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CHAPTER ONE
1. Introduction
1.1	Background of the Study
Agriculture in Nigeria is a major economic sector of the nation. Even though Africa’s most populous nation is mostly dependent on its oil, the base of the Nigerian economy remains agriculture which is the main source of livelihood for most Nigerians. The agricultural sector is a very wide industry covering forestry, hunting, fishing, crop cultivation and livestock rearing. As the most important industry in the world yet it barely features in the minds of the average citizen. Nigeria is extremely conducive for agriculture with a combination of 88% arable land and adequate water supply by rain, rivers and other bodies of water. Although agriculture still features as Nigeria’s largest sector, employing two-thirds of the entire labour force, the performance of this sector has been significantly stifled as a result of production and processing limitations (Oruruo, 2010; FAO, 2019). 
Radio is a powerful communication tool. It has proved to be the most effective medium in promoting agriculture and development in rural areas, particularly as a tool for the delivery of quick information. As Hutchings and Mathews (908) opine, we live in a world saturated with mass media, making our environment brim with information. Recent decades have seen widespread use of the mass media resulting in heightened level of public understanding of different fields (Buren 903) such as agriculture. Among the diverse mass media, radio and television, due to their wide range of listeners and viewers, have taken a vantage position.	
	According to Okereke (901) defines  Radio Programs as the process of transmitting information to larger audience; it includes all the means of transmitting message such as radio, television, newspaper and magazines. Radio Programs is therefore considered as any materials, object, instrument system which serves to communicate information (message) to audience. These include leaflets, farming press, films i.e. television and radio station.
Agricultural extension service delivery has been conceived with communicating research findings and improved agricultural practices to the farmers. The efficiency with which this information and practices are c0nveyed to farmers to a larger extent would determine the level of productivity. Extension organizations have been concerned with what should be the appropriate means and approaches to use to get the right agricultural information to the end users (farmers). Extension therefore, is a communication, a process whereby various participants and stakeholders are linked and exchanged information necessary for promoting agricultural development (ANI, 901).
	Agricultural development is indispensable for sustainable agricultural production in Nigeria. Agriculture is becoming increasingly information sensitive hence, access to information has becomes a pre-requisite and a valuable resources for agricultural development. In this context, information is needed to exploit opportunities in time, raise awareness about the potential negative impact of current choices and to get to know about opportunities and effectiveness solution. LEISA, 902 success in enhancing food production, providing income and job opportunities and ensuring that the agricultural sub-sector perform its manifest function. In furtherance of rural and over all Nigeria development depend largely on the communication system adopted to implement various agricultural programs in  Radio Programs.
There is no doubt that  Radio Programs is a back on to development of agriculture in Nigeria. The  Radio Programs is a very important communication outlet and it has been found to play a greater role in the process of positive change than near the beginning of a period of time or belonging to the first stages of development.
This study examined the Audience perception of sobi 101.9fm programme (Agbeloba) in promoting Agricultural Development in Ilorin.on electronic media channels (radio) in selected communities in nort central Nigeria. The radio program is Agbeloba (Farmers Are Kings every Wednesday). This programs is transmitted every Wednesday  by Sobi 101.9 radio of kwara State )radio stations. this programs is broadcast weekly in the Yoruba Language on wednesdays from 3 p.m.to 4 p.m. (Agbeloba) .The programs have been part of the corporation's programs since its inception. The forerunner of Agbeloba was Agbe Mase (I Will Take to Farming), which was broadcast by the Western Nigeria Broadcasting Corporation(WNBC) in 1957. In addition to carrying agricultural advertising, the programs convey directly research-based agricultural recommendations using researchers, extension personnel and farmers themselves.
1.2	Statement of the Problem
	Problems identified include that, radio as agricultural information tool has not been effective, countries owing to various problems such as lack of education on the part of farmers and rural dwellers, poor and high charges for radio, limited ownership of radio and poor infrastructure supporting their usage are other factors limiting the level of usage. 
Agbeloba program on sobi 101.9 FM faces various problems such as lack of education on the part of farmers and rural dwellers, poor and high charges for radio, limited ownership of radio and poor infrastructure (eletricity) supporting their usage. Agbeloba program on sobi 101.9 FM face lack of limited time numbers of days broadcast the agricultural programmes to be aired on weekly basis.
Another major constraint to agricultural information dissemination is the inadequacy of existing extension programs. Some of these programs are conceived without well plans and are prepared in a hurry without the farmers whose attitudes are to be changed making any input such agricultural information packages can either sustain the farmers interests nor effect the desired attitudinal change farmer`s interests are disregarded even more as most of the agricultural innovations are written and broadcast in English instead of the local language.
	When local language is used, emphasis is often on the three major Nigeria languages Hausa, Ibo and Yoruba. These programs are broadcast when farmers are far away in the field, or too tired to listen after the day`s toil. A majority of the farmers do not own radio sets. 
1.3	Objectives of the Study
	The objectives of this research work are as follows.
The basic of this research is Audience perception of sobi 101.9fm programme (Agbeloba) in promoting Agricultural Development in Ilorin and establish the relevance of the activities of broadcasting with farmers specifically to the people of northern zone of Kwara state in Nigeria.
1. To understand audience perceptive Agbeloba towards the development of agricultural in kwara state.
1. To identify the significance of the Agbeloba sobi FM Programs in promoting agriculture in ilorin.
1. To examine the various way farmer`s participate in the production of the  Radio Programs Agbeloba sobi FM.
1.5 Research Question
The following of research question shall be explored:
1.	what are the audience of agbeloba toward the development of agricultural in kwara state?
2.	What is the significance of the agbeloba sobi FM Programs in promoting agriculture in ilorin?
3.	How does the farmer`s participate in the production of the  Radio Programs agbeloba sobi FM ?
1.6	Significance of the Study
The outcome of the research would certainly enable the governments to know how to tackle the problem.
It will reveal the impacts, challenges campaigns and programs which the broadcasting faces concerning the agricultural.
Since it is one knowledge on its own, it could be of enlightens to any sector   of knowledge.
Finally, It will also serves as reference point to other researchers who may want to engage in similar or related study in the future.
1.7	Scope of the Study 
The scope of this study is to find out how the Radio Programs is been effective in agriculture sector, using the residents of Ilorin, Kwara state metropolis .
In view of this, the sensor of this research will cover Audience perception of sobi 101.9fm programme (Agbeloba) in promoting Agricultural Development in Ilorin. however, with the help of research survey, (90) two hundred respondents in some strategic areas within ilorin, Kwara state, opinion shall be sampled within the duration of November 2023 to July  2025.
1.8	Operational Definitions of Terms
Agriculture: can be defined as the systematic and controlled use of living organisms and the environment to improve the human condition.
Agricultural radio program: This is used in this study to refer to the use of radio as a medium to exchange views from various sources by allowing Members of a specific group in order to obtain access to their data.
Agricultural development: is the process of creating the conditions for farming to be done effectively and efficiently.
Community: A community is a group of people who share something in common
Radio Programs: is the process or way of passing information and practices are conveyed to the larger audience. 
Modern farming: is a term that describes the use of advanced technologies, scientific knowledge, and mechanized methods to maximize agricultural productivity and efficiency.



