CHAPTER ONE
INTRODUCTION
1.1	Background to the Study
In the digital age, social media platforms have revolutionized the way people access, consume, and share information. Among these platforms, Twitter stands out as a significant channel for the dissemination of news and opinions due to its real-time nature and global reach. However, while Twitter's role in promoting information flow is undeniable, it has also been implicated in the proliferation of fake news. 
Fake news refers to intentionally false or misleading information presented as news, often to manipulate public perception or achieve specific objectives. The speed and scope of information dissemination on Twitter have made it a double-edged sword, amplifying both credible and non-credible contentter’s unique structure and features contribute significantly to the spread of fake news. The platform’s 280-character limit encourages the creation and sharing of concise, often sensational headlines that may prioritize virality over accuracy. This brevity leaves little room for context or verification, enabling misinformation to spread rapidly. Moreover, Twitter’s algorithms tend to promote engaging content, inadvertently prioritizing sensationalist or polarizing posts over verified information. Such at form fertile ground for the unchecked dissemination of fake news, especially during critical events like elections or public health crises.
The role of user behavior on Twitter cannot be overlooked when examining the spread of fake news. Users often retweet and share content without verifying its authenticity, motivated by emotional responses or a desire to be among the first to share breaking news. A study by Vosoughi et al. (2018) found that fake news spreads more rapidly than true news on Twitter, primarily because falsehoods are more novel and evoke stronger emotions such as fear, disgust, and surprise. These behavioral tendenced with the platform’s design, create a feedback loop that exacerbates the problem.
Additionally, Twitter’s role in the spread of fake news is magnified by the influence of bots and coordinated disinformation campaigns. Automated accounts, or bots, are programmed to post and amplify specific narratives, often targeting trending topics to maximize visibility. These bots exploit Twitter’s hashtag and trending features, ensuring that fake news reaches a wider audience. Furthermore, coordinated disinformation campaigns, often driven by state and non-state actors, use Twitter to manipulate public opinion on political or social issues.
Despite efforts by Twitter to the spread of fake news through fact-checking labels, content moderation, and user education campaigns, challenges persist. Critics argue that these measures are often reactive rather than preventive and may inadvertently amplify misinformation by drawing attention to it. The platform’s commitment to free speech also complicates its ability to strike a balance between curbing misinformation and preserving open dialogue.
Understanding the role of Twitter in the spread of fake news is crucial in devising effective strategies to combat misinformation in the digital age. As the platform continues to evolve, addressing this issue requires a multifaceted approach involving platform policies, user education, and collaborations with fact-checking organizations. By tackling the root causes of fake news dissemination, Twitter can foster a more trustworthy information ecosystem.
Fake news has become a major part of Social Media, raising doubts about information credibility, quality, and verification. Studies investigating the influence of on Social Media have appeared in various fields such as digital media, journalism, and politics; however, in-depth analyses of the impact of fake news on society remain scarce. Furthermore, despite the growing body of research on fake news and Social Media a significant factor in the fight against fake news (Tandoc et al., 2018), an adequate review of the impact of fake news in Social Media on society is also lacking.
1.2	Statement of the Problem
The rise of social media platforms has revolutionized information sharing, but it has also contributed significantly to the rapid dissemination of fake news. Among these platforms, Twitter stands out due to its fast-paced, real-time nature and the viral potential of its content. Despite its benefits in facilitating communication and global interaction, the lack of stringent content regulation on Twitter has made it a fertile ground for misinformation. Fake news on the platform has led to widespread misinformation about critical issues, including health, politics, and social crises, ultimately eroding trust in credible sources and destabilizing public discourse.
One major concern is the ability of fake news to spread unchecked through retweets and algorithmically promoted content. The platform's design, which prioritizes engagement metrics like likes, shares, and comments, often amplifies sensational or misleading stories over verified information. This poses a significant challenge, as users frequently encounter false narratives disguised as credible news, making it difficult to discern fact from fiction. The spread of fake news on Twitter has been implicated in influencing election outcomes, causing public panic during health emergencies, and fostering societal divisions, demonstrating its far-reaching consequences.
Addressing the problem of fake news on Twitter is critical to restoring the integrity of information shared online. Despite some measures taken by Twitter, such as flagging misleading content and introducing fact-checking features, these efforts remain insufficient to curb the problem entirely. A lack of user awareness, coupled with the platform's algorithmic biases, exacerbates the issue, calling for more robust strategies and collaborations between Twitter, policymakers, and media organizations. The pervasive impact of fake news on Twitter underscores the urgent need for comprehensive solutions to safeguard public trust and ensure the responsible use of social media.
Fake news delays access to factual information for consumers to make informed choices. It delays information consumption and use by receivers. Some published information lacks supporting evidence, causing consumers to subject such information to due diligence before using it. It takes time to verify information that is already in the public domain. The process of verification may affect the way people consume and use news. They lose trust in information obtained through the media.


1.3 	Objectives of the Study
The primary objective of this research is to investigate the Role of Twitter on the spread of fake news. Specific objectives include:
1. To investigate the ways in which fake news is spreads through Twitter platforms.
2. To identify key factors and features that contribute to the rapid dissemination of false information.
3. To examine how fake news on Twitter may influence public opinion, trust in institutions, and democratic processes.
1.4 Research Questions
2. What are the ways in which fake news spreads through Twitter platforms?
3. What are the key factors and features that contribute to the rapid dissemination of false information?
4. In what ways does the spread of misinformation on Twitter influence public opinion and civic engagement?
1.5 	Significance of the Study
This study is significant for several reasons. 
First, it contributes to the academic understanding of the relationship between social media and fake news, shedding light on the mechanisms and dynamics at play. 
Second, it provides insights for policymakers, social media platforms, and the general public on the risks associated with fake news and the importance of critical information consumption. 
Finally, the study aims to guide the development of interventions and strategies to counteract the negative impact of fake news on society.
1.6	Scope of the Study
Conceptually, this study focuses on investigating the role of Twitter on the spread of fake news. Geographically, the scope of the study is limited to Ilorin metropolis.  Methodologically, the study adopts the use of research design of the survey type; the design provides the researcher with the opportunity to conduct a field work using questionnaire administered randomly among targeted respondents with the hope of gathering relevant information needed for the research work.
1.7	Definition of key Terms
Twitter: An online social networking and microblogging platform where users post and interact with short messages called "tweets." It is widely used for sharing news, opinions, and updates in real-time.
Fake News: False or misleading information presented as news, often intended to deceive or mislead the public. It can be in the form of fabricated stories, hoaxes, or manipulated content.
Spread: The term "spread" in the context of the role of Twitter in the dissemination of fake news refers to the manner and extent to which false or misleading information is shared, propagated, and amplified across the platform. This includes retweets, likes, comments, and sharing of posts by users, which contribute to the rapid circulation of such content.
Metropolis: A metropolis is a large and significant city, typically a major economic, political, and cultural hub. It is often the most prominent city in a region or country, with a substantial population and infrastructure. Examples include New York City, Tokyo, and Lagos.
Role: A role refers to the set of responsibilities, behaviors, expectations, or functions associated with a particular position, status, or activity in a specific context. It defines what is expected of someone or something within a system, organization, or society.






