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ABSTRACT
This study critically examines the influence of mass media in promoting gender equality in Nigeria, with a focus on how various media platforms shape public perception, challenge gender stereotypes, and advocate for equal rights and opportunities between men and women. The research explores the role of print, broadcast, and digital media in addressing gender imbalances, especially in political, economic, and socio-cultural spheres. Using a quantitative survey approach, data were collected through structured questionnaires distributed to a sample population drawn from diverse backgrounds. The analysis reveals that while mass media have made notable efforts in highlighting issues of gender inequality, the extent of their influence is often limited by cultural, religious, and institutional biases still prevalent in Nigerian society. Findings also indicate that digital media platforms, particularly social media, are increasingly serving as effective tools for gender advocacy, allowing for greater visibility and engagement in conversations around equality. However, traditional media still often reinforce patriarchal norms through biased representations and limited coverage of female-centered issues. The study concludes that for mass media to effectively promote gender equality in Nigeria, there must be a deliberate effort to adopt inclusive editorial policies, increase female representation in media leadership, and prioritize gender-sensitive content. Recommendations are offered to media organizations, policymakers, and advocacy groups on how to harness the full potential of media in achieving a more gender-balanced society.
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CHAPTER ONE
1.0 INTRODUCTION
1.1	BACKGROUND OF THE STUDY
Gender has become one of the "fault-lines" running through the political landscape of Nigeria. Since independence in 1960, Nigerian women have been challenging their role in society. The formation of women movement in the country has lent an impetus to the struggle of women and helps put women issues in the front burner. Consequently, a few Nigerian women have been appointed to important position and pocket of them have won election. The elections of 2003 in the country have not given a push to women; rather the elections have served as dividing lines between women and men. Consequently, "gender politics, social and economic life in Nigeria" has polarised Nigeria political landscape into two camps. The first camp is predominantly dominated by those who want to maintain societal traditions. The second camp is populated by women who are in pursuit of dismantling the patriarchal structure of society. Many studies have considered the issue of women's marginalisation in Nigeria. For examples, Ejiogu (1982) considers barriers placed to keep women from prestigious positions. Lewis (1980) in her fascinating studies focuses on women's role in African society, their contributions, and the reason women have been excluded from development programs. Byrne et al(1986), Afonji(1981) maintains that modernisation theory cannot explain female subordination in Nigeria. Thestudy use Yoruba women as a case study, and concludes that the value places on women as biological and sociological reproduction function.
As research on the interface between women, media, and politics, social and economic life in Nigeria begin to develop the common means to begin to look at early research. In Images of Women in Mass Media, Tuchman (1978) coins the words "symbolic annihilation' to describe "the media's condemnation, trivialisation and omission of women." Since then an avalanche of scholarship has quantified and qualified the news media's sin against women(Fountain). For examples: Coverage of gender, media and politics, social and economic life in Nigeria has been explored by Norris, (J997): institutional sexism that relegates women to 'maternal punditry slots’ by Wolf, (1993). Media presentation of women politicians in a gendered lens in terms of sex role (see, Ross,(1996); Rakow, (1994); and Koch (1999); Iyengar, (1991) discussed the effect of framing and Jamieson (2003) considers how media set the agenda fornational debates. Based on this background, the way media portray women is contentious (Norris, 1997). This paper explores weather media coverage of women in Nigeria reinforces rather than challenges the dominant culture, and thereby contributes to the marginalisation of women in public life. Added to this, the paper seeks to explore whether the media depict women through gender-relevant or gender-neutral perspective. In order to do this, the central question to answer are: are there significant differences in reporting news about women? Are women in Nigeria portrayed in sex oriented terms? And finally, is the portrayal of women seen in the news as gendered frame? (Norris, 1997). It can make them fail in their functions as instrument for educating the masses.

1.2	STATEMENT OF RESEARCH PROBLEM
It is not a hidden fact that women are under represented in the field of politics, social and economic life in Nigeria. This may be because of the basic assumption that “a women’s place is in the kitchen”. In other words, her home duties and family responsibilities should be her sole priority, thereby underling her active participation in national development in general.
	Another assumption militating against female participation is that, female is biologically not designed for energy exerting and hazardous occupation. This argument may not be true because, with the age of automation and revolution in decision making intellectual ability counts more than physical energy.
	The issue of gender bias too, contributes enormously to the low Promotion of Gender Equality in Nigeria. Beverly’ (1995), notes that the society assumes that women should be mothers, school teachers, hairdressers, secretaries, nurse, maids and social workers only, therefore, they do not need education not to talk of taking part in decision making. This believe is wrong, as both men and women need and can purse politics, social and economic life in Nigeria and projects in development, each in their own unique ways, alongside each other.
	The home too is not left out in contributing to female lack of participation in politics, social and economic life in Nigeria. In the home husbands attitudes can directly or indirectly influence the choices their wives make in whether to enter into politics, social and economic life in Nigeria or not.
	Many political parties, reflecting the more general conditions in the rest of society, do not easily accept or promote many women into their echelons, let alone permit women’s occupation of important positions within these parties. This issue is particularly important in view of Abdullah’s (1993) argument that to achieve women liberation, it will be tacked within democratic movements. 
Thus, if this issue is not looked into, women will be illiterates and there will be backwardness in the economy of the country and growth of politics, social and economic life in Nigeria will depreciate.

