


CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND OF THE STUDY
The definition of social media is “the relationships that exit between network of people” (Walter & Riviera, 2004) Social media nowadays is popular and it is growing, it can truly say that technology has been a integral part our life especially to students life. Social media allow someone to interact with anyone else, get connected, create, and exchange information and sharing thoughts and ideas. Facebook, Instagram and Twitter are the most popular and mostly used by student’s based by the report. 
Social media becomes one of the main sources for people to obtain information. This media is divided into two types, namely print and non-print media. Print media obtain information through printed mails, newspapers, magazines and dailies. Whereas, non-print media obtain information from radio, television, and social media like Twitter. Media remains a tool, which renders any help to people across the globe to influence their opinion, attitude, and knowledge. According to Angus, Thelwall and Stuart (2008), social media furnishes individuals with information in any sector of life. Through media, there has been a lot of development and growth that occurred due to the availability of platforms that allows them to get linked to the entire universe and contribute to global development. As the use of media increases, many people including youths use it to find out about the historical development of society, concepts, religion, etc. Social media is a form of effort for people, especially students, to get to move close to each other on the internet or social contacts by making connections through individuals. Social media is the social interaction among people who create, share, and exchange information and ideas in environments, schools, workplaces, homes, communities, etc. Social media, regardless of distance, facilitates people to communicate, and convey information in the form of images, videos, and audio. Social media is a network of internet facilities that is on the technological and ideological foundation of web 2.0. which provides space for the development of user-changeable content (Kaplan &Haenlein, 2010). 
According to Lewis (2010), social media is an umbrella term for technologies that provides space for people to create and send content, link up, and connect with others. 
Howard and Park (2012) stated that social media has three main parts, namely (1) the infrastructure and instrument to create and share content (2) content, such as concepts, ideas, messages, information and news (3) decoders, users and consumers, e.g. industries, organizations and individuals. There are many advantages of social media, such as using technologies through the web to adapt and convey information on social platforms, e.g. Facebook, Twitter, etc., in order to teach others and to learn from others (Kaplan &Haenlein, 2010). 
This research sought to investigate the influence of social media on the spread of vulgar words among Kwarapoly students, such as WhatsApp, Facebook, and Google. This research focused on students of Kwara State Polytechnic as they are, in their developmental stage, vulnerable to imitating what they see. In addition, based on PEW Internet and American Life Project (2014), children and adolescents become the most social media users with a percentage of 75%. Likewise, NCC (Nigeria Communication, 2015) stated that more than 90 million people in Nigeria use social media with the majority being children and adolescents. Recently, social media has become a means for people to connect with society and establish a relationship with others (Nicole & Boyd, 2017). As the name implies, social media carries a social undertone in which the users are allowed to interact with others in order to promote interpersonal relationships and give a certain effect on the social behaviors of individuals worldwide (Kaplan &Haenlein, 2010; Macnamara&Zerfass, 2012). 
As the presence of social media becomes increasingly abundant in our everyday lives, sordid words, once considered shocking to express, are now seen nearly everywhere we look.
Bad words make up approximately 0.5-0.7 percent of words used in conversational speech, with the most popular terms, such as ‘ass’ and the f-word, considered highly versatile in their use. To understand who was using these words and how, researchers at The University of Texas at Austin looked no further than Twitter. 
“Social media platforms are a medium where people share a wide array of thoughts, from intense opinions to casual status updates,” noted UT Austin researchers. “Additionally, the informal nature of social media results in more frequent usage of vulgar terms.” 
Beyond testing their frequency, researchers also sought to understand the sentiment behind these expressions and what general implications it might have on people reading such Tweets.
They found that vulgarity is used differently among distinct demographics. Those that are younger, non-religious, or politically liberal tend to use vulgarity at a much more frequent rate, as these groups typically use vulgar terms to express emotion, group identity or emphasis. Additionally, those who report higher incomes or education levels, as well as those who identify as female, are found to use vulgarity less often than their counterparts.
The use of social media have really help in spreading of vulgar words among the student of Kwara State Polytechnic because all Student are liable to Smartphone  and with the use of smartphone, They have full access to social media. And by the uses of vulgar words on social, most students get addicted to it and get spread in the campus.

