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Abstract

This study examines the impact of radio campaigns on family planning among married women in Ilorin Metropolis, Kwara State, Nigeria. Utilizing a quantitative survey design, data were collected from 100 married women through purposive sampling, using structured questionnaires administered via Google Forms. The study is grounded in the Theory of Planned Behavior and the Uses and Gratifications Theory, which frame the analysis of how radio influences awareness, attitudes, and adoption of family planning methods. Findings reveal that radio campaigns significantly enhance awareness (92% of respondents agree or strongly agree) and positively shape perceptions (80% agree or strongly agree) of family planning. However, only 25% of respondents trust the messages, with cultural and religious beliefs (90% agreement) and limited radio signal access (45% agreement) identified as key barriers to effectiveness. Testimonials (35%) and expert advice (25%) were the most influential campaign elements, while cultural resistance (54%) was the primary challenge. Overall, 74% of respondents rated radio campaigns as very effective in promoting family planning, though adoption rates are hindered by socio-cultural factors and infrastructure limitations. The study recommends culturally sensitive programming, spousal engagement, and improved signal access to enhance the impact of radio campaigns on family planning uptake.
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CHAPTER ONE
INTRODUCTION
1.1 Background of the Study
Radio remains one of the most powerful tools for mass communication, particularly in developing nations like Nigeria. It has proven its capability to disseminate information across diverse demographics, reaching urban and rural populations alike. Unlike other media forms, radio is affordable, portable, and does not require literacy for its consumption, making it a highly inclusive medium for information sharing. In the realm of public health, radio campaigns have been instrumental in influencing behaviors and perceptions about critical health issues such as family planning. As a trusted source of information, radio provides a platform for discussing sensitive topics like reproductive health in a way that is culturally acceptable and widely accessible (Adesanya & Omobola, 2021).
The concept of family planning enc”mpas’es strategies and practices that enable individuals and couples to plan and space childbirth. It is a crucial aspect of reproductive health that promotes maternal and child health while contributing to broader socioeconomic development. Effective family planning ensures that pregnancies are spaced appropriately and that couples have the desired number of children. It also helps in reducing health risks for mothers and children while alleviating economic pressures on families. Despite its benefits, family planning remains a controversial and sensitive topic in many communities, often shrouded in cultural taboos, myths, and misinformation (Abubakar & Yahaya, 2023).
In Nigeria, the adoption of family planning practices has been slow due to various socio-cultural, religious, and economic factors. While awareness of modern contraceptive methods has grown, usage rates remain low, particularly among married women in certain regions. Factors such as misconceptions about side effects, male dominance in decision-making, and limited access to healthcare facilities have significantly hindered the uptake of family planning methods (Okeke & Ogbuagu, 2022). This underscores the need for continuous education and advocacy to demystify myths and promote the benefits of family planning.
Radio campaigns have been pivotal in addressing this gap. Through targeted programming, radio provides married women with credible information about contraceptive options, their safety, and their benefits. Campaigns often feature expert opinions, testimonies from users, and culturally sensitive discussions to foster understanding and acceptance of family planning. For instance, in Ilorin Metropolis, radio stations have been at the forefront of advocating for family planning as a tool to improve the well-being of families and communities. Programs tailored to local languages and cultural contexts ensure that the message resonates with the target audience, particularly women in their reproductive years.
In Ilorin, the challenges of family planning adoption are evident, as misconceptions and cultural biases still prevail. Many married women rely on male partners or community leaders for health decisions, which further complicates the uptake of modern contraceptive methods. Moreover, low levels of formal education among some women mean they have limited access to reliable information about family planning. Radio campaigns, therefore, serve as a bridge to connect these women with the necessary knowledge and resources to make informed decisions about their reproductive health (Ogunlade & Akinrinade, 2021).
The effectiveness of radio in promoting family planning lies In its ability to engage listeners through relatable and impactful storytelling. Programs often feature dramatizations, interviews with healthcare professionals, and testimonials from women who have benefitted from contraceptive use. Such content not only educates but also inspires behavioral change by addressing cultural misconceptions and fears associated with family planning.
In light of the foregoing, this study seeks to evaluate the role of radio campaigns in promoting family planning among married women in Ilorin Metropolis. The study will analyze how radio content influences awareness, attitudes, and practices concerning family planning. It will also explore the challenges and opportunities associated with using radio as a medium for public health advocacy, providing valuable insights into optimizing media campaigns for greater societal impact.
1.2 Statement of the Problem
Despite the numerous advantages associated with family planning, its adoption among married women in Ilorin Metropolis remains suboptimal. This challenge is compounded by the interplay of cultural, religious, and societal factors that often discourage open discussions about contraceptive use. Myths and misconceptions surrounding family planning methods have further impeded their acceptance. For instance, many married women harbor fears of adverse side effects or infertility as a result of contraceptive use, while others face opposition from their male partners or community leaders.
Although radio campaigns have been identified as effective tools for raising awareness about public health issues, their specific impact on promoting family planning in Ilorin Metropolis is not well-documented. It remains unclear whether these campaigns have successfully influenced attitudes and behavior or if their messages are adequately tailored to address the unique socio-cultural barriers faced by married women in this region.
Additionally, the extent to which married women in Ilorin Metropolis access and trust radio programs as sources of information on family planning requires investigation. Without empirical evidence to evaluate the effectiveness of radio campaigns, it becomes difficult to design and implement strategies that could lead to significant behavioral changes. This study, therefore, seeks to bridge this gap by examining the influence of radio campaigns on the awareness, perception, and adoption of family planning practices among married women in Ilorin Metropolis.
1.3 Objectives of the Study
i. To assess the level of awareness of family planning among married women in Ilorin Metropolis as influenced by radio campaigns.
ii. To examine the perception of family planning messages disseminated through radio campaigns.
iii. To evaluate the extent to which radio campaigns have influenced the adoption of family planning methods among married women in Ilorin Metropolis.
iv. To identify the challenges faced by radio campaigns in promoting family planning in the study area.
1.4 Research Questions
i. What is the level of awareness of family planning among married women in Ilorin Metropolis as influenced by radio campaigns?
ii. How do married women in Ilorin Metropolis perceive family planning messages disseminated through radio campaigns?
iii. To what extent have radio campaigns influenced the adoption of family planning methods among married women in Ilorin Metropolis?
iv. What challenges do radio campaigns face in promoting family planning in the study area?
1.5 Significance of the Study
This study is significant for several reasons:
1. Public Health Advocacy: It provides insights into the role of radio as a tool for promoting reproductive health, particularly family planning.
2. Policy Development: The findings can guide policymakers in designing effective health communication strategies tailored to local contexts.
3. Radio Broadcasters: The study will help radio stations identify ways to improve their content to better address the needs and concerns of married women.
4. Academic Contribution: This research adds to the growing body of literature on media and health communication, especially in developing countries.
5. Community Impact: By highlighting the barriers to family planning adoption, this study can inform community-based interventions aimed at fostering acceptance and use of contraceptives.
1.6 Scope of the Study
The study is focused on married women residing in Ilorin Metropolis, Kwara State. It explores how radio campaigns influence their awareness, perception, and adoption of family planning practices. The study will analyze programs from select radio stations within the metropolis and examine their effectiveness in addressing socio-cultural barriers to family planning adoption.
1.7 Definition of Key Terms 
i. Radio Campaign :A planned series of messages broadcast over radio stations to inform, educate, or persuade a specific target audience about an issue, product, or service. In this study, it refers to radio programs designed to promote family planning among married women in Ilorin Metropolis.
ii. Family Planning: The practice of controlling the number and spacing of children in a family through the use of contraceptive methods and other reproductive health services. This study focuses on family planning as a public health intervention promoted via radio campaigns.
iii. Awareness: The state of being informed or knowledgeable about a particular subject. In the context of this study, it refers to the extent to which married women in Ilorin Metropolis are familiar with family planning methods due to radio campaigns.
iv. Perception: The way individuals interpret and understand information or messages. For this study, it refers to how married women view and interpret the family planning messages they hear on the radio.
v. Adoption: The decision and action of accepting or implementing a particular practice or behavior. Here, it refers to the extent to which married women in Ilorin Metropolis actively use family planning methods as a result of radio campaigns.
vi. Married Women: Women who are legally or traditionally married, and who may be potential users of family planning services. This study focuses on this demographic within Ilorin Metropolis.
vii. Ilorin Metropolis: The capital city of Kwara State, Nigeria, which serves as the geographical focus of this study. It includes urban and peri-urban areas where radio campaigns are broadcast.

