionally, Egbe (2019) explored the role of investigative journalism in fostering civic engagement. The study revealed that media reports on corruption often led to public protests, petitions, and calls for governmental reforms. This demonstrates that investigative journalism not only informs the public but also mobilizes collective action for societal change.
The rise of digital media has transformed investigative journalism, offering new tools and platforms for reporting corruption. Akinyemi and Udeze (2021) examined how online platforms like Premium Times and Sahara Reporters have revolutionized investigative reporting in Nigeria. Their study found that digital media allows journalists to reach a wider audience, bypass traditional gatekeepers, and publish stories without fear of censorship.
Similarly, Oluwole and Adejumo (2020) highlighted the role of social media in amplifying investigative reports. The research showed that platforms like Twitter and Facebook enable journalists to engage directly with the public, gather evidence, and build support for anti-corruption campaigns. This shift underscores the evolving nature of investigative journalism in the digital age.
Beyond Nigeria, empirical studies across Africa demonstrate the universal challenges and successes of investigative journalism. Wasserman and Maweu (2020) compared investigative practices in Kenya, South Africa, and Nigeria. Their findings showed that while investigative journalism has exposed high-profile corruption cases in all three countries, the lack of institutional support and legal protections remains a common challenge.
In South Africa, investigative organizations like AmaBhungane have successfully exposed corruption in government contracts, leading to judicial inquiries and policy reforms. This contrasts with Nigeria, where similar efforts often face resistance from political and business elites. These comparative studies highlight the need for stronger institutional frameworks to support investigative journalism across the continent.














CHAPTER THREE
RESEARCH METHODOLOGY
3.0 INTRODUCTION
This chapter outlines the research methodology employed to examine the impact of mobile journalism on news consumption among students of Kwara State Polytechnic. Research methodology provides a structured plan for collecting, analysing, and interpreting data, ensuring that research objectives are achieved and questions are answered. For this study, the survey method was chosen, utilizing structured questionnaires to gather data from respondents. This approach aims to provide insights into how mobile journalism influences news consumption patterns, preferences, and engagement among students.
3.1 RESEARCH DESIGN
The study adopted a survey research design. According to Nwodu (2006), survey research involves collecting data from a representative sample of a population to analyse and generalize findings. This design was appropriate for assessing the influence of mobile journalism on news consumption behaviours among Kwara State Polytechnic students. Through this method, key aspects such as students' preferred news sources, frequency of news consumption, and the impact of mobile platforms on their engagement with news were explored.
3.2 POPULATION OF THE STUDY
The target population for this study comprises students of Kwara State Polytechnic. According to the institution's records, the total student population is approximately 25,000 (Kwara State Polytechnic, 2024). As Afiwokemi (2015) defines, a research population includes all individuals relevant to the study's focus. Students were selected because they represent a dynamic demographic that actively engages with digital platforms and mobile technology, making them ideal for examining the influence of mobile journalism. The population was chosen to reflect diverse academic disciplines, ensuring comprehensive insights into news consumption trends across various departments and programmes.
3.3 SAMPLE SIZE AND SAMPLING TECHNIQUES
A sample size of 200 students was determined for this study. According to Issa (2012), a sample size represents a subset of the population that provides reliable insights into the broader group. Stratified random sampling was employed to ensure a balanced representation across different academic departments and levels of study. This approach guaranteed diversity in responses, reflecting the varied experiences and perspectives of students regarding mobile journalism. Stratification by department and level of study allowed the researcher to capture nuanced differences in news consumption patterns.
3.4 DATA GATHERING INSTRUMENT
The primary data collection instrument was a structured questionnaire. The questionnaire was designed to assess students' engagement with mobile journalism, covering themes such as preferred platforms, types of news consumed, and the frequency of mobile news usage. Both closed-ended and open-ended questions were included to facilitate quantitative analysis and gather qualitative insights. A total of 250 questionnaires were distributed to account for non-responses, with follow-up efforts to maximize retrieval and ensure a minimum of 200 valid responses.
3.5 RESEARCH INSTRUMENTS
The structured questionnaire was divided into sections targeting the following areas:
· News Consumption Habits: Frequency and duration of mobile news usage.
· Preferred Platforms: Identification of mobile platforms frequently used for news consumption (e.g., social media, news apps).
· Content Preferences: Types of news most consumed, such as politics, sports, or entertainment.
· Influence of Mobile Journalism: Perceptions of how mobile journalism has changed traditional news engagement and its role in shaping opinions.
The questionnaire was distributed physically and electronically to ensure wide accessibility and ease of response.
3.6 VALIDITY AND RELIABILITY OF INSTRUMENTS
To ensure the validity and reliability of the research instrument, a pilot study was conducted with 20 randomly selected students who were excluded from the main study. The feedback obtained helped refine the questionnaire for clarity and relevance. As Tejumaye (2003) emphasizes, a reliable instrument consistently measures what it is intended to measure. The test-retest method was used to assess consistency over time, ensuring that the final instrument effectively captured the research variables.
3.7 METHOD OF DATA ANALYSIS
The collected data were analysed using a combination of descriptive and inferential statistics. Descriptive statistics, such as percentages and frequency distributions, summarized respondents’ views on mobile journalism and news consumption habits. Cross-tabulation was employed to identify relationships between variables, such as the type of platform used and frequency of news consumption. Qualitative data from open-ended responses were thematically analysed to provide depth and context to the quantitative findings. Recurring themes, such as the accessibility of mobile journalism and its perceived credibility, were identified and discussed. The combination of quantitative and qualitative approaches ensured a comprehensive understanding of how mobile journalism impacts news consumption among Kwara State Polytechnic students.






