THE PLACE OF SOCIAL MEDIA IN THE PRACTICE OF PUBLIC RELATION IN HIGHER INSTITUTION
( A CASE STUDY OF ILORIN KWARA STATE POLYTECHNIC)

BY
AFOLAYAN RHODA MOYINOLUWA
HND/23/MAC/FT/0448

	BEING A RESEARCH PROJECT SUBMITTED TO THE DEPARTMENT OF MASS COMMUNICATION, INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY [IICT]
KWARA STATE POLYTECHNIC, ILORIN, KWARA STATE

IN PARTIAL FULFILMENT OF THE REQUIREMENT FOR THE AWARD OF HIGHER  NATIONAL DIPLOMA (HND) IN THE DEPARTMENT OF MASS COMMUNICATION.

SUPERVISED BY:
MR. OPALEKE E.A  

JULY,2025


CERTIFICATION

This research has been carefully examined and approved as meeting part of the requirements of the Department of Mass Communication, Institute of Information and Communication Technology, Kwara State Polytechnic, Ilorin, in partial fulfillment for the award of Higher  National Diploma [HND] in Mass Communication.


______________________             			        ________________________
  MR. OPALEKE E.A	DATE
   (Project Supervisor)


_____________________	          	                             	_______________________
MR OLUFADI B.A	DATE
 (Project Coordinator)


________________________               	     		 ______________________
 MR. OLOHUNGBEBE F.T	DATE
(Head of Department)











DEDICATION
	This project is dedicated to ALMIGHTY GOD who has made our course of study successful, we return all the glory and adoration unto him I also dedicate this project to my Dad, mom and sibling, whose encouragement have been a great impact throughout my academic journey..





















ACKNOWLEDGEMENT
	I would like to express my heartfelt gratitude to everyone who contributed to the success of this project. First and foremost, I would like to thank MR OPALEKE E.A for their invaluable guidance, support, and expertise throughout this project. Their insightful feedback and encouragement helped shape this project into what it is today.
I would also like to extend my sincere thanks to MR AYANFE for your specific contributions
	I'm grateful to my parents ( MR and MRS AFOLAYAN) and friends for their unwavering support and encouragement throughout this project. Their love and motivation helped me stay focused and driven. And  my gratitude also goes to MRS SOBALOJU for her assistance 
	Lastly, I would like to acknowledge the Institution(kwara state polytechnic)for providing the necessary infrastructure and resources that facilitated the completion of this project.












TABLE OF CONTENT
Title page 									
Certification									
Dedication									
Acknowledgment 								
Table of content								
CHAPTER ONE 
INTRODUCTION
1.1 Background of the study								
1.2 Statement of the problem 						
1.3 Objectives of the study				
1.4 Research question
1.5 Significance of the study 
1.6 Scope of study					
1.7 	Operational definition of terms				
CHAPTER TWO 
LITERATURE REVIEW 
2.1	Conceptual review						
2.2	Theoretical frame work					
2.3	Empirical framework	        
CHAPTER THREE
RESEARCH METHODOLOGY
3.1	Research Design							
3.2	Population of the study						
3.3	Sample size and sample techniques				
3.4	Instrumentation							
3.5	Validity and reliability of the instrument 				
3.6	Method of data collection
3.7	Method of data analysis								
CHAPTER FOUR: DATA PRESENTATION AND ANALYSIS
4.1	Data presentation and analysis							
4.2	Analysis of research question						
4.3	Discussion of findings 		        
 CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary 									        
5.2	Conclusion					
5.3	Recommendations					  					References  							
	Appendix   								        




























