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CHAPTER ONE
INTRODUCTION
1.1	BACKGROUND TO THE STUDY
Every human being has needs which range from basic to higher. According to Maslow’s hierarchy of needs, man, among his basic needs has the need to belong to a group, love and beloved. This made communication a basic human need and for that reason man has always found a means of meeting this need either through interpersonal or mass communication. Unlike in the past, the people of the world are today living in a global village because of various breakthroughs in information technology. According to a Canadian Professor of English Marshall McLuhan, “the world is now a global village where the whole world is now compressed into a single electronic chat room”.     
Katz states that information that used to take many days or weeks to disseminate now takes seconds or minutes. It is now possible for people to make interpersonal communication with others to get desired information as quickly as possible from   one part of the country or from other countries through the use of social media without leaving their immediate environment. The growth of technology towards the end of the 20th century propelled by the emergence of the internet, satellite, etc led to what is called Social Media. The term refers to the communication system encompassing the emergence of digital, computerized or networked interactive information channels.                
The evolution of Information and Communication Technology  (ICT) has thrown young people and youth into the visual space mercilessly. Today’s youth and youths spend hours surfing the net, engaging themselves in chatting and socializing on different social networking sites such as Facebook, Twitter, WhatsApp, LinkedIn, YouTube, Pinterest, Google+, Tumblr and Instagram etc. This has become a prominent part of their lives as they are more concerned with Facebook friends, videos on YouTube, posts, twits and other online communication than they are with face-to- face friends. Singh, state that ‘’today, youths are defining users of social media. Social media made available the platform for youth to build social networks or social relations among people’.
Youth and youths have become addicted to online interactions they claimed that social media help them to stay connected with their friends they do not see often, they also claim that social media allow them to make new friends online, find jobs, business opportunities through LinkedIn, self -fulfillment, importance, expectation, fame, health-related issues and social wellbeing. Brady, Holcomb and Smith, Lusk cited in Ali, Igbal and Igbal state that social media provides efficient ways for education; students used social media for E-learning, develop communication skill and raise their learning skills.
In spite of what appears to be the positive aspects of social media, studies have also shown that there are a lot of negative aspects of social media particularly on youth and youths. It has been discovered that, access to social media by youth and youth create a great distraction, affect learning and comprehension of teaching in class, and aid in cheating during examinations. Studies have also shown that youth and youths are affected negatively on social media because of unrestricted information available on the social media. Ali, in a review of related literature cited the works of Berson and Berson which stated that high exposure to the Internet by youth carries with it a risk. He also cited Jacobsen and Forste whose research findings show that two-third population of the students have lower grade in examination because of the use of social media during class hour. Other negative impacts of social media on youth and youths include hacking, identity theft, phishing scams, and exposure to pornographic materials.
It is therefore against this background that this study is undertaken to examine the impact of social media on teenager’s socialization. 
1.2	STATEMENT OF THE PROBLEM
Advancement in technology in this era has reshaped all human activities on earth to include communication. The world has become a global village as postulated by Prof. Marshal McLuhan where the use of computer and internet facilities is indispensable. Social media is among the numerous means which the people interact and communicate online. Today, millions of people are now on social media such as Facebook, 2go, twitter and others, exchanging views, ideas and other related matters with a good number of them being the youth.
The rapid adoption of social media by youth in different countries of the world including Nigeria has raised some important questions. Why do youth flock to these sites? What are they expressing on them? How do these sites fit into their lives, what are they learning from their participation? Are these online friendship activities different or complementary to face-to-face friendship? This study seeks to unravel the impact of the social media exposure on the youth in Ilorin.

1.3	OBJECTIVES OF THE STUDY
The main objective of this study is to ascertain the audience perception of the social media on youth socialization. The specific objectives for the realization of the broad objective are itemized as follows:
1. To find out the various social media platforms mostly used by the youth in Ilorin.
2. To ascertain the means the youth use in accessing the social media.
3. To ascertain the motivating interests to social media exposure.
4. To find out the specific areas of their use of the social media
5. To find out the impact of the social media on the lifestyles of the youth
1.4	RESEARCH QUESTIONS
The following research questions shall guide the focus of the study in order to achieve the set objectives:
1.    Do youth in Ilorin make use of social media sites?
2.    What means do they use in accessing the social media?
3.    What are the motivating interests in the use of social media by the youth?
4.    What are the specific areas of social media usually used by the Ilorin youth?
5.    How has the use of the social media affected their lifestyles?
1.5      SIGNIFICANCE OF THE STUDY
This research work is important because it centers on issues in mass communication. Social media has been an important concept for discussion in public places. Therefore the findings of this research will open up further research idea for other scholars. Also, parents will be able to understand the inherent negative factors of the social media as well as knowing the implications so as to protect their wards
1.6 	SCOPE OF THE STUDY
The study is restricting to investigate on audience perception of the impact of social media on youth socialization, which focus on Ilorin youths.
1.7      DEFINITION OF TERMS
Youth: is the time of life when one is young. Youth can also mean the time between childhood and adulthood. This is young adult that are between the age 15 to 24 years. 
Audience: This is the group of spectators at a public event, listeners or viewers collectively, as in attendance at a theater or concert. 
Social Media: This is the social interactive media where users have connection with each other in sharing of information for social gains. Social media is means of connections among people in which they create, share, and exchange information and ideas in virtual communities and networks
Socialization: This is the process of learning to behave in a way that is acceptable to society. It describes the ways that people come to understand societal norms and expectations.