CHAPTER TWO
LITERATURE REVIEW
2.0. INTRODUCTION 
This chapter present review of relevant literature regarding the Impact of radio campaign on family planning among Married woman in ilorin metropolis. In this chapter, the concept of radio, the forms of  radio , the types or radio ownership, overview on family planning and so on is been touched in order to simplify this study.
2.1. CONCEPTUAL FRAMEWORK 
2.1.1. Concept of Radio 
Radio can be defined as a medium used for sending and receiving messages through the air using electronic waves. It is also about the activity of broadcasting programmes for people to listen to the programmes being broadcast (Idebi, 2008:1). It can also be defined as the broadcasting of programmes for the public to listen to. It is the system of sending sound over a distance by transmitting electrical signals (BBC English Dictionary, 1992:946). Radio involves the process by which messages are sent through electrical waves. In other words, sound could be sent and received through these waves, (Sambe, 2008:75). 
Further, according to Idebi (2008:1) the word Radio is defined as the process of sending and receiving messages through the air, using electromagnetic waves. It is also about the activity of broadcasting programmes for people to listen to the programmes being broadcast. 
The history dates back to the 19th century when Samuel Morse invented the electric telegraph. Later Gugielmo Marconi built the first radio factory in Britain and worked on this invention to produce electromagnetic impulses, which could be sent through the air without wires, making it possible for the human voice to be transmitted over long distances. This technique was successfully used and signals were transmitted from England to America in 1866. 
In 1888, Heinrich Hertz, a German working on the electromagnetic theory propounded earlier on by a British scientist, James Clark Maxwell, produced the first radio waves. Marconi, working tirelessly on Hertz s findings, succeeded in inventing what was called radio telephony or the telegraph in Italy in 1895. By 1898, military formations in America began to manufacture transmitters for broadcasting and communication generally.
There are certain features that radio stations cannot be divorced from. According to Sambe (2008:5) they include the following: 
1. Radio reports what is happening now or what has just happened as current. 
2. It is always in search of new ideas and creativity because it has the ability to consume programme materials. 
3. Radio signals are received in many places within the primary service and bordering areas at the same time, thus it overcomes air and other barriers. 
4. Radio broadcasting is prone to interference from weather, local thunderstorms etc. 
5. It is flexible in pre-erupting the schedule programmes and has freedom of time. 
6. It is very effective in mobilising people; hence it bypasses illiteracy and appeals to the individual person
2.1.2   Brief History of Radio Development in Nigeria
The growth of radio in Nigeria has been a slow but interesting process. Radio was introduced in Nigeria as a wired system called radio distribution or radio re-diffusion by the British Broadcasting Corporation (BBC). In this process, wires were connected to loudspeakers installed in houses of subscribers. The wireless system was introduced by the BBC in 1930.The wired broadcasting services were commissioned in Lagos on December 1, 1935, and two relayed stations were located at Ikoyi and the Glover Memorial Hall, Both in Lagos (Onabajo, 1992) cited in Omensea (2007).
The main duty of the relay was to carry BBC programmes, with just one hour available for local programmes featuring news, entertainment as well as local announcements. Other stations were later opened at Ibadan in 1939, Kano 1944, Kaduna, Enugu, Jos, Zaria, Abeokuta, Ijebu Ode, Port Harcourt and Calabar in the subsequent years. The colonial government then came up with a policy to carry out a survey on radio broadcasting in all the British colonies including Nigeria. A committee was set up headed By L. W. Turner of the BBC Engineering Department and F. A. W. Byron of the Telecommunications Department of the Crown Agents. The committee recommended a Wireless system of broadcasting for the colony of Nigeria.
According to Ladele (1979) cited in Sambe (2008, p. 83), “an old building on 32 Marina, close to the General Post Office, was renovated as temporary headquarters. In addition, the Kaduna and Enugu Radio Diffusion Services were restructured and converted to regional broadcasting houses. The Radio Diffusion Services (RDS) later became the Nigerian Broadcasting Service (NBS) and was basically concerned with satisfying the programme needs of its audience, with the traditional role of informing, educating and entertaining the audience members. The NBS put up a remarkable performance, especially during the visit of Queen Elizabeth II to Nigeria. The NBS upheld the role of impartiality; the colonial government on the other hand did not give all the Nigerian nationalists the opportunity to react to accusations leveled against them”.
As a result of this, the Nigerian Broadcasting Corporation (NBC) was established on April 1, 1957, to replace the NBS. The establishment of NBC marked the first public broadcasting corporation established in any British colonial territory. NBC took up the responsibilities of radio broadcast in Nigeria. The Federal Radio Corporation of Nigeria (FRCN) was established 1978. The Voice of Nigeria (VON) which served as the external service was established in 1990. But not satisfied with the new arrangements, the Western Regional Government established Its radio and television station in 1959. Eastern Nigeria followed suit in 1960 on the day Nigeria had its political independence from Britain. Northern Nigeria followed the same in 1962. Also, with the creation of more states, and each state wanting to propagate its people and culture, the place for radio broadcast began in Nigeria and has spread fast across the length and breadth of the Nigerian nation.
Today in Nigeria, each state owns and operates several radio stations (Akpede, Josef, Oladokun, Christine, and Chidinma, 2018). This is in addition to private radio stations. The communication of radio in Nigeria, according to Anifowose (2013, p. 19) “involves the process by which information and understanding are transferred from one person to another. He further posits that radio can be multi-faced as among other things, it can serve to pass messages, improve the capability of calling upon and organizing groups and organizations, enlarge the forum for social dialogue, provide effective capacity building of the society to raise awareness and knowledge on developmental issues, bring the people’s voice to the higher level of their political structure and mobilize members of a given society to tackle issues.
2.1.3. Ownership and Control of Radio 
There are two types of ownership and control of radio. These are: 
1. Government Ownership and Control: Here, the government establishes, runs and operates the station. This happens at federal, regional or state levels. If it were possible for local governments in Nigeria to operate and run a station, there is likely to be no difference. Government control usually is the responsibility of the Ministry of Information. Government finances the system, that is, it pays staff emoluments and censors the programme materials when necessary. The censorship is meant to arrest the situation whereby negative news will be broadcast against the government. 
2. Private Ownership and Control: Certain stations are owned by individuals and corporate organisations and institutions. Government can regulate the activities of such organisations to some extent as spelt out by the National Broadcasting Commission Act No. 35 of 1992, Subsection 9, Article 13. In such situations, the station generates its revenue by the sale of airtime, by carrying out advertisements, by endorsements or by getting donations from well-wishers.
2.1.4. Types of Radio Broadcasting
With the most recent generations having primarily grown up on FM radio, there is an abundance of people who don’t realise the vastness to radio broadcasting like AM, FM, Pirate Radio, Terrestrial digital Radio, and Satellite. Here is a brief overview of the differing types of radio broadcasting:
I. AM: AM (amplitude modulation) was the earliest form of radio broadcasting. This specific type of broadcasting got it’s name for how it emits radio waves by manipulating the amplitude of the signal in conjunction with the amplitude of the signal that is being transmitted. What is known as a ‘medium-wave band’ is what is used worldwide to deliver AM broadcasting across the globe, while other parts of the world (like Europe) also use ‘long-wave band’ broadcasting. A great advantage to AM radio is that is fairly simplistic and the sound that is emitted from this type of signal can be easily detected.
II. FM: FM radio (frequency modulation) was invented in the 1930s as a way to counter the interference issues with AM radio. FM radio stations happen on VHF (very high frequency) waves and are much more common thanks to better sound fidelity, which allowed stereo broadcasting to thrive on this specific type of broadcasting network. FM ranges are much shorter than AM ranges, despite the high frequency, meaning that the FM radio is much better for local radio stations. When this technology was originally developed, there wasn’t a specific threat to AM radio because FM radio required people to purchase a different type of receiver. It wasn’t until after World War II that there was a change in frequencies that allowed FM radio to be more accessible, thus toppling the popularity of AM radio.
III. Pirate Radio: This type of radio refers to ‘illegal’ or un-regulated radio transmission. Often, this sort of radio broadcasting is used for political reasons, for entertainment, or as an exchange of two-way radio. While the origins of pirate radio can be linked to a general unlicenced use, history suggests that there have been moments that ships out at sea have used this mode of communication (ie pirate) as a base for broadcasting. While rules and regulations depend on where a person is at in the world, this type of broadcasting normally refers to an FM, AM, or short wave signal transmission. Even more interesting is that the origin of the broadcast may be legal, but where the broadcast is received may be construed as illegal (ie if a broadcast goes across borders).
IV. Terrestrial Digital Radio: Digital radio surfaced in the mid 1990’s in Europe, making its debut in the UK in ‘95, in Germany in ’99 and eventually emerging in the United States, France, Netherlands, and South Africa shortly after. A simpler term to describe this type of radio is DAB Digital Radio (Digital Audio Broadcasting). Digital radio is still an evolving form of radio that has a strong foothold in Europe, but is still lacking in a lot of countries (specifically in the US).
V. Satellite Radio: As the name suggests, this is a radio broadcasting service that is produced via satellites. Satellite radios are able to broadcast to a very large geographical area compared to all of its counterparts and was developed to be used primarily in cars. Most often, satellite radio is only available through a subscription, meaning it isn’t a free service. An interesting note about satellite stations is that ground stations often send signals to satellites that are in turn projected back to radio receivers in both cars and homes. This particular signal not only has scrambled broadcasts, but also retains meta-data regarding particular broadcasts. These signals have to be sorted by radio receivers that display the information. This type of technology allows for a radio station to be heard nation and worldwide.
 2.1.5. Characteristics of Radio 
