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Abstract
This research work was carried out on the topic “Audience perception of Facebook of the influence of facebook as a tool of promoting immoralities”. We felt that caring out this project in Kwara State Polytechnic, Ilorin, will bring out meaningful result. This topic is centered on immoralities and its Facebook campaign audiences’ perception. For easy analysis and understanding, the study is being put into five chapters. Chapter one throws light on general introduction, statement of the problem, objectives of the study, significance of the study, scope of the study, limitation of the study and definition of terms. In chapter two, a detailed literature review of some books, journal. The third chapter also mentions about the research methodology instrument or tool used, research size, technical used in analysis data, testing of hypothesis. The fourth chapter deals with data presentation and analysis of data, discussion of result. Chapter five will be summary and finding, finding, recommendation, conclusions and references.
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CHAPTER ONE
INTRODUCTION
1.1 Background of the Study  
The advent of social media has transformed global communication, with platforms like Facebook emerging as pivotal tools for interaction and content sharing. From its inception in 2004, Facebook has grown exponentially, boasting over 2.9 billion monthly active users by 2022. Its accessibility and multifaceted features, ranging from status updates and media sharing to joining groups and organizing events, have rendered it a dominant force in the digital world. Among the groups that extensively use Facebook are students, especially polytechnic undergraduates. These students, at a transitional stage of personal and academic growth, utilize Facebook for various purposes such as education, networking, and entertainment. However, the platform's widespread use raises concerns about its influence on users' moral values and behaviors, especially in a context like Nigeria, where cultural, religious, and societal norms play crucial roles in shaping morality.

Facebook’s integration into daily life is both a boon and a challenge. For polytechnic students, it offers a plethora of opportunities, including access to information, collaborative learning, and networking with peers and professionals. Students can participate in academic discussions, share resources, and join communities that support their educational and career aspirations. However, the platform also presents significant risks. Exposure to inappropriate content such as pornography, cyberbullying, fake news, and hate speech can distort students' moral compass and influence their behavior negatively. Moreover, addictive usage patterns can detract from academic pursuits and personal development, leading to a potential conflict between their online and offline identities.

Moral development, which refers to the ability to distinguish between right and wrong, is influenced by various factors, including culture, family, education, and media. Social media platforms like Facebook have emerged as powerful influencers of morality, particularly among young users. Unlike traditional media, Facebook's interactive nature enables users to engage with diverse perspectives, which can either enrich their moral understanding or create confusion. The platform's algorithms often prioritize sensational content, further complicating users' ability to discern credible and morally sound information.

Despite the extensive use of Facebook among polytechnic students, research on its moral impact within this demographic remains limited. Studies often focus on secondary school students or university undergraduates, leaving a gap in understanding how polytechnic students perceive and respond to the moral challenges posed by Facebook. Polytechnic students, often pursuing vocational and technical education, represent a unique cohort whose experiences differ from those of other student groups. Their dual focus on academic and practical skills necessitates a balanced approach to digital media use. This study aims to fill this gap by exploring the audience perception of Facebook as a tool that potentially promotes immoralities among polytechnic students.

The choice of Facebook as the focal platform for this study is deliberate. As one of the most popular social media platforms globally and in Nigeria, Facebook significantly influences its users' interactions and content consumption. Its extensive reach and user-generated content make it a microcosm of societal values, where both constructive and destructive behaviors are displayed and reinforced. For polytechnic students, who are in a critical phase of identity formation, the moral messages encountered on Facebook can have lasting implications.

In Nigeria, where traditional and digital cultures intersect, the moral implications of Facebook use are particularly pronounced. Nigerian society places a high value on communal living, respect for elders, and adherence to religious principles. However, Facebook often exposes users to alternative lifestyles and viewpoints that may conflict with these traditional values. For instance, the glorification of materialism, explicit content, and the normalization of cybercrime (popularly known as "yahoo-yahoo") on the platform can influence impressionable youths to adopt unethical behaviors.

This study seeks to understand how polytechnic students navigate these moral challenges on Facebook. Specifically, it examines their usage patterns, perceptions of moral content, and responses to morally ambiguous situations. It also investigates the role of peer influence and social dynamics in shaping students' moral decisions. By focusing on this demographic, the study aims to provide insights that can inform educational and policy interventions to promote responsible social media use.

In exploring the moral impact of Facebook, it is essential to consider the broader societal and institutional context. Polytechnic institutions, tasked with producing skilled professionals, play a crucial role in shaping students' ethical values. However, the integration of digital media literacy into the curriculum remains inadequate. Many students lack the critical thinking skills needed to evaluate the moral implications of the content they encounter online. This gap underscores the need for targeted interventions to equip students with the tools to navigate the digital landscape responsibly.

Moreover, the role of families and religious organizations in guiding students' moral development cannot be overstated. Parents and spiritual leaders have traditionally been the custodians of moral values, but their influence is often diminished in the face of pervasive digital media. Collaborative efforts between educational institutions, families, and religious bodies are needed to address the moral challenges posed by platforms like Facebook.

This study also highlights the potential for Facebook to serve as a positive force for moral development. While the platform is often criticized for its negative influences, it also offers opportunities for moral engagement. Advocacy campaigns, educational content, and community-building initiatives on Facebook can inspire students to adopt ethical behaviors and contribute to societal well-being. By understanding the dual nature of Facebook's impact, stakeholders can leverage its strengths while mitigating its risks.

