CHAPTER ONE
[bookmark: _GoBack]1.0	INTRODUCTION TO THE STUDY 
Internet banking has become a very important aspect of today’s banking and financial services delivery in Nigeria in particular and the world at large. In recent years, the advancement of technological developments in information technology has led to the evolution of e-banking in the banking industry (Awoniyi, 2022). This evolution has fundamentally transformed the way banks traditionally conduct their businesses and the ways customer perform their banking activities (Oniore and Okoli, 2019). Today, e-banking has experienced phenomenal growth and has become one of the avenues for banks to deliver their products and services. Banking has come a long way from the time of ledger cards and other manual filing systems. Most banks today have electronics systems to handle their daily voluminous task of information retrieval storage and processing (Ighoroje and Okoroyibo, 2020). When customers open accounts, they received passbook from the banks with which the account would be operated and when it is a current account, they received cheque books for the same purpose. Banking industry of the 21st century operates in a complex and competitive environment characterized by these changing conditions and highly unpredictable economic climate (Okonkwo and Ekwueme, 2022). 
Internet banking system in Nigeria have over the time been using electronic and telecommunication networks to deliver a wide range of value-added products and services (Amaduche, Adesanya and Adediji, 2020). Managers in banking industry in Nigeria cannot ignore information and technology systems because they play a critical role in current banking system (Obi-Nwosu, Onuoha and Okoye, 2021). They pointed out that the entire cash flow of most banks is linked to information systems. The world has witnessed tremendous expansion and development in the recent years, particularly in information communication technology (ICT). This has prompted banks to exploit this development to communicate data and information through modern technology and the internet with the intention of providing broader benefits to customers for the pursuit of excellence in service (Morufu, 2016). 
The introduction of internet banking in the bank ensures that banks operate at a cheaper cost, have 24 hours internet service availability as well as encourage ICT competence of customers in order to realized high performance in terms of organizational effectiveness, efficiency and business expansion. This view is supported by Abubakar (2014) who explained that internet banking has the potentials to improve productivity, growth and profitability performance of banks due to low cost advantages associated with the delivery of its services .Again industry analysis outlining the potential effect of internet banking on cost savings, revenue growth and risk profile of the banks have also generated considerable interest and speculation about the effect of the internet on the banking industry (Berger, 2003). 
The significance of internet banking in enhancing the performance of deposit money banks in Nigeria cannot be overstated. However, despite its undeniable benefits, internet banking in Nigeria is not without its challenges (Nwankwo and Agbo, 2021). Members of the public and bankers alike have expressed serious concerns about the issues of hackers, internet fraud and low supply of electricity these hinder internet banking operations in the country as they are posing big threat and are impeding the progress of banking in Nigeria. Again, poor network conditions pose a significant threat to successful e-payment systems (Amaduche, Adesanya and Adediji, 2020). As a result, many businessmen still prefer cash transactions to electronic payments because they are not reflected in their accounts instantly, and do not adhere to the cash and carry business principle. This puts customers at risk of armed robbery and internet fraud (Awoniyi, 2022). Many customers also prefer face-to-face transactions due to lack of trust in the online environment (Okonkwo and Ekwueme, 2022). All these made the government loose potential tax income, and banks transaction fees is drastically reduced. The aim of this study is to assess the effect of WebPay and POS Terminal on the total deposits of deposit money banks in Nigeria. 
1.1	STATEMENT OF THE PROBLEM 
Before the introduction of internet banking systems, the use of raw cash transactions bred armed robbery and corruption through the ‘cash and carry syndrome’ usually linked with the swift movement of “Ghana-must-go-bags” by some individuals (Ighoroje and Okoroyibo, 2020). For many years, bankers, technologist specialists, entrepreneurs and others have advocated for the replacement of physical cash and the introduction of more flexible, efficient and cost-effective banking operations. Countless conferences and seminars have been held to discuss the concept of cashless, chequeless society as well as means of increasing effectiveness and efficiency in the banking operations. This caused the introduction of internet banking to help individual customers and companies as well as banks themselves in eliminating or reducing some of the problems. Today the ATM, Mobile, Web, and POS are major e-payment instruments currently in use in Nigeria (Osang, 2017). In the recent years, internet banking is viewed as a driving force that is changing the landscape of the banking industry. E-banking has blurred the boundaries between different financial institutions, enabled new financial products and services and made existing financial services available in different packages (Awoniyi, 2022).
One of the major problems of this study is that internet banking has replaced human with technology and hardly guarantees customers trust due to network failure. This study tries to fill the gap and complement previous researches available on electronic and internet banking in Nigeria. Although there are a lot of work done in this area both locally and internationally such as Abaenewe, Ogbulu, and Ndugbu (2013), Amu and Nwezeaku (2016), Taiwo and Agwu (2017), Malhotra and Singh (2009),Margaret, Julius and Job (2015), Dinh, Le and Le (2015), Batu, Necla and Ilyas (2015), most of them focused on electronic banking and financial performance of commercial banks only very few focused on internet banking which is an aspect of electronic banking. This work is therefore unique and fills the research gap in that it investigates the effect of internet banking on the non financial performance of commercial banks in Nigeria. The study adopted the model of a similar study conducted in Kenya by Stephanie and Moses (2015) with some modifications to apply the same model in the Nigerian context.
1.2	OBJECTIVES OF THE STUDY
The main objective of this study is to examine the impact of internet banking on the financial performance of Fidelity Bank Plc, and the specific objectives of this study are: 
i. to determine the effect of cheaper internet connectivity on the performance of Fidelity Bank Plc.  
ii. to find out the effect of 24 hours internet banking on the performance of Fidelity Bank Plc.  
iii. to determine the effect of ICT competency of customers on the performance of Fidelity Bank Plc.  
1.3	RESEARCH QUESTIONS
