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CHAPTER ONE 
INTRODUCTION 

1.1 BACKGROUND OF THE STUDY 

The tourism industry is an extremely competitive sector. Effective marketing and promotion innovation are important means by which tourism enterprises and destination gain a sustainable competitive advantage. Communication skills in marketing and promotion becomes necessary as it an essential aspect that enhance the development of the tourism sector. Communication plays on important role in business organization and human life.
It is difficult to define communication because there is yet to be a universally accepted definition of it. In fact, as far back as 1976 Larson et al discovered through their research that there are as many as 126 definitions. What can b said to have gained universality is the idea that communication is the process of creating meaning between tow or more people through to expression and interpretation of messages. Since a man was born he has been communicating hunger or discomfort to the parents. People communicate intuitively same do it better than others. Whatever the size of an organization company sector or group it must inevitably communicate with the outside world. Without some form of communication no organization can for long survive. It is indeed one of the strategies an organization has to put in place to grow and survive in the turbulent environment that is the corporate world.
Etymologically communicate is derived from the Latin communicate meaning to share and from the French communes meaning common. Communication is the activity of conveying information through the exchange of thoughts messages as by speech visuals signals written or behavior. It is the meaningful exchange of information between two or more living creatures. Communication requires a sender a message and a recipient although the receiver does not have to be present or aware of the sender’s intent to communicate at the time of communication. Thus communication can occur over across vast distances in time and space. Communication requires that the communication parties share in area of communicative commodity. The communication process in complete once the receives understands the sender message. The 21st century is knowledge based and technology driven as a result of the deregulated economy the business environment has become volatile and competition in stiff. Internally organizations are grooming their employees to interact with and engage themselves positively by connecting to one another meaningfully. This is necessary in order to gain competitive edg therefore this study focuses on the impact of communication skills in marketing and promotion of tourism product.
1.2 STATEMENT OF RESEARCH PROBLEM 

The world of communication within a global environmental is pertinent due to the effectiveness of communications and how communication has been compared with cooperate operations. In sectors like tourism marketing tourism products management and associates have to deal with a wide range of conflict and communication skills, all in which are useful when used efficiently by the right people. Most organization companies sectors firms or industries had problem of intellectual marketers or promoters who can communicate effectively with customers in order to ensure their controlled patronage.
1.3 AIMS AND SPECIFIC OBEJECTIVES 

The major aim of this study is to examine the impact of communication skills in marketing and promoting tourism product in kwara state.
Specific objectives of the study 

(a) To know the impact of communication skill in marketing and promotion of tourism product. 

(b) To identify channel of communication skill in marketing and promoting tourism product

(c) To know the number of tourism product in kwara states 

(d) To document problem facing the impact of communication skill  in marketing and promoting tourism product in kwra state.

(e) To proffer possible solutions in solving problem facing the impact of communication skill in marketing and promoting tourism product in kwara state.

1.4 RESEARCH QUESTIONS 

This study will attempt to find answers to the following research questions;
a. Are there any impacts in communication skill in marketing and promoting tourism product?

b. What are the channels of communication skill in marketing and promoting tourism product? 

c. Mention any tourism product in kwara state

d. Are there any problem facing the impact of communication skill in marketing and promotion of tourism product

e. What are the proffer solutions in solving the problems 

1.5 SIGNIFICANCE OF THE STUDY 

The significance of this study business organization and most especially to the tour operator simply because if focus on the impact of communication skill in marketing and promoting tourism products. This research is important to the afore mentioned because it will enable them to find loopholes in the tourism sector by the findings of the study. 

The study also helps the researcher to gain knowledge on the communication concept and that would be of great opportunities. It also serves as a reference to the study area. 

