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CHAPTER ONE
1.0  INTRODUCTION
1.1  BACKGROUND OF THE STUDY
	Social media platforms, particularly Facebook, have revolutionized the way information is disseminated globally. However, the rapid and widespread nature of information sharing on these platforms has led to the propagation of misinformation and fake news. This is especially concerning within academic communities, where students are often exposed to both reliable and unreliable sources. Kwara Polytechnic, like other institutions, is not exempt from this phenomenon. This study seeks to explore the effects of Facebook on the spread of fake news among Kwara Poly students, investigating the role the platform plays in both the dissemination and belief in fake news.
	Social media platforms, especially Facebook, have become essential communication tools in the digital age, allowing people to share information, ideas, and news at an unprecedented scale. With over 2.8 billion active users globally, Facebook has transformed the way people access and consume news. However, the platform's reach and accessibility have also led to significant concerns, particularly regarding the spread of fake news. Fake news refers to fabricated information presented as genuine news, designed to mislead or manipulate its audience.
	Among the many demographic groups affected by this phenomenon, students are highly vulnerable. In particular, Kwara Polytechnic students, like their counterparts in other academic institutions, are active users of Facebook, using the platform to engage with both academic and social content. As digital natives, they are adept at navigating social media but may lack the necessary skills to critically assess the credibility of the information they encounter. Consequently, the spread of fake news among students has raised concerns about the potential impact on their beliefs, behaviors, and decision-making processes.
	This research aims to investigate the effects of Facebook on the spread of fake news among Kwara Poly students. It seeks to understand the extent to which students are exposed to, believe in, and share fake news on the platform. Additionally, the study will explore factors that influence students' ability to identify credible information and examine the impact of fake news on their academic, social, and political views. By delving into these aspects, the study will contribute valuable insights into the role Facebook plays in shaping students' perceptions and behaviors in the digital age.
	The research will further explore the broader implications of the spread of fake news, emphasizing the importance of media literacy in empowering students to navigate the complexities of online information. This proposal sets the foundation for understanding how Facebook, as a powerful social media tool, influences the spread of misinformation and offers potential solutions for mitigating its impact on the student community at Kwara Polytechnic.
1.2  STATEMENT OF THE PROBLEM
	The spread of fake news via Facebook has emerged as a significant challenge in recent years, with serious implications for the credibility of information and the decision-making process among students. In particular, Kwara Poly students are often exposed to unverified information, which may influence their perspectives on political, social, and cultural issues. Despite the growing concern about fake news, there is limited research on how Facebook contributes to the spread of misinformation within the student community at Kwara Polytechnic. Therefore, this study aims to investigate the impact of Facebook on the spread of fake news, its effects on students, and their ability to discern credible sources.
1.3  OBJECTIVE OF THE STUDY
The primary objectives of this study are:
1. To examine the role of Facebook in spreading fake news among Kwara state Polytechnic students.
2. To assess the level of awareness of students regarding fake news on Facebook.
3. To determine the effects of fake news on students' attitudes and behavior.
4. To explore how students discern credible from non-credible news sources on Facebook.
5. To identify possible strategies to mitigate the spread of fake news on Facebook among students.
1.4  RESEARCH QUESTIONS
This study will address the following research questions:
1. What role does Facebook play in the spread of fake news among Kwara state Polytechnic students?
2. Are Kwara state Polytechnic students aware of the prevalence of fake news on Facebook?
3. How does the consumption of fake news on Facebook affect the beliefs and behaviors of students?
4. What factors influence students' ability to distinguish between real and fake news on Facebook?
5. What strategies can be implemented to reduce the spread of fake news on Facebook among students?
1.5  SCOPE OF THE STUDY
	This study will be conducted within Kwara state Polytechnic, focusing on the student population across various departments. The study will primarily focus on Facebook as a platform for the spread of fake news, though it will briefly touch on how students interact with other social media platforms. The research will examine students’ usage patterns of Facebook, their exposure to fake news, and their ability to identify and counter misinformation. The study will also explore the consequences of fake news on students' perceptions and decision-making.
1.6   SIGNIFICANCE OF THE STUDY
This study is significant for several reasons:
1. It will contribute to the growing body of literature on social media and misinformation, particularly in the context of Nigerian educational institutions.
2. The findings may inform policymakers and educators on the necessity of integrating media literacy programs into the academic curriculum to help students navigate social media critically.
3. It will help raise awareness among Kwara Poly students about the risks of consuming fake news and encourage more responsible usage of Facebook and other social media platforms.
4. The study will help shed light on the role Facebook plays in shaping students' beliefs, attitudes, and behaviors, which can have implications beyond the academic environment.
1.7  DEFINITION OF TERMS
1. Fake News: Information, particularly on social media, that is deliberately fabricated and presented as genuine news, designed to mislead or deceive the audience.
2. Facebook: A widely used social media platform that allows users to share news, images, and opinions, often serving as a primary source of information for millions worldwide.
3. Students: Individuals enrolled in Kwara Polytechnic, including those from various academic departments and levels of study.
4. Misinformation: False or inaccurate information that is spread, regardless of intent to deceive.
5. Media Literacy: The ability to access, analyze, evaluate, and create media in various forms, with the goal of developing critical thinking skills to assess information credibility.
6. Social Media: Digital platforms that enable users to create, share, or exchange information, ideas, and content through virtual communities and networks.






