CHAPTER TWO
LITERATURE REVIEW
2.1	CONCEPTUAL FRAMEWORK
The Concept of Social Media 
Social media is not really new. While it has only recently become part of mainstream culture and the business world, people have been using digital media for networking, socializing, and gathering of information. Social media started as a concept many years ago but has evolved into sophisticated technology. The concept of social media can be dated back to the use of the analogue telephone for social interactions. The most recognizable use of social media was through innovative application, an online dialogue framework, created by Ward Christensen, a former IBM employee and Randy Suess. Initially they envisioned a place where they could immediately contact their co-employees for announcement, that is, meetings, reports, and other affairs, rather than making multiple phone calls, distributing memos and the like. They were looking into creating a computerized bulletin board, which is why they named the program CBBS (Computerized Bulletin Board System). 
Soon enough, more and more employees contributed their ideas and comments in the said online community. That event was a momentous episode in the history of computer and internet. It was the birth of online social networking. The CBBS platform was made known to other companies and has been used for specific purposes. The Bulletin Board System expanded largely and began breaking into mainstream much sooner than it was planned. It was during the rise of the Internet Service Providers in the early 1990s when social networking sites began to flourish. Along with the availability of the internet service to people, many people rummaged to have themselves acquainted with the new technology. 
Social media attained a great measure of success with the launch of the then very popular Friendster.com. Creator of Friendster, Jonathan Abrams concocted a perfect mix of popular features from earlier social networking predecessors. Friendster became an instant success and gathered about 3 million members who signed up in its early month of launch. Friendster unfortunately got out of hand and suffered from too many glitches in the server. Today, Friendster has been announced as a newly owned identity of a Malaysian company, and outshone by present social networking sites but still remains to be patronized most especially in Asia. 
Another social media evolved called MySpace.com. The concept of MySpace opened the internet users to vast opportunities of self-expression which include wide control over a user’s profile content. In MySpace, users experienced the best of creating unique identities to show to the online world. MySpace remained as the uncontested favorite among all social networking sites until 2005 when it met its competitor in the market. Facebook.com. started as a local social network made for the students of Harvard University. It was developed by sophomore, Mark Zuckerberg. Facebook was actually made by hacking Harvard database containing identification images of students. The initial idea was to compare the faces of students with images of animals, for entertainment purposes. However, due to the potentially damaging contents of the site, the creators decided to put it down, before it caught the attention of the school authorities. The application was shut down, but the idea of creating an online community of students came into existence. The platform was then improved and sooner than they expected, Facebook.com. ultimately offered the opportunity to the rest of the world. Facebook has grown to become the most popular and biggest social networking site with 800 million active users worldwide (Facebook statistics 2012). Other social networking sites continue to appear in the scene such as BlackBerry Messenger, Twitter, Google+, Flickr, Badoo, Amazon and many others.(Bruce and Douglas, 2008). 
Similarly, some refer to social media as social networks. However, the two terms are said to be same side of a coin. Wikipedia defines social networks as “a social structure made up of individuals (or organizations) called „nodes‟, which are connected by one or more specific types of inter-dependency such as, friendship, kinship, financial exchange, dislikes, sexual relationships or relationship of beliefs, knowledge or prestige”. While it also defines social media as “media designed to be disseminated through social interactions, created using highly accessible and scalable publishing technique”. 
Boyd and Allison (2007) defined social network sites as “web-based services that allows individuals to; construct a public or semi-public profile within a bounded system, articulate a list of other users with whom they share a connection and view and traverse their list of connections and those made by others within the systems”. The definition focuses on platforms such as Facebook, Twitter, etc. Based on a strict theoretical understanding, all networked tools that allow establishing connections between at least two humans, have to be understood as social networking platforms. 
Wikipedia notes that social media use internet and web-based technologies to transform broadcast media monologues (that is one to many) into social media dialogues (many to many). It supports the democratization of knowledge and information, transforming from content consumers into content producers. Kaplan and Haenlein, quoted in Ganiyu and Qasim (2011) defined social media as “a group of internet-based applications that build on the ideological and technological foundations of web 2.0, which allows the creation and exchange of user generated content”. 
According to Duarte (2009), “web 2.0” is derived from naming conventions in software, where upgraded web technologies are numbered. For instance, version of a technology may be numbered as; 1.0, 2.0, 3.0, 4.0, 5.0, and so on. Essentially, Duarte writes, “web 2.0 refers to the functionality built into websites that allows people to put information on them more easily, share it with others and collaborate with them”. In other words, social networks are facilitated on the internet by the use of web 2.0 (and other versions such as web 3.0). Web-based applications, commonly information on the internet are also producers and disseminators of information, thus given rise to a new term „prosumers‟ (Ramanujam; 2008). 
CLASSIFICATION OF SOCIAL MEDIA 
Social media technologies take on many different forms including magazines, internet forums, weblogs, social blogs, micro blogging, wikis, social networks, podcasts, photographs or pictures, videos, ratings, and social bookmarking. By applying a set of theories in the field of media research (social presence and social richness) and social processes (self-presentation and self-disclosure), Kaplan and Haenlein created a classification scheme in Business Horizons article (2010), with six different types of social media which include: 
Collaborative projects: example Wikipedia 
Blogs and microblogs: example Twitter 
Content communities: example YouTube 
Social networking sites: example Facebook 
Virtual game world: example World of Warcraft
Virtual social worlds: example Second Life 
These social media services focus on some or all of the seven functional building blocks which are; identity, conversation, sharing, presence, relationship, reputation and groups. These building blocks help understand the engagement needs of the social media audience. For example, YouTube’s primary building blocks are sharing, conversations, groups, and reputation. Many companies build their own social containers that attempt to link the seven functional building blocks around their brands. These are private communities that engage people around a narrower theme, as in around a particular brand, vocation or hobby, than social media containers such as Google+, Facebook, and Twitter. 
COMPONENTS OF SOCIAL MEDIA 
Social media has three components namely: 
 Concept (that is art, information, or meme) 
 Media (physical, electronic, virtual or verbal) 
 Social interface (intimate direct, community engagement, physical media such as print) 
The use of social media involves many people sharing information with one another. It is a direct form of media which enable people to share information such as pictures, articles, videos, audio, tweets, comments, like, votes, etc. The distinguishing thing about social media is that much of the information is provided by amateurs and can be used to generate conversation. Duarte observes that “social media depends on interactions between people as the discussion and integration of words, images, and sounds around a multitude of subjects and feelings built by shared meaning around topics and experiences”. 
OVERVIEW OF SOCIAL MEDIA
	According to Wikipedia, Social media are interactive digitally-mediated technologies that facilitate the creation or sharing/exchange of information, ideas, career interests, and other forms of expression via virtual communities and networks. Social media has emerged as a term frequently used and variously defined as different types of communication platforms and electronic ways of interacting.
	According to Bryer and Zavatarro (2010), social media is “the technologies that facilitate social interaction, make possible collaboration and enable deliberations across stakeholders”. Going by this definition, social media includes such tools as electronic blogs, audio/video tools like YouTube, internet and chat rooms, cellular and computer texting, and social networking sites (SNSs). Rosen in his study in 2011 found out that in terms of daily use of all social media collectively, those born between 1965 and 1979 (Generation X) consumes approximately 13 hours of social media per day;
Just as the term social media has obtained a fairly broad meaning, the term social networking sites (SNSs) generally refers to internet-based locations that allow individuals and groups to interact. Social networking Sites (SNSs) specifically refer to those internet-based services that promote online social interaction between two or more persons within a bounded system for the purpose of friendship, meeting other persons and/or exchanging information; contains a functionality that lets users create public or semi-public personal profile pages that contain information of their own choice; serves as a mechanism to communicate with other users; and contains mechanisms that allow users to search for other users according to some specific criteria. Sites such as facebook, MySpace, LinkedIn, and Tweeter are good examples of Social Network Sites (SNSs) that meet the previously stated criteria.
While challenges to the definition of social media arise due to the broad variety of stand-alone and built-in social-media services currently available, there are some common features:
1. Social media are interactive Internet-based applications.
2. User-generated content—such as text posts or comments, digital photos or videos, and data generated through all online interactions—is the lifeblood of social media.
3. Users create service-specific profiles for the website or app that are designed and maintained by the social-media organization. 
4. Social media facilitate the development of online social networks by connecting a user’s profile with those of other individuals or groups. 
Users usually access social media services via web-based apps on desktops and laptops, or download services that offer social media functionality to their mobile devices (e.g., smartphones and tablets). As users engage with these electronic services, they create highly interactive platforms through which individuals, communities, and organizations can share, co-create, discuss, participate, and modify user-generated content or self-curated content posted online. Additionally, social media are used to document memories; learn about and explore things; advertise oneself; and form friendships along with the growth of ideas from the creation of blogs, podcasts, videos, and gaming sites (Bryer, 2011)..
Some of the most popular social media websites, with over 100 million registered users, include Facebook (and its associated Facebook Messenger), TikTok, WeChat, Instagram, QZone Weibo, Twitter, Tumblr, BaiduTieba, and LinkedIn. Depending on interpretation, other popular platforms that are sometimes referred to as social media services include YouTube, QQ, Quora, Telegram, WhatsApp, LINE, Snapchat, Pinterest, Viber, Reddit, Discord, VK, Microsoft Teams, and more. Wikis are examples of collaborative content creation.
Social media outlets differ from traditional media (e.g., print magazines and newspapers, and TV and radio broadcasting) in many ways, including quality ,reach, frequency, usability, immediacy, and permanence. Additionally, social media outlets operate in a dialogic transmission system (i.e., many sources to many receivers), while traditional media outlets operate under a monologic transmission model (one source to many receivers). For example, a newspaper is delivered to many subscribers and a radio station broadcasts the same programs to an entire city.


