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ABSTRACT



This study probes the influence foreign TV has on the dressing habits of Nigerian youths. It specifically look into the influence of foreign TV programmes on the kwara state polytechnic students. The research posits that the current trends in the dressing habit of youths in Nigeria as observed among the students of kwara poly is significantly associated with their perception of foreign dressing habit and exposure to foreign TV programmes. The assumption that foreign media content, has direct powerful effects, is shared by optimistic modernization theory. Lerner (1962) Rogers (1964) schramm (1981), Gerber (1977). The research applies the theory of acculturation along with cultivation hypothesis. “Defluer and Dennis 1991, Morgan 1991” explains that acculturation of Nigerian youths take place as a result of exposure to foreign TV which influence the perception of tv reality and alter selfimage. From the review of related literature and findings shows that a large percentage of respondents have access to television set than other media and prefer watching foreign TV channels to watching local ones because of quality of their production. However, the result also shows that kwara state polytechnic students identify more with foreign TV stars and imitate them than the local stars. More so, there will be a positive relationship between the level of television viewing among the youth and the local television produced product if the quality of production is improved ad more technology is been invented. The statistical analysis support from the analysis of collected data using the society research method. Recommendations to check the dressing genocide for further research was made.  
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vi 
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CHAPTER ONE
INTRODUCTION
1.1 	Background of the Study 
This study is on the influence of foreign television programmes on the dressing habit of Nigeria youths using kwara state polytechnic students as a case study. The term dressing has been defined differently by different people. The different definitions giving to dressing are based on the differences in the orientation of the people. The Nigerian traditional dressing habits is observed to be fading out as a result of the acceptance and adaptation of the modernists’ solution to under development.  One of such theories which relates to this subtle method is given by learners (1956). 
In his concept of “empathy” learner states that the inhabitants of third world nation must learn to empathize with the west for modern transformation of their societies to be possible. Dressing can be therefore be said to be an item of clothing usually worn by people which covers the upper part of the body as well as the whole body. Schramm (1964) said Nigeria and other third world countries have reacted to these finding by inventing a substantial amount of their foreign vision transmitters and sets. The television programmes especially provides many powerful models for observation learning. 
These behaviours that most parents do not want their children to imitate. Studies have shown that average Nigerian children have watched thousands of dramatized murders and countless other acts of violence on television (www.ecounter.com). For many years, psychologists have debated the question of whether watching violence on TV have detrimental effects on children. A number of experiments both inside and outside the laboratory have found evidence that viewing TV violence is related to increases aggression in children and youth.  
Nigerians are exemplified by trends in Ilorin metropolis where western exports of television entertainment, information are shown on NTA Ilorin, kwara Television, “cartoon network, ESPN – Expanded sports programmes network” channels provided by various satellite transmission operators as DSTV, Multi – choice, music television, euro sports, etc. have raised Nigerians eyebrows to such western television programmes, thereby, making them to copy those they watch and try to associate with them, dress like them and even speaks like them. Even our generation that is shown on NTA Ilorin and the youths perspective on kwara Television are presented by youth and related with music video of foreign origin dominated by rap stars as (late) Tupac, Beyonce, Ashanti, 50-cent, Sean Paul, Kelly Rowland, Celine Dion, etc. It is the researchers’ belief that foreign television especially American television experts have a strategic “weapon” aimed at overpowering the dressing habit of Nigerian youths. 
1.2 	Statement of the Problem 
While the impact of foreign media on cultural norms and values has been widely studied, relatively little research has focused specifically on its influence on dressing habits, particularly among Nigerian youths. Understanding this phenomenon is important not only for its implications on youth identity and cultural expression but also for the fashion industry, media practitioners, and policymakers seeking to navigate the complex dynamics of cultural globalization. 
The influence of foreign television programs on the dressing habits of Nigerian youths poses several significant challenges and questions for exploration: 
1. Economic Disparities: The influence of foreign television programs on dressing habits may exacerbate economic disparities among Nigerian youths.  
2. Sociocultural Impacts: Foreign media influence on dressing habits can also raise questions about societal values and norms.  
3. Loss of Creativity and Diversity: Over-reliance on foreign fashion trends may stifle creativity and innovation within the Nigerian fashion industry.  
4. Media Regulation and Cultural Preservation: The influx of foreign media content raises concerns about the need for effective media regulation to protect local cultures and values.  
1.3 	Objectives of the Study 
The researcher’s objective is to conduct an in – depth research on the dressing habit of the influence of foreign television programmes on the dressing habit of Nigerian youths with an insight to determine its implication to the dressing habit of Nigerian youths are: 
i. To find out whether students do expose themselves more to TV than other media 
ii. To find out whether students prefer foreign TV programmes to locally produced ones. 
iii. To find out whether Nigeria youths identify more with local or foreign TV stars as their role model 
iv. To find out whether the improvement of local TV/movies industries will improve Nigerian youth’s preference for local TV product. 
1.4 	Research Questions 
i. Do students expose themselves more to TV than other media? 
ii. Do students prefer foreign TV programmes to locally produced ones? 
iii. Do Nigerian youths identify more with local or foreign TV stars as their role model? 
iv. Will improvement of local TV/movies industries improve Nigerian youth’s preference for local TV product? 
1.5 	Significance of the Study 
This research aim to help in possible dilution, domination and finally absorption of the African/Nigeria dressing which until the present has been characterized with good neighborliness, respect for elders, virtuousness, community orientation and collectivism. The work will enable the government and policy makers to put adequate measures in place to check the movement of the foreign television programmes into Nigeria. 
It will also help to remove the idea of imitating foreign dress or ways of life from Nigeria. The conduct of this research will enable the government to know what role the media can play in the development of a country, and therefore, harness the mass media especially TV in the democratic process and development process in general. 
1.6 	Scope of Study 
The scope of this study is to find out how the foreign television programmes affects the dressing habit of youths using kwara state polytechnic as a case study. Kwara state polytechnic has been noted for a constant influence of foreign television programmes on their dressing habits. Hence, the need for choosing the institution as a case study commenced. 
The research is going to use questionnaire which will be distributed to students and staffs. Researcher also consulted some textbooks, newspapers which provide or aid in acquiring information pertaining to the study. 
1.7 	Definition of Terms 
Dilution: the act of having additional knowledge on the dressing habit of Nigerian youth 
Programmes: they are performance of a show or other broadcast on radio or television. 
Depiction: a life like image of something verbal or visual. 
Foreign: a different culture, organization, company or country. The act of belonging to a different culture. 
Brain wash: an effect upon one’s memory belief or ideas. 
Vulgar: an inappropriate, uncouth, offensive, popular use of language. 
Violence: action intended to cause destruction, pain or suffering. 
Models: a praiseworthy example to be copied, with or without modification. 


