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Abstract
The rapid proliferation of social media platforms has significantly transformed the way information about security issues is disseminated and consumed in Nigeria. This study examines the audience perception of social media user-generated content (UGC) on security situations in Kwara State, with specific focus on Moro Local Government Area of Ilorin. The research seeks to explore how residents engage with, interpret, and respond to security-related content shared by non-professional sources on platforms such as Facebook, Twitter (X), WhatsApp, and Instagram. The study employed a descriptive survey design, using structured questionnaires to gather data from a representative sample of residents in Moro LGA. Findings reveal that a majority of respondents rely heavily on social media UGC for real-time updates and alerts about security events, particularly in the absence of timely mainstream media reports. However, concerns were also raised regarding the credibility, accuracy, and potential for misinformation and panic often associated with such content. The study further highlights a pattern of increased public vigilance and community mobilization influenced by social media posts, despite varying levels of media literacy among users. Based on the findings, the study concludes that while social media UGC plays a pivotal role in informing the public about security issues, there is a need for digital literacy campaigns and regulatory frameworks to promote responsible content creation and consumption. Recommendations include collaboration between security agencies and social media influencers to counteract misinformation and to enhance public safety in Moro LGA and beyond.
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CHAPTER ONE
INTRODUCTION
1.1	BACKGROUND OF THE STUDY
In recent years, social media has become one of the most powerful communication tools, reshaping how information is disseminated, shared, and consumed. Its prominence has particularly been felt in the realm of public safety and security, where user-generated content (UGC) plays an increasingly significant role in influencing public perception. Social media platforms such as Facebook, Twitter, WhatsApp, and Instagram have enabled individuals to communicate in real-time, share first-hand accounts of events, and offer their opinions on public safety issues. This development has altered how security information is distributed and consumed, especially in areas like Kwara State, Nigeria, where security concerns often resonate deeply within local communities.
In Kwara State, social media platforms are widely used by residents to discuss various issues, including crime, violence, and public safety. However, the information shared on these platforms is not always reliable or accurate, and this raises important questions about how users perceive and engage with security-related content. While social media allows users to contribute their voices and experiences, it also exposes them to misinformation, rumors, and sensationalism. Understanding how social media users in Kwara State perceive and engage with user-generated content (UGC) concerning security issues is vital for several reasons, including public safety, governance, and media literacy. Ajayi, T. (2021).
This  examines the role of social media user-generated content in shaping public perceptions of security in Kwara State, Nigeria, focusing on the factors that influence how residents interpret and act upon information related to safety. It explores how social media has transformed the dissemination of security information, how the public perceives the credibility of such information, and the impact of these perceptions on behavior and policy.
The growth of social media has drastically changed how people access and share information, particularly concerning urgent matters such as security threats. Unlike traditional media outlets, which rely on journalists and editors to verify information, social media enables individuals to share their experiences and observations as events unfold. In Kwara State, for example, social media platforms such as Facebook and WhatsApp have become essential tools for reporting and discussing security issues. This shift toward digital platforms has allowed citizens to access real-time updates on security incidents, ranging from violent crimes like robbery and kidnappings to broader concerns like police brutality. Ademola, M. (2021)
Social media's immediacy is one of its most notable advantages. It enables individuals to quickly post and share security-related content, whether it is a video of a crime in progress, eyewitness reports of incidents, or general discussions on public safety. This has made it easier for Kwara residents to stay informed about what is happening in their communities. For example, a Facebook post or WhatsApp message alerting residents to an ongoing security threat can help individuals take protective measures such as avoiding certain areas or calling for help.
The benefits of real-time information sharing, however, come with significant challenges. As Ajiboye (2018) pointed out, the fast-paced nature of social media can sometimes lead to the spread of inaccurate or exaggerated information. The ability for anyone with a smartphone and an internet connection to share content means that both credible and unreliable information can circulate rapidly, often without proper verification. In Kwara State, this has occasionally led to confusion and panic among residents, particularly when reports of crime or violence are unverified or inflated.
In addition to the immediacy of social media, the interactive nature of these platforms facilitates discussions about security, allowing residents to comment, share opinions, and offer solutions. WhatsApp groups, for example, have been used extensively in Kwara to exchange information on local crime trends, safety tips, and strategies for community vigilance. According to Ibrahim (2020), such interactions help strengthen community ties and contribute to collective action, as residents collaborate to improve security within their neighborhoods.
However, while social media offers opportunities for collaboration, it also has the potential to amplify misinformation, especially when discussions are fueled by rumors or sensationalized content. This is one of the major concerns surrounding social media's role in security reporting. Many times, what begins as a genuine report of a security concern can quickly spiral into unfounded rumors, resulting in unnecessary fear and confusion. The unfiltered nature of social media content makes it crucial for users to critically evaluate the information they encounter, especially when it comes to issues of public safety.
In some cases, these perceptions can lead to behavioral changes. Onyeukwu (2022) noted that when residents perceive their communities to be unsafe, they are more likely to take precautions, such as avoiding public spaces, installing home security systems, or organizing neighborhood watch groups. While these actions may enhance personal safety, they can also contribute to a sense of fear and division within the community. In extreme cases, unfounded fears propagated by social media content can lead to mass panic, with people fleeing areas or making irrational decisions based on rumors rather than facts.
1.2	STATEMENT OF THE PROBLEM
The security situation in Kwara State, Nigeria, has been a growing concern due to the rising incidents of crime, violence, and insecurity. With the increasing use of social media platforms, there is an emerging trend where citizens are using these platforms to share information about the security situation. However, the accuracy, reliability, and potential impact of user-generated content on social media platforms regarding security issues in Kwara State have not been adequately studied. This research seeks to examine how the audience perceives user-generated content on social media regarding the security situation in the state and its influence on public opinion and behavior.
1.3	RESEARCH OBJECTIVES
i. To assess how social media users in Kwara State perceive user-generated content regarding security-related events.
ii. To evaluate the credibility and reliability of the security information shared on social media platforms in Kwara State.
iii. To investigate the impact of social media user-generated content on public awareness and response to security concerns.
iv. To identify the factors influencing the perception of user-generated content on security issues among Kwara State residents.
1.4	RESEARCH QUESTIONS
i. How do the residents of Kwara State perceive the user-generated content related to security issues on social media platforms?
ii. What is the level of credibility attributed to social media posts about security situations in Kwara State?
iii. How does user-generated content on social media influence public awareness and behavior toward security issues in the state?
iv. What factors affect the audience's perception of social media content concerning security in Kwara State?
v. To what extent does social media content shape the public's confidence in local security agencies?
1.5.	SIGNIFICANCE OF THE STUDY
This study is significant for several reasons. It will provide insights into how social media affects the perception of security issues among residents of Kwara State. It will also highlight the role of user-generated content in shaping public opinion, decision-making, and possibly influencing security policies. The findings could help security agencies and government officials understand the public's response to security situations and develop strategies to engage citizens more effectively. Additionally, the study could inform media organizations and social media platforms on the importance of ensuring the credibility of information shared online to reduce misinformation and panic.
1.6	SCOPE AND LIMITATIONS OF THE STUDY
The study will focus on Kwara State, Nigeria, and its residents who actively engage with social media platforms (such as Facebook, Twitter, WhatsApp, and Instagram). It will examine the perceptions of social media users about security situations in the state, particularly in relation to user-generated content. The research will cover the period between January and December 2024 and will include a mix of qualitative and quantitative data collection methods, such as surveys and interviews.
Several limitations may affect the outcome of this study. First, the scope of the research is limited to social media users in Kwara State, meaning the findings may not be generalizable to other states in Nigeria or regions with different security dynamics. Second, the study may be constrained by the availability and willingness of respondents to share their views, which could affect the representativeness of the sample. Additionally, the fast-changing nature of social media could make it challenging to capture all relevant content and opinions during the study period. Finally, biases in user-generated content, such as misinformation or exaggeration, may pose a challenge in assessing the reliability of information.
1.8	DEFINITION OF KEY TERMS
1. Social Media: Digital platforms that allow users to create and share content or participate in social networking. Popular platforms include Facebook, Twitter, WhatsApp, Instagram, and others.
2. User-Generated Content (UGC): Content created and shared by individuals, rather than professional organizations or traditional media outlets, typically shared on social media platforms.
3. Security Situation: The overall condition of safety and protection in a region, often measured by the frequency and severity of crimes, violent incidents, and the presence of law enforcement.
4. Perception: The way in which individuals interpret or understand information, events, or situations based on their experiences, beliefs, and attitudes.
5. Credibility: The degree to which information is considered trustworthy, reliable, and accurate by the audience.
6. Misinformation: False or inaccurate information spread unintentionally, often through social media, which may affect public perception and decision-making.
7. Public Awareness: The level of understanding and knowledge that the general public has regarding a particular issue, in this case, security-related 
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CHAPTER TWO
LITERATURE REVIEW
2.1.1. CONCEPTUAL REVIEW
This chapter reviews existing literature on the role of social media, user-generated content (UGC), and public perceptions of security issues, with a focus on Kwara State and similar regions. The literature review explores key themes including the impact of social media on public opinion, the credibility of information shared online, and how user-generated content shapes security awareness and behavior.
