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ABSTRACT
This research explores the role of traditional media (newspapers, radio, and television) and new media (social media platforms like Twitter, Facebook, and WhatsApp) in crisis communication within Ilorin East, Kwara State. By analyzing how each media type functions during crises, it aims to understand their effectiveness in disseminating information, shaping public opinion, and influencing responses. The study utilizes both qualitative and quantitative research methods, including surveys and interviews with local residents, journalists, and crisis management experts in Ilorin East.
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CHAPTER ONE
INTRODUCTION
1.1	BACKGROUND OF THE STUDY
Crisis communication is an essential component of information management during emergencies, aiming to provide timely, accurate, and reliable information to mitigate the impact of crises on individuals and communities. Crises, which may include natural disasters, public health emergencies, security threats, and industrial accidents, often disrupt normal communication channels and necessitate a strategic approach to information dissemination.
Historically, traditional media, such as newspapers, radio, and television, has been the cornerstone of crisis communication. These channels provide authoritative and verified information to the public, often serving as the primary sources of updates during emergencies (Coombs, 2014). For example, radio has proven particularly effective in reaching rural populations due to its accessibility and low operational costs (Perry & Lindell, 2003). Similarly, television broadcasts offer visual and detailed reports, enhancing public understanding of crises.
The advent of new media, however, has significantly transformed the crisis communication landscape. Social media platforms such as Twitter, Facebook, and WhatsApp have introduced speed, interactivity, and a broader reach, enabling real-time information sharing and public participation. These platforms allow individuals and organizations to share updates instantly, making them indispensable tools during emergencies (Kaplan & Haenlein, 2010). For instance, during the 2020 COVID-19 pandemic, social media played a critical role in disseminating health guidelines and updates globally (Cinelli, 2020).  
In Nigeria, both traditional and new media are vital in crisis communication, especially in diverse communities like Ilorin East, Kwara State. Traditional media remains the preferred source for older and less technologically savvy individuals, while new media platforms dominate among younger, urban populations. The dual reliance on these media types highlights the need for a coordinated approach to leverage their respective strengths and mitigate their limitations.  
Despite their significance, both traditional and new media face challenges in crisis communication. Traditional media often struggles with delays in information dissemination and limited interactivity, while new media is prone to the rapid spread of misinformation and unverified content (Tandoc et al., 2018). These challenges necessitate research to compare their roles and effectiveness, particularly in regions like Ilorin East, where access to and trust in media varies across demographics.
The evolution of communication technologies has made it increasingly important to understand the complementary roles that traditional and new media can play during crises. While traditional media channels such as radio and television remain influential in disseminating verified and authoritative information, they often lack the immediacy and interactivity offered by new media. On the other hand, new media platforms provide real-time updates, enabling two-way communication and active engagement with the public. This duality creates opportunities and challenges for crisis communication practitioners. 
In the Nigerian context, traditional media, particularly radio, holds a unique position as a trusted source of information, especially in rural and semi-urban areas. Local radio stations have consistently demonstrated their utility in providing localized, language-appropriate information during crises. For instance, during instances of communal clashes or flooding in Kwara State, local radio stations were pivotal in disseminating evacuation notices and government advisories. Similarly, print media, though slower in its dissemination process, offers in-depth analysis and archival value, making it an essential part of the communication ecosystem (Adaja, 2016).
New media, however, has transformed how crises are perceived and managed, particularly among tech-savvy populations. Social media platforms like WhatsApp are extensively used in Ilorin East for community-driven crisis communication. Informal groups on these platforms often act as first responders, sharing early warnings or updates before traditional media can react. For instance, during periods of heightened insecurity, such as theft or kidnapping threats, residents in Ilorin East frequently rely on WhatsApp group alerts to stay informed.  
While these platforms excel in speed and reach, their reliance on user-generated content introduces the risk of misinformation. A notable example was during the COVID-19 pandemic, where false claims about cures and preventive measures were widely circulated on social media, creating confusion and panic (Afolayan et al., 2021). Such incidents underscore the importance of integrating fact-checking mechanisms and promoting media literacy to combat the proliferation of false information.  
In Ilorin East, the integration of traditional and new media in crisis communication is not merely an option but a necessity. The socio-economic and cultural diversity of the population means that no single medium can effectively reach all demographics. Older generations, for instance, may prefer the familiarity and perceived credibility of traditional media, while younger, digitally literate populations lean towards the accessibility and immediacy of new media. Bridging this gap requires a collaborative approach that leverages the strengths of both media types while addressing their limitations.  
Moreover, partnerships between media organizations and government agencies are becoming more prominent. Such collaborations ensure that accurate and verified information reaches the public swiftly. For instance, during health crises such as cholera outbreaks, local health authorities in Kwara State have partnered with radio stations to disseminate preventive measures and treatment options in local dialects.  
Despite these advancements, significant challenges remain. In Ilorin East, infrastructural limitations, such as inconsistent power supply and limited internet penetration, hinder the seamless functioning of both traditional and new media. Additionally, financial constraints faced by media organizations often limit their capacity to invest in modern technologies and skilled personnel. 
Misinformation and disinformation also pose major threats, particularly on new media platforms. The lack of regulatory frameworks and fact-checking mechanisms allows unverified content to spread rapidly, undermining public trust in media and crisis management efforts. Cultural and linguistic diversity further complicates communication efforts, as messages must be adapted to resonate with varied audiences.  
Given the complexity and significance of crisis communication, it becomes imperative to evaluate the roles and effectiveness of both traditional and new media in a specific context, such as Ilorin East. Understanding how these media types complement each other can inform the development of integrated strategies that maximize their impact. This study aims to fill this gap by examining the interplay of traditional and new media, with a focus on their usage patterns, challenges, and public perceptions.  




