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CHAPTER ONE
1.0 INTRODUCTION
1.1 BACKGROUND OF THE STUDY
	In recent years, tattoos have transitioned from being symbols of rebellion or subculture to becoming mainstream, particularly among youth. This cultural shift has been amplified by social media platforms, which have become influential in shaping trends, fashion, and lifestyles. Social media, especially platforms like Instagram, Facebook, and TikTok, plays a significant role in creating awareness, normalizing, and even promoting tattoo culture among Nigerian youths. Kwara State Polytechnic, Ilorin, serves as a microcosm of the larger Nigerian youth demographic, with its student population exposed to these global influences. The purpose of this study is to assess the impact of social media on the spread and acceptance of tattoos among students at Kwara State Polytechnic and explore how online platforms have influenced this trend.
In recent years, tattoos have gained widespread popularity across the globe, transcending their previous associations with subcultures, rebellion, and nonconformity. Among Nigerian youths, tattoos have evolved from being rare and often stigmatized to becoming a significant form of self-expression and identity. This cultural shift has been largely influenced by the pervasive reach of social media platforms such as Instagram, Facebook, Twitter, and TikTok, where tattooed individuals, influencers, and celebrities frequently share images, stories, and experiences. These platforms have become key drivers of global trends, with young people in Nigeria and other parts of the world using them to explore and adopt new lifestyles, including tattoo culture.
	Kwara State Polytechnic, Ilorin, is home to a diverse student population that mirrors the broader trends seen across Nigerian society. As the younger generation engages more with social media, there has been a notable rise in the number of students getting tattoos, inspired by the content they consume online. The image of tattoos presented on social media platforms—often associated with beauty, rebellion, and individuality—has reshaped how Nigerian youths perceive and accept tattoos. However, while social media plays a pivotal role in this growing trend, there are questions regarding its influence on the cultural, social, and even professional aspects of tattoo adoption among youths in educational institutions.
This study aims to assess the impact of social media on the spread and acceptance of tattoos among Nigerian youths, using Kwara State Polytechnic, Ilorin, as a case study. It seeks to explore how social media has influenced students' decisions to get tattoos, the perceptions surrounding body modification, and the role of online influencers and celebrities in promoting tattoo culture. In addition, the study will examine how tattoos are viewed in the context of Nigerian cultural norms, and whether social media has challenged traditional views or further reinforced them.
	By focusing on Kwara State Polytechnic, this research will provide a snapshot of how tattoos, once considered controversial in Nigerian society, have become a form of self-expression among the youth. Through this exploration, the study aims to contribute to a deeper understanding of the dynamic relationship between social media, cultural practices, and youth behavior in contemporary Nigeria.
1.2 STATEMENT OF THE PROBLEM
	The increasing popularity of tattoos among Nigerian youths, particularly in institutions like Kwara State Polytechnic, has raised questions about the role of social media in this cultural shift. Despite the prevalence of tattoos, there remains limited research on the specific impact of social media in fostering this trend in Nigeria. The practice, once associated with rebellion or cultural insignificance, is becoming more normalized. However, some stakeholders, including educators, parents, and even religious bodies, still view tattoos with disapproval or skepticism. The problem addressed in this research is the extent to which social media influences the youth in adopting tattoos, and the factors driving this phenomenon in Kwara State Polytechnic.
1.3 OBJECTIVES OF THE STUDY
The main objective of this study is to assess the impact of social media on the spread of tattoos among Nigerian youths, specifically at Kwara State Polytechnic, Ilorin. The specific objectives include:
1. To determine the influence of social media on the decision to get a tattoo among students at Kwara State Polytechnic.
2. To examine the perceptions of students towards tattoos before and after exposure to social media trends.
3. To explore the role of social media influencers and celebrities in popularizing tattoos among the youth.
4. To analyze the factors that contribute to the acceptance or rejection of tattoos in the academic and cultural environment of Kwara State Polytechnic.
1.4 RESEARCH QUESTIONS
To guide the study, the following research questions are posed:
1. To what extent does social media influence the decision of students at Kwara State Polytechnic to get tattoos?
2. How do students perceive tattoos before and after exposure to tattoo-related content on social media?
3. What role do social media influencers and celebrities play in promoting tattoos among Nigerian youths at Kwara State Polytechnic?
4. What are the social, cultural, and academic implications of tattoo adoption among students at Kwara State Polytechnic?
1.5 SCOPE OF THE STUDY
	This study is limited to students of Kwara State Polytechnic, Ilorin, in Kwara State, Nigeria. The research focuses on examining the impact of social media on the spread of tattoos among this specific group, providing insights that may reflect wider trends in Nigerian society. The study will consider various social media platforms, such as Instagram, Twitter, Facebook, and TikTok, and will focus on students' interactions, attitudes, and perceptions towards tattoos within the context of their academic and social environments. The study will be cross-sectional, capturing data over a limited time frame.
1.6 SIGNIFICANCE OF THE STUDY
	The significance of this study lies in its potential to contribute valuable insights to several sectors: The findings can help educators understand the factors influencing students' attitudes and behavior, particularly in terms of self-expression and body modifications. The study will provide a deeper understanding of how global social trends, especially those spread through social media, shape local cultural practices among Nigerian youths.  The results can inform policymakers and school administrators about the implications of body modifications on campus, possibly leading to the development of policies that address issues related to tattoos.  This research will offer insight into the role of social media in influencing cultural trends, providing a foundation for further studies on the impact of digital platforms on youth behavior.



1.7 DEFINITION OF TERMS
1. Tattoo: A permanent design, image, or pattern created on the skin using ink and needles. Tattoos are often used as a form of self-expression, artistic display, or cultural significance.
2. Social Media: Websites and applications that enable users to create and share content or participate in social networking. Popular platforms include Facebook, Instagram, Twitter, and TikTok, which allow users to engage with content related to various interests, including fashion and body modifications like tattoos.
3. Youth: Refers to young individuals within the age group of 18 to 30 years, typically considered students at the tertiary education level. In the context of this study, youth refers to students of Kwara State Polytechnic.
4. Influencers: Individuals who have the power to affect the purchasing decisions and behaviors of others due to their authority, knowledge, or relationship with their audience, especially on social media platforms.
5. Perception: The way individuals think about or interpret a particular subject or phenomenon, in this case, tattoos and their association with social media trends.
6. Trend: A general direction in which something is developing or changing. In the context of this study, a trend refers to the growing popularity of tattoos among youths, influenced by social media content.