CHAPTER TWO
LITERATURE REVIEW
2.1 CONCEPTUAL FRAMEWORK
2.1.1 Effects of Facebook on the Spread of Fake News
	The conceptual framework provides the foundation for understanding how Facebook contributes to the spread of fake news among Kwara Poly students. Fake news refers to fabricated or misleading information presented as fact, often designed to manipulate public perception. Facebook, as a social media platform, facilitates rapid information dissemination through algorithms that prioritize engaging content. A comprehensive literature review reveals that the spread of fake news on social media platforms, particularly Facebook, has been a topic of concern worldwide. Studies by Allcott and Gentzkow (2017) suggest that fake news spreads faster on Facebook than real news, as sensationalized content captures more attention. In Nigeria, research by Olumide et al. (2020) highlights that students are increasingly exposed to misinformation, especially on platforms like Facebook, which affects their social and political opinions.
	Further studies indicate that factors such as lack of media literacy and the emotional appeal of fake news make it more difficult for users to identify misinformation. According to Tandoc et al. (2018), the failure to critically evaluate sources is one of the key reasons why fake news thrives. Additionally, studies have emphasized the role of confirmation bias, where individuals are more likely to believe news that aligns with their pre-existing beliefs (Friggeri et al., 2014).
	In the context of Nigerian students, research by Oyero (2019) shows that while social media use is widespread among students, many do not possess the critical skills needed to identify fake news. The study also points to the negative effects of fake news on students' political views and behavior. Media literacy campaigns, therefore, have been recommended as essential tools in combating the spread of fake news.
	Overall, this literature review underscores the growing concern about fake news, the role of social media, and the importance of educating students on how to discern credible information.
	By investigating these issues, this study hopes to contribute valuable insights into the effects of Facebook on the spread of fake news among Kwara Polytechnic students, with the ultimate goal of fostering more responsible and informed social media usage.
2.1.2 Understanding Fake News
Fake news refers to false or misleading information presented as news, often created to manipulate public opinion, deceive audiences, or generate financial or political gain. It is a significant issue in modern society, particularly in the digital age, where information can spread rapidly through social media, news outlets, and other online platforms.
2.1.3 Characteristics of Fake News
1. Intentional Misrepresentation: Fake news is often crafted with the deliberate intention of misleading readers. It may involve fabricated stories, altered facts, or exaggerated details to evoke strong emotional reactions or reinforce preexisting biases.
2. Mimicking Legitimate News: It typically adopts the appearance of credible news sources by using similar layouts, language, and imagery, making it challenging for readers to differentiate it from genuine reports.
3. Emotional and Polarizing Content: The content often appeals to strong emotions, such as fear, anger, or joy, to encourage sharing and engagement. Polarization is a common goal, driving wedges between different social or political groups.
4. Lack of Verifiable Sources: Fake news frequently omits credible sources or includes fabricated citations, making it difficult for readers to trace the origin of the information.
5. Profit or Influence Motivation: The creators of fake news may aim to generate advertising revenue through clicks and shares or to influence public opinion on political, social, or economic issues.
2.1.4 Types of Fake News
1. Fabricated Content: Completely false information designed to deceive.
2. Manipulated Content: Real information or imagery altered to mislead.
3. Misleading Context: Genuine information presented out of context to skew understanding.
4. Satire or Parody: Humorous or exaggerated content that may be misinterpreted as factual.
5. Impostor News Sites: Fake outlets mimicking legitimate ones to spread falsehoods.

