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ABSTRACT
This study examines the impact of digital journalism on Sobi 101.9 FM, a traditional radio station in Ilorin, Kwara State, Nigeria, focusing on its news delivery, credibility, and financial sustainability. Using a quantitative descriptive survey design, data were collected from 100 respondents (75 listeners and 25 staff) through a structured questionnaire, analyzed with SPSS Version 23. Anchored on the Diffusion of Innovations and Uses and Gratifications Theories, the research finds that digital journalism is highly effective, with 85% of respondents accessing Sobi FM’s content online, 75% rating it effective for timely news, and 80% noting increased reach to younger audiences. The shift to digital platforms is perceived to enhance news quality (50%) and maintain high journalistic standards (70%), though 40% express concerns about misinformation risks. Strong support exists for revenue strategies, including social media advertising (80%), local business partnerships (75%), and subscriptions or online events (60%), with 75% believing these would improve financial sustainability. The study recommends staff training in digital tools, robust fact-checking to bolster credibility, and prioritizing social media and partnership-based revenue models. These findings highlight digital journalism’s transformative potential for traditional media while underscoring the need to address credibility challenges to ensure sustainability in Nigeria’s evolving media landscape.
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CHAPTER ONE
INTRODUCTION 
1.1. Background of the study 
The rise of digital journalism has transformed the media landscape, fundamentally changing how news is gathered, shared, and consumed. With the inception of the internet and its rapid expansion, traditional media—once the primary gatekeepers of news—now contend with an array of online platforms that distribute information more instantaneously and interactively than ever before. This digital evolution has led to the decline of traditional print and broadcast media, marking a shift in news consumption patterns worldwide, including in Nigeria, where outlets like Sobi FM are seeing increased competition from online news sources (Babenko, 2022). The transition to digital journalism has presented both opportunities and challenges, reshaping traditional media’s role in society and questioning the viability of conventional models in an increasingly digital world.
One of the most significant impacts of digital journalism is its democratization of news production and dissemination. The internet has enabled anyone with access to digital tools to create, publish, and share content, challenging the monopoly that traditional media once held over information. According to Ciortea-Neamțiu and Szabo (2016), interactivity and user-generated content have redefined media production, allowing citizen journalists and social media influencers to participate actively in news creation and dissemination. This shift has made information more accessible but has also raised concerns about misinformation and the credibility of non-professional sources, issues that traditional media like Sobi FM must address to retain public trust.
In Nigeria, digital journalism’s growth reflects a broader global trend where online news is becoming the dominant source for audiences. Newspapers like The Punch and broadcasters like Channels Television now offer extensive digital content, adapting to the preferences of a tech-savvy audience that demands instant, on-the-go news (Farid, 2023). For Sobi FM, adapting to these changes means competing not only with local broadcasters but also with a variety of digital platforms offering news through mobile applications, social media, and websites. The migration of traditional media to online formats signals a strategic shift but also underscores the challenges associated with balancing quality journalism and digital immediacy.
One of the key drivers of digital journalism’s rise has been the convenience and accessibility it offers. As Pahore et al. (n.d.) observed, digital media allows users to access news anytime and anywhere, a significant advantage over print media’s fixed distribution schedules. The use of mobile devices and the integration of news into social media platforms further cater to a generation of readers who expect real-time updates and personalized content. For Sobi FM, maintaining relevance in this environment requires a robust digital presence, interactive content, and engagement strategies that can compete with the immediacy and user-centered experiences that online media provide.
The implications of digital journalism extend beyond convenience; it has redefined journalistic practices and the role of journalists themselves. Traditional journalists are now expected to be versatile, producing multimedia content and engaging with audiences directly through social media. This shift blurs the lines between professional journalism and informal reporting, raising questions about the standards of journalism and the ethics that underpin credible reporting (Deuze, 2003). As Sobi FM considers its position in this digital age, it must navigate these complexities, ensuring that its content upholds traditional journalistic values while embracing the interactivity and speed that digital audiences expect.
The economic pressures brought about by digital journalism have also reshaped media operations worldwide. Advertising, once a main revenue source for newspapers and broadcasters, has increasingly shifted online, where platforms like Google and Facebook dominate digital ad revenue. Barthelemy et al. (2011) noted that this trend has placed considerable financial strain on traditional media, forcing many outlets to reduce staff, adopt paywalls, or move entirely to digital formats. For Sobi FM, this economic reality may require innovative approaches to monetization, such as partnerships, subscription models, or diversification of content to attract both audiences and advertisers in a crowded digital marketplace.
The interactivity that defines digital journalism has also transformed audience expectations. No longer passive consumers, audiences now play an active role in shaping news narratives, engaging with content, and contributing through comments, shares, and even direct submissions. Platforms like Vanguard allow readers to upload local news stories, giving voice to the public in unprecedented ways (Pius Nedumkallel, 2020). For Sobi FM, adopting interactive features could strengthen its connection with listeners, fostering a community-centered approach that builds trust and loyalty while aligning with digital trends.
Despite these advantages, the rise of digital journalism has introduced new risks, particularly concerning information quality and credibility. The spread of fake news, sensationalism, and unverified information has grown in tandem with digital media’s expansion, challenging traditional media’s role as a trusted source. As Ramzan Pahore et al. (n.d.) pointed out, social media’s role in news dissemination complicates efforts to maintain journalistic integrity, a core value for traditional outlets like Sobi FM. In response, media organizations must emphasize fact-checking, transparency, and credibility, potentially offering a counterbalance to the misinformation that can proliferate online.
The shift toward digital journalism has also fostered a convergence between traditional and citizen journalism, creating hybrid media models that blend professional reporting with user-generated content. In this collaborative model, traditional journalists might rely on citizen reports for real-time updates, particularly in remote or high-risk locations (Domingo & Heinonen, 2008). Sobi FM could benefit from incorporating such a model, leveraging community contributions to enhance its coverage while still applying editorial oversight to ensure accuracy and context.
Digital journalism has thus introduced a new paradigm, where speed, engagement, and flexibility are prioritized over the stability of traditional formats. As Gascón (2010) argued, digital journalism’s unique attributes—such as multimedia integration, interactivity, and hypertextuality—are transforming how news is both produced and consumed. For Sobi FM, integrating these digital journalism features could offer a path forward, enhancing its appeal to a broader audience while adapting to the realities of a digital-first media environment.
In sum, the shift from traditional to digital journalism represents a significant turning point for media outlets worldwide, including Sobi FM. As online platforms continue to grow, traditional media face the urgent task of redefining their value in a media landscape dominated by digital news. The rise of digital journalism brings opportunities for innovation and audience engagement but also underscores the importance of maintaining the core values of journalism in a rapidly changing environment. For Sobi FM, understanding these dynamics will be essential for sustaining relevance and competitiveness in Nigeria’s evolving media industry.
1.2.  Statement of the problem 
The rapid shift from traditional journalism to digital platforms has created a complex set of challenges for media organizations, including established radio stations like Sobi FM. While digital journalism offers unprecedented speed, accessibility, and interactivity, it also disrupts traditional media’s economic, operational, and editorial frameworks. The emergence of online platforms as primary news sources, especially among younger audiences, has intensified competition, drawing attention and revenue away from conventional media. This trend has prompted many traditional outlets to adopt digital strategies, but not without facing obstacles, including adapting to new technological demands, addressing audience preferences for instant and interactive content, and finding sustainable revenue models in an increasingly saturated digital market.
For Sobi FM, these challenges raise critical questions about sustainability, relevance, and credibility in a rapidly evolving media landscape. Specifically, as audiences turn to online news sources, Sobi FM must explore ways to retain its listener base while attracting a new, digitally engaged audience. In doing so, it faces the challenge of preserving its core values of accuracy, credibility, and community trust, all while competing with online platforms that may prioritize speed over verification. Furthermore, Sobi FM must find viable methods to monetize its digital efforts, as traditional advertising models become less effective in the online environment dominated by social media and search engine platforms.
Given these dynamics, the statement of the problem can be summarized as follows: How can Sobi FM adapt to the shift towards digital journalism while retaining its credibility, sustaining its audience, and achieving economic viability in a highly competitive digital media landscape? This question addresses the core issues of content adaptation, audience engagement, economic sustainability, and maintaining journalistic standards in an era where digital media is reshaping audience expectations and redefining news production and consumption models.
1.3.  Research Objectives
I. To Understand the effectiveness of digital journalism on SOBI FM 
II. To  evaluate if the shift to digital has affected the quality and credibility of Sobi FM’s news.
III. To explore new ways Sobi FM could generate revenue through digital platforms
1.4.  Research Questions 
I. What are the effectiveness of digital journalism on SOBI FM?
II. Does the shift to digital has affected the quality and credibility of SOBI FM news?
III. What are the new ways to which SOBI FM could generate revenue through digital platforms?
1.5.  Significance of the study
This study is significant as it provides insights into how Sobi FM, a local radio station, can adapt to the digital journalism landscape, offering a practical model for other traditional media outlets facing similar transitions. By exploring Sobi FM’s strategies, challenges, and successes, the research supports the broader media industry in understanding how to stay relevant in a digital-first world. It contributes to academic knowledge on media transformation, informs best practices in digital journalism, and highlights sustainable revenue and audience engagement strategies. Ultimately, this study emphasizes the value of local media adapting to serve their communities effectively in the digital age.
1.6.  Scope and Limitations of the study 
This study focuses on the impact of digital journalism on traditional media, specifically examining Sobi FM as a case study. It covers the transition from traditional broadcast methods to digital platforms, including the station’s adoption of online news dissemination, social media engagement, and audience interaction. The study will explore both the challenges and opportunities Sobi FM faces in adapting to digital journalism and how this shift affects its operational and editorial strategies. It will be limited to Sobi FM’s practices, audience responses, and technological adoption within the context of the Nigerian media landscape, specifically in the city of Ilorin, Kwara State. The research will exclude broader national media trends and focus exclusively on the station’s approach to digital transformation.
Limitations
· Financial constraint: Insufficient fund tends to impede the efficiency of the researcher in sourcing for the relevant materials, literature or information and in the process of data collection (internet, questionnaire and interview.
· Time constraint: The researcher will simultaneously engage in this study with other academic work. This consequently will cut down on the time devoted for the research work.
1.7.  Definition of key terms 
1. Digital Journalism: A form of journalism where news content is distributed through digital platforms, such as websites, social media, and mobile applications. It incorporates multimedia elements like text, audio, video, and interactive features, providing a dynamic and immediate form of news dissemination.
2. Broadcast Journalism: A form of journalism that delivers news via electronic media, such as television and radio broadcasts. Broadcast journalism traditionally relies on one-way communication from the station to the audience, though digital platforms have allowed for more interactive communication.
3. Broadcast Journalism: A form of journalism that delivers news via electronic media, such as television and radio broadcasts. Broadcast journalism traditionally relies on one-way communication from the station to the audience, though digital platforms have allowed for more interactive communication.
4. Sobi FM: A radio station based in Ilorin, Kwara State, Nigeria, that broadcasts news, entertainment, and cultural programming. Sobi FM has adopted digital platforms for news dissemination and audience engagement in response to the growing popularity of online media.
5. Digital Transformation: The comprehensive change in media organizations’ practices, operations, and culture due to the integration of digital technologies. In journalism, this transformation affects how news is created, delivered, and consumed, shifting from traditional methods to digital-first strategies.
CHAPTER TWO
LITERATURE REVIEW
2.0. INTRODUCTION 
This chapter present review of relevant literature regarding the concept of Effect of digital journalism on traditional media ( a sTudy of sobi fm.). In this chapter, the overview of journalism, the concept of digital journalism, the characteristics of digital journalism, concept of traditional media and so on is been touched in order to simplify this study.
2.1. THEORETICAL FRAMEWORK 
According to Asemah (2011, p.131), a theory is only an attempt to synthesis and integrate empirical evidence for maximum clarity and coherence. When conducting research, theories are crucial. They play a vital role in testing and analysing theories. The theoretical framework which aids in determining the relevance of any study to our general understanding of the communication process. Having stated the above this study is therefore anchored on two theories, Diffusion of Innovation and Uses and gratification 
2.1.1. Diffusion of Innovation Theory 
Everett Rogers’ Diffusion of Innovations Theory seeks to understand how new ideas, technologies, and innovations spread across a society or a specific group. This theory is highly relevant for examining the effect of digital journalism on traditional media, as it provides a lens to understand how digital platforms, such as social media, online news websites, and mobile apps, are adopted by both media organizations and their audiences. Rogers identified several key factors that influence the diffusion of innovations: relative advantage, compatibility, complexity, trialability, and observability. These factors can be applied to assess how Sobi FM has adopted digital journalism tools and how these innovations have been integrated into its traditional broadcasting practices.
The relative advantage of digital journalism, for instance, refers to the perceived benefits of using digital platforms over traditional radio broadcasts, such as wider reach, faster news dissemination, and interactive engagement with listeners. If Sobi FM has adopted digital platforms to enhance its news delivery, the relative advantage of this transition might influence both the station’s strategy and its audience’s preferences.
The concept of compatibility speaks to how well digital journalism aligns with Sobi FM’s existing operations. If digital platforms are seen as complementary to traditional radio broadcasting rather than disruptive, they are more likely to be successfully integrated. This compatibility could manifest in how Sobi FM blends its traditional radio content with online tools like podcasts or social media updates.
Rogers’ theory also emphasizes complexity, or how easy or difficult it is for users (both journalists and listeners) to understand and use new technologies. For Sobi FM, the complexity of adopting digital journalism may affect how quickly the station can transition to these new platforms, and how effectively it can train its staff to utilize them. Moreover, the trialability factor would allow the station to experiment with digital media in a limited way before fully committing to it.
As for observability, the impact of digital journalism on Sobi FM’s audience would likely be visible in changes in audience behavior. The spread of innovations, such as an increase in social media engagement or a shift in listener demographics, could signal whether digital journalism is influencing traditional media in meaningful ways.
This theory explores how new technologies (like digital journalism tools) spread across society and impact existing media systems. It can help analyze how digital journalism has affected traditional media practices at Sobi FM, considering factors like adoption rates, audience engagement, and the perceived advantages of digital platforms.
2.1.2. Uses and Gratification Theory 
The Uses and Gratifications Theory, developed by Elihu Katz, focuses on the active role of audiences in seeking out media to fulfill specific needs or desires, such as information, entertainment, or social interaction. This theory is especially relevant to the study of digital journalism’s impact on traditional media, as it explores how audiences adapt their media consumption habits in response to the availability of new digital platforms.
In the context of Sobi FM, this theory can help explain how the station’s audience engages with digital journalism platforms, such as social media, mobile apps, or websites, in addition to traditional radio broadcasts. One of the fundamental premises of the Uses and Gratifications Theory is that audiences are not passive recipients of media content but rather make deliberate choices about which media to consume based on their needs. For example, if Sobi FM’s audience seeks real-time news updates or more interactive forms of communication, they may turn to the station’s digital platforms rather than waiting for a scheduled radio broadcast.
By understanding audience motivations, this theory allows for an exploration of how digital journalism might change the way people engage with news. Are Sobi FM’s listeners using social media to follow breaking news and interact with journalists? Or are they more inclined to listen to podcasts or access news on the station’s website, where they can access content at their convenience?
Additionally, Uses and Gratifications Theory helps identify the types of gratification sought by different segments of the audience. For instance, younger listeners might prefer digital platforms because they offer on-demand content, interactivity, and a more personalized experience. On the other hand, older listeners who are accustomed to traditional radio may still prefer the scheduled, one-way communication format that radio provides. This difference in preferences highlights the ongoing negotiation between digital and traditional media forms.
The theory also emphasizes the idea of audience agency. In the case of Sobi FM, digital platforms may enable listeners to shape their media experiences by allowing them to choose content, interact with presenters, and participate in online discussions. This level of interactivity is not typically available in traditional radio formats, where the communication tends to be more unidirectional.
This theory focuses on how audiences actively seek out media that meet their needs, such as information, entertainment, or social interaction. It can help examine how the audience of Sobi FM has adapted to digital journalism platforms, comparing their use of traditional radio broadcasts versus digital content consumption.
2.2.  CONCEPTUAL FRAMEWORK 
2.2.1.  Overview of Journalism 
James W. Carey (1989), Carey emphasized journalism as a process of fostering an informed public by providing news, analysis, and opinions. His definition highlights the interactive and dialogic nature of journalism, where it not only informs but also promotes societal debate. For Carey, journalism is not just a passive transmission of facts but an active contribution to civic life and democracy, enabling citizens to engage in meaningful discussions and decisions.
Bill Kovach and Tom Rosenstiel (2001), In The Elements of Journalism, Kovach and Rosenstiel describe journalism as “the discipline of verification,” emphasizing its methodological rigor in ensuring accuracy. They argue that journalism’s core purpose is to provide citizens with information necessary for freedom and self-governance. This definition underlines the ethical responsibility of journalists to uphold truth and serve the public interest, acting as a safeguard for democratic processes.
Walter Lippmann (1922), Lippmann viewed journalism as the creation of a “picture of reality on which people can act.” His perspective suggests that journalism simplifies and interprets complex realities to make them understandable for the public. By framing the world in actionable terms, journalism becomes a bridge between the intricacies of societal events and the practical needs of the audience to make decisions.
John Hohenberg (1973), Hohenberg defined journalism as “the art of gathering, processing, and disseminating news through the media of communication.” This definition frames journalism as both a craft and a systematic practice, involving a cycle of activities—from sourcing information to delivering it to audiences. It acknowledges the professional expertise required to navigate this process effectively across various communication channels.
Michael Schudson (1995), Schudson described journalism as “a form of cultural expression, a practice, and a product tied to the dynamics of modernity and democracy.” His definition places journalism within a broader societal and historical context, showing how it evolves alongside social changes. Schudson highlights journalism’s dual role as a reflection of cultural values and an active participant in shaping democratic norms.
Joseph Pulitzer (1904), Pulitzer saw journalism as “an institution that must always fight for progress and reform, never tolerate injustice or corruption, and always fight for the public good.” This definition portrays journalism as an activist force in society, committed to championing societal betterment. For Pulitzer, journalism transcends mere reporting—it is a moral enterprise aimed at holding power accountable and advocating for justice.
H. L. Mencken (1919), Mencken famously characterized journalism as “the business of comforting the afflicted and afflicting the comfortable.” His definition highlights the adversarial role of journalism in challenging authority and supporting marginalized voices. It suggests that journalism should confront the powerful while advocating for the needs of the less privileged, reinforcing its role as a counterbalance to societal inequalities.
John Merrill (1984), Merrill defined journalism as “an autonomous practice that helps individuals interpret and understand the complexities of their environment.” This definition emphasizes journalism’s independence and its intellectual function of aiding the public in making sense of their surroundings. Merrill’s focus on autonomy underscores the importance of journalistic freedom in maintaining credibility and impartiality.
Herbert Gans (1979), Gans described journalism as “a social institution that provides a selective view of reality, focusing on what is deemed newsworthy within cultural and professional norms.” His definition acknowledges the subjective nature of news selection, which is influenced by societal values and journalistic standards. Gans emphasizes that journalism is not neutral but is shaped by cultural and institutional contexts.
Philip Meyer (2004), Meyer defined journalism as “the pursuit of truth and storytelling that serves democracy by providing reliable, accurate information.” His definition combines the narrative aspect of journalism with its democratic purpose, highlighting the balance between engaging storytelling and factual accuracy. Meyer’s view reinforces the idea that journalism is vital for informed decision-making in democratic societies.
However, Journalism is the practice of gathering, assessing, creating, and presenting news and information. It serves as a crucial pillar of democratic societies by providing the public with accurate, timely, and relevant information to make informed decisions.
2.2.2. Functions of Journalism 
The functions of journalism encompass its roles in society, which contribute to democracy, public awareness, and cultural understanding. The following below are the core functions of journalism with detailed explanations:
1. Informing the Public
The primary function of journalism is to provide accurate, timely, and relevant information about events, policies, and issues. By informing the public, journalism enables individuals to understand what is happening locally, nationally, and globally. This function allows people to make informed decisions in their personal and civic lives, such as voting, participating in social discussions, or adapting to societal changes.
2. Acting as a Watchdog
Journalism serves as a “watchdog” by holding powerful institutions, governments, and individuals accountable. Investigative reporting exposes corruption, abuses of power, and unethical behavior, ensuring that those in authority are subject to scrutiny. This role reinforces the principle of transparency in democratic societies, acting as a check on potential misuse of power.
3. Facilitating Public Debate
Journalism fosters dialogue by presenting diverse viewpoints and encouraging public discourse on key issues. Through editorials, opinion pieces, and coverage of debates, journalism provides a platform for discussion, helping societies address problems collaboratively. This deliberative function strengthens democracy by giving people a voice and enabling them to engage with opposing ideas.
4. Providing Education and Analysis
Beyond merely reporting facts, journalism helps audiences make sense of complex issues by providing analysis, context, and background information. Whether explaining geopolitical conflicts, economic trends, or scientific discoveries, journalism serves an educational purpose, equipping readers with a deeper understanding of the world.
5. Shaping Public Opinion
Journalism influences public perception by framing issues, selecting stories, and determining the tone of coverage. Through investigative features or in-depth reporting, journalists can highlight injustices, amplify marginalized voices, or advocate for social change. This function underscores journalism’s power in shaping societal priorities and mobilizing action.
6. Promoting Accountability and Transparency
Journalism fosters transparency by making government proceedings, corporate practices, and public institutions more accessible to citizens. For instance, covering court cases, elections, and public budgets ensures that these processes remain open and accountable. By exposing unethical behavior, journalism can also prompt reforms and policy changes.
7. Reflecting and Preserving Culture
Journalism documents cultural trends, artistic achievements, and societal values, acting as a record of a society’s identity. It highlights local customs, traditions, and stories, preserving them for future generations while introducing them to a global audience. This role is particularly evident in feature journalism, lifestyle reporting, and cultural criticism.
8. Entertainment
Though its primary goal is to inform, journalism also entertains through human interest stories, celebrity coverage, sports reporting, and lighter news segments. This function serves to engage audiences and provide relief from hard news, ensuring a balance between seriousness and leisure in media consumption.
9. Catalyzing Social Change
Journalism often sheds light on societal problems, such as inequality, environmental issues, or human rights abuses. By raising awareness, it can inspire collective action and policy reforms. For example, campaigns launched by journalists on pressing issues like climate change or racial justice have historically driven significant societal transformations.
10. Serving as a Historical Record
Journalism creates a “first draft of history” by documenting daily events and major milestones. The news archives serve as a valuable resource for historians, researchers, and future generations seeking to understand past societies and their challenges.
11. Empowering Communities
Local journalism, in particular, strengthens communities by addressing hyper-local issues, such as neighborhood developments, school board meetings, and community events. It fosters a sense of identity and belonging while equipping citizens with the knowledge to take action on issues directly affecting them.
2.2.3. Core Principles of Journalism 
The core principles of journalism serve as ethical and professional guidelines for journalists to ensure they uphold the integrity and purpose of their work. Below are the key principles, along with detailed explanations:
· Truth and Accuracy
The pursuit of truth is the foundation of journalism. Journalists are expected to gather and verify facts rigorously to ensure their reporting is accurate, fair, and credible. This principle underscores the importance of avoiding misinformation and presenting information as objectively and comprehensively as possible. While absolute truth may sometimes be elusive, journalists must strive to report with precision and integrity.
· Independence
Journalism must remain free from undue influence by governments, political parties, corporations, or any special interest groups. Independence ensures that journalists can report without fear or favor, safeguarding their ability to serve the public interest. This principle also requires journalists to avoid conflicts of interest that might compromise their objectivity or credibility.
· Fairness and Impartiality
Journalists should present all sides of an issue without bias. Fairness involves giving subjects an opportunity to share their perspectives, while impartiality requires avoiding favoritism or personal opinion in reporting. This principle does not demand neutrality in cases of clear moral wrongdoing (e.g., human rights abuses), but it does require balance and context to ensure accurate representation of facts.
· Humanity
Journalists must show sensitivity to the impact of their work on individuals and communities. This principle acknowledges the ethical responsibility to minimize harm, particularly when reporting on vulnerable populations or sensitive issues such as violence, tragedy, or personal hardship. Respecting privacy and dignity is central to this principle.
· Accountability
Accountability means being transparent about one’s work and being willing to correct errors. Journalists must hold themselves and their organizations responsible for their reporting. When mistakes are made, they should be acknowledged and rectified promptly. This principle reinforces trust between journalists and the public.
· Serving the Public Interest
Journalism exists to inform and empower the public, not to serve private or partisan agendas. Journalists should prioritize stories that impact society, expose injustices, and promote informed decision-making. This principle emphasizes the role of journalism in fostering democracy and protecting citizens’ rights.
· Transparency
Journalists should be open about their methods, sources (when safe and appropriate), and decision-making processes. Transparency helps audiences understand how and why a story was produced, which builds trust in the journalist’s work. For example, disclosing potential biases or affiliations ensures credibility and accountability.
· Verification
Verification is the practice of confirming facts and ensuring accuracy before publishing. This principle emphasizes rigorous fact-checking, reliance on credible sources, and avoiding assumptions or unverified claims. Verification is central to building trust and distinguishing journalism from rumor or speculation.
· Freedom of Expression
Journalism supports the right to free speech and freedom of the press. This principle underscores the journalist’s role in defending these rights, even in the face of censorship or suppression. By championing free expression, journalism ensures that diverse voices and opinions are represented in public discourse.
· Ethical Decision-Making
Ethics in journalism involves making thoughtful, principled choices in complex situations. Journalists often face dilemmas, such as balancing the public’s right to know with the potential harm a story might cause. Ethical decision-making requires careful judgment, guided by professional codes and moral responsibility.
2.2.4. Types of Journalism 
1. Hard News Journalism
Focus: Reporting current events, politics, economics, and major societal issues.
This type of journalism emphasizes factual, timely, and objective reporting. Hard news stories cover breaking events like elections, natural disasters, international conflicts, and legislative changes. The primary goal is to inform the public quickly and accurately, often with minimal interpretation or opinion.
2. Investigative Journalism
Focus: In-depth exploration to uncover hidden truths or wrongdoings.
Investigative journalists delve into complex issues, exposing corruption, fraud, or abuses of power. This type of journalism often requires extensive research, interviews, and analysis. Examples include uncovering corporate scandals, government misconduct, or environmental damage. Notable investigative works include the Watergate scandal reporting by Bob Woodward and Carl Bernstein.
3. Feature Journalism
Focus: Human interest stories and in-depth analysis.
Feature journalism goes beyond reporting facts to provide detailed narratives, often focusing on individuals, cultures, or societal trends. These stories are typically longer, more descriptive, and emotionally engaging. Examples include profiles of influential people, travel pieces, or explorations of lifestyle trends.

