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ABSTRACT
This study explores the influence of social media on the growing trend of brain drain among Nigerian youths, focusing on how digital content shapes their perceptions, attitudes, and aspirations to migrate abroad. Specifically, it investigates the extent to which social media platforms promote migration-related narratives that glamorize life overseas and how these narratives affect the migration intentions of young people in Ilorin East Local Government Area of Kwara State. The research adopted a quantitative methodology using structured questionnaires administered to 100 respondents selected through a purposive sampling technique. Findings revealed that a significant number of youths are exposed to migration content on social media, with platforms such as TikTok, Instagram, and Twitter often showcasing the seemingly better lives of Nigerians living abroad. A substantial proportion of respondents admitted to being influenced by such content, with many expressing strong intentions to emigrate in search of better opportunities. The study also discovered that unemployment, insecurity, corruption, and poor governance are major push factors, while social media acts as a facilitator by normalizing migration through constant exposure to success stories abroad. Results show that many youths view migration not only as an escape from hardship but also as a necessary step toward personal and professional fulfillment. Based on these findings, the study concludes that social media plays a crucial role in promoting brain drain syndrome among Nigerian youth and recommends awareness campaigns, improved youth empowerment programs, and a rebranding of the Nigerian image online to counteract these narratives. The study contributes to the growing discourse on digital influence and migration, offering insights that can inform policy and communication strategies aimed at retaining talent and reducing the brain drain phenomenon.
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CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND TO THE STUDY
Social media has become a powerful tool for communication, information dissemination, and social networking. It influences various aspects of daily life, including youth perceptions of opportunities, education, and employment. Among its many impacts, one of the critical issues that has emerged is the role social media plays in promoting brain drain syndrome. Brain drain refers to the migration of highly skilled individuals from their home country or region to more developed countries in search of better opportunities. This phenomenon has been of particular concern in developing nations like Nigeria, where a significant portion of the educated youth population seeks opportunities abroad. The role of social media in either fostering or mitigating this migration is a subject of growing interest, especially in localized settings like Ilorin East Local Government in Kwara State, Nigeria.
Social media platforms such as Facebook, Twitter, Instagram, LinkedIn, and YouTube offer youths the possibility to access global information on job opportunities, scholarships, and educational prospects. While this access can open up opportunities for international mobility, it may also amplify desires to leave local environments in search of better prospects. This chapter explores the perceptions of the youth in Ilorin East Local Government Area on how social media influences their attitudes toward brain drain and the extent to which it shapes their adoption of such migration trends. Several studies have noted that social media plays a dual role in either empowering youth or reinforcing their decision to migrate (Sajid & Shahzad, 2020).
Social media, in the last two decades, has revolutionized how individuals communicate, share information, and perceive global opportunities. Platforms like Facebook, Twitter, Instagram, LinkedIn, and YouTube have transcended their role as social networking sites, becoming crucial instruments for professional development, educational advancement, and personal growth. Particularly among youth, these platforms offer access to a wealth of information ranging from career opportunities and scholarships to international trends and global events. However, this connectivity comes with its challenges, particularly in developing countries like Nigeria, where social media’s influence is linked to complex social phenomena such as brain drain syndrome.
Brain drain refers to the mass migration of highly educated and skilled individuals from their home country to more developed nations in search of better job prospects, educational opportunities, and improved living conditions (Clemens, 2014). In the case of Nigeria, brain drain has become a critical concern, with a growing number of its educated youth seeking opportunities abroad. According to the United Nations (2017), Nigeria ranks among the top African countries experiencing significant levels of youth migration, with most young Nigerians aspiring to leave the country for developed nations in Europe, North America, and Asia. This migration pattern is especially prevalent among university graduates and young professionals in fields such as medicine, engineering, information technology, and business administration. 
Historically, factors like political instability, economic challenges, and inadequate social services have been identified as primary causes of brain drain. However, in the modern digital age, social media has emerged as a powerful catalyst in shaping the migration intentions of young people. Social media platforms provide young Nigerians, particularly those in urban areas like Ilorin, with real-time access to global job markets, educational scholarships, and success stories of individuals who have migrated and thrived abroad (Adebowale, 2022). These platforms present a curated image of life overseas, highlighting the success and prosperity of those who have made the leap to developed countries. This, in turn, fosters aspirations for migration, creating a sense of dissatisfaction with local opportunities.
Ilorin, the capital of Kwara State, is a thriving city with a diverse demographic, including students, graduates, and early-career professionals. It is home to several institutions of higher learning, including the University of Ilorin, which serves as a hub for the region’s educated youth. However, despite the growing number of educated individuals, local opportunities remain limited in comparison to what social media users are exposed to globally. The phenomenon of youth migration from Ilorin, like other parts of Nigeria, can be partially attributed to the influence of social media, which amplifies the perceptions that better opportunities exist elsewhere. For many young people, the idea of migrating becomes a form of escape from the perceived inadequacies of the local job market, the lack of professional growth opportunities, and the broader socio-economic challenges facing the country.
A recent study by Adebayo and Adeyemo (2021) highlights that a significant number of youth in Ilorin express feelings of frustration and disillusionment with the employment prospects in Nigeria. According to their findings, over 60% of youth in Ilorin East believe that their chances for career advancement are better abroad than within the country, and social media platforms have played a pivotal role in shaping this belief. Success stories shared by peers or celebrities, job advertisements from international companies, and the narratives around migration all contribute to a strong migration push, making the prospect of leaving Nigeria seem both desirable and attainable.
Research on social media’s role in youth migration patterns is still emerging, and while some studies focus on general trends, there is a gap in localized studies that examine the perceptions of youth in specific regions, like Ilorin East. Existing studies, such as those by Ojo and Bolarinwa (2020), suggest that social media accelerates the process of "globalization" by making it easier for individuals to compare their circumstances with those of people in other parts of the world. This comparison is often detrimental, leading to a phenomenon known as "relative deprivation," where individuals feel a sense of lacking based on what they see online (Merton, 1957). The constant exposure to the advantages of living in developed countries, as portrayed by social media, cultivates a desire among youth in Ilorin East to seek better lives abroad.
However, this perception, while influenced by external factors, is also internalized by the youth, who often perceive their migration as an opportunity to attain a better standard of living. The increasing number of students and professionals seeking ways to leave Ilorin and pursue opportunities abroad presents a challenge not only to the local community but also to Nigeria as a whole. The brain drain phenomenon not only deprives Nigeria of its intellectual capital but also stymies its development by creating a cycle of underdevelopment, where the brightest minds are continually siphoned off, leaving behind a less educated and less skilled workforce.
In addition to economic and political motivations, the adoption of migration as a solution to perceived challenges is also influenced by the portrayal of a "better life" on social media. Platforms like LinkedIn and Instagram, for example, often highlight the glamorous lifestyles of individuals living abroad, further encouraging the perception that migration equals success. Moreover, social media often promotes narratives of educational and career success stories, where individuals share their journeys of studying and working abroad, which reinforces the idea that migration is a gateway to professional and personal fulfillment (Sajid & Shahzad, 2020).
The youth in Ilorin East, therefore, are not only passive consumers of these success stories but also active participants in shaping their own narratives, guided by the information they gather from social media. The study of how this dynamic plays out in Ilorin East is crucial to understanding the broader implications for youth migration in Nigeria and other developing countries.
Additionally, some scholars argue that while social media’s impact on migration is undeniable, it is not the sole factor in the brain drain syndrome. Factors such as economic policy, educational infrastructure, and governmental support also play significant roles. However, social media has undoubtedly added a new layer of complexity by making international migration more visible, tangible, and accessible, thereby intensifying the migration urge among young Nigerians.
Thus, the interplay between social media and youth migration is multifaceted, involving an array of social, psychological, and economic elements. Understanding how these factors converge in Ilorin East Local Government Area can provide valuable insights into how local governments, educational institutions, and policymakers can respond to this growing issue. Moreover, it can help inform strategies for leveraging the power of social media for local development, ensuring that it serves as a tool for empowerment rather than a catalyst for brain drain.
1.2 STATEMENT OF THE PROBLEM
Despite the global benefits that social media offers in terms of educational and professional networking, its role in promoting brain drain remains a significant concern. Youth in Ilorin East Local Government, like many of their counterparts across Nigeria, are increasingly exposed to opportunities abroad through social media, leading to rising numbers of young people seeking opportunities in developed countries. This has led to the depletion of intellectual capital in local communities, which further hinders national development and growth. According to Adebowale (2022), the migration of educated young individuals is increasingly fueled by exposure to global opportunities through social media platforms, which intensify feelings of disenchantment with local conditions and prospects.
The problem lies in the lack of adequate research on how social media directly affects the decision-making processes of young people in Ilorin East with regard to migration. Though several studies have explored the relationship between social media and brain drain at the national level, a localized study focusing on Ilorin East remains scarce. Therefore, this study aims to fill the gap by investigating how social media influences the perceptions of youth in Ilorin East Local Government Area towards brain drain and their adoption of it as a potential course of action.



