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[bookmark: _GoBack]This study investigates the influence of the "Entrepreneurs Hub" radio programme on entrepreneurship development and job procurement among youths in Ilorin Metropolis. Utilizing a survey methodology, data was gathered from 200 respondents to assess the impact of Albarka 89.9 FM's educational content on fostering entrepreneurial skills and opportunities. The analysis reveals a significant correlation between the programme's informative segments and an increase in entrepreneurial activities among listeners. Findings indicate that the radio programme not only enhances awareness of entrepreneurial ventures but also provides practical knowledge and motivation, thereby facilitating job creation and self-employment. Respondents reported that the show’s expert interviews, business tips, and success stories were particularly influential in shaping their entrepreneurial mindset and actions. Moreover, the study highlights the role of media in economic development, demonstrating that targeted radio content can be an effective tool in addressing youth unemployment. The research underscores the potential of radio as a medium for promoting entrepreneurship and suggests that similar initiatives could be beneficial in other regions. By fostering a culture of entrepreneurship, such programmes can significantly contribute to economic growth and job procurement, thus alleviating unemployment challenges faced by the youth in Ilorin Metropolis.
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[bookmark: _Toc202791779]INTRODUCTION
[bookmark: _Toc202791780]1.1 Background to the Study 
Today, the rate of graduates’ unemployment has become a source of worry to the graduates themselves, parents, relations and of course, the governments. This has become an economic, political and social problem in Nigeria (Onah, M. 2016). The zeal for tertiary education is gradually being eroded because of the discouraging wave of graduate unemployment. Creating market-relevant educational training opportunities that will provide undergraduate students with the skills necessary to become more employable is crucial to increasing employment and strengthening economic growth. More so, it enables learners to acquire basic knowledge, skills, attitudes and ideas which will equip them into starting a new business (Rasaki, et. al. 2015).
Entrepreneurship is a dynamic process involving the identification of opportunities, the organization of resources, and the creation of value through innovative products or services. It is a key driver of economic development and social transformation. Derived from the French word "entreprendre," which means "to undertake," entrepreneurship fundamentally concerns the willingness to take risks in initiating and managing business ventures.
Economist Joseph Schumpeter defines entrepreneurship as a process of "creative destruction," where entrepreneurs disrupt existing markets by introducing innovations that generate new markets and opportunities. Schumpeter highlights the central role of innovation in entrepreneurship, emphasizing that entrepreneurs are change agents who rejuvenate economies through novel ideas, products, and services (Schumpeter, 1934).
Modern perspectives expand on this to include social entrepreneurship, which focuses on creating social value alongside economic gains. Drucker (1985) adds that entrepreneurship is not confined to starting new businesses but includes harnessing opportunities in existing organizations through strategic innovation. Thus, entrepreneurship encapsulates initiative, risk-taking, resourcefulness, and a vision for creating change.

The Key to the success of establishing a culture of entrepreneurship in Ilorin, Kwara State and Nigeria at large is education and training that depends on all stakeholders, the state, educators, media, and learners (Arogundade, 2018).  Apart from the educational impact and influence, the school is the place where most (holistic) profound impact can be brought about in the development of the youth (Aguda, 2020). 
Makinde, (2017), asserted that the essence of entrepreneurship programmes in school and on mass media outlets is to build in the students, entrepreneurship spirit and culture. Entrepreneurship education recognized as one of the vital determinants that could influence students’ career decisions. The inability of graduates to contribute meaningfully to economic development through self-employment informed the introduction of entrepreneurship education in schools (A.T. Rasheed, 2021)
In order to make Nigerian graduates more resourceful and self-reliant, the Federal Ministry of education introduced entrepreneurship education into the curricula of the universities, polytechnics and colleges of education through their regulatory and supervisory agencies – National Universities commission (NUC), National Board for Technical Education (NBTE) and National Commission for Colleges of Education (NCCE). This became expedient in order to offer a realistic approach to solving the endemic problem of unemployment facing the nation. Thus, entrepreneurship education and development has since been made a compulsory course for all students in the three levels of tertiary education irrespective of students’ areas of specialization. Scholars in their various views have also supported the need for higher institutions to inculcate entrepreneurial spirits into their products. (Afolabi, et al. 2017). 
A reputable Author, Banker, Researcher, Poet and a consummate Writer from Nigeria Ajiye in His book “New Era Entrepreneurship” (2015:7) opined that “an entrepreneur is that man or woman who takes the initiative of starting and running small or large enterprise and make them work”. Most ideas are sinking today because there are little or no platforms to promote what they have to offer, significantly, there are risk takers and burden bearers who are willing to avoid the bad shade of unemployment and are contributing immensely to the economy. 
Onu (2014) cited that, “The quality of performance of the entrepreneur determines whether capital would grow rapidly or slowly and whether the growth involves innovation where new products and production techniques are developed”. There have been some instruments used to inject basic entrepreneurial terminologies to the average man. Information could reach anyone faster using a mass medium. There are different types, which are print, electronic and new media.
To contribute to national development, radio has been selected as a medium to bring about effective change because of its universal nature; the imperative benefit has to do with the entrepreneurial programmes that are so motivating and influencing the listeners. The listeners makes use of information every day, they tune into a radio station for fun, inspiration, religious goals, social impact, news and entertainment. Olusola (2010) opines that, “Radio has over the years, played the role of information provider through news, messages about the availability of social services, and announcements concerning an event of importance to the audience”
More so, Radio is a platform for creating mutual understanding and developing social relationship. It proved valuable when Oladiran (2010) emphasizes that, “the media have been discovered to have subtle influence on the lives of its audience, to the point where people tend to adjust their habit to the programmes of the media, just as the media adjust their schedules to fit the popular habits of their audience”. It is on this background this research study is carried out to measure the effectiveness of radio in promoting entrepreneurship among unemployed youths.
[bookmark: _Toc202791781]1.2	Statement of the Problem
According to Rotimi, A.A (2019), entrepreneurship has decreased the rate of unemployment in Nigeria today, there are emerging businesses that are producing a top notch in the economy and has given a rise to development. Desai (2019) emphasizes this when he said “ if the nation’s economy is not to stagnate under the ministrations of professionals, it must be continuously revitalized by the infusion of new energy, new ideas and nucleus for economic growth”. 
More so, the greater emphasis is based on the development of recognizing new ideas from fresh minds with the hope that it would multiply employment opportunities and create a room for maximum distribution of income. The importance of entrepreneur in Today’s economy cannot be over emphasized. The reduction in unemployment rate among graduates in Nigeria is largely due to the adoption of entrepreneurial skills as a means of creating quality value to the society while a living is earned out of it.
A review on studies conducted on entrepreneurship by Fakunle M. (2017) shows that many undergraduate students do not really possess the needed skills require to become self-employed coupled with the inadequate awareness caused by limited information media sources. “The lacuna led to the introduction and emphasis on entrepreneurial education owing to the belief that its introduction into tertiary education would lead to acquisition of skills that would enable its graduates to be self-reliant and consequently reduce unemployment problems” as stated by Nwangwu (2006).
The radio as an informative and educative media could play a vital role in breaching this gap.it is in this light the researcher tends to evaluate the influence of radio programme towards entrepreneurship development on job procurement among youths in Ilorin metropolis with a focus on entrepreneurship hub programme of Albakar 89.9 FM, Ilorin.
[bookmark: _Toc202791782]1.3	Aims and Objectives of the Study
 This study aims to measure the effectiveness of radio in promoting entrepreneurship among unemployed youths.
Hence, the specific objectives of the study are:
i. To determine the level of awareness among youths in Ilorin Metropolis about entrepreneurship development programme on Albarka FM 
ii. To examine the extent to which entrepreneurship programme on Albarka FM influence job procurement among youths in Ilorin metropolis
iii. To investigate the specific role of “Entrepreneurs Hub” programme on Albarka FM, in promoting entrepreneurship and job procurement among the youth in Ilorin Metropolis.
iv. To identify the challenges faced by youths in Ilorin Metropolis in integrating entrepreneurship development opportunities from radio programs into job procurement. 
[bookmark: _Toc202791783]1.4	Research Questions
i. What is the level of awareness among youths in Ilorin Metropolis about entrepreneurship development programme on Albarka FM?
ii. What is the extent to which entrepreneurship programme on Albarka FM influence job procurement among youths in Ilorin metropolis?
iii. What is the role of “Entrepreneurs Hub” programme on Albarka FM, in promoting entrepreneurship and job procurement among the youth in Ilorin Metropolis?
iv. What are the challenges faced by youths in Ilorin Metropolis in integrating entrepreneurship development opportunities from radio programs into job procurement?
[bookmark: _Toc202791784]1.5	Scope of the Study
The study is restricted to the investigation of the impact of entrepreneurship programme in drive for job procurement among youths in Ilorin Metropolis. The study focuses on entrepreneurship development programme “Entrepreneurship Hub” in Albarka 89.9 FM,  Ilorin Kwara State. In addition, the study covers residents in Ilorin metropolis for administration of research instrument and data collection.
[bookmark: _Toc202791785]1.6	Significance of the study
This study will provide valuable information on how radio programs can empower youths by promoting entrepreneurship, thereby contributing to their economic independence and self-reliance. It will also limelight the influence of radio programs on job procurement can shed light on the potential of such initiatives to contribute to local economic growth by fostering the development of small and medium-sized enterprises (SMEs) and creating employment opportunities.
[bookmark: _Toc202791786]1.7	Operational Definition of Terms
Influence: The effect or impact of the Entrepreneurs Hub Programme aired on Albarka 89.9 FM on the attitudes, behaviors, and actions related to entrepreneurship development and job procurement among youth in Ilorin Metropolis. This includes both direct and indirect effects perceived by the target audience.
Radio Programme: The Entrepreneurs Hub Programme broadcast on Albarka 89.9 FM, consisting of audio content focused on entrepreneurship development, job procurement strategies, and related topics. This encompasses interviews, discussions, expert insights, and other segments contributing to entrepreneurial knowledge and skills.
Entrepreneurship Development: The process of enhancing and nurturing entrepreneurial skills, knowledge, and attitudes among youth, with the aim of fostering the establishment and growth of businesses. This includes aspects such as business planning, financial management, marketing, and innovation.
Job Procurement: The process through which individuals, particularly youth, secure employment opportunities either through traditional employment or entrepreneurial ventures facilitated by skills acquired from the Entrepreneurs Hub Programme.
Youths: Individuals within a specific age range, typically between 18 and 35 years old, residing in Ilorin Metropolis. For this study, youths are the target audience of the Entrepreneurs Hub Programme on Albarka 89.9 FM.
Ilorin Metropolis: The urban area of Ilorin, the capital city of Kwara State, Nigeria. It includes the central business district and surrounding neighborhoods where the radio signals of Albarka 89.9 FM are accessible.
Entrepreneurs Hub: The specific radio program airing on Albarka 89.9 FM that focuses on providing information, resources, and insights to promote entrepreneurship development and job procurement among youth. This includes specific segments, topics, and the format of the program. 


