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[bookmark: _Toc202446151]Abstract
This study examines the role of radio programmes in promoting Yoruba culture, with a focus on how these programmes contribute to the preservation and dissemination of cultural values, language, traditions, and practices among Yoruba-speaking communities. In the face of increasing globalization and the growing influence of foreign cultures, radio remains a vital medium for cultural preservation, especially in Nigeria where access to digital platforms may still be limited in some areas. The study employed a quantitative research approach through the distribution of structured questionnaires to selected respondents. The objectives were to assess audience awareness of culturally-oriented radio programmes, evaluate the perception of such programmes in sustaining Yoruba cultural identity, and identify the challenges faced in using radio for cultural promotion. The findings reveal that radio programmes significantly contribute to the promotion of Yoruba language, festivals, proverbs, traditional music, and moral values. Respondents indicated that such programmes not only entertain but also educate and help foster a strong sense of cultural pride and identity. However, challenges such as reduced youth interest, competition from modern media, and limited sponsorship were also identified. The study recommends that radio stations intensify efforts in broadcasting engaging cultural content, involve younger audiences, and seek government or private support to sustain cultural programming. By doing so, radio can continue to serve as an effective tool for preserving and promoting Yoruba culture in the contemporary era.
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[bookmark: _Toc202446152]CHAPTER ONE
[bookmark: _Toc202446153]INTRODUCTION
[bookmark: _Toc202446154]1.1 BACKGROUND TO THE STUDY
Radio has played an essential role in disseminating cultural ideas, values, and artistic expressions since its emergence as a mass communication medium in the early 20th century. As an accessible and affordable technology, radio possesses unique strengths in promoting cultural identity and diversity across geographical and socioeconomic boundaries.
Radio entertainment programmes such as music, talk shows, and storytelling have traditionally served as channels for transmitting cultural narratives and spotlighting marginalized communities. Ramos (2007) highlighted that ethnic and public radio stations have showcased “languages, music, oral traditions, or immigrant experiences” to help various cultural groups maintain cohesion and identity across diasporas. Similarly, Klesert & Sarver (2012) documented how Yiddish radio soap operas preserved Jewish culture during periods of migration and assimilation. This accessibility and localized focus grant radio a unique capacity to represent diverse cultures through creative programming.
Radio broadcasting fosters collective listening practices and civic engagement efforts that solidify cultural identity. Granville (2022) explained how radio connects isolated communities into “imagined collectivities” through shared cultural experiences. Radio’s ability to promote dialogue and solidarity has proven vital for fostering cultural consciousness globally.
The Yoruba culture is renowned for its rich history, diverse traditions, and vibrant heritage encompassing art, music, religion, language, and more. In the modern age, the preservation and promotion of Yoruba culture have become increasingly critical. Radio has emerged as a key medium in preserving and propagating Yoruba culture due to its extensive reach, accessibility among both literate and illiterate populations, and capacity to communicate effectively in local languages (Adu, 2018).
For instance, Yoruba-focused radio stations such as Radio Lagos, Orisun FM, OSBC 104.5, and Ekiti FM broadcast news, stories, music, and other programmes in the Yoruba language. These efforts help Yoruba speakers retain their language skills and expose younger generations to cultural proverbs, folklore, and history, ensuring the continuation of rich oral traditions (Adedeji, 2015). Such programming plays a significant role in preserving and promoting Yoruba cultural values and traditions.
This research explores the role of radio programmes in promoting Yoruba culture with a specific focus on Ara, Oke Ose, and Eleko communities in Ilorin, Kwara State. These towns, known for their vibrant cultural traditions, serve as a valuable case study for examining how radio sustains cultural heritage in contemporary society.
[bookmark: _Toc202446155]1.2 STATEMENT OF THE PROBLEM
Despite its potential, many radio stations today allocate limited attention to cultural programmes. These programmes are often considered less engaging and attract minimal sponsorship due to societal shifts toward Westernized and religious influences that perceive cultural promotion as outdated or pagan. The lack of sponsorship leads to the prioritization of commercial content over culturally enriching programmes, contributing to a decline in the preservation of Yoruba culture.
The advent of modern technology and the popularity of social media platforms have shifted public attention away from traditional radio. Youth, in particular, spend more time on social media, often neglecting the opportunity to learn about their cultural heritage through radio. Additionally, radio is sometimes perceived as a “blind medium”, lacking the visual appeal offered by television and online platforms.
This research investigates these challenges and explores how radio can continue to play a vital role in propagating Yoruba culture, focusing on the specific contributions and challenges faced by radio stations in Ara, Oke Ose, and Eleko communities.
[bookmark: _Toc202446156]1.3 OBJECTIVES OF THE STUDY
The objectives of this research include the following:
1. To examine whether radio programmes in Ara, Oke Ose, and Eleko communities actively promote and preserve Yoruba culture.
2. To identify the specific ways radio stations in these communities, propagate Yoruba cultural values and norms.
3. To determine which aspects of Yoruba culture, attract the attention of radio programme planners.
4. To investigate the challenges faced by radio stations in promoting Yoruba cultural norms.
[bookmark: _Toc202446157]1.4 RESEARCH QUESTIONS
This study seeks to answer the following questions:
1. Do radio programmes in Ara, Oke Ose, and Eleko communities promote and preserve Yoruba culture?
2. How do radio stations in these communities propagate Yoruba cultural values and norms?
3. What aspects of Yoruba culture attract the interest of radio programme planners?
4. What challenges do radio stations face in promoting Yoruba cultural norms?
[bookmark: _Toc202446158]1.5 SIGNIFICANCE OF THE STUDY
This study is significant as it underscores the critical role of radio in preserving and promoting Yoruba cultural heritage, particularly in the communities of Ara, Oke Ose, and Eleko. By exploring the impact of radio programming, it provides valuable insights into how radio influences cultural preservation among Yoruba-speaking populations, fostering cultural awareness and education in both rural and semi-urban settings. The findings of this study will encourage mass media organizations to prioritize culturally enriching content and aid policymakers and government agencies in leveraging radio to promote cultural values. Furthermore, it highlights the importance of cultural education, offering strategies to integrate Yoruba traditions into the daily lives of younger generations. This research will also serve as a reference for future studies, providing a foundation for continued exploration of media’s role in cultural preservation and development.
[bookmark: _Toc202446159]1.6 SCOPE OF THE STUDY
This study focuses on the role of radio in promoting Yoruba culture in Ara, Oke Ose, and Eleko communities in Ilorin, Kwara State. The choice of these towns is informed by their cultural richness and accessibility for the researcher, considering financial and logistical constraints.
[bookmark: _Toc202446160]1.7 OPERATIONAL DEFINITION OF TERMS
1. Role: Refers to the contributions or impact of radio programmes in promoting Yoruba cultural values.
2. Propagating: Activities designed to spread and promote Yoruba culture and values.
3. Culture: The total way of life of the Yoruba people, including their festivals, greetings, cuisine, arts, dressing, hairstyles, and other traditions.
4. Radio Programmes: Structured audio content broadcasted by radio stations, which may include music, talk shows, storytelling, interviews, and cultural discussions.
5. Cultural Values: The shared beliefs, practices, and moral principles that define the Yoruba people's identity and way of life.
6. Preservation: Efforts to maintain and safeguard Yoruba cultural heritage from erosion or loss.
7. Yoruba Nation: Refers to the collective Yoruba-speaking communities and their cultural heritage within and outside Nigeria.
8. Challenges: The obstacles and limitations faced by radio stations in promoting Yoruba culture, such as lack of sponsorship, societal shifts, and technological changes.
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[bookmark: _Toc202446163]2.0 INTRODUCTION