CHAPTER TWO
LITERATURE REVIEW
2.0	LITERATURE REVIEW
2.1	CONCEPTUAL FRAMEWORK.
2.1.1 CONCEPT OF RADIO:
The radio as been the first device to allow for mass communication, it has enable information to be transfer for and wide, not only nationally wide but internationally as well. The development of the radio began in 1893 with NIKOLAI TESLA’S demonstration of wireless radio communication in stiouis, Missouri. Its work laid the foundation for those later scientists who worked to perfect the radio we now use. The man most associated with the advent as radio is GUGLIELMO MARCONI, who in 1896 was awarded the official patent for the radio by the British government.
The early uses of radio were mainly for maintaining contact between ships out a sea. However, this initial radio was unable to transmit speech, and instead sent more see code messages back and forth between ships and stations the land. During time as distress, a sinking ship would use a radio messaged nearby vessels and stations on the land to ask for aid. The radio sows a surge of use during the First World War. Both sides used the radio to relay messages to troops and top officials as well as people notion the battle front at the end of the war, president Woodrow Wilson’s fourteen points was sent to Germany via use of the radio receivers, broadcasting began in Europe and the United States.
Following various scientists proposed that electricity and magnetism, both capable of causing attraction and repulsion of objects were linked.
“In the late 19th century, it was clear to various scientist and experimenters that wireless communication was possible. Various theoretical and experimental innovations led to the development of radio and the communication system people know today” (CAIRLCOSS, 900 p.15).
Between 1986 and 1988 HEINRICH RODOLF HERTZ studied Maxwell theory and validated it through experiment. He demonstrated the transmission and reception of electromagnetic which was predicted by Maxwell and thus was the first person to internationally transmit and receiver radio. He discovered that the electromagnetic equation could be reformulated into partially differential equation called the wane equation (head and sterling, 1982,p-54-55) in 1896, GUGLIEMO was awarded a patent for radio with British patent ”improvement in transmitting electrical impulses and signal and in apparatus therefore”. This was the initial patent for the radio though; it used various earlier techniques of various other experimenters and resembled the instrument demonstrated by other (LENNIES, 903p-15).
2.1.2	RADIO INVOLVEMENT IN AGRICULTURE 
The Radio is a powerful communication tool. It has proved to be the most effective medium in promoting agriculture and development in rural areas, particularly as a tool for the delivery of quick information. As Hutchings and Mathews (908) opine, we live in a world saturated with mass media, making our environment brim with information. Recent decades have seen widespread use of the mass media resulting in heightened level of public understanding of different fields (Buren 903) such as agriculture. Among the diverse mass media, radio and television, due to their wide range of listeners and viewers, have taken a vantage position. In Nigeria, the studies conducted by Arokoyo (903) showed that although radio, video and television are the major sources of information for the farmers in the country, it is also possible to use other developed equipment. Canada as an advanced country, considers radio as a noticeable medium in parallel with its technological improvements in the field of agriculture. The production of radio programmes on agriculture has been the prime concern of the Canadian Radio and Television Organization (CBS) for about half a century (Khatoonabadi, 1995). Radio, asserted by Chapman et al. (903) is a powerful communication tool that has also proved to be the most effective media in promoting agriculture and development in the rural areas (Nakabugu, 901). Radio and Television are the most effective tools in communication for the support of development (Hussain, 1997). The FAO (901) acknowledged radio as the most important medium for communicating with the rural populations of developing countries. 
2.2.3 ROLE OF RADIO IN AGRICULTURE IN NIGERIA 
Mohammad Reza & Hassan (2010) assert that radio serves as one of the best medium of mass communication for the fact that it cuts across literacy and through the public air waves to reach a large heterogeneous audience. As a powerful communication tool, the radio has proven to be the best media in promoting agriculture and development in rural areas, particularly as a tool for the delivery of quick information. Experience with rural radio has shown the potential for agricultural extension to benefit from both the reach and relevance that local broadcasting can achieve by using participatory communication approaches (Chapman et al., 903). When it comes to promoting agriculture and rural development, radio serves as a complimentary component, having proven to be the most effective media in promoting agriculture and development in rural areas and if properly blended with other modes of agriculture and development, it would be a higher level. In Africa, most Agricultural communities live in rural areas. In these rural areas, one finds that there is a direct relationship between agriculture and rural developments. This comes about by the fact that most people in the rural areas depend on agriculture for their livelihood. Hence, rural/community radio is mostly employed as a tool for information dissemination. (FAO, 901). Rural Community radio signifies a two-way process, which entails the exchange of views from various sources and the adaptation of media for use by the communities. It allows members of a community to gain access to information, education and entertainment and offers and opportunity for the community to participate actively in the media as planners, producers and performers. It is the means of expression of the community rather than for the community. It is different from the urban radio in that it is directed specifically to rural people and to their information needs. Community radio can take on one of two forms: 
• It can be a radio station targeting a particular community operating in that community and managed in that community. 
• It can be a radio station specifically made for particular group of people, owned and controlled by them. Chapman et al. (903) explains that community radios can be used to disseminate agricultural research in creative ways to different audiences at once. Research findings can be distributed through radio to: Non Governmental Organizations (NGOs) dealing in agriculture; extension workers; farmers themselves; and academic institutions. Rural radio can also make the link between researchers and extension workers by offering information on things such as where research can be obtained and used and how to pass it on to other users. In the same vein, it functions as community feedback regarding research, as community radio can be used to collect feedback from the communities. Via the instrumentality of radio programmes, farmers can give their responses to research, share experiences on use of research and a platform for farmers to airs out their views/recommendations on how to improve the research. And importantly, the community provide alternatives depending on their experiences (Chapman et al., 903). Radio can also be used to announce the processes of research and work extension in the following ways: give venues for meetings with extension workers; advise on where to get input and services; advise on where to get technical supports; rural radio can be used to improve the sharing of agricultural information by remote rural farming communities. Furthermore, Chapman et al., (903) asserts that participatory communication techniques can support agricultural extension efforts especially using local languages and rural radio to communicate directly with farmers and listeners’ groups. Use of a combination of formats such as drama performed by local actors with corresponding thematic discussion is popular amongst farmers listening to agricultural extension radio programmes. Also, targeted audience research can help to determine programme content, broadcast schedules and the preferences of the listeners regarding the mix of information and education in the format. (Chapman et al., 903)
2.1.4 CONCEPT OF AGRICULTURE:
Concise encyclopedia) cited that agriculture is the active production of useful plants or animal in ecosystem that have been created by people. Agriculture may include cultivating the soil, growing and harvesting crops and raising livestock. Agriculture is the cultivation of crops, rearing of animals for human use.
Agriculture is the science, art or practice of cultivating the soil producing crops, and raising livestock and varying degrees the preparation and marketing of the resulting product.
Abellanosa .A.L and H.M Pave 1987 also cited that agriculture as the growing of both plant and animals for human needs.
The new website dictionary 904, Lexcion also cited that agriculture as the science or practice of large-scale soil cultivation.
Rubenstein J.M 903 cited that agriculture as the deliberate effort to modify or portion of earth surface through the cultivation of crops and the raising of livestock for substance or economic gain.
Wikipedia, 2010 Agricultural as the production of food and good through farming.
Oxford dictionary 2010 also cited that agriculture as the science or practice of farming including cultivation of soil for growing of crop and the rearing of animals to provide food; wood and other product.
Agriculture extension service delivery has been conceived with communicating research findings and improved agricultural practices to farmer. The efficiency with which this information and practices are conveyed to farmers to a larger extent would determine the level of productivity mass media is therefore, is a communication, a process whereby various participants and stakeholders are linked and exchanged information necessary for sustainable agricultural development in Nigeria.
2.1.5 ROLE OF RADIO IN SPREADING AGRICULTURAL 
There are several problems facing the Nigerian agricultural sector as earlier discussed. According to Yahaya (903), agricultural broadcast media is targeted to a specific section of the population and conforms to established norms (Mboho, 909). It involves consultations with the people and stakeholders at the conception of messages, and programmes include a general programme encompassing interview of farmers, a music request programme interspersed with faming advice, a daily broadcast of agricultural news information amongst other techniques.
Venkatesan in Mboho (909) identified the main roles of broadcasting in agriculture to include the following:
1.	Broadcasting makes farmers aware of new techniques and encourages them to approach extension agents for more details. It is one of the quickest ways of reaching a large number of farmers in a very short time and therefore useful in times of emergencies such as a large pest attack.
2.	Broadcasting can be effectively used to announce meeting points, training dates, work programmes, providing farmers with information on a wide range of topics of interest to them besides technology, such as new prices, materials available in the market, agriculture policy, changes and so on.
3.	Broadcasting has the advantages of allowing extension services to communicate with farmers and others to make them aware of new developments in agriculture.
4.	Broadcasting professionals and agricultural communicators should always seek improvements in the quality of agricultural messages. They should provide farmers with access to multiple sources of information rather than make the media mouth piece of the ‘official’ agencies. They should also bring about complementarities between the mass media and face-to-face extension series in the field.
2.2	THEORETICAL FRAMEWORK
The theoretical framework that explained this study is the Agenda setting theory and uses and gratification theory.