In order to get information from respondents, the following questions were formulated; 
i. What is the effect of cheaper internet connectivity on the performance of Fidelity Bank Plc.  
ii. To what extent is the effect of 24 hours internet banking on the performance of Fidelity Bank Plc.  
iii. What is the effect of ICT competency of customers on the performance of Fidelity Bank Plc.  
1.4	RESEARCH HYPOTHESIS	  
 	The research hypotheses are stated below: 
H01: 	Cheaper internet cost does not significantly effect on the performance of Fidelity Bank Plc.  
H02: 	24 hours internet banking does not significantly effect on the performance of Fidelity Bank Plc.
H03: 	ICT competence of the customers does not significantly effect on the performance of Fidelity Bank Plc. 
1.5	SIGNIFICANCE OF THE STUDY
Internet banking in our economy today is a welcome development and also its impact in the society are over whelming, so this research is significant in so many ways:
i.	It will expose the strength and other weakness of internet banking.
ii.	It will motivate bank and other economic agent to computerize their service.
iii.	Knowledge in the area of internet banking will be advanced.
iv.	Apart from contributing to the knowledge of electronic banking. It form a reference for future research in the area.
1.6	SCOPE AND LIMITATION OF THE STUDY
The scope of this study is restricted to the impact of internet banking on the financial performance of Fidelity Bank Plc. Internet banking is operationalised by (cheap internet cost, 24hrs internet banking and ICT competence of customers) while non financial performance is prioxied by effectiveness ,efficiency and business expansion. 
1.7	DEFINITION OF TERMS
i.	Internet Banking: refer to the process through which customers complete banking transactions electronically without visiting the banks physically or without visiting brick and mortar bank.
ii.	Automated Teller Machine (ATM): This is a cash point machine that allows the customer to perform some of the common teller transaction such as cash withdrawing, deposit and transfer and inquire their cash balance.
iii.	Interbank Transfer: This is a facility which enable fund to be transferred from one bank account to the other via internet banking and payment.
iv.	Point of Sale (POS): This facility enables customer account to be debited immediately with the cost of purchase in an outlet such as supermarket, petrol station.
v.	Electronic Fund Transfer (ETF): This is electronic or rented payment mechanism which enables the customer account to be credited or debited electronically within 24hours.
vi.	Internet Banking: This is a facility which gives bank customers online or real time access to their account such as balance enquiry and bill of payment.
1.9. 	PLAN OF THE STUDY
       	This research work has been subdivided into the following chapters to comprehend more about the cashless banking system in Nigeria, The chapter are as follows: Chapter one contain the background of the study (introduction), statement of problem, research question, objective of the study, research hypothesis, significance of the study, scope of the study, definition of terms and the organization of the study.
CHAPTER TWO
2.0	LITERATURE REVIEW
Internet banking is a revolutionary advancement in the banking industry that has completely transformed the way customers interact with their banks (Oniore and Okoli, 2019). It is a type of online banking service that allows bank customers to perform various banking transactions through the internet using electronic devices such as computers, smartphones, or tablets. These transactions include account balance checks, fund transfers, bill payments, loan applications, and many other financial services. Internet banking has become increasingly popular among customers due to its convenience, speed, and accessibility. Customers can access their accounts and perform transactions from anywhere in the world as long as they have an internet connection. Internet banking is also known as web banking or virtual banking because it is a web-based service that enables customers to perform banking transactions using electronic means (Zayyanu, Umar and Taiwo, 2022). The service is provided by financial institutions such as banks, credit unions, and other financial service providers through their website. Customers can access the website using a secure login and password to ensure that their financial information remains private and confidential. Internet banking provides a variety of benefits to both customers and financial institutions. 
For customers, it offers convenience and flexibility, as they can access their accounts and perform transactions at any time, from anywhere in the world (Onyimba and Ibe-Lamberts, 2020). It also saves time and money since customers do not have to visit the bank branch to perform transactions. For financial institutions, internet banking reduces the cost of providing banking services, as it eliminates the need for physical branches and staff. It also helps to increase customer satisfaction and loyalty, as customers can perform transactions easily and quickly. Internet banking has revolutionized the banking industry by offering customers a convenient and easy-to-use banking experience. The service is available 24/7, which means customers can access their accounts and perform transactions at any time of the day or night. This convenience has made internet banking a popular choice among customers, especially those who are busy or live in remote areas. One of the key advantages of internet banking is that it allows customers to monitor their accounts in real-time. This means they can keep track of their account balances, transactions, and other important financial information at all times. 
Concept of Internet Banking
Internet Banking offers several types of services through which customers of the bank can request for, get information and can also carry out most of their banking transactions through their smart devices and computers (Suriya, Mahalakshmi & Karthik, 2012). Chang and Hamid (2010) defined Internet Banking as the process through which customers complete banking transactions electronically without visiting the banks physically or without visiting brick and mortar bank. Alsajja and Dennis (2010) defined Internet Banking as the process of providing banking services through technology without using physical resources of banks as well as staff. According to Gerrard and Cunningham (2003) Internet Banking is defined as the usage of Internet and Telecommunication networks to deliver banking services to customers. Kim et al (2006) defined Internet Banking as the process whereby the customer is able to access, control and use his or her account over the Internet. They described Internet Banking as the act of conducting financial intermediation on the internet. According to Arunachalam and Sivasubramanian (2007), Internet Banking is where a customer can access his or her bank account via the Internet using personal computer (PC) or mobile phone and web-browser. The growing acceptance of the digital lifestyle as stated in Salehi and Alipour (2010),has brought a significant transformation in customers expectations from their financial service providers.
Concept of Bank Performance
