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Abstract
This study investigates the impact of interpersonal communication on opinion formation among youth in Kwara State, Nigeria, focusing on its influence, tools, and effectiveness. Utilizing a quantitative research design, data were collected from 100 purposively sampled respondents via Google Forms questionnaires in 2025. The study is anchored on Social Cognitive Theory and the Theory of Reasoned Action, which emphasize observational learning and behavioral intentions shaped by social interactions. Findings reveal that interpersonal communication significantly influences opinion formation, with 72% of respondents changing opinions after discussions and 93% persuading others through personal conversations. Face-to-face conversations (54%) and text messaging (31%) emerged as primary tools, with 69% and 73% of respondents finding them reliable and useful, respectively. Interpersonal communication proved highly effective, with 75% rating it effective for forming clear opinions and 71% deeming it more effective than social media, though 32% acknowledged social media’s influence. These results highlight the persuasive power of direct interactions and their role in fostering openness to diverse viewpoints (88% agreement). The study recommends integrating interpersonal communication workshops in tertiary institutions, promoting face-to-face forums, and leveraging text messaging platforms to enhance constructive opinion formation among youth. Despite its strengths, the study notes the competing role of digital platforms, suggesting a need for balanced interventions to sustain interpersonal communication’s impact.
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CHAPTER ONE
INTRODUCTION
1.1. Background of the Study
Interpersonal communication is a fundamental component of human interaction, serving as the foundation for establishing and maintaining relationships, resolving conflicts, and sharing ideas. Defined as the exchange of information, feelings, and meanings through verbal and non-verbal messages, interpersonal communication is essential for personal and societal development. It is particularly significant among youth, as this phase of life is marked by the search for identity, peer acceptance, and emotional independence. Effective interpersonal communication fosters critical thinking, empathy, and collaboration, all of which play crucial roles in shaping opinions and beliefs (Demirci, 2002; Özgüven, 2001).
Adolescence is a period of significant psychological, social, and emotional changes, characterized by the need to establish self-identity and engage in meaningful relationships. During this stage, interpersonal communication becomes critical, as it facilitates the development of social skills and emotional intelligence. Adolescents rely on communication to navigate complex social interactions, express their thoughts and feelings, and build connections with peers, family, and mentors. Effective communication skills contribute to their ability to form well-rounded opinions and make informed decisions (Muuss, 1996; Şimşek, 2003).
The rise of social media platforms has significantly influenced interpersonal communication among youth. Platforms such as Facebook, Instagram, WhatsApp, and TikTok have redefined how individuals interact, offering instantaneous connectivity and access to diverse perspectives. In Nigeria, where social media usage is particularly high among young people, these platforms serve as tools for self-expression, community building, and opinion sharing. Statista (2021) reported that Nigeria had over 33 million Facebook users and 24 million Twitter users as of 2021, highlighting the pervasive role of social media in shaping communication dynamics.
Social media has revolutionized interpersonal communication by offering a platform for instant feedback, creative self-expression, and networking. It has enabled Nigerian youths to share their opinions on critical issues, participate in societal discourse, and engage with peers from diverse backgrounds. However, despite its benefits, the overreliance on social media poses challenges to traditional forms of communication. Studies suggest that excessive use of digital platforms can lead to a decline in face-to-face interactions, reducing empathy and the ability to engage in meaningful dialogue (Obi & Eze, 2020; Alao & Oyewo, 2018).
Moreover, the informal nature of communication on social media often impacts language proficiency and communication etiquette. The use of abbreviations, emojis, and shorthand expressions may hinder the development of formal communication skills, which are essential in professional and academic settings. This shift has implications for the ability of youths to articulate their opinions effectively in critical discussions, emphasizing the need for balanced communication approaches (Ellore, Niranjan, & Brown, 2014).
Interpersonal communication is central to opinion formation, as it facilitates the exchange of ideas, evaluation of arguments, and collaborative decision-making. The quality of communication influences the extent to which individuals engage in critical thinking and construct informed viewpoints. Research shows that interpersonal competence, including skills such as active listening, assertiveness, and empathy, is crucial for understanding differing perspectives and forming rational opinions (Cüceloğlu, 2004; D’Zurilla & Nezu, 1999).
Despite the importance of interpersonal communication, many youths face challenges in developing these skills. Limited access to formal communication training and the dominance of digital interactions have reduced opportunities for face-to-face engagement. These limitations can weaken interpersonal relationships and hinder the ability to form well-informed opinions. Effective communication training programs have been shown to improve social self-efficacy, reduce behavioral issues, and enhance interpersonal problem-solving abilities, highlighting their value in addressing these challenges (Kadish et al., 2007; Herbert et al., 2005).
During the COVID-19 pandemic, social media played a pivotal role in sustaining communication between students and educators. Virtual platforms enabled academic institutions to continue teaching and learning despite restrictions on physical interactions. This period underscored the potential of digital tools to complement interpersonal communication and foster opinion sharing in educational contexts. However, it also highlighted the importance of balancing online and offline interactions to ensure the holistic development of communication skills (Mbongo, Hako, & Munangatire, 2021).
Effective communication also contributes to social development, as it enables individuals to build positive relationships, collaborate on shared goals, and navigate societal challenges. The ability to engage in meaningful conversations, resolve conflicts, and express opinions constructively is critical for personal and collective growth. Communication skills training can help youths develop these competencies, equipping them to contribute to societal discourse and decision-making processes (Ashrafi & Monjezi, 2013; Deveugele et al., 2005).
In light of these considerations, this study aims to assess the impact of interpersonal communication on opinion formation among youth. By examining how communication skills influence the process of shaping beliefs and perspectives, the research seeks to provide insights into the potential of structured communication training programs. These findings will be instrumental in developing interventions that promote critical thinking, empathy, and informed decision-making, ultimately empowering young people to engage meaningfully in societal conversations.
1.2. Statement of the problem 
Interpersonal communication is fundamental to the exchange of opinions, information, and ideas. It plays a critical role in shaping social relationships, influencing behaviors, and fostering collaboration. However, the rapid rise of digital technologies, particularly social media platforms, has dramatically altered how youths communicate, share opinions, and access information. While these platforms have enhanced connectivity and accessibility, they have also introduced challenges that affect the quality and dynamics of interpersonal communication.
In Nigeria, where a significant proportion of the population consists of young people, the pervasive use of social media has had both positive and negative implications for interpersonal communication. On one hand, platforms such as Facebook, Twitter, WhatsApp, and Instagram enable youths to connect across geographical boundaries, express themselves, and engage in discussions on social, cultural, and political issues. On the other hand, excessive reliance on digital communication has been linked to reduced face-to-face interactions, weakened interpersonal skills, and a decline in the ability to engage effectively in formal or professional settings.
Despite the integral role of interpersonal communication in opinion-sharing and information exchange, little is known about how Nigerian youths navigate the interplay between traditional and digital communication methods. Furthermore, there is a lack of understanding about how the shift towards online communication impacts the development of critical skills such as empathy, active listening, and problem-solving, which are essential for maintaining meaningful relationships and addressing social challenges.
This study seeks to address these gaps by examining the influence of interpersonal communication on the sharing of opinions and information among Nigerian youths. Specifically, it aims to explore the extent to which digital communication platforms enhance or hinder the quality of interpersonal interactions and to identify strategies for fostering effective communication in an increasingly digital world.
The problem, therefore, lies in understanding how interpersonal communication, in both traditional and digital contexts, affects the way Nigerian youths share opinions and exchange information, and in identifying ways to optimize these interactions for personal, social, and professional development.
1.3. Research Objectives 
I. To investigate the impact interpersonal communication has on opinion formation among youth.
II. To identify the tools use in interpersonal communication on opinion formation among youth.
III. To examine the effectiveness of interpersonal communication as a tool for opinion formation among youth.
1.4.  Research Questions 
I. What are the impact interpersonal communication has on opinion formation among youth?
II. What are the tools use in interpersonal communication on opinion formation among youth?
III. What are the effectiveness of interpersonal communication as a tool for opinion formation among youth?
1.5.  Significance of the study 
This study on the impact of interpersonal communication on opinion formation among youth is significant as it will contribute to a deeper understanding of how interpersonal communication shapes critical thinking, decision-making, and social interactions. By examining the influence of both traditional communication skills and modern digital platforms, the research will offer valuable insights for educators, policymakers, and youth mentors to improve curricula and social skill development programs. Furthermore, it will help bridge gaps in youth communication, enhancing their ability to engage in informed, respectful discourse, and navigate both digital and face-to-face interactions effectively. Ultimately, the findings will empower youth, educators, and society to foster a generation capable of meaningful communication and thoughtful opinion formation.
1.6.  Scope and Limitations of the study
This study will focus on the impact of interpersonal communication on opinion formation among youth, specifically targeting Nigerian youth, including students in secondary and tertiary institutions. The scope will encompass both traditional face-to-face communication and the influence of digital communication platforms such as social media, messaging apps, and online forums. The study will examine how these communication methods shape the opinions of young people on various issues, including academic, social, and political topics. Additionally, the study will explore how interpersonal communication skills, such as listening, empathy, and effective expression, contribute to the process of opinion formation and decision-making. Data will be collected through surveys, interviews, and focus group discussions with a sample of students from different educational levels. The research will be limited to Nigerian youth and will focus primarily on the effects of communication within educational and social contexts, excluding other demographic groups or geographical regions. The study aims to provide insights into how effective communication skills can influence the formation of well-rounded, informed opinions among youth in contemporary society.
Limitations
· Financial constraint: Insufficient fund tends to impede the efficiency of the researcher in sourcing for the relevant materials, literature or information and in theprocess of data collection (internet, questionnaire and interview.
· Time constraint: The researcher will simultaneously engage in this study with other academic work. This consequently will cut down on the time devoted for the research work.
1.7.  Definition of key terms
· Interpersonal Communication: The exchange of information, ideas, and feelings between two or more people through verbal and non-verbal methods. This communication process includes listening, speaking, and understanding, and plays a crucial role in building relationships and shaping social interactions.
· Opinion Formation: The process by which individuals develop and articulate their beliefs, attitudes, or views on a particular issue, often influenced by social interactions, media, personal experiences, and cognitive reasoning. It involves critical thinking and social influence, shaping one’s perspective on various topics.
· Youth: A demographic group typically referring to individuals between the ages of 15 and 30, encompassing adolescents and young adults. This group is characterized by active participation in education, social development, and the formation of values, beliefs, and opinions.
· Communication Skills: The ability to convey information effectively and appropriately to others, whether through speaking, writing, or non-verbal cues. Key communication skills include active listening, empathy, clarity, and assertiveness, which are critical for successful interpersonal interactions and opinion formation.
· Youth Empowerment: The process of enabling young individuals to gain control over their lives, make informed decisions, and take part in societal issues. Empowering youth through improved communication skills enhances their ability to form independent, well-reasoned opinions and engage meaningfully in social and political discourse.
























