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                                                CHAPTER ONE 
                                               INTRODUCTION​
 
1.1 Background to the Study 
The role of private owned media stations in Nigeria’s democratic dispensation cannot be 
overstated. Media is often regarded as the fourth estate of the realm, playing a crucial role 
in shaping public opinion, promoting accountability, and facilitating the dissemination of 
information (Adeyemi & Okon, 2020). In Nigeria’s democratic dispensation, 
private-owned media stations, such as Diamond FM(88.7) Ilorin established in 2020, 
have become instrumental in shaping public opinion, promoting transparency, civic 
engagement and ensuring accountability. These media platforms offer a diverse range of 
programs, including news, entertainment, and civic education, thus serving as a bridge 
between the government and the people. 
However, the Nigerian media landscape is marked by a mix of opportunities and 
challenges, especially for privately owned stations that struggle with financial constraints, 
regulatory pressures, and technological advancements (Ojebode, 2021). On one hand, 
democracy has expanded the scope for press freedom, allowing private broadcasters to 
thrive and contribute to national discourse. According to Onyedika and Bello (2022), 
private-owned media stations like Diamond FM serve as platforms for political 
engagement, cultural preservation, and community development. Despite their 
contributions, these media houses face significant operational challenges, ranging from 
high licensing fees and political interference to dwindling advertising revenue 
(Ekeanyanwu & Akinwale, 2023). Issues such as government regulations, financial 
constraints, political interference, and limited access to quality broadcasting resources 
have posed significant challenges to private media ownership. 
 
A critical issue confronting private-owned media stations is financial sustainability. 
Unlike government-owned stations that receive public funding, private media houses rely 
on advertising, sponsorships, and partnerships to stay afloat (Nwafor & Salami, 2021). 
However, economic instability in Nigeria has led to reduced corporate spending on 
advertisements, affecting the revenue streams of media houses (Oluwaseun & Ibrahim, 
2023). Moreover, the high cost of broadcasting equipment and maintenance further 
strains these stations, making survival in a competitive media industry difficult. 
Technological advancements also present both opportunities and challenges for private 
media stations. The digital migration of broadcasting has necessitated investment in 
modern infrastructure, which many private stations struggle to afford (Agbaje, 2022). The 



rise of online streaming and social media has created alternative platforms for news 
consumption, reducing the audience share of traditional radio and television stations. 
While some private stations have embraced digital platforms to expand their reach, the 
cost of internet services and the need for technical expertise remain barriers to full 
integration (Adekoya & Ogunleye, 2021). 
Regulatory challenges further complicate the operations of private-owned media stations. 
The National Broadcasting Commission (NBC) imposes strict guidelines on media 
content, often leading to fines, suspensions, or outright revocation of licenses for 
perceived violations (Adedeji & Hassan, 2023). In some cases, government authorities 
have been accused of using regulatory frameworks to suppress dissenting voices and 
control narratives unfavorable to the ruling class (Ogunyemi, 2022). This regulatory 
climate creates an atmosphere of self-censorship, where private stations must balance 
editorial independence with the risk of sanctions (Obi, 2021). 
Political interference is another major concern. In a democratic system, media houses are 
expected to operate freely and provide unbiased reporting. However, in Nigeria, private 
media stations often face pressures from political actors who seek favorable coverage 
(Oloruntoba & Ibe, 2022). Instances of harassment, intimidation, and even shutdowns of 
media houses that criticize government policies have been recorded, raising concerns 
about the state of press freedom in Nigeria (Chinedu & Yusuf, 2023). 
Despite these challenges, private-owned media stations remain resilient and continue to 
play a significant role in Nigeria’s democratic evolution. They provide alternative 
perspectives, foster civic engagement, and serve as watchdogs that hold public officials 
accountable (Aina, 2023). To ensure their sustainability, experts suggest policy reforms 
that promote media independence, financial support mechanisms, and technological 
adaptation (Usman & Adigun, 2023). 
This study seeks to explore the prospects and challenges of private-owned media stations 
in Nigeria, using Diamond FM Ilorin as a case study. It aims to provide empirical insights 
into the factors affecting the growth and survival of private broadcasters in a democratic 
environment. The findings will be valuable to media practitioners, policymakers, and 
researchers interested in media development and democratic governance. 
 
1.2 Statement of the Problem 
Despite the vital role played by private-owned media in Nigeria’s democracy, their 
survival and effectiveness remain uncertain due to several obstacles. Press freedom, 
though constitutionally guaranteed, is often threatened by government censorship, 
restrictive broadcasting laws, and ownership influence. Private stations are also 



dependent on advertising revenue, which is highly competitive and often monopolized by 
larger media houses, affecting their financial stability. 
Moreover, technological advancements have transformed the media industry, making it 
imperative for private stations to invest in digital broadcasting and online platforms to 
stay relevant. However, the high cost of technological infrastructure is a major barrier for 
many private broadcasters, especially those operating outside metropolitan areas. 
Additionally, the political climate in Nigeria often affects media independence, with 
many private media stations experiencing pressure from political actors seeking to 
control narratives. Issues such as limited government support, high operational costs, and 
audience trust deficits further compound the problems faced by private broadcasters. 
This study seeks to critically analyze these issues, assessing how they impact private 
media sustainability in Nigeria’s democracy while exploring the opportunities available 
for growth and improvement.​
 
1.3 Objectives of the Study 
The primary objective of this study is to examine the prospects and challenges 
confronting private-owned media stations in Nigeria’s democratic dispensation. 
Specifically, the study seeks to: 
1.Identify the key prospects available for private-owned media stations in a democratic 
setting. 
2.Examine the major challenges hindering the growth and sustainability of private-owned 
media stations in Nigeria. 
3.Analyze the extent of government regulation and its impact on private broadcasters. 
4.Explore strategies that can enhance the survival and efficiency of private-owned media 
in Nigeria’s evolving democratic landscape.​
 
1.4 Research Questions 
This study will be guided by the following research questions: 
1.What are the prospects available for private-owned media stations in a democratic 
Nigeria? 
2.What challenges do private-owned media stations face in their operations? 
3.How does government regulation and policy affect the performance of private-owned 
media stations? 
4.What strategies can be adopted to improve the efficiency and sustainability of private 
media stations? 
 