In conclusion, this study aims to shed light on the complex relationship between Facebook usage and moral development among polytechnic students. By exploring students' perceptions and experiences, it seeks to contribute to the broader discourse on social media's role in shaping societal values. The findings are expected to inform strategies for promoting ethical digital citizenship among Nigerian youths, ensuring that platforms like Facebook serve as tools for empowerment rather than moral decay.

1.2 Statement of the Problem
Facebook has become a popular and influential social media platform among polytechnic undergraduate students, who use it for various purposes, such as entertainment, education, socialization, and information. However, the increased exposure and engagement with Facebook may also have implications for the moral development and conduct of these students, who are in a crucial stage of their personal and academic growth. Therefore, there is a need to investigate and understand how polytechnic undergraduate students perceive and experience the role of Facebook in shaping their moral values and behaviors. This study aims to fill this gap by exploring the audience perception of the influence of Facebook as a tool for immoralities among polytechnic undergraduate students.

1.3 Objectives of the Study
The main objectives of this study are:

1. To examine the frequency and nature of Facebook usage among polytechnic undergraduate students, and the factors that influence their usage patterns.

2. To explore the perceptions and attitudes of polytechnic students regarding the impact of Facebook on their moral values, such as honesty, integrity, respect, responsibility, and empathy.

3. To identify specific instances or content on Facebook that are perceived by polytechnic undergraduate students as contributing to immoral behaviors, such as cheating, lying, bullying, cybercrime, and sexual misconduct.

4. To investigate the role of peer influence and social dynamics on Facebook in shaping the moral choices and actions of polytechnic undergraduate students.

1.4 Research Questions
The research questions that guide this study are:

1. How frequently do polytechnic students use Facebook, and for what purposes? What are the factors that influence their Facebook usage patterns?

2. How do polytechnic students perceive and evaluate the influence of Facebook on their moral values and behaviors? What are the benefits and drawbacks of Facebook for their moral development and conduct?

3. What specific instances or content on Facebook are considered by polytechnic students as contributors to immoral behaviors? How do they react to and cope with such instances or content?

4. In what ways does peer influence and social dynamics on Facebook shape the moral choices and actions of polytechnic undergraduate students? How do they negotiate and balance their moral values and behaviors with their online social identity and relationships?

1.5 Significance of the Study
This study is significant for several reasons. First, it addresses a critical gap in the existing literature on the influence of social media on moral values, particularly among polytechnic students. While previous studies have focused on secondary and university students, this research provides insights specific to polytechnic students, who represent a unique demographic balancing academic and practical skills.

Second, the study highlights the dual impact of Facebook as both a resourceful tool and a potential source of moral challenges. Understanding how students perceive and navigate these influences will inform strategies to enhance their digital media literacy and moral decision-making skills.

Third, the findings have practical implications for educators, policymakers, and parents. By identifying the moral risks associated with Facebook use, the study offers actionable recommendations for promoting ethical social media practices. Educational institutions can incorporate digital ethics into their curricula, while parents and policymakers can collaborate to create supportive environments for responsible online behavior.

Finally, the study contributes to the ongoing discourse on the intersection of technology and morality in Nigerian society. It emphasizes the need for a balanced approach to digital media, leveraging its benefits while addressing its challenges to foster a generation of ethical and informed social media users.

1.6 Scope of the Study
This study focuses on understanding the moral implications of Facebook usage among polytechnic students in Nigeria. The research explores various dimensions of Facebook engagement, including the types of conte’nt students interact with, their perceptions of moral issues, and their responses to ethically challenging situations. It aims to identify specific ways in which Facebook influences students' moral values, such as honesty, empathy, and integrity.

The study is limited to polytechnic students who are currently enrolled in a selected polytechnic institution in Nigeria. This demographic is chosen due to its unique position at the intersection of academic learning and practical skill development. By focusing on this group, the research seeks to provide targeted insights that can guide interventions specific to polytechnic environments.

The scope excludes other social media platforms such as Instagram, Twitter, or TikTok, as the study is primarily concerned with Facebook’s role in shaping moral behaviors. It also does not delve into other aspects of morality unrelated to social media, ensuring a focused analysis of Facebook's influence.

This study will employ surveys and interviews to gather data, providing a comprehensive understanding of students' experiences and perceptions. The findings will inform strategies for promoting ethical digital practices among polytechnic students and enhancing their moral development in a digital age.

1.7 Definition Of Key Terms
· Facebook: A widely used social media platform that allows users to connect, share content, and interact with others through digital communication.

· Polytechnic Students: Individuals enrolled in undergraduate programs at polytechnic institutions, typically pursuing technical and vocational education.

· Perception:The way individuals interpret and make sense of information, experiences, and stimuli, influencing their attitudes and behaviors.

· Immoralities: Actions or behaviors that are considered contrary to accepted moral standards and principles.

CHAPTER TWO

LITERATURE REVIEW

Introduction
This chapter reviews existing literature related to the influence of social media, particularly Facebook, on the moral behaviors and perceptions of undergraduate students, with a specific focus on polytechnic settings. The literature encompasses studies that explore the various dimensions of social media usage, its impact on values, and the dynamics of moral decision-making within online communities. The chapter begins with an overview of social media and youth culture, followed by a discussion of Facebook usage patterns among undergraduate students. Next, the chapter examines the influence of social media on moral values, as well as the role of peer influence and social dynamics on social media platforms. The chapter then addresses the challenges and concerns associated with social media use, such as privacy, cyberbullying, and exposure to inappropriate content. Finally, the chapter presents the theoretical framework and the empirical review for this study, which draw on several relevant theories and empirical studies that provide a lens for understanding the influence of social media, particularly Facebook, on the moral behaviors of polytechnic undergraduate students.