2.2.1 AGENDA SETTING THEORY
Dr. Max McCombs and Dr. Donald Shaw developed the Agenda setting theory in a study on the 1968 presidential elections. In the 1968 Chapel hill study, Shaw and McCombs demonstrated a connection between what 100 residents of Chapel Hill in North Carolina thought was the most important election issue and what the local and national news media reported was the most important.(McCombs,Shaw,1972). By comparing the prominence of issues in news with the public’s perceptions of the most important election issue. From this McCombs and Shaw were able to determine the degree to which media determines public opinion.
The two criticisms underlying most of the research under the agenda setting theory are; -the media does not reflect reality they instead shape and filter it and media concentration on a few issues and subjects does lead the public to consider those issues to be more important than others.
Agenda setting theory helps us understand the pervasive role of the media. It is applicable in this study as radio is a strong medium of communication that easily influences people’s decisions and choices and also does structure public debates. It matters what a radio station especially one broadcasting to a specific locality brings to the fore for the community to think about. In light of the aforementioned, radio stations should be able to bring out pertinent issues to the light and the way forward in addressing challenges facing farmers/ audience. This also means that that the more salient news issue is in terms of frequency and prominence of coverage, the audience will regard it as important. This theory is relevant to this study as radio can be used to highlight issues relating to the farmers and also offer solutions. The radio station can involve the community on key areas and expose them to the issues. Griffin (906) postulates more frequency and prominence of the news media exposes the public to the issues and the more instances the issues become accessible in the audience memories.
This therefore means that placement and repetition of developmental programs in this case on farming will be functionally important and empowering to the community more so farmers.
2.2.2 USES AND GRATIFICATION THEORY 
Turner (900) states that there are many reasons why audiences choose a particular media. Bulmer and Katz (1974) argued that different people use the same communication message to gratify different needs. This theory does provide a framework on the process by which media participants seek information selectively proportionate to their needs and interests. Radio has a direct, immediate and influential effect on media users (Katz,1959). What people do with it is what matters and not what the mass media does to people. It therefore gives people the opportunity to use media to meet their needs. The theory is audience centered as the audience choose and have reasons for using certain media to gratify their needs. McQuail(1987) suggests people’s needs influence what media they choose, how they use particular media and how it gratifies them. This theory therefore implies that that the media tries to compete with other information sources for viewer’s gratification.(Katz, E., Blumler, J.G., & Gurevitch, M.1974).
The theory focuses more on the audience and not the message itself by asking ‘what people do with media’ rather than ‘what media does to people’ (Katz, 1959). It assumes that the audience takes an active role as opposed to passive in interpreting and integrating media in their own lives. This means that the audience is responsible for choosing a specific media to meet their needs. This theory is relevant to this study, as we will be determining whether the farmers in Kimilili Sub-County listen to radio and the reasons that informed their decision to listen to the stations that they do. Since radio has a way of influencing people’s choices, we will identify whether the farmers are influenced by what they hear on radio especially when it comes to the choices they make on agriculture and whether those choices really do meet their objectives.
2.3	EMPIRICAL REVIEW 
In a research work by Ango A.K And D.H Yabuku.” The role of mass media in agricultural in Nigeria” in 2011 draws the conclusion that it is identified that  Radio Programs was an effective modern means of communication. Radio and television were also considered as the major source of information in the rural populace and were the main communicating tools for disseminating agricultural information to the farmers, highly relevant to farmers and normally applied by them in solving their problems.
In a research work done and conducted by Mahammad Reza Nazari and Abu Hassan Hasbullah.” Radio as an educational media: impact on agricultural development” in 2010 that mass media offer effective channels for communicating agricultural messages which can increase knowledge and influence behaviour of the intended audience  Radio Programs have the ability to disseminate information to large audience efficiently; the  Radio Programs plays a more important role in public education, producers should be familiar with the latest and newest programmed structures to be able to meet the needs of peoples by employing appealing methods based on the research findings, the farmers literacy level plays an influential role in the extent of his/her use of available media. The relevant institutes and organizations should provide appropriate opportunities for the development of formal and informal education in a more to decrease illiteracy levels in rural communities.  
In another findings, its was confirmed that farmers‘ need for agriculture information is significant, information is a critical determinant of the success in human endeavour such as storage of farm produce towards food security‖ Sokoy et al (2014). Rural communities which depend mainly on agriculture rely on indigenous knowledge for innovation and adoption. Indigenous knowledge however is insufficient if the small scale farmer is expected to increase food production for food security this therefore means that ―formal and informal knowledge and innovation must therefore be linked to accelerate sustainable agricultural development‖ (IFPRI 909). It is also acknowledged that knowledge is not the communications as indeed any development communication accelerates interaction among farmers, leads to improvement in the quality of information output and confers statue or legitimacy on agricultural issues. It can also act as an institutional catalyst which departments, groups, organizations, institutions and governments can use to mobilize  people for agricultural development.
Mboho (909) noted that although broadcasting cannot address the problems facing agriculture in Nigeria, it can however be used to draw attention to the issues and also embark on programmes to sensitize governments and other stakeholders. Soola cited in Mboho (909) believes that even illiterate farmers, who are largely unknown or supported by the government or financial institutions can be information conscious and instructed if the broadcaster is sensitive to the farmer’s culture, tradition and farming practices. For example, Perrazon in Mboho (909) reported that Malawi operates an extension service which reaches farmers through extension agents, training centres and through the mass media. The Extension Aids Branch (EAB) broadcasts four half hours of radio each week. Like Malawi, Nigeria can use radio broadcasting to facilitate discussions and solutions on the numerous challenges facing farmers in the country.
These challenges include infrastructural problems, manpower/skill development needs, socio-cultural problems and economic problems. Others are government/regulatory policies and environmental factors (Okuneye, 902). 
Radio, given its unique features, especially the power of community radio, as discussed so far, can be used to mobilize stakeholders towards addressing the issues facing the nation’s agricultural sector. Mboho (909) noted that the use of broadcasting in disseminating agricultural information is an example of planned communication. McQuail and Windafil cited in Mboho (901) explained that this role of broadcasting emanates from a collective, organized source with a purpose and clearly specified objectives. Such communication through preserve of science and now knowledge but an interactive, bottom up, social process (EIP 2013).