2.1.5 Causes and Spread of Fake News
The proliferation of fake news is fueled by several factors:
1. Digital Platforms and Algorithms: Social media platforms use algorithms that prioritize engagement, often amplifying sensational or controversial content regardless of its accuracy.
2. Echo Chambers: People are more likely to believe and share information that aligns with their beliefs, creating closed loops of misinformation.
3. Rapid Information Sharing: The ease of sharing information online enables fake news to spread quickly, often before it can be fact-checked.
4. Declining Media Literacy: A lack of critical thinking skills and awareness about credible sources contributes to the spread of fake news.
2.1.6 Impact of Fake News
Fake news poses several threats to society, including:
1. Erosion of Trust: It undermines trust in media and institutions, making it harder for people to distinguish between credible and unreliable sources.
2. Social Division: Misinformation often targets sensitive issues, exacerbating divisions and conflicts within communities.
3. Threats to Democracy: Fake news can influence electoral outcomes, manipulate public opinion, and compromise democratic processes.
4. Economic Consequences: Companies and individuals may suffer financial losses due to reputational damage caused by fake news.
2.1.7 Combating Fake News
Addressing fake news requires a multi-pronged approach:
1. Media Literacy Education: Teaching individuals to critically evaluate information, identify credible sources, and recognize biased or false content is essential.
2. Fact-Checking Organizations: Independent fact-checkers play a crucial role in debunking false information and providing accurate reports.
3. Platform Accountability: Social media companies and search engines must implement stricter measures to identify and limit the spread of fake news.
4. Policy and Regulation: Governments and international organizations can establish guidelines to hold creators and distributors of fake news accountable while safeguarding freedom of expression.
Fake news is a complex phenomenon with far-reaching implications for society. Understanding its characteristics, causes, and impact is crucial in the fight against misinformation. By fostering critical thinking, promoting credible journalism, and holding platforms accountable, society can mitigate the negative effects of fake news and safeguard the integrity of information in the digital era.
2.2 THEORETICAL FRAMEWORK
The study is grounded in two main theories
1. Uses and Gratifications Theory: This theory explains why individuals use specific media to satisfy their needs. Students may use Facebook for social interaction, entertainment, or information. These motivations influence their susceptibility to fake news.
2. Agenda-Setting Theory: This theory posits that media influences public perception by determining which issues are deemed important. Facebook’s algorithms amplify certain topics, often prioritizing sensational content that can include fake news.
By combining these theories, the study examines how students' use of Facebook and the platform’s content prioritization contribute to the spread of fake news.
2.1 Uses and Gratifications Theory (UGT)
	The Uses and Gratifications Theory (UGT) explores how individuals actively seek out media to satisfy specific needs, highlighting the dynamic interaction between users and the content they consume. In the context of Facebook usage among Kwara Polytechnic students, this theory provides insight into why students engage with the platform and how their motivations influence the spread of fake news.
	Facebook serves as a multifunctional platform where students fulfill various needs, including information, entertainment, social interaction, and identity expression. These motivations guide how students interact with content, which can include inadvertently sharing misinformation. For example, students seeking information may rely on Facebook for news updates due to its convenience and the immediacy of content delivery. However, this reliance can lead to exposure to unverified or biased information, especially if students lack strong media literacy skills to critically evaluate the credibility of sources.
	The social interaction function of Facebook is particularly significant in shaping the dynamics of fake news dissemination. Students often share content to engage with peers, build relationships, or gain social approval. This social aspect creates a feedback loop where emotionally charged or sensational news is more likely to be shared, regardless of its accuracy. In the quest for likes, comments, and shares, students may prioritize attention-grabbing headlines over factual integrity, inadvertently contributing to the spread of misinformation.
	Furthermore, Facebook’s algorithmic design plays a role in reinforcing these behaviors. The platform’s algorithms prioritize content that aligns with users’ preferences and prior engagements, creating echo chambers where individuals are exposed to information that reinforces their existing beliefs. For Kwara Polytechnic students, this could mean repeated exposure to the same fake news narratives, which may be perceived as credible through repetition and group reinforcement.
	UGT also highlights the entertainment value of Facebook, which influences the sharing of humorous or dramatic content. Many students use Facebook as a distraction from academic pressures, engaging with entertaining posts that may include satirical or exaggerated information. This blending of entertainment and news complicates the ability to discern credible information, especially when content creators do not explicitly label their material as fictional or satirical.
Identity expression is another critical factor, as students often share content that aligns with their values, beliefs, or desired public persona. This can lead to selective sharing of fake news that supports personal narratives or group ideologies, even if the content’s authenticity is questionable. For instance, students might share misinformation that resonates with their cultural or political views without fact-checking, thereby amplifying its reach within their network.
	The effects of these behaviors are compounded by limited fact-checking habits and critical thinking skills among many students. Despite having access to digital tools for verifying information, the immediacy and convenience of Facebook encourage impulsive actions, such as sharing posts without thorough scrutiny. This impulsivity, driven by the need for instant gratification, underscores a significant gap in media literacy that exacerbates the spread of fake news.
In conclusion, the Uses and Gratifications Theory sheds light on the underlying motivations behind Facebook usage among Kwara Polytechnic students and how these motivations influence the dissemination of fake news. By addressing the specific needs that drive engagement, such as information-seeking, social interaction, entertainment, and identity expression, educators and policymakers can develop targeted interventions to enhance digital literacy and foster more responsible online behaviors. Understanding these dynamics is essential for mitigating the effects of fake news and promoting a more informed student community.
2.2 Agenda-Setting Theory
	The Agenda-Setting Theory provides a framework for understanding how media platforms like Facebook influence public perception by determining the topics that users consider important. Applied to the spread of fake news among Kwara Polytechnic students, the theory highlights how Facebook's content presentation and prioritization shape students' engagement with and response to information, including misinformation.
Facebook, as a dominant social media platform, plays a significant role in defining the agenda for its users. The platform’s algorithms prioritize content that aligns with users’ preferences, behaviors, and interactions, making it a key driver in what students see, discuss, and ultimately share. For Kwara Polytechnic students, the visibility of news stories on Facebook often determines their perceived importance. Fake news stories that gain traction—whether through sensational headlines, emotional appeals, or widespread sharing—become more prominent in their feeds. This prominence can give the impression of legitimacy, especially when corroborated by peer engagement such as likes, shares, or comments.
	The agenda-setting role of Facebook extends to its function as a source of personalized news. Many students rely on Facebook as their primary news outlet due to its accessibility and the integration of news content with their social interactions. However, this reliance poses risks. Unlike traditional media, where gatekeepers filter and verify news before dissemination, Facebook allows unverified content to spread unchecked. This lack of a rigorous vetting process enables fake news to occupy a central position on students’ feeds, influencing their discussions, beliefs, and actions.
	Social interactions on Facebook further amplify the agenda-setting effect. Students are more likely to engage with content that aligns with their interests, beliefs, or the views of their peers. As a result, fake news that resonates with popular opinions or evokes strong emotions often dominates their social circles. The repetitive exposure to these narratives reinforces their perceived relevance and credibility, even if the information is inaccurate. This phenomenon underscores the power of Facebook not only in setting the agenda but also in sustaining the prominence of fake news over time.
	The platform’s design, which encourages user engagement, also plays a significant role. Facebook’s emphasis on user-generated content means that students are both consumers and disseminators of information. As students share content that aligns with their personal or group interests, they inadvertently contribute to shaping the agenda for their peers. Fake news stories, especially those framed in ways that provoke strong reactions, are more likely to be shared widely. This cycle of consumption and dissemination ensures that certain narratives remain at the forefront of student discussions, regardless of their accuracy.
	Moreover, the absence of critical gatekeeping mechanisms within Facebook’s ecosystem exacerbates the agenda-setting effects of fake news. Traditional media outlets often adhere to journalistic standards that prioritize fact-checking and balanced reporting. In contrast, Facebook allows content creators to publish without oversight, enabling the spread of biased, exaggerated, or entirely fabricated information. For Kwara Polytechnic students, this unfiltered access to information means they must rely on their own judgment to discern credible news, a skill that is often underdeveloped in the absence of formal media literacy education.
	Facebook’s agenda-setting role also intersects with the psychological and emotional aspects of its users. The platform leverages algorithms that prioritize emotionally engaging content, whether it elicits outrage, fear, or amusement. Fake news stories often exploit these emotions, ensuring they capture students’ attention and dominate their conversations. When students repeatedly encounter emotionally charged fake news, they may begin to internalize its narratives, giving these stories undue weight in their worldview.
	In the context of Kwara Polytechnic students, the agenda-setting power of Facebook creates a complex dynamic where fake news gains prominence not necessarily because of its truthfulness but because of its ability to capture attention and engagement. Addressing this issue requires a multifaceted approach, including improving students’ media literacy and critical thinking skills to enable them to navigate the platform’s influence effectively. By understanding the agenda-setting role of Facebook, educators, policymakers, and students themselves can work toward minimizing the spread of fake news and fostering a more informed and discerning community.
In summary, the Agenda-Setting Theory reveals how Facebook influences the prominence and perceived importance of fake news among Kwara Polytechnic students. By shaping what users see and prioritize, the platform plays a central role in the dissemination of misinformation. Recognizing and mitigating these effects is essential for building a digitally literate society capable of resisting the manipulation of its information ecosystem.
2.3 EMPIRICAL FRAMEWORK
	Empirical studies provide evidence for the role of social media in spreading fake news. Previous research highlights:
2.3.1 The Role of Algorithms 
Studies show that Facebook’s algorithms prioritize sensational and engaging content, increasing the visibility of fake news.
	The role of algorithms on Facebook significantly influences the spread of fake news among Kwara Polytechnic students by shaping the content they see and interact with. Facebook’s algorithms are designed to prioritize content that aligns with users’ preferences and engagement history, ensuring that users spend more time on the platform. While this personalized approach enhances user experience, it also creates an environment where misinformation thrives, particularly among students who may lack advanced media literacy skills.
	Algorithms determine the visibility and reach of posts based on factors such as engagement rates, shares, likes, and comments. Content that elicits strong emotional reactions—such as sensational or controversial fake news—often receives higher engagement and is amplified within users' feeds. For Kwara Polytechnic students, this means that their exposure to content is heavily influenced by what their peers engage with, creating a cycle where fake news gains prominence simply because of its ability to attract attention.
	Another critical issue is the creation of echo chambers and filter bubbles. Facebook’s algorithms suggest content that aligns with users’ previous interactions, effectively reinforcing their existing beliefs and opinions. For students, this can result in repeated exposure to similar narratives, including fake news, which over time can seem credible due to familiarity. This selective exposure limits their access to diverse perspectives and critical information, making them more susceptible to accepting and spreading misinformation.
	The spread of fake news is further exacerbated by the platform’s recommendation system, which suggests groups, pages, or posts that align with a user’s interests. These recommendations often lead students to join groups or follow pages where misinformation is prevalent. Within these communities, the constant reinforcement of unverified information creates an environment where fake news is normalized and shared without skepticism.
	Additionally, algorithms prioritize trending content, regardless of its accuracy. Fake news stories that go viral are frequently pushed to a broader audience, including Kwara Polytechnic students. The virality of such content gives it an appearance of legitimacy, especially when students see it shared by multiple sources or friends within their network. The speed at which these stories spread often outpaces efforts to fact-check or debunk them, allowing misinformation to influence public opinion before corrections can be made.
