USES AND CHALLENGES OF SOCIAL MEDIA ON MISINFORMATION AMONG IN KWARA STATE POLYTECHNIC STUDENTS, ILORIN


BY

BY
KEHINDE TUMININU EZEKIEL        ND/23/MAC/FT/0011





SUBMITTED TO THE DEPARTMENT OF MASS COMMUNICATION,
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY, KWARA STATE POLYTECHNIC, ILORIN, KWARA STATE



IN PARTIAL FULFILLMENT OF PART OF THE
REQUIREMENTS FOR THE AWARD OF NATIONAL DIPLOMA (ND) IN MASS COMMUNICATION




CERTIFICATION
This is to certify that this project work has been read and approved as meeting part of the requirements for the award of National Diploma (ND) in Mass Communication at the Department of Mass Communication, Institute of Information and Communication Technology (IICT), Kwara State Polytechnic, Ilorin, Kwara State.






MR. IBRAHEEM A.F						DATE
(Project Supervisor)






MR. OLUFADI, B.A							DATE
(Project Coordinator)





MR OLOHUNGBEBE, F.T						DATE
(Head of Department)


DEDICATION
This project work is dedicated to Almighty God and our Parents


























ACKNOWLEDGMENTS
Foremost, our appreciation goes to our project supervisor, Mrs. Ibrahim, A.F who has taken his precious time to have painstakingly corrected this project work before it printing. We pray may the Almighty God reward her with goodness.
Special thank goes to Almighty God who has given us the grace and privilege to have completed our National Diploma Programme.
Our sincere appreciation goes to our parents for their supports. We pray to Almighty God to enrich them all with abundant blessings.
Lastly, our appreciation goes to all those who had been supportive in one way or the other to the success of this work.
Thanks to you all














ABSTRACT
This study examined the uses and challenges of social media in relation to misinformation among students of Kwara State Polytechnic. The research aimed to investigate how social media platforms have influenced students' exposure to misinformation and the extent to which they contribute to the spread or containment of such false information. A review of relevant literature was conducted to identify the conceptual and theoretical frameworks underpinning the study. A descriptive survey research design was employed, and data were collected through questionnaires administered to selected students. The findings revealed that while social media served as a beneficial tool for academic communication and collaboration, it also posed significant challenges by exposing students to misinformation. It was observed that many students continued to encounter and share misleading information due to a lack of media literacy. The study concluded that social media, when properly utilized, could enhance learning and student engagement. However, measures needed to be taken to mitigate its negative effects. The study recommended that educators should guide students on responsible social media usage, institutions should deploy digital tools for academic purposes, and efforts should be intensified to foster collaboration between faculty and students in combating misinformation.
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CHAPTER ONE
INTRODUCTION
1.1	Background to the Study
Technology can be used by Higher Education Institutions (HELs) to enhance students' educational experiences. Technology can raise the effectiveness of virtual classrooms, especially those for part-time or distance education system. As a result, a great deal of work examines how social media might be used in online learning. A lack of electronic learning interaction and professor preparedness have been addressed by previous studies that have examined the inclusion of social media in the online learning environment, the establishment of online learning platforms, and the incorporation of social media presence into adult distance learning (Alagbela. 2022). Researchers have found that teachers and faculty see technology as an element of lifelong learning, as essential to educational opportunities, and as something that enhances and enriches the course content itself.
Additionally, research has found teachers and faculty to be under-equipped to deal with the challenges of online learning due to both, a lack of familiarity with new and rapidly evolving technology as well as a lack of faceto-face interactions with students. Using social media is a way to communicate and collaborate with others online. Social media sites such as Pinterest, Twitter, Instagram, YouTube, and Facebook are included in this category, as well as newer ones. When used for educational purposes, social media can enhance communication, enhancing the student experience and improving outcomes, by encouraging interaction and engagement among students, nurturing a student-centric learning environment, extending the learning environment beyond the classroom: and facilitating information flow between students, faculty, and the community at large (Burkhardt, 2017).
Thus, in the light of the recent attention to the role of social media in the dissemination of misinformation about current political and social affairs, it is important to understand the way the audience interacts with disinformation on Social Network Sites (SNS). Misinformation about current social or political issues is circulated on social media with tremendous speed (Mehrdad and Anna, 2017). These fake stories or hoaxes deliberately or not misinform or deceive audiences. Usually, these stories are created to influence people's views, push a political agenda or cause confusion and can often be a profitable business for online publishers (Brennen, 2017).
Misinformation stories can deceive people since their sources are mainly using names and web addresses similar to reputable news organizations. There are also cases where misinformation is produced by mistake, but it might also confuse and mislead audiences (Corner, 2017). Many people consume news and are informed about current political and social affairs from social media platforms and networks (Allcott and Gentzkow. 2017) and it can often be difficult to tell whether stories are credible or not. Information overload and a general lack of understanding of how the internet works, have also contributed to an increase in the misinformation or hoax stories. Both social media and users can play a big part in increasing the spread of these types of stories (Spohr. 2017). However, there are individual users and groups of users who are taking action to counter the spread of misinformation on social media. These groups of people and their actions are the focus of this research so that a more comprehensive framework of how users can identify and fight misinformation can be developed.
Social network organizations like Google and Facebook have announced new measures to tackle misinformation with the introduction of reporting and flagging tools. Media organizations like the BBC and Channel 4havealso established fact-checking sites. While these are positive developments, digital media literacy and developing skills to critically evaluate information are essential skills for anyone navigating the internet (Mihailidis and Viotty, 2017). The vast amount of information available online and the rise of fake political news highlights the need for critical thinking (Burkhardt, 2017). Therefore, it is crucial to examine the users' acts of verification on spotting and curbing misinformation on social media. The tools and methods they use to identify a fake story, as well as the way they interact with it, can be used to obtain useful information about how users could potentially behave online to counter misinformation on social media.
1.2	Statement of the Problem
A dearth of studies on the advantages and drawbacks of social media integration in the classroom in an online learning environment exists despite recent efforts by researchers to promote student engagement and performance through the deployment and interaction with new technologies. As a result, the goal of this research work is to identify the most important benefits and problems of higher education's students use of social media. This study adds to the body of knowledge about how students use social media platforms to benefit open education, and it stresses the importance of social media in spreading principles of collaborative working and open education around the world. Students and academics alike can benefit greatly from online resources and social media sites like Twitter and Facebook.
1.3	Objectives of the Study
The main objective of this research work is to examine the Uses and challenges of social media on misinformation among student with tangible evidence from Kwara State Polytechnic students. Ilorin. Thus, other specific objectives are to:
Examine whether social media influence academic performance of Kwara State Polytechnic students.
Identify the extent to which social media is being use for misinformation among the students of Kwara State Polytechnic.
Examine the drawbacks associated with social media as a tools for misinformation among the students of Kwara State Polytechnic.
1.4	Research Questions
The following are the research questions of the study;
Do the social media influence academic performance of Kwara State Polytechnic students?
What is the extent to which social media is being use for misinformation among the students of Kwara State Polytechnic?
What are the drawbacks associated with social media as a tools for misinformation among the students of Kwara State Polytechnic?