2.1.2. The Role of Social Media in Contemporary Society
Social media has become a powerful tool in modern society, providing a platform for individuals to communicate, share ideas, and engage in social interactions. In a broader context, social media plays a vital role in shaping public opinion and awareness. According to Kaplan and Haenlein (2010), social media platforms facilitate the interaction between individuals, organizations, and institutions, creating a digital ecosystem where information spreads rapidly. This feature has made social media an essential tool for discussing social, political, and security issues.
In many parts of the world, including Nigeria, social media has become the preferred medium for disseminating information, including reports of criminal activities and security situations. The increasing access to smartphones and the internet has democratized the flow of information, enabling ordinary citizens to become reporters of events that were previously the sole domain of mainstream media (Banda, 2016).
2.1.3. Social Media and Public Perception of Security
Public perception of security is a critical factor in shaping how people respond to crime and violence within their communities. In Nigeria, issues related to security are highly sensitive, and the public often relies on various sources to understand the security landscape. Social media, with its immediacy and reach, has become a key source of information on security issues.
Research by Soremekun (2017) suggests that social media influences how citizens perceive security threats, especially in environments where traditional media may be slow to report or where information is intentionally withheld by authorities. User-generated content, such as eyewitness accounts, videos, and images, can provide a real-time, grassroots perspective on security situations, which can either reassure the public or fuel fear and panic, depending on how the information is presented and perceived.
Similarly, Dube and Ikhidero (2021) examined how social media shapes security perceptions in Nigeria and found that people often rely on social media posts, especially from their peers, rather than traditional news outlets. These posts are believed to be more immediate and relatable, although the accuracy of such posts can sometimes be questionable. 2.3 User-Generated Content (UGC) and Credibility Issues.
The increasing reliance on social media platforms for news and information has transformed how individuals perceive and react to security situations. Social media’s participatory nature enables users to produce and disseminate content, fostering real-time reporting and community engagement. This study investigates the conceptual framework surrounding audience perception of user-generated content (UGC) on security situations in Kwara State, examining key theories, constructs, and variables to provide a comprehensive understanding of the phenomenon.
1. Theoretical Foundation
The conceptual framework is rooted in several interrelated theories:
· Uses and Gratifications Theory (UGT): UGT posits that audiences actively seek media content to satisfy specific needs, such as information, entertainment, or social interaction (Katz et al., 1973). In the context of security, individuals may turn to social media for timely updates, community reactions, and a sense of safety.
· Agenda-Setting Theory: This theory suggests that media outlets influence the salience of topics in public discourse (McCombs & Shaw, 1972). Social media, with its decentralized nature, allows UGC to play a critical role in shaping public narratives around security situations.
· Framing Theory: Frames influence how individuals interpret events (Entman, 1993). UGC often frames security situations in ways that reflect the creators’ personal experiences, biases, and priorities, impacting audience perceptions.
· Social Constructivism: This perspective highlights that individuals construct meanings collaboratively (Berger & Luckmann, 1966). Social media’s interactive nature fosters collective meaning-making around security events.
2. Key Concepts and Variables
The framework identifies key concepts and variables essential for analyzing audience perceptions of UGC on security:
· Audience Perception: This refers to how individuals interpret and evaluate UGC based on credibility, relevance, and emotional impact.
· User-Generated Content (UGC): Defined as media content created by non-professional individuals, including text, images, and videos.
· Security Situations: Incidents or events that pose threats to public safety, such as crime, violence, or disasters.
· Trust and Credibility: Factors influencing the audience’s acceptance of UGC, such as the source’s perceived authenticity.
· Social Media Platforms: Channels through which UGC is disseminated, including Facebook, Twitter, and WhatsApp.
· Demographics: Variables such as age, education, and socioeconomic status that may shape audience perceptions.
3. Pathways of Influence
The conceptual framework outlines three primary pathways through which UGC influences audience perceptions of security:
1. Information Access: Social media facilitates real-time reporting, enabling users to access unfiltered information about security events. However, the unverified nature of UGC can lead to misinformation or panic.
2. Emotional Resonance: Graphic images or firsthand accounts in UGC often evoke strong emotional reactions, potentially heightening fear or empathy.
3. Social Interaction: Audiences engage in discussions, share opinions, and validate information collaboratively, shaping collective perceptions of security situations.
4. Influencing Factors
Several factors mediate the relationship between UGC and audience perceptions:
· Source Credibility: Audiences are more likely to trust UGC from eyewitnesses or local residents than anonymous accounts.
· Content Quality: High-quality visuals and coherent narratives enhance the perceived reliability of UGC.
· Platform Affordances: Features such as live streaming or comment sections enable users to interact with UGC, influencing their perceptions.
· Cultural Context: Local norms and values shape how audiences interpret and respond to UGC.
· Media Literacy: Audiences with higher media literacy are better equipped to critically evaluate UGC.
5. Framework Model
The proposed model comprises three interconnected components:
· Input: UGC on security situations (e.g., posts, videos, comments).
· Process: Audience interpretation influenced by factors such as trust, emotional resonance, and social interaction.
· Output: Perceptions and reactions, including fear, awareness, or misinformation spread.
6. Empirical Implications
The framework emphasizes the need for empirical studies to:
· Assess the credibility and emotional impact of UGC.
· Investigate demographic differences in audience perceptions.
· Analyze platform-specific trends in UGC dissemination and reception.
7. Practical Implications
Understanding audience perceptions of UGC on security can inform:
· Public Policy: Authorities can leverage social media to disseminate accurate information and counter misinformation.
· Media Literacy Programs: Educating the public on critical evaluation of UGC.
· Community Engagement: Encouraging collaborative efforts to enhance security awareness.
8. Challenges and Limitations
The framework acknowledges potential challenges:
· Verification of UGC: Ensuring the authenticity of user-generated reports.
· Biases in Perception: Audience interpretations may be skewed by personal or cultural biases.
· Platform Algorithms: Social media algorithms prioritize content based on engagement rather than accuracy, influencing audience exposure to UGC.
User-generated content is typically defined as content created by individuals, not professional journalists or media organizations. The credibility of such content is a major concern, especially when it pertains to sensitive issues like security. In a study conducted by Westlund (2013), it was found that while user-generated content provides real-time updates, its accuracy can vary significantly. Misinformation, intentional or unintentional, can distort the truth and create confusion.
The credibility of UGC largely depends on the source and the platform through which it is disseminated. According to Tandoc et al. (2013), social media platforms such as Twitter, Facebook, and Instagram provide a mix of accurate and misleading content, making it difficult for users to discern reliable information from fake news. In the context of security, inaccurate or exaggerated information can lead to unnecessary panic, misinformation, or even social unrest.
In the case of Kwara State, residents may perceive security information shared on social media platforms in various ways. Some might trust eyewitness accounts and videos posted by locals, while others might view such content with skepticism due to the risk of misinformation or manipulation. As Olayemi and Ogedengbe (2020) note, the challenge lies in the verification of content, especially in fast-evolving situations like security crises.
2.1.4. Social Media and the Impact on Public Behavior
The impact of social media on public behavior, particularly in relation to security, is an area of significant interest. Studies have shown that social media can influence how people react to security threats. According to a report by the National Bureau of Statistics (2019), social media platforms have been used to organize protests, rally for community safety, and spread awareness about criminal activities in Nigeria. In some cases, the content shared on these platforms has led to collective action, such as community mobilization and local security initiatives.
However, the impact of social media on public behavior is not always positive. The spread of false information can cause unnecessary panic, leading people to make decisions that might not be based on facts. For example, a viral post claiming a specific area is under attack could lead to mass evacuations or heightened fear, even if the situation is not as dire as portrayed. The spread of such information can also affect individuals' trust in the security agencies, which are already struggling with public confidence in many parts of Nigeria (Ibrahim, 2018).
Research by Garretson and Sussman (2020) on the role of social media in shaping public responses to security threats emphasizes the role of emotional contagion—where fear, anger, and anxiety spread quickly through online platforms. This emotional contagion can have a profound effect on public behavior, as people may respond impulsively to security situations based on what they read or view online.
2.1.5. Social Media and Security Awareness in Kwara State
Kwara State, located in central Nigeria, has experienced a range of security challenges in recent years. From banditry and armed robbery to kidnappings, the state's security situation has made headlines in both local and national media. Social media platforms, including Twitter and Facebook, have been instrumental in reporting these incidents, with users sharing first-hand experiences and information.
Studies in other parts of Nigeria have shown that social media helps to bridge the information gap when traditional media outlets are unable to cover security events comprehensively. In Kwara State, residents are increasingly turning to social media to stay informed about security developments. However, the challenge lies in ensuring that the information shared is credible and does not exacerbate the security concerns of the public.
A study by Omonijo (2019) on the role of social media in shaping public awareness of security issues in Kwara found that social media has significantly increased the speed at which security information is disseminated, but has also led to a rise in the spread of false reports. Residents are now more aware of security incidents, but they often struggle to differentiate between factual reports and exaggerated claims.
2.1.6. Factors Affecting the Perception of User-Generated Content
Several factors influence how people perceive user-generated content related to security on social media. These include:
Trust in the Source: If a social media post comes from a trusted friend, family member, or local community leader, it is more likely to be considered credible, even if it is not fact-checked.
Platform Used: Different social media platforms have different levels of credibility. For instance, Twitter, known for rapid dissemination of information, may be perceived as more reliable compared to Facebook, which is often used for rumors.
Emotional Tone: Posts that evoke strong emotions such as fear, anger, or outrage tend to capture more attention and influence perceptions, regardless of their accuracy.
Verification Efforts: Social media platforms and independent organizations that actively verify 