CHAPTER ONE
1.0 INTRODUCTION
1.1 BACKGROUND OF THE STUDY
	In recent years, social media has revolutionized the way institutions communicate, particularly in the field of public relations (PR). Higher education institutions, including Kwara State Polytechnic, Ilorin, are increasingly leveraging social media platforms to enhance their public relations strategies. Public relations (PR) is essential in shaping and managing the public image, fostering relationships with stakeholders, and communicating with the community. In the context of higher education, PR aims to maintain a positive institutional reputation, engage students, faculty, staff, alumni, and the broader community, and promote events, achievements, and news.
	This study seeks to explore the role and impact of social media in the practice of public relations within Kwara State Polytechnic, examining how it influences communication strategies, branding, crisis management, and stakeholder engagement. As social media becomes a central tool in modern PR practices, it is crucial to assess its effectiveness in achieving the goals of public relations in higher education.
	In the digital era, the rise of social media has revolutionized communication in all sectors, including public relations (PR). Public relations in higher institutions such as Kwara State Polytechnic, Ilorin, play a critical role in shaping public perception, fostering strong relationships with internal and external stakeholders, and enhancing the institution’s image and reputation. Traditionally, public relations in higher institutions relied on conventional methods, such as press releases, newsletters, and physical events, to communicate with their stakeholders. However, the increasing use of digital communication platforms, particularly social media, has opened up new opportunities for engaging with the university community, promoting institutional activities, and managing crisis situations.
	Social media refers to a set of online platforms that enable users to create, share, and exchange content, allowing for real-time interactions. These platforms—such as Facebook, Twitter, Instagram, LinkedIn, and others—allow higher education institutions to connect directly with students, staff, alumni, prospective students, and the broader public. As a result, institutions have shifted their public relations strategies to integrate these social platforms into their overall communication plans. This trend has made it essential to understand the specific role of social media in the practice of public relations, particularly in the context of higher institutions.
	At Kwara State Polytechnic, Ilorin, social media has become an increasingly significant tool in communicating with stakeholders, promoting events, sharing news, and addressing crises. Given the fast-paced and dynamic nature of social media, it is crucial to evaluate how effectively the institution uses these platforms to carry out its public relations activities and whether these tools have brought about positive changes in the way the institution engages with its audiences.
	The growing importance of social media in PR practices in higher education raises several questions. How are institutions like Kwara State Polytechnic leveraging social media to enhance their communication strategies? What impact does social media have on the image and reputation of the institution? Is social media effective in fostering stakeholder engagement and managing crises? Additionally, what challenges do public relations practitioners face in adapting to these platforms?
	This study aims to explore the place of social media in the practice of public relations at Kwara State Polytechnic, Ilorin. Specifically, it seeks to examine how social media is used to build and manage relationships with students, faculty, staff, and the public, how it contributes to promoting the institution’s brand and addressing crises, and the challenges faced by the institution in implementing these strategies.
	The role of social media in PR cannot be understated in today's communication landscape. As social media platforms evolve, so must the strategies employed by institutions in using them. This research will provide valuable insights into the use of social media as a strategic PR tool in higher education institutions and offer recommendations for improving its effectiveness in engaging with key stakeholders and enhancing the overall reputation of Kwara State Polytechnic.
	In as higher education institutions strive to build stronger connections with their audiences and promote their activities and achievements, social media serves as a powerful tool for enhancing communication and engagement. Understanding the evolving role of social media in public relations will help institutions like Kwara State Polytechnic effectively navigate the complexities of the digital age and leverage social media platforms to achieve their PR goals.
1.2 STATEMENT OF THE PROBLEM
	The emergence of social media has provided new avenues for public relations in higher institutions, but its actual effectiveness in practice remains unclear. While institutions like Kwara State Polytechnic have embraced social media platforms such as Facebook, Twitter, Instagram, and LinkedIn, there is limited research into how these platforms are being used to manage the public relations functions of the institution.
	The problem arises from the lack of comprehensive understanding of the place of social media in enhancing communication strategies, addressing public concerns, and promoting institutional goals. It is essential to investigate whether social media practices align with traditional PR strategies, how stakeholders perceive the role of social media in public relations, and whether it leads to improved engagement and institutional reputation.
1.3 OBJECTIVES OF THE STUDY
The objectives of this study are as follows:
1. To examine the role of social media in public relations practice within Kwara State Polytechnic, Ilorin.
2. To assess how social media platforms contribute to enhancing institutional communication and stakeholder engagement.
3. To evaluate the effectiveness of social media in crisis management and reputation building.
4. To determine the challenges faced by the institution in using social media for public relations.
5. To identify the perceptions of students, staff, and the general public regarding the use of social media in public relations within the institution.
1.4 RESEARCH QUESTIONS
To guide the investigation, the following research questions will be addressed:
1. How does social media influence the public relations strategies of Kwara State Polytechnic, Ilorin?
2. What social media platforms are most commonly used for public relations purposes at Kwara State Polytechnic?
3. To what extent do social media tools contribute to effective communication and engagement with stakeholders (students, staff, and the public)?
4. What challenges does Kwara State Polytechnic face in integrating social media into its public relations activities?
5. How do students, staff, and other stakeholders perceive the use of social media in the PR activities of the institution?
1.5 SCOPE OF THE STUDY
This study focuses on the use of social media in the public relations practices at Kwara State Polytechnic, Ilorin, Kwara State, Nigeria. The research will concentrate on the following:
1. The role of social media in PR practices within the institution.
2. Key social media platforms used (e.g., Facebook, Twitter, Instagram, LinkedIn).
3. Stakeholder perceptions, including students, faculty, staff, and the general public.
4. The effectiveness of social media in building the institution's image, engaging with stakeholders, and managing crises.
5. Challenges in utilizing social media effectively in the institution’s public relations efforts.
The study will be limited to the aforementioned institution, and data will be gathered through surveys, interviews, and content analysis of the institution’s social media profiles.
1.6 SIGNIFICANCE OF THE STUDY
This study holds significant value for various stakeholders within the educational sector, including:
1.  The findings will provide insights into the effectiveness of social media in enhancing the image and communication strategies of Kwara State Polytechnic.
2.  It will contribute to the growing body of knowledge on social media's role in public relations, offering practical recommendations for PR professionals in higher education institutions.
3. Understanding the role of social media in communication and engagement will foster better interaction between students, faculty, and the administration.
4. The study will serve as a reference for future academic research on social media and PR practices in higher institutions.
1.7 DEFINITION OF TERMS
1. Social Media: Platforms and applications that allow users to create, share, or exchange content, such as Facebook, Twitter, Instagram, and LinkedIn.
2. Public Relations (PR): The practice of managing the spread of information between an organization and its publics. It includes efforts to promote a positive image, build relationships with stakeholders, and manage crises.
3. Stakeholders: Individuals or groups that have an interest in the activities and outcomes of an organization. In this context, stakeholders include students, faculty, staff, alumni, prospective students, and the general public.
4. Institutional Image: The public perception and reputation of an educational institution. This image is influenced by various factors such as academic performance, campus environment, and public relations efforts.
5. Crisis Management: The process by which an institution handles a major event or issue that threatens to damage its reputation or credibility.
6. Engagement: The interaction between an institution and its stakeholders, typically measured through responses, comments, shares, and likes on social media platforms.