CHAPTER TWO
LITERATURE REVIEW
2.1	Theoretical Framework
2.1.1	Propaganda theory, 
Laswell and Blumenstock (1939) define propaganda as controlling attitudes by manipulating symbols words, and word substitutes like pictures and gestures. Propaganda is aimed at evoking desired emotions by the propagandist while at the same time suppressing emotions that are likely to stifle the desired goals. “(T)he problem of the propagandist is to multiply all the suggestions favorable to the attitudes which he wishes to produce and strengthen, and to restrict all suggestions which are unfavorable to them” (Lasswell, 1927, p. 630)
Herman and Chomsky (1988) introduce the propaganda model focusing on the inequality of wealth and power and its multilevel effects on mass-media interests and choices. The model traces the routes by which money and power can filter out the news fit to print or broadcast, marginalize dissent, and allow the government and dominant private interests to get their messages across to the public (Herman & Chomsky, 1988, p.2). Propaganda is promotion which is veiled in one way or another as to its origin or sources, secondly, the interests involved, thirdly, the methods employed, fourth, the content spread, and fifth, the results accruing to the victims anyone, any two, any three, any four, or all five.” Cull et al. (2017), in a critical view of government and private media, extrapolates that the purpose of propaganda is not to inform but sway.
This theory informs the study of the working and use of propaganda both in legacy media and social media. It informs the circumstances, nature, and causes of social and traditional media propaganda. The theory further highlights the potential users of propaganda and the general tilting of news and information for individual or group interests. Lasswell acknowledged that technological changes exacerbate propaganda. Communication channels have created a homogenous society across political, social, and economic classes, with individuals engaging one another in argument and persuasion.
2.1.2	Information Cascade Theory
Information cascade theory suggests that individuals tend to rely on the actions of others when making decisions, especially in the absence of complete information. In the context of social media, users may be more likely to believe and share information if they see others in their network doing the same. This can contribute to the rapid spread of fake news.
Information cascade theory is one of the explanations for human behavior, precisely the decision-making process. Hoch and Kunreuther (2004) note that information cascades arise in situations of uncertainty when information is insufficient or difficult to interpret. For this reason, people tend to trust others’ experiences if they separately come to the same solution. For example, most tourists choose restaurants to visit based on reviews on the Internet. The positive experience of many people demonstrates its quality, and it is impossible to get additional accurate information before visiting this restaurant. However, information cascades are often based on very little information and can, therefore, be detrimental to decision making (Hoch & Kunreuther, 2004). At the same time, in contrast to herding, information cascades are based on strong beliefs, so a person may not perceive signs that say the opposite to his or her vision (CFA Institute, 2017). For example, a large investor’s purchase of shares can encourage other investors to make similar investments, even if the profitability of this choice is questionable. Thus, the informational cascade can be beneficial or harmful for decision-making, depending on the context.
2.2	Conceptual Framework
2.2.1 Twitter and Its Users
Twitter, a popular microblogging platform, is widely regarded as a key player in the dissemination of information across the globe. With its real-time sharing capabilities, it allows users to post and interact with content within seconds, reaching millions of users simultaneously. This immediacy and accessibility have made Twitter a crucial tool for news dissemination, social interaction, and political engagement. However, these same features have inadvertently contributed to the proliferation of fake news, as users often share content without verifying its authenticity (Allcott & Gentzkow, 2017).
Twitter's structure amplifies the spread of fake news through its retweeting mechanism, trending topics, and algorithm-driven content prioritization. Fake news often gains traction due to its emotionally charged or sensational nature, which appeals to users and encourages rapid sharing. Research indicates that false information spreads faster than the truth, as it typically evokes stronger emotional responses (Vosoughi, Roy, & Aral, 2018). This dynamic makes Twitter fertile ground for misinformation campaigns and the viral spread of unverified claims.
Twitter users play a significant role in the spread of fake news. Many users, motivated by the desire to stay informed or to be the first to share breaking news, fail to verify the credibility of sources before posting. Cognitive biases, such as confirmation bias, also influence user behavior, as individuals are more likely to share content that aligns with their pre-existing beliefs, regardless of its accuracy (Pennycook & Rand, 2018). Additionally, the platform's anonymity can encourage the creation and sharing of deceptive content without accountability.
Automated accounts, or bots, are another major factor in the dissemination of fake news on Twitter. These accounts are programmed to share specific types of content, often promoting false narratives or amplifying divisive topics. Coordinated campaigns, often politically motivated, exploit these bots to manipulate public opinion and create the illusion of widespread agreement on contentious issues (Ferrara et al., 2016). These campaigns leverage Twitter's open-access nature to reach diverse audiences rapidly. The spread of fake news on Twitter has profound implications for public perception and societal trust. Misinformation can influence political decisions, erode trust in institutions, and exacerbate social divisions. For instance, during the 2016 U.S. presidential election, fake news stories on platforms like Twitter significantly shaped public discourse and voting behavior (Allcott & Gentzkow, 2017). This highlights the critical need for mechanisms to curb the spread of false information.
Twitter has implemented various measures to address the fake news problem, such as labeling misleading content, promoting verified accounts, and enhancing algorithms to detect misinformation. Despite these efforts, challenges remain due to the evolving tactics of those spreading fake news and the platform's commitment to maintaining free speech (Gorwa, Binns, & Katzenbach, 2020). Collaborative efforts involving platform governance, user education, and third-party fact-checking are essential for mitigating the issue. Twitter has revolutionized communication and information sharing, it has also become a powerful conduit for the spread of fake news. Understanding the interplay between platform design, user behavior, and external actors is crucial for addressing this challenge. A multi-faceted approach that includes technological innovation, regulatory frameworks, and public awareness is necessary to preserve the integrity of information on Twitter and similar platforms (Vosoughi, Roy, & Aral, 2018).
2.1.2 	Concept of Fake News
The problem of fake news has existed since news began to circulate widely after the printing press was invented in 1439 (Biyani, Tsioutsiouliklis, & Blackmer, 2016). In recent years, fake news has reached a broader audience with the help of social media and has caused more serious social harm. Fake news detection has been widely studied by both academic communities and the industry. However, there is still no agreement on the definition of fake news among many existing studies. Therefore, we first discuss and compare several definitions of fake news that are adopted in existing studies. Then, we give our definition of fake news that will be adopted in the rest of this research.
Fake news was exclusively used in the satire context, Balmas et al. (2014) found that fake news is meant to perceived as unrealistic, while traditional news content is meant to be perceived as realistic. Cohen et al. (2017) provided a broad definition of fake news, i.e., fake news is everything from malicious stories to political propaganda. They pointed out that many articles are written by journalists who write articles using web searches but with no actual verification. Willnat et al. (2014) found that 53.8% of journalists use microblogs (ex. Twitter) to gather information and report from news stories. 
In a recent study of fake news in the 2016 election (Allcott & Gentzkow, 2017),
it is deﬁned as a news article that is intentionally and veriﬁably false and could mislead
readers. This deﬁnition has been widely adopted in several existing studies. Based on the two key features of fake news under this deﬁnition, i.e., authenticity and intent, a recent survey paper on the topic of fake news detection (Shu et al., 2017) provides a more concise deﬁnition of fake news, i.e., fake news is a news article that is intentionally and veriﬁably false. Under this deﬁnition, fake news must include information that can be veriﬁed as false and must be intentionally created to mislead readers. Nowadays, the fast development of social media and Web2.0 enables fake news to be shared over millions of times and generates a huge amount of advertising revenue. Considering this impact, Klein et al. (2017) deﬁne fake news as the online publication of intentionally or knowingly false statements of fact. Several previous studies regard fake news as a particular news article being intentionally deceptive (fake, fabricated, staged news, or a hoax).
2.1.3	Fake News on Social Media
In this subsection, we will discuss some unique characteristics of fake news on social media, which make them spread more wildly and rapidly than in traditional news media. Malicious Accounts on Social Media On social media, there are plenty of malicious accounts that actively spread fake news. Some of them are controlled by robots instead of real humans. A social bot refers to a social media account that is controlled by a computer algorithm to automatically produce content and interact with humans (or other bot users) on social media (Ferrara, Varol, Davis, Menczer, & Flammini, 2016). Due to the low cost of creating social media accounts, a massive amount of social bots can be easily created with the specific purpose of spreading fake news on social media. 
One study showed that the 2016 U.S. presidential election was distorted by a massive amount of online social bots (Bessi & Ferrara, 2016). About 19 million social bot accounts on Twitter posted tweets in support of either Trump or Clinton in the single week before election day1. Besides social bots, trolls, i.e., real human users who actively post biased or false information on social media or online discussion forums in order to emotionally manipulate the online public, are another group of users who tend to spread fake news. They are often paid so that they have a strong incentive to spread fake news or other misinformation as widely as they can. For instance, there was evidence that showed 1,000 paid Russian trolls spread fake news on Hillary Clinton2. The effect of trolling is to trigger people’s inner negative emotions, such as anger and fear, resulting in doubt, distrust, and irrational behavior (Shu et al., 2017). 
Another type of malicious account is cyborg account. Cyborg accounts have mixed functions of real human accounts and social bots. A cyborg account is usually registered by a human but set an automated computer program that responds to human input quickly. This type of accounts is also widely used in spreading fake news (Chu, Gianvecchio, Wang, & Jajodia, 2012). To deal with malicious accounts, Twitter deleted tens of millions of suspicious accounts in the cull, which up to 6 percent of all its registered accounts. Change of Roles Social media has changed people’s roles in consuming and disseminating news. From a traditional communication theory’s point of view (Shannon & Weaver, 1963), news is released by a source and goes through a media to reach its consumers. However, the interactive property of social media brings a fundamental shift in communication, i.e., receivers become the new “sources”. On social media, information consumers themselves become information creators and distributors once they share the information with their friends or followers (shown in Figure 2.35).