​
1.5 Significance of the study 
 
This study is significant as it sheds light on the prospects and challenges facing 
private-owned media stations in Nigeria’s democratic landscape, using Diamond FM 
Ilorin as a case study. In a democracy, the media plays a crucial role in shaping public 
discourse, ensuring government accountability, and promoting informed citizenship 
(Ojebode & Azeez, 2020). Understanding the opportunities and difficulties encountered 
by private-owned media stations will help stakeholders,including media practitioners, 
policymakers, and investors develop strategies to sustain and enhance media operations. 
 
Academically, this study contributes to the existing body of knowledge on media and 
democracy in Nigeria. While previous research has focused on the role of state-owned 
media, fewer studies have examined the unique struggles and opportunities of 
private-owned media stations, particularly in an era of evolving media consumption 
trends and technological disruptions (Oso, 2021). By addressing this gap, this research 
provides a theoretical and empirical basis for future studies on media sustainability in 
democratic societies. 
Practically, the findings of this study will be beneficial to media owners, journalists, and 
policymakers. It will provide evidence-based insights on the regulatory, financial, and 
operational challenges facing private-owned media stations and recommend policies to 
enhance press freedom and media sustainability. Additionally, it will inform investors and 
advertisers on the viability and growth potential of private media stations, particularly in 
a competitive and politically sensitive environment like Nigeria. 
1.6 Scope of the Study 
The study focuses on Diamond FM Ilorin, a privately-owned radio station, as a case study 
to examine the broader challenges and opportunities facing private media in Nigeria. By 
concentrating on a single case study, the research aims to provide an in-depth analysis of 
the specific challenges and prospects encountered by private media stations in similar 
socio-political environments.  
 
The study examines various facets of media operations, including regulatory frameworks, 
financial models, technological adoption, and political interactions. It seeks to understand 
how these factors influence the day-to-day functioning and long-term sustainability of 
private-owned media. 
The study will be limited to private-owned media within the broadcast sector (radio and 
television) and will not extend to print or online media. The timeframe for data collection 



and analysis will cover the period from 2015 to 2024, aligning with Nigeria’s recent 
democratic developments. 
 
1.7 Limitations of the Study 
This study may encounter some limitations, including: 
1.Access to Data: Some media organizations may be reluctant to share financial and 
operational details. 
2.Regulatory Sensitivity: Some respondents may be hesitant to discuss government 
regulations due to fear of political repercussions. 
3.Time Constraints: Given the broad scope of private media operations, the study may not 
comprehensively cover all aspects of private broadcasting. 
4.Geographical Focus: While the study focuses on Diamond FM Ilorin, findings may not 
fully generalize to other private media stations across Nigeria. 
Efforts will be made to mitigate these limitations by using multiple data collection 
methods, ensuring confidentiality for respondents, and complementing findings with 
existing literature.​
 
1.8 Definition of Key Terms 
To ensure clarity, the following terms are defined within the context of this study: 
 
 1. Prospects: In the context of this study, prospects refer to the potential opportunities, 
growth possibilities, and positive developments that private-owned media stations like 
Diamond FM Ilorin can experience in a democratic Nigeria. 
2. Challenges:Challenges are the difficulties, obstacles, and constraints that hinder the 
smooth operation and sustainability of private-owned media stations in Nigeria’s 
democratic environment. 
3. Private-Owned Media Station: A media establishment that is independently owned by 
individuals, corporations, or organizations rather than the government. Diamond FM 
Ilorin serves as an example of a private-owned media station operating in Nigeria. 
4. Democratic Dispensation: This refers to the governance system where leaders are 
elected by the people, and institutions like the media function with freedom, fairness, and 
accountability. In this study, it relates to the Nigerian democratic system and how it 
impacts private media operations. 
 
​
​
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                                          CHAPTER TWO 
                                     LITERATURE REVIEW 
 
2.1 Conceptual Framework 
The conceptual framework provides a foundational understanding of the key variables in 
this study, particularly the concepts of prospects, challenges, private-owned media, and 
democracy within the Nigerian context. These concepts are interlinked and essential in 
analyzing the operational environment of private media stations such as Diamond FM 
Ilorin, within a democratic setting. By clearly defining and contextualizing these key 
variables, this framework provides the lens through which the study is examined, helping 
to understand both the enabling and limiting factors that shape the experiences of 
privately-owned media outlets in Nigeria. 
 
2.1.1 Private owned media 
In this study, it refers to media institutions that are independently owned and operated 
without direct government control or funding. In the Nigerian context, private 
broadcasting began to gain prominence after the liberalization of the media industry in 
the early 1990s, a move which allowed individuals and corporate organizations to 
establish radio and television stations (Ojebode, 2021). These stations are primarily 
financed through advertising, sponsorship, and partnerships, and they often offer diverse 
programming that includes news, entertainment, talk shows, and educational content. 
Unlike state-owned media, private stations are known for their flexibility, creativity, and a 
greater sense of responsiveness to audience needs. However, their independence is 
sometimes compromised by the financial burden of running operations in a challenging 
economic environment and the political dynamics that often seek to influence editorial 
content. In spite of these obstacles, private media play a pivotal role in providing 
alternative narratives and giving voice to marginalized groups, particularly in regions 
where state media fail to reflect public opinion. 
 
2.1.2  Democracy 
It refers to a political system characterized by rule of law, free and fair elections, 
protection of fundamental human rights, and the active participation of citizens in 
decision-making processes. A democratic dispensation is incomplete without a free and 
independent media, which acts as a watchdog over the government, holds public officials 
accountable, and ensures that citizens are adequately informed to make sound decisions 
(Oso & Olatunji, 2020). In Nigeria, the current democratic era that began in 1999 ushered 



in more freedoms for the press, and this environment allowed private-owned media to 
flourish. Nevertheless, the practice of democracy in Nigeria is still evolving, and media 
freedom is occasionally curtailed through regulatory restrictions, political intimidation, 
and inconsistent policy implementation. While the constitution of the Federal Republic of 
Nigeria guarantees freedom of expression and of the press, there are still instances where 
journalists face harassment, arrests, or media houses are sanctioned or shut down due to 
their editorial stance, especially when it is critical of government policies (Ogunyemi, 
2022). 
 