2.2.	THEORETICAL FRAMEWORK
The theoretical framework provides a foundation for understanding the underlying principles that guide the research. In this study, the theories that will be applied to examine the relationship between social media, user-generated content (UGC), and public perception of security issues in Kwara State are the Uses and Gratifications Theory, the Elaboration Likelihood Model, and Social Cognitive Theory. These theories will help explore how social media users engage with security-related content, how they process information, and how these processes influence their perceptions and behaviors concerning security issues.
2.2.1. Uses and Gratifications Theory
The Uses and Gratifications Theory (UGT), first developed by Katz, Blumler, and Gurevitch (1973), posits that individuals actively seek out media content to satisfy specific needs or desires. In the context of social media and security, UGT helps explain why people turn to platforms like Twitter, Facebook, and WhatsApp for security-related content. The theory asserts that users are not passive recipients of media messages; rather, they are active participants who select media based on personal interests, motivations, and the gratification they expect to receive from the content.
In the case of Kwara State, residents may use social media to satisfy needs such as:
Information Seeking: People turn to social media to stay informed about local security issues, such as criminal activity, road safety, or incidents like kidnappings.
Social Interaction: Social media platforms provide an opportunity for people to share experiences and discuss security concerns with others, creating a sense of community or solidarity.
Entertainment: Some users may consume sensationalized content related to security for entertainment purposes, as it can evoke strong emotions or curiosity.
This theory will help to understand the motivations behind individuals' engagement with security-related user-generated content on social media, and how these needs might influence their perception of security in Kwara State.
2.2.2. Elaboration Likelihood Model (ELM)
The Elaboration Likelihood Model (ELM), developed by Petty and Cacioppo (1986), explains how people process persuasive information and make decisions based on either a central or peripheral route. According to the ELM, there are two routes to persuasion:
Central Route: This occurs when individuals are motivated to carefully scrutinize and evaluate the content of a message. In the context of security information, individuals may critically evaluate the credibility of social media posts and fact-check details before forming an opinion.
Peripheral Route: This happens when individuals are less motivated to engage deeply with the message, relying on superficial cues such as the source's credibility, emotional appeal, or the number of likes or shares a post has received. In security-related posts, users might be swayed by the emotional tone of the message or the perceived popularity of the post, rather than by the accuracy or reliability of the information.
In the context of Kwara State, this model helps to explain how social media users process security-related content. For example, if a post about an armed robbery incident goes viral, many users may be persuaded by the emotional content or the widespread circulation of the post, even if the information is not verified. On the other hand, some users may approach the content more critically, evaluating the facts before drawing conclusions.
The ELM will help examine the ways in which individuals in Kwara State evaluate security-related posts on social media, depending on their level of involvement and the cues present in the content.
2.2.3 Social Cognitive Theory
Social Cognitive Theory (SCT), developed by Albert Bandura (1986), emphasizes the role of observational learning, imitation, and modeling in shaping behavior. According to SCT, individuals learn behaviors by observing others, especially influential models, and imitating those behaviors. This theory highlights the importance of social influence and personal agency in decision-making.
When applied to social media, SCT suggests that individuals may observe security-related content shared by peers, local influencers, or community leaders and model their behaviors or attitudes based on these observations. For instance, if a highly respected community member shares a post about a security threat, others may adopt similar concerns or take actions based on that content, even without direct experience or independent verification of the threat.
In Kwara State, social media platforms serve as a space where individuals observe and internalize security-related behaviors. For example, witnessing the actions of others, such as joining a community security group or spreading awareness about a particular threat, can encourage individuals to take similar actions. Furthermore, Bandura’s concept of self-efficacy plays a key role in how individuals believe they can handle security threats based on the information they acquire from social media. If they see others taking proactive steps to address security issues, they may feel empowered to act similarly.
The Social Cognitive Theory will guide this study by explaining how user-generated content on social media may influence behaviors, attitudes, and actions related to security, as residents of Kwara State observe and react to security-related content.
2.2.4 Relevance of the Theories to the Study
Each of these theories contributes to understanding different aspects of the research problem:
Uses and Gratifications Theory provides insight into why people engage with security-related content on social media and what needs or motivations drive this engagement.
Elaboration Likelihood Model offers a framework for understanding how individuals process security-related information and how credibility, emotional appeal, or viral circulation can influence perceptions of security.
Social Cognitive Theory explains how individuals observe, model, and internalize behaviors related to security, particularly through social media interactions with trusted community members or influencers.
Together, these theories provide a comprehensive understanding of how social media and user-generated content shape public perceptions of security, particularly in Kwara State. They allow for an examination of the cognitive processes and social influences that affect how security issues are perceived, discussed, and acted upon by the public.
2.3.	EMPIRICAL REVIEW
The empirical review explores previous research studies related to the role of social media in shaping public perception, the credibility of user-generated content (UGC), and how these elements impact security awareness and behavior. This section focuses on studies that have examined the intersection of social media and security in different geographical and cultural contexts, particularly in Nigeria and other developing countries, to provide insights that will inform this study on Kwara State.
2.3.1. The Role of Social Media in Security Awareness and Public Perception
Several studies have investigated the role of social media in shaping public awareness of security-related issues. Social media platforms, with their ability to rapidly disseminate information, have become essential tools for raising awareness about security threats. In their study on the use of social media for crime reporting in South Africa, Van der Merwe and Kraak (2019) found that citizens increasingly rely on social media to report crime incidents, often before they are reported by traditional media outlets. Social media allows individuals to share firsthand accounts of incidents, creating an instant flow of information that is more timely and personal than what might be available through conventional news channels.
In Nigeria, the rise of social media usage has altered how citizens interact with information related to security. A study by Alabi and Omotayo (2020) explored the use of social media during security crises in Nigeria, particularly during incidents such as Boko Haram attacks and other forms of terrorism. They found that social media platforms like Twitter and Facebook were heavily used for sharing information about these security events, and public perception was significantly influenced by the volume of content shared online. Information spread through social media was perceived as more immediate and, in some
2.3.2. Social Media and Public Awareness of Security Issues
Social media has become an essential tool for raising public awareness about security issues. Several studies have highlighted the role of social media in enhancing the flow of information during security crises. For instance, a study by Olowookere (2019) investigated the use of social media in disseminating information during the Boko Haram insurgency in Nigeria. Olowookere found that social media platforms such as Twitter, Facebook, and WhatsApp were heavily utilized by Nigerian citizens to share real-time information about terrorist activities, kidnappings, and other security threats. This information helped to alert the public about potential dangers and allowed them to take preventive measures. The study showed that social media platforms have become essential for both informing the public and mobilizing community responses to security threats.
Similarly, Akinmolayan and Ayotunde (2021) examined the role of social media in public safety during the #EndSARS protests in Nigeria. Their research demonstrated how social media acted as a catalyst for organizing mass protests while also highlighting the role of citizen journalism in documenting police brutality. The study concluded that social media provided a critical space for reporting security-related incidents, but it also underscored the challenge of filtering out misinformation and the potential for security-related content to become exaggerated or misrepresented.
In the case of Kwara State, social media serves as a crucial source of real-time information about local security issues, such as armed robberies, kidnappings, and communal clashes. As in the broader Nigerian context, social media users in Kwara State are increasingly turning to platforms like WhatsApp groups and Facebook to share updates about security incidents, though the challenge of verifying the information remains.
2.3.3.	User-Generated Content and Its Impact on Public Perception of Security
User-generated content (UGC) plays a significant role in shaping how people perceive security issues. Several studies have explored how security-related posts on social media influence public opinion and behavior. According to Veil et al. (2011), during crises, social media posts from ordinary users can be more credible and timely than traditional news sources. The study found that individuals often turn to social media for security-related information because it allows them to access firsthand accounts from people directly involved in or witnessing security incidents. This immediacy can lead to an enhanced sense of awareness, as people feel that they are receiving more direct and unfiltered information.
However, UGC’s impact is not always positive. In their study on the spread of fake news on social media in Nigeria, Folarin (2019) highlighted that misinformation and exaggerated claims can distort public perception, leading to unnecessary panic and fear. The study found that posts about security threats—whether true or false—were widely shared, often leading to mass hysteria, especially when the content was not properly verified. The same issue is prevalent in Kwara State, where false reports of security incidents can lead to rumors and heighten anxiety among residents, even when no actual threat exists.
Furthermore, a study by Dube and Ikhidero (2021) examined how user-generated content shaped public perceptions of security in Nigeria. The authors found that security-related posts from recognized community leaders or influencers were often perceived as more credible, thus shaping public opinion more effectively than posts from anonymous users. In Kwara State, influential individuals, such as local politicians, community leaders, or religious figures, often use social media to share security-related information. These individuals’ posts are typically trusted by their followers and may influence public actions, such as increased vigilance or participation in community security efforts.