SOCIAL MEDIA USE AND APPLICATIONS
Social media or social networking websites developed to specifically help people share their views and stay in touch with their friends, relatives, well wishes and other groups in the society. Both the Internet and the social media have become veritable tools in Nigeria. In almost all sector of the economy these new technologies are used.
World Development Indicators 2013 cited in Anyanwu and Agwu state that, ‘’social media users in Nigeria are officially put at 53.5% of the population, in 2012 higher than the national average for 2008 which was projected in 2016 over 80% of those who live in the urban areas in Nigeria use social media’’.
Both the Internet and social networking sites have played a crucial role in the day-to-day learning environment. (Odoh, et al, 2020). in their study of the use of social media and the Nigerian academic/ learning environment, studied Madonna University, Okija and National Open University, Enugu Campus, sampled 420 students within the age bracket of 20-45 years, found that Nigerian students use more of Facebook and Twitter social media platforms.
CHARACTERISTIC OF SOCIAL MEDIA 
The characteristic of social media are widely discussed by different people. This is bearing in mind that there are several other categories that can be characterized as social media platform. Anthony (2009) notes social media is best understood as a group of new kinds of online media, which share most of all the following characteristics: 
Participation: social media encourages contribution and feedback and participation. They encourage routing, comments and sharing of information. There are rarely any barriers to accessing and making use of content-password-protects contents. 
Openness: Most services are open to facebook and participation. 
Conversation: Whereas traditional media is about “broadcast” (content transmitted or distributed to an audience) social media allows or is better seen as a two – way conversation. 
Community: Socila media allows communities to form quickly and communication effectively. Communities share common interest such as love of photography, a political issues or a favourite Tv shows. 
Connectedness: Most kinds of social media archive on their compacters, making use of links to other sites.
Moreover, before an individual is able to use any social media platform. It is compulsory to create a profile, and also choose a desired user name and password. Using these details, the user is able to log into the platform to enjoy the various activities as well as participation. With into social media platform, the user can connect with friends, family and mutual friends for different reasons, either by way of contributing or receiving information in different forms. 
However, since these social media platform many form of from one to another, they also serve for different purposes using distinctive tools and jargons. In this study therefore, efforts will be laid on apprising the usefulness of social media and influence to youth behavior.

CONCEPT OF TEENAGER 
	A teenager is a person who falls within the ages of thirteen to nineteen years old. The word “teenager” is another word for an adolescent. When teenager turns 20, they are no longer a teenage because they are no longer in that development stage. Usage by ordinary people varies and also varies in different society. Most societies traditionally had a formal ceremony to mark the change from childhood to adulthood – like a sweet sixteen in the United states. During puberty, the rapid mental and physical development occurs. Adolescence is the name for this transition period from childhood to adulthood. In the United States, children and teens from the ages 11 – 14 go to the middle school, while teenager from the ages 14 – 19 typically go to the high school. In the United Kingdom, youth and children are mixed in secondary school. Youth attending secondary school (high school in the US) generally graduate at the age of 16 or 19. Sexual attraction to youth is high at this stage. 
SOCIAL MEDIA USE – THE TEENAGER’S EXPERIENCE
	Social media buzz is very high in Nigeria from it perception or introduction. Nigerians by nature are trendy persons who always want to catch – up with global trends and key with development changes. Despites challenges of  governance which causes economy hardship and poor social amenities like internet facility to the people of the country, the people most especially the youth are very active in the adoption and use of social media. Many people even though cannot afford to visit cyber cafes, or enjoy better internet connection from government as obtainable in many developed nations of the world Nigerian youth actively subscribe to social media trends through their small phones and courtesy of free or bonus data (megabyte); courtesy of telecommunication such as Glo, Etisalat, Airtel and MTN who often reward their subscribers with weekly or daily data plan that enable them to surf social media sites and other internet facility (federal ministry of information, 2017).
	In Nigeria, use of facebook for instance has no boundary or age limit. Even though the limit age for any user according to facebook is thirteen years, users of lesser age gap are common, this is possible because the site (facebook) cannot dictate the age of such people but respond to an data intending user may input registration or creating an account. No wonder most Nigerian youth do not actualized inputting their actual year of birth.
	In the past, it was 2go site that was the common among social media user in Nigeria while facebook was seen as a social site for “higher class” i.e well enlighten citizen but development in facebook and in facility in most phones in the country’s GSM market has bought about the proliferation of facebook even to the people in the rural turf in Nigeria. Another factors that supports that is the ability of the telecommunication companies in the country to connect to nooks and crannies of the nation with internet facility which is solely user – financed via his or her sim card or subscription. Statistics showed that majority of facebook users in Nigeria used mobile devices to access the site. Through this statistics may a twist because of fast adoption process of Nigerians to other device, but for now, the story is at it is. In line with this, students do not just engage in social media for chat but for other reasons, for educational and informational purposes. 


