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CHAPTER ONE
1.1	Background of the study
Social media has become an integral part of daily life, influencing both personal and professional activities. While it serves as a valuable tool for networking, communication, and information dissemination, its role in workplace productivity, particularly among non-academic staff, remains a subject of debate. Thus, social media has emerged as a significant component of modern communication and information exchange, reshaping how individuals interact and perform their daily tasks. Platforms such as Facebook, Instagram, Twitter, WhatsApp, and LinkedIn have become vital tools for personal and professional engagement. While social media has revolutionized communication, its pervasive influence has sparked concerns about its impact on workplace productivity, especially among non-academic staff in educational institutions. Rebello, (2023).
Smartphone is an advanced mobile phone device that has improved considerably in the 21st century with the accommodation of many features such as accessing emails, biometrics, online shopping, social media, and many more. The Smartphone has also made students' lives easier, as they can access their school information on the gadget through electronic learning (e-learning), and mobile learning (m-learning). Rebello, (2023).
Mobile phones have become so ubiquitous that they turned into an important part of our life. According to Parsons, mobile subscriptions exceed 6 billion subscriptions globally. Similarly, Ipsos and Verizon (as cited in Tan & El-Bendary) found out that adopting mobile phones with smart technologies has increased fast which also coincided with a more utilization of their Internet capabilities. With the advent of modern technology, mobile phones and Smartphone’s are used not only for calling and text messages but also for banking and social networking. Recent developments in technology have made the use of mobile devices feasible in other sectors such as education and government. While educators are using mobile devices as teaching aids, students are also using them as learning tools.
Ajayi (2006:56), So for social media campaign or any issue to interest public, it must not be regarded as fallacious or unsystematically prepared but rather involving message on existing public interest to the people based on experiences, facts, beliefs, socio-economic and educational backgrounds. Millington, (2017).
Writers and philosophers such as Marshall McLuhan were instrumental in the development of media theory during this period. His now famous declaration in Understanding Media: The Extensions of Man (1964) that "the medium is the message" drew attention to the too often ignored influence media and technology themselves, rather than their "content," have on humans' experience of the world and on society broadly.
Andrew L. Shapiro (1999) argues that the "emergence of social media, digital technologies signals a potentially radical shift of who is in control of information, experience and resources" (Shapiro cited in Croteau and Hoynes 2003: 322). W. Russell Neuman (1991) suggests that whilst the "new media" have technical capabilities to pull in one direction, economic and social forces pull back in the opposite direction.
A number of definitions exist as to what politics is. These various scholastic views result in politics being differently defined. Among such is the definition offered by Millington (2017) that politics is the art of possibility and a game of wits, all that begins and ends with government. Politics is essentially the art and science of government. That is, the study of the control, distribution and use of power over human activities in society. (Kelly, 2009; Rebello, 2023).
In the context of educational institutions like Kwara State Polytechnic, non-academic staff play a crucial role in ensuring the seamless operation of administrative, financial, and student support services. Their productivity directly influences the institution's efficiency and overall success. However, the increasing adoption of social media among employees has introduced a dynamic that may either enhance or hinder their work performance. Qiu, and Sey, (2017).
Social media platforms offer benefits such as improved communication, collaboration, and access to information, which can positively impact productivity. For example, staff members can use platforms to disseminate information quickly, coordinate tasks, and foster relationships that improve teamwork. On the other hand, excessive social media usage during work hours may lead to distractions, time wastage, and reduced focus on assigned tasks, ultimately affecting overall productivity. Qiu, and Sey, (2017).
Several studies have examined the effects of social media on productivity, primarily focusing on corporate organizations and academic staff. However, there is limited research addressing non-academic staff in polytechnics, particularly in Kwara State Polytechnic. This gap necessitates a thorough exploration of the relationship between social media usage and the productivity of non-academic staff in this institution.  Qiu, and Sey, (2017).
Understanding how social media usage affects non-academic staff productivity will provide valuable insights into the challenges and opportunities it presents. This study aims to assess the extent of social media usage among non-academic staff, identify its impact on their productivity, and propose recommendations for balancing its benefits and drawbacks in the workplace. By investigating this issue, the study will contribute to the body of knowledge on workplace productivity and offer practical solutions for managing social media use in educational institutions, ensuring that it enhances rather than diminishes the efficiency of non-academic staff.
1.2	Statement of the problem
In recent years, the proliferation of social media platforms such as Facebook, Instagram, WhatsApp, Twitter, and others has significantly transformed communication and interaction in both personal and professional contexts. While these platforms provide numerous benefits, such as real-time communication, networking, and information sharing, their pervasive usage has raised concerns about their impact on workplace productivity.
At Kwara State Polytechnic, like in many other institutions, non-academic staff play a critical role in ensuring the smooth running of administrative and operational processes. However, anecdotal evidence and observations suggest that excessive social media usage during work hours may lead to distractions, reduced focus, and time mismanagement. This trend may result in delays in task completion, inefficiencies in service delivery, and a decline in overall productivity, which could negatively affect the institution's effectiveness in achieving its goals.
Despite these concerns, limited empirical studies have been conducted to systematically examine the relationship between social media usage and the productivity of non-academic staff in tertiary institutions, particularly in Kwara State Polytechnic. The lack of such studies creates a gap in understanding the extent to which social media usage influences work output, whether positively or negatively. This study seeks to address this gap by investigating the effect of social media usage on non-academic staff productivity in Kwara State Polytechnic. It will explore the patterns of social media use, identify potential impacts on productivity, and propose strategies to mitigate any negative effects while harnessing potential benefits for enhanced performance.
1.3	Objectives of the Study
	The general objective of this study is:
· To know how frequent do non-academic staff at Kwara State Polytechnic use social media during work hours
· To know the primary purposes for why non-academic staff use social during working hours
· To know the perceived impact of social media usage on task completion and overall job performance
· To know the challenges associated with the use of social media among non-academic staff at Kwara State Polytechnic
1.4	Research questions
1. How frequently do non-academic staff at Kwara State Polytechnic use social media during work hours?
2. What are the primary purposes for why non-academic staff use social during working hours?
3. What is the perceived impact of social media usage on task completion and overall job performance?
4. What challenges associated with the use of social media among non-academic staff at Kwara State Polytechnic?
1.5	Significance of the Study
The study is significant for various reasons, thus, it provides insights into how social media usage impacts the productivity of non-academic staff, helping to identify whether it serves as a distraction or a tool for improved efficiency. The findings can help Kwara State Polytechnic management develop appropriate policies and guidelines for the professional use of social media within the workplace and it offers valuable data on the behavior and habits of non-academic staff regarding social media, highlighting areas that may require training or awareness programs.
By identifying the positive and negative effects of social media, the study can recommend strategies to balance personal and professional use of social platforms, enhancing productivity and the research findings can guide the development of workplace policies for social media usage, ensuring staff remain productive while leveraging social platforms for beneficial purposes.
1.6	Scope of the study
	The scope of this study focuses on examining the effects of social media usage on the productivity of non-academic staff at Kwara State Polytechnic. Thus, the study is limited to non-academic staff working at Kwara State Polytechnic across various departments and units. The study covers a defined period to observe trends in social media usage and its impact during that timeframe.
1.7	Definition of key terms
· Effect: The effect of something on another thing, or the capacity to have an effect on the character, development, or behavior of someone or something, or the effect itself. Or the power to affect, control or manipulate something or someone, the ability to change the development of fluctuating things such as conduct, thoughts or decisions.
· Social media: Social media are computer-mediated technologies that facilitate the creation and sharing of information, ideas, career interests and other forms of expression via virtual communities and networks.
· Non Staff:  refers to individuals who are not formally employed by an organization, but are instead recruited to perform specific tasks on a temporary basis. Non-staff are typically distinguished from staff members by the nature of their work, with staff members performing long-term, regular duties.
· Social media usage: Social media usage involves billions of people globally using online platforms to share information, connect with others, and engage in virtual communities through text, video, photos, and other content.
· Productivity:  is the efficiency of producing goods or services, and is often measured as a ratio of output to input. It can also be defined as how much output can be produced with a given set of inputs.


