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CHAPTER FOUR 

DATA PRESENTATION, ANALYSIS AND DISCUSSION OF FINDINGS 

This chapter covers the presentation, analysis of data collected AND discussion of 

findings from the field as regards to the study. Researchers have identified this to be very 

effective.  

Table 1: Gender Distribution of Respondents 

Response  No of Frequency  Percentage  

Male  75 50 

Female  75 50 

Total  150 100 

From above table one, it shows that from the total population of respondents of 162, 75 (50%) 

each represent male and female respectively. 

Table 2: Age Distribution of Respondents 

Response  No of Frequency  Percentage  

10-15 64 42.6 

16-20 86 57.3 

Total  150 100 

Table 2 above clearly shows that respondents between 10-15 years of age bracket are 64(42.6%) 

while those of 16-20 years of age bracket are 86 (57.3%). 

 

Table 2: Religion of Respondents 

Response  No of Frequency  Percentage  

Christian  64 42.6 



Muslim  86 57.3 

Total  150 100 

Table 2 above clearly shows that respondents Christian are 64(42.6%) while those of Muslim  

are 86 (57.3%). 

Table 4: Employment Status 

Response  No of Frequency  Percentage  

Employed  64 42.6 

Unemployed  86 57.3 

Total  150 100 

Table 4 above clearly shows that respondents Employed are 64(42.6%) while those of 

unemployed  are 86 (57.3%). 

Table 5: Social Media is the primary method of communication among youths in Nigerian. 

Response No of Frequency  Percentage  

Strongly Agree 30 19.9 

Agree 30 19.9 

Neutral 30 19.9 

Disagree 30 19.9 

Strongly Agree 30 19.9 

Total  150 100 

Table 5 shows that 30 (19.9%) of the respondents are strongly agree, agree, neutral to Social 

Media is the primary method of communication. 30 (19.9%) of the respondents are disagree and 

30 (19.9%) of the respondents are low strongly agree. 



 

Table: 6 Many companies/firms uses social networks for recruitment purposes 

Response No of Frequency  Percentage  

Strongly Agree 30 19.9 

Agree 30 19.9 

Neutral 30 19.9 

Disagree 30 19.9 

Strongly Agree 30 19.9 

Total  150 100 

Table 6 shows that 30 (19.9%) of the respondents are strongly agree, agree, neutral to Many 

companies/firms uses social networks for recruitment purposes. 30 (19.9%) of the respondents 

are disagree and 30 (19.9%) of the respondents are low strongly agree. 

 

Table 7: The use of social networks has brought more employment opportunities for 

people. 

Response No of Frequency  Percentage  

Strongly Agree 30 19.9 

Agree 30 19.9 

Neutral 30 19.9 

Disagree 30 19.9 

Strongly Agree 30 19.9 



Total  150 100 

Table 7 shows that 30 (19.9%) of the respondents are strongly agree, agree, neutral to The use of 

social networks has brought more employment opportunities for people. 30 (19.9%) of the 

respondents are disagree and 30 (19.9%) of the respondents are low strongly agree. 

 

Table 8: Social recruiting is better and more efficient than the traditional methods of 

finding jobs 

Response No of Frequency  Percentage  

Strongly Agree 30 19.9 

Agree 30 19.9 

Neutral 30 19.9 

Disagree 30 19.9 

Strongly Agree 30 19.9 

Total  150 100 

Table 8 shows that 30 (19.9%) of the respondents are strongly agree, agree, neutral to Social 

recruiting is better and more efficient than the traditional methods of finding jobs 30 (19.9%) of 

the respondents are disagree and 30 (19.9%) of the respondents are low strongly agree. 

Table 9: Social Recruiting has several negative effects 

Response No of Frequency  Percentage  

Strongly Agree 30 19.9 

Agree 30 19.9 



Neutral 30 19.9 

Disagree 30 19.9 

Strongly Agree 30 19.9 

Total  150 100 

Table 9 shows that 30 (19.9%) of the respondents are strongly agree, agree, neutral to Social 

recruiting is better and more efficient than the traditional methods of finding jobs 30 (19.9%) of 

the respondents are disagree and 30 (19.9%) of the respondents are low strongly agree. 

.  

Table 10: The positive impacts of social media for recruitment purposes outweigh the 

negative. 