2.1.3 Prospects 
It refers to the opportunities or potentials that are available to private media stations to 
grow, expand their reach, and increase their impact on society. In Nigeria, the expansion 
of the democratic space, increasing access to information and communication 
technologies, and the growing demand for diverse content present numerous 
opportunities for private-owned media. The emergence of digital platforms such as 
YouTube, podcasts, and streaming services allows private stations to reach a wider and 
younger audience, thereby enhancing their relevance and revenue base. Furthermore, 
civic interest in political participation has increased the appetite for independent, reliable, 
and engaging content, a gap that private media are well-positioned to fill. Media houses 
that adapt to these trends and invest in digital transformation, audience research, and 
strategic content development are more likely to thrive and sustain their operations 
(Usman & Adigun, 2023). In addition, the diversity of Nigeria’s population and linguistic 
groups creates room for niche broadcasting, which can be exploited by private stations to 
cater to specific demographics and communities. 
 
Despite these promising prospects, challenges continue to hamper the effectiveness and 
sustainability of private-owned media in Nigeria. These challenges are multifaceted, 
ranging from financial constraints to regulatory bottlenecks, political interference, 
technological limitations, and capacity gaps. The cost of broadcasting equipment, 
licensing fees, and signal transmission remains high, especially for small or newly 
established stations. Many rely heavily on advertising revenue, which is often 
monopolized by larger national stations or affected by economic downturns that limit 
corporate advertising budgets (Ekeanyanwu & Akinwale, 2023). Political influence is 
another significant challenge. Private media houses are sometimes pressured to align with 
political interests, either through financial inducements or threats, leading to biased 
reporting or self-censorship. In extreme cases, media practitioners have reported threats, 



attacks, and other forms of harassment for airing dissenting opinions or exposing 
government inefficiencies (Chinedu & Yusuf, 2023). 
Another layer of difficulty comes from technological challenges. As global media 
evolves rapidly with digital tools, many private-owned media stations in Nigeria struggle 
to keep up due to limited financial and human resources. The shift toward digital 
broadcasting and online streaming demands investment in new technologies and 
continuous training of staff, which many smaller stations cannot afford (Agbaje, 2022). 
Furthermore, regulatory agencies such as the National Broadcasting Commission (NBC) 
often impose fines or suspend licenses based on vague or subjective interpretations of 
broadcast regulations, thereby stifling innovation and limiting the editorial freedom of 
private media (Adedeji & Hassan, 2023). 
In conclusion, the conceptual framework of this study is grounded in an understanding of 
how private-owned media operate within the Nigerian democratic dispensation, and how 
they are influenced by prospects and challenges in the current socio-political and 
economic climate. This framework provides the foundation upon which the study 
explores the dynamic interplay between opportunity and constraint, freedom and control, 
growth and sustainability for private broadcasters like Diamond FM Ilorin. It also sets the 
stage for deeper theoretical and empirical analysis in subsequent chapters.​
 
2.2 Theoretical Framework 
This study is anchored on two key theories that provide a deeper understanding of the 
dynamics between private media ownership and democratic governance in Nigeria. These 
are the Libertarian Theory of the Press and the Political Economy of Media Theory. Both 
theories help explain the responsibilities, constraints, and external influences that shape 
how private-owned media operate within a democratic society. 
 
2.2.1 Libertarian Theory of the Press 
The Libertarian Theory of the Press emerged in the 17th century during the Age of 
Enlightenment and is credited to the works of thinkers such as John Milton, John Locke, 
and later, John Stuart Mill. The theory advocates for an independent press that is free 
from government control, allowing for the marketplace of ideas where truth can emerge 
through public discourse. According to the foundational text Four Theories of the Press 
by Siebert, Peterson, and Schramm (1956), the libertarian model positions the media as a 
vital institution for democratic societies, where individuals have the right to express 
themselves freely and access diverse information without fear of censorship or coercion. 
In the Nigerian context, this theory underscores the critical importance of press freedom 
in a democratic dispensation. The Nigerian Constitution (Section 39) guarantees freedom 



of expression and of the press, aligning with the libertarian philosophy. Private-owned 
media stations, such as Diamond FM Ilorin, theoretically operate under these 
constitutional freedoms to report objectively, expose corruption, and offer platforms for 
public dialogue. They are expected to serve as watchdogs, holding the government and 
institutions accountable. 
However, in practice, the Nigerian media landscape often diverges from this ideal. While 
the libertarian framework emphasizes editorial independence, many private stations still 
face significant interference from political elites, regulatory bodies, and financial 
sponsors. For example, regulatory crackdowns by the National Broadcasting Commission 
(NBC) for so-called “unbalanced reporting” or "hate speech" have led to fines or 
suspensions, which can indirectly compel self-censorship (Obi, 2021). The libertarian 
theory, while aspirational, therefore also serves as a benchmark , a model of what should 
be ,even when actual practice falls short due to systemic challenges. 
The theory is especially relevant when assessing the prospects of private media, as it 
champions a free press as an essential pillar of democracy. At the same time, the 
challenges it identifies, especially concerning state interference and limitations on 
freedom, are clearly reflected in the Nigerian experience.​
 