2.3.4 The Role of Social Media in Shaping Security-Related Behavior
Several studies have examined how social media influences the behavior of individuals during security crises. A study by Garretson and Sussman (2020) explored the impact of emotional appeals in social media content during crises and found that emotionally charged posts about security threats often led individuals to change their behavior. For instance, posts that highlighted a recent robbery or kidnapping might prompt residents to avoid certain areas, increase their personal security measures, or even participate in community patrols.
In the context of Kwara State, social media posts about security incidents, especially those with vivid imagery or emotional appeals, are often shared within community WhatsApp groups or local Facebook pages. These posts can influence people’s actions, such as staying indoors during certain hours, avoiding high-risk areas, or engaging in community discussions about improving security. This behavioral change aligns with Bandura’s Social Cognitive Theory (1986), which suggests that people are likely to adopt behaviors they observe in others, particularly when those behaviors are seen as effective responses to a perceived threat.
Moreover, the spread of security-related information on social media can foster collective action, as demonstrated by Akinmolayan and Ayotunde (2021), who studied how online activism during the #EndSARS protests in Nigeria led to tangible actions in the real world. Similarly, social media can encourage residents in Kwara State to form local security groups, participate in neighborhood watch schemes, or engage with law enforcement agencies to address rising security concerns.
2.3.5 Credibility and Trustworthiness of Security Information on Social Media
The credibility of security information shared on social media is a central concern for many users. A study by Tandoc et al. (2013) explored how users assess the credibility of social media posts, particularly during crises. They found that people tend to evaluate the credibility of information based on several factors, including the reputation of the source, the presence of supporting evidence (e.g., images or videos), and the level of engagement the post receives (e.g., likes, shares, comments). In a security context, users may trust content that is posted by well-known figures, local authorities, or individuals with a history of providing accurate information.
In the Nigerian context, the credibility of security-related posts can vary significantly. In a study by Ibrahim (2018), it was found that Nigerians often rely on social media for real-time updates during crises, but they face challenges in determining which sources are trustworthy. The study also found that the spread of unverified information often undermines public confidence in security institutions, particularly when security forces are portrayed as ineffective or complicit in criminal activities. In Kwara State, the proliferation of unverified security-related information can lead to confusion and diminish trust in official law enforcement agencies.
To address these challenges, it is essential to engage with the issue of information verification, as highlighted by Olayemi and Ogedengbe (2020). Their study found that a lack of fact-checking before sharing security information contributes to the spread of misinformation and reduces the reliability of social media as a tool for public awareness.
2.3.6 Social Media as a Tool for Policy Influence
In addition to influencing public perception and behavior, social media has also been shown to play a role in shaping security policies. A study by Akinmolayan and Ayotunde (2021) discussed how social media platforms have become a space where citizens and activists voice concerns about security issues, influencing policymakers to take action. In some cases, public pressure exerted through social media can lead to changes in government policies or the adoption of new security measures.
In Kwara State, local government agencies and security forces increasingly monitor social media to gauge public sentiment regarding security concerns. When residents express concerns about rising crime rates or security lapses, these platforms provide authorities with valuable feedback, which may prompt adjustments in security strategies. For example, during periods of increased kidnapping incidents, social media discussions may lead to calls for greater police presence or more robust community policing efforts.
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CHAPTER THREE
RESEARCH METHODOLOGY
3.1 RESEARCH DESIGN 
This is a description where one study a large population and researchers have to sample some portion of the population and generalize. It is a study that investigates the existing characteristics of large group of persons, objects or situation by collecting data from a portion of peoples or situation.
Olayiwola (2007) put it that survey research is a research method that describes a given state of affairs at a particular time. It is commonly involved gathering data from a population at a period from the total population a carefully selected sample having fact and characteristics techniques.
3.2 POPULATION OF STUDY
The population for this study comprised residents of Mooro LGA who use social media platforms such as Facebook, Twitter, Instagram, WhatsApp, and YouTube.  As of the 2022 projection, Moro Local Government Area (LGA) in Kwara State, Nigeria, has an estimated population of approximately 163,200 people. This represents a significant increase from the 108,792 recorded during the 2006 census. The LGA spans an area of 3,272 square kilometers.
As of the 2022 projection, Moro Local Government Area (LGA) in Kwara State, Nigeria, has an estimated population of approximately 163,200 people. The LGA is administratively divided into 17 political wards. ​
List of Wards in Moro LGA:
1. Jebba
2. Bode-Saadu
3. Okemi
4. Lanwa
5. Ejidongari
6. Okutala
7. Babadudu
8. Oloru
9. Pakunmo
10. Womi/Ayaki
11. Abati/Alara
12. Shao
13. Logun/Jehunkunnu
14. Malete/Gbugudu
15. Ajanaku
16. Megida
17. Arobadi
Mooro LGA was chosen due to its urban nature and the diverse socio-economic characteristics of its population, out other above listed wards Shao, Oloru and Pakunmo are randomly selected out of others, which will be the representative to others. Mooro which provides a suitable context for studying social media user generated contents.
3.3 SAMPLE SIZE AND SAMPLING TECHNIQUES
Undoubtedly, it is believed that the sample population of the research was the entire public of Nigerian. The researcher used the purpose sampling, residents in Ilorin, kwara state in selecting 100 respondents out of the population among different department. Questionnaire were administered on those who make themselves available this ensures hundred percent rate of return.
3.4 INSTRUMENTATION
This research design will be descriptive and expository in nature, questionnaire will be use as instrument of data with the respondents opinions or views on the “AUDIENCE PERCEPTION OF SOCIAL MEDIA USER-GENERATED CONTENT ON SECURITY SITUATIONS IN KWARA STATE”.
3.	5 VALIDITY AND RELIABILITY OF THE INSTRUMENT 
Validity is concerned with the ability of a research instrument to measure that it has design to measure i.e. how will it measure that it is suppose to measure? Does the instrument measure what is suppose to measure.
This instrument is valid because the questionnaire is protested and the questions were given the desired result moreover the question were crossed checked by the supervisors to give instrument validity on the basis of the above the instrument is therefore valid.