1.5	Significance of the Study
The study of this nature tends to be of significance to some bodies which include but limited to:
Students of Kwara State Polytechnic, government, researcher and future researchers. Thus, students of Kwara State Polytechnic will gain from this study due to the fact that the study will enlighten them on the negative impact of social media as means for sharing misinformation or misinformation.
However, after the completion of this research work, Kwara state government will sponsor a programme for creating awareness on misinformation of social media among students in the society. Researcher will gain knowledge as well as reward through the study and upcoming researchers will use the study as source of material.
1.6	Scope and Limitation of the Study
The study covered "Uses and challenges of social media on misinformation among student" thus, the study will be carry out within the period of 2022-2024 in Ilorin metropolis and no attempt shall be made beyond this.
Wide research of this nature cannot be carried out without some constrains, this constrains pose a lot of limitation to this work.
Duration for the research work is relatively short
Stress emanated form other academic activities is also another constrain.
Financial constrain poses another challenges.


1.7	Definition of Terms
Mass Media: These are means of communication to a larger audience. These are represented by radio, television, newspaper and magazine.
Uses: take, hold, or deploy (something) as a means of accomplishing or achieving something; employ.
Challenges: a call to someone to participate in a competitive situation or fight to decide who is superior in terms of ability or strength.
Social media: Social media are interactive technologies that facilitate the creation, sharing and aggregation of content, ideas, interests, and other forms of expression.
Misinformation: Misinformation is incorrect or misleading information. It differs from disinformation, which is deliberately deceptive and propagated information.
Student: A student is a person enrolled in a school or other educational institution. In the United Kingdom and most commonwealth countries, a "student" attends a secondary school or higher; those in primary or elementary schools are "pupils".








CHAPTER TWO
LITERATURE REVIEW
2.0	 Introduction
This chapter deal with review of literature which insinuate on the work of past and present authors based on subject matters "Uses and challenges of social media on misinformation among student". Thus, the section was arranged with the following headings: Conceptual Framework that explain the concept of social media and other relevant concepts; Theoretical framework that states many theories out of which adopted one that is suitable for the study; and empirical review that study related headings based on the subject matters.
2.1	Conceptual Framework
Concept of Social Media
The word "social media" (SM) refers to a kind of digital communication that aims to create social networks where users can exchange expertise, data, views, communications, and other types of content (Avcı. Çelikden, Eren. Aydenizöz, 2015). For knowledge sharing and knowledge dissemination, social media is one of the best platforms in the world. It's important to remember that the younger generation tends to use social media the most. An electronic communication method that allows users to form virtual forums and exchange knowledge. ideas, private messages, and other materials is known as social media (Ledbetter, 2019)


2.1.2	Using Social Media in High Institution
In order for students to interact with people from all over the world, educators continue to improve their teaching by integrating technology. Students, faculty, and other members of the campus community may benefit from the usage of social media in higher education, according to current study. Social media sites such as Facebook, Twitter, and Instagram have advantages over more traditional means of communication because most students already know how to utilize these tools (Aver et al., 2015).
Social media can be used in the classroom or not, but most students have already set up a class-specific Facebook page or Twitter account or used other social networking site to engage with each other outside of class regardless of whether or not their teachers utilize social media. When it comes to professor-student relationships in the classroom, Ledbetter (2019) note that students use SM to assess and reveal the professor's authority as a subject expert. Due to the double nature of structure, social media not only serves as a medium for social connection, but it also contributes to the foundation of norms and resources that may be used to influence the replication of social media-mediated interaction.
Gender variations in social media use have also been studied by researchers.
Gender differences in social media use were observed by Gray. Gender variations in social media use were observed by Martin et al. According to the study, girls begin using social media at a younger age and check their social media feeds more frequently than boys. Because of their university micro-celebrity status. smart ladies felt so much pressure to be on Facebook every day that it even caused anxiety in some of them, according to the research. Researchers have shown that there are disparities between men and women when it comes to using social media (Ledbetter, 2019). One must remember that social media are more than just "getting online" in terms of their educational value. The use of an LMS to incorporate blended or online components into a course expands the course's flexibility in terms of both time and location. As a result of this, some progress can be made in one's digital literacy.
A social media component, on the other hand, allows students "to customize their learning experiences based on their own interests, aspirations, and choices for participation, online communities and social media platforms," thereby increasing the potential value. University administrators are increasingly calling for pedagogical incorporation of social media in the classroom as well (Ledbetter, 2019). Surveyed secondary school principals in the United States found that 62% of them wanted their teachers to use social media more in the classroom.
2.1.3	Importance of Using Social Media in High Institution
Better Student Participation
The idea of speaking in front of a large group of people you don't know can be nerve-wracking at times. As a result, many shy kids keep their mouths shut in class since speaking up in front of their peers makes them uncomfortable. With the advent of social media, students no longer have to worry about being isolated from the rest of the group, and this reduces their reluctance to share their thoughts and ideas on matters that are up for debate (Ledbetter. 2019). Teachers and professors are sometimes taken aback by how socially shy students suddenly become when they are placed in an online environment.
Trust Use
Social networking platforms in a local, educational context to improve your arguing and discussion skills. This aids students in developing their own personal brand identities. In this setting, personal skills are critical: making, developing, and maintaining friendships, and being considered as a trusted connection in a network are essential. Learning to function in a university, community, public social arena, and as a member of a peer group can all be learned through the use of social networking platforms (Ledbetter, 2019).
2.2.3	The Use of Social Media as a Mode of Communication
Students and teachers need to communicate effectively. Teaching and learning would be hampered if suitable channels of communication are not available. Students benefit from their teachers many possibilities for sharing relevant links. Social media makes it possible for everyone students, teachers, and parents to communicate in real time. Teachers can keep in touch with parents and keep them informed of their children's progress by using social media sites like Facebook (Brannan, 2014).
On the other hand, there are some drawbacks to using social media. Some students may be distracted by social media. Teachers will be unable to tell which students are paying attention because they will be unable to tell which students are being distracted. Students are able to stay in touch with their social circles, academic peers, family members, and even their teachers thanks to the internet (Camilleri, 2017). Rather than just passively absorbing information. students take an active role in their learning with this method.