CHAPTER TWO
LITERATURE REVIEW
2.0 Introduction 
This chapter reviews relevant literature to the study. According to Hart (2018), a literature review is a comprehensive survey of scholarly sources on a specific topic, aimed at providing an overview of current knowledge, identifying gaps, and offering a critical analysis of theories, methodologies, and findings relevant to the research question. The literature review also helps to avoid unproductive approaches, achieve methodological insights, find recommendations for further research, and look for how to support grounded theory (Omopupa, 2016). Therefore, the literature review for this study will be focused on the following:
2.1 Conceptual Framework 
2.1.1 Concept of Interpersonal Communication 
2.1.2 Forms of Interpersonal Communication 
2.1.3 Characteristics of Interpersonal Communication 
2.1.4 Uses of Interpersonal Communication 
2.1.5 Barriers of Interpersonal Communication 
2.1.6  Process of Interpersonal Communication 
2.1.7  Concept of Opinion Formation 
2.1.8  Process of Opinion Formation 
2.1.9 Interpersonal Communication and Opinion Formation
2.2  Theoretical Framework 
2.2.1 Social Learning Theory 
2.2.2 Cultivation Theory 
2.3 Review of Related Studies 
2.1.1 Concept of Interpersonal Communication 
Interpersonal communication is a process through which individuals exchange messages, feelings, thoughts, and information in face-to-face or mediated interactions. It involves a direct, reciprocal communication process that helps build and maintain relationships. Unlike mass communication, where messages are transmitted to a broad audience, interpersonal communication is a dynamic and interactive exchange between two or more people, characterized by its personal and reciprocal nature. This form of communication can be verbal, non-verbal, or both, and it often requires active listening, empathy, and awareness of context to be effective.
One fundamental aspect of interpersonal communication is the ability to express thoughts and emotions in a clear and meaningful way. Effective verbal communication allows individuals to articulate their ideas, desires, and experiences. However, communication is not limited to words. Non-verbal cues such as body language, facial expressions, and tone of voice play a significant role in transmitting messages. These non-verbal elements often complement or contradict what is being said, which can influence how a message is received and understood. Understanding these verbal and non-verbal components is essential for enhancing the quality of interpersonal interactions.
In interpersonal communication, feedback is crucial. Feedback refers to the responses or reactions from the listener to the speaker, indicating how well the message has been received and understood. This feedback can be verbal or non-verbal, and it allows both parties to adjust their communication to achieve clarity and mutual understanding. Positive feedback fosters a supportive and engaging environment, while negative feedback may signal misunderstandings or issues that need addressing. The exchange of feedback helps to establish rapport, resolve conflicts, and build trust between individuals.
The concept of context also plays a significant role in interpersonal communication. Context refers to the environment, circumstances, or situation in which communication takes place. It includes factors like physical space, cultural norms, and social relationships. The way a message is interpreted can vary depending on the context in which it is delivered. For instance, a casual conversation with a friend may differ from a formal discussion in a professional setting. Being mindful of context allows individuals to tailor their communication to suit the situation and the audience, improving effectiveness.
Another important factor in interpersonal communication is the role of emotions. Emotions can greatly influence the way people communicate, both in terms of how messages are expressed and how they are received. Emotional intelligence, or the ability to recognize and manage one’s emotions as well as the emotions of others, is critical in interpersonal interactions. People who possess high emotional intelligence are better equipped to navigate complex social situations, manage conflicts, and create an environment of empathy and understanding in their relationships.
Interpersonal communication also has a social function, serving to build relationships, form networks, and create bonds between individuals. Whether in personal relationships, family settings, or professional environments, effective interpersonal communication is key to establishing trust, cooperation, and mutual respect. Through regular and meaningful exchanges, individuals can deepen their understanding of each other, resolve misunderstandings, and strengthen connections. Additionally, in a group context, interpersonal communication helps facilitate collaboration, promote teamwork, and foster a sense of belonging, which is essential for a productive and harmonious social environment.
Thus, interpersonal communication is a multifaceted process that encompasses verbal and non-verbal communication, feedback, context, emotional intelligence, and social connection. It is an integral part of human interaction that shapes relationships, resolves conflicts, and contributes to personal and collective growth. Understanding and mastering interpersonal communication can enhance personal relationships, improve workplace dynamics, and foster a more empathetic and connected society.
2.1.2 Forms of Interpersonal Communication 
Interpersonal communication refers to the exchange of information, ideas, and feelings between individuals through verbal or nonverbal means. Below are the main forms of interpersonal communication:
1. Face-to-Face Communication
Involves direct, in-person interaction between individuals.
Combines verbal communication (speech) and nonverbal cues (gestures, facial expressions, body language).
Examples: Conversations, interviews, meetings.
2. Nonverbal Communication
Transmitting messages without words.
Includes facial expressions, gestures, posture, eye contact, tone of voice, and even silence.
Example: A smile to show approval or crossed arms to indicate defensiveness.
3. Written Communication
Involves the exchange of information through written words.
Can be formal or informal.
Examples: Emails, text messages, letters, notes.
4. Telephone or Voice Communication
Includes phone calls, voice messages, or video calls where verbal cues dominate, with limited or no visual cues.
Relies heavily on tone, pitch, and clarity of voice.
5. Digital or Online Communication
Communication via digital platforms, including social media, chats, and video conferencing.
Examples: WhatsApp, Zoom, or social media direct messages.
6. Dyadic Communication
Interaction between two people, such as a one-on-one conversation.
Example: A discussion between a teacher and a student.
7. Small Group Communication
Interaction within a small group of people.
Focuses on achieving common goals or sharing information.
Examples: Team meetings, study groups.
8. Public Communication
When one person communicates to a group of people in a structured or formal manner.
Examples: Speeches, lectures, presentations.
Each form of interpersonal communication plays a vital role depending on the context and the relationship between the individuals involved.
2.1.3 Characteristics of Interpersonal Communication 
Interpersonal communication is characterized by specific features that distinguish it from other forms of communication. Here are the characteristics of interpersonal communication:
1. Two-Way Process
Involves an exchange of messages between two or more individuals. Both parties act as senders and receivers, fostering a dynamic interaction.
2. Direct and Personal
Often occurs in a direct, face-to-face manner, making it more personal and intimate. It allows for understanding emotions, attitudes, and intentions.
3. Verbal and Nonverbal
Combines spoken words (verbal) with body language, gestures, facial expressions, tone of voice, and eye contact (nonverbal). Nonverbal cues often convey more than words.
4. Immediate Feedbacks 
Participants can give and receive real-time responses, enabling clarification and mutual understanding. Example: Nodding to show agreement during a conversation.
5. Involves Relationships
6. Interpersonal communication occurs within the context of relationships, whether personal, professional, or social. The depth and quality of communication are often influenced by the nature of the relationship.
7. Dynamic and Continuous
It is an ongoing process where meanings evolve as the conversation progresses. Involves adjusting messages based on feedback and context.
8. Context-Dependent
Influenced by situational factors like location, time, social norms, and cultural backgrounds. Example: A formal tone in a workplace vs. an informal tone with friends.
9. Irreversible
Once a message is communicated, it cannot be undone. Words and actions leave a lasting impression, making careful communication crucial.
10. Emotional and Relational
Often conveys emotions and builds or maintains relationships. Example: Apologies, compliments, or expressions of love.
11. Goal-Oriented
Interpersonal communication often has specific purposes, such as sharing information, resolving conflicts, or building rapport.Example: Persuading a friend to join an activity.
12. Influenced by Perception
How individuals interpret messages is shaped by their experiences, values, beliefs, and cultural background. Example: A smile may be seen as friendly in one culture but awkward in another.
2.1.4 Uses of Interpersonal Communication 
1. Building and Maintaining Relationships
Interpersonal communication is essential for forming, nurturing, and sustaining relationships. For instance, expressing love and appreciation strengthens romantic bonds, while checking in on a friend helps maintain friendships. Regular interactions create trust and understanding in both personal and professional contexts.
2. Sharing Information
It facilitates the exchange of knowledge, ideas, and instructions. For example, a teacher explaining a concept to a student uses interpersonal communication to ensure the message is understood, just as a manager relays important project details to a team to achieve goals.
3. Problem-Solving and Decision-Making
Interpersonal communication enables discussions to resolve issues and make decisions collaboratively. For example, a team brainstorming solutions for a project challenge or two roommates negotiating house chores illustrates how effective communication aids in achieving practical solutions.
4. Expressing Emotions
It allows individuals to convey feelings like joy, anger, or sadness. For instance, apologizing for a mistake demonstrates remorse, while celebrating a friend’s achievement shows happiness and encouragement.
5. Influencing and Persuading Others
Interpersonal communication is a powerful tool for convincing or motivating people. A parent persuading a child to focus on studies or a salesperson convincing a customer to buy a product highlights its role in influencing behavior.
6. Conflict Resolution
This communication helps resolve misunderstandings and disputes. For instance, mediating a disagreement between coworkers or discussing issues in a relationship can restore harmony and mutual understanding.
7. Providing and Receiving Feedback
It fosters improvement by offering constructive criticism or acknowledgment. For example, a manager giving an employee feedback on performance or a student seeking clarification from a lecturer ensures mutual understanding and growth.
8. Building Trust and Credibility
Regular, honest communication builds trust and establishes credibility in relationships. For example, a leader sharing transparent updates with a team earns their trust, just as friends sharing personal stories strengthens their bond.
9. Facilitating Collaboration and Teamwork
It promotes cooperation and coordination among individuals working toward common goals. For instance, effective communication within a project team ensures tasks are delegated properly and objectives are met efficiently.
10. Encouraging Personal Growth
Engaging in meaningful conversations encourages self-reflection, learning, and improvement. For example, receiving career advice from a mentor or constructive criticism from a peer helps individuals develop skills and self-awareness.
11. Promoting Social Interaction
Interpersonal communication strengthens social bonds and community connections. For instance, participating in group discussions during a class or mingling at a social event helps people build networks and relationships.
12. Educating and Mentoring
It enables the transfer of knowledge and guidance. For example, a mentor advising a mentee on career challenges or a parent teaching a child basic life skills showcases how interpersonal communication aids in education.
13. Supporting Others
It provides emotional and psychological support during difficult times. For instance, comforting a grieving friend or encouraging a colleague feeling stressed ensures they feel valued and understood.
14. Improving Workplace Communication
Interpersonal communication ensures smooth interactions in professional environments, improving productivity and morale. For example, regular check-ins between a manager and employees foster a healthy work culture and resolve issues early.
15. Negotiation and Bargaining
It plays a critical role in reaching mutually beneficial agreements. For example, a businessperson negotiating contract terms or a shopper bargaining for a better price relies on effective interpersonal communication.
2.1.5 Barriers of Interpersonal Communication 
Barriers to interpersonal communication hinder effective interaction between individuals. Here are common barriers with examples integrated into their explanations:
1. Language Differences
When individuals speak different languages or use jargon, communication becomes challenging, such as when a doctor uses medical terms that confuse a patient unfamiliar with the terminology.
2. Cultural Barriers
Differences in cultural norms, values, and practices can lead to misinterpretation, such as when maintaining eye contact is seen as confidence in one culture but disrespectful in another.
3. Emotional Barriers
Personal emotions like anger, fear, or sadness can obstruct clear communication, such as when someone is too upset to listen attentively during a conflict.
4. Physical Barriers
Distance, noise, or technical issues can disrupt communication, such as when a poor phone connection prevents a clear conversation.
5. Perceptual Barriers
Misunderstandings arise when people perceive messages differently, such as when one person views constructive criticism as helpful while another sees it as an attack.
6. Lack of Active Listening
When one party fails to fully listen, the message is misunderstood, such as when a distracted listener misses important details during a discussion.
7. Psychological Barriers
Mental states like stress, anxiety, or preconceived notions can block effective communication, such as when stereotypes lead someone to dismiss a valid point.
8. Nonverbal Misinterpretations
Misreading body language, gestures, or facial expressions can cause confusion, such as when a crossed arm is interpreted as hostility instead of discomfort.
9. Information Overload
Excessive information can overwhelm a person, such as when a manager shares too many instructions at once, causing employees to forget key tasks.
10. Lack of Feedback
Without feedback, it’s hard to confirm understanding, such as when a speaker assumes their message was clear but the listener fails to clarify doubts.
2.1.6 Process of Interpersonal Communication 
The process of interpersonal communication is a dynamic and continuous exchange of messages between two or more individuals. This process is foundational for building relationships, sharing information, and understanding others. It involves several key stages, beginning with the initiation of communication and concluding with the interpretation of the message. Each stage is influenced by various factors, including context, individual experiences, and the way information is conveyed and received.
The first stage in the process is the sender. This Is the individual who initiates the communication by having a thought or idea they wish to share. The sender’s mindset, intentions, and motivations can influence how the message is framed and delivered. For example, a person might communicate to inform, persuade, entertain, or express emotions. The encoding of the message is the next step, where the sender translates their thoughts or feelings into a format that can be understood by the receiver. This could involve choosing specific words, gestures, body language, or tone of voice that best represent the intended message.
Once the message is encoded, it is transmitted through a chosen channel—the medium through which the message is conveyed. This could be verbal (spoken or written) or nonverbal (gestures, facial expressions, posture). In face-to-face communication, these channels are used simultaneously, with the sender both speaking and using nonverbal cues. However, in digital communication, the sender may rely solely on written words, emojis, or video messages. The choice of channel is important, as it affects how the message is received and interpreted. For example, a sensitive issue discussed over text may be misinterpreted compared to a face-to-face conversation.
The receiver Is the person who receives and interprets the message. During this stage, the receiver decodes the message, attempting to make sense of what the sender intended. This decoding process is influenced by the receiver’s prior experiences, emotions, beliefs, and biases. For example, if a person is already stressed or preoccupied, they might misunderstand or misinterpret a neutral message. The receiver’s attention and active listening skills also play a crucial role in accurately interpreting the message.
After decoding the message, the receiver provides feedback to the sender, which can be verbal or nonverbal. Feedback is an essential part of the communication process, as it lets the sender know whether the message has been understood, accepted, or needs clarification. For example, a nod, a smile, or a verbal response such as “I understand” can indicate that the message was received correctly. If the feedback signals misunderstanding, the sender may need to clarify their message or adjust their communication approach.
Lastly, noise is any external or internal factor that can disrupt the communication process. Noise can occur at any stage, from the encoding to the decoding process. External noise includes physical distractions like loud environments, poor internet connections, or background noise, while internal noise refers to psychological factors such as stress, fatigue, or preconceived notions that affect how the message is received or interpreted. Recognizing and minimizing noise is essential for effective interpersonal communication.
2.1.7 Concept of Opinion Formation 
Opinion Formation refers to the process through which individuals develop, shape, and express their thoughts and beliefs on various issues. It is a dynamic and often complex process influenced by multiple factors, such as personal experiences, social interactions, media exposure, and cognitive biases. Opinion formation is not solely an individual act; it is also shaped by the surrounding environment, including social networks and cultural influences. This makes opinions not only personal but also a reflection of the collective values and norms within a community or society.

