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ABSTRACT
This study investigates the effects of Twitter on opinion formation among youths, focusing specifically on students of Kwara State Polytechnic (Kwara Poly). With the growing influence of social media platforms in shaping public discourse, Twitter stands out due to its fast-paced information dissemination and interactive features. The research aims to assess how students engage with Twitter, the type of content they consume, and how it influences their opinions on social, political, and economic issues. A mixed-method approach was employed, combining surveys and focus group discussions to gather data from a sample of 100 students across various departments. The findings indicate that Twitter significantly contributes to shaping students’ opinions, particularly through trending topics, influencer opinions, and viral tweets. Many respondents rely on Twitter for real-time updates and use it as a platform to express their views. However, concerns were raised about misinformation, echo chambers, and peer pressure. The study concludes that while Twitter enhances youth engagement and awareness, it also poses challenges to critical thinking and independent opinion formation. Recommendations include the need for digital literacy programs to help students navigate Twitter content responsibly and develop informed, balanced viewpoints.
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CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND TO THE STUDY
For last decades, researchers have been studying how twitter
Contributes to wellbeing and the purest of happiness: The proliferation of Computer-mediated communication Since the ubiauty of the Internet In 19909 means social Interactions have taken beyond face-to-face, where many of the subtle cues that People use to communicate are missing when Communication Online. On social networking sites such e as twitter users Can broadcast and express anything with lack of restraint in Comparison to Communicating In - person (Diener, 2021; Seligman & Cs, kszentmilyi, 2000). It Is Safe to argue that youth nowadays rely" on Social media so much for the purpose of Learning, Socializing, entertainment, Innovation and many more.
Social networking sites (SNS) have dominated the means of Computer - mediated Communication in today's Culture. One of the Influential Social networking plat-forms is Twitter. Twitter has become an increasingly relevant tool particularity in political Communication. Bouvier and Rosenbaum (2020) argue that Twitter Plays Important role in creating Communities and giving voice to underrepresented groups through the everyday Conversations People often have. Social media can contribute to wellbeing by increasing online socialization among youths and providing them with freedom in terms of communicating and socializing. Social media allows youth and establish Friendship and support thus giving them avenues to experience many of the positive elements in life. The article aims to investigate how usage Promote well-being among College Students twitter. It is based from an in - depth
Interview with eight. Increasingly, more Studies has found that Social media use is able to give positive effect on the users' wellbeing.
A Study by Akbari and Mahdian (2011) suggested the Social media effectiveness in reducing psychological Problem Such as depression. Naeemi et al. (2014) found that the Communication prodded by Facebook has a positive effect on youth psychological wellbeing. This is in line with Studies that found Communicative use of Social media provides positive psychological wellbeing. Outcomes because it enables Communication for those who are not in a physical, face to face Connection [Ellison et al., 201). Wu (2014) examine China’s leading social network, we chat, and found that positively Impacts users' wellbeing due to the strong community based connections and Increased opportunity for sharing experience with Selective group of Friends through visual Communication. Opinion formation is a favorite theme in the quantitative Study of social Phenomena, first, because of the Interest In predicting Collective behavior on the basis of Personal stances and their mutual Influence. In contrast with decision making a related Class of processes which is however associated with episodes localized in time opinion formation Involves a progressive evolution that, at the level of single Individuals, many persist indefinitely as personal opinion change under various effects. This specific feature makes opinion formation a Candidate Per dynamical modeling, based on the mathematical representation Of Individual opinions and of the mechanisms of Social Influence that drive Their changes. Moreover, this kind of models can readily be extended to social phenomena which, like opinion formation, are governed by the Interaction between Suitably defined agents. Prominent example are, among others, the adoption of cultural traits, language evolution, and technological innovation.
     If the about trends are accepted as a given it could be Inferred that Social media is largely the domain Of the Youth. If one considers the features Mayfield highlighted In his definition of social media (Participation, Openness, Conversation, community and Connectedness), one may deduce that the social mentality of youth is driven by these features. There Is no doubt that young adults lives in a world of their own making and social media has helped them to create that society. Evidently today youth’s quest to socialize with one another has led to this era being dubbed the "Jet age” Social-media generation and "Net generation. Their voracious appetite for acquiring Information and sharing it Shows the Influences and relevance of Social media, which Twitter Platform in Particular Offer. According to the United Nations Population fund, ' half of the world’s population of 6-3 billion people and under the  age 25’ on Twitter The Youth Comprises 70% 0f active user (Ogunlesi 2013 pp.21-22)The Nigeria National Youth policy (2001) defines youth as all young persons aged between 18 and 35 Years Who are Citizens of the federal Republic 0f Nigeria. Ogunlesi (2013) Calculated a breakdown of youth Statistics and reported that 75%. Nigeria’s Population is under 35 Years with about 50% of them being 18 Years old in 2013 (Ibid, p. 23) Consequently, Nigerian Youth are Conspicuous among Twitter users in the country. It is not surprising that this digital age belongs to them and their Contemporary’s across the world.
In Nigeria, The popularity of Twitter has grown over time. Nigeria with an estimated Population of over 167 million, is at the forefront of Internet users In Africa. According to seal -world 2014), Internet user In Nigeria are frequently on Social media platforms Including Facebook and Twitter, and the country is thought to have the most Twitter users in Africa (Business Day 2013). A Study by the Business Day Research and Intelligence Unit Showed that Twitter are Nigeria active social media platform 

1.2 Statement of the Problem 
Past Studies Showed That Social media such as Twitter could have negative effect on people's .Opinion formation. Due to unrealistic Social Comparison the use of Social media was reported to deteriorate mood and Lead to the decline of wellbeing (Sagioglou-& Greitemeyer, 2014),Feelings of envy is perceived as the by - product of  product of social media usage and the negative effect were further amplified with using Twitter passively (Tandoc et al. 7015).
The argument on the negative effects of social media usage, however, still questionable because the direction of this relationship remains to be established. Youth that are anxious or depressed for example may tend to spend more time on social - media in order to regulate their low mood and negative feeling (Van Der Goot et al., 2012). In addition, there are many studies that has found no link between Social media use and wellbeing (Jelenchick et al., 2013; Valenzuela et al, 2009).
Increasingly, more Studies have found that social media use is able to give Positive effect on the user wellbeing. A Study by Akbari and Mahdior 2011 Suggested the social media effectiveness In reducing Psychological Problem such as depression. Naeemi et al. (2014), found that the communication provided by twitter has a positive effect on youth psychological wellbeing and opinion formation. This is in with Studies that found communicative use of social media provides Positive psychological wellbeing outcomes because it enables Communication for those who are not in physical, face to face connection.

1.3 Objectives of the Study
The objective that should be used for this research work includes:
1. To examine the assessment of Twitter towards opinion formation among the students.
2. To know whether students have access to Twitter for their opinion formation in higher institutions.
3.  To examine whether there is an effective opinion formation among the youths.
4.  To examine whether the assessment of twitter contributes varieties of useful information among the youths.

1. 4 Research Questions
1. What are the assessment of twitter opinion formation among student?
2. Does students have access to twitter for their opinion formation in higher institutions?
3. What are the effective opinion formation among the Youths?
4. Does the assessment of twitter contributes Varieties of useful Inflammation among the youths?              
1.5 Significance of the Study
Although some research has been conducted on the effects of social media on student engagement and also to examine the opinion formation among the youths, Studies up to this Point have been cross-sectional and correlational in nature, and therefore it has been difficult to make Causal Inference. More specifically, no studies have examine the effect of using Twitter as part 0f an educational intervention on student engagement in a Sample of Kwara poly students because of the Strong links between engagement and Student Success ( Pascarella & Terenzini 2005; Kuh 2009) this Study will also examine student grades as an outcome variable. Additionally, we will conduct a qualitative analysis of tweets to provide examples of how students engaged via Twitter. 