1.2 STATEMENT OF PROBLEM
In Kwara Polytechnic today, the students have become addicted to the use of vulgar words to communicate with their colleagues. About 97 percent of such vulgar wordshas violent. Many Kwarapoly students get their phones and other personal digital assistants (PDAs) like MP3, Ipad loaded with thousands of foreign music downloaded on social media which might contain thousands of death and heartbreaks, heard harsh and brutal languages “fuck you”, a son of bitch, nigger men and kiss my ass etc. However, the researcher is examining the purpose of this study is to explore the influences of social media on the use of vulgar words among kwara poly students.
1.3 Objectives of the Study
The following are the objectives of this study: 
1. To examine the influence of social media on the spread of vulgar words among kwarapoly students.
2. To examine the impact of vulgar words to academic performance of students.
3. To determine the relationship between social media and students.
1.4 Research Questions
In line with the objectives of the study, the following research questions will be addressed:
1. Does social media enhance the spread of vulgar words among kwarapoly students? 
2. Do vulgar words affect the academic performance of kwarapoly students?
3. Does social media influence student behaviors in Kwara Poly?
1.5 	Significance of the Study
	This occupies a strategic place of relevance given that it will go a long way to reveal the influence of social media on the spread of vulgar words among kwarapoly student. The significance of a research work is expressed in its importance and benefits. This research is considered important given to the fact that it will be of high relevance to media houses. The media houses will find the findings of this study relevant as it will introduce some reforms in the usage of foul words. The findings of this study will also enlighten students as it will expand their horizon on the issue of vulgarity and its influence on kwarapoly students. The general public will also find this research relevant as it will educate them on the subject matter. Finally, this research will be an addition to the existing stock of knowledge.
1.6 Scope of the Study
The subject scope of this study is to examine the influence of social media on the spread of vulgar words among kwaraploy students. This clearly shows that the study is restricted to all kwara polytechnic students. 
1.7 Operational Definition of Terms   
Influence: This the capacity or power of persons or things to be a compelling force on or produce effects on the actions, behaviors or opinions of others.
Students: Youth between the ages of 18 to 39 who have penchant for change and in this study are undergraduates in Kwara State Polytechnic Ilorin.
 Pattern: This is the way in which a person performs his/her activities or functions in life. It can also be seen as the repeated or regular way in which something happens or is done like in dressing in a peculiar manner.
Vulgar words: All of these words are slang. Vulgar words are words that many people see as bad. Saying these words is not polite and may bother some people.
Social Media: The term ‘social media’ refers to the various internet-based networks that enable users to interact with others, verbally and visually.
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CHAPTER TWO
LITERATURE REVIEW
2.0 	INTRODUCTION
In this chapter which is the review of related literature the conceptual framework which will be carried out because there are some fundamental and technical concepts that demand for clarification in the way they are being used in the study. The theoretical framework will show the theories and models in line with the study, the empirical literature will contain a review of related studies related to the concept under study and the critique of literature will establish the gap and the limitation of the previous studies
2.1 	CONCEPTUAL FRAMEWORK
	The term “development is so wordily used that is likely to be understood differently by different people during the 20 century the term has become synonymous with economic development the word “media is a generic term for the entire firm and channels use in the transmission of information, media may also be regarded as channels of models of communication.
	The importance of media in development work was first organized in the 1960 when its Food and Agriculture Organization (FAO) begin to promote the concept known as Development Support Communication (OSC).
2.1.1 CONCEPT OF SOCIAL MEDIA
	Social media is the means of interactions among people in which they create, share and /or exchange information and ideas in virtual communicate and networks is also a collectors term for websites and application that focus on communication, community based input, interaction, content sharing and collaboration people use social media to stay in touch and interact with friends, family and various communities
Over the years, many scholars have been able to distinctively define and clarify the concept of social media. In their definition and clarification, the concept of social media has been used interchangeably with social networking site. Likewise, in this section, the word will be used interchangeably. In defining social media, Kaplan and Haenlein (2010) gave a general definition of social media in consideration of Web 2.0 and User-Generated Content. (According to them social media is a group of internet-based applications that build on the ideological and technological foundations of Web 2.0 and that allows the creation and exchange of User Generated Content. They also went further to describe social media as a group of internet-based applications that build on the ideological and technological foundations of Web 2.0 and that allow the creation and exchange of user-generated content. 
Nwanton, Odoemalamn, Orji-Egwu, Nwankwo and Nweze (2013)defines social media as those internet-based tools and services that allow users to engage with each other,generate contents, distribute and search for information online. 
Parr (2010) defines social media as the use of electronic and Internet tools for the purpose of sharing and discussing information and experiences with other human beings in more efficient ways. On the other hands, Jantsch (2008) considers social media as the use of technology combined with social interaction to create or co-create value. According to Merriam-Webster dictionary (2017), social media is a form of electronic communication (as websites for social networking and microblogging) through which users create online communities to share information, ideas, personal messages, and other content (as videos) while Dykeman (2008) acknowledged social media as “the means for any person to: publish digital, creative content; provide and obtain real-time feedback via online discussions, commentary and evaluations; and incorporate changes or corrections to the original content” (Dykeman, 2008).
Bryer and Zavatarro (2011) described social media as technologies that smooth the progress of social interaction, make possible collaboration, and enable deliberation across stakeholders. These technologies now include blogs, wikis, media (audio, photo, video, text) sharing tools, networking platforms, and virtual worlds. Social Media Online (2011) defines social media as primarily internet-and mobile-based tools for sharing and discussing information by users. The term, according to Andreas and Michael (2010), refers to “a group of Internetbased applications that build on the ideological and technological foundations of Web 2.0, and that allow the creation and exchange of user-generated content." 
Drury (2008) describes social media as online resources that people use to share content: video, photos, images, text, ideas, insight, humor, opinion, gossip, news. Safko and Brake (2009) further defined social media as “activities, practices, and behaviors among communities of people who gather online to share information, knowledge, and opinions using conversational media. Kietzmannn, Silverstre, McCarthy andLeylan (2012) describes social media as the platform that employs mobile and web based technology to create highly interactive platforms via which individuals and community share, co-create, discuss and modifies user generated content. Social media, as defined by Bryer and Zavatarro (2011) are technologies that facilitate social interaction, make possible collaboration, and enable deliberation across stakeholders. These technologies now include blogs, wikis, media (audio, photo, video, text) sharing tools, networking platforms, and virtual worlds. 

Social Media Online (2011) defines social media as primarily internet-and mobile-based tools for sharing and discussing information by users.
According to Boyd and Ellison (2007), “social networking sites are web-based service platform that enable individuals to create a public or semi-public profile within a bounded system, articulate a list of other users with whom they share a connection, and view and navigate their list of contacts and those made by others within the system” (p. 21). These sites are used to interact with friends, peers and others that are found in groups on these sites. The sharing of information ranges from news, debates, gossips, feelings or statement of mind, opinions, research etc. Curtis (2011) affirms that social media appear in many forms including blogs and microblogs, forums and message boards, social networks, wikis, virtual worlds, social bookmarking and video sharing.
2.1.2 TYPES OF SOCIAL MEDIA
I. Traditional Social Media Networking Sites: A social networking site is a bill of all trades, users can share thoughts, create content upload photos and video from groups based on interests, and participate in lively discussions ’They are built around the user and everything that important to them and their social circles 
II. Social Review Sites: Review sites like yelp and trip advisor display reviews from community members for all sorts locations and experience. This eliminates a lot of the guesswork that goes into booking a restaurant or hotel
III. Image And Video Sharing Sites: visual content like image, info graphic and illustrations capture our hearts, eyes and imaginations social media platforms like instagram, imgur and snapchat are designed to amplify the power of image sharing
IV. Video Hosting Sites: video hosting platforms like Youtube and vimeo help creators put together content and share it to a platform optimized for streaming ‘This accessibility makes video a super important medium 
V. Community Blogs: These community blog sites provide an audience while allowing plenty of room for customization and self expression sharing blogging platforms like medium and tumbir give people a space to express their thoughts and help connect them within readers
VI. Discussion Sites: Anyone is free to ask a question or make a statement, and this attracts people with share interests and curiosities. However, unlike facebook and instagram, users tend togus out less identifiable information. Anonymity is powerful when it comes to people opening up and getting real
VII. Sharing Economy Networks: These communities provide opportunities that won’t exist otherwise by pooling resources on a large scale that wouldn’t be possible without tech 
2.1.3 USERS OF SOCIAL MEDIA
I. Build relationship: Social media is used for more than just brand customer interaction
II. Share your expertise: You have the chance to talk about what you know and what you want to be recognized for on social media
III. Increase your visibility
IV. Educate yourself
V. Connect anytime
2.1.4 ROLE OF SOCIAL MEDIA IN COMMUNICATION
	In today’s world, media becomes an essential as our daily needs media of today is playing an outstanding role in creating and shaping of public opium and strengthening of society media is the sword arm of democracy media acts as watchdog to protect public interest against malpractices and create public awareness
2.1.5 WHAT ARE VULGAR WORDS
Vulgar words are a type of informal languages that is often used among friends, family and members of a particular subculture or community. It is an important aspect of the English language, and can provide insight into the attitudes, beliefs and values of different groups of people. The use and meaning of slang is influenced by a variety of socio cultural factors, including historical events, regional difference, social class and the influence of popular culture
2.1.6 TYPES OF VULGAR WORDS 
The use of vulgar words in spoken English dates back to medieval times. The oldest curse word in English is ‘shit’ and has roots in German and Scandinavian, while the word ‘fuck’ was first used in the 13th century even though it wasn’t meant as an insult “Fucking Bitch” the original meaning of bitch as a noun is a female dog, if you call a woman a bitch, it means she is unkind or unpleasant.
“Scumbag” back in 1939 this word was a term for ‘condom’ from scum + bag. In 1971, it stated being used to insult someone who has done something dishonest or unpleasant.
2.1.7 EFFECT OF VULGAR WORDS
	Vulgar words produce increased autonomic activity in particulars in conductance (SCR). In these studies, vocalizing a swear word leads to higher pain tolerance and higher pain threshold compared with neutral words. Swearing can leave someone with a bad impression, signal a lack of control and indicate a bad attitude or immaturity 
2.1.8 USE OF VULGAR WORDS BY STUDENTS 
	Students use profanity for a variety of reason some swear to gain the attention of their teacher or classmates. Some swear to impress their peers some swear to express strong emotions, such as anger, distress or frustration. The function of swearing can also relate to the manner of expression for example, speakers might choose a taboo word (over a more being synonym) and use it to display a particular attitude to what is being said, this might be exasperation, disapproval, surprise