2.2.4	The Benefits of Social Media in among Students of Higher Institution
Learning and Networking via the Internet
Traditional learning is a thing of the past, since social networking is pushed on nearly all of the most popular e-learning sites. Using social media is the quickest and easiest way for college students to develop a network. Friends, coworkers, and associates may all be located and reached with ease thanks to social media. E-learning websites like YouTube, Udemy. Facebook, Instagram, and so on allow students to take lessons and debate their doubts via social media (Brannan, 2014). With the help of social media, you may stay in touch with people you might otherwise lose touch with because you don't see them on a regular basis, such old university pals or relatives who live in another city. In the end, social media has allowed students to establish and retain professional relationships.
Using Social Media as a Means of Attracting and Retaining Students
In order to keep students engaged, social media techniques might be utilized. Students' attention has been drawn to social media by millions throughout the world, the same thing can be done to draw students' attention to the educational opportunities provided by their universities. There are a variety of social media platforms available for students and educators to share their work and resources (Camilleri, 2017).
Demonstration of Originality
Students, as well as teachers, can use social media to demonstrate their abilities and share their thoughts. In addition to images, blogs, articles, videos and audio recordings, students can express themselves in a variety of ways. As a result, students are able to discover their unique abilities, which opens the door to new career possibilities (Camilleri, 2017).
Collaboration
The ability to work with others through social media is yet another significant advantage of the medium. Students and teachers can work together to attain a common objective by collaborating intellectually and socially. Users of social networking sites are encouraged to collaborate, think and act as a group (Camilleri, 2017). Listening and compromise abilities are also required. Students may need to ask others for help and advice in using services, or understand how platforms work by observing others, particularly in complex gaming or virtual environments. Users will be more equipped to assist others once they have got the confidence to do so in a new situation. Use social media to find and distribute information from both internal and external sources. It's also possible for students to create their own educational materials (Fatawu et al. 2020).
The Use of Social Media to Do Research
Social media in education makes it simple for anyone—students or teachers—to locate reputable academic sources quickly and efficiently. A student's education field can be researched on social media sites such as Twitter, Facebook, Instagram, and YouTube. There are numerous instructional Facebook groups available for students to join (Fatawu et al. 2020).
Using Social Media to Connect with Experts
Students can use social media to find out who the experts are in a given field and academic area. As in following famous persons, subject specialists, business tycoons, prominent lecturers, or those in their career sector who they idolize. This means that kids may do everything from chatting with their peers to keeping up with the newest information on the topics of their choice at the touch of a button. As a result, when students follow these professionals, they are able to learn more and gain valuable information. It's a great opportunity for students to obtain help from professionals in the subjects they are struggling with (Fatawu et al. 2020).
A Marketing Strategy
Any university event, service, or activity can be promoted through word of mouth on social media platforms. In order to ensure that other students participate in the university, this is how it is done. University art and craftwork can also be advertised on this site. In the future of advertising, social media is a major component of digital advertising. Marketers saw an enormous opportunity in the rapidly expanding social media user base (Fatawu et al. 2020). Additionally, it's a great way to raise money. Dedicated social media advertising efforts are common for many businesses. Numerous online marketing firms that place an emphasis on social media marketing have also emerged.
Aids in the Acquisition of New Information
Through the collection of data and information, social media can help students improve their academic performance and knowledge. When students are given assignments, they use various web resources to gather information for their projects (Camilleri, 2019).
Updates Regularly
Students, in particular, benefit greatly from the ease with which they can stay abreast of current events thanks to social media. It enables them to keep up with the newest trends and developments in the industry. Additionally, it allows students to stay in touch with loved ones when away from home for university. Social media sites provide students with an abundance of study resources. It keeps them up to date on the newest technology and news developments. In this way, individuals are able to conveniently stay abreast of new job positions (Fatawu et al. 2020).
Exposure to the World
Every day, students can access a wealth of educational resources via social media, such as educational websites, video tutorials, and webinars. They are able to get a large amount of information from all over the internet with the use of the internet. Those who conduct thorough research can also apply to institutions in other countries, increasing their chances of finding a job and a home abroad. Students can also communicate with their lecturers online from any location in the world, as long as they have an Internet connection (Camilleri, 2019). Observe classrooms online, ask for assistance, and engage in discussions with more knowledgeable teachers and professors.
Having Easy Access to Data
Students and teachers can join a variety of online groups based on their academic interests, demographics, university or college location, and more. Student groups can be set up on social media platforms like WhatsApp and Facebook so that students can get the best advice at their fingertips whenever they need it (CDEI, 2019).
Promotes the Use of Innovative Teaching Strategies
Using social media as a teaching tool is also an option. YouTube, Facebook, Twitter, Instagram and other social media platforms can be used by teachers to share educational videos with students throughout the world. Instructors will benefit from international reputation, and students will benefit from the teacher's beneficial resources (Camilleri, 2019).
Engagements with the Internet
Using web technology, students can collaborate with each other by exchanging links to relevant websites and information. As a result, they are able to exchange personal information and connect with new people right away. Students were able to communicate with teachers more quickly and easily because to the use of social media. Sharing and transferring study-related information is also a simple process for students, who can do so in a matter of seconds. Students who use the internet can post all of their accomplishments and projects online so that others can learn about them (Gola, 2020).
Encourages Students to Take Charge of Their Own Education
Everything you need may be found on the Internet. Almost anything kids need to know can be found on the internet. Students may find it useful as a learning tool. If children don't have the help of their parents or teachers, they can just search for their lessons online (Gola, 2020).
Enhanced Communication and Literacy Skills
The ability to better communicate via social media is one of the key advantages of the medium. Students can communicate with one another via video calling and normal phone calls on platforms like Facebook, which can be accessed on a variety of devices including laptops, smartphones, and tablets. As we all know, students quickly tire of reading and writing assignments. Students, on the other hand, are more likely to consume online content because of the prevalence of social media. There are an infinite number of things to read in online chats, comments, news, articles, and eBooks. Students will benefit from this in their academic endeavors (Gola, 2020).
Participation by Parents is Essential
Social media allows parents to be more involved in their children's education. A university or college's Facebook or Twitter feed can be followed by parents so that they can keep track of their children's education. Teachers and professors, for example, can use social media to contact parents to discuss or share a student's progress (Gruzd, Paulin, Haythornthwaite, 2016). Additionally, parents can build a network on platforms like Facebook Messenger or WhatsApp and receive updates on their children's university. As a result of all of this, parents and universities can simply interact with one another.
Invigorates the Mind
These are just the beginning of the videos to come. These social media sites include a lot of content that might help students improve their creative abilities. The world has a lot to teach us, and the only place we can do that right now is on social media (Gruzd et al., 2016).
Promotes Online and Remote Learning
Students may learn from the comfort of their own homes thanks to social media. As a result, some students may not have the opportunity to consistently attend their educational institution. When it comes to distant education, social media can be a valuable resource. With the help of services like Skype, we can hold classes in real time no matter where we happen to be located. It's crucial to remember that students must be conscious of e-safety, though (Gruzd et al., 2016).
2.2.5	Social Media Platforms Based on Education Aspect
With social media such as Instagram and Facebook you have access to online conversation and information that is completely free.
YouTube – There's no cost to using YouTube for educational purposes, and students have the option of rating and commenting on the videos they see. In addition to being part of a course, teachers can utilize these videos to broadcast whole tutorials or just a few teasers in order to draw in a specific target audience (Gruzd et al., 2016).
Instagram – Among the many reasons students adore Instagram is because of the wide variety of photo and effect options it provides. Students can even build campaigns for certain organizations or just for a class by taking images, uploading them, and then adding captions to them. Teachers can use these assignments to tap into the growing popularity of Instagram among their students.
Facebook Facebook is a great social media tool to use in the classroom because of the ease with which it can be integrated. Encourage students to "like" the class' Facebook page so that the teacher can publish class announcements, homework assignments, and discussion starters there. If you're an instructor, you can also create Facebook Groups for each of your classes so that you may stream Facebook Live Lectures as well as post discussion questions to the group as well as make class announcements (Hague, 2022). As an instructor, you may quickly and easily create a restricted or open group where you can share information about a course or module or even an entire page about it. A place where students can openly discuss course-related topics, ask questions, and publish information that may be of interest to each other is available (Gruzd etal., 2016).
Google Plus Circles on Google+ allow teachers to connect with their students in a more personal way. If a lesson doesn't sink in the first time, students may require additional instruction. Encourage your students to form their own learning community, complete with the tools they need to succeed (Hague, 2022).
Linkdin is a business-only social networking site that has shown to be particularly beneficial in the field of eLearning. At the moment, there are thousands of forums and groups in many languages where educators, educators, and influencers exchange ideas, challenges, innovations, and tips on how to do things better and more effectively. Due to the fact that learners and users can actually view each other's profile information and achievements, this social platform has a larger value than earlier social platforms. This usually defines who is the debate leadership, planner, or specialist (Hague, 2022).
Twitter—It's possible for teachers to use the same Twitter handle for each class year after year, or they can invent a separate handle each time they teach. To assist students stay on top of their assignments, teachers might use Twitter to send reminders about due dates, encouraging quotes, and resources like online quizzes. Teachers can also organize Twitter chats and debates based on a specific hashtag that they've set up for their course (Hague, 2022).
2.2.6	Misinformation: An Overview
The term 'misinformation' is not new. Contemporary discourse, particularly media coverage, seems to define misinformation as viral posts based on fake accounts made to look like news reports. According to a recent study by Allcott and Gentzkow (2017), articles that are intentionally and verifiably false, and could mislead readers, are defined as misinformation. As Albright (2016) points out, misinformation has become a buzzword, especially after the 2016 presidential elections in the United States, a democratic exercise marked by loads of misinformation and false news. Mainstream news outlets have reported extensively about misinformation, and even political institutions around the world have discussed ways to curb the phenomenon (Scott and Eddy, 2017). A simple but well-accurate definition about the term of misinformation has been provided by Leonhardt and Thompson (2017) in their article in the New York Times, where they describe misinformation as a type of propaganda or yellow and misleading journalism that consists of deliberate misinformation, spread via traditional media outlets (their print or online editions) or online social media. On the other hand, a recent study (Tandoc et al. 2018) elaborates more on this by providing an overview of the various types of misinformation.
Briefly, the study detects six types of misinformation: news satire, news parody, fabrication, manipulation, advertising and propaganda (2018). Summarizing these findings, one could describe misinformation simply as stories that contain misleading and fake facts which aim at either spreading propaganda and influencing the audience's political views, or at producing a funny content and making a profit. However, apart from the term 'misinformation', there are similar or quite similar terms, such as post-truth or disinformation, which are also used in an attempt to cover this complex process of producing misleading information.
In a recent report on misinformation and online disinformation by the independent HighLevel Group of Experts (HLEG) of the European Commission, the term 'misinformation is deliberately avoided. As the HLEG underlined (HLEG, 2018), the term misinformation is inadequate to capture the complex problem of disinformation, which involves content that is not actually or completely "fake" but consists of fabricated information blended with facts and practices that go well beyond anything resembling "news" to include some forms of automated accounts used for astroturfing, networks of fake followers, fabricated or manipulated videos, targeted advertising, organized trolling, visual memes, and much more.
In addition, the report uses the term 'disinformation' to address all forms of false, inaccurate, or misleading information designed, presented and promoted to intentionally cause public harm or for profit (2018). This definition of disinformation is broader and combines different aspects of misleading information circulated online. In fact, one could say that misinformation, as it is described above, is part of this broader definition of disinformation and when it comes to misinformation the focus is mainly on data, facts or information directly related to what is known as news. Therefore. HLEG's decision to avoid the use of misinformation does not mean that the term itself is not accepted or that it cannot be used to precisely describe the phenomenon of misinformation produced and distributed online.
In addition, within this study, the term of misinformation is preferred to terms like "disinformation", since the focus of this research is primarily on the way users spot misleading information in the news circulated on social media. Thus, the emphasis is specifically placed on articles and reports only (produces either by media outlets or by users) and the term misinformation is deemed as sufficient enough to cover this research area. In a sense, this study uses the term of misinformation according to the definition of Michailidis and Viotty (2017). where they describe misinformation as hoax-based stories that perpetuate hearsay, rumors, and misinformation. As they point out, the way journalists and news organizations report the truth in the digital age has been the subject of much debate. Questions about the contingency and precariousness of what is publicly circulated as the truth' have long been central to research across both the cultural studies and the more sociological strands of international media inquiry (Corner, 2017).
However, the flow of misinformation around the 2016 US presidential election put the problem of misinformation on the agenda all over the world (Nielsen and Graves, 2017). Wardle (2017) delines misinformation as fabricated news reports produced either for profit or for political purposes. Based on the various definitions described above, it is clear that the term of misinformation is in practice used broadly to cover any misleading and inaccurate information produced and delivered online as a news story with different motivations and purposes.
The Motivation behind Misinformation
After presenting an overview of the term of misinformation, it is important to discuss the motivations behind the production and circulation of misinformation on social media.
According to Allcott and Gentzkow (2017), there appear to be two main motivations for providing misinformation. The first is pecuniary: news articles and posts that become viral on social media can draw significant advertising revenue when users click on the original website.
Based on this conclusion, it comes as no surprise that pecuniary appears to have been the main motivation for most of the producers whose identities have been revealed (Subramanian, 2017). For example, the teenagers in Veles produced stories favoring both Trump and Clinton that earned them tens of thousands of dollars, while Paul Horner produced pro-Trump stories for profit, despite claiming to be personally opposed to Trump (Dewey. 2016). These examples reveal the fact that making a profit is a strong motivation among the producers of misinformation circulated online, who prefer to generate and share misleading articles in order to collect more clicks by potential users and earn money through the advertising. The second motivation, as Allcott and Gentzkow describe (2017) in their study about the spread of misinformation during the US presidential elections, is ideological.
In fact, some misinformation providers seek to advance specific political points of views and distribute their propaganda by using misleading facts and data within their articles. For instance. the man who ran endingthefed.com, claimed that he started the site mainly to help Donald Trump's campaign (Townsend, 2016), while some other providers of right-wing misinformation said they actually identify themselves as left-wing and wanted to embarrass those on the Right by showing that they would credulously circulate false stories (Sydell, 2016). Summarizing the above, two main motivations are behind the production of misinformation: financial and ideological. On one hand, outrageous and fake stories that go viral precisely because they are outrageous provide content producers with clicks that are convertible to advertising revenue. On the other hand, some other misinformation providers produce misinformation to promote ideas or people that they favor, often by discrediting others.
2.2.7	The Challenges of Using Social Media among students of higher institution
Because every social media challenge is different, the threats that can befall it also varies. Students' reflective practice and decision-making abilities can be honed through the use of "real-life" examples from the world of social media.
Distraction
Students are more likely to use social media for interacting than for academic purposes. The majority of students also believe that social media platforms have a favorable effect on academic advancement. According to the findings of Karpinski (2019) students who use social media platforms (such as Facebook, WhatsApp, and the like) spend less time studying and, as a result, earn lower grades than those who don't. According to Karpinski and Duberstein (2021). social media platforms (e.g.. Telegram. Instagram, Facebook, WhatsApp, and Twitter) remain a big distraction for the present generation. Academic achievement and the use of social media are linked, according to Kubey et al. (2023). Discipline will be required if social and entertainment notifications are displayed in the same area where students are doing academic work.
Lack of Emotional Ties
Students are unable to form meaningful connections with one another as a result of the social media addiction. There is a lack of genuine emotional connection in most of the connections that are formed on social media. As a result, there is a great misperception of how mankind or individuals operate. There will be a large majority of people in the comment areas of posts who are promoting violence and hostility (which, by the way, makes the world look a lot scarier than it is) (Allcott and Gentzkow (2017).
Falsely expressing one's Emotions
Texts and emoticons have taken the place of bodily expressions like laughing and crying on social media. People now use "LOL" or "HAHAHA" to express laughter when chatting on any social media platform, and it has become the new standard. Most distressing, the person in question may not be so much as grinning, let alone laughing. To get the conversation started, however, he/she simply typed that in front of a computer screen.
Interruption
The most significant drawback of incorporating social media into the classroom is the potential for it to serve as a source of academic distraction for students. Students' attention can be diverted by social media platforms like Facebook, which has a negative impact on the learning process (Allcott and Gentzkow (2017).
Addiction
This has both physical and psychological consequences. Using social networking sites for long periods of time may have a negative effect on your mood. Symptoms of anxiety and depression are more prevalent among regular users. We can now see only the highlights of other people's lives, which is a surefire way to become stressed out. A lack of quality sleep as a result of overindulging in this activity is contributing to an uptick in anxiety and depression. Increased use has been demonstrated in numerous studies to have negative effects on the quality of sleep (Allcott and Gentzkow (2017).