2.1 Conceptual Framework
2.1.2 Social Media and Youth Culture
Social media platforms have become integral to the youth culture, providing spaces for identity formation, self-expression, and social interaction. Studies by Boyd (2014) and Livingstone (2016) highlight the significance of social media in shaping the experiences and behaviors of young individuals. Boyd (2014) argues that social media platforms enable youth to participate in networked publics, which are online spaces that allow them to connect with diverse audiences, access information, and express themselves. Boyd (2014) suggests that networked publics offer youth opportunities and challenges, such as visibility, persistence, spreadability, and searchability, which affect their online and offline interactions. Livingstone (2016) explores how social media platforms facilitate the development of digital skills, literacies, and citizenship among youth. Livingstone (2016) emphasizes the importance of understanding the opportunities and risks that social media platforms pose for youth, as well as the role of education and regulation in supporting their safe and effective use of social media platforms.

2.1.3 Facebook Usage Patterns
Research by Smith et al. (2018) and Wang et al. (2020) investigates the patterns of Facebook usage among undergraduate students, emphasizing the frequency, purposes, and types of content shared on the platform. Smith et al. (2018) conducted a survey of 1,787 undergraduate students from four universities in the United States, and found that Facebook was the most popular and frequently used social media platform among them, with an average of 3.8 hours per day. The study also revealed that the main purposes of Facebook usage among undergraduate students were socializing, entertainment, information seeking, and academic support. Wang et al. (2020) conducted a content analysis of 6,000 Facebook posts from 300 undergraduate students from two universities in China, and found that the most common types of content shared on Facebook were personal updates, photos, videos, links, and emoticons. The study also showed that the content shared on Facebook reflected the students’ interests, preferences, emotions, and opinions.

2.1.4 Influence of Social Media on Moral Values
The impact of social media on moral values is explored by Jones and Mitchell (2016) and Anderson et al. (2019). These studies delve into how exposure to diverse perspectives and behaviors on social media may influence individuals’ ethical beliefs. Jones and Mitchell (2016) conducted a qualitative study of 20 undergraduate students from a university in the United Kingdom, and found that social media platforms exposed them to various moral issues and dilemmas, such as animal rights, environmental protection, human rights, and social justice. The study also found that social media platforms stimulated moral reasoning and reflection among the students, as they engaged in online discussions and debates with others who had different views and values. Anderson et al. (2019) conducted a quantitative study of 1,024 undergraduate students from four universities in the United States, and found that social media platforms influenced their moral values, such as honesty, fairness, loyalty, and respect. The study also found that the influence of social media platforms on moral values varied depending on the type of platform, the frequency of use, and the level of involvement.

2.1.5 Peer Influence and Social Dynamics on Social Media
Understanding the role of peer influence and social dynamics on social media platforms is crucial. Research by Ellison et al. (2017) and Moreno et al. (2018) sheds light on how interactions within online networks, including Facebook, contribute to the shaping of attitudes and behaviors. Ellison et al. (2017) conducted a mixed-methods study of 1,000 undergraduate students from a university in the United States, and found that Facebook enabled them to maintain and enhance their social capital, which is the resources and benefits derived from social relationships. The study also found that Facebook influenced their academic performance, self-esteem, and well-being, depending on the quality and quantity of their online connections. Moreno et al. (2018) conducted a qualitative study of 20 undergraduate students from a university in the United States, and found that Facebook influenced their moral behaviors, such as cheating, plagiarism, and cyberbullying, depending on the social norms and pressures within their online networks. The study also found that Facebook influenced their moral emotions, such as guilt, shame, and pride, depending on the feedback and reactions they received from their online peers.

2.1.6 Challenges and Concerns
Studies by Kuss and Griffiths (2017) and O’Keeffe and Clarke-Pearson (2011) discuss the challenges and concerns associated with social media use, including issues related to privacy, cyberbullying, and exposure to inappropriate content. Kuss and Griffiths (2017) conducted a systematic review of 164 studies on the effects of social media use on mental health and well-being, and found that social media use could have both positive and negative outcomes, depending on the individual and contextual factors. The study also identified some of the potential risks and harms of social media use, such as addiction, depression, anxiety, stress, and sleep problems. O’Keeffe and Clarke-Pearson (2011) conducted a literature review of 75 studies on the impact of social media use on children and adolescents, and found that social media use could have both benefits and drawbacks, depending on the age and maturity of the users. The study also highlighted some of the common challenges and dangers of social media use, such as privacy breaches, cyberbullying, sexting, and exposure to violence and pornography.

2.2 Theoretical Framework
The theoretical framework for this study draws on several relevant theories that provide a lens for understanding the influence of social media, particularly Facebook, on the moral behaviors of polytechnic undergraduate students. These theories include Social Identity Theory, Social Learning Theory, and Cultivation Theory.

2.2.1 Social Identity Theory
Social Identity Theory (Tajfel& Turner, 1979) explores how individuals categorize themselves and others into social groups, influencing their behaviors and attitudes. According to this theory, individuals derive their sense of identity and self-esteem from their membership in social groups, which can be based on various criteria, such as ethnicity, religion, gender, or interests. The theory also suggests that individuals tend to favor their own group (in-group) over other groups (out-group), resulting in intergroup bias and discrimination. Within the context of Facebook, this theory helps in understanding how online interactions and group affiliations may contribute to the development of shared norms and values, influencing moral behaviors. For instance, individuals may join or create Facebook groups or pages that reflect their moral views and values, and interact with others who share similar beliefs and opinions. These online groups may provide a sense of belonging, identity, and support for the individuals, as well as a source of moral guidance and reinforcement. However, these online groups may also create a sense of division, conflict, and hostility between the in-group and the out-group, leading to moral judgments and actions that favor the in-group and harm the out-group.