CHAPTER TWO
LITERATURE REVIEW
2.0	Introduction
Literature review or narrative review is a type of review article. A literature review is a scholarly paper, which includes the current knowledge including substantive findings, as well as theoretical and methodological contributions to a particular topic. Literature reviews are secondary sources, and do not report new or original experimental work. Most often associated with academic-oriented literature, such reviews are found in academic journals, and are not to be confused with book reviews that may also appear in the same publication. Literature reviews are a basis for research in nearly every academic field.
2.1	THEORETICAL FRAMEWORK
2.1.1	Technology Determinism Theory
Technological determinism is a reductionist theory that assumes that a society's technology progresses by following its own internal logic of efficiency, while determining the development of the social structure and cultural values. The term is believed to have originated from Thorstein Veblen (1857–1929), an American sociologist and economist. The most radical technological determinist in the United States in the 20th century was most likely Clarence Ayres who was a follower of Thorstein Veblen and John Dewey. William Ogburn was also known for his radical technological determinism and his theory on cultural lag.
The first major elaboration of a technological determinist view of socioeconomic development came from the German philosopher and economist Karl Marx, who argued that changes in technology, and specifically productive technology, are the primary influence on human social relations and organizational structure, and that social relations and cultural practices ultimately revolve around the technological and economic base of a given society. Marx's position has become embedded in contemporary society, where the idea that fast-changing technologies alter human lives is pervasive. Although many authors attribute a technologically determined view of human history to Marx's insights, not all Marxists are technological determinists, and some authors question the extent to which Marx himself was a determinist. Furthermore, there are multiple forms of technological determinism.
Technological determinism seeks to show technical developments, media, or technology as a whole, as the key mover in history and social change. It is a theory subscribed to by "hyperglobalists" who claim that as a consequence of the wide availability of technology, accelerated globalization is inevitable. Therefore, technological development and innovation become the principal motor of social, economic or political change.
Strict adherents to technological determinism do not believe the influence of technology differs based on how much a technology is or can be used. Instead of considering technology as part of a larger spectrum of human activity, technological determinism sees technology as the basis for all human activity.
Technological determinism has been summarized as 'The belief in technology as a key governing force in society (Merritt Roe Smith). 'The idea that technological development determines social change (Bruce Bimber). It changes the way people think and how they interact with others and can be described as a three-word logical proposition: "Technology determines history"' (Rosalind H. Williams). It is, the belief that social progress is driven by technological innovation, which in turn follows an "inevitable" course.' This 'idea of progress' or 'doctrine of progress' is centralised around the idea that social problems can be solved by technological advancement, and this is the way that society moves forward. Technological determinists believe that "'You can't stop progress', implying that we are unable to control technology" (Lelia Green). This suggests that we are somewhat powerless and society allows technology to drive social changes because, "societies fail to be aware of the alternatives to the values embedded in it [technology]" (Merritt Roe Smith).
Technological determinism has been defined as an approach that identifies technology, or technological advances, as the central causal element in processes of social change (Croteau and Hoynes). As a technology is stabilized, its design tends to dictate users' behaviors, consequently diminishing human agency. This stance however ignores the social and cultural circumstances in which the technology was developed. Sociologist Claude Fischer (1992) characterized the most prominent forms of technological determinism as "billiard ball" approaches, in which technology is seen as an external force introduced into a social situation, producing a series of ricochet effects.
Rather than acknowledging that a society or culture interacts with and even shapes the technologies that are used, a technological determinist view holds that "the uses made of technology are largely determined by the structure of the technology itself, that is, that its functions follow from its form" (Neil Postman). However, this is not to be confused with Daniel Chandler's "inevitability thesis", which states that once a technology is introduced into a culture that what follows is the inevitable development of that technology.
2.1.2	Uses and Gratifications Theory (UGT)
Uses and Gratifications Theory (UGT) was propounded by Elihu Katz and Jay Blumler, in 1974, the theory is an approach to understanding why and how people actively seek out specific media to satisfy specific needs. The driving question of UGT is: Why do people use media and what do they use them for? UGT discusses how users deliberately choose media that will satisfy given needs and allow one to enhance knowledge, relaxation, social interactions/companionship, diversion, or escape. It assumes that audience members are not passive consumers of media. Rather, the audience has power over their media consumption and assumes an active role in interpreting and integrating media into their own lives. Unlike other theoretical perspectives, UGT holds that audiences are responsible for choosing media to meet their desires and needs to achieve gratification. This theory would then imply that the media compete against other information sources for viewers' gratification.
Assumptions of the Theory: 
· The audience is active and its media use is goal oriented
· The initiative in linking need gratification to a specific medium choice rests with the audience member
· The media compete with other resources for need satisfaction
· People have enough self-awareness of their media use, interests, and motives to be able to provide researchers with an accurate picture of that use.
· Value judgments of media content can only be assessed by the audience.
The Uses and Gratifications Theory (UGT) is highly relevant to understanding how people share and adopt job opportunity information on social media. UGT posits that individuals actively seek out and use media to satisfy specific needs or desires, rather than passively consuming content.
1. Understanding Motivations for Sharing Job Opportunities
Information Seeking and Sharing: Users share job opportunities to fulfill their need for information dissemination, especially if they believe the information is valuable to their network.
Altruism: Sharing job openings may satisfy the social need of helping others, improving their reputation as someone supportive or well-connected.
Social Capital: Posting job-related content can enhance professional credibility or expand social capital within professional networks.
2. Motivations for Adopting Job Information:
Personal Advancement: Individuals adopt job information to meet their need for career growth and economic stability.
Convenience: Social media provides easy access to job opportunities, fulfilling the need for efficiency in job searches.
Social Influence: Seeing job information shared by trusted connections increases its credibility, fulfilling the need for reliable information sources.
3. Role of Social Media Features
Customization: Algorithms tailor job-related posts to match users' interests, fulfilling their need for relevant content.
Engagement Tools: Likes, shares, and comments allow users to interact with job information, reinforcing their sense of community and participation.
Networks: Platforms like LinkedIn are explicitly designed for professional networking, where users actively seek and share career-related content.
4. Practical Implications
For Employers: Understanding UGT helps employers craft job posts that resonate with users’ needs, such as providing clear, engaging, and personalized content.
2.2	CONCEPTUAL FRAMEWORK
2.2.1	Concept of Social media
In 2019, Merriam-Webster defined social media as "forms of electronic communication (such as websites for social networking and micro blogging) through which users create online communities to share information, ideas, personal messages, and other content (such as videos). The creation and exchange of information, ideas, interests, and other kinds of expression through online communities and networks is made possible by social media, which are interactive digital channels.
Users usually access social media services through web-based apps on desktops or download services that offer social media functionality to their mobile devices (e.g., smartphones and tablets). As users engage with these electronic services, they create highly interactive platforms that individuals, communities, and organizations can share, co-create, discuss, participate, and modify user-generated or self-curated content posted online.
In addition, social media is used to create memories, discover new things, promote oneself, make friends, and cultivate ideas through the production of blogs, podcasts, films, and gaming websites. This changing relationship between humans and technology is the focus of the emerging field of technological self-studies. With more than 100 million active users, Facebook, TikTok, Instagram, Twitter, and LinkedIn are some of the most well known social networking platforms.
YouTube, Telegram, WhatsApp, and Snapchat are some of the other well-known sites that are occasionally referred to as social media services, depending on perspective Even early cave dwellers left writing on one other's walls thousands of years ago, therefore social media has been around for a very long time. Social media, however, has reached a completely new level thanks to the Internet. Every month, more than 2 billion people utilize social networks, and that number is continually rising every day by dozens of people. Facebook, Instagram, Twitter, YouTube, Pinterest, and TikTok are among the most popular social networks from all age groups. Social networks like TikTok are for creating and sharing short videos that get very popular among young age groups.