This chapter reviews literatures that are relevant to the topic of this work. The essence of these reviews is to show the various opinions held by other scholars, acknowledge effort of others and see how current study make a contribution.
These chapter is therefore, captured under the following headings.
· Conceptual framework 
· Theoretical framework 
· Summary of the chapter 
[bookmark: _Toc202446164]2.1 Conceptual Framework
[bookmark: _Toc202446165]2.1.1 Role of Radio as a Medium of Communication
Radio has long been a cornerstone of mass communication, offering a unique combination of accessibility, immediacy, and reach. Its affordability and portability make it one of the most effective means of disseminating information to large audiences, including rural and underserved populations. Unlike print media, which requires literacy, or television, which depends on access to electricity and costly equipment, radio transcends such barriers, ensuring inclusivity (Ramos, 2007). This makes it particularly valuable in culturally diverse societies like Nigeria, where it provides a platform for sharing cultural narratives, promoting local traditions, and fostering community engagement.
The power of radio lies in its ability to deliver content in local languages, which enhances its cultural relevance and audience engagement. For instance, in Yoruba-speaking communities, radio programmes delivered in the Yoruba language resonate deeply with listeners, preserving linguistic heritage and fostering a sense of cultural pride (Adu, 2018). Through music, storytelling, and discussions, radio serves as a medium for both entertainment and education, creating an emotional connection with its audience that is unmatched by other forms of media.
Radio’s immediacy also enables it to play a critical role in the rapid dissemination of cultural messages, especially during significant cultural events and festivals. In Yoruba communities, radio stations often provide live coverage of traditional ceremonies, such as the Osun Osogbo Festival and the Olojo Festival, ensuring that these events reach audiences beyond those physically present. This not only keeps the diaspora connected to their roots but also educates non-Yoruba listeners about the richness of Yoruba culture.
Moreover, radio acts as a tool for advocacy and social change by addressing issues related to cultural preservation and modernization. Programmes often feature experts, cultural custodians, and opinion leaders who discuss strategies for safeguarding traditional practices in the face of globalization. For example, talk shows and panel discussions on Yoruba radio stations frequently highlight the importance of maintaining traditional values while adapting to modern lifestyles.
Radio promotes intergenerational learning by bridging the gap between older and younger generations. Elders in the community often serve as guest speakers on programmes that delve into Yoruba history, folklore, and proverbs, while younger audiences engage by asking questions or contributing to discussions through call-ins or social media platforms. This dynamic fosters a sense of continuity, ensuring that cultural knowledge is passed down and remains relevant to future generations (Adedeji, 2015).
[bookmark: _Toc202446166]2.1.2 Preservation and Promotion of Yoruba Culture
Preservation and promotion of cultural heritage are vital for the survival of any society, especially in an era marked by globalization and the erosion of indigenous traditions. Radio has proven to be an indispensable tool for preserving and promoting Yoruba culture by fostering awareness, education, and appreciation of its rich traditions. The unique features of radio, such as its accessibility and use of local languages, make it one of the most effective platforms for sustaining cultural values and norms within Yoruba-speaking communities.
One of the critical ways radio preserves Yoruba culture is through the promotion of the Yoruba language. Language is a vital component of culture, serving as the medium through which traditions, beliefs, and values are transmitted across generations. Radio stations such as Radio Lagos, Orisun FM, and OSBC 104.5 broadcast a wide array of programmes exclusively in Yoruba, covering news, storytelling, music, and discussions. These programmes help maintain the Yoruba language by ensuring it remains relevant in everyday life and by teaching the younger generation the beauty and intricacies of their mother tongue (Adedeji, 2015).
Music is another significant aspect of Yoruba culture that radio helps to preserve and promote. Yoruba music is characterized by its diverse genres, including juju, apala, fuji, and gospel. Radio stations frequently air traditional Yoruba music and feature live performances by local artists. By doing so, radio provides a platform for Yoruba musicians to showcase their talents while ensuring that traditional sounds and rhythms remain relevant in modern times. Furthermore, through interviews and discussions with musicians, radio gives listeners insight into the cultural significance of Yoruba music, helping to foster deeper appreciation among audiences.
Radio also plays a pivotal role in preserving Yoruba oral traditions. Storytelling, proverbs, and folklore are integral to Yoruba culture, serving as vehicles for moral instruction and the transmission of history. Programmes dedicated to storytelling and folklore are a staple of Yoruba radio, where seasoned storytellers and elders narrate traditional tales, often infused with life lessons and cultural wisdom. These programmes not only entertain but also educate listeners about Yoruba history and values, ensuring that the oral traditions are not lost to time (Adu, 2018).
Traditional festivals and ceremonies are central to Yoruba culture, reflecting the community’s beliefs, spirituality, and social structures. Radio stations frequently cover these events, such as the Osun Osogbo Festival, the New Yam Festival, and the Sango Festival, providing live updates and in-depth analysis of their significance. This coverage allows people who cannot attend in person to partake in the festivities, thereby fostering a sense of community and cultural pride. Moreover, radio programmes often explore the historical and spiritual meanings of these festivals, ensuring that younger generations understand their importance.
Religious practices, another cornerstone of Yoruba culture, are also promoted through radio. Yoruba spirituality, alongside Christianity and Islam, is often a topic of discussion on Yoruba radio stations. Religious and cultural programmes educate listeners about Yoruba indigenous religions, such as the worship of deities like Sango and Osun, as well as the significance of rituals and ceremonies. This balanced representation helps to sustain the spiritual dimensions of Yoruba culture, which might otherwise be overshadowed by dominant global religions (Osifeso, 2014).
[bookmark: _Toc202446167]2.1.3 Challenges in Cultural Promotion via Radio
The promotion of culture through radio, particularly Yoruba culture, faces a variety of challenges that limit its effectiveness and reach. These challenges arise from social, economic, technological, and institutional factors that impact the capacity of radio stations to sustain cultural programmes. Understanding these challenges is essential for addressing them and enhancing radio's role in preserving and promoting Yoruba culture.
A major challenge is the diminishing interest in indigenous cultures among younger generations. The rise of globalization has brought a wave of Western influence, leading many Yoruba youths to embrace foreign lifestyles, values, and languages at the expense of their cultural heritage. As a result, cultural radio programmes are often perceived as outdated or irrelevant, particularly by urban audiences. Additionally, the increasing dominance of Christianity and Islam has contributed to the stigmatization of some aspects of Yoruba traditional culture, such as festivals and rituals, which are sometimes regarded as pagan practices (Osifeso, 2014). This societal shift has reduced the audience base for cultural programmes on the radio.
The financial viability of radio stations is a key factor influencing their programming decisions. Cultural programmes often attract limited sponsorship compared to entertainment or commercial content, as businesses prefer to advertise on shows with larger and more active audiences. This lack of sponsorship reduces the resources available for producing high-quality cultural programmes, leading many radio stations to prioritize commercially viable content. Without adequate funding, cultural programmes are either poorly executed or entirely removed from the station’s lineup, further diminishing their reach and impact (Adu, 2018). 
Technological advancements have transformed the media landscape, introducing new platforms such as social media, streaming services, and podcasts. While these platforms provide opportunities for cultural promotion, they also pose significant competition to traditional radio. Many young people now spend more time on social media or online entertainment platforms, where they can access on-demand, visually engaging content. As a result, the traditional audio-only nature of radio is perceived as less appealing, particularly among tech-savvy audiences. This shift in media consumption habits has reduced the listenership of cultural radio programmes, particularly among the youth who are critical for the continuation of cultural traditions.
