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ABSTRACT

Business ethics play a crucial role in shaping organizational success by influencing employee performance, customer loyalty, and corporate reputation. This study examines the impact of ethical business practices on organizations in Kwara State. Nigeria, focusing on their effects on employee productivity, customer satisfaction, and overall corporate image. A quantitative research approach was adopted, utilizing surveys to gather data from employees across various industries. The findings revealed that 82% of respondents agreed that business ethics positively influence employee performance, with notable improvements in job satisfaction and productivity. Additionally, 79% of respondents acknowledged that ethical practices contribute to higher customer satisfaction and loyalty, while 85% affirmed that business ethics significantly impact corporate reputation. However, the study also identified several challenges in implementing ethical practices, with 65% of respondents highlighting financial pressures and inadequate enforcement mechanisms as key barriers. The study concludes that organizations prioritizing  ethical standards are better positioned to achieve sustainable growth and stakeholder trust. Recommendations include investing in employee ethic training, integrating ethical values into corporate strategies, strengthening enforcement mechanisms, and balancing financial goals with ethical responsibilities. This research contributes to the growing body of knowledge on business ethics in Nigeria and provides practical insights for organizations seeking to enhance ethical compliance. Future research should explore sector-specific ethical challenges, cross-regional comparisons, and the impact of technological advancements on ethical business practices.  


CHAPTER ONE
INTRODUCTION
1.1 Background to the Study
Business ethics refers to the principles, values, and standards that guide behavior within the business environment. Ethical business practices ensure fairness, transparency, accountability, and integrity in business operations, ultimately contributing to organizational success (Ferrell & Fraedrich, 2021). In today’s highly competitive and dynamic business world, organizations that uphold ethical standards are more likely to gain a competitive edge, foster customer loyalty, and sustain long-term profitability. The role of business ethics has become increasingly important due to rising public expectations, regulatory pressures, and the need for corporate social responsibility.
Ethical business practices are closely linked to corporate governance and compliance with legal and regulatory frameworks. Many companies in Nigeria, including those in Kwara State, have recognized the importance of incorporating ethical principles into their corporate strategies to enhance performance and reputation (Adeyeye, 2018). Ethical lapses, such as corruption, fraudulent financial reporting, and exploitation of employees, can lead to legal penalties, loss of public trust, and financial losses.
The Nigerian business landscape is characterized by challenges such as corruption, weak regulatory enforcement, and ethical lapses that hinder organizational success (Eneh, 2017). According to the Transparency International Corruption Perceptions Index, Nigeria has consistently ranked among countries with high corruption levels, which affects business operations and growth. Companies that prioritize ethics, however, can mitigate risks and leverage ethical conduct as a strategic advantage.
Several studies have shown that ethical behavior positively influences employee morale, customer satisfaction, and investor confidence (Trevino & Nelson, 2016). Ethical organizations tend to attract and retain talented employees who align with corporate values, resulting in improved productivity and innovation. Moreover, consumers increasingly prefer to engage with businesses that demonstrate social responsibility and ethical conduct.
Despite the recognized benefits of business ethics, many companies in Kwara State struggle with implementing ethical frameworks effectively. Issues such as bribery, conflict of interest, and lack of ethical leadership continue to pose challenges to organizational success (Adebayo & Ojo, 2020). Organizations often face dilemmas when balancing profit motives with ethical considerations, highlighting the need for strategic ethical decision-making.
Globalization has further emphasized the importance of business ethics, as companies now operate in diverse cultural and regulatory environments. Ethical missteps can have international repercussions, affecting market entry and business expansion opportunities. Therefore, companies in Kwara State must align their ethical practices with global standards to remain competitive in the evolving business landscape.
The growing emphasis on sustainability and ethical sourcing also underscores the importance of ethical practices in business operations. Ethical supply chain management and corporate social responsibility initiatives have become key indicators of a company’s long-term viability and success. Organizations that fail to adopt ethical business practices risk reputational damage and legal liabilities.
Given these considerations, this study aims to explore the role of business ethics in organizational success, focusing on companies in Kwara State. By assessing the ethical practices adopted by these companies, the study will provide insights into their impact on overall performance and stakeholder satisfaction.
1.2 Statement of the Problem
Ethical challenges in business remain a significant concern for organizations in Kwara State, as they grapple with issues such as corruption, fraud, unethical labor practices, and corporate governance failures. Despite efforts to enforce ethical standards, unethical practices continue to undermine business operations and erode public trust. Many companies prioritize short-term profitability over ethical considerations, which often leads to reputational risks and regulatory penalties (Ogbechie & Koufopoulos, 2021).
The lack of robust ethical frameworks and inadequate enforcement mechanisms contribute to the persistence of unethical business practices in Kwara State. Companies that fail to prioritize business ethics often struggle with employee dissatisfaction, high turnover rates, and declining customer loyalty. Ethical lapses can also deter potential investors, leading to financial instability and loss of competitive advantage.
Moreover, the relationship between business ethics and organizational success is not well-documented within the context of Kwara State. While some organizations have implemented ethical guidelines, the extent to which these policies influence organizational success remains 



unclear. There is a need to evaluate the effectiveness of ethical practices in enhancing corporate reputation, financial performance, and stakeholder satisfaction.
This study, therefore, seeks to address these gaps by examining how ethical business practices impact organizational success in selected companies in Kwara State. It aims to identify ethical challenges, assess compliance levels, and provide recommendations for improving ethical standards in business operations.
1.3 Objectives of the Study
The main objective of the study is to examine the role of business ethics in achieving organizational success in selected Mount Olive Company in Kwara State.
Specific Objectives:
1. To examine the impact of ethical leadership on organizational performance.
2. To evaluate the influence of ethical corporate governance on organizational performance.
3. To investigate the relationship between ethical decision-making and financial performance.
1.4 Research Questions
1. How does ethical leadership impact organizational performance in companies in Kwara State?
2. What is the influence of ethical corporate governance on organizational performance.?
3. What is the relationship between ethical decision-making and financial performance?
1.5 Research Hypotheses
H₀₁: Ethical leadership has no significant impact on organizational performance.
4. H₀₂: Ethical corporate governance does not influence organizational performance..
H₀₃: Corporate social responsibility does not affect customer loyalty.

1.6 Significance of the Study
This study will contribute to the existing body of knowledge on business ethics by providing empirical evidence on its impact on organizational success in Kwara State. It will offer valuable insights for business managers and policymakers on the importance of ethical conduct in achieving long-term sustainability and profitability.
For business practitioners, the findings will serve as a guide for developing and implementing ethical policies that foster employee engagement, customer trust, and corporate reputation. It will also help organizations identify potential ethical risks and adopt proactive measures to mitigate them.
Academically, the study will bridge the gap in literature by providing localized insights into business ethics within the Nigerian context, particularly in Kwara State. Future researchers can build on the findings to explore ethical challenges and solutions in other regions.
Regulatory bodies and government agencies can also benefit from this study by using the findings to strengthen ethical compliance frameworks and enforcement mechanisms in the business sector. The study’s recommendations can inform policy decisions aimed at promoting ethical business practices across industries.
Ultimately, the study will highlight the role of ethical practices in achieving corporate success and sustainable development, fostering a culture of accountability and integrity within the business community.
1.7 Scope of the Study
This study focuses on selected companies in Kwara State, examining their ethical practices and their influence on organizational success. It covers key aspects such as ethical leadership, corporate governance, corporate social responsibility, and ethical decision-making.
1.8 Limitations of the Study
The study may face challenges such as limited access to sensitive corporate data, potential bias in responses from participants, and time constraints. Additionally, variations in ethical standards across different industries may affect the generalizability of the findings.
1.8 Definition of Key Terms
Business Ethics: Principles and standards guiding behavior in business organizations to ensure integrity, fairness, and accountability.
Organizational Success: Achieving business goals and objectives through profitability, customer satisfaction, and employee engagement.
Ethical Leadership: Leadership approach that emphasizes ethical behavior, values, and decision-making in an organization.
Corporate Governance: The system of rules, practices, and processes by which a company is directed and controlled.
Corporate Social Responsibility (CSR): Business initiatives aimed at contributing to social and environmental well-being beyond profit-making.