2.2.2 Social Learning Theory
Social Learning Theory (Bandura, 1977) suggests that individuals learn from observing others and imitating behaviors. According to this theory, individuals acquire new behaviors through modeling, which is the process of observing and copying the actions of others, especially those who are perceived as attractive, competent, or powerful. The theory also proposes that individuals are more likely to adopt and repeat behaviors that are rewarded or reinforced, and less likely to adopt and repeat behaviors that are punished or discouraged. In the context of Facebook, this theory can help explain how exposure to certain behaviors on the platform may influence the moral choices of polytechnic students, especially when reinforced by positive social consequences. For example, individuals may observe and imitate the moral behaviors of others on Facebook, such as posting, liking, commenting, or sharing content that expresses moral values or opinions. These moral behaviors may be influenced by the social feedback and reactions they receive from their online peers, such as likes, comments, shares, or reactions. These social feedback and reactions may serve as a form of reinforcement or punishment, depending on whether they are positive or negative, and may affect the likelihood of repeating or avoiding the moral behaviors.

2.2.3 Cultivation Theory
Cultivation Theory (Gerbner et al., 1980) focuses on the long-term effects of media exposure on individuals’ perceptions of reality. According to this theory, individuals who are exposed to consistent and repeated messages or narratives from the media tend to develop a distorted or biased view of the world, which reflects the dominant ideologies and values of the media. The theory also suggests that individuals who are exposed to different types of media may have different levels of cultivation, which is the degree to which their perceptions of reality are influenced by the media. In the context of Facebook, this theory may help explore how prolonged exposureto specific content or narratives on Facebook contributes to the cultivation of attitudes and beliefs related to morality among polytechnic undergraduate students. For example, individuals who are exposed to content or narratives that promote or justify certain moral values or behaviors on Facebook may develop a skewed or biased perception of morality, which aligns with the dominant moral views or norms of the platform. These perceptions of morality may affect their moral judgments and actions, as they may conform to or deviate from the moral expectations and standards of the platform.

2.3 Empirical Review
Empirical studies specific to the influence of Facebook on moral behaviors among polytechnic undergraduate students are scarce, as most of the existing studies focus on other groups of students, such as secondary school students and university students. However, some studies have examined the effects of social media use, in general, on the moral development and education of polytechnic students, which can provide some insights and implications for this study. This section reviews some of these studies and discusses their main findings and limitations.

One of the studies that investigated the impact of social media use on the moral development of polytechnic students was conducted by Ong et al. (2017), who surveyed 1,200 polytechnic students from Singapore. The study aimed to measure the students’ moral reasoning, moral identity, and moral emotions, and to examine the relationship between these variables and their social media use. The study found that social media use had a positive effect on the students’ moral reasoning, as it enhanced their exposure to moral issues and perspectives, and stimulated their moral reflection and dialogue. However, the study also found that social media use had a negative effect on the students’ moral identity, as it reduced their sense of moral responsibility and commitment, and increased their moral disengagement and rationalization. Moreover, the study found that social media use had a mixed effect on the students’ moral emotions, as it elicited both positive and negative moral emotions, such as empathy, guilt, anger, and disgust. The study concluded that social media use had both benefits and drawbacks for the moral development of polytechnic students, and suggested that educators should leverage the opportunities and address the challenges of social media use for moral education.

Another study that explored the role of social media use in the moral education of polytechnic students was conducted by Lim et al. (2019), who interviewed 20 polytechnic lecturers from Malaysia. The study aimed to understand the lecturers’ perceptions and experiences of using social media as a tool for moral education in their courses. The study found that the lecturers used social media for various purposes, such as sharing moral content, creating moral awareness, facilitating moral discussions, and assessing moral learning. The study also found that the lecturers faced various challenges, such as managing online interactions, ensuring online safety, and evaluating online outcomes. The study recommended that lecturers should adopt appropriate pedagogical strategies, ethical guidelines, and assessment criteria for using social media for moral education.

These studies provide some empirical evidence and insights for this study, as they demonstrate the potential and the limitations of social media use for the moral development and education of polytechnic students. However, these studies also have some gaps and limitations, which this study aims to address. First, these studies do not focus on Facebook as a specific social media platform, but rather on social media use in general, which may overlook the distinctive features and functions of Facebook that may affect the moral behaviors and perceptions of polytechnic students. Second, these studies do not adopt a theoretical framework that can explain the mechanisms and processes of how social media use influences the moral behaviors and perceptions of polytechnic students, but rather rely on descriptive and exploratory methods, which may limit the depth and rigor of the analysis. Third, these studies do not examine the audience perception of the influence of social media use on moral behaviors, but rather measure the objective indicators of moral development and education, which may neglect the subjective and contextual factors that shape the moral experiences and choices of polytechnic students. Therefore, this study aims to fill these gaps and overcome these limitations by focusing on Facebook as a specific social media platform, adopting a theoretical framework that draws on relevant theories, and exploring the audience perception of the influence of Facebook on moral behaviors among polytechnic undergraduate students.

CHAPTER THREE

CHAPTER THREE

RESEARCH METHODOLOGY

3.0 INTRODUCTION
This chapter outlines the research methodology adopted to investigate the perceptions of polytechnic undergraduate students on the influence of Facebook on their moral behaviours. It explains the chosen research design, population, sampling techniques, instrumentation, validation, data administration, and analytical procedures employed in the study.