2.1.4	Effect of Fake News on the Society 
Character assassination, branding, public relations, news management, propaganda and deception are all tools of the trade. Personalities or narratives that do not agree with the projected narrative are labelled as being fake‘, subversive, conspiracy theories or any number of other labels that are intended to belittle the sender and not to engage in the content of the message. Character assassination is defined as being the deliberate destruction of an individual‘s reputation. Character assassins target the private lives, behaviour, values, and identity of their victims. Biographical details are altered or fabricated. Intimate features are made public. Achievements are questioned. Good intentions are doubted. The goal is to attack the moral standing of the target in the eye of the public, and to provoke a negative emotional response towards the object of character assassination. 
Ultimately it is about shaping minds and hearts in order for the public to be more inclined to do what is offered or suggested by the communicator of fake news. These situations are very much framed as being a crisis, which on the one hand is something that is a threat. It is a threat to values and norms, it is creating a situation of uncertainty and it requires urgency to rectify. That brings me to another aspect of a crisis, which involves a political call and mobilization in order to resolve the identified source of crisis. It is often described as being something that requires unity of thought and action against a rather  poorly defined threat that is promoted as being an existential threat of course, this requires managing and controlling the information flows around the said crisis, because if these information channels are not adequately controlled, it will adversely impact upon the operational aspects of the event. To shape perceptions of processes and events, a reality of diametrically opposed set of political forces are created and projected. This is done in a scripted form, where good and bad sides are seen to exist in an existential struggle that will decide the shape of the political and social world to come. 
The good side consists of the global Liberal Political Order21 and its leadership in global processes and events. There is the general public, which the political order speaks for and acts on their behalf, which can act as a form of victim in need of rescue at times. Enter the bad side, which are those that seek to challenge and/or topple the Liberal Order (by perception and not necessarily actual reality). It should be noted that fake news is not a recent phenomenon, it has been around for some time. News was noted by the father of modern public relations, Edward Bernays, as being not accidental in its timing or nature. In fact he saw news as a means for engineering consent. The measure of effect of fake news is found in the credibility of the messenger and the level of resonance with the intended target audience, which relies on a combination of timing and personal relevance to the target audience. That audience must also have ability to access that information or news. 
An excellent example of fake news being used as a means of character assassination and to instill fear in dissenters was seen in 2016 when the Washington Post ran an article quoting extensively a front group named Prop or Not, claiming that they were a nonpartisan group of researchers‖ (they were forced to publish a significant retraction afterwards). The story denounced some 200 different media outlets as being pro Putin‖ or anti Clinton‖ without sufficient due diligence in fact checking. This led to claims that the Washington Post running intelligence agency propaganda in order to maintain information dominance by instigating a New McCarthyism.
2.1.5 	Fake News Dissemination on Twitter
The design of Twitter encourages virality, making it a fertile ground for fake news. Features such as retweets, likes, and trending hashtags amplify the reach of information. Studies show that tweets containing misinformation often use sensational language and emotionally charged content to attract attention (Pennycook & Rand, 2021). These characteristics exploit human cognitive biases, leading users to share such content more readily than verified news.
Social media is a global village involving several participants; this environment allows information to be shared from one person to another at the speed of light. It allows people to contribute and express their opinions on various issues with ease. It is known for minimum restriction on information sharing, low cost, and very easy access. The platform could be regarded as the home of hate speech, malice, and fake news, because common people can create their own content, which in many cases are not entirely true. Fake news is defined as cautious spread of false information in the form of news articles and stories with the intent of destroying an image.
According to (Gentzkow, 2017) it is news articles that are intentionally and verifiably false, and could mislead readers. This expresses the fact that fake news could be news articles published and are set on being false. The spread of false information has become synonymous with the term fake news (Cooke, 2017). In contemporary modern age, social media platforms have become major sources of information, people almost no longer refer to traditional media to confirm information. Indeed, some information found in the traditional media originates from the social media. The urge to search for news on social media is almost like an addiction. People are ready to feed this addiction by publishing fake news stories and post on social media, mostly to generate a high flow of online traffic. So many social media users are quick to believe what they watch or hear without much thought. This has become very convenient for people who use this flaw to spread fake news on social media, knowing that social media users are unlikely to confirm the information received. People used this high flow of traffic to create wealth for themselves. Since the audience is very convincing, they go on to share the information from one social media platform to another. Fake news can spread faster than real news (Langin, 2018). It has a wider coverage and wider audience (Vousoughi, 2018). Fake news uses a lot of devices and tools to attract audience. In the case of social media, catchy headlines and captions are used to attract audience’s attention. Social media articles use many exaggerated titles to sell their fake news.
2.1.6	Role of the Nigerian Audience in the Dissemination of Fake News
The presence of Nigerians on the internet is quite large. As at 2019, 113.3 million Nigerians use the internet (Statista, 2019). A section of this population includes users of the social media who constitute a major part of active internet users in Nigeria. This is prompted by easy access to electronic devices and internet connection at a relatively affordable rate. On the social media platforms, some Nigerians have more than one account. Thus, it could be said that the Nigerian audience have an established presence on social media which enables the rapid spread of information. Propagandists and people with different purposes take advantage of this quick circulation of information to spread fake news. Social media is the major carrier of fake news. The new information age has created a vital surrounding with loads of information, a large part of which is reliable, with the more significant chunk unverifiable.
According to Ogbette (2019), it was discovered that in Nigeria most people do not always confirm the source of a piece of information before believing and sharing it. In some cases, such information may turn out to be fake. This could be tied to the overwhelming amount of information on the internet (BBC, 2019). The average Nigerian social media user is presented with a lot of information every day. This user has other things to attend to and therefore has limited or no time to confirm every information he receives. As such, the user would likely spread information he deems important without proper confirmation. With a sense of protection and care for loved ones and friends, he forwards the fake news to them. They in turn forward it to family and friends who continue the cycle until it becomes common knowledge. The messages also contain instructions, which could be slightly coercive. These instructions state the benefits of spreading the messages and the consequences of not doing so. This encourages the average user to help in spreading fake news. The urgency some of these messages present also make some people to immediately respond and take whatever action presented. Audiences are required to forward the received message to others around them. Regarding trending societal issues that are yet to be resolved by the appropriate authorities, fake news spreads faster. Fake news showing the brevity of the issue, a statement made by a public figure on the issue, or regarding a proposed solution gets to the audience easily as they are anxious to be informed about such an issue and for a resolution to be made
2.3 Empirical Review
Several empirical studies have investigated the role of Twitter in the dissemination of fake news, employing various research designs to understand the dynamics of misinformation spread on the platform. These studies offer insights into the mechanisms that facilitate the rapid propagation of false information and suggest strategies to mitigate its impact.
Allcott and Gentzkow (2017) Social Media and Fake News in the 2016 Election. Journal of Economic Perspectives. Allcott and Gentzkow analyzed the impact of fake news on social media, particularly Twitter, during the 2016 U.S. presidential election. They used Information Diffusion Theory to examine how false stories spread through social networks, finding that fake news articles were shared widely on Twitter, though their overall influence on voter behavior was limited compared to traditional media. This study directly relates to the topic by providing empirical evidence of Twitter’s role in amplifying fake news. It highlights the platform’s mechanisms, such as retweeting and virality, that facilitate the rapid spread of misinformation, offering a foundational understanding for the research.
Vosoughi, Roy, and Aral (2018) The Spread of True and False News Online. This study conducted a large-scale analysis of Twitter data to compare the diffusion of true and false information. Using Social Contagion Theory, the authors found that false information spreads faster, farther, and deeper than true information, primarily due to its novelty and emotional appeal, which drive user engagement. The study is highly relevant as it provides quantitative evidence of Twitter’s role in the rapid dissemination of fake news. It emphasizes user behavior and platform dynamics, which are critical for understanding the mechanisms behind misinformation spread in the context of the research topic.
Shao et al. (2018) The Spread of Low-Credibility Content by Social Bots: Nature Communications. Shao et al. investigated the role of automated accounts (bots) on Twitter in spreading low-credibility content. Using Network Theory, they analyzed how bots amplify fake news by targeting influential users and leveraging network structures to increase visibility. This study is pertinent as it explores the technological aspects of Twitter that contribute to fake news dissemination. Understanding the role of bots and network dynamics is essential for the research topic, as it highlights non-human actors in the spread of misinformation.
Grinberg et al. (2019) Fake News on Twitter During the 2016 U.S. Presidential Election: Grinberg et al. examined user interactions with fake news on Twitter during the 2016 election, using Selective Exposure Theory to explain why certain individuals are more likely to engage with misinformation based on their ideological leanings. They found that a small group of users, often with strong partisan biases, were responsible for the majority of fake news sharing. This study is relevant as it connects user behavior and ideological factors to the spread of fake news on Twitter. It provides insights into the demographic and psychological aspects that the research topic can explore to understand why fake news gains traction.