2.2.2 Political Economy of Media Theory 
The Political Economy of Media Theory offers a critical lens through which the 
intersection of media ownership, political influence, and economic power can be 
analyzed. Rooted in Marxist traditions and expanded by scholars like Robert McChesney, 
Herbert Schiller, and Vincent Mosco, this theory posits that media systems are not 
neutral; instead, they reflect and serve the interests of dominant political and economic 
elites. It contends that media content and operations are shaped largely by ownership 
structures, funding sources, market pressures, and government relations. 
This theory is especially applicable in the Nigerian media context where private 
ownership often overlaps with political affiliation. Many media houses are owned or 
funded by politically exposed individuals or business tycoons with vested interests. This 
has implications for media independence, as editorial lines may be influenced by the 
interests of owners or advertisers rather than public interest (Ogunyemi, 2022). For 
instance, during election cycles, private media may skew reporting in favor of particular 
candidates or parties due to ownership bias or political pressure. 
Moreover, the economic survival of private-owned media in Nigeria is heavily dependent 
on advertising revenue, which can be influenced by political alliances or withheld as a 
form of economic blackmail. Smaller stations often struggle to compete for funding, 
leaving them vulnerable to political capture or content dilution. From this perspective, 



even though private stations exist in a “free” media market, their freedom is conditional 
and compromised by the structures of capital and power in which they operate 
(Ekeanyanwu & Akinwale, 2023). 
The political economy theory also helps explain why regulatory frameworks may appear 
neutral but are often used as tools for maintaining the status quo. Government agencies 
may use fines, licensing threats, or selective enforcement of broadcasting codes to 
pressure private stations into compliance or silence dissenting voices. These mechanisms 
reflect the broader political economy that controls who gets to speak, what can be said, 
and who benefits from the media system. 
Unlike the libertarian model, which assumes media can operate independently in a free 
marketplace of ideas, the political economy theory recognizes the real-world limitations 
of such independence, especially in countries like Nigeria, where political influence, 
patronage networks, and economic dependency shape media behavior.​
 
2.3 Review of Related Studies 
Several recent studies have explored the roles, challenges, and contributions of private 
media stations in Nigeria's democratic space. These studies provide insights into the 
dynamic interactions between media, governance, and societal expectations. 
 
2.3.1 Media and Democracy in Nigeria 
Ojebode and Azeez (2020) emphasized the media’s function as a democratic tool, 
asserting that private media platforms are instrumental in promoting civic education, 
electoral transparency, and public accountability. They noted that unlike state-owned 
media, private outlets are more inclined to represent diverse public opinions and 
challenge official narratives. 
Similarly, Aina (2023) observed that private stations such as Diamond FM serve as key 
channels for disseminating political awareness and engaging youth in governance 
matters. However, Aina also noted the limitation posed by commercial interests, which 
sometimes leads to sensationalism over substance in news content.​
 
2.3.2 Challenges of Private-Owned Media 
According to Ekeanyanwu and Akinwale (2023), the challenges faced by private media 
in Nigeria include financial instability, political interference, and harsh regulatory 
conditions. These issues often push media owners into alliances with political figures, 
thereby weakening editorial independence. Their study pointed out that the survival of 
many stations depends on advertising revenue, which is unevenly distributed and highly 
competitive. 



Ogunyemi (2022) highlighted the problem of self-censorship among journalists working 
in private media houses. The fear of government sanctions, or loss of sponsorship, often 
compels journalists to avoid controversial or investigative topics. This creates a gap 
between the ideal role of the media and its practical expression in Nigeria’s democracy.​
 
2.3.3 Technological and Regulatory Issues 
Agbaje (2022) and Adekoya & Ogunleye (2021) focused on the digital transformation of 
the media landscape. Their findings revealed that many private-owned stations lack the 
financial and technical resources to fully adapt to digital broadcasting or online 
platforms. Despite the growing importance of digital media, traditional stations still 
dominate due to limited internet penetration in some parts of the country. 
On the regulatory front, Adedeji & Hassan (2023) discussed how the NBC enforces 
policies that can hinder press freedom. Their work showed a pattern of disproportionate 
sanctions against private-owned stations, often based on vague or politically motivated 
interpretations of the broadcasting code.​
 
2.3.4 Prospects and Sustainability 
In contrast to the challenges, several studies have also highlighted the growth potential of 
private-owned media. Usman & Adigun (2023) explored innovative business models 
such as content partnerships, crowdfunding, and digital monetization. They argued that 
media stations willing to adapt and diversify could thrive even within Nigeria’s difficult 
media landscape. 
Likewise, Chinedu & Yusuf (2023) emphasized the resilience of private-owned stations 
and their ability to serve as community hubs for dialogue and empowerment. Their study 
recommended government incentives, such as tax breaks or grants, to support media 
sustainability without compromising independence. 
 
                                         ​
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​
                                              CHAPTER THREE 
                                    RESEARCH METHODOLOGY 
3.1 Introduction 
This chapter presents the research methodology employed in this study, which 
investigates the prospects and challenges confronting private-owned media stations in 
Nigeria's democratic dispensation, using Diamond FM 88.7 Ilorin as a case study. It 
outlines the research design, population, sampling techniques, instruments used for data 
collection, and the methods adopted for analyzing the data. The aim is to ensure that the 
research process is systematic, objective, and capable of generating valid and reliable 
results that will address the research questions and objectives stated in Chapter One.​
 
3.2 Research Design 
The study adopts a descriptive survey design, which is suitable for examining social 
phenomena through the collection and analysis of data from a defined population. This 
design allows for the systematic investigation of the views, experiences, and challenges 
encountered by stakeholders in the private broadcasting sector. It is ideal for 
understanding the operational realities of Diamond FM within the broader Nigerian 
democratic environment. The choice of this design is based on its effectiveness in 
gathering empirical data from a sample population, thereby enabling the researcher to 
describe, analyze, and interpret existing conditions without manipulating variables.​
 
3.3 Population of the Study 
The population of this study includes all key stakeholders involved in the operations of 
Diamond FM 88.7 Ilorin. This includes management personnel, program producers, 
presenters, editorial staff, technical operators, and support staff. These individuals are 
directly involved in the day-to-day running of the station and possess firsthand 
knowledge of the opportunities and constraints experienced in a private broadcasting 
setup. Additionally, the study includes selected members of the station’s listening 
audience in Ilorin, such as students, traders, professionals, and civil servants, to obtain 
balanced insights into how the station’s operations are perceived by its consumers.​
 
3.4 Sample Size and Sampling Techniques 
A total sample size of 100 respondents will be drawn for this study. This includes 40 staff 
members of Diamond FM Ilorin and 60 regular listeners of the station within the Ilorin 
metropolis. The selection of Diamond FM staff will be based on purposive sampling, 
targeting individuals with relevant experience and decision-making roles in 



programming, production, marketing, and administration. For the listeners, convenience 
sampling will be adopted, focusing on readily available respondents within public spaces 
such as university campuses, business centers, and social gatherings. This combination of 
sampling techniques ensures that both professional and audience perspectives are 
captured effectively.​
 
3.5 Data Collection Instrument 
The primary instrument for data collection will be a structured questionnaire, developed 
to gather both quantitative and qualitative data relevant to the research objectives. The 
questionnaire will consist of three sections: 
Section A: Demographic information of respondents. 
Section B: Items related to the prospects and opportunities available to private-owned 
media stations. 
Section C: Items that address the operational, regulatory, financial, and political 
challenges faced by private broadcasters. 
 