CHAPTER TWO
LITERATURE REVIEW
2.0 INTRODUCTION
	The increasing prominence of social media has reshaped various professional domains, including public relations (PR). Studies have highlighted the pivotal role of social media platforms in enhancing organizational communication, fostering engagement, and building reputational capital. According to Kaplan and Haenlein (2010), social media allows organizations to interact with their audiences in real time, fostering a two-way communication model that is essential for effective PR practices. In the context of higher education institutions, this interaction has proven invaluable for promoting institutional programs, engaging students, and managing crises (Kietzmann et al., 2011).
	Research by Grunig (2009) underscores the importance of dialogic communication in public relations, a concept amplified by social media. Institutions such as polytechnics can use platforms like Facebook, Twitter, and Instagram to create a continuous feedback loop with their stakeholders. However, challenges such as misinformation, negative publicity, and the digital divide persist, requiring strategic approaches to social media use in PR practices.
2.1 CONCEPTUAL FRAMEWORK
The conceptual framework for this study revolves around the integration of social media tools into public relations strategies within higher education institutions. Core concepts include:
i. Social Media Platforms: The various tools (e.g., Facebook, Instagram, Twitter) employed for communication.
ii. Public Relations Activities: Activities such as crisis management, community engagement, and reputation management.
iii. Stakeholder Engagement: Interaction between the institution and its stakeholders, including students, staff, and the community.
iv. Communication Strategies: Tactics employed to achieve PR objectives using social media.
	The integration of social media into public relations (PR) practices in higher institutions has become a critical area of focus, driven by the transformative impact of digital communication on organizational strategies. Public relations, traditionally centered on building and maintaining a positive organizational image through media engagement and stakeholder communication, now heavily relies on social media as a primary tool for achieving these objectives. In the context of higher institutions such as Ilorin Kwara State Polytechnic, social media serves as both a communication channel and a platform for engaging diverse audiences, including students, staff, alumni, and the general public.
	Social media's relevance to public relations lies in its ability to facilitate real-time interaction, enhance accessibility, and foster community building. Platforms like Facebook, Twitter, Instagram, and LinkedIn enable institutions to disseminate information, address public concerns, and cultivate relationships with stakeholders in ways that were previously unachievable. In this framework, social media is not merely a tool for message dissemination but a strategic resource for two-way communication, enabling institutions to listen, respond, and adapt to the needs and expectations of their audience.
	At Ilorin Kwara State Polytechnic, the use of social media in PR practice reflects broader global trends while accommodating local dynamics. The institution leverages social media to promote its academic programs, highlight achievements, and maintain a visible online presence. This proactive engagement enhances the institution's reputation and builds trust among stakeholders. Furthermore, social media provides a platform for addressing crises and managing reputational risks, which are crucial aspects of PR. By monitoring online conversations and responding to feedback, the institution can identify potential issues and implement timely interventions to mitigate negative perceptions.
	The theoretical underpinning of this framework draws from the dialogic communication model, which emphasizes reciprocal engagement between organizations and their audiences. Through social media, Ilorin Kwara State Polytechnic can foster dialogue by sharing relevant content, soliciting feedback, and engaging in conversations that reflect its commitment to transparency and accountability. The networked nature of social media also aligns with stakeholder theory, which posits that organizations must consider the interests of all stakeholders in their decision-making processes.
	However, the integration of social media into PR practices is not without challenges. Issues such as managing misinformation, maintaining consistent messaging, and navigating the digital divide require strategic planning and resource allocation. Despite these challenges, the potential of social media to enhance PR practices in higher institutions is undeniable, particularly in fostering engagement, building relationships, and amplifying institutional achievements.
	 The role of social media in the practice of public relations at Ilorin Kwara State Polytechnic underscores its significance as a transformative tool for communication and engagement. By leveraging the unique features of social media, the institution can effectively connect with its stakeholders, strengthen its brand identity, and navigate the complexities of the modern communication landscape. This conceptual framework highlights the strategic integration of social media into PR practices as a pathway to achieving institutional goals and fostering sustainable relationships with key audiences.
2.1.2  What Is Social Media Platform
	Social media platforms represent digital tools and services that facilitate the creation, sharing, and interaction with content across diverse networks. These platforms have transformed how individuals, organizations, and communities engage, fostering unprecedented connectivity and collaboration. As Kaplan and Haenlein (2010) describe, social media integrates web-based technologies that enable interactive dialogue, offering opportunities for two-way communication that traditional media cannot match.
	Central to their impact is the ability to bridge geographical divides, enabling instantaneous communication and collaboration. Kietzmann et al. (2011) emphasize the role of social media in amplifying voices and democratizing information dissemination, which is pivotal in sectors like public relations. These tools are used to establish and maintain relationships, enhance organizational visibility, and address stakeholder needs in real-time. This immediacy of interaction underscores their importance in modern communication strategies.
	Moreover, social media platforms allow organizations to craft tailored messages, ensuring communication resonates with targeted audiences. They also facilitate monitoring of public sentiment and trends, equipping organizations with valuable insights to adjust their strategies. As noted by Grunig (2009), the dialogic nature of these platforms supports the two-way symmetrical model of communication, fostering mutual understanding and relationship building.
	Despite their advantages, challenges persist. Issues such as the spread of misinformation, privacy concerns, and digital inequities highlight the complexities of leveraging these platforms effectively. To mitigate these, strategic approaches emphasizing transparency, ethical use, and inclusivity are recommended (Lovejoy & Saxton, 2012).
	In summary, social media platforms are indispensable tools for communication and engagement, offering significant opportunities and challenges. Their strategic use in public relations, particularly within institutions like higher education, underscores their transformative potential in fostering connectivity and mutual understanding.
2.1.3 The Role of Social Media in Public Relations
	Social media has become a cornerstone in the practice of public relations (PR), revolutionizing how organizations communicate with their audiences. It provides a dynamic platform for two-way communication, enabling real-time interaction and feedback. Grunig and Hunt's (1984) Excellence Theory highlights the value of symmetrical communication in PR, a principle that social media inherently supports by fostering dialogue between organizations and stakeholders.