I. Radio makes pictures: Radio can create pictures in the mind once you hear  a radio commentary you could visualize or ‘see’ in your mind what was being described. You could actively ‘see’ pictures in your mind of the parade even as you listened to the sounds of bands playing patriotic tunes or the sounds of marching and commands. You use your power of imagination as you follow the running commentary.
II. The speed of radio : Radio is the fastest medium. It is instant. As things happen in a studio or outside, messages can be sent or broadcast. These messages can be picked up by anyone who has a radio set or receiver which is tuned into a radio station. If you have a television set and cable or satellite connection you may be using a remote to get your favourite channel. These days if you have a satellite connection, you can also receive radio signals of various AIR stations. Otherwise your normal radio set gives the meter or frequency on which various radio stations operate. You are tuned into that station and listen to news that happened a few minutes earlier. On the other hand, a newspaper gives you the previous days’ news. Of course television can also cover events instantly. But television is a more complex medium where you need light and cameras for any coverage.
III. Simplicity of radio: Compared to all other media, radio is simple to use. As mentioned in the previous sections, radio needs very simple technology and equipment. 
IV. Radio is inexpensive: As it is simple, it is also a cheaper medium. The cost of production is low and a small radio can be bought for as low a price that is very affordable by even a poor man.
V. Radio does not need electric power supply: You can listen to radio using dry battery cells even if you do not have electric power supply or a generator. So in a country like ours, where electricity has not reached everywhere, radio is a great blessing. 
VI. A radio receiver is portable: Don’t you move your radio set at home from the living room to the kitchen or as you go out some where? You can’t do that very easily with television. This facility of moving an object which is called ‘portability’ gives radio an advantage. These days if you have a car and a radio in it, you can listen to it as you drive or travel. Can you think of watching television, when you drive ? 
VII. One does not have to be literate to listen to radio: Unless you are literate, you can’t read a newspaper or read captions or text on television. But for listening to radio, you need not be literate at all. You can listen to programmes or news in any language on the radio. 
VIII. For a majority of Indians in the rural areas, radio is the only source of news and entertainment . Radio news can be heard anywhere using an inexpensive receiver. Even the most economically backward sections can afford to use the medium of radio. 
IX. Radio is the best medium of entertainment: It provide healthy entertainment to the listeners. There is plenty of music of different types available to people. The popular types of music are classical, light classical, light, devotional, folk and film music.
2.1.6. Limitations of Radio Broadcast 
So far, we have learnt about the main strengths of radio as a medium of mass communication. Now let us understand the limitations of radio. 
· A one chance medium : When you read a newspaper, you can keep it with you and read it again. You have the printed word there and unless the paper is destroyed it will remain with you. Suppose when you read a news item, you do not understand the meaning of certain words. You can refer to a dictionary or ask someone who knows to find out the meaning. Now think of radio. Suppose you are listening to a news bulletin in English and you hear words that you don’t understand. Can you refer to a dictionary or ask someone else for the meaning? If you stop to do that, you will miss the rest of the news. You have to understand what is being said on radio as you listen. You have only one chance to listen. What is said on radio does not exist any longer; unless you record it. The words have momentary life. After it is spoken, it disappears unlike a newspaper or a printed book. So that is one of the greatest limitations or weaknesses of radio . It’s momentary nature or to put it differently – radio is a one chance medium. A listener has just one chance to receive the message and understand it. 
· Radio has no visual images: Let us consider a news item on radio and the same item on television. For example, the news about the devastating cyclone Nargis that hit Myanmar in May 2008. Radio news talked about the intensity of the cyclone, the number of deaths, details about property destroyed etc. However in the case of television, it showed the actual cyclone hitting the country, visuals of properties destroyed, rescue operations and many more details which could be seen. Now compare the two. A natural disaster like a cyclone when seen on television is more effective than what you hear on radio. It is said that “a picture is worth a thousand words”. It is also said that ‘‘seeing is believing’’. So when you see something, it is more believable than what you hear. So having no visuals is a major limitation of radio. 
· Messages on radio are easily forgotten: The problem of not having visuals leads to another limitation of radio. What is seen is often remembered and may remain with us. For example if you have seen the fine visuals of something it will remain in your memory. But what you hear is normally forgotten fast. Probably you may remember what you have heard in a class room if you found it interesting. But can you recall all the head lines of a news bulletin you heard on radio? Normally, you don’t. So this is another limitation of radio. Messages heard on radio are easily forgotten. 
· Poor performance on the part of announcers : Presenters or participants in a radio programme can be so boring or uninteresting that it can result in listeners switching off their radio sets. So listeners’ interest depends on how information or messages are presented. 
· Radio broadcasts are of no use to people who have no sense of hearing, especially those with hearing disabilities.
2.1.7. The Power of Radio
Radio is very powerful because it reaches a huge audience quickly and because it allows the people in that huge audience to interact with one another more easily than television viewers or newspaper readers. 
There are different types of radio stations: community, commercial and public. They have different types of owners and audiences and different programming, but they share a common goal: to connect with the listener in a way that is immediate and relevant.
Radio is powerful because: 
A. It is immediate. News can be reported more quickly on radio than in newspapers or on television, because the technology is simpler. 
B. It is accessible. You can tune in to radio wherever you are. You can take a radio to the fields, or listen to it in a car. You can also do other things while you listen. 
C. It is inclusive. Radio can reach most people, including the poor, the marginalized and those who cannot read or write.
2.1.8. Concept Of Family Planning 
Family planning has been defined by various scholars and organizations, each offering unique perspectives on its purpose and significance. The World Health Organization (WHO) defines family planning as the process that enables individuals and couples to anticipate and achieve their desired number of children and the spacing and timing of their births through the use of contraceptive methods and infertility treatments. This definition emphasizes personal choice and control, highlighting the importance of access to healthcare services in achieving reproductive goals.
The United Nations (UN) describes family planning as the ability of individuals and couples to determine freely and responsibly the number and spacing of their children, with access to information and means to do so. This definition underscores the principles of freedom and responsibility, stressing equitable access to resources and education as vital components of family planning, irrespective of socioeconomic status.
Renowned demographer John Bongaarts views family planning as a means of reducing fertility by providing methods and services that enable individuals to avoid unintended pregnancies and space their children. His definition links family planning to demographic trends, emphasizing its role in addressing global challenges like overpopulation and sustainable resource management.
Margaret Sanger, a pioneer in the birth control movement, defined family planning as a conscious decision-making process about having children and the responsible limitation of family size to improve individual and societal well-being. Sanger’s definition focuses on women’s empowerment, health, and the overall quality of life, advocating for smaller family sizes to alleviate societal pressures.
The Guttmacher Institute broadens the scope of family planning to include its societal benefits, defining it as the use of contraceptive methods and other techniques to control the timing and number of children to promote health, economic stability, and gender equity. This perspective frames family planning as a tool for advancing sustainable development goals and reducing poverty.
Sociologist Caldwell (1986) highlights the cultural dimension of family planning, defining it as a strategy to achieve fertility control and address reproductive goals while considering cultural and social contexts. Caldwell’s approach emphasizes the importance of tailoring family planning initiatives to local traditions and values to ensure their effectiveness.
Mosher et al. (1992) define family planning as encompassing all efforts to ensure pregnancies are intentional and occur under circumstances that improve maternal and child health. Their perspective ties family planning directly to health outcomes, emphasizing its role in reducing risks associated with unintended or closely spaced pregnancies.
The concept of family planning refers to the deliberate use of strategies, services, and methods to determine the number and timing of children in a family. It empowers individuals and couples to make informed decisions about reproduction based on their social, economic, and personal circumstances. Family planning includes access to contraception, education, and medical services to support reproductive health.
2.1.9. Family Planning Methods 
Family planning methods are broadly categorized into natural methods, modern contraceptive methods, and permanent methods. These methods allow individuals and couples to manage reproduction according to their preferences and health needs. Below is a detailed breakdown:
1. Natural Methods
These methods do not involve medical interventions or devices and rely on awareness of the body’s natural fertility cycles.
· Calendar Method: Involves tracking the menstrual cycle to predict fertile days and abstain from intercourse during those days.
· Basal Body Temperature (BBT): Requires monitoring slight changes in body temperature to identify ovulation.
· Cervical Mucus Method: Relies on observing changes in cervical mucus consistency to determine fertile and infertile days.
· Withdrawal (Coitus Interruptus): The male partner withdraws before ejaculation to prevent sperm from entering the vagina.
· Lactational Amenorrhea Method (LAM): Breastfeeding exclusively can act as a temporary contraceptive by delaying ovulation (effective for up to six months postpartum).
2. Barrier Methods
Barrier methods prevent sperm from reaching the egg and are widely used due to their simplicity.
· Male Condoms: A sheath worn over the penis during intercourse, offering protection against both pregnancy and sexually transmitted infections (STIs).
· Female Condoms: A pouch inserted into the vagina before intercourse, also providing STI protection.
· Diaphragms: Dome-shaped devices placed inside the vagina to block sperm from entering the uterus.
· Cervical Caps: Similar to diaphragms but smaller, fitting tightly over the cervix.
· Spermicides: Chemicals that kill sperm, often used with diaphragms or caps for enhanced effectiveness.