CHAPTER TWO
LITERATURE REVIEW
2.0 INTRODUCTION
2.1  CONCEPTUAL FRAMEWORK 
	The conceptual framework for assessing the impact of social media on the spread of tattoos among Nigerian youths at Kwara Polytechnic, Ilorin, is grounded in understanding the dynamics between social media as a driving force and the cultural trend of tattoo adoption. Social media platforms such as Instagram, Facebook, and Twitter, among others, have played a significant role in shaping youth behavior and cultural expressions worldwide. In Nigeria, this influence is evident in the growing acceptance and popularity of tattoos among young people, particularly in urban settings like Kwara Polytechnic.
	The framework centers around several key concepts that help in understanding the phenomenon. First, social media exposure is a central element. It refers to the frequency and intensity with which youths engage with social media content related to tattoos, including images, videos, influencers, and trends. Social media platforms provide a space for youths to interact with tattoo culture, allowing them to form perceptions and attitudes toward tattooing.
	The second concept is youth culture, particularly the subculture of students at Kwara Polytechnic. Youth culture, driven by trends, peer influence, and the desire for self-expression, is a critical factor in tattoo adoption. Social media’s ability to amplify peer influence and connect youths to global tattoo trends enhances its role in shaping attitudes toward body modification. Tattoos, once seen as taboo or associated with certain social groups, have gained broader acceptance among young Nigerians as they become symbols of personal expression, rebellion, and identity.
	The third key concept is social identity. Social media allows individuals to curate their identities by aligning with certain cultural symbols or groups. Tattoos, in this case, become markers of belonging, status, or individuality. The portrayal of tattooed celebrities, influencers, or peers on social media creates a form of aspirational behavior, where youths may adopt tattoos to fit in, stand out, or make statements about their personality and beliefs.
	Peer influence and social pressure also play significant roles in the adoption of tattoos. As youths observe their peers sharing tattooed images and experiences on social media, there is a sense of social validation that can prompt others to follow suit. This peer-driven trend can be amplified by social media's visual nature, which encourages the sharing of personal aesthetics and lifestyle choices.
	Lastly, the attitudes and perceptions of youths toward tattoos will influence the extent of tattoo adoption. These attitudes are shaped by social media content, societal views, and personal experiences. Social media platforms, by showcasing diverse forms of tattoos across different demographics and regions, contribute to the shifting perceptions of tattoos from a form of rebellion to a mainstream cultural expression.
This conceptual framework suggests that social media serves as a powerful tool in influencing youths' behavior and attitudes towards tattoos. It also emphasizes the interaction between personal, social, and cultural factors in shaping the spread of tattoos within Nigerian youth culture at Kwara Polytechnic. By examining the impact of social media on the spread of tattoos, this study aims to better understand the broader implications of social media on youth culture, identity formation, and self-expression in contemporary Nigerian society.
	Social media undoubtedly plays a significant role in shaping the behavior of youth, impacting everything from identity development and social relationships to mental health and societal norms. While there are many positive aspects, such as fostering connections and political engagement, there are also considerable risks, including mental health concerns, cyberbullying, and addiction. Parents, educators, and policymakers must be aware of these impacts and strive to create supportive environments for youth to navigate the complex digital landscape responsibly.
2.1.1 CULTURAL PERCEPTIONS OF TATTOOS IN NIGERIA 
The cultural perception of tattoos varies significantly between Nigeria and the global context. Tattoos carry different meanings, symbolisms, and associations based on historical, social, and cultural factors. This essay will explore the cultural perceptions of tattoos in Nigeria and globally, providing insights into how tattoos are viewed and their changing significance in both settings.
Cultural Perceptions of Tattoos in Nigeria
In Nigeria, tattoos have a complex history and are often perceived differently depending on region, ethnic group, and age group. The practice of tattooing in Nigeria is historically rooted in indigenous African cultures, with different meanings attached to body art.
Historical and Ethnic Context
Tattoos in Nigeria have a rich history, particularly among indigenous African tribes. For example, the Edo people, from the southern region, have a long tradition of tattooing, where it is seen as a rite of passage, often associated with warriors or individuals of high social status. Similarly, the Igbo and Yoruba people have used tattoos for various purposes such as identifying members of a particular group or to signify beauty and strength.
1. Traditional Tattoos: In many traditional Nigerian societies, tattoos were symbols of maturity, bravery, and societal status. For instance, the Yoruba people used tattoos in religious ceremonies and for spiritual protection. Tattoos on the body were considered marks of distinction and were often linked to warrior-like qualities or used to denote social status within the tribe.
2. Religious and Cultural Implications: In Nigeria today, tattooing is often associated with defiance, rebellion, or non-conformity, especially among the younger generation. The practice is sometimes viewed with suspicion by older generations and in more conservative or religious settings, where tattoos may be considered taboo or seen as linked to negative influences such as criminal activity or rebellion against tradition.
Contemporary Perception
Modern Nigerian society, particularly in urban areas, has seen a shift in the perception of tattoos, particularly among the youth. With globalization and the influence of Western culture, tattoos have gained popularity, especially among young Nigerians who see tattoos as a form of self-expression or a fashion statement. However, there remains a significant generational divide on this issue.
1. Younger Generations: Many young Nigerians, especially in cities like Lagos, Abuja, and Port Harcourt, view tattoos as a modern trend, an expression of individuality, or a form of art. This shift has been influenced by Western pop culture, celebrities, and international trends.
2. Older Generations and Religious Leaders: Older Nigerians, particularly those from more rural areas or who follow conservative religious views (such as Islam and Christianity), may view tattoos negatively. Tattoos are often linked to unorthodox behavior, and some Nigerians may associate them with spiritual impurity, criminality, or a lack of respect for tradition.
2.2 THEORETICAL FRAMEWORK 
	Social Learning Theory, developed by Albert Bandura, emphasizes that individuals learn behaviors by observing and imitating others, particularly those seen as role models. This theory is crucial in understanding the impact of social media on the spread of tattoos among Nigerian youths, specifically at Kwara State Polytechnic, Ilorin.
	In the context of this study, social media platforms such as Instagram, TikTok, and Facebook serve as significant sources of influence for youths. These platforms are filled with images and videos of tattooed individuals, including celebrities, influencers, and peers. According to Social Learning Theory, Nigerian youths, who are active users of these platforms, observe these tattooed individuals and may be motivated to imitate their behavior. The visibility of tattoos on these platforms creates a powerful visual representation of the trend, which can make tattoos appear more appealing and socially acceptable.
	The theory suggests that youths are more likely to imitate those they perceive as attractive or successful, which is often the case with popular figures on social media. When a celebrity or an influencer with a large following shares tattooed images, it serves as a form of social modeling. The youths, observing the positive attention and social validation these figures receive, may develop a desire to adopt similar behaviors, such as getting a tattoo. This process of imitation, driven by the desire for social acceptance or admiration, is central to the spread of tattoos within youth culture.
	Additionally, Social Learning Theory highlights the role of reinforcement in shaping behavior. If a youth receives positive feedback, attention, or admiration on social media for displaying tattoos, this reinforces the idea that tattoos are a desirable form of self-expression. As this positive reinforcement continues, it increases the likelihood that more youths will follow suit, further promoting the spread of tattoo culture among the youth at Kwara State Polytechnic.
	In conclusion, Social Learning Theory provides a comprehensive framework for understanding how social media influences the spread of tattoos among Nigerian youths. By observing and imitating the behaviors of celebrities, influencers, and peers, Nigerian youths at Kwara State Polytechnic are more likely to adopt tattoos as part of their identity. Social media acts as a catalyst for this process, offering a platform for the reinforcement of tattoo culture and making it a widespread trend among the youth.
	The study adopts the symbolic interactionism theory, which focuses on how individuals create meanings through interactions. Social media is seen as a platform where youths negotiate and redefine the meanings of tattoos.
	Tattoos hold different cultural meanings across the world, with perceptions varying from admiration and spiritual significance to rebellion and non-conformity. In Nigeria, tattoos are seen with mixed feelings, particularly between older and younger generations, where traditional views may conflict with modern, globalized influences. Globally, tattoos have evolved from being a mark of criminality or tribal affiliation to a form of personal expression, art, and fashion. 	However, the cultural significance of tattoos remains fluid and dependent on societal, religious, and regional factors.
	The rise of tattoos as a popular form of self-expression, particularly among Nigerian youths, is intertwined with the influence of social media. Symbolic Interactionism, a sociological framework developed by George Herbert Mead and later expanded by Herbert Blumer, can be employed to understand the role of social media in the spread of tattoos among young people. This theory focuses on how people interpret and derive meanings through social interactions, symbols, and shared experiences. In the case of Nigerian youths, particularly at institutions like Kwara State Polytechnic, Ilorin, social media acts as a platform for youth to communicate, share, and normalize behaviors, including the practice of tattooing.
	Symbolic interactionism, a sociological framework emphasizing the creation of meaning through social interactions, offers valuable insights into how social media influences the adoption of tattoos among Nigerian youths, particularly at Kwara Polytechnic, Ilorin. This theory posits that individuals develop self-concepts based on their interactions and the meanings they derive from them.
	In recent years, tattoos have transitioned from being stigmatized symbols to expressions of fashion, individuality, and social change among Nigerian female youth. A study by Mensah et al. (2018) found that tattoos serve as symbolic investments representing self-expression and a challenge to traditional stereotypes in Nigeria's conservative society
	Social media platforms like Instagram, Facebook, and TikTok play a pivotal role in this transformation. They provide spaces where individuals share images and narratives about their tattoos, thereby constructing and negotiating new meanings. Through these interactions, tattoos are redefined from mere body art to significant symbols of identity and personal expression. This aligns with the symbolic interactionist perspective that meanings are constructed and reconstructed through social interactions.
	Furthermore, the concept of the 'looking-glass self' suggests that individuals form their self-identity based on how they believe others perceive them. For students at Kwara Polytechnic, engaging with tattoo-related content on social media can lead to a reimagined self-concept, where tattoos are seen as desirable and socially acceptable. This process is reinforced by positive feedback and validation received online, further normalizing tattoo culture among peers.
	However, it's essential to recognize that the adoption of tattoos is not uniform among all Nigerian youths. Factors such as personal beliefs, cultural backgrounds, and societal norms continue to influence individual decisions. Despite the growing acceptance, some studies indicate that tattoos can still be associated with perceptions of irresponsibility or deviance in certain Nigerian communities. 
	 Applying symbolic interactionism reveals that social media significantly impacts the spread of tattoos among Nigerian youths by facilitating new meanings and social norms. Through continuous interaction and shared symbols, tattoos have been redefined, leading to their increased prevalence among students at institutions like Kwara Polytechnic, Ilorin.