1.3 OBJECTIVES OF THE STUDY
The main objectives of this study are:
i. To examine the role of social media in influencing the perception of youth in Ilorin East towards migration (brain drain).
ii. To assess the extent to which social media shapes the youth's decisions to seek opportunities abroad.
iii. To explore the relationship between the exposure to social media and the adoption of brain drain syndrome among youth in Ilorin East.
These objectives align with the growing need for understanding how digital platforms influence the migration trends of young people, and they set the stage for the analysis of the role of media in shaping this phenomenon.
1.4 RESEARCH QUESTIONS
In line with the objectives, the study will answer the following research questions:
i. How do youth in Ilorin East perceive the role of social media in promoting brain drain?
ii. To what extent does social media influence the decision-making process regarding migration among youth in Ilorin East?
iii. What specific content on social media do youth in Ilorin East find most influential in their perceptions of migration?
1.5.	SIGNIFICANCE OF THE STUDY
This study is significant for several reasons. First, it will contribute to the growing body of knowledge on the role of social media in the migration trends of youth, especially in the context of a developing nation like Nigeria. While global studies have been conducted on brain drain, a localized study that focuses on the unique dynamics of Ilorin East will offer insights into the specific ways that social media impacts youth in that community. Furthermore, by understanding the perceptions of the youth, policymakers and educational institutions can better develop strategies to retain skilled individuals and offer more targeted opportunities that mitigate the allure of brain drain.
Additionally, the study will provide useful information to governments, development agencies, and organizations working to combat the negative effects of brain drain on developing economies. By exploring the role of social media, this study will also contribute to understanding the dual-edged nature of technology in shaping youth aspirations, making it relevant for both policy and academic discussions.
1.6 SCOPE OF THE STUDY
This study will focus specifically on the youth population in Ilorin East Local Government Area of Kwara State, Nigeria. Ilorin East is selected as the study area due to its unique demographic composition and the growing trend of young people seeking opportunities abroad, as evidenced by migration patterns over the last few years. The study will primarily focus on youth between the ages of 18 and 35 years, who are the most active users of social media platforms. The content analyzed will be limited to Nigerian-based social media platforms and global platforms widely accessible to the youth.
The geographical scope will be limited to the urban and semi-urban areas within Ilorin East Local Government, focusing on high school students, university students, and early-career professionals. This limitation ensures a manageable scope for data collection and analysis while providing relevant insights into the perceptions of this youth demographic.
1.8 DEFINITION OF KEY TERMS
Audience: In the context of this study, the audience refers to the specific group of individuals being studied—youth in Ilorin East Local Government Area. These are individuals between the ages of 18 and 35, who actively engage with social media platforms and are exposed to information related to migration, opportunities abroad, and other socio-economic factors that may influence their perceptions.
Perception: Perception refers to the way in which individuals interpret, understand, and make sense of the information they encounter. It involves how youth in Ilorin East perceive migration (brain drain) through their interaction with social media. This includes their beliefs, attitudes, and feelings about the prospects of moving abroad for education, work, or better living conditions, shaped by their exposure to social media content. 
Social Media: Social media refers to digital platforms that enable users to create, share, and exchange content with others through online networks. These platforms include Facebook, Twitter, Instagram, LinkedIn, TikTok, and others, which allow individuals to interact with global networks, share experiences, access information, and participate in online communities. In this study, social media is a key medium through which youth in Ilorin East engage with global perspectives on migration and opportunities abroad.
Promoting: Promoting in this context refers to the act of encouraging, advancing, or facilitating a particular behavior or trend. Social media can be said to be "promoting" brain drain if the content, success stories, job opportunities, and educational prospects shared on these platforms actively encourage youth to seek opportunities abroad, thereby influencing their decision to leave their home country.
Brain Drain: Brain drain refers to the phenomenon where highly skilled and educated individuals, particularly youth, migrate from their home country to more developed nations in search of better opportunities for employment, education, and living conditions. In the case of Nigeria, brain drain is a critical issue where youth, particularly those with higher education, choose to move abroad due to dissatisfaction with local economic conditions, job scarcity, and social infrastructure.
Syndrome Adoption: Syndrome adoption refers to the process by which an individual or group embraces or internalizes a particular set of behaviors or a mindset. In this case, syndrome adoption relates to the way youth in Ilorin East adopt the mindset or the belief in brain drain as a desirable or inevitable course of action. This can be influenced by perceptions shaped by social media, where migration is seen as a solution to socio-economic challenges or a pathway to success.
Among: Among refers to the group or population within which a particular phenomenon or behavior occurs. In this study, "among" refers to the youth in Ilorin East Local Government, signifying that the study focuses specifically on their perceptions and behaviors related to social media's role in promoting brain drain.
Youth: Youth typically refers to individuals between the ages of 18 and 35 years, who are often in the phase of completing their education or beginning their careers. In this context, youth refers to young people in Ilorin East Local Government Area who are active users of social media and are exposed to both local and international perspectives on career opportunities, education, and migration.
Ilorin East Local Government: Ilorin East Local Government is one of the administrative divisions of Kwara State, located in central Nigeria. It includes the urban area of Ilorin, the state capital, which serves as a major educational and economic hub. This area is home to various higher education institutions like the University of Ilorin, and it has a significant population of young people, making it an important location for studying youth migration patterns and the impact of social media on their perceptions of brain drain.
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CHAPTER TWO
LITERATURE REVIEW
2.0. INTRODUCTION