3. Hormonal Methods
Hormonal methods use synthetic hormones to prevent ovulation, thicken cervical mucus, or thin the uterine lining.
· Oral Contraceptives (Pills): Daily pills containing estrogen and/or progestin.
· Contraceptive Injections: Progestin-based injections (e.g., Depo-Provera) administered every 3 months.
· Contraceptive Patches: Skin patches that release hormones and need to be changed weekly.
· Vaginal Rings: Flexible rings inserted into the vagina, releasing hormones for three weeks at a time.
· Hormonal Implants: Small rods inserted under the skin (e.g., Nexplanon) that release progestin over several years.
4. Intrauterine Devices (IUDs)
IUDs are long-term, reversible devices placed in the uterus to prevent fertilization.
· Hormonal IUDs: Release progestin to prevent pregnancy for 3–7 years.
· Copper IUDs: Non-hormonal devices that release copper, toxic to sperm, and effective for up to 10 years.
5. Emergency Contraception
Emergency methods are used to prevent pregnancy after unprotected sex.
· Emergency Contraceptive Pills (ECPs): Pills taken within 72 hours of intercourse to prevent ovulation or fertilization.
· Copper IUD as Emergency Contraception: Can be inserted within 5 days of unprotected sex to prevent implantation.
6. Permanent Methods
These methods are suitable for individuals or couples who do not want more children.
· Tubal Ligation (Female Sterilization): A surgical procedure to block or cut the fallopian tubes.
· Vasectomy (Male Sterilization): A surgical procedure to cut or seal the vas deferens, preventing sperm from entering the semen.
7. Other Modern Methods
· Contraceptive Sponge: A soft sponge containing spermicide inserted into the vagina before intercourse.
· Dual Protection: Combining two methods, such as condoms and hormonal contraception, for added effectiveness and STI protection.
2.1.10. Benefits of Family Planning 
1. Improved Maternal and Child Health
Family planning reduces maternal and infant mortality by allowing women to space pregnancies. This reduces the risk of complications like preterm birth, low birth weight, and maternal exhaustion. Appropriate birth spacing increases the chances of healthier children who are more likely to survive infancy.
2. Reduction in Unintended Pregnancies
Family planning enables individuals to prevent unintended pregnancies, which can cause emotional, physical, and financial strain. It allows couples to plan pregnancies when they are ready, helping avoid the stress and hardship associated with unplanned births.
3. Economic Benefits
Family planning contributes to economic stability by allowing families to control the timing and number of children. With fewer children, families can allocate financial resources more effectively, improving education, healthcare, and living standards. Women also have more opportunities to pursue education and work, which boosts economic productivity.
4. Gender Equality
Family planning promotes gender equality by giving women more control over their reproductive lives. Women can make decisions about the number of children they want, enabling them to pursue careers, education, and personal growth. This fosters a more equal standing in both families and societies, where women’s roles are not defined solely by childbearing.
5. Population Control and Sustainable Development
Family planning helps manage population growth, which is essential for sustainable development. By stabilizing population growth, resources like food, water, and energy are used more efficiently. It helps governments invest more in healthcare, education, and infrastructure, improving quality of life and enabling economic growth.
6. Prevention of Unsafe Abortions
Family planning reduces the need for unsafe abortions, which are a leading cause of maternal death, especially in regions where abortion is illegal or unsafe. By providing safe, accessible contraceptive options, family planning helps women avoid dangerous, illegal abortion methods.
7. Reduced Child Labor and Increased Education
With fewer children, families can invest more in education, which is crucial for breaking the cycle of poverty. Children are more likely to attend school, reducing their involvement in child labor. This helps foster greater economic opportunities for future generations.
2.1.11. Impact Of Radio Campaign On Family Planning Among Married Woman
The impact of a radio campaign on family planning among married women can be significant, especially in areas where access to information and healthcare services is limited. Radio remains a powerful medium for reaching broad audiences, particularly in rural or underserved regions. One of the primary benefits is the increased awareness it provides about the various family planning options available. Radio campaigns can educate married women about different contraceptive methods, their benefits, and potential risks, helping them make informed decisions. In many communities, this information may not be easily accessible through healthcare providers or printed materials, making radio an essential tool for disseminating reproductive health knowledge.
In addition to increasing awareness, radio campaigns can also help break down cultural and social barriers surrounding discussions of family planning. In societies where there are taboos about reproductive health, radio can promote open conversations, normalize the topic, and encourage women to consider family planning. By presenting culturally sensitive programming, radio can reach women who might otherwise feel uncomfortable discussing contraception with family members or healthcare providers. This can lead to a shift in societal attitudes, making family planning a more accepted and common practice.
Moreover, radio campaigns are effective in encouraging behavior change. By using persuasive messaging, success stories, and testimonials from local influencers, radio can motivate married women to adopt family planning methods. These campaigns can highlight the positive health, economic, and social outcomes of family planning, such as improved maternal and child health and greater economic stability. As a result, women are more likely to take control of their reproductive health and make decisions about when and how many children to have.
Another key benefit of radio campaigns is that they can improve access to family planning services. Radio often provides information on where and how to access contraceptives, such as the locations of clinics or mobile health services. For married women in rural or remote areas, this is especially crucial as it helps them overcome geographical or logistical barriers to accessing healthcare. By making information about family planning services readily available, radio campaigns ensure that women have the tools and resources they need to make informed choices about their reproductive health.
Family planning radio campaigns also contribute to the empowerment of women by giving them the knowledge and confidence to make autonomous decisions about their bodies. For many women, family planning is not just about contraception; it’s also about gaining control over their lives. By providing information on women’s rights and reproductive health, radio campaigns encourage married women to take charge of their reproductive decisions. This sense of empowerment can extend beyond individual families, helping to foster a broader sense of gender equality in society.
Furthermore, radio campaigns can support gender equality by promoting shared responsibility between husbands and wives in family planning decisions. By emphasizing the importance of both partners being involved in reproductive decisions, radio can contribute to more equitable relationships within marriages. This can challenge traditional gender roles and encourage men to support their wives in using family planning methods, ultimately leading to healthier and more balanced families.
Radio campaigns also play a critical role in dispelling myths and misconceptions about contraception. In many communities, women may be hesitant to use contraceptive methods due to fears or misunderstandings about their safety and effectiveness. By providing accurate, evidence-based information, radio campaigns can counteract misinformation and reassure women that family planning methods are safe and effective. This can lead to greater use of contraceptives, reducing the rates of unintended pregnancies and promoting better maternal and child health.
In addition to improving knowledge and dispelling myths, radio campaigns also help increase the actual use of contraceptives among married women. By focusing on the benefits of family planning, such as improved maternal health, economic stability, and better quality of life, radio campaigns can encourage women to take the necessary steps to prevent unintended pregnancies. The increased awareness generated by these campaigns often translates into higher contraceptive use, contributing to healthier family planning practices.
Finally, radio campaigns foster community engagement and support. Through interactive programs, such as call-ins or discussions, listeners can share their experiences, ask questions, and receive advice. This creates a sense of community around family planning, making women feel supported in their reproductive decisions. It can also encourage peer-to-peer influence, where women who are already using family planning methods encourage others to do the same, thereby expanding the reach and impact of the campaign.
2.2. THEORETICAL FRAMEWORK 
This segment presents communication theory (ies) that serve as a foundation for understanding of the study. This research as designed to assess the broadcast media representation of Palestine and Israel conflicts. Firstly, the researcher will introduce the notion of theory of planed behavior, and then, uses and gratification theory.
2.2.1. Theory of Planned Behavior
 The Theory of Planned Behavior (TPB), developed by Icek Ajzen in 1985, is a psychological theory that seeks to explain human behavior by examining the relationship between attitudes, intentions, and behavior. It posits that behavior is driven by an individual’s intention to perform that behavior, which is in turn influenced by three core factors: attitude toward the behavior, subjective norms, and perceived behavioral control.
The first factor, attitude toward the behavior, refers to the individual’s positive or negative evaluation of performing a specific behavior. In the context of family planning, a married woman is more likely to adopt contraception if she believes it will improve her health, enhance her quality of life, and contribute to economic stability. However, if she perceives family planning methods negatively, due to concerns like health risks or cultural stigma, she is likely to have a negative attitude toward using contraception.
Subjective norms, the second factor, refers to the perceived social pressure to either engage or not engage in a particular behavior. For married women in Ilorin Metropolis, subjective norms could involve the influence of family, religious leaders, or community opinions on the use of family planning. If a woman perceives that her family or community supports contraception, she is more likely to consider it herself. Conversely, if she feels social disapproval, it may hinder her willingness to use family planning methods.
The third factor, perceived behavioral control, refers to the individual’s belief in their ability to perform the behavior, considering available resources and opportunities. A married woman may feel more inclined to use contraception if she believes it is easily accessible, affordable, and culturally accepted in her community. On the other hand, if she perceives significant barriers—such as limited access to healthcare facilities, financial constraints, or cultural opposition—her perceived behavioral control may be low, which could reduce her intention to adopt family planning.
According to the TPB, intention is the most immediate predictor of behavior. If a married woman has a strong intention to use family planning, she is more likely to take the necessary actions to do so. This intention is shaped by her attitudes toward family planning, the social influences she perceives, and her belief in her ability to carry out the behavior. If all three factors align positively, the likelihood of her adopting family planning methods increases.
In the context of a radio campaign on family planning, the TPB offers valuable insights into how radio messages can influence the intention to use contraception. The campaign can shape attitudes by highlighting the benefits of family planning, such as better maternal health, child health, and economic stability. It can also influence subjective norms by sharing endorsements from community leaders or success stories, making family planning more socially acceptable. Additionally, the campaign can enhance perceived behavioral control by providing practical information on where and how to access family planning services, addressing barriers, and boosting women’s confidence in managing their reproductive health.
Ultimately, the Theory of Planned Behavior provides a comprehensive framework for understanding the factors that drive behavior change. In the case of family planning, it helps explain how attitudes, social influences, and perceived control work together to influence the likelihood of married women in Ilorin Metropolis adopting contraceptive methods.
2.2.2. Uses and Gratification Theory 
The Uses and Gratification theory was created by Elihu Katz, Jay Blumler, and Michael Gurevitch in 1974. This theory is also called Utility theory. This approach focuses on the choices of the audience when using a specific media compared to others, as well as the different gratifications they get from the media based on their social and psychological needs (Ovie & Nwaoboli, 2022). Severin and Tankard published a study in 1997. The Uses and Gratification theory focuses on what people use the media for, rather than how the media affects people. Edegoh, Asemah, and Nwammuo (2015).
This theory tries to answer certain questions, such as:
· What are the things that people want to get by using media.
· How do people use different forms of communication and entertainment to meet their personal requirements?
· How does using media affect individuals or their social life?
· How do people's characteristics and personal differences impact the way they use media.
The theory has the following assumptions:
· Media use is purposeful and driven by people's motivations. They always have a reason for consuming media, either to get information or for entertainment.
· The choice of media depends on what the audience wants and needs.
· The media are in competition with other ways of satisfying our needs, but there are many different needs that can be fulfilled by consuming mass media.
· People use media because of their personal and mental reasons.
· Media messages do not have a powerful impact on individuals because they are active media users and choose to explore the media in their own way.
The Uses and Gratifications Theory focuses on why and how people actively seek out specific media to satisfy various needs. In this case, married women in Ilorin Metropolis may tune into radio campaigns about family planning to satisfy informational, emotional, and social needs. The theory emphasizes the active role of the audience in choosing media that meets their needs.
· Information needs: Married women might listen to radio programs to learn about contraceptive options, benefits, and services.
· Emotional needs: The radio might offer reassurance or address concerns about family planning, making women feel more comfortable and confident in making reproductive decisions.
· Social integration: The radio campaign can foster a sense of belonging or community around family planning, making women feel that they are part of a larger movement towards reproductive health.
This theory helps explain how married women use radio as a source of information and how the media consumption process can influence their attitudes and behaviors towards family planning.
2.3. EMPIRICAL REVIEW 
Ogunleye, A. (2016), In her study titled “The Impact of Radio Campaigns on Family Planning Awareness Among Rural Women in Southwest Nigeria,” Ogunleye (2016) utilized the Social Cognitive Theory (SCT) to examine how radio campaigns influence family planning awareness among rural women. The study employed a combination of surveys and Focus Group Discussions (FGDs) to collect data. The findings indicated that radio campaigns significantly increased the awareness of family planning methods, particularly through the use of testimonials and personal success stories. The study concluded that radio programs play a critical role in educating women about contraception, especially in rural areas. It recommended that radio campaigns be expanded to cover more rural regions and include culturally relevant content to address local concerns and misconceptions about family planning.
Ajayi, T. O., & Fadare, A. A. (2019), Ajayi and Fadare’s study, “Effect of Radio Programs on Family Planning Practices Among Married Women in Ekiti State, Nigeria,” adopted the Theory of Planned Behavior (TPB). The researchers used a quantitative methodology with pre- and post-surveys to evaluate the effect of radio campaigns on family planning practices. The results showed a positive correlation between exposure to family planning radio programs and the adoption of contraceptive methods among married women. The study highlighted that attitudes, subjective norms, and perceived behavioral control were key factors influencing women’s decisions to use family planning methods. The conclusions emphasized that radio campaigns effectively influenced attitudes and behaviors related to family planning. The study recommended that such campaigns be paired with local community outreach efforts and be tailored to reflect the cultural values of the target audience.
Bello, M. O., & Ahmed, R. I. (2018), In their mixed-methods study titled “Assessing the Role of Radio in Promoting Family Planning Among Married Women in Northern Nigeria,” Bello and Ahmed (2018) adopted the Diffusion of Innovations Theory. The researchers used both surveys and qualitative interviews to assess the role of radio in promoting family planning. The findings indicated that while radio significantly increased awareness of family planning, its effectiveness was influenced by regional differences and cultural barriers. The study concluded that radio is an important tool for spreading family planning information but stressed the need for addressing cultural resistance and misconceptions. It recommended incorporating locally relevant messages and working closely with community leaders to improve the acceptance of family planning.
Ibrahim, M. K., & Olamide, A. (2021), Ibrahim and Olamide’s 2021 study, “The Impact of Radio Campaigns on Contraceptive Use Among Married Women in Oyo State, Nigeria,” was grounded in the Health Belief Model (HBM). The study used a cross-sectional survey methodology to examine how radio campaigns influenced married women’s perceptions and use of contraceptive methods. The findings revealed that women exposed to radio campaigns were more likely to perceive a higher risk of unintended pregnancies and recognized the benefits of using contraception. The study concluded that radio campaigns effectively influenced women’s health perceptions, contributing to a greater willingness to adopt family planning. It recommended integrating radio campaigns with improved access to family planning services to overcome practical barriers to contraception use.
Akinyemi, A. I., & Salami, B. A. (2017), In the study titled “Radio as a Tool for Promoting Family Planning in Urban and Rural Nigerian Communities,” Akinyemi and Salami (2017) utilized the Uses and Gratifications Theory. They employed a qualitative methodology, conducting in-depth interviews and Focus Group Discussions to explore the role of radio in promoting family planning. The study found that radio was widely used by women to gather information about family planning, particularly in rural communities. Participants appreciated the community engagement and shared experiences featured in family planning programs. The study concluded that radio is a valuable tool for promoting family planning, especially when it involves interactive segments that engage the audience. It recommended increasing audience participation in these programs and reinforcing family planning messages through continuous follow-up campaigns.









