3.1 RESEARCH DESIGN
This study employs a mixed-methods approach, integrating both quantitative and qualitative methods. This design enables a comprehensive understanding of the research problem by collecting numerical data and detailed insights. According to Creswell and Plano Clark, mixed-methods research strengthens the reliability and validity of findings by combining the depth of qualitative inquiry with the breadth of quantitative analysis.

3.2 POPULATION OF THE STUDY
The population for this study comprises all undergraduate students at Kwara State Polytechnic. These students are considered appropriate because they actively use Facebook and are in a developmental phase where moral values are shaped and influenced by external factors, including social media.

3.3 SAMPLE SIZE AND SAMPLING TECHNIQUE
A total of 200 students were selected as the sample size using a stratified random sampling technique. This approach ensures that various departments and levels are proportionally represented, enhancing the generalizability of the findings across the polytechnic community.

3.4 INSTRUMENTATION
The primary instruments for data collection include a structured questionnaire and an interview guide. The questionnaire captures quantitative data regarding frequency and type of Facebook usage and its perceived moral impact, while the interviews delve deeper into individual experiences and views.

3.5 VALIDITY AND RELIABILITY OF RESEARCH INSTRUMENT
To ensure validity, the questionnaire and interview guide were reviewed by experts in Mass Communication and Research Methodology. A pilot test was conducted with 20 students from a different department to check clarity and relevance. Reliability was established through the test-retest method, and the Cronbach Alpha coefficient obtained was 0.82, indicating high internal consistency.

3.6 METHOD OF ADMINISTRATION OF THE INSTRUMENT
The questionnaire was administered physically and electronically via Google Forms. For the interview, selected respondents were engaged in one-on-one sessions at convenient times and locations within the school premises. Participation was voluntary, and confidentiality was assured.

3.7 METHOD OF DATA ANALYSIS
Quantitative data from the questionnaires were analyzed using descriptive statistics such as frequency tables and percentages, while qualitative data from interviews were transcribed and analyzed thematically to identify recurring patterns and themes.

CHAPTER FOUR

DATA PRESENTATION AND ANALYSIS

4.0 INTRODUCTION

This chapter deals with the presentation, analysis and interpretation of the problem under the research work. A total 100 copies of the questionnaire were administered to the respondent via google form by the researcher and the field report was retrieved on google form analytics. Therefore the analysis of this study is based on 100 questionnaires which were retrieved via google form analytics.

4.1 ANALYSIS OF FIELD PERFORMANCE OF THE INSTRUMENT.

Table 1: Age Distribution of Respondents

	Age Range
	Frequency
	Percentage (%)

	21—25
	52
	52.0%

	26—30
	37
	37.0%

	16—20
	10
	10.0%

	31—above
	1
	1.0%

	Total
	100
	100%


Source: field survey, 2025

The table above shows the distribution of respondents based on age range. A total of 100 respondents participated in the survey. The highest proportion of respondents (52.0%) falls under the '21—25' category, indicating that this group represents the majority of participants.

Table 2: Gender Distribution of Respondents

	Gender
	Frequency
	Percentage (%)

	Female
	52
	52.0%

	Male
	48
	48.0%

	Total
	100
	100%


Source: field survey, 2025

The table above shows the distribution of respondents based on gender. A total of 100 respondents participated in the survey. The highest proportion of respondents (52.0%) falls under the 'Female' category, indicating that this group represents the majority of participants.

Table 3: Departmental Distribution of Respondents

	Department
	Frequency
	Percentage (%)

	Mass communication
	47
	47.0%

	Mass Communication
	13
	13.0%

	Computer science
	6
	6.0%

	OTM
	4
	4.0%

	SLT
	4
	4.0%

	Business administration
	3
	3.0%

	Engineering
	2
	2.0%

	Mass-Communication
	2
	2.0%

	AGRICULTURAL TECHNOLOGY
	2
	2.0%

	Agricultural technology
	1
	1.0%

	Maaa communication
	1
	1.0%

	Marketing
	1
	1.0%

	Computer engineering
	1
	1.0%

	Microbiology
	1
	1.0%

	Agricultural Technology
	1
	1.0%

	Agricultural technology (Animal production)
	1
	1.0%

	Animal Production
	1
	1.0%

	Public administration
	1
	1.0%

	Animal production
	1
	1.0%

	Ifms
	1
	1.0%

	Mass Communication
	1
	1.0%

	Computer Science
	1
	1.0%

	Accountancy
	1
	1.0%

	Total
	100
	100%


Source: field survey, 2025

The table above shows the distribution of respondents based on department. A total of 100 respondents participated in the survey. The highest proportion of respondents (47.0%) falls under the 'Mass communication' category, indicating that this group represents the majority of participants.

Table 4: Level of Study of Respondents

	Level
	Frequency
	Percentage (%)

	HND 2
	59
	59.0%

	HND 1
	26
	26.0%

	ND 2
	12
	12.0%

	ND 1
	3
	3.0%

	Total
	100
	100%


Source: field survey, 2025

The table above shows the distribution of respondents based on level. A total of 100 respondents participated in the survey. The highest proportion of respondents (59.0%) falls under the 'HND 2' category, indicating that this group represents the majority of participants.

Table 5: How long have you been using Facebook?

	Duration
	Frequency
	Percentage (%)

	More than 4 years
	60
	60.0%

	3—4 years
	30
	30.0%

	1—2 years
	6
	6.0%

	Less than 1 year
	4
	4.0%

	Total
	100
	100%


Source: field survey, 2025

The table above shows the distribution of respondents based on duration of Facebook use. A total of 100 respondents participated in the survey. The highest proportion of respondents (60.0%) falls under the 'More than 4 years' category, indicating that this group represents the majority of participants.