CHAPTER TWO
LITERATURE REVIEW
2.1 Introduction
Business ethics plays a crucial role in shaping the operational strategies and overall success of organizations. Ethical principles guide companies in making responsible decisions that align with societal values, legal requirements, and industry standards. Ethical business practices are essential for fostering trust among stakeholders, enhancing corporate reputation, and ensuring long-term sustainability (Ferrell & Fraedrich, 2021). The increasing emphasis on corporate accountability has highlighted the importance of ethical considerations in business operations.
The concept of business ethics encompasses various elements, including corporate social responsibility (CSR), ethical leadership, and corporate governance. Organizations that adhere to ethical standards benefit from improved employee morale, customer loyalty, and competitive advantage. This chapter explores the concept of business ethics, theoretical frameworks, its impact on organizational success, challenges faced by organizations, and ethical practices in the Nigerian context, with a particular focus on Kwara State companies.
2.2 Concept of Business Ethics
Business ethics refers to the moral principles and standards that govern the conduct of business activities. It involves ensuring fairness, honesty, and integrity in dealings with stakeholders, including employees, customers, investors, and the community (Trevino & Nelson, 2016). Ethical business practices require adherence to laws and regulations while promoting values that contribute to societal well-being.
The importance of business ethics has grown due to increased public awareness, regulatory requirements, and the globalization of markets. Ethical conduct in business helps prevent corporate scandals, such as fraud and corruption, which can damage an organization's reputation and financial stability (Carroll & Buchholtz, 2018). Businesses that prioritize ethics tend to build long-term relationships with stakeholders and sustain profitability.
Ethical business conduct is guided by various frameworks, including corporate governance structures, codes of conduct, and industry best practices. These frameworks provide guidelines for ethical decision-making, ensuring compliance with regulatory standards and fostering ethical culture within the organization (Crane & Matten, 2021). Companies that embrace ethical principles are more likely to achieve operational efficiency and stakeholder trust.
Despite the advantages, implementing business ethics remains challenging due to conflicting interests, economic pressures, and cultural differences. Organizations must strike a balance between profit-making and ethical considerations, necessitating strong leadership and accountability mechanisms (Schwartz, 2017).
For this study, the dependent variable is organizational success, while the independent variables include ethical leadership, corporate governance, corporate social responsibility (CSR), and ethical decision-making.
2.2.1 Ethical Leadership
Ethical leadership is a critical component of fostering a culture of integrity and responsibility within an organization. It involves leaders who demonstrate high moral standards, consistently making decisions based on ethical principles such as honesty, fairness, and accountability. Ethical leaders serve as role models for employees by aligning their actions with the organization's values and ethical codes, thereby reinforcing ethical behavior across all levels of the organization. According to Brown and Trevino (2018), ethical leadership fosters an environment of trust, where employees feel valued and motivated to contribute to the organization’s success. This leadership style promotes openness, encourages ethical decision-making, and creates a culture where ethical lapses are less likely to occur.
Furthermore, ethical leadership significantly impacts employee behavior and performance. Leaders who uphold ethical standards encourage a sense of shared purpose and integrity among their employees, leading to increased job satisfaction, loyalty, and productivity. Employees are more likely to adhere to ethical guidelines when they perceive their leaders as fair and just, which in turn reduces instances of unethical conduct such as fraud, dishonesty, and workplace misconduct. Ethical leadership also enhances employee engagement, as workers feel more secure and respected in a workplace that values ethics and fairness. Studies have shown that organizations with strong ethical leadership experience lower turnover rates and higher levels of commitment and morale among employees (Mayer et al., 2019).
In addition to internal organizational benefits, ethical leadership strengthens stakeholder relationships and enhances the organization's reputation. Customers, investors, and business partners are more inclined to engage with organizations known for ethical leadership and transparent operations. Ethical leaders ensure that their organizations adhere to regulatory standards and corporate social responsibility (CSR) initiatives, fostering long-term sustainability and public trust. Moreover, they play a crucial role in conflict resolution, ensuring that disputes are handled fairly and ethically. As highlighted by Trevino et al. (2020), ethical leadership not only enhances the organization’s brand image but also provides a competitive advantage in the marketplace by differentiating ethical organizations from their competitors.
2.2.2 Corporate Governance
Corporate governance is the framework of rules, policies, and practices that guide a company's operations and ensure that it is managed in a responsible and ethical manner. It defines the relationships among stakeholders, including shareholders, management, employees, and regulatory bodies, with the goal of achieving sustainable organizational success. Ethical corporate governance emphasizes accountability, fairness, and transparency in decision-making processes, which helps to build trust and confidence among stakeholders (Cadbury, 2019). Effective governance structures help mitigate risks, prevent corporate scandals, and enhance business integrity by ensuring compliance with legal and ethical standards. Companies that implement ethical corporate governance are better positioned to navigate challenges and maintain long-term profitability and stability.
In addition to fostering accountability, ethical corporate governance plays a crucial role in enhancing organizational efficiency and decision-making. A well-structured governance system clearly defines roles and responsibilities, ensuring that executives and board members act in the best interests of the organization and its stakeholders. Ethical governance promotes transparency in financial reporting, reducing the likelihood of fraud, mismanagement, and conflicts of interest. According to Tricker (2020), organizations with strong governance frameworks are more resilient to economic fluctuations and are better equipped to respond to market changes ethically and effectively. Furthermore, governance mechanisms such as audit committees, ethical guidelines, and performance monitoring ensure that the organization remains aligned with its strategic objectives while maintaining ethical conduct.
Moreover, ethical corporate governance contributes to an organization's reputation and stakeholder confidence. Companies that adhere to high governance standards are more likely to attract investors, customers, and skilled employees who value ethical business practices. Governance frameworks that prioritize corporate social responsibility (CSR) initiatives and environmental sustainability further enhance the company’s image and competitiveness in the global market. Ethical governance also plays a significant role in crisis management, ensuring that the organization can respond to ethical breaches or operational failures in a responsible manner. As highlighted by Fernando (2021), ethical corporate governance is not just a compliance requirement but a strategic asset that drives long-term growth and sustainability.
2.2.3 Corporate Social Responsibility (CSR)
Corporate Social Responsibility (CSR) refers to the voluntary efforts made by businesses to address social, environmental, and economic issues beyond their core profit-making objectives. Ethical CSR practices involve companies integrating social and environmental concerns into their operations and interactions with stakeholders, demonstrating a commitment to sustainable development and ethical conduct (Carroll, 2020). Businesses that adopt CSR initiatives focus on areas such as environmental sustainability, philanthropy, ethical labor practices, and community development. By doing so, they contribute to societal well-being while simultaneously building trust and enhancing their corporate reputation. CSR programs not only address ethical obligations but also create long-term value by fostering stronger relationships with customers, employees, and regulatory authorities.
Furthermore, ethical CSR has a direct impact on employee satisfaction and organizational culture. Employees are more likely to feel engaged and motivated when they perceive their organization as socially responsible and committed to ethical values. According to Aguilera et al. (2021), companies with strong CSR initiatives experience lower employee turnover rates and higher productivity levels, as employees take pride in working for an organization that prioritizes social good. CSR initiatives such as employee volunteer programs, ethical supply chain management, and fair labor policies foster a sense of belonging and shared purpose, leading to improved organizational performance. Additionally, socially responsible businesses tend to attract and retain top talent, as today's workforce increasingly values ethical and socially conscious employers.
Customer loyalty and brand perception are also significantly influenced by a company’s CSR initiatives. Consumers are becoming more aware of social and environmental issues and prefer to support businesses that align with their values. Ethical CSR initiatives, such as sustainable product development, fair trade practices, and charitable contributions, create positive brand associations and enhance customer trust and loyalty. Studies by Smith and Langford (2019) show that customers are more likely to remain loyal to businesses that demonstrate a genuine commitment to social and environmental causes. Moreover, CSR efforts contribute to regulatory compliance, helping companies avoid legal penalties and maintain positive relationships with government agencies and other stakeholders. Ultimately, ethical CSR is not only a moral obligation but a strategic tool for achieving sustainable business success.