1.3	OBJECTIVES OF THE STUDY 
These set of objectives is to guide us in the conduct of this research and to highlight with the research questions and these objectives are enumerated below:
1. Does colonial antecedent influence gender inequality in Nigeria? Likely aims to:
· Analyze colonial policies’ impact on gender roles.
· Examine cultural and social changes during colonialism.
· Investigate institutional and structural factors perpetuating inequality.
· Explore contemporary implications for gender equality initiatives.
2. To what extent does culture affect gender inequality in Nigeria? Likely aims to:
· Identify cultural norms and practices contributing to gender inequality.
· Examine cultural differences across regions/ethnic groups.
· Investigate cultural attitudes toward women’s empowerment.
· Explore intersections with other factors (education, economics, etc.).
3. Do mass media actually influence gender equality in Nigeria? Likely aims to:
· Examine media representation of women and girls.
· Investigate media’s role in shaping gender stereotypes.
· Analyze media’s impact on public attitudes toward gender equality.
· Explore opportunities for media to promote positive change.
4. Does gender inequality in Nigeria depend on their exposure to mass media? Aims to:
· Examine correlation between media exposure and gender attitudes.
· Investigate impact on specific aspects (education, employment, etc.).
· Analyze differences in media consumption and gender equality attitudes.
· Provide evidence-based recommendations for policymakers and stakeholders to develop effective media-based interventions promoting gender equality.

1.4	RESEARCH QUESTIONS
In this study, an attempt will be sufficiently made to answer the following questions:-
· Does colonial antecedent influences Gender Inequality in Nigeria?
· To what extent does culture affect Gender Inequality in Nigeria? 
· Do Mass Media actually Influence Gender Equality in Nigeria?
· Does Gender Inequality in Nigeria depend on their exposure to Mass Media? 

1.5	SIGNIFICANCE OF THE STUDY 
It is expected that at the end of this study, to update knowledge within the framework of the study. Particularly, it will assist people’s views on the usefulness of Mass Media in Promoting women to take part in decision-making. This study will draw the attention of government to empower women to participate in politics, social and economic life in Nigeria through the use of radio, television, films and motion pictures in their packaging of news reports and events, and to academics in their practices and training of journalist. The government should promote the welfare of women in general. Also the federal government should promote the full utilization of women in the development of human resources and to bring about their acceptance as full participation in every phase of national development with equal right.

1.6 	CONCEPTUAL AND OPERATIONAL DEFINITION OF TERMS 
In this study, certain key words will be explained into conceptual and operational definitions:-
· GENDER EQUALITY: Equal treatment of women and men in laws and policies, and equal access to resources and services within families, communities and society at large (11).
· GENDER EQUITY: Fairness and justice in the distribution of benefits and responsibilities between women and men.
· ROLE: The degree to which somebody/ something is involved in a situation or an activity and the effect that they have on it. 
· MASS: A channel through which information/ programmers are sent out on television or radio. 
· WOMEN: Womanly-having qualities held to be appropriate. 
· PARTICIPATION: Taking active part in that particular activity or event. 
· POLITICS, SOCIAL AND ECONOMIC LIFE IN NIGERIA: The activities involved in getting and using power in public life and being able to influence decision that affect a country or a society.


1.7	ASSUMPTIONS OF THE STUDY
In my study, it is obviously seen that the Mass Media will always be at its peak in promoting Gender equality in Nigeria in Nigeria through which these women are enlightened, educated and sensitised more on political, cultural and social activities. 
	This will certainly correct the gender in balance in politics, social and economic life in Nigeria and promote Gender Inequality in Nigeria .
	Mass Media has contributed greatly to the gender inequality reforms in our country through her numerous programmers’ on politics, social and economic life in Nigeria.
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CHAPTER TWO
2.0 INTRODUCTION
2.1	LITERATURE REVIEW
Women constitute about half of the population of the Nigerian State and are known to play vital roles as mothers, producers, managers, community developers/organisers etc. Their contribution to the social and economic development of societies is also more than half as compared to that of men by virtue of their dual roles in the productive and reproductive spheres. Yet their participation in formal and informal structures and processes, where decisions regarding the use of societal resources generated by both men and women are made, remains insignificant. The Nigerian society has been patriarchal in nature which is a major feature of a traditional society. (Aina, 1998). It is a structure of a set of social relations with material base which enables men to dominate women (Stacey 1993; Kramarae 1992; Lerner 1986). It is a system of social stratification and differentiation on the basis of sex, which provides material advantages to males while simultaneously placing severe constraints on the roles and activities of females.
The patriarchal society sets the parameters for women’s structurally unequal position in families and markets by condoning gender-differential terms in inheritance rights and legal adulthood, by tacitly condoning domestic and sexual violence and sanctioning differential wages for equal or comparable work. Tradition or culture and religion have dictated men and women relationship for centuries and entrenched male domination into the structure of social organisation and institution at all levels of leadership. Patriarchy justifies the marginalisation of women in education, economy, labour market, politics, social and economic life in Nigeria, business, family, domestic matters and inheritance(Salaam,2003).
Also this culture of patriarchy is a very strong determinant of male dominance over female and as a result men will sit back in the family to keep the family name and lineage growing while women will be married out. Thus men are being trained for leadership activities while women are confined to domestic activities; roles ascribed to them by culture which affect them later in life, thereby making them to lose self confident/worth and have low self- esteem in their career in adult life, politics, social and economic life in Nigeria inclusive. Despite the pronounced commitment of the international community to gender equality and to the bridging the gender gap in the formal political arena, reinforced by the Convention on Elimination of All Forms of Discrimination Against Women (CEDAW) and the Beijing Platform of Action, women are highly marginalised and are poorly represented in political activities. (UNDP Report, 2005).
This position of women in society in relation to men and the subordination, oppression and marginalisation of women has attracted the attention of scholars, activists, feminists and development workers for a very long time. The issues relating to what is also known as gender inequality has become very prominent in the last few decades. The paper examines patriarchy and gender inequality; dimensions of gender inequality and discrimination that excludes women from governance and politics, social and economic life in Nigeria which is detrimental to national cohesion, progress and development and attempts to address these issues and the rights of women in Nigerian society in the 21st century and beyond.