Performance refers to ability of an enterprise to achieve such objectives as high profit, efficiency, effectiveness, quality product, large market share, good financial results, and survival at pre-determined time using relevant strategy for action (Koontz & Donnell, 2003). Performance can also be used to view how an enterprise is doing in terms of level of profit, market share and product quality, expansion in relation to other enterprises in the same industry. Consequently, it is a reflection of productivity of members of an enterprise measured in terms of revenue, profit, growth, development and expansion of the organization. Performance is associated with quantity of output, timeliness of output, presence or attendance on the job, efficiency of the work completed and effectiveness of work completed (Mathis & Jackson, 2009). The term performance is a controversial issue in finance largely because of its multidimensional meanings (Prahalathan & Ranjani, 2011). Strength of financial position of an organization is called financial performance (Leon, 2013). Financial analysis is the process of identifying the financial strengths and weaknesses of the firm by properly establishing relationship between the items of the balance sheet and the profit and loss account (Leon, 2013). 
Performance is the process of identifying the financial strengths and weaknesses of the firm by properly establishing relationship between the items of the balance sheet and the profit and loss account (Leno, 2013). The performance of a firm has to be effective and efficient in order to achieve the set goals which may be financial or operational. The financial performance of a firm relates to its motive to maximize profit both to shareholders and on assets (Ishaya, Sannomo & Abu, 2014), while the operational performance deals with growth and expansions in relations to sales and market value (Ishaya & Abduljeleel, 2014). According to Barney (2001) performance is achieved by comparing the value that an organization creates using its productive assets with the value that owners of these assets expect to obtain.
2.2 	THEORETICAL REVIEW         
Technology Acceptance Theory  
This study is anchored on the Technology Acceptance Theory which was originally propounded by Fred Davis in 1989. The theory was later developed by Davis, Bagozzi, and Warshaw (1989) to further explain how users' decision to adopt a technology is affected by several factors regarding when and how new technology can be used when presented (Aduaka and Awolusi, 2020). Technology acceptance theory assumes rational decision making on the part of adopters who intend to or currently adopt technology (Awoniyi, 2022). The chief proponent of the theory argued that the best way of increasing technology usage was by improving the acceptance of the technology (Obi-Nwosu, Onuoha and Okoye, 2021). The theory emphasized that the two basic factors considered by rational users before adopting a technology are perceived ease of use and perceived usefulness (Nwankwo and Agbo, 2021). Perceived usefulness entails the extent to which the user believes that the use of a particular technology leads to improved job performance (Oniore and Okoli, 2019); while perceived easeof-use connotes the extent to which the individual believes that the use of a particular technology does not require more personal effort (Amaduche, Adesanya and Adediji, 2020). The scales of perceived ease of use include whether the technology is easy to learn, controllable, clear and understandable (Olaiya and Adeleke, 2019). 
The major criticism of technology acceptance theory is that it failed to take into account the costs involved in acquiring a new technology. This is because adopters who may be willing to adopt a new technology may not know the cost and may not have the necessary resources to so do (Asidok and Michael, 2018). The Technology Acceptance Theory can be used to explain the effect of internet banking system adoption in the Nigerian banking system. This is because ease of payments and convenience which are some of the numerous advantages of using internet banking encourage users to adopt financial innovation and technology. However, lack of adequate infrastructure required to run the system, irregular network connectivity which erodes the trust of the users, and security of network communications tend to reduce the perceived usefulness of internet banking channels.
Unified Theory of Acceptance and Use of Technology (UTAUT)   
Unified Theory of Acceptance and Use of Technology (UTAUT) was developed by Venkatesh et al. (2003) through reviewing eight models which explain ICT usage, namely; Theory of Planned Behaviour (TPB), Diffusion of Innovations(DOI), Theory of Reasoned Actions (TRA), Technology Acceptance Model (TAM), the motivational model, a model combining TAM and TPB, the model of PC utilization, DOI, and the social cognitive theory. It was proposed and validated in order to provide a unified theoretical basis from which to facilitate research on information system (IS) information technology (IT) adoption and diffusion. The theory postulates that four core constructs –performance expectancy, effort expectancy, social influence, and facilitating conditions –are direct determinants of IS/IT behavioural intention and ultimately behaviour (Venkatesh et al., 2003).
The UTAUT model aims to explain a user’s intentions to use ICT and the subsequent user behaviour. It offers the manager with using tools, which the manager can use to weigh the introduction of new technology, predict, and explain the user’s behavior of accepting information technology. There are four key moderating variables: gender, age, experience, and voluntariness of use. Scholars and researchers have established that UTAUT provides the ability to assess the likelihood of success of technology introductions and to understand the drivers of acceptance in order to design interventions, which include, for instance training or marketing. UTAUT focuses on users who may be less willing to adopt and use new systems. The UTAUT model has been criticized by various scholars citing its inadequacies, while others have embraced its propositions. Bagozzi (2007) critiqued the model and its subsequent extensions, citing that it presents a model with 41 independent variables for predicting intentions and at least 8 independent variables for predicting behaviour, and that it contributed to the study of technology adoption “reaching a stage of chaos. On the contrary, he proposed a unified theory which consolidated the many splinters of knowledge to explain decision making.
Van Raaij (2008) criticized the UTAUT as being less thrifty than the previous Technology Acceptance Model and TAM2 because of its high determination coefficient, which is only achieved when moderating key relationships with up to four variables. They also called the grouping and labeling of items and constructs problematic because varieties of disparate items were combined to reflect a single psychometric construct. 
Theory of Reasoned Action (TRA)