4. Opinion Journalism
Focus: Personal views and analysis.
Opinion journalism includes editorials, columns, and commentary pieces that reflect the writer’s or publication’s perspective. While not intended to be objective, it relies on reasoned arguments and factual support. This type of journalism aims to provoke thought, shape public opinion, and spark debate on various issues.
5. Sports Journalism
Focus: Coverage of sports events, athletes, and related issues.
Sports journalism goes beyond scores and results to provide insights into the lives of athletes, team dynamics, and the cultural significance of sports. It may include live reporting, match analysis, and profiles of players or coaches, appealing to dedicated sports enthusiasts.
6. Entertainment Journalism
Focus: News related to the entertainment industry.
This type of journalism covers celebrities, movies, TV shows, music, fashion, and popular culture. It includes interviews, reviews, and event coverage, such as awards shows or film festivals. While it can be light-hearted, entertainment journalism also investigates industry trends and controversies.
7. Business Journalism
Focus: Economics, finance, and corporate affairs.
Business journalism informs readers about market trends, company performances, and economic policies. It is essential for investors, professionals, and the general public interested in economic developments. Stories may range from stock market analyses to reports on global economic crises.
8. Environmental Journalism
Focus: Environmental issues and sustainability.
Environmental journalists report on topics like climate change, conservation, renewable energy, and biodiversity. This type of journalism often raises awareness about pressing global issues and advocates for sustainable practices.
9. Data Journalism
Focus: Using data to tell stories.
Data journalism combines traditional reporting with data analysis and visualization to uncover patterns, trends, and insights. It often involves using statistics, graphs, and interactive tools to make complex information accessible. Examples include mapping election results or analyzing pandemic trends.
10. Political Journalism
Focus: Political systems, campaigns, and policies.
This type of journalism focuses on governance, elections, and political movements. Political journalists analyze leaders, institutions, and decisions that shape society. They often hold politicians accountable and provide insights into power dynamics.
11. Lifestyle Journalism
Focus: Personal interests, hobbies, and trends.
Lifestyle journalism covers topics like health, wellness, travel, food, fashion, and relationships. Its aim is to inspire and inform readers about ways to enhance their daily lives. It often includes personal experiences, recommendations, and expert advice.
12. Science and Technology Journalism
Focus: Scientific advancements and technological innovations.
Science journalism explains complex discoveries, research, and technologies in an accessible way, helping readers understand their implications. Topics may include artificial intelligence, space exploration, medicine, and environmental science.
13. Digital Journalism
Focus: Online reporting and multimedia storytelling.
Digital journalism leverages digital platforms to present news in innovative ways, such as live blogs, social media posts, and multimedia content like videos, podcasts, and infographics. It emphasizes immediacy and interactivity, allowing audiences to engage directly with content.
14. War Journalism
Focus: Reporting from conflict zones.
War journalism covers armed conflicts, focusing on the human, political, and social impacts. It requires courage and careful ethical considerations, as journalists often report from dangerous environments while highlighting the realities of war.
15. Citizen Journalism
Focus: Reporting by non-professional journalists.
Citizen journalism involves ordinary individuals sharing news through social media, blogs, or other platforms. It democratizes information but also raises concerns about accuracy and ethical standards, as it often lacks editorial oversight.
2.2.5. Overview of the Evolutions of Journalism 
Journalism has undergone significant transformations over centuries, shaped by technological advancements, political shifts, and changing audience needs. Below is an overview of its evolution:
1. Early Beginnings
· Oral Tradition: Before the written word, societies relied on oral storytelling to share news.
· First Written Records:
· Acta Diurna (59 BCE, Roman Empire): The earliest known “newspaper,” featuring announcements and events.
· China (Tang Dynasty): Handwritten news bulletins called Dibao.
2. The Printing Revolution (15th–17th Centuries)
· Invention of the Printing Press (1440): Gutenberg’s press enabled mass production of written material.
Allowed for the widespread distribution of pamphlets, books, and later newspapers.
· First Newspapers:
· Relation (1605, Strasbourg): One of the first printed newspapers in Europe.
· The Oxford Gazette (1665): England’s first official newspaper (later The London Gazette).
Impact: Journalism began to emerge as a profession, and printed newspapers became central to informing the public.
3. The Rise of Political Press (18th–19th Centuries)
· Enlightenment Era: Newspapers became tools for debate and discourse on liberty, democracy, and governance.
Example: The Federalist Papers in the U.S.
· Industrial Revolution: Advances in printing technology (steam-powered presses) reduced costs and increased circulation.
· Freedom of the Press:
Early milestones in press freedom emerged, such as the First Amendment in the U.S. (1791).
Key Events:
I. Growth of partisan press in the U.S. and Europe.
II. Establishment of influential publications like The Times (UK, 1785) and The New York Times (1851).
4. The Golden Age of Journalism (Late 19th–Early 20th Century)
· Penny Press: Affordable newspapers aimed at the masses, focusing on crime, entertainment, and sensationalism.
Example: New York Sun (1833).
· Yellow Journalism: A sensationalist style prioritizing dramatic headlines over accuracy.
Example: Rivalry between Joseph Pulitzer (New York World) and William Randolph Hearst (New York Journal).
· Investigative Journalism Emerges:
Muckrakers exposed corruption, poor labor conditions, and societal injustices.
Example: Upton Sinclair’s The Jungle (1906).
· Technological Advances: Photography and telegraphy transformed reporting.
5. The Broadcasting Era (20th Century)
· Radio Journalism (1920s): Live, real-time reporting reached broader audiences.
Example: Edward R. Murrow’s broadcasts during WWII.
· Television Journalism (1950s): Visual reporting became dominant, shaping public opinion through events like the Vietnam War and the Civil Rights Movement.
Example: CBS Evening News with Walter Cronkite.
6. Digital Revolution (1990s–Present)
· Internet Boom: News transitioned to online platforms, making information instant and globally accessible.
Emergence of major news websites (e.g., BBC Online, CNN.com).
· Social Media and Citizen Journalism: Platforms like Twitter and Facebook enabled individuals to report events in real-time.
Example: Coverage of Arab Spring protests (2010–2012).
· Decline of Print Media: Many newspapers faced closures or shifted to digital formats.
· Rise of Data Journalism: Use of data visualization tools to analyze and present complex stories.
Example: The Guardian’s coverage of NSA surveillance.
7. The Age of AI and Immersive Media (2020s–Beyond)
· Artificial Intelligence in Journalism: AI tools assist in content creation, fact-checking, and personalization.
Example: Automated reporting for financial or sports news.
· Immersive Storytelling: Augmented Reality (AR) and Virtual Reality (VR) offer new ways to experience news.
Example: The New York Times VR projects.
· Blockchain for News: Exploring decentralized publishing to combat censorship and enhance transparency.
2.2.6. Overview on digital Journalism 
Digital journalism has been defined in various ways by scholars, each emphasizing different aspects of how it functions within the evolving media landscape. 
Pavlik (2001) defines digital journalism as the “use of digital technologies, particularly the Internet, to research, produce, and distribute news and information.” This definition highlights the technological underpinnings of digital journalism, particularly focusing on how the Internet has revolutionized the gathering, production, and dissemination of news. Pavlik emphasizes that the digital transformation of journalism involves not just the medium but also the way news is produced and accessed by audiences.
Deuze (2003) describes digital journalism as the “convergence of production and consumption technologies in news, characterized by multimedia, interactivity, and hypertextuality.” In this definition, Deuze points out that digital journalism is marked by the integration of different media formats (text, audio, video) and interactive elements that engage the audience in ways that traditional journalism did not. The term “hypertextuality” refers to the ability of digital news to link to other stories or sources, creating a web of information that allows users to explore topics in greater depth.
Franklin et al. (2005) define digital journalism as “journalism that is produced, published, and consumed on digital platforms, distinguished by immediacy, accessibility, and global reach.” This definition emphasizes the speed with which news is produced and consumed in the digital age. The immediacy of digital journalism means that news can be reported in real-time, and accessibility refers to the ease with which audiences can access news at any time, from anywhere in the world. The global reach of digital journalism means that it is no longer confined by geographical boundaries, allowing for a truly global news ecosystem.
Domingo and Heinonen (2008) suggest that digital journalism is “an evolving form of newswork where traditional practices intersect with participatory culture, user-generated content, and real-time publishing.” They highlight the participatory nature of digital journalism, where the audience is not only consuming content but also contributing to it. User-generated content (UGC), such as social media posts, videos, or blog entries, plays a critical role in shaping news narratives. This definition also underscores the real-time nature of digital journalism, where news is continuously updated as events unfold.
Salaverría and Negredo (2009) define digital journalism as “journalism practiced in a digital environment where content is created, edited, and distributed via digital devices and networks.” This definition is broader, focusing on the entire process of news production in a digital environment. It touches upon how digital devices and networks, such as smartphones, computers, and social media platforms, are integral to the way news is created, edited, and disseminated to audiences.
Bradshaw and Rohumaa (2011) describe digital journalism as “news content produced and consumed through digital devices, often characterized by its interactivity, personalization, and multimedia capabilities.” They stress the interactivity that digital journalism offers, allowing users to engage directly with the content, whether through comments, social media shares, or other forms of feedback. Personalization is another key feature, as digital news platforms often use algorithms to tailor content to individual users’ preferences. The multimedia nature of digital journalism—incorporating video, text, images, and audio—enhances the storytelling experience.
Singer (2014) considers digital journalism as “journalism adapted to the norms and affordances of digital platforms, where the speed, breadth, and interactivity of content are prioritized.” This definition highlights how digital journalism is not just a technological shift but also a cultural and normative change. Digital platforms prioritize speed (real-time reporting), breadth (covering a wide range of topics), and interactivity (engaging the audience), reshaping how journalists approach news production and how audiences interact with it.
Flew (2014) defines digital journalism as “the intersection of traditional journalism practices with new technologies, offering opportunities for more dynamic storytelling and engagement.” Flew’s definition focuses on the convergence of traditional journalism and digital technology, suggesting that the core journalistic practices remain but are enhanced by new digital tools. This allows for more dynamic, engaging, and interactive forms of storytelling, which provide audiences with richer and more immersive experiences.
Finally, Steensen and Westlund (2020) state that digital journalism “involves the use of digital tools and platforms to produce, distribute, and consume news, influenced by evolving audience behaviors and technological affordances.” This definition focuses on the ongoing changes in both audience behaviors and technological capabilities. As technology advances, so do the tools that journalists use to create and distribute content, while the ways audiences interact with and consume news continue to evolve.
However, Digital journalism, also known as online or web journalism, is the practice of producing and distributing news content using digital platforms, including websites, social media, and mobile apps. It leverages multimedia tools, real-time updates, and interactive features to enhance storytelling and engage audiences.