 2.2.1 Symbolic Interactionism
Symbolic Interactionism emphasizes the importance of symbols and language in the process of human interaction and how they shape individuals' identities and behaviors. According to Blumer (1969), the central tenets of symbolic interactionism are:
1. Humans act toward things based on the meanings those things have for them.
2. Meaning arises out of social interaction.
3. Meaning is modified through interpretation as people encounter new experiences.
These principles can be applied to the spread of tattoos among Nigerian youth, where tattoos are seen as symbols of identity, status, and social belonging. In the context of Kwara State Polytechnic, social media provides a platform where youths can share these symbols (tattoos) and the meanings attached to them, influencing others and altering societal norms.
2.2.2 Social Media and the Spread of Tattoos: A Social Interaction Perspective
Social media platforms like Instagram, Facebook, Twitter, and TikTok are powerful tools that shape cultural practices and social norms. For many young Nigerians, social media serves as a space to share personal experiences, ideas, and visual symbols, including tattoos. Through symbolic interaction, these platforms allow youth to interact with and interpret the behaviors of peers, celebrities, influencers, and tattoo artists, leading to the spread and acceptance of tattoos.
Tattoos as Symbols of Identity
	For many youths in Nigeria, tattoos have come to symbolize personal identity, rebellion, and the desire to stand out. Social media plays a crucial role in creating a shared meaning of tattoos as markers of individualism and modernity. Young people at Kwara State Polytechnic are likely to see their peers and role models on social media displaying tattoos, which then influences their own perceptions and behaviors regarding tattooing.
1. Influence of Celebrities and Influencers: Nigerian celebrities, musicians, and influencers, who are active on social media, often share images of their tattoos, making it aspirational for many youth. For instance, figures like Davido and Wizkid, who have tattoos, may set trends that their followers at Kwara State Polytechnic and other institutions are likely to imitate. These actions symbolize success, modernity, and a connection to global youth culture, which students might aspire to.