Many technology adopted for research studies have used this theory. According to this theory, an individual’s intend to adopt an innovation is influenced by his attitude toward the behaviour and subjective norm. Subsequently, a person’s behaviour is determined by his intention to perform the behaviour. The attitude toward performing the behaviour is an individual’s positive or negative belief about performing the specific behaviour. In fact, attitudes are comprised of the beliefs a person accumulates over his lifetime. These beliefs are created from experiences, outside information, or from within the self. Only a few of these beliefs, however, actually influence attitude.
Subjective norm is beliefs about what others will think about the behaviour. In other words, it is the perceived influences of social pressure on an individual to perform or not perform the behaviour. “The person’s belief that specific individual or groups think he should or should not perform the behaviour and his motivation to comply with the specific referents.
2.3	EMPIRICAL REVIEW 
Malhotra and Singh (2009) examine the effect of Internet banking on banks’ performance and risk. Using information drawn from the survey of 85 scheduled commercial bank’s websites, during the period of June 2007, the results showed that nearly 57 percent of the Indian commercial banks are providing transactional Internet banking services. The univariate analysis indicates that Internet banks are larger banks and have better operating efficiency ratios and profitability as compared to non-Internet banks. Internet banks rely more heavily on core deposits for funding than nonInternet banks do. However, the multiple regression results reveal that profitability and offering of Internet banking does not have any significant association, on the other hand, Internet banking has a significant and negative association with risk profile of the banks Taiwo and Agwu (2017) studied the role of e-banking on operational efficiency of banks in Nigeria, a study of Ecobank, UBA ,GTB and First bank .Pearson correlation was used to analyse the result obtained using the statistical package for social sciences (SPSS) , Findings revealed that banks operational efficiency has improved since the adoption of electronic banking compared to the era of traditional banking, Improvement was noticed in banks revenue and capital base as well as customers loyalty. The study concluded that the more active customers are with electronic transactions the more profitable it is for the banks.
Batu, Necla and Ilyas (2015) study the interaction between internet banking and bank performance is investigated by panel causality tests. Banking data of 30 European countries analyzed by Demitrescu - Hurlin panel causality test for the period 2005-2013. ROA and ROE ratios were used as measures of bank performance. Not only whole sample consisting of Euro Area and the others but also Euro Area and the other countries in Europe considered as samples and tested two sub-samples. Results show that a strong relationship through internet banking to the bank performance in the Euro Area countries and for the rest of the Euro Area countries are also not determined causation significantly in both directions. On the other hand, there is also a significant relationship between internet banking and performance of the bank considering the whole sample.
Stephanie and Moses (2015) determins the effects of internetbanking on financial performance of financial institutions in Kenya. The study adopted a descriptive survey design. The target population comprised of 31 employees of KCB, Treasury Square in Mombasa Kenya. Data collection was done through the use of questionnaires and analyzed using statistical tool. From the study, it was revealed that the effect of ICT adoption on the performance of the banking sector mainly refers to time reductions and quality improvements, rather than cost reductions as reported by many authors
Van, Uyen and Phuong (2015) evaluate the effect of internet banking on performance (profitability ratios, noninterest operating expenses and incomes) of banks in Vietnam in the period from 2009-2014. The study used random effect model (REM) and fixed effect model (FEM) to estimate the relationships between Internet indicators and bank’s performance. The results from the regression model showed that internet banking had an effect on bank profitability through an increase of income from service activities. Margaret, Julius and Job (2015) effect of Internet Banking on the financial performance of listed commercial banks in Kenya. This study used descriptive survey design. The target population was all employees of listed commercial banks in Kenya. Simple random sampling method was used to identify the study respondents. Primary sources of information were used and were gathered using questionnaires. Finally data from the questionnaires was sorted, coded and input into a software for analysis. Data was analysed using statistical package for the social sciences (SPSS) to generate diagrams, frequencies, descriptive statistics and inferential statistics. The key finding of the study revealed that internet banking has positive influence on bank incomes, operating costs, and customer deposits.
Okonkwo and Ekwueme (2022) examined the effect of e-payment on the performance of Deposit Money Banks in Nigeria. The sturdy used Ex-post facto research design, to determine the cause and-effect relationship between variables. It was found that MPAY has a positive but not statistically significant influence on ROA but WEB has a negative and insignificant effect on return on assets. Zayyanu and Taiwo (2022) determined the effect of payments system innovation on the financial performance of commercial banks in Nigeria. Ex-post facto design was used for collecting and summarizing the data in the study and seeks to explore the relationship between the independent variable of payments system innovations proxied by RTGs transactions, mobile payments, POS transactions and Internet payments with dependent variables of financial performance of commercial bank proxied by return on assets and control variables of banking system credit to the economy. The study found that Mobile payment, POS transactions and Internet payment have positive and significant impact on return on assets of commercial banks in Nigeria, RTGS have negative impact on the return of assets. Ogbeide and Fapohounda (2022) examines the effect of cashless policy on banks’ financial performance in Nigeria. 
2.4 	RESEARCH GAPS   
One of the main gaps in existing research is the limited perspective on the impact of internet banking on financial performance. Most studies have focused on the benefits of internet banking, such as increased efficiency and customer satisfaction, but have not thoroughly examined its impact on financial performance metrics like return on assets (ROA) and return on equity (ROE).
Another gap is the lack of comprehensive analysis of the challenges faced by deposit money banks in Nigeria in implementing internet banking. While some studies have mentioned the risks associated with internet banking, such as security risks and fraud, they have not provided an in-depth examination of these challenges and how they can be addressed. 
Furthermore, there is a need for more research on the impact of internet banking on the financial performance of deposit money banks in Nigeria, using more advanced statistical techniques and larger datasets. This would provide more robust and generalizable findings that can inform policy and practice.