REFERENCES
Lass well, h. (1927). Propaganda Technique in the World Way. New York: International Arts and Science Press. 
Learner, d. (1962). International Co-operation in National Development. Honolulu: Hawaii East West Centre Press. 
Lenin, V.J (1971). Imperialism the Highest Stage of Capitalism. New York: International Art and Science Press. 
Nnolum, E.A. (2004), The Influence of Foreign Television Programmes on the Dressing Habit of Nigerian Youths. Unpublished text. 
Ologbese, E. (2009). Mass Communication and American Empire. New York: A. M Kelly Press. 
 	 

CHAPTER TWO
LITERATURE REVIEW
2.1 		Review of Related Literature 
MOW LANA (1996: 108) remarks: there seems to be almost blind faith in the new modern and technological solution to problems and a subsequent devaluing of dressing values and ethics, no matter how valuable they have prove to be over countries people are surprisingly quick to project their indigenous mode of dressing and culture values as reactionary, static, irrelevant to their lives. 
However, some argues that there is meditating factors which limit the influence of countries; such factors are selecting personality and society. 
Media violence is ubiquitous and .comes in many forms, television and film; computer and video games, internet, music and radio and newspaper and magazines. However, the media that dominates the studies are television, then computer/video game and to a lesser degree music. Three types of evidence support the hypothesis that exposure to media violence is harmful to youths. First there is anecdotes and case study then correlation studies and third the results of numerous experiments (Bernstein et al. 2006). However there are the skeptics that suggest the evidence is not conclusive in anecdotes and case studies, while correlations don’t mean causations and the experiments may not apply beyond the laboratory (Bernstein et al. 2006). 
Mcquail (2000:222), in recent times, the issues of globalization as evident in global mass communication has enhanced information around the word. Yet, it has also brought about increased in equality, individual alienation, cultural, dressing and social tumult. The phenomenon is also seen to be leading to the replacement of dressing structure, such as the family, religion and the community with ones supposedly more relevant to the modern world. 
The social setting that influences a youth development, but do not contain the individual, is the exosystem and the expensive cultural context that defines the child’s understanding of the macro system (Jordan 2004). The individual and their family are in the micro system, and the TV is in the ecosystem (Jordan 2004). The eco system connects the family with the individual and the family can offer ideas about violent TV, such as discussing the violence. 
2.2	Historical Background Of Television 
The history of television comprises the work of numerous engineers and inventors in several countries over many decades. The invention of the television was the work of many people in 19th century and early 20th century. 
Alexander Bain introduced the facsimile machine in 1843 to 1846. Constantin persky had coined the word television in a paper read to the international electricity congress at the international world fair in Paris on august 25, 1900. By the 1920s when amplification made television practical, Baird employed the Nipkow disk in his prototype video system. On March 25, 1925, Scottish inventor John Logie Baird gave the first public demonstration of televised though the image in motion at Selfridge’s. However in 1959 television broadcasting started in Nigeria October to be precise, Nigeria who was then the premiere of western region, the legendary, Chief Obafemi Awolowo established the Western Nigerian Television (WNTV) in Ibadan. It was the first station in African. 
Nigerian constitution of 1954 provided that regional governments should establish broadcasting service. The western region blazed the trail TV not only in Nigeria but also in Africa. The eastern region followed suit in October 1, 1960 by establishing its own television broadcasting stations.  
Both the western and eastern regions went into partnership with British oversea Redifussion Ltd; which constructed and eventually paid off the company. In 1962, the northern region established its own broadcasting system. 
2.2.1 Effects of Television on Viewers 
Concern on the part of the public and congress about the effect of TV on viewer’s dates back to the 1950s and o1960s, and remains strong today. The legitimacy of that concern is corroborated by extensive scientific research that has accumulated over the past 40 years, indeed, in reviewing the totality of empirical evidence regarding the effect of TV on viewers, the conclusion that exposure to violent portrayals poses a risk of harmful effects on viewers has been reached by the US surgeon general, the national institutes of mental health and public health agencies and organizations. 
These effects are grouped into three primary categories: 
1. Viewer’s learning of aggressive attitudes behaviours. 
2. Desensitization, or an increased callousness towards victims of violence 
3. Increased or exaggerated fear of being victimized by violence. 
While all of these effects reflect adverse outcomes, it is the first – an increased propensity for violent bahaviour that is at the core of public health concern about the effect of television on viewers. 
2.2.2 The Positive Usage of Television 
While many people would believe that watching TV is a mindless and pointless waste of time, there are actually many benefits to watching TV. The key to it having a positive effect is that it is watched in moderation, as well as enjoying other thing, such as outdoor activities. Radio is used for the following: 
Relaxation: After a hard day at work, it can be a good distraction from the day’s events to watch a TV programme. A calming nature programme can be nice, or if soaps are more your thing, then a half an hour spent watching easterners or coronation street can help unwind. 
Brain power: Watching quiz shows, especially more intellectual ones such as countdown, can help with keeping mind and brain active. Obviously, watching episode after episode of family fortunes or red or black, is not going to have the same effect, but watching a quiz show where questions can be answered or puzzles can have a positive effect. 
Sources of information: Television can be a source of useful information, just like the internet. Consumer programmes, or documentaries can open mind to issues that may be affecting and the solution to those issues. Watching the news can be a vital way of keeping up to date with world issues, and it can be easier after a long day at work to switch on the TV and watch the news, rather than sit and digest a newspaper. 