However, another app, like Facebook, Instagram, and even YouTube, provided features for users to create funny and entertaining videos. Social media promotes users to share content with others and display content in order to enhance a particular brand or product. Social media allows people to be creative and share interesting ideas with their followers or fans. Certain social media applications such as Twitter, Facebook, and Instagram are places where users share specific political or sports content. Many reporters and journalists produce updates and information on sports and political news. It can truly give users pertinent and necessary information to stay up to date on relevant news stories and topics. However, there is a down side to it.
Users are advised to exercise due diligence when they are using social media platforms. According to Andreas Kaplan, mobile social media applications can be differentiated among three types: Space-timers (location and time-sensitive): Exchange of messages with relevance mostly for one specific location at one specific point in time (e.g. Facebook Places, WhatsApp) Quick-timers (only time sensitive): Transfer of traditional social media mobile apps to increase immediacy (e.g. posting on Twitter or status updates on Facebook) Slow-timers (neither location nor time sensitive): Transfer of traditional social media applications to mobile devices (e.g. watching a YouTube video or reading/editing a Wikipedia article).
2.2.2	Concept of Non Academic Staff
Non-Academic staff members are professional employees who contribute very significantly to the success of students in tertiary institutions. As noted in the University Staff Association’s (2019) submission to the Academic Planning process, staff bring to the Institutions an important repertoire of professional skills, possess a wealth of institutional knowledge, provide essential resources, and work alongside of faculty and Administration in realizing the University’s mission. Gorge Frank (2024)
Many have served through several administrations and numerous leadership changes at the departmental level. This long-term experience gives them invaluable expertise and lends consistency to the daily operations of the University. Their input and opinions are vital to many of our decision-making processes. The contribution of non-academic staff highly impacts the student experience Kwara State Polytechnic. While department support students academically and in research, staff make equally important contributions toward the success of students through many critical support and operational services. Gorge Frank (2024)
Staff members guide students through admission and registration processes, issue scholarship and awards, orient them to the Institution, facilitate residence life programming, monitor their completion progress, deliver innumerable nonacademic learning opportunities and help prepare them for their next career stage. Staff members, serving in our academic departments or in student service units, are usually the first point of contact for numerous students who need assistance in one form or another. It goes without saying that there are perhaps very few students whose positive experience at Kwara State Polytechnic did not include the contributions of one or more members of non-academic staff. Tosin Agboola (2024).
Implementation of new policies falls largely upon them, staff are often the first to see and feel the real challenges facing Institution. This cuts two ways: strained financial resources, increasing enrolment, increasing regulation and accountability, innovations in technology, and the downloading of responsibilities all add to the workload and stress of staff
members. But it also means that staff are positioned best to know where the stresses in the system reside. Not only can they identify what is broken and needs fixing; in many cases they have valuable insight into how it might be fixed. That said, their opinions are sometimes undervalued. Some feel they are treated as second-class citizens to department members and are marginalized when important decisions are made. Tosin Agboola (2024).
2.2.3	Non-Academic Staff  Working Behind the Scenes
At universities and colleges, non-academic staff play a range of roles. Janitors and custodians keep the campus clean and safe, providing vital services that enable students and faculty to focus on their work. IT personnel is responsible for the smooth operation of computer networks and other technology, while security staff are tasked with keeping higher education campuses and students safe. Administrative staff provide a wide range of services, from financial aid to career counseling. Behind the scenes, each of these roles makes higher education possible from an infrastructural perspective. But when it comes to non-academic staff, their core job is actually the same as all academic faculty: promote student success in higher education. Best, S.G. (2016). 
2.2.4	Non-Academic Staff Offering a Helping Hand and Key Advice
Non-academic staff, from enrollment staff to mental health counselors, provide invaluable support to students. In addition to helping students navigate the complexities of school, they’re often the first point of contact for students seeking financial aid, career advice, and emotional and mental support. Non-academic staff also provide guidance on academic matters such as course selection and study strategies. Hancock, J. T. (2018). 
These services have a huge effect on student success in higher education, including whether or not a student will graduate on time, whether they’ll transfer to another school, and whether they’ll take a semester off. The more support a student has, the less stressed they’re likely to feel about their academic wellness. As noted by the report “Building on Completion Gains” from Complete College America, non-academic staff are essential in helping students to stay on track to graduation. The study found that students who interacted with non-academic staff had higher completion rates than those who did not. Du Preez (2019).
That’s because students don’t just need academic resources to excel. They also need advice on finances from enrollment staff and financial aid officers, tutoring in areas where they struggle from advisors, and career services from counselors that can help them plan for their future. Du Preez (2019).
2.2.5	Non-Academic Staff Meeting Enrollment Goals
Non-academic staff are also an essential part of enrollment in higher education especially those who work in the admissions office. As the number of students attending college continues to rise, the admissions staff must ensure that they have enough personnel to provide services and support to all of their students. In other words, non-academic staff are on the front lines when it comes to recruitment and enrollment in higher education. Without their dedication and ability to focus in on the details, a school might not recruit enough students. Or, if it does, it may be recruiting the wrong ones. Cheever, N. A. (2023). 
Non-academic staff are also crucial in helping universities and colleges retain students. As noted by the same report from Complete College America, non-academic staff help students to stay on track to graduation. The study found that students who interacted with non-academic staff had higher completion rates than those who did not. That’s because counselors, advisors, and financial aid officers can provide students with personalized forms of support. Cheever, N. A. (2023). 
‍2.2.6	Non-Academic Staff are Crucial to a Tight-Knit Community
One peripheral role that non-academic staff play is to foster a sense of community in higher education. From student organizations to faculty-led initiatives, non-academic staff create a more positive and inclusive campus environment. This positivity can go a long way in keeping students optimistic about their higher education, as these staff members tend to have regular contact with students much more so than academic departments. Forming a strong community with students is instrumental in fostering student success. And in the end, higher education institutions couldn’t function without the hard work and dedication of their non-academic staff. As such, they deserve to be recognized and appreciated for the invaluable services they provide. Ashok A., (2018). 
2.2.7	Social media usage on non staff Networking & Professional Growth
Social media has transformed how individuals interact, connect, and grow professionally. While much research has focused on the impact of social media on employees within organizations, there is growing interest in how non-staff members such as freelancers, consultants, entrepreneurs, and job seekers leverage social media for networking and career advancement. Hancock, J. T. (2018). 
The rise of platforms like LinkedIn, Twitter, Facebook, and industry-specific networks has enabled non-staff professionals to build relationships, seek opportunities, and establish their personal brands without the traditional support of an employer. Social media facilitates professional networking by providing access to industry leaders, recruiters, potential clients, and peers worldwide. Additionally, it serves as a platform for knowledge sharing, skill development, and career visibility. Vliegenthart, R. (2017). 
Despite these benefits, challenges such as credibility, online competition, digital literacy, and the balance between professional and personal branding persist. Understanding the role of social media in networking and professional growth for non-staff individuals is essential in optimizing its potential and addressing limitations, thus, social media enables networking with professionals from other institutions, leading to knowledge exchange and career growth. Lesch, W. (2017).
2.2.8	Social media usage on non staff Time Wastage & Reduced Focus