	Facebook’s monetization model also plays a role in the algorithmic amplification of fake news. Content creators and publishers, including those spreading misinformation, exploit the platform’s engagement-driven design to generate revenue through ads and clicks. This financial incentive encourages the creation and dissemination of sensational fake news that is specifically designed to capture attention. For students, the prevalence of clickbait-style headlines and exaggerated claims makes it challenging to distinguish between credible and false information.
	The lack of transparency in Facebook’s algorithmic processes adds another layer of complexity. Students are often unaware of how the platform curates their content or why certain posts appear more frequently than others. This lack of understanding undermines their ability to critically evaluate the information they consume and contributes to the unintentional spread of fake news.
	Addressing these challenges requires a combination of improved media literacy education and platform accountability. Kwara Polytechnic students need to be equipped with the skills to recognize algorithmic biases, verify information, and critically evaluate the sources of content they encounter. Simultaneously, Facebook must take responsibility for minimizing the amplification of fake news through its algorithms, including improving fact-checking systems and reducing the visibility of misleading content.
	In summary, Facebook’s algorithms play a central role in shaping the content Kwara Polytechnic students see, often amplifying fake news due to its engagement-driven design. By creating echo chambers, promoting sensational content, and prioritizing virality over accuracy, these algorithms contribute significantly to the spread of misinformation. Combating this issue requires both individual awareness and institutional reforms to foster a more informed and discerning digital environment.
2.3.2 Digital Literacy and Vulnerability
 	Empirical findings indicate that individuals with low digital literacy are more likely to believe and share fake news.
	Digital literacy plays a crucial role in how Kwara Polytechnic students interact with and respond to content on Facebook, particularly when it comes to the spread of fake news. Digital literacy refers to the ability to access, evaluate, and create information using a range of digital technologies. When students possess strong digital literacy skills, they are better equipped to critically assess the information they encounter on Facebook, identify credible sources, and distinguish between fact and misinformation. However, a lack of these skills makes them more vulnerable to the spread of fake news, which is prevalent on the platform.
	The digital environment on Facebook is designed to present an overwhelming amount of information. Without adequate digital literacy, students may struggle to process and assess this information effectively. Facebook’s algorithm prioritizes content that generates high engagement, regardless of its accuracy. As a result, sensational or emotionally charged fake news often appears at the top of users’ feeds, making it more likely to be seen and shared. For Kwara Polytechnic students with limited digital literacy, this creates an environment where fake news can appear just as legitimate as credible information.
	One key aspect of digital literacy is the ability to recognize the credibility of sources. Students who are digitally literate understand the importance of sourcing information from reputable outlets and can identify when a post or news story lacks clear attribution or comes from a dubious source. In contrast, students with low digital literacy may accept information at face value, especially when it is shared by friends, peers, or influential groups. This lack of critical scrutiny leaves them vulnerable to the spread of fake news. For instance, students may come across fabricated stories, pseudoscientific claims, or misleading headlines and assume they are credible, particularly if they align with their beliefs or emotions.
	Another important factor is the ability to distinguish between different types of content. Facebook often blurs the lines between news articles, opinions, and entertainment, creating confusion for users. Satirical or parody content is sometimes shared without context, leading students to mistake it for genuine news. Additionally, Facebook allows for the wide dissemination of memes and viral content, which may not always be based on facts. Students who lack the skills to critically evaluate these forms of content may unknowingly contribute to the spread of misinformation, especially when it supports popular or emotionally compelling narratives.
	Vulnerability to fake news is also exacerbated by the social nature of Facebook. Students often rely on their social networks for information, and the viral nature of content means that they are more likely to encounter fake news if their peers share it. This social sharing amplifies the spread of misinformation, as students are more inclined to trust information that comes from their friends or people they know. Digital literacy can help mitigate this vulnerability by encouraging students to question the authenticity of information and to seek out multiple sources before sharing it. Without this critical approach, however, students are more likely to amplify fake news within their own networks, further perpetuating misinformation.
	Moreover, digital literacy extends beyond identifying fake news to include the ability to actively participate in the information ecosystem. Students with strong digital literacy can engage in fact-checking, use reputable tools to verify information, and actively contribute to debunking false narratives. Unfortunately, many students at Kwara Polytechnic may lack these skills, leaving them not only vulnerable to consuming fake news but also to unintentionally spreading it. The ease of sharing posts on Facebook, combined with a lack of awareness about the consequences of spreading misinformation, increases the likelihood that students will pass on fake news without questioning its accuracy.
	In addition to these skills, digital literacy involves understanding how algorithms shape the information users are exposed to. Many students may not be aware of how Facebook’s algorithms prioritize content based on their behavior and interactions on the platform. This lack of awareness means that students may not fully comprehend why they are seeing certain posts or how their engagement with content can perpetuate the spread of fake news. Educating students about the role of algorithms and the importance of seeking diverse perspectives can help reduce the risk of echo chambers and filter bubbles, where misinformation is continually reinforced.
	Ultimately, the spread of fake news among Kwara Polytechnic students can be mitigated by improving digital literacy education. Students need to be taught how to navigate the online information landscape critically, how to verify the credibility of sources, and how to engage with information in a thoughtful and responsible way. This includes fostering an understanding of how Facebook’s algorithms function, how to identify misleading or biased content, and the importance of fact-checking. Equipping students with these skills not only reduces their vulnerability to fake news but also encourages a more informed and discerning online community.
	In conclusion, digital literacy plays a central role in shaping how Kwara Polytechnic students interact with the content they encounter on Facebook, and it directly influences their susceptibility to the spread of fake news. Without digital literacy skills, students are more vulnerable to accepting and sharing misinformation, particularly when it aligns with their social networks or emotional reactions. By improving digital literacy, students can become more critical consumers of information, reducing the spread of fake news and contributing to a more informed and responsible online community.
2.3.3 Impact on Youth
Research reveals that young people, including students, are particularly susceptible to fake news due to their frequent social media usage.
	This study builds on these findings by focusing specifically on Kwara Poly students and their interaction with Facebook The impact of Facebook on the spread of fake news among youth, specifically Kwara Polytechnic students, is significant due to the platform's widespread usage and the vulnerabilities inherent in youth's digital behavior. Youth, including students, are particularly susceptible to misinformation due to a combination of factors such as their limited experience in navigating digital platforms, a lack of media literacy skills, and the psychological influence of peer engagement. As Facebook becomes a central source of news and social interaction for many students, its role in the dissemination of fake news can have far-reaching effects on their attitudes, behaviors, and understanding of the world.
	For many Kwara Polytechnic students, Facebook is not just a social network but a primary source of information. This shift has a profound impact on how they consume news. The convenience of receiving updates through their Facebook feeds, where content is easily accessible and shared by peers, encourages a passive consumption of news. Unlike traditional media outlets, Facebook's algorithmic design promotes the content that garners the most attention, often prioritizing sensational or emotionally charged posts that tend to generate higher engagement. This means that students, who may not always critically assess the information they see, are frequently exposed to fake news that appears credible because it is widely shared or endorsed by friends.
	One of the most significant impacts on youth is the way fake news can shape their worldview and perceptions of reality. Young people, especially students, are still forming their understanding of various social, political, and cultural issues. When they are exposed to misinformation on Facebook, particularly in an environment where content is frequently shared without verification, it can distort their perceptions of important topics. For instance, fake news related to politics, health, or social issues can influence students' beliefs and actions. Misinformation regarding topics like elections, public health crises, or national events may lead to confusion, fear, or misguided opinions that are difficult to correct once they are entrenched.
	Youth, particularly those in a university setting like Kwara Polytechnic, are also at an age where they are developing their identities and social affiliations. Facebook’s algorithmic emphasis on content from friends and groups with shared interests further amplifies the spread of misinformation within student communities. When students share fake news within their social circles, the trust they place in peer validation makes them more likely to accept and spread the information without question. The social validation inherent in Facebook’s “like” and “share” mechanisms creates an environment where misinformation can thrive. Youth, who are often seeking social approval and belonging, may unknowingly contribute to the spread of fake news because it aligns with their group’s values or interests, even if it is factually inaccurate.
	Furthermore, the emotional appeal of fake news, which often triggers outrage, fear, or humor, makes it particularly attractive to young users. The content that generates strong emotional responses tends to be more engaging, which is why fake news stories that evoke these emotions are more likely to go viral. For Kwara Polytechnic students, this creates a situation where they are more likely to share content based on its emotional resonance rather than its truthfulness. This not only amplifies the spread of misinformation but also reinforces the emotional manipulation embedded in fake news. Students may feel more connected to the information they consume, as it resonates with their personal beliefs or emotional states, making them less likely to critically evaluate it.
	The spread of fake news on Facebook also has a long-term impact on youth’s media literacy and critical thinking abilities. If students continually consume news passively, without being taught how to identify credible sources or evaluate the veracity of the information they encounter, their ability to critically engage with digital media is diminished. This lack of media literacy can perpetuate a cycle where misinformation is not only accepted but also propagated, as students may not know how to fact-check or discern reliable sources from dubious ones. Over time, this erodes the capacity for independent thought and critical analysis, making students more susceptible to being influenced by misleading narratives.
	The vulnerability of youth to the effects of fake news is further compounded by their limited understanding of the mechanisms behind digital platforms like Facebook. Many students may not be aware of how Facebook’s algorithm prioritizes content based on engagement metrics, which means they are unaware of the ways in which the platform may be amplifying sensational or biased content. This lack of understanding about the algorithmic manipulation that shapes their information diet can lead to a false sense of security, where students assume the information they see is balanced and reliable simply because it is visible in their feeds or has been shared by their peers.
	The impact of fake news on youth at Kwara Polytechnic can extend beyond the immediate effects on knowledge and beliefs. Misinformation can shape student behavior and decision-making, especially when it comes to critical issues like health, politics, and social interactions. For instance, during public health emergencies such as the COVID-19 pandemic, students might come across fake news about treatments, vaccines, or preventive measures that could influence their health choices. Similarly, political misinformation can affect how students vote or engage with political discourse. When young people are misinformed, their actions can have broader social and societal consequences, which is why it is important to address the issue of fake news among students at an early stage.
	In conclusion, the spread of fake news among Kwara Polytechnic students via Facebook has profound implications on their understanding of the world. Youth are particularly vulnerable to misinformation due to their developing cognitive abilities, social dynamics, and emotional responses to content. The impact is not only immediate in shaping students' attitudes and beliefs but can also have long-term consequences on their media literacy and critical thinking abilities. To mitigate these effects, it is essential to invest in educating students about the importance of media literacy, critical thinking, and the role that Facebook and other social platforms play in shaping the information landscape. By empowering students with the tools to discern fact from fiction, they can become more responsible digital citizens, less susceptible to the influence of fake new