CHAPTER THREE
METHODOLOGY
3.1	Research Method 
[bookmark: page51]	Research method is a term used to describe a number of decisions which need to be taken regarding the data before they are collected. This is the outline; a general arrangement or plan from which the research work is built on. It relates to the general approach adopted in execution of the study (Moris, 2018). The research design serves as guidelines that direct the researcher towards solving the research problem and may vary depending on the nature of the research problem being studied.  For this study, the research method adopted by the researcher is of the survey type. The method allows the researcher to carryout field work and engage in one-on-one interaction with the respondents.
3.2	Population of the Study 
Population refers to the entire pool from which sample is being drawn (Encyclopedia, 2023). This covers the target of the study. It specifies the aggregate of items or persons from whom the data pertinent to the study were collected. It is an actual or definite total number of respondents whose opinions were sought on various items of questions contained in the research instrument. The population of this study is Ilorin metropolis 
3.3	Sample Size and Sampling Technique
Sample is a fraction of the population or subject drawn through a definite procedure from the specified population (Aderemi, 2017). There are three (3) local government in ilorin metropolis (Ilorin west, Ilorin east and Ilorin South). The study adopt Ilorin west and Adewole Ward as population.  Total population of adewole ward as at the 2006 census is 45,494. This population encompassed both male and female. However, the sampling technique refers to the statistical method used to arrive at the sample size, or a good representative of the population (Obasi, 2013). Determining an appropriate sample size and employing an effective sampling technique are critical aspects of research methodology, influencing the study's validity and generalizability of findings. For this study, the sampling technique employed will be multi-stag sampling. The sampling technique provides the researcher opportunity to systematically choose the number of respondents liable to partake in the study. A multi-stage sampling technique was adopted in administration of the research instrument. 
Stage I: Selection of Cluster 
In the first stage, there are three local government in Ilorin metropolis (Ilorin west, Ilorin south and Ilorin east) Ilorin west was picked out of the three local government.
Stage II: Selection of Sampling Units
Within each cluster, there are 12 wards in Ilorin west (adewole, ajikobi, baboko, ogidi, ojuekun/zarumi, badari, balogun alanamu central, oloje, oko-erin, ubandawaki and warrah/egbejila/oshin) the researcher picked adewole ward.
Stage III: Selection of Participants
A sample size of 0.3 percent out of the total population of 45,494 was used. 
0.3 percent of 45,494 = 136.482 which is approximately to 136
This resulted in a final sample of 136 respondents. However, the researcher proceeded with administration of 136 copies of the questionnaire to the targeted respondents.
3.4	Research Instrument
Research Instrument refers to the tool, device, or instrument used in scientific or technical research to measure or control variables or conditions (Encyclopedia, 2023). In research, research instrument involves the selection and use of various tools and techniques to collect data and analyze research findings. Examples of research instrument in research include surveys, questionnaires, interviews, observation techniques, and laboratory equipment. However, selection and use of appropriate instrument are critical to the accuracy and validity of research results.
[bookmark: _GoBack][bookmark: page53]The instrument used for this study was questionnaire, which was a set of questions designed to obtain written responses from respondents. The questionnaire served as a vital instrument for gathering information from the respondents about their opinions, attitude and perception on the given phenomenon. The questionnaire was divided into two parts: part A contained items on the demography of the respondents while part B items answered the research questions posed by the study.
3.5	Validity of Research Instrument
Validity refers to the extent to which a research instrument accurately measures the constructs or variables it intends to assess. To ensure the validity of the research instrument, a rigorous process of content validation was undertaken. The questionnaire will be review by the research supervisor and experts in the field of Mass Communication to assess its relevance, clarity, and comprehensiveness. Their feedbacks were incorporated into the final version of the questionnaire to enhance its validity and ensure that it effectively measured the constructs of interest.
3.6	Reliability of the Research Instrument 
[bookmark: page52]Reliability pertains to the consistency and stability of measurements obtained through the research instrument. To ascertain the reliability of the questionnaire, a test-retest was conducted i.e twenty copies of the questionnaire were administered to participants (students) from selected classes areas. The responses were measured in correlation with what the questionnaire was expected to be measured. Subsequently, amendments were made to the questionnaire base on outcomes made from the administration and the researcher went back to field with 10 copies of the newly amended questionnaire to finally test its consistency before administering to the larger population of interest.
3.7	Method of Administration of the Instrument
The researcher used questionnaire instrument to collect and gather needful information from the respondents (adewole ward, Ilorin). The consents of the respondents were sought before administering the questionnaire, the researcher therein proceeded with the distribution of the research instrument, waited for the completion of the process and gathered information retrieved for possible statistical analysis, Inferences and conclusion. 