1.6 Scope of the Study
The scope of this study is to find out the assessment of the effects of Twitter on opinion formation among the youths. The student is been noted for a constant effect on Twitter on opinion formation. Hence, the need for choosing the Kwara State Polytechnic students as a case study commenced. In the cause of the research, oral interviews were consulted in both with students of the polytechnic. But the research depends more on the questionnaire which were distributed to the student of the institution and were completed and returned. The research also consulted some books, newspapers and journals which provided a lot of information pertaining to the study.

1.7 Definition of Term
Opinion Formation:  Is a favorite theme in the quantitative Study of Social phenomena, first, because of the Interest in predicting collective behavior on the basis of personal Stances and their mutual Influence.
Youths: Is the time of life when one is young. The word, youth, can also mean the time between Childhood and adulthood, but it can refer to one's Peak, in terms of health or the period of life known as being a young adult.
Twitter: Twitter is a free Social networking site where users broadcast short posts known as tweets these tweet Can Contain text, videos, photos a links.
Public Opinion: public opinion or popular Opinion, is the collective opinion on a specific topic or voting Intention relevant to Society. It is the People’s views on matters affecting them.
Social media: refers to the means of Interactions among People In which they Create, Share, and/or exchange information and Ideas In virtual immunities and networks. The office of Communications and Monkeying manages the main Facebook, Twitter, Instagram Linked In and YouTube accounts.
Public perception: is Simple the type of Information Obtained from a public Opinion Survey. That is, "public Opinion' Is merely the aggregate Views of a group Of people usually a randomly selected sample who are asked directly what they think about particular Issues or events.
Public Information: any information regardless of form or format that an agency discloses, disseminates, a makes available to the public Effective Communication! Is the process of exchanging Ideas, Thoughts, Opinions, knowledge, and data So that the message is received and understood with Clarity and purpose.

























CHAPTER TWO
LITERATURE REVIEW
2.0 Introduction
Social media has become an Increasingly plat-Farm for people to express their views and opinions on a variety of topic, As such, the use of slang on Twitter during elections has become a popular way for people to express their support on opposition to Certain Candidates (okocha & Dapoet, 2022). This has led to an Increase in the use of slang during election Campaigns, with some people using it as a form of political expression. This article will explore the effects that this Increased use of slang may have on Twitter during an election. It will discuss how it can affect public opinion and how it can be used by politicians to Influence voters. Furthermore, this article will also look at potential and Solutions that could be implemented in order to reduce the negative effects associated with the use of Twitter during elections.
Abdulrauf- Salau (2013) examines the role of Twitter as a news Source for select audiences in Ilorin, Nigeria. The Study argues that with the rise of social media platforms, Twitter has emerged as a Significant sources of news and information for many individuals globally- It also explores the types Of news stories that are sought after and the factors that Influence the credibility and trustworthiness of Twitter as a news Source. The results reveal that Twitter is used by select audiences in Ilorin as a primary source of news, with political and entertainment news being the most sought-after .

2.1 Conceptual Frameworks
2.11 Concept on The use of Social Media 
Uses of social media as a Communication Plat-form many people use the Internet with its various applications Such as Social media like Facebook, Twitter, YouTube, etc. to mobilize people to support a Cause. According to Skoler, Cited in Adelabu (2011, 614): Today's new culture is about Connection and relationship. Social networks are humming because use they fit the spirit of the time, not because they created The Spirit of sharing .They’re not about listening to others and responding. They’re about pursuing our Interests because we know they will converge with the Interests of others. The new culture values sharing information and being surprised by the experiences, knowledge, and Voices of others. The force propelling this new trend are internet technology and Youth who use social media to force Changes in all facets of human Interactions. Keplan and Haenlein, cite in Adelabu (2011), describe social media as a group of internet-based application that build on the Ideological and technological foundations and allow the Creation and exchange of user- generated Content It Supports the democratization of knowledge and information , transforming people from content consumers into-Content Producers (Stassen, Cited in Adelabu, 2011, p. 614) with the introduction of the internet as a new media-environment and opportunity, the rate at which social ties that go beyond geographical and cultural boundaries are created is quite alarming. One of the current Social networks that connect people through the Internet is Twitter - a free- access website that allows its users to Join networks connect, and interact with other people. With the growing popularity 0f Social networking sites (SNSs), one Can Only begin to imagine the rapidly increasing population of the internet as a way to communicate with others around the world (Turow, 2010; Udejinta, 2011). Oyero (2013) contends that presently, a large majority of universities students. Who a few years back were Unlikely to have heard of the Internet, Cannot easily be dragged off the Interest today.
They use the Interest regularly and anywhere (Ibrahim, Odo emelam, and Elechi, 2011). Oyero adds that the availability of mobile and portable devices that allows-them to connect to the Internet anywhere, as long as they are connected to data services, has Increased Social media use. Live feeds and instant streaming and an increasing number of access through Smart phone modems, wireless, 3G networks, etc. have equally fished up usage of social media by students. Million of people go to website to watch television Shows read newspapers, download music, and do so many things that Turow (2010, p. 132) describes as hang traditionally has associated with Separating non- Computer media forms. Social media have revolutionized the nature of Communication and dismantled Previously existing man made obstacles to information dissemination and sharing.
     It has Proved to be a tremendous platform to reach large number of people across different demographic and economic Strata faster and cheaper Compared to the use of other media of mass communication (Adelabu, 2011: Obooh and Kaswe, 2011). A lot of Information Including text, audio and wideo, Is available twenty-four hour a day. seven days a weeks to connected users of the Interet. The letter is easier, faster, and more convenient as a Source of information. Dominick (2005, p. 310). Argues that the social Implication of the Internet and of social networking is that it Supplements the function of traditional mass media. The rape Case In Abia state University (ABSu), Nigeria, The 2013 Asun strike, and the Aluu killings are Some of the numerous Instances where people racked up posts and articles on blogs describing the ordeal and taking steps to seek palliative measures (Oyero, 2013). Twitter like other Social networking sites, has become an important Place Where Youths Invest their time and Search for entertainment knowledge, meaning, Identify, and friend Ship. Boyd (2007, p. 2) explains that Social network give Young people a sense of Community and access. Youths are trying to map out a public youth territory for themselves, removed from the adult Culture-They are doing So Online because their mobility and control over physical space is heavily and monitored       

2.1. 2 Features of Twitter Tweets.
Tweets are messages sent out over the Twitter networks, they are publicly visible by default but Senders Can restrict message delivery to follower only. Users Can tweets via the Twitter website, Compatible external applications (such as for smart Phones) or by short Message Service (SMS) available in Certain Countries including Nigeria (Drew, 2012). While the service is free, accessing it through SMS May incur phone service Provider fees. Users may subscribe to others tweets this is known as following and subscribers are known as followers.
(Eric, 2011) or tweeps, a portmanteau of Twitter and peeps (Brandon, 20212).The users can also check the people who are unsubscribing them on Twitter (unfollowing) Via Various services (Douglas, 2012). In addition, users have the Capability to block those who have followed them Also, user are allowed to update their profile via their mobile phone either by text messaging or by apps released for certain Smart phones and tablets. As a social networks, Twitter revolves around the principle of followers when you choose to follow another Twitter users, his/her tweets appear in reverse Chronological order on your main Twitter Page. If you follow 20 People, you will see a mix of tweets scrolling down the page: breakfast cereal updates, interesting news links, News alerts, music (audio and video) recommendations, vacancies, Scholarships, celebrity show, educational and business seminars/work Shops, EBook links , even musings on the future of education, etc.