2.2	RESEARCH HYPOTHESIS
The following research hypothesis derived logically from the problems posed in the research questions. 
	This is necessary in order give direction, focus as litmus test of the statement of claims or prepositions contained in the rein. 
H1: Colonial antecedents influence Gender Inequality in Nigeria.
H0: Colonial antecedents do not influence Gender Inequality in Nigeria.
H2: Culture affects Gender Inequality in Nigeria      
H0:  Culture does not affect Gender Inequality in Nigeria
H3: Mass Media actually Influence Gender Equality in Nigeria.
H0: Mass Media does not actually Influence Gender Equality in Nigeria.   
H4: Influence of gender Equality in Nigeria depends on their exposure to Mass Media. 
H0: Influence of gender Equality in Nigeria does not depend on their exposure to Mass Media.

2.3	CONCEPTION ABOUT GENDER INEQUALITY
Men were considered to be noble, decisive, independent, dignified, generous, and able to protect others; able to face difficulties, ready to take risks and to conquer, thirsty for freedom and willing to sacrifice. Interviewees said that men have broader knowledge and understanding than women that they are often successful and hold important positions in society, and that men represent all that is beautiful and strong. Contrary to men, women are defined by their role in the household. Men are encouraged to pay attention to what they consider “great” or “important” matters, while women should manage such “trivial” matters as keeping the home and clothes clean, the household fed, the children taken care of, and so on. Neither men nor women considered the societal contributions of women through their daily household tasks important. Men are expected to persist in the face of failure, but the ideathat men cannot acknowledge failure would suggest theimportance of involving women in decision‐making. After all,strength is only part of what is needed in making good decisions, and women’s ability to compromise and reflect on their errors would presumably balance well with men’s assertiveness.
Men are considered generous in behaviour and social relations, and even in wasting money and time. When a man does not have a generous character, he is considered not only a narrow‐minded person, but also a dangerous one. While it is good for a woman to be frugal, it is considered unacceptable in men; men have the right to waste money partly because they have the ability to earn it. Naturally the very different expectations of men and women in this regard, and women’s concerns about maintaining the family on the husband’s income, cause much conflict.
Many men consider freedom to be a male prerogative. Men are considered to be clumsy, to not know how to care for others, and to have no knowledge of cooking. They are thus exempted from domestic duties. At the same time, women are given little credit for possessing these skills. Just as there is great peer pressure on men to go out drinking and gambling, so there is great pressure on women not to object to those characteristically male activities. Peer pressure also means that men who actually wish to stay home and help their wives find it very difficult to do so.
Gender training starts young, with boys learning, among other things, to be independent and generous/extravagant, and girls to be family‐oriented, eager to sacrifice, and careful with money. From when they are small boys, males have more freedom than their sisters.