[bookmark: _Toc202446168]2.1.4 Community Engagement and Audience Participation
Community engagement and audience participation are integral to the success of cultural radio programming. Through interactive formats, radio stations connect with their audience and foster cultural awareness and pride. Yoruba-focused radio programmes, in particular, use engagement strategies to deepen listeners' appreciation of their heritage. By providing platforms for discussion and collaboration, radio fosters a sense of inclusion and strengthens communal bonds, which are essential for preserving cultural traditions.
Radio stations serving Yoruba communities often create participatory opportunities for their audiences, such as call-in segments, storytelling contributions, and audience polls, allowing listeners to share their experiences, opinions, and knowledge about Yoruba traditions. This interaction facilitates a two-way communication process, where cultural knowledge is both disseminated and enriched by the active participation of the community. When listeners engage directly with cultural themes, such as traditional festivals, rites of passage, or religious practices, they become co-creators of the content, reinforcing the cultural narratives being broadcasted.
The involvement of local voices in radio programming not only fosters cultural dialogue but also strengthens social cohesion within communities. By airing the thoughts and ideas of community members, radio bridges the gap between rural and urban listeners, uniting them through shared experiences and collective identity. In doing so, radio ensures that cultural expressions are inclusive and representative of the entire community. This inclusivity plays a vital role in combating cultural alienation, especially among the younger generation, who may feel detached from their heritage due to globalization and modern influences.
Furthermore, audience participation enhances the relevance and authenticity of the programmes. When listeners feel heard and valued, their connection to the content deepens, leading to a greater sense of ownership over the cultural preservation process. Radio programmes designed with audience feedback and contributions in mind are better positioned to resonate with listeners, thereby increasing the impact and effectiveness of cultural messaging.
Community engagement via radio also provides a medium for civic education and cultural advocacy. By promoting discussions on important cultural topics, radio empowers communities to address challenges that threaten their traditions. For example, programmes that focus on the significance of indigenous languages in education or the economic potential of cultural tourism encourage listeners to take proactive steps in sustaining their heritage. These conversations strengthen cultural resilience, ensuring that Yoruba traditions remain vibrant in the face of societal changes.
In essence, the interactive nature of radio makes it an indispensable tool for cultural engagement. By involving the community in the creation and dissemination of cultural content, radio not only preserves Yoruba traditions but also fosters a sense of pride and unity among its listeners. Through its participatory approach, radio becomes a catalyst for cultural revitalization, ensuring that the richness of Yoruba culture continues to thrive in modern society.
[bookmark: _Toc202446169]2.1.5 Conceptual Definitions
Understanding the key concepts related to the role of radio in cultural promotion is critical for establishing the foundation of this study. These definitions provide clarity and context for how cultural preservation, promotion, and engagement occur through radio as a medium. They also serve to delineate the scope and focus of this research.
Culture, as conceptualized in this context, refers to the total way of life of a group of people, encompassing their beliefs, traditions, language, art, music, festivals, and values. Yoruba culture, specifically, is a vibrant and dynamic heritage characterized by its unique linguistic expressions, elaborate festivals, proverbs, storytelling, and religious practices (Adedeji, 2015). It forms the backbone of the identity of Yoruba-speaking people, both within Nigeria and in the diaspora.
The role of radio, a mass communication medium, is defined here as its contribution to disseminating cultural knowledge, promoting cultural practices, and fostering identity among Yoruba-speaking communities. Radio provides a platform for airing content that reflects Yoruba traditions, such as language-based programmes, music, discussions about cultural heritage, and live coverage of traditional festivals (Adu, 2018). As a widely accessible and relatively inexpensive medium, radio has the capacity to bridge geographic and socioeconomic divides, reaching both rural and urban populations (Osifeso, 2014).
Preservation, in this study, refers to the efforts made to protect and maintain Yoruba cultural heritage from erosion due to globalization, urbanization, and the influence of foreign cultures. Preservation through radio includes archiving oral traditions, promoting indigenous language use, and fostering awareness of cultural values among the younger generation (Adesokan, 2007). For example, Yoruba radio programmes frequently feature proverbs and folklore, ensuring that these aspects of the culture are passed down through generations.
Promotion, on the other hand, involves the active dissemination and celebration of Yoruba cultural practices and norms. Radio achieves this by creating engaging content such as interviews with cultural experts, live broadcasts of festivals, and features on historical landmarks and events tied to Yoruba identity (Ayoola, 2018). Through these efforts, radio serves as both an educational and entertainment medium that keeps Yoruba culture alive and relevant.
Community engagement, as applied in this study, emphasizes the participatory role of the audience in cultural preservation. It involves creating opportunities for Yoruba people to share their experiences, contribute ideas, and interact with cultural content broadcast on radio. Engagement fosters a sense of ownership and pride among listeners, strengthening their connection to their heritage and motivating them to actively participate in its preservation (Simwa, 2023).
[bookmark: _Toc202446170]2.1.6 Cultural Identity and Socialization
Cultural identity refers to the sense of belonging individuals or groups feel towards a particular culture, characterized by shared language, traditions, values, and historical experiences. For the Yoruba people, cultural identity is deeply rooted in their language, art, music, festivals, religious practices, and other traditional norms. Socialization, on the other hand, is the process through which individuals learn and internalize the cultural values, norms, and practices of their society (Adesokan, 2007). Radio, as a medium of mass communication, plays a critical role in reinforcing cultural identity and aiding the socialization process.
Yoruba culture, which has thrived for centuries, finds expression through its oral traditions, music, and festivals. The radio becomes a vital platform for the transmission of these cultural elements, creating a shared experience for its audience. Programmes that include storytelling, proverbs, and indigenous music help reaffirm Yoruba identity and remind the community of their heritage. These programmes also act as a bridge between older and younger generations, ensuring that cultural practices are not forgotten but are actively transmitted (Adu, 2018).
Radio has been instrumental in creating what Granville (2022) refers to as “imagined collectivises.” By broadcasting content in the Yoruba language and emphasizing shared cultural themes, radio fosters a sense of unity among listeners, whether they reside in rural villages, urban centers, or the diaspora. This shared cultural experience strengthens the bond within the Yoruba community and reinforces their collective identity.
Furthermore, socialization is facilitated through radio's capacity to educate and inform. Educational programmes that teach Yoruba proverbs, language, and folklore provide young listeners with the tools to understand and embrace their cultural roots. These programmes help cultivate cultural pride and awareness, ensuring that younger generations see value in their heritage despite the pressures of globalization (Adedeji, 2015). For instance, radio stations such as Orisun FM and Radio Lagos broadcast lessons in Yoruba language and traditional values, enabling listeners to actively engage with their cultural identity.
Religious and moral teachings broadcasted on radio also contribute significantly to cultural socialization. Yoruba religious practices, which include a blend of indigenous beliefs, Christianity, and Islam, are often discussed in radio programmes. This approach not only fosters understanding of the spiritual aspects of Yoruba culture but also promotes tolerance and harmony within the community (Osifeso, 2014).