CHAPTER THREE
METHODOLOGY
3.1	RESEARCH DESIGN
It is an acceptable fact that research design is the basic plan that guides data collection and the analysis phase of any research work The design of a research can be regarded as the frame- work which specifies the types of information to be gathered including the source of data and the procedure used in collecting them. Research can be define as an attempt to discover something design however, refers to the whole method or technique used in gathering data. Research design therefore entails the frame work or general arrangement that is used in collecting and analyzing a set of data.
              Therefore, on the basic of this study, the research design used for collecting the required information is survey.
3.2	RESEARCH METHOD
Research method is mainly concerned with the method of gathering data from the respondent and drawing conclusions. In this study the researcher used survey research method. Survey research design describes the present condition of various products being investigated as sample which is a representative of the entire population. Uwakwe (906) in his view says that “Survey research usually examines a single sample for the purpose of interfering conclusion about the population from which the sample is derived.
3.3	POPULATION OF THE STUDY
	A population is the entire group that a researcher want to draw conclusions from. In research, population does not always refer to people, it can mean a group containing elements of anything you want to study, such as objects that is of interest to researcher at a particular time (Bhadari, 2025). In other word the population is the object that is of interest to the researcher at a particular time
The population of this study amount to all registered and unregistered Farmers Ilorin, Kwara State. According to the information obtained from Kwara State ministry of Agriculture. The total population of farmers in these state according to the Kwara State Ministry of agriculture are 67,000, thus the population of this study is 67,000.
3.4	SAMPLING TECHNIQUE
	Kerlinger, (907) viewed Sampling as any portion of a population or universe as representative of that population or universe. Similarly Osuala, (901). Said, sampling is the process of selecting units from a population of interest so that by studying the sample which may fairly generate results of the population from which they were chosen. 
Simple random sampling technique was used to select one ward and the selected local government was Ilorin East Local Government Area. 
The second stage of the sampling technique witnessed the retrieval of all the wards in Ilorin East Local Government Area. There are 12 wards in Ilorin East Local Government Area. They are: agbeyangi/gbadamu/osin ward
Gambari i ward, Balogun ward, Ibagun  ward, Apado ward, Iponrin ward
Magaji are i ward, Magaji are ii ward, Marafa/pepele ward, Maya/ile‐apa ward, Oke oyi/oke ose/alalubosa  ward, Zango ward. Simple random sampling technique (ballot method) was use to select one wards from Ilorin East Local Government Area. Which is Oke oyi/oke ose/alalubosa  ward. 
Stage three, a list of all the farmers and listener of agbeloba program on sobi fm 101.9 in Oke oyi  ward was obtained from the residents of Oke oyi/oke ose/alalubosa  ward. Then a simple random sampling technique (ballot method) was used to select three towns from the ward on ratio 1:2.
At the fourth stage of Sampling, the number of residents in each of the three towns: oke oyi 500 farmers, oke ose 300 farmers, alalubosa tiwn 150 farmers. Systematic Sampling was used to select 15% of the respondents from each town.
Oke oyi =500 x 0.1 =50
Oke ose =300 x 0.1 =30
Alalubosa =150 x 0.1 =15
Total = 95
Therefore 1% respondents was selected from each of the 3 towns. Thus the sample size for this study is 95.
The sample size is therefore approximated to 95.
3.6 RESEARCH INSTRUMENT 
	Instruments for data collection in research are means through which the researcher gathers data, including observation, checklist, interview guide, tests, interview schedules, questionnaire etc. (Degu & Yigzaw, 906; Kumar, 2011). For the purpose of this study a self-administered questionnaire was used to collect data from the sampled population of this study. Questionnaire was structured and designed in a way that affords the respondents to answer the research questions appropriately. The questionnaire comprised two sections. Section A was embedded with respondents’ bio-data in order to elicit respondents’ demographic details while Section B was concerned with questions relating to the research questions.