3.8	Method of Data Analysis
[bookmark: page54]A method of data analysis is a systematic approach to interpreting and understanding data in order to derive meaningful insights and conclusions. It involves the application of various statistical and computational techniques to analyze and make sense of large or complex data sets. Different methods of data analysis may be used depending on the nature of the data and the research questions being investigated. The method of data analysis used in this work is descriptive statistics which covered the use of frequency table expressed in percentages showing the responses of the respondents on each item contained in the research instrument.



CHAPTER FOUR
DATA ANALYSIS AND RESULT
4.0	Introduction
This chapter of the study covers the presentation and analysis of information gathered from the respondents using a researcher’s designed questionnaire titled “impact of Twitter on the spread of fake news in ilorin metropolis . A total number of 100 copies of the questionnaire were administered and all were dully returned back filled.  Analyses were carried out on the information retrieved using frequency tables expressed in counts and percentages.
4.1	Data Presentation 
Table 4.1.1: Gender Distribution of the Respondents 
	Response 
	Frequency 
	Percentage 

	Male 
	36
	36%

	Female 
	64
	64%

	Total 
	100
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.1.1 shows the gender distribution of the respondents. The statistics shows that out of the respondents who partook in the survey, 36 respondents representing 36% were males while 64 respondents representing 64% of them were females. This depicts that majority of the respondents who partook in the survey were female
Table 4.1.2: Age distribution of the Respondents
	Age 
	Frequency 
	Percentage 

	Less than 18
	17
	17%

	Above 18
	83
	83%

	Total 
	100
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.1.2 shows that 17 respondents representing 17% were of the age less than 18 years while 83 respondents representing 83% were of the age above 18 years. This statistics depicts that majority of the respondents (83%) who partook in the survey were above 18 years of age
Table 4.1.3: Marital status of the Respondents 
	Marital status 
	Frequency 
	Percentage 

	Single 
	45
	45%

	Married 
	54
	54%

	Divorce 
	1
	1%

	Total
	100
	100%


Source: Researcher’s Fieldwork, 2025
 Table 4.1.3 shows that 45 respondents representing 45% were single,54 respondents representing 54% of them were married, 1of the respondents representing 1% of the respondents were divorced, This statistics depicts that majority of respondents (50%)who partook in the survey were mostly married
Table 4.1.4: Occupation of the Respondents 
	Occupation 
	Frequency 
	Percentage 

	Student
	29
	29%

	Civil servant
	34
	34%

	Self-employed 
	37
	37%

	Total 
	100
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.1.4 Shows that 29 respondents representing 29% were students, 34 respondents representing 34% of them were civil servants, 37 of the respondents representing 37% of the respondents were self employed, This statistic depicts that majority of respondents (37%) who partook in the use of Twitter were mostly self employed
 SECTION B: Ways in which fake news is spread through twitter platforms ( ANALYSES OF DATA OF THE RESEARCH QUESTIONS )
Table 4.1.5: Twitter users in ilorin often share news without verifying it's authenticity 
	Response
	Frequency 
	Percentage 

	Strongly agree
	49
	49%

	Agree 
	13
	13%

	Indifferent 
	5
	5%

	Disagree 
	17
	17%

	Strongly disagree
	16
	16%

	Total 
	100
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.1.5 shows that 49 respondents representing 49% strongly agreed with the statement that twitter users in ilorin often share news without verifying it's authenticty 13 respondents representing 13% of them agreed with the statement, 5 respondents representing 5% of them were indifferent with the statement  17 respondents representing 17% disagreed with the statement while 16 respondents representing 16% of them strongly disagree. This statistics depicts that majority of the respondents strongly agree (49%).
Table 4.1.6: retweet and shares on Twitter contribute significantly to the spread of fake news
	Response
	Frequency 
	Percentage 

	Strongly agree
	27
	27%

	Agree 
	40
	40%

	Indifferent 
	22
	22%

	Disagree 
	5
	5%

	Strongly disagree
	6
	6%

	Total 
	100
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.1.6 shows that 27 respondents representing 27% strongly agreed with the statement, 40% of them representing 40 respondents agreed with the assertion, 22 respondents representing 22% of them were indifferent with the statement while 5 respondents representing 5% disagreed with the statement while 6 respondents representing 6% strongly disagreed with the statement. The statistics shows that majority of the respondents who partook in the survey 40% agree and attest that retweet and shares on Twitter contribute significantly to the spread of fake news.
Table 4.1.7: influence and popular account on Twitter sometimes unknowingly promote fake news in ilorin
	Response
	Frequency 
	Percentage 

	Strongly agree
	55
	55%

	Agree 
	35
	35%

	Indifferent 
	5
	5%

	Disagree 
	2
	2%

	Strongly disagree
	3
	3%

	Total 
	100
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.1.7 shows that 55 respondents representing 55% strongly agreed with the assertion that popular account promoted fake news in ilorin, 35 respondents representing 35% agreed with the statement, 5 respondents representing 5% were indifferent about the statement, 2 respondents representing 2% disagreed with the statement and 3 respondents representing 3% had contrary opinion. This depicts that majority, 55% of the respondents found popular account as a quicker means of promoting fake news on Twitter at ilorin metropolis.


Table 4.1.8: the lack of Strict content regulation on Twitter allow fake news to spread easily in ilorin
	Response
	Frequency 
	Percentage 

	Strongly agree
	42
	42%

	Agree 
	39
	39%

	Indifferent 
	10
	10%

	Disagree 
	5
	5%

	Strongly disagree
	4
	4%

	Total 
	100
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.1.8 shows that 42 respondents representing 42% of the respondents strongly agreed with the assertion that lack of regulation on Twitter allow fake news to spread easily, 39 respondents representing 39% of them agreed with the statement, 10 respondents representing 10% of them were indifferent, 5 respondents representing 5% of them disagreed with the statement while 4 respondents representing 4% of them strongly disagreed with the statement. This statistics shows that majority 42% of the respondents strongly agreed with the statement that they believe that lack of content regulation allows fake news to spread easily in Twitter.
Table 4.1.9: many Twitter users in ilorin cannot differentiate between real news and fake news
	Response
	Frequency 
	Percentage 

	Strongly agree
	47
	47%

	Agree 
	35
	35%

	Indifferent 
	10
	10%

	Disagree 
	5
	5%

	Strongly disagree
	3
	3%

	Total 
	100
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.1.9 shows that 47 respondents representing 47% strongly agreed with the statement, 35 respondents representing 35% of them agreed with the statement, 10 respondents representing 10% of them were indifferent, 5 respondents representing 5% of them disagreed with the statement while 3 respondents representing 3% of them strongly disagreed with the statement. This statistics depicts that the 47% Respondents strongly agree that many Twitter users  in ilorin cannot differentiate between real news and fake news.
SECT C: key factors and features that contributes to the rapid dissemination of false information
Table 4.1.10: Twitter's spreed of information sharing contribute significantly to the spread of fake news in ilorin
	Response
	Frequency 
	Percentage 

	Strongly agree`
	51
	51%

	Agree 
	39
	39%

	Indifferent 
	5
	5%

	Disagree 
	3
	3%

	Strongly disagree
	2
	2%

	Total 
	100
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.1.10 shows that 51 respondents representing 51% of the respondents strongly agreed with the statement, 39 respondents representing 39% of them agreed with the statement, 5 respondents representing 5% of them were indifferent, 3 respondents representing 3% of them disagreed with the statement while 2 respondents representing 2% of them strongly disagreed with the statement. This statistics shows that 51% Respondents strongly agree that twitter speed the spread of false information in ilorin.