2.1.3 The Emergence Of Twitter
Twitter is an online social networking and micro blogging service that enables users to send and read "tweets" which are text messages limited to 140 characters. Registered Users Can read and post tweets but unregistered users can only read them. Created by Jack Dorsey, Evan Williams, and Biz Stone In 2006, users access Twitter through the website Interface, SMS or mobile devices apps. It is now one of the ten most visited websites, and has been described as the SMS of the Internet. AS of September 2013, the Company's data Showed that 500 Million users Send over 400million tweets daily, with nearly 60% 0f tweets Sent from mobile devices (Moore, 2013).
According to Orellana- Rodriguez & Keane (2018), Twitter is a Social media platform that allows users to share short messages known as "tweets with their followers. Tweets can be up to 280 character long and can include text, Images, Videos, and links to Other Content on the web. Users can follow Other Twitter Users to see their tweets In their timeline, and they can also Interact with tweets by liking, retweeting, and replying to them - Twitter is used by Individuals, businesses, and Organizations to Share information, promote products on Services, and engage with their audience. It was founded in 2006 and has since became one of the most popular social media Platforms In the world. In Nigeria, Twitter is a Popular Social media platform that is widely used by Individuals, businesses, and Organization to Communicate Share information, and Connect with Others. However, In June 2021, the Nigerian government suspended Twitter operations in the Country after the platform deleted a tweet from President Muhammad Buhari account for violating its rules on abusive behavior. The Suspension Of Twitter in Nigeria led to widespread Condemnation from local and international human rights groups, who viewed it as an attack on freedom of expression and a violation of Citizens right to access information, Many Nigerians also Criticized the move, arguing that it was an attempt by the government to suppress dissenting voices and Curtail the right to free speech (Maclean, 2022).

2.1.4 Trending Topics 
A word, Phrase, or topic that is tagged at a greater rate than other tags is said to be a trending topics Trending topics become popular either through a concerted effort by users, or because of an event that Prompts people to talk about one specific topic (Balanora-yan, 2009).these topics help Twitter and their users" to understand what is happening In the world. Trending topics are sometimes the result of concerted effort and manipulations by preteen and teenaged fans of Certain Celebrities, breaking events or Cultural phenomena, particularly musicians. There have been Controversies Surrounding Twitter trending topics.
Twitter has Censured hashtags that other users found offensive:
Mobile! The Mobile version of Twitter, m. Twitter.Com, has a couple of mobile apps for iPhone, iPad, Android, windows phone and Blackberry. There Is also a version of the website per mobile devices, MS, and MMS services interface On April 30, 2009 Twitter adjusted its web Interface, adding a search bar and a sidebar of "trending the most Common Phrases appearing in messages. Biz stone , Twitter CO-founder, explains that all messages are instantly indexed and that" with This newly launched feature, Twitter has become something Unexpectedly Important a discovery engine for Finding Out what is happening right now (B12, 2009).
Research as Shown that there are Couple of Influencers that effect how people use twitter. These also can be said to have a huge effect on temporal behavioral Pattern and user participation. Some of them include Singleton, reply, mention, retweet, and homophile. Homophile is a tendency that a Contract between Similar People occurs at a higher rate Than among dissimilar people (McPherson, Smith - Louin, and Cook, 2001, p. 415).A user will Interact more with another user who Shares perceived Similarity in the type Of people followed and, tweets made. Weng, Lim, Jiang and Tte (2010), have reported that two users who follow reciprocally share topical interest. Homophile is investigated in two contexts geographic location and popularity. This explains the similarities in the following list of a group of students 

2.1.5 How Twitter Shaped Public Opinion
Public opinion on Witter often embolus rapidly and level off quickly into an ordered state in which one opinion remains dominant. In true social, form this Consensus is often driven by the endorsements of larger and larger groups, which tend to have l most influence. The work also revealed tat when dominant opinion emerge, however they tend not to achieve Complete Consensus. In fact, when Twitter users who hold minority views are faced with over - whelming opposition, they are still not likely to change their opinions. Since public opinion level off and embolus into an ordered state within a short time, small advantage of one opinion in the early stage can turn into a bigger advantage during the evolution of public opinion Xiong Said. "One public opinion stabilizes, its difficult to change," he added. The work also revealed that Twitter user overall are more-likely to work to change the opinion of other than to admit to changes of their own. While this particular study was done more than two years ago, and there are more twitter users now, the researchers believe that the results would still be similar if done on a new dataset today, though XIong and Liu Said the analysis might be Improved by integrating new algorithms that analyze the sentiment of the messages. Xiong envisions that political Candidates and large Companies may benefit from applying this world toward developing "network applications" that would move beyond Simply Collecting and analyzing users Opinions and allow them to develop and test hypotheses about what really works. " By focusing on a networks application, Candidates or Companies Can analyze the Characteristics and behavior patterns of their supporters and protesters to explore whether the measures than They take Can Influence public opinion and which Opinion may succeed.

2.1.6 Opinion Formation on Social Media
The Internet has become one of the most Important way to obtain information. As a Popular applications service on the Internet, online Social media have attracted millions of users. On Social media, users Interact with others, build relationship, publish post or replies, and discuss topics: Therefore, The growth 0f Social network is promoted by users, actions. The Process of Opinion formation on Social media is more Complicated than in real society, and information diffuse diffuses and evolues more rapidly. For instance, users always discuss issues with others anonymously. They do not know the true names of their neighbors. Moreover, users cannot directly see the internal opinions of their neighbors but instead learn about them opinions through the Posts they Publish. A model with continuous Opinions and discrete actions was presented; the findings suggested that after observing the actions of neighbor, agents update their own internal opinion that cannot be noticed by other.
This model may be an attempt to interpret the opinion evolution Social media Provide huge amount of user and topic information. The author empirically studies the spread of health behavior in an online social network. The dynamics of health behavior sentiments was investigated by real data collected from a large Social network, From Social media, one Can also collect user relationships and posts easily and freely, and analyze the Sentiments of the Posts to reproduce the opinion evolution process.
In the study, we collect abundant data from a Popular Social medium, ie, Twitter, and obtain users’ opinions from Posts. Studying the evolution public opinion, we determine differences In opinion formation compared with traditional opinion models. Based on our findings we propose a discrete opinion model in which individual opinions are latent and only agents, action are accessible to others. Individual actions are induced their activity , which evolve during the opinions evolution and individual opinion changes nonlinearly depending on the proportion of opponents.

2.1.7 Effects of Twitter on opinion formation among the Youths.
Social media have attracted much scholarly attention for their potential in enhancing Political engagement of Individual Citizens (Castells, 2007, Gaffney, 2010, Tumas Jan et al., 2011). Among a multitude of Social media, Twitter, Which is the world’s largest microblogging services and third largest social network site behind Facebook and YouTube (Barnett- 2011, Parmalee and Bic hard, 2012), has Particular Potential to be a strong force in adding to political discourse due to its open, horizontal and broadly  networked architecture. Unlike Facebook, which default to restricted, In-networks exposure to other users' posts, Twitter posts are disseminated publicly and Can be easily viewed by all users. The open system of Twitter Creates a venue for users to respond to other users, thereby making it a vibrant forum for Public discourse (Kim, 2011). Despite the great potential little is known as to how twitter work as a motivator of political engagement. This study examines the mechanism in which Twitter influences individuals' engagement in political Processes To this end, the present study pays a particular attention to the role of 'Opinion leadership, which is expected to motivate Twitter users is get involved in Political activities. We see various anecdotes that using the information and Communication technologies (ICTS) for political awareness is boosted by "Opinion leaders.
In a similar vein, twitter Opinion leaders are presumes to have the ability to encourage individual to get involved In political processes through robust interpersonal discussion and exchange of ideas. The enhanced Capabilities of Twitter such as reaching diverse people simultaneously and garnering wide resources at a short time may help Individual opinion Leaders to enhance their political awareness, mobilize supporters, and coordinate collective, actions.