In the modern digital era, social media has become an integral part of daily life, influencing communication, entertainment, and work environments. Platforms such as Facebook, Instagram, Twitter, and TikTok provide instant access to information, social interactions, and multimedia content. However, excessive usage of social media, particularly among non-staff members such as students, interns, volunteers, or temporary workers has raised concerns about time wastage and reduced focus in workplaces and academic settings. Chóliz, M. (2020). 
Social media has evolved beyond personal interactions and now plays a significant role in professional and educational spaces. While these platforms offer opportunities for networking, learning, and engagement, they also contribute to distractions, leading to inefficient time management and reduced productivity. Many organizations and educational institutions struggle to balance the benefits of social media with its potential drawbacks. Paniagua A. (2025). 
Non-staff members, who often lack the same level of supervision and accountability as full-time employees, may be more susceptible to excessive social media use during work or study hours. Research suggests that frequent social media engagement interrupts cognitive processes, making it difficult for individuals to sustain attention on tasks. Furthermore, constant notifications and the allure of entertainment content lead to procrastination, resulting in significant time wastage and excessive use of social media for non-work-related activities can lead to distractions and reduce overall productivity. Wargo, J, Wargo, L. (2022) 
2.2.9	Social media usage on non staff workplace Conflicts & Miscommunication
Social media has become an essential communication tool in workplaces, facilitating collaboration and engagement among employees. However, its increasing use among non-staff personnel such as contractors, freelancers, interns, and temporary workers has introduced new challenges related to workplace conflicts and miscommunication. Organizations rely on both formal and informal communication channels to ensure smooth operations. Pew Research center, (2020). 
Social media platforms like WhatsApp, Facebook, and LinkedIn provide non-staff personnel with immediate access to colleagues and supervisors, they also present risks of misinterpretation, misinformation, and blurred professional boundaries. Unlike full-time employees who often receive structured training on workplace communication and policies, non-staff personnel may lack clear guidelines, leading to potential misunderstandings. Scialfa, C. (2018).
Conflicts arising from social media use among non-staff workers can stem from factors such as tone misinterpretation, lack of clarity in digital messages, and the rapid spread of unverified information. Furthermore, differences in workplace culture, hierarchical misunderstandings, and informal communication outside official channels can exacerbate tensions between permanent staff and temporary workers, misinterpretation of messages on social media can lead to conflicts among staff, affecting the work environment. Thus, Institution need to highlight strategies for non-staff to adopt it in order to minimize social media-related conflicts, ensuring effective and professional communication across all employment categories. Huysman, M., & Steinfield, C. (2023). 
2.2.10	Social media usage on non staff Health & Psychological Impacts
Prolonged social media usage can cause stress, fatigue, and reduced mental focus, leading to lower efficiency in job performance. Social media has become an integral part of daily life, influencing various aspects of human behavior, mental health, and overall well-being. While much research has focused on employees and students, less attention has been given to non-staff individuals such as freelancers, unemployed individuals, retirees, and informal workers who engage with social media differently and may experience unique psychological and health-related impacts. Kakkar, S., & Saini, D. (2017). 
Social media platforms like Facebook, Instagram, Twitter, and TikTok have significantly altered communication, entertainment, and work dynamics. These platforms provide instant connectivity, information access, and entertainment; however, they also contribute to information overload, anxiety, and stress. Non-staff individuals, often lacking structured professional environments, may rely heavily on social media for networking, news, and social interactions, making them more susceptible to its effects. Nerur, S. (2018). 
For non-staff individuals, excessive social media usage can lead to mental health challenges, including:
Anxiety and Depression: Constant exposure to curated lifestyles, negative news, and cyberbullying can heighten feelings of inadequacy, loneliness, or distress.
Addiction and Dependency: Without workplace restrictions, non-staff users may develop unhealthy screen habits, leading to addiction and reduced productivity.
Sleep Disruptions: Late-night scrolling can interfere with sleep cycles, causing fatigue, mood swings, and cognitive impairments.
Health Implications of Excessive Social Media Use sedentary Lifestyle & Physical Health Decline and this extended screen time often leads to reduced physical activity, contributing to obesity, cardiovascular issues, and musculoskeletal problems. Excessive screen exposure can result in digital eye strain, headaches, and blurred vision and  exposure to distressing content, misinformation, and online conflicts can lead to emotional exhaustion and stress.
Given the growing reliance on social media, it is crucial to explore strategies to mitigate its negative effects. Educating non-staff individuals about digital well-being, encouraging healthy screen-time management, and promoting offline social interactions are essential steps toward minimizing its psychological and health-related consequences.
2.3	REVIEW OF RELATED STUDIES
The increasing reliance on social media in the workplace has sparked interest among researchers in understanding its implications on productivity. While some studies suggest that social media usage can enhance communication and engagement, others highlight its potential for distraction and inefficiency. This review synthesizes existing research on the effect of social media usage on non-academic staff productivity in Kwara State Polytechnic.
A study by Olanipekun (2022) at Babcock University in Ogun State investigated the relationship between social media usage and employee commitment. The findings revealed a strong positive correlation, suggesting that social media facilitates employee engagement and commitment. The study recommended that management should strategically utilize social media as a tool for employee engagement to enhance workforce productivity.
Research by Adzovie et al. (2017) at the University of Cape Coast examined the effect of Facebook usage on employee productivity. The study found that while Facebook could serve as a platform for professional networking and information sharing, excessive use during work hours negatively impacted productivity. This underscores the importance of developing policies that balance the benefits and drawbacks of social media usage in the workplace. Furthermore, a study focusing on information technology companies in Nigeria explored the impact of social media on employee performance. The results indicated a significant positive relationship between social media usage and employee productivity, emphasizing the potential of social media as a tool for enhancing performance when properly managed.
Positive Impacts of Social Media Usage in enhancing workplace productivity among non-academic staff by Kapoor et al. (2018). Several studies emphasize the benefits of social media in enhancing workplace productivity among non-academic staff. For instance, a study by Kapoor et al. (2018) found that social media facilitates seamless communication and collaboration among employees, leading to improved work efficiency. Similarly, Leonardi et al. (2013) reported that internal social networking platforms contribute to knowledge sharing and problem-solving, which are crucial for organizational productivity. Furthermore, social media can play a role in fostering a positive work environment.
Research by Cao et al. (2016) indicates that moderate social media usage can enhance employee morale and job satisfaction, which in turn positively affects productivity levels. On the other hand, excessive or unregulated use of social media can negatively impact productivity. A study by Brooks (2015) revealed that frequent interruptions caused by social media distractions lead to decreased concentration and task efficiency. Additionally, Rosen et al. (2013) highlighted that social media overuse contributes to procrastination and workplace inefficiencies. Organizations with lenient social media policies may experience a decline in employee performance. According to a study by Kakkar and Saini (2017), employees who engage in non-work-related social media activities during office hours tend to have lower productivity levels due to time mismanagement and divided attention.
Effect of Social Media Usage on Non-Academic Staff Productivity by David Gorge (2024). This review examines the existing research on the impact of social media usage on the productivity of non-academic staff in various institutions. Social media platforms, while serving as essential communication and networking tools, also pose challenges in workplace efficiency. Social media has become an integral part of daily life, influencing both personal and professional activities. While it serves as a valuable tool for networking, communication, and information dissemination, its role in workplace productivity, particularly among non-academic staff, remains a subject of debate.  Research on workplace productivity and social media usage suggests a dual impact. Some studies argue that social media facilitates professional development, inter-departmental communication, and knowledge sharing, which can improve efficiency. Others highlight the distractions caused by excessive social media use, leading to decreased focus, time wastage, and reduced overall productivity.
Research concluded that social media usage on non-academic staff productivity is dependent on how it is managed. While excessive use can be detrimental, controlled and purposeful engagement with social media can enhance communication and efficiency. Organizations must strike a balance by implementing strategies that maximize the benefits while mitigating the risks associated with social media use.