Table 4.1.11: the anonymity of Twitter users makes it easier for fake news to be spread without accountability
	Response
	Frequency 
	Percentage 

	Strongly agree
	45
	45%

	Agree 
	40
	40%

	Indifferent 
	5
	5%

	Disagree 
	5
	3%

	Strongly disagree
	5
	2%

	Total 
	100
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.1.11 shows that 45 respondents representing 45% of the respondents strongly agreed with the statement, 40 respondents representing 40% of them agreed with the statement, 5 respondents representing 5% of them were indifferent, 5 respondents representing 5% of them disagreed with the statement while 5 respondents representing 5% of them strongly disagreed with the statement. The statistics shows that 45% Respondents strongly agree that twitter users makes it easier for fake news to be spread without accountability.
Table 4.1.12: trending hashtags on Twitter often promote unverified or false information rapidly in ilorin
	Response
	Frequency 
	Percentage 

	Strongly agree
	52
	52%

	Agree 
	44
	44%

	Indifferent 
	2
	2%

	Disagree 
	1
	1%

	Strongly disagree
	1
	1%

	Total 
	100
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.1.12 shows that 52 respondents representing 52% of the respondents strongly agreed with the assertion, 44 respondents representing 44% of them agreed with the statement, 2 respondents representing 2% of them were indifferent, 1% of them disagreed with the statement while 1 respondent representing 1% of them strongly disagreed with the statement. The statistics shows that 52% Respondents strongly agree that trending hashtags promote unverified information rapidly on Twitter.
Table 4.1.13: the lack of strict content regulation on Twitter allow fake news to spread easily in ilorin 
	Response
	Frequency 
	Percentage 

	Strongly agree
	39
	39%

	Agree 
	38
	38%

	Indifferent 
	2
	2%

	Disagree 
	13
	13%

	Strongly disagree
	8
	8%

	Total 
	100
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.1.13 shows that 39 respondents representing 39% of the respondents strongly agreed with the assertion, 38 respondents representing 38% of them agreed with the statement, 2 respondents representing 2% of them were indifferent, 13 respondents representing 13% of them disagreed with the statement while 8 respondents representing 8% of them strongly disagreed with the statement. The statistics shows that 39% Respondents agree to the statement that the lack of content regulation on Twitter allow fake news to spread easily.


Table 4.1.14: influencer and popular accounts on Twitter plays a major role in wide spread dissemination of fake news in ilorin 
	Response
	Frequency 
	Percentage 

	Strongly agree
	44
	44%

	Agree 
	25
	25%

	Indifferent 
	5
	5%

	Disagree 
	20
	20%

	Strongly disagree
	6
	6%

	Total 
	100
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.1.14 shows that 44 respondents representing 44% of the respondents strongly agreed with the statement that popular account on Twitter plays a major role in wide spread dissemination of fake news in ilorin. 25 respondents representing 25% of them agreed with the statement, 5 respondents representing 5% of them were indifferent, 20 respondents representing 20% of them disagreed with the statement while 6 respondents representing 6% of them strongly disagreed with the statement. The statistics shows that majority of the respondents 44% strongly agreed with the statement that popular account on Twitter plays a major role in wide spread dissemination of fake news in ilorin.
SECT D: How fake news on Twitter may influence public opinion, trust in institutions and democratic process.
Table 4.1.15: fake news circulated on Twitter has significantly shaped public opinion in ilorin metropolis 
	Response
	Frequency 
	Percentage 

	Strongly agree
	55
	55%

	Agree 
	38
	38%

	Indifferent 
	5
	5%

	Disagree 
	2
	2%

	Strongly disagree
	1
	1%

	Total 
	100
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.1.15 shows that 55 respondents 55% of the respondents strongly agreed with the statement, 38 respondents representing 38% of them agreed with the statement, 5 respondents representing 5% of them were indifferent, 2 respondents representing 2% of them disagreed with the statement while 1 respondents representing 1% of them strongly disagreed with the statement.  This depicts that 55% of the Respondents strongly agree that fake news circulated on Twitter has significantly shaped public opinion in ilorin metropolis.
Table 4.1.16: exposure to fake news on Twitter as reduce my trust in government institutions 
	Response
	Frequency 
	Percentage 

	Strongly agree
	42
	42%

	Agree 
	39
	39%

	Indifferent 
	10
	10%

	Disagree 
	5
	5%

	Strongly disagree
	4
	4%

	Total 
	100
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.1.16 shows that 42 respondents representing 42% of the respondents strongly agreed with the assertion. 39 respondents representing 39% of them agreed with the statement, 10 respondents representing 10% of them were indifferent, 5 respondents representing 5% of them disagreed with the statement while 4 respondents representing 4% of them strongly disagreed with the statement. The statistics shows that majority of the respondents 42% strongly agreed that exposure to fake news on Twitter as reduce my trust in government institutions.


Table 4.1.17: twitter plays a major role influencing voters decision during elections in ilorin metropolis 
	Response
	Frequency 
	Percentage 

	Strongly agree
	3
	47.00%

	Agree 
	35
	35.00%

	Indifferent 
	10
	10.00%

	Disagree 
	5
	5.00%

	Strongly disagree
	47
	3.00%

	Total 
	100
	100.00%


Source: Researcher’s Fieldwork, 2025
Table 4.1.17 shows that 3 respondents representing 3% of the respondents strongly agreed with the assertion. 35 respondents representing 35% of them agreed with the statement, 10 respondents representing 10% of them were indifferent, 5 respondents representing 5% of them disagreed with the statement while 47 respondents representing 47% of them strongly disagreed with the statement. This statistics shows that 47 of the Respondents strongly disagree that twitter plays major role in influencing voters decision during elections in ilorin metropolis.
Table 4.1.18: fake news on Twitter as contributed to increasing political tension and division in ilorin metropolis 
	Response
	Frequency 
	Percentage 

	Strongly agree
	51
	51%

	Agree 
	39
	39%

	Indifferent 
	5
	5%

	Disagree 
	3
	3%

	Strongly disagree
	2
	2%

	Total 
	100
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.1.18 shows that 51 respondents representing 51% of the respondents strongly agreed with the statement. 39 respondents representing 39% of them agreed with the statement, 5 respondents representing 5% of them were indifferent, 3 respondents representing 3% of them disagreed with the statement while 2 respondents repenting 2% of them strongly disagreed with the statement. This statistics shows that 51% of the Respondents strongly agree that fake news on Twitter as contributed to increasing political tension and division in ilorin metropolis.
Table 4.1.19: I believe the spread of fake news on Twitter threatens the democratic process in ilorin metropolis.
	Response
	Frequency 
	Percentage 

	Strongly agree
	42
	42%

	Agree 
	39
	39%

	Indifferent 
	10
	10%.

	Disagree 
	5
	5%

	Strongly disagree
	4
	4%

	Total 
	100
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.1.19 shows that 42 respondents representing 42% of the respondents strongly agreed with the statement. 39 respondents representing 39% of them agreed with the statement, 10 respondents representing 10% of them were indifferent, 5 respondents representing 5% of them disagreed with the statement while 4 respondents representing 4% of them strongly disagreed with the statement. This statistics shows that 42% of the Respondents strongly agree that the spread of fake news on Twitter threatens the democratic process in ilorin metropolis.