2.1.9 ROLE OF SOCIAL MEDIA IN THE SPREAD OF VULGAR WORDS 
	As the presence of social media becomes increasingly abundant in our everyday lures, sordid words, once considered shocking to express are now seen nearly everywhere we look 
	Bad words make up approximately 0.5-0.7 percent of words used in conversational speech, with the most popular terms, such as “ass” and the f-word, considered highly versatile in their use. To understand who was using these words and how researchers at the university of Texas at Austin  looked no further than Twitter
	“Social media platforms are a medium where people share a wide array of thoughts, from intense opinion to casual status updates,” noted UT Austin researchers, “Additionally ,the informal nature of social media results in more frequent usage of vulgar terms”
	Beyond testing their frequency, researchers also sought to understand the sentiment behind these expressions and what general implications it might have on people reading such Tweets.
	“when we first started looking into this issues I was originally interested in sentiment analysis”, said mathematics senior Isabel cachola. “As I was doing research, I found it pretty surprising that I wasn’t able to find any research utilizing vulgarity features to improve sentiment
	Interested in learning more, cachola put together a term of researcher including UT Austin linguistic graduate student Eric Holgate, UT Austin linguistic assistant professor JunyiJessey Li and Bloomberg researcher Daniel preotiuc-pietro
	They found that vulgarity is used differently among distinct demographic. Those that are younger non-religious or politically liberal tend to use vulgarity at a much more frequent rate as these groups typically use vulgar terms to express emotion group identity or emphasis, Additionally those who report higher incomes or education levels as vulgarity less often than their who counterparts
	In studying the topic of vulgarity and modeling the vulgar content the group is able to emphasize how it is possible to avoid over-censorship in public forums 
	“A better understanding of the role of vulgarity can lead to better  and fairer model aimed at real-world applications” Li (2018)