The process of opinion formation begins with exposure to information, which can come from various sources such as the media, family, peers, or personal experiences. People gather facts, ideas, and viewpoints, which they then analyze and compare with their existing beliefs and attitudes. This interaction with new information often leads individuals to either reinforce their existing opinions or change their views based on new evidence or persuasive arguments. The way this information is processed depends on cognitive factors such as critical thinking, memory, and prior knowledge.
Social interactions play a significant role in shaping opinions, as individuals are often influenced by the people around them. Peer pressure, group discussions, or authoritative figures can all sway one’s opinion. For example, someone may form or modify an opinion on a political issue after a conversation with friends or after hearing an influential public figure express a viewpoint. Group dynamics can create environments where individuals may feel compelled to align their opinions with the majority, even if their personal beliefs differ. This phenomenon is often referred to as “groupthink,” where consensus is prioritized over critical evaluation of alternatives.
The media also plays a pivotal role in opinion formation. Mass media, including news outlets, social media, and advertisements, expose individuals to particular perspectives and narratives that can shape their understanding of issues. Media outlets often frame stories in specific ways, which can influence how audiences interpret the facts. The constant bombardment of information through digital platforms further complicates this process, as individuals may be exposed to biased, conflicting, or overwhelming viewpoints, making it challenging to form independent opinions. The credibility and reliability of the media source are crucial in determining how the information influences opinion formation.
Finally, emotional factors and cognitive biases significantly affect opinion formation. People’s emotions, such as fear, anger, or empathy, can strongly influence their opinions, especially in matters related to politics, social justice, or personal beliefs. Cognitive biases, such as confirmation bias, where individuals seek information that aligns with their pre-existing beliefs, also play a role in shaping opinions. These biases can create echo chambers, where individuals only hear viewpoints that reinforce their perspectives, making it difficult for them to consider alternative viewpoints objectively.
Elements in Opinion Formation include several factors that interact with each other to shape an individual’s final opinion. First, perception plays a crucial role. How an individual perceives an issue, person, or event is often influenced by their past experiences, knowledge, and emotions. This perception is the foundation upon which opinions are built. Second, information is a key element. The quality and quantity of information available influence how well-informed opinions are. Reliable, accurate information is essential for forming well-rounded opinions, whereas misinformation can lead to skewed perspectives.
Third, social influence is an important element. People often rely on others for cues on how to think about certain issues, which can include family, friends, colleagues, and public figures. This social context can lead individuals to adopt opinions based on collective beliefs or societal norms. Fourth, emotions are a powerful driver of opinion formation. Strong emotional reactions, such as fear, love, or anger, often fuel opinions, especially in areas like politics or morality, where emotional investment is high.
Lastly, cognitive biases are an integral element in opinion formation. Biases such as confirmation bias or anchoring bias shape how information is interpreted and which aspects are emphasized or ignored. These biases can prevent individuals from objectively considering alternative viewpoints, leading them to solidify opinions that align with their pre-existing beliefs. Together, these elements—perception, information, social influence, emotions, and cognitive biases—interact to shape and refine an individual’s opinions.
2.1.8 Process of Opinion Formation 
The process of opinion formation is a multifaceted and dynamic process through which individuals develop and express their thoughts, beliefs, and attitudes about various issues, people, or events. It involves cognitive, emotional, and social factors, with each individual’s unique experiences and environment influencing their opinion. The process can be influenced by personal values, information sources, social interactions, and external factors such as media and culture.
The first step in opinion formation is exposure to information. Individuals encounter various pieces of information from multiple sources such as personal experiences, conversations with others, or media exposure. This information might be factual, emotional, or biased. For example, a person might form an opinion on a political issue after reading news articles, listening to a debate, or hearing opinions from friends. At this stage, the individual begins to gather knowledge and perspectives that will inform their views.
Once information is gathered, individuals engage in cognitive processing to make sense of it. They evaluate the information based on their existing beliefs, values, and attitudes. This step is influenced by a person’s critical thinking abilities and the way they interpret and prioritize the information. For example, if a person has a strong belief in environmental conservation, they may place more importance on facts about climate change that align with their beliefs. This stage is influenced by cognitive biases such as confirmation bias, where people tend to favor information that confirms their pre-existing opinions.
Social influence also plays a significant role in opinion formation. People’s opinions are often shaped by the people around them, including family, friends, colleagues, and influential public figures. Individuals may adopt or adjust their views based on discussions with others or in response to societal pressures. For instance, peer influence might lead someone to adopt a particular opinion about a social issue after hearing repeated discussions within their social circle. Social media platforms further amplify this effect, as individuals are exposed to opinions and viewpoints from a broad range of people, which can either reinforce or challenge their existing beliefs.
The emotional aspect is another crucial factor in opinion formation. People’s emotions often guide their opinions, especially in areas where personal values or social issues are concerned. Emotions such as fear, anger, or empathy can make an issue more salient and impactful. For example, a person may form a strong opinion about immigration policy based on personal experiences with immigrants or after encountering emotionally charged narratives in the media. Emotional reactions can intensify an individual’s stance on an issue, making their opinion more entrenched.
Finally, feedback and reinforcement influence the solidification of opinions. After forming an opinion, individuals seek out confirmation or disconfirmation of their views. If they receive positive reinforcement, such as social approval or exposure to agreeable information, their opinion becomes more solidified. Conversely, contradictory information or negative feedback might lead to reconsideration or adjustment of their views. For example, a person who holds a certain political opinion may feel validated when they see it supported by media outlets or political figures they admire.
2.1.9 Interpersonal Communication and Opinion Formation 
Interpersonal Communication and Opinion Formation are closely intertwined processes that influence how individuals develop and express their views on various topics. While interpersonal communication involves the exchange of messages between individuals, opinion formation refers to the process through which people develop, shape, and solidify their beliefs and attitudes. The interaction between these two processes plays a significant role in how opinions are formed, modified, and communicated.