This chapter reviews existing literature relevant to the audience perception of social media in promoting brain drain syndrome and its adoption among youth, with a focus on a case study of youth in Ilorin East Local Government. The chapter aims to synthesize prior research on brain drain, social media's role in shaping perceptions, and the youth’s adoption of social media as a platform for interaction, information dissemination, and decision-making. The chapter also explores the conceptual framework that underpins the study.
2.1. CONCEPTUAL FRAMEWORK
The conceptual framework for this study is grounded in the Social Cognitive Theory (SCT) proposed by Albert Bandura (1986), which emphasizes the interaction between individuals, their behaviors, and their environments. In the context of brain drain, youth’s decisions to migrate for better opportunities are often influenced by the information and perceptions they encounter on social media platforms. These platforms serve as crucial spaces for learning, sharing experiences, and obtaining information about opportunities abroad. The perceptions shaped by social media, whether accurate or exaggerated, play a significant role in youth decisions regarding migration, thus influencing the brain drain syndrome.
Social media, as an external environmental factor, allows for a wide range of social influence, peer interactions, and vicarious learning experiences that directly impact individuals’ choices (Bandura, 2001). With a global audience and high accessibility, social media platforms such as Facebook, Twitter, Instagram, and LinkedIn offer a space for youth to access information about career opportunities, academic scholarships, and migration prospects. As such, the study hypothesizes that positive portrayals of migration and exaggerated success stories from peers or influencers could contribute to perceptions that encourage brain drain.
Furthermore, the Theory of Planned Behavior (TPB), which posits that individual intention is the best predictor of behavior, helps to understand the adoption of social media for shaping perceptions about migration (Ajzen, 1991). According to the TPB, perceived behavioral control, attitudes, and subjective norms, all of which are influenced by social media, shape the youth's intention to migrate. This framework provides insights into how social media shapes youth’s attitudes toward migration and their likelihood of acting on the information they encounter.
2.1.1.	Brain Drain Syndrome and Its Impact on Developing Countries
Brain drain, defined as the emigration of skilled professionals and intellectuals from their home country to seek better economic opportunities, has been a significant concern for developing countries, including Nigeria (Docquier & Rapoport, 2012). The syndrome leads to a depletion of critical human capital, stifling development, innovation, and national progress. According to Adepoju (2006), Nigeria has experienced a persistent outflow of its educated youth, particularly in fields such as medicine, engineering, and information technology, where foreign countries offer better career prospects and quality of life.
The role of social media in this phenomenon cannot be overstated. Studies have shown that social media platforms play a central role in informing youth about opportunities for migration and emigration success stories. This, in turn, influences their perceptions of migration as a viable path to success. For instance, research by Nwankwo and Oladele (2017) highlighted how Nigerian youth often rely on social media to learn about scholarships, job offers, and lifestyle options abroad, making them more likely to consider leaving the country.
2.1.2. Social Media and Its Influence on Youth Perception of Brain Drain
Social media serves as a powerful tool in shaping youth perceptions, often presenting an idealized version of life abroad, which influences attitudes toward migration. Youth are constantly exposed to success stories of individuals who have moved to developed countries, which may distort their understanding of migration and its implications. Social media influencers, celebrities, and peers share narratives of success that glorify the idea of emigrating. According to Okunna (2019), social media has amplified the belief among Nigerian youth that opportunities in foreign countries are more fulfilling than those in their home country. This perception, fueled by selective content on social media, perpetuates the cycle of brain drain.
A study by Adebayo et al. (2020) on the use of social media among Nigerian youth revealed that platforms like Facebook, Instagram, and Twitter provide information about educational and job opportunities abroad. This information, although often skewed, plays a significant role in shaping the attitudes of young people toward migration. The role of social media in creating an “illusion of opportunity” is thus central to understanding how youth perceive the potential benefits of migration over local career opportunities.
Moreover, research by Ugochukwu (2020) indicated that the portrayal of challenges in local job markets, high unemployment rates, and perceived lack of career growth in Nigeria are often emphasized in online conversations, making the pursuit of better opportunities abroad appear as the only solution. This selective portrayal contributes to the youth’s desire to leave, as they believe that migration offers them better prospects for personal and professional growth.
2.1.3. Youth Adoption of Social Media in Ilorin East Local Government
In Ilorin East Local Government, the adoption of social media among youth has been rapid and widespread. A study by Sulaimon and Tijani (2021) noted that over 80% of youth in the region actively use social media platforms, with Facebook and WhatsApp being the most popular. These platforms not only serve as communication tools but also as avenues for discovering job opportunities, academic scholarships, and success stories of those who have migrated abroad. Youth in Ilorin East, like their counterparts elsewhere in Nigeria, are highly influenced by the information they receive through these platforms.
Social media adoption among youth in Ilorin East has been linked to both educational aspirations and the desire to improve economic well-being. According to a survey by Bello (2022), the majority of youth in the region follow educational and career-related pages on platforms such as LinkedIn, while others follow influencers who promote the idea of migrating for better prospects. The frequency of exposure to content that glorifies life abroad can significantly alter the perceptions of these youth, making migration seem like the best or only solution to their challenges.
2.1.4. Perception of Social Media as a Tool for Brain Drain Promotion
The perception of social media as a tool for promoting brain drain syndrome is widely debated. While some studies emphasize the positive role of social media in connecting individuals to opportunities that could lead to career advancement and personal development (Smith et al., 2019), others argue that the platforms exacerbate the problem of brain drain by encouraging a one-sided narrative about migration (Ogunyemi & Adewale, 2021). Social media platforms tend to emphasize the success stories of individuals who have migrated, overshadowing the challenges faced by emigrants in foreign countries. This imbalance fosters the idea that migration is the optimal choice, particularly for youth seeking financial independence and a better quality of life.
Furthermore, the ease of access to social media, coupled with the global reach of these platforms, allows for a continuous flow of information that reinforces the idea of emigration as a desirable goal. Youth in Ilorin East, who are often seeking solutions to unemployment and underemployment, may view migration as a straightforward answer, further perpetuating the brain drain syndrome (Ojo, 2021).