2.1.8 Twitter, Platform for Sensational news versus unbiased news
Despite the fact that Twitter is an accessible avenue for youths to get on-the-sport political news of an event before it gets to the mainstream media This work is licensed under a creative commons attributions International License such as radio, television, and newspapers, amongst Others, however with Some level of fakeness, it is known that it is a Popular platform among Nigeria youths for Political discourse and activism in recent years, Twitter has been used as a tool to mobilize young people for political protects and advocacy in Nigeria many young Nigerian use Twitter to share their opinions voices their concerns and organized political action the frequency of their visit to the platform for political updates may vary depending on current events, political issues and personal interest (Akin Yemi &Mobolaji,2022)

Concert of Opinion
Public Opinion: This refers to the collective attitudes and beliefs of Individuals on Certain Issues. Social media platforms like Twitter can significantly shape public opinions by providing a space for discussion and debate 
Agenda - setting This Concept describes how media Influences what topics and considered important by the public: Twitter can highlight Certain issues, prompting user to form opinion’s based or trending topics.
Framing: This involutes presenting Information in a way that influences perception. The way tweet are framed Can affect how people Interpret Issues and form opinions about them.
Influence of Influencers! Public figures and Influencers on Twitter Can sway opinion through their reach and Credibility, Impacting how their followers perceive various topics.
Social Proof: This concept refers to the tendency to confirm to the opinions of others, especially in a Social media context where likes and retweets can validate Certain viewpoints.

Types of Opinion
Personal Opinion: This is an individual own beliefs or preferences, which Can be Influenced by personal experiences and Social Interactions on Twitter 
Collective opinions. This refers to the shared beliefs on attitudes of a group, such as Kwara-poly students, which can emerge from discussions and Interaction on Social media.
Exports opinion: Opinions expressed by Individual with Specialized knowledge on authority on a subject. Influential figures on Twitter Can Shape public perception through their Insights.
Public Opinion: this encompasses the general view help by the public on various Issues, often Shaped by media Coverage and Social media discussion
Opinion Leaders these are Individuals who have the ability to Influence others opinions, often due to their Credibility on Social Status. On Twitter, these can be celebrities, activists, or professional.



Formation of Opinion
Social Influence: How individuals are Impacted by the opinions and actions of others on twitter which can lead to changes in their own beliefs.
Information Exposure: The types of Information user encounter on Twitter, Such as news, tweets from Influential figures, and trending topes, can significantly shape their opinions
Cognitive Dissonance: this occurs when users came across opinions that contradict their own, promoting them to reconsider their beliefs.
Group Dynamics; Interaction within Social groups on Twitter Can lead to the development of Collective opinions, where the Consensus of the group Influence individual Viewpoints.
Feedback Loops: The engagement that tweets receive (likes, retweets, Comments) can create feedback loops that reinforce certain Opinions while diminishing others.
Cultural Context: The Cultural background of users can affect how they Interpret Information and form opinions on various issues discussed on Twitter. 

Roles of Twitter In Opinion Formation
Real-Time Information Sharing: Twitter allows for rapid dissemination of Information, enabling users to stay updated on Current events and trends, which Can Shape their opinions almost instantaneously.
Diverse Perspectives: The platform connects users form various backgrounds, exposing them to a wide range of Viewpoints. This diversity can Challenge existing beliefs and encourage users to reconsider their opinions 
Influencer Impact: Tweets from Influential figures, Such as Celebrities, Politicians, or thought leaders, can significantly sway public Opinion. Their endorsements or Criticism Can lead to shifts In how followers perceive issues.
Hashtags and Trends: Trending topics and has tags can amplify certain discussions, drawing attention to specific Issues and framing the narrative around them, which Can Influence collective attitudes.
Engagement and interactions the interactive nature of Twitter allows users to engage in discussions, debate Ideas, and respond to opposing views, which can lead to deeper reflection and Potential Changes in opinion

Uses of Twitter by Youths
Information Gathering: Many young people turn to twitter for real-time news updates and Information on current events. This immediate access to Information helps shape their understanding and opinions on various topics.
Social Networking: Twitter Serves as a Platform for Connecting with peers, Influencers, and Communities that Share Similar Interests: These Interactions Can Influence opinions and attitudes, especially on social Issues.
Activism and Advocacy: Youths often use Twitter to engage in social and political activism. They participate in campaigns, share petitions, and raise awareness about Causes they Care about, which Can Influence collective opinions among their peers.
Entertainment and Trends:  Twitter is a space for human, memes, and trending topics.
Engaging with entertain Can Shape Cultural opinion and attitudes among Youths often reflecting broader societal views 

2.2.      Theoretical frameworks 
2.2.1 Uses and Gratification Theory 
          According to Katz, Blumer and Gurrevtch (1974) uses and gratification theory establishes a phase in mass media research challenging the traditional focus of what the media do to the audience to what the audience do with the media. It further Focused On why the audience use the media and the purpose for which it is used (Baran and Davis, 2009).The theory holds that people have preconceived needs. Which they bring to the communication process. Expatiating on the theory Mc Quail (2010, p, 423), state that the contract question posed is why do people use the media and what do they use it for? 
The theory has been identified as a model of communication research which seeks to explain Issues on the basis of the audience subjective account of the media experience and the functions a particular kind of content serves In particular Circumstances (Orewere 2006, p- 17). The theory is approached from the view that, for the audience, the mass media are a resource that is drawn upon to satisfy needs. The theory is has an Image of the audience in control rationally using the media to achieve its own ends. The theory recognizes and maintains that the audience has various needs that prompt them to expose themselves to any media or media content.
Therefore, the theory establishes that there are distinct benefits a consumer expects to get from any medium and failure to deliver these expectations will lead to the audience deserting such medium. Twitter has become a supplement to audience access to information, entertainment and enlightenment. With tweets from subscribed websites, blogs, individuals, celebrities, etc. Information save people satisfy their needs with the support of what the mainstream media provide. Gratification is even better achieved with the mobile notification activation on Twitter, a function that allow a user get all tweets on his/her Twitter account direct on his mobile phone as text message at no cost through a free short code 40404.
Theory is applicable to studies where the audience is free to choose what to use based on an anticipated benefit from the Content of a medium, Its Suitability to this discourse springs from the fact that the Students at the University of Jos use Twitter largely because of the specific Satisfaction they derive(news content, academic research and Social interaction) Similarly, Zafar (2010, p- 515) Contents that uses and Gratification theory Suggest that media users play an active role in choosing and using the media in an effort to further elaborate on that  the theory entails, forlorn (2002, p. 72) argues that, Instead of asking;
What kinds of effects occur under what Conditions?
The questions became who uses which media under which Conditions and for what reasons.

2.2.2 Technological Determinism Theory 
Technological determinism theory has been gaining more attention in recent years, especially with the rise of Social media platforms Such as Twitter This theory suggests that technology is the primary driving force behind Social and cultural change. it angus that technology Shapes the way people thinks, act and Interact with each other (Jaliffs Drew, 2023) - The Technological Determinism theory is the idea that technology has major Influence on the development of society it suggests that technology shapes our Values, beliefs, and behaviors as well as our Social Structures and Institutions. Finley (2022) noted that this theory can be used to explain how youths are using Twitter to drive Political change and shape democracy around the world. By using this platform to spread their Idea and opinions, young people ore having a direct impact on Society and influencing decision makers in a way that was not possible before. In recent years. The rise of Social media platform like Twitter has had a profound effect on the way Young people view and Participate in democracy. This can be seen in how they engage with Current events, Shape their opinion and ideas, and support that Causes they believe in this demonstrates how technology has changed our history by allowing for a greater degree of participation in democracy than ever before.
Technological determinism holds that technology is an autonomous face that is shaping society rather Than being shaped by it. The theory suggest that technological progress is Inevitable and stoppable and that it is the primary factor that determines the Course of human history (Bennett, 2006). The most Influential determinism Scholar was the Canadian philosopher  and media theorist Marshal Mc luhan who wrote in his book "Understandings the Extension of man which argued that media technologies has a Profound effect on human Consciousness and Social organization .According to Mutekue (2011), Social Changes are Controlled by technological development . Communications and media. This modern information society arises as a result of the development of Innovations, news technologies and their social and Political implication.