Response No of Frequency  Percentage  

Strongly Agree 30 19.9 

Agree 30 19.9 

Neutral 30 19.9 

Disagree 30 19.9 

Strongly Agree 30 19.9 

Total  150 100 

Table 10 shows that 30 (19.9%) of the respondents are strongly agree, agree, neutral to The 

positive impacts of social media for recruitment purposes outweigh the negative 30 (19.9%) of 

the respondents are disagree and 30 (19.9%) of the respondents are low strongly agree. 

 



Table 11: Social recruiting is better and more efficient than the traditional methods of 

finding jobs. 

Response No of Frequency  Percentage  

Strongly Agree 30 19.9 

Agree 30 19.9 

Neutral 30 19.9 

Disagree 30 19.9 

Strongly Agree 30 19.9 

Total  150 100 

Table 11 shows that 30 (19.9%) of the respondents are strongly agree, agree, neutral to Social 

recruiting is better and more efficient than the traditional methods of finding jobs 30 (19.9%) of 

the respondents are disagree and 30 (19.9%) of the respondents are low strongly agree. 

Table 12: From your experience, social networks in connecting employers and people 

looking for work have been effective 

Response No of Frequency  Percentage  

Strongly Agree 30 19.9 

Agree 30 19.9 

Neutral 30 19.9 

Disagree 30 19.9 

Strongly Agree 30 19.9 

Total  150 100 

Table 12 shows that 30 (19.9%) of the respondents are strongly agree, agree, neutral to From 

your experience, social networks in connecting employers and people looking for work have 



been effective 30 (19.9%) of the respondents are disagree and 30 (19.9%) of the respondents are 

low strongly agree 

Table 13: The level of productivity in many companies since the beginning of the use of 

social recruiting has increased. 

Response No of Frequency  Percentage  

Strongly Agree 30 19.9 

Agree 30 19.9 

Neutral 30 19.9 

Disagree 30 19.9 

Strongly Agree 30 19.9 

Total  150 100 

Table 13 shows that 30 (19.9%) of the respondents are strongly agree, agree, neutral to The level 

of productivity in many companies since the beginning of the use of social recruiting has 

increased. 30 (19.9%) of the respondents are disagree and 30 (19.9%) of the respondents are low 

strongly agree 

Table 14: Most employment interview and recruitment process is now done through social 

networks. 

Response No of Frequency  Percentage  

Strongly Agree 30 19.9 

Agree 30 19.9 

Neutral 30 19.9 

Disagree 30 19.9 



Strongly Agree 30 19.9 

Total  150 100 

Table 14 shows that 30 (19.9%) of the respondents are strongly agree, agree, neutral to Most 

employment interview and recruitment process is now done through social networks 30 (19.9%) 

of the respondents are disagree and 30 (19.9%) of the respondents are low strongly agree 

Table 15: The level of productivity in many companies since the beginning of the use of 

social recruiting has increased. 

Response No of Frequency  Percentage  

Strongly Agree 30 19.9 

Agree 30 19.9 

Neutral 30 19.9 

Disagree 30 19.9 

Strongly Agree 30 19.9 

Total  150 100 

Table 15 shows that 30 (19.9%) of the respondents are strongly agree, agree, neutral to The level 

of productivity in many companies since the beginning of the use of social recruiting has 

increased 30 (19.9%) of the respondents are disagree and 30 (19.9%) of the respondents are low 

strongly agree  

 

 



Table 16: Most employment interview and recruitment process is now done through social 

networks. 

Response No of Frequency  Percentage  

Strongly Agree 30 19.9 

Agree 30 19.9 

Neutral 30 19.9 

Disagree 30 19.9 

Strongly Agree 30 19.9 

Total  150 100 

Table 16 shows that 30 (19.9%) of the respondents are strongly agree, agree, neutral to Most 

employment interview and recruitment process is now done through social networks 30 (19.9%) 

of the respondents are disagree and 30 (19.9%) of the respondents are low strongly agree 

Table 17: The quality of many companies employees since the beginning of the use of social 

recruiting has been very good. 

Response No of Frequency  Percentage  

Strongly Agree 30 19.9 

Agree 30 19.9 

Neutral 30 19.9 

Disagree 30 19.9 

Strongly Agree 30 19.9 

Total  150 100 

Table 17 shows that 30 (19.9%) of the respondents are strongly agree, agree, neutral to The 

quality of many companies employees since the beginning of the use of social recruiting has 



been very good 30 (19.9%) of the respondents are disagree and 30 (19.9%) of the respondents 

are low strongly agree 

Table 18: The percentage of new recruitments in your firm that have been via social 

networks is very high. 