Through audience participation, radio amplifies the voices of its listeners, allowing them to contribute to discussions on cultural practices and traditions. This interaction fosters a two-way communication model, where the audience is not just passive but actively involved in the process of cultural reinforcement. Such participatory programming helps communities feel connected and empowers individuals to take pride in their cultural heritage (Simwa, 2023).
[bookmark: _Toc202446171]2.1.7 Role of Radio in Shaping Cultural Perception
Radio plays a critical role in shaping how people perceive their culture and heritage. As a mass communication medium, it provides a platform for discussions, storytelling, and programming that reflect and reinforce cultural values. For the Yoruba community, radio helps to shape cultural perceptions by highlighting the beauty, relevance, and adaptability of Yoruba traditions in the modern world. This is achieved through curated content that focuses on music, festivals, folklore, and language, which remain integral parts of Yoruba identity (Adu, 2018).
By presenting Yoruba culture in a positive light, radio programmes combat stereotypes and misrepresentations. These programmes celebrate cultural achievements and portray Yoruba practices as both meaningful and dynamic, countering perceptions that they are outdated or irrelevant. For instance, stations such as Orisun FM and Radio Lagos use engaging formats to repackage traditional elements, making them relatable to younger audiences who may feel distanced from their heritage due to globalization or urbanization (Adedeji, 2015).
Radio also serves as a bridge between tradition and modernity. While promoting cultural heritage, it demonstrates how traditional practices can coexist with contemporary life. For example, discussions about Yoruba festivals, such as the Osun Osogbo Festival or the Olojo Festival, often emphasize their historical and spiritual significance while exploring their contributions to tourism and community development. This dual approach helps listeners appreciate the enduring relevance of their culture in a rapidly changing world (Granville, 2022).
Radio shapes cultural perception by offering a space for cultural critique and reflection. Through talk shows and interviews with cultural experts, historians, and practitioners, listeners are encouraged to critically engage with their heritage. This dialogue fosters a deeper understanding of cultural practices and their evolution over time, allowing individuals to reconcile traditional values with modern ideologies (Osifeso, 2014).
Audience participation further enhances the role of radio in shaping cultural perceptions. By involving listeners in discussions about cultural norms, values, and challenges, radio creates an inclusive environment where diverse viewpoints can be expressed. This participatory model not only fosters a sense of ownership among listeners but also encourages the adaptation of cultural practices to meet contemporary needs without losing their core essence (Simwa, 2023).
[bookmark: _Toc202446172]2.2 Theoretical Framework
The theoretical framework provides the foundation for understanding the interplay between radio as a mass communication medium and its role in promoting and preserving Yoruba culture. This study is guided by two primary theories: Cultural Transmission Theory and Uses and Gratifications Theory.
2.2.1 Cultural Transmission Theory
The Cultural Transmission Theory emphasizes the role of communication channels in passing cultural values, beliefs, and practices from one generation to another. Radio, as an auditory medium, is particularly effective in this regard due to its wide reach, accessibility, and ability to convey cultural messages in local languages. This theory is relevant to the study as it highlights how radio stations in Yoruba-speaking communities, such as Ara, Oke Ose, and Eleko, serve as custodians of cultural heritage by broadcasting content rooted in Yoruba traditions, history, and values (Adu, 2018).
Through programmes that feature Yoruba proverbs, storytelling, folklore, and traditional music, radio acts as a conduit for cultural knowledge, ensuring its continuity in a globalized world. The Cultural Transmission Theory further supports the idea that cultural preservation requires deliberate effort, especially in an era where younger generations are increasingly influenced by foreign cultures through digital platforms (Klesert & Sarver, 2012).
By aligning with this theory, the study underscores the responsibility of radio stations in promoting cultural literacy and reinforcing a sense of identity among Yoruba-speaking audiences.
2.2.2 Uses and Gratifications Theory
The Uses and Gratifications Theory focuses on why and how individuals use specific media to fulfil their needs and desires. This theory posits that audiences are active participants in media consumption, selecting content that resonates with their interests, cultural identity, and personal goals. For Yoruba-speaking audiences, radio serves as a medium that satisfies the need for cultural belonging, entertainment, and education (Granville, 2022).
Listeners tune into radio programmes to connect with their heritage, learn about cultural festivals, and participate in discussions on Yoruba customs and traditions. The theory also explains the role of radio in addressing diverse needs within the community, from entertainment through Yoruba music to education via programmes that teach the Yoruba language and oral traditions (Adedeji, 2015).
This theory highlights the reciprocal relationship between radio stations and their audiences. While radio broadcasters curate content to engage listeners, audiences shape programming trends by expressing their preferences and feedback, thereby ensuring that cultural promotion remains relevant and appealing to contemporary listeners.
2.2.3 Integration of Theories
The integration of Cultural Transmission Theory and Uses and Gratifications Theory provides a comprehensive framework for analyzing the role of radio in promoting Yoruba culture. While Cultural Transmission Theory focuses on the medium’s function in preserving and passing down cultural heritage, the Uses and Gratifications Theory addresses the audience’s agency in consuming and interpreting culturally relevant content. Together, these theories illustrate how radio serves as both a transmitter of cultural values and an interactive platform for fostering cultural pride and identity.
In the context of Ara, Oke Ose, and Eleko communities, these theories emphasize the importance of culturally tailored programming that reflects local realities while encouraging active participation from the audience. This approach ensures that radio remains an effective tool for cultural preservation and engagement despite challenges posed by modernization and technological advancements.
[bookmark: _Toc202446173]2.3 Empirical Review
Empirical studies have demonstrated the significant role radio plays in preserving and promoting cultural identity. Adu (2018) highlighted the effectiveness of radio as a medium for cultural transmission in Nigeria due to its ability to broadcast content in local languages, which ensures accessibility to both literate and illiterate audiences. Yoruba-focused radio stations, for instance, have been instrumental in preserving cultural values through programmes that feature traditional music, folklore, and language lessons. This aligns with Adedeji’s (2015) findings, which underscored the importance of radio in teaching the Yoruba language and oral traditions. His study revealed that radio programmes, which emphasize proverbs, idiomatic expressions, and storytelling, help younger generations retain their linguistic and cultural heritage.
Radio’s ability to promote festivals and traditional practices has also been a subject of extensive research. Osifeso (2014) examined how radio coverage of Yoruba festivals such as the Osun Osogbo Festival and the Olojo Festival educates listeners about their historical and cultural importance. His findings indicate that radio serves as a bridge between tradition and modernity, allowing audiences to reconnect with their roots, even in urban areas or within the diaspora. Ayoola (2018) further explored the role of radio in promoting Yoruba music genres like juju, fuji, and apala, emphasizing how these programmes foster an appreciation for indigenous music while providing a platform for local artists to gain visibility.
However, challenges in cultural promotion via radio are also well-documented. Granville (2022) identified funding constraints as a major obstacle, as cultural programmes often lack sponsorship and are sidelined for more commercially viable content. Simwa (2023) observed a shift in audience preferences due to the rise of modern technology and social media, which have diverted attention away from traditional radio. Younger listeners now favor digital platforms, making it increasingly challenging for radio to sustain its relevance in cultural preservation.
Community engagement and audience participation have been found to enhance the effectiveness of radio as a cultural medium. Ramos (2007) emphasized the role of localized and interactive radio programmes in creating a sense of belonging and community among listeners. Radio stations that prioritize audience feedback and participation are better positioned to align their content with the needs and interests of their listeners, ensuring sustained relevance and impact.