3.7	Validity AND REABILITY OF THE STUDY
Herdy and Bryman (904) view validity as the process of establishing if the instrument measures what it is supposed to measure. Asemah, Gujbawa, Ekhererfo and Opanchi (2012) describe validity as the accuracy and truthfulness of measurement, this presupposes that the items in the questionnaire be vigorously examined to ensure their correspondence with the theoretical literature on consumption. In order to ascertain validity of the instruments, content validity of the research instrument was firstly carried out.
Reliability on the other hand, looks at the consistency of the responses to the measured variables as posited by (Hardy & Bryman, 904) that if variable is externally reliable it does not fluctuate over time, that is, it is stable. The questionnaire was confirmed consistent after the pilot study exercise using the test retest method
3.8	METHOD OF ADMINISTRATION OF THE INSTRUMENT 
	The data were collected for this study between through personal distribution of questionnaires across the two ward, Oke oyi Alalubosa and Maya , Ile Apa ward in Ilorin south local government There are many methods of gathering information, and a wide variety of information sources. The following are some of the few methods of collecting information for research projects which include questionnaires, interviews, direct observations, focus group interviews, case-studies, diaries and critical incidents etc (Kabir, 2016). Therefore, the method of data collection for this study was questionnaire. 
3.9	METHOD OF DATA ANALYSIS   
Quantitative research focuses on gathering numerical data and generalizing it across groups of people or to explain a particular phenomenon. Quantitative analysis on the other hand involves the presentation of statistics to confirm or refute the researcher’s thesis and answer whatever questions he has posed.” Therefore, to properly explain and explore the variety of data collected, the Statistical Package for Social Science (SPSS) software package was used for descriptive statistics, the results were presented in frequencies and percentages with the aid of tables.   


CHAPTER FOUR
4.1	DATA PRESENTATION AND ANALYSIS
          Questionnaires were administered to residents of Ilorin to sample their opinion on “Audience perception of Sobi 101.9 FM Programme (Agbeloba) in promoting Agricultural Development’. 90 questionnaires were distributed and it was ensured that they were properly answered. The questionnaire is made of 14 questions as 90 questionnaires were properly filled and returned while 1 was not returned. In view of this, the results of the study are being presented in table and percentages which will correctly provide clarity to the analysis.
       The distribution of this questionnaire cut-across some areas in Ilorin metropolis, which are, Sango, aoado, Kwara poly,alalubosa, oke ose. However, in answer to some research questions set earlier in the study, the researcher find out that most respondents depend on perception of Sobi 101.9 FM Programme (Agbeloba) in promoting Agricultural Development. Therefore, the analysis is based on the 90 questionnaire that were completely filled and it is as follow,
ANALYSIS OF THE DEMOGRAPHIC SEGMENT OF THE INSTRUMENT
SECTION  A
TABLE 1: ANALYSIS OF THE RESPONDENT BY SEX.
	OPTIONS
	RESPONDENTS
	PERCENTAGES

	MALE
	55
	61.5

	FEMALE
	35
	38.85

	TOTAL
	90
	100%


Source: Research Survey 2025
        The Table above show that, 55 respondents, represent 61.5% are male while 35 respondent, represent 38.85% are female. Therefore majority of the respondent are male.
TABLE 2: ANALYSIS OF THE RESPONDENTS BY AGE.
	OPTION 
	NO OF RESPONDENTS
	PERCENTAGES

	15-20
20-25
25-30
30 above
	20
10
45
15
	22.2%
11.1%
49.95%
16.65%

	TOTAL
	90
	100%


      Source: Research Survey 2025
	The table above show that 20 respondents, represent 22.2% are between 15-20 years of age, 10 respondents, represent 11.1% are between 20-25 years of age, 45 respondents, represent 49.95% are between 25-30 years of age, 15 respondents, represent 16.65% are between 30-above years of age. Therefore the majority of respondents age are between 25-30.
TABLE 3: ANALYSIS OF THE RESPONDENTS BY EDUCATIONAL QUALIFICATION 
	OPTION
	NO OF RESPONDENTS
	PERCENTAGES