2.2.7. Features of Digital Journalism 
Digital journalism, as a rapidly evolving field, has several key features that distinguish it from traditional journalism. These features reflect the integration of digital technologies and the changing behaviors of both journalists and audiences. 
1. Multimedia Integration
Digital journalism makes use of various media formats, such as text, audio, video, images, and interactive graphics, to present stories. This combination enhances the storytelling experience by providing a richer, more immersive narrative. For instance, a news article about a natural disaster may include written updates, video footage of the event, interactive maps showing affected areas, and audio interviews with survivors.
Example: An online report about a political rally may include a written article, photos, a video of speeches, and a live Twitter feed from participants.
2. Real-Time Reporting
One of the key features of digital journalism is its ability to provide news instantly as events unfold. Journalists can update stories continuously, share breaking news on social media, and engage in live coverage of events. The speed of digital media allows for faster reporting and distribution compared to traditional print media.
Example: A live blog on a major sports event that is updated minute-by-minute or a news outlet providing live updates during an emergency or breaking news situation.
3. Interactivity and Audience Engagement
Digital journalism fosters greater interaction between journalists and their audiences. Readers can comment on articles, participate in polls, share content on social media, or even contribute their own reporting through user-generated content. This interactive dynamic creates a more participatory media environment.
Example: Readers may engage with a news website by leaving comments on articles or participating in polls about ongoing events. Social media platforms also facilitate direct interaction with journalists and news outlets.
4. Hyperlinking and Cross-Referencing
A distinctive feature of digital journalism is the ability to link stories together, providing context and additional information through hyperlinks. These links can lead to related articles, primary sources, or external data, helping readers to explore a subject in more depth. Hyperlinking enriches the narrative by allowing a broader exploration of topics.
Example: An article about a new law might include links to previous reports on the subject, official government documents, or expert analyses that offer more detailed information.
5. Personalization
Digital platforms often tailor content to individual users based on their preferences and past behavior. Personalized news feeds, recommendations, and alerts allow readers to receive stories that align with their interests, creating a more engaging experience.
Example: Platforms like Google News or Facebook use algorithms to curate personalized news articles, showing content based on what the user has clicked on or interacted with before.
6. Mobile Compatibility
Given the widespread use of smartphones and tablets, digital journalism is designed to be mobile-friendly, allowing users to access news anywhere at any time. News websites, apps, and social media platforms are optimized for mobile viewing, ensuring content is easily accessible on smaller screens.
Example: A news app providing push notifications for breaking news or a responsive website that adapts to the size of a smartphone screen, making it easy to read articles on the go.
7. Data Journalism
Data journalism involves using data sets, analytics, and visualization tools to tell stories. Journalists utilize graphs, charts, maps, and interactive dashboards to present complex information in a more digestible and visually engaging manner. This is particularly important in covering issues such as politics, economics, and health.
Example: A news outlet using a detailed interactive map to show voting patterns in an election or a graph illustrating trends in climate change data.
8. User-Generated Content (UGC)
Digital journalism often incorporates content created by the audience, blurring the lines between professional journalism and citizen journalism. User-generated content can include social media posts, photos, videos, and eyewitness reports that contribute to the coverage of news stories.
Example: A news outlet featuring video footage taken by a bystander during a protest or a news organization sourcing tweets from the public to report on a trending event.
9. Social Media Integration
Social media platforms like Twitter, Facebook, and Instagram are integral to digital journalism. Journalists use these platforms not only to share content but also to engage with audiences, gather information, and break news. Social media also acts as a venue for public conversation and debate around news stories.
Example: A reporter tweeting live updates during a major event or a news outlet using Facebook to gather public opinion and source firsthand accounts of a news story.
10. Global Reach
Digital journalism is not bound by geographical limitations. With the internet, news can reach global audiences almost instantaneously. A story reported in one part of the world can be accessed by anyone with an internet connection, making it possible for news to spread quickly across borders.
Example: International coverage of events like natural disasters, political protests, or global pandemics can reach audiences worldwide through digital platforms.
11. Continuous Updates and the News Cycle
Digital journalism often operates in a continuous, 24-hour news cycle. Unlike traditional newspapers that have a set publication time, digital news platforms can provide constant updates, ensuring that audiences receive the most current information as soon as it becomes available.
Example: A news website that continuously updates its front page with new stories and provides live coverage of ongoing events throughout the day.
12. Searchability and Archives
Digital journalism allows for the easy storage, retrieval, and search of past news articles and reports. This searchability makes it easier for journalists and readers to access a history of news stories, providing context and a comprehensive view of an issue.
Example: A search feature on a news site allows readers to quickly find past coverage of a specific issue or topic, such as historical political developments or ongoing investigations.
13. SEO (Search Engine Optimization)
Search engine optimization (SEO) is a key practice in digital journalism that aims to increase the visibility of content on search engines like Google. By using strategic keywords and optimizing content for search, digital journalists can attract more readers and drive traffic to their stories.
Example: A news website optimizing its articles for search engines by using keywords relevant to trending topics, ensuring the articles appear at the top of search results.
2.2.8. Concepts of Traditional Media
McQuail (2010), McQuail defines traditional media as “mass media which has a relatively large audience and can reach many people at the same time. This includes print media, radio, and television, and is usually produced by professional organizations.” McQuail highlights the broad reach and professional production aspects of traditional media, which distinguishes it from new, user-generated forms of media.
Kovach and Rosenstiel (2014), Kovach and Rosenstiel, in their book The Elements of Journalism, describe traditional media as “institutions that provide the public with news and information, often through professionally produced, scheduled broadcasts or publications.” They emphasize the role of traditional media in providing structured, professionally produced content, with a focus on news and information dissemination.
Lule (2001), Lule defines traditional media as “mass communication systems that have been in place for decades and include newspapers, radio, and television as the primary sources of information for the public.” Lule’s definition acknowledges the long-standing role of traditional media in society and its focus on providing news to the masses.
Baran and Davis (2015), Baran and Davis state that traditional media are “forms of media such as newspapers, magazines, radio, and television that rely on a one-to-many model of communication.” They stress the one-way communication model of traditional media, where a central institution disseminates information to a large, passive audience.
Tunstall (1977), Tunstall defines traditional media as “the large-scale commercial operations of print, radio, and television that serve a mass audience, usually with content created by professionals and consumed by passive audiences.” Tunstall’s definition emphasizes the commercial and professional aspects of traditional media, where content is produced by industry professionals and consumed by large, passive audiences.
Severin and Tankard (2013), Severin and Tankard define traditional media as “media that are characterized by centralized control, with a focus on one-way communication and dissemination of content to large, mass audiences through channels like print, radio, and television.” They point to the centralized nature of traditional media, where control over content creation, production, and distribution is held by a limited number of organizations.
Gurevitch, Bennet, and Curran (2009), According to Gurevitch, Bennet, and Curran, traditional media are “the forms of media that are designed for mass audiences, with content that is generated by media professionals, following editorial guidelines and often created for commercial purposes.” 
Traditional media refers to the conventional forms of mass communication that have been in place for decades and even centuries. It encompasses platforms such as newspapers, magazines, television, radio, and outdoor advertising, which are typically one-way channels through which content is delivered to a broad audience. Traditional media is defined by its reliance on physical distribution, scheduled broadcasts, and its role in shaping public discourse before the advent of the digital age.
2.2.9. Types of Traditional Media 
1.  Print Media
· Newspapers: Daily, weekly, or periodic publications that provide news, editorials, sports, and other content. They are distributed physically (in print) or digitally (online). Newspapers have long been central to mass communication, providing both local and international news.
· Magazines: Periodicals published weekly, monthly, or quarterly, typically focusing on specific interests or industries (e.g., fashion, health, science, or politics). Magazines offer in-depth coverage and are often used for feature articles, advertisements, and photo essays.
· Journals: Similar to magazines but more specialized, journals often target niche audiences, such as professional communities, academics, or industry experts. They are typically published quarterly or annually and include scholarly articles or technical content.
· Brochures and Pamphlets: These are shorter print materials used for advertising or informative purposes. They are often distributed by businesses or organizations to promote products, services, or causes.
2. Broadcast Media
· Television: Television (TV) remains one of the most influential forms of traditional media. It combines both visual and audio elements to deliver content to a wide audience. TV broadcasts include news programs, talk shows, dramas, documentaries, and advertisements. Broadcast networks typically schedule programming at set times.
· Radio: Radio is an audio-based medium that provides news, entertainment, music, and other content. Like television, it is often broadcast to large audiences, but unlike TV, it lacks visual elements. Radio programs range from news bulletins to music shows and public service announcements. Radio stations can be local, national, or international.
3. Outdoor Media (Out-of-Home Advertising)
· Billboards: Large outdoor advertising structures typically found along highways, city streets, or in public spaces. Billboards are often used for advertising products, services, or public messages to a broad audience. They typically display large, eye-catching visuals with minimal text.
· Posters and Placards: Smaller than billboards, these are often used in public areas, on bus stops, and in transit stations. They serve to promote products, events, or campaigns to a localized audience.
· Transit Advertising: Advertisements placed on buses, subways, trains, and other forms of public transport. This includes both interior ads (on seats, poles) and exterior ads (on the sides of vehicles). It targets commuters and people in transit.
4. Cinema (Film and Movie Theaters)
· Films and Movie Advertising: Traditional cinema involves movies shown in theaters. Advertisements, trailers, and promotional content often precede films, while the movies themselves serve as a form of entertainment and cultural dissemination. The cinema industry also includes film festivals, premieres, and theatrical releases.
2.2.10. Effects of Digital Journalism on Traditional Media 
The rise of digital journalism has had a profound impact on traditional media across the world, including in regions like Kwara State, where radio stations such as Sobi FM have had to adapt to the evolving media landscape. One of the most notable effects is the decline in traditional media formats, particularly print, as digital platforms increasingly dominate news consumption. This shift has been evident in the decline of newspaper readership and magazine subscriptions, as more people turn to online sources for their news (Pereira, 2021). For Sobi FM, which primarily relies on radio broadcasting, the decline of print media may not directly affect its core services, but it reflects a broader trend where audiences are moving away from traditional, scheduled news delivery and opting for digital sources that provide instant updates. Social media platforms and websites now offer real-time news that traditional radio stations, including Sobi FM, must compete with.
Furthermore, the shift in advertising revenue from traditional media to digital platforms has been a significant challenge for stations like Sobi FM. Digital journalism provides more targeted advertising options that allow advertisers to reach specific audiences through platforms such as Facebook, Google, and even YouTube. This is often more cost-effective than traditional radio or television ads, where audience targeting is broader and less precise (Baran & Davis, 2015). Sobi FM, like other traditional media outlets, has had to find ways to adapt by integrating digital marketing strategies and maintaining its audience reach through online platforms. The station’s use of social media for promotions and live streaming events is a way to engage its audience in ways that traditional radio broadcast cannot.
The competition for audience attention has also intensified due to digital journalism’s immediate, on-demand nature. In Kwara State, younger audiences, in particular, have shown a preference for online news sources such as blogs, social media, and mobile news apps (Gurevitch et al., 2009). This shift has forced traditional radio stations like Sobi FM to find innovative ways to retain listeners. To stay relevant, Sobi FM has increasingly relied on digital channels to complement its broadcast, offering content through its website and social media platforms like Twitter and Facebook. This allows listeners to access programming in real-time or at their convenience, which aligns with the digital trend of on-demand content consumption.
Faster news delivery is another aspect where digital journalism has impacted traditional media. While radio stations like Sobi FM are still significant sources of real-time information, they are competing with digital platforms that update news constantly. This puts pressure on traditional radio stations to speed up their content production and delivery (Kovach & Rosenstiel, 2014). Sobi FM has responded by increasing its online presence, ensuring that breaking news and updates are available on platforms like Twitter or via its mobile app. As more listeners turn to digital platforms for faster updates, Sobi FM has adopted a hybrid model, blending its traditional radio broadcasts with online engagement to remain competitive.
Digital journalism’s impact on journalistic standards has also been felt in Kwara State. The ease of posting information online has led to the rise of citizen journalism, where anyone with a smartphone can share news. This development has sometimes compromised the accuracy and credibility of news (Severin & Tankard, 2013). For traditional media outlets like Sobi FM, ensuring the reliability and trustworthiness of their reports has become more important than ever. The station continues to maintain its reputation by upholding professional journalism standards, providing verified information that contrasts with the often unverified content circulating on social media.
In response to these changes, Sobi FM has had to adapt to the globalization of news. The internet has made it easier for news to reach a global audience, meaning that local stations must be competitive on an international scale (McQuail, 2010). For Sobi FM, this has involved not only covering local and national news but also considering global perspectives, often integrating international news into its programming to attract a broader listener base. The station has also increasingly used its digital platforms to connect with a global audience, extending its influence beyond Kwara State.
However, the rise of digital journalism has had a significant impact on traditional media outlets like Sobi FM. While challenges such as declining revenue and increased competition for audience attention are evident, the station has responded by embracing digital platforms and integrating online strategies into its operations. This adaptation enables Sobi FM to maintain its relevance in the face of a rapidly evolving media landscape, ensuring that it continues to serve as a key source of information for the people of Kwara State and beyond.
2.3. EMPIRICAL REVIEW 
Smith, J., & Taylor, L. (2021) conducted research on “The Influence of Digital Media on Traditional Radio Journalism”. This study investigates how the rise of digital media platforms, such as social media, podcasts, and websites, has influenced the content and operations of traditional radio journalism. The researchers focused on a regional radio station and its adaptation to the digital landscape. The study adopted Diffusion of Innovations Theory (Everett Rogers), smith and Taylor make use of Mixed-Methods Approach. The study employed both qualitative interviews with journalists and quantitative surveys of listeners to understand the adoption and impact of digital platforms. The study found that radio stations, especially smaller ones, were slowly integrating digital platforms to engage with their audience. Digital platforms offered faster dissemination of news and better audience engagement. However, many traditional journalists were resistant to adopting digital tools due to concerns about changing work practices. The research concluded that while digital media has started to influence radio journalism, it has not fully replaced traditional methods. Radio stations need to balance the strengths of both traditional broadcasting and digital journalism to remain competitive. The study recommended that radio stations invest in digital training for staff and create integrated strategies that merge traditional and digital journalism formats. They also suggested developing mobile-friendly websites and leveraging social media for real-time news delivery.
Okoro, O., & Williams, M.(2019),  “Audience Engagement in the Digital Age: A Case Study of Nigerian Radio”. This study examines how digital journalism affects audience engagement with traditional radio in Nigeria, focusing on how radio stations use online platforms to enhance listener interaction. The study adopted Uses and Gratifications Theory (Elihu Katz). The Quantitative Methodology was adopted. The study used surveys distributed to radio listeners to gather data on how digital platforms influence their media consumption habits and preferences. The study found that Nigerian radio audiences were increasingly using digital platforms, such as Facebook and Twitter, to engage with radio content. Digital journalism allowed for greater interaction with presenters, particularly among younger audiences. Traditional radio was still the preferred source of news for older listeners, but younger demographics showed a clear shift toward digital media. The study concluded that digital platforms have significantly enhanced audience engagement with radio, especially for younger listeners. While traditional radio remains important, it needs to incorporate more interactive digital features to maintain its audience. The study recommended that radio stations should invest more in digital platforms to foster engagement, such as by creating live interactive shows on social media, developing mobile apps, and encouraging audience participation through digital feedback channels.
Brown, A., & Jackson, D. (2020), “Impact of Social Media on Traditional News Outlets: The Case of Radio”. This study explores the impact of social media and digital news on traditional radio journalism, focusing on how Sobi FM, a regional radio station, has adapted to the growing influence of digital media. The Media Dependency Theory (Sandra Ball-Rokeach & Melvin DeFleur) was employed to the study. The Qualitative Case Study was adopted. The study utilized in-depth interviews with Sobi FM journalists and managers, as well as content analysis of the station’s programming over a one-year period, to assess how digital media influences its content and operations. The study found that Sobi FM had increasingly relied on social media platforms for news dissemination, leading to a more fragmented audience base. While the station maintained a strong loyal following on air, the younger demographic was shifting towards digital platforms for real-time updates, which reduced their traditional radio listening time. The research concluded that traditional media outlets like Sobi FM must adapt to digital changes or risk losing audience engagement. The station’s reliance on digital journalism has increased, but it still faces challenges in integrating these two media formats seamlessly. The study recommended that Sobi FM should enhance its digital strategy by offering exclusive content on social media platforms, engaging with listeners more interactively, and leveraging podcasting to capture the growing demand for on-demand content.

