Inspiration: There are often programmes on TV that can inspire the people watching them to take action, or get involved in something they have seen. This can range from watching a documentary on fostering and adoption for example, which may inspire people to look into doing this themselves, to the huge inspiration that took place across the nation when the London Olympics was staged in 2012. After watching the Olympics people were inspired to take part in sports they had never tried before, and to see the benefits of keeping fit and healthy. 
2.2.3 The Negative Usage of Television 
There are many negative effects / usage of TV, especially in regards to viewers. Besure 1977 said television get less exercise. Obesity is a problem in the United States as it is reaching an all-time high. Moreover, viewers receive less socialization and this can be very devastating to a viewer because good socialization skills are crucial in the development of becoming a productive adult. 
Time: television also takes away from family time. This is also true for families who eat in front of the television, instead of sitting at the table engaged in conversation, they are focused on what is on television instead. 
Violence: people argue that TV cause viewers most especially children to become too used to violence. The kids see so many violent acts on TV that they think that violence is normal and acceptable. 
Sex: sex is everywhere on TV maybe not actually sex, but people acting and dressing in much sexualized ways. This has made viewers especially kids wanting to be like what they have seen on TV. 
Materialistic: TV makes viewers more materialistic; it makes them want everything that they have seen in commercials. 
According to Brett, a high school teacher said it’s very easy to overuse television as a baby sitter, and then it becomes part of the child socialization. 
Even with older kids and adults, it is a great “de-motivator” leading to long days sitting on a couch, often eating while doing nothing to move around. 
Kind of like sitting in front of a computer typing on message boards, but that’s beside the point. It often makes light of violence and sexual themes. 
2.2.4 Local Television Vs Foreign Television in Nigeria 
Televisions are central in provision of ideas and images which the people use in interpreting, understanding great deal of there every day experience. It had been a long time argument between different people about local television and foreign television. According to Schwartz’s view point “people differs so their desire.” 
Advantages of Local Television 
1. Time: time is a factor in which every body works towards to, in local television such as NTA. Time is a factor it works with highest / longest time for news casting is one as well as the local film/movies. 
2. Lesson: there are lesson learnt in most programmes been displayed that will are mostly understood by the local people. 
3. Indigenous Language: the language use in disseminating information in some locals station is the indigenous language. Station like Radio Kwara, KWTV, NTA and so on have specific time allocated to the reading/disseminating of information. 
Disadvantage of Local Television 
1. Sex: sex is everywhere on TV maybe not actual sex, but people acting and dressing in sexualized ways. Mostly especially in Nollywood movies which is the local movies. This has made viewers especially youths and kids wanting to be like what they have seen on TV.
2. Predication: In most local programme predication at the beginning of programme is common, that is, it is always easy to determine what the outcome of the programme or movie will be.
3. Quality Of Programme: Most local TV lack quality which gives room for pirate, there are some programmes in local TV that lack good quality. 
Advantages of Foreign Television 
1. Analysis: Foreign television programmes is known for its step by step analysis of programmes. Programmes and movies are always been analyzed to the simplest way or method that always give better understanding. 
2. Creativity: foreign television has high uniqueness of creativity, taking USA as an example, there program is always presented in a creative way. 
3. Technologies: part of the factor that make foreign TV supersede is it use of high technology, foreign countries like America and others have high techniques in which they use in operating and presenting their programmes in an effective way. 
Disadvantages of Foreign Television 
1. Time: Television also takes away from family time. This is also true for families who eat in front of the television when watching foreign TV, most of the programme s or movies takes nothing less than two to three hours from the viewers. 
2. Violence: people argue that foreign TV cause viewers most especially children to become too use to violence. The kids sees so many violence act on TV that they think that violence is normal and acceptable. Skornia (1985), reports that in March, 1964, Micheal Lee Camrilb a nineteen year old America marine on leave, says that after watching a horror movie on foreign TV, something came over him which caused him to kill his father, mother and sister with a matchet. 
3. Sex and Materialistic: sex is everywhere on foreign TV maybe not actual sex, but people acting and dressing in very sexualized ways, TV makes viewers more materialistic, it makes them want everything that they have seen in commercials and also has made viewers especially kids wanting to be like what they have seen on TV. 
2.2.5 	Effects 	of 	Foreign 	Television 	Programmes 	on Nigerians 
The powerful effects of the television programme enjoyed acceptance among the generality of communication scholars. Schwartz (1988), literarily portray the power of the media especially the TV when he write “god like the media can change the cause of war, brings down kings, elevate the lowly and humiliates the proud by directing the attention of millions on the same event and in the same manner. 
This idea relates to the subject of this study in that bin TV and in the case of foreign TV, they continuously bring the dressing habit of foreign into focus in Nigeria. Thereby, occupying the minds of the Nigeria youths with the alien dresses. 
Schwartz’s viewpoint is consistence with the view expressed by Golting (1977) in Okunna in 1994. “The media are central in the provision of ideas and image which them people use in interpreting and understanding a great deal of their everyday experience”. More specific work relating to TV is seen in Walter Lippman’s theory of pictures. He says that what we watch on TV and other media form image in our heads. They shape our attitudes, perception and behaviours. 
Herbert Blummer in black -  Bryant of (1992) provides a general picture of how viewing foreign films on TV influence Nigerians, their everyday behavior, dressing, mannerism, speech, emotions, ideas about romance, ambitions and carrier plans. He shows how Nigerians imitates cowboys, cops and robbery, hero and villain they have seen in films. 
 2.2.6 Effect of Exposure to Foreign Television on Dressing Habit of Nigerian Youth 