1.2	STATEMENT OF THE PROBLEM
Effective crisis communication is essential for minimizing panic, guiding public behavior, and fostering community resilience during emergencies. Despite the availability of both traditional and new media, challenges persist in ensuring accurate, timely, and credible dissemination of information. Traditional media often faces logistical constraints and delays, while new media is prone to the rapid spread of misinformation and unverified content.  
In Ilorin East, the reliance on traditional media for crisis communication coexists with the increasing influence of new media platforms, leading to a fragmented communication landscape. This dual reliance raises questions about the effectiveness, reliability, and reach of each medium in managing crises. This study seeks to address these concerns by comparing the roles of traditional and new media in crisis communication, focusing on their contributions, limitations, and overall impact on public perception and response.
1.3	OBJECTIVES OF THE STUDY 
The primary objectives of this study are to:  
1. Examine how traditional media is used in crisis communication in Ilorin East.  
2. Investigate the role of new media in disseminating crisis-related information.  
3. Compare the effectiveness of traditional and new media in managing crises.  
4. Identify challenges faced by both traditional and new media in crisis communication.  
5. Provide recommendations for improving crisis communication strategies using both media types.  



1.4	RESEARCH QUESTIONS 
To achieve the stated objectives, the study seeks to answer the following research questions:  
1. How is traditional media used in crisis communication in Ilorin East?  
2. What role does new media play in disseminating crisis information?  
3. How do traditional and new media compare in terms of effectiveness during crises?  
4. What challenges do traditional and new media face in crisis communication?  
5. What strategies can be implemented to enhance the effectiveness of media in crisis communication?  
1.5	SIGNIFICANCE OF THE STUDY 
This study is significant for several reasons, offering both theoretical and practical contributions to the field of crisis communication:  
Practical Relevance: The findings of this study will provide valuable insights for policymakers, media practitioners, and crisis managers in Ilorin East and beyond. By identifying the strengths and weaknesses of traditional and new media, the study will offer recommendations for designing more effective communication strategies during crises.  
Enhancing Crisis Management: Understanding how different media platforms influence public perception and behavior during emergencies can aid in crafting messages that resonate with diverse audiences. This can improve public preparedness, reduce panic, and enhance overall crisis response efforts.  
Addressing Communication Gaps: The study highlights the challenges faced by both traditional and new media in disseminating accurate and timely information during crises. It seeks to bridge the communication gap between different demographic groups, ensuring no one is left uninformed during emergencies.  
Academic Contribution: By comparing the roles of traditional and new media, the research contributes to the growing body of literature on crisis communication in the Nigerian context. It offers empirical evidence and theoretical insights that can serve as a reference for future studies in similar settings.  
Media Literacy and Public Awareness: The study underscores the importance of verifying information, especially in the age of social media, where misinformation spreads rapidly. It promotes media literacy by encouraging the public to critically assess the credibility of information sources during crises.  

1.6	SCOPE OF THE STUDY
This study focuses on the roles of traditional and new media in crisis communication within Ilorin East, Kwara State. It examines specific crises such as natural disasters (e.g., flooding), public health emergencies, and security issues. The research will explore the perceptions of residents, media practitioners, and crisis managers, drawing comparisons between traditional and new media in terms of effectiveness, accessibility, and reliability.  



1.7	DEFINITION OF TERMS  
1. Crisis Communication: The process of sharing information with the public during emergencies to mitigate harm and aid in recovery.  
2. Traditional Media: Established communication channels such as newspapers, radio, and television that disseminate information to the public.  
3. New Media: Digital platforms such as social media, blogs, and instant messaging applications used for interactive and real-time communication.  
4. Effectiveness: The degree to which a medium achieves its intended purpose of delivering accurate, timely, and reliable information during crises.  
5. Misinformation: False or misleading information that is shared, often unintentionally, through communication channels.  
6. Ilorin East: A local government area in Kwara State, Nigeria, serving as the case study location for this research.  