CHAPTER THREE
METHODOLOGY
3.0. Introduction
Research is the systematic and structured process through which reliable solutions to problems are found by collecting, analyzing, and interpreting data. This chapter discusses the methodology adopted for this study, which aims to examine the impact of radio campaigns on family planning among married women in Ilorin Metropolis. The chapter will explain the research design, data collection methods, sampling techniques, and data analysis procedures used in this study.
3.1. Research Design
According to Bets (2021), research design integrates different components of research and ensures that data collection and analysis techniques are logically combined to answer research questions. This study adopts a quantitative research design to ensure objective, reliable, and generalized findings from the respondents. The quantitative approach allows the researcher to gather numerical data that can be analyzed to test relationships, make predictions, and generalize results to a larger population (Fleetwood, 2022). A quantitative design is chosen to provide insights into the impact of radio campaigns on family planning decisions among married women in Ilorin Metropolis, enabling the researcher to obtain quantifiable and reliable information.
3.2. Research Method
The descriptive survey method is used for this study. As Bhat (2022) explains, this method is suitable for describing and interpreting the characteristics of the phenomenon under study. In this case, the study seeks to understand the impact of radio campaigns on family planning among married women. According to Longe (2021), a survey method is appropriate for this study as it will allow for the systematic collection of data to predict relationships between variables. This method ensures that evidence is gathered from the target group, enabling generalizations to be made.
3.3. Population of the Study
The population for this study consists of married women in Ilorin Metropolis, Kwara State. Ravikiran (2023) defines the population as the entire group of individuals about whom the researcher wants to draw conclusions. The total population of Ilorin Metropolis is estimated to be over 900,000, with a significant proportion being married women. Based on this estimate, the population of married women in Ilorin Metropolis is expected to be substantial, providing a large and diverse group for the study.
3.4. Sample Size and Sampling Technique
To determine the sample size, the purposive sampling technique will be used. According to Omni Convert (2020), the sample size refers to the number of subjects included in the study. In this case, a total of 100 married women in Ilorin Metropolis will be selected as the sample size. Kibuacha (2021) explains that purposive sampling allows the researcher to select participants who are particularly knowledgeable or experienced about the research topic. Since the study focuses on married women exposed to radio campaigns on family planning, this sampling technique ensures that relevant participants are included. The final sample size will comprise women who actively listen to family planning radio programs in the area.
3.5. Research Instrument
The primary tool for data collection will be a questionnaire. According to Hassan (2022), a questionnaire is a survey instrument designed to collect information from individuals. The questionnaire will be administered through Google Forms, using the platform provided by the department for distribution. The questionnaire will be divided into two sections: Section A will collect demographic information such as age, marital status, and level of education, while Section B will focus on questions related to the impact of radio campaigns on family planning decisions. This structure will enable the researcher to gather both personal information and relevant data on the research topic.
3.6. Validity of the Research Instrument
To ensure the validity of the research instrument, content validity will be assessed. Pattino and Ferreira (2018) describe validity as the degree to which a tool measures what it is supposed to measure. To enhance the validity of the questionnaire, it will be reviewed by the research supervisor to ensure that the questions align with the study’s objectives. Any necessary adjustments will be made to the instrument to ensure it accurately captures the intended data. By ensuring content validity, the research instrument will provide meaningful and reliable results.
3.7. Reliability of the Research Instrument
Reliability refers to the consistency of the research instrument (Mcleod, 2023). In this study, the reliability of the instrument will be tested using the test-retest method. According to Schiffer and Williams (2022), the test-retest method involves administering the same test to the same group of participants at two different times to assess the consistency of the results. This approach will ensure that the questionnaire yields consistent and reliable data when used across different time periods.
3.8. Method of Administration of the Research Instrument
The primary data for this study will be collected through the administration of questionnaires, as discussed in the previous section. Secondary data will also be gathered from relevant sources such as journal articles, reports, and studies on family planning and radio campaigns. These secondary sources will provide additional context and background information to support the study’s findings.
3.9. Method of Data Analysis
Once the data has been collected from the respondents, it will be coded and analyzed using the Statistical Package for Social Sciences (SPSS) Software Version 23. The software will be used to generate frequency tables and other statistical representations to provide a clear understanding of the data. Data will be categorized according to the codes captured in the questionnaire, and statistical tests will be conducted to determine the relationships between the variables. The analysis will help the researcher draw conclusions about the impact of radio campaigns on family planning among married women in Ilorin Metropolis.