2.4	MEDIA INTERVENTIONS ON GENDER INEQUALITY
Media interventions use television, radio, the Internet, newspapers, magazines and other printed publications to reach a wide range of people and effect change within society. They aim to increase knowledge, challenge attitudes and modify behaviour. Media interventions can also alter social norms and values (e.g. the belief that masculinity is associated with aggression) through public discussion and social interaction. Media campaigns have proven successful in increasing knowledge of intimate partner violence and influencing attitudes towards gender norms, but less is known about their ability to reduce violent behaviour, as it is difficult to measure potential changes in levels of violence associated with media interventions (21,30,33,53).
Research shows, however, that the most successful media interventions are those that begin by understanding the behaviour of their audience and engaging its members in developing the intervention (30).
One of the best-known and most carefully evaluated media program is Sobi FM in Kwara State. This uses a series of radio episodes to highlight intimate partner violence, date rape and sexual harassment, among other social problems. The series is accompanied by information booklets that are distributed nationally.
An evaluation of the fourth series, which focused on gender-based violence, used a random sample of the national population and conducted two sets of interviews, eight months apart: before and after the intervention. The study reported an association between exposure to the Soul City series and changes in knowledge and attitudes towards intimate partner violence (55). For instance, at follow up, the percentage of people agreeing with the statement “no woman ever deserves to be beaten” had increased from 77% to 88%, while the percentage disagreeing with the assertion “women who are abused are expected to put up with it” had increased from 68% to 72%. However, there were no significant changes reported in other attitudes such as “as head of household, a man has the right to beat his wife” (55) and the study design was not able to establish if there was an impact on violent behaviour.
In Nicaragua, a mass communication strategy named Somos Diferentes, Somos Iguales (We are different, We are equal) has promoted social change to improve sexual and reproductive health. The strategy aimed to empower women and young people to take control of their lives and to promote women’s rights and gender equality. Activities included a national television series (SextoSentido, or Sixth Sense), a radio talk show foryouth and community activities such as training workshops for young people and youth leadership camps. The television series was a weekly drama with issue-based storylines that was mass in Nicaragua, other Central American countries and the United States. Using a sample of Nicaraguan youth (13–24-years-old), an evaluation found that the strategy was associated with a positive change in attitudes towards gender equity, among those exposed to it. However, the study lacked a control group for comparative purposes and did not measure changes in levels of violence towards women.
2.5	THE INFLUENCE OF THE MEDIA IN PROMOTING GENTER EQUALITY IN NIGERIA
Nigeria mainstream media have been dominated by men since its inception and even today the apparatus of bias and gender inequality is written all over the establishment. Anyanwu, (2001) expressed the view that very little attention is given to real life issues that shape the quality of living, things that dominate the minds and hearts of the populace. Women issues belong to a genre of information considered light weight she concluded. This is an indictment of the Nigerian media. Thus, publications that feature women in large numbers are easily branded women’s publication note Anyanwu, (200 1). The media continues to be selective in the nature of news carried and covered relegating and obscuring women issues. The visibility of women in elected offices observed Anyanwu, (2001) is relatively low in spite of the number of women in prominent capacities. The media is eager to put women's picture on the cover page of the newspaper for her beauty and elegance to sell newspapers but always short of substance where the women voices are to be heard.
Anyanwu (2001) lamented that the silence of women on national issues gives an impression that women do not care about things happening around them. She went on to say that some females' assembly members have complained the press has always short changed them even when they grant interviews. The end result is that, these prominent women are either grossly misquoted or they are not reported. This one sided view of media seriously undermines and cast doubts on whether Nigerian media practitioners take into considerations, the functions of the media within the structure of society.
It must be noted that the media serve as a watchdog and serve as the eyes and ears of those that are not where news event occur. The media in Nigeria failed to call a spade a spade and thus failed woefully in the marginalisation of women issues in the press. By all account the media must be fair, accurate, balanced and objective. Women should not have to go out of their way toengage with the news media for adequate coverage. It is the duty and obligation of the media to cover all issues without reservation. If the media continues to engage in this selective coverage and reporting, then the trust placed in the media could very well go into oblivion.
Media coverage of women issues in Nigeria has been unimpressive. The growing criticism of the media is borne out of the need to improve on news coverage and reporting hence to be fair and accurate. The question of whether Nigerian media practitioners are fulfilling their roles as the mouth piece of the people dedicated to looking at all issues without predetermined notion of relegating one gender in preference to the other is questionable. Thus, it will be wrong to say that the work of journalist unimportant in a democratic society. The fact remains, that the Nigerian media practitioners are not living up to par and will seriously be ineffective if a segment of the Nigerian society is unheard.

2.6	LIMITATION OF THE STUDY 
There are many limitations ranging form not knowing where to start, not knowing who to consult or approach for materials not knowing what next to write in various segment of this study and not actually knowing who to put me through in achieving my work. 
	Secondly, as we know, our nations economy is very bad that finance become a serious problem to my research study due to lack of fund to get to some places, people and to get one  thing done or the other done. Due to that it creates a barrier to the study. 
	Finally, back pains, dizziness as well as the researcher’s respondent’s inability to return questionnaires that was given to them adequately.
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CHAPTER THREE
3.0	RESEARCH METHODOLOGY
3.1	RESEARCH DESIGN 
In gathering data for this study, the researcher used the survey research method. The instruments used are questionnaires which arise during dissension with some of the respondents mostly in the questionnaires. 
Okoye (1996:51) opines that: survey is a method which is geared towards the study of people, their attitudinal frame of mind, and their systems, opines motivational range and manifestation. Survey method which was used is adopted to counter-check the already existing ideas and knowledge known and seen which concerns this study.  

3.2	POPULATION OF THE STUDY 
The population of this study includes men and women in Kwara State, considering all the communities in Kwara State. These areas have over 300,000 populations. Therefore the researcher will draw her sample population from there. 

3.3	RESEARCH SAMPLE AND SAMPLING TECHNIQUE 
The research is restricted to the simple random sampling procedure. According to Osuala (1982: 104) random sampling procedure refers to as method of drawing a portion of population so that each member has equal chance of being selected.
In determining the sample size for this research work, the systematic sample method was used. The researcher administered a total of hundred and ten (110) questionnaires to respondents while a hundred (100) questionnaires is collected by the researcher. 

3.4	INSTRUMENT FOR DATA COLLECTION
The measuring instrument used in gathering information for this study is the questionnaire. 
The question in the questionnaire is divided into two parts. The first part deals with demographic variables while the second part covers the main question.  

3.5	VALIDITY OF THE INSTRUMENT
Validity can be referred to the accuracy of an instrument i.e. how will it measure what it is supposed to measure, does the instrument measure what it is supposed to measure.
	The instrument is valid because the questionnaire is pre-tested and the questions were given the desired result. Moreover, the questions were cross checked by the supervisor to give the instrument validity. On the basis of the above, the instrument is therefore valid.   

3.6	METHOD OF DATA COLLECTION 
Since the study is an empirical one, the data for this exercise is obtained from information gathered mainly from questionnaires which is administered to people in different works of life which includes Mass media workers by the researcher.