CHAPTER THREE
RESEARCH METHODOLOGY
3.0	Research design
This study used a descriptive survey method which, according to Senam and Akpan (2014), is one of the methods of quantitative research, which entails a painstaking process of gathering of information or data and using the results as the basis for determining the trend or the issues that will form the thrust of this research.
This study will employ descriptive survey research design to assess the effect of social media usage on non staff productivity in Kwara State Polytechnic. An audience survey will be carried out, this will be done to enable the researcher to discuss and makes findings on research goal especially as there is a widespread variables.
3.1	Research methodology
The research is on effect of social media usage on non staff productivity in Kwara State Polytechnic. This chapter will also try to know if social has negative effect on police brutality message on social media.
According to Olayiwola (2018) research is the process of aiming at dependable solution to problem through the planned and the systematic collection of data, analysis and interpretation of data collected for promoting progress and enabling man to relate move effectively to his environment in other for him to accomplish his purpose and resolve his conflict, thus this work will shed more light on motivation for sharing police brutality message on social media and its perceptions among Nigeria youths.
3.2	Population of the study
Population of study for any research work has been variously defined by different scholars and their definitions pointed toward the same direction. Avwokeni (2015: 92) refers to populations of a research study as the set of all participants that qualify for a study. Akinade and Owolabi (2009: 72) defined research population as the total set of observations from which a sample is drawn.
The population of this study is the non academic staff of Kwara state polytechnic totalling over 5,000 according to MIS Kwara state polytechnic. The population include the following staff in institute of:
1. Institute of Information and Communication Technology (ICT)
2. Institute of Applied Science (IAS)
3. Institute of General Studies (IGS)
4. Institute of Environmental Studies (IES)
5. Institute of Financial and Management Studies (IFMS)
6. Institute of Technology (IOT)
7. Staff in Exam and record
8. Security Staff
3.3	Sample Size/Sampling Techniques
	A multistage sampling technique is used to ensure a representative sample from the population. The stages include:
Stage 1
	The population is divided into strata based on institutes staff and others. This ensures that all institute are adequately represented.
1. Institute of Information and Communication Technology (ICT)
2. Institute of Applied Science (IAS)
3. Institute of General Studies (IGS)
4. Institute of Environmental Studies (IES)
5. Institute of Financial and Management Studies (IFMS)
6. Institute of Technology (IOT)
7. Staff in Exam and record
8. Security Staff
9. Institute of Health Technology (IHT)
10. Bursa
12. Admin
Stage 2
Sample Size
The sample size for this study will be 100
According to Issa (2012) Sampling technique is selecting individual members or a subset of the population to make statistical inferences from them and estimate the characteristics of the whole population. The sample procedure to be use for the study is probability sampling techniques; the sampling method is to be use in other to conduct investigation is random sampling method of 100 respondents both the married, unmarried, among non academic staff of Kwara State Polytechnics.
One hundred (100) respondents are selected for the research through non-probability sampling technique, males and female respondents will be selected among student of Kwara State Polytechnic. A sample is a subject of any sub-group which is fair representation of the entire population interest.
Stage 3
Sampling Technique
According to Issa (2012) Sampling technique is selecting individual members or a subset of the population to make statistical inferences from them and estimate the characteristics of the whole population. The main research instrument use in the study is questionnaire and interview, a data gathering instrument while involves questions and answers section between the researcher and the respondents. This information is elicited in a written form between the researcher and the respondent. Best and Kahn (1989:72) describes interview as oral questionnaire where the individual or interviewee gives the needed information orally.
3.4	Instrumentation
The data collection instrument included the questionnaire. Farinde et al (2015) defines questionnaire as a series of carefully prepared questions aimed at collectively providing answers that constitute part of or the main data required in a statistical enquiry or research. It is thus, noted to be the most commonly used method of data generation from large sample. However, the questionnaire basically comprises close ended questions.
The questionnaire will divide into two sections.  Section A which deals with questions that are related to the socio-demographic profile of the respondents such like age, religion, marital status and academic level while section B requires the respondents to provide unbiased information on effect of social media usage on non staff productivity in Kwara State Polytechnic.
However, the questionnaire consists of relevant items and questions drafted from the research objective and questions. It shall be distributed to the selected sample size, the question shall contain rating scales such as the nominal, ordinal (Likert scale) and interval etc.
3.5	Method of administration of the instrument 
One hundred questionnaires will be administered to each of the respondents of (Kwara State Polytechnics Non Academic Staff) in Ilorin Kwara State. It is the opinion of this research that any researcher that uses correct and effective formalities of conducting research he/she would come out with almost the same result, thus, this study is based upon the effect of social media usage on non staff productivity in Kwara State Polytechnic.
3.6	Validity of the research 
The instrument for gathering data will pre-tested using pilot study which will conduct in an attempt to avoid time and money been wasted. On getting the result the content of the questions on the research instrument used will effectively facilitated and structure. Consistent approach to the questions and the contents on the research instrument will satisfactory and well understood by the respondents. The validity test helped to identify potential needs for modifications of some questions were necessary. 
3.7	Reliability of the research 
Since the study is an empirical one, the data for this exercise will obtain from information gathering mainly for questionnaire which will be self-administer to people respondents (Kwara State Polytechnics Non Academic Staff).  
3.8	Method of data analysis
In analysing the data collected by the means of questionnaire simple percentage table and cross tabulation will be use in this research work and conclusion of the findings will follow. The method applied in analyzing the data is descriptive methods which involves the use of table and cross tabulation template and shall be used to calculate both aforementioned types of data analysis.


CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0	Introduction
	This research is based on role of mass media in the fight against religious discrimination among Nigeria youths. One hundred (100) questionnaires were use and administered to the respondents and all questions were filled with the means of Google form. The feedback from the respondents will be treated and analysed in different table.
4.1	Data Presentation
Table	1: Gender of respondents
	Options
	Respondents
	Percentage (%)

	Male
	53
	53%

	Female
	47
	47%

	Total
	100
	100%


	Source: Research Survey 2025	
From the table above, it shows that 53(53%) of the respondents are male while 47(47%) of the respondents are female. Thus, there are more male respondents than female in this research work with 47%.
Table	2: Age of respondents
	Options
	Respondents
	Percentage (%)

	18 – 25 years
	67
	67%

	26 – 35 years
	31
	31%

	36 years and above
	2
	2%

	Total
	100
	100%


Source: Research Survey 2025
The table above shows that 67(67%) of the respondents are between the age of 18-25years, 31(31%) are between 26-35years and 2(2%) respondents are between 36years and above. This indicate that majority of respondents are between 18-25years.
Table	3: Marital Status of respondents
	Options
	Frequency
	Percentage (%)

	Married
	20
	20%

	Single 
	79
	79%

	Divorced
	1
	1%

	Total
	100
	100%


Source: Research Survey 2025
The table above shows that 20(20%) of the respondents are married, 79(79%) of the respondents are single and just 1(1%) of the respondents is divorced. Thus, single respondents are more than married and divorced respondents in this research work with 79% of them.
Table	4: Education Qualification of respondents
	Options
	Frequency
	Percentage (%)

	SSC/OND
	-
	-

	HND/Bsc
	79
	79%

	MSc/MBA
	21
	21%

	Phd
	-
	-

	Total
	100
	100%


  Source: Research Survey 2025	
The table above shows that 79(79%) of the respondents are HND/B.s.c holder, and 21(21%) have other certificate. None of the respondents are ND/NCE holder. It show that majority of respondents are HND/Bsc holder.
Table 5: Religion of respondents? 
	Responses
	Frequency
	Percentage%

	Muslim
	46
	46%

	Christian
	52
	52%

	Others
	2
	2%

	Total
	100
	100


Source: Research Survey 2025
In the table above, it shows that 46(46%) of the respondents are Muslim, 52(52%) are Christian, 2(2%) of the respondents choose others for his religion. It indicated that most of the respondents are Christian with 52%.


Table	6: Year of Working Experience
	Options
	Frequency
	Percentage (%)

	1-5 Years
	30
	30%

	6-10 Years
	60
	60%

	11-15 Years
	10
	10%

	Others
	-
	-

	Total
	100
	100%


Source: Research Survey 2025		
From the table above, it shows that 30(30%) of the respondents are be working over 1-5 years, 60(60%) are be working over 6-10 years, 10(10%) of the respondents have be working for over 11-15 years. It means that majority of respondents are 60% have working experience of 6-10years.
ANALAYSIS OF RESEARCH QUESTIONS
Table 7: Which social media platforms do you use frequently?
	Responses
	No of responses
	Percentage%

	Facebook
	30
	30%

	Instagram
	10
	10%

	Twitter
	20
	20%

	WhatsApp
	25
	25%

	TikTok
	15
	15%

	Snapchat
	-
	-

	Total
	100
	100%


Source: Research Survey 2025
In the table above, it shows that 30(30%) of respondents use Facebook frequently, 10(10%) use Instagram frequently, 20(20%) use Twitter frequently, 25(25%) use WhatsApp frequently and 15(15%) of the respondents use Tiktok frequently.
Table 8: On average, how many hours do you spend daily on social media?
	Responses
	No of responses
	Percentage%

	Less than 1 hour
	21
	21%

	1–3 hours
	26
	26%

	4–6 hours
	40
	40%

	More than 6 hours
	13
	13%

	Total
	100
	100


Source: Research Survey 2025. 
From the table above, it shows that 21(21%) of the respondents spend less than 1 hour daily o social media 26(26%) spend 1-3 hours daily on social media, 40(40%) spend 4-6 hours on social media daily and just 13(13%) of the respondents spend more than 6 hours daily on social media.
Table 9: Purpose of using social media during work hours?
	Responses
	No of responses
	Percentage%