Inappropriate Social Media Content Posting
For this reason, social media is banned from universities since it is difficult to monitor kids' social media usage. It is possible for a student to submit content that is distracting or damaging to other students (Allcott and Gentzkow (2017)
Reduction in Academic Achievement: A lack of concentration on learning and retaining knowledge is a result of students relying on this and the internet to offer solutions. Academic performance declines for students who try to multi-task by accessing social media sites while studying. Distractions like this make it difficult for them to focus on the task at hand (Allcott and Gentzkow (2017).
Absence of Direct Exchange of Ideas
It's a common concern among instructors to worry that kids aren't getting the practical skills they need because of the real-time online stream. Students should be expected to be able to effectively express themselves and join with others in order to have healthy personal connections and social lives (Allcott and Gentzkow (2017).
Lack of Control over Inappropriate Content
Generations are exposed to a wide range of content since they have complete access to every website and social media platform, as well as no adult supervision. There are some threats that are not appropriate for a person’s age or community’s ideals (Allcott and Gentzkow (2017)).
Age-Related Issues
When it comes to news and information, researchers have shown that young people are often unable to discriminate between trustworthy social media posts and websites and those that are misleading or fake. Many students are unable to focus on anything else, such as university work or a future profession, for more than two or three hours without checking and updating their profiles on various social media sites like Facebook and Twitter (Karpinnski and Duberstein, 2009).
Students were found to be using smart phones, android phones and tablets to have quick access to the internet so that they could join various social media networks. Social scientists have also suggested that a person’s future college and employment chances may be harmed as much by a lack of a positive digital footprint as by a negative digital imprint. Since even deleted digital images are typically kept somewhere else, Kasra believes that teenagers need to guard themselves from leaving a permanent record of unfavorable  pictures (Karpinski and Duberstein, 2009).
Loss of Face-to-Face Communication
Online learning is still distinct from a face class. Many studies have shown that social media might have a negative impact on students’ interpersonal skills. Body language and  nonverbal cues make up a large component of a discussion in addition to the words themselves. Students ability to form social connections in the same way that people do when they are face- to-face may be weakened or lost when they use social media more frequently (Karpinski and Duberstein, 2009). Even in video conversations and conferences, a major percentage of body language cannot be adequately conveyed through the medium of video.