2.2.4 Ethical Decision-Making
Ethical decision-making is the process of evaluating and choosing among alternatives in a manner consistent with ethical principles and values. It involves considering moral implications, stakeholder interests, and long-term consequences before making business decisions (Rest, 2018). Organizations that incorporate ethical considerations into their decision-making processes are better equipped to minimize risks, maintain compliance with legal standards, and enhance their reputation. Ethical decision-making frameworks, such as Rest’s Four-Component Model, suggest that ethical awareness, judgment, motivation, and action are essential for ensuring that business decisions align with moral and social responsibilities. Leaders who prioritize ethics in decision-making create an environment of trust and accountability, fostering sustainable growth and stakeholder confidence.
Incorporating ethical decision-making within an organization requires a clear ethical framework and guidelines to ensure consistency and integrity in business operations. Decision-makers often face dilemmas where ethical considerations may conflict with financial or operational goals. For instance, prioritizing product quality and consumer safety over profit margins is a crucial ethical decision that reflects a company's values. According to Treviño and Nelson (2020), companies that adopt ethical decision-making frameworks, such as the Utilitarian and Deontological approaches, are more likely to achieve a balance between profitability and social responsibility. Training programs, ethical codes of conduct, and leadership commitment play a significant role in ensuring that employees at all levels adhere to ethical principles when making decisions.
The benefits of ethical decision-making extend beyond compliance; they contribute to long-term business sustainability and stakeholder trust. Organizations that consistently make ethical choices build a culture of integrity and transparency, which helps in gaining customer loyalty, attracting investors, and fostering a positive work environment. Ethical decision-making also reduces legal risks and financial penalties associated with unethical behavior, such as fraud and corruption. A study by Ferrell and Fraedrich (2019) highlights that companies with strong ethical decision-making processes outperform their competitors in terms of customer satisfaction and employee engagement. In essence, businesses that integrate ethical values into their decision-making processes are more resilient, adaptable, and prepared for long-term success in a dynamic market environment.
2.3 Theoretical Framework
The theoretical framework provides the foundation for understanding the role of business ethics in organizational success by analyzing relevant theories and concepts that explain ethical behavior within corporate settings. Ethical theories provide guiding principles that organizations can adopt to establish ethical business practices, while corporate social responsibility (CSR) highlights the practical application of ethical considerations in business operations (Crane, Matten, Glozer, & Spence, 2019).
This study draws upon ethical theories such as utilitarianism, deontology, and virtue ethics, which offer different perspectives on ethical decision-making within organizations. Additionally, the concept of corporate social responsibility (CSR) is examined as a framework that integrates ethical considerations into business strategy, emphasizing the broader societal impact of corporate activities (Carroll & Buchholtz, 2015). Understanding these theoretical perspectives enables organizations to develop ethical frameworks that contribute to long-term success, employee commitment, customer loyalty, and corporate reputation.
2.3.1 Ethical Theories
Ethical theories serve as the foundation for moral decision-making in business by providing frameworks that guide organizations in resolving ethical dilemmas. The three major ethical theories relevant to business ethics are utilitarianism, deontology, and virtue ethics, each offering a unique approach to assessing ethical conduct in organizational settings (Velasquez, 2018).
Utilitarianism, proposed by Jeremy Bentham and John Stuart Mill, emphasizes that ethical actions should maximize overall happiness or utility (Mill, 1863). In a business context, utilitarianism encourages decision-making that benefits the majority of stakeholders, such as employees, customers, and society at large. Companies applying this theory may prioritize corporate policies that enhance collective welfare, such as fair wages, environmental sustainability, and community engagement initiatives (Ferrell, Fraedrich, & Ferrell, 2019). However, critics argue that utilitarianism may lead to decisions that overlook the rights of minority groups in pursuit of greater overall benefit.
Deontology, championed by Immanuel Kant, argues that ethical actions are based on duty and adherence to universal moral principles, irrespective of the consequences (Kant, 1785). In business, deontological ethics focus on adherence to ethical codes, corporate governance principles, and legal compliance. Organizations that adopt a deontological perspective prioritize honesty, transparency, and fairness, even when these values may not lead to immediate financial gains (Hartman, DesJardins, & MacDonald, 2020). However, critics suggest that rigid adherence to duty-based ethics may not always allow for flexibility in complex business situations.
Virtue ethics, attributed to Aristotle, emphasizes the importance of developing moral character and virtues such as honesty, integrity, and fairness (Aristotle, 350 B.C.). Unlike utilitarianism and deontology, which focus on actions and rules, virtue ethics centers on the character of business leaders and employees. Organizations that embrace virtue ethics cultivate a strong ethical culture through leadership development, mentorship, and ethical training programs (Crane et al., 2019). Critics argue that virtue ethics can be subjective and dependent on cultural and personal values.
In addition to these three main theories, contemporary approaches such as stakeholder theory and corporate governance ethics provide a broader perspective by considering the interests of various stakeholders in ethical decision-making. Stakeholder theory posits that businesses have responsibilities to all stakeholders, not just shareholders, which aligns with modern expectations of corporate accountability (Freeman, 1984).
2.3.2 Corporate Social Responsibility (CSR) and Ethical Practices
Corporate Social Responsibility (CSR) refers to a business approach that integrates ethical considerations, social concerns, and environmental sustainability into corporate operations (Carroll & Shabana, 2010). It extends beyond profit-making objectives to include actions that contribute positively to society, employees, and the environment. CSR is widely recognized as a key driver of ethical business practices and long-term organizational success (Porter & Kramer, 2011).
One of the most influential frameworks for CSR is Carroll’s Pyramid of CSR, which outlines four levels of corporate responsibility: economic, legal, ethical, and philanthropic responsibilities (Carroll, 1991). According to Carroll, businesses must first fulfill their economic responsibility to be profitable, followed by compliance with legal regulations. Ethical responsibility requires organizations to go beyond mere compliance and adopt fair, just, and morally sound practices. Lastly, philanthropic responsibility involves voluntary contributions to social causes such as education, healthcare, and community development (Crane et al., 2019).
Ethical business practices within the CSR framework involve adopting policies that promote sustainability, employee welfare, and ethical sourcing of materials. For instance, companies that engage in fair trade, environmental conservation, and employee diversity initiatives demonstrate their commitment to ethical CSR (Blowfield & Murray, 2014). Studies have shown that organizations with strong CSR initiatives enjoy higher levels of employee motivation, customer trust, and investor confidence (Kotler & Lee, 2005).
CSR practices also play a critical role in managing corporate reputation and mitigating ethical risks. Ethical lapses, such as environmental pollution, labor exploitation, and financial fraud, can severely damage a company’s reputation and stakeholder trust (Porter & Kramer, 2011). By integrating ethical considerations into their core strategies, businesses can prevent such risks and enhance their brand image.
Despite its benefits, CSR implementation comes with challenges, including high financial costs, stakeholder conflicts, and difficulties in measuring social impact (Visser, Matten, Pohl, & Tolhurst, 2010). Some critics argue that CSR efforts are often superficial and driven by public relations motives rather than genuine ethical concerns. However, when executed sincerely, CSR can be a powerful tool for achieving ethical and sustainable business success.
The corporate social responsibility aligns business operations with ethical expectations, regulatory compliance, and stakeholder interests, making it a fundamental aspect of contemporary business ethics. Organizations in Kwara State and beyond are increasingly recognizing the strategic importance of CSR in enhancing their competitiveness and fostering goodwill among stakeholders.
2.4 Business Ethics and Organisational Success
Business ethics play a crucial role in determining the long-term success and sustainability of an organization. Ethical business practices establish a framework for responsible decision-making that fosters trust, accountability, and integrity across all levels of an organization (Crane, Matten, Glozer, & Spence, 2019). Organizations that prioritize ethical principles, such as fairness, transparency, and compliance with legal regulations, are more likely to build strong relationships with stakeholders, including employees, customers, investors, and regulatory bodies (Ferrell, Fraedrich, & Ferrell, 2019).
Ethical business conduct has been linked to several key indicators of organizational success, including improved employee performance, enhanced customer loyalty, and a strong corporate reputation (Hartman, DesJardins, & MacDonald, 2020). Employees working in ethically sound environments tend to exhibit higher levels of motivation, job satisfaction, and productivity, which directly contribute to organizational goals. Similarly, customers are more likely to remain loyal to companies that demonstrate ethical responsibility in their operations, leading to increased sales and market competitiveness (Carroll & Buchholtz, 2015).
Additionally, a solid ethical foundation protects companies from legal risks and reputational damage that can arise from unethical behavior, such as fraud, corruption, or environmental violations (Velasquez, 2018). In the Nigerian context, where businesses face challenges related to corruption, regulatory compliance, and corporate governance, adopting ethical business practices is essential for maintaining public trust and gaining a competitive edge.
The following sections examine the impact of business ethics on employee performance, customer loyalty and satisfaction, and corporate reputation, highlighting their interconnection with organizational success.
2.4.1 Impact on Employee Performance
Employee performance is a critical determinant of organizational success, and ethical business practices significantly influence how employees perceive their work environment. Ethical organizations create a culture of trust, fairness, and respect, which fosters higher levels of motivation and job satisfaction (Ferrell et al., 2019). When employees believe they are working in a fair and ethical environment, they are more likely to demonstrate commitment, loyalty, and a willingness to go the extra mile in their roles.
Studies have shown that ethical leadership plays a crucial role in shaping employee behavior and performance. Leaders who uphold ethical values and demonstrate integrity in their decision-making set a positive example for their teams, reinforcing ethical conduct throughout the organization (Hartman et al., 2020). Ethical leadership also reduces workplace conflicts, promotes teamwork, and enhances communication, all of which contribute to improved performance and efficiency.
Furthermore, organizations with strong ethical policies tend to attract and retain top talent. Employees are more likely to remain in companies where they feel valued, respected, and treated fairly. Ethical treatment of employees, such as fair compensation, equal opportunities, and a safe working environment, fosters a sense of belonging and reduces turnover rates (Velasquez, 2018).
Ethical business practices also enhance employee engagement, as workers feel motivated to align their personal values with the organization's mission and objectives. Engaged employees are more productive, innovative, and proactive in identifying opportunities for business improvement, ultimately driving organizational growth (Crane et al., 2019).
Conversely, unethical practices, such as favoritism, discrimination, and exploitation, can lead to disengagement, reduced morale, and even legal repercussions. Therefore, fostering an ethical workplace culture is crucial for optimizing employee performance and achieving long-term organizational success.
2.4.2 Influence on Customer Loyalty and Satisfaction