This chapter has explored the role of social media in shaping perceptions of migration and its influence on the brain drain syndrome, particularly among youth in Ilorin East Local Government. The literature review highlights the interaction between social media, brain drain, and youth perception, supported by theoretical frameworks such as Social Cognitive Theory and the Theory of Planned Behavior. The review underscores the need for a balanced portrayal of migration opportunities on social media, emphasizing the importance of informing youth about both the benefits and challenges of living abroad. Social media, when used responsibly, can provide a platform for informed decision-making, but its current role in promoting brain drain needs further scrutiny.
2.2.	THEORETICAL REVIEW 
The theoretical framework of this study is built on two major theories: Social Cognitive Theory (SCT) by Albert Bandura and Theory of Planned Behavior (TPB) by Icek Ajzen. These theories provide a foundation for understanding how social media shapes youth perceptions, influences decision-making, and promotes brain drain syndrome.
2.2.1 Social Cognitive Theory (SCT)
Social Cognitive Theory emphasizes the dynamic interaction between individuals, their environment, and their behavior (Bandura, 1986). The theory identifies three key elements—personal factors, environmental influences, and behavior—that interact in a process of reciprocal determinism. In the context of this study, social media acts as an environmental factor, influencing the youth's perceptions and decisions about migration.
Social media platforms, such as Facebook, Twitter, and Instagram, expose youth to migration-related information, including job opportunities, educational scholarships, and success stories of individuals who have emigrated to developed countries. This exposure can lead to vicarious learning, where individuals model their decisions based on the observed experiences of others (Bandura, 2001). For example, when Nigerian youth in Ilorin East see posts about friends or influencers achieving success abroad, they may perceive migration as an achievable and desirable goal, even if the information presented is biased or incomplete.
Moreover, self-efficacy—a key component of SCT—plays a crucial role in the youth's decision-making process. Self-efficacy refers to an individual’s belief in their ability to perform a particular behavior. Social media content that highlights pathways to migration (e.g., application processes, visa requirements, or networking tips) can increase self-efficacy among youth, motivating them to consider migration as a viable option. Therefore, SCT provides a lens to examine how youth adopt behaviors influenced by the social environment created by social media.
2.3.	EMPIRICAL REVIEW
This section examines past empirical studies relevant to the topic of audience perception of social media in promoting brain drain syndrome, focusing on youth. The review synthesizes findings from previous research to identify patterns, gaps, and insights regarding the role of social media in influencing migration decisions, particularly among Nigerian youth in Ilorin East Local Government.
2.3.1 The Role of Social Media in Promoting Migration
Numerous studies have documented the influence of social media on migration-related decisions. For instance, Adebayo et al. (2020) conducted a quantitative study to examine the role of social media in shaping migration intentions among Nigerian youth. The study, which surveyed 500 youth across three states, found that 73% of respondents relied on social media platforms for information about migration opportunities. The research concluded that social media platforms such as Facebook, Instagram, and LinkedIn served as significant channels for disseminating migration-related information, including scholarships, visa application tips, and job postings.
Similarly, Nwankwo and Oladele (2017) conducted a mixed-methods study to explore how social media influences the migration decisions of youth in Lagos and Abuja. The study found that social media amplifies the allure of migration by presenting idealized portrayals of life abroad. The study also revealed that 60% of respondents were motivated to migrate after engaging with social media posts from friends and influencers who shared their migration success stories. The findings highlight the power of social media in shaping perceptions and motivating migration decisions.
In contrast, research by Okonkwo et al. (2018) focused on the negative consequences of such portrayals. Their study, which surveyed 300 youth in Enugu State, revealed that social media often exaggerates the benefits of migration while downplaying the challenges faced by migrants, such as cultural adaptation, job discrimination, and loneliness. The study emphasized the need for balanced narratives on social media to provide realistic expectations about migration.
2.3.2 Perceptions of Brain Drain Among Nigerian Youth
Empirical studies also highlight the perceptions of brain drain among Nigerian youth, particularly as influenced by social media. Bello (2021) conducted a survey among 400 university students in Kwara State to examine how social media content shapes their perceptions of brain drain. The study found that 68% of respondents believed migration was a solution to unemployment and poor governance in Nigeria. Furthermore, 55% of respondents indicated that social media content glorifying migration influenced their decisions to consider leaving the country. Bello's study underscores the role of social media in shaping perceptions of migration as a form of escape from local socio-economic challenges.
Similarly, Ogunyemi and Adewale (2021) conducted a study on the relationship between social media use and brain drain syndrome among Nigerian youth. Their findings revealed that social media creates a strong sense of "push and pull" factors. Push factors, such as unemployment and insecurity, were amplified by social media discussions, while pull factors, such as better career prospects and quality of life abroad, were highlighted through migration success stories. The study concluded that social media significantly contributes to the brain drain phenomenon by reinforcing these factors.
2.3.3 Youth Adoption of Social Media for Migration Purposes
Empirical evidence also highlights the high rate of social media adoption among Nigerian youth for migration purposes. A study by Sulaimon and Tijani (2021) focused on youth in Ilorin East Local Government and their use of social media for career and migration information. The research surveyed 300 youth aged 18–35 and found that 78% actively used platforms like LinkedIn, Facebook, and Instagram to explore migration opportunities. The study noted that social media provided easy access to information on scholarships, visa applications, and networking opportunities with individuals already living abroad.
Additionally, Ugochukwu (2020) conducted an empirical study on the motivations of Nigerian youth for using social media in relation to migration. The study found that 65% of respondents cited social media as their primary source of information about foreign opportunities. The research emphasized that social media's interactive features, such as direct messaging and group discussions, enabled youth to connect with individuals who had migrated, further solidifying their decision to pursue migration.