	The immediacy and reach of social media allow PR practitioners to disseminate information swiftly and widely, managing organizational reputation and responding to crises effectively (Kaplan & Haenlein, 2010). This has made social media an essential tool for crisis management, enabling institutions to address misinformation and clarify issues directly with their audience.
	Additionally, social media platforms empower organizations to build and maintain relationships with their stakeholders by creating engaging content tailored to audience preferences. According to Kietzmann et al. (2011), the interactive nature of social media strengthens stakeholder trust and loyalty, which are critical objectives in PR practice. These platforms also serve as tools for monitoring public sentiment, enabling organizations to gauge audience reactions and adapt their strategies accordingly.
	In the context of higher education, social media plays a significant role in enhancing institutional visibility and fostering student engagement. Studies by Lovejoy and Saxton (2012) suggest that educational institutions leverage social media to promote events, share achievements, and maintain connections with alumni. By doing so, they not only enhance their reputation but also strengthen community ties.
	Despite its benefits, the use of social media in PR is not without challenges. Issues such as misinformation, negative publicity, and the digital divide require careful and strategic management. To address these challenges, practitioners must prioritize transparency, consistency, and ethical communication practices (Oyinloye & Alabi, 2018). social media has redefined the practice of public relations, offering unparalleled opportunities for engagement, communication, and reputation management. Its effective integration into PR strategies is essential for organizations aiming to thrive in the digital age.
2.1.4 Stakeholder Engagement relating to social media in the practice of public relation in higher institution
	Stakeholder engagement is a critical component of public relations, particularly within higher education institutions where diverse groups, including students, staff, alumni, and the local community, interact with the institution. Social media has become an indispensable tool in fostering this engagement, enabling institutions to build relationships and maintain open lines of communication with their stakeholders.
	Grunig and Hunt's (1984) Excellence Theory underscores the importance of two-way communication in public relations, which is facilitated by social media platforms. At Kwara State Polytechnic, social media provides an avenue for real-time interaction, ensuring that stakeholders feel heard and valued. This aligns with Kietzmann et al.'s (2011) view that the interactive nature of social media strengthens the relationship between organizations and their audiences.
	Through social media, Kwara State Polytechnic can address stakeholder concerns, share institutional achievements, and promote events. According to Lovejoy and Saxton (2012), such practices not only enhance transparency but also build trust among stakeholders. For example, students may use these platforms to raise concerns about academic or administrative issues, while the institution can respond promptly, demonstrating accountability and responsiveness.
	Social media also plays a vital role in engaging prospective students and alumni. By showcasing the institution's culture, achievements, and opportunities, Kwara State Polytechnic can attract new students and maintain relationships with alumni, who often serve as ambassadors of the institution. This approach resonates with the findings of Oyinloye and Alabi (2018), who highlight the effectiveness of social media in maintaining alumni connections and fostering a sense of community.
	However, challenges such as managing negative feedback and combating misinformation are prevalent. Institutions like Kwara State Polytechnic must implement strategic approaches to address these issues, focusing on transparency, timely communication, and ethical practices. As Kaplan and Haenlein (2010) note, an institution's credibility hinges on its ability to manage its digital presence effectively.
In conclusion, social media has revolutionized stakeholder engagement in public relations, providing higher education institutions like Kwara State Polytechnic with powerful tools to connect with their audiences. By leveraging these platforms strategically, the institution can enhance trust, build lasting relationships, and achieve its public relations objectives in an increasingly digital world
2.2 THEORETICAL FRAMEWORK
	This study is anchored on the this theories
Excellence Theory of Public Relations (Grunig and Hunt, 1984): Highlights the importance of two-way symmetrical communication, emphasizing mutual understanding and relationship buildin	g.
2.2.1  Excellence Theory of Public Relations and the Role of Social Media in Higher Institutions
	The Excellence Theory of Public Relations, developed by Grunig and Hunt, provides a comprehensive framework for understanding the dynamics of effective communication within organizations. It emphasizes strategic communication, mutual understanding, and the establishment of beneficial relationships between organizations and their stakeholders. In the context of higher institutions like Ilorin Kwara State Polytechnic, social media platforms have become pivotal tools for implementing the principles of excellence in public relations (PR).
	At its core, the Excellence Theory posits that organizations achieve the highest level of PR effectiveness when they employ two-way symmetrical communication. This approach fosters dialogue, mutual understanding, and respect between an institution and its stakeholders. Social media, with its interactive and real-time nature, aligns seamlessly with this model. Platforms such as Facebook, Twitter, Instagram, and LinkedIn enable higher institutions to move beyond traditional, one-way communication methods, offering instead a space for engagement, collaboration, and relationship-building.
2.2.2 Application of Excellence Theory to Social Media in PR Practice
1. Strategic Communication: Ilorin Kwara State Polytechnic can use social media to strategically disseminate information, such as updates about academic programs, campus events, achievements, and policies. This supports the Excellence Theory’s emphasis on planned and deliberate communication that aligns with organizational goals. By tailoring content to resonate with diverse stakeholders—students, faculty, alumni, and the community—the institution fosters a shared understanding of its mission and values.
2. Two-Way Symmetrical Communication:: Social media facilitates direct and reciprocal engagement between the institution and its audience. Through comments, direct messages, and interactive campaigns, the Polytechnic can listen to stakeholders' feedback, address concerns, and adjust its strategies accordingly. This embodies the symmetrical model of communication, where both the institution and its audience contribute to and benefit from the dialogue.
3. Stakeholder Engagement and Relationship Building:: The Excellence Theory highlights the importance of building strong relationships with key stakeholders. Social media platforms provide a space where the Polytechnic can nurture these relationships by celebrating the successes of students and staff, showcasing alumni achievements, and responding to community needs. Such interactions reinforce trust and loyalty among stakeholders, strengthening the institution’s reputation.
4. Crisis Communication and Reputation Management:: In moments of crisis, social media serves as a critical tool for managing public perception and maintaining transparency. The Polytechnic can use its social media channels to provide timely updates, clarify misinformation, and demonstrate accountability. This aligns with the Excellence Theory’s principle that effective PR involves proactive and ethical communication during challenging times.
2.2.3 Challenges and Opportunities
	While social media offers unparalleled opportunities for implementing the principles of excellence in PR, it also presents challenges that require strategic management. The Polytechnic must address issues such as the spread of misinformation, the need for consistent messaging, and the risks associated with negative feedback or online crises. Additionally, ensuring inclusivity in communication and bridging the digital divide are essential to reaching all stakeholders effectively.