	Personal communication
	55
	55%

	Official communication
	5
	5%

	Entertainment
	30
	30%

	Information Gathering
	10
	10%

	Total
	100
	100


Source: Research Survey 2025.
This table above shows that 55(55%) of the respondents using social media during work hours for personal communication, 5(5%) use it for official communication, 30(30%) use it for entertainment and 10(10%) of the respondents use social media during work hours for information gathering.
Table 10: My social media usage affects my work efficiency?
	Responses
	No of responses
	Percentage%

	Strongly agree
	12
	12%

	Agree
	52
	52%

	Neutral
	34
	34%

	Disagree
	1
	1%

	Strongly Disagree
	1
	1%

	Total
	100
	100%


Source: Research Survey 2025.
From the table above, it shows that 12(12%) of the respondents strongly agree that social media usage affects their work efficiency, 52(52%) of the respondents also agreed, 34(34%) stayed neutral, 1(1%) disagreed and 1(1%) strongly disagreed.
Table 11: I get distracted by social media during working hours?
	Responses
	No of responses
	Percentage%

	Strongly agree
	30
	30%

	Agree
	40
	40%

	Neutral
	20
	20%

	Disagree
	10
	10%

	Strongly Disagree
	-
	-

	Total
	100
	100%


Source: Research Survey 2025.
From the table above, it shows that 30(30%) of the respondents strongly agreed that they get distracted by social media during their working hours, 40(40%) also agreed, 20(20%) stayed neutral and 10(10%) of the respondents strongly disagreed that they don't get distracted by social media during their working hours.
Table 12: Social media helps me improve communication with colleagues?
	Responses
	No of responses
	Percentage%

	Strongly agree
	68
	68%

	Agree
	11
	11%

	Neutral
	21
	21%

	Disagree
	-
	-

	Strongly Disagree
	-
	-

	Total
	100
	100%


Source: Research Survey 2025.
In the table above, it shows that 68(68%) of the respondents strongly agree that social media helps them improve communication with colleagues, 11(11%) also agreed and 21(21%) of the respondents stayed neutral. Thus, none of the respondents disagreed or strongly disagreed that social media helps them improve communication with colleagues.


Table 13: Using social media for official purposes enhances my job productivity?
	Responses
	No of responses
	Percentage%

	Strongly agree
	2
	2%

	Agree
	2
	2%

	Neutral
	18
	18%

	Disagree
	68
	68%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Research Survey 2025.
According to the analysis from the table above, it shows that 2(2%) of the respondents strongly agreed that using social media for official purposes enhances their job productivity, another 2(2%) also agreed, 18(18%) stayed neutral, 68(68%) of the respondents disagreed and 10(10%) of the respondents strongly disagreed that using social media for official purposes enhances their job productivity.
Table 14: Excessive use of social media leads to missed deadlines?
	Responses
	No of responses
	Percentage%

	Strongly agree
	15
	15%

	Agree
	65
	65%

	Neutral
	-
	-

	Disagree
	-
	-

	Strongly Disagree
	20
	20%

	Total
	100
	100%


Source: Research Survey 2025.
In the table above, it shows that 15(15%) of the respondents strongly agreed that excessive use of social media leads to missed deadlines, 65(65%) also agreed and 20(20%) of the respondents strongly disagreed that excessive use of social media leads to missed deadlines.


Table 15: I manage my time effectively despite using social media?
	Responses
	No of responses
	Percentage%

	Strongly agree
	12
	12%

	Agree
	52
	52%

	Neutral
	34
	34%

	Disagree
	-
	-

	Strongly Disagree
	2
	2%

	Total
	100
	100%


Source: Research Survey 2025.
The table above shows that 12(12%) of the respondents strongly agreed that they manage their time effectively despite using social media, 52(52%) of the respondents also agreed, 34(34%) stayed neutral and 2(2%) of the respondents strongly disagreed.
Table 16: The Polytechnic’s policies on social media usage affect my usage habits?
	Responses
	No of responses
	Percentage%

	Strongly agree
	5
	5%

	Agree
	22
	22%

	Neutral
	2
	2%

	Disagree
	64
	64%

	Strongly Disagree
	7
	7%

	Total
	100
	100%


Source: Research Survey 2025.
From the table above, it shows that 5(5%) of the respondents strongly agreed that Polytechnic’s policies on social media usage affect their usage habits, 22(22%) also agreed, 2(2%) stayed neutral, 64(64%) disagreed and 7(7%) of the respondents strongly disagreed.
Table 17: Social media use at work has improved my access to useful professional information?
	Responses
	No of responses
	Percentage%

	Strongly agree
	68
	68%

	Agree
	2
	2%

	Neutral
	2
	2%

	Disagree
	18
	18%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Research Survey 2025.
In the table above, it shows that 68(68%) of the respondents strongly agreed that social media use at work has improved their access to useful professional information, 2(2%) also agreed, another 2(2%) stayed neutral, 18(18%) disagreed and 10(10%) of the respondents strongly disagreed.
4.2	Discussions of the Findings
The effect of social usage on non academic staff productivity in Kwara State Polytechnic cannot be over emphasized or estimated. Thus, findings from field shows that 30(30%) of the respondents are be working over 1-5 years, 60(60%) are be working over 6-10 years, 10(10%) of the respondents have be working for over 11-15 years and 30(30%) of respondents use Facebook frequently, 10(10%) use Instagram frequently, 20(20%) use Twitter frequently, 25(25%) use WhatsApp frequently and 15(15%) of the respondents use Tiktok frequently while 21(21%) of the respondents spend less than 1 hour daily o social media 26(26%) spend 1-3 hours daily on social media, 40(40%) spend 4-6 hours on social media daily and just 13(13%) of the respondents spend more than 6 hours daily on social media.
Research shows that 55(55%) of the respondents using social media during work hours for personal communication, 5(5%) use it for official communication, 30(30%) use it for entertainment and 10(10%) of the respondents use social media during work hours for information gathering and 12(12%) of the respondents strongly agree that social media usage affects their work efficiency, 52(52%) of the respondents also agreed, 34(34%) stayed neutral, 1(1%) disagreed and 1(1%) strongly disagreed while 30(30%) of the respondents strongly agreed that they get distracted by social media during their working hours, 40(40%) also agreed, 20(20%) stayed neutral and 10(10%) of the respondents strongly disagreed that they don't get distracted by social media during their working hours.
Field performance deduced that 68(68%) of the respondents strongly agreed that social media use at work has improved their access to useful professional information, 2(2%) also agreed, another 2(2%) stayed neutral, 18(18%) disagreed and 10(10%) of the respondents strongly disagreed and 5(5%) of the respondents strongly agreed that Polytechnic’s policies on social media usage affect their usage habits, 22(22%) also agreed, 2(2%) stayed neutral, 64(64%) disagreed and 7(7%) of the respondents strongly disagreed.
Survey shows that 12(12%) of the respondents strongly agreed that they manage their time effectively despite using social media, 52(52%) of the respondents also agreed, 34(34%) stayed neutral and 2(2%) of the respondents strongly disagreed and 2(2%) of the respondents strongly agreed that using social media for official purposes enhances their job productivity, another 2(2%) also agreed, 18(18%) stayed neutral, 68(68%) of the respondents disagreed and 10(10%) of the respondents strongly disagreed that using social media for official purposes enhances their job productivity while 68(68%) of the respondents strongly agree that social media helps them improve communication with colleagues, 11(11%) also agreed and 21(21%) of the respondents stayed neutral. Thus, none of the respondents disagreed or strongly disagreed that social media helps them improve communication with colleagues.