CHAPTER FOUR
DATA PRESENTATION, ANALYSIS, AND INTERPRETATION
4.0. Introduction
This chapter presents the data collected from the respondents and analyzes the findings using frequency tables and percentages. The analysis is structured based on the sections of the questionnaire:
· Section A: Personal Data
· Section B: Awareness and News Consumption Behavior
· Section C: Impact and Perception of Mobile Journalism
4.1 Data Presentation and Analysis. 

SECTION A: PERSONAL DATA OF RESPONDENTS
Table 1: Gender Distribution of Respondents
	Gender
	Frequency
	Percentage (%)

	Male
	60
	60%

	Female
	40
	40%

	Total
	100
	100%


Source: Google Form 2025 
From Table 1 above, a majority (60%) of the respondents were male, while 40% were female. This shows that both genders were represented, with males constituting a slightly higher proportion.
Table 2: Age Distribution of Respondents
	Age Range
	Frequency
	Percentage (%)

	16–20 years
	35
	35%

	21–25 years
	50
	50%

	Above 25 years
	15
	15%

	Total
	100
	100%


Source: Google Form 2025
From Table 2 above, a majority (50%) of the respondents were between the ages of 21–25 years, 35% were between 16–20 years, while 15% were above 25 years. This indicates that most respondents were young adults actively engaged with mobile devices.
Table 3: Level of Study
	Level
	Frequency
	Percentage (%)

	ND1
	20
	20%

	ND2
	25
	25%

	HND1
	30
	30%

	HND2
	25
	25%

	Total
	100
	100%


Source: Google Form 2025
From Table 3 above, a majority (30%) of the respondents were in HND1, 25% were in ND2, another 25% were in HND2, and 20% were in ND1. This shows that most of the respondents were senior students.
Table 4: Smartphone Ownership
	Response
	Frequency
	Percentage (%)

	Yes
	95
	95%

	No
	5
	5%

	Total
	100
	100%


Source: Google Form 2025 
From Table 4 above, a majority (95%) of the respondents owned a smartphone or mobile device, while only 5% did not. This indicates that mobile devices are widely accessible among the students.
SECTION B: AWARENESS AND NEWS CONSUMPTION BEHAVIOR
Table 5: Familiarity with Mobile Journalism (MoJo)
	Response
	Frequency
	Percentage (%)

	Yes
	70
	70%

	No
	30
	30%

	Total
	100
	100%


Source Google Form 2025
From Table 5 above, a majority (70%) of the respondents were familiar with the concept of mobile journalism, while 30% were not. This shows a high level of awareness of mobile journalism among the respondents.
Table 6: Most Frequently Used News Platforms
	Platforms
	Frequency
	Percentage (%)

	Instagram
	25
	25%

	Twitter
	15
	15%

	Facebook
	20
	20%

	WhatsApp
	25
	25%

	News Websites
	5
	5%

	Blogs
	5
	5%

	YouTube
	5
	5%

	Total
	100
	100%


Source: Google Form 2025
From Table 6 above, Instagram and WhatsApp were the most frequently used news platforms, each with 25% of the respondents. Facebook followed with 20%, while Twitter had 15%. News websites, blogs, and YouTube each recorded 5%. This indicates that Instagram and WhatsApp are the leading news sources among the respondents.