CHAPTER TWO
LITERATURE REVIEW
2.1	CONCEPTUAL FRAMEWORK
This study provides a structured and systematic way to understand the major ideas, variables, and relationships guiding a study. It outlines how key concepts are connected and how they influence each other within the context of the research. In this study, the conceptual framework focuses on the comparison of traditional media and new media in the context of crisis communication, with a specific application to Ilorin East, Kwara State.
2.1.1	CONCEPT OF CRISIS COMMUNICATION
Crisis communication refers to the exchange of information between organizations, government authorities, the media, and the public during emergency or crisis situations. Its purpose is to inform, educate, guide, and manage public perception and behavior in ways that reduce harm and promote safety. During crises such as natural disasters, health pandemics, civil unrest, or political instability the media becomes a powerful tool for influencing public reaction, ensuring compliance with safety measures, and managing fear or misinformation.
Traditional media, including radio, television, and newspapers, has historically served as the dominant channel for crisis communication. It is often regarded as more formal, credible, and structured. Traditional media is particularly effective in reaching older and rural populations, especially in areas where digital access is limited. It also provides official, verified information that is usually sourced from government or institutional authorities.
On the other hand, new media which includes social media platforms like Facebook, Twitter, Instagram, WhatsApp, and digital news websites represents a more dynamic, interactive, and real-time mode of communication. It allows for rapid dissemination of information and encourages feedback and participation from the public. New media is widely used among younger audiences and urban dwellers, making it effective for reaching a large, diverse audience quickly. However, it also presents challenges such as the spread of misinformation, lack of editorial control, and difficulty in verifying sources.
Furthermore, the study highlights the interconnectedness between message content, channel of communication, audience reception, and outcomes. In times of crisis, message clarity, consistency, and timeliness are critical components that determine the success of any communication effort. Traditional media, due to its structured nature and editorial oversight, often ensures that information disseminated is accurate and verified, which can foster trust and compliance among the public. However, its limitation lies in the one-way nature of communication, where feedback mechanisms are minimal or delayed.
Conversely, new media promotes two-way communication, enabling immediate audience response, comments, questions, and even the spread of user-generated content. This interactivity helps in monitoring public sentiment and correcting misinformation in real-time. However, the unregulated nature of new media also makes it vulnerable to fake news, rumors, panic, and propaganda, especially in crisis periods when people are most vulnerable to emotionally charged content.
The conceptual framework also considers institutional and societal dynamics for instance, the role of government agencies, non-governmental organizations, and media outlets in shaping crisis narratives. The coordination between traditional and new media can either strengthen or weaken crisis communication outcomes. An integrated media strategy that leverages the credibility of traditional media with the speed and interactivity of new media could produce optimal results.
Finally, the conceptual framework forms the basis for evaluating the effectiveness of media communication in terms of:
- Reach (how many people were informed?)
- Trustworthiness (how credible was the information?)
- Comprehension (was the message understood correctly?)
- Engagement (did people react, respond, or seek more information?)
- Action taken (did the audience follow instructions or act appropriately?)
2.2	THEORETICAL FRAMEWORK
This study focuses on the communication theories that help explain the mechanisms of how traditional and new media function in crisis communication. As crises unfold, the role of media becomes critical in shaping public opinion, disseminating accurate information, reducing panic, and mobilizing responses. The following theories are considered most relevant for this study:
2.2.1	Media Richness Theory (Daft & Lengel, 1986)
The Media Richness Theory (MRT) evaluates communication channels based on their ability to effectively convey information, especially in uncertain or ambiguous situations. According to this theory, media richness refers to the medium’s capacity to provide immediate feedback, handle multiple information cues, utilize natural language, and convey a personal focus.
In crisis communication, MRT is relevant because new media (e.g., social media platforms, instant messaging) are considered richer in some contexts due to their speed, interactivity, and multimedia capacity. However, traditional media (e.g., television, radio) can still be richer in terms of credibility and broad reach in certain demographics.
This theory helps compare how effectively traditional and new media deliver crisis messages, especially when urgency, clarity, and public reassurance are required.
2.2.2	Uses and Gratifications Theory (Blumler & Katz, 1974)
Uses and Gratifications Theory (UGT) focuses on the audience's role in actively selecting specific media channels to satisfy their needs. In times of crisis, individuals turn to different media—either traditional or new—for various purposes: information, reassurance, emotional support, and updates.
This theory is particularly useful in your study because it explains why some people prefer traditional media (due to trust or habit), while others rely on new media (due to immediacy and interactivity) during crises. It enables a better understanding of media preference, trust level, and usage pattern** among different demographics in Ilorin East during a crisis situation.
2.2.3	Agenda-Setting Theory (McCombs & Shaw, 1972)
The Agenda-Setting Theory posits that the media doesn’t tell the public what to think, but what to think about. By emphasizing certain issues, the media sets the public agenda and influences what people consider important.
In crisis communication, this theory helps compare how traditional and new media prioritize crisis events differently, and how this affects public perception. Traditional media often follow editorial protocols and structured narratives, while new media allow real-time, often unfiltered public discourse. Therefore, the way each media type sets the agenda during a crisis significantly impacts the public's response and actions.
2.2.4	Two-Step Flow Theory (Katz & Lazarsfeld, 1955)
The Two-Step Flow Theory emphasizes the role of opinion leaders in mediating the effect of mass media messages on the broader public. In this model, media messages first reach influential individuals (opinion leaders) who then interpret and pass the messages on to others.
This theory is especially relevant in the age of social media, where influencers, bloggers, and community leaders serve as modern opinion leaders. It allows for comparison between traditional influencers (e.g., religious leaders using radio or TV) and digital influencers (e.g., YouTubers, Twitter users) in crisis communication, showing how each medium amplifies or filters messages during crises.
2.2.5	Technology Acceptance Model (TAM) (Davis, 1989)
The Technology Acceptance Model helps explain how users come to accept and use new technologies. The two primary factors are perceived usefulness and perceived ease of use. In a crisis, individuals may rely on new media only if they find it useful and easy to navigate.
TAM is relevant because it helps explore why some individuals or groups in Ilorin East adopt new media platforms (like Facebook, Twitter, WhatsApp) for crisis updates, while others stick to trusted traditional media (radio, TV). This theory bridges the digital divide and offers insight into the rate of adoption of new media for crisis communication.
2.3	EMPIRICAL REVIEW
This study examines previous studies, research findings, and documented evidence related to the topic of study. For this research on the comparison between traditional media and new media in crisis communication, empirical studies provide insights into the practical application, effectiveness, and challenges associated with these two forms of media. This section presents an extensive review of relevant empirical studies.