CHAPTER FIVE
SUMMARY CONCLUSION AND RECOMMENDATIONS
5.1	Summary
The research work is on Effect of social usage on non academic staff productivity in Kwara State Polytechnic. Thus, the project is work is however, divided into five main chapters, chapter one of this research work is based on the background of the study, statement of the study, research objectives, research questions, significant of the study, scope and limitation of the study and definition of key terms.
Chapter two of this research work explained the theoretical framework of the research applied and the use of descriptive method to interpret and the interview. It is also explains the nature of individual research and the target goal often determine which design to employ about literature review.
Chapter three of this research work however, contains research methodology, population of the study, sampling size and sampling techniques, the instrument use in the research work, validity and rehabilitee of the instrument, method of administration of the instrument and method of data analysis.
Chapter four of this research work explains how the data was analysed for proper understanding. It is also contains data presentation, analysis of research questions and discussion of findings.
Chapter five contains the summary of the whole research work, how researcher recommends the work for another upcoming researcher and how they conclude the whole work.
5.2	Conclusion
	The study investigated how social media usage affects the productivity of non-academic staff in Kwara State Polytechnic. Data was collected through questionnaires distributed among administrative, clerical, and support staff. The findings revealed that: A significant number of staff use social media during working hours, primarily for personal communication, entertainment, and news updates.
	While some staff believe social media improves communication and reduces stress, excessive use led to distractions and reduced focus on assigned tasks and time spent on social media correlated negatively with overall work output and task completion rates.
	The study concludes that social media has a dual impact on non-academic staff productivity at Kwara State Polytechnic. While it can facilitate communication and occasional relaxation, excessive or unchecked use during work hours diminishes staff efficiency and work quality. There is a clear need for structured guidelines to balance social media benefits against its potential to disrupt workplace productivity.
5.3	Recommendations
	Based on the findings of this work, the following recommendations were formulated:
· Kwara State Polytechnic should establish clear guidelines regulating social media use during working hours to minimize distractions
· Organize training and awareness sessions highlighting the impact of excessive social media usage on productivity and work ethics
· Encourage staff to use social media purposefully for professional development, institutional communication, and networking relevant to their roles
· Management should periodically assess social media’s impact on staff performance and adjust policies accordingly
· Encourage staff to reserve personal social media activities for break times or outside working hours to maintain focus during official duties.
· Introduce official communication platforms for staff collaboration to reduce reliance on public social media apps for work purposes
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APPENDIX
Kwara State polytechnic, Ilorin,
Institute of Information and
Communication Technology,
Department of Mass Communication,
Dear respondent,
I’m an HND II student of the above-named Institution and Department carrying out a research on the “Effect of social usage on non academic staff productivity in Kwara State Polytechnic”. I shall be happy if you fill the questionnaire as sincerely as possible
Your identity shall be kept confidential as possible; and the data gathered therein will be used strictly for academic purpose.
INSTRUCTION: Please () the answer you consider appropriate. The questionnaire will be in two parts. Section A & B.
SECTION A: BIO-DATA
1. Gender: (a) Male (  ) (b) Female ( )
2. Age: (a) 18- 25 ( ) (b) 26-35 (  ) (c) 36 and above (  )
3. Marital Status: (a) Married ( ) (b) Single (  ) (c) Divorced (  )
4. Qualification: (a) SSC/OND (  ) HND/Bsc (  ) (c) MSc/MBA (  ) (d) Phd (  )
5. Religion: (a) Muslim (  ) (b) Christian (  ) (c) Others (  )
6. Year of Working Experience: (a) 1-5 Years (  ) (b) 6-10 Years (  ) (c) 11-15 Years (  ) (d) 15 Years and above (  )
SECTION B: RESEARCH QUESTIONS
7. Which social media platforms do you use frequently? (a) Facebook (  ) (b) Twitter (  ) (c) Instagram (  ) (d) WhatsApp (  ) (e) TikTok (  ) (e) Snapchat (  )
8. On average, how many hours do you spend daily on social media? (a) Less than 1 hour (  ) (b) 1–3 hours (  ) (c) 4–6 hours (  ) (d) More than 6 hours (  )
9. Purpose of using social media during work hours? (a) Personal communication (  ) (b) Official communication (  ) (c) Entertainment (  ) (d) Information Gathering (  )
10. My social media usage affects my work efficiency. (a) Strongly agree (  ) (b) Agree (  ) (c) Neutral (  ) (d) Disagree (  ) (e) Strongly disagree (  )
11. I get distracted by social media during working hours. (a) Strongly agree (  ) (b) Agree (  ) (c) Neutral (  ) (d) Disagree (  ) (e) Strongly disagree (  )

12. Social media helps me improve communication with colleagues. (a) Strongly agree (  ) (b) Agree (  ) (c) Neutral (  ) (d) Disagree (  ) (e) Strongly disagree (  )
13. Using social media for official purposes enhances my job productivity. (a) Strongly agree (  ) (b) Agree (  ) (c) Neutral (  ) (d) Disagree (  ) (e) Strongly disagree (  )
14. Excessive use of social media leads to missed deadlines. (a) Strongly agree (  ) (b) Agree (  ) (c) Neutral (  ) (d) Disagree (  ) (e) Strongly disagree (  )
15. I manage my time effectively despite using social media. (a) Strongly agree (  ) (b) Agree (  ) (c) Neutral (  ) (d) Disagree (  ) (e) Strongly disagree (  )
16. The Polytechnic’s policies on social media usage affect my usage habits. (a) Strongly agree (  ) (b) Agree (  ) (c) Neutral (  ) (d) Disagree (  ) (e) Strongly disagree (  )
17. Social media use at work has improved my access to useful professional information. (a) Strongly agree (  ) (b) Agree (  ) (c) Neutral (  ) (d) Disagree (  ) (e) Strongly disagree (  )