In the context of interpersonal communication, individuals share their perspectives, ideas, and experiences with others through both verbal and nonverbal channels. This communication allows individuals to expose themselves to different viewpoints, receive feedback, and engage in discussions that help clarify their own thoughts. For instance, a person might have an initial opinion on a political issue, but through discussions with friends, family, or colleagues, they may either reinforce their views or modify them based on new information or persuasive arguments. This ongoing dialogue facilitates the exchange of ideas and can lead to a more nuanced or informed opinion.
The process of opinion formation Is deeply influenced by the interactions individuals have with others during interpersonal communication. Social influence plays a crucial role in shaping opinions. Through conversations and relationships, individuals are exposed to the opinions, values, and beliefs of those around them. Social groups—whether family, friends, colleagues, or online communities—often create a shared understanding that influences how members form opinions. For example, if a person is surrounded by peers who strongly support a certain political candidate, they might adopt similar views due to peer pressure or the desire for social conformity.
Additionally, emotional exchanges during interpersonal communication can shape opinion formation. Discussions often evoke emotional reactions, which can influence how individuals perceive issues and events. For instance, a conversation about a social justice issue might evoke strong feelings of empathy or outrage, pushing an individual to form a more passionate opinion on the matter. These emotional responses are often tied to personal values and experiences, which means that interpersonal communication not only transmits factual information but also shapes the emotional context in which opinions are formed.
Feedback in interpersonal communication also plays a critical role in opinion formation. Through feedback, individuals learn whether their opinions are accepted, challenged, or modified. Positive feedback, such as agreement or validation, reinforces the individual’s opinion and strengthens their belief in the correctness of their stance. On the other hand, critical feedback or exposure to contradictory views may prompt individuals to reconsider or refine their opinions. For example, if someone expresses an opinion on an issue and their friend offers a compelling counterargument, they might reassess their viewpoint and adopt a more balanced opinion.
Lastly, cognitive biases that shape opinion formation are often reinforced or challenged during interpersonal communication. Biases such as confirmation bias—where individuals seek information that supports their pre-existing beliefs—can be perpetuated during interactions, especially if people only engage in discussions with like-minded individuals. However, exposure to diverse perspectives through communication can also counteract these biases, prompting individuals to think critically and reconsider their positions.
In conclusion, interpersonal communication and opinion formation are intricately connected. Conversations and social interactions expose individuals to different viewpoints, provide emotional and cognitive reinforcement, and enable feedback that influences how opinions are shaped. Social influences, emotional exchanges, feedback mechanisms, and cognitive biases all play significant roles in how individuals form and refine their opinions. Understanding this relationship highlights the importance of effective communication in shaping both individual and collective beliefs.
Benefits or advantages of Facebook
Following are the benefits or advantages of Facebook:
➨You can connect to the world and get all the information by just signing up on it.
➨You can find and invite your friends to connect.
➨You can share each and every moment of your personal life with all your contacts.
➨It provides an interface where you can chat with all the people you know.
➨Business promotion is one of the biggest advantages of facebook. You can advertise your business on fan pages and through Advertisements.
➨You can entertain yourself on Facebook as it provides games to play with friends and family members.
➨The best part of Facebook is that it is free of cost and that you don't need to pay for the services available to you. The exception is paid advertisement and paid promotion.
➨You can create one or many groups pertaining to particular topic and invite your contacts to be member of the same. This allows other facebook users to also join the group. This provides platform for the like-minded people to discuss and share their views. The group members can post queries and also provide answer to queries of the others.
➨It has messenger utility which can be installed on the mobile phones to have quick access compare to web page.
2.1.4.  Drawbacks or disadvantages of Facebook
Following are the drawbacks or disadvantages of Facebook:
➨A person can get addicted to Facebook in no time.
➨Some people can create fake accounts which results into harassment and abuse.
➨Hackers are now using Facebook who send scams which can retrieve all your personal data.
➨You cannot hide your personal details as it is viewed by all the people even if he/she is not your relative.
➨Some people create groups in order to abuse people or personalities considering their relgion or Caste.
➨Addiction by children lead to poor academic results.
2.1.5. 	Features of Facebook
Facebook started out as a community where users shared information about themselves and different topics. Over time, different features expanded the scope of its capabilities:
1. Timeline. User profiles and updates are shown on what it known as the Timeline. Timeline is the successor to the Facebook wall, which was the original home for user profiles and updates. The user timeline includes posts, status updates, friend listings, photos, videos and user activity information.
2. Friends. A primary feature of Facebook is the ability to search for and connect with friends and family. The search interface helps users quickly find acquaintances and also suggests potential connections.
3. News Feed. News Feed enables users to view news from the connections and groups that they follow. Users can like a given post or comment on it.
4. Pages. Pages are the profile and content pages for businesses on Facebook. Pages provide the ability for businesses to share information and communicate with customers.
5. Games. Facebook provides an integrated capability enabling users to play games on their own or together with friends. Among the early successes of games on Facebook was Zynga's FarmVille.
6. Groups. Communities of interest can organize themselves with the Facebook group feature. This enables the sharing of information, images and active discussions.
7. Events. This feature enables users and groups to organize events that their followers can attend. It enables users to send out invites and help manage an attendee list.
8. Marketplace. This is an online yard sale, where users can buy and sell goods and services with other Facebook members.
9. Messenger. This is an instant messenger that enables friends to communicate in real time via web chat or a mobile app.
10. Video. Facebook Live is a feature that enables individuals and businesses to stream live video to friends, family and followers.
2.1.6.  Uses for Facebook
Billions of people around the world use Facebook daily to create and grow communities, personal interactions and revenue. There are many uses for Facebook that individuals, community groups and businesses can benefit from:
1. Connecting with friends. The primary use of Facebook has always been about connecting people. Facebook is a way to find and connect with friends and remain updated on their activities.
2. Connecting communities. Facebook is used to create and organize communities of interest on just about any topic. It's a platform that can enabled like-minded individuals to come together, share ideas, discuss and organize.
3. Engaging with customers. For businesses, Facebook can help with brand building and customer engagement. Having a Facebook presence enables businesses to share information about products and services to established and potential customers.
4. Searching for jobs. Facebook is often a way to look at the personal and professional lives of people and organizations to see if there is a cultural fit. Businesses also often list available jobs on the app.
5. Selling goods and services. Businesses can sell goods and services directly in the marketplace. They can also push consumers toward their products via advertisements.
2.1.7 The Concept of Indecent Dressing in Nigeria
Indecent dressing refers to the act of wearing attire considered inappropriate, provocative, or offensive to cultural and societal norms. In Nigeria, a country deeply rooted in traditional and religious values, the concept of indecent dressing has long been a subject of public debate. Clothing that exposes sensitive parts of the body or deviates significantly from societal expectations is often categorized as indecent. This perception varies across Nigeria’s diverse ethnic and religious communities, but the general consensus emphasizes modesty, which aligns with cultural, Christian, and Islamic doctrines prevalent in the country.
One of the major factors contributing to the rise of indecent dressing in Nigeria is the increasing influence of Western culture. Through the media, music videos, and social media platforms, young Nigerians are exposed to global fashion trends, some of which prioritize self-expression over modesty. Celebrities and influencers often display these styles, leading to their adoption by impressionable youths. While some argue that this reflects cultural globalization, others believe it erodes Nigeria’s moral and cultural values.
Religious institutions in Nigeria have been vocal about indecent dressing, viewing it as a moral decline that promotes promiscuity and societal disorder. For instance, some churches and mosques enforce strict dress codes during services and events, reflecting their stance against immodest attire. Religious leaders often cite sacred texts to advocate for modesty, emphasizing that proper dressing is an outward reflection of inner morality and discipline. The tension between modernity and religious conservatism often fuels debates on what constitutes indecent dressing.
In the academic environment, particularly in tertiary institutions, indecent dressing has become a controversial issue. Many Nigerian universities enforce dress codes to curb provocative clothing on campus. Attires like mini-skirts, ripped jeans, or see-through clothing are prohibited in some schools. The rationale is to maintain a conducive learning environment and discourage distractions. However, critics argue that such policies infringe on students’ rights to self-expression and autonomy, sparking debates about balancing individual freedom with societal expectations.
Indecent dressing in Nigeria is often linked to the growing cases of sexual harassment and assault, with some individuals blaming victims for their choice of attire. This controversial view, widely condemned by activists, suggests that provocative dressing provokes unwanted advances. Women’s rights groups counter this narrative, emphasizing that assault is caused by the perpetrator’s behavior, not the victim’s clothing. The ongoing dialogue highlights the need for societal re-education on consent and the dangers of victim-blaming.
The media plays a dual role in both promoting and combating indecent dressing in Nigeria. While television programs, music videos, and social media platforms often glorify revealing clothing, some outlets also produce content that encourages modest dressing. Campaigns and programs aimed at sensitizing youths to cultural values and ethical dressing have been implemented by various organizations, including schools and religious groups. This dual influence underscores the media’s power in shaping societal attitudes towards dressing.
In conclusion, the concept of indecent dressing in Nigeria is multifaceted, reflecting the country’s struggle to balance tradition, modernity, and personal freedom. While some view it as a sign of moral decay, others see it as a form of self-expression and cultural evolution. Addressing the issue requires a nuanced approach that respects individual rights while promoting cultural values and educating the public on responsible dressing. Collaboration among religious institutions, schools, the media, and policymakers is essential to foster understanding and uphold societal harmony.	
2.1.8  Causes of Indecent Dressing in Nigeria
Indecent dressing in Nigeria is driven by a combination of cultural shifts, societal influences, and individual motivations. These factors collectively contribute to the prevalence of provocative or inappropriate attire, which often clashes with the country’s traditional and religious norms. Below are some of the primary causes of indecent dressing in Nigeria:
1. Westernization and Globalization
The increasing exposure to Western culture through the internet, movies, music videos, and social media has significantly influenced dressing patterns in Nigeria. Western styles that emphasize body-revealing outfits are often perceived as fashionable and modern, especially among the youth. This globalization of fashion trends has eroded some of Nigeria’s traditional values, leading to the adoption of styles considered indecent within the local context.
2. Peer Pressure
Peer groups have a profound impact on individual behavior, especially among teenagers and young adults. Many young people adopt indecent dressing styles to fit in with their social circles or gain acceptance. This pressure to conform often drives individuals to mimic the dressing patterns of their peers, even when it contradicts their personal or cultural beliefs.
3. Media and Celebrity Influence
The media, including television, music videos, and social media platforms, plays a significant role in promoting certain dressing styles. Nigerian celebrities and influencers often wear revealing or provocative outfits, which are then emulated by their followers. The glorification of such attire in music videos and advertisements reinforces the perception that dressing provocatively is trendy and desirable.
4. Desire for Attention and Validation
Many individuals engage in indecent dressing to attract attention or gain social validation. Platforms like Facebook, Instagram, and TikTok reward visually appealing content with likes, shares, and comments, encouraging people to wear clothing that will generate engagement. This quest for popularity often leads to provocative dressing choices.
5. Lack of Parental Guidance
Weak parental oversight and a lack of proper upbringing can contribute to indecent dressing. When parents fail to instill cultural and moral values in their children, they are more likely to adopt dressing styles influenced by external sources, such as the media or peers. In some cases, parents may also unknowingly model behaviors that promote immodesty.
6. Misinterpretation of Freedom and Modernity
The rise in advocacy for personal freedom and self-expression has led some individuals to equate modernity with dressing in revealing or unconventional ways. While freedom of expression is a fundamental right, it is often misinterpreted to mean disregarding cultural norms and societal expectations. This misunderstanding has contributed to the normalization of indecent dressing among certain groups in Nigeria.
7. Socioeconomic Factors
Poverty and unemployment can indirectly influence dressing styles. In some cases, individuals may wear provocative clothing to attract opportunities or seek relationships that provide financial support. Additionally, the affordability of certain types of clothing, such as skimpy or tight outfits, compared to more traditional attire, may also contribute to the trend.
8. Erosion of Cultural and Religious Values
Nigeria’s traditional and religious values emphasize modesty in dressing, but the gradual erosion of these values has led to an increase in indecent dressing. Factors such as urbanization, exposure to foreign cultures, and weakening community structures have diluted the societal emphasis on modesty.
 2.1.9.   Consequences of Indecent Dressing
Indecent dressing has significant social, cultural, and personal implications, especially in a society like Nigeria, where modesty is valued and dressing standards are influenced by traditional and religious norms. Below are the key consequences of indecent dressing:
1. Moral and Cultural Decline
Indecent dressing contributes to the erosion of Nigeria’s cultural and moral values. Traditional Nigerian societies emphasize modesty and decency in appearance, which reflects respect for oneself and others. The adoption of provocative clothing undermines these long-held cultural norms and sends conflicting messages to younger generations about societal expectations.
2. Increase in Sexual Harassment
One of the most discussed consequences of indecent dressing is its potential to attract unwanted attention, leading to cases of sexual harassment and assault. While indecent dressing should never justify harassment, it often becomes a focal point in discussions about victim-blaming, complicating efforts to address gender-based violence in Nigeria.
3. Negative Perceptions and Judgment
Individuals who dress indecently are often subjected to negative societal judgments. They may be perceived as lacking morals, self-discipline, or respect for societal norms. This judgment can affect their personal and professional relationships, as well as their reputation in the community.
4. Impact on Employment Opportunities
Indecent dressing can limit employment prospects, especially in conservative professions or environments. Many Nigerian employers prioritize employees who reflect the values and ethos of their organization, including dressing appropriately. Individuals who fail to meet these expectations may face discrimination during recruitment or miss out on promotions.
5. Influence on Youth Behavior
Indecent dressing sets a negative example for younger generations, influencing them to adopt similar styles. This can create a cycle of immodesty and disregard for cultural values among youths who idolize celebrities or peers who dress provocatively. This trend may further erode societal standards of decency over time.
6. Conflict with Religious Institutions
Religious organizations in Nigeria, including churches and mosques, strongly advocate for modest dressing as an expression of faith and respect. Indecent dressing often causes friction between individuals and religious institutions, sometimes resulting in exclusion or criticism from religious communities.
7. Promotion of Misconceptions About Self-Worth
Indecent dressing often ties self-worth to physical appearance and external validation rather than personal character and achievements. This mindset can lead to low self-esteem, particularly when individuals face criticism or fail to gain the desired attention.
8. Social Alienation and Stigmatization
People who dress provocatively may face social alienation from family, peers, or community members who disapprove of their attire. This stigmatization can lead to isolation and hinder social integration, particularly in more traditional or rural settings.
9. Legal and Institutional Penalties
In some parts of Nigeria, indecent dressing can result in legal or institutional repercussions. For instance, schools and workplaces often have strict dress codes, and failure to adhere can lead to penalties such as suspension, expulsion, or termination of employment.
10. Undermining Gender Equality Efforts
Indecent dressing can inadvertently undermine efforts to promote gender equality in Nigeria. It often shifts the focus from addressing systemic issues such as education and economic empowerment to debates about appearance, distracting from critical gender-related discussions.
2.1.10 Facebook and Indecent Dressing in Nigeria
Facebook, one of the most popular social media platforms in Nigeria, has played a significant role in shaping societal norms, including attitudes toward dressing. Through its wide reach and influence, Facebook has become a space where fashion trends, including those considered indecent by traditional Nigerian standards, are promoted and consumed. The platform connects users to global fashion content, often showcasing provocative dressing styles that may conflict with local cultural and religious expectations.
One major way Facebook influences indecent dressing is through its role as a hub for fashion influencers and celebrities. Many Nigerian and international figures use Facebook to showcase their outfits, including revealing or provocative clothing. Young Nigerians, especially students, are highly impressionable and tend to imitate these trends to gain social acceptance or appear fashionable. This creates a ripple effect, normalizing indecent dressing among the younger generation.
Facebook also facilitates the sharing of explicit photos and videos, which further popularizes indecent dressing. The platform’s visual nature makes it easy for users to upload and share content that may feature suggestive or inappropriate clothing. These posts often receive likes, comments, and shares, reinforcing the idea that such styles are trendy and desirable. Over time, this exposure influences societal perceptions of what is acceptable attire, particularly in urban areas.
Moreover, Facebook groups and communities dedicated to fashion often showcase diverse styles without considering the cultural implications. While these groups can be a source of inspiration, they may also encourage dressing styles that conflict with Nigeria’s traditional values. In some cases, users who post images of themselves in provocative clothing are celebrated, which may inadvertently encourage others to adopt similar dressing patterns.
However, the role of Facebook in promoting indecent dressing is not entirely intentional. The platform’s algorithms are designed to prioritize engaging content, which often includes bold or controversial posts. As a result, images and videos featuring provocative clothing are likely to appear more frequently on users’ feeds, amplifying their impact. This creates a cycle where indecent dressing gains more visibility and influence.
Facebook’s impact on indecent dressing also extends to its use as a marketing tool. Many clothing brands and designers leverage the platform to advertise revealing outfits, targeting Nigerian youths who are active users. These advertisements shape consumer preferences and contribute to the adoption of dressing styles that may be deemed inappropriate in certain cultural contexts.
Despite its influence, Facebook also provides an opportunity to counter indecent dressing. Religious and cultural organizations in Nigeria use the platform to promote modest dressing and educate users on the importance of maintaining cultural and moral values. This counter-narrative can help mitigate the negative effects of Facebook’s promotion of indecent dressing, encouraging users to strike a balance between modern trends and traditional values.
In conclusion, Facebook significantly impacts dressing habits in Nigeria, particularly among the youth. While it has contributed to the spread of indecent dressing by promoting global trends and provocative content, it also offers a platform for positive cultural advocacy. Addressing this issue requires a concerted effort from individuals, cultural groups, and policymakers to ensure that the platform is used responsibly to preserve Nigeria’s cultural identity.
2.2. Theoretical Framework
This research is anchored on Social Cognitive Theory and The Theory of Reasoned Action
2.2.1 Social Cognitive Theory (SCT)
Social Cognitive Theory, developed by Albert Bandura, is particularly relevant to understanding how interpersonal communication influences opinion formation. This theory posits that people learn behaviors, attitudes, and opinions through observational learning, imitation, and modeling. In the context of opinion formation among youth, SCT highlights the role of social interactions, both direct (face-to-face) and indirect (via media), in shaping how individuals develop and internalize opinions.
According to SCT, individuals form opinions by observing others, especially influential figures within their social circles, such as family members, peers, and role models. These observations lead to the imitation of behaviors, values, and beliefs, which eventually become integrated into an individual’s own belief system. Importantly, SCT emphasizes that learning occurs not only through direct interaction but also through the consequences of behavior—reinforcements and punishments—that individuals witness in others.
For example, when a young person observes their peers confidently expressing opinions on social or political issues, they may be more likely to form and express similar opinions. Positive reinforcement, such as social approval and validation, further strengthens this behavior. On the contrary, negative reinforcement (such as ridicule or rejection) might discourage certain opinions or behaviors. This theory suggests that interpersonal communication is crucial because it provides the context through which youths can observe and internalize different opinions, ultimately influencing their own belief systems.
Additionally, SCT highlights the importance of self-regulation. As youth engage in interpersonal communication, they assess the feedback received from others, which in turn influences their opinion formation. The process of observing, learning, and adjusting based on the social context in which communication occurs makes this theory particularly relevant in understanding how interpersonal communication contributes to the shaping of opinions among young people.
2.2.2 The Theory of Reasoned Action (TRA)
The Theory of Reasoned Action (TRA), developed by Martin Fishbein and Icek Ajzen, offers another important lens through which to understand the impact of interpersonal communication on opinion formation. TRA asserts that individual behavior is driven by behavioral intentions, which are influenced by two key factors: attitudes toward the behavior and subjective norms (the perceived expectations of others).
In the context of opinion formation, TRA posits that interpersonal communication plays a central role in shaping both of these factors. Through communication, individuals are exposed to various perspectives, and their attitudes toward a particular issue or behavior are shaped by the information they receive from others. Additionally, subjective norms are directly influenced by the expectations and pressures from close social groups such as friends, family, and peers. These groups contribute to forming opinions by providing feedback, discussing issues, and reinforcing or challenging the viewpoints being expressed.
For instance, when a youth is engaged in interpersonal communication with peers about a political candidate, the opinions and preferences shared by those peers may shape the youth’s attitude toward that candidate. If the peers express strong support for the candidate, the individual might be more likely to form a favorable opinion due to the influence of subjective norms (the belief that others expect or approve of this choice). Conversely, if peers oppose a certain opinion, the youth may feel pressure to align their views with the group to gain approval, thus further solidifying the role of interpersonal communication in opinion formation.
TRA also emphasizes the importance of behavioral intentions. If individuals in a youth’s social circle express a particular opinion strongly, the youth may form an intention to adopt similar views. This intention may later translate into actual opinions, as the youth internalizes the ideas discussed within the group. The theory indicates that the more aligned one’s behavior is with the perceived expectations of close social networks, the stronger the individual’s opinion will be.
2.3. Empirical Review
Several studies have examined the role of interpersonal communication in shaping the opinions of young people. The following empirical studies provide insights relevant to the topic of Assessing the Impact of Interpersonal Communication on Opinion Formation among the Youth:
A study conducted at the University of Ibadan explored the role of interpersonal communication in shaping students' opinions on social and political issues. Surveying 400 students, the research revealed that 72% of participants identified their friends and family as the primary sources of influence in forming opinions. Notably, the study found that 56% of respondents felt that face-to-face interactions were more influential than online discussions in shaping their perspectives. The research concluded that interpersonal communication, particularly in close-knit groups, plays a significant role in opinion formation among youth and recommended more initiatives encouraging open discussions in academic settings.
Another study at the University of Lagos examined how interpersonal communication influences youths' opinions on contemporary social trends. The research involved 350 students and found that 64% of participants felt that their peer groups were instrumental in shaping their views on issues like fashion, relationships, and lifestyle choices. Interestingly, the study also highlighted that the more frequent the face-to-face interaction, the stronger the influence on opinion formation. The study suggested that youth should be encouraged to engage in more diverse interpersonal communication to develop well-rounded opinions and reduce the impact of groupthink.
In a study conducted among university students in Enugu, researchers explored the influence of interpersonal communication within peer groups on students' political opinions. The study surveyed 500 students and found that 59% of respondents reported that discussions with peers were crucial in forming opinions about political parties and candidates. The study noted that the exchange of information through interpersonal channels, especially during informal discussions, had a greater impact than traditional media sources. It recommended that youth engagement programs be designed to foster critical thinking through healthy interpersonal debates.
A research project at Kwara State Polytechnic investigated the role of interpersonal communication in shaping students’ views on societal values. The study surveyed 450 students and revealed that 68% of respondents felt that conversations with family members and friends played a crucial role in shaping their opinions on moral issues. However, the research also found that 38% of students were influenced by external sources, including social media and public figures. The study emphasized the importance of fostering more meaningful interpersonal communication within educational and familial contexts to help youth form balanced opinions that align with cultural norms and values.
In a study conducted at the Federal University of Technology, Akure, researchers explored the influence of peer-to-peer communication on youths' opinions regarding gender roles. The research involved 400 students and found that 66% of participants acknowledged that discussions with their peers played a significant role in shaping their perceptions of gender equality. The study revealed that interpersonal communication not only served to spread information but also to challenge traditional views and promote progressive opinions. The study suggested integrating gender awareness campaigns into peer-group discussions to empower youths to form more informed and inclusive opinions.
Lastly, a study among youth in Ibadan assessed the relationship between interpersonal communication and opinion formation on environmental issues. Among 600 respondents, 65% reported that they were highly influenced by discussions with friends and family when forming opinions on climate change and sustainability. The research found that face-to-face communication, along with the sharing of personal experiences, was the most effective method in shaping attitudes toward environmental issues. The study recommended that community-based programs be developed to encourage dialogue on important social and environmental issues, fostering the development of informed and well-rounded opinions among young people.