2.3.4 Challenges of Social Media in Shaping Balanced Perceptions
While social media plays a significant role in promoting migration, studies have also highlighted its challenges in shaping balanced perceptions. Research by Okunna (2019) explored how social media influences migration decisions among Nigerian youth and identified significant gaps in the information shared online. The study revealed that most content focused on the benefits of migration, with minimal emphasis on the difficulties faced by migrants. This lack of balance often led to unrealistic expectations among youth, many of whom underestimated the challenges of living and working abroad.
Furthermore, a study by Ojo (2021) focused on the psychological impact of social media portrayals on migration decisions. The research found that 47% of youth experienced frustration and disappointment after realizing that the realities of migration differed significantly from the idealized portrayals they had encountered on social media. The study concluded that social media platforms need to promote more balanced narratives to help youth make informed decisions.
2.3.5 Implications for Ilorin East Local Government
Empirical studies specific to Ilorin East Local Government have shown similar trends in youth perceptions and social media adoption. Bello (2022) conducted a case study involving 200 youth in Ilorin East and found that 82% relied on social media to gather information about migration. The study also noted that youth in this region faced challenges such as unemployment and limited access to quality education, which were major push factors influencing their interest in migration. Social media platforms provided them with a sense of hope and an avenue to explore opportunities abroad, further contributing to brain drain syndrome.
2.3.6 Gaps in the Literature
Despite the growing body of research on social media and brain drain, several gaps remain. First, many studies focus on the broader Nigerian context, with limited research specifically addressing local governments such as Ilorin East. Second, few studies have examined the long-term consequences of migration decisions influenced by social media. Lastly, there is limited empirical evidence on strategies to mitigate the negative impact of social media on brain drain syndrome, particularly in developing countries like Nigeria.
The empirical review highlights the significant role of social media in shaping youth perceptions of migration and promoting brain drain syndrome. Studies emphasize that social media platforms provide access to information, amplify push and pull factors, and create idealized portrayals of migration, all of which influence youth decisions. However, challenges such as exaggerated benefits and unrealistic expectations underscore the need for balanced narratives on social media. The findings from these studies provide a foundation for understanding the dynamics of social media use and migration among youth in Ilorin East Local Government.
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CHAPTER THREE
3.0. INTRODUCTION
This chapter outlines the research methodology used in investigating the perception of the audience on social media in promoting brain drain syndrome and its adoption among youth. The methodology includes research design, population of the study, sampling techniques, data collection methods, and data analysis procedures. These components are structured to ensure that the research objectives are effectively addressed.
3.1.	RESEARCH DESIGN
Ilorin east, is a local government in Kwara State, located in Nigeria’s North-Central region, has been grappling with the menace of brain drain syndrome promotion, a crime that threatens public safety and disrupts socio-economic stability. As a response, various advocacy and awareness initiatives have been launched, one of the most prominent being social media. This chapter delves into the role of the promotion and adoption of brain drain syndrome among youthsin Ilorin east of  Kwara State, focusing on the methods employed, effectiveness, and public reception of such campaigns.
3.2. RESEARCH METHOD
This is a description where one study a large population and researchers have to sample some portion of the population and generalize. It is a study that investigates the existing characteristics of large group of persons, objects or situation by collecting data from a portion of peoples or situation.
Olayiwola (2007) put it that survey research is a research method that describes a given state of affairs at a particular time. It is commonly involved gathering data from a population at a period from the total population a carefully selected sample having fact and characteristics techniques.
3.3. POPULATION OF STUDY
Population, according to Euborowalai (2003. 15) refers to the entire subject whom the researcher is investigating or any group of persons or organization being studied by on in investigator that constitute the population. This research work is to research on the effect of social media on disseminating health information in Nigeria and kwara state, Ilorin west  will be used as case of study, therefore the population of this study comprises of all the residents in Ilorin, kwara state.
As of the 2006 national census, Kwara State had a population of approximately 2.37 million people. Estimates for 2024 suggest that the population of Ilorin, the capital city of Kwara State, is around 1,063,710.
Please note that these figures are based on estimates and may not reflect the most current population data. From the populations, the research will use random sampling out of 2.37 residents in the state, some selected area within Ilorin will be selected and 100 questionnaires will be distributed among the respondents from those that will make themselves available.
3.4.	SAMPLING TECHNIQUES AND SAMPLING SIZE
Sampling Techniques and Sample Size: The purposive sampling technique is used to select respondents who are active users of social media and have interacted with radio advocators.  
Sample size: A total of 100 respondents were targeted, including 100 general radio advocators in Ilorin metropolis.
A multi-stage sampling technique is employed to select the sample for the study. This technique ensures that the sample is representative of the diverse population of Kwara State. The stages involved are as follows:
Stage One: Stratification by Senatorial Districts Kwara State is divided into three senatorial districts: Kwara North, Kwara Central, and Kwara South. These districts represent distinct geographical and socio-political zones within the state. Stratification ensures that all regions of the state are included in the study, thus enhancing the representativeness of the sample.
Kwara State, located in western Nigeria, is divided into three senatorial districts: Kwara North, Kwara Central, and Kwara South. As of the 2006 national population census, the state had a population of approximately 2.4 million people. 
Kwara Central comprises four Local Government Areas (LGAs): Ilorin East, Ilorin West, Ilorin South, and Asa. This district has a combined population of about 2 million residents. 
Specific population figures for Kwara North and Kwara South are not readily available in the provided sources. However, considering that the total population of Kwara State was about 2.4 million in 2006, and Kwara Central alone accounts for approximately 2 million, this suggests that the populations of Kwara North and Kwara South are relatively smaller.
Stage Two: Random Selection of Local Government Areas (LGAs) From each senatorial district, ilorin east LGA is selected using a simple random sampling technique, which is Ilorin East. This stage reduces bias and ensures that each wards within a district has an equal chance of being selected. The random selection allows for a broad representation of urban and rural settings within the state.
Stage Three: Purposive Selection of Respondents Within the selected two LGAs, a purposive sampling technique was used to identify specific categories of respondents relevant to the study. These include radio listeners, victims of kidnapping, media practitioners, and law enforcement officials. Purposive sampling is chosen to target individuals who have direct experience or knowledge of the issues under investigation. Efforts were made to ensure diversity in terms of age, gender, and socioeconomic status among respondents.
Stage Four: Determination of Sample Size A total of 100 respondents were selected as the sample size for the study. This number will be determined using Yamane’s (1967) formula for sample size calculation, ensuring an adequate and statistically valid sample for analysis. The distribution of respondents across the two selected LGAs was proportional to the population size of each area.
This multi-stage sampling approach ensures a comprehensive and systematic selection process, providing a balanced representation of the study population.
In the selection of the sample, the researcher was sensitive to the two important qualities of research information, validity and reliability. To ensure that valid and reliable information was got, the sample size generalized the result to get to the larger population.
The sampling technique used was the simple random sampling. However while sampling, the researcher considered the personal differences such as age, sex, marital status, occupation and academic qualification, which involves civil servants, traders, military bodies and paramilitaries among other professionals.
3.4 INSTRUMENTATION
This research design is descriptive and expository in nature, questionnaire will be used as instrument out data with the respondents opinions or views on the “audience perception of social media on promoting brain drain syndrome and its adoption among youth (a case study of youth in Ilorin East Local Government),”.
3.5 VALIDITY AND RELIABILITY OF THE INSTRUMENT 
Validity is concerned with the ability of a research instrument to measure that it has design to measure i.e. how will it measure that it is supposed to measure? Does the instrument measure what is supposed to measure.
This instrument is valid because the questionnaire is protested and the questions were given the desired result moreover the question were crossed checked by the supervisors to give instrument validity on the basis of the above the instrument is therefore valid.
3.6 METHOD OF ADMINISTRATION OF INSTRUMENT
The instrument used in the study is questionnaire and it will be distributed through personal visit and consultation we will consult various respondents at different state in the country. Therefore, the total two hundred (200) questionnaire paper will be distributed and administered within a reasonable period of time.
3.7 METHOD OF DATA ANALYSIS 
To make the analysis of the media collection simple, frequency count was used, the statistical computation was done manually, furthermore, table as part of the descriptive statistical techniques was used mostly to best  the research, questions and each respondent were scared accounting to the basis or frequency distribution and sample percentage were corrupted from distributed.
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CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
This chapter presents and analyzes the data collected from the administered questionnaire on the topic: “Audience Perception of Social Media on Promoting Brain Drain Syndrome and Its Adoption Among Youth in Ilorin East Local Government.” A total of 100 copies of the questionnaire were distributed and successfully retrieved from the respondents.
The analysis below is structured using frequency tables, percentages, and interpretations of the responses obtained.
SECTION A: DEMOGRAPHIC DATA
Table 4.1: Gender of Respondents
	Gender
	Frequency
	Percentage (%)