2.3 Empirical Review
Despite the great potential, little is known as to how twitter works as a motivator of social activities and political engagement. This Study examines he mechanism in which Twitter influence youth engagement in opinion formation. To this end, the Present Study pays a particular attention to  the role of opinions formation, which is expected to motivate Twitter users to get involved in social activities , we see various anecdotes that using information and Communication technologies (ICTS) for  political awareness is boosted by 'opinion Leaders
In a similar vein twitter opinion leaders are presumed to have the ability to encourage individuals to get involved in political processes through robust interpersonal discussions and exchanged of Ideas. The enhanced Capabilities of Twitter such as reaching diverse people simultaneously and garnering wide resources at a short time may help Individual opinion leaders to enhance their Political awareness, mobilize supporters, and coordinate collective actions.
The research Study has shown that there are couple of influencer that effect how people use Twitter these also can be Said to have a huge effect on temporal behavioral patterns and user participation• Seme of them Include, reply, mention, retweet and homophile. Homophile is a tendency that a contract between similar people occur at a higher rate than among dissimilar people. According to (of com’s 2021 report) 95 percent of youths are using some form of social media by age 15. Although great for Socializing and creative expression, how do Platform like Twitter Facebook, Snapchat impact mental health? - Weng, Lim,Jiang and Tle (2010) have reported that two user who follows reciprocally shore topical Interests. Homophile is investigated in two contexts, geographic location and popularity. The explains the similarity in the following “list of a group of students.













CHAPTER THREE
RESEARCH METHODOLOGY
3.0 Introduction
Research methodology could be seen as a way of explaining how a research intends to carry out their research. It is a logical systematic plan to resolve a research problem. A methodology details a researcher approach to the research to ensure reliable, valid results that address their aims and objectives 
      This chapter will discuss the following research design, target population, sampling strategies, instrument, data collection process and analysis of the data aiming to give a concrete foundation of this research topic.

3.1 Research Design 
Research design refers to the overall strategy or blueprint that outlines how a research study will be conducted. It includes the framework for collecting measuring and analyzing data. A well structuring design helps ensure that the results are valid, reliable and can be generalized to a larger population. The design allows researchers to shape the research methods suitable for the subject matter and set up their studies for success. A research design can also be defined as the strategy for answering your research questions using empirical data, creating a research design means making decisions about your overall research objectives and approach whether you will rely on primary research or secondary research.
        The research aimed at determining the assessment of the effects of Twitter on opinion formation among the youths. It is a collective efforts that led to the opinion formation. Therefore the research applied descriptive surveys design.
This is because descriptive survey design allows for selection of an entire proportion out of the researchers entire population to arrive at a generalization of how the Population feel, behave or act towards social political and cultural issues and also it gives an in-depth answers. Therefore, the researcher choose the descriptive survey design because the researcher want answers the assessment of the effects of Twitter formation among the youths

3.2 Population of the Study
The population of the study refers to the entire group of the individuals or entities that share specific characteristics and from which a sample may be drawn for research purposes. In research the population is the larger group that the researcher is interested in studying and making inferences about. It is broader than the concept sample frame is an operationalized form of study population. Population of the study could be seen as operational definition of target population (Henry 1990, Birkman &Rog, 1998). Researchers are selection in a position to study the entire target population.
It refers to group of targeted individuals that makeup a particular research and a research topic.
The population of this study would be 100. Therefore, the researchers population Is IICT, IES, IAS, IOT, IFMS of Kwara state Polytechnic, Ilorin. The researcher chose the whole KWARAPOLY for population because lower distributing the questionnaire link on line the researcher would be emphasize on the form.
 
3.3 Sample Size and Sampling Technique
Sample size refers to the number of individuals or observations including in a study from the larger population. The size of the sample has been drawn from the population. Sampling technique is the process of selection of a sub set of individual from the population to estimate the characteristics of the whole populations
The research adopted a multi stage sampling Technique which means a mixing to a sample size stages in a situation where the population is too large than a sample of the population would be taken to determine information. Also towards unnecessary repetition of answers and ease compaction, sample of the population needs to be taken.
The sample size therefore, is 100, the sample consists of both male and female in order to get appropriate results, the respondents were selected on the basis of their department. The research, therefore, identified the following as the institute of IICT, IAS, IES, I0T, IFMS.
The researcher through simple random sampling chooses representatives from the department making the whole sample size.

3.4 Research Instrument
A research instrument refers to the tools of methods used to collect data in a research study these instruments are essential for gathering information that can be analyzed to answer research questions or test hypothesis:
In the course of this research, the survey research method were adopted and the instruments that are used were questionnaire. This questionnaire will be distributed using Google form because collection and analysis of the data would be easily coded and analyzed since the researcher is dealing with hundreds of people. This link will be sent via various means of communication such as Emails Twitter and circulated round Kwara Poly and this is aimed at accessing the people’s information, ideas and opinions about the assessment of the effects of Twitter on opinion formation among the youths.
The questionnaire contains four sub-sections with four questions each giving answers to each of the research questions. The researcher made use of close ended questionnaire because people tend to get tired and bored been asked to type in their own idea, they complain of time and consumption of data this is why the researcher chose something that will be easy fast and convenient to fill which help the researcher get the 100 population on time.

3.5 Validity and Research of the Instrument 
Validity and research of the instrument often defined as, the extent to which an instrument measures what it asserts to measure Blumberg et al, 2005. Validity and research instrument assesses the extent to which instrument measures what is designed to measure (Robson 2011). It is the degree to which the results are truthful.
      The research technique was adopted in ascertaining validly of the research questionnaire This is a practical approach where by the reliability of an instrument is established by asking a respondent who ask completed questionnaire the first time to do so the second time.
The responses can then be compared for consistency. This research work also checked and ascertains validity in reliability from the supervisor and therefore the reason for the method chosen was to allow the participants to be able to express themselves, giving the researcher the leverage of understanding what sorts of mobilization they  are exposed to, Also, a comparison was being made between the findings generated from the quantitative study. It also created a wave of trust as the participants will see this as a platform to express their opinion concerning the 2019 general election in Nigeria

3.6 Data Collection Method
Data collection on methods can be defined as the techniques and procedures used to gather information for research purposes. These methods can range from simple self-reported surveys to more complex experiments and can involve either quantitative or qualitative approaches to data gathering
Google form is free online software that allows one to create surveys (Abesami, 2021) and this was used by the researcher to create and distribute questionnaire-This form was sent via various means of communication such as Email, WhatsApp and Facebook and the distribution was done by the researcher and also by sharing and referring the link to others. This helped in the distribution process. Therefore, the result gotten were accurately coded and analyzed using tabular and chart presentation.

3.7 Method of Data Analysis
 Method of data analysis can be defined as the process of systematically applying statistical and/or logical techniques to describe and illustrate, condense and recap, and evaluate data.
The quantitative method of data analysis was used for analyzing data collected for the study. Data collected would be analyzed through table’s format for easy analysis and further manipulation Information gotten will be presented in simple table frequencies and percentages. The use of pie chart and table will be explored to achieve better visualization. The final arrangement will be made base on research questions and objectives.





CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0 	Introduction	
This Chapter focuses on data presentation Observes from the distributed questionnaire. The institutional characteristics and background of respondents to the questionnaire would be considered.
     However, explanation of the element under Consideration is grouped on basis of gender, age, marital status, education level, and occupation. The analysis is based on the respond Of the respondents which contain reliable information on "assessment of the effects of twitter on opinion formation among the youth.

4.1 	Data Presentation 
According to Okoro and Nwafor (2013) data presentation is the process of organizing, summarizing and usually representing data in a way that is easily understandable and meaningful to the audiences. It also refers to the organization and presentation of data into table, graph, chart etc. In this research project, the instrument for the study was administered to random selected respondents among Youths and to distribute questionnaire to 100 number of youths, the questionnaire Consists of two  section (A and B) Of 20 questions Which are relevant to This study.
Table 1: Sex Distribution of Respondent
	Gender
	Number of Respondent
	Percentage          

	MALE
	41
	41

	FEMALE
	59
	59

	TOTAL
	100
	100%


Source: Research survey, 2025
Table 1 Show that 41 respondents representing 41% are male while 59 respondents representing 59% were female. This table show that majority of the respondents are female.