3.6 METHOD OF ADMINISTRATION OF INSTRUMENT
The instrument to be used in the study is questionnaire and it will be distributed through personal visit and consultation will consult various respondents at different state in the country. Therefore, the total two hundred (100) questionnaire paper will be distributed and administered within a reasonable period of time.
3.7 METHOD OF DATA ANALYSIS 
To make the analysis of the media collection simple, frequency count will be used, the statistical computation was done manually, furthermore, table as part of the descriptive statistical techniques was used mostly to best  the research, questions and each respondent were scared accounting to the basis or frequency distribution and sample percentage were corrupted from distributed.
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CHAPTER FOUR
DATA PRESENTATION, ANALYSIS, AND INTERPRETATION
4.0 Introduction 
This chapter presents and analyzes the data collected through questionnaires distributed to residents of Moro LGA, Ilorin, Kwara State. The goal is to evaluate audience perception of social media user-generated content (UGC) on security situations in the area. The chapter is organized according to the questionnaire sections, with each question tabulated and followed by a detailed interpretation.
4.1. DATA PRESENTATION 
SECTION A: DEMOGRAPHIC INFORMATION
Q1. Gender
	Gender
	Frequency
	Percentage (%)

	Male
	62
	62%

	Female
	38
	38%


Source: Survey 2025.
The data reveals that 62% of respondents are male while 38% are female. This male dominance may be attributed to the fact that men are generally more involved in community activities and may be more exposed to security-related matters in the public sphere. The gender imbalance could also influence the interpretation of user-generated content (UGC), as men and women might perceive and react to security threats differently.
Q2. Age
	Age Range
	Frequency
	Percentage (%)