2.1.10 	THE USE OF OFFENSIVE LANGUAGE IN THE MEDIA
[bookmark: _Hlk101695506][bookmark: _Hlk99836903]In their study, Amin &Salehhuddin Sharipudin (2021) investigate the linguistic preferences and reasons that motivate young people to use profanity on social media. To examine this issue, the targeted community was chosen to be students aged between 18-23 years old at Universiti Teknologi MARA, Cawangan Pulau Pinang (UiTMCPP). Mainly, the questions of the study were meant to keep track of the tendencies, causes, and effects that would lead these students to resort to using English swear words on social media platforms. The method that was used included collecting demographic information and using a questionnaire. Darwish & Ain (2020) discuss the controversial use of forbidden words in a Jordanian series on Netflix called “Jinn” and how the Jordanian society is a conservative society and thus condemned such content. 
[bookmark: _Hlk99730487][bookmark: _Hlk103761738]From a critical standpoint, the ideas of Darwish & Ain (2020) and Amin & Salehhuddin (2021) are quite different because the former particularly had student participants who judged the behavior and tendency of their counterparts regarding using profanity online, while the focus of Darwish & Ain (2020) can be highly seen as pure cultural and moral study of the language that was used in the Jordanian series from the first episode till the end. In fact, both researchershappen to target taboo words and their negative use in the media. Darwish & Ain (2020)are targeting interactive media, whileAmin & SalehhuddinSharipudin (2021)are concerned with the online visual media and its negative affect on society. According to Amin &Salehhuddin Sharipudin (2021), 39% of respondents agree that students who use English swear words on social media do that to look cool and awesome, however Darwish & Ain (2020) stated that 55% of the first episode of the series contained taboo words and decreased gradually to 13% by the last episode. 
Hence, this shows that taboo words are used in both cases to grab the attention of people because such words are abnormal and can cause both tension and curiosity. Darwish & Ain noticed that 47% of the respondents agree that students use animal names to curse on social media. On the other hand, Amin & Salehhuddin Sharipudin (2021) claim thatthe theme of animals drew only 9% of the taboo words that were used during the first episode of Jinn. This can give a clue that taboo words that involve animal names are more frequent on interactive media platforms compared to visual media. 
Darwish & Ain (2020) claim that 37% of the series witnessed sexual activity, sex organ, and prostitution. In contrast, according to Amin &Salehhuddin Sharipudin (2021), a significant percentage of 60% disagree that students curse by using sexual positions, such as “doggy”. Critically speaking, the claim of Darwish & Ain (2020) seems to be more accurate compared to the former considering that some taboo words are categorized as “dirty” in relation to sex, such as “bugger” and “s**t” (Norquist, 2020). Moreover, Raras & Sudarwati (2021) add on the issue of using taboo words on TikTok which supports that sexuality is the second most common type of taboo words. Based on the contents and comments that are used on the platform, the use of sexual words accounted 18%. 
2.2 	THEORETICAL FRAMEWORK 
	The theoretical aspects of this paper can be best understood and analyzed from two theoretical perspectives.
· MEDIA MORPHORSIS THEORY  
· PUBLIC SPHERE THEORY 
i. MEDIA MORPHORSIS THEORY:-Media morphorsis theory states that new media do not appear individually, but morph from what is in existence or emerges steadily from the metamorphosis, whereas the older media platforms tend to adapt and progress uninterruptedly rather than disappear. Fildler coined the term media morphosis inn 1990 to mean the transformation of communication media, usually brought about by the complex interplay of perceived needs, competitive and political pressures and social and technology innovations
           Roger fidler believes the future lies in understanding the past. The future according to this publishing visionary, exists in the digital realm of communication which he calls the “greatest transformation of human communication since the emergence of written language”. Fidler uses past transformations to oral and written communication as lessons for the currents digital transformation
	Understanding new media does an excellent job o making sense of the dizzying changes unleashed by the digital transformation media studies communication theory and digital journalism classes all would benefit by sorting out how new media evolved and were it might go from here
	Fidler adopts author Paul saffo’s (1992) 30-year rule as a guide for how long new ideas take to be accepted into a culture the three stages of the 30-year rule are: in the first decade hustle perceived need in the second decade, increasing market penetration and in the third decade, final acceptance. Fidleruses saffo’s benchmark and places us now in the second stage of the current digital media morphosis
	Fidler draws lessons from his own videotex experience. He was the first design director for knight. Ridders view on experiment in the 1980s and demotes one chapter to lessons he learned one lesson is understanding that videotex in 1986 was just its first stage of development, therefore, uses saw no need for failed, techno myopia took hold which entails overestimating the short term impact of a new technology 
ii. PUBLIC SPHERE THEORY:-	Habermas definition of a public sphere is the first and founding trigger to classification attempts of the formation of public opinion and the legitimization of state and democracy in post-war western societies, it is widely accepted as the standard work but has also been widely challenged as the concepts of the public sphere is constantly developing. To get a good grasp of general criticism and current approaches towards an up to date understanding of what and in which ways public opinion are shaped general terms of the habermasian model have to be explained 
	The public sphere is seen as a domain of social life mere public opinion can be formed. Habermas (1991,398) it can be seen as the breeding ground, if you want habermas declares general aspects as vital for the public sphere mainly it is open to all citizens and constituted in every conversation in which individuals come together to form a public the citizens plays the role of a private person who is not acting on benefit of a business or private interests but as one who is dealing with matters of general interest in order to form a public sphere but its citizens a assemble and write freely to express their opinion the term of a political public sphere is introduced for public discussions about topics connected to the state and political practice. Although habermas considers state power as “public power” (ibid 398) much is legitimized through the public in election.
	Habermas liberal model of a public sphere holds a normative claim. This means that it is describing many idealized issues, pointing towards how a public sphere should ideally be as such it does not actually exist in modern democracies that are industrially advanced constituted as a social welfare state and where masses of people are supposed to form a public. It is an idealistic model of democracy which is shaped through structural changes of society that ended in a transformed understanding of the public sphere habermas himself had to admit that the participation of women and the inclusion of minorities is not guaranteed by his model relying on the circumstances of bourgeois society in the early 19th century. In the following interview jurgenhabermas describe the most important results of many years of his research as well as certain limitations 
	Habermas and many other scholars have worked to further developed and broaden the understanding of his theories for modern societies
2.3 	REVIEW OF RELATED STUDIES
Some of the past studies that have been conducted in related to this concept were received in this section of the research 
	According to Neisser (2000), hate speech refers to “all communication (whether verbal, written, symbolic) that insults a racial, ethnic and political group, whether by suggesting that they are inferior in some respect or by indicating that are despised or not welcome for any other reason” on the other hand
Kayambazinthn&Moyo (2002) refer to hate speech as “war wayed on others by means of words” This understanding of hate speech is particularly true when it comes to hate speech on social medical networks online hate speech is mainly characterized by the use of word any symbols.
As regards motivation of hate speech many scholars have pointed out several factors such lack of tolerance, political clashes, discrimination enmity and the openness of social media as motivations hate speech online for instance even before the emergence of social media, Spiegel (2001) predicted that the internet will be another communication tool for racists and “hate mongers” to spread their message and nemes (2002) considered the internet a very importance channel for those who want to spread messages of hatred, witenge (2003) however, presented a more balanced understanding of the web’s potentials within political communication on the other hand however, he subscribes to Dahlberg’s (2001) counter arguments that the web might facilitate abusire postings and even contribute in silencing some voices. Finally witschges argues that whether the web enables deliberation or not, it depends on how people utilize the opportunities provided online                   
Holmes (2001) asserts that mob are classified as vulgar while it is considered s abbreviation for mobile that has no bad sense,’ also, but was once considered a savage interpretation for ominous. Concerning sound variations otel was a usual from of hotel, in new Zealand, new “and ….., nuclear” were pronounced differently. New Zealanders were uttering the two words with the sound /j/ but after the spread of American slang the pronunciation developed to eliminate the /j/ sound moreover cool wicked and neat are slang synonyms for something very good. Any word can cause a change if a certain group used it extensively 
J.B Greenough& C.L Kittredge (2000) assert that “slangs is a peculiar kind of vagabond language always hanging on the outskirts of legitimate speech but continually straying or forcing its way into the most respected company slangs used to be the language of low status people (charkora 2007 as citied in lighter and Dumas, 1978) but like any other variety, it keeps changing to be a respectable use of words. Green & Kittredge (2002) who define slang as a peculiar kind of vagabond language always handing on the outskirt of legitimate speech but continually straying or forcing its way into the most respected company.
Boateng and Amankwaa (2016) defined social media as the application that allows users to converse and interact with each other. It is an online space that is used by people to connect, share, communicate, establish or maintain connection with others for various purposes. Social media is an online platform which enables people to build social networks or relations with other people who share similar personal or career interests, activities, backgrounds or reallife connections. Social media is therefore the interaction among individuals in which they create and share information and ideas in networks. However, social media relies on many electronic devices like tablets, ipads, laptops, and Internet-based technologies for connecting people. Thus, social media can be described as technologies that facilitate social interaction, make collaboration possible, and enable deliberation among people at the global level (Subair, Solomon, & Deborah 2019). Boyed & Ellison (2007) define social media as Internet-based services that allow individuals to construct a public or semi-public profile within a bounded system, articulate a list of other users with whom they share a connection, and traverse their list of connections and those made by others within the system. 
According to Ali, Iqbal & Iqbal (2016), social media is the collection of applications such as Facebook, Twitter, WhatsApp, LinkedIn and YouTube, among others, that link people together as they share information through social networking. As indicated by Junco, Heibergert & Loken (2010), social media is referred to as a collection of Internet websites, services, and practices that support collaboration, community building, participation and sharing. From the above, it can be deduced that social media is the platform that gives individuals the opportunity to interact, using two way communication, such that it allows anyone who has an online account to share their opinions with other social media users. Social media has become one of the prominent communication tools, particularly in the school community. Talaue, Alsaad, AlRushaidan & AlHagail (2018) emphasise that social media platforms help with access to information and educational-related materials. Considering the aforementioned, many students and instructors are using social media as a teaching and learning tool. More so, academic institutions are increasingly using social media platforms, such as Facebook and LinkedIn, to connect with current and potential students and to deliver instructional content (Paul, Baker, & Cochran, 2012) Therefore, social media platforms allow students to interact with one another, their teachers and communities that share in their education and related activities (Pardo 2013). Bearing this in mind, many polytechnics now maintain profiles and groups on social networking sites such as Facebook, where students and faculty can interact, share resources and express ideas. 
Conversely, Lenhart, Purcell, Smith & Zickuhr (2010) assert that not all students interact constantly on social media platforms for academic purposes. This suggests that social media platforms are explored by students for different reasons. Junco & Cotton (2012) affirm that time spent by student on social media is slightly negatively related to time spent studying. In this same manner, Pempek, Yermolayeva & Calvert (2009) declare that most students spend valuable hours daily on social media platforms. Rideout (2012) reveals that young people spend time on social media more than twice the average amount of time spent in school each year. This supports the position of Subrahmanyam & Patricia (2008) who underscore that using social media sites has both negative and positive effects, because there are harmful ways in which the Internet can be used. Despite the benefits of social media on student learning and achievement with respect to knowledge sharing, Rithika & Sara (2013) underline that even when social media is used for an educational purpose, students incorporate the technology into their lives in a way that may differ from the intentions of the course instructor. Extant literature has provided an array of challenges of social media on students’ academic life. O'Keeffe & Kathleen (2011) highlight the negative impacts of social media to include accessing inappropriate content, online harassment, and cyber bullying.
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CHAPTER THREE
RESEARCH  METHODOLOGY
3.0 	RESEARCH METHODOLOGY
3.1 	RESEARCH DESIGN
In the process of this study, the survey method was adopted with the use of questionnaire as research instrument the survey method is the most appropriate for a research work that will sample the opinion of the people in a specified problem .according to Udeagba (2013), in a survey research design the spent scientific sample is studied to gather demographic information or sociological facts as well as psychological information, opinion and attitude.
	As a matter of fact survey method is useful in obtaining data in a population which might be too large to be subjected to direct observation. Isaac (2010), stated that survey is particularly versatile and practical, especially for the administration, in that they identify present conditions and point to present needs. Survey does not make decisions for administrators, but they can provide him was information on which to base sound decisions.
3.2  POPULATION OF THE STUDY 
	Population can be defined as a grasp of individual of the same spaces occupying a particular geographic area population  may be relatively small and closed as on as is kind or in a valley, or they may be more defense  and without a clear boundary between them and neighbouring population of the some species. The population of this study will be based on Kwara State Polytechnic Ilorin, Kwara State 
3.3 	SAMPLE SIZE AND SAMPLING TECHNIQUES. 
Kerlinger,  (2007) Sampling is taking any portion of a population or universe as representative of that population or universe. (Osuola, 2001) Sampling is the process of selecting units from a population of interest so that by studying the sample which may fairly generate results of the population from which they were chosen.  
In determining the sample size, the researcher decided to use winner and Dominick online calculator in calculating the sample size in the calculation, the confidence level was 95%, the confiding interval is 5-0 and with the population comprising of different department in the polytechnic. 
3.4 	INSTRUMENTATION 
It explains the extent to which a concept was used measurement actually. Corresponds to a read world reliability on the other hand, is concerned with the consistency of an instrument measuring what it is designed to measure of the rehabilitation of the descriptive analyzed on at least of the following seven factors which are project complexity, amount of error tolerated time constraints and previous. 
	It explains the extent to which a concept or a\was used measurement usually corresponds   to a real world. Reliability on the other hand is concerned with the other hand is concerned with constancy of an instrument measuring what is designed to measure. 
3.5 	VALIDITY AND RELIABILITY OF RESEARCH INSTRUMENT 
The questionnaire for this study was validated by the project supervisor who went it and made some correction before it was administered. 
Reliability deals with how accurately a research instrument is measuring what it is supposed to measure no matter the number of times such measurement is taken (Uzoesin:, 2002), 
The researcher administered some copies of questionnaires to sample respondents. The respondents answered the questionnaires to the best of their knowledge without being bias 
Reliability is the ability of a particular measuring instrument to yield similar result when applied to the same station at different time (Smart, 2008), eve respondents used for the pretest were the top management and other of the school, the pretest was carried out twice with the same number of the said student at different time and locations and the same result was obtained this justified the reliability 
3.6 	METHOD  OF ADMINISTRATION OF THE INSTRUMENT
The main data collection method or techniques for this study is questionnaire the questionnaire contained questions which help the researcher to get the right opinion or view of the subject or respondent.
The questionnaire game the respondents considerable choice of responses the research personally collected them immediately the respondent were through with questions 