INFLUENCE OF SOCIAL MEDIA ON BEHAVIORAL CHARACTERISTIC
	According to Joseph (2016), social media has significant influence on behavioral characteristics of Higher youth. In the past, youth were known to be akin with traditional system of communication which involved the use of olden day’s techniques like the use of town criers, however, with the ardent of technological gadgets like computers, phone and other gadgets have improved the medium of communication which most youth in this present era social media platforms like facebook, whatsapp, eskimi among others have influenced the perceived method and mode of interaction between two or more parties. 
	Due to the ardent of this, technology / social media tool, emphases have been laid on its role in shaping the behavioral characteristics of youth who are much exposed to computer use at their early ages. Studies conducted by various past researchers indicate that social media influence the moral attitude of youth. In the study of Akinpelumi (2013), social media has positive and negative impact on the lifestyles of the youth; the choice depends on what purpose the media tool is used for. 
POSITIVE IMPACT OF SOCIAL MEDIA INCLUDE
1. Social media help the youth to get connected to their friends when they are not able to see each other always when they want to.
2. Social media give them updates about the important things that are going on across the globe currently or maybe in their locality. It is a great benefit to know about everything just by the simple click of your finger.
3. The youth and the youths have the perfect place to express themselves in such a way in which they won’t be allowed to do in public. This is something which makes the youth feel better about themselves especially as some of them have become popular through their social media influence in the society. 
4. Social media help them in developing social skills and the best part is that a number of friendships can begin from the social website. Youths generally like to make new friends and know about others as much as they can. All of this is possible with the social media platforms.
5. One more interesting impact of social media on youth is that it feels fun to interact with peers rather than talking to them face to face. (Ali et al, 2017)
NEGATIVE IMPACT OF SOCIAL MEDIA ON YOUTH
1. Youths and youth of today’s generation give so much importance to social media that it has become their priority. They love being in the social media sites and forget about all the things that should come first for them like family, sports and schools.
2. In the platforms of social media, we can only see the virtual side of the person. This means we can only see the side which they want to show us. Many people try to portray themselves to others which they are not at all. This means that most youth have been lured into crimes and other forms of social vices through the social media, both as victims or perpetrators. 
3. Young people have this habit of bullying their peers which is ok to some extent. But when it comes to cyber bullying, it affects a lot to the other peer as this can be on the newsfeed of any person and can go viral easily. Sometimes such things can lead to depression as well as suicidal thoughts.
4. There are some young people who are very easy to get influenced. They may feel the need to change their appearance physically and compare themselves to every next person they see in the social media.
5. There is a very strong temptation in social media. It can become an addiction for the youth and youth who feel they cannot do without surfing the net or chatting with their friends. (Ali et al, 2017)
2.2	THEORETICAL FRAMEWORK
Media Theory 
	This study was anchored on a media theory as Ohaja (2003) argues that “knowledge does not exist into a vacuum and in every discipline there is a body of theories that provide the explanation for observable phenomena in that field”. The theory applied to this work is uses aid gratifications theory. Uses and gratifications theory basically stressed how and why the audience use the media (Moses, 2012) as cited by Hari dakis and Hanson (2014). Also expatiating on the theory, Mc Quail (2013) states that “the central question posed is: 
Why do people use media and What do they use them for? He further posits that: 
	Functionalist sociology viewed that media as serving the various needs of the society e.g Orcshesion, cultural community, social control, and a large circulation of public information of all kinds. This in turn, presupposes that individuals also use media for related purposes such as personal guidance, relaxation, adjustment, information and identity information. 
	The theory organizes and maintains that the audience has various needs that prompt them to expose themselves to any media or media content. Therefore, the focal point is that the theory is of the notion that there are distinct benefits from media messages that consumers envisage to get from any medium does not deliver to the people those purposes needs or benefits they anticipate from the organ, the tendency is that (the media audience) will desert the very channel or content that does not satisfy them. The important is that the media audience is not an idle soccer spectator that accepts what his footballer team plays; failure of a medium to satisfy the audience’s basic desire regularly will give them room to search for another medium. 
	The theory was according to Katz Blumer and Gureritch (2014), the theory is applicable to studies where the audience is free to choose what to use based on an anticipated benefit from the content of the media or media programme. The suitability of it in our discourse here springs from the fact that the social media channels utility among youth depends largely on the specific satisfaction they derive from (the social media platforms). The important is that the public give attention to media production or services strictly on the basis of the satisfactions, which they (the medium services) offer to the users. So, the audience directly or indirectly participates actively in determining the very media content they consume. This is why Zafar (2010) contends that “uses and gratifications theory suggests that media users play on active role in choosing and using the media”.
	Ojobar (2002) pointed out some results of the previous studies that proved that audience depends on the gratifications they obtain from the media as the pirotal reason for their consumption of the media messages; he cited Stephen’s (2002) play theory as an “approach centering on what uses we make of the media and the gratification we derive there from. The play theory suggests that we use media as a means of escaping into a world of “play” not accessible at other times. 
	However, in an effort to further expatiate on what the uses and gratifications theory of the media entails; Folaranmi (2012) may have put it better as he argues that, “the focus was thus shifted from media production and transmission functions to the media consumption function. Instead of asking “what kinds of effects occur under what conditions? The question became. “who uses………. Which media under which conditions and for what reasons”? 
	Once more, the theory could be viewed as very relevant to this study as it (the study) looks into why the university communities within our coverage radins use the social media in Nigeria. Therefore, this study focuses on ascertaining the purposes and the
Social Leaning Theory 