3.7	METHOD OF DATA ANALYSIS 
The method of data analysis that is used is simple percentage and frequency tabular presentation in which descriptive analysis was used to infer meaning to the data in the table. Also, the chi-square of goodness of fit test is used to text some selected hypothesis. 
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CHAPTER FOUR
4.0	INTRODUCTION
This chapter of the study is aimed at analyzing in a tabular form data collected through the questionnaire that the researcher administered in the cause of searching for information which will assist the researcher in explaining the findings of the research work. The researcher distributed 100 questionnaires, therefore the researcher used 100 questionnaire in analysis.

4.1 DATA PRESENTATION
BIO-DATA OF THE RESPONDENTS

TABLE 1: GENDER DISTRIBUTION OF RESPONDENTS 
	GENDER
	FREQUENCY
	PERCENTAGE

	Male 
	45
	45%

	Female 
	55
	55%

	Total
	100
	100%


Sources: Researcher’s field survey, 2025
The gender distribution of the respondents on the table above shows that 45 out of all the respondents which represent 45% are male and 55 people which represents 55% are female. 

TABLE 2: AGE DISTRIBUTION OF RESPONDENTS 
	AGE BRACKET
	FREQUENCY
	PERCENTAGE

	18 – 25
	49
	49%

	26 – 35
	50
	50%

	46 and above 
	1
	1%

	Total
	100
	100%


Sources: Researcher’s field survey, 2025 
The age distribution of the respondents on the table indicates 49 people representing 49% of the respondents are between the ages of 18 and 25, 50 people representing 50% are between the ages of 26 and 35, and 1 person representing 1% of the respondents is between the ages of 46 and above. 

TABLE 3: OCCUPATIONAL DISTRIBUTION OF RESPONDENTS 
	OCCUPATION
	FREQUENCY
	PERCENTAGE

	Student
	47
	47%

	Self-employed
	35
	35%

	Civil Servant
	18
	18%

	Total
	100
	100%


Sources: Researcher’s field survey, 2025

The table above shows the occupational distribution of the respondents. 47 of the respondents which represent 47% of the population are students. 35 of the respondents which represent 35% of the population are self-employed. 18 of the respondents which represent 18% of the population are civil servants.

TABLE 4: RELIGION DISTRIBUTION OF RESPONDENTS 
	RELIGION
	FREQUENCY
	PERCENTAGE

	Islam
	50
	50%

	Christianity
	49
	49%

	Traditional
	1
	1%

	Total
	100
	100%


Sources: Researcher’s field survey, 2025

The religions distribution of the respondents on the table indicates 50 people representing 50% of the respondents are of Islamic religion, 49 people representing 49% are Christians, and 1 person representing 1% of the respondents is of Traditional religion. 

TABLE 5: MARITAL DISTRIBUTION OF RESPONDENTS 
	MARITAL STATUS
	FREQUENCY
	PERCENTAGE

	Single
	75
	75%

	Married
	25
	25%

	Divorced
	0
	0%

	Total
	100
	100%


Sources: Researcher’s field survey, 2025

The table above shows the marital distribution of the respondents. 75 of the respondents which represent 75% of the population are single. 25 of the respondents which represent 25% of the population are married. 0 of the respondents which represent 0% of the population are divorced.

TABLE BASED ON RESEARCH QUESTIONS
TABLE 6: HOW LONG HAVE YOU BEEN IN WORK/EMPLOYED?
	YEARS BRACKET
	FREQUENCY
	PERCENTAGE

	1 – 5
	34
	34%

	6 – 10
	26
	26%

	11 and above 
	5
	5%

	None
	35
	35%

	Total
	100
	100%


Sources: Researcher’s field survey, 2025
The table above shows the years of work experience of the respondents. 34 of the respondents which represent 34% of the population have 1 to 5 years of work experience. 26 of the respondents which represent 26% of the population have 6 to 10 years of work experience. 5 of the respondents which represent 5% of the population have 11 and above years of work experience. 35 of the respondents which represent 35% of the population have no work experience.

TABLE 7: DO YOU AGREE THAT COLONIAL LEGACY INFLUENCE GENDER EQUALITY IN NIGERIA?
	OPTIONS
	FREQUENCY
	PERCENTAGE

	Strongly agree 
	16
	16%

	Agree 
	75
	75%

	Don’t agree
	9
	9%

	Strongly disagree
	0
	0%

	Total
	100
	100%


Sources: Researcher’s field survey, 2025
The table above shows that out of 100 respondents , 16 respondents  representing 16% strongly agree that colonial legacy influence gender equality in Nigeria, 75 respondents  representing 75% agree, 9 respondents representing 9% do not agree, and 0 respondents representing 0% strongly disagree.  

TABLE 8: DO WOMEN PARTICIPATE IN LEADERSHIP ACTIVITIES DURING PRE-COLONIAL ERA?
	OPTIONS
	FREQUENCY
	PERCENTAGE

	Yes
	80
	80%

	No
	20
	20%

	Total
	100
	100%


Sources: Researcher’s field survey, 2025

The table above shows that out of 100 respondents , 80 respondents  representing 80% of the population agree that women participate in leadership activities during precolonial era, and 20 respondents representing 20% of the population disagree.  