3.7 	METHOD OF DATA ANALYSIS 
There are various of analyzing data but use in this study is simple process of inspecting cleansing, suggesting conclusion and supporting decision making. The term data analysis is sometimes used as a synonym for data modeling percentage and present in a tabular form. Therefore data collected in this study will be analyzed using simple percentage.






CHAPTER FOUR
4.0 	DATA PRESENTATION AND ANALYSIS 
This chapter deals with the presentation of results and discussion of data gathered from the study. Through the administration of copies of questionnaire distribution of the influence of social media on the spread of vulgar world among kwara state polytechnic students.
The responses rate of this study is 99% and administrated questionnaire needed was properly answered.
The result of this study are presented in table and percentage for better understanding to achieve the objectives for better understanding to achieve the objectives of this research out of the questionnaire distribution most were filled and returned the data collected were divided into two section.
4.1 	PRESENTATION OF DATA 
The following research finding, derived from the questionnaire and further presented and analysis below.  
SECTIONA
 TABLE 1:  SEX OF RESPONDENT
	Gender             
	Frequency               
	Percentage%

	Male                                                  
	40
	25%

	Female
	60
	75%

	Total
	100
	100%


Source: field survey 2025
From the table above shows out of 100 respondents, 40 respondents which represents 25% are male whole the respondent who are female have ingliect figure 60 which represents 75%. 
TABLE2:  AGE OF RESPONDENT
	Age
	Frequency
	Percentage%

	15-24
	50
	60%

	25-34
	30
	25%

	35 and above
	20
	15%

	Total
	100
	100%


Source: field survey 2025
50 respondents which represent 60% are table age 15-24 while 30 respondents represent 25% are between15-34 while 35 and above respondent represent 15%. 
TABLR3:  RESPONDENTS BY MARITAL STATUS
	Status                        
	Frequency                      
	Percentage

	Married
	30
	25%

	Single
	60
	70%

	Divorced
	10
	5%

	Total
	100
	100%


Source: Field Survey 2025
The table above shows that 30 respondents are married represent 25% while 60 respondents representing 70% are single while l0 respondent representing 5% are divorced. 
TABLE4: RESPONDENT BY EOYCATION QUALIFICATION 
	Qualification 
	Frequency 
	Percentage% 

	O’level
	Nil 
	Nil 

	Nce/diploma  
	15
	10%

	ND /HND
	80
	85%

	Degree / post degree
	5
	5%

	Total 
	100
	100%


Source: Field Survey 2025 
The table above shows that 80 respondent which represent 85% are ND/HND NCE/diploma , while 5 represent which represent 5% are degree /post degree holder. 
TABLE5: RESPONDENT BY OCCUPATION
	Occupation 
	Frequency 
	Percentage