CHAPTER THREE
3.0	RESEARCH METHODOLOGY  
This chapter discuss the general procedure require for carrying out this study, it also contain a brief description of some component part of this research work.    
 3.1	RESEARCH DESIGN 
Design is the “specification of procedures for collecting and analyzing the data necessary to help solve the problem such that the difference between the cost of obtaining various levels of accuracy and the expected value of information associated with each level of accuracy is maximized”. It comprises a series of prior decisions and provides a master plan for executing a research project.
	According to the research, this chapter comprises of the following:
· Areas of study
· Population studied 
· Sample and sampling techniques
· Instruments of data collection
· Methods of data presentation
· Methods of data analysis
3.2	POPULATION OF THE STUDY 
	The study population of this research work comprises the staff and customers of Fidelity Bank Plc.
3.3	SAMPLE SIZE AND SAMPLING TECHNIQUES  
A sample was determined to obtain a broad view on the economic implication of electronic banking from the bank under study based on this the population of one (hundred) was targeted.  Thus, from the target population the sample size is 80.	
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3.4	 METHOD OF DATA ANALYSIS   
The primary and secondary sources of data collected are adopted in this research work.
i.	Primary Source: Data in the category were collected mainly though visits, personal participation and observation and distribution of questionnaires to the bank under study.
The various methods were adopted independently to reduce the incidence of bias or subjective views about the subject on investigation.
ii.	Secondary Source: Secondary data in this research work were collected through the review of related literature; the relevant literatures were obtained from books journals, magazines, and newspapers.
Consequently, libraries were consulted, prominent among them were the institute of management and technology library, national library, central bank of Nigeria (C.B.N)) zonal library etc. More so, in this era of globalization, information from the internet was also valuable. 
3.5	METHOD OF DATA COLLECTION   
To accomplish the research, analysis of the data was of utmost importance since the data collected was in disarray and as such cannot make any meaning to the reader.  
Direct report of the qualitative data from observation has been made while descriptive statistics was utilized in the analysis of the descriptive data collected from questionnaires to generate frequencies and parentages. Statistical analysis is carried out on each of the research questions based on the data extracted from the computation of data which was effected using simple parentages after which comparisons were done to determine the effectiveness in achieving the desired objectives. 
3.6	LIMITATION OF METHODOLOGY 
	The research intends to gather some acts on e-banking a driving force in service delivery system in banking industry using Fidelity Bank Plc, as a case study.
	However, in the process gathering the fact the following problem were faced:
i.	Not all questionnaires distributed were returned by the respondents.
ii.	Respondent was reluctant to fill the questionnaire which causes a lot of delay.
iii.	Some respondent were biased in filling the questionnaire.
iv.	Financial and time constraint.
	However, effort has been made to ensure that the above limitation did not hinder the fact intended to gather by the researcher.  
CHAPTER FOUR
4.0	DATA PRESENTATION, ANALYSIS AND INTERPRETATIONS 
4.1	DATA PRESENTATION   
The method of data analysis was based on the statistical table format using frequency distribution and consequently converted into percentages for easy analysis. Each tabular presentation represents the analysis of each question in the questionnaire which was subsequently described and with further discussion.  
In all, eighty (80) questionnaires were administered of which seventy (70) were returned. The seventy (70) questionnaires received formed the basis for our analysis and conclusion.
Objective 1
	The extent of automation in the payment system.
Table 4.1: Would you say that all the operations of your bank are fully computerized?
	Variables
	Frequency
	Percentage (%)