	Social learning theory has been regarded as on of the key theories in psychology long after Albert Bandura’s early research. Although social leaning theory has its foundation in what is considered traditional learning theory, Bandura elevated the concept of social learning by suggesting that direct enforcement could not be responsible for all form of the kind of learning that transpires via a social learning theory which derives from the work of Albert Bandura and the progression of social learning over new media such as the advent of the internet. The statement “The pipe is more important than the content within the pipe” has changed drastically the popularity of the new technology. Learning is now accessible via the internet and web based learning. 
	With that being said, one of the questions that arises is the level of influence social media has on the learners and the level of influence derived and perceived by others as it relates to learning. 
	In digital communities, where people have access to the internet, information is acquired at an alarming pace but this speed normally offers great benefits of knowledge by cutting time spent on evaluation the resources. 
	It is known that people are social creatures. When Albert Bandura first began to champion the notion of imitative responses as a key mechanism in social learning (Grusec 1992), the world was already well aware that people did not learn in a vaccum. The whole of human experience told a different story, one of interaction and cognitive consequences. Social learning theory, it is this for better or for worse, people observe, imitate and model the behavior of other (social learning theory, 2014). It was time in Bandura’s day and it is time in the age of social media. 
	With this understanding, it is unsurprising that technology eventually provided a platform to digitalize the nuances of human experiences. Though they are not the first of the kind, Facebook, Twitter and a variety of other services are new synonymous with daily social interaction and for the first time in human history, all the world is truly a stage, and the borders of human interaction, learning and behavoiur influencing have expanded greatly. 
	Social media can be used to enhance learning and it can be used to encourage youth to think critically about the technology perrading their world ( Cailens, 2014; Tu - & Martin, 2015). This new social media paradigm provides a send box where initiative behaviours are not only encouraged but are equally rewarded and widely shared. 
	Social learning theory and social media are interviewed, yet current literature has not offered connections between the two or explored how one might enhance the other in a social learning context.
	Over the past decade, the world has witnessed a tremendous increase in the presence of social media technologies (Kahreci, 2015). A correlative observation has been witnessed regarding social media effects on students time, resources and self – expression. 
	In the interactive social media world, the application of social learning theory presents an opportunity to promote leaps in student behavior, as cognitive concept of attention and motivation are encouraged by social media. 
	Social media provides a toolset wherein attention and engagement are interwoven. Since the act of utilizing social media a requires a level of focused attention, students who post a comment, read an article, like a post, or retweet a messages are doing so actively. Social media outlets like facebook, and twitter provide a platform for sustained attention, allowing for a participating method that facilitate the sharing of ever – generated knowledge strands (Casey & Wells, 2015). 
	Social learning theory provides a bridge between the behaviouralist approach and the cognitive approach to learning theory (social learning theory, 2014). With a constant flow of information, it is not enough to simply pay attention to social context of learning and influencing. 
	As this study fascinated by the affects the social media has no teenager learning, this was struck by the results of the learning decisions made users from unverified sources that ended poorly. In careful and cautious statistical summaries this demonstrates reasonable proof social learning theory on the implication and lack of questioning by users. The benefits which the new media serve for their users that invariably sustain their usage. It presupposes that there are certain satisfactions the new media provide to the public without which their usage would have been wanted. hence, the uses of the social media have been in existence for years, it is an indication that they certainly provide meaningful gratification to those who use them.. 
2.3 	EMPIRICAL REVIEW
	The rationale behind this study is to respond to the pervasive use of social media, particularly among the students of tertiary institutions and the gratifications they derive. Previous studies, provide logent explanations about. what social networks use or prefer using, why they use them, how they access them and their benefits. The following studies, in sequential order, are relevant to the focus of this study. 
	Hussain (2012) examined the trend of social media among the undergraduate students of Islamia University, in Pakistan. Convenient sampling was used to select 600 respondent using survey method. Findings revealed that 90% of the respondents had a facebook account. Linkedin 58% and twitter 25%. Majority (92%) used social media for information, 87% of them use social media for networking and 76% of them use social media for learning. 
	Moreso, Ezeh (2013) examined the use of social media among the students of three Nigerian Universities. 300 respondents were randomly selected using survey. The major findings revealed that 89% of the respondents used social media while 11% do not. Majority (131) used social networks for entertainment. 88 of the respondents use social media for information and 105 of them use social media for academic purpose. 
	Ndaku (2013) investigates the impact of social media on students’ academic performance. 150 respondents were randomly selected through survey using questionnaire as a research instrument. Findings indicated that, 92% of the respondents were aware of social media and 96.2% had access to the internet. Similarly, majority (46.1%) used their mobile phones to access the internet and facebook was very popular among the respondents.                                           
	In 2014, Omeku explored the use f social network among the students of university of Nigeria, Nsukka (UNN). Descriptive survey was used, and 150 respondents were randomly selected. Results showed that facebook (mean = 3.56)  youtube (mean = 3.01) and whatsapp (mean = 3.00) were the most popularly used social network among the respondents. Furthermore, students used social media for interaction (mean = 4.56), entertainment (mean = 3.56) and academic purposes (mean = 3.02)
	Popoola surveyed the use of social media among the students of Journalism and Mass communication in Oyo state, Nigeria. Mixed method was used and 150 respondent were purposively selected findings revealed that 98.5% were aware of the social media. Facebook (78.5%). Twitter (71.9%), and whatsapp (73.3%) were the most used social networks among the respondents. Majority (91.9%) accused social media networks using mobile phones, 32.6% used laptop computers while 4.4%. Similarly, 71.9% used social media for interaction. 54.8% for academic purpose while 48.1% for entertainment. 
	This research will as well adopt questionnaire for data collection just as done by Ndaku (2013) as the primary instrument for data gathering among the units of the targeted population. The questionnaire will be distributed with respect to the permission granted by the concerned authority. 