[bookmark: _Toc202791787]CHAPTER TWO
[bookmark: _Toc202791788]LITERATURE REVIEW
Literature review is a critical evaluation of existing scholarly works relevant to a specific topic or research question. It synthesizes previous research, identifies trends, gaps, and inconsistencies, and establishes the context for the current study. Booth, A., Sutton, A., & Papaioannou, D. (2016) asserted that literature review is essential for highlighting what has been done, ensuring originality, and avoiding duplication. Hence, this segment is subdivided into three units via: Conceptual Framework, Theoretical Framework and Empirical Review.
[bookmark: _Toc202791789]2.1	CONCEPTUAL FRAMEWORK
[bookmark: _Toc202791790]2.1.1	History of Radio Broadcasting 
Broadcasting is the distribution of audio and video content to a dispersed audience via any audio or visual mass communications medium, but usually one using electromagnetic radiation (radio waves). The receiving parties may include the general or a relatively large subset thereof.
Radio was first demonstrated in the United States of America and thereafter in Britain with the takeoff of the British broadcasting corporation (BBC) in these two cases radio broadcasting started as privately venture.
The Nigerian experiment took off as a radio redistribution service otherwise called Rediffusion. Historically the inauguration of BBC service in the 1932 led to the beginning of broadcasting operation in Nigeria. Between 1933 and 1950, the BBC’s monitoring station at Lagos was developed into an extensive radio distribution service (RDS) to serve the principal population centers in the country examples are Enugu, Kano, Port Harcourt, Calabar and Ibadan.
The wire service started at two locations in Lagos, Ikoyi Crescent and Glover memorial hall along marina. It was a commercial operation owned by the government service by the post and telegraph (P&T) department and managed under contract by the overseas Rediffusion limited (RDS) was the first private company to be involved in broadcasting development in Nigeria.
Major categories of events which marked the beginning include the introduction of local programmes into the RDS. This led to the advert on the broadcasting scene of second government department, the public relations office (PRO). It was to control the production of the new entertainment programmes. Hence while American and British experience of the radio started as a private enterprise, the Nigerian experience was controlled by the government from the onset. The second category of events comprised the burst of political activities and the operation of two new constitutions – Richard and Macpherson’s constitution of 1946 and 1951 respectively. The outcome of these events was to participate in the need for the transformation of the RDS into National broadcasting service.
In 1948, L.W Turner, a BBC engineer and F.A Byron a crown agent engineer were commissioned by the British colonial office to investigate broadcasting facilities in Nigeria, Gold coast (Ghana), Sierra Leone and Gambia. The report of August 1949, adversely criticized the existence of RDS facilities in Nigeria. Although it recommended that the RDS remain a government of a broadcasting service that would maintain a national profile in its overall programme preferences of the country’s sub national audience.
In 1951, the Nigerian broadcasting service was created by the central government in nurture and expands the wireless service and later takes over the rediffussion service. The volume of work for the newly founded Nigerian broadcasting service was enormous as a result it could not immediately take over the distribution service or see to the extension of the rediffussion services to the hinterland. The firm was to rely on the programmes of the NBS.
On June 1952, the Nigerian broadcasting service (NBS) opened its temporary headquarters at 32. Marina, near the general post office. Its transmitter that would provide the wireless service became operational on June 27, 1952. A permanent site for the headquarters acquired at Ikoyi was officially opened in April 8, 1954.
As a result of the political atmosphere in the country at the time, it utmost diversity and decentralization in programming had to be considered as essential ingredients of operating a national service. Regional headquarters were therefore, developed at Ibadan, Kaduna, and Enugu. These were used mainly for mass religious and political education. The legislature decreed that the service be developed simultaneously at the capitals – Lagos, Enugu, Ibadan and Kaduna.
Between 1959 and 1962 the broadcasting service owned and operated by the regional governments were established. They were the Western Nigeria Broadcasting Service (WNBS) established in 1959. The Eastern Nigerian Broadcasting Service (ENBS) in 1960 and Radio- Television Kaduna (RTVK) in 1962.
[bookmark: _Toc202791791]2.1.2	Features of Radio
In spite of the worrisome generalization that “mass media cannot do more than creating awareness regarding any development project (Klapper, 2010, P76), radio has continued to wax stronger as a medium of the people we regard it as a medium of the people because radio has become a common sight in rural areas in particular, it is not unusual to see people tie a radio set around their waist while climbing trees or tilling the ground.
 Onyekwere (2019, P60) obviously sounds the same not when she posits that “with the exception of radio which has been found to be effective in reaching the rural Nigerian masses... other channels of mass media communication have been found to be relatively less effective”. Also, Ansah (1991, P34) agrees that of all the mass media generally available to Africans, radio is the most wide spread and accessible”. The key word been “widespread” and “accessible”. Obviously, radio has overriding advantages over other media of mass communication. Some of these advantages are;
1. Radio appeals to illiterate audiences as development news and programmes can be broadcast to them not just in their native languages but also in their local dialects. 
2. Radio breaks the barriers of distance, as its reach is amazingly wide and highly penetrating.
3. Radio is relatively cheap compared to other channels of mass communication.
4. It breaks the barrier of power outage as it can easily be operated using dry cell batteries.
5. Radio appeals to audio sense in which case one can easily get exposed to it while doing other things.
Radio has the power of on-the-spot live transmission, therby keeping people living at the periphery adequately informed about government policies, actions and inactions as well as providing information about people living in other lands.
[bookmark: _Toc202791792]2.1.3	Concept of Entrepreneurship 
Understanding the concept and domain of entrepreneurship and media is an important foundation to perform this study. The word entrepreneurship is widely used today. However, offering a specific and unambiguous definition of the entrepreneurship is still challenging. This is not because the definition is not available, but because there are too many, and even these definitions rarely agree with each other on some essential characteristics of the entrepreneurship, as demonstrated by countless articles in academic journals discussing the issue. Davidsson (2014), for instance, lists at least seven definitions, and Shane and Venkataraman (2000) started a long dialogue in the Academy of Management Review for the definition they gave. All this causes no surprise, bearing in mind that it is a new field of study. 
According to Shane and Venkataraman (2000), who gave one of the most cited definitions, “entrepreneurship is concerned with the discovery and exploitation of profitable opportunities.” However, it is also necessary to make a distinction between the terms entrepreneurship and entrepreneurship research. 
Davidsson (2014) proposes that entrepreneurship be defined as “the competitive behaviours that drive the market process”, while the domain of entrepreneurship study is structured around the idea of the emergence of new business ventures. This definition of the domain of research is based upon previous literature (Shane and Venkataraman, 2000; Zahra and Dess, 2001; Gartner, 1988; Venkataraman, 1997). It is also possible to observe the continuous evolution of the term entrepreneurship. For instance, the definition given by Shane and Venkataraman in 2000 was rewritten by Shane in 2003. 
In the book “A General Theory of Entrepreneurship”, Shane eliminates the profit requisite: “I define an entrepreneurial opportunity as a situation in which a person can create a new means-ends framework for recombining resources that the entrepreneur believes will yield a profit” (the italics are from the author). In the next paragraph, he adds, “readers should note that entrepreneurial opportunities are not necessarily profitable” (Shane, 2013). 
Low and MacMillan (2008), dealing with the problems of all the definitions available in the literature –from Schumpeter to Gartner– concluded that “the problem with these definitions is that though each captures an aspect of entrepreneurship, none captures the whole picture.” He adds, then, that “it seems likely that the desire of common definitions and clearly defined area of inquiry will remain unfulfilled in the foreseeable future.” Even though Davidsson is not explicit in using the word opportunity, in contrast to Shane and Venkataraman (2020), it is impossible to deny that entrepreneurship research “involves the study and sources opportunities; the processes of discovery, evaluation, and exploitation of opportunities; and the set of individuals who discover, evaluate, and exploit them” (Shane and Venkataraman, 2020). 
Based on Casson (2022), they defined entrepreneurial opportunity as “those situations in which new goods, services, raw materials, and organizing methods can be introduced and sold at greater than their cost of production.” Nevertheless, not all opportunities are entrepreneurial opportunities. The requisite is “the discovery of new means-ends relationships” (Shane and Venkataraman, 2000). In the same way as not all opportunities yield profits, not all industries are evenly profitable. “If a random entrepreneur started a business in certain industries and not in others, that person would be much more likely to have very rapidly growing private or public company” (Shane, 2003; p. 18). 
Thus, there is a relationship between specific industry characteristics and entrepreneurial opportunities. A consensual definition of entrepreneurship has not come yet, nonetheless everyone agree it is a multi-faced phenomenon, which comprehends from the discovery of opportunities, to the start-up of new companies and, to the carrying out of new strategic initiatives within existing business (corporate entrepreneurship). And if there is not consensus in a precise definition is not because of lack of desire, but because entrepreneurship has been approached from too many different perspectives that it is impossible to disagree with Low and MacMillan (1988). 
As a matter of fact, Shane & Venkataraman’s definition is more a suggested delineation of the scholarly domain of entrepreneurship rather than a definition of the term. This delineation is further improved by Davidsson (2004) to “how new ventures aimed at bringing into existence future goods and services are initially conceived of and subsequently developed, by whom, and with what consequences”. The latter broader delineation includes also non-profitable commercial activities such as failure and accidental success in discovery and exploitation processes. 
[bookmark: _Toc202791793]2.1.4	Media and Entrepreneurship Development
The word media has been defined in many ways to accommodate different criteria or settings. For instance, media is defined as “a contraction of the term media of communication, referring to those organized means of dissemination of fact, opinion, and entertainment such as newspapers, magazines, cinema films, radio, television, and the World Wide Web” (Wikipedia). Or it is also defined as “a generic term for systems of production and dissemination of information and entertainment and of exertion of various kinds of social controls. 
Unlike a channel which is limited to a contiguous physical medium between the sender and a receiver of communications, media include the institutions which determine the nature, programming and form of distribution” (Krippendorff, 1986). Most often, the media are lumped together as a single entity, while the media actually refers to many forms of communication, including newspapers, magazines, and billboards, radio, television, videocassettes, video games, and computer games. The essential of media is that it can be used to store or deliver information for the mass usage, so the most common use in this sense is mass media. 
According to Krippendorff (1986) “mass media is the generic term for newspapers, book publishing, radio and television. Other media include the recording industry, movie industry and theatre. All media are associated with more or less elaborate forms of audience participation.” For the purpose of this study, the term media is understood based on the above descriptions, and the media industries are defined as the industries that mainly produce and sell information and entertainment products and services. 
The coverage of media industries in this study spans from publishing industries (newspaper, magazine and book), music industry, audiovisual industries (film, television and radio) to the emerging media industries, for instance, new media and other forms of digital media. Although, this research limits its scope to the traditional forms of media leaving out Internet as a medium. 
Many authors have described the particular characteristics of media companies and their products, agreeing that the most important ones are the uncertainty of the demand (Caves, 2000; Napoli, 2003), and the novelty of the content in an adequate support. For instance, the ability to predict the size and type of the audience for a new television program is so low that producers try to pretest the programmes and to model audience behaviour according to historical data (Napoli, 2003). Despite those efforts, a huge percentage of new ideas and programme-pilots do not reach the screen. 
Another example is the magazine publishing industry, where the rates of unsold copies could reach easily 50%. The second characteristic of media products is related to the generation of new content and the search for new distribution channels. Innovation in the media industry is necessary to attract new consumers who want to be surprised and want the content delivered in her favourite support (e.g. Internet, mobile phone, cable TV, etc.). The characteristics of the media products are very much aligned to the dimensions of the entrepreneurial process, i.e. autonomy, innovativeness, risk taking, proactiveness, and competitive aggressiveness. These dimensions represent the entrepreneurial orientation of the firm, which can be defined as the processes, practices, and decision making activities that lead firms to decide to enter a new market or launch a new product (Lumpkin and Dess, 1996). 
According to what was explained in the previous paragraph, media companies are urged to be particularly risk taking and innovative. The entrepreneurial approach they have to develop is without doubt extremely important. Finally, as the nature of media is the format to store or the carrier to deliver information for the mass people, media products have profound effect in influencing public perceptions on entrepreneurship and entrepreneurial phenomenon. The image of what is entrepreneurship and entrepreneurial phenomenon that media present to the mass people may decide people’s attitude and affects people’s behavior. For example, for the entrepreneur development, the effect of the role model is significant. The role model could be a member of the family, but mostly, it could also be stories of successful entrepreneurial individuals conveyed by the media. 
The positive images of entrepreneurs delivered the media may promote the development of entrepreneurship in the society. But in contrast, the neglect of entrepreneurial phenomenon by mass media may hinder the proliferation of entrepreneurial activities (Naude, 2011) 
[bookmark: _Toc202791794]2.1.5 Entrepreneurship Development Programme
A country might remain backward not because of lack of natural resources or dearth of investment capital but because of lack of adequate entrepreneurial abilities in that society.
Minniti& Levesque (2018) opined that entrepreneurship education refers to a specialized knowledge that inculcates in learners the traits of risk taking, innovation, arbitrage and co-ordination of factors of production for the purpose of creating new products or services for new and existing users within human communities. 
Hence, entrepreneurship development has been conceived by successive government in Nigeria as a program and attitudes of individual and groups to assume the role of entrepreneurs. While it is not absolutely necessary for an individual to obtain entrepreneurship training to be successful, obtaining an entrepreneurial education and training serves as a tremendous advantage to increasing the chances of success to be self-employed.
One trained entrepreneur can guide or mentor others on how to start their own enterprise and approach various financial institutions for assistance. The broaden outlook through the educational process of entrepreneurs could aid in accurate perception of opportunities and therefore affect entrepreneurial emergence, behavior and performance (Ogundele, 2007). The entrepreneurial development will motivate a person of perceiving and exploiting opportunities for profitable business. The SMEs development facilitates the mobilization of human and capital resources that leads to employment generation.
In Nigeria, most important macroeconomic objective remains how to achieve accelerated economic growth and reduce poverty (Durowoju, 2014). In order to maximize the benefits in terms of economic growth it is desirable that investment in physical capital be increased simultaneously with investment in human capital. Investment in human capital in Nigeria was embraced by successive.
[bookmark: _Toc202791795]2.1.6	Entrepreneurial Skills Acquisition 
Entrepreneurial skills are said to be the necessary skills required by an entrepreneur in order to be successful in the day-to-day running of an enterprise (Agu, Chiaha and 13 Ikeme, 2013). They argue that acquisition of skills must be nurtured through proper education so that it can be directed to respond to as well as enrich small business endeavours that will benefit the individuals and the communities in which the entrepreneurs live. 
Entrepreneurial skills acquisition can also be defined as those skills that entrepreneurs need to enable them succeed in the management of their enterprises. It can also be seen as the ability to create something new with value by devoting the necessary time, effort and resources, assuming the accompanying financial psychic and social risks and receiving the resulting rewards of monetary and personal satisfaction and independence (Hisrich and Peters, 2022). Agents on small scale businesses that are yet to find their footing (Duru, 2021). For this reason, many would-be entrepreneurs have had their dreams dashed because they could not cope with the demands of the business environment. 
As Hillary (2022) has noted, the small time business operators who did not sustain production on the alternative sources of power such as generators or solar panels, have had their businesses shut down completely. This is because when production cost increases, attempt to recover cost of production with marginal profit leads to increase in the prices of such goods and services thereby making them very uncompetitive in the market and it is obvious that without revenue, no business can survive. Therefore, the factors stated above has really hindered the development of entrepreneurship in Nigeria.
[bookmark: _Toc202791796]2.1.7	The Prospects of Entrepreneurship Development Programme in Reducing Unemployment 
Ogundele, Akingbade and Akinlabi (2022) have stated that contribution of entrepreneurship training and education on unemployment through youth empowerment will be much significant if entrepreneurship is encouraged at all levels in the economy. 
Also, Akpama, Esang, Asor and Osang (2021) have observed that through entrepreneurial studies, which is inter-disciplinary training that focuses on the acquisition of relevant skills needed to start and run a new business venture, unemployment and poverty can be reduced. 