1.6 SCOPE OF THE STUDY 

The investigation of this study would be limited to how communication skills impact marketing and promotion of tourism product with references to the study area. 
1.7 OPERATIONAL DEFINITION OF TERMS

The following defined terms are used officially in their research study;
a. Communication: it is the method or means of sending information from one person to another. It is also the process of expressing idea feeling or of giving people information.

b. Marketing: this is referring to as to management function and business activities involved in converting the customer purchasing power into effective demand for specific product and moving the goods from product to consumption.

c. Promotion: - this is defined as the ways to make people aware of products through advertising public relations or sales promotion etc.

d. Product :- this is refer to a thing produced such as goods and services 

e. Tourism: this is referring to as the commercial organization of holidays and services for tourist.

f. Skill: this is defined as the ability to do something well 

g. Technology: - it is refer to as the application of scientific knowledge for practical purposes. 

h. Information this is refer to as facts or knowledge provided or learned 
i. Impacts: this is refer to as effect of one thing or entities action or influence upon another. 

j. Communication skill : this is the ability to convey information to another person effectively and efficiency.

k. Tourism product : this is refer to an object that attract tourist.

CHAPTER TWO 

REVIEW OF RELATED LITERATUER 
2.0 INTRODUCTION 


This chapter focuses on the review of some related literature issues review have included the following broad substitutes 
2.1 communication skill

2.2 impact of communication skill in marketing 

2.3 tourism marketing 

2.4 tourism promotion 

2.5 tourist product 

2.6 kwara state

2.1 COMMUNICATION SKILL


According to Larson et al (1976) communication is the process of creating meaning between two o more people through the expression and interpretation of messages. 

Since a man was born he has been communicating with hunger or discomfort to the parents people communicate intuitively some do it better thanks others. Whatever the size of an organization it must inevitably communicate with the outside world. Without communication skills no organization can for long survive. It is indeed one of the strategies an organization has to pout in place in order to grow and survive in the turbulent environment that is the corporate world. 

Even with the current emphasis on I hear, and I forget I see and I remember I do and I understand conduces (450BC) communication skills. There are still many companies and occasion where staffs are thrown in at the deep and with no training or guidelines.

No matter how good you are at your job or how knowledge and competent in your subject it is worth nothing that presentation requires specialized skills so don’t be hand on yourself if you find this a daubing challenges.


Presentation coach I can quiver (2005) recommends the following five top tips for public speaking (Akemishola et al 2009)

1. Preparation: - Always prepare your talk in advance and write it down. Begin by making bullet points of what you want to say then expand on this stories anecdotes and analogies are easier to remember and a great way to get a message across.

2. Rehearsal: have several rehearsals and a fully dress rehearsal (wearing) what you are planning into wear at the talk) use a full-length mirror to check your appearance and body language time your speech.

3. Connecting: your audience has to hear you believe you and understand you.

4. contents: The content of your talk must b appropriate to the occasion if you want to add humor an amazing story or anecdote is easier to deliver than a joke or one.

5. nerves: even the professional get nerves. Accept this as a natural part of the process. A burst of nervous energy can be channeled into a great performance. (Akemishola et al 2009).
2.2 IMPACT OF COMMUNICATION SKILL IN MARKETING AND PROMOTING TOURIST PRODUCTS 


In order to attract tourist any organization or business in the tourism industries must create successful communication skill in marketing and promotion campaign the tourist industry is one of the most important in the world worth up to one trillion dollars annually so successful communication skill in marketing and promotion campaigns have the potential to gene rate huge revenue. 

Effective communication skill in marketing and promoting tourist products would in still brand loyalty in customers and encourage repeat purchases. It will also be of great interest to tourism board employees and owners of tourism board employees and owners of tourism business that wish to attract more tourist to a location effective communication skill in promoting and marketing tourist products bring together every aspect of the travel industry in one place and allow time for meeting interactions and new deal thereby increasing profits and patronage.

They also draw media attention public at tenders and if they are large enough national travel agencies and their million of customers.

2.3 TOURISM MARKETING 


With global international tourist arrivals reaching one billion each years and growth only expected to increase opportunities in the tourism industry are endless. Yet many destinations and tourism business fail to achieve success. Why are so many destinations struggling in a climate that is ripe for tourism?

Marketing is a major part of the problem, but it is also an integral part of the solution. 


Todays travelers can virtually tour destination at the touch of a fringe communicate with distant islands of their way to the office and plan customized adventure through a simple online plat forms by failing to connect with and captivate this virtual audience many tourism enterprises are fighting and uphill battle. Therefore, stop marketing start marketing with a purpose.  Without the correct combination of tourism marketing strategies tools, and technology your travel business will not able to find potential clients and even more importantly those potential clients and even more importantly those clients will not be able to find you. 