Table 2: Age Distribution of Respondents.
	                        AGE
	     Number Of Respondent
	               PERCENTAGE 

	               Under 20 years
	                         26
	                      26%

	                 21-25 years
	                         40
	                      40%

	                 26-30 years  
	                         27
	                      27%

	           31 years and above
	                          7
	                       7%

	                TOTAL
	                        100
	                      100%


Source: Research Survey. 2025
Table two Show that 26 respondent representing 26% fall under 20 years,40 respondents representing 40% fall within 21-25 years and 27 respondents representing 27% fall within 26-30 years while 7 respondents representing 7% fall under 31 years and above.
Table 3: Marital status of the Respondents
	            MARTIAL STATUS 
	    Number Of Respondent
	               PERCENTAGE

	 SINGLE 
	                        64
	                       64%

	 MARRIED
	                        36
	                       36%

	 DIVORCED
	                         0
	                        0%

	 TOTAL
	                       100
	                       100%


Source! Research Survey, 2025
Table 3 shows that 64 respondents representing 64% are Single, 36 respondents 36% are married. This shows that majority of the respondents were Single.
Table4: Religious of the Respondents 
	                  Religion
	    Number of Respondent
	                Percentage

	  MUSLIM
	                        45
	                       45%

	  CHRISTAIN 
	                        55
	                        55%

	   TOTAL
	                        100
	                       100%


Source: Research Survey 2025
Table 4 Shows that 45 respondent representing 45% are Muslim while 55 respondents representing 55% are Christian. The table Shows that majority of the respondents are Christian 




Table 5: Current tears of Study of the Respondent
	  Current tears of study
	     Number Of Respondent
	               Percentage

	               ND1
	                        22
	                       22%

	               ND2
	                        30
	                       30%

	               HND1
	                        22
	                       22%

	               HND2
	                        26
	                       26%

	               TOTAL
	                       100
	                      100%


Source: Research survey 2025
Table 5 shows 22 respondent representing 22% are ND1 students,30 respondents representing 30% are ND2 students,22 respondents representing 22% are HND1 students while 26 respondent representing 26% are HND2 students. This table shows that the majority of the respondents are ND2 students 

SECTION B' Research Questions
Table6: Twitter help me stay Informed about current events that influence my opinion
	               RESPONSES
	                FREQUENCY
	                PERCENTAGE

	   STRONGLY AGREE
	                        91
	                       91%

	   AGREE
	                         9
	                        9%

	   NEUTER
	                         0
	                        0%

	   DISAGREE
	                         0
	                        0%

	   STRONGLY DISAGREE
	                         0
	                        0%

	    TOTAL
	                       100
	                       100%


Source: Research Survey 2025
Table 6 shows that 91 respondent representing 91% Choose strongly agree, 9 respondents representing 9% choose Agree. This table shows that majority of the respondents choose strongly agree.
Table7. I often rely on Twitter to shape my perspective on Social and political Issues.
	                 RESPONSES
	                FREQUENCY
	                PERCENTAGE

	 STRONGLY AGREE
	                       47
	                         47%

	 AGREE
	                        33
	                     33%

	 NEUTER
	                        12
	                     12%

	 DISAGREE
	                         8
	                      8%

	 STRONGLY DISAGREE
	                         0
	                       0

	 TOTAL
	                        100
	                     100%


Source: Research Survey 2025
Table 7 Show that 47 respondent representing 47% strongly agree 33 respondent representing 33% Agree 12 respondent representing 12% Neuter 8 respondent representing 8% Representing 8% Disagree. This means that majority of the respondents strongly agree that they often rely on twitter to shape they perspective on social and political Issues.

Table 8: Twitter exposes me to diverse viewpoints I wouldn’t encounter otherwise 
	               RESPONSES
	                 FREQUENCY
	                PERCENTAGE

	 Strongly Agree
	                        59
	                      59%

	 Agree
	                        25
	                      25%

	 Neuter 
	                         9
	                      9%

	 Disagree
	                         5
	                      5%

	 Strongly disagree
	                         2
	                      2%

	 TOTAL
	                        100
	                      100%


Source: Research Survey 2025
Table 8 Shows that 59 respondents representing 59% Strongly agreed, 25 respondents representing 25% agreed, 9 respondents representing 9% Neuter, 5 respondents representing 5%Disagree while 2 respondents representing 2% Strongly disagree This means that majority of the respondents Strongly agree that Twitter exposes me to diverse viewpoints They wouldn’t encounter otherwise Responses.
Table 9: Twitter helps me validate my opinions through interactions with others 
	               RESPONSES
	                FREQUENCY
	               PERCENTAGE 

	 Strongly agree 
	                       74
	                        74%

	 Agree 
	                       15
	                        15%

	 Neuter 
	                       11
	                        11%

	 Disagree 
	                        0
	                         0%

	 Strongly disagree
	                        0
	                         0%

	 TOTAL
	                       100
	                        100%


Sources research survey 2025
Table 9 shows that 74 respondent representing 74% Strongly agree, 15 respondent representing 15% Agree, 11 respondents representing 11% Neuter The table shows that majority of the respondent Strongly agree that Twitter help them validate they Opinions through Interaction with others:


Table 10: Social trends on Twitter Strongly influence my personal opinion 
	               RESPONSES
	                FREQUENCY
	                PERCENTAGE

	 Strongly Agree
	                        60
	                       60%

	 Agree 
	                        24
	                        24%

	 Neuter
	                         5
	                         5%

	 Disagree
	                         9
	                          9%

	 Strongly Disagree
	                         2
	                           2%

	 TOTAL
	                        100
	                         100%


Source : Research Survey 2025
Table 10 Shows that 60 respondent representing 60% strongly agree 24 respondent representing 24% Agreed 5 respondent representing 5% are neuter 9 respondent representing 9% disagree while 2 respondent representing 2% strongly disagree. The table shows that majority of the respondent strongly agree that social trends on Twitter strongly influence they personal opinion 
  Table 11: l have access to Twitter through my personal devices (eg, Smart phone, laptop,)
	              RESPONSES
	                FREQUENCY
	              PERCENTAGE

	 Strongly agree
	                        71
	                       71%       

	 Agree 
	                        21
	                       21%

	 Neuter 
	                         8
	                        8%

	 Disagree
	                         0
	                        0%

	 Strongly disagree
	                         0
	                         0%

	TOTAL
	                       100
	                       100%


Source: Research Survey 2025
Table11 Shows that 71 respondents representing 71% Strongly agree, 21 respondent representing 21% agreed, and 8 respondent representing 8% Neuter the majority of the respondents Strongly agreed that, they have access to Twitter through they personal device (eg smartphones laptop)
Table12: The internet facilities provided by my institution enable me to access Twitter effectively 
	              RESPONSES
	                FREQUENCY
	              PERCENTAGE

	 Strongly agree
	                        45
	                       45%       

	 Agree 
	                        44
	                       44%

	 Neuter 
	                         11
	                        11%

	 Disagree
	                         0
	                        0%

	 Strongly disagree
	                         0
	                         0%

	TOTAL
	                       100
	100%


Source: Research survey,2025
Table 12 shows that 45 respondents representing 45% strongly agree 44 respondents representing 44% agree and 11 respondents representing 11% are neuter. The majority of the respondents strongly agree that the internet facilities provided by they institution enable them to access Twitter effectively 
Table 13: Most of my peers in the institution use Twitter to share and form opinions.
	              RESPONSES
	                FREQUENCY
	              PERCENTAGE