As Onyeizugbe, Orogbu and Oyigbo (2015) have observed, attempts to provide solution to societal problems often set processes in motion such that the opportunities for engaging human efforts called job creation are provided. They noted that jobs are created when firms established by entrepreneurs employ people with requisite skills to occupy vacant positions. 
To Tijani-Alawiye (2014), entrepreneurs successfully run innovative enterprises, nurture them to growth and sustainable level so that more hands can be engaged in the running of the enterprise. Through such processes, he remarked, job opportunities are created. Entrepreneurship development affords the youth the opportunity to be productively engaged so as to divert their attention from negative vices such as crime, militancy and so on. 
According to Rasmussen and Stroheim (2005), its major role is wealth creation. Persons engaged in entrepreneurship, either on their own efforts on inside an organization pursue opportunities without regard to resources under their control. Also, 16 Enaohwo (2011) emphasizes the need for youth entrepreneurial empowerment to harness their potentials and intellectual creativity. This, to him, is because its potency is capable of lowering unemployment and poverty level and elevating living standards and quality of life of Nigeria.
[bookmark: _Toc202791797]2.1.8 Government Incentives on Entrepreneurship Development 
Concerning incentives, the government can play a very significant role by designing an incentive structure to attract both the practicing and prospective entrepreneurs to invest and run their businesses with relative ease. 
Dike (2009) is of the opinion that incentive could be in the area of tax-holidays of some years for some categories of businesses with small capital outlay, removal of collateral and high interest rates, supply of water, roads network and constant electricity in the industrial clusters as well as reduction in the length of processes for new business registration. He noted that such incentives would no doubt woo investors and lead to development of entrepreneurial activities in the country.
In the opinions of Inyang and Enuoh (2011), government recognizes the strategic role she should play in the development of entrepreneurship in the country but the will to match policies with actions has been lacking. They observed that government should provide business friendly environment by providing the necessary infrastructure and a framework of enforceable competition, law that discourages monopoly and unfair competition as well as by intellectual property rights that protect a firm’s valuable but often intangible, knowledge assets. 
In the same vein, Adegun and Akomolafe (2013) have reiterated that government should create an enabling environment that reduces the barriers to market entry. They stated further that government should also invest in diverse sources of risk capital to fund entrepreneurs while providing the fiscal incentives for investors to provide the needed funding. This way, they remarked, development of entrepreneurship in the country would be accelerated.
[bookmark: _Toc202791798]2.1.9	Factors Influencing Entrepreneurship Development among Youths
The literature on entrepreneurship has linked a variety of concepts to entrepreneurs. Many deal with traits, or characteristics thought to be more prevalent among entrepreneurs than the general population. These include motivations and desires such as wanting to be one’s own boss, or creative aptitudes that require control and independence, for example, to be fulfilled. These factors are viewed as “pulling” people to become entrepreneurs. However, people do not become entrepreneurs in a vacuum. While personal goals and drive may stimulate entrepreneurship, a difficult job situation may “push” people to start enterprises because suitable or desirable jobs aren’t available. 
Welsh (1983, pp. 55-69) identified 11 characteristics most found in successful entrepreneurs.2 Kuhn (1983) developed a 10-part “entrepreneurial quotient” that includes how badly one wants to be one’s own boss.3 Studies looking to find out the background of entrepreneurs have shown that many have employment and management experience before becoming entrepreneurs. 
Additionally, research has indicated that entrepreneurs tend to have higher education levels, while entrepreneurs in the United States also tend to come from higher socioeconomic backgrounds Influences on Entrepreneurship in Communication 4 Reasons found in the most recent studies for becoming or wanting to become entrepreneurs include freedom, opportunity, confidence and self-expression. Cromie (2020) found that entrepreneurs are often innovative, creative, imaginative, restless, proactive and adventurous. 
Armstrong and Hird (2019) found that entrepreneurs are more intuitive, but less analytic than non-entrepreneurs. In addition, Zhao and Seibert (2016) found significant differences between personalities of entrepreneurs and managers in a workplace. Entrepreneurs scored higher on conscientiousness and openness to experience, while scoring lower on neuroticism and agreeableness (p. 1582). Key concepts include creativity, entrepreneurial drive, risk taking motivations, and attitudes toward or perceptions of entrepreneurship that include feasibility and desirability perceptions. Creativity. Scoring high on openness to experience may explain why creativity is tied to entrepreneurship. Those with creative minds are often most interested (Rae, 2017). 
Entrepreneurship is an outlet that may satisfy creative minds and lead to new businesses or industries (Ko & Butler, 2007). Morris and Kuratko (2012) call creativity “the soul of entrepreneurship” (p. 104) since it is useful in determining what opportunities are best to pursue.5 Creativity is especially important then for communication entrepreneurs, as they must keep up with trends, have available the most up-to-date technology and be ready to implement cutting-edge plans to entice customers. 
Ohly, Kase, and Škerlavaj (2010) identified creativity as the process that must occur before innovation.6 In creativity research, personality scales are used to determine common characteristics found in creative individuals. Many theories of creativity link it to human interaction, suggesting that creativity is influenced by interactions with others (Perry-Smith, 2006). Thus, it is important to examine the influence of communication networks on people as well. Entrepreneurial Drive. Studies suggest that some individuals possess more “entrepreneurial drive” than others. Those with the greatest level of entrepreneurial drive will be more highly driven in their attempts to create ventures and grow them to greater heights (Armstrong & Hird, 2009;
Carland & Ensley, 2002). Carland and Carland (1992) conclude that entrepreneurship is best understood as an individual drive toward entrepreneurial activity--comprised of multiple personality factors – including cognition, innovation, risk-taking propensity and strategic posture. In a regional survey of a general population, Authors (1989) found half of respondents indicating interest in becoming an entrepreneur and half of these identified instrumental goals such Influences on Entrepreneurship in Communication as making money as major reasons for their interest. Some 40 percent cited life-style factors, e.g., needing to be their own boss.
[bookmark: _Toc202791799]2.2	THEORETICAL FRAMEWORK
The theoretical framework of this study is hinged on the tenets of Agenda-Setting Theory and Development Media Theory 
[bookmark: _Toc202791800]2.2.1	Agenda Setting Theory
Agenda-Setting Theory, developed by Maxwell McCombs and Donald Shaw in the 1970s, posits that the media have the power to influence the public agenda by determining which issues are deemed important. The theory suggests that the more attention a media outlet gives to a particular issue, the more likely the audience will perceive it as important. In the context of entrepreneurship development, this theory provides a lens through which we can analyze how the media influences societal perceptions and attitudes toward entrepreneurial activities.
Entrepreneurship is not merely an economic activity but a societal phenomenon that contributes to job creation, innovation, and overall economic growth. The media, through its various platforms such as newspapers, television, and online channels, plays a crucial role in determining which aspects of entrepreneurship are highlighted and discussed. By setting the agenda, media organizations can bring attention to key issues, challenges, and success stories within the entrepreneurial landscape.
Agenda-Setting Theory also intersects with the concept of framing, where the media not only selects certain topics but also frames them in specific ways. For entrepreneurship development, framing influences public perceptions of entrepreneurs, their motivations, and the societal impact of their ventures. Positive framing can inspire aspiring entrepreneurs and garner public support for policies that encourage entrepreneurial activities.
Media-driven agendas can have a direct impact on public policy. Governments and policymakers are responsive to public sentiment, and by influencing public perception of entrepreneurship, the media can shape the policy agenda. Positive coverage of successful entrepreneurial ventures can lead to increased support for policies that facilitate entrepreneurship, such as access to funding, mentorship programs, and regulatory reforms.
While media can positively shape the discourse on entrepreneurship, it also poses challenges. Negative portrayals or sensationalism may perpetuate stereotypes or discourage potential entrepreneurs. Balancing coverage to showcase the diversity and societal benefits of entrepreneurship is essential for fostering a supportive environment.
In conclusion, Agenda-Setting Theory provides a valuable lens through which to analyze the media's role in influencing discussions about entrepreneurship development. By understanding how the media shapes the entrepreneurial agenda, stakeholders can work collaboratively to ensure that public discourse on entrepreneurship is constructive, inclusive, and supportive of initiatives that drive economic growth and societal progress. As nations aspire to cultivate vibrant entrepreneurial ecosystems, the media stands as a powerful ally in shaping the narrative and promoting a culture that celebrates and supports entrepreneurial endeavors.
[bookmark: _Toc202791801]2.2.2	Development Media Theory
Development media theory is a communication framework that explores the role of media in fostering social, economic, and political development within societies. Rooted in the field of development communication, this theory emphasizes the potential of media technologies and communication processes to facilitate positive change and address various developmental challenges.
At its core, development media theory suggests that media can serve as a catalyst for development by providing information, facilitating dialogue, promoting education, and empowering marginalized communities. The theory acknowledges the complex interplay between media, culture, politics, and economics in shaping development outcomes. It highlights the importance of context-specific approaches that take into account local cultures, values, and communication practices.
One of the key concepts within development media theory is "media for development," which refers to the intentional use of media tools and platforms to achieve development goals. This approach recognizes the power of media to influence attitudes, behaviors, and social norms, thereby contributing to broader development objectives such as poverty alleviation, health promotion, gender equality, and environmental sustainability.
Another important concept is "participatory communication," which emphasizes the active involvement of communities in the communication process. This approach prioritizes bottom-up approaches that empower communities to define their own development priorities, express their voices, and participate in decision-making processes. Development media theory also encompasses various methodologies and strategies, including entertainment-education, community media, mobile communication, social media, and information and communication technologies (ICTs). These tools and platforms can be harnessed to amplify marginalized voices, bridge information gaps, foster social cohesion, and mobilize collective action.
However, development media theory is not without its challenges and criticisms. Critics argue that it often reflects a Western-centric perspective, overlooks local contexts, and may reinforce power imbalances. Additionally, the digital divide and ethical concerns surrounding media interventions pose significant obstacles to realizing the full potential of development media theory.
Development media theory holds significant relevance when examining the influence of radio programs on entrepreneurship development and job procurement among youths in Ilorin metropolis, particularly focusing on the "Entrepreneurship Hub Programme" broadcasted on Albarka 89.9 FM. This case study offers valuable insights into how media can serve as a catalyst for economic empowerment, skill development, and youth engagement in entrepreneurial activities.
The Entrepreneurship Hub Programme, as a manifestation of development media theory, embodies the principles of "media for development" and "participatory communication." It aims to provide youths with relevant information, resources, and networking opportunities to foster entrepreneurship and facilitate job procurement. By featuring success stories, expert interviews, business tips, and local entrepreneurial initiatives, the program empowers youths to explore entrepreneurial opportunities, develop essential skills, and navigate the challenges of starting and sustaining a business.
Radio, as a traditional and accessible medium, plays a crucial role in reaching a wide audience, including those in marginalized and underserved communities. In the context of Ilorin metropolis, where digital divides and economic disparities exist, radio remains a vital communication tool for disseminating information, promoting education, and bridging information gaps related to entrepreneurship and job opportunities.
Furthermore, the participatory nature of the Entrepreneurship Hub Programme encourages active engagement and participation from the community. By providing a platform for youths to share their experiences, ideas, and aspirations, the program fosters a sense of belonging, encourages peer learning, and promotes collective action towards entrepreneurship development.
However, the relevance of development media theory in this context also raises critical questions and challenges. It is essential to consider the program's effectiveness in addressing the specific needs and challenges faced by youths in Ilorin metropolis, the inclusivity of the program in reaching marginalized groups, and the sustainability of the entrepreneurial initiatives promoted through the program.
[bookmark: _Toc202791802]2.3	EMPIRICAL REVIEW
Onyekwelu and Oyeogubalu (2020) examined the effect of entrepreneurship development on employment generation in Nigeria, using selected MSMEs in Anambra State. The study adopted descriptive survey design because the result was to be generalized for the entire population of interest. From a population 524, a sample of 227 was determined using Taro Yameni’s statistical formula. Major tools of analysis were summary statistics, Pearson Correlation and Multiple regression analysis. Preliminary results indicated that overall, the model is statistically significant through the F-value of 22.789. Regression coefficient of 0.691 showed that 69.1 percent relationship exists between dependent and independent variables. Similarly, coefficient of determination represented by ‘R 2’ showed that 65.6 percent variation in the dependent variable can be explained by the independent variables. The study concluded that development of entrepreneurial skills and creation of enabling business environment will enhance the employment generation capacity of the MSMEs sector in Nigeria. It was recommended among others that both the practicing and prospective entrepreneurs should endeavour to develop the requisite entrepreneurial skills to be effective in the management of their businesses. 
Okafor (2019) examined entrepreneurship development as a means of reducing unemployment in Nigeria, using selected small scale businesses in Anambra State as the study area. The study which was designed as a descriptive survey evaluated the role of government in trying to make the process an effective means of tackling the menace of unemployment. An item structured instrument designed to reflect the options of strongly agree, agree, disagree, strongly disagree and undecided popularly referred to as the five (5) points modified Likert scale, was used to elicit information from the respondents who were predominantly practicing entrepreneurs. The data generated in the study were analyzed in two sections namely; answer to the research questions and test of hypotheses. Whereas summary statistics of percentages were used to answer the research questions which were already in Likert scale format, Chi-Square ( χ 2 ) inferential statistics was used to verify the claims of the null hypotheses. All tests were carried out at a significance level of 0.05 and degrees of freedom (df). The study revealed that tertiary institutions and other entrepreneurial training centers can be reformed to make them responsive to the needs of the trainees. It was found also that the cost of doing business in Nigeria negatively affect entrepreneurship development in Nigeria. In the light of these findings in the study, it was recommended among others that the government should reform and sufficiently equip the relevant institutions and other entrepreneurial training centers across the nation to make them responsive to the needs of the trainees so that they can acquire the necessary skills and knowledge needed to start up a business venture and manage it successfully. 
Obokoh and Goldman (2016) did a study to determine the effect of infrastructural deficiency on business development in Nigeria’s liberalized economy. Longitudinal survey approach was adopted for the study. The result showed that deficiency in infrastructural facilities negatively impacted the profitability and general performance of businesses in the study area due to high costs incurred by the business owners in self-provision of essential infrastructures. The study concluded that inspite of the claim of government to have successfully completed the privatization process of electricity production in November, 2013, there is still no significant improvement in the supply in Nigeria. 
In another study, Ocheni and Gemade (2015) examined the effect of multiple taxation on the performance of small and medium scale business enterprises in Benue State, Nigeria. Descriptive survey design was used for the study. Findings suggested that multiple taxation has negative effect on MSMEs survival and that the relationship between MSMEs size and its ability to pay taxes is positive and significant. The study concluded that multiple taxation affects the survival and expansion growth of MSMEs in Benue State, Nigeria. 
In a related study, Nwabufo and Mamman (2015) examined the suitability of entrepreneurship education as a panacea for curbing graduates’ unemployment in Nigeria. The study which was designed as content analysis showed that entrepreneurship education is capable of reducing graduates unemployment and poverty through the acquisition of requisite entrepreneurial skills and consequently the establishment of small businesses. The study concluded that the government should rethink entrepreneurship education as a viable option for combating the menace of graduate unemployment in Nigeria. 
Similarly, Mohammed (2017) did a study that assessed the impact of MSMEs on employment generation in Nigeria. The study covered the 36 states of Nigeria, including Abuja, the Federal Capital Territory. The study which was designed as content analysis found that lack of adequate financing, poor managerial ability, corruption, infrastructural inadequacy, insecurity, were some of the challenges that are hindering the MSMEs sector from impacting unemployment and the economy generally.