	Self-employed
	40
	35%

	Civil-servant
	10
	5%

	Student 
	50
	6%

	Others
	Nil
	nil

	Total
	100
	100%


Source: Field Survey 2025
The table above shows that 50 respondent which represent60% are student while 40 respondents which represent 35% are self-employed while respondent which represent 5%band civil –servant 
Section B
Table 6: The perception of the Audience on how often Kwara State Polytechnic Student uses social media. 
	Variable
	Frequency
	Percentage %

	Very often 
	80
	80%

	Not very often 
	15
	15%

	Rarely 
	5
	5%

	Total 
	100 
	100%


Source: Field Survey 2025 
On the table above shows that 80 of respondents which represent 80% uses social media very often while 15 respondent which represent 15% uses social media not very often while 5 respondent which represent 5% uses social media rarely. 
TABLE 7: Kwara State Polytechnic student can overcome the use of vulgar words. 
	Variable
	Frequency
	Percentage

	Yes
	70
	80%

	No
	30
	20%

	Total
	100
	100%


Source: Field Survey 2025
From the table above shows that 70 represent 80% said Yes while 30 respondent which represent 20% said No. 

TABLE 8:  SOCIAL MEDIA IAS A TOOL THAT INFLUNCES THE USE OF VULGAR WORDS AMONG KWARA STATE POLYTECHNIC STUDENTS.
	Variable
	Frequency
	Percentage

	Strongly agree 
	40
	50%

	Agree
	30
	30%

	Neutral
	20
	15%

	Disagree
	10
	5%

	Strongly Disagree
	Nil
	Nil

	Total
	100
	100%


Source: Field Survey 2025
From the analysis above it is clear that 40 respondent which represent 50% strongly agree while 30 respondent which represent 30% agree and 20 respondents which represent 15% are neutral while 10 respondents responses with disagree which represent 5%.
TABLE 9: The use of vulgar words on social media can harm personal relationship and social interaction.
	Variable
	Frequency
	Percentage

	Strongly agree 
	60
	60%

	Agree
	20
	20%

	Neutral
	10
	10%

	Disagree
	10
	10%

	Strongly Disagree
	Nil
	Nil

	Total
	100
	100%


Source: Field Survey 2025
From the table above shows that 60 respondent represent 60% strongly agree while 20 respondents represent 20% agree while 10 respondents represent 10% are Neutral while 10 respondent represent 10% disagree totally.

TABLE 10: The use of vulgar words on social media can arise to conflict or misunderstanding among Kwara State Polytechnic Student.
	Variable
	Frequency
	Percentage

	Strongly agree 
	40
	40%

	Agree
	20
	20%

	Neutral
	20
	20%

	Disagree
	15
	15%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Field Survey 2025
From the table above shows that 40 respondents which represent 40% strongly agree while 20 respondents which represent 20% agree while 20 respondents which represent 20% responded neutral while 15 respondents which represent 15% Disagree and 5 respondents representing 5% strongly Disagree.
TABLE 11: You can receive any formal education or guidance on responsible social media use, including the impact of vulgar words.
	Variable
	Frequency
	Percentage

	Strongly agree 
	50
	45%

	Agree
	25
	30%

	Neutral
	15
	15%

	Disagree
	10
	5%

	Strongly Disagree
	Nil
	Nil

	Total
	100
	100%


Source: Field Survey 2025
From the table shows that 50 of respondent which represent 45% Strongly Agree while 25 respondent which represent 30% Agree while 15 respondent which represent 15% are Neutral while 10 respondent which represent 10% Disagree.
TABLE 12: THE EDUCATIONAL CAMPAIGN OR INITIATIVE SHOULD EFFECTIVELY ADDRESS THE SPREAD OF VULGAR WORDS ON SOCIAL MEDIA AMONG KWARA POLYTECHNIC STUDENTS.  
	Variable
	Frequency
	Percentage

	Strongly agree 
	50
	50%

	Agree
	20
	20%

	Neutral
	10
	10%

	Disagree
	15
	15%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Field Survey 2025
From the table above, it is clear that 50 respondent which represent 50% Strongly Agree while 20 respondent which represent 20% Agree while 10 represent which represent 10% are Neutral while 15 respondent representing 15% Disagree while 5 respondent which represent 5% Strongly Disagree. 
TABLE 13: A measure should be taken to reduce the use of vulgar words on social media among student.
	Variable
	Frequency
	Percentage

	Strongly agree 
	50
	50%

	Agree
	20
	20%

	Neutral
	10
	10%

	Disagree
	15
	15%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Field Survey 2025
From the table above, it is clear that 50 respondent which represent 50% Strongly Agree while 20 respondent which represent 20% Agree while 10 represent which represent 10% are Neutral while 15 respondent representing 15% Disagree while 5 respondent which represent 5% Strongly Disagree. 
TABLE 14: There can be stricter policies or guidelines regarding languages use on social media for Kwara State Polytechnic Students. 
	Variable
	Frequency
	Percentage

	Strongly agree 
	70
	80%

	Agree
	20
	15%

	Neutral
	10
	5%

	Disagree
	Nil 
	Nil 

	Strongly Disagree
	Nil 
	Nil 

	Total
	100
	100%


Source: Field Survey 2025
From analysis above shows that 70 respondents representing 80% strongly agree while 20 respondent representing 15% agree while 10 respondents representing 5% are Neutral.
TABLE 15: The use of vulgar words among Kwara State Polytechnic Students has become a normal rapport. 
	Variable
	Frequency
	Percentage

	Strongly agree 
	60
	70%

	Agree
	20
	15%

	Neutral
	10
	10%

	Disagree
	10
	5%

	Strongly Disagree
	Nil 
	Nil 

	Total
	100
	100%


Source: Field Survey 2025
From the table above, it is clear that 60 respondent representing 70% Strongly Agree while 20 respondent which represent 15% Agree while 10 represent which represent 10% are Neutral while 10 respondent representing 5% responded which Disagree 
TABLE 16: Any committee can be arranged in other to stop vulgar word on social media. 
	Variable
	Frequency
	Percentage

	Strongly agree 
	20
	15%

	Agree
	10
	5%

	Neutral
	70
	80%

	Disagree
	Nil 
	Nil 

	Strongly Disagree
	Nil 
	Nil 

	Total
	100
	100%


Source: Field Survey 2025
From the table above shows 20 respondent which represent 15% strongly agree while 10 respondent which represent 5% agree while 70 respondent which represent 80% are neutral.
TABLE 17: The spread of vulgar words on social media has negative impact on Kwara State Polytechnic Student.
	Variable
	Frequency
	Percentage