CHAPTER THREE
METHODOLOGY
3.0. Introduction
Research involves systematically collecting, analyzing, and interpreting data to arrive at dependable solutions to problems. This chapter outlines the methods adopted to achieve the objectives of this study, focusing on data collection techniques, sampling procedures, and data analysis methods.
3.1 Research Design
According to Bets (2021), research design combines various components of research to answer specific questions logically. This study employs a quantitative research design to analyze the impact of interpersonal communication on opinion formation among the youth. Quantitative research allows for the collection of measurable data to make objective and generalized statements about respondents’ perceptions.
Fleetwood (2022) highlights that quantitative research involves collecting and analyzing numerical data to test relationships and generalize results. This method is suitable for the study as it enables the researcher to quantify the influence of interpersonal communication on shaping opinions among youth.
3.2 Research Method
The study adopts the descriptive survey method, which systematically describes and interprets existing conditions. This method is appropriate for analyzing how interpersonal communication influences youth opinions on various social, cultural, and political issues.
Longe (2021) emphasizes that surveys are effective in gathering evidence through structured questionnaires, making them ideal for understanding audience perceptions and the impact of interpersonal interactions.
3.3 Population of the Study
Ravikiran (2023) defines a population as the entire group about whom the researcher seeks to draw conclusions. The population for this study includes youth in tertiary institutions and communities in Kwara State who actively engage in interpersonal communication on social and personal topics. This group represents a diverse range of perspectives on opinion formation through interpersonal interactions.