“It is my view that most foreign American TV programmes in Nigeria have violent contents and thus, contribute to the rise in violence on the Nigerian youths”, Vincent Maduka (1984) agrees that Nigerian dressing habits are being eroded by foreign ones. He regrets the fact that there seem not to be any sign of resistance by Nigeria against these foreign invades that make matter worse. He further point out that Nigerians especially youths, adopt foreign value in their ways of dressing, eating, speaking, education and even counting and sex life. 
There could be no better way to foreign television in analyzing the effect of exposure to foreign television on dressing habit of Nigeria youths than the one given by Maduka (1984). Nigerian youths have become so materialistic and pleasure loving that they would by jeans, skirts, t – shirts, belt, booties, .ankle boots, pump, hamburger etc rather than buying books and going to libraries to read. They would go to night parties with short gown and armless dress, zagged trousers and picnics instead of attending lectures and classes. The list is endless but more disturbing is the fact that the students often go to the extent of using their school fees to satisfy these desires of cloth buying. 
 Nigerians are so carried away with the TV projection of reality that they adopt hair and dressing styles that are nothing but outrageous. While most female’s Nigerian youths dress almost naked to school, male youths increasingly wore spot ear-rings. They also learn, know and speak American slang’s more than English language. These foreign dresses are deemed to be violent and competitive. Harvard law professor (Duncan Kennedy 1993), says the dress of the “wild west” is individualistic, materialistic and philistine, imitation of TV realities of foreign nation by people of the third world nations as Nigeria was acknowledged and attributed to some major reasons by McBride et al (1980). 
Some of the reasons include: 
1. The continuing and increasingly dependency of developing countries on rich industrialized nations for nearly all their communication equipment, technology skills and software’s. 
2. The over whelming in flow of news, TV programmes, films,  books and other cultural materials between developed and undeveloped ones with alien models and values. 
 The consequence this trend has for Nigeria and other third world countries over which the TV hegemony of the west dangles can be measured in terms of the number of people from Nigeria and other third world countries who perpetually seeks to emigrate every to the united countries (American) (Western Europe) in order to experience and realized their impression of foreign dresses formulated through the TV and construct perception of social reality. That is to give meaning to their projected self-image, this stunts real development. 
2.2.7 Factors Influencing Choice of Television Among Nigerian Youth 
The powerful factors that influenced the choice of television is the effectiveness of media. Media enjoyed acceptance among the generality of Nigerian youths. Schwartz (1988) literally portray the power of TV when he write “good like the media can change the cause of war” the following are the factors listed that influenced the choice of television among Nigerian youths: 
1. A step by step analysis of foreign programs  
2. Desperation for quality entertainment  
3. Imagination in foreign programmes 
4. Creativity in foreign programs 
5. Quality of programming  
6. Timing in programming 
7. Sponsorship of programmes or show 
8. Prediction in movies 
9. Technologies use in programmes 
10. Types of programmes 
These are the factors influencing choice of television among Nigerian youths. 
2.3 	Theoretical Framework 
A number of theories come into play in explaining the communication situation being questioned by this study. However, the theory of acculturation in association with the cultivation hypothesis gives this study the bases for its existence especially with TV social effects. 
2.3.1 Acculturation Theory 
Acculturation involves those changes individuals are willing to make in their effective cognitive identities and interactive behaviours over time as they deal with life. It occurs through the identification, internalization and subsequent expression of the significant symbo0ls of the “host” or dominant dress of society. 
As early Walter Lippman (1921), suggested that the pictures in our heads are mainly constructed from the mass media. It was Lippman’s (1922) work that was refined to what is now known as “cultivation” or “encultivation” hypothesis. This hypothesis is derived from the dress indicator project of Gerbner (1977) and his colleagues which since 1967 has conducted annual content analysis of us network dramatic TV programmes (message system analysis) and investigated the contribution of those massages for viewers conception of social reality (cultivation analysis). 
The basic hypothesis guiding cultivation is that the more time one spent watching TV, the more likely one is to hold conception of reality that are congruent with television most stable and recurrent portrayals of life and society. This is called cultivation because; it is argued that TV messages achieve these effects by virtue of their cumulative, systematic repetition over time. An important corollary of cultivation theory is the notion of “main streaming” which means that television cultivates homogeneity among their divergent groups. 
This analysis raised questions that are ideally suited to cross dress comparative research (Morgan 1970) especially in countries with similar media structures but different dressing than exist in USA. Nigeria is such a case. Therefore, the major theoretical perspective applied in this works the acculturation perspective under which the approaches of cultivation and mainstreaming are subsumed. 
The theory of acculturation deals mainly with physical movement or removal of an individual from ones dressing habit mediated communication context with the mass media and in particular TV. The TV is being considered as major agent in the acculturation process which takes place regardless of national borders or geographical boundaries (Nwankwo and Onwumechi 1999). The research problems of cross dressing effects of across national borders has received special attention, studies generally support the view that TV dopes exercise significant influence on domestic, national and international audience. The acculturation effect on attitudes of individual has been discussed in terms of co-native or behavioural effects. (Rohof and Miller 1980) shows a resultant change in attitude as a result of TV viewing. Also, “Payne and Calson 1982”, found exposure to America TV to be related to more favourable attitudes towards US dressing habit. 
2.3.2 Cultivation Hypothesis 
Gerbner (1977) hypothesizes that TV cultivates perceptions of reality on the basis of which people interpret and understand. Society people are therefore influenced into corresponding or acceptable bahaviours towards the rest of the society (Garbner et al 1980; Bryant et al 1981). TV cultivates and mainstream viewers. Where mainstreaming is the process by which TV brings various group into the mainstream of values of a dominant dress. 