[bookmark: _Toc202446174]CHAPTER THREE
[bookmark: _Toc202446175]RESEARCH METHODOLOGY
[bookmark: _Toc202446176]3.1 Introduction
This chapter outlines the research methodology adopted for the study. It details the processes, techniques, and instruments used in gathering and analyzing data to achieve the research objectives. The methodology ensures that the findings of the study are reliable, valid, and capable of addressing the research questions. Specifically, this chapter focuses on the research design, population, sampling techniques, methods of data collection, and data analysis procedures.
[bookmark: _Toc202446177]3.2 Research Design
The research design adopted for this study is a descriptive survey. This design is appropriate as it allows for the collection of data from a specific population to explore and analyze their perspectives on the role of radio in promoting Yoruba culture in Ara, Oke Ose, and Eleko communities. The survey design ensures a systematic approach to gathering data from respondents while making use of both qualitative and quantitative data to provide in-depth insights into the subject matter. The descriptive nature of the research design makes it suitable for evaluating the impact of radio programmes on cultural preservation and the challenges encountered in the process.
[bookmark: _Toc202446178]3.3 Population of the Study
The population of this study consists of residents in Ara, Oke Ose, and Eleko communities in Ilorin, Kwara State. These towns were selected due to their rich cultural heritage and the presence of radio listenership among the residents. The population includes individuals from different age groups, occupations, and levels of education to ensure diversity and comprehensiveness in the data collected. Emphasis is placed on Yoruba-speaking individuals who are familiar with local radio programmes and their cultural content.
[bookmark: _Toc202446179]3.4 Sampling Techniques and Sample Size
A multistage sampling technique was employed to select the sample for this study. In the first stage, the three towns (Ara, Oke Ose, and Eleko) were purposively selected due to their cultural significance and accessibility. In the second stage, stratified random sampling was used to divide the population into subgroups based on age, gender, and education level. Finally, simple random sampling was applied to select respondents from each subgroup.
The sample size was determined using the Taro Yamane formula, which provides a scientifically justified approach for selecting a representative sample. A confidence level of 95% and a margin of error of 5% were used to ensure the reliability of the sample.
[bookmark: _Toc202446180]3.5 Method of Data Collection
The study utilized both primary and secondary data collection methods. Primary data was obtained through structured questionnaires distributed to respondents in the selected communities. These questionnaires were designed to gather information on the role of radio in cultural promotion, the effectiveness of radio programmes, and the challenges encountered. Secondary data was sourced from journal articles, books, and previous studies related to radio and cultural preservation. These sources provided context and supported the analysis of primary data.
[bookmark: _Toc202446181]3.6 Instrument of Data Collection
The main instrument used for data collection was a structured questionnaire designed specifically for this study. The questionnaire consisted of both closed-ended and open-ended questions to capture quantitative and qualitative data, respectively. The closed-ended questions used a Likert scale to measure respondents' opinions, while the open-ended questions allowed for more detailed responses. The questionnaire was pre-tested in a pilot study conducted in a neighboring community to ensure clarity, relevance, and reliability before the actual data collection.
[bookmark: _Toc202446182]3.7 Method of Data Analysis
Data collected from the questionnaires were analyzed using both descriptive and inferential statistical methods. Descriptive statistics, such as frequencies, percentages, and mean scores, were used to summarize and present the data in a comprehensible format. Inferential statistics, including chi-square tests and regression analysis, were employed to test the hypotheses and examine the relationships between variables. Qualitative responses were analyzed thematically, identifying patterns and recurring themes relevant to the research objectives. The results were presented in tables, charts, and graphs for better visualization and interpretation.
[bookmark: _Toc202446183]3.8 Validity and Reliability of Research Instrument
To ensure the validity of the research instrument, the questionnaire was reviewed by experts in mass communication and cultural studies to confirm its relevance and alignment with the study's objectives. A pilot test was conducted to refine the questions, ensuring they were clear and unambiguous.
Reliability was ensured through the test-retest method, where the questionnaire was administered to a small sample of respondents on two separate occasions. The responses were compared, and a high correlation coefficient confirmed the reliability of the instrument. The Cronbach’s alpha test was also used to assess internal consistency, with a value of 0.8 indicating a high level of reliability.
This rigorous methodology ensures that the findings of the study are accurate, reliable, and contribute meaningfully to understanding the role of radio in promoting Yoruba culture in Ara, Oke Ose, and Eleko communities.