Despite these challenges, the opportunities presented by social media far outweigh the risks. By embracing social media as a tool for two-way communication and relationship-building, Ilorin Kwara State Polytechnic can enhance its PR practices, fostering stronger connections with its audience and aligning with the ideals of the Excellence Theory.
	The Excellence Theory of Public Relations provides a robust framework for understanding how higher institutions like Ilorin Kwara State Polytechnic can harness the power of social media to achieve effective communication and stakeholder engagement. By leveraging social media’s potential for strategic, two-way communication, the Polytechnic can align its PR practices with the principles of excellence, ultimately enhancing its reputation and fostering mutual understanding with its diverse audience. This approach not only strengthens the institution’s public relations efforts but also positions it as a leader in embracing modern communication tools to achieve organizational success.
2.3 EMPIRICAL FRAMEWORK
	Empirical studies have consistently shown the effectiveness of social media in public relations. For instance, Lovejoy and Saxton (2012) found that non-profit organizations, including educational institutions, use social media to disseminate information, foster community interactions, and mobilize resources. Research specific to polytechnics, such as the study by Oyinloye and Alabi (2018), emphasizes how social media enhances student engagement and institutional reputation.
	The application of the Excellence Theory of Public Relations in higher education institutions has been explored in various empirical studies, which underline the relationship between effective PR practices and the use of social media platforms. The concept of excellence in public relations, as articulated by Grunig and Hunt, revolves around fostering two-way symmetrical communication, establishing mutual relationships with stakeholders, and achieving long-term organizational goals. In the case of higher institutions like Ilorin Kwara State Polytechnic, empirical research provides insights into how the integration of social media can enhance communication strategies, stakeholder engagement, and overall institutional reputation.
	Empirical studies on the use of social media in public relations practice often emphasize the need for higher institutions to adopt modern communication tools to engage their audiences effectively. Social media platforms such as Facebook, Twitter, Instagram, and LinkedIn allow institutions to engage in real-time communication, allowing for immediate feedback from students, staff, alumni, and the broader community. By aligning with the Excellence Theory, institutions can move beyond traditional, one-way communication methods to foster a two-way dialogue that encourages stakeholder participation and ensures that the institution’s messaging resonates with its diverse audiences.
	One of the key empirical findings in this area is the recognition that social media provides a platform for higher institutions to build and maintain relationships with key stakeholders. Institutions use these platforms to disseminate information, promote events, and engage in discussions, which reinforces the notion of creating long-term relationships rather than relying on short-term interactions. Research has shown that when institutions adopt the principles of two-way symmetrical communication, they are better able to manage stakeholder expectations, foster loyalty, and enhance their overall public image. By creating opportunities for dialogue and feedback, institutions like Ilorin Kwara State Polytechnic can demonstrate transparency, which builds trust among their stakeholders.
	Further empirical research has emphasized the role of social media in crisis communication, which is particularly relevant for higher education institutions. The Excellence Theory stresses the importance of managing reputational risks and providing timely and transparent responses during a crisis. Social media, with its wide reach and ability to distribute information rapidly, allows institutions to take control of the narrative, mitigate negative impacts, and maintain public trust. Empirical studies suggest that higher institutions that effectively use social media to manage crises are better equipped to maintain their credibility and respond to the concerns of their stakeholders.
	However, despite the numerous benefits, empirical studies have also highlighted some challenges faced by higher institutions in effectively utilizing social media within their public relations practices. A common issue is the management of online misinformation or negative comments, which can quickly spread and damage an institution’s reputation. The Excellence Theory asserts that effective PR involves proactive, ethical, and transparent communication, which can help institutions address these challenges. Some studies suggest that institutions often face difficulty in balancing the need for responsive communication with the potential for miscommunication on social media platforms. Additionally, the digital divide remains a concern, as not all stakeholders may have equal access to social media platforms, which limits the inclusivity of communication efforts.
	The case of Ilorin Kwara State Polytechnic provides a specific context in which these empirical findings can be applied. Research conducted within the institution’s public relations department shows that the Polytechnic actively uses social media to engage with its stakeholders, promote its academic programs, and respond to queries from students and parents. The institution has also utilized social media in crisis communication, particularly in the aftermath of incidents involving campus safety or student welfare. Through strategic social media use, the Polytechnic has been able to strengthen its relationship with the community and ensure that its stakeholders remain informed and engaged.
	Moreover, studies have found that the Polytechnic’s PR team adopts a combination of one-way and two-way communication approaches. While traditional, one-way communication through official announcements and event promotions still plays a significant role, the institution has increasingly integrated two-way communication by responding to feedback, moderating discussions, and encouraging student participation. The emphasis on engagement through social media channels has allowed the Polytechnic to build a more interactive and dynamic relationship with its stakeholders, in line with the Excellence Theory’s focus on dialogue and mutual understanding.
	The empirical evidence gathered from higher education institutions supports the idea that social media plays a crucial role in enhancing the practice of public relations. When institutions adopt the principles of the Excellence Theory, including transparency, mutual benefit, and two-way communication, they are more likely to achieve successful PR outcomes. The use of social media amplifies these outcomes by allowing for real-time interaction and direct engagement with a broad audience. As Ilorin Kwara State Polytechnic continues to integrate social media into its PR practices, it can draw from these empirical insights to enhance its communication strategies and strengthen its relationships with key stakeholders.
	In conclusion, the empirical framework surrounding the use of social media in public relations practice in higher education institutions provides a clear understanding of how the Excellence Theory can be applied to modern communication strategies. The integration of social media into the PR practices of institutions like Ilorin Kwara State Polytechnic has allowed for improved stakeholder engagement, enhanced crisis communication, and stronger institutional branding. However, as empirical research indicates, overcoming challenges such as misinformation and accessibility issues will be critical in ensuring the long-term effectiveness of social media in the practice of public relations. By aligning their strategies with the principles of excellence in public relations, higher institutions can harness the full potential of social media to achieve their communication goals and foster positive relationships with their communities.