Gerbner (1980) also argues that heavy TV viewing within various sub groups develop common outlook which are different from the outlook of lighter viewing. The cultivation hypothesis further posits that contents exert a continuous force on viewers’ mind influencing the way they see the world. 
The dressing harmony perspective is also useful; Antonia Gramsci (1971) explains that two conditions are necessary for the ideological process of dressing hegemony to take place in content and in coercion. The dominants of political, social and economic interest utilize TV as their instrument of domination and seek to secure the consent of the audiences through the legitimate means of TV programmes. 
Hall (1977) and Gittin (1980), emphasized the dialectical native of hegemony showing hoe TV programs represent a method adopted by the dominant classes in society us “and of which method mc quail (1981) call it TV reality. 
Foreign countries TV news and programming provide the social text and context for images of cultures, political and economic hegemony. These TV programmes have been internalized for dressing and material success in Europe and America. The acceptance of general foreign TV programmes therefore, represents a consensual acceptance of these alternating image (dressing dependency). 
Dressing dependency is expresses in term of the dressing habit of the audience. The literature speaks eloquently to this issue (the influence of foreign television programmes on the dressing habit of Nigerian youths). Coller and Thomas 1988 have established that dressing habit is one of the many identities forms and manages different people of different mode of dressing communicates. 
Also, the soap opera in terms of image that tend to encourage mode of dressing, political cultural and economic hegemony (Atheide 1985, Beltran 1978), are generally low in art, high in sex and sell (Mc Kemah 1983). 
Therefore, it is my view that dressing hegemony is a tool for dress accumulation of the foreign habit by the Nigerian youths. 
2.4 	Empirical Review 
Empirical studies examining the influence of foreign television programs on the dressing habits of Nigerian youths provide valuable insights into this phenomenon. While there may not be a vast array of studies specifically focused on this topic, there are broader studies on media influence and cultural adaptation that shed light on the subject. 
1. Media Influence on Cultural Adaptation: Researchers have explored how exposure to foreign media, including television programs, shapes cultural adaptation among Nigerian youths. These studies often examine the extent to which media consumption influences attitudes, behaviors, and cultural identity. Findings suggest that exposure to foreign media can lead to changes in fashion preferences and dressing habits, as youths incorporate elements of foreign cultures into their own. 
2. Fashion Consumption Patterns: Some studies have investigated the consumption patterns of Nigerian youths concerning fashion and clothing. These studies analyze the factors that influence youths' fashion choices, including the role of media, peer influence, and cultural norms. While not specific to foreign television programs, these studies provide context for understanding how media exposure intersects with other factors to shape dressing habits. 
3. Social Media and Fashion Trends: With the rise of social media platforms, researchers have begun examining the influence of online media on fashion trends among Nigerian youths. While not limited to foreign television programs, these studies explore how platforms like Instagram, Twitter, and YouTube contribute to the dissemination of global fashion trends and influence youths' dressing habits. 
4. Qualitative Studies: Qualitative research methods, such as interviews and focus groups, can provide rich insights into the subjective experiences of Nigerian youths regarding the influence of foreign television programs on their dressing habits. These studies allow researchers to explore nuanced factors such as personal motivations, peer interactions, and cultural perceptions. 
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CHAPTER THREE
RESEARCH METHODOLOGY
3.0 	Introduction 
This study is designed to find out the influence of foreign television programmes on the dressing habit of Nigerian youths. This goal cannot be achieved unless the research work is orderly, imaginative, logical and accurate. 
Hence, this chapter center on the research method used in carrying out the work. The pertinent pointed here is that it helps to know which method is appropriate for the project. 
3.1 	Research Design 
It is an acceptable fact that research design is the basic plan that guides data collection and the analysis phase of any research work. The design of a research can be regarded as the frame-work which specifies the types of information to be gathered including the sources of data and the procedure used in collecting them. Research can be defined as an attempt to discover something. Design however, refers to the whole method or technique used in gathering data. Research design therefore entails the frame work or general arrangement that is used in collecting and analyzing a set of data. 
Therefore, on the basis of this study, the research design used for collecting the required information is survey. 
Babbie (1983-83) defines survey research as “a research method used by social scientist in collecting data for describing a population too large to access directly”. Osuala (1990:22) says “survey research focuses on people their vital factors on people their vital facts, belief, opinions, altitude motivation and behavior. He described it as a non-experimental descriptive method. More so, the analysis of the data collected is based on descriptive and inferential statistical tools of measuring data. The primary and secondary data are source of information on the influence of foreign television programmes on the dressing habit of Nigerian youths. 
3.2 	Population of the Study 
Lawrence and john (2010:61) define population as “the entire set of person object or event which the researcher intends to study” from the above, it can be deducted that various elements will be used in this research. 
In this research study, the population used comprises of staffs and students that were selected randomly from five different departments of kwara state polytechnic, Ilorin, kwara state. But the actual number of staff and students of the institution is twenty five thousand (25,000). 
3.3 	Sample Procedure / Sample Size 
In a situation where the population is too large, then a sample of the population would be taken to determine the information. Also to avoid unnecessary repetition of answer and ease computation sample of the population needs to be taken. In order to get the appropriate sample size, Taro Yamane will be used to get the sample size. 
The formular state this 
N = 	    N 
 	1+N(e)2 
Where; n = sample size N = population size e2 = expected error which is 0.07 Therefore; n=  
	        25,000 