	15–20
	20
	20%

	21–25
	45
	45%

	26–30
	25
	25%

	36 and above
	10
	10%


Source: Survey 2025
The majority of respondents (45%) are aged 21–25, followed by 25% in the 26–30 bracket. This indicates a young and vibrant population that is typically active on social media platforms. This age group is most likely to interact with and contribute to user-generated content online. Their responses are vital to understanding how the younger generation perceives and reacts to security information shared through digital platforms.
Q3. Educational Qualification
	Qualification
	Frequency
	Percentage (%)

	HND
	32
	32%

	ND
	45
	45%

	Others
	23
	23%


Source: Survey 2025
A significant portion of the population holds either ND (45%) or HND (32%) qualifications, indicating a relatively educated sample. Educated individuals are more likely to critically engage with social media content, evaluate the authenticity of user-generated posts, and make informed judgments about security threats. This education level contributes to the credibility of the responses provided in this study.
Q4. Marital Status
	Marital Status
	Frequency
	Percentage (%)

	Single
	55
	55%

	Married
	35
	35%

	Divorced
	5
	5%

	Widow
	5
	5%


Source: Survey 2025
Over half of the respondents are single (55%), suggesting a youthful demographic that likely has more time and inclination to engage with social media. This is important because single individuals may be more mobile and socially active, and therefore more likely to encounter or be affected by real-time security alerts on social media.
Q5. Occupation
	Occupation
	Frequency
	Percentage (%)

	Student
	40
	40%

	Civil Servant
	25
	25%

	Business Owner
	20
	20%

	Unemployed
	10
	10%

	Others
	5
	5%


Source: Survey 2025
The largest occupational group is students (40%), who are typically active users of digital technology and social media. Civil servants and business owners (combined 45%) are also well-represented, indicating that the sample includes individuals with firsthand experience of both formal information channels and informal online platforms. This mix provides diverse perspectives on how user-generated content affects perceptions of safety and security.
Q6. Do you actively use social media?
	Response
	Frequency
	Percentage (%)

	Yes
	90
	90%

	No
	10
	10%


Source: Survey 2025
A substantial majority (90%) of respondents actively use social media. This high percentage validates the relevance of studying the influence of social media user-generated content on security awareness. The widespread usage indicates that social media is a key source of real-time information in Moro LGA.
SECTION B: SOCIAL MEDIA USAGE
Q7. Most Frequently Used Social Media Platforms
(Multiple selections allowed)
	Platform
	Frequency
	Percentage (%)

	Facebook
	55
	55%

	Twitter (X)
	30
	30%

	Instagram
	35
	35%

	WhatsApp
	85
	85%

	TikTok
	50
	50%


Source: Survey 2025
WhatsApp (85%) emerges as the most used platform, likely due to its ease of use, low data consumption, and prevalence of group chats where security-related content is often shared. Facebook, TikTok, and Instagram also have notable followings, while Twitter is used less frequently. This suggests that the majority of user-generated content influencing perceptions in Moro LGA is likely circulated via WhatsApp and Facebook.
Q8. Frequency of Social Media Use
	Frequency
	Respondents
	Percentage (%)

	Daily
	75
	75%

	Weekly
	15
	15%

	Monthly
	5
	5%

	Rarely
	5
	5%


Source: Survey 2025
Daily social media usage is dominant among respondents (75%), indicating regular exposure to online content, including updates on security situations. This constant engagement makes social media a powerful tool for shaping public opinion and perceptions of safety.



Q9. Do you follow pages/groups discussing security in Kwara State?
	Response
	Frequency
	Percentage (%)

	Yes
	70
	70%

	No
	30
	30%


Source: Survey 2025
Most respondents (70%) follow security-focused pages or groups, suggesting a high level of public interest and concern about safety issues. This also implies that user-generated content on these platforms has a broad and attentive audience.
Q10. Device Used to Access Social Media
	Device
	Frequency
	Percentage (%)

	Smartphone
	88
	88%

	Tablet
	5
	5%

	Laptop/Computer
	7
	7%


Source: Survey 2025
Smartphones dominate as the primary medium of access (88%), signifying that security content is consumed on-the-go and in real time. This aligns with trends showing mobile devices as the most common internet access points in Nigeria.
SECTION C: PERCEPTION OF UGC ON SECURITY
Q11. Reliability of Social Media Content
	Response
	Frequency
	Percentage (%)

	Very Reliable
	20
	20%

	Somewhat Reliable
	50
	50%

	Not Reliable
	15
	15%

	Unsure
	15
	15%


Source: Survey 2025
Half of the respondents (50%) consider social media content on security as somewhat reliable. Only 20% see it as very reliable, while 30% doubt its credibility. This indicates that although people turn to social media for updates, there is skepticism about the authenticity of user-generated security information.
Q12. Received Security Information via Social Media
	Response
	Frequency
	Percentage (%)

	Yes
	80
	80%

	No
	20
	20%


Source: Survey 2025
A large number of respondents (80%) have received information about security threats via social media, highlighting the platform’s role as a primary source for security updates in Moro LGA.
Q13. Does UGC Raise Awareness about Security in Moro LGA?
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	35
	35%

	Agree
	40
	40%

	Neutral
	10
	10%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%


Source: Survey 2025
75% of respondents agree or strongly agree that user-generated content helps raise awareness about local security issues. This demonstrates the positive role that social media plays in enhancing community safety through grassroots communication.




Q14. Perceived Accuracy of UGC
	Response
	Frequency
	Percentage (%)

	Very Accurate
	15
	15%

	Somewhat Accurate
	45
	45%

	Inaccurate
	25
	25%

	Don’t Know
	15
	15%


Source: Survey 2025
Although nearly half (45%) find the information somewhat accurate, a significant portion (40%) either question its accuracy or are unsure. This underscores the need for fact-checking and credible sources in user-generated content.
Q15. Does Social Media Amplify False Information?
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	30
	30%

	Agree
	35
	35%

	Neutral
	15
	15%

	Disagree
	15
	15%

	Strongly Disagree
	5
	5%


Source: Survey 2025
A combined 65% of respondents agree that social media amplifies false information. This suggests that while social media is a useful tool for spreading awareness, it also serves as a conduit for misinformation, potentially escalating fear and panic.
Q16. Do You Verify Security Content on Social Media?
	Response
	Frequency
	Percentage (%)

	Always
	20
	20%

	Sometimes
	40
	40%

	Rarely
	30
	30%

	Never
	10
	10%


Source: Survey 2025
Only 20% of respondents always verify the authenticity of content, indicating a general lack of media literacy or verification habits. This can lead to the unchecked spread of false or misleading information.
SECTION D: IMPACT OF SOCIAL MEDIA ON SECURITY PERCEPTION
Q17. Influence of UGC on Perception of Safety
	Response
	Frequency
	Percentage (%)