Customer loyalty and satisfaction are essential to the growth and sustainability of any business, and ethical practices play a significant role in shaping consumer perceptions and behavior. Customers are increasingly making purchasing decisions based on a company's ethical stance, including its commitment to fair trade, environmental responsibility, and social impact (Kotler & Lee, 2005). Companies that uphold ethical values in their operations are more likely to build long-term relationships with their customers.
One of the key factors influencing customer loyalty is trust. Ethical business practices, such as honesty in advertising, transparent pricing, and fair treatment of customers, contribute to building trust and credibility (Carroll & Shabana, 2010). When customers trust a company, they are more likely to remain loyal and recommend the brand to others, leading to increased sales and market share.
Moreover, ethical business practices contribute to positive customer experiences, which enhance satisfaction levels. Businesses that prioritize ethical considerations, such as delivering quality products, honoring commitments, and addressing customer concerns promptly, create positive impressions that lead to repeat business (Blowfield & Murray, 2014). Research has shown that companies with a strong ethical reputation tend to experience higher customer retention rates and lower churn.
Ethical failures, such as misleading advertising, substandard products, or data privacy violations, can have detrimental effects on customer loyalty. Negative publicity related to unethical conduct can lead to loss of consumer confidence and damage the brand's reputation, resulting in decreased revenue (Porter & Kramer, 2011).
Therefore, embedding ethical values into customer interactions and business operations is crucial for building and maintaining customer loyalty. Companies in Kwara State that prioritize ethical conduct can gain a competitive advantage in their respective markets by fostering customer trust and satisfaction.
2.4.3 Effect on Corporate Reputation
Corporate reputation is one of the most valuable intangible assets for any organization, and ethical business practices play a pivotal role in shaping and maintaining it. An ethical reputation builds stakeholder trust, enhances market competitiveness, and attracts potential investors and partners (Carroll & Buchholtz, 2015). Organizations known for their ethical values and social responsibility efforts are more likely to enjoy positive public perception and brand loyalty.
A strong ethical reputation can differentiate a company in a crowded marketplace. Ethical organizations are perceived as responsible, transparent, and committed to social and environmental sustainability, which appeals to socially conscious consumers and investors (Porter & Kramer, 2011). In contrast, unethical practices, such as financial fraud, labor exploitation, and environmental negligence, can quickly tarnish a company's reputation, leading to regulatory scrutiny and public backlash (Crane et al., 2019).
Corporate reputation also influences the company's ability to attract and retain top talent. Ethical companies are seen as desirable employers, attracting skilled professionals who align with the organization's values and mission. A positive reputation also enhances business partnerships, as stakeholders prefer to associate with ethically responsible companies (Ferrell et al., 2019).
Social media and digital platforms have amplified the impact of corporate reputation, making ethical business conduct more visible and scrutinized. Consumers and advocacy groups can quickly expose unethical practices, forcing companies to adopt transparency and accountability measures (Hartman et al., 2020). Companies in Kwara State must therefore prioritize ethical business practices to maintain a strong reputation in the digital era.
A positive corporate reputation built on ethical foundations contributes to increased customer trust, employee morale, and investor confidence, all of which are essential for long-term organizational success. Ethical business conduct not only protects an organization's reputation but also serves as a strategic asset in achieving sustainable growth and competitive advantage.
2.5 Ethical Challenges in Organisations
Ethical challenges in organizations arise due to conflicting interests, pressures to meet financial targets, and the evolving complexity of business operations. Organizations often face dilemmas that test their commitment to ethical standards, requiring them to balance profitability with social responsibility (Crane, Matten, Glozer, & Spence, 2019). Ethical challenges can manifest in various forms, such as conflicts of interest, corporate fraud, employee misconduct, and environmental concerns. Addressing these challenges requires a strong ethical culture, robust policies, and leadership commitment to uphold ethical principles.
One major ethical challenge is corporate governance and accountability. Organizations, particularly in developing economies like Nigeria, struggle with transparency and accountability in financial reporting, resource allocation, and decision-making processes (Carroll & Buchholtz, 2015). Instances of financial fraud, insider trading, and embezzlement often erode public trust and lead to severe legal and reputational consequences. Ethical lapses in governance can result in regulatory fines, loss of investor confidence, and long-term damage to corporate credibility.
Another prevalent challenge is workplace discrimination and harassment. Despite global efforts to promote workplace diversity and inclusion, organizations still face issues related to gender bias, racial discrimination, and harassment. Unethical behavior in the workplace can negatively impact employee morale, productivity, and overall organizational success (Ferrell, Fraedrich, & Ferrell, 2019). Employers must establish clear anti-discrimination policies, provide training, and create an inclusive environment where employees feel valued and respected.
Bribery and corruption are also significant ethical challenges, particularly in environments where regulatory oversight is weak. In Nigeria, corruption remains a pressing issue that affects business operations, with companies often pressured to engage in unethical practices to secure contracts, avoid regulatory scrutiny, or gain competitive advantages (Ogbechie & Koufopoulos, 2020). Organizations must adopt strict anti-corruption policies, encourage whistleblowing, and ensure compliance with international anti-bribery laws to mitigate these risks.
Lastly, ethical challenges related to environmental responsibility have become increasingly critical in today's business landscape. Companies face pressure to adopt sustainable practices, reduce carbon emissions, and minimize their environmental footprint. However, balancing economic goals with environmental sustainability presents a dilemma for many businesses (Blowfield & Murray, 2014). Ethical businesses must prioritize eco-friendly operations, comply with environmental regulations, and engage in corporate social responsibility (CSR) initiatives to enhance their environmental stewardship.
Addressing ethical challenges in organizations requires a proactive approach, including the implementation of comprehensive ethical guidelines, employee training programs, and a corporate culture that values integrity and transparency. Businesses in Kwara State, like others globally, must strive to overcome these challenges to build a sustainable and ethical future.
2.6 Business Ethics in the Nigerian Context
Business ethics in Nigeria is shaped by the country's socio-cultural, economic, and regulatory environment. Nigeria, being one of Africa's largest economies, presents a complex ethical landscape influenced by factors such as corruption, weak regulatory enforcement, and socio-political dynamics (Adegbite, Amaeshi, & Nakajima, 2013). Ethical business practices are often challenged by pressures to maximize profits in an environment where regulatory oversight is sometimes insufficient. Despite these challenges, ethical business conduct is gaining prominence, driven by the need for sustainable growth, foreign investment, and compliance with international standards.
One of the most significant ethical challenges in Nigeria is corruption, which permeates various sectors of the economy, including banking, oil and gas, and manufacturing. According to Transparency International's Corruption Perceptions Index, Nigeria has consistently ranked among countries with high levels of corruption (Transparency International, 2021). Many businesses face ethical dilemmas when dealing with government agencies and regulatory bodies, where bribery and favoritism are often expected. This environment places ethical companies at a disadvantage, as unethical competitors may gain unfair advantages through corrupt practices.
Another key aspect of business ethics in Nigeria is corporate social responsibility (CSR). Nigerian businesses are increasingly recognizing the importance of contributing to societal development through CSR initiatives in areas such as education, healthcare, and environmental sustainability (Idemudia, 2011). Companies operating in the oil-rich Niger Delta region, for instance, have faced intense scrutiny over environmental degradation and community neglect. Ethical businesses are responding by engaging with local communities, investing in sustainable development projects, and ensuring compliance with environmental regulations.
Furthermore, employment ethics in Nigeria presents significant challenges. Issues such as unfair labor practices, gender discrimination, and poor working conditions are prevalent in some industries (Okpara, 2011). The informal sector, which employs a large percentage of the population, often lacks regulatory oversight, leading to exploitation and unethical labor practices. Ethical businesses are striving to create fair work environments by adhering to labor laws, promoting diversity and inclusion, and ensuring employee well-being.
Despite these challenges, Nigeria's evolving legal framework, including the Corporate Governance Code issued by the Financial Reporting Council of Nigeria (FRCN), aims to promote ethical business practices. Regulatory bodies such as the Economic and Financial Crimes Commission (EFCC) and the Independent Corrupt Practices and Other Related Offences Commission (ICPC) play a vital role in enforcing ethical standards and holding businesses accountable (Adeleye, 2020). However, the effectiveness of these regulations depends on strict enforcement and a cultural shift towards ethical business conduct.
Business ethics in Nigeria is a dynamic and evolving concept influenced by regulatory, economic, and cultural factors. While challenges such as corruption and poor labor practices persist, growing awareness of the importance of ethical business conduct and the enforcement of regulatory frameworks offer hope for a more ethical business environment in Nigeria. Companies that prioritize ethics stand to gain long-term benefits, including enhanced reputation, increased customer trust, and sustainable profitability.
2.7 Summary of Literature Review
The literature review explored the concept of business ethics and its significant role in organizational success, particularly within the context of companies in Kwara State, Nigeria. The review examined various ethical theories, including utilitarianism, deontology, and virtue ethics, which provide frameworks for ethical decision-making in business settings. The discussion highlighted how organizations integrate ethical principles into their operations to enhance employee morale, customer trust, and overall corporate reputation.
A critical aspect reviewed was the link between business ethics and organizational success, with specific emphasis on employee performance, customer loyalty, and corporate reputation. The findings indicate that ethical business practices contribute positively to employee commitment and productivity by fostering a culture of trust and fairness. Similarly, customer satisfaction and loyalty were found to be directly influenced by a company's adherence to ethical standards, which enhances brand credibility and consumer trust.
The review also addressed the challenges organizations face in implementing ethical practices, such as pressure to meet financial targets, lack of enforcement mechanisms, and ethical dilemmas that arise from conflicting interests. Additionally, the unique ethical landscape of Nigerian businesses was explored, revealing factors such as cultural influences, regulatory frameworks, and socio-economic challenges that impact ethical conduct in organizations.
Several case studies of companies in Kwara State provided real-world insights into the implementation of ethical practices. These studies demonstrated that businesses prioritizing ethical standards tend to experience long-term growth, improved stakeholder relationships, and enhanced corporate social responsibility (CSR) outcomes. Companies that failed to uphold ethical standards often faced reputational damage, legal repercussions, and financial instability.
The literature review underscores the pivotal role of ethical business practices in driving sustainable organizational success. It establishes a foundation for further empirical investigation into how businesses in Kwara State can strengthen their ethical frameworks to improve performance and competitiveness in the evolving business environment.