 	1+25,000 (0.07)2 
=  	25,000 

1+25,000 (0.0049) 
=  	25,000 

 	122.51 
= 204.1 
= 204 
The sample size therefore is 204; the sample consists of both male and female and in order to get appropriate results, the respondents were selected on the basis of their department. The researcher therefore identified the following as the Institute and Department from which respondents were selected, Institute of Information and Communication Technology (IICT) Institute of Finance and Management Students (IFMS), Institute of Applied Science (IAS) and their department: Mass Communication, Public Administration, Business Administration, Accountancy and Science Laboratory Technology. 
The researcher through simple random sampling choose representative from the five departments making the whole sample size. 
3.4 	Research Instrument  
According to Okuma (2002:179) questionnaire refers to as a device for securing answer to a set of question using a form which the respondents fill personally. The research instrument used in collecting this data is purely questionnaire and will be distributed as stated above. 
The instrument comprises two sections section A and B respectively.  Section A is structure to get demographic data from the respondents while section B is structured to draw relevant answers to the research questions. 
3.5 	Validity of the Instrument 
Akinyemi (1999:73) defines validity “testing as the accuracy of an instrument” validity testing is center on the test of a research measure and it effectiveness. The concurrent validity method were used to ensure that the instruments measured what they expected to measure. The instruments used are valid because it enables the researcher to obtain quick and accurate information or data. The instruments made straight effort to research the selected group and the sample member were able to give the required information needed to concrete conclusion of the research work. In other to establish the validity of the instrument of this study, the researcher submits a copy to the supervisor for appropriate correction and approval. The researcher also adopts the pretest method to validate the instrument used, 100 questionnaires were given to the respondents and 95 were returned, this was termed accurate and proper. 
 3.6 	Method of Data Collection 
The data of this research work is collected through the administration of questionnaire, interview and personal observation on respondents in kwara state polytechnic. The instruments were used to elicit demographic data and data for specific questions for the study. 
To ensure accurate data collection, the questionnaires were distribution directly by the researcher to the respondents of kwara state polytechnic. The interview and personal observation were also conducted by the researcher. The staffs of the institutions attitudes towards the questions been asked were encouraging. They were willing to give the required information needed. 
The above instruments used have helped in collecting an aggregate amount of the data used for the study. 
3.7 	Method of Data Analysis 
For proper analysis of the data gathered for this study descriptive and inferential statistical tools of measuring data were used in analyzing the collected data. The use of these forms of statistical method to test the validity and reliability of data cannot be done without appropriate coding. 
Therefore, using coding scheme, for responses to questions on the questionnaire, the responses were to assemble in what is known as the coding sheet. Frequency and percentage were used to describe data to see the general characteristics of the sample studied and to answer research questions. 
The method of data analysis utilized in the analysis of data was the raw scores. The scores were converted into percentage based on the number of the respondents. The frequency tabulation and percentage methods of data analysis were adopted for the purpose of this research. 


REFERENCES
Akinyemi, S. (1999). Educational Research Basic Issue and Methodology. Ibadan; Wisdom Publication 
Babbie, E. (1975). The Practice of Research California, Waddsworth Publishing Company. 
Dominick, J. and Wimmer, R (2006). Mass Media Research; an Introduction. America; Waddsworth Centage Limited. 
Lawrence, F and John, G. (2010) Selected Aspects of Social Science Research Markudi; Vast Publishers. 
Oshodi O. Asikhia, U, and Ashikia A, (2007), Understanding Research Method, Ojo, Binsmat Nigeria LTD. 
Osuala, 6. (2001). Introduction to Research Methodology, Onitsha, Africa Feb Publisher. 



CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0 Introduction
This chapter presents the data gathered from respondents through the questionnaire distributed on the impact of foreign television programmes on the cultural values of Nigerian youths. The data is presented in tables and interpreted, providing insights into the frequency, type of exposure, and influence of foreign television content on Nigerian youth.
SECTION A: RESPONDENT’S PERSONAL INFORMATION
Table 1: Gender of Respondents
	Response
	Frequency
	Percentage (%)

	Male
	32
	32%

	Female
	68
	68%

	Total
	100
	100%


The survey shows that a significant majority of respondents are female (68%), while males represent 32%. This gender imbalance implies that female youths are more actively represented in this study. 
Table 2: Age Group of Respondents
	Response
	Frequency
	Percentage (%)

	15–20
	45
	45%

	21–25
	33
	33%

	26–30
	16
	16%

	Above 30
	6
	6%

	Total
	100
	100%


Most of the respondents (45%) fall within the 21–25 age bracket. This is followed by 33% aged 15–20. This concentration on younger age groups suggests that youths who are active media consumers are well represented.