A successful tourism business requires a brand that speaks to its target markets content that successfully generates potential clients and a level of service that listens to customers demands all within ever diminishing budget constrains.

In bound marketing in contrast to out bound marketing (such as paid online advertisement or direct mailing is based on the concept of making you business easy to find and drawing customers to your websites through inspiring contact.

2.4 TOURISM PROMOTION 


The goal of tourism promotion and marketing is an increased in vision.

The tourism industry is unlike any other because lust end of a product you are selling a place and all the things it has to offer. You are competing with the entire world every time you promote tourism in each destination and this high level of competition demands creature and unique approach. To be successful your promotion should constantly put forth the best possible image your destination while creating interest on a brand scale in as many ways as possible.

ADVERTISING


Take out ads in trade publication to get the eyes of travel sellers around the country into your product create a brand for your destination that speaks to what you have to offer and why. For example, has Vegas helped build its secretive escapists image by creating the “what happens in Vegas stays I Vegas campaigns find your destination identity and describe it to the public so they understand why they want to visit you? Placing your aids in a smart and targeted manner is the final piece in the puzzle.
TRADE SHOWS

Sponsored events and give always that the in with you. Destination and create a level of prestige for the brand. Sponsorships are available in all shapes and sizes from local parades to national events each with its own target audiences and each with a specific set of benefits. Investigate events that take place in the regions you wish to reach that have a direct relationship with your destination.

2.5 TOURIST PRODUCT 

Tourist want something different form their daily lives because most visitors come form modern cities the experience of spending time in a small town or a rural area is attractive and meaningful to them. This is even more so if the area has a particular ethnic background it history is well told and it natural heritage is explained in a compelling way (Laws 1995).


Tourists are people and like to be treated like people that is with respect consideration and friendliness. Thus, one of the best tourism products you can provide is to simply be nice to your visitors. Trait to them let them ask you questions and give them respectful answer even if the questions seem dumb. (Laws 1995).


Hospitality the eating and sleeping service offered to visitors is another way to provide meaningful experience based on the historic ethnic natural and cultural characteristic of a destination. Eating should be an experience. The bar begue restaurant in kwara hotel and bovina hotel are tourist destinations because they are authentic expressions of daily lives I those towns. Restaurant does not have to be ethnic in order to express the character of a place and to provide a meaningful experience. They must show a connection to the place. This may be expressed by the owner’s collection of historic local photographs or their obvious support for the local school athletic teams. Even the chain restaurant can achieve this “localness” by choice of décor. (Laws 1995).

Lodging is as important as restaurant in expressing the local character of a place. The architecture should be consistent with the town and region. The décor should be consistent with the place. How often have you been in a motel in a desert region that was decorated with pictures of ocean sciences that does not create a valuable product for the visitor? A meaningful product is a cohesive experience bad and break fast establishment are especially important as over all heritage tourism products. The visitors are staying in someone home and should have an experience that makes them feel like they have lived in town even for one night.

National and state parks which have done heritage tourism for more than one hundred years place, major emphasis on what is called interpretation. Guided trails rangers, talks booklets videos maps and visitors centers are all part of the interpretive programs of parks.

2.6 KWARA STATE


Kwara state was created on 27th May 1967 when the federal military government of general Yakubu Gowon broke the four regions that then constituted the federation of Nigeria into 12 states. At its creation the state was made up of the forms. Ilorin and kabba provinces of them northern region and was initially named the west central state but later changed to kwara a local name for river Niger, the capital of the state is Ilorin Kwara state has since 1976 reduced considerately in size as a result of further state creation exercise in Nigeria. In February 13, 1976 the Idah Denkina part of the state was carved out and merged with a part of then Benue plateau state to form Benue state. (www.google.com/kwarastate) 

On august 27 1991 five local government areas namely oyi, yagba okene, okehi and kogi were also exercised to form part of a new state called kogi while 9 sixth borgu local government area was merged with Niger state. 