	 Strongly agree
	                        60
	                       60%       

	 Agree 
	                        26
	                       26%

	 Neuter 
	                         12
	                        12%

	 Disagree
	                         2
	                        2%

	 Strongly disagree
	                         0
	                         0%

	TOTAL
	                       100
	100%


Source: Research survey 2025
Table 13 shows that 60 respondents representing 60%strongly agree 26 respondents representing 26% Agree 12 respondents representing 12% Neuter and 2 respondents representing 2% Disagree. The majority of the respondents strongly agreed that most of they peers in the institutions use Twitter to share and form opinions.
Table 14: My Institution supports the use of social media platform like Twitter for academic and Social engagement 
	              RESPONSES
	                FREQUENCY
	              PERCENTAGE

	 Strongly agree
	                        50
	                       50%       

	 Agree 
	                        29
	                       29%

	 Neuter 
	                         16
	                        16%

	 Disagree
	                         5
	                        5%

	 Strongly disagree
	                         0
	                         0%

	TOTAL
	                       100
	100%


Source: Research survey 2025
Table 14 shows that 50 respondent representing 50% strongly agree, 29 respondents representing 29% Agree, 16 respondents representing 16% Neuter and 5 respondents representing 5% disagree. The majority respondents strongly agree that they Institution Supports the use of social media platforms like twitter for academy and Social engagement

Table 15: The Cost of Internet access does not limit my use of Twitter for opinion related purposes.
	              RESPONSES
	                FREQUENCY
	              PERCENTAGE

	 Strongly agree
	                        57
	                       50%       

	 Agree 
	                        29
	                       29%

	 Neuter 
	                         9
	                        9%

	 Disagree
	                         5
	                        5%

	 Strongly disagree
	                         0
	                         0%

	TOTAL
	                       100
	100%


Source: Research Survey 2025
Table 15 Shows that 57 respondents representing 57% strongly agreed, 29 respondents representing 29% Agreed, 9 respondents representing 9% Neuter 5 respondents representing 5% disagree the majority of the respondents strongly agreed that the Cost of Internet access does not limits They use of Twitter for opinion - related purpose.
Table 16. Twitter provides access to diverse and useful information that is relevant to my Interests.
	RESPONSES
	FREQUENCY
	PERCENTAGE

	 Strongly effective 
	73
	73%

	 Effective 
	16
	16%

	 Neuter
	11
	11%

	 Ineffective 
	0
	0

	 Strongly infective 
	100
	100%

	TOTAL
	100
	100%


Source: Research Survey 2025
Table 16 Shows that 73 respondent representing 73% Strongly Effective, 16 respondents representing 16% Effective, 11 respondents representing 11% neuter. The majority of the respondents are Strongly Effective that Twitter Provides access to diverse and useful information that is relevant to they Interests.
Table 17: The Information I find on twitter is helpful for making informed decisions.
	RESPONSES
	FREQUENCY
	PERCENTAGE

	 Strongly effective 
	55
	73%

	 Effective 
	35
	16%

	 Neuter
	10
	11%

	 Ineffective 
	0
	0

	 Strongly infective 
	0
	100%

	TOTAL
	100
	100%


Source: Research Survey 2025
Table 17 shows that 55 respondents representing 55% strongly effective 35 respondents representing 35% effective 10 respondents representing 10% Neuter. The majority of the respondents choose strongly effective that the Information they find on Twitter is helpful for making informed decisions.
Table 18: Twitter exposes me to a wide range of topic they wouldn’t explore otherwise.
	RESPONSES
	FREQUENCY
	PERCENTAGE

	 Strongly effective 
	58
	58%

	 Effective 
	25
	25%

	 Neuter
	9
	9%

	 Ineffective 
	8
	8%

	 Strongly infective 
	0
	0%

	TOTAL
	100
	100%


Source: Research survey 2025
Table 18 Shows that 58 respondents representing 58%Strongly effective 25 respondents representing 25% choose effective 9 respondents representing 9% Neuter 8 respondent representing 8% ineffective The majority of the respondents choose Strongly effective that Twitter exposes them to a wide range Of topic they wouldn’t explore otherwise.
Table 19: collaboration optimize the use of resource for family Planning awareness Campaigns.
	RESPONSES
	FREQUENCY
	PERCENTAGE

	 Strongly effective 
	61
	61%

	 Effective 
	26
	26%

	 Neuter
	13
	13%

	 Ineffective 
	0
	0%

	 Strongly infective 
	0
	0%

	TOTAL
	100
	100%


Source: Research survey 2025
Table 19 Shows that 61 respondent representing 61% choose strongly effective 26 respondent representing 26% effective 13 respondent representing 13% Neuter. The majority of the respondents house strongly effective that Collaboration Optimize the use of resource for family planning awareness Campaigns 



Table 20: Most of the content I engage with on twitter is educational or informative 
	RESPONSES
	FREQUENCY
	PERCENTAGE

	 Strongly effective 
	66
	66%

	 Effective 
	27
	27%

	 Neuter
	7
	7%

	 Ineffective 
	0
	0%

	 Strongly infective 
	0
	0%

	TOTAL
	100
	100%


Source: Research Survey 2025
Table 20 shows that 66 respondents representing 66% choose strongly effective 27 respondents representing 27% Effective 7 respondents representing 7% Neuter, the majority of respondents choose strongly effective that most of the content they engage with on twitter is educational Informative

4.2 Analysis of Research Questions.
These are the analysis of research Questions used in the research work that produces the expected outcome of the work done.
Research Question One
What are the assessment of twitter towards opinion formation among the student? Table 10 shows that 60 respondents representing 60% strongly agreed, 24 respondents representing 24% Agreed 5 respondents representing 5% Neuter 9 respondents representing 9% Disagreed, 2 respondents representing 2%% Strongly disagree . In relation with the research question the assessment Twitter embark on how opinion formation could be emanate among the youths and social trends on twitter strongly influence personal opinion among the youths. As a result of this the majority of the respondents strongly agreed.

Research Question Two
Does students have access to twitter for their opinion formation in higher institution? in relation to table 13 It Shows that 60 respondents representing 60% strongly agreed, 26 respondents representing 26% agreed, 12 respondents representing 12% Neuter 2 respondent representing 2% Disagreed. The table confined that majority of the respondents strongly agreed that Can also contribute to the formation of echo

Research Question Three
Does twitter help to promote varieties of useful information among the youths? Table 15 answered this question, 66 respondents representing 66% strongly agreed 27 respondents representing 27% agreed. 7 respondents representing 7% neuter. The majority of the respondents strongly agreed that most of the Content they engage with on twitter is educational are Informative.