	Strongly agree 
	60
	70%

	Agree
	20
	15%

	Neutral
	10
	10%

	Disagree
	10
	5%

	Strongly Disagree
	Nil 
	Nil 

	Total
	100
	100%


Source: Field Survey 2025
From the table above shows that 50 respondent which represent 50%strongly agree while 20 respondent which represent 20% agree while 30 respondent which 30% are neutral 
TABLE 19:  Social Media Influence the Spread of vulgar words among kwara polytechnic student.
	Variable 
	Frequency
	Percentage%

	Strongly agree
	20
	20%

	Agree 
	10
	10%

	Neutral 
	40 
	40%

	Disagree 
	30 
	30%

	Strongly Disagree 
	Nil 
	Nil 

	Total 
	100
	100%


Source: Field Survey 2025
From the table above shows that 20 respondent which represent 20% strong agree while 10 respondent which represent 10% agree while 40 respondent which represent 40% are neutral while 30 respondent which represent 30% disagree.
TABLE 20: A vulgar word on social media is partially fulfill the rapport among kwara state polytechnic student. 
	Variable 
	Frequency
	Percentage%

	Strongly agree
	60
	70%

	Agree 
	20
	15%

	Neutral 
	10 
	10%

	Disagree 
	10 
	5%

	Strongly Disagree 
	Nil 
	Nil 

	Total 
	100
	100%


Source: Field Survey 2025
From the table above show that 60 respondent which represent 70% strongly agree while 20 respondents which represent 15% agree while 10 respondents which represent 10% are neutral while 10 respondents which represent 5% disagree.



4.2	ANALYSIS OF RESEARCH QUESTIONS 
RESEARCH QUESTION 1
	What is the INFLUENCE OF SOCIAL MEDIA ON THE SPREAD OF VULGAR WORDS AMONG FEMALE STUDENTS OF KWARA STATE POLYTECHNIC?
The finding shows that through social media students can be well educated on how vulgar word can be spread among themselves.
Table 8 answered most of the respondent strongly agree that students can easily educate themselves, social media platforms can be effectively utilized as educational tools to raise awareness about the spread of vulgar language among students by leveraging social media, educational initiatives can be implemented to address this issues.
RESEARCH  QUESTION 2 
What is the effect of vulgar words on the academic performance of kwara poly student
	The findings shows that vulgar words does not affect the impact on the academic performance of kwara poly student 
TABLE 17 answered question 2 with 5 respondent which 5% strongly agree while 5 respondent which represent 5% agree while 10 respondent which represent 10% are neutral while 30 respondents represent 30% disagree while 50 respondent represent 50% strongly disagree.
RESEARCH QUESTION 3
 How social media influence student behaviors? 
According to the research question 3 with 60 respondent representing 60% strongly agree that social media influence student social relationship and behavior, the quantitative data collected shows that 10 representing 10% are neutral while 10 respondent representing 10% disagree.

RESEARCH QUESTION 4 
How students control themselves to avoid effects of disadvantages of social media? 
According to the research finding revealed that social media has disadvantage and student can control themselves from its effect and can avoid the danger of social media through the proper use of it and not been too addicted to it and a measure should be taken to reduce the use of social media among students.
TABLE 13 answered research question 4 with 50 respondent which represent 50% strongly agree while 20 respondent which represent 20% agree, while 10 respondent which represent 10% are neutral while 15 respondents which represent 15% disagree while 5 respondents which represent 5% strongly disagree.       
DISCUSSION OF FINDINGS
The result of this study “INFLUENCE OF SOCIAL MEDIA ON THE SPREAD OF VULGAR WORDS AMONG FEMALE STUDENTS OF KWARA STATE POLYTECHNICs”
TABLE1
The perception of audience on how often Kwara poly student uses vulgar words on social media in Kwara State and on the perception of how often Kwara poly student uses social media for instance table 4.20 revealed [70%] respondents who thinks vulgar words on social media is partially fulfill the rapport among Kwara polytechnic students, across tab was done in table 4.15 with a view to finding if this was a there was a significance different social media used in particular and we get to see different social media handle use daily by an individual ,on perception of how often Kwara poly student uses social media for instance table 4.6 revealed [80%] respondents of students who use social media very often.
      The data collected indicate that out of 100 respondents ,80 respondents which represents which represents 80%uses vulgar words on social media very often while is respondents representing 15%uses vulgar word on social media not very often while 5respondent which represents 5% uses vulgar word on social media rarely .
     Indicating that out of 100 respondents 80 of respondents representing 80% strongly uses vulgar words on social media.  


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1   	SUMMARY
      	The influence of social media on the spread of vulgar words among Kwara State Polytechnic (kwarapoly) students is a complex and multi-faceted phenomenon. Social media platforms have become integral parts of modern communication and have significantly impacted various aspects of society, including language and communication patterns, here is a summary of the influence of social media on the spread of vulgar words among kwarapoly students.
[bookmark: _GoBack]       Social media provides an easy and instantaneous way for students to communicate with each other, irrespective of physical distance this ease of communication accelerate the spread of information, including vulgar words and phrases among students. Casual conversations, memes and jokes that contain vulgar language can quickly circulate within social media networks, normalizing and amplifying the usage of such words .many social media platforms allow users to communicate anonymously or pseudonymously. This anonymity can lead to a sense of detachment from real-life consequences, leading some students to engage in more explicit or vulgar language online than they might in face to face interpretation this behavior can contribute to the spread of such language among peers. On the positive side, educators and institutions can leverage social media as a platforms to raise awareness about the negative consequences of using vulgar language. They can engage students in discussion about responsible online behavior, ethical communication and the potential impacts of their words on others.
     Social media influence on the spread of vulgar words among kwarapoly students is shaped by various factors, including the ease of communication, anonymity, trends, cultural dynamics and peer influence.
5.2	CONCLUSION
  	 In conclusion the influence of social media on the spread of vulgar words among kwrapoly students is a significant and multidimensional phenomenon. The pervasive nature of social media platforms has expedited the dissemination of explicit language, creating environments where vulgar words can easily become integrated with everyday communication.
Factors such as the ease of connectivity, anonymity trend-driven behavior, peer influence have collectively contributed to the propagation of such language among the students community. However it is important to recognize that social media impacts is not inherently negative .while it can amplify the spread of vulgar words, it also offers opportunities for positive change educators, administrative and students themselves have the capacity to leverage these platforms to promote responsible and respectful online interactions by fostering awareness , encouraging ethical communication and providing guidance on the potential repercussions of using explicit language stakeholders can work together to motivate the adverse effects of social media on language and behavior .
5.3	RECOMMENDATIONS
     	Addressing the influence of social media on the spread of vulgar words among kwarapoly students require a comprehensive and collaborative effort involving educator’s student’s parents and the institution itself. There are some recommendations addresses this issue.
· Firstly and mostly importantly, integrated digital citizenship education into the curriculum, teaching students about responsible online behavior, the consequences of using vulgar language and the importance of respectful communication. 
· Developing and launching of awareness campaign that highlight the negative impact of using words online these campaigns can leverage social media platforms to reach a wilder peer mentoring programs where students educate and support their peers on appropriate online communication. 
· Implementing clear and enforceable institution policies regarding online behavior, students should be aware of the consequences of violating these, policies which can include disciplinary actions.
· Finally kwarapoly can create a more inclusive respectful and responsible online community that minimizes the spread of vulgar words and fasters a culture of positive digital communication.
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APPENDIX
QUESTIONNAIRE
Dear Respondents,
I am a final year students of the Department of Mass Communication, Kwara State Polytechnic, Ilorin. undertaking our final year project research on “Influence of social media on the spread of vulgar words among female students in Kwara State Polytechnic". This is in partial fulfillment of the award of the National Diploma in Mass Communication.
Instruction:
 Please tick {} the answer you consider appropriate. The questionnaire will be in two parts: section A and section B
SECTION A
1. How often do you use social media platform? a. Very often ( ) b. Not very often ( )           c. Rarely  ( )
2. Which social media platform do you use frequently? a. Instagram ( ) b. Twitter ( )             c. Whatsapp ( ) d. Facebook ( ) e. Telegram ( )
3. Do you spend much time on social media each day? a. Yes ( ) b. No ( )
4. Have you come across vulgar words or language on social media platform? a. Yes ( )            b. No ( )
5. In your opinion, do you believe the use of vulgar words on social media is common among Kwara Polytechnic Students? a. Yes ( ) b. No ( )
6. Do you believe that social media influence students use of vulgar words? a. Yes ( ) b. No ( )  
7. Have you ever use vulgar words on social media platform? a. Yes ( ) b. No ( )
Keys
SA – Strongly Agree A – Agree N – Neutral D – Disagree SD – Strongly Disagree
	S/N
	Statement
	SA
	A
	N
	D
	SD