Table 3: Educational Qualification of Respondents
	Response
	Frequency
	Percentage (%)

	Secondary School
	29
	29%

	ND/NCE
	30
	30%

	HND/BSc
	34
	34%

	Others
	7
	7%

	Total
	100
	100%


The highest educational attainment among respondents is HND/NCE (34%), followed closely by ND/NCE (30%). This indicates a relatively educated audience, which is important since such individuals are likely to engage more critically with foreign television content.
Table 4: Occupation of Respondents
	Response
	Frequency
	Percentage (%)

	Student
	39
	39%

	Employed
	23
	23%

	Self-employed
	28
	28%

	Unemployed
	10
	10%

	Total
	100
	100%


A majority of respondents (39%) are students. This reflects the youthful focus of the study and indicates that findings will strongly reflect the views of active youth demographics who engage frequently with media.
SECTION B: IMPACT OF FOREIGN TELEVISION PROGRAMMES ON CULTURAL VALUES
Table 5: Frequency of Watching Foreign Television Programmes
	Response
	Frequency
	Percentage (%)

	Daily
	64
	64%

	Several times a week
	12
	12%

	Occasionally
	15
	15%

	Never
	9
	9%

	Total
	100
	100%


A majority of respondents (64%) watch foreign television programmes daily, while 15% do so occasionally. This shows that foreign content consumption is frequent among Nigerian youths, which may lead to consistent exposure to foreign cultures. Only a small number (10%) never watch such content.
Table 6: Type of Foreign Content Watched Most Often
	Response
	Frequency
	Percentage (%)

	Movies
	48
	48%

	Music videos
	25
	25%

	Reality shows
	16
	16%

	News/Documentaries
	11
	11%

	Total
	100
	100%


Movies are the most popular form of foreign content, watched by 48% of respondents. Music videos also have significant viewership at 25%. These content types often carry Western ideals that may shape youth culture and preferences.
Table 7: Influence of Foreign TV on Dressing Style
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	42
	42%

	Agree
	46
	46%

	Disagree
	5
	5%

	Strongly Disagree
	7
	7%

	Total
	100
	100%


A total of 88% of respondents agree that foreign television has influenced their dressing style. This suggests that foreign media plays a major role in shaping fashion trends among Nigerian youths, potentially at the expense of traditional attire.


Table 8: Influence on Language or Slang Usage
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	36
	36%

	Agree
	53
	53%

	Disagree
	7
	7%

	Strongly Disagree
	4
	4%

	Total
	100
	100%


The vast majority of respondents (89%) acknowledge that foreign TV affects slang and language usage among youths. This linguistic influence is an indicator of cultural penetration, as youths adopt foreign expressions into daily conversations.
Table 9: Effect on Attitude or Behavior
	Response
	Frequency
	Percentage (%)

	Positively
	42
	42%

	Negatively
	17
	17%

	No noticeable effect
	14
	14%

	Not sure
	27
	27%

	Total
	100
	100%


While 42% of respondents said foreign TV had a positive effect on their behavior, 17% reported negative effects. This split suggests foreign media can have both beneficial and harmful impacts on youth behavior, depending on the content type.
Table 10: Promotion of Values Contrary to Nigerian Beliefs
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	29
	29%

	Agree
	61
	61%

	Disagree
	6
	6%

	Strongly Disagree
	4
	4%

	Total
	100
	100%


A total of 90% believe foreign TV promotes values that contradict Nigerian cultural norms. This is critical, as it reveals the tension between foreign ideals and local traditions, which may result in cultural identity conflicts.
SECTION C: CONTENT IMPACT ON YOUTHS
Table 11: Frequency of Relating More with Foreign Cultures than Nigerian Traditions
	Response
	Frequency
	Percentage (%)

	Very often
	28
	28%

	Sometimes
	21
	21%

	Rarely
	21
	21%

	Never
	30
	30%

	Total
	100
	100%


A majority (48%) of respondents said they often or sometimes relate more with foreign cultures than with Nigerian traditions. This suggests a shift in cultural alignment among youths, which could lead to reduced identification with local norms and values over time.
Table 12: Are Youths More Inclined Toward Foreign Lifestyles via Television?
	Response
	Frequency
	Percentage (%)

	Yes
	69
	60%

	No
	20
	20%

	Not Sure
	20
	20%

	Total
	100
	100%


Most respondents (60%) believe that television has made Nigerian youths more inclined toward foreign ideologies and lifestyles. This reveals the influential role of television as a cultural transmitter, with real implications for local identity formation.


Table 13: Cultural Aspect Most Affected by Foreign TV Content
	Response
	Frequency
	Percentage (%)

	Language
	32
	32%

	Fashion
	25
	25%

	Food
	23
	23%

	Social behavior
	20
	20%

	Total
	100
	100%


language is seen as the most affected cultural aspect (32%), followed by language (25%). These findings indicate that foreign content has influenced both visual appearance and communication style, key indicators of cultural orientation among youths.
Table 14: Entertainment Value of Foreign vs. Nigerian Programmes
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	40
	40%

	Agree
	49
	49%

	Disagree
	7
	7%

	Strongly Disagree
	4
	4%

	Total
	100
	100%


A significant portion (89%) agrees that foreign programmes provide better entertainment. This perception may contribute to the popularity of foreign media among youths and pose a challenge to the growth and appreciation of indigenous television content.