Cyber-Bullying
For the final time, it appears that social media has become more hostile. Some people don't just become more participatory because they are less afraid to express what they want because they are less afraid to speak what they want. They have a tendency to use their words in an aggressive and hostile manner. Social media makes cyberbullying or online attacks easy. Because of the anonymity that social media networks allow, these cyber bullies are able to earn the trust of others before terrorizing them. In extremely extreme situations, these attacks leave deep mental scars and can lead to suicide. Social media is rife with slander, threats, and other forms of harassment. To put it another way, students that utilize social media for academic objectives are putting themselves at risk for cyber-bullying (Karpinski and Duberstein, 2009).
Other cybercriminals can also steal and exploit them as a result. Aside from the fact that social media are an excellent means of bringing people together, they can also serve as an effective tool for bullying. Students are more likely to abuse or bully each other or even their teachers because of social media.
2.3	Theoretical Framework
Within this chapter, the theoretical framework of this study is presented. The Uses and Gratifications Theory is used as the context within the members of the Ellinika Hoaxes Facebook group are studied, in order to answer the RQ of this research. This chapter is the first step to understand the way the users interact with news, messages, and sources on social media.
Moreover, it contributes to this study by providing information about the role social media plays in the spread of misinformation and users' online behavior. These pieces of knowledge are important to construct the theoretical framework of this study in order to collect and analyze data about the way Nigeria users spot misinformation on social media and counter its spread.
2.3.1	Uses and Gratifications Theory
Based on the fact that this research lies in the field of mass media and communication studies, the Uses and Gratification Theory (UGT) was employed as its theoretical framework. UGT is a popular approach to understand mass communication. This theory places more focus on the consumer, or audience, instead of the actual message itself by asking what people do with media rather than what media does to people (Leung and Wei, 2000). UGT was first proposed by Katz in 1959 and consecutive relevant studies were conducted by Katz, Blumler, and Gurevitch in 1974 (Hui-Fei and Chi-Hua, 2017). Based on the definition provided in Hui-Fei and Chi-Hua's recent study, UGT states that the audience selects media based on personal needs and knows which media can satisfy their needs. In other words, whether an audience uses a medium is determined by the latter's usefulness in providing information and is influenced by the audience's motives.
Consequently, media behavior reflects previous interests and hobbies without being easily affected. This theory assumes that members of the audience are not passive but instead they implement an active role in interpreting and integrating media into their own lives. In order to study the way members of the Ellinika Hoaxes Facebook group interact with misinformation distributed on social media, this theory could provide a sufficient theoretical framework to understand these Nigeria users and how they operate. For instance, the fact that the members of this online community implement a set of actions of authentication in order to spot misinformationis in line with UGT, which conceives the audience as active users.
However, the UGT can also be used to conceptualize the use of the media by the audience and in this case to study the potential ways the members of the Ellinika Hoaxes Facebook group use social media and the Internet to spot misinformationand counter its spread. UGT is a framework that explains how and why people actively seek out for specific types of media (Phua et al, 2017). According to UGT, people receive gratifications through media, which satisfy their informational, social, and leisure needs. Studies applying UGT have found that the individual differences of members of the audience including media self-efficacy, habitual behavior, prior attitudes, and self-regulation serve to moderate their media selections (e.g., Humphreys, Von Pape and Karnowski, 2013; LaRose and Eastin, 2004). These media selections, in turn, lead to 12 enhanced knowledge, social interaction, diversion, escapism, and civic participation (Gil de Zuniga, 2012).
More recently, scholarly research has drawn upon UGT to examine audiences' goal-directed consumption behavior in the computer-mediated communication context (Gil de Zuniga 2012: Papacharissi and Mendelson, 2010). In particular, two trends of Social Networking Sites (SNS) use have been identified: first, the majority of people use two or more SNSs simultaneously because each has its unique features and purposes (Brandtzæg, 2012); and second, people increasingly embrace SNSs as tools for both communication and information, which help them fulfill their informational, emotional, and social desires when used in tandem (QuanHaase & Young, 2010).
2.3.3	Theory of Koross
The study adopted the theory of Koross that states that there is definite influence of whatsapp on the behaviour and performance since losing school time can influence performance. She further indicated that students spent much of their time thinking about bets, how to match them so as to win at the expense of school work and assignments. It has also been noted in Nigeria Polytechnic that students spend more hours whatsapp than reading and attending to school work. The age difference between the undergraduate students in the Koross study and the secondary School students is between 7 to 1 years, therefore this study in comparison fared well.
The study of students at Kwara state Polytechnic is consistence with this theoretical framework because they are still in the age difference between Polytechnic students and secondary school students is less than five years. Perhaps the inconsistence would only occur since the Polytechnic students have a more independent lifestyle compared to the secondary school student whose lifestyle is highly controlled by the school rules and regulations as well as parental care. The students are in stage where they needs good guidance which will help them respond to good morals which will help them grow spiritually, therefore one need to visit their pre-formation. peers, guidance, mentorship programmes, not forgetting the influence from the world.