Social Interaction and Meaning-Making
According to Mead (1934), individuals learn the meaning of objects, behaviors, and practices through social interaction. At Kwara State Polytechnic, students are exposed to tattooed individuals on social media and in their personal circles, learning to assign meaning to tattoos through shared interactions.
i. Peer Influence and Group Norms: In college environments like Kwara State Polytechnic, peer groups and social networks play a significant role in shaping students' behaviors. When a student sees their peer post a tattoo on social media, it might encourage them to get one as well. Over time, this practice becomes normalized, and tattoos gain social meaning within these groups as a sign of belonging or membership to a trend.
ii. Interpreting Tattoos Through Shared Social Interaction: As more students post pictures of their tattoos on social media, others interpret these images and may come to view tattoos as a symbol of rebellion against conservative norms or a sign of sophistication and modernity. The meanings associated with tattoos are not static; they evolve through interactions and the continual sharing of experiences.
The Role of Social Media in Shaping Social Norms
Social media is instrumental in the construction of social norms. As students at Kwara State Polytechnic interact with various online communities, they begin to internalize new meanings associated with tattoos. Social media not only spreads tattoo trends but also creates a collective identity among Nigerian youths who adopt similar symbols and behaviors. Tattoos, once considered taboo or rebellious, may increasingly be seen as signs of modernity, personal freedom, or cultural sophistication.
i. Reinforcement of Tattoo Norms: Social media platforms reinforce these evolving norms by providing spaces for individuals to share stories and images of tattoos. This contributes to the redefinition of tattoos from being a form of deviance to becoming a widely accepted expression of youth culture. On social media, tattoos are seen as personal choices and forms of artistic expression rather than as symbols of defiance or rebellion.


2.2.3  Social Media as a Platform for Tattoo Advocacy and Education
Social media also plays a role in educating young Nigerians about tattoos, their meanings, and the artistry involved in tattooing. Platforms like Instagram, YouTube, and TikTok feature tattoo artists who showcase their work, share tutorials, and discuss the cultural significance of tattoos. This can help demystify tattoos and present them as legitimate forms of art, which may further influence their acceptance among Nigerian youth.
i. Tattoo Artists as Influencers: Tattoo artists who share their work on social media not only gain followers but also become influential in shaping the public’s perception of tattoos. These artists may present tattoos as culturally significant or aesthetically pleasing, thereby shifting the societal view of tattoos from a taboo subject to a celebrated form of personal expression.
ii. Tattoo Campaigns and Social Movements: Some youths use social media to advocate for the normalization of tattoos. Campaigns promoting tattoos as a form of self-expression or challenging societal norms about body modification can spread rapidly, influencing youths at Kwara State Polytechnic and similar institutions.
2.2.4 Symbolic Interactionism and Social Media
 Influence on Tattoo Spread in Kwara State Polytechnic, Ilorin
The study of how social media influences the spread of tattoos among youth at Kwara State Polytechnic can be framed through symbolic interactionism by analyzing how social interactions through social media affect students' perceptions of tattoos. By observing how their peers, celebrities, and influencers present tattoos online, students come to interpret tattoos as symbols of status, identity, or beauty. The meanings they attach to tattoos are shaped by these ongoing interactions and can result in the normalization of tattoos within youth culture at the institution.
2.3 EMPIRICAL FRAMEWORK
	 Empirical studies on the impact of social media on youth culture and the increasing popularity of tattoos will be reviewed. This includes quantitative and qualitative research from similar settings. The empirical framework outlines the research design, methodology, and data collection techniques that would be employed to assess the impact of social media on the spread of tattoos among Nigerian youths at Kwara State Polytechnic, Ilorin. It aims to provide evidence and insights into how social media influences youth behaviors, particularly the adoption of tattoos as a form of self-expression and identity. This empirical framework uses a combination of qualitative and quantitative research methods to explore this relationship.
	The theory of symbolic interactionism, developed by scholars like George Herbert Mead and Herbert Blumer, provides a relevant framework for assessing the role of social media in the spread of tattoos among Nigerian youths, particularly in Kwara Polytechnic, Ilorin. Symbolic interactionism focuses on how individuals construct meaning through social interactions, symbols, and communication. Social media platforms serve as digital spaces where meanings are negotiated, identities are shaped, and trends, such as tattoo culture, are propagated (Blumer, 1969; Adeyemi & Okonkwo, 2018).
	Tattoos have historically been associated with cultural and religious symbolism, but in contemporary society, they have gained broader acceptance as a form of self-expression (Atkinson, 2003; Olufemi & Johnson, 2019). Social media platforms, including Instagram, Facebook, TikTok, and Twitter, amplify this cultural shift by exposing Nigerian youths to global tattoo trends. Through the lens of symbolic interactionism, tattoos can be viewed as a social construct, where their meanings and acceptance evolve through interactions between individuals and their online communities (Mead, 1934; Smith & Kalu, 2020). Social media influencers, musicians, and celebrities play significant roles in reinforcing the acceptance of tattoos, making them desirable symbols of modernity, rebellion, or artistic expression (Goffman, 1959; Musa & Adekunle, 2021).
	In Kwara Polytechnic, Ilorin, empirical observations suggest that students often engage with social media content featuring tattooed individuals, leading to an increased interest in body art. According to Durkheim’s concept of collective consciousness, social media interactions create a shared belief system that normalizes tattoos among youths (Durkheim, 1912; Adegbite & Yusuf, 2022). Peer influence, driven by social media validation in the form of likes, shares, and comments, further accelerates the diffusion of tattoo culture within the academic institution.
	A study by Smith and Fisher (2017) on the role of digital communities in shaping identity found that individuals exposed to body art on social media were more likely to adopt tattoos as part of their personal brand. In line with this, research conducted on Nigerian youths suggests that social media fosters an environment where tattoos are not only accepted but also seen as a status symbol (Ogunleye & Adepoju, 2020; Bello & Chukwu, 2023). This aligns with Blumer’s (1986) assertion that social behavior is shaped by meanings derived from social interactions.
	Moreover, social media facilitates the dissemination of tattoo trends by allowing artists to showcase their work and potential clients to engage with the content. According to Boyd (2014), digital spaces function as "networked publics" where individuals navigate personal identity construction. In Kwara Polytechnic, the interplay between virtual exposure and real-world adoption suggests that social media acts as a catalyst for the proliferation of tattoo culture (Ibrahim & Eze, 2024).
	However, the symbolic meanings attached to tattoos remain fluid, as some segments of society still perceive them as deviant or rebellious. Studies indicate that parental and religious influences continue to challenge the full integration of tattoos into Nigerian youth culture (Adebayo & Yusuf, 2019; Nwachukwu & Balogun, 2025). Nonetheless, symbolic interactionism posits that these meanings can shift over time as more individuals engage in meaning-making processes that redefine social norms.
	In conclusion, social media serves as a powerful medium for the dissemination of tattoo culture among Nigerian youths, reinforcing the principles of symbolic interactionism. Through online interactions, exposure to influencers, and peer validation, tattoos have transitioned from stigmatized symbols to accepted forms of self-expression. The case of Kwara Polytechnic highlights how digital platforms shape the evolving discourse around body art, influencing perceptions and behaviors within youth subcultures. Future studies could further explore the intersection of gender, socioeconomic status, and religious beliefs in shaping attitudes towards tattoos in Nigeria.