Both closed-ended and open-ended questions will be included to allow for measurable 
responses as well as richer, explanatory feedback from participants.​
 
3.6 Validity and Reliability of the Research Instrument 
To ensure content validity, the questionnaire will be reviewed by media and research 
experts(supervisor) at Kwara State Polytechnic. The review process will assess the 
clarity, relevance, and adequacy of the questions in capturing the key dimensions of the 
study. Based on the recommendations received, necessary modifications will be made to 
strengthen the instrument. 
 For reliability, a pilot test will be conducted using 10 respondents (not included in the 
final study) to determine consistency in responses. The feedback from the pilot test will 
help refine the questionnaire further to ensure it produces dependable results.​
 
3.7 Method of Data Collection 
Data will be collected through physical distribution of printed questionnaires. Diamond 
FM staff will be approached during work hours, with prior appointments scheduled to 
reduce disruption to operations. For the listening audience, questionnaires will be 
administered in public spaces with the assistance of trained field assistants. Each 
respondent will receive a brief explanation of the study’s purpose and how to complete 
the questionnaire. The researcher will ensure confidentiality and voluntary participation, 
aiming to collect accurate and complete responses for meaningful analysis. 



3.8 Method of Data Analysis 
The data collected will be analyzed using a mixed-method approach. Quantitative data 
from closed-ended questions will be analyzed using descriptive statistics such as 
frequencies, percentages, and mean scores. These will be presented in tables and charts 
for easy interpretation. Qualitative data from open-ended questions will be analyzed 
using thematic analysis to identify recurring patterns, themes, and insights that support 
the interpretation of the quantitative results. This combined approach ensures that the 
study captures both measurable trends and contextual perspectives relevant to the 
prospects and challenges of private-owned media in Nigeria. 
 
 
​
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                                        CHAPTER 4​
                       DATA PRESENTATION & ANALYSIS    ​
​
4.0 Data Analysis ​
​
Data analysis is the most crucial part of any research. Data analysis summaries collected data. It 
is a process used by researchers in reducing data to a story and interpreting it to derive insights. ​
In this chapter, data are organised into tables so that statically and logical conclusions can be 
obtained from the collected data and merit will be discussed. In this research work, the simple 
percentage tabular presentation in presenting the primary data generated from the field was used. 
Doing this would enable easy, convenient, clarity and vetted comprehension. The researcher 
presents all the questionnaire items that would provide answers to the researcher's identified 
problem and all presentation and analysis shall be in conformity with questionnaire items and 
responses. ​
​
4.1 Analysis of Research Instrument​
​
Data presentation is defined as the process of using various graphical formats to visually 
represent the relationship between two or more data sets so that an informed decision can be 
made based on them. It also refers to the organization and presentation of data into tables, 
graphs, charts,etc. However, the organization and presentation of data shall be according to 
questionnaire items and responses, in the (21) twenty one questionnaire items developed from 
the three framed researchers' questions, the researcher aimed at using them to provide an answer 
to his topic problem. ​
A total of hundred(100) copies of the questionnaire were produced and distributed to the 
researcher sample populace. All presentations are done in simple percentage tabular mode, while 
a simple descriptive analysis technique was used to describe what items were contained in the 
tables.​
​
Table 4.1.1​
Distribution of respondents by gender 

Respondents Frequency  Percentage 

Male  43 43% 

Female 51 51% 

Prefer not to say 6 6% 

Total 100 100% 



GOGGLE FORM SURVEY, 2025​
The table above shows that 43% of the respondents are male, 51% of the respondents are female, 
and 6% of the respondents prefer not to say.​
​
Table 4.1.2​
Distribution of respondents by marital status 

Respondents Frequency Percentage 

Married 32 32% 

Single 58 58% 

Others 10 10% 

Total 100 100% 

GOGGLE FORM SURVEY, 2025​
The table above shows that 32% of the respondents are married, 58% of the respondents are 
single, and 10% of the respondents are others. ​
​
Table 4.1.3​
Distribution of respondents by age 

Respondents  Frequency Percentage  

18- 25 58 58% 

26- 35 23 23% 

36- 45 13 13% 

46 and above 6 6% 

Total 100 100% 

GOGGLE FORM SURVEY, 2025​
The table above shows that 58% of the respondents are between the ages of 18-25, 23% of the 
respondents are between the ages of 26- 35, 13% of the respondents are between the ages of 36- 
45 and 6% of the respondents are between the ages of 46 and above. ​
​
Table 4.1.4​
Distribution of respondents by religion 

Respondents Frequency Percentage 

Musilm 40 40% 



Christian 50 50% 

Not indicated 10 10% 

Total 100 100% 

GOGGLE FORM SURVEY, 2025​
The above table shows that 40% of the respondents are Muslim, 50% of the respondents are 
Christian, and 10% of the respondents was not indicated. ​
​
Table 4.1.5​
Distribution of respondents by educational level 

Respondents Frequency Percentage 

No formal education 18 18% 

Primary education 16 16% 

Secondary education 11 11% 

Tertiary education 39 39% 

Others 16 16% 

Total 100 100% 

GOGGLE FORM SURVEY, 2025​
The table above shows that 18% of the respondents has no formal education, 16% of the 
respondents has primary education, 11% of the respondents has secondary education, 39% of the 
respondents has tertiary education and 16% of the respondents are others.​
​
Table 4.1.6​
Distribution of respondents by occupation 

Respondents Frequency Percentage 

Student 48 48% 

Civil servant 14 14% 

Media worker 16 16% 

Business person 11 11% 

Others 11 11% 

Total 100 100% 



GOGGLE FORM SURVEY, 2025​
The table above shows that 48% of the respondents are students, 14% of the respondents are civil 
servants, 16% of the respondents are media practitioners, 11% of the respondents are law ​
enforcement officers, and 11 of the respondents are others.  ​
​
Table 4.1.7​
Are you aware that Diamond FM Ilorin is a privately owned media station?  