2.3.1	Traditional Media in Crisis Communication
Traditional media, including radio, television, and newspapers, has long been recognized as a primary tool for disseminating information during crises. Several studies have highlighted its role in ensuring public awareness and maintaining order during emergencies. For instance:
1. Ojebuyi and Salawu (2020) investigated the role of radio in disseminating information during the Ebola outbreak in Nigeria. The study found that radio was pivotal in reaching rural and underserved populations, providing timely and accurate health information. The study concluded that traditional media's credibility made it a trusted source during public health crises.
2. Nwanne (2015) explored how television was used during the Boko Haram insurgency in Nigeria. The findings revealed that television channels like the Nigerian Television Authority (NTA) were effective in providing updates on government responses and security measures. However, the lack of real-time updates compared to social media was identified as a limitation.
3. Omotosho and Adebayo (2018) examined the role of newspapers in reporting natural disasters in South-West Nigeria. The study found that newspapers provided detailed analyses and follow-up reports, which helped in long-term planning and post-crisis recovery. However, their impact was limited by declining readership and slower dissemination compared to digital platforms.
2.3.2	New Media in Crisis Communication
New media has emerged as a dominant force in crisis communication due to its speed, interactivity, and wide reach. Empirical studies have highlighted its growing influence in managing crises:
1. Egbunike and Olorunnisola (2015) analyzed the use of Twitter during the #BringBackOurGirls campaign, which sought to raise awareness about the abduction of schoolgirls by Boko Haram. The study showed that Twitter played a key role in mobilizing global attention and coordinating advocacy efforts. However, the platform's susceptibility to misinformation was noted as a significant challenge.
2. Okorie and Dauda (2016) conducted a comparative study of Facebook and traditional media during the COVID-19 pandemic. They found that Facebook enabled real-time updates and public engagement, making it a valuable tool for crisis communication. However, issues such as fake news and the lack of editorial oversight were identified as significant drawbacks.
3. Agboola (2020) investigated the use of WhatsApp during the #EndSARS protests in Nigeria. The study revealed that WhatsApp was instrumental in coordinating protest activities, sharing live updates, and amplifying voices of the movement. However, the lack of transparency and control over forwarded messages led to the spread of rumors and panic among users.
2.3.3	Comparative Studies
Several studies have compared the roles of traditional and new media in crisis communication, providing insights into their strengths and weaknesses:
1. Akinyemi and Ogunsola (2019) conducted a study on the roles of radio and social media during floods in Lagos. Their findings revealed that while radio provided credible and well-structured information, social media allowed for faster updates and broader audience engagement. The study emphasized the need for a hybrid approach that combines the strengths of both media types.
2. Bamidele and Adekunle (2021) compared television and YouTube during the COVID-19 pandemic. They found that while television offered authoritative updates, YouTube's user-generated content provided diverse perspectives, including grassroots reports and expert opinions. The study concluded that both media are complementary and should be integrated for effective crisis communication.
3. Mba and Ofor (2022) examined the roles of traditional and digital media in addressing misinformation during crises. Their findings revealed that traditional media remained a trusted source for official information, while digital media was prone to spreading unverified news. However, digital media was better at facilitating immediate audience feedback and interaction.
CHALLENGES HIGHLIGHTED BY EMPIRICAL STUDIES
Empirical studies also highlight several challenges associated with both traditional and new media in crisis communication:
1. Misinformation and Fake News: Digital platforms often struggle with the rapid spread of unverified or false information, which can exacerbate panic during crises.
2. Limited Reach of Traditional Media: While traditional media is credible, it often fails to reach younger, tech-savvy audiences who rely more on social media platforms.
3. Technological Barriers: In developing regions like Ilorin East, limited internet penetration and access to digital devices can hinder the effectiveness of new media.
4. Timeliness: Traditional media, with its structured editorial processes, sometimes lags behind digital platforms in providing real-time updates.
2.4	SUMMARY
The literature on crisis communication reveals the evolving role of both traditional and new media in managing public perception and facilitating effective responses during emergencies. Traditional media, such as television, radio, and newspapers, plays a critical role in disseminating authoritative, credible information, providing public education, and framing the crisis for mass audiences. However, its limitations include slower dissemination of information and less interactive engagement with the public. New media, on the other hand, offers real-time updates, interactivity, and a broader reach, particularly among younger, tech-savvy demographics. Despite these advantages, new media can also contribute to the rapid spread of misinformation, posing a significant challenge to effective crisis management.
Public perception during crises is heavily influenced by the media's portrayal of the event. The framing of a crisis, the consistency of messaging, and the perceived credibility of the media all affect how the public responds. Media can either help reduce uncertainty by providing timely, accurate information or exacerbate anxiety by spreading rumors or conflicting messages. This underscores the importance of coordinated, well-managed communication strategies that address both emotional and informational needs of the public.
Several theories support the study of crisis communication, including Situational Crisis Communication Theory (SCCT), which helps identify appropriate response strategies based on the nature of the crisis, and Image Restoration Theory, which focuses on repairing organizational reputation. Framing Theory explores how media influences public understanding of crises, while the Diffusion of Innovations Theory examines how new communication technologies spread during crises. Uncertainty Reduction Theory and the Elaboration Likelihood Model offer insights into how individuals process crisis information and make decisions under uncertainty.