	Yes
	45
	64

	No
	25
	36

	Total
	70
	100


Source: Response from Administered Questionnaire 2025.
From the table above, 45 respondents who filled the questionnaires of the bank are fully computerized. 
Out of the 70% respondents 25 representing 36% did not agree with this, from the above it is clear that a good number of Nigeria banks based their operations on computer technology. 
Table II
Table 4.2: Does your bank use computer technology in the rendition of banking services?
	Variables
	Frequency
	Percentage (%)

	Yes
	70
	100

	No
	-
	-

	Total
	70
	100


Source: Response from Administered Questionnaire 2025.
All the respondents share the same view or agreed that computer technology is used by the bank in the rendition of banking services.
Table III
Table 4.3: Does your bank offer computer based payment services (such as smartcard, money transfer internet payment)?
	Variables
	Frequency
	Percentage (%)

	Yes
	60
	86

	No
	10
	14

	Total
	70
	100


Source: Response from Administered Questionnaire 2025.
With a total of 60 respondents representing 86% saying yes, it is deducible that banks in Nigeria offer one kind of computer based payment services, while 10 respondents representing 14% disagree with it.


Table IV
Table 4.4: To what extent does your bank use computer technology to offer computer based payment services?
	Variables
	Frequency
	Percentage (%)

	Large extent
	42
	60

	Some extent
	28
	40

	No extent
	-
	-

	Total
	70
	100


Source: Response from Administered Questionnaire 2025.
From the above, 60% of respondents are of the view that computer technology is greatly used in rendition of services while 40% described the use of computer technology in service rendition as some extent.


OBJECTIVE 2
The major problem associated with the development of electronic momentary transfer system (electronic banking) in the Nigeria economy.
Table V: 
Table 4.5: To what extent are the problems hindering electronic payment system?
	Problem
	Large extent
	Some extent
	Partly
	No extent
	%

	Infrastructure deficiencies such as critic power supply and communication link  
	
35
	
-
	
-
	
-
	
50%

	Non- provision of adequate security for fraud prevention 
	
-
	
-
	
15
	
-
	
21%

	Inadequate skilled managers and requisite tools on end users and client systems
	
-
	
-
	
-
	
-
	
-

	High change or cost for the e-payment terminals 
	
10
	
-
	
-
	
-
	
14.5%

	Lack of government support on improvement of e-banking
	
-
	
-
	
-
	
-
	
-

	Low level of awareness and over dependence on cash by the public for all types of transactions
	
10
	
-
	
-
	
-
	
14.5%

	Total
	70
	
	
	
	100%


Source: Response from Administered Questionnaire 2025.
On the list of problems hindering the implementation of electronic payment system in Nigeria is the problem of infrastructural deficiencies, which is associated with erratic power supply and communication link. 50% of the respondents recertified it was having a very great impact on the development of electronic payment system in Nigeria. 10 respondents, representing 14.5% respectively identified the problems of high charge or cost in using the payment terminals, while 15 respondents constituting 21% said that inadequate security for fraud prevention has little impact on the development of electronic payment system in Nigeria. 10 respondents representing 14.5% complained that there is low level of awareness and over dependence on cash by the public for all types of transaction in the economy.
OBJECTIVE 3
	The effect of internet banking system on bank’s profitability.
Table VI
Table 4.6: Would you say that the rendition of computer based payment services has improved your banks profit level?
	Variables
	Frequency
	Percentage (%)

	Yes
	45
	64

	No
	25
	36

	Total
	70
	100


Source: Response from Administered Questionnaire 2025.
From the table, 64% of the bank staff of officials who filled the questionnaires believe that the introduction of the computer based payment system have improved the profitability of their banks operation. 36% however has a contrary opinion. 
Table VII
Table 4.7: To what extent has the introduction of computer based or electronic payment services improved your banks operational efficiency?
	Variables
	Frequency
	Percentage (%)