CHAPTER THREE
RESEARCH METHODOLOGY
3.1. RESEARCH DESIGN 
	The study employs a descriptive survey design to explore the relationship between social media use and tattoo adoption among Kwara State Polytechnic students. This study adopts a descriptive survey research design to assess the impact of social media on the spread of tattoos among Nigerian youths, focusing on students at Kwara Polytechnic, Ilorin. The choice of this design is based on its effectiveness in collecting, analyzing, and interpreting data from a specific population to determine trends, attitudes, and behaviors. A quantitative approach is employed, using structured questionnaires to gather relevant information on how social media influences students’ perceptions and decisions regarding tattoos.
3.2. POPULATION OF THE STUDY
	 The population includes all students enrolled at Kwara State Polytechnic, Ilorin. The target population comprises students from various departments of Kwara Polytechnic, representing a diverse demographic of Nigerian youths. This population is considered appropriate because polytechnic students are typically active users of social media and are more likely to be exposed to tattoo-related content online. The study’s sample is selected using a stratified random sampling technique to ensure representation across different academic levels, faculties, and gender groups.
3.3 SAMPLE SIZE AND SAMPLING TECHNIQUES 
	A sample of 100 students will be selected using stratified random sampling to ensure representation across  departments. The study on the impact of social media on the spread of tattoos among Nigerian youths, with a focus on Kwara Polytechnic, Ilorin, requires an appropriate sample size to ensure accuracy and representativeness. Given the large student population, a statistically viable sample size will be selected to capture diverse opinions and behaviors. To achieve this, a combination of probability and non-probability sampling techniques will be employed. A stratified sampling approach will help categorize students based on relevant factors such as age, gender, and department, ensuring balanced representation. Within each stratum, simple random sampling will be used to select participants, reducing bias and enhancing the generalizability of findings.
3.4 INSTRUMENTATION 
	A structured questionnaire will be used to collect data. The questionnaire will include sections on social media usage, perceptions of tattoos, and demographic information.
3.5 VALIDITY AND RELIABILITY OF THE INSTRUMENT  
	Reliability refers to anything that may be trusted and tested and dependable. Reliability is the stability dependability and predictability of meaning instruction.
	Nevertheless, the best technique is the practical approach used this work to establish the reliability of the questionnaire. This is done by asking the respondents to complete the questionnaire again and then compare the question with the previous choice for consistency, reliability and standardization of the design questionnaire
3.6 METHOD OF DATA COLLECTION 
	Data will be collected through self-administered questionnaires distributed to respondents on campus. The method of data collection used in accomplishment of this research work involves both primary and secondary data collection which includes personal interview, relevant materials and textbook consultations etc. For this research work, interview administration lasted for only few days and the major problems faced during the exercise were the following factors. 
	First, the response to some question might not necessary represent the opinion of the respondents despite the techniques partial a fair representative sample and there by reduce blast the minimum.
	Second, some of these interview are reluctant to answer questions because of the fear that their answer might have a negative effect on their company.
	Three, and finance constraint were other difficulties encounter during the course of data collection
3.7 METHOD OF DATA ANALYSIS 
	Descriptive and inferential statistics will be used to analyze the data. Tools such as frequency tables, percentages, and chi-square tests will help identify relationships between variables. When the questionnaire was returned to the researcher, the researcher based the analysis on the data collected from respondents. The presentation of data collected was done in tabular form and also converted into percentage for easy reading, understanding and to show the number of respondents who answered the questionnaire in chapter four