CHAPTER THREE
RESEARCH METHODOLOGY
3.1	RESEARCH DESIGN  
The research design adopted for this study is the descriptive survey design. This design is suitable because it enables the researcher to gather data from a target population and describe the current situation as it relates to the comparison between traditional media and new media in crisis communication. The descriptive approach is non-experimental and allows for the collection of both quantitative and qualitative data through questionnaires and observation without manipulating any variables. The design helps in identifying patterns, relationships, and responses from participants in a natural setting, thereby making it ideal for studies that aim to understand how people perceive and respond to media messages during crises.
3.2	POPULATION OF THE STUDY 
The population of the study comprises residents of Ilorin East Local Government Area, Kwara State. This population was chosen because Ilorin East is a demographically diverse area with access to both traditional and new media platforms. The study focused on adult residents (18 years and above), including civil servants, business owners, students, and rural dwellers, who are likely to consume crisis-related information through various media. The estimated population size, based on recent demographic projections, is approximately 204,310 people (National Population Commission, 2023).
3.3	SAMPLING TECHNIQUE AND SAMPLE SIZE 
The sampling technique used in this study is the stratified random sampling technique. The population was divided into different strata based on factors such as age group, occupation, and media access (traditional or digital). From each stratum, a proportionate number of respondents were randomly selected to ensure adequate representation across demographics.
The sample size for this study is 100 respondents, which was determined using the Taro Yamane (1967) formula:
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This sample size is considered adequate for making generalizations and drawing conclusions based on the responses obtained.
3.4	INSTRUMENTS FOR DATA COLLECTION 
The primary instrument for data collection is a structured questionnaire designed to elicit responses from the target population. The questionnaire consists of closed-ended and Likert-scale questions, categorized into sections:
- Section A: Demographic information of respondents (age, gender, occupation, etc.)
- Section B: Access and usage of traditional and new media
- Section C: Perceived effectiveness of traditional vs. new media during crises
- Section D: Challenges encountered with each media type
- Section E: Preferences and trust levels in media platforms during crisis situations
The questionnaire was administered both physically (printed copies) and digitally (via Google Forms), depending on the accessibility of the respondents.
3.5	VALIDATION AND RELIABILITY OF INSTRUMENTS 
To ensure the validity of the research instrument, the questionnaire was subjected to expert review by communication scholars and research supervisors. The content and structure were assessed for clarity, relevance, and alignment with the research objectives.
For reliability, a pilot study was conducted with 20 respondents from a neighboring local government area not included in the main study. The responses were analyzed using the Cronbach Alpha method, yielding a reliability coefficient of 0.81, indicating a high level of internal consistency and reliability.



3.6	PROCEDURE FOR DATA COLLECTION 
Data collection was carried out over a period of three weeks. Printed questionnaires were distributed physically to respondents in public places such as markets, schools, government offices, and religious centers. For digitally literate respondents, online forms were sent through WhatsApp, email, and social media platforms. Respondents were assured of confidentiality and anonymity, and their participation was entirely voluntary.
The researcher personally oversaw the distribution and collection process, with the help of two trained research assistants to ensure accuracy and completion of the questionnaires.
3.7	METHODS OF DATA ANALYSIS 
The data collected from the questionnaires were analyzed using descriptive and inferential statistics. Descriptive statistics such as frequency counts, percentages, mean scores, and standard deviation were used to summarize and describe the demographic information and responses.
For inferential statistics, Chi-square tests and Independent Sample T-tests were used to test the hypotheses and assess relationships between variables such as media type and perceived effectiveness. The statistical software Statistical Package for the Social Sciences (SPSS) version 25 was employed for data entry, coding, and analysis. The results were presented in tables, charts, and graphs for easy interpretation.


CHAPTER FOUR
DATA ANALYSIS AND DISCUSSION
4.1	INTRODUCTION
This chapter presents the analysis of data collected through the questionnaire on the role of traditional and new media in crisis communication in Ilorin East, Kwara State. The data is analyzed based on respondents' demographic information and their responses to the research questions. The analysis is presented in tables, with each table followed by a brief discussion of the findings. The data is calculated based on a sample of 100 respondents.
4.2	ANALYSIS OF RESPONDENTS BASED ON THEIR BIO DATA
Table 4.2.1: Gender Distribution
	GENDER
	FREQUENCY
	PERCENTAGE %

	[bookmark: _GoBack]Male
	55
	55%

	Female
	45
	45%

	Total
	100
	100%


Source: Research Field Survey, 2025
Analysis: The table shows that 55% of respondents are male, while 45% are female, indicating a slightly higher male participation in the study.
Table 4.2.2: Age Distribution
	AGE GROUP
	FREQUENCY
	PERCENTAGE %

	18-25
	30
	30%

	26-35
	35
	35%

	36-45
	20
	20%

	46 and above
	15
	15%

	Total
	100
	100%


Source: Research Field Survey, 2025
Analysis: The majority of respondents (35%) fall within the 26–35 age group, followed by 30% in the 18–25 age group. This suggests a youthful respondent base, which may influence media usage patterns.
Table 4.2.3: Marital Status
	MARITAL STATUS
	FREQUENCY
	PERCENTAGE %