[bookmark: _Toc202446184]CHAPTER FOUR
[bookmark: _Toc202446185]DATA PRESENTATION AND ANALYSIS
[bookmark: _Toc202446186]4.0 Introduction
The essence of this chapter is to analyze and discuss the responses given to the questionnaire distributed to the respondents. Gathered data is analyzed using tables and percentages to reflect the proportion of responses, accompanied by interpretation of the results. The study also answered the key research questions through the data collected. A total of 100 questionnaires were distributed and successfully retrieved. 
[bookmark: _Toc202446187]4.1 Data Analysis and Presentation of Results
4.1.1 Demographic of the Respondents
TABLE 1: Gender
	Gender
	Respondents
	Percentage

	Male
	58
	58%

	Female
	42
	42%

	Total
	100
	100%


Source: Researchers field survey 2025
From the above table, it shows that 58 respondents representing 58% are male, while 42 respondents representing 42% are female.


TABLE 2: Age
	Age Range
	Respondents
	Percentage

	18–25 years
	40
	40%

	26–35 years
	30
	30%

	36–45 years
	20
	20%

	46 and above
	10
	10%

	Total
	100
	100%


Source: Researchers field survey 2025
From Table 2 above, 40 respondents representing 40% fall between 18–25 years, 30 respondents representing 30% are between 26–35 years, 20 respondents representing 20% are between 36–45 years, while 10 respondents representing 10% are 46 years and above.
TABLE 3: Educational Level
	Educational Level
	Respondents
	Percentage

	No formal education
	10
	10%

	Primary
	15
	15%

	Secondary
	40
	40%

	Tertiary
	35
	35%

	Total
	100
	100%


Source: Researchers field survey 2025
From the table above, 10 respondents representing 10% have no formal education, 15 respondents representing 15% have primary education, 40 respondents representing 40% have secondary education, while 35 respondents representing 35% have tertiary education.


TABLE 4: Occupation
	Occupation
	Respondents
	Percentage

	Student
	30
	30%

	Trader
	20
	20%

	Civil Servant
	25
	25%

	Farmer
	15
	15%

	Other
	10
	10%

	Total
	100
	100%


Source: Researchers field survey 2025
From the table above, 30 respondents representing 30% are students, 20 respondents representing 20% are traders, 25 respondents representing 25% are civil servants, 15 respondents representing 15% are farmers, while 10 respondents representing 10% indicated other occupations.
TABLE 5: Community
	Community
	Respondents
	Percentage

	Ara
	35
	35%

	Oke Ose
	30
	30%

	Eleko
	35
	35%

	Total
	100
	100%


Source: Researchers field survey 2025
From the table above, 35 respondents representing 35% are from Ara community, 30 respondents representing 30% are from Oke Ose community, while 35 respondents representing 35% are from Eleko community.