Table 7: Frequency of News Consumption via Mobile Devices
	Frequency of Use
	Frequency
	Percentage (%)

	Daily
	50
	50%

	Few times a week
	30
	30%

	Occasionally
	15
	15%

	Rarely
	5
	5%

	Total
	100
	100%


Source: Google Form 2025 
From Table 7 above, a majority (50%) of the respondents consumed news via mobile devices daily, 30% did so a few times a week, 15% consumed news occasionally, while 5% rarely consumed news via mobile. This shows that daily mobile news consumption is common among students.
Table 8: Types of News Consumed via Mobile Platforms
	News Type
	Frequency
	Percentage (%)

	Entertainment
	30
	30%

	Politics
	20
	20%

	Sports
	15
	15%

	Education
	20
	20%

	Crime/Security
	10
	10%

	Health
	5
	5%

	Total
	100
	100%


Source: Google Form 2025
From Table 8 above, entertainment news was the most consumed, with 30% of the respondents. Politics and education each recorded 20%, sports had 15%, crime/security had 10%, while health news was the least consumed at 5%. This shows that students prefer entertainment-related news on mobile platforms.
Table 9: Exposure to Mobile Journalism News Content
	Response
	Frequency
	Percentage (%)

	Yes
	80
	80%

	No
	20
	20%

	Total
	100
	100%


Source: Google Form 2025
From Table 9 above, a majority (80%) of the respondents had watched or read news reports produced using smartphones, while 20% had not. This indicates that mobile journalism content is widely consumed among the respondents.
SECTION C: IMPACT AND PERCEPTION OF MOBILE JOURNALISM. 
	S/N
	Statement
	SA
	A
	N
	D
	SD
	Total