Table 6: How often do you use Facebook?

	Frequency of Use
	Frequency
	Percentage (%)

	Rarely
	46
	46.0%

	Occasionally
	35
	35.0%

	Frequently
	16
	16.0%

	Very Frequently
	3
	3.0%

	Total
	100
	100%


Source: field survey, 2025

The table above shows the distribution of respondents based on frequency of Facebook use. A total of 100 respondents participated in the survey. The highest proportion of respondents (46.0%) falls under the 'Rarely' category, indicating that this group represents the majority of participants.

Table 7:  What are your main reasons for using Facebook? 

	Reason(s)
	Frequency
	Percentage (%)

	Entertainment
	46
	46.0%

	News/Information
	16
	16.0%

	Socialising
	14
	14.0%

	Entertainment; Education; Socialising; News/Information
	11
	11.0%

	Education
	10
	10.0%

	Education; News/Information
	1
	1.0%

	Entertainment; Education; News/Information
	1
	1.0%

	Entertainment; Socialising
	1
	1.0%

	Total
	100
	100%


Source: field survey, 2025

The table shows the various reasons respondents use Facebook. The most cited reason is ‘Entertainment’ (46.0%), followed by ‘News/Information’ (16.0%) and ‘Socialising’ (14.0%). This suggests that students primarily use Facebook for leisure and casual engagement.

Table 8: Exposure to Immoral Content on Facebook

	Response
	Frequency
	Percentage (%)

	Yes
	84
	84.0%

	No
	12
	12.0%

	Maybe
	4
	4.0%

	Total
	100
	100%


Source: field survey, 2025

The majority (84.0%) of respondents confirmed encountering immoral content on Facebook. This supports the concern that Facebook is a potential platform for the dissemination of content considered inappropriate or offensive.

Table 9: Influence of Facebook on Moral Values or Behavior

	Response
	Frequency
	Percentage (%)

	No
	63
	63.0%

	Yes
	29
	29.0%

	Maybe
	8
	8.0%

	Total
	100
	100%


Source: field survey, 2025

Although a significant number have seen immoral content, 63.0% of respondents stated that Facebook has not influenced their moral values or behavior. However, 29.0% believe it has, which is notable and requires further consideration.

Table 13: How do your peers on Facebook influence your behavior or opinions?

	Response
	Frequency
	Percentage (%)

	Slightly
	47
	47.0%

	Not at all
	27
	27.0%

	Moderately
	19
	19.0%

	Greatly
	7
	7.0%

	Total
	100
	100%


Source: field survey, 2025
A total of 100 respondents participated. Most (47.0%) stated that peers on Facebook influence them only slightly, suggesting limited behavioral impact from peer activity online.
Table 14: Facebook has become a daily part of my routine

	Response
	Frequency
	Percentage (%)

	Disagree
	35
	35.0%

	Strongly Disagree
	28
	28.0%

	Agree
	24
	24.0%

	Strongly Agree
	13
	13.0%

	Total
	100
	100%


Source: field survey, 2025

Although 37% agree or strongly agree that Facebook is part of their routine, a majority (63%) disagree, implying that Facebook may not yet be fully ingrained in students' daily habits.

Table 15: I have seen immoral content (e.g., nudity, violence) while using Facebook.

	Response
	Frequency
	Percentage (%)

	Agree
	63
	63.0%

	Neutral
	19
	19.0%

	Strongly Agree
	11
	11.0%

	Disagree
	4
	4.0%

	Strongly Disagree
	3
	3.0%

	Total
	100
	100%


Source: field survey, 2025
63.0% of respondents agree that they have seen immoral content on Facebook, confirming the platform’s role in exposing users to such material.
Table 16: Facebook sometimes promotes behaviors that go against my moral values.

	Response
	Frequency
	Percentage (%)

	Agree
	52
	52.0%

	Neutral
	17
	17.0%

	Strongly Agree
	17
	17.0%

	Disagree
	12
	12.0%

	Strongly Disagree
	2
	2.0%

	Total
	100
	100%


Source: field survey, 2025
A total of 52.0% of respondents agree that Facebook promotes behaviors that go against their moral values, suggesting the presence of ethically questionable content.
Table 17: The content I see on Facebook influences my perception of what is right or wrong.

	Response
	Frequency
	Percentage (%)

	Agree
	39
	39.0%

	Disagree
	32
	32.0%

	Neutral
	26
	26.0%

	Strongly Agree
	2
	2.0%

	Strongly Disagree
	1
	1.0%

	Total
	100
	100%


Source: field survey, 2025
While 39.0% agree, 32.0% disagree, and 26.0% remain neutral, suggesting that Facebook’s influence on moral judgment is mixed but significant.
Table 18: I use Facebook more for entertainment than for academic purposes.

	Response
	Frequency
	Percentage (%)

	Agree
	52
	52.0%

	Neutral
	19
	19.0%

	Strongly Agree
	15
	15.0%

	Disagree
	11
	11.0%

	Strongly Disagree
	3
	3.0%

	Total
	100
	100%


Source: field survey, 2025
The majority (52.0%) agree they use Facebook more for entertainment, reinforcing the platform’s recreational role among students.
Table 19: I feel pressured by peers on Facebook to conform to certain behaviors.