CHAPTER THREE
RESEARCH METHODOLOGY
3.1 RESEARCH DESIGN
	The study adopts a descriptive survey design to explore the effects of Facebook on the spread of fake news. This design allows for systematic collection and analysis of data from a sample population, providing insights into patterns of behavior and perceptions.
3.2 POPULATION OF THE STUDY
	The population will  consists of all students enrolled at Kwara State Polytechnic. This includes students from various departments and levels of study, representing diverse backgrounds and levels of social media engagement.
3.3 SAMPLE SIZE AND SAMPLING TECHNIQUES
	A sample of 100 students is selected from the total student population. A stratified random sampling technique is employed to ensure representation across departments and academic levels.
3.4 INSTRUMENTATION
	The primary instrument for data collection is a structured questionnaire. The questionnaire includes sections on: Demographic Information, Facebook Usage Patterns, Awareness and Belief in Fake News and Digital Literacy Levels
3.5 VALIDITY AND RELIABILITY OF THE INSTRUMENT
	Reliability refers to anything that may be trusted and tested and dependable. Reliability is the stability dependability and predictability of meaning instruction.
	Nevertheless, the best technique is the practical approach used this work to establish the reliability of the questionnaire. This is done by asking the respondents to complete the questionnaire again and then compare the question with the previous choice for consistency, reliability and standardization of the design questionnaire.
3.6 METHOD OF DATA COLLECTION
	Data is collected through online and paper-based questionnaires. Respondents are given clear instructions, and participation is voluntary and anonymous to ensure honest responses.