Respondents Frequency Percentage 

Yes 81 81% 

No 19 19% 

Total 100 100% 

GOGGLE FORM SURVEY, 2025​
The table above shows that 81% of the respondents are aware that Diamond FM Ilorin is a 
privately owned media station  and 19%  are not aware that Diamond FM Ilorin is a privately 
owned media station. ​
​
Table 4.1.8​
Do you think private media like Diamond FM contribute positively to Nigeria’s democracy? 

Respondents Frequency Percentage  

Yes 62 62% 

No 19 19% 

Not sure 19 19% 

Total 100 100% 

GOGGLE FORM SURVEY, 2025​
The table above shows that 62% of the respondents think private media like Diamond FM 
contribute positively to Nigeria’s democracy, 18% do not think private media like Diamond FM 
contribute positively to Nigeria’s democracy and 19% are not sure private media like Diamond 
FM contribute positively to Nigeria’s democracy. ​
​
Table 4.1.9​
What is the most impactful role of Diamond FM in your opinion?  

Respondents Frequency Percentage 

Civic education 7 7% 



Public enlightenment 52 52% 

Entertainment 12 12% 

News coverage 29 29% 

Total 100 100% 

GOGGLE FORM SURVEY, 2025​
The table above shows that 7% of the respondents think civic education is the most impactful 
role of Diamond FM, 52% of the respondents think public enlightenment is the most impactful 
role of Diamond FM, 12% of the respondents think entertainment is the most impactful role of 
Diamond FM and 29% of the respondents think news coverage is the most impactful role of 
Diamond FM.​
​
Table 4.1.10​
Do you think digital platforms (e.g. online streaming) offer new opportunities for private media 
like Diamond FM?  

Respondents Frequency Percentage 

Yes 81 81% 

No 19 19% 

Total 100 100% 

GOGGLE FORM SURVEY, 2025​
The table above shows that 81% of the respondents think digital platforms (e.g. online 
streaming) offer new opportunities for private media like Diamond FM and 19% of the 
respondents think digital platforms (e.g. online streaming) do not offer new opportunities for 
private media like Diamond FM. ​
​
Table 4.1.11​
In your opinion, which of the following offers the best growth potential for private media?   

Respondents Frequency Percentage 

Digital expansion 57 57% 

Advert partnership 20 20% 

Community support 14 14% 

Political funding 9 9% 

Total 100 100% 



GOGGLE FORM SURVEY, 2025​
The table above shows that 57% of the respondents think digital expansion offers the best growth 
potential for private media, 20% of the respondents think advert partnership offers the best 
growth potential for private media, 14% of the respondents think community support offers the 
best growth potential for private media and 9% of the respondents think political funding offers 
the best growth potential for private media. ​
​
Table 4.1.12​
Do you believe that with the right strategies, private media stations like Diamond FM can thrive 
in Nigeria?  

Respondents Frequency Percentage 

Yes 90 90% 

No 10 10% 

Total 100 100% 

GOGGLE FORM SURVEY, 2025​
The table above shows that 90% of the respondents believe that with the right strategies, private 
media stations like Diamond FM can thrive in Nigeria and 10% of the respondents do not believe 
that with the right strategies, private media stations like Diamond FM can thrive in Nigeria.​
​
Table 4.1.13​
Private media stations face financial challenges more than government owned stations. 

Respondents Frequency Percentage 

Strongly agreed 80 80% 

Agreed 10 10% 

Neutral  5 5% 

Disagree 1 1% 

Strongly disagree 4 4% 

Total 100 100% 

GOGGLE FORM SURVEY, 2025​
The table above shows that 80% of the respondents strongly agreed, 10% of the respondents 
chose agreed, 5% of the respondents chose neutral, 1% of the respondents chose to disagree and 
4% of the respondents strongly disagreed.​
​



Table 4.1.14​
Diamond FM operates with limited technical resources compared to public stations. 

Respondents Frequency Percentage 

Strongly agreed 50 50% 

Agreed 40 40% 

Neutral 7 7% 

Disagree 1 1% 

Strongly disagree 2 2% 

Total 100 100% 

GOGGLE FORM SURVEY, 2025​
The table above shows that 50% of the respondents strongly agreed, 40% of the respondents 
chose agreed, 7% of the respondents chose neutral, 1% of the respondents chose to disagree and 
2% of the respondents strongly disagreed.​
​
Table 4.1.15​
Political interference affects the independence of private media. 

Respondents Frequency Percentage 

Strongly agreed 79 79% 

Agreed 9 9% 

Neutral 8 8% 

Disagree 0 0% 

Strongly disagree 4 4% 

Total 100 100% 

GOGGLE FORM SURVEY, 2025​
The table above shows that 79% of the respondents strongly agreed, 9% of the respondents chose 
agreed, 8% of the respondents chose neutral, 0% of the respondents chose to disagree and 4% of 
the respondents strongly disagreed.​
​
Table 4.1.16​
Regulatory fines and sanctions hinder private stations from functioning freely. 

Respondents Frequency Percentage 



Strongly agreed 73 73% 

Agreed 18 18% 

Neutral 5 5% 

Disagree 1 1% 

Strongly disagree 3 3% 

Total 100 100% 

GOGGLE FORM SURVEY, 2025​
The table above shows that 73% of the respondents strongly agreed, 18% of the respondents 
chose agreed, 5% of the respondents chose neutral, 1% of the respondents chose to disagree and 
3% of the respondents strongly disagreed.​
​
Table 4.1.17​
Advertising revenue is insufficient to sustain private owned stations in Ilorin. 

Respondents Frequency Percentage 

Strongly agreed 50 50% 

Agreed 40 40% 

Neutral 7 7% 

Disagree 0 0% 

Strongly disagree 3 3% 

Total 100 100% 

GOGGLE FORM SURVEY, 2025​
The table above shows that 50% of the respondents strongly agreed, 40% of the respondents 
chose agreed, 7% of the respondents chose neutral, 0% of the respondents chose to disagree and 
3% of the respondents strongly disagreed.​
​
Table 4.1.18​
Private media stations are vulnerable to censorship due to funding pressure. 