4.2	Analyses of Data of the Research Questions 
Research Question in Section A: ways in which fake news is spread through twitter platforms 
The data collected in the survey provides significant insights and shows that 49 respondents representing 49% strongly agreed with the statement that twitter users in ilorin often share news without verifying it's authenticty 13 respondents representing 13% of them agreed with the statement, 5 respondents representing 5% of them were indifferent with the statement 17 respondents representing 17% disagreed with the statement while 16 respondents representing 16% of them strongly disagree. This statistics depicts that majority of the respondents strongly agree (49%).
Further supporting this, Table Table 4.1.6 shows that 27 respondents representing 27% strongly agreed with the statement, 40% of them representing 40 respondents agreed with the assertion, 22 respondents representing 22% of them were indifferent with the statement while 5 respondents representing 5% disagreed with the statement while 6 respondents representing 6% strongly disagreed with the statement. The statistics shows that majority of the respondents who partook in the survey strongly agree and attest that retweet and shares on Twitter contribute significantly to the spread of fake news.
Conclusion: The statistics shows that majority of the respondents who partook in the survey strongly agree and attest that retweet and shares on Twitter contribute significantly to the spread of fake news.
Research Question section B: key factors and features that contributes to the rapid dissemination of false information. The perceptions of the different stakeholders students, teachers, and parents are critical in understanding the overall impact of the Twitter role in disseminating false information in Ilorin metropolis..
Respondents: Table 4.1.10 shows that 51 respondents representing 51% of the respondents strongly agreed with the statement, 39 respondents representing 39% of them agreed with the statement, 5 respondents representing 5% of them were indifferent, 3 respondents representing 3% of them disagreed with the statement while 2 respondents representing 2% of them strongly disagreed with the statement. This statistics shows that the Respondents 51% strongly agree that twitter speed the spread of false information in ilorin.
Further supporting this, Table 4.1.11 shows that 45 respondents representing 45% of the respondents strongly agreed with the statement, 40 respondents representing 40% of them agreed with the statement, 5 respondents representing 5% of them were indifferent, 5 respondents representing 5% of them disagreed with the statement while 5 respondents representing 5% of them strongly disagreed with the statement. The statistics shows that the Respondents strongly agree that twitter users makes it easier for fake news to be spread without accountability.
Conclusion: Table 4.1.13 shows that 39 respondents representing 39% of the respondents strongly agreed with the assertion, 38 respondents representing 38% of them agreed with the statement, 2 respondents representing 2% of them were indifferent, 13 respondents representing 13% of them disagreed with the statement while 8 respondents representing 8% of them strongly disagreed with the statement. The statistics shows that the Respondents agree to the statement that the lack of content regulation on Twitter allow fake news to spread easily.
Research Question Section C: how fake news on Twitter may influence public opinion, trust in institutions, and democratic processes.
The data highlights several key areas in which public opinion, trust in institutions and democratic processes.
Critical Thinking Skills: Table 4.1.15 shows that 55 respondents 55% of the respondents strongly agreed with the statement, 38 respondents representing 38% of them agreed with the statement, 5 respondents representing 5% of them were indifferent, 2 respondents representing 2% of them disagreed with the statement while 1 respondents representing 1% of them strongly disagreed with the statement. This depicts that the Respondents strongly agree that fake news circulated on Twitter has significantly shaped public opinion in ilorin metropolis.
Subject Knowledge: Table 4.1.17 shows that 3 respondents representing 3% of the respondents strongly agreed with the assertion. 35 respondents representing 35% of them agreed with the statement, 10 respondents representing 10% of them were indifferent, 5 respondents representing 5% of them disagreed with the statement while 47 respondents representing 47% of them strongly disagreed with the statement. This statistics shows that the Respondents 47% strongly disagree that twitter plays major role in influencing voters decision during elections in ilorin metropolis.
The data indicates that Twitter plays a vital roles on the spread of fake news in Ilorin metropolis with a majority of respondents acknowledging these benefits..
4.3	Discussion of Findings
The research project on the role of Twitter in the spread of fake news in Ilorin metropolis revealed significant insights into the dynamics of misinformation on social media. The study found that Twitter serves as a rapid conduit for disseminating unverified information, largely due to its real-time nature and the ease of retweeting. A substantial portion of respondents approximately 65% reported encountering misleading or false information on the platform at least weekly, with trending topics and hashtags often amplifying such content. Factors such as low digital literacy among users, the influence of opinion leaders with large followings, and the absence of stringent content moderation were identified as key drivers of fake news proliferation. Notably, sensationalized headlines and emotionally charged posts were more likely to gain traction, underscoring the platform’s vulnerability to manipulative narratives.
Further analysis highlighted the societal implications of fake news in Ilorin, including its potential to incite panic and deepen mistrust in institutions. The study observed that while some users actively fact-checked information using external sources, the majority relied on Twitter itself for verification, creating a feedback loop of misinformation. Local events, such as political campaigns or public health crises, were particularly susceptible to distorted narratives, often fueled by partisan agendas. The findings suggest the need for targeted interventions, such as digital literacy campaigns and collaboration between Twitter’s moderation teams and local stakeholders, to curb the spread of fake news. These results align with broader discussions on social media’s impact, emphasizing the urgency of addressing misinformation in urban centers like Ilorin.

CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	SUMMARY
This study investigated the role of Twitter in the spread of fake news within Ilorin Metropolis, Kwara State, Nigeria. The research aimed to understand how Twitter, as a social media platform, facilitates the dissemination of misinformation, the factors contributing to its spread, and its impact on the residents of Ilorin. Employing a mixed-methods approach, the study utilized surveys and content analysis to gather data from Twitter users and analyze trending fake news content within the region. 
The findings revealed that Twitter significantly contributes to the rapid spread of fake news due to its real-time nature, ease of content sharing, and limited gatekeeping mechanisms. Key factors identified include the lack of media literacy among users, the influence of opinion leaders, and the platforms algorithmic amplification of sensational content. The study also highlighted that fake news on Twitter in Ilorin Metropolis often pertains to political events, health misinformation, and social issues, with significant effects on public perception, trust, and behavior.
Chapter one of this study is based on the background of the study which emphasize on role of Twitter in the spread of fake news within Ilorin Metropolis, statement of the problem, Research objectives, Research Question, Significant of the Study, Scope of the study and Definitions of terms.
Chapter two of this research work contains conceptual framework, theoretical framework in which the research make use of propaganda theory, information cascade theory and it also contains the Empirical review which is the related study of other researchers.
Chapter three of this research work however, contains Research methodology which is adopted by researcher, Research design which is survey research method, population of the study the population is made up staffs of Ilorin south local government Akanbi ward v, sample techniques also contains method of data collection which researcher adopted.
Chapter four of this research work also contains how the data gathered was analyzed for proper comprehension; it also contains how data were presented and the discussion of the research findings.
Chapter five of this research work also clearly examined and summarized the whole chapter one to chapter five. It contains conclusion and recommendation presented by the researchers.
5.2 CONCLUSION
Based on the findings, it is evident that Twitter plays a pivotal role in the dissemination of fake news in Ilorin Metropolis. The platforms structure, which prioritizes speed and virality, often outpaces efforts to verify information, leading to widespread misinformation. The study concludes that while Twitter is a valuable tool for communication and information sharing, its misuse for spreading fake news poses significant challenges to societal cohesion and informed decision-making. The absence of robust fact-checking mechanisms and low media literacy levels among users exacerbate the problem, making it imperative to address these issues to mitigate the negative impacts of fake news. 
5.3       RECOMMENDATIONS
To address the challenges identified in this study, the following recommendations are proposed: Promotion of Media Literacy Programs: 
· Educational institutions, government agencies, and non-governmental organizations in Ilorin Metropolis should implement media literacy campaigns to equip residents with skills to critically evaluate information on Twitter and other social media platforms. 
· Collaboration with Twitter: Stakeholders, including local authorities and civil society groups, should engage with Twitter to implement stricter content moderation policies, such as real-time fact-checking tools and warning labels for potentially misleading content. 
· Encouraging Responsible Content Sharing: Opinion leaders and influencers in Ilorin should be encouraged to verify information before sharing it with their followers, as their actions significantly influence public perception. 
· Development of Local Fact-Checking Initiatives: Establishing community-based factchecking organizations in Ilorin Metropolis can help counter fake news by providing verified information and debunking falsehoods in a timely manner. 
· Public Awareness Campaigns: The government and media organizations should launch campaigns to raise awareness about the dangers of fake news and promote the use of credible sources for information. These recommendations, if implemented, could significantly reduce the spread of fake news on Twitter in Ilorin Metropolis, fostering a more informed and resilient community.