CHAPTER THREE
RESEARCH METHODOLOGY
3.1	RESEARCH DESIGN 
	The research design is the descriptive survey of collecting data and describing it in a systematic manner, by collecting data from only a few people considered to be representative of the entire group of phenomenon. In this research work, a survey research design for soliciting primary data from the respondents as it promptly and can be easily qualified. Also since the larger population cannot be successfully covered, it gives room for sample size results to be generalized. 
3.2	POPULATION OF THE STUDY
Adeagbo (2011) says population is a set of all possible cases of interest on a research report. In most cases it is the group to which the researcher plans to generalize his research. Population of the study refers to the total number of the people involved in the study. 
The study focuses on Audience perception of the impact of social media on youth socialisation, the researchers will only be covering one local government out of the sixteen local government in Ilorin metropolis. Data obtained from Nigeria Population Commission (NPC) and Kwara Bureau of Statistic Population (2016) the population of Ilorin is 873000. This study only focuses on Ilorin West local government are with the total population of 493000 ( NPC 2016 estimated).


3.3	SAMPLE SIZE AND SAMPLING TECHNIQUE
Sampling is taking any portion of a population or universe as representative of that population or universe. (Osuola, 2001) Sampling is the process of selecting units from a population of interest so that by studying the sample which may fairly generate results of the population from which they were chosen. 
In the case of this study, the group which is Ilorin is wide and there is need to make it smaller group so that an accurate conclusion that can be generalized onto the larger group can be drawn. Therefore, to select the representative sample the researcher adopted multistage Sampling technique. (Tejumaye 2003) Multistage sampling is the process of Sampling in stages. At the first stage, a list of all the Local Government Area in Kwara State was retrieved from the Kwara State Government Web website, and there are sixteen local government area in Ilorin metropolis Which are: Asa, Baruteen, Edu, Ekiti, Ifelodun, Ilorin west, Ilorin East and Ilorin South, Irepodun, Isin, Kaiama, Moro, Oke-Ero, Offa, Oyun and Patigi. Simple random technique (ballot method) was use to select one local government area which was Ilorin west local government.
In the second stage of the selection a list of all the wards  in  Ilorin west  local government was obtained from the Kwarastate.gov.ng. There are 12 wards in Ilorin west local government area which are: Adewole, Ajikobi, Baboko, Badari, Alanamu, Balogun Alanamu central, Magaji Ngeri, Ogidi, Ojuekun/ zarumi,  Oke-Erin, Oloje, Ubandawaki, wara/egba/Jila. simple random Sampling technique ( ballot method) was use to select one ward  from Ilorin west local government area which is Baboko.
Stage three, the total population of Baboko was obtain from the National Bureau of Statistic, 2016: Kareem 2017. According to the information obtained from the National Bureau of Statistic 2016, the projected population of Baboko ward is fifteen thousands (10,000) in the ward. 
At the fourth stage of the sampling, systematic sampling was used to select 1% of the respondents from the ward which is Baboko, Ilorin West local government.
Therefore, 1% of the total population of Baboko is estimated as below;
.·. 1/100×10000/1
       =100 respondents.
Thus, the sample size for this study is 100 respondents.
3.4	RESEARCH INSTRUMENT
	This refers to the instrument adopted for the purpose of data collection. In this study, the instrument adopted for data collection is questionnaire. The questionnaire comprises of question in relation to the research questions obtained in chapter one of this study. The questionnaire is subdivided into two sections, section A and section B. Section A covers the respondent’s personal information while section B of the study covers the information in relation to the research objectives.
3.5	VALIDITY AND RELIABILITY OF RESEARCH INSTRUMENT 
	The research instrument will be shown to the research supervisor for possible correction(s) and moreso the consent of the supervisors from the department of Mass Communication will be sought on the research instrument before it is administered.
	The reliability of this instrument depends of the pretest method conducted by the researcher. 
	A pilot study will be carried out using a sample of twenty questionnaire among the youth that the questions are clearly understood before been distributed to the selected fraction of the population. 
3.6	METHOD OF DATA COLLECTION
	The method of data collection used in this study is the use of excel spreadsheet to show the respondents of the respondents as expressed in the research instrument, questionnaire will be used to get the information’s of the respondents.
3.7	METHOD OF DATA ANALYSIS
	In this study, the data generated will be analysed using frequency table obtained from the respondent as expressed in count and percentages of the information.









CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
INTRODUCTION
	This chapter of the study covers the presentation and analysis of information gathered with the help of the administered questionnaire.
	One hundred (100) questionnaires were distributed and returned fully filled. Analysis was made from each response obtained from the respondents.
4.1	DATA PRESENTATION
	The research presented data in both textual and tabular form for easy reading and understanding of the presentation. The questionnaire used and trust of observation made from this study are summarized in tables.
	This refers to the segregation of data into parts with relevant comments and best of judgment. In other words, it means breaking down and putting in order the qualitative information gathered through the research exercise.
	The data collected for this study are carefully analysed in sample percentage and table while square statistical technique was used to test the hypothesis.
	The following are the question and responses in the questionnaire.
TABLE 1: DISTRIBUTION OF THE RESPONDENTS BY AGE.
	AGE
	FREQUENCY
	PERCENTAGE

	13-15
	27
	27%

	15-17
	43
	42%

	17-19
	30
	30%

	TOTAL
	100
	100%


Source: Research Field Survey, 2025
	Table 1 above shows the age distribution of the respondents whose opinion were sampled, 27 (27%) of the respondents were within the age bracket of 13-15, 42 (42%) of them were of the ages within the age bracket of 15-17 years and 30 (30%) of them were within the age bracket of 17-19 years.
TABLE 2: DISTRIBUTION OF THE RESPONDENTS BY THEIR SEX 
	SEX
	FREQUENCY
	PERCENTAGE

	Male
	36
	36%

	Female
	64
	64%

	TOTAL
	100
	100%


Source: Research Field Survey, 2025
	Table 3 shows that 36(36%) of the respondents whose opinion were sampled were males, 64 (64%) of the respondents were females.
TABLE 3: MARITAL STATUS OF THE RESPONDENTS 
	MARITAL STATUS
	FREQUENCY
	PERCENTAGE

	Married
	7
	7%

	Single
	93
	93%

	TOTAL
	100
	100%


Source: Research Field Survey, 2025
	Table 3 shows the marital status of the respondents. Out of all 7 (7%) of the respondents are married, 92 (92%) of them are single.
TABLE 4: DISTRIBUTION OF THE RESPONDENTS BY THEIR CLASSES
	CLASS
	FREQUENCY
	PERCENTAGE

	JSS 1
	18
	18

	JSS 2
	7
	7

	JSS 3
	3
	3

	SS 1
	20
	20

	SS 2
	20
	20

	SS 3
	32
	32

	TOTAL
	100
	100%


Source: Research Field Survey, 2025
	Table 4 shows that out of the respondents who participated in the survey 18(18%) were JSS 1, 7(7%) were JSS 2, 3(3%) were JSS 3, 20(20%) were SS 1, 20(20%) were SS 2, 32 (32%) were SS 3.
TABLE 5: DISTRIBUTION OF THE RESPONDENTS BY THEIR RELIGION
	RELIGION
	FREQUENCY
	PERCENTAGE

	Christian 
	11
	11%

	Muslim 
	87
	87%

	Traditional
	2
	2%

	TOTAL
	100
	100%


Source: Research Field Survey, 2025
	Table 5 shows the religion of the respondents whose opinion were sampled, 87 (87%) were Muslim, 11 (11%) wee Christian, 2 (2%) were traditional.
TABLE 6: Do you have user accounts on social media?
	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Yes
	81
	81%

	No
	19
	19

	TOTAL
	100
	100%


Source: Research Field Survey, 2025
	Table 6 shows that 81% respondents have social media account and 19% does not have.
TABLE 7: If yes, how many social media accounts do you have?
	RESPONDENT
	FREQUENCY
	PERCENTAGE

	1
	41
	41%

	2
	36
	36%

	3
	11
	11%

	4
	5
	5%

	5
	7
	7%

	TOTAL
	100
	100%


Source: Research Field Survey, 2025
	Table 7, shows that 41% have 1 social media accounts, 36% have 2 social media accounts, 11% have 3 social media accounts, 5% have 4 social media accounts and 7% of the respondents have 5 social media account.
TABLE 8: Which of the account is your favorite?
	SOCIAL ACCOUNT
	FREQUENCY
	PERCENTAGE

	Facebook
	72
	72%

	Whatapps
	9
	9%

	2go
	9
	9%

	Twitter
	3
	3%

	Instagram
	6
	6%

	Other hangout
	1
	1%

	TOTAL
	100
	100%


Source: Research Field Survey, 2025
	Table 8 shows that 108 (72%) of the respondents use facebook, 14(9%) of the respondents uses whatsapp, 9(9%) use 2go, 3(3%) use Twitter, 6% use Instagram while 1% respondents use other hangout, the table shows that majority of the youth use facebook (72%).
TABLE 9: How often do you operate your social media account?
	RESPONDENTS 
	FREQUENCY
	PERCENTAGE

	Often
	37
	37%

	Very often
	54
	54%

	Less often
	9
	9%

	TOTAL
	100
	100%


Source: Research Field Survey, 2025
	Table 9 shows that 37 (37%) of the respondents operate their social media often, 54 (54%) operates very often and 9(9%) operate their social media account less often.