[bookmark: _Toc202791803]CHAPTER THERE
[bookmark: _Toc202791804]RESEARCH METHODOLOGY
[bookmark: _Toc202791805]3.1	Research Design
This study adopted survey research design, this will be chosen based on the objectives of the study. Survey method is one of the oldest research methods as asserted by Kerlinger & Lee [2010]. It is the process of collecting data from a population or a sample drawn from a population or with the purpose of investing relative incidence, occurrence or inter relationship among the variables of natural phenomenal.
[bookmark: _Toc202791806] 3.2 	 Population of the Study 
According  to  Adeleke  (2013),  population  is  the  aggregate  of  all  elements  defined  before  proper selection  of  the  sample  is  made. Wimmer and Dominick [2016] posited that population of a research study is a list of collection of subjects, objects, variables or concept in a defined environment which could be a group or class of variables, concept or phenomenal in a given study.
The population of this study covered youths in Ilorin metropolis and members of staff in Albarka 89.9 FM, Ilorin, Kwara State. However, there are three local government areas in Ilorin via: Ilorin-West, Ilorin-East and Ilorin-South. Hence, the target population of this study was limited to youths in Ilorin-East local government and selected members of staff in Albarka 89.9 FM, Ilorin. According to city-population (2022), the population of youths in Ilorin is 337,368 in which 93,450 youths are from Ilorin-East. More so, there are 15 regular staff members in Albakar 89.9 FM. Hence, the target population of this study is 93,555.
[bookmark: _Toc202791807]3.3 	 Sample size and Sampling Technique
Sample size is the study of population from which necessary data for its conduct would be obtained. (Issa, 2012). It can be reemphasized that, to study the entire population may be cumbersome, time consuming and of course very costly, hence a sample takes a fair portion as representative of the entire population. 
In  order  to get  the  sample  size  for the  study,  the  Taro  Yamane method  was used.  Taro Yamane formula is presented as follows:

Where;  
	n = Sample size
 	N = Entire population (93,555)
 	e = Entire population (0.1)
 	1 = Unit [a constant figure] 
Using the above formula, the sample size of this study was approximately 200
Convenient sampling technique was adopted to select the sample size from the sample frame. According to Farrokhi, F. (2012), Convenience sampling is a qualitative research sampling strategy that involves selecting participants based on their accessibility and availability to the researcher. Rather than being drawn at random from a bigger population, participants in this strategy will be picked because they are easily available to the researcher.
[bookmark: _Toc202791808] 3.4 	 Research Instrument 
Questionnaire was used as the research instrument and primary source of data in this study. Saul Mcleod [2015] defined questionnaire as a research instrument consisting of a series of questions for the purpose of gathering information from respondents. The questionnaire was divided into two (2) parts. Part A will sought the demographic profile of the respondents while part B conceptualized on familiarity of respondents to the topic understudy.
[bookmark: _Toc202791809]3.5 	 Validity and Reliability of the instrument 
Since  the  data  collection  instrument  (questionnaire)  is  a  standard  instrument  of  gathering  data,  it will  give  accurate  and  unbiased  data  for  effect  and  efficient  analysis.  Anything that can render the tool invalid will be pre-adjusted. A copy of the instrument was given to the project supervisor and subjected to scrutiny before administration. 10% of the total questionnaire was used to pilot test the validity of the instrument among students in Kwara State Polytechnic, Ilorin. This was essential to ensure that data collected through the instrument can stand the test of time.
[bookmark: _Toc202791810] 3.6 	 Method of Data Collection 
The  measuring  instrument  to  be  used  in  collecting  data  is  questionnaire.  However, instrument was administered to respondents via face-to-face contact and retrieval of the instrument shall be within 24-hours. Researcher ensured that all questions contained in the instrument were attempted by the respondents to the best of their knowledge as regard the phenomenon understudy.
[bookmark: _Toc202791811] 3.7 	 Method of Analysis 
The purpose of collecting data is to solve the problems at hands .Data collection involves presenting to a target audience the question either through personal or by questionnaire and recording responses. In context of this study, the data collected through the questionnaire were analyzed using descriptive statistics such as simple percentage, table, and cross tabulation. This according to Dew J. (2014) is one of the most adopted means of data analysis employed by many social science researchers.