Kwara state is generally acknowledged as the heart of tourism in Nigeria because of the variety quality and potentials of its tourist attractions. These attractions include natural land features, fascinating sceneries historic monuments and rely. Important tourist attractions in kwara state include Esie museum owu fall,, imoleboja rock shelter kainji lake national parks among other attractions.(www.google.com/kwarastate).
CHAPTER THREE 

RESEARCH METHODOLOGY 

3.0 INTRODUCTION 


This chapter is divided into two first part center on study area where s the second part of focuses on research design population of the study sample size and sampling procedure data collection instrument reliability of instrument method of data collection and data analysis.
3.1 STUDY AREA


Kwara state is a northern Nigerian state. It’s a capital is ilorin. The state was created on 27th May 1967 when the federal military government broke the four regions into 12 states. At its creation the state was made up of former ilorin and kabba provinces of then region and was.
3.2 POPULATION OF SIZE OF KWARA STATE 


The state has a total population of 2,365,353 as at last population census conducted in 2006. The peaceful atmosphere of the state enables people form different parts of the country to reside in the state.
3.3 PEOPLE AND THEIR CULTURE 


Kwara state is a heterogeneity the yakubas nupes baribas Fulanis and Hausa. The major ethnic group in the state is the Yoruba and their language is widely spoken across the state. Since the early 17th century when many Islamic scholars came to settlement persent kwara state in particularly ilorin, islam has gradually become the leading religion of the people in the state. The dynamic was enhanced during the Fulani jihad of the 19th century when large portions of the region of the state care under the control of emirs. The people of the state are mostly farmers while some engage in craft activities such as weaving black smiting bricklaying, welding etc. fishing is also prominent along the river Niger basin. Major foods crops produced in the state includes cassava yam, cocoyam, maize, millet, rice and sorghum, sugar, cane is planted in along the river flood plains.
TOURISM IN KWARA STATE


The state is generally acknowledged as the heart of tourism in Nigeria because of the variety quality and potential of its tourist activities. These activities/attraction include natural land features fascinating sceneries historic monument and relies. Others include a galaxy of cultural festival comfort table tourist accommodation facilities and a warm and hospitable population. Important tourist attractions in the state include esie museum owu fall imoleboja rock shelter ogunjokora kainji lake national part among other attractions there are many hotels in kwara state chief of it is the kwara hotel located in the heat of ilorin and separate from area of business activities other hotels include satellite hotel, circular hotels and host of others (www.wikipedia.com/kwarstate).
3.2 RESEARCH DESIGN 


The researcher design used in this study was survey research. The aim of the study was to examine impacts of communication skills in marketing and promoting tourist products development and promotion of tourism in kwara state. The research used purpose design as suggested by Akwuzulo and agu (2003) that purpose can be used to represent the entire population.
3.3 POPULATION OF THE STUDY 


The population of this study comprises of 50 tourists chosen randomly from various tourist destinations. 
3.4 SAMPLING SIZE AND SAMPLING PROCEDURE 


The research purposely selected 50 tourists in kwara state were intervened and administered questionnaire are according given out.
3.5 DATA COLLECTION INSTRUMENT 


An interview sheltered tagged given the impact of communication still in marketing and promoting tourist product in kwara state was designed by the researcher and questionnaire on the researcher aim and objectives was designed and used for collection of data for the study.
3.6 VALIDATION OF THE INSTRUMENT 


The drafted questionnaire was submitted to the researcher supervisor (Mr Adekunle J.O) an expert in the department for validation correction and observation was made and the approved draft was used to collect data.
3.7 RELIABILITY OF THE INSTRUMENT 


The researcher administered 50 questionnaires to people selected. Their result mere correlated and the correlation coefficient was 0.05 then the instrument was considered reliable.
3.8 DATA ANALYSIS TECHNIQUES 


The researcher employed the description analysis involving simple percentage analysis the data as this is one of the best methods in line with the objectives of the study. 

The method used to work 

R
X 100

Q
      1

Where R represents the response to a given question While Q represent total number of respondents the data analyses through vibertism quotation to support the issues being expressed.
CHAPTER FOUR 

DATA PRESENTATION AND INTERPRETATION OF DATA ANAYSIS 

4.0 INTRODUCTION 

This chapter focuses on the finding of the impact of communication skill in marketing and promoting tourist products choosing kwara state as a study.

This chapter is divided into three (3) section first section contains of social characteristics of respondent like age, sex, marital status, occupation and religion.