CHAPTER FOUR
DATA ANALYSIS
 4.0. INTRODUCTION 
Data analysis is the most crucial part of any research. Data analysis summaries collected data. It is a process used by researchers for reducing data to a story and interpreting it to derive insights. In this chapter, data are organized into tables so that statistical and logical conclusions can be gotten frills the collected data and merit will be discussed. In this research work, the simple percentage tabular presentation is used in presenting the primary data generated from the field. Doing this would enable easy, convenience, clarity, and vetted comprehension. The researcher presents all the questionnaire items that would provide answers to the researchers’ identified problem, and all presentations and analysis shall be in conformity with questionnaire items and responses.
 4.1. ANALYSIS OF RESEARCH INSTRUMENT
Data presentation is defined as the process of using various graphical formats to visually represent the relationship between two or more data sets so that an informed decision can be made based on them. It also refers to the organization and presentation of data into tables, graphs, charts, etc. However, the organization and presentation of data shall be according to questionnaire items and responses. In the (20) twenty questionnaire items developed from the three framed research questions, the researcher aims at using them to provide an answer to his topic problem. A total of one hundred (100) copies of the questionnaire were produced and distributed to the researcher’s sample populace. All presentations are done in simple percentage tabular mode, while simple descriptive analysis technique was used to describe what items were contained in the tables.
DISTRIBUTION TABLE
Table 1
	Description
Respondents
Number of questionnaires distributed
Number of questionnaires returned
Number of questionnaires discarded
Number of questionnaires presented and analyzed
Number of questionnaires not returned  
	Value
100
100
100
Nil
100
Nil