Respondents Frequency Percentage 

Strongly agreed 78 78% 

Agreed 10 10% 



Neutral 9 9% 

Disagree 2 2% 

Strongly disagree 1 1% 

Total 100 100% 

GOGGLE FORM SURVEY, 2025​
The table above shows that 78% of the respondents strongly agreed, 10% of the respondents 
chose agreed, 9% of the respondents chose neutral, 2% of the respondents chose to disagree and 
1% of the respondents strongly disagreed.​
​
Table 4.1.19​
Listeners trust Diamond FM for fair and unbiased reporting. 

Respondents Frequency Percentage 

Strongly agreed 43 43% 

Agreed 44 44% 

Neutral 7 7% 

Disagree 5 5% 

Strongly disagree 1 1% 

Total 100 100% 

GOGGLE FORM SURVEY, 2025​
The table above shows that 43% of the respondents strongly agreed, 44% of the respondents 
chose agreed, 7% of the respondents chose neutral, 5% of the respondents chose to disagree and 
1% of the respondents strongly disagreed.​
​
Table 4.1.20​
With better government policies, private media can operate more effectively 

Respondents Frequency Percentage 

Strongly agreed 44 44% 

Agreed 46 46% 

Neutral 8 8% 

Disagree 1 1% 



Strongly disagree 1 1% 

Total 100 100% 

GOGGLE FORM SURVEY, 2025​
The table above shows that 44% of the respondents strongly agreed, 46% of the respondents 
chose agreed, 8% of the respondents chose neutral, 1% of the respondents chose to disagree and 
1% of the respondents strongly disagreed. 
​
Table 4.1.21​
Digital innovation is key to the survival of private owned media in Nigeria 

Respondents Frequency Percentage 

Strongly agreed 51 51% 

Agreed 32 32% 

Neutral  9 9% 

Disagree 2 2% 

Strongly disagree 6 6% 

Total 100 100% 

GOGGLE FORM SURVEY, 2025​
The table above shows that 51% of the respondents strongly agreed, 32% of the respondents 
chose agreed, 9% of the respondents chose neutral, 2% of the respondents chose to disagree and 
6% of the respondents strongly disagreed.​
​
4.2 ANALYSIS OF RESEARCH QUESTIONS ​
Findings from the above research questions tested with survey methods gained empirical 
support. The research questions support the impact of community media in addressing sexual 
assault, awareness and its prevention in Ilorin.​
​
Research Question 1: What are the prospects available for private-owned media stations in 
a democratic Nigeria?​
Tables 4.1.8 and 4.1.10 show that 62% of respondents believe Diamond FM contributes 
positively to Nigeria’s democracy, while 81% believe digital platforms offer new opportunities 
for private media.​
Also, in Table 4.1.11, 57% of respondents believe digital expansion has the best growth 
potential, followed by 20% who support advert partnerships.​
This indicates that private media like Diamond FM have strong prospects through digital 
innovation and democratic engagement. 



Research Question 2: What challenges do private-owned media stations face in their 
operations?​
Table 4.1.13 reveals that 80% strongly agreed that private stations face more financial challenges 
than government-owned ones.​
In Table 4.1.14, 90% (50% strongly agreed, 40% agreed) said Diamond FM operates with 
limited technical resources.​
Table 4.1.15 shows that 79% strongly agreed that political interference affects independence, and 
Table 4.1.16 shows that 73% strongly agreed regulatory sanctions hinder operations.​
This confirms that financial constraints, poor infrastructure, and political pressure are major 
challenges faced by private-owned media stations. 

Research Question 3: How does government regulation and policy affect the performance 
of private-owned media stations?​
Table 4.1.16 shows 91% of respondents (73% strongly agreed, 18% agreed) believe that 
regulatory sanctions hinder the operations of private stations.​
Table 4.1.20 shows that 90% of respondents (44% strongly agreed, 46% agreed) believe better 
government policies would enable private media to operate more effectively.​
This suggests that current government regulations limit private media performance, but policy 
reforms could enhance their efficiency. 

Research Question 4: What strategies can be adopted to improve the efficiency and 
sustainability of private media stations?​
Table 4.1.21 shows that 83% (51% strongly agreed, 32% agreed) believe digital innovation is 
key to the survival of private-owned media in Nigeria.​
Also, in Table 4.1.12, 90% believe that with the right strategies, private media stations like 
Diamond FM can thrive.​
These responses suggest that adopting digital platforms and improving strategic planning will 
enhance efficiency and sustainability.​
​
4.3 DISCUSSIONS OF FINDINGS​
This section discusses the key findings of the study, as presented in the data analysis, and how 
they relate to the objectives of the research. The discussion provides a contextual interpretation 
of the results and compares them with previous research and theoretical expectations.​
​
The demographic data (Tables 4.1.1 – 4.1.6) reveal that most respondents were female (51%), 
single (58%), and between the ages of 18–25 (58%). A majority were Christians (50%) and 
students (48%), with 39% having tertiary education.​
This aligns with the trend that private media audiences are largely young, educated, and socially 
aware, an active group that engages with democratic discourse and media developments. 



Table 4.1.7 confirms that 81% of respondents are aware that Diamond FM is privately owned, 
showing that the station has good visibility among its audience.​
Table 4.1.8 supports this by showing 62% believe Diamond FM contributes positively to 
Nigeria’s democracy. This supports the idea that private media can strengthen democratic 
engagement, as noted by Ojebuyi & Salawu (2019) on the role of media plurality in Nigeria’s 
democratic growth. 

Tables 4.1.9 and 4.1.10 emphasize the media’s functional impact. 52% of respondents see public 
enlightenment as Diamond FM’s most impactful role, and 81% see digital platforms as offering 
fresh opportunities.​
This shows how private media are leveraging their strengths in education and technology, both 
essential for remaining relevant in modern democracies. 

Tables 4.1.11 and 4.1.12 reinforce optimism: 57% see digital expansion as the best path to 
growth, and 90% believe private stations can thrive with the right strategies.​
This aligns with the Innovation Diffusion Theory, which suggests that media that adopt modern 
tools like streaming and social media are more likely to remain sustainable. 