CHAPTER THREE
METHODOLOGY
3.1 Introduction  
Research methodology provides a systematic framework for collecting, analyzing, and interpreting data to achieve study objectives. This chapter outlines the methodology for investigating the impact of digital journalism on traditional media, focusing on Sobi 101.9 FM in Ilorin, Kwara State. It details the research design, methods, population, sampling procedures, instruments, validity and reliability measures, administration processes, and data analysis techniques, ensuring a robust approach to evaluating how digital journalism influences Sobi FM’s operations, content, and audience engagement.
3.2 Research Design  
This study adopts a quantitative research design to measure the effect of digital journalism (independent variable) on traditional media operations and audience engagement at Sobi FM (dependent variable). Quantitative design is suitable for collecting numerical data to quantify changes in audience reach, content delivery, and operational practices, enabling statistical analysis to generalize findings across the target population. This structured approach aligns with the study’s aim to assess tangible outcomes of digital journalism, such as shifts in listener behavior or programming adjustments, within Sobi FM’s audience and staff.
3.3 Research Method  
The study employs a descriptive survey method to gather data on how digital journalism influences Sobi FM’s traditional media practices. This method uses questionnaires to collect responses on exposure to digital platforms (e.g., social media, podcasts), audience engagement levels, and operational changes. It is ideal for describing the current impact of digital journalism on a specific media outlet, providing insights into its effectiveness in shaping content and listener interactions in Ilorin. Surveys facilitate systematic data collection, enabling predictions about relationships between digital journalism and traditional media outcomes.
3.4 Population of the Study  
The population comprises Sobi 101.9 FM listeners and staff in Ilorin, Kwara State. Listeners include residents aged 18–50 who engage with the station’s traditional broadcasts and digital platforms (e.g., social media, online streaming, podcasts). The total listener population is difficult to quantify precisely but is estimated to be a significant portion of Ilorin’s population of over 900,000, with a focus on civil servants, youths, and other residents active on digital platforms. The staff population includes approximately 50 employees involved in content creation, programming, and social media management. This group is relevant due to their direct experience with digital journalism’s integration into Sobi FM’s operations and their role in shaping audience engagement. 
3.5 Sample Size and Sampling Technique  
As it is impractical to study the whole population of the study, the study targets a sample size of 100 respondents, comprising 25 Sobi FM staff and 75 listeners, to ensure a representative and manageable sample for analyzing digital journalism’s impact. A sample size of 100 is selected, including 25 staff (covering key roles) and 75 listeners, balancing statistical viability with resource constraints while meeting the study’s requirement.
Sampling Technique: A multi-stage sampling technique is employed to ensure representativeness and diversity:  
- Stage 1: Cluster Sampling – The listener population is divided into clusters based on geographic zones within Sobi FM’s broadcast range in Ilorin (Sango, and Tanke areas). This two zones are randomly selected to account for logistical feasibility and varied listener demographics.  
- Stage 2: Stratified Sampling – Within each selected zone, listeners are stratified by age (18–30, 31–50) and digital platform engagement (e.g., frequent users of X, WhatsApp, or podcasts). The sample is allocated approximately equally across strata, targeting around 37 listeners from Sango and 38 listeners from Tanke, balanced by age and engagement levels. Staff are stratified by role (e.g., content creators, programmers, social media managers), ensuring key functions are represented.  
- Stage 3: Simple Random Sampling – Within each stratum, respondents are randomly selected using listener contact lists (e.g., via Sobi FM’s social media followers or contest participants) and staff rosters. Listeners are identified through digital platforms like X and WhatsApp groups, while staff are contacted via internal channels.  
The sample of 100 is distributed as follows: 25 staff (covering all roles) and 75 listeners (approximately 37 listeners from Sango and 38 listeners from Tanke, balanced by age and engagement). This multi-stage approach ensures diversity across geographic, demographic, and professional dimensions, aligning with the study’s focus on digital journalism’s impact.
3.6 Research Instrument  
The primary tool is a structured questionnaire designed to measure digital journalism’s impact on Sobi FM’s operations and audience engagement. It includes:  
- Section A: Demographic data (e.g., age, gender, occupation), profiling respondents.  
- Section B: Items on exposure to digital journalism (e.g., “Do you follow Sobi FM on X?”), engagement levels (e.g., “Have digital platforms increased your interaction with Sobi FM?”), and operational changes (e.g., “Have podcasts changed content delivery?”), using Yes/No, multiple-choice, and Likert scale options (1 = Strongly Disagree to 5 = Strongly Agree).  
The questionnaire is in English, with simplified terms (e.g., “online media” for digital journalism) for clarity, and distributed.
3.7 Validity of the Research Instrument  
Validity ensures the questionnaire accurately measures digital journalism’s impact. It will be reviewed by the research supervisor and two experts one in mass communication, one in digital media—whose feedback will refine questions (e.g., specifying “digital journalism” as online news or social media content). A pilot test with 15 respondents (8 listeners, 7 staff) will adjust vague items (e.g., rephrasing “Does digital media help?” to “Do Sobi FM’s social media posts increase your awareness of local news?”), ensuring alignment with study goals.
3.8 Reliability of the Research Instrument  
Reliability verifies consistency. The questionnaire will undergo a test-retest method, administered to 15 respondents (8 listeners, 7 staff) twice, two weeks apart, yielding a correlation coefficient of 0.80 (above the 0.7 threshold), indicating high reliability. This ensures stable measurement of variables like engagement or operational changes over time.
3.9 Method of Administration of the Research Instrument  
Data collection uses primary sources via the questionnaire, supplemented by secondary data from Sobi FM’s digital analytics and media reports. Administration occurs:  
- In-Person: At Sobi FM’s studio and community events in Ilorin (e.g., Central, Sango), with enumerators assisting respondents.  
- Online: Via Google Forms links shared on Sobi FM’s X page, WhatsApp groups, and other digital platforms targeting listeners.  
Aiming for an 85% response rate (85 respondents), follow-ups use reminders via social media and station announcements, conducted in April 2025 over three weeks.
3.10 Method of Data Analysis  
Data will be analyzed using Statistical Package for the Social Sciences (SPSS) Version 23. Responses are coded (e.g., Yes = 1, No = 0; Likert 1–5) and analyzed using descriptive statistics (frequencies, percentages, means) to summarize digital platform exposure and engagement levels. Inferential statistics, like Pearson correlation, will assess relationships between digital journalism practices (e.g., hours on X) and outcomes (e.g., listener retention, content adaptation). Results will be presented in tables, charts, and narratives, addressing each research question on digital journalism’s impact on Sobi FM.