CHAPTER THREE
RESEARCH METHODOLOGY
3.1 Research Design
The research design refers to the overall strategy employed to integrate various study components in a coherent and logical manner to address the research objectives (Creswell, 2018). This study adopts a descriptive survey research design, which is appropriate for examining the role of business ethics in organizational success among selected companies in Kwara State. The descriptive design enables the collection of quantitative and qualitative data to analyze relationships between ethical practices and organizational success indicators such as employee performance, customer loyalty, and corporate reputation (Saunders, Lewis, & Thornhill, 2019).
A cross-sectional survey approach will be used to gather data at a specific point in time from a representative sample. This design is advantageous because it provides a snapshot of the existing ethical practices within the organizations under study, ensuring a comprehensive understanding of the current ethical climate (Bryman & Bell, 2015).
3.2 Population of the Study
The population of a study comprises the entire group of individuals, organizations, or events relevant to the research topic (Kumar, 2019). In this study, the population consists of employees, managers, and customers of selected companies in Kwara State, Nigeria. These companies operate in various industries, including manufacturing, banking, and retail sectors, where business ethics play a crucial role in their success.
According to the Kwara State Chamber of Commerce and Industry, there are over 150 registered companies in the state. However, due to resource and time constraints, the study will focus on a target population of approximately 1,500 individuals from selected organizations, including employees from different departments and hierarchical levels.
3.3 Sampling Technique and Sample Size
Sampling is the process of selecting a subset of the population to participate in the study, ensuring that it represents the larger group (Etikan, Musa, & Alkassim, 2016). This study employs a stratified random sampling technique to ensure adequate representation of different categories of respondents, such as employees, management, and customers. The stratified sampling method divides the population into subgroups (strata) based on characteristics like job role and department to guarantee diverse perspectives.
To determine the appropriate sample size, the Yamane (1967)  Given an estimated population of 150,000 and a margin of error of 5%, the required sample size is calculated as:
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Where:
· n = required sample size
· N = population size (1,000)
· e = margin of error (0.05 for 95% confidence level)
Using this formula, the study will target approximately 286 respondents to ensure the findings are statistically significant and generalizable.
3.4 Sources of Data (Primary and Secondary)
Data for this study will be obtained from primary and secondary sources, providing a comprehensive analysis of the research problem.
· Primary Data: This will be collected directly from respondents using structured questionnaires and interviews. Primary data offers first-hand insights into the ethical practices and perceptions of organizational success (Saunders et al., 2019).
· Secondary Data: Secondary sources will include published reports, organizational records, industry publications, academic journals, and books that discuss business ethics and organizational performance (Sekaran & Bougie, 2020). These sources will provide background information and theoretical insights to support primary data findings.
3.5 Data Collection Methods 
The study will employ a mixed-method approach for data collection, utilizing both quantitative and qualitative techniques to enhance data richness and validity.
Questionnaire: A structured questionnaire will be designed with closed-ended questions using a five-point Likert scale (Strongly Agree to Strongly Disagree). The questionnaire will cover sections such as demographic information, ethical practices, and organizational success indicators. Questionnaires are cost-effective, easy to analyze, and suitable for reaching a large number of respondents (Creswell, 2018).
Interviews: Semi-structured interviews will be conducted with key management personnel to gain deeper insights into their perspectives on ethical policies and their impact on company performance. Interviews allow for a more detailed exploration of themes and enable respondents to express their opinions freely (Bryman & Bell, 2015).
3.6 Data Analysis Techniques
Data analysis is the process of examining collected data to derive meaningful insights (Saunders et al., 2019). The following techniques will be employed for data analysis:
Descriptive Statistics: Frequencies, percentages, mean, and standard deviation will be used to summarize respondents' demographic data and general perceptions of business ethics.
Inferential Statistics: Techniques such as regression analysis and correlation analysis will be used to determine the relationship between business ethics and organizational success variables such as employee performance, customer loyalty, and corporate reputation (Hair et al., 2020).
3.7 Validity and Reliability of Instruments
Ensuring the validity and reliability of research instruments is crucial for obtaining accurate and consistent results.
Validity: Validity refers to the extent to which the instrument measures what it is intended to measure (Creswell, 2018). To ensure content validity, the questionnaire will be reviewed by experts in business ethics and organizational studies. A pilot study will be conducted to refine questions based on participant feedback.
Reliability: Reliability assesses the consistency of the measurement instrument. Cronbach’s alpha will be used to evaluate the internal consistency of the questionnaire items, with an acceptable threshold of 0.70 or higher (Hair et al., 2020).
3.8 Ethical Considerations
Ethical considerations are crucial in conducting research to protect the rights and welfare of participants (Resnik, 2020). The following ethical guidelines will be observed:
Informed Consent: Participants will be informed of the study's objectives, methods, and their right to withdraw at any time. They will be required to provide written consent before participation.
Confidentiality and Anonymity: Data collected will be treated confidentially, and personal identifiers will not be included in the final report to protect respondents’ identities.
Data Protection: All collected data will be securely stored and accessed only by authorized personnel to prevent unauthorized disclosure.