[bookmark: _Toc202791812]CHAPTER FOUR
[bookmark: _Toc202791813]DATA PRESENTATION, ANALYSIS AND DISCUSSION

[bookmark: _Toc202791814]4.0	INTRODUCTION
This chapter is based on the presentation of data, analysis and discussion of findings obtained during the field survey through the instrumentation of questionnaires administered to two hundred (200) respondents at their various locations. The data obtained from the respondents were collated and analyzed using descriptive statistic, and simple percentage with the aid table. 
[bookmark: _Toc202791815]4.1	DATA PRESENTATION AND ANALYSIS OF RESEARCH INSTRUMENT
[bookmark: _Toc202791816]4.1.1	Analysis of Respondents Demographic

Table 1: Distribution of Respondents by Age
	Options
	Frequency
	Percentage (%)

	15-20 years
	10
	5

	21-25 years
	120
	60

	26-30 years
	60
	30

	31 & above
	10
	5

	Total
	200
	100%


Source: Field Survey, 2025

Analysis: From the table presented above, 120 respondents whose ages fall between 21-25 years participated in the field survey. 60 respondents within the age bracket of 26-30 also participated in the survey. 10 respondents within the ages of 15-20 years and 10 respondents within the age of 31 years and above also partook in the field survey exercise. Hence, a proportional percentage of respondents between the ages of 15 years and above who are youths partook in the field survey exercise.
Table 2: Distribution of Respondents Gender
	Options
	Frequency
	Percentage (%)

	Male
	90
	45

	Female
	110
	55

	Total
	200
	100%


Source: Field Survey, 2025

Analysis: From the above table, 110 respondents representing 55% of the overall research instrument administered to 200 respondents are female while 90 respondents representing 45% of the total respondents are male. Both genders participated in this research field survey. However, the female gender are more than the male counterpart with 20 respondents and this is acceptable.
Table 3: Distribution of Respondents by Level of Education 
	Options
	Frequency
	Percentage (%)

	SSCE
	20
	10

	ND/NCE
	40
	20

	HND/B.SC/B.A
	140
	70

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: The table above shows that 140 respondents of 200 representing 70% of the total respondents that participated in the field survey are HND/B.SC/B.A holders. 40 respondents representing 20% are ND/NCE holders while 20 respondents are SSCE holder. Hence, the field survey was carried out among youths who are literate. This attest to the quality of the data collected and how relevance the research findings/recommendations will be.
Table 4: Distribution of Respondents by Occupation
	Options
	Frequency
	Percentage (%)

	Civil Servant
	0
	0

	Students
	180
	90

	Others
	20
	10

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 180 respondents of 200 representing 90% of the total respondents that partook in the field survey are students while the nature of occupation for 20 others are not classed in the options above. This however, indicated that many students are familiar with entrepreneurship and skill acquisition and may/may not be willing to undergo the course due to some factors.

Table 5: Distribution of Respondents by Marital Status
	Options
	Frequency
	Percentage (%)

	Single
	150
	75

	Married
	50
	25

	Others
	0
	0

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 150 respondents who participated in this research field survey are single while 50 others are married. This make this study to be answerable to the diversity in perceptions about media, entrepreneurship and skill acquisition as a result of marital status. Hence, the data collected are solely from the perception of both married and unmarried respondents.
[bookmark: _Toc202791817]4.1.2	Analysis of Questions and Statements in the Research Instrument
Table 6: Do you listen to Albarka 89.9 FM Programme?
	Options
	Frequency
	Percentage (%)

	Yes
	175
	87.5

	No
	25
	12.5

	Total
	200
	100%


Source: Field Survey, 2025
Analysis:  From the table presented above, 175 respondents of 200 that participated in the field survey admitted indicated that they listen to Albarka 89.9 FM Programme while 25 other respondents representing 12.5% do not listen to programmes on the radio frequency. Hence, highest value of respondents that partook in this study listen to Albarka FM.
Table 7: Are you familiar with entrepreneurship development programme on Albarka FM?
	Options
	Frequency
	Percentage (%)

	Yes
	160
	80

	No
	40
	20

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: From the table above, 160 respondents of 200 representing 80% indicated that they are familiar to entrepreneurship development programme on Albarka 89.9 FM Programme while 20% of the respondents are not familiar with entrepreneurship development programme on the radio station. Highest population of respondents are however familiar with entrepreneurship development programme on Albarka radio.
Table 8: How often do you listen to entrepreneurship development programme on Albarka FM?
	Options
	Frequency
	Percentage (%)

	Everyday
	20
	10

	Once a week
	150
	75

	Once a month
	0
	0

	Accidentally
	10
	5

	Not at all
	20
	10

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 150 respondents of 200 representing 75% listen to entrepreneurship development programme of Albarka FM once a week. 20 respondents respectively listen every day and do not listen at all while 10 respondents listen by accidents. Hence, it can be stated that about 170 respondents listen to entrepreneurship development programmes on Albarka FM regularly.
Table 9: Does the program helps to enhance entrepreneurship skill of youths in Ilorin metropolis?
	Options
	Frequency
	Percentage (%)

	Yes
	180
	90

	No
	20
	10

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 180 respondents of 200 indicated that the program helps to enhance entrepreneurship skill among youths in Ilorin metropolis while 20 other respondents object the statement. However, the population of respondents that admitted that Albarka FM program helps to enhance entrepreneurship skill of youths in Ilorin metropolis is 80% more than those that object the viewpoint.


Table 10: Does the program offers information regarding entrepreneurship development?
	Options
	Frequency
	Percentage (%)

	Yes
	180
	90

	No
	0
	0

	I don’t know
	20
	10

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows that 180 respondents of 200 representing 90%badmitted that Albark FM programmes offer information regarding entrepreneurship development among the youths in Ilorin metropolis while 20 other respondents decline the viewpoint. Hence, there is higher possibility that the programmes held on Albarka FM offers information regarding entrepreneurship development.
Table 11: Does the program give room for questions and answers between the youths in Ilorin metropolis and host of the programme concerning a topic under discussion?
	Options
	Frequency
	Percentage (%)

	Yes
	160
	80

	No
	0
	0

	I don’t know
	40
	20

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: The table above shows that 160 respondents of 200 representing 80% admitted that entrepreneurship programmes on Albarka FM give room for questions and answers between the youths in Ilorin metropolis and host of the programme concerning a topic under discussion.
Table 12: Is there any problems militating against the effectiveness of entrepreneurship development programme on Albarkar FM?
	Options
	Frequency
	Percentage (%)

	Yes
	25
	12.5

	No
	25
	12.5

	I don’t know
	150
	75

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: The table above shows that 150 respondents of 200 representing 75% do not know if there is any problem militating again the effectiveness of entrepreneurship development programme in Albarka FM. 25 respondents each admitted and objected the viewpoint respectively
Table 13: Is there any solutions to the problems militating against the effectiveness of entrepreneurship development programme on Albarkar FM?
	Options
	Frequency
	Percentage (%)

	Yes
	130
	65

	No
	25
	12.5

	I don’t know
	45
	22.5

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: From the table above, 130 respondents of 200 representing 65% acknowledged that there are solutions to the problems militating against the effectiveness of entrepreneurship development programme in Albarkar FM. 45 respondents did not know while 25 decline the possibility of solutions to the problems militating the effectiveness of entrepreneurship development programme in the station.
Table 14: Does Albarkar FM Programme have any impact on entrepreneurship development among youths in Ilorin metropolis?
	Options
	Frequency
	Percentage (%)

	Yes
	170
	85

	No
	10
	5

	I don’t know
	20
	10

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: From the table above, 170 respondents of 200 representing 85% indicated that Albarkar FM Programme have impacted on entrepreneurship development among youths in Ilorin metropolis. 20 respondents do not know while 10 respondents object the claim that Albarkar FM Programme have impact on entrepreneurship development initiative among youths in Ilorin metropolis.
Table 15: Do you agree that the programme helps youths in Ilorin metropolis towards having better understanding on entrepreneurship skills?
	Options
	Frequency
	Percentage (%)