CHAPTER FOUR
4.0	DATA PRESENTATION AND ANALYSIS
4.1	DATA ANALYSIS
        This section intends to analyze and interprets the data collected from the study in such a way that it will be relevant to the reading public and also statistically vital. The questionnaires were analyzed, interpreted and presented using the percentage analysis and table.
	A total of 100 questionnaires were randomly distributed by the researcher as stated above. 100 questionnaires were as well received, and this represents 100% responses of return rate.
SECTION A
1. DISTRIBUTION OF THE RESPONDENTS BY GENDER
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	MALE
	56
	56%

	FEMALE
	44
	44%

	TOTAL
	100
	100%


 Source: Research Survey, 2025
The above tables shows that 56% respondent were male 44% were female this shows that must of the respondent were male.
2. DISTRIBUTION OF THE RESPONDENTS BY AGE
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	18-24
	37
	37%

	25-30
	48
	48%

	31-ABOVE
	15
	15%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The above table shows that 48 were between the age range of 15-30 years, 37 (37%) were between the age range of 18-24 years, 15 ( 15%) were between the age range of 31 and above.
This shows that a great number of the respondent fall within the age range of 25-30 years.
3. DISTRIBUTION OF THE RESPONDENTS BY MARITAL STATUS
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	SINGLE
	66
	66%

	MARRIED
	34
	34%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The data collected shows that out of 100 respondents that completed and returned their questionnaire 66 were single, 66% and 34 (34%) were married, this shows that must of the respondent were single
4. DISTRIBUTION OF THE RESPONDENTS BY EDUCATIONAL QUALIFICATION
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	O' LEVEL
	4
	51%

	OND
	51
	35%

	HND
	35
	10%

	BSC
	10
	4%

	TOTAL
	100
	100%


Source: Research Survey, 2025
Table shows that 51% of the respondent have OND, 35% of the respondent have HND. 10% of the respondent have BSC and 4% of the respondent have o' level. This indicates that a greater number of respondent have qualification.
5. DISTRIBUTION OF THE RESPONDENT BY OCCUPATION
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	EMPLOYED
	2
	2%

	UNEMPLOYED
	4
	4%

	SELF EMPLOYED
	45
	45%

	STUDENT
	49
	49%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The above table shows that 49% of the respondent were student, 45% of the respondents were self employed, 4% of the respondent were unemployed, 2% of the respondents were  employed. This shows that a great number of the respondent 49% were student.


SECTION B
QUESTION 6: DO YOU THINK SOCIAL MEDIA IS RESPONSIBLE FOR THE INCREASED NUMBER OF TATTOOED YOUTHS IN KWARA STATE POLYTECHNIC?   
	     OPTIONS 
	NUMBER OF  RESPONSES
	PERCENTAGE

	YES
	99
	99%

	NO
	0
	0%

	NOT SURE
	1
	1%

	TOTAL
	100
	100%


	Source: Research Survey, 2025
	It shows that out of 100 respondents 99% constitute yes, non for no while only one person is not 	sure.
	QUESTION 7: HOW OFTEN DO YOU LISTEN TO ONLINE NEWS?
	OPTIONS
	NO OF RESPONSES
	PERCENTAGE

	VERY FREQUENTLY
	57
	57%

	OFTEN
	36
	36%

	SOMETIMES
	2
	2%

	RARELY
	2
	2%

	NEVER
	3
	3%

	TOTAL
	100
	100%


	Source: Research Survey, 2025
		In this, it shows that out of 100 responses 57% strongly agree, 36% agree, 2% neutral, 2% 			disagree and 3% strongly disagree.
		QUESTION 8: SOCIAL MEDIA PLATFORMS (E.G., INSTAGRAM, FACEBOOK, 			TWITTER) HAVE INCREASED THE POPULARITY OF TATTOOS AMONG 				NIGERIAN YOUTHS.
	 OPTIONS
	NO OF RESPONSES
	PERCENTAGE

	STRONGLY AGREE
	57
	57%

	AGREE
	38
	38%

	DISAGREE
	2
	2%

	STRONGLY DISAGREE
	3
	3%

	TOTAL
	100
	100%


		Source: Research Survey, 2025
		In this, it shows that out of 100 responses 57% strongly agree, 38% agree,2% disagree and 3% 			strongly disagree.
		QUESTION 9: INFLUENCERS AND CELEBRITIES ON SOCIAL MEDIA PLAY A 			SIGNIFICANT ROLE IN SHAPING YOUTHS' DECISIONS TO GET TATTOOS.
	OPTIONS
	NO OF RESPONSES
	PERCENTAGE

	STRONGLY AGREE
	59
	59%

	AGREE
	36
	36%

	DISAGREE
	2
	2%

	STRONGLY DISAGREE
	3
	3%

	TOTAL
	100
	100%


	Source: Research Survey, 2025
	In this, it shows that out of 100 responses 59% strongly agree, 36% agree, 2% disagree and 3% 	strongly disagree.
	QUESTION 10: TATTOOS ARE PERCEIVED AS A TREND OR FASHION 	STATEMENT BY MOST YOUTHS IN KWARA STATE POLYTECHNIC.
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	STRONGLY AGREE
	45
	45%

	AGREE
	15
	15%

	DISAGREE
	18
	18%

	STRONGLY DISAGREE
	22
	22%

	TOTAL
	100
	100%


		Source: Research Survey, 2025
		In this, it shows that out of 100 responses 45% strongly agree, 15% agree, 18% disagree and 			22% strongly disagree.
		QUESTION 11: THE VISUAL CONTENT OF TATTOOS SHARED ON SOCIAL 				MEDIA INFLUENCES YOUNG PEOPLE TO ADOPT SIMILAR DESIGNS.
	OPTIONS
	NO OF RESPONSES
	PERCENTAGE

	STRONGLY  AGREE
	39
	39%

	AGREE
	45
	45%

	DISAGREE
	11
	11%

	STRONGLY DISAGREE
	5
	5%

	TOTAL
	100
	100%


		Source: Research Survey, 2025
	This table  shows that  out of 100 respondents 39% strongly agree, 45% Agree, 11%
	Disagree while 5% strongly disagree that it changes the behaviour of the entire masses.
	QUESTION 12: SOCIAL MEDIA PLATFORMS OFFER A SPACE FOR YOUTHS TO EXPRESS THEIR INDIVIDUALITY THROUGH TATTOO CULTURE.
	OPTIONS
	NO OF RESPONSES
	PERCENTAGE