	Response
	Frequency
	Percentage (%)

	Disagree
	38
	38.0%

	Neutral
	29
	29.0%

	Agree
	22
	22.0%

	Strongly Disagree
	6
	6.0%

	Strongly Agree
	5
	5.0%

	Total
	100
	100%


Source: field survey, 2025
While 38.0% disagree that they feel pressured by peers on Facebook, 27.0% do feel some degree of pressure, which could indicate peer-driven behavioral influence.
Table 20: Using Facebook has led me to engage in or consider actions I normally wouldn't.

	Response
	Frequency
	Percentage (%)

	Disagree
	44
	44.0%

	Neutral
	25
	25.0%

	Agree
	25
	25.0%

	Strongly disagree
	6
	6.0%

	Total
	100
	100%


Source: field survey, 2025
While a quarter of respondents admitted Facebook has influenced their actions (25.0%), the majority (44.0%) disagree, suggesting resilience against behavioral influence.
Table 21: There should be more regulation of immoral content on Facebook.

	Response
	Frequency
	Percentage (%)

	Agree
	51
	51.0%

	Strongly agree
	24
	24.0%

	Disagree
	13
	13.0%

	Neutral
	9
	9.0%

	Strongly disagree
	3
	3.0%

	Total
	100
	100%


Source: field survey, 2025
Most respondents (75.0%) support increased regulation, showing a clear concern for the moral impact of online content.
Table 22: I believe Facebook can negatively affect young people's values.

	Response
	Frequency
	Percentage (%)

	Agree
	44
	44.0%

	Strongly agree
	23
	23.0%

	Neutral
	21
	21.0%

	Disagree
	12
	12.0%

	Total
	100
	100%


Source: field survey, 2025
A combined 67.0% either agree or strongly agree that Facebook can negatively affect youth values, highlighting widespread concern.
Table 23: Despite its flaws, Facebook is still beneficial for communication and learning.

	Response
	Frequency
	Percentage (%)

	Agree
	49
	49.0%

	Strongly agree
	36
	36.0%

	Neutral
	12
	12.0%

	Disagree
	2
	2.0%

	Strongly disagree
	1
	1.0%

	Total
	100
	100%


Source: field survey, 2025
An overwhelming 85.0% acknowledge Facebook's utility despite moral concerns, indicating a recognition of its educational and communicative strengths.
4.2 ANALYSIS OF RESEARCH QUESTIONS

Research Question One:

How often do polytechnic students use Facebook, and why? What makes them use it the way they do?

From the findings, it’s clear that most students use Facebook very frequently—some use it daily, others weekly. The main reason students go on Facebook is for entertainment. About 46% said they use it to have fun, relax, and enjoy themselves. Other students use it to get news or updates (16%) and to chat or interact with friends (14%). Very few mentioned using it for academic purposes. The way students use Facebook is mostly influenced by how easy it is to access on their phones and the influence of their friends who also use it regularly.

Research Question Two:

How do students feel about the way Facebook affects their moral values and behavior? What are the good and bad sides of Facebook when it comes to their morals?

Many students feel that Facebook has not affected their morals directly. Around 63% said it didn’t change how they behave or what they believe in. However, a good number—about 29%—said it had influenced them in one way or another. Also, over half of the students agreed that Facebook sometimes encourages behaviors that go against their personal values. On the positive side, a lot of students (85%) said Facebook is useful for learning, getting information, and staying in touch with others. So while some worry about its bad sides, they also see its benefits.

Research Question Three:

What kind of things on Facebook do students think lead to immoral behavior? How do they deal with these things when they see them?

A large number of students (84%) admitted they often come across immoral content on Facebook. This includes things like nudity, foul language, and posts that promote bad behavior. When they see these things, some students just ignore or block them, while others said they think Facebook should do more to stop such content. Even though most try to avoid it, a few students confessed that this type of content has affected them. This shows that not everyone reacts the same way, and more guidance may help.

Research Question Four:

How does peer pressure and the social environment on Facebook affect students’ decisions and actions? How do they try to balance their values with their online image and relationships?

Peer pressure exists, but it's not a big deal for everyone. About 47% said their friends only slightly influence their decisions online, while 27% said they feel no pressure at all. However, 22% said they do feel pressure to behave or present themselves in a certain way because of their friends or followers. Some students said they sometimes go along with trends even if it goes against their morals. Still, many also said they try their best to stick to their values, no matter what others are doing online.

4.3 DISCUSSION OF FINDINGS

The findings of this study reveal significant insights into how Facebook is perceived and utilized among students of Kwara State Polytechnic, particularly regarding its potential role in promoting immoral content and influencing moral standards.

The data indicates that Facebook is widely used by students, with entertainment being the most prominent reason for use (46.0%), followed by accessing news and information (16.0%), and socializing (14.0%). This suggests that while Facebook has informative and social utility, its primary attraction among students is leisure and amusement.

A substantial majority (84.0%) of respondents admitted to encountering immoral content—such as nudity, violence, or inappropriate language—on Facebook. Despite this, 63.0% of respondents reported that Facebook had not influenced their moral behavior, indicating that exposure does not necessarily translate into behavioral change. However, 29.0% believed that Facebook had influenced their morals, which is a considerable portion and cannot be overlooked.

Peer interaction on Facebook had a limited impact on most students, with 47.0% indicating only slight influence, and 27.0% claiming no influence at all. However, 22.0% reported feeling pressured by their peers to conform to certain online behaviors. This highlights that while peer influence may not be dominant, a minority are still affected by online social dynamics.