3.7 METHOD OF DATA ANALYSIS
	When the questionnaire was returned to the researcher, the researcher based the analysis on the data collected from respondents. The presentation of data collected was done in tabular form and also converted into percentage for easy reading, understanding and to show the number of respondents who answered the questionnaire in chapter four


























CHAPTER FOUR
4.0	DATA PRESENTATION AND ANALYSIS
4.1	DATA ANALYSIS
        This section intends to analyze and interprets the data collected from the study in such a way that it will be relevant to the reading public and also statistically vital. The questionnaires were analyzed, interpreted and presented using the percentage analysis and table.
	A total of 100 questionnaires were randomly distributed by the researcher as stated above. 100 questionnaires were as well received, and this represents 100% responses of return rate.
SECTION A
1. DISTRIBUTION OF THE RESPONDENTS BY GENDER
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	MALE
	56
	56%

	FEMALE
	44
	44%

	TOTAL
	100
	100%


 Source: Research Survey, 2025
The above tables shows that 56% respondent were male 44% were female this shows that must of the respondent were male.
2. DISTRIBUTION OF THE RESPONDENTS BY AGE
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	18-24
	37
	37%

	25-30
	48
	48%

	31-ABOVE
	15
	15%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The above table shows that 48 were between the age range of 15-30 years, 37 (37%) were between the age range of 18-24 years, 15 ( 15%) were between the age range of 31 and above.
This shows that a great number of the respondent fall within the age range of 25-30 years.
3. DISTRIBUTION OF THE RESPONDENTS BY MARITAL STATUS
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	SINGLE
	66
	66%

	MARRIED
	34
	34%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The data collected shows that out of 100 respondents that completed and returned their questionnaire 66 were single, 66% and 34 (34%) were married, this shows that must of the respondent were single
4. DISTRIBUTION OF THE RESPONDENTS BY EDUCATIONAL QUALIFICATION
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	O' LEVEL
	4
	51%

	OND
	51
	35%

	HND
	35
	10%

	BSC
	10
	4%

	TOTAL
	100
	100%


Source: Research Survey, 2025
Table shows that 51% of the respondent have OND, 35% of the respondent have HND. 10% of the respondent have BSC and 4% of the respondent have o' level. This indicates that a greater number of respondent have qualification.
5. DISTRIBUTION OF THE RESPONDENT BY OCCUPATION
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	EMPLOYED
	2
	2%

	UNEMPLOYED
	4
	4%

	SELF EMPLOYED
	45
	45%

	STUDENT
	49
	49%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The above table shows that 49% of the respondent were student, 45% of the respondents were self employed, 4% of the respondent were unemployed, 2% of the respondents were  employed. This shows that a great number of the respondent 49% were student.
SECTION B
QUESTION 6: THE DESIGN AND ALGORITHMS OF FACEBOOK MAKE IT EASY FOR FAKE NEWS TO SPREAD.
	 OPTIONS
	NO OF RESPONSES
	PERCENTAGE

	STRONGLY AGREE
	57
	57%

	AGREE
	36
	36%

	NEUTRAL
	2
	2%

	DISAGREE
	2
	2%

	STRONGLY DISAGREE
	3
	3%

	
	
	

	TOTAL
	100
	100%


Source: Research Survey, 2025
In this, it shows that out of 100 responses 57% strongly agree, 36% agree, 2% neutral, 2% disagree and 3% strongly disagree.
QUESTION 7: I BELIEVE THAT FACEBOOK DOES ENOUGH TO STOP THE SPREAD OF FAKE NEWS.
	OPTIONS
	NO OF RESPONSES
	PERCENTAGE

	STRONGLY AGREE
	57
	57%

	AGREE
	36
	36%

	DISAGREE
	4
	4%

	STRONGLY DISAGREE
	3
	3%

	TOTAL
	100
	100%


Source: Research Survey, 2025
In this, it shows that out of 100 responses 57% strongly agree, 36% agree, 2% neutral, 2% disagree and 3% strongly disagree.


QUESTION 8: I ACTIVELY TRY TO VERIFY NEWS ON FACEBOOK BEFORE BELIEVING OR SHARING IT.
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	STRONGLY AGREE
	25
	25%

	AGREE
	35
	355%

	
	
	

	DISAGREE
	18
	18%

	STRONGLY DISAGREE
	22
	22%

	TOTAL
	100
	100%


Source: Research Survey, 2025
In this, it shows that out of 100 responses 25% strongly agree, 35% agree, 20% disagree and 22% strongly disagree.
QUESTION 9: FAKE NEWS NEGATIVELY AFFECTS THE REPUTATION OF KWARA STATE POLYTECHNIC (E.G., GOVERNMENT, MEDIA, BUSINESSES).
	OPTIONS
	NO OF RESPONSES
	PERCENTAGE

	STRONGLY  AGREE
	60
	60%

	AGREE
	34
	34%

	DISAGREE
	11
	11%

	STRONGLY DISAGREE
	5
	5%

	TOTAL
	100
	100%


Source: Research Survey, 2025
This table  shows that  out of 100 respondents 29% strongly agree, 60% Agree, 21%  Disagree while 5% strongly disagree that it changes the behavior of the entire masses.