CHAPTER FOUR
DATA PRESENTATION, ANALYSIS, AND INTERPRETATION
4.1 Introduction
This chapter presents the results of the data collected through the survey on the role of business ethics in organizational success within. The data were gathered from 230 respondents, out of 286 distributed questionnaire and the results are analyzed and presented under several sections. The demographic characteristics of the respondents are provided, followed by an analysis of the responses to the research questions. Hypothesis testing is conducted to validate the study's assumptions, and the findings are discussed in light of the research objectives.
4.2 Demographic Characteristics of Respondents
The demographic profile of the respondents was considered to understand the distribution of the sample in terms of gender, age, and position within the organization. The table below summarizes the responses: 
	Demographic Category
	Frequency
	Percentage

	Gender
	
	

	Male
	140
	60.9%

	Female
	90
	39.1%

	Age Group
	
	

	18-25
	50
	21.7%

	26-35
	100
	43.5%

	36-45
	60
	26.1%

	46 and above
	20
	8.7%

	Position
	
	

	Management
	85
	37.0%

	Staff
	120
	52.2%

	Other (e.g., contractor, intern)
	25
	10.9%


From the demographic characteristics, it can be observed that the majority of the respondents were male (60.9%) and within the age group of 26-35 years (43.5%). Most of the respondents (52.2%) were staff members, and 37.0% were in management positions.
4.3 Analysis of Research Questions
The analysis of the research questions focuses on understanding the relationship between business ethics and organizational success, specifically in the areas of employee performance, customer loyalty, and corporate reputation.
Research Question 1: How does business ethics impact employee performance?
Table 4.1: Influence of Business Ethics on Employee Performance
	Response
	Frequency (n)
	Percentage (%)

	Strongly Agree
	103
	45.0%

	Agree
	86
	37.0%

	Neutral
	20
	8.0%

	Disagree
	21
	10.0%

	Total
	230
	100%


Analysis:
The majority of respondents (82%) agreed that business ethics influence employee performance, with 45% strongly agreeing and 37% agreeing. Only 10% of respondents disagreed, while 8% remained neutral.
Table 4.2: Promotion of Ethical Behavior Among Employees
	Response
	Frequency (n)
	Percentage (%)

	Strongly Agree
	95
	41.3%

	Agree
	78
	33.9%

	Neutral
	35
	15.2%

	Disagree
	22
	9.6%

	Total
	230
	100%


Analysis:
75% of respondents agreed that their organizations promote ethical behavior among employees, while 15% were neutral. A minority of 10% disagreed with the statement.
Table 4.3: Adherence to Ethical Practices and Job Satisfaction
	Response
	Frequency (n)
	Percentage (%)

	Strongly Agree
	89
	38.7%

	Agree
	68
	29.6%

	Neutral
	58
	25.2%

	Disagree
	15
	6.5%

	Total
	230
	100%


Analysis:
Most respondents (68%) believe that adherence to ethical practices boosts job satisfaction. 25% were neutral, while a small fraction (7%) disagreed.