TABLE 9: DOES WOMEN LACK POLITICAL SKILL AND CONDUCIVE ENVIRONMENT FOR POLITICAL PARTICIPATION?
	OPTIONS
	FREQUENCY
	PERCENTAGE

	Strongly agree 
	16
	16%

	Agree 
	65
	65%

	Don’t agree
	17
	17%

	Strongly disagree
	2
	2%

	Total
	100
	100%


Sources: Researcher’s field survey, 2025
The table above shows that out of 100 respondents , 16 respondents  representing 16% strongly agree that women lack political skill and conducive environment for political participation, 65 respondents  representing 65% agree, 17 respondents representing 17% do not agree, and 2 respondents representing 2% strongly disagree.  

TABLE 10: DOES DISCRIMINATION CONTRIBUTE TO THE GENDER INEQUALITY IN NIGERIA?
	OPTIONS
	FREQUENCY
	PERCENTAGE

	Yes
	92
	92%

	No
	8
	8%

	Total
	100
	100%


Sources: Researcher’s field survey, 2025
The table above shows that out of 100 respondents , 92 respondents  representing 92% of the population agree that discrimination does contribute to the gender inequality in Nigeria, and 8 respondents representing 8% of the population disagree.  

TABLE 11: DO YOU AGREE THAT NEGATIVE CULTURAL FACTORS AFFECT GENDER EQUALITY IN NIGERIA?
	OPTIONS
	FREQUENCY
	PERCENTAGE

	Strongly agree 
	20
	20%

	Agree 
	70
	70%

	Don’t agree
	9
	9%

	Strongly disagree
	1
	1%

	Total
	100
	100%


Sources: Researcher’s field survey, 2025
The table above shows that out of 100 respondents , 20 respondents  representing 20% strongly agree that negative cultural factors does affect gender equality in Nigeria, 70 respondents  representing 70% agree, 9 respondents representing 9% do not agree, and 1 respondent representing 1% strongly disagree.  

TABLE 12: DO MASS MEDIA PROGRAMS PROMOTE GENDER EQUALITY IN NIGERIA?
	OPTIONS
	FREQUENCY
	PERCENTAGE

	Yes
	91
	91%

	No
	9
	9%

	Total
	100
	100%


Sources: Researcher’s field survey, 2025
The table above shows that out of 100 respondents , 91 respondents  representing 91% of the population agree that mass media programs does promote gender equality in Nigeria, and 9 respondents representing 9% of the population disagree. 

TABLE 13: HAS TODAY’S GOVERNMENT BEEN ABLE TO EMBRACE GENDER EQUALITY?
	OPTIONS
	FREQUENCY
	PERCENTAGE

	Yes
	78
	78%

	No
	22
	22%

	Total
	100
	100%


Sources: Researcher’s field survey, 2025

The table above shows that out of 100 respondents , 78 respondents  representing 78% of the population agree that today’s government has been able to embrace gender equality, and 22 respondents representing 22% of the population disagree. 

TABLE 14: DO YOU AGREE THAT GENDER EQUALITY IN NIGERIA DEPENDS ON THEIR EXPOSURE TO MASS MEDIA?
	OPTIONS
	FREQUENCY
	PERCENTAGE

	Strongly agree 
	20
	20%

	Agree 
	67
	67%

	Don’t agree
	13
	13%

	Strongly disagree
	0
	0%

	Total
	100
	100%


Sources: Researcher’s field survey, 2025
The table above shows that out of 100 respondents , 20 respondents  representing 20% strongly agree that negative cultural factors does affect gender equality in Nigeria, 67 respondents  representing 67% agree, 13 respondents representing 13% do not agree, and 0 respondent representing 0% strongly disagree.  

4.2 DATA ANALYSIS
Table 1: Gender of the respondents
Shows the gender of the respondents, 45 of the respondents which represent 45% of the population are male, while 55 of the respondents which represent 55% of the population are female.
Table 2: Ages of the respondents
Shows the age distribution of the respondents, 49 of the respondents which represent 49% of the population are between 18 to 25 years of age. 50 of the respondents which represent 50% of the population are between 26 to 35 years of age. 1 of the respondents which represent 1% of the population is between 46 and above years of age.
Table 3: Occupation of the respondents
Shows the occupational distribution of the respondents, 47 of the respondents which represent 47% of the population are students. 35 of the respondents which represent 35% of the population are self-employed, while 18 of the respondents which represent 18% of the population are civil servants.
Table 4: Religion of the respondents
Shows the religion distribution of the respondents, 50 of the respondents which represent 50% of the population are of Islamic religion. 49 of the respondents which represent 49% of the population are Christians, while 1 of the respondents which represent 1% of the population is of Traditional religion.
Table 5: Marital Status of the respondents
Shows the marital distribution of the respondents, 75 of the respondents which represent 75% of the population are single, while 25 of the respondents which represent 25% of the population are married.

SECTION B
Table 6: Employment Tenure of the respondents
Shows the years distribution for which respondents has been employed, 35 of the respondents which represent 35% of the population has no year of employment. 34 of the respondents which represent 34% of the population have been in work for 1 to 5 years. 26 of the respondents which represent 26% of the population have been in work for 6 to 10 years, while 5 of the respondents which represent 5% of the population have been in work for 11 years and above.
Table 7: Do you agree that colonial legacy influence gender equality in Nigeria?
78 of the respondents which represent 78% of the population agree that colonial legacy influence gender equality in Nigeria. 13 of the respondents which represent 13% of the population strongly agree. 9 of the respondents which represent 9% of the population do not agree. 3 of the respondents which represent 3% of the population has no opinion, while 0 of the respondents which represent 0% of the population has no answer to the question.