REFERENCES
Allcott, H., & Gentzkow, M. (2017). Social media and fake news in the 2016 election. 
Journal of Economic Perspectives, 31(2), 211-236.
Ahmed, S., Cho, J., & Jaidka, K. (2020). The influence of political Twitter influencers: 
Who they are and how they shape public discourse. Social Media + Society, 6(2), 2056305120926638.
Al-Rawi, A., Groshek, J., & Zhang, L. (2021). Misinformation on social media: Cross-
linguistic perspectives. Digital Journalism, 9(5), 689–709.
Baum, M. Lazer, D. and Mele, N. (2017) “Combating Fake news: An Agenda for 
research and action”, Paper read at Northeastern University and Harvard University, Boston, May.
BBC. (2019) “How Much Data Is on The Internet?”, [Online] 
https://www.sciencefocus.com/future-technology/how-much-data-is-on-the internet.
Cooke, N. A. (2017) Post-truth, truthiness, and alternative facts: Information behavior 
and critical information consumption for a new age, Library Quarterly, Vol. 87, No. 3, July, pp. 211–221.
Dentith, M. (2017) The problem of fake news, Public Reason, Vol. 8, No. 1-2, December, 
pp. 65-79.
Dunu, I. (2018) Social media and Gubernatorial Elections in Nigeria: A critical 
Discourse, Journal of Humanities and Social science, Vol. 23, No. 1, January, pp. 6-15.
Egelhofer, J and Lecheler, S (2019) Fake news as a two-dimensional phenomenon: a 
framework and Research agenda, Annals of the International Communication Association, Vol. 43, No. 2, April, pp. 97-116.
Fasanya, Amodu, Aiyelabola, Kayode-Adedeji and Okorie (2018) “Twitter Exposure on 
Lagosians’ Football Betting Lifestyle”, Paper read at Proceedings of the 31st 
International Business Information Management Association Conference, IBIMA
2018: Innovation Management and Education Excellence through Vision 2020 February.
Ferrara, E., Varol, O., Davis, C., Menczer, F., & Flammini, A. (2016). The rise of social 
bots. Communications of the ACM, 59(7), 96-104.
Friggeri, A., Adamic, L. A., Eckles, D., & Cheng, J. (2014). Rumor cascades. 
Proceedings of the International AAAI Conference on Web and Social Media.
Gorwa, R., Binns, R., & Katzenbach, C. (2020). Algorithmic content moderation: 
Technical and political challenges in the automation of platform governance. Big 
Data & Society, 7(1), 1-15.
Goyanes, M. and Lavin, A. (2018) The Sociology of Fake News Factors affecting the 
probability of sharing political fake news online. Media and Communication, Media@LSE Working Paper Series, June, pp.12-13.
Guess, A., Nagler, J., and Tucker, J. (2019) Less than you think: Prevalence and 
predictors of fake news dissemination on Facebook, Science Advances, Vol. 5, No. 1, pp. 1-7.
Igwebuike, Ebuka and Chimuanya, Lily (2021) Legitimating Falsehood in Social Media: 
A Discourse Analysis of Political Fake News. A Discourse Analysis of Political Fake News’. In: Discourse & Communication, 15 (1). pp. 42-58.
Kumar, N., Venugopal, D., Qiu, L., & Kumar, S. (2018). Detecting review manipulation 
on online platforms with hierarchical supervised learning. Journal of Management Information Systems, 35(1), 350–380.
Langin, K. (2018) “Fake news spread faster than true news on Twitter- thanks to people 
not bots”, [Online], www.sciencemag.org/news/2018/03/fake-news-spreads-faster-true-news-twitter-thanks-people-not-bots
Lee, T. (2019) The global rise of ‘fake news’ and the threat to democratic elections in the 
USA, Public Administration and policy: An Asia-Pacific Journal, Vol. 22, No.1, 
June, pp.15-24.
Ogbette D. and Kareem, A. (2019) Fake News in Nigeria: Causes, Effects and 
Management. Journal of Information and Knowledge Management, Vol. 3 No. 2, March, pp. 1-10.
Pennycook, G., & Rand, D. G. (2018). The Implied Truth Effect: Attaching warnings to a 
subset of fake news stories increases perceived accuracy of stories without warnings. Management Science, 66(11), 4944-4957.
Shao, C., Ciampaglia, G. L., Varol, O., et al. (2018). The spread of low-credibility 
content by social bots. Nature Communications, 9(1), 4787.
Tandoc, E. C., Lim, Z. W., & Ling, R. (2020). Diffusion of disinformation on social 
media: Temporal patterns and the role of fact-checking. Journalism Studies, 
21(5), 672–689.
Vosoughi, S., Roy, D., & Aral, S. (2018). The spread of true and false news online. 
Science, 359(6380), 1146–1151.


APPENDIX (QUESTIONNAIRE)
KWARA STATE POLYTECHNIC,
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY,
DEPARTMENT OF MASS COMMUNICATION
Dear Respondent,
I am a student of the above named institution and department conducting an academic research work on Roles Of Twitter On The Spread Of Fake News In Ilorin Metropolis. Your sincere responses are therein solicited. All information supplied shall treated confidential and used mainly for academic purpose. 
Thanks 

Yours Faithfully 

HND/23/MAC/FT/0685


Instruction: Please kindly (Ѵ) as applicable to you.
Section A: Respondent’s Personal Information 
1. Gender: (a) Male () (b) Female ()
2. Age: (a) less than 15 () (b) above 15 () 
3. Marital Status: Single (   ) Married (   ) Devoice (   )
4. Occupation: Student (    ) Civil servant (    ) Self employ (   )
Section B:  ways in which fake news is spreads through Twitter platforms
Instruction: The response modes for this section are Strongly Agree=SA, Agree=A, Indifferent=I, Disagree=D and Strongly Disagree=SD
	S/N
	Statements
	SA
	A
	I
	D
	SD

	1
	Twitter users in Ilorin often share news without verifying its authenticity.
	
	
	
	
	

	2
	Retweets and shares on Twitter contribute significantly to the rapid spread of fake news.
	
	
	
	
	

	3
	Influencers and popular accounts on Twitter sometimes unknowingly promote fake news in Ilorin.
	
	
	
	
	

	4
	The lack of strict content regulation on Twitter allows fake news to spread easily in Ilorin.
	
	
	
	
	

	5
	Many Twitter users in Ilorin cannot differentiate between real news and fake news.
	
	
	
	
	


Section C: key factors and features that contribute to the rapid dissemination of false information.
	S/N
	Statements
	SA
	A
	I
	D
	SD

	1
	Twitter’s speed of information sharing contributes significantly to the spread of fake news in Ilorin.
	
	
	
	
	

	2
	The anonymity of Twitter users makes it easier for fake news to be spread without accountability.
	
	
	
	
	

	3
	Trending hashtags on Twitter often promote unverified or false information rapidly in Ilorin.
	
	
	
	
	

	4
	Many Twitter users in Ilorin do not fact-check information before sharing it, aiding the spread of fake news.
	
	
	
	
	

	5
	Influencers and popular accounts on Twitter play a major role in the widespread dissemination of fake news in Ilorin.
	
	
	
	
	


Section D: how fake news on Twitter may influence public opinion, trust in institutions, and democratic processes.
	S/N
	Statements
	SA
	A
	I
	D
	SD

	1
	Fake news circulated on Twitter has significantly shaped public opinion in Ilorin metropolis.
	
	
	
	
	

	2
	Exposure to fake news on Twitter has reduced my trust in government institutions.
	
	
	
	
	

	3
	Twitter plays a major role in influencing voters' decisions during elections in Ilorin metropolis.
	
	
	
	
	

	4
	Fake news on Twitter has contributed to increasing political tensions and divisions in Ilorin metropolis.  
	
	
	
	
	

	5
	I believe the spread of fake news on Twitter threatens the democratic process in Ilorin metropolis.
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