The second part includes issues pertaining to communication skill while the last part focuses on discussion of major findings.

TABLE 4.1 DEMOGRAPHIC DATA OF RESPONDENTS 

	AGE
	FREQUENCY
	PERCENTAGE
	RANKS

	Below 20 years
	1
	5
	4th

	21-30 years
	9
	45
	1st

	31-40 years
	4
	20
	3rd

	41 and above
	6
	30
	2nd

	Total 
	20
	100
	

	SEX 
	
	
	

	Male 
	12
	60
	1st

	Female 
	8
	40
	2nd

	Total 
	20
	100
	

	PROFESSION 
	
	
	

	Student 
	8
	40
	1st

	Civil servant 
	7
	35
	2nd

	Entrepreneur
	4
	20
	3rd

	Other specify 
	1
	05
	4th

	Total 
	20
	100
	

	RELIGION 
	
	
	

	Christian 
	11
	55
	1st

	Muslim 
	9
	45
	2nd

	Traditional 
	-
	00
	

	Total 
	20
	100
	

	EDUCATIONAL BACKGOURND 
	
	
	

	SSCE
	4
	20
	3rd

	HND/B.sc
	6
	30
	2nd

	ND/NCE
	8
	40
	1st

	Other specify
	2
	10
	4th

	Total
	20
	100
	

	MARITAL STATUS 
	
	
	

	Single 
	10
	50
	1st

	Married 
	10
	50
	1st

	Divorced 
	-
	
	

	Total 
	20
	100
	


Source: field survey, 2025

The table above that 1((5%) of the respondent fall within the age below 20 years another 9(45%) fall within the age 21-30 years 4(20%) fall within age 31-40) years and 6(30%) fall with 41 years and above. 

It also clarifies that 12(60%) of the respondent are male while 8(40%) are students 7(35%) of the respondent are civil servant 4(20%) of the respondent are entrepreneur and 1(05%) others.

It also shows that 4(20%) of the respondent obtained SSSCE (30%) of the respondent obtained HND/B.sc, 8(40%) obtained ND/NCE and 2(10%) of the respondent obtained others.


It also shows that 10(50%) of the respondent are single and 10(50%) of the respondent are married.

SECTION B

ISSUES ON THE IMPACT OF COMMUNICTION SKILL IN MARKETING AND PROMOTING TOURIST PRODUCT 

	RESPONSES
	FREQUENCY
	PERCENTAGE
	RANKS

	Exposure of the industry or company 
	4
	20
	2nd

	Increase in profit/revenue 
	6
	30
	1st

	Increase in patronization 
	4
	20
	2nd

	Increase in the sales of goods and services 
	3
	15
	3rd

	To convince guest 
	3
	15
	3rd

	
	20
	100
	


Source: field survey, 2025.


From the above 4(20%) says good communication skill helps to expose the industry or company 6(330%) of the respondent says it increase in profit revenue 4(20%) says it increased in patronization of the tourist industry 3(15%) of the respondent says it increases the sales of goods of services and 3(15%) of the respondent says it helps to convince guest.

TABLE 4.2.2 CHANNEL OF COMMUNICATION SKILL IN MARKETING AND PROMOTING TOURIST PRODUCT 

	RESPONSES
	FREQUENCY
	PERCENTAGE
	RANKS

	Radio advertisement 
	2
	10
	3rd

	Television advertisement 
	2
	10
	3rd

	Personal selling 
	6
	30
	1st

	Telephone 
	5
	25
	2nd

	Reception 
	5
	25
	2nd

	Total 
	20
	100
	


Source: field survey, 2025.


The table above shows that 2(10%) of the respondent says radio advertisement is a channel of communication skill, 2(10%) says television advertisement, 6(30%) says personal selling 5(25%) says telephone and 5(25%) of the respondent says reception.

TABLE 4.2.2 PROBLEM FACING COMMUNICATION SKILL IN MARKETING AND PROMOTING TOURIST PRODUCTS IN KWARA STATE 

	RESPONSES
	FREQUENCY
	PERCENTAGE
	RANKS

	Poor communication channel 
	6
	30
	1st

	Lack of professional hands 
	5
	25
	2nd

	Lack of research 
	4
	20
	3rd

	Poor state of customer relation 
	3
	15
	4th

	Language barrier 
	2
	10
	5th

	Total 
	20
	100
	


Source: field survey, 2025.