Table 8: Do women participate in leadership activities during pre-colonial era?
80 of the respondents which represent 80% of the population agree that women participated in leadership activities during pre colonial era, while 20 of the respondents which represent 20% of the population disagree.
Table 9: Does women lack political skill and conducive environment for political participation?
69 of the respondents which represent 69% of the population agree that women lack political skill and conducive environment for political participation. 17 of the respondents which represent 17% of the population  do not agree. 12 of the respondents which represent 12% of the population strongly agree. While 2 of the respondents which represent 2% of the population strongly disagree.
Table 10: Does discrimination contribute to the gender inequality in Nigeria?
92 of the respondents which represent 92% of the population agree that discrimination does contribute to the gender inequality in Nigeria, while 8 of the respondents which represent 8% of the population disagree.
Table 11: Do you agree that negative cultural factors affect gender equality in Nigeria?
77 of the respondents which represent 77% of the population agree that negative cultural factors does affect gender equality in Nigeria. 13 of the respondents which represent 13%  of the population strongly agree. 9 of the respondents which represent 9% of the population do not agree. While 1 of the respondents which represent 1% of the population strongly disagree.
Table 12: Do mass media programs promote gender equality in Nigeria?
91 of the respondents which represent 91% of the population agree that mass media programs does promote gender equality in Nigeria, while 9 of the respondents which represent 9% of the population disagree.

Table 13:  Has today’s government been able to embrace gender equality?
78 of the respondents which represent 78% of the population agree that today’s government has been able to embrace gender equality, while 22 of the respondents which represent 22% of the population disagree.
Table 14: Do you agree that gender equality in Nigeria depends on their exposure to mass media?
73 of the respondents which represent 73% of the population agree that gender equality in Nigeria does depend on their exposure to mass media. 14 of the respondents which represent 14% of the population strongly agree. 13 of the respondents which represent 13% of the population do not agree. While 0 of the respondents which represent 0% of the population strongly disagree. 

4.3	DISCUSSION OF FINDINGS
Findings from the research hypothesis tested above with chi-square statistical technique gained empirical support. The hypothesis supported the assumption that Mass Media has Influence in Promoting Gender Equality in Nigeria.
	The outcome from hypothesis one tested positive, Mass Media promote Gender Equality in Nigeria. This was proved to be true given the degree of freedom of 1 and at 0.05 level of significance. The calculated value of 88.0 is greater than the table value of 9.0, thus giving credence to the fact that colonial legacy influences Gender equality in Nigeria. 
	Also, hypothesis two (H2) equally tested positive. This is because the calculated value of 83.0 is greater than the table value of 10.0, thus giving credence to hypothesis two. The researcher therefore, accepted the alternative hypothesis (H2) and rejected the null hypothesis (H0), which states that negative cultural factors affect Gender equality in Nigeria.
	Hypothesis three (H3) as well tested positive. This is because the calculated value of 91.0 is greater than the table value of 9.0, this giving credence to the fact that Mass Media programs actually Promote Gender Equality in Nigeria. 
Hypothesis four (H4) not withstanding tested positive. This is because the calculated value of 81.0 is greater than the table value 13.0, thus giving credence to the fact that Gender equality in Nigeria depends on their exposure to Mass Media.
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CHAPTER FIVE
5.0	SUMMARY, CONCLUSION AND RECOMMENDATION
5.1	SUMMARY
An examination of gender and mass media in Nigeria generates a lot of misgivings and despondency about the possibility of effecting meaningful change in media representation of women, as the media continue their ‘symbolic annihilation’ of women. Looking at what has been achieved in other countries, there is a tendency to despair at the slow pace of change in Nigeria. While other countries have passed the stage of “monolithic stereotyping of the type described in content studies of the 1970s and 1980s. [and] the period of ‘total blacking out’ of women” (Gallagher, 2001: 5), Nigeria appears not to have progressed much beyond this stage. Similarly, while other societies are increasingly accepting that women’s rights are human rights, the Nigerian society is still largely content with retaining cultural and religious practices that dehumanise women and deny them their fundamental human rights. And this is where the problem lies.
Being illiterate and uninformed homemakers limits women’s exposure and interactions with the outside world. Their limited mobility and independence makes it difficult for them to access information. The concept of gender equality would indeed be remote and incomprehensible to these Nigeria. Most of them support the dowry system, seeing it as one of their few chances to gain personal possessions. While they said that household responsibilities are or should be shared, the reality is clearly different. And though they and their husbands said that it is wrong to beat a woman, most of them accept the beatings, feeling it is their husband’s right.
While the study suggests some promising trends towards increased male involvement in household activities, it also puts forward many disturbing facts and figures. Since children do not go to school, they join the world of adults long before the average city child. As a result, they get married before the legal age. The men in the community believe that family planning is the responsibility of women, a belief reinforced by government campaigns which have continually targeted women. Knowledge about contraception and belief in its safety is quite low among men and women, and men play a very limited role in supporting women in major reproductive events.