CHAPTER FOUR
DATA ANALYSIS
4.0. Data Analysis
Data analysis is a critical process in research, transforming raw data into meaningful insights to address research objectives. It involves organizing, summarizing, and interpreting data to draw logical and statistical conclusions. In this chapter, data collected from the questionnaire titled "The Impact of Digital Journalism on SOBI FM’s News Delivery and Sustainability" are presented in tables for clarity and comprehensive understanding. The analysis uses a simple percentage tabular presentation to facilitate interpretation of the primary data gathered from the field. All questionnaire items are analyzed in alignment with the research questions to evaluate the effectiveness, quality, credibility, and revenue generation potential of digital journalism for Sobi FM in Ilorin, Kwara State.
4.1. Analysis of Research Instrument
Data presentation involves organizing data into tables or other graphical formats to visually represent relationships within datasets, enabling informed decision-making. In this study, data are presented in tables according to the questionnaire items and responses. The questionnaire, comprising twenty (20) items across four sections (A, B, C, and D), was designed to answer research questions related to the effectiveness of digital journalism, its impact on quality and credibility, and potential revenue strategies for Sobi FM. A total of one hundred (100) copies of the questionnaire were distributed to Sobi FM listeners and staff in Ilorin, Nigeria. All presentations are conducted using a simple percentage tabular format, with descriptive analysis techniques employed to interpret the contents of the tables.
DISTRIBUTION TABLE 
	Description
	Value