	SSCE/GCE
OND/NCE
HND/BSC
MBA/MSC
	20
15
25
10
	22.2%
16.65%
27.75%
11.1%

	TOTAL
	90
	100%


     Source: Research Survey 2025
	The table shows that 20 respondents, represent 22.2 % are SSCE/GCE holder, 15 respondents, represent 16.65% are OND/NCE holder, 25 respondents, represent 27.75% are HND/BSC holder, While 10 respondents, represent 11.1% are MBA/MSC holder. We can then conclude that majority of the respondent are HND/BSC holder.
TABLE 4: ANALYSIS OF THE RESPONDENTS BY MARITAL STATUS.
	OPTION
	NO OF RESPONDENTS
	PERCENTAGES

	SINGLE
MARRIED
	40
50
	44.5%
55.5%

	TOTAL
	90
	100%


     Source: Research Survey 2025
	The table above shows that 40 respondents, represent 44.5% of the respondents are single while 50 respondents, represent 55.5% of the respondents are married. This can be conclude that majority of respondents married
TABLE 5: ANALYSIS OF THE RESPONDENTS BY OCCUPATION
	OPTION
	NO OF RESPONDENTS
	PERCENTAGES

	Civil servant  
Self Employed
Student
Farmer
	20
15
25
10
	22.2%
16.65%
27.75%
11.1%

	TOTAL
	90
	100%


Source: Research Survey 2025
	The above Table shows that 20 respondents, represent 22.2 % of the respondents are civil servant, 15 respondents, represent 16.65% are self employed, 25 respondents, represent 27.75% are students. While 10 respondents, represent 11.1% are farmers. Therefore majority of the respondents are students 
TABLE 6: Agriculture is one of the sources of revenue for Nigeria?
	OPTION
	NO OF RESPONDENTS
	PERCENTAGES

	Agree 
Strongly agree
Neutral
Disagree
Strongly disagree
	45
15
15
10
5
	49.95%
16.65%
16.65%
11.1%
5.55%

	TOTAL
	90
	100%


Source: Research Survey 2025
The above table shows that 45 respondents, represent 49.95% of the respondents said agree that Agriculture is one of the sources of revenue for Nigeria, 15 respondents, represent 16.65% of the respondent say strongly agree that  Agriculture is one of the sources of revenue for Nigeria while 15 respondents, represent 16.65% of the respondents also said neutral about  Agriculture is one of the sources of revenue for Nigeria, 10 respondents, represent 11.1% of the respondents said disagree to the statement and 5 respondents, represent 5.55% of the respondent said totally strongly disagree.

TABLE 7: Do you listen to Agbeloba programme on Sobi 101.9 FM that is based on agricultural development? 
	OPTIONS
	NO OF RESPONDENTS
	PERCENTAGES

	Yes
No
	55
35
	61.05%
38.85%

	TOTAL
	90
	100%


Source: Research Survey 2025
	The Table above shows that 55 respondents, represent 61.05% of the respondents listen to Agbeloba programme on Sobi 101.9 FM that is based on agricultural development while 35 respondents, represent 38.85% of the respondents say no that did not listen to Agbeloba programme on Sobi 101.9 FM that is based on agricultural development. Therefore majority of the respondents listen to Agbeloba programme on Sobi 101.9 FM that is based on agricultural development
TABLE 8: The  Radio Programs Agbeloba has contribute to the development of agriculture in Kwara state?
	OPTION
	NO OF RESPONDENTS
	PERCENTAGES

	Agree 
Strongly agree
Neutral
Disagree
Strongly disagree
	40
25
15
5
5
	44.4%
27.75%
16.65%
5.55%
5.55%

	TOTAL
	90
	100%


Source: Research Survey 2025
The Table above shows that 40 respondents, represent 44.4% of the respondents said agree that  Radio Programs Agbeloba has contribute to the development of agriculture in Kwara state, 25 respondents, represent 27.75% of the respondent say strongly agree that  Radio Programs Agbeloba has contribute to the development of agriculture in Kwara state , 15 respondents, represent 16.65% of the respondents also said neutral about  Radio Programs Agbeloba has contribute to the development of agriculture in Kwara state, 5 respondents, represent 5.55% of the respondents disagree to the statement and 5 respondents, represent 5.55% of the respondent said totally strongly disagree.
TABLE 9: Which media do you think is the most effective in the dissemination of information on agriculture in kwara state?
	OPTION
	NO OF RESPONDENT
	PERCENTAGES

	Newspaper
Magazine
Television
Radio
Online
	40
20
15
10
5
	44.4%
22.2%
16.65%
11.1%
5.55%

	TOTAL
	90
	100%


       Source: Research Survey 2025
 The table shows that 40 respondents, represent 44.4% of the respondents shows that Newspaper is the most effective in the dissemination of information on agriculture in kwara state, 20 respondents, represent 22.2% of the respondent thinks magazine is the most effective in the dissemination of information on agriculture in kwara state, 15 respondents, represent 16.65% of the respondent think television is the most effective in the dissemination of information on agriculture in kwara state, 10 respondents, represent 11.1% of the respondent thinks radio is the most effective in the dissemination of information on agriculture in kwara state, 5 respondents, represent 5.55% think online his the most effective in dissemination of information on agriculture.
TABLE 10: How will you rate the performance of Sobi 101.9FM  Radio Programme Agbeloba?                                    
	OPTION
	NO OF RESPONDENTS
	PERCENTAGES  

	Very effective
Effective
Fair
Not effective
	50
20
10
10
	55.5%
22.2%
11.1%
11.1%

	TOTAL
	90
	100%


       Source: Research Survey 2025
The above Table shows that  50 respondents, represent 55% of the respondents said very effective  performance of Sobi 101.9FM  Radio Programme Agbeloba, 20 respondents, represent 22.2% of the respondents say effective   performance of Sobi 101.9FM  Radio Programme Agbeloba while 10 respondents, represent 11.1% of the respondents say fair on the statement and 10 respondents, represent 11.1% of the respondents say not effective on the statement.