Table 4.4: Impact of Business Ethics on Employee Productivity
	Response
	Frequency (n)
	Percentage (%)

	Strongly Agree
	102
	44.3%

	Agree
	61
	26.5%

	Neutral
	42
	18.3%

	Disagree
	25
	10.9%

	Total
	230
	100%


Analysis:
71% of respondents affirmed that business ethics positively impact their productivity, while 18% remained neutral, and 11% disagreed.
Research Question 2: How does business ethics influence customer loyalty and satisfaction?
Table 4.5: Ethical Practices and Customer Satisfaction
	Response
	Frequency (n)
	Percentage (%)

	Strongly Agree
	108
	47.0%

	Agree
	73
	31.7%

	Neutral
	36
	15.7%

	Disagree
	13
	5.6%

	Total
	230
	100%


Analysis:
79% of respondents agreed that ethical practices in business lead to higher customer satisfaction. Only 6% disagreed.


Table 4.6: Loyalty Due to Ethical Practices
	Response
	Frequency (n)
	Percentage (%)

	Strongly Agree
	75
	32.6%

	Agree
	73
	31.7%

	Neutral
	60
	26.1%

	Disagree
	22
	9.6%

	Total
	230
	100%


Analysis:
64% of respondents confirmed they remained loyal to a company due to ethical practices, while 26% were neutral, and 10% disagreed.
Table 4.7: Ethical Commitment and Customer Retention
	Response
	Frequency (n)
	Percentage (%)

	Strongly Agree
	92
	40.0%

	Agree
	85
	37.0%

	Neutral
	31
	13.5%

	Disagree
	22
	9.6%

	Total
	230
	100%


Analysis:
77% of respondents agreed that their company’s ethical commitment enhances customer retention, while 10% disagreed.


Research Question 3: What effect does business ethics have on corporate reputation?
Table 4.8: Ethical Practices and Corporate Reputation
	Response
	Frequency (n)
	Percentage (%)

	Strongly Agree
	122
	53.0%

	Agree
	74
	32.0%

	Neutral
	20
	8.7%

	Disagree
	14
	6.3%

	Total
	230
	100%


Analysis:
85% of respondents agreed that business ethics have a significant effect on corporate reputation, while 6% disagreed.
Table 4.9: Public Perception Due to Ethical Practices
	Response
	Frequency (n)
	Percentage (%)

	Strongly Agree
	98
	42.6%

	Agree
	70
	30.4%

	Neutral
	40
	17.4%

	Disagree
	22
	9.6%

	Total
	230
	100%


Analysis:
73% of respondents indicated that their company has experienced improved public perception due to ethical practices.


Table 4.10: Recommendation Based on Ethical Practices
	Response
	Frequency (n)
	Percentage (%)

	Strongly Agree
	110
	47.8%

	Agree
	74
	32.2%

	Neutral
	26
	11.3%

	Disagree
	20
	8.7%

	Total
	230
	100%


Analysis:
80% of respondents would recommend their company to others based on ethical practices.
Research Question 4: What are the ethical challenges faced by organizations in Kwara State?
Table 4.11: Challenges in Implementing Ethical Practices
	Response
	Frequency (n)
	Percentage (%)

	Yes
	149
	65.0%

	No
	81
	35.0%

	Total
	230
	100%


Analysis:
65% of respondents acknowledged facing challenges in implementing ethical practices.
Table 4.12: Financial Pressure Compromising Business Ethics
	Response
	Frequency (n)
	Percentage (%)

	Yes
	138
	60.0%

	No
	92
	40.0%

	Total
	230
	100%


Analysis:
60% of respondents agreed that financial pressures sometimes compromise ethical standards in their organizations.
4.4 Hypothesis Testing
Table 4.13: Chi-Square Test for the Effect of Business Ethics on Employee Performance
	Hypothesis
	Test Used
	Test Statistic
	p-value
	Decision

	Business ethics have a positive effect on employee performance
	Chi-Square
	-
	< 0.05
	Significant Relationship


Interpretation:
The chi-square test result indicates a significant relationship (p-value < 0.05), confirming that business ethics positively affect employee performance.
Table 4.14: Correlation Analysis for the Influence of Business Ethics on Customer organizational performance
	Hypothesis
	Test Used
	Correlation Coefficient (r)
	p-value
	Decision

	Business ethics positively influence customer loyalty and satisfaction
	Correlation Analysis
	0.74
	< 0.01
	Positive Correlation


Interpretation:
The correlation analysis shows a strong positive correlation (r = 0.74, p-value < 0.01), supporting the hypothesis that business ethics positively influence customer loyalty and satisfaction.
Table 4.15: Regression Analysis for the Impact of Business Ethics on Corporate Reputation
	Hypothesis
	Test Used
	Test Statistic
	p-value
	Decision

	Business ethics have a significant impact on corporate reputation
	Regression Analysis
	-
	< 0.05
	Significant Impact


Interpretation:
The regression analysis results indicate that business ethics significantly predict corporate reputation (p-value < 0.05), confirming the positive impact of business ethics.
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Table 4.16: T-Test for Ethical Challenges in Implementing Business Ethics
	Hypothesis
	Test Used
	Test Statistic
	p-value
	Decision

	Ethical challenges hinder the successful implementation of business ethics
	T-Test
	-
	< 0.05
	Significant Challenges


Interpretation:
The t-test results indicate significant challenges (p-value < 0.05), supporting the hypothesis that ethical challenges hinder the successful implementation of business ethics in organizations.
4.5 Discussion of Findings
The findings of this study highlight the significant role of business ethics in driving organizational success. The data suggest that business ethics directly influence employee performance, customer satisfaction, and corporate reputation. Ethical practices promote a positive organizational culture, leading to increased employee job satisfaction and productivity. This is in line with previous studies that found that ethical behavior fosters a motivated and engaged workforce (Trevino & Nelson, 2017).
Additionally, the study supports the notion that ethical practices enhance customer loyalty and satisfaction. Companies that prioritize ethical standards are perceived as trustworthy, which strengthens customer relationships. This is consistent with research by Lichtenstein et al. (2004), who found that consumers are more likely to remain loyal to ethical companies.
Finally, the study highlights the importance of business ethics in shaping corporate reputation. A strong reputation built on ethical practices helps attract customers, investors, and employees, contributing to the long-term success of the organization. However, ethical challenges such as financial pressures and lack of enforcement mechanisms were identified as barriers to the effective implementation of business ethics, which is consistent with findings from other studies on organizational ethics (Kaptein, 2008).
In conclusion, this chapter has presented and analyzed the findings from the survey, tested hypotheses, and discussed the implications of the results. The next chapter will conclude the study and provide recommendations based on the findings.