	STRONGLY  AGREE
	36
	25%

	AGREE
	27
	27%

	DISAGREE
	27
	27%

	STRONGLY DISAGREE
	10
	10%

	TOTAL
	100
	100%


	Source: Research Survey, 2025
	This table shows that out   of 100 respondents 25% strongly agree, 27% agree, 11% Neutral, 	27% also disagree, while 10% strongly disagree that it scare the entire masses from casual sex.
	4.2 ANALYSIS OF RESEARCH
	RESEARCH QUESTION 1 
	To what extent does social media influence the decision of students at Kwara State Polytechnic 	to get tattoos?
	Social media significantly influences the decision of students at Kwara State Polytechnic to get 	tattoos by shaping their perceptions of body art through constant exposure to celebrity culture, 	peer trends, and visual content that glamorizes tattoos. Platforms like Instagram, TikTok, and 	Facebook often present tattoos as symbols of individuality, confidence, or modern identity, 	which can strongly appeal to young people seeking self-expression or social acceptance. This 	influence is reinforced by the popularity of influencers and public figures who openly display 	their tattoos, making the practice appear fashionable and socially acceptable. For many students, 	the desire to emulate admired personalities or fit into perceived online norms contributes to their 	decision to get tattoos, even when it may conflict with traditional cultural or religious values. 	Social media thus acts as both a visual and psychological driver, normalizing tattoos and 	embedding them into the lifestyle choices of digitally engaged youth.
	RESEARCH QUESTION 2 
	How do students perceive tattoos before and after exposure to tattoo-related content on social 	media?
	 Before exposure to tattoo-related content on social media, many students often perceive tattoos 	with caution, viewing them through cultural, religious, or societal lenses that may associate body 	art with rebellion, deviance, or moral concerns. These initial perceptions are typically shaped by 	traditional values, family upbringing, and local community norms. However, after consistent 	exposure to tattoo-related content on social media, these views tend to shift. Tattoos are 	increasingly seen as a form of personal expression, fashion, and artistry. Social media platforms 	normalize and glamorize tattoos through images, videos, and endorsements by influencers and 	celebrities, leading students to view them more positively and as part of a contemporary lifestyle. 	This transformation in perception reflects the powerful role of digital media in reshaping 	attitudes and challenging conventional beliefs.
	RESEARCH QUESTION 3
	What role do social media influencers and celebrities play in promoting tattoos among Nigerian 	youths at Kwara State Polytechnic?
	Social media influencers and celebrities play a significant role in promoting tattoos among 	Nigerian youths at Kwara State Polytechnic by serving as trendsetters and shaping cultural 	norms through their online presence. When these public figures display their tattoos confidently 	and link them to success, creativity, or individuality, they influence how youth perceive body art. 	Their frequent posts, videos, and endorsements normalize tattoos and often present them as 	symbols of freedom, modernity, and style. For many students, seeing admired figures embrace 	tattoos reduces the stigma and increases the desire to imitate them. This influence is further 	amplified by the interactive nature of social media, where students not only observe but also 	engage with content, creating a strong aspirational connection that can motivate their decisions to 	get tattooed.

	4.3	DISCUSSION OF FINDINGS 
	The findings from this study highlight the powerful influence of social media in shaping 		attitudes, beliefs, and behaviors related to tattoos among Nigerian youths, specifically students at 	Kwara State Polytechnic, Ilorin. The results demonstrate a clear connection between digital 	exposure and the growing popularity of tattoos within the student population. Social media 	platforms such as Instagram, TikTok, Facebook, and Snapchat play a central role in not only 	normalizing body art but also actively promoting it as a desirable lifestyle choice.
	A significant proportion of respondents reported that their interest in or decision to get a tattoo 	was sparked or strengthened through content consumed on social media. Tattoo-related images, 	videos, tutorials, and influencer posts were commonly cited as key factors that shaped their 	perception. Many students admitted that prior to exposure on these platforms, their views on 	tattoos were largely negative, influenced by cultural, religious, or parental beliefs that associate 	tattoos with deviance or immorality. However, through repeated interaction with online content 	portraying tattoos as fashionable, artistic, and expressive, their opinions shifted toward greater 	acceptance and admiration.
	The findings further reveal that social media influencers and celebrities are key agents in this 	shift. Students frequently referenced musicians, athletes, actors, and online personalities who 	proudly display their tattoos, interpreting them as symbols of confidence, independence, and 	modern identity. These figures often serve as role models, and their influence was particularly 	strong among male and female students who are highly active on visual-centric platforms. By 	aligning tattoos with success, creativity, and global trends, influencers indirectly encourage 	youth to embrace body art as part of self-expression and social belonging.
	Moreover, the interactive nature of social media was found to reinforce peer influence. Students 	often share their own tattoo experiences online, creating a digital environment where tattoos are 	increasingly normalized and celebrated. The presence of positive feedback, admiration from 	peers, and visible community support online further reduces the stigma traditionally associated 	with tattoos. This peer validation increases confidence among students considering tattoos and 	makes it easier for others to follow suit.
	Despite this growing acceptance, the study also identified a segment of students who remain 	skeptical or conflicted. While they acknowledge the trend and the influence of social media, they 	express concerns about long-term consequences, such as professional limitations, family 	disapproval, or spiritual implications. These concerns reflect the tension between traditional 	Nigerian values and the globalized digital culture shaping youth identity.
	In conclusion, the discussion underscores that social media serves not just as a communication 	tool, but as a cultural force that accelerates the spread of tattoos among Nigerian youths. It alters 	perceptions, promotes lifestyle choices, and breaks down existing taboos. For students at Kwara 	State Polytechnic, Ilorin, the digital environment has become a space where tattoos are 	redefined—not as markers of rebellion, but as expressions of personality and fashion influenced 	by global trends and online personalities.