3.3  Sample Size and Sampling Technique
Omni Convert (2020) explains that sample size refers to the number of individuals included in a study. Using a purposive sampling technique, 100 respondents were selected as the sample size for this research. This approach ensures the inclusion of individuals who frequently engage in interpersonal communication and can provide insights into its impact on opinion formation.
3.4 Research Instrument
A questionnaire serves as the primary research instrument. Hassan (2022) defines a questionnaire as a tool designed to gather specific information. The questionnaire, distributed online and physically, consists of two sections:
Section A: Demographic details (age, gender, educational level, and communication preferences).
Section B: Questions addressing the study objectives, including the frequency, context, and perceived influence of interpersonal communication on opinions.
3.5 Validity of the Research Instrument
Pattino and Ferreira (2018) define validity as the extent to which a research instrument measures what it is intended to measure. The questionnaire was reviewed by a research supervisor and experts in communication studies to ensure it effectively captures the role of interpersonal communication in opinion formation.
3.6 Reliability of the Research Instrument
Mcleod (2023) highlights that reliability refers to the consistency of research findings. The test-retest method will be used to measure the instrument’s reliability, ensuring the questions yield consistent responses when administered at different times.
3.7 Method of Administration of the Research Instrument
The study will rely on both primary and secondary data sources:
Primary data: Collected through structured questionnaires administered to selected respondents.
Secondary data: Gathered from academic journals, case studies, and reports on interpersonal communication and its influence on youth behavior and opinions.
3.8 Method of Data Analysis
Data collected will be analyzed using SPSS Software Version 23. Responses will be coded, categorized, and analyzed to generate frequency tables, charts, and cross-tabulations. Descriptive statistics will identify trends and patterns in how interpersonal communication shapes youth opinions, providing insights into its role as a tool for opinion formation.










CHAPTER FOUR
4.0. Data Analysis 
 Data analysis is the most crucial part of any research. Data analysis summaries collected data. It is a process used by researchers for reducing data to a story and interpreting it to derive insights. 
 In this chapter data are organized into tables so that statically and logical conclusion can be gotten frills the collected data and merit will be discussed. In this research work, the simple percentage tabular presentation in presenting the primary data generated from the field. Doing this would enable easy, convenience, clarity and vetted comprehension The researcher presents all the questionnaire items that would provide answers to the researchers identified problem and all presentations and analysis shall be in conformity with questionnaire items and responses.
4.1. Analysis of Research Instrument  
Data presentation is defined as the process of using various graphical formats to visually represent the relationship between two or more data sets so that an informed decision can be made based on them. It also refers to the organization and presentation of data into tables, graphs, charts etc. However, the organization and presentation of data shall be according to questionnaire items and responses, in the (20) twenty questionnaire items developed from the three framed researcher questions, the researcher aimed at using them to provide an answer to his topic problem. 
 A total of one hundred (100) copies of the questionnaire were produced and distributed to the researcher sample populace. All presentations are done in simple percentage tabular mode, while simple descriptive analysis technique was used to describe what items were contained in the tables.
Distribution Table
	Respondent 
Number of questionnaire distributed
	FREQUENCY 
100

	Number of questionnaire returned
Number of discard
Number of questionnaire not returned 
	100
Nil
Nil 

	Number of questionnaire presented and analyzed
	Nil


 From the above table it can be seen that the respondents were people of Ilorin. Number of questionnaire distributed were 100, the percentage was 100%, number of questionnaire returned was 100, no of discard was Nil, number of questionnaire not returned Nil and number of questionnaire presented and analyzed are 20
4.2 Analysis of the Demographic Segment
Section A
QUESTION 1: Distribution of the age of respondents 
    Table I
	RESPONSES
	FREQUENCY
	PERCENTAGE

	15-20
	9
	9%

	21-25
	58
	58%

	26-30
	23
	23%

	31-35
	10
	10%

	Above 35
	0
	0%

	Total
	100
	100%


    GOOGLE FORM SURVEY, 2025
The majority of respondents are young, with 58% aged 21-25 and 23% aged 26-30, indicating a strong dominance of younger individuals, likely students or early-career professionals. Only 9% are aged 15-20, and 10% are 31-35, with no respondents above 35, suggesting the sample is skewed toward youth, relevant for studying social media influence.
QUESTION 2: What is your gender?
     Table I 
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Male
	39
	39%

	Female
	61
	61%

	Prefer not to say
	0
	0%

	Total
	100
	100


      GOOGLE FORM SURVEY, 2025
Females dominate the sample (61%) compared to males (39%), with no respondents choosing “Prefer not to say.” This gender distribution suggests a slightly higher female participation, which may influence perspectives on social media and communication, as females may engage differently with platforms like Facebook.
QUESTION 3: What is your level?
     Table III
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Secondary school or below 
	5
	5%

	Diploma/OND
	63
	63%

	Undergraduate 
	32
	32%

	Total
	100
	100


      GOOGLE FORM SURVEY, 2025
The majority (63%) hold a Diploma/OND, and 32% are undergraduates, with only 5% at secondary school or below. This suggests a predominantly tertiary-educated sample, likely polytechnic or university students, relevant for studying communication influences due to their exposure to digital platforms.
QUESTION 4: What is your current occupation/status?
     Table IV
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Student
	51
	51%

	Employed 
	27
	27%

	Self employed 
	9
	9%

	Unemployed
	9
	9%

	Others
	4
	4%

	TOTAL
	100
	100%


      GOOGLE FORM SURVEY, 2025
Students dominate (51%), followed by employed individuals (27%), with smaller groups of self-employed (9%), unemployed (9%), and others (4%). This student-heavy sample aligns with the young age and educational levels, indicating a group likely active on social media and engaged in interpersonal communication.
 QUESTION 5: Where do you currently reside?
    Table V
	RESPONSES
	FREQUENCY
	PERCENTAGE

	Urban area (e.g., city) 
	34
	34%

	Semi-urban area (e.g., town) 
	60
	60%

	Rural area (e.g., village) 
	6
	6%

	Total
	100
	100%


    GOOGLE FORM SURVEY, 2025
Most respondents (60%) live in semi-urban areas, followed by urban areas (34%), with only 6% in rural areas. This suggests a predominantly urban/semi-urban sample, likely with better access to internet and social media, relevant for studying misinformation and communication influences.
Interpretation of Question Segment
Section B
QUESTION 6:  Have you ever changed your opinion on an issue after discussing it with someone (e.g., friend, family, peer)?
     Table VI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	72
	72%

	No
	28
	28%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
A significant 72% believe Facebook promotes indecent dressing among students, indicating a strong perception of social media’s influence on behavior, particularly among youth. The 28% who disagree suggest some resistance to this view, possibly due to differing cultural or personal values.
QUESTION 7: Do you think face-to-face conversations influence your opinions more than social media?
     Table VII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	68
	68%

	No
	32
	32%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
A majority (68%) believe face-to-face conversations have a greater influence on their opinions than social media, highlighting the perceived strength of interpersonal communication over digital platforms like Facebook, despite the sample’s youth and social media exposure.
QUESTION 8: Have you ever convinced someone to change their opinion through a personal conversation?
     Table VI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	93
	93%

	No
	7
	7%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
An overwhelming 93% have convinced someone to change their opinion through personal conversation, underscoring the effectiveness of interpersonal communication in persuasion, particularly among this young, educated sample.
QUESTION 9: Which method of interpersonal communication do you use most to discuss opinions?
     Table IX
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Face-to-face conversations
	54
	54%

	Phone calls
	7
	7%

	Text messaging (e.g., WhatsApp, SMS) 
	31
	31%

	Video calls (e.g., Zoom, FaceTime) 
	2
	2%

	Other
	6
	6%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
Face-to-face conversations (54%) and text messaging (31%) are the most common methods for discussing opinions, reflecting a preference for direct or accessible communication. The low use of phone calls (7%) and video calls (2%) suggests limited reliance on these methods, possibly due to cost or preference for in-person or text-based interaction.




QUESTION 10:  How often do you engage in interpersonal communication (e.g., talking with friends, family) to form or share opinions?
     Table X
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Daily
	72
	72%

	Weekly 
	0
	0%

	Monthly 
	0
	0%

	Rarely 
	28
	28%

	Never
	0
	0%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
From the provided table, 72 (72%) of respondents believe that Facebook has changed how students perceive decent dressing, while 28 (28%) do not, indicating a strong perception that Facebook alters students’ views on dressing.
QUESTION 11: Talking to people in person strongly influences my opinions on important issues.
     Table XI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	50
	50%

	Agree
	40
	40%

	Neutral 
	9
	9%

	Strongly Disagree
	1
	1%

	Disagree 
	0
	0%

	Total
	100
	100%


.     GOOGLE FORM SURVEY, 2025
A strong 90% (50% Strongly Agree, 40% Agree) believe in-person conversations strongly influence their opinions, reinforcing the dominance of interpersonal communication over social media, with only 1% strongly disagreeing.
QUESTION 12: Interpersonal communication makes me more open to different viewpoints.
     Table XII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	27
	27%

	Agree
	61
	61%

	Neutral 
	12
	12%

	Strongly Disagree
	0
	0%

	Disagree 
	0
	0%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
A significant 88% (27% Strongly Agree, 61% Agree) say interpersonal communication increases openness to different viewpoints, highlighting its role in broadening perspectives, with only 12% neutral.
QUESTION 13: My opinions are often shaped by discussions with friends or family.
     Table XIII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	27
	27%

	Agree
	43
	43%

	Neutral 
	9
	9%

	Strongly Disagree
	2
	2%

	Disagree 
	19
	19%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
A majority (70%, 27% Strongly Agree, 43% Agree) report that discussions with friends or family shape their opinions, though 21% (19% Disagree, 2% Strongly Disagree) indicate resistance, suggesting varied influences beyond personal networks.
QUESTION 14:  Face-to-face conversations are the most reliable tool for shaping my opinions.
      Table XVI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	27
	27%

	Agree
	42
	42%

	Neutral 
	7
	7%

	Strongly Disagree
	2
	2%

	Disagree 
	22
	22%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
QUESTION 15: Text messaging (e.g., WhatsApp) is a useful tool for discussing opinions with others 
     Table XV
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	25
	25%