Response No of Frequency  Percentage  

Strongly Agree 30 19.9 

Agree 30 19.9 

Neutral 30 19.9 

Disagree 30 19.9 

Strongly Agree 30 19.9 

Total  150 100 

Table 18 shows that 30 (19.9%) of the respondents are strongly agree, agree, neutral the 

percentage of new recruitments in your firm that have been via social networks is very high 30 

(19.9%) of the respondents are disagree and 30 (19.9%) of the respondents are low strongly 

agree 

Table 19: Employment opportunities has been greater since many companies/firms started 

social recruiting 

Response No of Frequency  Percentage  

Strongly Agree 30 19.9 

Agree 30 19.9 

Neutral 30 19.9 

Disagree 30 19.9 



Strongly Agree 30 19.9 

Total  150 100 

Table 19 shows that 30 (19.9%) of the respondents are strongly agree, agree, neutral 

Employment opportunities has been greater since many companies/firms started social recruiting 

30 (19.9%) of the respondents are disagree and 30 (19.9%) of the respondents are low strongly 

agree 

Table 20: Being on social networks has impacted job opportunities on people. 

Response No of Frequency  Percentage  

Strongly Agree 30 19.9 

Agree 30 19.9 

Neutral 30 19.9 

Disagree 30 19.9 

Strongly Agree 30 19.9 

Total  150 100 

Table 18 shows that 30 (19.9%) of the respondents are strongly agree, agree, neutral Being on 

social networks has impacted job opportunities on people 30 (19.9%) of the respondents are 

disagree and 30 (19.9%) of the respondents are low strongly agree 

 

 

 

 

 

 



CHAPTER FIVE 

SUMMARY, CONCLUSION AND RECOMMENDATION 

CHAPTER FIVE 

5.1 Summary  

This study investigated the influence of social media on the creation of job opportunities among 

residents of Ilorin metropolis. The objectives were to examine how social media platforms 

contribute to job awareness, skill development, entrepreneurship, and employment among 

residents. A quantitative research method was employed, using questionnaires distributed to 

selected respondents within the Ilorin metropolis. 

From the analysis of data collected, the following key findings emerged: 

 1. Widespread Use of Social Media: A significant number of residents in Ilorin 

actively use social media platforms such as Facebook, WhatsApp, Instagram, LinkedIn, Twitter 

(X), and TikTok. 

 2. Job Awareness and Information Sharing: Social media was found to be a major 

tool for job advertisement and dissemination of employment-related information. Many 

respondents reported discovering job opportunities or gig work through platforms like WhatsApp 

groups, Instagram pages, and Facebook forums. 

 3. Promotion of Entrepreneurial Activities: Social media platforms are used by 

residents to promote small businesses, freelance services, and creative content. This has led to 

self-employment and increased income generation, especially among youths. 



 4. Skill Development and Learning: Platforms such as YouTube, Instagram, and 

LinkedIn provide access to free and paid skill acquisition content, which has enabled individuals 

to improve their employability and create jobs for themselves and others. 

 5. Challenges Identified: Despite the positive influence, some challenges were 

identified, such as internet costs, misinformation, online fraud, and lack of digital literacy among 

some residents. 

5.2 Conclusion 

The study concludes that social media has a significant and positive impact on job creation 

among residents of Ilorin metropolis. It serves as a tool for job discovery, networking, business 

promotion, and skill development. The digital age has redefined employment by enabling 

individuals to access opportunities, showcase their skills, and build sustainable careers through 

social media. However, the benefits can only be maximized when users are digitally literate and 

protected from online threats. 

5.3 Recommendations 

Based on the findings and conclusion, the following recommendations are made: 

 1. Digital Literacy Training: Government and NGOs should organize digital literacy 

and online safety training to empower more residents to use social media effectively and safely 

for economic purposes. 

 2. Support for Online Entrepreneurs: Government agencies and financial institutions 

should support small businesses and freelancers operating through social media with grants, 

loans, and digital infrastructure. 



 3. Encourage Professional Networking Platforms: Awareness should be created 

about professional platforms like LinkedIn, which offer more structured employment and career 

development opportunities. 

 4. Monitoring and Regulation: Authorities should monitor and regulate fraudulent 

activities on social media to build trust in using these platforms for job-related purposes. 

 5. Affordable Internet Access: Improved and affordable internet access will 

encourage more people to engage meaningfully with social media to seek or create job 

opportunities. 

 