4. 3 	Discussion of Findings
The purpose of this study is to examine the assessment of the effects of twitter on opinion formation among the youths. the results obtained in the statistical analysis was used to provide an answer to This research study to provide an answer to this Study Definite question were asked in the questionnaire to generate answer to each of the question passed in the study Hundred (100) questionnaire were administered to the respondents and all the copies of the questionnaire were returned.
      The First research question shows in table 10 Confined that what are the assessment of twitter towards opinion formation among the student 60 respondents representing (60%) strongly agreed, 24 respondent representing (24%) agreed, 5 respondents representing (5%) Neuter 9 respondents representing (9%) disagreed 2 respondents representing (2%) strongly disagreed. in relation with the research question the assessment of twitter embark on how opinion formation could be emanate among the youths and social trend on Twitter strongly influence personal opinion among the youths, As a result of this the majority of the respondent choose strongly agreed.
Research question two Shows in relation with table 13 examine that does students have access to twitter for their opinion formation In higher Institution? 60 respondents representing (60%) Strongly agreed 26 respondents representing (26%) agreed 12 respondent representing (12%) neuter 2 respondents representing (2%) Disagreed. The table Confined that majority of the respondents agreed that twitter can also contribute to the formation of echo.
Table 15 answered this question that does twitter help to promote varieties of useful Information among the youths? table 15 answered this question, 66 respondents representing (66%) Strongly agreed 27 respondents representing (27%) agreed 7 respondents representing (7%) Neuter. The majority Strongly agreed that Most of the Content they engage with on titter is educational a Informative. The findings Suggest that political advertisements are effective in increasing awareness and Providing information to urban residents. Many individuals in unbar Communities may have limited access to other source a political information, making political ads a primary means of learning about Candidates and their platforms.
The research indicates that political ads in rural areas. Often utilize emotional appeals and persuasive techniques to sway voters. These ads tap into the specific Concerns and aspiration of urban residents, such as agricultural issues or local development, to create an emotional Connection and influence voting decision. Political advertisements play a significant role in shaping the image and perception of Candidate among Ilorin residents. Positive portrayals of Candidates achievements, qualifications, and positions on key issues can enhance their Credibility and trustworthiness. Conversely, negative portrayals can undermine the perception of a Candidates Suitability for public office.
This findings suggest that Twitter provides access to a wide range of opinions formation in various perspective which can influence the formation of opinions among young users. The real-time nature of Twitter allows for the rapid dissemination of information. Shaping the opinion of young users Hashtag activism on twitter can empower youths to shape public, opinion and mobilize for causes they care about. The open and public nature of Twitter exposes young users to' online harassment and Cyber bullying, which can impact their willingness to express their opinions. Influencers and public figures on Twitter can significantly influence the opinions of young users. Twitter’s character limit can lead to oversimplification of complex issues potentially hindering critical thinking among young users. The algorithm timeline and users self-section on Twitter can contribute to the formation of echo chambers, where young users are primarily exposed to opinions that align with their existing beliefs.



























CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary
Twitter can influence the opinions of youths by giving them access to different viewpoints. It allows information to spread quickly, which can shape their opinions. Hashtag activism on Twitter empowers Young people to express their views and mobilize for Causes. However, twitter can also expose young users to online harassment and bullying, which can discourage them from sharing their opinions. Influencers on the Platform Can have a Significant Impact on young users Opinions. Twitter Characters limit an over simplify Complex Issues and the platform Can create echo chambers where only See opinions Similar to their own. Its also Important to be aware of misinformation on Twitter.
The objective was to discover whether youths have access to twitter for their opinion formation in higher Institution. This objective was established to have leave room for the limitation that could be exported. Finding how the limitation of the effect also gives ground for adjustment and to see what can actually encourage. In Chapter two it reviewed the literature aspect a previous study, referring to theories, uses and gratification theory establishes a phase In mass media research challenging the traditional focus of what the media do to the audience to what the audience do with the media. The Chapter three comprised of the methodology for my field work, justifying the quantitative and qualitative. The study population was give along with the sample Size and Sampling Technique Sample Size refers to the number of individual or conservative including in a study from Larger population. The data collection is the techniques and procedures used to gather information for research purpose. The data collected were interpreted into tables and discussed in chapter four referring to the theories and objectives debated in chapter 2 and 1 respectively.

5. 2 Conclusion
Twitter can have both positive and negative effects on opinions formation among the youths: It provides access to diverse perspective facilitates activism, and enables rapid information sharing.
        However, It can also Contribute to echo chambers, misinformation online harassment, and over simplification of complex issues, Young users should approach twitter critically, verifying information, seeking diverse viewpoints, and engaging in respectful discussions. The effects of twitter on opinion formation among youths are multifaceted, the platform offers opportunities for young people to engage With a Wide range of perspectives, participate in activisms and Stay informed about current events. It enables the rapid dissemination of information’s which can shape their opinions and influence their World View. However, Twitter's open and public nature also exposes young users to online harassment and Cyber bullying, potentially impacting their willingness to express their opinions. The influence of influencers and the brevity of twitter format can Impact the formation of opinions, sometimes leading to over Simplification and polarization. It is crucial for young users to approach Twitter critically, verify information, and actively seek out diverse viewpoints to ensure a well- rounded opinion formation process.


5. 3 Recommendation
Based on the findings, the researcher recommends the following;
i. Social media influencers should provide Valuable insights and information that would be mindful of their potential biases and motivations.
ii. Twitter should provide Valuable platform for information and discussions and it's essential to strike a balance between online and offline engagement:       
iii. Social media should provide a tendency to seek out information that confirms our existing beliefs while disregarding or dismissing conflicting evidence.
iv. Twitter should avoid resorting to personal attacks or inflammatory language, as this can hinder productive discussions and lead to polarization.
v. Twitter should be overwhelming, especially when engaging in discussions on contentious topics.
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QUESTIONNAIRE
Department of Mass Communication,  
Institution of Information and Communication Technology,
 Kwara Sate Polytechnic, Ilorin.
						 2025.
Dear Respondent,

I am a final year student of the above mentioned institution conducting a research on topic titled “ASSESSING THE EFFECTS OF TWITTER ON OPINION FORMATION AMONG THE YOUTHS (ACASE STUDY OF KWARAPOLY).” Kindly assist by providing honest opinions on the various issues raised in this questionnaire. Your confidentiality is highly assured as the information given will be used for purely academic purpose. 
Thank you for the anticipated co-operation.

Yours faithfully,
SECTION A.
i. Sex:    Male        (a) (      )   (b) Female (     )
ii. Age: 	(a) Under  20 years old (   )   (b) 21-25 years old (     ) (c) 26-30 years old (    )	(d) 31  years and above (   )
iii. Marital status:   (a) Single   (      ) (b) Married (     )  (c)  divorce (    )
iv. Current year of study:  (a) ND1  (    )  (b) ND 2    (     )  (c) HND1  (      )  (d) HND2 (     )
v. Religion : (a) Muslim  (    )  (b) Christian (    ) 




Please tick in (  ) appropriate column which best expresses your choice of opinion using the indicated format:
	RQ1
	what are the assessment of twitter towards opinion formation among the students
	Strongly Agree
	Agree
	Neuter
	Disagree
	Strongly Disagree

	1. 
	Twitter helps me stay informed about current events that influence my opinions.
	
	
	
	
	

	2. 
	I often rely on Twitter to shape my perspective on social and political issues.
	
	
	
	
	

	3. 
	Twitter exposes me to diverse viewpoints I wouldn’t encounter otherwise.
	
	
	
	
	

	4. 
	Twitter helps me validate my opinions through interactions with others.
	
	
	
	
	

	5. 
	Social trends on Twitter strongly influence my personal opinions.
	
	
	
	
	



Please tick in (  ) appropriate column which best expresses your choice of opinion using the indicated format:
	RQ2
	Does student have access to twitter for their opinion formation in higher institution?
	Strongly Agree
	Agree
	Neuter
	Disagree
	Strongly Disagree

	1. 
	I have easy access to Twitter through my personal devices (e.g., smartphone, laptop)
	
	
	
	
	

	2. 
	The internet facilities provided by my institution enable me to access Twitter effectively.
	
	
	
	
	

	3. 
	Most of my peers in the institution use Twitter to share and form opinions.
	
	
	
	
	

	4. 
	My institution supports the use of social media platforms like Twitter for academic and social engagement.
	
	
	
	
	

	5. 
	The cost of internet access does not limit my use of Twitter for opinion-related purposes.
	
	
	
	
	



[bookmark: _GoBack]

Please tick in (  ) appropriate column which best expresses your choice of opinion using the indicated format:
	RQ3
	Does the assessment of twitter contributes varieties of useful information among the youths
	Strongly Effective
	Effective
	Neuter
	Ineffective
	Strongly Ineffective

	1. 
	Twitter provides access to diverse and useful information that is relevant to my interests.
	
	
	
	
	

	2. 
	The information I find on Twitter is helpful for making informed decisions.
	
	
	
	
	

	3. 
	Twitter exposes me to a wide range of topics I wouldn’t explore otherwise.
	
	
	
	
	

	4. 
	Collaborations optimize the use of resources for family planning awareness campaigns
	
	
	
	
	

	5. 
	Most of the content I engage with on Twitter is educational or informative.
	
	
	
	
	