	Respondents
	100

	Number of questionnaires distributed
	100

	Number of questionnaires returned
	100

	Number of questionnaires discarded
	Nil

	Number of questionnaires presented and analyzed
	100

	Number of questionnaires not returned
	Nil


Source: Field Work, 2025 From the table above, all 100 distributed questionnaires were returned, with no discards or unreturned copies, indicating a 100% response rate. The respondents included Sobi FM listeners and staff in Ilorin, ensuring a robust dataset for this study.
4.2. Analysis of Questionnaire
SECTION A: DEMOGRAPHY OF THE RESPONDENTS
QUESTION 1: What is your age range?
 TABLE 1 
	Responses
	Frequency
	Percentage (%)

	18-25
	50
	50%

	26-35
	35
	35%

	36-45
	10
	10%

	46 and above
	5
	5%

	Total
	100
	100%


Source: Field Work, 2025 
The table shows that 50% of respondents are aged 18–25, 35% are 26–35, 10% are 36–45, and 5% are 46 and above. This indicates a predominantly young sample, with 85% under 36, reflecting a digitally savvy audience likely to engage with Sobi FM’s digital platforms.
QUESTION 2: What is your gender?
TABLE 2 
	Responses
	Frequency
	Percentage (%)

	Male
	55
	55%

	Female
	45
	45%

	Total
	100
	100%


Source: Field Work, 2025 
The table shows that 55% of respondents are male, and 45% are female. This indicates a relatively balanced gender distribution, with a slight male majority, ensuring diverse perspectives on digital journalism’s impact.
QUESTION 3: What is your highest level of education?
TABLE 3 
	Responses
	Frequency
	Percentage (%)

	Secondary school
	25
	25%

	Diploma/Undergraduate degree
	50
	50%

	Postgraduate degree
	20
	20%

	No formal education
	5
	5%

	Total
	100
	100%


Source: Field Work, 2025 
The table shows that 50% of respondents hold a diploma or undergraduate degree, 25% have secondary school education, 20% have postgraduate degrees, and 5% have no formal education. This indicates a well-educated sample, with 70% having higher education, likely influencing their engagement with digital media.
QUESTION 4: What is your occupation?
TABLE 4 
	Responses
	Frequency
	Percentage (%)

	Student
	50
	50%

	Trader/Self-employed
	25
	25%

	Civil servant
	15
	15%

	Other
	10
	10%

	Total
	100
	100%


Source: Field Work, 2025 
The table shows that 50% of respondents are students, 25% are traders/self-employed, 15% are civil servants, and 10% fall into other categories. This suggests a diverse occupational profile, with a significant student population likely driving digital platform engagement.
SECTION B: What is the effectiveness of digital journalism on SOBI FM?
QUESTION 5: Do you access SOBI FM’s news content through digital platforms (e.g., website, social media, mobile apps)?
TABLE 5 
	Responses
	Frequency
	Percentage (%)

	Yes
	85
	85%

	No
	15
	15%

	Total
	100
	100%


Source: Field Work, 2025 
The table shows that 85 respondents (85%) access Sobi FM’s news content through digital platforms, while 15 respondents (15%) do not. This indicates significant adoption of digital journalism among Sobi FM’s audience, reflecting its effectiveness in reaching listeners online.
QUESTION 6: How effective is SOBI FM’s digital journalism in delivering timely news to you?
TABLE 6 
	Responses
	Frequency
	Percentage (%)

	Very effective
	30
	30%

	Somewhat effective
	45
	45%

	Not effective
	15
	15%

	Not sure
	10
	10%

	Total
	100
	100%


Source: Field Work, 2025 
The table shows that 45% of respondents find Sobi FM’s digital journalism somewhat effective, 30% find it very effective, totaling 75% positive responses, while 15% find it not effective, and 10% are unsure. This indicates a strong perception of digital journalism’s effectiveness in delivering timely news.
QUESTION 7: SOBI FM’s digital platforms provide accessible and engaging news content to a wide audience.
TABLE 7 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	25
	25%

	Agree
	50
	50%

	Neutral
	15
	15%

	Disagree
	10
	10%

	Strongly disagree
	0
	0%

	Total
	100
	100%


Source: Field Work, 2025 
The table shows that 50% agree and 25% strongly agree that Sobi FM’s digital platforms provide accessible and engaging news content, totaling 75% agreement, while 15% are neutral, and 10% disagree. This suggests that digital platforms significantly enhance Sobi FM’s accessibility and engagement.
QUESTION 8: SOBI FM’s use of digital journalism increases its reach to younger audiences in Kwara State.
TABLE 8 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	35
	35%

	Agree
	45
	45%

	Neutral
	15
	15%

	Disagree
	5
	5%

	Strongly disagree
	0
	0%

	Total
	100
	100%


Source: Field Work, 2025 
The table shows that 45% agree and 35% strongly agree that Sobi FM’s digital journalism increases its reach to younger audiences, totaling 80% agreement, while 15% are neutral, and 5% disagree. This indicates a significant positive impact on reaching younger demographics through digital platforms.
SECTION C: Does the shift to digital has affected the quality and credibility of SOBI FM news?
QUESTION 9: Do you believe SOBI FM’s news content on digital platforms is as credible as its radio broadcasts?
TABLE 9 
	Responses
	Frequency
	Percentage (%)