	Single 
	50
	50%

	Married
	40
	40%

	Divorced 
	5
	5%

	Widowed
	5
	5%

	Total
	100
	100%


Source: Research Field Survey, 2025
Analysis: Half of the respondents (50%) are single, while 40% are married. The low percentages for divorced and widowed respondents indicate a predominantly single and married population.
Table 4.2.4: Educational Qualification
	QUALIFICATION
	FREQUENCY
	PERCENTAGE %

	SSCE
	20
	20%

	OND/NCE
	25
	25%

	HND/BSc
	40
	40%

	MSc and above
	15
	15%

	Total
	100
	100%


Source: Research Field Survey, 2025
Analysis: The highest proportion of respondents (40%) hold HND/B.Sc degrees, indicating a relatively educated sample. This may impact their ability to discern credible media sources during crises.
Table 4.2.5: Occupation
	OCCUPATION
	FREQUENCY
	PERCENTAGE %

	Student
	35
	35%

	Civil Servant
	25
	25%

	Business Owner
	30
	30%

	Others
	10
	10%

	Total
	100
	100%


Source: Research Field Survey, 2025
Analysis: Students (35%) and business owners (30%) form the largest occupational groups, reflecting the economic and educational context of Ilorin East.
4.3	ANALYSIS OF RESEARCH QUESTIONS
Table 4.3.1: Reliability of Traditional Media during Crises
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	30
	30%

	Agree
	40
	40%

	Neutral
	20
	20%

	Strongly Disagree
	5
	5%

	Disagree
	5
	5%

	Total
	100
	100%


Source: Research Field Survey, 2025
Analysis: 70% of respondents (30% SA, 40% A) agree that traditional media is reliable during crises, indicating strong trust in traditional sources.



Table 4.3.2: Speed of New Media Updates
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	50
	50%

	Agree
	30
	30%

	Neutral
	10
	10%

	Strongly Disagree
	5
	5%

	Disagree
	5
	5%

	Total
	100
	100%


Source: Research Field Survey, 2025
Analysis: 80% of respondents (50% SA, 30% A) agree that new media provides faster updates, highlighting its advantage in speed.
Table 4.3.3: Reliance on Radio/TV for Crisis Information
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	25
	25%

	Agree
	35
	35%

	Neutral
	20
	20%

	Strongly Disagree
	10
	10%

	Disagree
	10
	10%

	Total
	100
	100%


Source: Research Field Survey, 2025
Analysis: 60% of respondents (25% SA, 35% A) rely on radio or television, showing significant dependence on traditional media.



Table 4.3.4: Use of Social Media for Crisis Updates
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	45
	45%

	Agree
	35
	35%

	Neutral
	10
	10%

	Strongly Disagree
	5
	5%

	Disagree
	5
	5%

	Total
	100
	100%


Source: Research Field Survey, 2025
Analysis: 80% of respondents (45% SA, 35% A) use social media for crisis updates, reflecting its popularity among respondents.
Table 4.3.5: Traditional Media Reducing Panic
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	35
	35%

	Agree
	40
	40%

	Neutral
	15
	15%

	Strongly Disagree
	5
	5%

	Disagree
	5
	5%

	Total
	100
	100%


Source: Research Field Survey, 2025
Analysis: 75% of respondents (35% SA, 40% A) believe traditional media reduces panic, emphasizing its role in providing verified information.


Table 4.3.6: New Media Spreading Unverified Information
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	40
	40%

	Agree
	30
	30%

	Neutral
	15
	15%

	Strongly Disagree
	10
	10%

	Disagree
	5
	5%

	Total
	100
	100%


Source: Research Field Survey, 2025
Analysis: 70% of respondents (40% SA, 30% A) agree that new media spreads unverified information, pointing to a key drawback.
Table 4.3.7: Trust in TV/Radio vs. Social Media
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	35
	35%

	Agree
	35
	35%

	Neutral
	20
	20%

	Strongly Disagree
	5
	5%

	Disagree
	5
	5%

	Total
	100
	100%


Source: Research Field Survey, 2025
Analysis: 70% of respondents (35% SA, 35% A) trust TV and radio more, reinforcing traditional media’s credibility.


Table 4.3.8: Social Media for Real-Time Reporting
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	50
	50%

	Agree
	30
	30%

	Neutral
	10
	10%

	Strongly Disagree
	5
	5%

	Disagree
	5
	5%

	Total
	100
	100%


Source: Research Field Survey, 2025
Analysis: 80% of respondents (50% SA, 30% A) find social media useful for real-time reporting, highlighting its immediacy.
Table 4.3.9: Sharing Crisis Information on Social Media
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	40
	40%

	Agree
	30
	30%

	Neutral
	15
	15%

	Strongly Disagree
	10
	10%

	Disagree
	5
	5%

	Total
	100
	100%


Source: Research Field Survey, 2025
Analysis: 70% of respondents (40% SA, 30% A) have shared crisis information on social media, indicating active participation.