The table above illustrates that 6(30%) says poor communication channel is one of the problems confronting communication skill in kwara state %(25%) of the 2nd ranked agreed on lack of professional hand as, 4(20%) of the 3rd ranked agreed on lack of research 3(15%) of the total respondent says poor state of customer relation and 2(10%) of the 5th ranked agreed on language barrier. 
TABLE 4.2.4 REMEDIES TO THE PROBLEM FACING COMMUNICATION SKILL IN MARKETING AND PROMOTING TOURIST PROUDCTS IN KWRA STATE 
	RESPONSES
	FREQUENCY
	PERCENTAGE
	RANKS

	Encourage research 
	5
	25
	2nd

	Provision of goods communication channel 
	4
	20
	3rd

	Professional hands should be considered 
	6
	30
	1st

	Build on good human relationship
	2
	10
	5th

	Stable internet service 
	3
	15
	4th

	Total 
	20
	100
	


Source: field survey, 2025

The above shows that 5(25%) of the total respondent agreed on encourage research 4(20%) of the 3rd ranked says provision of good communication channel 6(30%) of the 1st ranked says professional hand should be considered 2(10%) agreed on building on good human relationship on building n good human relationship and 3(15%) of the 4th ranked agreed that stable internet service can reduce the problems confronting communication skill in marketing and promoting tourist products.
4.3 DISCUSSION ON MAJOR FINDINGS 


The research work revealed that majority of the respondent in this study is between 21-30 years and 41 and above the result equally shows that the proportion male is over female respondent. It has also revealed that most of the respondent educational qualifications are ND/NCE the study further revealed that most of the respondent are student and are single. The respondents are majorly Christian with higher percentage over Muslim.

The research work also shows that high proportion of respondent agreed that communication skill has an important role in marketing and promoting tourist products. 


The research work pointed out that there are various impacts of communication skill in marketing and promoting tourist products such as exposure of the industry increase in profits high sales of goods and services.


The research work pointed out that there are various impacts of communication skill in marketing and promoting tourist products such as explosive of the industry increase in profits high sales of goods and services.


The research study has brought into limelight that there are various channel of communication skill namely personal selling telephone reception. 


It is obviously clear that there are problems facing communication skill in marketing and promoting tourist products to kwara state. Among the problems are poor communication channel lacks research language barrier lacks of professional hands.


The research work of finding revealed some possible solutions to the problem confronting communication channel in marketing and promoting tourist products some of the solutions are encourage research stable internet service provision of good communication channel building on good human relationship customer care.
CHAPTER FIVE 

SUMMARY, CONCLUSION AND RECOMMENDATION 

5.0 INTRODUCTION 


This chapter discusses the summary conclusion of the research and recommendation which were given based on the impact of communication skill in marketing and promoting tourist product in kwara state.
5.1 SUMMARY 


This research work was carried out to investigate the impacts of communication skill in marketing and promoting tourist products from the two sources of primary data collected for the study.

It is glaring that there are problems facing communication skill are as follow lack of professional hands, lack of research poor communication channel.


The findings in the study area shed lights on possible solutions to the problems are as follow encourage research provision of good communication channel consideration of professional hands and build on good human relationship (customer care).

5.2 CONCLUSION 


In conclusion this study clearly demonstrates that there are impacts of communication skills in marketing and promoting tourist products which and promoting tourist products which kwara state is the focus of the research work.

As a result of the findings there are impacts of communication skill in making and promoting tourist products to enable high patronization to increase in profit and also it helps to convince guest and exposure of the industry. 

This finding agrees with the words of Akewusola et al (2021) and Hemmiingbon (2021).

5.3 RECOMMENDATIONS


Based on the findings of the study the following recommendation are here by postulated 
1. kwara state government should try in its best capacity to support in term of allocation of budget to fund and develop all tourist destination in the state.

2. Adequate strategies should be put in place in marketing and promoting tourist products. 

3. Provision of communication gadget to and communication skill in marketing and promoting tourist products.

4. Researchers should be encouraged providing with best of information needed during the research work in kwara state.
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