Source: Field Work, 2025
From the above table, it can be seen that the respondents were youths in Ilorin Metropolis. Number of questionnaires distributed were 100, number of questionnaires returned was 100, none of the questionnaires was discarded, number of questionnaires not returned was Nil, and number of questionnaires presented and analyzed are 100.
 4.2. ANALYSIS OF RESEARCH 
 SECTION A: DEMOGRAPHY OF THE RESPONDENTS
Table 2
	Respondent Demographic Profile
	Frequency
	Percentage

	Age of Respondents 
	
	

	18–25                
	35
	35%

	26–35
	40
	40%

	36-45 

46 and above         
	25
0
	25%
0%

	Total 
	100
	100%

	Marital Status 
	
	

	Single 
	51.5
	51.5%

	Married
Divorce 
	48.5
0
	48.5%
0%

	Total
	100
	100

	What is your occupation?
	
	

	Home maker 
Trader/Business
Civil Servant 
Self-employed 
Other
	0
29
31
20
20
	0%
29%
31%
20%
20%

	Total
	100
	100

	
How often do you listen to radio?
	
	

	Daily 
	49.5
	49.5%

	Several times a week 
	9.1
	9.1%

	Occasionally 
	31.3
	31.3%

	Rarely 
Never
	10.1
0
	10.1%
0%

	Total
Where do you reside in Ilorin Metropolis
Ilorin West 
Ilorin East 
Ilorin South 
Other
Total 
	100

56
24
19
1
100
	100

56%
24%
19%
1%
100%


Source: Field Work, 2025
The demographic profile of the respondents reveals key insights into the composition of the study sample. The age distribution indicates that the majority of respondents (40%) fall within the 26–35 age range, followed by 35% within the 18–25 age group, and 25% aged 36–45. Notably, no respondents were aged 46 and above. This age distribution suggests a predominantly youthful and middle-aged population, reflecting the active internet-using demographic in Ilorin Metropolis, where exposure to fact-checking websites and digital content is expected to be high. In terms of marital status, the majority of respondents (51.5%) are single, while 48.5% are married. No respondents identified as divorced. This distribution shows a fairly balanced marital profile, although it slightly tilts towards unmarried individuals, which may influence their attitudes and digital engagement patterns. Occupationally, the sample is diverse, with the largest group being civil servants (31%), followed closely by traders or business owners (29%). Additionally, 20% of respondents are self-employed, while another 20% are categorized under “Other,” which could include students, artisans, or unemployed individuals. There were no homemakers among the respondents. This occupational diversity provides insights into varying levels of media access and usage patterns across different socioeconomic groups in Ilorin Metropolis. Regarding radio listenership, nearly half of the respondents (49.5%) listen to the radio daily, while 31.3% do so occasionally. Only 9.1% listen several times a week, while 10.1% listen rarely, and no respondents reported never listening to the radio. This indicates a high level of radio consumption among residents, highlighting radio’s potential as a critical tool for information dissemination in the area. Finally, the majority of respondents (56%) reside in Ilorin West, the primary focus of the study, followed by 24% from Ilorin East, 19% from Ilorin South, and just 1% from other areas. This concentration in Ilorin West suggests that the study findings are most relevant to the local context of the area, while still capturing perspectives from other parts of Ilorin Metropolis. Overall, the demographic characteristics reveal a youthful, gender-balanced, occupationally diverse, and radio-engaged sample, which is significant as it may shape respondents’ exposure to and trust in fact-checking websites, as well as their media consumption habits in the context of addressing misinformation in Ilorin Metropolis.
SECTION C: 
Table 3  
	Items
	Frequency
	Percentage

	Radio campaigns have significantly increased my awareness of family planning methods.
Strongly Agree 

Agree

Neutral 

Strongly Disagree 

Disagree 
Total
	

49
53
7
0
7
100
	

49%
43%
7%
0%
7%
100%

	Radio campaigns provide clear and useful information about family planning.
Strongly Agree

Agree 
Neutral  
 Disagree 
Strongly Agree
Other
Total
	
40
53
7
0
0
100
	
40%
53%
7%
0%
0%
100%

	I trust the family planning messages broadcasted through radio campaigns.
Strongly Agree  
Agree
Neutral 
Strongly Disagree 
Disagree 
Total 


	

10
15
10
35
30
100

	

10%
15%
10%
35%
30%
100%


Source: Field Work, 2025
The analysis of the data presented in Table 3 reveals insights into the perceptions of respondents regarding the effectiveness of radio campaigns in promoting family planning awareness in Ilorin Metropolis. Firstly, the majority of respondents (49%) strongly agree that radio campaigns have significantly increased their awareness of family planning methods. This is closely followed by 43% who agree, while 7% remain neutral. Interestingly, no respondents strongly disagreed, and only 7% disagreed. This indicates a generally positive perception of radio campaigns as effective tools for raising awareness about family planning, with over 90% expressing agreement or strong agreement. Secondly, in terms of the clarity and usefulness of information provided by radio campaigns, 40% of respondents strongly agree, and 53% agree that the information is clear and useful. Only 7% remained neutral, while no respondents selected disagree or strongly disagree. This suggests that the majority of respondents find the content of radio campaigns on family planning to be both informative and actionable, highlighting radio’s role as a reliable medium for health education. However, when asked whether they trust the family planning messages broadcasted through radio campaigns, the responses reveal a more divided perception. Only 10% of respondents strongly agree, and 15% agree that they trust these messages, while 10% remain neutral. Notably, a significant proportion of respondents, 35%, strongly disagree, and 30% disagree. This shows a relatively low level of trust in family planning messages delivered via radio, despite high levels of awareness and clarity. The data suggests a disconnect between the perceived quality of the information and the degree of trust placed in it, potentially influenced by factors such as cultural beliefs, personal experiences, or skepticism towards media messages. Overall, the findings indicate that while radio campaigns have been effective in raising awareness and providing useful information on family planning, there remains a significant challenge in building trust in these messages among the audience. Addressing this trust gap could involve increasing transparency, involving community influencers, and ensuring culturally sensitive messaging to improve the overall impact of family planning radio campaigns in Ilorin Metropolis.


SECTION D: 
Table 4  
	Items
	Frequency
	Percentage

	Radio campaigns have influenced me to consider or adopt family planning methods.
	
	

	Strongly Agree 
	65
	64%

	Agree

Neutral 

Strongly Disagree 

Disagree
	15
4
6
10
	35%
4%
6%
10%

	Total 
	100
	100%

	Cultural or religious beliefs limit the effectiveness of radio campaigns on family planning
	
	

	Strongly Agree
	60
	60%

	Agree 
	30
	30%

	Neutral 
	2
	2%

	Strongly Disagree 
Disagree 
	3
5
	3%
5%

	Total
Radio campaigns have changed my perception of family planning positively.


Strongly Agree 
Agree
Neutral 
Strongly Disagree 
Disagree
Total 
Limited access to radio signals reduces the impact of family planning campaigns

Strongly Agree 
Agree
Neutral 
Strongly Disagree 
Disagree 
Total
Which aspect of radio campaigns most encourages you to adopt family planning?


Expert advice 

Testimonials 

Awareness messages 

Interactive programs 

Other 

Total 

What is the primary challenge radio campaigns face in promoting family planning in Ilorin Metropolis?



Cultural resistance

Limited funding 

Low listenership 

Lack of engaging content 

Other

Total 

How effective are radio campaigns in promoting family planning among married women in Ilorin Metropolis?
Very effective 
Somewhat effective 
Neutral
Somewhat ineffective 
Not effective at all
Total
	100