	Yes, Positively
	40
	40%

	Yes, Negatively
	25
	25%

	No Effect
	25
	25%

	Don’t Know
	10
	10%


Source: Survey 2025
User-generated content positively influences safety perception for 40% of respondents, while 25% feel negatively impacted. This dual effect suggests that the emotional tone, source, and format of content determine whether audiences feel informed or alarmed.
Q18. Does UGC Cause Panic or Fear?
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	30
	30%

	Agree
	35
	35%

	Neutral
	20
	20%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%


Source: Survey 2025
Over 60% believe that social media content contributes to fear and panic. This shows the psychological impact of alarmist posts and reinforces the importance of responsible content sharing.
Q19. Has UGC Affected Your Safety Decisions?
	Response
	Frequency
	Percentage (%)

	Yes
	65
	65%

	No
	35
	35%


Source: Survey 2025
A significant 65% of respondents have taken safety measures (like avoiding areas/events) based on social media information. This reveals that social media influences real-life behavior and has a direct impact on community mobility and safety decisions.
Q20. Most Impactful Content Type
	Content Type
	Frequency
	Percentage (%)

	Videos
	45
	45%

	Pictures
	25
	25%

	Text Posts
	15
	15%

	Live Updates
	15
	15%


Source: Survey 2025
Videos are seen as the most impactful (45%), possibly due to their immersive nature. Visuals are more likely to trigger emotional reactions, making them effective tools for both awareness and influence — positively or negatively.
4.2.	Discussion of Findings
This section discusses the major findings of the study, linking the empirical data presented in Chapter Four with the research objectives and relevant literature. The aim is to assess how social media user-generated content (UGC) affects public perception and awareness of security issues in Moro Local Government Area of Kwara State.
4.2.1. Social Media Usage and Engagement Patterns
The study found that 90% of respondents actively use social media, with the majority accessing platforms daily and primarily through smartphones. WhatsApp was identified as the most frequently used platform (85%), followed by Facebook, TikTok, and Instagram.
This high level of social media engagement aligns with national trends in Nigeria, where mobile penetration is increasing, and platforms like WhatsApp are used not only for personal communication but also for sharing real-time news and security alerts. The reliance on smartphones also implies that residents are increasingly accessing information on-the-go, making them highly reactive to emerging security-related content.
The prevalence of platforms like WhatsApp and Facebook suggests that user-generated content spreads rapidly within closed and semi-closed networks, such as family or community groups. This has implications for both the speed of information dissemination and the potential for misinformation or disinformation to gain traction before being verified.
4.2.2. Perceived Reliability and Accuracy of UGC
Although a majority of respondents have received security-related information via social media (80%), their perception of the reliability and accuracy of this information is mixed. Only 20% consider UGC to be very reliable, while 50% believe it is somewhat reliable. This skepticism is compounded by the finding that 65% agree that social media often amplifies false information.
These findings suggest that while user-generated content is popular and easily accessible, it is not always trusted. Respondents are aware that much of the content lacks verification and is often shared without context. The situation reflects the broader problem of information disorder, which includes fake news, manipulated media, and the spread of half-truths.
Yet, despite their doubts about accuracy, many respondents still act on the content they see. For instance, 65% stated that UGC has influenced their safety decisions, such as avoiding specific areas or cancelling travel plans based on security-related posts. This paradox—where content is simultaneously distrusted yet acted upon—points to the persuasive power of digital media and the emotional weight it can carry.
4.2.3. Impact of UGC on Security Awareness
One of the core findings of the study is that UGC significantly contributes to security awareness in Moro LGA. A combined 75% of respondents agreed or strongly agreed that user-generated posts help raise awareness about security issues.
This finding reinforces the idea that social media platforms serve as alternative, decentralized news sources, particularly in regions where traditional media may be slow, censored, or inaccessible. Unlike professional news reports, UGC is often created by eyewitnesses or community members, which can give it a sense of urgency and local relevance that institutional media lacks.
However, this benefit comes with challenges. Without editorial oversight or verification, UGC can be incomplete or misleading. The study shows that although many people are exposed to security content on social media, only 20% always verify what they see. This raises concerns about the public’s media literacy and capacity to critically assess the content they consume.
4.2.4. Psychological and Social Effects of UGC
A notable outcome of this study is the psychological impact of social media content on the local population. More than 60% of respondents agreed that UGC causes panic or fear, with many admitting to feelings of anxiety after viewing disturbing images or videos. Additionally, 45% indicated that video content has the most significant emotional and behavioral influence.
This aligns with psychological research suggesting that visual media—especially violent or emotionally charged videos—can trigger stronger cognitive and emotional responses than text. In the context of security threats, such content may lead to hypervigilance, unnecessary panic, or even avoidant behaviors that disrupt normal social and economic life.
The implication here is that while social media may empower communities to take proactive safety measures, it can also become a source of collective anxiety, especially when content is not contextualized or followed by official clarification.
4.2.5. Role of Demographic Factors
Demographic variables also played a role in shaping respondents’ engagement with UGC. The majority of respondents were young (21–25 years old), single, and students, indicating that youth are the primary consumers and distributors of security-related UGC. This group is more likely to interact with digital platforms, participate in online discussions, and share information across peer networks.
Educational level also influenced how respondents interpreted UGC. The predominance of diploma and higher national diploma holders in the sample implies a baseline level of education that supports critical thinking. However, the relatively low verification rates suggest that even educated users may lack the tools or motivation to fact-check security claims, possibly due to trust in their social networks or the emotional salience of the content.
4.2.6. Dual Nature of UGC: Tool for Empowerment or Misinformation?
Overall, the findings paint a complex picture of user-generated content as both a valuable source of community-based security awareness and a risk factor for misinformation and mass panic. On one hand, UGC provides localized, real-time updates that may not be covered by mainstream media. On the other hand, the same openness and speed that make UGC powerful also make it susceptible to abuse and error.
This dual nature underscores the importance of media literacy education, fact-checking mechanisms, and the need for collaborations between government security agencies and social media platforms to manage the information ecosystem more effectively.
4.3.1. Conclusion of the Discussion
In sum, the study confirms that social media user-generated content plays a vital role in shaping security perceptions among residents of Moro LGA. It facilitates rapid information flow, raises awareness, and influences public behavior. However, it also creates a breeding ground for misinformation, emotional distress, and community tension when not adequately regulated or contextualized. Balancing the strengths and weaknesses of UGC is critical for leveraging its benefits while minimizing harm.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary of Findings
This study set out to examine the audience perception of social media user-generated content (UGC) on security situations in Moro Local Government Area of Kwara State. The major objectives were to assess the level of social media usage, examine the perceived reliability and accuracy of UGC, evaluate its impact on security awareness, and identify how it influences personal safety decisions and perceptions of fear or panic.