TABLE 10: What will you rate your level of devotion to social media?
	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Very high
	55
	55%

	High
	14
	14%

	Average
	25
	25%

	Low
	2
	2%

	Very low
	4
	4%

	TOTAL
	100
	100%


Source: Research Field Survey, 2025
	Table 10 shows that 55% of the respondents devotion to social media is very high, 14% of the respondents devotion is low and 4% respondents devotion to social media is very low.
TABLE 11: Predominant users of social media are teenager?
	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	47
	47%

	Agree
	42
	42%

	Neutral
	2
	2%

	Disagree
	3
	3%

	Strongly disagree
	6
	6%

	TOTAL
	100
	100%


Source: Research Field Survey, 2025
	Table 11 shows that 47% of the respondent strongly agree that predominant users of social media youth, 42% of the respondents Agree, 2% were neutral, 3% of the respondents Disagree, while 6% of the respondents strongly disagree.




TABLE 12: Ideas exchanged on social media greatly influence youth’ lifestyle?
	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	42
	42%

	Agree
	43
	43%

	Neutral 
	4
	4%

	Disagree
	9
	9%

	Strongly disagree
	2
	2%

	TOTAL
	100
	100%


Source: Research Field Survey, 2025
	Table 12 shows that 42% strongly agree that ideal exchange on social media greatly influence youth lifestyle, while 47% agree, 4% were neutral, 9% disagree 2% strongly disagree.
TABLE 13: Youth use social media than tradition media.
	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	50
	50%

	Agree
	41
	41%

	Neutral 
	0
	0%

	Disagree
	7
	7%

	Strongly disagree
	2
	2%

	TOTAL
	100
	100%


Source: Research Field Survey, 2025
	Table 13 shows that 50% of the respondent use social media than traditional media, 41% of the respondents agree, none of the respondents were neutral, 7% disagree, 2% strongly disagree.






TABLE 14: Social media has been very useful in sensitizing, educating, informing and entertaining the youth.
	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	59
	59%

	Agree
	25
	25%

	Neutral
	5
	5%

	Disagree
	8
	8%

	Strongly disagree
	3
	3%

	TOTAL
	100
	100%


Source: Research Field Survey, 2025
	Table 14 shows that 59% of the respondents strongly agree that social media has been very useful in sensitizing, educating, informing and entertaining the youth, 25% of the respondents Agree, 5(5%) were neutral, 8% of the respondents disagree, 3% of the respondents Strongly disagree.
TABLE 15: The use of social media express youth to meet people of good and bad characters
	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	41
	41%

	Agree
	40
	40%

	Neutral
	6
	6%

	Disagree
	12
	12%

	Strongly disagree
	1
	1%

	TOTAL
	100
	100%


Source: Research Field Survey, 2025
	Table 15 shows that 41% of the respondents strongly agree that social media exposes youth to meeting people of good and bad characters, 40% of the respondents agree, 6 (6%) were neutral, 12% disagree, 1% strongly disagree.
TABLE 16: Social media influences the performance of youth in school
	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	47
	47%

	Agree
	33
	33%

	Neutral 
	7
	7%

	Disagree
	10
	10%

	Strongly disagree
	5
	5%

	TOTAL
	100
	100%


Source: Research Field Survey, 2025
	Table 16 shows that 47% of the respondents strongly agree that social media influences the performance of youth in school, 33% of the respondents agree, 7 (7%) are neutral, 10% disagree, 3%of the respondents strongly disagree.
TABLE 17: Time spent on social media limits the reading habits of students.
	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	45
	45%

	Agree
	30
	30%

	Neutral 
	9
	9%

	Disagree
	13
	13%

	Strongly disagree
	3
	3%

	TOTAL
	100
	100%


Source: Research Field Survey, 2025
	Table 17 shows that 45% of the respondents strongly agree that time spent on social media limits the reading habit of students, 30% of the respondents agree, 9 (9%) are neutral, 13% of the respondents disagree while 3% of the respondent strongly disagree.
TABLE 18: How many hours do you use on social media?
	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Less than an hour
	25
	25%

	1-3 hours
	44
	44%

	4-6 hours
	13
	13%

	8-10 hours
	18
	18%

	TOTAL
	100
	100%


Source: Research Field Survey, 2025
	Table 20 shows that 44% of the respondents use 1-3 hours, 26% use less than an hour, 13% use 4-6 hours, 18% use 8-10 hours 
TABLE 19: What is the major activity you do online?
	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Chatting
	66
	66%

	News update
	20
	20%

	Surfing the interest
	9
	9%

	Advertising
	5
	5%

	TOTAL
	100
	100%


Source: Research Field Survey, 2025
	Table 21 shows that the major activity of the respondents is charting, 66% major activity is chatting, 20% major activating is news update, 9% of the respondent major activity is surfing the internet, 5% of the respondents major activity is advertising.
TABLE 20: Which of the problem have you encounter on social media?
	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Sexual harassment 
	36
	36%

	Idle talks
	14
	14%

	Victim of cyber café
	13
	13%

	Seeing obscene contents
	37
	37%

	TOTAL
	100
	100%


Source: Research Field Survey, 2025
	Table 20 shows that 36% of the respondents have encountered the problem of sexual harassment on social media, 14% shows that respondent have encountered the problem of idle talks, 12% of the respondents have encountered the problem of seeing obscene contents on social media.
4.2	DISCUSSION OF FINDINGS
From the study it has been seen that youth and youths in secondary schools are aware of the existence of the social media; they have access to social media through personal laptops, mobile phones, while some make use of café to connect to the internet. The study reveals the various social media platforms that youth usually make use of such as Face book, Instagram, WhatsApp and Twitter. With respect to question one i.e What is the use of social media among Nigeria Youth? It was revealed in this study that one of the purposes which teenager use social media for is to get information with the trends, be entertained and sensitized about recent happenings. This was seen as greater respondent (89) of the agreed and strongly agreed with the statement.
	Also, it further revealed that social media influenced the performance of youth in school, this was shown as greater respondents (87) a great and strongly agreed with the statement.
	The study found that the use of social media exposes youth to meeting people of good and bad characters, this was shown as majority of respondents (90) agreed and strongly agreed with this statement.
	The study further that revealed that youth use social media than traditional media this was shown as majority of the respondents (87) agreed and strongly agreed to the statement which justify that ideas and information on online platforms for getting essential information and education, so the findings shows that social media is used for information and entertainment.
	In accordance to the research question four, “Does the use of social media reduce the amount of time devoted to their reading by the youth?
	This study reveals that youth’ users of social media reduce the amount of time they devote to their studies. This study was evident as greater respondents (77) affirmed to the statement.
	Also, the finding was supported by another one that recorded majority of the youth “operate their social media daily” even during classes. This is not healthy for the students, their parents and the society at large.
	In all, it was discovered that there is wide usage of social media accounts use among Nigeria youth with different reasons for why the usage influence their behavior in terms of physical, emotionally, academically and socially.







CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION
5.1	SUMMARY
	This study was conducted towards evaluating the influence of social media on the moral behavior of youth. The study was sectionalized into five chapters. Chapter one of the study covered the introduction, statement of the problem, scope of the study, research question, objectives of the study, significant of the study and definition of terms used. 
	Chapter two of the study covers the review of related literature discussed under conceptual framework, theoretical framework and summary of the chapter. 
	Chapter three of the study covered the methodology used for gathering of information used and its analysis 
Chapter four of the study covered the presentation of data and its analysis while chapter five of the study entailed the summary, conclusion and recommendation. 
However, the study finds out that:
1. Social media is predominantly used by youth in educating, informing and entertaining themselves. 
2. The advent of social media and its usage among the youth, their behavioral is enhanced and influenced. 
3. It also has effect on the academic achievement of students with manner at which they are addicted to using social media. 
4. The study also noticed that social media exposes youth to meeting people of bad and good character.
5. A significant portion of the audience expressed concerns about social media encouraging superficial interactions, reducing face-to-face communication skills, and exposing youth to cyberbullying and peer pressure.
5.2	CONCLUSION 
	In conclusion, the result obtained from this study show that a reasonable number of Kwara state polytechnic secondary school use the social media specifically facebook to chat with one another. Therefore, the population of the phenomenon influence of social media on moral behavior of youth was investigated (both positive and negative) on youth – users are recorded. Base on this, it is instructive to note that the relevant government authorities, the parents, guardians and other sponsors of the youth in secondary school to take good measures to make the students be wary of how and why they use the social media otherwise, many of the students might lavish their precious time and the sponsors’ might hard – earned resources in secondary schools and later end up as a school dropout.
5.3	RECOMMENDATIONS
	At the end of this study, the following recommendations were made:
1. Government should craft legislation that are appropriate to domestic social, legal and political contents, that will serve as some form of regulation to some posts just like the case of the print and broadcast media regulations. 
2. Online Safety Act should be enacted by facebook Founder (Zuckerberg) so that offensive, abusive, harassing and obscene contents and post would be taken down within 24 hours just like twitter’s recent rule over haul. 
3. Social networks to enhance their government, continue to refine the algorithms, use more frictions like warnings, and notifications for suspicious content, illicit post so as to expand user’s oversight and adjust advertising. 
4. This study revealed that facebook is mostly used by youth, so therefore, parents, youth and school guardians and counselors should place a check on their post and monitor their online activities.
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QUESTIONNAIRE
Department of Mass Communication 
Institute of Information and Communication Technology  
Kwara State Polytechnic, 
Ilorin.

Dear Respondent, 
I am a final year student of the above named Institution carrying out a research on “Audience Perception of the impact of Social Media on Youth socialization. 
I am very happy to inform you that you are one of the respondents selected for the study. Kindly fill the attached questionnaire accurately and being rest assured that information supplied will be treated confidentially. 
Yours faithfully, 
HND 2 Mass Communication Student

SECTION A
PERSONAL DATA
Please tick (√) where appropriate 
1. 	Sex : a. Male { } b. Female { } 
2. 	Age : a. 13 – 15 { } b. 15- 17 { } (c) 17-19 { }  
3. 	Marital Status  a. Single { } b. Married { }  
4. 	Religion   a. Christian { } (b) Muslim { } (c) Traditional {  }
5. 	Respondents by their class    (a). JSS I { } (b) JSS II {  } (c) JSS III { } 
(d)  SS I (e) SS II (f) SS III
SECTION B
6. Do you have user accounts on social media? (a)  Yes  {  }   (b) No  {  }
7.  If yes, how many social media accounts do you have?
(a)  1  {  }  (b) 2 { }   (c)  3  {  }  (d) 4  {  }  (e) 5  {  }
8. Which of the account is your favorite?
(a) Facebook { } (b) Whatapps {  }  (c) 2go {  } (d) Twitter { } (e) Instagram  {  } 
(f) Other hangout { }
9.  How often do you operate your social media account?
(a) Often {  }  (b) Very often  {  }  (c) Less often {  }
10.  What will you rate your level of devotion to social media?
(a) Very high {  }  (b) High {  }  (c) Average {  }   (d) Low {  }  (e) Very low {  }
11.  Predominant users of social media are youth?
(a) Strongly agree {  }  (b) Agree {  } (c) Neutral  {   } (d) Disagree {  }
(e) Strongly disagree {  }
12.  Ideas exchanged on social media greatly influence youth’ lifestyle?
(a) Strongly agree {  }  (b) Agree {  } (c) Neutral  {   } (d) Disagree {  }
(e) Strongly disagree {  }
13.  Youth use social media than tradition media.
(a) Strongly agree {  }  (b) Agree {  } (c) Neutral  {   } (d) Disagree {  }
(e) Strongly disagree {  }
14.  Social media has been very useful in sensitizing, educating, informing and entertaining the youth.       (a) Strongly agree {  }  (b) Agree {  } (c) Neutral  {   } (d) Disagree {  }
(e) Strongly disagree {  }
15.  Use of social media express youth to meet people of good and bad characters.
(a) Strongly agree {  }  (b) Agree {  } (c) Neutral  {   } (d) Disagree {  }
(e) Strongly disagree {  }
16.  Social media influences the performance of youth in school
(a) Strongly agree {  }  (b) Agree {  } (c) Neutral  {   } (d) Disagree {  }
(e) Strongly disagree {  }
17.  Time spent on social media limits the reading habits of students.
(a) Strongly agree {  }  (b) Agree {  } (c) Neutral  {   } (d) Disagree {  }
(e) Strongly disagree {  }
18.  How many hours do you use on social media?
(a) Less than an hour  {  }  (b) 1-3 hours {  } (c) 4-6 hours {  }  (d) 8-10 hours {  }  
19. What is the major activity you do online?
(a) Chatting  {  }  (b) New update {  }  (c) Surfing the internet {  }  (d) Advertising {  }
20. Which of the problem have you encounter on social media?
(a) Sexual harassment  {  }  (b) Idle talks  {   }  (c) Victim of cyber Café {  }  
(d) Seeing obscene contents  {  } 	
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