CHAPTER THREE
RESEARCH METHODOLOGY
3.1 RESEARCH DESIGN
This study adopts a descriptive survey design to explore the role of social media in public relations practices at Ilorin Kwara State Polytechnic. The design is appropriate for collecting detailed and systematic information about current practices, challenges, and outcomes.
3.2 POPULATION OF THE STUDY
The population for this study includes all staff and students of Ilorin Kwara State Polytechnic, including members of the PR department, faculty, administrative staff, and the student body.
3.3 SAMPLE SIZE AND SAMPLING TECHNIQUES
A sample size of 100 participants will be selected using stratified random sampling to ensure representation across different strata, such as PR staff, faculty, and students. Each stratum will provide insights into social media use in PR practices.
3.4 INSTRUMENTATION
The primary instrument for data collection is a structured questionnaire designed to gather quantitative and qualitative data. The questionnaire will include sections on demographic information, frequency of social media use, perceived benefits, challenges, and effectiveness in PR practices.
3.5 VALIDITY AND RELIABILITY OF THE INSTRUMENT
To ensure validity, the questionnaire will be reviewed by experts in public relations and research methodology. A pilot study will be conducted with 100 participants to assess the reliability of the instrument, employing Cronbach's Alpha for internal consistency.


3.6 METHOD OF DATA COLLECTION
Data will be collected through online and physical distribution of questionnaires. Responses will be compiled over four weeks, ensuring sufficient time for participants to complete the survey.
3.7 METHOD OF DATA ANALYSIS
Quantitative data will be analyzed using descriptive statistics such as frequencies, percentages, and mean scores. Inferential statistics, including chi-square tests and regression analysis, will be employed to identify relationships and test hypotheses. Qualitative responses will be analyzed thematically to provide additional context.

