TABLE 11: Delivery of agriculture progromme in many languages makes it to be more effective?
	OPTION
	NO OF RESPONDENTS
	PERCENTAGES

	Strongly agree
Agree
Neutral
Disagree
Strongly disagree
	45
25
10
10
0
	49.95%
27.75%
11.1%
11.1%
0%

	TOTAL
	90
	100%


          






Source: Research Survey 2025
	The above Table shows that 45 respondents, represent 49.95% of the respondents were agree on many language delivery of agriculture programme makes more effective, 25 respondents, represent 27.75% of the respondents were strongly agree to the statement, 10 respondents, represent 11.1% of the respondents were neutral to the statement and 10 respondents, represent 11.1% of the respondents were disagree to the statement while 0% of the respondent were strongly disagree to the statement.
TABLE 12: Do you think Sobi 101.9FM Radio Programs has contributed to the development of agriculture in the state?
	OPTION
	NO OF RESPONDENTS
	PERCENTAGES

	Yes
No
	60
30
	66.6%
33.4%

	TOTAL
	90
	100%


         Source: Research Survey 2025
	Table 12 shows that 60 respondents, represent 66.6% of the respondents were yes Sobi 101.9FM Radio Programs has contributed to the development of agriculture in the state, while 30 respondents, represent 33.4% of the respondents were totally said no to the statement.
TABLE13: Agbeloba Radio Programs on Sobi 101.9 FM  have been effective in the sensitization of agricultural sector?
	OPTION
	NO OF RESPONDENTS
	PERCENTAGES

	Strongly agree
Agree
Neutral
Disagree
Strongly disagree
	30
20
15
15
10
	33.3%
22.2%
16.65%
16.65%
11.1%

	TOTAL
	90
	100%


       Source: Research Survey 2025
	The above table shows that 30 respondents, represent 33.3% of the respondents were strongly agree that Agbeloba Radio Programs on Sobi 101.9 FM have been effective in the sensitization of agricultural sector,20 respondents, represent 22.2% of the respondents were agree that Agbeloba Radio Programs on Sobi 101.9 FM  have been effective in the sensitization of agricultural sector, 15 respondents, represent 16.65% of the respondents are neutral to the statement while 16.6% of the respondents were disagree totally to the statement.

TABLE 14: How often is the Agbeloba Radio Program Sobi 101.9 FM has been able to sensitize the public on agricultural sector? 

	OPTION
	NO OF RESPONDENTS
	PERCENTAGES

	Very often 
often 
Rarely
never

	50
25
10
5
	55.5%
27.75%
11.1%
5.55%

	TOTAL
	90
	100%


Source: Research Survey 2025
	The above table shows that respondents, represent 55.5% of the respondents said is very often that Agbeloba Radio Program Sobi 101.9 FM has been able to sensitize the public on agricultural sector, 25 respondents, represent 27.75% of the respondents said is often that Agbeloba Radio Program Sobi 101.9 FM has been able to sensitize the public on agricultural sector, 10 respondents, represent 11.1 choose rarely to the statement while 5 respondents, represent 5.55% of the respondents choose never to the statement.
1.       RESEARCH QUESTION 1
Agriculture is one of the sources of revenue for Nigeria?
         The data collected from question seven (6) of the questionnaire shows that 82% which had the highest number of response yes of watch and listen to any  Radio Programs programme on agricultural development, this goes along way to answer the research question thus, majority of the respondents yes on the convenience of radio and television to other means of communication which could be due to the availability and affordability of television and radio to most the respondents. In terms of efficiency and use of radio and television (table 4.2.4) 44% strongly agreed that television were more effective than other of communication.
2.     RESEARCH QUESTION 2.
    Do you listen to Agbeloba programme on Sobi 101.9 FM that is based on agricultural development?
       The data collected from question ten(7) of the questionnaire shows that 49.5% which had the highest number of response effective persuading the people watching agricultural production programme and information awareness this goes a long way to conveyed and answer the research question.
      This reason could be that source of agricultural information 51.5% (table 4.2.6) of the respondents received agricultural information agreed. This stemmed from the fact that most of the farmers were illiterates in western education with no ability to read, written documents; hence the preference to radio and television which corroborated with the findings of Arokoyo (905), that radio and television have been the major ICTs used in agricultural extension delivery in Nigeria.
      These channels are principally state-owned and controlled. As a result only programs that are government- owned and government-based are featured; the information contents of these channels are more provider-driven than user-driven which could result in serious implications for extension delivery (Arokoyo, 905).
3.      RESEARCH QUESTION 3:
         The  Radio Programs Agbeloba has contribute to the development of agriculture in Kwara state??
       The data collected from question thirteen (8) of the questionnaire shows that 44.4% which had the highest number of response agreed and strongly agreed to patronize broadcast and enhance the sales of agricultural product. This goes a long way to answer the research question.
        In generally the study revealed most of the farmers in the study area 57.6% agreed testified higher benefits table 4.2.9. The agricultural programs broadcast in the area were highly beneficial and this might be due to the output realized by the farmers after the adoption of broadcasted technology in production processing and storage of their farm produce.
4.3	DISCUSSION OF FINDINGS
	From the findings, Radio Programs gives the country agricultural development in Nigeria to see at a glance how the effectiveness of  Radio Programs in promoting agricultural development in Nigeria. It also aids the efforts to solve the problems that are affecting the  Radio Programs in promoting agricultural development in Nigeria 
The Government reduce should tariffs associated with acquisition and maintaining radio programme to help farmers. More over the Government and the private sector should work together and improve the radio infrastructure in the country.
Broadcast of agricultural programmes is low. Also, coverage of agricultural programmes is not contingent upon the type of media. Hence, other factors may account for the agricultural programmes in the broadcast stations. Among the factors, sponsorship is very crucial in influencing the coverage of agricultural programmes. Organizations with interest in agricultural development should sponsor programmes that are agriculture oriented.
	This study investigate the use of radio as a medium of agricultural information delivery to farmer in Nigeria the objective was to determine the impact of radio agriculture programme on the target audience (formers). The data were collected from a sample random sampling techniques. The data were analyzed with percentage.
The findings of the study showed that 65% of the respondent  intended to agricultural programme on radio and 40% of the listener indicate that the programmes were relevant to their agricultural information need.
	Majority of the respondent admitted that they gained some new knowledge through listening to the programs. Non-possession of radio set and unsuitable time of programme presentation were indicate constraint to listener of the programme. The programmes to a large extent, had the desired impact on the listeners.
	It should therefore be sustained but with some modification in terms of time of presentation and encourage of group listenership