	Agree
	48
	48%

	Neutral 
	6
	6%

	Strongly Disagree
	5
	5%

	Disagree 
	16
	26%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
A strong 73% (25% Strongly Agree, 48% Agree) find text messaging useful for discussing opinions, reflecting its accessibility among youth, though 21% (16% Disagree, 5% Strongly Disagree) prefer other methods.
QUESTION 16: Phone or video calls help me form opinions as effectively as in-person talks. 
     Table XVI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	27
	27%

	Agree
	44
	44%

	Neutral 
	7
	7%

	Strongly Disagree
	3
	3%

	Disagree 
	19
	19%

	Total
	100
	100%


     GOOGLE FORM SURVEY, 2025
A majority (71%, 27% Strongly Agree, 44% Agree) believe phone or video calls are as effective as in-person talks for forming opinions, though 22% (19% Disagree, 3% Strongly Disagree) prefer face-to-face, indicating varied preferences.
QUESTION 17: Interpersonal communication is more effective than social media in forming my opinions.
     Table XVII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	26
	26%

	Agree
	45
	45%

	Neutral 
	7
	7%

	Strongly Disagree
	2
	2%

	Disagree 
	20
	20%

	Total
	100
	100%


     GOOGLE FORM SURVEY, 2025
: A significant 71% (26% Strongly Agree, 45% Agree) find interpersonal communication more effective than social media for forming opinions, though 22% (20% Disagree, 2% Strongly Disagree) suggest social media’s influence, reflecting a balance between traditional and digital communication.
QUESTION 18: What topic do you most often discuss with others that shapes your opinions?
     Table XVIII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Politics
	29
	29%

	Education 
	43
	43%

	Social issues (e.g., gender, rights)
	7
	7%

	Entertainment  (e.g., music, movies)
	2
	2%

	Other
	19
	19%

	Total
	100
	100%


     GOOGLE FORM SURVEY, 2025
Education (43%) and politics (29%) are the most discussed topics shaping opinions, reflecting the sample’s student-heavy (51%) and young demographic, with social issues (7%) and entertainment (2%) less prominent.
QUESTION 19:  What is the main impact of interpersonal communication on your opinions?
    Table XIX
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strengthens my existing views 
	26
	26%

	Changes my perspective
	48
	48%

	Makes me more confident to share opinions
	6
	6%

	Confuses me
	2
	2%

	No impact 
	18
	18%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
The primary impact of interpersonal communication is changing perspectives (48%), followed by strengthening views (26%), with 18% reporting no impact, indicating its significant role in opinion formation.
QUESTION 20:  How effective do you think interpersonal communication is in helping you form clear opinions? 
     Table XX
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Very effective 
	31
	31%

	Somewhat effective
	44
	44%

	Neutral 
	5
	5%

	Somewhat ineffective
	2
	2%

	Not effective at all
	18
	18%

	Total
	100
	100%


     GOOGLE FORM SURVEY, 2025
A strong 75% (31% Very effective, 44% Somewhat effective) find interpersonal communication effective in forming clear opinions, though 20% (2% Somewhat ineffective, 18% Not effective) suggest limitations, possibly due to social media’s competing influence.
 4.3. Analysis of Research Questions
The following analysis addresses the three research questions posed in the study on the Assessing the Impact of Interpersonal Communication on Opinion Formation Among the Youth.. Each question is answered using relevant data presented in simple percentage format to provide clear insights into the impact of interpersonal communication, tools used for interpersonal communication, and the effectiveness of interpersonal communication for opinion formation among youth. Data were collected from 100 respondents via Google Forms in 2025.
Question 1: What is the impact of interpersonal communication on opinion formation among youth?
Tables 6, 8, 11, and 12 answered this research question as they assess changes in opinions, persuasion, influence of in-person talks, and openness to different viewpoints.
Table 6 addressed this research question as it was gathered that 72 (72%) respondents have changed their opinion after discussing with someone (e.g., friend, family, peer), while 28 (28%) have not.
Table 8 also answered this research question as it was gathered that interpersonal communication has a strong persuasive impact, with 93 (93%) respondents having convinced someone to change their opinion through personal conversation, while 7 (7%) have not.
Table 11 also answered this research question as it was gathered that talking to people in person strongly influences opinions on important issues, with 50 (50%) respondents strongly agreeing, 40 (40%) agreeing, 9 (9%) remaining neutral, 0 (0%) disagreeing, and 1 (1%) strongly disagreeing, totaling 90% in agreement.
Table 12 also answered this research question as it was gathered that interpersonal communication fosters openness to different viewpoints, with 27 (27%) respondents strongly agreeing, 61 (61%) agreeing, 12 (12%) remaining neutral, 0 (0%) disagreeing, and 0 (0%) strongly disagreeing, totaling 88% in agreement.
Question 2: What are the tools used in interpersonal communication for opinion formation among youth?
Tables 9, 14, 15, and 16 answered this research question as they assess the methods used, reliability of face-to-face conversations, usefulness of text messaging, and effectiveness of phone/video calls.
Table 9 answered this research question as it was gathered that face-to-face conversations are the most used tool for discussing opinions, with 54 (54%) respondents citing this, 31 (31%) citing text messaging (e.g., WhatsApp, SMS), 7 (7%) citing phone calls, 2 (2%) citing video calls (e.g., Zoom, FaceTime), and 6 (6%) citing other methods.
Table 14 also answered this research question as it was gathered that face-to-face conversations are considered a reliable tool for shaping opinions, with 27 (27%) respondents strongly agreeing, 42 (42%) agreeing, 7 (7%) remaining neutral, 22 (22%) disagreeing, and 2 (2%) strongly disagreeing, totaling 69% in agreement.
Table 15 also answered this research question as it was gathered that text messaging is a useful tool for discussing opinions, with 25 (25%) respondents strongly agreeing, 48 (48%) agreeing, 6 (6%) remaining neutral, 16 (16%) disagreeing, and 5 (5%) strongly disagreeing, totaling 73% in agreement.
Table 16 also answered this research question as it was gathered that phone or video calls are effective for forming opinions, with 27 (27%) respondents strongly agreeing, 44 (44%) agreeing, 7 (7%) remaining neutral, 19 (19%) disagreeing, and 3 (3%) strongly disagreeing, totaling 71% in agreement.
Question 3: What is the effectiveness of interpersonal communication as a tool for opinion formation among youth?
Tables 7, 10, 17, and 20 answered this research question as they assess the influence of face-to-face conversations over social media, frequency of engagement, effectiveness compared to social media, and overall effectiveness in forming clear opinions.
Table 7 answered this research question as it was gathered that face-to-face conversations influence opinions more than social media, with 68 (68%) respondents agreeing, while 32 (32%) disagree.
Table 10 also answered this research question as it was gathered that interpersonal communication is frequently used, with 72 (72%) respondents engaging daily to form or share opinions, 28 (28%) engaging rarely, 0 (0%) engaging weekly, 0 (0%) engaging monthly, and 0 (0%) never engaging.
Table 17 also answered this research question as it was gathered that interpersonal communication is more effective than social media in forming opinions, with 26 (26%) respondents strongly agreeing, 45 (45%) agreeing, 7 (7%) remaining neutral, 20 (20%) disagreeing, and 2 (2%) strongly disagreeing, totaling 71% in agreement.
Table 20 also answered this research question as it was gathered that interpersonal communication is highly effective in forming clear opinions, with 31 (31%) respondents citing very effective, 44 (44%) citing somewhat effective, 5 (5%) remaining neutral, 2 (2%) citing somewhat ineffective, and 18 (18%) citing not effective at all, totaling 75% citing effective or somewhat effective.
4.4 Discussion of Findings
The purpose of this study is to examine the “Impact of Interpersonal Communication on Opinion Formation Among the Youth.” The results obtained from the statistical analysis in this study were used to provide answers to the research questions, as data were presented in tables using simple percentage tabular presentation in Chapter Four to provide answers to the questions raised in this study. Definite questions were asked in the questionnaire to generate answers to each of the questions posed in this study. A total of 100 questionnaires were administered to respondents via Google Forms, and all copies of the questionnaire were returned.
Our findings confirmed that interpersonal communication has a significant impact on opinion formation among the youth due to its ability to foster persuasion and openness to diverse viewpoints. It was discovered that 72 (72%) respondents have changed their opinions after discussions with friends, family, or peers (Table 6), and 93 (93%) have convinced others to change their opinions through personal conversations (Table 8), indicating a strong persuasive influence. It was also discovered that talking to people In person strongly influences opinions, with 90 (90%) of respondents agreeing or strongly agreeing (Table 11). Additionally, 88 (88%) agree or strongly agree that interpersonal communication makes them more open to different viewpoints (Table 12). These findings align with Uses and Gratifications Theory, as youth actively engage in interpersonal communication to meet cognitive and social needs, such as understanding issues and connecting with peers. The sample’s characteristics—58% aged 21-25 (Table 1), 61% female (Table 2), 51% students (Table 4), and 60% semi-urban residents (Table 5)—suggest a socially active, educated group that values trusted personal interactions for shaping opinions.
It was also discovered that face-to-face conversations and text messaging are the primary tools used in interpersonal communication for opinion formation among the youth. It was found that 54 (54%) respondents use face-to-face conversations most frequently to discuss opinions, followed by 31 (31%) using text messaging (Table 9). Additionally, 69 (69%) agree or strongly agree that face-to-face conversations are a reliable tool for shaping opinions (Table 14), and 73 (73%) find text messaging useful for discussing opinions (Table 15). It was also discovered that phone or video calls are effective, with 71 (71%) agreeing or strongly agreeing they are comparable to in-person talks (Table 16). These findings support Source Credibility Theory, as youth trust direct and familiar tools like face-to-face interactions and text messaging, particularly in semi-urban areas with good internet access (60%, Table 5). The preference for these tools reflects the sample’s tech-savvy yet socially engaged nature, with Agenda-Setting Theory explaining the focus on salient topics like education and politics, as seen in related data (Table 18).
We also discovered that interpersonal communication is highly effective as a tool for opinion formation among the youth, surpassing social media and demonstrating frequent engagement. It was found that 68 (68%) respondents believe face-to-face conversations influence opinions more than social media (Table 7), and 71 (71%) agree or strongly agree that interpersonal communication is more effective than social media for forming opinions (Table 17). Additionally, 75 (75%) find interpersonal communication very effective or somewhat effective in forming clear opinions (Table 20), with 72 (72%) engaging in interpersonal communication daily to form or share opinions (Table 10). These results indicate robust effectiveness, particularly among the young (58% aged 21-25, Table 1), tertiary-educated (95%, Table 3), and female-dominated (61%, Table 2) sample. The findings align with Source Credibility Theory, as the perceived reliability of personal sources enhances effectiveness. However, it was discovered that 20 (20%) find interpersonal communication ineffective or somewhat ineffective (Table 20), and 32 (32%) acknowledge social media’s influence (Table 7), suggesting that digital platforms compete with interpersonal communication in shaping youth opinions.