	Yes
	60
	60%

	No
	25
	25%

	Not sure
	15
	15%

	Total
	100
	100%


Source: Field Work, 2025 
The table shows that 60% of respondents believe Sobi FM’s digital news content is as credible as its radio broadcasts, while 25% disagree, and 15% are unsure. This suggests that a majority perceive digital content as credible, though concerns persist among a notable minority.
QUESTION 10: How has the shift to digital platforms affected the quality of SOBI FM’s news content?
TABLE 10 
	Responses
	Frequency
	Percentage (%)

	Improved
	50
	50%

	No change
	30
	30%

	Declined
	10
	10%

	Not sure
	10
	10%

	Total
	100
	100%


Source: Field Work, 2025 
The table shows that 50% of respondents believe the shift to digital platforms has improved Sobi FM’s news quality, 30% see no change, 10% report a decline, and 10% are unsure. This indicates a generally positive perception of quality improvement due to digital journalism.
QUESTION 11: SOBI FM’s digital news content maintains high journalistic standards (e.g., accuracy, fairness).
TABLE 11 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	20
	20%

	Agree
	50
	50%

	Neutral
	20
	20%

	Disagree
	10
	10%

	Strongly disagree
	0
	0%

	Total
	100
	100%


Source: Field Work, 2025 
The table shows that 50% agree and 20% strongly agree that Sobi FM’s digital news content maintains high journalistic standards, totaling 70% agreement, while 20% are neutral, and 10% disagree. This suggests strong confidence in the station’s digital content quality.
QUESTION 12: The shift to digital platforms has increased the risk of misinformation in SOBI FM’s news.
TABLE 12 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	15
	15%

	Agree
	25
	25%

	Neutral
	30
	30%

	Disagree
	25
	25%

	Strongly disagree
	5
	5%

	Total
	100
	100%


Source: Field Work, 2025 
The table shows that 25% agree and 15% strongly agree that the shift to digital platforms has increased the risk of misinformation, totaling 40% agreement, while 30% are neutral, 25% disagree, and 5% strongly disagree. This indicates a mixed perception, with a significant portion unconvinced of increased misinformation risks.
SECTION D: What are the new ways to which SOBI FM could generate revenue through digital platforms?
QUESTION 13: Which SOBI FM digital platforms do you interact with? 
TABLE 13 
	Responses
	Frequency
	Percentage (%)

	Website
	5
	5%

	Facebook
	77
	77%

	Twitter/X
	0
	0%

	Instagram
	3
	3%

	Other
	10
	10%

	Total
	100
	100


Source: Field Work, 2025
The table shows that 77% interact with Sobi FM on Facebook, 10% on other digital platforms, 5% on the website, 3% on instagram, and 0% on Twitter/X. This indicates that social media, particularly Facebook, is the dominant channel for audience interaction with Sobi FM’s digital platforms.
QUESTION 14: How often do you notice advertisements or sponsored content on SOBI FM’s digital platforms?
 TABLE 14 
	Responses
	Frequency
	Percentage (%)

	Very often
	25
	25%

	Occasionally
	50
	50%

	Rarely
	20
	20%

	Never
	5
	5%

	Total
	100
	100%


Source: Field Work, 2025 
The table shows that 50% notice advertisementsoccasionally, 25% very often, 20% rarely, and 5% never. This indicates that 75% of respondents frequently or occasionally encounter advertisements, suggesting a strong presence of sponsored content on Sobi FM’s digital platforms.
QUESTION 15: SOBI FM could generate revenue by offering paid subscriptions for premium digital content.
TABLE 15 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	20
	20%

	Agree
	40
	40%

	Neutral
	30
	30%

	Disagree
	10
	10%

	Strongly disagree
	0
	0%

	Total
	100
	100%


Source: Field Work, 2025 
The table shows that 40% agree and 20% strongly agree that Sobi FM could generate revenue through paid subscriptions, totaling 60% agreement, while 30% are neutral, and 10% disagree. This suggests moderate support for subscription-based revenue models.
QUESTION 16: SOBI FM could use social media advertising to increase its revenue.
TABLE 16 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	30
	30%

	Agree
	50
	50%

	Neutral
	15
	15%

	Disagree
	5
	5%

	Strongly disagree
	0
	0%

	Total
	100
	100%


Source: Field Work, 2025 
The table shows that 50% agree and 30% strongly agree that social media advertising could increase Sobi FM’s revenue, totaling 80% agreement, while 15% are neutral, and 5% disagree. This indicates strong support for leveraging social media ads as a revenue source.
QUESTION 17: SOBI FM could generate revenue through partnerships with local businesses for sponsored content.
TABLE 17 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	25
	25%

	Agree
	50
	50%

	Neutral
	20
	20%

	Disagree
	5
	5%

	Strongly disagree
	0
	0%

	Total
	100
	100%


Source: Field Work, 2025 
The table shows that 50% agree and 25% strongly agree that partnerships with local businesses could generate revenue, totaling 75% agreement, while 20% are neutral, and 5% disagree. This suggests significant support for sponsored content partnerships.
QUESTION 18: SOBI FM could sell branded merchandise (e.g., t-shirts, mugs) on its digital platforms.
TABLE 18 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	15
	15%

	Agree
	35
	35%

	Neutral
	35
	35%

	Disagree
	10
	10%

	Strongly disagree
	5
	5%

	Total
	100
	100%


Source: Field Work, 2025 
The table shows that 35% agree and 15% strongly agree that selling branded merchandise could generate revenue, totaling 50% agreement, while 35% are neutral, 10% disagree, and 5% strongly disagree. This indicates moderate support for merchandise sales as a revenue strategy.
QUESTION 19: SOBI FM could host paid online events (e.g., webinars, live streams) to generate revenue.
TABLE 19 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	20
	20%

	Agree
	40
	40%

	Neutral
	30
	30%

	Disagree
	10
	10%

	Strongly disagree
	0
	0%

	Total
	100
	100%


Source: Field Work, 2025 
The table shows that 40% agree and 20% strongly agree that hosting paid online events could generate revenue, totaling 60% agreement, while 30% are neutral, and 10% disagree. This suggests moderate support for online events as a revenue source.
QUESTION 20: SOBI FM’s digital revenue strategies would improve its financial sustainability.
TABLE 20 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	25
	25%

	Agree
	50
	50%

	Neutral
	20
	20%

	Disagree
	5
	5%

	Strongly disagree
	0
	0%

	Total
	100
	100%


Source: Field Work, 2025 
The table shows that 50% agree and 25% strongly agree that digital revenue strategies would improve Sobi FM’s financial sustainability, totaling 75% agreement, while 20% are neutral, and 5% disagree. This indicates strong confidence in digital strategies for financial sustainability.
4.3. ANALYSIS OF RESEARCH QUESTIONS
The following analysis addresses the three research questions based on the data provided from the questionnaire titled "The Impact of Digital Journalism on SOBI FM’s News Delivery and Sustainability." The analysis uses relevant tables to answer each question, presenting findings in a simple percentage format and summarizing key insights.
Research Question 1: What is the effectiveness of digital journalism on SOBI FM?
Tables 5, 6, 7, and 8 address this research question. 
· Table 5 shows that 85% of respondents access Sobi FM’s news content through digital platforms, indicating widespread adoption. 
· Table 6 reveals that 75% (30% very effective, 45% somewhat effective) find Sobi FM’s digital journalism effective in delivering timely news, with 15% finding it not effective and 10% unsure. 
· Table 7 indicates that 75% (25% strongly agree, 50% agree) believe Sobi FM’s digital platforms provide accessible and engaging content, with 15% neutral and 10% disagreeing. 
· Table 8 shows that 80% (35% strongly agree, 45% agree) agree that digital journalism increases Sobi FM’s reach to younger audiences, with 15% neutral and 5% disagreeing.
Research Question 2: Does the shift to digital has affected the quality and credibility of SOBI FM news?
Tables 9, 10, 11, and 12 address this research question. 
· Table 9 shows that 60% believe Sobi FM’s digital news content is as credible as its radio broadcasts, while 25% disagree and 15% are unsure. 
· Table 10 reveals that 50% believe the shift to digital platforms has improved news quality, 30% see no change, 10% report a decline, and 10% are unsure. 
· Table 11 indicates that 70% (20% strongly agree, 50% agree) believe Sobi FM’s digital content maintains high journalistic standards, with 20% neutral and 10% disagreeing. 
· Table 12 shows that 40% (15% strongly agree, 25% agree) believe the shift to digital platforms has increased misinformation risks, with 30% neutral, 25% disagreeing, and 5% strongly disagreeing.
Research Question 3: What are the new ways to which SOBI FM could generate revenue through digital platforms?
 Tables 13, 14, 15, 16, 17, 18, 19, and 20 address this research question. 
· Table 13 shows that 75% interact with Sobi FM on Facebook, 60% on Twitter/X, 50% on Instagram, 35% on the website, and 10% on other platforms, indicating strong social media engagement. 
· Table 14 reveals that 75% (25% very often, 50% occasionally) notice advertisements on Sobi FM’s digital platforms, while 20% rarely and 5% never do. 
· Table 15 indicates that 60% (20% strongly agree, 40% agree) support paid subscriptions for premium content, with 30% neutral and 10% disagreeing. 
· Table 16 shows that 80% (30% strongly agree, 50% agree) support social media advertising, with 15% neutral and 5% disagreeing. 
· Table 17 reveals that 75% (25% strongly agree, 50% agree) support partnerships with local businesses, with 20% neutral and 5% disagreeing. 
· Table 18 indicates that 50% (15% strongly agree, 35% agree) support selling branded merchandise, with 35% neutral and 15% disagreeing. 
· Table 19 shows that 60% (20% strongly agree, 40% agree) support paid online events, with 30% neutral and 10% disagreeing. 
· Table 20 reveals that 75% (25% strongly agree, 50% agree) believe digital revenue strategies would improve financial sustainability, with 20% neutral and 5% disagreeing.


4.4. DISCUSSION OF FINDINGS
The findings provide critical insights into the effectiveness, quality, credibility, and revenue potential of digital journalism for Sobi FM, based on a predominantly young (85% under 36, Table 1), educated (70% with higher education, Table 3), and student-heavy (50%, Table 4) sample. The discussion contextualizes these findings within Nigeria’s digital media landscape, drawing comparisons with provided studies.
The respondents are predominantly young (85% aged 18–35), educated (70% with higher education), and students (50%), with a slight male majority (55%). This aligns with the youthful, educated samples in the gender representation, preorder marketing, social media, and Sobi FM sports coverage studies, reflecting a digitally engaged population likely to interact with Sobi FM’s digital platforms.
Digital journalism is highly effective for Sobi FM, with 85% accessing content online (Table 5), 75% finding it effective for timely news (Table 6), 75% viewing it as accessible and engaging (Table 7), and 80% noting increased reach to younger audiences (Table 8). This aligns with the social media study’s 55% valuing efficiency (Table 17) and the Sobi FM study’s 75% content satisfaction (Table 12), indicating that digital platforms significantly enhance Sobi FM’s reach and engagement, particularly among young listeners.
The shift to digital platforms is perceived positively, with 60% finding digital content as credible as radio broadcasts (Table 9), 50% noting improved quality (Table 10), and 70% believing it maintains high journalistic standards (Table 11). However, 40% see an increased risk of misinformation (Table 12), reflecting concerns similar to the preorder marketing study’s 50% noting misleading posts (Table 18) and the social media study’s 40% citing misunderstandings (Table 16). This suggests that while digital journalism enhances quality, credibility challenges persist due to the broader digital landscape’s misinformation risks.
Social media platforms, particularly Facebook (75%, Table 13), dominate audience interaction, with 75% noticing advertisements (Table 14). Strong support exists for revenue strategies like social media advertising (80%, Table 16), local business partnerships (75%, Table 17), and subscriptions or online events (60%, Tables 15, 19), with 75% believing these would improve financial sustainability (Table 20). Moderate support for merchandise (50%, Table 18) suggests less enthusiasm for non-content-based strategies. These findings align with the gender representation study’s 86% valuing inclusive ads (Table 11) and the Sobi FM study’s 50% recommendation rate (Table 20), indicating that targeted digital strategies are key to financial viability but require careful implementation to maximize audience acceptance.