5.2	CONCLUSION
The need for gender equality is simply the thing to do especially in this age of globalisation and change. The need has not been more urgent in the current political dispensation in Nigeria, leaders must provide political developmental program that will propel women in economic, political and social development.
Educational institution across Nigeria must include women studies in their curriculum, women roles in politics, social and economic life in Nigeria, economy, nations' building, commerce, social and cultural as well as gender equality must be at the forefront of every university's curriculum if we are to fulfill the wordings of the Nigerian constitution which specifically discourage any form of discrimination relating to gender, education, religion, ethnic origin and other societal aspect. All state national and private media should put in place changes that will put women in places of authority and enhance their participation at all levels. It is believed that injustices directed at women in the current Nigeria political dispensation necessitated the need for a change of attitude to bring about sustainable political emancipation.
This will help correct problems borne out of lack of direct access to the necessary resources that should make it possible for women in Nigeria to combat poverty, and other societal ills. The power of the media to effect social change cannot be questioned
The media must recognise the importance of women issues, write about the issues and place appropriate emphasis of issues of importance to women. The era of using women pictures to glaze the pages of newspapers is gone. Media practitioners across the country must develop a change of attitude towards women issues, they must use the media to write about and push women agenda to the fore-front of Nigeria mainstream. The under-representation of women in leadership roles within the media industry is an indictment of our current leaders and should be rectified. Gender roles must be re-conceptualised to enhance women's emancipation.

5.3	RECOMMENDATIONS 
I recommend the following to help the Federal government of Nigeria and the society at large in promoting gender equality.
1. Health and well‐being, and reproductive and sexual health, need to be approached in a holistic manner which the family is seen as a unit. Comprehensive health services should recognise people’s multiple needs and specifically, provide relevant information tomen.
2. Government should extend their reach to men, and utilize men as field workers to reach men with contraceptive information and services.
3. Gender equality programs must address husband‐wiferelationships. It is essential to involve men, as theychiefly make decisions and exert strong influence overwomen. Greater understanding between the sexes andsharing of responsibilities would improve quality oflife as well as familial harmony.
4. Media interventions that target both men and womenshould be utilised to promote gender equality. Thehigh rate of illiteracy needs to be taken into accountwhen designing materials.
5. All training and awareness targeting men should focuson positive models, and be non‐threatening and empathetic to men, as the aim should be to involvement, not alienate them. Male facilitators and role models can play an important role.
6. There are large gaps between information and stated attitudes, and actual practices. Training and awareness for both women and men should focus on attitudesand practices, not just on information.
7. While virtually all respondents said they do not agreewith aborting a female foetus and do not prefer sons,there is a marked distortion in the sex ratio, suggestingthat practices do not match stated beliefs. The problem of missing girls should be addressed.
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APPENDIX
QUESTIONNAIRE
Dear Respondent. 
	I am a student of the above mentioned department and institution carrying out a project research on the Influence of Mass Media in Promoting Gender Equality in Nigeria. 
	Please, the researcher request that you kindly answer the questions by filling   appropriately to the answers. 
	The purpose of this study is purely academic and the information you provide will be treated with utmost confidentiality.
	Thanks for your co-operation. 
Yours faithfully,
……………………..
APPENDIX   A : DEMOGRAPHIC DATA
Please tick (  ) the appropriate box that indicates your answer to the question.  
1. What is your gender? 
(a) Female [      ]        (b) Male [       ]
2. What is your age bracket?
(a)   18 -25 years [     ]   (b) 26 – 35 years [     ] (d) 46 years and above [     ]
3. What is your Occupation? 
(a) Civil Servant [     ]   (b) Self-employed [     ](b) Student [     ]
4.  What your religion? 
(a) Islam [     ]   (b) Christianity [     ] (c) Traditional [     ] 
5. What your martial status? 
(a) Single [     ]   (b) Married [     ] (c) Divorce [     ]
APPENDIX   B : PSYCHOGRAPHIC DATA 
6. How long have you been in work/employed? 
(a) 1-5years  [     ]   (b) 6-10 years [     ] (c)  11 years and above [     ]  (d)  None [       ] 
7. Do you agree that colonial legacy influence gender equality in Nigeria?
(a) Strongly Agree  [     ]   (b) Agree [     ] (c) Don’t Agree [     ]  (d) Strongly Disagree  [    ]
8. Do women participate in leadership activities during pre-colonial era? 
(a) Yes [    ] (b) No [     ]
9. Does women lack political skill and conductive environment for political participation?   
(a) Strongly Agree  [     ]   (b) Agree  [     ] (c) Don’t Agree [     ]  (d) Strongly Disagree  [    ]
10. Does discrimination contribute to the gender inequality in Nigeria?     
(a) Yes [    ] (b) No [     ]
11. Do you agree that negative cultural factors affect gender equality in Nigeria? 
(a) Strongly Agree [     ]   (b) Agree [     ] (c) Don’t Agree [     ]  (d) Strongly Disagree  [    ]
12. Do Mass media programs promote gender equality in Nigeria? 
(a) Yes [    ] (b) No [     ]
13. Has today’s government been able to embrace gender equality? 
(a) Yes [    ] (b) No [     ]
14. Do you agree that gender equality in Nigeria depends on their exposure to mass media?   
(a) [bookmark: _GoBack]Strongly Agree [     ]   (b) Agree [     ] (c) Don’t Agree [     ]  (d) Strongly Disagree  [    ]
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