	Male
	56
	56%

	Female
	44
	44%

	Total
	100
	100%


Field Source: Survey, 2025
From the table above, 56% of the respondents were male while 44% were female. This shows a relatively balanced participation among genders, ensuring that the perspectives gathered are inclusive and representative of both male and female youth in Ilorin East LGA.
Table 4.2: Age Distribution of Respondents
	Age Range
	Frequency
	Percentage (%)

	15–20 years
	18
	18%

	21–25 years
	45
	45%

	26–30 years
	27
	27%

	31 and above
	10
	10%

	Total
	100
	100%


Field Source: Survey, 2025
The majority of the respondents (45%) fall within the 21–25 years age bracket. This indicates that the views analyzed reflect the perceptions of active youth within their prime, a group more likely to engage in social media and make career or migration decisions.


Table 4.3: Educational Qualification
	Qualification
	Frequency
	Percentage (%)

	SSCE
	20
	20%

	ND/NCE
	30
	30%

	HND/B.Sc
	40
	40%

	Others
	10
	10%

	Total
	100
	100%


Field Source: Survey, 2025
Respondents with higher educational qualifications (ND/NCE and HND/B.Sc) make up 70% of the sample, implying that most participants are educated and thus more likely to understand and engage with global trends, including brain drain and the influence of social media.
Table 4.4: Resident of Ilorin East Local Government
	Response
	Frequency
	Percentage (%)

	Yes
	100
	100%

	No
	0
	0%

	Total
	100
	100%


Field Source: Survey, 2025
All the respondents are residents of Ilorin East LGA. This affirms the geographic focus of the study and validates the responses as representative of the target population.
Table 4.5: Use of Social Media
	Response
	Frequency
	Percentage (%)

	Yes
	97
	97%

	No
	3
	3%

	Total
	100
	100%


Field Source: Survey, 2025
A significant majority (97%) of the respondents are active social media users, showing the relevance of studying the influence of social media on their decisions and perceptions, particularly regarding brain drain.


SECTION B: PERCEPTION OF SOCIAL MEDIA AND BRAIN DRAIN
Table 4.6: Most Used Social Media Platform
	Platform
	Frequency
	Percentage (%)

	Facebook
	20
	20%

	Twitter/X
	15
	15%

	Instagram
	10
	10%

	TikTok
	35
	35%

	WhatsApp
	15
	15%

	Others
	5
	5%

	Total
	100
	100%


Field Source: Survey, 2025
TikTok (35%) emerged as the most commonly used platform among youth, indicating that video content heavily influences their perception. The use of WhatsApp, Facebook, and Instagram is also notable. These platforms often showcase content about migration, foreign lifestyles, and opportunities abroad.
Table 4.7: Frequency of Seeing “Japa” Content
	Response
	Frequency
	Percentage (%)

	Very Often
	40
	40%

	Often
	30
	30%

	Occasionally
	20
	20%

	Rarely
	8
	8%

	Never
	2
	2%

	Total
	100
	100%


Field Source: Survey, 2025
70% of respondents see posts about relocating abroad frequently or very often. This consistent exposure likely contributes to normalization and adoption of brain drain ideologies among youth.


Table 4.8: Social Media Influence on Youth’s Desire to Travel
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	50
	50%

	Agree
	30
	30%

	Disagree
	15
	15%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Field Source: Survey, 2025
A combined 80% of respondents agree that social media significantly influences the desire to relocate. This highlights social media's strong role in shaping youth migration ideologies.
Table 4.9: Exaggeration of Life Abroad on Social Media
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	45
	45%

	Agree
	35
	35%

	Disagree
	15
	15%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Field Source: Survey, 2025
80% believe social media exaggerates the benefits of life abroad, which may lead to unrealistic expectations among youth and drive the adoption of the “Japa” culture based on illusions.
Table 4.10: Consideration of Relocation Due to Social Media
	Response
	Frequency
	Percentage (%)

	Yes
	60
	60%

	No
	30
	30%

	Maybe
	10
	10%

	Total
	100
	100%


Field Source: Survey, 2025
60% of respondents confirmed that they have considered relocating after consuming social media content. This suggests a powerful influence of digital narratives on real-life decisions.


Table 4.11: Brain Drain’s Effect on Nigeria’s Development
	Response
	Frequency
	Percentage (%)

	Yes
	85
	85%

	No
	10
	10%

	Not Sure
	5
	5%

	Total
	100
	100%


Field Source: Survey, 2025
The majority (85%) believe that brain drain negatively affects the country's growth and human capital development, reinforcing the need to retain youth talent locally.
Table 4.12: Social Media and Youth Dissatisfaction
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	40
	40%

	Agree
	35
	35%

	Disagree
	20
	20%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Field Source: Survey, 2025
A total of 75% agreed that social media fosters dissatisfaction with life in Nigeria, possibly due to comparisons with life in developed countries presented online.
Table 4.13: Do You Know Anyone Who Traveled Abroad Due to Social Media Influence?
	Response
	Frequency
	Percentage (%)

	Yes
	63
	63%

	No
	37
	37%

	Total
	100
	100%


Field Source: Survey, 2025
63% of respondents said they know someone who traveled abroad because of what they saw or were influenced by on social media. This shows a real-life link between online content and physical migration decisions. The “success stories” or filtered realities of life abroad may be encouraging others to follow the same path.


Table 4.14: Do You Think Brain Drain Is a Problem for Nigeria?
	Response
	Frequency
	Percentage (%)

	Yes
	88
	88%

	No
	7
	7%

	Not Sure
	5
	5%

	Total
	100
	100%


Field Source: Survey, 2025
A strong majority (88%) acknowledge brain drain as a serious issue for the nation. This suggests an awareness among youths of the negative implications of mass emigration, such as the loss of skilled labor and reduced innovation potential within the country.
Table 4.15: Have You Ever Researched How to Leave Nigeria Because of Social Media Posts?
	Response
	Frequency
	Percentage (%)

	Yes
	58
	58%

	No
	42
	42%

	Total
	100
	100%


Field Source: Survey, 2025
58% admitted to actively researching migration options due to what they encountered on social media. This shows how persuasive and action-inducing digital content can be, transforming thought into intention.
Table 4.16: Do You Think Nigerian Youths Are Too Attracted to Western Life?
	Response
	Frequency
	Percentage (%)

	Yes
	77
	77%

	No
	23
	23%

	Total
	100
	100%


Field Source: Survey, 2025
A large percentage (77%) agree that Nigerian youths are overly drawn to Western lifestyles. This indicates the cultural influence of Western values and aesthetics, often portrayed glamorously on social media, leading to identity shifts and growing migration aspirations.