	Large extent
	-
	-

	Some extent
	10
	10

	Partially
	15
	21

	No extent
	45
	69

	Total
	70
	100


Source: Response from Administered Questionnaire 2025.
A good number of respondents representing 69% are on the opinion that the introduction of the electronic payment system has no impact or positive influence on their banks operational efficiency. 21% said that the impact is partially or insignificant while 10% claimed its impact or positive influence on operational efficiency described may be as some extent.
OBJECTIVE 4
The impact of various electronic payment systems on banking industry.
Table VIII
Table 4.8: Has the introduction of electronic payment products such as smartcard, ATMs, internet payment etc reduced your customer’s strength (financial ability)?
	Variables
	Frequency
	Percentage (%)

	Yes
	70
	29

	No
	50
	71

	Total
	70
	100


Source: Response from Administered Questionnaire 2025.
The response from the table is a clear indication that electronic monetary system cannot lead to financial disintermediation in banking industry. 71% of the respondents said since the inception of the electronic monetary system (EMTS) that their customer’s strength has not reduced. While 29% of the respondents had a different opinion.


Table IX
Table 4.9: How would you describe the relationship between your bank and customer since the introduction of the products?
	Variables
	Frequency
	Percentage (%)

	Increased customer loyalty Patronage
	50
	71

	No changed improvement
	8
	11

	Decreased customer loyalty 
	12
	18

	Total
	70
	100


Source: Response from Administered Questionnaire 2025.
The introduction of EMTS from our table has shown how increased the confidence and loyalty of customers are to the banking industry, 71% of the respondents describe the relationship between bank and customers as an improved one after the introduction of EMTS has no improvement on bank-customers relationship. While 18% said that customer loyalty has declined towards the banking industry.
OBJECTIVE 5
The impact of electronic payment system on economic activities in Nigeria.
Table X
Table 4.10: Do you think the introduction of electronic payment products has increased the level of economic activities?
	Variables 
	Frequency
	Percentage (%)

	Yes
	20
	28.5

	No
	50
	71.5

	Total
	70
	100


Source: Response from Administered Questionnaire 2025.
From the above table, it is very clear that electronic payment products has not increased the level of economic activities, 71.5% agree and share this view while only 28.5% had different opinion.
Table XI
Table 4.11: It there price stability since the introduction of electronic payment products in Nigeria?
	Variables
	Frequency
	Percentage (%)

	True
	22
	31

	False
	42
	63

	I don’t know
	4
	6

	Total
	70
	100


Source: Response from Administered Questionnaire 2025.
As against the general belief of many writers the introduction of SMTS has not really brought about price stability in the economy. 63% of the respondents are of this view while 31% claimed that EMTS has created an atmosphere of stability in the pricing system of Nigeria economy.
Table XII 
Tale 4.12: Have electronic payment products improved the country’s gross Domestic product (GDP)?
	Variables
	Frequency
	Percentage (%)

	True
	15
	21

	False
	59
	71

	I don’t know
	50
	8

	Total
	70
	100


Source: Response from Administered Questionnaire 2025.
A large number of 71% respondents are of the view that EMTS does not have any incremental impact on the nation’s GDP only and insignificant percentage of 21 respondents share a different view, 8% of respondents claimed ignorance of the impact of EMTS on the GDP.
Table XIII
Table 4.13: The introduction of EMTS has the potential of increasing bank’s deposit base?
	Variables
	Frequency
	Percentage (%)

	Yes
	18
	26

	No
	52
	74

	Total
	70
	100


Source: Response from Administered Questionnaire 2025.
From the table above, 52 respondents who filled the questionnaire and which represents 74% disagree that the introduction of EMTS has the potential of increasing banks deposit base and out of the 70 respondents, 18 representing 26% agree with this.
4.2	DATA ANALYSIS 
The use of computer technology in service rendition in the banking industry remains indispensable, from the responses obtained from bank official, more than 90 percent of Nigeria banks make use of information technology in offering payment services.
In a total of 70 respondents, 60 respondents representing 86% acknowledged the use of computer technology in table 4.3 providing services like money transfer, smartcard electronic funds transfer etc. this shows the extent of computer technology application in the banking industry.
Although the use of information technology (I.T.) is still not widespread in the banking industry, there are clear indications that in the nearest future I.T will become fully diffused in the industry. So far a good number of banks which offer computer based services tent to be constrained by a lot of factors. These factors constitute the major problem hindering the development of electronic banking system in Nigeria.
In this study some I.T related problems were identified include: infrastructural deficiencies in communication link, inadequate skilled managers and requisite tools on end users and client systems non-provision of adequate security for fraud prevention.
Lack of government support in improvement of internet banking, low level of awareness and over dependence on raw cash by the public in carrying out transactions and high charge or cost for the e-payment terminals, however, infrastructural deficiencies in communication link is a problem induced by the respondents as having a very great impact in the development of electronic payment system. About 50% in table 4.10 of the respondents attested to this.
However, in spite of these problem banks profit margin has continued to increase, according to our respondents it’s attributed to the introduction of computer based payment services. About 63% of respondents shared this view.
The introduction of electronic monetary transfer system (EMTS) has improved banks operational efficiency, the general consensus is that (EMTS) has improved bank’s operational efficiency, the consensus is that (EMTS) has a little or no impact on banks operational efficiency 69% of respondents are of the view that EMTS has no impact on efficiency while 21% described the impact as partial and about 10% described the impact as to some extent.
Equally, 71% of respondents are of the view that EMTS cannot lead to financial disintermediation in the banking industry while only 29% of respondents had a different opinion.
By implication, the introduction of electronic banking system (EMTS) has generally increased customers loyalty to banks. This view was shared by about 72% of total respondents.
Be that as it may, it is not very clear as to how electronic banking (EMTS) can constitute a problem to monetary authority in terms of money control and management or how it could increase the GDP or influence economic growth. But one thing clear is that electronic banking (EMTS) seems to show some level of uncorrelation with economics growth neither does it increase the GDP of a nation. On the average about 75% of respondents had shared this view.     