CHAPTER FIVE
SUMMARY CONCLUSIONS AND RECOMMENDATIONS
1. INTRODUCTION
          This chapter presents a summary of the major findings, the conclusion drawn from the research, and recommendations based on the results. The study examined the audience perception of SOBI 101.9 FM’s programme “Agbeloba” in promoting agricultural development in Nigeria. It explored the effectiveness of radio broadcasting as a tool for agricultural education, awareness creation, and rural development.
           Radio remains a vital instrument in reaching the grassroots, especially in a developing country like Nigeria where many rural farmers may not have access to other forms of media. The study emphasizes that radio programs such as Agbeloba are crucial in fostering agricultural growth, modern practices, and food security.
5.1 SUMMARY
        This research work thoroughly examined the impact of Agbeloba on agricultural development through audience engagement and response. The study was structured into five chapters:
Chapter One introduced the background of the study, statement of the problem, research objectives, questions, and significance of the study. It emphasized the growing relevance of agricultural radio programs in improving food production and rural livelihoods.

Chapter Two reviewed related literature and theoretical frameworks. It discussed prior studies on agricultural communication, mass media's role in development, and how radio serves as a tool for rural transformation.

Chapter Three described the methodology. The study adopted a descriptive survey design using structured questionnaires. A total of 200 respondents from selected areas in Kwara State were sampled. Both primary and secondary data sources were used.
Chapter Four presented and analyzed the data collected. It showed that a significant portion of respondents listened to Agbeloba, found the program informative, and some had applied the knowledge gained in their farming practices..
0. CONCLUSION
       Based on the study carried out on this research, one may conclude that media houses are needed in order to improve the quality of broadcast services in Nigeria is still on the firings of high technological revolution. Information technology in Nigeria  Radio Programs is a conventional break through because it has succeeds to some extent in transferring the information on agriculture sectors, the conclusion of information technology after a thorough research or analysis, the researcher was able to arrive at the followings:
1. it was discovered that with the introduction of information technology in  Radio Programs it will has lead to increase in production of crops and 
1. it was discovered that  Radio Programs need to improved their programs on agricultural development in order to feed the nations and out of suffered from hunger
Also the issue of information technology in the  Radio Programs will yield Agricultural development in Nigeria economy growth.
0. RECOMMENDATIONS
        Based on the objectives and research questions, the following recommendations are drawn out:
1. More effort should be geared in planning rich agricultural programs which many farmers may utilize to improve their farming activities via radio and television especially at the mornings and evenings.
1. The stakeholders [e.g. non-governmental organization (NGOs)] and others cooperate bodies should endeavour to sponsor some of the agricultural programs to help farmers education.
1. Rural television and radio programs, rural television viewing centers should be constructed and equipped to educate farmers on new science-based agricultural practices, safety and citizenship.
1. The media should liaise with services (NAERLS) and Kwara State Agricultural Development Project (KADP), to be able to educate farmers on the latest innovations in agricultural practices.
1. The media should also encourage rural farmers to form listeners group or forums.
1. The media should also support Agricultural extension forums and make sure they broadcast their programs. 
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QUESTIONNAIRE
Dear Respondents
I am a student of the Department of mass communication Kwara state polytechnic Ilorin conducting a research on the topic “AUDIENCE PERCEPTION OF SOBI 101.9 FM PROGRAMME (AGBELOBA) IN PROMOTING AGRICULTURAL DEVELOPMENT”.
Your answers shall be treated with utmost confidently.
	Please tick to answer (  )


          		                                         Thank you for cooperation.
							   Oketoye sheriff
QUESTIONNAIRE
SECTION A
1.	Gender: Male (   )    female (   )
2.  	Age: 15-20 (   ) 20-25 (   ) 25-30 (   ) 30-Above (   )
3.  	Education level attended:
  	SSCE/GCE (  ) OND/NCE (  ) BSC/HND (  ) MSC/MBA (  )
4. 	Marriage status: Single (   ) marriage (   )
5. 	What is your occupation? Civil servant (  ) self employed (  ) student (  ) 	Farmer (  )
SECTION B
6.	       Agriculture is one of the sources of revenue for Nigeria? 
Agree (  ) strongly agree (  ) neutral (  ) disagree (  )  strongly disagree (  )
7. 	      Do you listen to Agbeloba programme on Sobi 101.9 FM that is based on agricultural development?  Yes (   )   No (   )
8. 	      The  Radio Programs Agbeloba has contribute to the development of agriculture in Kwara state?  Agree (  ) strongly agree (  ) neutral (  ) disagree (  ) strongly disagree (  )
9.	       Which media do you think is the most effective in the dissemination of information on agriculture in kwara state?   Newspaper (  ) Magazine (  ) Television (  ) Radio (  ) Online (  )
10. 	    How will you rate the performance of Sobi 101.9FM  Radio Programme Agbeloba in persuading the peoples on agriculture?  Very effective (   ) Effective (   ) Fair (   ) Not effective (   )
11.	     Delivery of agriculture progromme in many languages makes it to be more effective? Strongly agree (  ) agree (  ) neutral (  ) disagree (  ) strongly disagree (  )
12.	    Do you think Sobi 101.9FM Radio Programs has contributed to the development of agriculture in the state?  Yes (    )       No (    )
13.	     Agbeloba Radio Programs on Sobi 101.9 FM  have been effective in the sensitization of agricultural sector? Strongly agree (  ) agree (  ) neutral (  ) disagree (  ) strongly disagree (  )
14.	How often is the Agbeloba Radio Program Sobi 101.9 FM has been able to sensitize the public on agricultural sector? Very often (    ) often (    ) rarely (    ) never (    )


[bookmark: _GoBack]


xlix