Table 4.17: Do You Believe Social Media Creates Unrealistic Expectations?
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	48
	48%

	Agree
	32
	32%

	Disagree
	15
	15%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Field Source: Survey, 2025
80% of respondents agree that social media fosters unrealistic expectations about life abroad. This suggests that the carefully curated online lifestyles shared by influencers or migrants abroad can mislead youth about the realities of emigrating.
Table 4.18: Have You Thought of Studying Abroad Because of Social Media?
	Response
	Frequency
	Percentage (%)

	Yes
	67
	67%

	No
	33
	33%

	Total
	100
	100%


Field Source: Survey, 2025
More than two-thirds of the respondents (67%) have considered studying abroad after seeing posts or videos about education in foreign countries. This highlights how educational migration is being shaped by social media narratives.
Table 4.19: Do You Think Government Should Regulate Brain Drain Content on Social Media?
	Response
	Frequency
	Percentage (%)

	Yes
	41
	41%

	No
	47
	47%

	Not Sure
	12
	12%

	Total
	100
	100%


Field Source: Survey, 2025
There is a near-even split in responses, with 41% supporting regulation of brain drain-related content, 47% opposing, and 12% undecided. This implies a debate between freedom of information versus content moderation to prevent misleading migration expectations.
Table 4.20: What Should Be Done to Reduce Brain Drain Among Youth?
	Suggestion
	Frequency
	Percentage (%)

	Better employment opportunities
	40
	40%

	Improved education
	20
	20%

	Social media awareness
	25
	25%

	Tighter migration policies
	15
	15%

	Total
	100
	100%


Field Source: Survey, 2025
The most common solution proposed (40%) is creating better employment opportunities within the country. Respondents also believe in improving education (20%) and increasing awareness about the realities of migration on social media (25%). This indicates that the solution lies in addressing root causes, not just the symptoms of brain drain.
4.2. SUMMARY OF FINDINGS
1. Social Media Usage is High: 97% of respondents actively use social media, particularly TikTok, Facebook, and WhatsApp.
2. Influence on Migration Aspirations: Over 80% of respondents agreed that social media influences their desire to leave the country.
3. Exaggerated Reality: A large proportion believe that the life abroad is exaggerated online, creating unrealistic expectations.
4. Peer Influence: 63% know someone who has traveled due to social media motivation, and 58% have personally researched migration.
5. Cultural Shift: 77% agree that Nigerian youths are increasingly attracted to Western lifestyles.
6. Solutions: Youths suggest better job opportunities and education as key strategies to curb brain drain.
The findings from this chapter reveal that social media has a powerful influence on the migration mindset of Nigerian youth in Ilorin East LGA. Content seen online not only fosters the desire to leave Nigeria but also paints an often-unrealistic picture of life abroad. The prevalence of “Japa” content and the glorification of foreign lifestyles have shifted aspirations among youths, reinforcing the trend of brain drain.
While the majority recognize the harmful consequences of this syndrome on national development, the desire to seek greener pastures remains high due to a lack of enabling environment within the country. It is therefore important for government agencies, educators, and media outlets to create awareness and promote positive content about opportunities in Nigeria.




CHAPTER FIVE
SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.1 Summary of Findings
This study examined the audience perception of how social media contributes to the promotion of brain drain syndrome and how it is adopted among the youth, particularly within Ilorin East Local Government of Kwara State. The research sought to understand the role that social media platforms play in shaping young people's decisions and aspirations to leave the country in pursuit of better opportunities abroad — a trend commonly referred to as "Japa Syndrome" in Nigeria.
The study utilized a structured questionnaire with 20 questions distributed to a sample size of 100 youths across various communities in Ilorin East LGA. The data gathered was analyzed quantitatively using simple frequency and percentage distribution tables. The findings reveal the following key insights:
1. Prevalence of Social Media Use among Youths
An overwhelming majority of respondents (97%) are actively engaged on social media platforms, particularly Instagram, TikTok, WhatsApp, Facebook, and Twitter. This confirms the pervasive influence of digital platforms among Nigerian youths. The accessibility and affordability of mobile devices and internet data bundles have made it easier for youths to remain constantly connected online.
2. Social Media as a Motivator for Emigration
A significant number of respondents (83%) agreed that the content they consume on social media, including videos, success stories, and lifestyle images, directly or indirectly influence their interest in migrating out of the country. Social media serves as a powerful tool through which migration ideals, often glamorized, are communicated, enticing young individuals to consider leaving the country as a viable solution to their socio-economic challenges.
3. Distortion of Reality on Social Media
The research reveals that up to 80% of respondents believed that the realities of living abroad are often exaggerated or misrepresented on social media. Content creators usually highlight the glamour, wealth, and comfort associated with life abroad while omitting the struggles, discrimination, and cultural adjustments that migrants often face. This distorted portrayal can mislead viewers into making uninformed decisions based on unrealistic expectations.

4. Influence of Peer Migration
Another notable finding is that 63% of the participants personally know someone (friend, family, or acquaintance) who has migrated recently due to content or encouragement seen on social media. This peer influence, compounded by online testimonials, accelerates the willingness of others to follow suit. The contagious nature of migration sentiments spreads easily within social networks, particularly among youths who feel frustrated with the socio-political climate in Nigeria.
5. Western Lifestyle Appeal
A considerable number of participants (77%) admitted that they are attracted to Western lifestyles often showcased on social media. This includes fashion, freedom, job opportunities, gender equality, technology, and governance — all of which contrast starkly with the challenges faced in their local environment. This fascination fuels the desire to live and work abroad, which is often perceived as a path to dignity, success, and social validation.
6. Recognition of Brain Drain Consequences
Interestingly, 88% of respondents acknowledge that the ongoing migration of educated and skilled youth constitutes a national problem. Brain drain — the emigration of talented and educated individuals — leads to a shortfall in human resources that are vital for the development of key sectors such as healthcare, education, and technology in Nigeria.
7. Suggested Solutions to Mitigate Brain Drain
Participants offered practical recommendations for reversing the trend. These include:
· 40% proposed the creation of more employment opportunities and an enabling business environment.
· 25% emphasized digital literacy campaigns to enlighten youths about the misleading nature of social media content.
· 20% suggested improved access to quality education and vocational training.
· 15% believed in stricter and more coordinated migration policies.
These suggestions reflect a keen understanding among the youth of the systemic issues contributing to brain drain, as well as the need for multidimensional solutions that address both perception and reality.