2.4	Review of the Related Literature
Fatawu and Abdul (2023), the Benefits and Challenges of Social Media in Higher Education, the purpose of this chapter is to identify key benefits and challenges of social media usage by higher education sector. It has been found that the use of online social networks can have a positive impact on students' education. Students have a lot to gain from using social media, from building business networks to finding work to becoming a source of income. It teaches students to see the world from a broader perspective and to consider issues from a broader perspective.
Learning has become more enjoyable thanks to social media. It has elevated classroom instruction above the level of textbooks and lecture halls by promoting dialogue and the exchange of ideas. The challenges found were cyber-bulling, waste of time, mind diversion amongst others. It was concluded that social media is a wonderful online resource for students to use to further their education. The evaluation of social media is causing everyone's lives to become significantly different. The government must make sure that the digital hazards authority examines how sites promote content in order to safeguard susceptible people in the end and foster public trust.
Terry (2018), Challenges and Opportunities for use of Social Media in Higher Education, Likely the most significant and life changing technologies of the 21st Century is the adoption of social media as major components of commercial, entertainment and educational activities. In this article, I overview the supposed benefits of the application of these tools within formal higher education programs. I then discuss the disadvantages and challenges, with a focus on the paradox that accompanies convenience and value in use, with loss of data control. It is likely that we will continue to see both authorized and unauthorized use of data that we have created for both personal and institutional use. I conclude by examining some of the solutions proposed and tested to resolve this challenge. I then overview two possible solutions the first focused on institutions creating and managing their own social media and the second an emergent technical solution whereby users keep control of their data, while sharing and growing in multiple social contexts.
George (2018), Misinformation and Social Media, the issue of misinformation and its impact has become very prominent in recent years. Despite the fact that misinformation is not a new phenomenon, technological advances have constructed a fertile environment for the misinformation to be spread rapidly. Social media platforms, such as Facebook, Twitter
Al Zou'b (2022), the Impact of Media and Information Literacy on Students' Acquisition of the Skills Needed to Detect Fake News. This research investigated the impact of media and information literacy (MIL) on education faculty students' acquisition of the skills needed to detect fake news. A one-group experimental design was employed with a randomly selected sample of 100 Jordanian undergraduate students. The participants completed one pre-test and two post-tests, each of which consisted of 10 closed ended questions and one open-ended question on how to detect fake news. The results indicated that studying MIL has an impact on students' acquisition of the skills needed to detect fake news. The findings also suggested that the methods students employed to identify and detect misinformation after studying the MIL course were scientific and well-reasoned. Based on the results, several recommendations are made that will be of value to researchers and workers in this field.
CHAPTER THREE
RESEARCH METHODOLOGY
3.0	Introduction
This study was set to find out the Analysis of the Uses and challenges of social media on misinformation among student. This chapter deals with the description of the methods applied in carrying out the research study, it is organized under the following sections: research design. research site, target population. sample size. sampling procedures. data collection procedures. data processing and analysis, the validity of research instrument. instrument reliability. legal and ethical considerations as based on the work of Tromp and Kombo(2006).
3.1	Research Design
According to Kumer (2021), research design can be regarded as an arrangement of conditions for collection and analysis of data in a manner that aims to combine relevance with the research purpose. It is the conceptual structure within which research is conducted. This study was a descriptive survey research.
3.2	Target Population
The population of this study consisted of all undergraduates in Kwara State Polytechnic. llorin State. The target population for this study was all 300 level undergraduates from Kwara State Polytechnic. Ilorin. Kwara State.
3.3	Research Sample Size and Sampling Techniques
Multi stage sampling procedure was adopted for this study, as different sampling techniques were used at different stages of sampling in this study. Purposively, the kwara State Polytechnic, Ilorin Kwara State were clustered into two categories of public and private ownership, hence, Kwara State Polytechnic, Ilorin were randomly selected to represent both public and private ownership respectively. Proportionate sampling technique was adopted in the selection of 387 respondents from the two sampled Polytechnic to ensure fair representation in this study.
3.4	Research Instrument
The data was collected with the aid of questionnaire and focus group discussion guide.
Questionnaire: The questionnaire which was designed and developed by the researcher consists of two sections: A and B. Section A consists of five parts and it aims at eliciting demographic information such as Age, Sex, Educational achievement, etc. Section B consists of seven items with items 3 and 6 being open ended and items 4, 5, and 7 being close ended. This section was designed to know the extent to which respondents perceive the contents of fear appeal messages as well as the extent to which the content of fear appeals have been beneficial to their behavioral modification.
An interview guide (a list of questions prepared by the researcher for the purpose of conducting interview on the participant. The researcher also served as the moderator who controls the proceedings of the interview while asking the questions in order to have a good focus of the discussion).