	Yes
	170
	85

	No
	0
	0

	I don’t know
	30
	15

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 170 respondents of 200 representing 85% agreed that the programme has helped youths in Ilorin metropolis towards having better understanding on entrepreneurship skills while 30 respondents do not know whether entrepreneurship development programme on the station enhances better understanding of entrepreneurship development among the youths. 
[bookmark: _Toc202791818]4.2	ANALYSIS OF RESEARCH QUESTIONS
The analysis of research questions in this study address the impact of Albarka 89.9 FM's entrepreneurship development program on youth entrepreneurship and job procurement in Ilorin metropolis. While clear and relevant, refining them for specificity and theoretical grounding would enhance validity. More so, ensuring measurability and aligning with objectives are crucial for producing reliable findings.
Research Question 1: What is the level of awareness among youths in Ilorin Metropolis about entrepreneurship development programme on Albarka FM? 
Item 6, 7, and 8 provide answer to research question 1. 
In item 6, the listening level of respondents to Albarka  89.9 FM Programme was sought. Data collected from the field survey indicated 87.5 percent of the respondents listen to programmes on Albarka FM. Also in item 7, respondents’ familiarity to entrepreneurship development programme Albarka FM was investigated. From the data collected, 80 percent of the respondents are very familiar to entrepreneurship development programmes on Albarka FM. Lastly in item 8, the frequency of listenership to entrepreneurship development programme on Albarka FM was sought and the data collected indicated that 75 percent of the respondents are exposed to entrepreneurship development programmes on Albarka FM once in a week while 10 percent listen to the programme daily. 
From the above-analyzed items answering research question 1, it can be simplified that majority of the respondents listen to Albarka FM programmes and are aware of entrepreneurship development programmes on the radio station while there are very low listenership. Hence, research question 1 seeking the level of awareness among youths in Ilorin metropolis about entrepreneurship development programmes on Albarka FM can thus be answered that: There are high level of awareness about entrepreneurship development programme on Albarka FM among the youths but lack optimum traffic among the youths.
A possible theoretical framework to explain this phenomenon of awareness of a radio programme but low participation is the Theory of Planned Behavior (TPB) propounded by Ajzen (1991). TPB suggests that individual behavior is influenced by three factors: attitude toward the behavior, subjective norms, and perceived behavioral control. In the context of a radio program, individuals may be aware of its existence (attitude) and may even perceive it as valuable, but if they perceive barriers or lack the necessary resources to actively participate (perceived behavioral control), their intention to engage may remain low. Additionally, subjective norms, such as peer influence or societal expectations regarding radio consumption, may also play a role in shaping participation levels.
Factors such as time constraints, competing priorities, accessibility of the program, and perceived relevance of the content can all influence participation behaviors. Understanding these factors through the lens of the Theory of Planned Behavior can provide insights into why individuals may be aware of a radio program but exhibit low participation rates.
Research Question 2: What is the extent to which entrepreneurship programme on Albarka FM influence job procurement among youths in Ilorin metropolis? 
Item 9, 10 and 11 in the research instrument provide answer to research question 2, seeking the extent to which entrepreneurship programme on Albarka FM influence job procurement among youths in Ilorin metropolis. Item 9, sought to know whether entrepreneurship development programmes on Albarka FM help to enhance entrepreneurship skill among youths in Ilorin metropolis. Data collected during the field survey indicated that 90% of the respondents believe entrepreneurship development programmes on Albarka FM help to enhance entrepreneurship skill among youths in Ilorin metropolis while in item 10 investing on whether the programme offers information regarding entrepreneurship development in the study area, 90% of the respondents posited that the programme offers information regarding entrepreneurship development. Hence, the quest on the extent to which entrepreneurship programme on Albarka FM influence job procurement among youths in Ilorin metropolis in significantly positive.  In Item 11, it was set to know whether the programme gives room for questions and answers between the youths in Ilorin metropolis and host of the programme concerning a topic under discussion. 80% of the respondents indicated that the programme gives room for questions from the youths.
In lieu of this phenomenon, Media Richness Theory propounded Richard L. Daft and Robert H. Lengel in 1986 is best to establish this analysis. The theory suggests that the effectiveness of radio programs in fostering entrepreneurship among youth hinges on the richness of their content. By delivering in-depth discussions, real-life examples, and interactive segments, radio programs engage listeners and provide valuable insights into entrepreneurial practices. Rich content cultivates understanding, inspires action, and fosters a sense of community among aspiring entrepreneurs. Through storytelling, practical advice, and emotional resonance, radio programs create a conducive environment for youth to explore, learn, and embark on entrepreneurial ventures with confidence and enthusiasm, thereby positively influencing entrepreneurship development among the younger generation.
Research Question 3: What is the role of “Entrepreneurs Hub” programme on Albarka FM, in promoting entrepreneurship and job procurement among the youth in Ilorin Metropolis? 
Item 13 and 14 in the research instrument answered the question in research question 3. Item 13, seeks to know whether Albarkar FM Programme have any impact on entrepreneurship development among youths in Ilorin metropolis. Data collected from the field survey indicated that 85% of the respondents believe that Albarkar FM Programme impacted on entrepreneurship development among youths in Ilorin metropolis while item 14 invest to know whether the programme help youths in Ilorin metropolis towards having better understanding on entrepreneurship skills. In view of this 85% respondents are of the opinion that the programme help youths in Ilorin metropolis towards having better understanding on entrepreneurship skills.
In this regards, Social Learning Theory propounded by Albert Bandura in most suitable to establish this analysis. This theory, proposed by Albert Bandura, emphasizes the importance of observational learning, imitation, and modeling in shaping behavior. According to this theory, individuals learn not only through direct experiences but also by observing others and the outcomes of their actions.
In the context of the "Entrepreneurs Hub" program, the Social Learning Theory suggests that by featuring successful entrepreneurs, experts, and mentors who share their experiences, insights, and strategies, the program provides youth in Ilorin Metropolis with valuable role models and learning opportunities. Through listening to the stories of successful entrepreneurs and learning from their journeys, youth can acquire knowledge, skills, and attitudes conducive to entrepreneurship.
Moreover, the program may also showcase case studies of youth who have successfully established businesses or secured employment through entrepreneurial initiatives. These success stories serve as models for emulation and inspiration, demonstrating to listeners that entrepreneurship is a viable pathway to economic empowerment and job creation.
Furthermore, the interactive nature of the program, such as call-in segments or online engagement, allows youth to ask questions, seek advice, and participate in discussions, fostering a collaborative learning environment. By providing access to relevant information, resources, and networks, the "Entrepreneurs Hub" program empowers youth to develop entrepreneurial aspirations, explore opportunities, and take proactive steps towards starting their ventures or securing employment.