5.2 Conclusion
From the findings, it can be concluded that social media plays a significant and growing role in influencing the migration aspirations of Nigerian youths. The digital environment has become a powerful force, not only shaping consumer habits but also affecting career choices, identity, and long-term life decisions. The influence of social media in promoting brain drain is mostly subtle yet potent — driven by the constant stream of positive migration stories, flashy lifestyles abroad, and user-generated testimonials of better life conditions overseas.
The study also reveals that while youths are inspired to seek greener pastures outside the country, many are also aware of the social, economic, and developmental implications of this mass exodus. Brain drain reduces Nigeria’s potential for innovation, economic growth, and national competitiveness. It reflects a loss of human capital, where the best minds are utilized to build foreign nations at the expense of their home country.
In addition, it is evident that most youths do not base their migration intentions on factual reports or policy-based research, but rather on curated digital content that prioritizes glamour over realism. This trend raises serious concerns about digital misinformation, short-term thinking, and a growing disconnection from patriotic values.
In sum, brain drain, as promoted by social media among Nigerian youths, is a multi-faceted problem. It requires systemic reforms, digital media literacy, and a renewed national commitment to youth empowerment, job creation, and good governance.
5.3 Recommendations
Based on the data and insights from this research, the following recommendations are proposed:
1. Promote Digital Literacy and Critical Thinking
There should be national and local efforts to educate youths about the misleading nature of social media content. Programs that teach critical thinking and responsible content consumption will help youths analyze information more objectively and avoid making life-changing decisions based on false premises.
2. Create Employment Opportunities
Government at all levels must prioritize job creation, especially for graduates and skilled youth. The high unemployment rate is one of the key factors pushing youths to look for alternatives abroad. By developing sectors like agriculture, ICT, entertainment, and manufacturing, more job opportunities will be available.
3. Encourage Entrepreneurship and Innovation
Government and NGOs should provide grants, soft loans, and mentorship to support youth-led startups. Youths who see prospects for innovation and financial freedom locally are less likely to be attracted to migration.
4. Enhance the Image of Nigeria through Strategic Communication
Government agencies and media should use social media to highlight positive stories of Nigerian youth succeeding within the country. This can help change the perception that success is only attainable abroad.
5. Partner with Influencers and Content Creators
Popular influencers and digital creators should be encouraged to post balanced content that reflects the true nature of life abroad and the value of staying back to develop one’s country. This form of peer-level communication can be more persuasive than official campaigns.
6. Reform the Education System
A curriculum that integrates real-world skills, innovation, and problem-solving can better prepare students for self-reliance. Educational institutions should produce graduates who are job creators, not just job seekers.
7. Improve Governance and Service Delivery
Ultimately, the government must address the root causes of migration — insecurity, corruption, lack of infrastructure, and poor social services. Good governance is the bedrock for restoring the hope of the youth and encouraging them to invest their future in Nigeria.
5.4 Suggestions for Further Research
While this study has contributed to understanding the relationship between social media and brain drain among Nigerian youth, there are areas that warrant further academic exploration:
1. Comparative Studies: Future research could compare the influence of social media on urban vs. rural youth migration behavior to understand if the patterns are consistent across different environments.
2. Longitudinal Research: A longer-term study could observe changing perceptions and actual migration outcomes over a 5-10 year period. This would provide more conclusive evidence on social media’s impact.
3. Psychological Impacts: Investigating the psychological effects of migration-related content on youth self-esteem, national pride, and identity could open new research frontiers.
4. Content Analysis Approach: A future study could involve analyzing actual social media content and posts that promote or discourage migration, including hashtag trends, influencer discussions, and viral campaigns.
5. Gender-Based Study: Further research could explore whether male and female youths perceive and respond to social media content about migration differently, and what cultural factors shape their perspectives.
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APPENDIX
Dear Respondent,
I am final-year Higher National Diploma (HND) student of the Department of Mass Communication, Kwara State Polytechnic, Ilorin. I am conducting a research project titled:
Audience Perception of Social Media on Promoting Brain Drain Syndrome and Its Adoption Among Youth (A Case Study of Youth in Ilorin East Local Government).
This study is purely for academic purposes. All information provided will be treated with utmost confidentiality and used only for research purposes. Please respond honestly and objectively. Your participation is highly appreciated.
Thank you for your time and cooperation.
Instruction: Kindly tick [✔] the option that best represents your opinion. All information will be treated with confidentiality and used strictly for academic purposes.

Section A: Demographic Information
1. Age: ☐ 15–20  ☐ 21–25  ☐ 26–30  ☐ 31+
2. Gender: ☐ Male  ☐ Female  ☐ Prefer not to say
3. Educational Qualification:
☐ Secondary School ☐ OND ☐ HND ☐ B.Sc/B.A ☐ Others (specify): __________
Section B: Perception and Influence of Social Media on Brain Drain
4. Do you actively use social media?
☐ Yes  ☐ No
5. Which social media platform do you use most frequently?
☐ Facebook ☐ Twitter ☐ TikTok ☐ Instagram ☐ WhatsApp ☐ Others
6. Have you ever seen videos or posts about people migrating abroad on social media?
☐ Yes  ☐ No
7. Do such posts influence your thoughts about leaving Nigeria?
☐ Strongly Agree ☐ Agree ☐ Disagree ☐ Strongly Disagree
8. Do you believe the lifestyle of Nigerians abroad is exaggerated on social media?
☐ Yes  ☐ No  ☐ Not Sure
9. Have you ever felt pressured to relocate because of what you see online?
☐ Yes  ☐ No  ☐ Sometimes
10. Do you personally know anyone who migrated after being influenced by social media?
☐ Yes  ☐ No
11. Do you think social media promotes unrealistic expectations of life overseas?
☐ Strongly Agree ☐ Agree ☐ Disagree ☐ Strongly Disagree
12. Do you think Nigeria is losing its best talents to brain drain?
☐ Strongly Agree ☐ Agree ☐ Disagree ☐ Strongly Disagree
13. Is “Japa” a common topic among your social media circles?
☐ Yes  ☐ No
14. What is the main reason youths want to travel abroad?
☐ Lack of jobs ☐ Insecurity ☐ Corruption ☐ Better lifestyle ☐ All of the above
15. Do you think the government should regulate migration-related content online?
☐ Yes  ☐ No  ☐ Not Sure
16. Has anyone ever advised you online to seek opportunities abroad?
☐ Yes  ☐ No
17. How often do you think about traveling out of Nigeria?
☐ Always ☐ Occasionally ☐ Rarely ☐ Never
18. If given the chance, would you relocate abroad?
☐ Yes  ☐ No  ☐ Maybe
19. Do you believe Nigeria can improve enough to discourage youth migration?
☐ Strongly Agree ☐ Agree ☐ Disagree ☐ Strongly Disagree
20. What do you think is the best solution to reduce youth emigration?
☐ Job creation ☐ Social media awareness ☐ Education reform ☐ Youth empowerment programs ☐ Better governance
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