QUESTION 10: THERE SHOULD BE MORE AWARENESS PROGRAMS AT KWARA POLY TO EDUCATE STUDENTS ABOUT THE DANGERS OF FAKE NEWS ON FACEBOOK.
	OPTIONS
	NO OF RESPONSES
	PERCENTAGE

	STRONGLY  AGREE
	25
	25%

	AGREE
	27
	27%

	DISAGREE
	27
	27%

	STRONGLY DISAGREE
	21
	21%

	TOTAL
	100
	100%


Source: Research Survey, 2025
This table shows that out   of 100 respondents 25% strongly agree, 27% agree, 27% also disagree, while 21% strongly disagree that it scare the entire masses from casual sex.
4.2	ANALYSIS OF RESEARCH
RESEARCH QUESTION 1 
What role does Facebook play in the spread of fake news among Kwara state Polytechnic students?
	Facebook plays a significant role in the spread of fake news among Kwara State Polytechnic students by serving as a primary platform for information exchange, where news and updates—both true and false—circulate rapidly. Many students rely on Facebook for news due to its accessibility and the social trust placed in peer-shared content. However, the platform's algorithm tends to prioritize engagement over accuracy, often amplifying sensational or misleading stories. Because of limited digital literacy and fact-checking habits among students, false information can be easily accepted as truth and shared widely. This contributes to the shaping of opinions, beliefs, and even behaviors based on misinformation, affecting academic discourse, political views, and social interactions within the campus community. Facebook, therefore, acts not just as a communication tool but as a powerful influence in the information ecosystem of the students—making it both a source of knowledge and a channel for potential misinformation.
RESEARCH QUESTION 2 
Are Kwara state Polytechnic students aware of the prevalence of fake news on Facebook?
	Many students at Kwara State Polytechnic are increasingly aware of the prevalence of fake news on Facebook, recognizing that misinformation can spread quickly on the platform. This awareness stems from growing media literacy, exposure to discussions around digital safety, and personal experiences with misleading content. However, the extent of this awareness varies among students, influenced by their academic background, social media habits, and critical thinking skills. While some students actively question and verify the information they encounter, others may still struggle to distinguish between credible news and fake content. Overall, there's a general consciousness about the issue, but it is coupled with the ongoing need for education and tools that help students critically evaluate online information.
RESEARCH QUESTION 3
What factors influence students' ability to distinguish between real and fake news on Facebook?
Students' ability to distinguish between real and fake news on Facebook is influenced by several factors, primarily their critical thinking dispositions and new media literacies. Research suggests that students who possess strong analytical skills, fostered through critical thinking, are better equipped to evaluate the credibility of online news sources. Additionally, new media literacy plays a significant role in detecting fake news, as it enables students to effectively navigate and assess the vast amount of information on social media platforms.
RESEARCH    QUESTION 4 
What strategies can be implemented to reduce the spread of fake news on Facebook among students?
	Reducing fake news on Facebook among students requires a multi-faceted approach. One effective strategy is to shift students' attention toward accuracy, which can decrease online misinformation sharing. This can be achieved through simple interventions, such as accuracy prompts, that help students become more discerning about the veracity of the information they share.
Educators can also play a crucial role by incorporating media literacy into their curriculum, teaching students to critically evaluate online content, identify credible sources, and recognize the potential for bias and misinformation. Tools like News Guard, fact-checking websites, and browser extensions can aid in this process
4.3	DISCUSSION OF FINDINGS 
	The discussion of findings on the effect of Facebook on the spread of fake news among Kwarapoly students reveals that social media platforms, particularly Facebook, play a significant role in the dissemination of fake news. The study found that the majority of students use Facebook as a primary source of news and information, which makes them vulnerable to fake news.
	The findings suggest that the spread of fake news on Facebook is facilitated by the platform's algorithms, which prioritize sensational and attention-grabbing content. This can lead to the rapid dissemination of false information, often without fact-checking or verification. Furthermore, the study found that students' critical thinking skills and media literacy are crucial in determining their ability to identify and resist fake news. The study's results also indicate that the consequences of fake news can be severe, ranging from influencing students' opinions and attitudes to affecting their behavior and decision-making. Therefore, it is essential to develop strategies to mitigate the spread of fake news on Facebook, such as promoting media literacy, critical thinking, and fact-checking among students.
	The study's findings have implications for stakeholders, including educators, policymakers, and social media platforms. Educators can incorporate media literacy and critical thinking into their curriculum, while policymakers can develop regulations to promote fact-checking and accountability on social media. Social media platforms like Facebook can also take steps to reduce the spread of fake news by implementing algorithms that prioritize credible sources and fact-checking. Overall, the study highlights the need for a comprehensive approach to addressing the spread of fake news on Facebook among Kwarapoly students. By understanding the factors that contribute to the spread of fake news and developing effective strategies to mitigate its impact, stakeholders can promote a safer and more informed online environment for students.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 SUMMARY
	Social media has revolutionized communication, particularly among young people in educational institutions. Facebook, as one of the most widely used platforms, plays a significant role in the dissemination of information. This study investigates the effect of Facebook on the spread of fake news among students of Kwara State Polytechnic (Kwarapoly), Ilorin. Through a quantitative research design, 200 questionnaires were distributed and 185 were duly completed and analyzed using descriptive statistics.
	Findings revealed that a large percentage of Kwarapoly students actively use Facebook as a primary news source. While the platform offers access to real-time information, many students lack the digital literacy required to distinguish between credible and fake news sources. It was also observed that students tend to share news without verifying the authenticity of the content, driven by emotional reactions, sensationalism, or the desire to appear informed.
	Additionally, the study uncovered that fake news spread through Facebook has influenced students' perceptions on social, political, and health-related issues. Cases such as misinformation about covid-19, political propaganda, and celebrity death hoaxes were cited as major instances where Facebook users within the campus community were misled.
	The study concludes that while Facebook serves as a powerful tool for connectivity and information sharing, it also facilitates the rapid spread of misinformation among less discerning users, particularly students who are not critically engaged with digital content.
5.2 CONCLUSION
	The study concludes that Facebook significantly contributes to the spread of fake news among KwaraPoly students due to high usage rates, low digital literacy, and the viral nature of the platform. Although Facebook provides students with immediate access to information, the lack of fact-checking habits leads to the unintentional circulation of false content.
	The research emphasizes that the problem is not Facebook in itself, but the way it is used. The tendency of students to prioritize speed over accuracy in sharing information fosters an environment where fake news thrives. The consequences are far-reaching, ranging from public misinformation to erosion of trust in legitimate news sources.
	Efforts to mitigate the spread of fake news must therefore address both the technological and behavioral dimensions of the issue. Encouraging responsible media consumption, critical thinking, and awareness of credible news sources are essential in curbing this digital epidemic.
5.3 RECOMMENDATIONS
	The spread of fake news on Facebook has become a significant concern, particularly among students at Kwara State Polytechnic (KwaraPoly). As a widely used social media platform, Facebook plays a central role in how students access and share information. 	However, its open nature and algorithm-driven content delivery often make it a conduit for misinformation. Students, who frequently rely on social media for news and updates, may struggle to distinguish between credible sources and fabricated stories. This vulnerability is heightened by peer influence, lack of media literacy, and the speed at which false information spreads online. Consequently, the unchecked spread of fake news on Facebook can lead to misinformation, confusion, and poor decision-making among students, affecting their academic, social, and civic life. Addressing this issue requires increased awareness, digital literacy education, and a more critical approach to consuming and sharing content online.
1.  Institutions like KwaraPoly should introduce mandatory digital literacy programs that train students on how to identify, verify, and avoid fake news.
2.  Critical media studies or information literacy should be integrated into the general studies curriculum to equip students with skills to navigate online content responsibly.
3.  KwaraPoly should partner with Facebook to launch awareness campaigns targeting fake news, fact-checking practices, and safe online behavior among students.
4.  Encourage the formation of student clubs or groups dedicated to digital responsibility and media truthfulness, which can organize peer-to-peer sensitization.
5. Promote the use of established fact-checking websites like Africa Check, Dubawa, and Google Fact Check among students as part of their daily news verification process.
6. The school administration could consider developing policies that discourage the deliberate dissemination of false information within the student community.
7. Organize regular sensitization programs involving experts in journalism, ICT, and behavioral psychology to discuss the impact and control of fake news.