45
15
28
12
10
100


25
35
0
10
30
100


54
26
10
5
5
100


23
17
30
15
15
100

74
16
10
5
5
100
	100%


45%
15%
28%
12%
10%
100%


25%
35%
0%
10%
30%
100%


54%
26%
10%
5%
5%
100%


23%
17%
30%
15%
15%
100%

74%
16%
10%
5%
5%
100%


Source: Field Work, 2025
The data presented in Table 4 highlights the influence, challenges, and effectiveness of radio campaigns in promoting family planning among respondents in Ilorin Metropolis. A significant 64% of respondents strongly agreed that radio campaigns have influenced them to consider or adopt family planning methods, while 15% agreed, suggesting a high impact of such campaigns on respondents’ decision-making. Meanwhile, 60% strongly agreed and 30% agreed that cultural or religious beliefs limit the effectiveness of radio campaigns, indicating that cultural and religious factors are key barriers. Additionally, 54% strongly agreed and 26% agreed that radio campaigns have positively changed their perception of family planning, showing that these campaigns are effective in reshaping opinions. However, 45% of respondents noted that limited access to radio signals reduces the impact of family planning campaigns, while 15% reported it as somewhat effective, and 28% remained neutral, highlighting infrastructure challenges in broadcasting. When asked about which aspect of radio campaigns most encourages family planning adoption, 35% pointed to testimonials, 25% to expert advice, 10% to interactive programs, while 30% cited other factors, with no respondents selecting awareness messages. This underscores the power of personal stories and expert insights in driving family planning advocacy. The main challenges identified in promoting family planning through radio include cultural resistance (54%), limited funding (26%), low listenership (10%), lack of engaging content (5%), and other factors (5%). Regarding the overall effectiveness of radio campaigns among married women in Ilorin Metropolis, 23% rated it as very effective, 17% as somewhat effective, 30% remained neutral, 15% as somewhat ineffective, and 15% as not effective at all, indicating a mixed perception. However, when assessing the general effectiveness of radio campaigns in promoting family planning, 74% rated it as very effective, 16% as somewhat effective, 10% as neutral, and a combined 10% rated it as somewhat or not effective, suggesting a generally positive impact of radio campaigns despite some limitations.
4.3. DISCUSSION OF FINDINGS
The purpose of this study was to examine the role of radio campaigns in promoting family planning practices among residents of Ilorin Metropolis. Data gathered through questionnaires and analyzed in Section 4.2 provided valuable insights into the awareness levels, attitudes, and challenges associated with family planning campaigns disseminated via radio.
Findings reveal that radio campaigns are a significant tool in raising awareness about family planning in Ilorin Metropolis. The data indicates that 64% of respondents strongly agreed that radio campaigns have influenced them to consider or adopt family planning methods, while an additional 15% agreed. This high level of positive response suggests that radio is an effective platform for sensitizing the public on family planning issues.
The study also highlights that 54% of respondents strongly agreed and 26% agreed that radio campaigns have positively changed their perception of family planning, emphasizing the transformative power of radio in addressing misconceptions and promoting positive attitudes toward family planning. However, the effectiveness of these campaigns is not without challenges, as 60% of respondents strongly agreed and 30% agreed that cultural and religious beliefs limit the success of family planning campaigns. This finding underscores the deeply rooted influence of socio-cultural and religious norms, which often hinder the full acceptance and adoption of family planning practices, despite media advocacy.
Limited access to radio signals was another barrier identified in the study. While 45% of respondents strongly agreed that this issue reduces the impact of family planning campaigns, 28% maintained a neutral stance. This suggests that infrastructure and technological limitations may affect the reach of family planning messages, particularly in areas with poor radio signal coverage.
In exploring the factors that encourage the adoption of family planning through radio campaigns, testimonials (35%) and expert advice (25%) emerged as the most influential elements, while awareness messages and interactive programs received less preference. This indicates that listeners are more responsive to personal stories and professional guidance, which offer relatable experiences and credible information that can foster behavior change.
The study also identifies cultural resistance (54%) as the primary challenge faced by radio campaigns in promoting family planning, followed by limited funding (26%), low listenership (10%), and lack of engaging content (5%). These challenges suggest that while radio campaigns are impactful, they operate within a complex environment where social norms, financial constraints, and content relevance shape their effectiveness.
Regarding the overall effectiveness of radio campaigns in promoting family planning among married women in Ilorin Metropolis, responses were mixed: 23% rated the campaigns as very effective, 17% as somewhat effective, while 30% remained neutral. This suggests that while a notable proportion of married women benefit from these campaigns, a significant portion either holds no strong opinion or perceives the impact as limited. However, when assessing the general effectiveness of radio campaigns on family planning, a majority of 74% considered them very effective, reinforcing the positive role of radio in influencing public health behavior.
In summary, the findings confirm that radio campaigns are an important and impactful medium for promoting family planning in Ilorin Metropolis. They successfully raise awareness, positively influence perceptions, and encourage consideration or adoption of family planning methods. However, challenges such as cultural and religious barriers, limited funding, and signal accessibility issues hinder the full realization of their potential. Addressing these challenges through targeted strategies—such as culturally sensitive programming, improved funding, community involvement, and technological enhancements—will be crucial to maximizing the impact of radio campaigns on family planning outcomes in the region.




















CHAPTER FIVE
SUMMARY, CONCLUSION, AND RECOMMENDATIONS
 5.1. SUMMARY
This study, titled “Impact of Radio Campaign on Family Planning Among Married Women in Ilorin Metropolis,” was structured into five comprehensive chapters to explore how radio campaigns influence the awareness, attitudes, and adoption of family planning practices among married women in Ilorin Metropolis, Kwara State. The research aimed to assess the extent to which radio campaigns inform and educate married women about family planning methods, encourage positive reproductive health behaviors, and contribute to family well-being in the community.
Chapter One provided the background of the study, emphasizing the importance of family planning in reducing maternal mortality, improving child health, and fostering economic stability. It highlighted the role of radio as a medium for mass communication and sensitization, particularly in addressing reproductive health challenges. The chapter also outlined the objectives of the study, research questions, significance, scope, and definitions of key terms, establishing a foundation for the investigation.
Chapter Two presented a review of relevant literature, examining concepts related to family planning, media campaigns, and health communication. The chapter discussed the theoretical framework guiding the study, focusing on the Theory of Planned Behavior, which explains how attitudes, subjective norms, and perceived behavioral control influence individuals’ intentions and actions; and the Uses and Gratification Theory, which posits that audiences actively seek media content to satisfy specific needs, including health information. Empirical studies were reviewed to provide context on the impact of media campaigns on family planning in different settings, highlighting the gaps that this study addressed in the context of Ilorin Metropolis.
Chapter Three detailed the research methodology, adopting a quantitative survey design. The population comprised married women in Ilorin Metropolis, a significant demographic group within the estimated population of over 900,000 residents. A purposive sampling technique was used to select respondents across various socio-demographic backgrounds. Data were collected through structured questionnaires focusing on radio listenership, awareness of family planning messages, perceived impact of radio campaigns, and adoption of family planning methods. The validity and reliability of the instruments were ensured through expert reviews and pilot testing, while data were analyzed using descriptive statistics such as frequencies and percentages.
Chapter Four presented the analysis and interpretation of the data. Findings revealed a high level of radio listenership among married women in Ilorin Metropolis, with the majority indicating regular exposure to family planning messages through radio programs. The results also showed a significant level of awareness and knowledge about various family planning methods, with many respondents attributing this awareness to the influence of radio campaigns. However, challenges such as cultural beliefs, religious concerns, fear of side effects, and limited spousal support were identified as barriers to the full adoption of family planning practices. The findings underscored the relevance of radio as a tool for public health education and the importance of addressing socio-cultural factors to enhance the effectiveness of family planning campaigns.
Chapter Five summarizes the study’s main findings, draws conclusions about the impact of radio campaigns on family planning, and offers recommendations to strengthen reproductive health communication efforts in Ilorin Metropolis.
5.2 Conclusion
This study concludes that radio campaigns play a significant role in shaping awareness and influencing attitudes toward family planning among married women in Ilorin Metropolis. The findings indicate that radio serves as a vital source of information, with many respondents reporting that they learned about family planning methods such as oral contraceptives, implants, injectables, and natural methods through radio programs. This supports the Uses and Gratification Theory, as married women actively seek out radio content to satisfy their informational needs on reproductive health.
The study also affirms the relevance of the Theory of Planned Behavior, as attitudes toward family planning, perceived social support (or lack thereof), and control factors such as access to services and family support were shown to influence the likelihood of adopting family planning practices. While radio campaigns have succeeded in raising awareness and stimulating interest, the actual uptake of family planning methods remains influenced by cultural norms, religious beliefs, spousal approval, and fears about side effects.

Overall, radio remains a powerful communication channel for promoting family planning, but its full potential can only be realized when complemented by community engagement, accurate information dissemination, and efforts to address socio-cultural and psychological barriers that affect reproductive health behaviors.
5.3 Recommendations
Based on the findings and conclusions of this study, the following recommendations are made to enhance the effectiveness of radio campaigns on family planning among married women in Ilorin Metropolis:
1. Strengthen Community-Based Family Planning Advocacy:
Radio stations should collaborate with community health workers, religious leaders, and women’s groups to promote culturally sensitive family planning messages that address misconceptions and reduce resistance to adoption.
2. Promote Spousal Involvement in Family Planning Programs:
Radio campaigns should target both men and women, encouraging open family discussions and joint decision-making on family planning issues to increase male support and reduce gender-based barriers.
3. Increase Frequency and Consistency of Family Planning Programs:
Regular and sustained family planning messages should be aired, ensuring that married women in Ilorin Metropolis receive continuous information and reminders to reinforce knowledge and motivate behavior change.
4. Leverage Local Languages and Testimonials:
Radio programs should use local languages and feature testimonials from women who have successfully used family planning methods, making the content relatable and enhancing trust in the information provided.
5. Address Myths and Misconceptions Directly:
Family planning campaigns should dedicate segments to addressing common fears about side effects and misconceptions, using medical experts and community figures to provide accurate information and reassurance.
6. Enhance Listener Engagement through Interactive Programs:
Introducing call-in shows, question-and-answer sessions, and community feedback programs can help clarify doubts, build trust, and create a participatory learning environment for family planning discussions.
7. Integrate Radio Campaigns with Health Facility Services:
Radio messages should include referrals to nearby health centers, highlighting available family planning services, counseling options, and contact information for follow-up.
8. Evaluate Campaign Impact Regularly:
Periodic assessments should be conducted to gauge the effectiveness of radio campaigns in increasing family planning uptake, enabling adjustments based on community feedback and changing needs.
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