	8
	The online social media frequently use vulgar words
	
	
	
	
	

	9
	The use of vulgar words on social media can harm personal relationship and social interaction
	
	
	
	
	

	10
	The Use Of Vulgar Words On Social Media Can Arise To Conflict Or Misunderstanding Among Kwara Polytechnic Students
	
	
	
	
	

	11
	You can received any formal education or guidance on responsible social media use, including the impact of vulgar words
	
	
	
	
	

	12
	The educational campaign or initiatives could effectively address the spread of vulgar words on social media among Kwara Polytechnic Students
	
	
	
	
	

	13
	A measure could be taken to reduce the use of vulgar words on social media among students
	
	
	
	
	

	14
	There can be stricter policies or guidelines regarding language use on social media for Kwara Polytechnic students
	
	
	
	
	

	15
	The use of vulgar words among the student has become a normal rapport
	
	
	
	
	

	16
	Any committee can be arranged in other to stop vulgar word on social media
	
	
	
	
	

	17
	The spread of vulgar words on social media has negative impact on Kwara Polytechnic Students
	
	
	
	
	

	18
	There are ways to shun vulgar words on social media among Kwara Polytechnic Students
	
	
	
	
	

	19
	Social media influence the spread of vulgar words among Kwara Polytechnic students
	
	
	
	
	

	20
	Vulgar word on social media is partially fulfill the rapport among kwara polytechnic students
	
	
	
	
	



SECTION B
Demographic Information.
21. 	Sex: a. Male (  ) b. Female (  )
22.	Age: a. 15-24 years ( ) b. 25-34 years ( ) c. 36 and above (  )
23.	Marital status : a. Single(  ) b. Married (  ) c. divorced (  )
24.	Educational Qualification: a. O’level ( ) b. Nce/Diploma ( ) c. Nd/Hnd (  ) d. Degree/ Post 	Degree ( )
25.	Occupation : a. Self-employed ( ) b. Civil servant ( ) c. Student ( ) d. Others ( )



INFLUENCE OF SOCIAL MEDIA ON THE SPREAD OF VULGAR WORDS AMONG FEMALE STUDENTS IN KWARA STATE POLYTECHNIC





BY: 
ADEMOLA TAIWO FATHIMA
HND/23/MAC/FT/1062





A PROJECT SUBMITTED TO THE DEPARTMENT OF MASS COMMUNICATION, INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY, KWARA STATE POLYTECHNIC, ILORIN, NIGERIA 





IN PARTIAL FULFILLMENT OF THE REQUIREMENT FOR THE AWARD OF HIGHER NATIONAL DIPLOMA (HND) IN MASS COMMUNICATION 


				
									JUNE, 2025
[bookmark: _Toc138320511]

CERTIFICATION

This is to certify that this  project has been read and approved as meeting part of the requirements of the department of Mass Communication Institute of Information and communication technology (IICT) Kwara State Polytechnic, Ilorin for the  Award Of Higher National Diploma(HND)in Mass Communication.



											
MR.  OLOYEDE JULIUS 						DATE
(PROJECT SUPERVISOR)



												
MR. OLUFADI B.A 					  		DATE
(PROJECT COORDINATOR)

												


												
MR OLOHUNGBEBE F.T						   DATE
(HEAD OF DEPARTMENT)



												
EXTERNAL EXAMINER 						   DATE




DEDICATION
I dedicate this project to Almighty Allah and to my Parents, Mr. and Mrs. Ademola 


























[bookmark: _Toc138320513]

ACKNOWLEDGEMENT 
My candid gratitude goes to Almighty God for His continuous protection, guidance mercy, love and blessing throughout our stay in the school.
         My appreciation also goes to the H.O.D of Mass Communication, Olohungbebe F.T and all other lecturers in the great Department of Mass communication for their contributions toward the success of our course.  
More so, a project like this is impossible to create alone. So, I sincerely acknowledge the effort of my supervisor in person of Mr. Julius Oloyede whom despite his tight schedule, found time for me, scrutinize the project and ensure that it makes a brilliant contribution to academic knowledge.
It is a great pleasure to express our special thanks to our parents and guardians for giving us their moral and financial support, May almighty God grant them long life and prosperity.
Our appreciation goes to all who have contributed towards the success of this project. May Almighty God bless you all Amin.













[bookmark: _Toc138320514]

ABSTRACT
In this study an attempt was made to examine whether there is impact of social media on the spread of vulgar words among Kwara State Polytechnic students. A close ended questionnaire was administrated to the students of Kwara State Polytechnic to elicit response about the impact of social media on their performance. The data obtain was analyzed using table some findings was formulated to direct the study were accepted. This form the basis for choosing peace as a theory in which the study was accord. In the conduct of the research, a surveying method of data collection was used. The simple random sampling and systematic sampling techniques were adopted for selecting the case area and sampled respondents drawn from Kwara State Polytechnic students, Kwara State, about 100 respondent were sampled in each questionnaire, interview and focus group discussion method were used in collecting data. Thus, there is significant impact of social media on student academic performance in higher institutions. It is recommended that social media should be discouraged so as to enhance better performance of the students 
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