3.5	Data Collection Procedure
The questionnaires will be distributed physically to students in their lecture halls and campuses. Assistance from course representatives will be sought for proper distribution and collection.
Respondents will be assured of anonymity to encourage honest answers.
3.6	Validity and Reliability of Instrument
Validity: the questionnaire will be reviewed by experts in mass communication to ensure its relevance to the research objectives.
Reliability: a pilot study will be conducted with 20 students outside the main sample to test the consistency of the questionnaire
3.7	Method of Data Analysis
The data collected will be analyzed using descriptive statistics (percentages, mean and frequency tables) for easy interpretation software such as SPSS or Microsoft Excel will be used for data processing.
3.8	Ethical Considerations
Informed consent will be obtained from all participants. Participants’ responses will remain confidential and used solely for academic purposes. Participation will be voluntary, with the option to withdraw at any stage


CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0:	Data Presentation
This chapter includes a description and analysis of basic data obtained from the two sets of respondents comprising of students of the Kwara State Polytechnic. Data is analyzed according to research questions formulated for this study.
4.1	Field Performance of the Research Instrument
This study was a descriptive survey research. Data obtained from the questionnaire was used to answer research question 1(social media influence academic performance of Kwara State Polytechnic students) with percentage and bar-chart used to present the result in Table 1
Analysis of Demographic Data
Table: 4.1: Sex
Source: Researcher’s Survey, 2025
From the table above 70 respondents representing 7% are females while 30 respondents representing 30% are males in kwara state polytechnic.



Table: 4.2: Age
Source: Researcher’s Survey, 2025
From the table above, 53, respondents representing 53% are 18-20 yrs and 27 respondents representing 27% are 21-30yrs while 20 respondents representing 20% are 30yrs and above. Therefore we have much 18-20yrs students in Kwara state polytechnic than 21-30yrs students while those who are 30 & above years are few.
Table 4.3: Marital Status
Source: Researcher’s Survey, 2025
From the table above, 78 respondents representing 78% are single and 17 respondents representing 17% are married while 5 respondents representing 5% are divorced. Therefore we have much single students in Kwara State Polytechnic than married students while those who are divorced are few.
Table 4.4: Educational Qualification
Source: Researcher’s Survey, 2025
From the table above, 18 respondents representing 18% are SSCE holders and 52 respondents representing 52% are OND holders while 30 respondents representing 30% are BSC/HND holders. Therefore OND holders are more than BSc/HND holders while SSCE holders are very few.
Table: 4.5: Religion
Source: Researcher’s Survey, 2025
From the table above, 6o respondents representing 60% are Christians and 40 respondents representing 40% are Muslims. Therefore, Christians are more than Muslims.
Table 4.6: which of the social media influence academic performance of kwara state polytechnic students?
Source: Researcher’s Survey, 2025
Table 4.6 reveals that out of 100 sampled, (45%) identified Whatsapp as their favorite social media platform. (22) of the sampled respondents selected Facebook as favorite social media platform, Instagram (15) and Twitter (12) fall in between of favorite social media platforms while (5) selected Youtube as favorite social media platforms and Wordpress has the lowest frequency rate 1(1%). Figure 6 shows that Whatsapp is the favorite social media platform of undergraduates.
The data collected for research question 7 (How frequent do undergraduates use social media?) was answered with the use of percentage and bar-chart, and the result was presented in Table 4.7
Table 4.7: How undergraduates’ frequency of use of social media?
Source: Researcher’s Survey, 2025
Table 7 reveals that a high frequency of respondents sampled, (70%) use social media regularly at all times: (12%) use social media mostly at nights: (10%) use social media mostly during weekends while others (08%) use social media irregularly. Figure 7 shows that there is high frequency of respondents usage of social media regularly at all times. This implies that social media is an indispensable part of undergraduates' lives.
The items in the instrument was collated to answer Research question 8 (drawbacks associated with social media as a tools for misinformation among the students of Kwara State Polytechnic) with mean and standard deviation and result revealed in Table 4.8.

Table 4.8: Drawbacks associated with social media as a tools for misinformation among the students of Kwara State Polytechnic
Source: Researcher’s Survey, 2025
Table 4.8 indicates that Reunite with old friends was ranked highest among the factors that motivate undergraduates to use social media with a mean score of 1.99. Collaborative learning had mean score of 1.95 (2nd), and Connect with New Friends had mean score of 1.93 (3rd) were the major motivating factors. This implies that collaborative learning was one of the major reasons undergraduates use social media.
Data obtained from the questionnaire was used to answer research question 4 (Which social media platform is considered as favorite among undergraduates for educational purpose?), with percentage and bar-chart used to present the result in Table 9 and Figure 3.
Table 4.9: Which social media platform is considered as favorite among undergraduates for educational purpose?
Source: Researcher’s Survey, 2025
Table 4.9 reveals that out of 100 sampled, (40%) identified Whatsapp as their favorite social media platform. (23%) of the sampled respondents selected Facebook as favorite social media platform. Twitter (12%) and Youtube (11%) fall in between of favorite social media platforms while Instagram has the lowest frequency rate (0.3%), shows that Whatsapp is the favorite social media platform of undergraduates for educational purpose.
Table 10: Educators should take steps to ensure that social media is successfully used in classroom
Source: Researcher’s Survey, 2025
Table 4.10 reveals that out of 100 sampled, (67%) identified Educators should take steps to ensure that social media is successfully used in classroom (33%) of the sampled respondent identified Educators should not take steps to ensure that social media is successfully used in classroom.
Table 4.11: They should allow the opportunities and challenges of using social media as an educational tools?
Source: Researcher’s Survey, 2025
From the table above 73 respondents representing 73% choose Yes and 27 respondents representing 27% Choose No. Therefore YES are more than NO.


Table 4.12: Student and faculty members alike could benefit from utilizing all of the campus resources to encourage collaborative efforts between the two group of student and faculty members?
Source: Researcher’s Survey, 2025
From the table above 67 respondents representing 67% choose Yes and 33 respondents representing 33% Choose No. Therefore
Table 4.13: Whatsapp is the Favourite Social Media Platform for Undergraduate
Source: Researcher’s Survey, 2025
From the table above 70 respondent choose Strongly agree and 12 respondents Choose Agree. 10 respondent choose Disagree and 5 respondent choose Neutral and Strongly disagree is the lowest, therefore the respondents whose strongly agree.