Tables 4.1.13 – 4.1.18 highlight deep operational challenges. 80% believe private stations face 
more financial challenges than public ones, and 90% say Diamond FM lacks sufficient technical 
resources.​
Political interference (Table 4.1.15) was strongly confirmed by 79% of respondents, while 73% 
said regulatory sanctions hinder private media operations (Table 4.1.16).​
These results confirm the persistent difficulties of funding, independence, and hostile policies 
faced by private stations, consistent with findings by Umechukwu (2021) and the Resource 
Dependence Theory. 

Table 4.1.17 also shows 90% believe advertising revenue is not enough to sustain private-owned 
stations, and Table 4.1.18 reveals that 78% believe funding pressures make private stations 
vulnerable to censorship.​
This suggests a fragile operational environment, where private media must balance editorial 
freedom with financial survival. 

However, Tables 4.1.19 – 4.1.21 provide hope. Table 4.1.19 shows 87% of respondents trust 
Diamond FM for fair reporting. Table 4.1.20 shows 90% believe better government policies will 
improve performance, and Table 4.1.21 shows 83% support digital innovation for survival.​
These responses highlight both trust and willingness from the public to support private media, 
and this validates the Agenda Setting Theory, the media has the power to shape conversations 
when trusted by its audience. 

In summary, the findings indicate that private owned media like Diamond FM have strong 
potential in Nigeria’s democracy, especially through digital expansion and public trust. However, 



operational challenges like poor funding, regulatory pressures, and technical limitations must be 
addressed through strategic partnerships and better policies. 
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                                               CHAPTER FIVE 
       SUMMARY, CONCLUSION AND RECOMMENDATIONS 
 
5.1 Summary 
This research project titled “Prospects and Challenges Confronting Private Owned Media 
Stations in a Democratic Dispensation of Nigeria” focused on examining the opportunities and 
obstacles faced by private media houses, using Diamond FM Ilorin as a case study. The study 
explored how these stations operate within Nigeria’s democratic framework, the extent of 
political and regulatory influence, and the strategic approaches necessary for sustainability. 
Chapter One introduced the background of the study, discussing how private-owned media 
serve as vital democratic tools in Nigeria. It highlighted their role in promoting civic 
engagement, information dissemination, and accountability. The chapter also outlined the 
research objectives, which included identifying the prospects, challenges, and regulatory factors 
affecting private media, and exploring strategies for improvement. 
Chapter Two reviewed relevant literature and theoretical perspectives. Key concepts such as 
private media, democracy, prospects, and challenges were analyzed. The Libertarian Theory of 
the Press and the Political Economy of Media Theory provided the study’s theoretical 
foundation. These helped explain the tension between press freedom and political/economic 
control, and how these forces shape media performance and sustainability. Related empirical 
studies were also examined to support the research context. 
Chapter Three outlined the methodology adopted in the study. A descriptive survey design was 
used to collect data from both Diamond FM staff and its audience. A total of 100 respondents 
participated, and data was collected through structured questionnaires. The instruments were 
validated by academic experts, and the results were analyzed using descriptive statistics such as 
frequency and percentage tables. 
Chapter Four presented the data analysis and discussion of findings. The results revealed that 
most respondents recognized the positive role of Diamond FM in promoting democracy and 
civic enlightenment. However, financial instability, political interference, and regulatory 
sanctions were identified as major challenges. Digital innovation and public trust emerged as 
strong prospects. The findings were consistent with the theoretical framework, highlighting the 
influence of external factors such as ownership, government policy, and funding sources on 
media performance. 
Chapter Five provided the summary, conclusion, and recommendations of the study. 
 
5.2 Conclusion 
From the findings, the study concludes that private-owned media stations like Diamond FM 
Ilorin play an important role in strengthening democracy in Nigeria by providing platforms for 
public discourse, civic education, and accountability. Their relevance is underscored by the trust 
and engagement they receive from audiences. 



However, the study also reveals that these stations face numerous challenges, including limited 
funding, regulatory pressures from government agencies, political interference, and technological 
constraints. These issues threaten their editorial independence and operational efficiency. 
Nonetheless, there are strong prospects for growth, especially through digital transformation, 
innovative partnerships, and public support. With proper regulation, investment in technology, 
and strategic planning, private media stations can not only survive but also thrive in Nigeria’s 
evolving democratic landscape.​
 
5.3 Recommendations 
Based on the study’s findings and conclusion, the following recommendations are made to 
improve the sustainability and performance of private-owned media stations in Nigeria: 
1. Invest in Digital Transformation: Private media stations should expand their presence on 
digital platforms such as online radio, streaming apps, social media, and podcasts. This will 
increase reach and attract digital advertising revenue. 
2. Improve Financial Models: Stations should diversify income sources beyond traditional 
advertising by exploring digital monetization, sponsorships, events, content licensing, and 
audience-supported models like crowdfunding or subscriptions. 
3. Strengthen Regulatory Reforms: The government, through the National Broadcasting 
Commission (NBC), should ensure that regulations are fair, transparent, and not used to suppress 
press freedom. Regulatory bodies must encourage a free press while maintaining ethical 
standards. 
4. Enhance Editorial Independence: Media owners should ensure their editorial teams operate 
without interference from political or commercial interests. Strong ethical guidelines should be 
enforced internally to build audience trust. 
5. Capacity Building and Staff Training: Private media staff should receive ongoing training in 
digital journalism, content creation, investigative reporting, and the use of digital tools. This will 
improve quality and competitiveness. 
6. Build Strategic Partnerships: 
 Private stations should collaborate with NGOs, development agencies, universities, and 
international media networks to gain access to training, funding, and broader exposure. 
7. Engage the Audience: Stations should consistently engage their listeners through interactive 
programming, feedback systems, surveys, and community-focused content. This builds loyalty 
and attracts advertisers interested in engaged audiences. 
8. Government Support for Private Media: 
 Policymakers should consider tax relief, access to grants, or public-private media funds to 
support private-owned stations that demonstrate public value and editorial integrity. 
 
​
​
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