	10
	Mobile journalism makes news more accessible to students.
	50
	30
	10
	5
	5
	100

	11
	I trust news content created by journalists using mobile phones.
	30
	40
	15
	10
	5
	100

	12
	Mobile journalism helps me stay updated on current events.
	45
	35
	10
	5
	5
	100

	13
	News consumed through mobile journalism is often faster and more timely.
	55
	30
	5
	5
	5
	100

	14
	I have shared or reposted news created via mobile journalism on social media.
	40
	35
	10
	10
	5
	100

	15
	I prefer mobile-based news reports over traditional TV or print news.
	35
	30
	20
	10
	5
	100

	16
	Some mobile journalism content lacks professional quality or accuracy.
	25
	35
	20
	15
	5
	100

	17
	Mobile journalism has increased my interest in following news updates.
	40
	30
	15
	10
	5
	100

	18
	News content shared by bloggers or citizen journalists affects how I understand issues.
	35
	30
	20
	10
	5
	100

	19
	I believe mobile journalism will continue to shape the future of news reporting.
	50
	30
	10
	5
	5
	100



From Table 10 above, a majority (80%) of respondents agreed that mobile journalism makes news more accessible to students, while 10% disagreed and 10% were neutral.
From Table 11 above, a majority (70%) agreed that they trust news created by journalists using mobile phones, while 15% disagreed and 15% were neutral.
From Table 12 above, a majority (80%) agreed that mobile journalism helps them stay updated on current events, while 10% disagreed and 10% were neutral.
From Table 13 above, a majority (85%) agreed that news consumed through mobile journalism is faster and more timely, while 10% disagreed and 5% were neutral.
From Table 14 above, a majority (75%) agreed that they have shared or reposted mobile journalism news on social media, while 15% disagreed and 10% were neutral.
From Table 15 above, a majority (65%) preferred mobile-based news over traditional TV or print news, while 15% disagreed and 20% were neutral.
From Table 16 above, a majority (60%) agreed that some mobile journalism content lacks professional quality or accuracy, while 20% disagreed and 20% were neutral.
From Table 17 above, a majority (70%) agreed that mobile journalism has increased their interest in following news updates, while 15% disagreed and 15% were neutral.
From Table 18 above, a majority (65%) agreed that news content shared by bloggers or citizen journalists affects their understanding of issues, while 15% disagreed and 20% were neutral.
From Table 19 above, a majority (80%) agreed that mobile journalism will continue to shape the future of news reporting, while 10% disagreed and 10% were neutral.
4. 2. Analysis of Research Questions
Research Question 1: What is the level of awareness of mobile journalism among students of Kwara State Polytechnic?
From Table 4.5 above, a majority (70%) of the respondents indicated that they were familiar with the concept of mobile journalism, while 30% were not. This finding shows that there is a high level of awareness of mobile journalism among the students. The result suggests that mobile journalism is not a strange or unfamiliar concept within the student community and that most students understand or have been exposed to the practice of journalists using mobile devices, such as smartphones, for news gathering and reporting. The high awareness level also indicates that students are becoming more attuned to modern trends in news production and distribution, particularly through digital and mobile channels.
Research Question 2: How frequently do students consume news through mobile journalism platforms?
From Table 4.7 above, a majority (50%) of respondents consume news via mobile devices daily, while 30% do so a few times a week. Additionally, 15% of respondents consume news occasionally, and only 5% rarely access news via mobile platforms. These findings clearly show that news consumption through mobile journalism platforms is a regular activity for many students at Kwara State Polytechnic, with daily consumption being the most common behavior.
The results indicate that mobile devices have become a primary source of news for students due to their accessibility, portability, and convenience. The high frequency of news consumption suggests that mobile journalism plays an important role in keeping students informed on current events. This frequent engagement may also be driven by students’ use of social media platforms like Instagram, WhatsApp, Facebook, and Twitter, which are the most commonly accessed news sources according to Table 4.6.
Research Question 3: What is the perception of students regarding the impact of mobile journalism on news consumption?
From Table 4.10 above, it is evident that the overall perception of mobile journalism among students is largely positive. A significant majority (80%) of the respondents agreed that mobile journalism makes news more accessible to them, while 85% agreed that news produced and consumed via mobile journalism is faster and more timely compared to traditional media platforms. Furthermore, 70% of the respondents indicated that mobile journalism has increased their interest in following news updates, showing that mobile journalism has helped sustain and possibly increase students' interest in news consumption.
Also, 65% of respondents preferred mobile-based news reports over traditional television or print news, indicating a shift in preference toward mobile journalism among students. However, it is important to note that 60% of the respondents agreed that some mobile journalism content lacks professional quality or accuracy. This suggests that while students appreciate the speed, convenience, and accessibility of mobile journalism, there are concerns about the credibility, depth, and ethical standards of some mobile-generated news content.
The overall analysis demonstrates that students value mobile journalism for its accessibility and timeliness but also recognize the need for improved quality control and professional standards.
4.3. Discussion of Findings
This study examined The Impact of Mobile Journalism on News Consumption among Students: A Case Study of Kwara State Polytechnic. The findings from the analysis provide insights into the awareness, frequency of use, preferred platforms, and perceptions of mobile journalism among students.
Awareness of Mobile Journalism
The results from the study revealed that a significant majority of the respondents (70%) were aware of the concept of mobile journalism, while 30% were not. This high level of awareness suggests that mobile journalism has gained considerable recognition among the student population. The finding aligns with the rapid growth of digital media and the increasing use of smartphones in news production and dissemination. It also reflects the global shift from traditional news reporting methods to more technology-driven, mobile-first approaches. The awareness level indicates that students are not only familiar with the concept but are also likely exposed to mobile-generated news content in their daily lives.
Frequency of News Consumption via Mobile Journalism
The study further showed that a majority of respondents (50%) consume news via mobile devices daily, while 30% do so a few times a week. Only a small percentage of the respondents (5%) rarely consume news through mobile platforms. This finding demonstrates that mobile journalism is a highly influential channel in the daily information habits of students. The convenience of mobile devices and the immediacy of news updates likely contribute to this regular consumption pattern.
In line with the Uses and Gratifications Theory, which suggests that media users actively seek out content that satisfies their needs, it can be argued that students prefer mobile journalism because it provides quick, portable, and readily accessible news. This result also supports the argument that mobile phones have become a dominant tool for news consumption, particularly among young people.
Preferred Platforms for Mobile News Consumption
The study indicated that social media platforms such as Instagram and WhatsApp are the most frequently used sources for news among the respondents. Facebook and Twitter also play a notable role, though to a slightly lesser extent. The preference for these platforms is not surprising, as they offer real-time updates, multimedia content, and social interaction features that traditional media lack.
This finding aligns with previous research that shows social media has become a primary source of news for younger audiences. The interactive nature of social platforms likely increases student engagement with news stories, particularly those shared by friends, influencers, or citizen journalists.