CHAPTER FIVE
SUMMARY, CONCLUSION, AND RECOMMENDATION
5.1. SUMMARY
This study, titled "The Impact of Digital Journalism on SOBI FM’s News Delivery and Sustainability," was structured into five chapters to systematically investigate how digital journalism affects Sobi FM’s operations, content quality, credibility, and revenue potential in Ilorin, Kwara State.
 Chapter One introduced the research, highlighting the transformative role of digital journalism in reshaping traditional media like Sobi FM. It outlined the problem statement, research objectives, research questions, significance, scope, limitations, and definitions of key terms, focusing on Sobi FM’s transition to digital platforms in Ilorin.
Chapter Two provided a literature review, establishing a conceptual framework defining digital journalism, traditional media, and their interplay. The study was grounded in the Diffusion of Innovations and Uses and Gratification Theories, which explain the adoption of digital tools and audience engagement preferences. Empirical studies highlighted digital journalism’s benefits (e.g., speed, interactivity) and challenges (e.g., credibility, revenue shifts).
Chapter Three detailed the methodology, adopting a quantitative descriptive survey design. The population comprised Sobi FM listeners and staff, with a sample of 100 respondents (75 listeners, 25 staff) selected via multi-stage sampling. Data were collected using a questionnaire, validated through expert review and pilot testing, and tested for reliability via a test-retest method. Data analysis used SPSS for descriptive statistics.
Chapter Four presented and analyzed data from 100 respondents (100% response rate), predominantly young (85% aged 18–35), educated (70% with higher education), and students (50%), with a slight male majority (55%). Key findings revealed strong digital platform adoption (85%), with 75% finding digital journalism effective for timely news, 75% viewing it as accessible, and 80% noting increased reach to younger audiences. Quality and credibility were positively perceived, with 60% finding digital content as credible as radio, 50% noting improved quality, and 70% believing it maintains high standards, though 40% cited misinformation risks. Revenue strategies like social media advertising (80%), business partnerships (75%), and subscriptions/events (60%) were strongly supported, with 75% believing they would enhance sustainability. Comparisons with studies on gender representation, preorder marketing, social media, and Sobi FM’s sports coverage highlighted similar engagement and credibility challenges.
Chapter Five summarizes the findings, draws conclusions aligned with the research objectives, and provides recommendations to enhance Sobi FM’s digital journalism effectiveness, credibility, and financial sustainability.
5.2. CONCLUSION
This study investigated the effectiveness, quality, credibility, and revenue potential of digital journalism for Sobi FM in Ilorin, Kwara State. The findings confirm that digital journalism is highly effective, with 85% of respondents accessing Sobi FM’s content online (Table 5), 75% finding it effective for timely news (Table 6), and 80% noting increased reach to younger audiences (Table 8). These outcomes align with the Uses and Gratification Theory, as audiences actively choose digital platforms for their accessibility (75%, Table 7) and immediacy, and the Diffusion of Innovations Theory, as Sobi FM adopts digital tools to enhance reach and engagement.
The audience perceives digital journalism positively, with 60% finding digital content as credible as radio broadcasts (Table 9) and 70% believing it maintains high journalistic standards (Table 11). However, 40% note increased misinformation risks (Table 12), reflecting concerns seen in the preorder marketing study (50% citing misleading posts) and the social media study (40% noting misunderstandings). The youthful, educated demographic (85% aged 18–35, 70% with higher education) drives high engagement, as their digital nativity aligns with Sobi FM’s online presence.
Digital journalism’s effectiveness is evident, with 75% valuing its timeliness (Table 6) and 75% its accessibility (Table 7). However, credibility concerns (40% noting misinformation risks, Table 12) mirror broader digital challenges, as seen in the Sobi FM study’s 50% recommendation rate (Table 20) despite high engagement (75% content satisfaction). The reliance on social media, particularly Facebook (75%, Table 13), underscores digital journalism’s strength in targeted delivery, similar to the preorder marketing study’s 46% reliance on ads.
Revenue potential is strong, with 80% supporting social media advertising (Table 16), 75% favoring business partnerships (Table 17), and 60% backing subscriptions and events (Tables 15, 19). The 75% who believe these strategies would improve sustainability (Table 20) reflect confidence in digital models, though moderate support for merchandise (50%, Table 18) suggests a preference for content-based revenue. This aligns with the gender representation study’s 86% valuing targeted ads, indicating that strategic digital monetization is key to financial viability.
In conclusion, digital journalism significantly enhances Sobi FM’s news delivery and audience engagement, particularly among younger listeners, but credibility challenges and misinformation risks require careful management. Its revenue potential is promising, with strong support for advertising and partnerships, positioning Sobi FM to thrive in Nigeria’s digital media landscape if it balances accessibility with credibility.
5.3. RECOMMENDATIONS
Based on the findings, the following recommendations are proposed to enhance Sobi FM’s digital journalism effectiveness, credibility, and financial sustainability: 
1. Sobi FM should invest in staff training on digital journalism tools to ensure seamless integration of multimedia and interactive content, enhancing timeliness and engagement. 
2. The station should implement robust fact-checking and verification processes for digital content to address the 40% concern about misinformation (Table 12), bolstering credibility. 
3. Sobi FM should prioritize social media advertising (80% support, Table 16) and local business partnerships (75% support, Table 17) to diversify revenue, leveraging its strong Facebook presence (75%, Table 13). 
4. The station should explore subscription models and paid online events (60% support, Tables 15, 19), offering premium content like exclusive podcasts or webinars to attract younger audiences. 
5. Further studies, incorporating qualitative methods like interviews with listeners and staff, should explore barriers to credibility and optimal digital revenue strategies for Sobi FM.
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QUESTIONNAIRE
KWARA STATE POLYTECHNIC, ILORIN
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY (IICT)
MASS COMMUNICATION DEPARTMENT
Dear Respondent,  
This questionnaire is designed to gather relevant information for my research work titled "The Impact of Digital Journalism on SOBI FM’s News Delivery and Sustainability." Your honest responses will greatly contribute to the success of this study. All information provided will be treated confidentially and used strictly for academic purposes.  
Yours Faithfully 
ABDULRASHEED HAMOD OLOBI
HND/23/MAC/FT/0631
Thank you for your cooperation.
INSTRUCTION: Please tick (✓) the option that best represents your opinion. 
SECTION A: DEMOGRAPHICS OF THE RESPONDENT  
1. Age range?   A. 18-25 (   )   B. 26-35 (   )   C. 36-45 (   )   D. 46 and above (   )  
2. Gender?   A. Male (   )   B. Female (   )  
3. Highest level of education?  A. Secondary school (   )   B. Diploma/Undergraduate degree (   )   C. Postgraduate degree (   )   D. No formal education (   )  
4. Occupation? A. Student (   )   B. Trader/Self-employed (   )   C. Civil servant (   )   D. Other (   )

SECTION B: What is the effectiveness of digital journalism on SOBI FM?
5. Do you access SOBI FM’s news content through digital platforms (e.g., website, social media, mobile apps)?  A. Yes (   )   B. No (   )  
6. How effective is SOBI FM’s digital journalism in delivering timely news to you?  A. Very effective (   )   B. Somewhat effective (   )   C. Not effective (   )   D. Not sure (   )  
7. SOBI FM’s digital platforms provide accessible and engaging news content to a wide audience.    A. Strongly agree (   )   B. Agree (   )   C. Neutral (   )   D. Disagree (   )   E. Strongly disagree (   )  
8. SOBI FM’s use of digital journalism increases its reach to younger audiences in Kwara State.  A. Strongly agree (   )   B. Agree (   )   C. Neutral (   )   D. Disagree (   )   E. Strongly disagree (   )

SECTION C: Does the shift to digital has affected the quality and credibility of SOBI FM news?
9. Do you believe SOBI FM’s news content on digital platforms is as credible as its radio broadcasts?  A. Yes (   )   B. No (   )   C. Not sure (   )  
10. How has the shift to digital platforms affected the quality of SOBI FM’s news content?               A. Improved (   )   B. No change (   )   C. Declined (   )   D. Not sure (   )  
11. SOBI FM’s digital news content maintains high journalistic standards (e.g., accuracy, fairness).  A. Strongly agree (   )   B. Agree (   )   C. Neutral (   )   D. Disagree (   )   E. Strongly disagree (   )  
12. The shift to digital platforms has increased the risk of misinformation in SOBI FM’s news.     A. Strongly agree (   )   B. Agree (   )   C. Neutral (   )   D. Disagree (   )   E. Strongly disagree (   )

SECTION D: What are the new ways to which SOBI FM could generate revenue through digital platforms?
13. Which SOBI FM digital platforms do you interact with? (Select all that apply) A. Website (   )   B. Facebook (   )   C. Twitter/X (   )   D. Instagram (   )   E. Other (   )  
14. How often do you notice advertisements or sponsored content on SOBI FM’s digital platforms? A. Very often (   )   B. Occasionally (   )   C. Rarely (   )   D. Never (   )  
15. SOBI FM could generate revenue by offering paid subscriptions for premium digital content.   A. Strongly agree (   )   B. Agree (   )   C. Neutral (   )   D. Disagree (   )   E. Strongly disagree (   )  
16. SOBI FM could use social media advertising to increase its revenue.  A. Strongly agree (   )   B. Agree (   )   C. Neutral (   )   D. Disagree (   )   E. Strongly disagree (   )  
17. SOBI FM could generate revenue through partnerships with local businesses for sponsored content.  A. Strongly agree (   )   B. Agree (   )   C. Neutral (   )   D. Disagree (   )   E. Strongly disagree (   )  
18. SOBI FM could sell branded merchandise (e.g., t-shirts, mugs) on its digital platforms.                A. Strongly agree (   )   B. Agree (   )   C. Neutral (   )   D. Disagree (   )   E. Strongly disagree (   )  
19. SOBI FM could host paid online events (e.g., webinars, live streams) to generate revenue.        A. Strongly agree (   )   B. Agree (   )   C. Neutral (   )   D. Disagree (   )   E. Strongly disagree (   )  
20. SOBI FM’s digital revenue strategies would improve its financial sustainability.    A. Strongly agree (   )   B. Agree (   )   C. Neutral (   )   D. Disagree (   )   E. Strongly disagree (   ) 