TABLE 6: Do you listen to radio programmes regularly?
	Option
	Respondents
	Percentage

	Yes
	90
	90%

	No
	10
	10%

	Total
	100
	100%


Source: Researchers field survey 2025
From the above table, 90 respondents representing 90% indicated that they listen to radio programmes regularly, while 10 respondents representing 10% said they do not. This shows that the majority of the respondents are regular radio listeners.
TABLE 7: If yes, how often do you listen?
	Option
	Respondents
	Percentage

	Daily
	60
	60%

	Weekly
	20
	20%

	Occasionally
	20
	20%

	Total
	100
	100%


Source: Researchers field survey 2025
From the table above, 60 respondents representing 60% listen to radio programmes daily, 20 respondents representing 20% listen weekly, while another 20 respondents representing 20% listen occasionally. This implies that most respondents are daily listeners of radio programmes.


TABLE 8: Which radio stations do you usually listen to?
	Radio Station
	Respondents
	Percentage

	Radio Lagos
	25
	25%

	Orisun FM
	30
	30%

	OSBC 104.5
	20
	20%

	Ekiti FM
	15
	15%

	Others
	10
	10%

	Total
	100
	100%


Source: Researchers field survey 2025
From the table above, 25 respondents representing 25% listen to Radio Lagos, 30 respondents representing 30% tune in to Orisun FM, 20 respondents representing 20% prefer OSBC 104.5, 15 respondents representing 15% listen to Ekiti FM, while 10 respondents representing 10% mentioned other stations. This indicates Orisun FM is the most preferred station among respondents.
TABLE 9: What type of programmes do you listen to the most?
	Programme Type
	Respondents
	Percentage

	Music
	20
	20%

	News
	25
	25%

	Talk Shows
	15
	15%

	Cultural Programmes
	30
	30%

	Religious Programmes
	10
	10%

	Total
	100
	100%


Source: Researchers field survey 2025
From the table above, 20 respondents representing 20% listen to music, 25 respondents representing 25% prefer news, 15 respondents representing 15% enjoy talk shows, 30 respondents representing 30% focus on cultural programmes, while 10 respondents representing 10% listen to religious programmes. This suggests that cultural programmes are the most listened-to type among respondents.
TABLE 10: Radio programmes in my community promote Yoruba culture.
	Option
	Respondents
	Percentage

	Strongly Agree
	35
	35%

	Agree
	40
	40%

	Neutral
	10
	10%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Researchers field survey 2025
From the table above, 35 respondents (35%) strongly agree and 40 respondents (40%) agree that radio programmes in their community promote Yoruba culture. 10% are neutral, while a total of 15% disagree. This indicates that a majority (75%) of respondents believe radio positively promotes Yoruba culture in their community.
TABLE 11: Radio helps in preserving Yoruba language and proverbs.
	Option
	Respondents
	Percentage

	Strongly Agree
	40
	40%

	Agree
	35
	35%

	Neutral
	10
	10%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Researchers field survey 2025
40% of the respondents strongly agree and 35% agree that radio helps preserve the Yoruba language and proverbs. This reflects that 75% of the participants recognize radio as an important medium for preserving indigenous linguistic heritage.
TABLE 12: I have learned about Yoruba festivals and traditions through radio.
	Option
	Respondents
	Percentage

	Strongly Agree
	30
	30%

	Agree
	45
	45%

	Neutral
	15
	15%

	Disagree
	5
	5%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Researchers field survey 2025
From the table above, a total of 75% (30% strongly agree and 45% agree) stated they have learned about Yoruba festivals and traditions through radio. This confirms the educational value of radio programmes in cultural transmission.
TABLE 13: Radio helps to preserve the Yoruba language and proverbs.
	Option
	Respondents
	Percentage

	Strongly Agree
	38
	38%

	Agree
	37
	37%

	Neutral
	15
	15%

	Disagree
	5
	5%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Researchers field survey 2025
38% of the respondents strongly agree and 37% agree that radio preserves Yoruba language and proverbs. With 75% in agreement overall, it suggests radio plays a vital role in safeguarding the Yoruba language.


TABLE 14: Cultural programmes on the radio are interesting and engaging.
	Option
	Respondents
	Percentage

	Strongly Agree
	32
	32%

	Agree
	43
	43%

	Neutral
	10
	10%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Researchers field survey 2025
75% of respondents (32% strongly agree and 43% agree) believe that cultural programmes on radio are interesting and engaging. This indicates a generally positive reception of cultural content among listeners.
TABLE 15: Radio plays an important role in teaching Yoruba history and oral traditions.
	Option
	Respondents
	Percentage

	Strongly Agree
	30
	30%

	Agree
	40
	40%

	Neutral
	15
	15%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Researchers field survey 2025
According to the table, 70% of respondents affirm (30% strongly agree and 40% agree) that radio plays a significant role in teaching Yoruba history and oral traditions. This supports the view that radio contributes to the preservation of historical and traditional knowledge.


TABLE 16: I believe radio is more effective than social media for promoting Yoruba culture.
	Option
	Respondents
	Percentage

	Strongly Agree
	28
	28%

	Agree
	30
	30%

	Neutral
	20
	20%

	Disagree
	15
	15%

	Strongly Disagree
	7
	7%

	Total
	100
	100%


Source: Researchers field survey 2025
From the above, 58% of respondents agree that radio is more effective than social media in promoting Yoruba culture. However, 22% disagree and 20% are neutral, suggesting that while radio is valued, opinions are slightly divided.
TABLE 17: Radio programmes have influenced my understanding of Yoruba values.
	Option
	Respondents
	Percentage

	Strongly Agree
	33
	33%

	Agree
	42
	42%

	Neutral
	10
	10%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Researchers field survey 2025
33% of respondents strongly agree and 42% agree that their understanding of Yoruba values has been shaped by radio programmes. This shows that radio has a significant impact on cultural awareness.