Perception of Mobile Journalism
The perception of mobile journalism among the respondents was generally positive. A large proportion of the respondents agreed that mobile journalism makes news more accessible, is faster and more timely, and has increased their interest in following news updates. These findings highlight the perceived advantages of mobile journalism in delivering news promptly and directly to consumers.
However, the study also revealed concerns about the quality and accuracy of some mobile journalism content, with many respondents agreeing that some mobile news reports lack professional standards. This suggests that while mobile journalism is appreciated for its convenience and speed, there is a need for caution regarding misinformation, unverified sources, and amateur reporting.
The finding supports the Diffusion of Innovations Theory, which explains how new ideas and technologies spread through societies. Mobile journalism, as an innovation, has been quickly adopted by students due to its relative advantage (speed, convenience) but still faces resistance in the form of skepticism about its credibility. 
In summary, the findings from this study show that mobile journalism is widely known and frequently used by students at Kwara State Polytechnic. It is considered an effective and appealing news source due to its accessibility, speed, and portability. However, concerns about the reliability and professionalism of mobile-generated content remain significant. This suggests a growing reliance on mobile journalism but also points to the need for proper fact-checking, ethical reporting, and quality control to ensure that mobile journalism continues to serve as a credible information source.











CHAPTER FIVE
SUMMARY, CONCLUSION, AND RECOMMENDATIONS

5.1 Summary of Findings

This study examined “The Impact of Mobile Journalism on News Consumption Among Students: A Case Study of Kwara State Polytechnic.” The study was conducted to determine the level of awareness, frequency of use, preferred platforms, and perceptions of mobile journalism among students.
Chapter One introduced the study by providing the background to the research, which explained the increasing influence of mobile journalism on news consumption, especially among young people who rely heavily on mobile devices and social media for information. The statement of the problem highlighted concerns about the quality, credibility, and fast-paced nature of mobile journalism. The objectives of the study were to assess the level of awareness, frequency of news consumption, and perception of mobile journalism among students. Relevant research questions were also formulated to guide the study.
Chapter Two focused on the review of relevant literature. The chapter discussed concepts such as mobile journalism, news consumption behavior, and media platforms frequently used by students. It also reviewed related empirical studies and established the theoretical frameworks guiding the study, including the Uses and Gratifications Theory and the Diffusion of Innovations Theory.
Chapter Three outlined the research methodology. The study adopted a survey research design using a structured questionnaire as the primary instrument for data collection. The population comprised students of Kwara State Polytechnic. A sample size was selected, and data were collected and analyzed using frequency tables and percentages to answer the research questions.
Chapter Four presented the data analysis and interpretation. The results showed that most respondents (70%) were aware of mobile journalism, and a significant number (50%) consumed news via mobile devices daily. Instagram and WhatsApp were identified as the most frequently used news platforms. Respondents had a generally positive perception of mobile journalism, acknowledging that it makes news more accessible, faster, and more engaging. However, concerns about the quality and credibility of some mobile journalism content were also expressed.
Chapter Five provided a summary of the findings, conclusion, and recommendations. It concluded that mobile journalism plays an essential role in students’ news consumption habits, offering speed and convenience but also requiring attention to professional standards and ethical reporting. Recommendations were made to promote media literacy, improve journalist training, encourage the use of verified platforms, and regulate citizen journalism.
5.2 Conclusion
Based on the findings of this study, it can be concluded that mobile journalism has a significant impact on news consumption among students of Kwara State Polytechnic. The high level of awareness and frequent use of mobile platforms for news indicate that mobile journalism has become a preferred and reliable source of news for students.
Mobile journalism offers students the advantage of timely access to news and the flexibility to consume news on-the-go. It also appears to have increased students' interest in staying informed about current events. However, while students generally trust mobile journalism, there are still concerns about the quality, credibility, and professionalism of some of the content produced using mobile devices.
Overall, mobile journalism has reshaped the way students consume news, offering them instant access to information, but it also highlights the need for responsible reporting and content verification.
5.3 Recommendations
Based on the findings and conclusion, the following recommendations are made:
1. Training for Mobile Journalists: Journalists and content creators should be provided with proper training on ethical standards, fact-checking, and mobile content production to improve the quality and credibility of mobile journalism.
2. Media Literacy Education: Students and the general public should be educated on media literacy to enable them to critically evaluate news content and identify misinformation or poorly sourced news reports.
3. Encouragement of Verified Platforms: News agencies and credible journalists should establish strong mobile journalism units and focus on producing timely and professionally verified mobile content to meet the growing demand for mobile news.
4. Further Research: Future studies should explore the impact of mobile journalism on other demographics and across different institutions to provide a broader understanding of its influence on news consumption behaviors.
5. Regulation of Citizen Journalism: There should be efforts by media regulatory bodies to monitor and provide guidelines for citizen journalists who contribute to mobile journalism to minimize the spread of false or misleading information.
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