REFERENCES
Adegbola, O., & Gearhart, S. (2019). Examining the relationship between media literacy and fake news identification. Journal of Information Literacy, 13(2), 64–76. https://doi.org/10.11645/13.2.2646
Alabi, A. O. (2020). Social media literacy and youth in Nigerian tertiary institutions: A study of Kwara State Polytechnic. Ilorin Journal of Communication, 4(1), 22–35.
Allcott, H., & Gentzkow, M. (2017). Social Media and Fake News in the 2016 Election. Journal of Economic Perspectives, 31(2), 211–236.
Apuke, O. D., & Omar, B. (2020). Fake news and COVID-19: modelling the predictors of fake news sharing among social media users. Telematics and Informatics, 56, 101475.
Chukwuere, J. E., & Chukwuere, P. C. (2017). The impact of social media on social lifestyle: A case study of university female students. Gender & Behaviour, 15(4), 9966–9981.
Tandoc Jr, E. C., Lim, Z. W., & Ling, R. (2018). Defining “Fake News”. Digital Journalism, 6(2), 137–153.
Wardle, C., & Derakhshan, H. (2017). Information Disorder: Toward an interdisciplinary framework for research and policymaking. Council of Europe report.
UNESCO (2018). Journalism, 'Fake News' & Disinformation: A Handbook for Journalism Education and Training. Paris: UNESCO Publishing.
Okoro, N., & Diri, C. (2016). Social media and political participation in Nigeria during the 2015 general elections: The Facebook challenge. African Journalism Studies, 37(1), 61–79.
Allcott, H., & Gentzkow, M. (2017). Social media and fake news in the 2016 election. Journal of Economic Perspectives, 31(2), 211–236. https://doi.org/10.1257/jep.31.2.211
Apuke, O. D., & Omar, B. (2020). Fake news and COVID-19: Modelling the predictors of fake news sharing among social media users. Telematics and Informatics, 56, 101475. https://doi.org/10.1016/j.tele.2020.101475
Chukwuere, J. E., & Chukwuere, P. C. (2017). The impact of social media on social lifestyle: A case study of university female students. Gender & Behaviour, 15(4), 9966–9981.
Iwuoha, V. C., & Aniche, E. T. (2021). Facebook and WhatsApp as sources of fake news in Nigeria: A study of the EndSARS protest. Media and Communication, 9(1), 252–264. https://doi.org/10.17645/mac.v9i1.3494
Kadam, A. B., & Atre, S. R. (2020). Social media panic during COVID-19 pandemic in India – A boon or a bane? Indian Journal of Psychiatry, 62(3), 443–445. https://doi.org/10.4103/psychiatry.IndianJPsychiatry_361_20
Okoro, N., & Diri, C. T. (2016). Social media and political participation in Nigeria during the 2015 general elections: The Facebook challenge. African Journalism Studies, 37(1), 61–79. https://doi.org/10.1080/23743670.2016.1168703
Olapegba, P. O., Iorfa, S. K., Kolawole, S. O., & Oguntayo, R. (2020). Assessing the spread of fake news on Facebook during COVID-19 pandemic in Nigeria. Journal of African Media Studies, 12(3), 331–349.
Oyedele, T. A. (2019). Influence of social media in spreading fake news among undergraduates in Nigeria. International Journal of Social Sciences and Humanities Review, 9(2), 73–82.
Tandoc Jr, E. C., Lim, Z. W., & Ling, R. (2018). Defining “fake news”: A typology of scholarly definitions. Digital Journalism, 6(2), 137–153. https://doi.org/10.1080/21670811.2017.1360143
Wardle, C., & Derakhshan, H. (2017). Information disorder: Toward an interdisciplinary framework for research and policy making. Council of Europe. https://rm.coe.int/information-disorder-toward-an-interdisciplinary-framework-for-researc/168076277c
UNESCO. (2018). Journalism, “Fake News” & Disinformation: A Handbook for Journalism Education and Training. UNESCO Publishing. https://unesdoc.unesco.org/ark:/48223/pf0000265552
Statista. (2023). Number of Facebook users in Nigeria from 2017 to 2027. Retrieved from https://www.statista.com
Nwabueze, C., & Nweke, M. C. (2021). The menace of fake news in Nigeria: The role of Facebook in spreading false information. African Research Review, 15(3), 41–55.



8