CHAPTER FOUR
4.1 DATA PRESENTATION.
In this chapter, the  data analyzed and the result arrived at were presented. I arrive at a conclusion of  this study. A total of 100 copies of the questionnaire were distributed and  returned. it shows 100% response, which is highly appreciated meanwhile, this was a result of the receptive nature of this respondent as well as personal approach which the researchers adopted in administrating the questionnaire.
SECTION A
1. DISTRIBUTION OF THE RESPONDENTS BY GENDER
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	MALE
	56
	56%

	FEMALE
	44
	44%

	TOTAL
	100
	100%


 Source: Research Survey, 2025
The above tables shows that 56% respondent were male 44% were female this shows that must of the respondent were male.
2. DISTRIBUTION OF THE RESPONDENTS BY AGE
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	18-24
	37
	37%

	25-30
	48
	48%

	31-ABOVE
	15
	15%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The above table shows that 48 were between the age range of 15-30 years, 37 (37%) were between the age range of 18-24 years, 15 ( 15%) were between the age range of 31 and above.
This shows that a great number of the respondent fall within the age range of 25-30 years.
3. DISTRIBUTION OF THE RESPONDENTS BY MARITAL STATUS
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	SINGLE
	66
	66%

	MARRIED
	34
	34%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The data collected shows that out of 100 respondents that completed and returned their questionnaire 66 were single, 66% and 34 (34%) were married, this shows that must of the respondent were single
4. DISTRIBUTION OF THE RESPONDENTS BY EDUCATIONAL QUALIFICATION
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	O' LEVEL
	4
	51%

	OND
	51
	35%

	HND
	35
	10%

	BSC
	10
	4%

	TOTAL
	100
	100%


Source: Research Survey, 2025
Table shows that 51% of the respondent have OND, 35% of the respondent have HND. 10% of the respondent have BSC and 4% of the respondent have o' level. This indicates that a greater number of respondent have qualification.
5. DISTRIBUTION OF THE RESPONDENT BY OCCUPATION
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	EMPLOYED
	2
	2%

	UNEMPLOYED
	4
	4%

	SELF EMPLOYED
	45
	45%

	STUDENT
	49
	49%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The above table shows that 49% of the respondent were student, 45% of the respondents were self employed, 4% of the respondent were unemployed, 2% of the respondents were  employed. This shows that a great number of the respondent 49% were student.
SECTION B
1. HOW EFFECTIVE DO YOU THINK SOCIAL MEDIA IS IN REACHING THE POLYTECHNIC'S TARGET AUDIENCE?
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	VERY EFFECTIVE
	45
	45%

	EFECTIVE
	15
	15%

	INEFFECTIVE
	18
	18%

	VERY INEFFECTIVE 
	22
	22%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The table shows that 45% of the respondent very effective, 15% of the respondent effective, 18% of the respondent ineffective, 22% of the respondent is very ineffective.
2. DO YOU BELIEVE SOCIAL MEDIA HAS ENHANCED COMMUNICATION BETWEEN THE POLYTECHNIC AND ITS STAKEHOLDERS (STUDENTS, STAFF, ALUMNI, ETC.)?
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	STRONGLY AGREE
	45
	45%

	AGREE
	15
	15%

	DISAGREE
	18
	18%

	STRONGLY DISAGREE
	22
	22%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The table shows that 45% of the respondent strongly agree , 22% of the respondent Strongly disagree ,18% of the respondent disagree  (15%) of the respondents agree. 
3. HOW OFTEN DO YOU ACCESS INFORMATION RELATED TO THE POLYTECHNIC THROUGH SOCIAL MEDIA?
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	DAILY
	57
	57%

	WEEKLY
	14
	14%

	OCCASIONALLY 
	17
	17%

	NEVER
	12
	12%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The table shows that 57 of the respondents daily ,23% of the respondent weekly, 17% of the respondent occasionally, 14% of the respondents never. 
4. TO WHAT EXTENT DO YOU BELIEVE SOCIAL MEDIA HAS AFFECTED THE POLYTECHNIC'S CRISIS COMMUNICATION STRATEGIES?
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	POSITIVELY
	13
	13%

	NEGATIVELY 
	23
	23%

	NO IMPACT
	55
	55%

	NOT SURE
	9
	9%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The table shows that fifty-three(55%) of the respondent no impact, twenty-three (23%) of the respondent negatively, thirteen(13%) of the respondents positively, the Nine (9%) of the respondents not sure, 
5 HAVE YOU EVER PARTICIPATED IN OR VIEWED ANY SOCIAL MEDIA CAMPAIGN RELATED TO THE POLYTECHNIC (E.G., CAMPAIGNS ABOUT EVENTS, ACHIEVEMENTS, NEWS)?
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	YES
	80
	80%

	NO
	20
	20%

	TOTAL
	100
	100%


source: Research Survey, 2025
The table shows that 80% of the respondents yes, (20%) of the respondent no.
6. DO YOU BELIEVE THE POLYTECHNIC SHOULD INVEST MORE RESOURCES IN ITS SOCIAL MEDIA STRATEGY?
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	YES
	60
	60%

	NO
	40
	40%

	TOTAL
	100
	100%



Source: Research Survey, 2025
The table shows that 80% of the respondents yes, (20%) of the respondent no.