Table 4.3.10: Prioritizing Traditional Media for Announcements
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	30
	30%

	Agree
	35
	35%

	Neutral
	20
	20%

	Strongly Disagree
	10
	10%

	Disagree
	5
	5%

	Total
	100
	100%


Source: Research Field Survey, 2025
Analysis: 65% of respondents (30% SA, 35% A) support prioritizing traditional media for announcements, reflecting its perceived authority.
Table 4.3.11: New Media Interaction with Emergency Services
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	45
	45%

	Agree
	35
	35%

	Neutral
	10
	10%

	Strongly Disagree
	5
	5%

	Disagree
	5
	5%

	Total
	100
	100%


Source: Research Field Survey, 2025
Analysis: 80% of respondents (45% SA, 35% A) agree that new media facilitates quick interaction, showcasing its interactive potential.


Table 4.3.12: Dependence on New Media
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	40
	40%

	Agree
	30
	30%

	Neutral
	15
	15%

	Strongly Disagree
	10
	10%

	Disagree
	5
	5%

	Total
	100
	100%


Source: Research Field Survey, 2025
Analysis: 70% of respondents (40% SA, 30% A) believe the public depends more on new media, indicating a shift in preference.
Table 4.3.13: Action Based on Social Media Information
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	35
	35%

	Agree
	30
	30%

	Neutral
	20
	20%

	Strongly Disagree
	10
	10%

	Disagree
	5
	5%

	Total
	100
	100%


Source: Research Field Survey, 2025
Analysis: 65% of respondents (35% SA, 30% A) have acted on social media information, showing its influence on behavior.


Table 4.3.14: Action Based on Traditional Media Information
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	30
	30%

	Agree
	40
	40%

	Neutral
	15
	15%

	Strongly Disagree
	10
	10%

	Disagree
	5
	5%

	Total
	100
	100%


Source: Research Field Survey, 2025
Analysis: 70% of respondents (30% SA, 40% A) have acted on traditional media information, indicating its significant impact.
Table 4.3.15: Combined Use of Media
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	50
	50%

	Agree
	35
	35%

	Neutral
	10
	10%

	Strongly Disagree
	3
	3%

	Disagree
	2
	2%

	Total
	100
	100%


Source: Research Field Survey, 2025
Analysis: 85% of respondents (50% SA, 35% A) support the combined use of both media types, suggesting a complementary approach.


Table 4.3.16: Delay in Traditional Media
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	40
	40%

	Agree
	30
	30%

	Neutral
	15
	15%

	Strongly Disagree
	10
	10%

	Disagree
	5
	5%

	Total
	100
	100%


Source: Research Field Survey, 2025
Analysis: 70% of respondents (40% SA, 30% A) agree that traditional media can be slow, highlighting a limitation.
Table 4.3.17: Effectiveness of New Media Platforms
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	45
	45%

	Agree
	35
	35%

	Neutral
	10
	10%

	Strongly Disagree
	5
	5%

	Disagree
	5
	5%

	Total
	100
	100%


Source: Research Field Survey, 2025
Analysis: 80% of respondents (45% SA, 35% A) find new media effective for awareness, emphasizing its reach.


Table 4.3.18: Media Influence on Crisis Perception
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	40
	35%

	Agree
	35
	35%

	Neutral
	15
	15%

	Strongly Disagree
	5
	5%

	Disagree
	5
	5%

	Total
	100
	100%


Source: Research Field Survey, 2025
Analysis: 75% of respondents (40% SA, 35% A) agree that media influences their perception of crises, underscoring its role in shaping attitudes.
Table 4.3.19: Language Impact on Crisis Understanding
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	35
	35%

	Agree
	40
	40%

	Neutral
	15
	15%

	Strongly Disagree
	5
	5%

	Disagree
	5
	5%

	Total
	100
	100%


Source: Research Field Survey, 2025
Analysis: 75% of respondents (35% SA, 40% A) believe media language affects understanding, indicating the importance of clear communication.


Table 4.3.20: Need for Training on Fake News
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	50
	50%

	Agree
	35
	35%

	Neutral
	10
	10%

	Strongly Disagree
	3
	3%

	Disagree
	2
	2%

	Total
	100
	100%


Source: Research Field Survey, 2025
Analysis: 85% of respondents (50% SA, 35% A) support training to identify fake news, highlighting a need for media literacy.
4.4	DISCUSSION OF FINDINGS
The analysis reveals a balanced reliance on both traditional and new media in crisis communication. Traditional media is trusted for its reliability (70%) and ability to reduce panic (75%), but its delays (70%) are a noted drawback. New media excels in speed (80%), real-time reporting (80%), and interaction with emergency services (80%), but its tendency to spread unverified information (70%) is a concern. The majority (85%) advocate for a combined approach, recognizing the strengths of both media types. The youthful and educated respondent base (40% HND/B.Sc, 35% students) likely contributes to the high use of social media (80%). Additionally, media coverage (75%) and language (75%) significantly influence crisis perception, and there is strong support (85%) for training to combat misinformation.