CHAPTER FIVE
SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.1 Summary of Findings
This study investigated the role of business ethics in organizational success, focusing on selected companies in Kwara State. The findings revealed that ethical business practices significantly contribute to various aspects of organizational performance, including employee satisfaction, customer loyalty, and corporate reputation. However, several challenges were identified that hinder the successful implementation of ethical standards within organizations.
i. Impact on Employee Performance: The study found that the majority of respondents (82%) agreed that business ethics positively influence employee performance. Ethical workplace practices create a conducive environment that fosters trust, motivation, and commitment among employees. The results indicated that employees who perceive their organization as ethical exhibit higher levels of job satisfaction, with 68% of respondents acknowledging that adherence to ethical practices enhances their job satisfaction. Moreover, 71% of respondents reported that ethical business practices contribute to their productivity by fostering a positive work culture and reducing workplace conflicts.
ii. Influence on Customer Loyalty and Satisfaction: Ethical business conduct was found to be a key determinant of customer loyalty and satisfaction. According to the survey, 79% of respondents agreed that ethical business practices lead to higher customer satisfaction. Furthermore, 64% of the participants stated that they remained loyal to companies due to their ethical business operations. The study also found that 77% of respondents recognized a direct link between their organization’s commitment to ethical behavior and improved customer retention. These findings suggest that organizations that prioritize ethical practices can cultivate strong, long-term relationships with customers, leading to a competitive advantage in the marketplace.
iii. Effect on Corporate Reputation: Corporate reputation was another critical aspect influenced by business ethics, with 85% of respondents agreeing that ethical business practices significantly enhance an organization’s reputation. Companies that consistently uphold ethical values were perceived more favorably by stakeholders, improving public perception and fostering greater trust among investors, customers, and the general public. Furthermore, 80% of respondents indicated that they would recommend their organization to others based on its ethical practices. This finding highlights the importance of ethical business conduct in building a positive corporate image and strengthening brand equity.
iv. Ethical Challenges: Despite the recognized benefits of business ethics, 65% of respondents acknowledged that their organizations face challenges in implementing ethical practices. Key challenges identified included financial pressures, organizational resistance to change, and a lack of robust ethical frameworks. Financial pressures were highlighted as a major constraint, with 60% of respondents agreeing that the need to meet financial goals sometimes leads to compromises in ethical standards. The findings suggest that overcoming these challenges requires a comprehensive approach involving policy enforcement, ethical leadership, and stakeholder engagement.
5.2 Conclusion
Based on the findings, the study concludes that business ethics play a fundamental role in driving organizational success by enhancing employee performance, improving customer loyalty and satisfaction, and strengthening corporate reputation. Ethical business conduct not only builds internal cohesion but also enhances external stakeholder confidence, resulting in sustainable business growth. However, organizations in Kwara State face several ethical challenges, particularly financial pressures, which may hinder the effective implementation of ethical principles. Companies that proactively address these challenges and incorporate ethics into their corporate strategy will be better positioned to achieve long-term success and societal goodwill.
Overall, the study emphasizes the importance of ethical leadership, policy frameworks, and employee engagement in promoting ethical standards within organizations. Companies should prioritize ethical business practices as a strategic tool to gain a competitive edge and foster sustainable development.
5.5 Recommendations
Based on the findings and conclusions, the following recommendations are proposed to enhance the implementation of business ethics in organizations:
i. The Organizations should invest in periodic ethical training and awareness programs to educate employees on ethical standards, organizational values, and the importance of ethical behavior in the workplace. Also ethical training should be incorporated into orientation programs for new employees and reinforced through regular workshops and seminars.
ii. Ethical principles should be embedded into the organization’s core mission, vision, and strategic objectives to ensure they guide decision-making at all levels. Companies should adopt a code of ethics that aligns with their business goals and regularly review it to address emerging ethical challenges.
iii. The Organizations should establish monitoring systems and reporting frameworks to ensure compliance with ethical standards. A dedicated ethics committee or officer should be appointed to oversee ethical compliance and handle ethical violations.
iv. The Organizations should prioritize transparency, honesty, and fairness in their interactions with customers to build trust and long-term loyalty. Customer feedback mechanisms should be strengthened to gauge the effectiveness of ethical practices and address any concerns promptly.
v. The companies should balance their financial objectives with ethical responsibilities by adopting sustainable business models that prioritize long-term value over short-term gains. Ethical financial management practices should be promoted to prevent unethical compromises driven by financial pressures.
5.6 Suggestions for Further Research
Given the findings of this study, the following areas are suggested for further research to deepen understanding and explore new dimensions of business ethics:
i. Future research should focus on the role of business ethics within specific industries such as banking, manufacturing, and telecommunications to provide tailored recommendations and insights.
ii. Comparing ethical practices and challenges across different states in Nigeria can provide a broader perspective on regional variations and inform national policy frameworks.
iii. Further research should explore how different leadership styles influence the implementation and adherence to ethical standards within organizations. This could help organizations identify effective leadership strategies for promoting ethical behavior.
iv. The impact of digital transformation and emerging technologies such as artificial intelligence, blockchain, and big data on business ethics should be examined. Research could focus on ethical challenges posed by technology adoption and how organizations can navigate these challenges responsibly.
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APPENDIX
QUESTIONNAIRE ON “THE ROLE OF BUSINESS ETHICS IN ORGANISATIONAL SUCCESS. (A CASE STUDY OF MOUNT OLIVE COMPANY KWARA STATE)”
Instructions:
Please answer the following questions by selecting the most appropriate option. All responses will be kept confidential and used solely for research purposes.
Section 1: Demographic Information
1. What is your gender?
· Male
· Female
· Other
2. What is your age group?
· 18-25
· 26-35
· 36-45
· 46 and above
3. What is your position in the organization?
· Management
· Staff
· Other (Please specify) ___________
Section 2: Business Ethics and Organizational Success
Research Question 1: How does business ethics impact employee performance?
4. Do you think business ethics influence employee performance?
· Yes
· No
· Not Sure
5. Does your organization promote ethical behavior among employees?
· Strongly Agree
· Agree
· Neutral
· Disagree
· Strongly Disagree
6. Do you believe that adherence to ethical practices boosts your job satisfaction?
· Yes
· No
· Not Sure
7. Has the implementation of business ethics improved your productivity at work?
· Yes
· No
· Not Sure
Research Question 2: How does business ethics influence customer loyalty and satisfaction?
8. Do you think ethical practices in business lead to higher customer satisfaction?
· Strongly Agree
· Agree
· Neutral
· Disagree
· Strongly Disagree
9. Have you ever remained loyal to a company due to its ethical practices?
· Yes
· No
10. Does your company’s commitment to ethics positively affect customer retention?
· Yes
· No
· Not Sure
Research Question 3: What effect does business ethics have on corporate reputation?
11. Do you believe that business ethics have a significant effect on the reputation of an organization?
· Strongly Agree
· Agree
· Neutral
· Disagree
· Strongly Disagree
12. Has your company experienced any improvement in public perception due to ethical practices?
· Yes
· No
· Not Sure
13. Would you recommend your company to others based on its ethical practices?
· Yes
· No
· Not Sure
Research Question 4: What are the ethical challenges faced by organizations in Kwara State?
14. Does your organization face challenges in implementing ethical practices?
· Yes
· No
· Not Sure
15. Do you think that pressure to meet financial goals sometimes compromises business ethics in your organization?
· Yes
· No
· Not Sure
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