From the responses gathered through structured questionnaires:
· A significant majority of the respondents (over 90%) actively use social media, with WhatsApp, Facebook, and TikTok being the most frequently used platforms.
· Most respondents use social media daily and primarily access content through smartphones, indicating high digital connectivity.
· The findings showed that 80% of respondents have received security-related content through social media, with many following pages or groups that discuss local security issues.
· Although a substantial number believe that social media raises awareness, only a small percentage (20%) consider the content to be "very reliable", indicating a level of skepticism about user-generated posts.
· A significant proportion (65%) agreed that social media amplifies false information, which can lead to panic and fear.
· Despite concerns about misinformation, 60% admitted that UGC has influenced their personal safety decisions, such as avoiding areas perceived as insecure.
· Visual content such as videos and images were found to be more impactful than text-based content.
These findings corroborate the assertions of scholars like Kaplan and Haenlein (2010), who noted that social media allows for swift content generation and dissemination by ordinary users, often without editorial oversight. Similarly, McQuail (2010) emphasized that while social media platforms democratize information, they also blur the lines between fact and opinion.
5.2 Conclusion
This study concludes that user-generated content on social media has become a crucial component of local security discourse in Moro LGA. Residents actively consume and, in many cases, act on security-related information shared by peers and eyewitnesses on platforms like WhatsApp and Facebook.
However, the reliability of such content is questioned, and the study reveals a contradiction between perceived inaccuracy and behavioral response. Even when content is suspected to be false or exaggerated, it still significantly affects audience perception and decision-making.
The emotional intensity of video and image-based posts, combined with the lack of verification and fact-checking, means that social media can both inform and mislead simultaneously. Thus, while UGC contributes positively to local security awareness, it also has the potential to cause panic, anxiety, and misinformation-driven actions.
In line with previous studies (Allcott & Gentzkow, 2017; Tandoc, Lim, & Ling, 2018), this research shows that UGC must be treated with caution, and efforts must be made to enhance media literacy among users.
5.3 Recommendations
Based on the findings of this study, the following recommendations are offered:
1. Promote Media Literacy Campaigns: Governmental and non-governmental organizations should initiate awareness programs on media literacy, especially targeting youths and students who are the major consumers of UGC. Users must be educated on how to identify credible sources, verify content, and avoid spreading misinformation.
2. Engagement by Security Agencies: Law enforcement agencies and local security outfits should actively engage with the public through verified social media pages to counter misinformation and provide accurate updates on security situations in real time.
3. Platform Accountability: Social media platforms such as WhatsApp and Facebook should enhance content moderation tools and implement automated fact-checking features that can flag potentially misleading security-related posts.
4. Community Fact-Checking Groups: Local communities should establish digital watchdog groups tasked with fact-checking viral security alerts and ensuring residents receive verified updates. These groups can collaborate with traditional media and local government authorities.
5. Use of Multimedia Responsibly: Since videos and images are the most impactful forms of UGC, users should be trained on ethical sharing practices. Graphic or emotionally distressing content should be labeled with warnings, and efforts should be made to discourage the spread of violent or unverified footage.
5.4 Suggestions for Further Studies
Given the limitations of this study, the following areas are suggested for future research:
· Comparative studies across multiple LGAs in Kwara State or different states to identify regional differences in UGC perception.
· In-depth qualitative interviews with content creators, victims, and local security personnel to gain deeper insights into the dynamics between UGC and actual security management.
· Studies that focus on misinformation patterns and the role of influencers or opinion leaders in shaping public perception of security issues.
· A longitudinal study to assess how changes in digital policy or public awareness campaigns influence the perception of UGC over time.
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KWARA STATE POLYTECHNIC, ILORIN
QUESTIONNAIRE
Institute of Information and Communication Technology,
Department of Mass Communication.
Dear Respondent,
	I’m an HND II student of the above-named Institution Department carrying out a research on “Audience perception of social media user-generated content on security situations in Kwara State (a case study of Mooro LGA, Ilorin)”. I shall be happy is confidential as possible; and the data gathered therein will be used strictly for academic purpose.
	INSTRUCTION: Please (  ) the answer you consider appropriate. The questionnaire will be in Sections, A, B, C and D
[bookmark: _GoBack]SECTIONS A
1. 
2. Gender:      (a) Male (     ) (b) Female	(	)
3. Age: 	(a) 15-20 (     ) (b) 21-25 (     ) (c) 26-30 (      ) (d) 36 and above (       )
4. Education Qualification (a) HND (      ) (b) ND  (     ) (c) Other (      )
5. Marital Status (a) Single (     ) (b) Married (      ) (c) Divorce (       ) (e) Widow (      )
6. Occupation	(a)Student (    )  (b)Civil Servant (      ) (c)Business Owner (      ) (d)Unemployed (      ) (e)Others (specify): ___________
7. Do you actively use social media? (a)Yes (    ) (a)No (     )
SECTION B: SOCIAL MEDIA USAGE
8. Which social media platform(s) do you use most frequently? (You may select more than one) (a)Facebook [    ] (b)Twitter (X)  [    ] (c)Instagram [    ] (d)WhatsApp [    ] (e)TikTok [    ] Others (Please specify): _________
9. How often do you use social media? (a)Daily (    ) (b)Weekly (    ) (c)Monthly (    ) (d)Rarely (    )
10. Do you follow pages or groups that discuss security-related issues in Kwara State? (a)Yes (    )  (b)No (    )
11. How do you usually access social media? (a)Smartphone (    ) (b)Tablet (  ) (c)Computer/Laptop (    ) Other (Please specify): _________
Section C: Perception of User-Generated Content on Security Situations
12. How reliable do you find social media content about security situations in Kwara State? (a)Very reliable (    ) (b)Somewhat reliable (    ) (c)Not reliable (    ) (d)Unsure (    )
13. Have you ever received information about security threats in Kwara State through social media? (a)Yes (    ) (b)No (    )
14. Do you think social media user-generated content raises awareness about security issues in Moro LGA? (a)Strongly agree (    ) (b)Agree (    )  (c)Neutral (    ) (d)Disagree (    ) (e)Strongly disagree (    )
15. How do you assess the accuracy of user-generated content on security issues in Moro LGA? (a)Very accurate (    ) (b)Somewhat accurate (    )  (c)Inaccurate (     ) (d) I don't know (    )
16. In your opinion, does social media amplify false information about security issues? (a)Strongly agree (    ) (b)Agree (    ) (c)Neutral (    ) (d)Disagree (    ) (e)Strongly disagree (    )
17. How often do you verify the authenticity of security-related content on social media? (a)Always (    ) (b)Sometimes (    ) (c)Rarely (    ) (d)Never (     )
Section D: Impact of Social Media Content on Security Perception
18. Does user-generated content on social media influence your perception of safety in Moro LGA? (a)Yes, positively (    ) (b)Yes, negatively (    ) (c)No effect(    ) (d)Do you think(    )
19. User-generated content on social media contributes to panic or fear in Moro LGA? (a)Strongly agree(    ) (b)Agree(    ) (c)Neutral (    ) (d)Disagree (    ) (e)Strongly disagree (    )
20. Has social media content ever influenced your actions regarding personal safety in Moro LGA? (e.g., avoiding certain areas or events) (a)Yes(     ) (b)No (   )
21. What type of user-generated content on security issues do you find most impactful? (a)Videos (    ) (b)Pictures(    ) (c)Text posts(    )  (d)Live updates(   ) (e)Others (Please specify): _________