4.3	DATA INTERPRETATIONS 
	Based on the data analyzed the research arrived at the following:
i.	It was observed that there is network breakdown, the server at time will not respond during the course of transaction which cause a lot of delay to the customer.
ii.	The user rate is still low because not all bank customers are literate of E-banking operations.
iii.	It was discovered as well that the problem of electric power failure also hinder the smooth running of E-banking in service delivery system in Nigeria.
iv.	It was also observed that there was no regulation guiding the operation of e-banking in service delivery system. Therefore they are not secure, since the popularization of the internet a series of scam have apprehended, trying to lure customer to give away bank accounts, personal identification or paying for good and services they never received.
v.	Finally, cost of obtaining facilities is very high which affect the effectiveness of e-banking in boosting the performance of service delivery system in Nigeria.

CHAPTER FIVE
SUMMARY, CONCLUSION AND RECCOMENDATIONS
5.1	SUMMARY
The introduction of internet banking in Nigeria has a strong influence on   the development of the payment system in particular and the banking system in general. However, the introduction of the system, involves commitment of huge amount of financial resources on computer technology and telecommunication facilities, computer technology is a primary requirement for the proper functioning of the electronic monetary transfer system (EMTS)/electronic banking.
The use of computer in payment system did not reduce the importance of branch banking in Nigeria from responses obtained from staff of the bank studied the introduction of electronic banking has rather increased customers loyalty to banks in general.
The major problems hindering the effective operation of electronic banking in Nigeria are infrastructural deficiencies such as erratic power supply, lack of government support and high charge on payment terminals (POS, ATMS) e.t.c. These problems are only peculiar to Nigeria as it is known that in developed countries issues like power failure or failure links are not in existence.
However, the introduction of electronic Banking System has also contributed significantly to bank income by way of fee or changes gotten from these services.
5.2	CONCLUSION 
The Nigerian system is as old as the banking industry; this dynamism is manifested by the nature and quality of payment products paraded in the system. These products range from common paper money, cheque, cash to electronic payment Products such as Automated teller machine (ATM), SMARTCARD telephone Banking, internet Banking etc with the introduction of these electronic payments products, it is expected that the volume and cost of processing cheque will be drastically reduced or eliminated.
The C.B.N other financial authorities and banks have a role to play in enhancing the system through effective banking and momentary policies, efficiency and stability are also ensured and promoted. Furthermore, to sustain the electronic payment system, certain strategic measures must be taken to reduce negative effects of the problems identified as obstacles to the smooth functioning of the system.
5.3      RECOMENDATIONS
-	Deposit money banks in Nigeria should closely monitor the use of WebPay and identify ways to increase its usage. This could be achieved by educating customers on the benefits of WebPay and by giving incentives to customers through promotions and discounts. 
-	Deposit money banks in Nigeria should consider re-evaluating their POS terminal usage and identifying ways to mitigate the negative effects. This could involve implementing measures to increase customer awareness of POS terminals, such as advertising campaigns or training programs for operators. 
-	Uninterrupted Power Supply: The government should endeavor to provide 24 hours uninterrupted power supply because without electricity these products cannot be boosted and effective, but in this country there is erratic power supply, therefore all banking industry should have a standby generator incase of power failure, in other to cover the deficiency of power failure.
-	Government Supports: To enhance the In smooth functioning of the payment system, the government have the major role to play, in aspect of financing the payment system which require a lot of capital to maintain and also in the aspect of creating awareness the government should endeavor to inform the public about the benefits derived on the payment system.
-	Provision of skilled manpower and computer Wizard in operation of the payment system: Skilled manpower and computer wizard should be employed by every Bank, in other to stop, prevent fraudulent personal and hackers from manipulating the Banks data and stealing money from the Banks accounts. Provision and maintenance of public network, system such as telephone (Nitel) the availability of these basic infrastructures is fundamental to the efficient functioning of the payments system. Failure to maintain these infrastructures implies that the banks must be ready to provide their own communication networks and operate electronic generating sets to ensure reliable power supply.
-	Collaboration among banks: For Electronic payment system. As a result of its huge financial involvement, it  requires that banks must jointly set and manage a network system such as ATMs v-cards etc. collaboration helps to spread and reduce the initial costs of setting up the electronic Banking system.
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