	






CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 SUMMARY
	The rapid growth of social media usage among Nigerian youths has significantly influenced their lifestyle, values, and cultural orientation. This study aimed to assess the impact of social media on the spread and acceptance of tattoos among youths, focusing specifically on students at Kwara State Polytechnic, Ilorin. It examined how platforms such as Instagram, TikTok, Facebook, and Snapchat influence the perception, interest, and decision to get tattoos among young individuals. Using a mixed-method approach involving structured questionnaires and interviews with selected students, the research explored key themes including peer influence, celebrity lifestyle imitation, identity expression, and the aesthetic appeal of tattoos as portrayed on social media. Findings revealed that a majority of respondents regularly encounter tattoo-related content online, often in the form of influencer posts, celebrity images, and peer displays. Many respondents admitted that their first real exposure to tattoos was through social media platforms rather than physical interactions or traditional channels.
	A large percentage of participants agreed that social media played a direct role in influencing their perception of tattoos. Tattoos were no longer viewed as acts of rebellion or taboo but rather as symbols of self-expression, fashion, and modernity. Furthermore, the influence of global trends showcased on social media platforms has contributed to the erosion of cultural and religious reservations surrounding tattoos. Students acknowledged that despite the conservative nature of Nigerian society, the virtual world offered them a space where they could explore alternative identities and aesthetics. Additionally, the study uncovered that the visibility of tattoos on social media tends to be accompanied by positive reinforcement — such as likes, comments, and social validation — which further encourages the spread of tattoo culture. This suggests that social media does not only expose students to tattoo imagery but also creates an environment that rewards and normalizes such choices.
5.2 CONCLUSION
	From the data gathered and analyzed, it is evident that social media has a significant impact on the spread of tattoos among Nigerian youths, especially students in tertiary institutions like Kwara State Polytechnic. Social media has evolved into a major cultural influencer, with the power to reshape traditional values, norms, and behaviors. The results of this study show that tattoo culture is gaining widespread acceptance among youths, primarily because social media has changed the narrative around body art. Where tattoos were once stigmatized and associated with deviance, they are now often seen as trendy and expressive. Students are increasingly using tattoos as a form of personal branding or identity, encouraged by social media personalities and online communities. Despite the evolving attitudes, the study also notes a potential conflict between the influence of global digital culture and local moral values. Many youths are caught between admiration for Western or global influencers and the expectations of their religious or cultural communities. This growing divide underscores the need for more guided conversations about identity, influence, and cultural preservation.
Overall, the conclusion drawn is that social media has a dual role — it informs and inspires, but it also alters perceptions and behaviors. In the case of tattoo culture among Nigerian youths, it has acted as a powerful engine driving interest, acceptance, and participation in tattoo practices.
5.3 RECOMMENDATIONS
Based on the findings and conclusion of the study, the following recommendations are proposed:
1. Media Literacy Education: Educational institutions, particularly tertiary schools like Kwara State Polytechnic, should incorporate media literacy into their orientation or general studies curriculum. This would help students critically analyze the content they consume and become more conscious of how digital trends can shape their values and choices.
2. Guidance and Counseling Services: The school should strengthen its guidance and counseling services to offer students a space to discuss identity issues, peer pressure, and social media influence. Counselors should also address topics such as self-esteem and body image, which are often at the core of decisions like getting tattoos.
3. Engagement of Parents and Community Leaders: Parents and community leaders need to be more involved in open, non-judgmental conversations with youths about social trends and lifestyle choices. This approach can bridge the generational and cultural gap between tradition and modern expression, allowing for better understanding and guidance.
4. Health Awareness Campaigns: Health and wellness clubs or student unions should collaborate with healthcare providers to organize seminars on the risks and safety concerns associated with tattoos. These should include discussions on hygiene, allergic reactions, bloodborne diseases, and the importance of going to licensed tattoo artists.
5. Policy Review and Cultural Advocacy: While censorship is not the solution, there should be balanced regulation of content related to body modification on Nigerian social media spaces. Authorities and cultural institutions can support campaigns that promote cultural values while allowing for individual expression. Youth-targeted campaigns should be developed to encourage responsible decision-making without shaming or stigmatizing.
6. Further Research: This research was limited to a specific geographic location. Future studies should broaden the scope to include students from multiple institutions across Nigeria to provide comparative data and a deeper understanding of regional differences in attitudes toward tattoos.



















REFERENCES
Akintayo, L. W. (2021). Influence of Social Media as Marketing Strategy for Establishing 	Youth’s Fashion Consciousness and Purchase Intention towards Edogor, I. O.,
Akintola, A. A. (2024). Social Media Use as a Predictor of Body Image and Self-	Esteem among 	Undergraduates in Selected Universities in Osun State.
Afriklens (2024). African Body Art and Tattoos: The Evolution of a Cultural Tradition.
Atkinson, M. (2003). Tattooed: The Sociogenesis of a Body Art
Atkinson, M. (2003). Tattooed: The Sociogenesis of a Body Art
Boyd, D. (2014). It’s Complicated: The Social Lives of Networked Teens
Olatunji, O. (2020). “Youth Culture and the Influence of Social Media in Nigeria”
 Pew Research Center (2018). Teens, Social Media & Technology
Statista (2024). Social Media Usage in Nigeria
Igboin, B. O. (2011). “Traditional African Religious Beliefs and Cultural Values”
Chiaghana, C. A., Uchendu, C. E., & Obi, I. R. (2024). Influence of Instagram on Body Image 	and Self-Esteem among Female Nnamdi Azikiwe University 
Makafui, J. H. (2021).Influence of Social Media on Self-Perception among the Youth.Academia.edu.
Jonah, A. A., & Ojo, L. I. (2015). Influence of Social Media on Youths’ Usage of Traditional Mass Media in Nigeria. New Media and Mass Communication, 39, 1–8..
Vogue (2021). How Three Young Nigerian Artists Are Standing Up to Conservative 	Gender Norms.
WHO (2019). Tattooing and Health Risk Awareness.








11