Table 4.14: Whatsapp is the favourite social media platform for undergraduate for educational purpose
Source: Researcher’s Survey, 2025
From the table above 30 respondent choose Strongly agree and 50 respondents Choose Agree. 10 respondent choose Disagree and 2 respondent choose Neutral and is the lowest, Therefore the respondent choose Agree.
Table 4.15: twitter is also a social media which offer the tools to distribute fake stories easily
Source: Researcher’s Survey, 2025
From the table above 30 respondent choose Strongly agree and 50 respondents Choose Agree. 9 respondent choose Disagree and 8 respondent choose Strongly Disagree 3 respondent choose Neutral and is the lowest, Therefore the respondent choose Agree.
Table 4.16: Youtube is a social media which is a fertility ground to generate and circulate fake stories
Source: Researcher’s Survey, 2025
From the table above 31 respondent choose Strongly agree and 60 respondents Choose Agree. 5 respondent choose Disagree and 3 respondent choose Strongly Disagree 1 respondent choose Neutral and is the lowest, Therefore the respondent choose Agree.
Table 4.17: Facebook is a best Place to Post Misinformation
Source: Researcher’s Survey, 2025
From the table above 65 respondent choose Strongly agree and 20 respondents Choose Agree. 5 respondent choose Disagree and 9 respondent choose Strongly Disagree 1 respondent choose Neutral and is the lowest, Therefore the respondent choose Strongly Agree.
Table 4.18:
Source: Researcher’s Survey, 2025
From the table above, 31 respondents choose strongly agree and 60 respondents choose agree. 5 respondents choose disagree and 3 respondent choose strongly disagree, 1 respondent choose neutral and is the lowest. Therefore, the respondent choose agree.
Table 4.19: Instagram provides a fertile environment as well



CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary
The preceding chapters of the research work examine Uses and challenges of social media on misinformation among student with reference to kwara state polytechnic. The paper also went further to highlight the problems of A dearth of studies on the advantages and drawbacks of social media integration in the classroom in an online learning environment. Based on the fact that the users who participated in the study are continuity dealing with fake news and they are member of a Nigeria online community which fight that spread of misunderstanding information online.
Chapter one focused on background of the study statement of the problem, objective of the study, research question, significance of the study, scope limitation of the study and definition of terms.
Chapter two focused on literature review, introduction, conceptualized frame work, theoretical framework and review of related literature.
Chapter three focused on research methodology, introduction, research design, population of the study and research instrument.
Chapter four is based on the data presentation and analysis, data presentation, field performance of the research instrument, analysis of research question and discursion of the findings.
Chapter five focused on the summary, conclusion and recommendation.

Conclusion
The purpose of this chapter was to look into the possible benefits and challenges of social media on misinformation among students. It has been found that the use of online social networks can have a positive impact on students’ education. According to research, students and teachers benefits from using social media to communicate. They can communicate with each other in or out of the classroom thanks to these networks. Students who are shy, scared, or bored can more easily share their thoughts and opinions via social media, which has been found to be an excellent tool for increasing student engagement. Additionally, social media platforms stimulate cooperation since they provide teachers and students with single location where they can gather together their ideas, examine them with their colleagues and publish in a way that can be modified.
5.3	Recommendations
Based on the findings and conclusion, the following recommendations were made;
Educators should take steps to ensure that social media is successfully used in the classroom
Students and faculty members alike could benefit from utilizing all of a campus's resources to encourage collaborative efforts between the two groups of students and faculty members.
A campus can have and deploy educational tools and materials because of the advancement of technology and invention in the teaching and learning activities.
As a way to improve student learning, educators and academics are experimenting with social media tools.
References
Ajeed M, Martin O, Ashmond A (2021) The influence of social media on purchase intention: the mediating role of brand equity. Cogent Bus Manage 8(1):1-19. 1944008. https://doi.org/10.1080/23311975.2021.1944008 16.
Alagbela AA (2022) Benefits and challenges associated with the use of social media applications in education at the basic education level in the Bolga-East District of Ghana, West Africa.
Eur J Educ Pedagogy 3(1). https://doi.org/10.24018/ejedu.2022.3.1.192. www.ej-edu.org 2.
Allcott, H, &Gentzkow, M2017, 'Social Mediaand Fake Newsin The 2016 Election', Journal of Economic Perspectives, 31 (2), p. 211-236
Avcı K, Çelikden SG, Eren S, Aydenizöz D (2015) Assessment of medical students' attitudes on social media use in medicine: a cross-sectional study. BMC Med Educ 15:1-6 122 A.
Bakshy, E, Messing, S, & Adamic, L 2015, 'Exposure to ideologically diverse news and opinion on Facebook', Science, 348, 6239, p. 1130-113
Bourke, J, Kirby, A, & Doran, J 2016, Survey & Questionnaire Design: Collecting Primary Data To Answer Research Questions, np: Ireland: NuBooks, an imprint of Oak Tree Press
Brandtzæg, P 2012, 'Social networking sites: Their users and social implications - A longitudinal study', Journal Of Computer-Mediated Communication, 17, 4, p. 467-488
Brennen, B 2017, 'Making Sense of Lies, Deceptive Propaganda, and Fake News', Journal of Media Ethics, 32, p. 179-181
Buchanan, A,E, & Hvizdak, E,E 2009, 'Online Survey Tools: Ethical and Methodological Concerns of Human Research Ethics Committees', Journal Of Empirical Research On Human Research Ethics: An international Journal, 2, p. 37
Burkhardt, JM2017, 'Combating Fake News in the Digital Age', Library Technology Reports, 53, 8, p. 5-33
Camilleri MA (2017) Unlocking corporate social responsibility through integrated marketing communication. In: Camilleri MA (ed) Corporate sustainability, social responsibility and environmental management. Springer, Cham, Switzerland, pp 41-59 5.
Camilleri MA (2019) The use of data-driven technologies for customer-centric marketing. Int Big Data Manage Forthcoming. Retrieved October 7. 2019 (https://papers.ssm.com/sol3/papers.clim?abstract_id=3382746) 6.
Centre for Data Ethics and Innovation (CDEI, 2019) Interim report: Review into online targeting. UK government. https://www.gov.uk/government/publications/7.
Cohen, CB 2009, 'A Philosophy of Informing Science', Informing Science, 12, p. 1-15
Collins, H 2010, 'Creative Research: The Theory And Practice Of Research For The Creative Industries' np:Lausanne; Worthing: AVA Academia
Corner, J 2017, 'Fake news, post-truth and media-political change', Media, Culture And Society, 39, 7, p. 1100-1107
Curvearro 8. Gruzd A. Paulin D. Haythornthwaite C (2016) Analyzing social media and learning through content and social network analysis: a faceted methodological approach. J Learn Anal 3(3):46-719.
Davis, W 2017, 'How to Self-Check the News and Get the Facts', Communication: Journalism Education Today, 50, 4, p. 5
Dewey, C 2016, 'Facebook Fake-News Writer: I Think Donald Trump is in the White House because of Me', Washington Post, November 17, Retrieved fromhttps://www.washingtonpost. com/news/the-intersect/wp/2016/11/17/facebook-fake-news-writer-i-think-donald-trump isin-the-white-house-because-of-me/.