TABLE 18: Young people are losing interest in cultural radio programmes.
	Option
	Respondents
	Percentage

	Strongly Agree
	25
	25%

	Agree
	40
	40%

	Neutral
	15
	15%

	Disagree
	10
	10%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Researchers field survey 2025
According to the table, 65% (25% strongly agree and 40% agree) believe young people are losing interest in cultural radio programmes. This may suggest a need for more youth-focused cultural content.
TABLE 19: Religious beliefs discourage some people from engaging with Yoruba cultural content on radio.
	Option
	Respondents
	Percentage

	Strongly Agree
	30
	30%

	Agree
	38
	38%

	Neutral
	12
	12%

	Disagree
	10
	10%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Researchers field survey 2025
68% of respondents agree that religious beliefs hinder some people from embracing Yoruba cultural content on radio. This shows that religious influence may be a factor limiting cultural appreciation via radio.
TABLE 20: Limited sponsorship prevents radio stations from producing more cultural programmes.
	Option
	Respondents
	Percentage

	Strongly Agree
	32
	32%

	Agree
	40
	40%

	Neutral
	15
	15%

	Disagree
	8
	8%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Researchers field survey 2025
A total of 72% of respondents (32% strongly agree and 40% agree) believe that limited sponsorship is a major challenge to producing more cultural programmes. This underscores the financial constraints affecting cultural content production on radio.
[bookmark: _Toc202446188]4.2 Summary of the Findings
The analysis of the data collected from 100 respondents provides key insights into the usage of WhatsApp and its role in the spread of misinformation among students of Kwara State Polytechnic. The demographic data revealed a balanced mix of respondents across gender, age, and academic levels, ensuring that the views gathered are representative of the student population.
The findings show that a vast majority of the students (95%) use WhatsApp regularly, and 85% are members of one or more WhatsApp broadcast groups or lists. A large number (60%) receive forwarded messages on a daily basis. However, only a small fraction (20%) consistently verify the information they receive before believing or sharing it, while the majority do so occasionally or not at all.
The data also revealed that most students acknowledge the frequent presence of false or misleading information in WhatsApp broadcasts. Many respondents agreed that such messages tend to spread faster than verified news and often cause panic or confusion. A significant portion also believes that some students intentionally share false information, and the anonymity of WhatsApp makes it difficult to trace the origin of such messages.
Furthermore, it was found that trust in the sender plays a major role in the uncritical forwarding of broadcast messages, with many students admitting to sharing information based on who sent it, rather than the truthfulness of its content. This reflects a broader pattern of passive media consumption and low engagement with fact-checking practices among students.
Overall, the findings highlight that while WhatsApp remains a dominant communication tool among students, it also serves as a major avenue for the circulation of misinformationoften unintentionally enabled by habits of trust, lack of verification, and limited digital literacy.


[bookmark: _Toc202446189]CHAPTER FIVE
[bookmark: _Toc202446190]SUMMARY, CONCLUSION AND RECOMMENDATIONS
[bookmark: _Toc202446191]5.1 SUMMARY
This study was conducted to examine the role of radio programmes in promoting Yoruba culture among residents of Ilorin. In Chapter One, the study introduced the increasing concern about the diminishing value of indigenous culture and how mass media, particularly radio, can be used to reinforce and preserve cultural heritage. The objectives were to assess the extent of audience exposure to cultural radio programmes, investigate their perception of such programmes, and determine how radio contributes to cultural preservation.
Chapter Two reviewed relevant literature and theories underpinning the research. The Uses and Gratifications Theory and Cultivation Theory provided the framework for understanding how individuals choose media content based on cultural needs and how long-term exposure can shape their perception of culture and identity. Empirical studies supported the argument that radio remains a powerful medium in rural and urban settings for cultural education, language preservation, and promotion of indigenous values.
In Chapter Three, the study employed a quantitative research method, using a structured questionnaire distributed to 100 respondents selected within Ilorin metropolis. The data gathered were analyzed using simple percentages and presented in frequency tables.
Chapter Four presented the analysis of responses across three sections: demographic characteristics, level of exposure to cultural radio programmes, and the role of radio in promoting Yoruba culture. The findings showed that a significant majority of respondents listened to radio programmes regularly and considered cultural content interesting and informative. Many agreed that such programmes promote Yoruba language, values, traditions, and festivals. However, a portion of the audience, especially younger listeners, showed signs of reduced interest in cultural content, citing factors such as religion, modernity, and lack of appealing programme formats.
[bookmark: _Toc202446192]5.2 CONCLUSION
The findings from this research confirm that radio serves as a relevant and effective tool in promoting Yoruba culture among the residents of Ilorin. Through various cultural programmes that include traditional music, language, storytelling, proverbs, and historical narratives, radio has contributed to the preservation of Yoruba identity. Respondents generally perceive radio content as informative and engaging, with many acknowledging that they have learned about their cultural heritage through radio broadcasts.
Nonetheless, the study also highlights key challenges. There is an observable decline in interest among young people towards cultural programming, often influenced by religious beliefs or the allure of Westernized media content. In addition, limited funding and sponsorship for cultural radio content hinder consistent production and innovation in programming.
In conclusion, while radio continues to play a vital role in preserving and promoting Yoruba culture, maximizing its potential will require deliberate investment, youth-focused content strategies, and collaborative efforts between media houses, cultural organizations, and educational institutions.
[bookmark: _Toc202446193]5.3 RECOMMENDATIONS
To strengthen the impact of radio in promoting Yoruba culture, the following recommendations are proposed:
1. Revamp Cultural Programmes for Youth Appeal
Radio stations should redesign cultural content using more creative and engaging formats such as drama, debates, interviews, and music contests to attract young listeners.
2. Increase Funding for Cultural Broadcasting
Media owners and cultural institutions should seek sponsorships and government support to fund the production and airing of quality cultural programmes.
3. Collaboration with Cultural Experts and Institutions
Programme producers should work closely with Yoruba scholars, traditional leaders, and cultural practitioners to ensure accuracy, richness, and diversity in content.
4. Establish Listener Participation Platforms
Stations can create interactive segments where audiences contribute stories, songs, or opinions on cultural matters to increase involvement and ownership.
5. Use Bilingual Programming
Where necessary, include English translations alongside Yoruba content to make programmes accessible to non-fluent speakers and second-generation Yoruba youths.
6. Organize Radio Cultural Campaigns
Radio stations, in partnership with educational institutions, can organize cultural awareness weeks or festivals broadcast live to showcase various aspects of Yoruba heritage.
7. Train Presenters on Cultural Communication
Media organizations should train their broadcasters and presenters on culturally sensitive and accurate ways of discussing Yoruba history, values, and language on air.
By implementing these strategies, radio can continue to evolve as a stronghold for cultural education and preservation in the face of globalization and digital media disruption.
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