CHAPTER FIVE
SUMMARY, CONCLUSIONS, AND RECOMMENDATIONS
5.1	SUMMARY OF MAJOR FINDINGS
The study examined the comparative roles of traditional media and new media in crisis communication in Ilorin East, Kwara State. It found that traditional media, such as radio and television, continues to serve as a credible and trusted source of information during crises due to its structured and official mode of communication. At the same time, new media platforms, including social media channels like Facebook, WhatsApp, and Twitter, were widely acknowledged for their speed and real-time updates, making them effective for immediate crisis response and public engagement. 
However, despite this advantage, new media was also noted to be prone to the rapid spread of unverified and sometimes false information, which can mislead the public and escalate panic. Respondents generally supported the integration of both media types for a more balanced, effective, and far-reaching crisis communication approach. The study also revealed that the effectiveness of crisis communication is influenced by how information is presented, the language used, and the level of public trust in the media outlet. 
5.2	CONCLUSIONS
The study concludes that both traditional media and new media play significant but distinct roles in crisis communication. Traditional media is seen as a credible and authoritative source, especially for official announcements and verified information, making it essential for maintaining public trust during emergencies. On the other hand, new media excels in speed, interactivity, and reach, providing platforms for instant updates and real-time engagement with the public. However, the reliability of new media is often questioned due to the frequent circulation of misinformation and lack of regulation. 
The research emphasizes that an effective crisis communication strategy should not rely solely on one medium but should combine the strengths of both traditional and new media to ensure timely, accurate, and comprehensive dissemination of information. Overall, the integration of both media types is crucial for enhancing public awareness, reducing panic, and promoting appropriate responses during crises.
5.3	RECOMMENDATIONS
In line with the conclusions, the following recommendations are provided:
1. Government agencies and emergency responders should adopt a dual strategy by using both traditional and new media channels for crisis communication.
2. Public enlightenment campaigns should be launched to promote media literacy, particularly in identifying and reporting fake news.
3. Media practitioners, both in traditional and digital platforms, should be trained in ethical reporting and responsible dissemination of crisis information.
4. Social media platforms should enhance their fact-checking algorithms to flag and reduce the spread of unverified content during emergencies.
5. Institutions and organizations should develop crisis communication frameworks that integrate both media types and define their roles in various crisis scenarios.
6. There should be collaboration between traditional media houses and social media influencers to maximize reach and impact during crises.


5.4	SUGGESTIONS FOR FURTHER RESEARCH
The following are areas suggested for future research:
1. A comparative study on the psychological effects of traditional media vs. new media crisis communication.
2. An assessment of how age, education, and occupation influence the preference for media type during crises.
3. Research into the effectiveness of misinformation control mechanisms on social media platforms during emergencies.
4. A longitudinal study on public trust trends in crisis communication sources over a period of time in Nigeria.
5. The role of local language broadcasting in enhancing crisis communication effectiveness in rural communities.
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QUESTIONNAIRE
Kwara State polytechnic, Ilorin,
Institute of Information and
Communication Technology,
Department of Mass Communication,

Dear Respondent,  
This questionnaire is designed to collect data for a research study on Comparing the Role of Traditional Media and New Media in Crisis Communication in Ilorin East, Kwara State. The information provided will be used strictly for academic purposes and will be treated with confidentiality.  
Thank you for your cooperation.
Please tick (✓) the appropriate option.
SECTION A: Demographic Information
1. Gender: Male (	) Female (	)
2. Age: 18–25 (	) 26–35 (	) 36–45 (	)   46 and above (	)
3. Marital Status: Single (	) Married (	) Divorced (	) Widowed (	)
4. Educational Qualification: SSCE (   ) OND/NCE (   ) HND/B.Sc (   )M.Sc and above ( )
5. Occupation: Student (   ) Civil Servant (   ) Business Owner (   ) Other ____________



SECTION B: Please indicate your level of agreement with the following statements
Strongly Agree (SA), Agree (A), Neutral (N), Strongly Disagree (SD) and Disagree (D) 
	S/N
	STATEMENT
	SA
	A
	N
	SD
	D

	1
	Traditional media is a reliable source of information during a crisis.
	
	
	
	
	

	2
	New media platforms provide faster updates during crisis situations.
	
	
	
	
	

	3
	I frequently rely on radio or television for crisis-related information.
	
	
	
	
	

	4
	I often use social media to get updates during emergencies.
	
	
	
	
	

	5
	Traditional media helps reduce panic during crises by providing verified information.
	
	
	
	
	

	6
	New media often spreads unverified information during crises.
	
	
	
	
	

	7
	I trust information from TV and radio more than that from social media during a crisis.
	
	
	
	
	

	8
	Social media is useful for reporting crisis situations in real-time.
	
	
	
	
	

	9
	I have shared crisis-related information through my social media platforms.
	
	
	
	
	

	10
	Traditional media should be prioritized for public announcements during crises.
	
	
	
	
	

	11
	New media allows quick interaction between the public and emergency services.
	
	
	
	
	

	12
	The public depends more on new media than traditional media in today’s crisis situations.
	
	
	
	
	

	13
	I have taken action based on crisis information from social media.
	
	
	
	
	

	14
	I have taken action based on crisis information from traditional media.
	
	
	
	
	

	15
	Both traditional and new media should be used together for effective crisis communication.
	
	
	
	
	

	16
	Traditional media sometimes delays in delivering crisis information.
	
	
	
	
	

	17
	New media platforms like WhatsApp, Facebook, and Twitter are effective in spreading awareness.
	
	
	
	
	

	18
	Media coverage influences how seriously I take a crisis.
	
	
	
	
	

	19
	The language used by the media affects how I understand a crisis situation.
	
	
	
	
	

	20
	Training should be provided on how to differentiate between fake and real crisis information online.
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