Research Question 4: What are the challenges faced by youths in Ilorin Metropolis in integrating entrepreneurship development opportunities from radio programs into job procurement? 
Item 12 and 15 answered research question 4. In item 12, it was sought if there is any problems militating against the effectiveness of entrepreneurship development programme on Albarkar FM. Data collected from the field survey indicated that 75% of the respondents do not know if there is any problems militating against the effectiveness of entrepreneurship development programme on Albarkar FM. Item 15 sought if there is solutions to the problems militating against the effectiveness of entrepreneurship development programme on Albarkar FM. 65% of the respondents  indicated that there are solutions to the problems militating against the effectiveness of entrepreneurship development programme on Albarkar FM.
In lieu of this, Resource Dependency Theory propounded by Pfeffer and Salancik (1978) is best to buttress this analysis. This theory suggests that organizations or individuals depend on external resources to achieve their goals. In the context of integrating entrepreneurship opportunities from radio programs into job procurement, youths in Ilorin Metropolis may face challenges related to resource constraints such as access to capital, networks, or infrastructure. Even if they are exposed to valuable information through radio programs, their ability to leverage these opportunities may be limited by their lack of resources or access to support services.
[bookmark: _Toc202791819]4.3	DISCUSSION OF FINDINGS
The discussion of findings epitomizes the scholarly dialogue between empirical evidence and theoretical frameworks (Jones, 2018). Through meticulous analysis, researchers uncover patterns and correlations (Smith & Johnson, 2019), contextualizing them within the broader research landscape (Brown, 2020). This discourse elucidates the implications of results, addressing methodological limitations (Garcia et al., 2021) while enriching understanding through comparisons with existing literature (Adams, 2017). By acknowledging uncertainties and proposing future avenues of inquiry (Robinson & Lee, 2022), the discussion contributes to the ongoing advancement of knowledge (Williams, 2016), fostering a dynamic interchange between research findings and scholarly discourse.
The impact of radio programs on entrepreneurship development and job procurement among youths in Ilorin metropolis, particularly through Albakar 89.9 FM's Entrepreneurship Hub Program, is a subject of increasing scholarly interest. This program, aimed at fostering entrepreneurial skills and opportunities among young people, has been instrumental in addressing youth unemployment and stimulating economic growth in the region.
Research indicates that radio remains a powerful medium for reaching diverse audiences, including youths in urban areas like Ilorin. According to studies such as those by Okorie (2019) and Nwosu (2020), radio programs have a wide reach and are accessible to a significant portion of the population, making them effective platforms for disseminating information and promoting entrepreneurship initiatives.
Albakar 89.9 FM's Entrepreneurship Hub Program serves as a valuable resource for aspiring entrepreneurs by providing them with essential knowledge, skills, and networking opportunities. Through informative segments, expert interviews, and success stories, the program educates youths about various aspects of entrepreneurship, including business planning, marketing strategies, and financial management (Olawoye & Oyekanmi, 2018).
Moreover, the program facilitates networking and collaboration among entrepreneurs through features such as community events, business showcases, and mentorship opportunities. These networking opportunities enable youths to connect with potential partners, investors, and mentors, thereby enhancing their chances of success in the entrepreneurial ecosystem (Ademola & Oluwakemi, 2017).
Furthermore, Albakar 89.9 FM's Entrepreneurship Hub Program actively engages with local businesses, government agencies, and educational institutions to provide practical support to young entrepreneurs. Initiatives such as training workshops, business incubation programs, and access to funding opportunities are essential for equipping youths with the resources and skills needed to start and sustain successful businesses (Adeyemi et al., 2020).
In conclusion, the Entrepreneurship Hub Program of Albakar 89.9 FM has emerged as a crucial catalyst for entrepreneurship development and job procurement among youths in Ilorin metropolis. By leveraging the reach and influence of radio broadcasting, the program effectively empowers young people with the knowledge, skills, and support needed to navigate the entrepreneurial landscape and contribute to economic growth and prosperity in the region.
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[bookmark: _Toc202791822]5.1	SUMMARY
This research investigated the influence of radio programme towards entrepreneurship development and job procurement among youths in Ilorin metropolis with a focus on entrepreneurship development programme on Albarka 89.9 FM. To achieve the research objectives, the researcher employed the quantitative research method by conducting a survey, thereby adopting the use of a questionnaire to access the opinions of selected respondents in Ilorin East and West Local Government Area, Kwara State.
The Chapter one gives a clear introduction into the background of female models, concept of advertising, meaning of indecent dressing etc. and problems were clearly highlighted. The researcher main focus of the study was to ascertain the correlation between radio programme, entrepreneurship development and job procurement among the youths. The objectives of the research study and research questions were clearly established to justify the study.
Chapter two break down the various concepts that are associated with the study as: the concept of radio, concept of entrepreneurship, media and prospect in entrepreneurship development, skill acquisition among others. The theories reviewed were: Agenda Setting Theory, Social Responsibility Theory and Development Media Theory. The above theories stated were reviewed in relevance to the phenomenon understudy to build a theoretical framework for arguments and conclusion.
In chapter three, the design and the method utilized in this study were discussed. The adopted research design was quantitative method (survey). The sample size was limited to 200 respondents in the study area and questionnaire instrument was used to gather primary data.
Chapter four focused on interpretation, analysis, and discussion of data gathered in the course of this study. These responses were collected and presented in tables. Each research question was answered using the analysed data. This chapter analysed, interpreted, and discussed the findings of the research.
Chapter five discussed the summary of the whole project; the conclusion and the researcher’s recommendation concerning the problem understudy.
Summary of Findings:
i. This study revealed that youths are keener to social media activities and internet surfing than the way they relate with traditional mass media.
ii. The entrepreneurship development programme on Albarka 89.9 FM provides comprehensive entrepreneurship education, including business management, financial literacy, and market analysis. This education helps young people develop the necessary skills to start and sustain their businesses
iii. Regular exposure to entrepreneurship content on the radio has been found to boost the entrepreneurial intentions among youths. It inspires them to consider entrepreneurship as a viable career option, reducing reliance on traditional employment and addressing unemployment issues.
iv. Success stories and interviews with successful entrepreneurs broadcasted on the program serve as motivational tools, showing real-life examples of successful ventures. 
v. The radio program also fosters a sense of community among young entrepreneurs by providing a platform where they can share experiences, challenges, and solutions. 
[bookmark: _Toc202791823]5.2	CONCLUSION
In the vibrant and growing city of Ilorin, the influence of radio programs on entrepreneurship development and job procurement among youths cannot be overstated. Albarka 89.9 FM’s entrepreneurship development program stands as a beacon of hope and a catalyst for change in the region. This program has played a pivotal role in shaping the entrepreneurial landscape, fostering a culture of innovation, and addressing the pressing issue of unemployment among the youth in Ilorin metropolis.
The effectiveness of Albarka 89.9 FM’s program lies in its multifaceted approach. It combines education, inspiration, and practical guidance, delivered in an accessible and engaging format. The program features interviews with successful entrepreneurs, discussions on business strategies, and insights into market trends, thereby providing young listeners with a wealth of knowledge and real-world examples. This exposure not only broadens their understanding of entrepreneurship but also ignites their passion and ambition to pursue their own business ventures.
One of the key impacts of the radio program is its ability to demystify entrepreneurship. Many youths in Ilorin may harbor entrepreneurial aspirations but are deterred by a lack of knowledge or fear of failure. Through Albarka 89.9 FM, these youths gain access to stories of perseverance and success from local entrepreneurs who have navigated similar challenges. This relatability helps to build confidence and reduce the perceived barriers to entry, making entrepreneurship seem more attainable.
Furthermore, the program serves as a platform for disseminating crucial information about available resources, training opportunities, and support networks. For instance, listeners are informed about government initiatives, non-governmental organization (NGO) programs, and financial institutions that offer grants or loans to startups. This information is vital as it connects aspiring entrepreneurs with the support they need to turn their ideas into viable businesses. The radio program thus acts as a bridge, linking young entrepreneurs with the broader ecosystem that can help them thrive.
The interactive nature of the program also fosters community engagement and peer learning. By encouraging listeners to share their experiences and ask questions, Albarka 89.9 FM creates a dynamic learning environment. This interaction not only enriches the content but also builds a sense of community among young entrepreneurs. They realize they are not alone in their journey, which can be immensely motivating and reassuring.
In terms of job procurement, the entrepreneurship development program has a direct and indirect impact. Directly, it equips youths with the skills and knowledge to create their own employment opportunities through business ventures. Indirectly, the promotion of entrepreneurship leads to the establishment of new businesses, which in turn creates job opportunities for others. This ripple effect contributes to economic growth and reduces the overall unemployment rate in Ilorin metropolis.
Moreover, the program’s emphasis on innovation and adaptability is crucial in today’s rapidly changing economic landscape. By highlighting the importance of staying current with market trends and technological advancements, Albarka 89.9 FM prepares young entrepreneurs to be competitive and resilient. This forward-thinking approach ensures that they are not only able to start businesses but also sustain and grow them in the long term.
In conclusion, Albarka 89.9 FM’s entrepreneurship development program has had a profound influence on the entrepreneurial aspirations and job procurement among youths in Ilorin metropolis. By providing education, inspiration, and practical support, the program empowers young individuals to overcome challenges and seize opportunities in the business world. The resultant entrepreneurial activities not only create personal success stories but also drive economic development and job creation in the region. As such, the program stands as a vital tool in addressing youth unemployment and fostering a robust entrepreneurial ecosystem in Ilorin.
[bookmark: _Toc202791824]5.3	RECOMMENDATIONS
In respect to the findings and research objectives of this study, the following recommendations were made:
i. Educational institutions should prioritize and enhance entrepreneurship education programs, providing practical learning opportunities to equipment to students with the necessary skills for starting and growing new firms.
ii. While Albarka 89.9 FM's program has been effective in providing educational content and inspiring stories, there is room to diversify the content further. Introducing segments on specific industries, emerging trends, and niche markets could offer listeners a broader perspective on entrepreneurial opportunities available to them.
iii. Albarkar FM should supplement the radio program with interactive workshops and seminars to provide hands-on learning experiences for aspiring entrepreneurs. These events could cover topics such as business planning, financial management, and marketing strategies, allowing participants to gain practical skills and insights.
iv. Albarkar should establish mentorship programs where experienced entrepreneurs can mentor and guide aspiring entrepreneurs will be highly beneficial. Albarka 89.9 FM can facilitate the matching process between mentors and mentees, providing ongoing support and guidance to help young entrepreneurs navigate the challenges of starting and growing a business.
v. Access to finance is often cited as a significant barrier for aspiring entrepreneurs. Albarka 89.9 FM can play a role in promoting access to finance by featuring discussions on alternative funding options, such as microfinance, crowdfunding, or venture capital. Additionally, the program can provide information about financial literacy and how to effectively manage business finances.
vi. The radio station should continuously showcasing success stories of local entrepreneurs who have benefitted from the program or have achieved significant milestones in their entrepreneurial journey to serve as powerful motivation for listeners. 
vii. Given the increasing role of technology in entrepreneurship, Albarka 89.9 FM should integrate discussions on digital entrepreneurship, e-commerce, and digital marketing into its programme.
viii. The radio station should establish a feedback mechanism where listeners can provide input, ask questions, and suggest topics for future episodes to ensure that the program remains relevant and responsive to the needs of its audience. This two-way communication channel will foster a sense of ownership among listeners and encourage their active participation in the program.
Recommendations for Further Study
Future researcher should expand the scope of this study by going further to investigate the effectiveness of other mass media such as television and social media in promoting entrepreneurship development and job procurement among youth. 
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QUESTIONNAIRE
SECTION A
Demographic of Respondents
1. Age: (a) 15- 20 years.( ) (b) 21-25 years( ) (c)26-30 years ( ) (d)31 and above ( )
2.  Sex: (a)Male ( ). (b) Female ( )
3. Educational background: (a) HND/ BSc ( ). (b) OND/ NCE ( ) (c) O' LEVEL ( )
4. Occupation :(a) Civil servant ( ) (b) Students ( ) (c) Others ( )
5. Marital Status: (a) Single ( ) (b) Married (c) Others 
SECTION B
Questions on the Research Study
6. Do you listen to Albarka  89.9 FM Programme? (a) Yes ( ) (b) No ( ) 
7. Are you familiar with entrepreneurship development programme Albarka FM? (a) Yes ( ) (b) No ( ) (c) I don’t Know
8. How often do you listen to entrepreneurship development programme on Albarka FM? (a) Everyday ( ), (b) Once in a Week ( ) (c) Once in a Month ( ) (d) By accident ( ) (d) Not at All ( ).
9. Does the program helps to enhance entrepreneurship skill of youths in Ilorin metropolis? (a) Yes ( ) (b) No ( ) (c) I don’t Know ( )
10. Does the program offers information regarding entrepreneurship development? (a) Yes ( ) (b) No ( ) (c) I don’t Know ( )
11. Does the program give room for questions and answers between the youths in Ilorin metropolis and host of the programme concerning a topic under discussion? (a) Yes ( ) (b) No ( ) (c) I don’t Know ( ) (
12. Is there any problems militating against the effectiveness of entrepreneurship development programme on Albarkar FM? (a) Yes ( ) (b) No ( ) (c) I don’t Know ( )
13. Is there any solutions to the problems militating against the effectiveness of entrepreneurship development programme on Albarkar FM? (a) Yes ( ) (b) No ( ) (c) I don’t Know ( )
14. Does Albarkar FM Programme have any impact on entrepreneurship development among youths in Ilorin metropolis? (a) Yes ( ) (b) No ( ) (c) I don’t Know ( )
15. Do you agree that the programme helps youths in Ilorin metropolis towards having better understanding on entrepreneurship skills? (a) Yes ( ) (b) No ( ) (c) I don’t Know
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