CHAPTER FIVE
Summary, Conclusion, and Recommendations
5.1 Summary
The research study is based on the “Impact of Interpersonal Communication on Opinion Formation Among the Youth.” This research work is divided into five main chapters, from Chapter One to Chapter Five, which systematically outline the steps and approaches for a clear presentation of its contents.
Chapter One provides the background of the study, emphasizing the role of interpersonal communication in shaping opinions among youth through direct interactions such as face-to-face conversations, text messaging, and phone calls. It includes the statement of research problems, research objectives, research questions, significance of the study, limitations, and operational definitions of key terms, highlighting the potential of interpersonal communication to influence opinion formation among youth in tertiary institutions and communities.
Chapter Two explains the conceptual framework, which enhances understanding of key concepts such as interpersonal communication, opinion formation, and youth engagement, and the theoretical framework applied in the study. The study adopts the Social Learning Theory, which posits that individuals learn behaviors and opinions by observing and imitating role models, such as peers or family, during interpersonal interactions; and the Cultivation Theory, which suggests that prolonged exposure to interpersonal communication shapes individuals’ perceptions and opinions, potentially normalizing certain viewpoints. These theories collectively reveal how interpersonal communication influences youth’s opinion formation processes.
Chapter Three details the research methodology adopted in the study, focusing on the population of youth in tertiary institutions and communities in Kwara State, as defined by Ravikiran (2023), who actively engage in interpersonal communication on social and personal topics. The population includes a diverse demographic of male and female youth across various academic levels and social settings, estimated to be substantial given Kwara State’s vibrant youth population. The sample size is 100 respondents, selected using a purposive sampling technique to target youth actively involved in interpersonal communication. The research instrument was a questionnaire administered via Google Forms, with validity and reliability ensured through pilot testing and clear question design. The chapter also outlines the method of data analysis, which involves simple percentage tabular presentations.
Chapter Four explains how the data were gathered and analyzed for proper comprehension. It presents the findings in simple percentage format, addressing the research questions on the impact of interpersonal communication, the tools used, and the effectiveness of interpersonal communication in opinion formation. The discussion of findings highlights the significant role of interpersonal communication in shaping youth opinions, the prominence of face-to-face and text messaging as tools, and the high effectiveness compared to social media, drawing from responses collected from the 100 questionnaires.
Chapter Five summarizes the entire study from Chapters One to Four, provides a conclusion based on the findings, and offers recommendations to enhance the positive impact of interpersonal communication on opinion formation among youth in Kwara State.
5.2 Conclusion
The research study aimed to examine the “Impact of Interpersonal Communication on Opinion Formation Among the Youth.” Interpersonal communication, through direct interactions such as face-to-face conversations, text messaging, and phone calls, has become a significant mechanism for shaping opinions among youth, leveraging its personal and trusted nature to influence perspectives. Despite the growing influence of social media, interpersonal communication remains a dominant force in opinion formation among youth in Kwara State.
Based on the findings and observations drawn from the empirical data, interpersonal communication significantly impacts opinion formation among youth, primarily through persuasion and openness to diverse viewpoints. It was found that 72 (72%) respondents have changed their opinions after discussions with friends, family, or peers (Table 6), and 93 (93%) have convinced others to change their opinions through personal conversations (Table 8), indicating strong persuasive power. Additionally, 90 (90%) respondents agree or strongly agree that in-person talks strongly influence opinions on important issues (Table 11), and 88 (88%) agree or strongly agree that interpersonal communication fosters openness to different viewpoints (Table 12). These results align with Social Learning Theory, as youth learn opinions by observing and imitating trusted role models like peers and family, and Cultivation Theory, as prolonged exposure to interpersonal interactions shapes their perceptions over time.
The tools used In interpersonal communication for opinion formation are predominantly face-to-face conversations and text messaging. It was discovered that 54 (54%) respondents use face-to-face conversations most frequently to discuss opinions, followed by 31 (31%) using text messaging (Table 9). A total of 69 (69%) respondents agree or strongly agree that face-to-face conversations are a reliable tool for shaping opinions (Table 14), and 73 (73%) find text messaging useful (Table 15). Additionally, 71 (71%) agree or strongly agree that phone or video calls are effective, comparable to in-person talks (Table 16). Education (43%) and politics (29%) are the most discussed topics shaping opinions (Table 18), reflecting the priorities of the student-heavy (51%, Table 4) and young (58% aged 21-25, Table 1) sample. These findings underscore the role of trusted and accessible communication tools in facilitating opinion formation.
The effectiveness of interpersonal communication as a tool for opinion formation is substantial, surpassing social media and demonstrating frequent engagement. It was found that 68 (68%) respondents believe face-to-face conversations influence opinions more than social media (Table 7), and 71 (71%) agree or strongly agree that interpersonal communication is more effective than social media for forming opinions (Table 17). A significant 75 (75%) find interpersonal communication very effective or somewhat effective in forming clear opinions (Table 20), with 72 (72%) engaging daily to form or share opinions (Table 10). These results highlight the robust effectiveness of interpersonal communication, particularly among the tertiary-educated (95%, Table 3), female-dominated (61%, Table 2), and semi-urban (60%, Table 5) sample. However, 20 (20%) find interpersonal communication ineffective or somewhat ineffective (Table 20), and 32 (32%) acknowledge social media’s influence (Table 7), suggesting a competing role for digital platforms.
This research concludes that interpersonal communication is a powerful influence on opinion formation among youth in Kwara State, driven by its persuasive capacity, trusted tools like face-to-face conversations and text messaging, and high effectiveness compared to social media. The findings align with Social Learning Theory’s emphasis on learning through observation and Cultivation Theory’s premise of shaping perceptions through prolonged exposure. While interpersonal communication fosters constructive opinion formation, the influence of social media presents a challenge that requires balanced interventions. Leveraging interpersonal communication’s strengths can enhance civic engagement and informed decision-making among youth, particularly in educational and social contexts.
5.3 Recommendations
Based on the findings, the following recommendations are proposed to enhance the positive impact of interpersonal communication on opinion formation among youth in Kwara State:
i. Tertiary institutions, such as Kwara State Polytechnic, should integrate interpersonal communication workshops into their curricula to address the 72 (72%) respondents who have changed opinions through discussions (Table 6), fostering critical thinking and constructive dialogue among students.
ii. Youth organizations should promote face-to-face discussion forums on topics like education and politics, capitalizing on the 54 (54%) respondents who prefer this method (Table 9), to enhance engagement and opinion formation on societal issues.
iii. Community leaders should encourage the use of text messaging platforms like WhatsApp for group discussions, leveraging the 73 (73%) respondents who find it useful (Table 15), to facilitate accessible and inclusive opinion-sharing among youth in semi-urban areas (60%, Table 5).
iv. Educational institutions should partner with local influencers or peer leaders to model positive opinion formation behaviors, addressing the 93 (93%) respondents who have persuaded others through personal conversations (Table 8), aligning with Social Learning Theory’s emphasis on role models.
v. Youth should be encouraged to engage in daily interpersonal communication, as supported by the 72 (72%) who do so (Table 10), to strengthen opinion formation through regular, trusted interactions, countering the 32 (32%) who acknowledge social media’s influence (Table 7).
vi. Tertiary institutions should leverage social media to promote interpersonal communication events, such as debates or seminars, to reach the tech-savvy youth (58% aged 21-25, Table 1), bridging the gap between digital and personal interactions.
vii. Youth should critically evaluate opinions formed through interpersonal communication by cross-referencing with credible sources, ensuring informed perspectives, particularly for the 88 (88%) who are open to diverse viewpoints (Table 12).
viii. Community programs should focus on multilingual and culturally relevant discussion formats to ensure inclusivity for diverse youth in Kwara State, aligning with the need for broad engagement in opinion formation efforts.
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Appendix

INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY 
DEPARTMENT OF MASS COMMUNICATION 
KWARA STATE POLYTECHNIC, ILORIN, KWARA STATE, NIGERIA 

QUESTIONNAIRE
Dear Respondent,
I am a final year student of Kwara State Polytechnic, I am conducting research on the topic: “Assessing the impact of interpersonal communication on opinion formation among the youth.”.  All information disclosed will be treated as confidential and shall be used solely for the purpose of this research.
Thank you.
SECTION A: DEMOGRAPHIC DATA
1.What is your age group?
15–20 (   ) 21–25 (   ) 26–30 (   ) 31–35 (   ) Above 35 (   )
2. What is your gender?
Male (   ) Female (   ) Prefer not to say (   )
3. What is your highest level of education?
Secondary school or below (   ) Diploma/OND (   ) Undergraduate (e.g., Bachelor’s) (   ) Postgraduate (   ) No formal education (   )
4. What is your current occupation/status?
Student (   ) Employed (   ) Self-employed (   ) Unemployed (   ) Other (   )
5. Where do you currently reside?
Urban area (e.g., city) (   ) Semi-urban area (e.g., town) (   ) Rural area (e.g., village) (   )
SECTION B
6. Have you ever changed your opinion on an issue after discussing it with someone (e.g., friend, family, peer)?
Yes (   ) No (   )
7. Do you think face-to-face conversations influence your opinions more than social media?
Yes (   ) No (   )
8. Have you ever convinced someone to change their opinion through a personal conversation?
Yes (   ) No (   )
9.Which method of interpersonal communication do you use most to discuss opinions?
Face-to-face conversations (   ) Phone calls (   ) Text messaging (e.g., WhatsApp, SMS) (   ) Video calls (e.g., Zoom, FaceTime) (   ) Other (   )
10. How often do you engage in interpersonal communication (e.g., talking with friends, family) to form or share opinions?
Daily (   ) Weekly (   ) Monthly (   ) Rarely (   ) Never (   )
BiSECTION C 
Please tick (✓) the option that best represents your opinion.  
Scale: 1 = Strongly Disagree, 2 = Disagree, 3 = Neutral, 4 = Agree, 5 = Strongly Agree
11. Talking to people in person strongly influences my opinions on important issues.
1 (   ) 2 (   ) 3 (   ) 4 (   ) 5 (   )
12. Interpersonal communication makes me more open to different viewpoints.
1 (   ) 2 (   ) 3 (   ) 4 (   ) 5 (   )
13. My opinions are often shaped by discussions with friends or family.
1 (   ) 2 (   ) 3 (   ) 4 (   ) 5 (   )
14. Face-to-face conversations are the most reliable tool for shaping my opinions.
1 (   ) 2 (   ) 3 (   ) 4 (   ) 5 (   )
15. Text messaging (e.g., WhatsApp) is a useful tool for discussing opinions with others.
1 (   ) 2 (   ) 3 (   ) 4 (   ) 5 (   )
16. Phone or video calls help me form opinions as effectively as in-person talks.
1 (   ) 2 (   ) 3 (   ) 4 (   ) 5 (   )
17. Interpersonal communication is more effective than social media in forming my opinions.
1 (   ) 2 (   ) 3 (   ) 4 (   ) 5 (   )
18. What topic do you most often discuss with others that shapes your opinions?
Politics (   ) Education (   ) Social issues (e.g., gender, rights) (   ) Entertainment (e.g., music, movies) (   ) Other (   )
19. What is the main impact of interpersonal communication on your opinions?
Strengthens my existing views (   ) Changes my perspective (   ) Makes me more confident to share opinions (   ) Confuses me (   ) No impact (   )
29. How effective do you think interpersonal communication is in helping you form clear opinions?
Very effective (   ) Somewhat effective (   ) Neutral (   ) Somewhat ineffective (   ) Not effective at all (   )








