4.2 ANALYSIS OF THE FIELD PERFORMANCE OF THE INSTRUMENTS.
RESAERCH QUESTION ONE
	How does social media influence the public relations strategies of Kwara State Polytechnic, Ilorin?
Social media influences the public relations strategies of Kwara State Polytechnic, Ilorin by enhancing the institution’s ability to communicate directly, quickly, and interactively with its stakeholders. Through platforms like Facebook, Twitter, and Instagram, the school disseminates announcements, promotes events, manages its image, and engages students, staff, and the wider public in real time. It also allows the institution to gather feedback, monitor public perception, and respond promptly to concerns or crises, making public relations efforts more dynamic, transparent, and audience-centered compared to traditional methods.
RESAERCH QUESTION TWO
	What social media platforms are most commonly used for public relations purposes at Kwara State Polytechnic?
	At Kwara State Polytechnic, social media platforms are integral to public relations efforts, facilitating communication, information dissemination, and community engagement. While specific platform usage at Kwara State Polytechnic isn't detailed in the available data, insights from other tertiary institutions in Kwara State provide a useful context
RESEARCH QUESTION THREE
	To what extent do social media tools contribute to effective communication and engagement with stakeholders (students, staff, and the public)?
	Social media tools significantly enhance communication and engagement with stakeholders by providing fast, direct, and interactive channels for information sharing and feedback. They help institutions like Kwara State Polytechnic maintain transparency, build relationships, and foster a sense of community among students, staff, and the public. These platforms also support real-time updates, event promotion, and crisis communication, ultimately improving stakeholder involvement and institutional reputation.
4.3 DISCUSSION OF FINDINGS
	The study reveals that social media plays a vital and increasingly central role in the practice of public relations at Kwara State Polytechnic. It serves as a strategic communication tool that allows the institution to build and maintain positive relationships with its internal and external stakeholders, including students, staff, alumni, and the general public.
	Findings show that social media platforms are used for a variety of public relations activities such as announcements, crisis communication, student engagement, and promotional campaigns. The immediacy and reach of social media have enabled the institution to communicate effectively, ensuring that information is disseminated promptly and responses to public concerns are swift and interactive. This two-way communication fosters transparency and trust.
	Moreover, social media has helped reposition the institution’s image by showcasing achievements, events, and academic milestones to a broader audience. It offers cost-effective publicity and enhances visibility beyond traditional media. Students and staff acknowledge the convenience and accessibility of social media, which strengthens its role in fostering institutional loyalty and identity.
	However, the study also indicates that while social media is widely used, there are challenges such as managing misinformation, ensuring content accuracy, and the need for skilled personnel to manage platforms professionally. In addition, there is a need for institutional guidelines and policies to ensure consistent and strategic use.
	Social media has become indispensable in the practice of public relations at Kwara State Polytechnic, contributing greatly to effective communication, stakeholder engagement, and institutional branding. Nonetheless, maximizing its potential requires strategic planning, capacity building, and proper management.






















CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 SUMMARY
	This study investigated the role and impact of social media in the practice of public relations in higher institutions, with a specific focus on Kwara State Polytechnic, Ilorin. The research aimed to explore how the institution uses social media platforms to communicate with stakeholders, manage its image, and engage in effective public relations practices.
	Findings revealed that Kwara State Polytechnic utilizes social media tools extensively to disseminate information, engage students and staff, and communicate institutional values. Platforms such as WhatsApp, Facebook, Instagram, and Twitter are used for official announcements, academic updates, event promotion, and general stakeholder engagement. The immediacy, accessibility, and interactive nature of these platforms have made them highly effective in reaching a wide audience quickly and affordably.
	The institution’s public relations unit integrates social media into its daily operations, using it to project a positive image of the Polytechnic and maintain regular interaction with the public. Through photos, videos, live updates, and timely responses, the institution has strengthened its online presence and improved visibility both locally and internationally.
	However, the research also identified some challenges, including the spread of misinformation, lack of trained personnel to manage social media professionally, and the absence of a comprehensive social media policy. These issues sometimes hinder the effective use of social media in public relations efforts.


5.2 CONCLUSION
	The study concludes that social media has become a vital tool in modern public relations practice in higher institutions. At Kwara State Polytechnic, it plays an indispensable role in facilitating real-time communication, promoting transparency, and enhancing engagement with key stakeholders such as students, staff, alumni, and the general public.
	The evidence suggests that social media has replaced many traditional methods of public relations by offering faster, more interactive, and more cost-effective communication. The institution’s active social media presence has contributed to building its public image, strengthening its brand, and responding more effectively to the concerns of its stakeholders.
	Nevertheless, without proper structures in place—such as training, policy guidelines, and professional oversight—the effectiveness of social media can be undermined. Therefore, while the benefits are substantial, strategic planning is essential to overcome the accompanying challenges.
5.3 RECOMMENDATIONS
	Social media has increasingly become a crucial tool in the practice of public relations, especially within higher institutions like Kwara State Polytechnic in Ilorin. It serves as an immediate, interactive platform for communication between the institution and its various stakeholders, including students, staff, prospective students, alumni, and the general public. By utilizing social media, the institution can effectively disseminate information, manage its reputation, and engage with its audience in real time.
	The role of social media in public relations within a higher institution includes improving transparency, enhancing community engagement, and building a positive institutional image. Through platforms like Facebook, Twitter, Instagram, and LinkedIn, the Polytechnic can share updates on academic programs, events, achievements, and policies, helping to foster a strong sense of connection and trust among its audience, other recommendation as follows:

1. Develop a Comprehensive Social Media Policy Kwara State Polytechnic should establish a formal policy that guides the use of social media for official communication. This policy should address issues such as tone, accuracy, content approval processes, and response protocols.
1. Train Public Relations Staff and Social Media Handlers There should be regular capacity-building programs to train staff responsible for managing the institution’s social media platforms. This will ensure that posts are professional, informative, and align with the Polytechnic’s public image goals.
1. Monitor and Evaluate Social Media Performance The Polytechnic should regularly assess its social media engagement using analytics to determine what content works best and how to improve online communication strategies.
1. Enhance Crisis Communication Strategy Given the fast-paced nature of social media, a clearly defined crisis communication plan should be in place to respond swiftly to rumors, emergencies, or negative publicity online.
1. Promote Student Involvement Encouraging student participation in generating and sharing institutional content can increase engagement and foster a sense of ownership and pride in the institution.
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