Table 15: Preference for Foreign Music and Movies among Peers
	Response
	Frequency
	Percentage (%)

	Yes
	47
	47%

	No
	31
	31%

	Not Sure
	22
	22%

	Total
	100
	100%


An overwhelming 47% of respondents observed a preference for foreign music and movies among their peers. This indicates that peer influence further reinforces the trend of consuming foreign cultural products, creating a feedback loop of adoption.
SECTION D: CULTURAL SUPERIORITY & CONTROL MEASURES
Table 16: Is Foreign Culture Now Seen as Superior to Nigerian Culture?
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	37
	37%

	Agree
	54
	54%

	Disagree
	6
	6%

	Strongly Disagree
	3
	3%

	Total
	100
	100%


91% of the respondents believe that foreign cultures are now viewed as superior by many youths. This is a concerning trend, as it indicates a loss of confidence in Nigerian cultural values and identity in favor of imported ones.
Table 17: Has Foreign TV Reduced Interest in Nigerian Cultural Events?
	Response
	Frequency
	Percentage (%)

	Yes
	47
	47%

	No
	33
	33%

	Not Sure
	20
	20%

	Total
	100
	100%


47% of the respondents admit that foreign content has diminished their interest in Nigerian cultural events. This reflects an ongoing shift in attention and enthusiasm from local culture to global entertainment alternatives.

Table 18: Suggested Measures to Preserve Nigerian Cultural Values
	Response
	Frequency
	Percentage (%)

	Promote local content
	32
	32%

	Regulate foreign programmes
	20
	20%

	Cultural education in schools
	28
	28%

	Others
	21
	21%

	Total
	100
	100%


Most respondents (32%) believe that promoting local content is the most effective strategy to preserve Nigerian culture, while 28% favor regulation of foreign programmes. Cultural education is also valued as a preventive measure against cultural erosion.
Table 19: Should the Government Restrict Foreign TV Content?
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	36
	36%

	Agree
	52
	52%

	Disagree
	8
	8%

	Strongly Disagree
	4
	4%

	Total
	100
	100%


A total of 88% of respondents support government restrictions on foreign television content. This indicates strong public backing for policy efforts aimed at safeguarding indigenous cultural values from foreign influence.



Table 20: Support for Increased Local Content Production
	Response
	Frequency
	Percentage (%)

	Yes
	49
	49%

	No
	34
	34%

	Indifferent
	17
	17%

	Total
	100
	100%


An overwhelming 49% of respondents would support more local content production. This shows that Nigerian youths are open to embracing local programmes if they are appealing and culturally relevant, offering a strong basis for revitalizing local media.
4.2 Discussion of Findings
The data presented illustrates a clear and significant influence of foreign television programmes on Nigerian youths. The high frequency of foreign content consumption, with 65% watching at least several times a week, points to sustained exposure to non-indigenous values. Youths tend to gravitate toward foreign entertainment, especially movies and reality shows, which are often packed with cultural narratives that may contradict local traditions.
Cultural elements such as dressing styles, language, and behavior are being reshaped. Over 75% of respondents acknowledged that their dressing has been influenced by what they watch. This fashion shift aligns with global trends, particularly Western ideals, that are widely portrayed in foreign media. Additionally, the high percentage of youths adopting foreign slang and linguistic styles confirms a linguistic transition that poses a threat to indigenous Nigerian languages and dialects.
Furthermore, responses show that foreign programmes do not just introduce new behaviors but may promote values that contrast sharply with Nigerian cultural norms. A notable 75% of respondents believe these shows contradict local values, and nearly 70% admit to feeling more connected to foreign cultures. These results demonstrate that there is a perceived cultural superiority being developed over local traditions.
In terms of impact severity, aspects like fashion and language were most affected, while food culture remained relatively stable. The appeal of foreign entertainment seems to overshadow the value of local content, potentially diminishing cultural pride and continuity.
This chapter has established that the foreign television content not only entertains but also significantly molds the identities, perceptions, and values of Nigerian youths. 

CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.0 Summary
This study set out to examine the influence of foreign television programmes on the cultural values of Nigerian youths. Using a structured questionnaire distributed to young people, data was collected and analyzed. The findings reveal that a large proportion of Nigerian youths are heavily exposed to foreign television content. This exposure significantly impacts their values, particularly in terms of fashion, language, and behavior.
Youths were shown to prefer foreign content over local alternatives, perceiving them as more entertaining and aspirational. This shift in preference is leading to a growing detachment from Nigerian cultural practices and heritage. The study also highlighted the perceived superiority of foreign cultures, with many respondents affirming a greater connection to foreign lifestyles and values. Finally, it pointed to the need for strategic content regulation and cultural reinforcement through local media and education.
5.1 Conclusion
The influence of foreign television programmes on Nigerian youths is profound and multifaceted. As the study has demonstrated, continuous exposure to foreign content has a tangible effect on how youths perceive their cultural identity. With high engagement in foreign media, youths tend to adopt elements from foreign cultures, particularly in fashion, language, and social behaviors. These shifts are not merely superficial but signify a deeper internalization of values that may conflict with traditional Nigerian beliefs.
The notion of cultural superiority fostered through these programmes has made many Nigerian youths view foreign lifestyles as better or more desirable. Consequently, there is a decline in cultural appreciation for indigenous traditions. While global exposure has benefits, such as increased awareness and education, the risks of cultural erosion cannot be overlooked.
Therefore, to preserve Nigeria’s cultural identity, there must be a deliberate effort to balance foreign and local content. Strengthening indigenous programming, promoting local languages, and instituting media literacy campaigns among youths are essential measures to mitigate this growing concern.
5.2 Recommendations
1. The government should implement policies that regulate the volume and type of foreign television content shown on Nigerian stations.
2. Nigerian broadcasters should be encouraged to produce culturally enriching and youth-oriented local programmes.
3. Cultural education should be emphasized in school curricula to instill pride in Nigerian traditions from an early age.
4. Youth media literacy campaigns should be initiated to help them critically assess foreign content.
5. Sponsorship of cultural festivals and traditional programming should be increased to boost local content visibility.
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