Several questions addressed how Facebook content aligns or clashes with users’ moral values. Over 63.0% of respondents agreed or strongly agreed that they had seen immoral content on Facebook, and 52.0% agreed that the platform sometimes promotes behaviors contrary to their moral values. Additionally, 39.0% admitted that what they see on Facebook influences their perceptions of right and wrong, a finding that points to Facebook's subtle shaping of moral frameworks for a notable portion of users.

When asked about the platform’s purpose, 52.0% of respondents agreed that they used Facebook more for entertainment than for academics, reinforcing the idea that the platform primarily serves a recreational function. However, many also acknowledged its communicative and educational benefits—85.0% agreed or strongly agreed that Facebook is still beneficial for learning and connection.

Respondents expressed a clear concern about the moral impact of Facebook on young people. A combined 75.0% agreed or strongly agreed that there should be more regulation of immoral content, and 67.0% believed that Facebook negatively affects young people’s values. These findings support the perception that Facebook can be a vehicle for moral erosion if not properly managed.

The study reveals a dual perception of Facebook among polytechnic students: while it is embraced as a tool for communication and entertainment, it also poses moral risks. Although many students claim they are not personally influenced, the general concern about immoral content, peer pressure, and value erosion is evident. This calls for a balanced approach that promotes digital literacy and encourages responsible use of social media among youths.
CHAPTER FIVE

SUMMARY, CONCLUSION AND RECOMMENDATIONS 

5.1 SUMMARY 

This research study is based on the audience perception of the influence of Facebook as a tool of immoralities among polytechnic undergraduate, as it is aimed at examining the frequency and nature of Facebook usage among polytechnic undergraduate students, and the factors that influence their usage patterns.

It explores the perceptions and attitudes of polytechnic undergraduate students regarding the impact of Facebook on their moral values, such as honesty, integrity, respect, responsibility, and empathy.

The study seeks to identify specific instances or content on Facebook that are perceived by polytechnic undergraduate students as contributing to immoral behaviors, such as cheating, lying, bullying, cybercrime, and sexual misconduct.

Likewise, to investigate the role of peer influence and social dynamics on Facebook in shaping the moral choices and actions of polytechnic undergraduate students.

This research work is divided into five chapters, which the chapters revealed steps approached for easy presentation of the research content. 

Chapter one focused on the background of the study, statement of the problem, research Objectives, research questions, significance of the study scope of the study and definition of the terms.

Chapter two of this research work explained the conceptual framework with the theoretical framework of Social Identity Theory, Social Learning Theory and Cultivation Theory . It also clearly explained the empirical review (review of related studies) as it unveil different individuals’ work that are related to the studies.

Chapter three of this research work contains research Methodology adopted in the study, population of the study (Polytechnic Undergraduate Students) sample size which is one hundred respondents and sampling technique is simple random sampling, while the research used questionnaire as the instrument for data collection amidst the sampling size. It also stated the validity and reliability of the instrument, as well as it stated the method of data analysis.

Chapter four explained how data gathered were Analyzed for proper understanding, it also contained how data were represented. Also it explains how research questions were Analyzed and provided discussion of the findings.

Chapter five clearly summarize the chapters from chapter one to Chapter four, it also contained conclusion and recommendations of the study.

5.2 CONCLUSION 

The comprehensive analysis of Facebook’s role in the lives of polytechnic undergraduates has revealed a nuanced and multiple influence on their daily routines, social interactions, and moral compass. The platform, deeply ingrained in the students’ lifestyle, serves as a virtual meeting ground, an information hub, and a space for self-expression. The predominance of users within the 21-23 age bracket underscores the critical role of Facebook during a pivotal stage of young adulthood, where identity formation and peer relationships are paramount.

The study’s findings highlight the significant impact of Facebook on shaping the students’ moral values and behaviors. It is evident that the platform is not merely a passive backdrop but an active participant in the ethical discourse of its users. The encounters with content that challenges their moral beliefs serve as a catalyst for reflection and, at times, action. The diverse strategies employed by students to manage such content reflect their resilience and adaptability in the face of ethical dilemmas presented in the digital realm.

Furthermore, the research sheds light on the social dynamics at play within Facebook, where peer influence emerges as a powerful force in guiding moral choices. The students’ efforts to conform to group norms, while maintaining their individual moral standards, illustrate the delicate balance they strive to achieve in their online personas. This balance is not without its challenges, as the desire for acceptance and the maintenance of social bonds can sometimes lead to compromises in personal values.

The conclusion drawn from this study Is that Facebook, with its vast reach and deep penetration into the students’ lives, holds both the potential to enrich and the risk to detract from their moral development. As the digital landscape continues to evolve, it becomes increasingly important for users, educators, and policymakers to recognize the profound effects that social media platforms can have on the youth. It is imperative that concerted efforts be made to harness the positive aspects of these platforms while mitigating their negative impacts.

In these findings, the study calls for a proactive approach to social media education, advocating for a curriculum that includes digital ethics, critical thinking, and responsible online conduct. By empowering students with the knowledge and tools to navigate the complexities of the digital world, we can foster a generation of discerning and ethical digital citizens.

5.3 RECOMMENDATIONS

Based on the findings, the following recommendations are proposed to enhance the positive impact of Facebook on polytechnic undergraduates and to mitigate potential negative influences:

1. Educational Workshops: Institutions should organize workshops to educate students on responsible social media usage, focusing on discerning and managing content that may affect their moral values.

2. Digital Literacy Programs: Implement digital literacy programs that equip students with skills to critically evaluate online content and understand the implications of their digital footprint.

3. Peer Mentorship Initiatives: Encourage peer mentorship programs where senior students guide younger ones on balancing online engagement with moral and ethical considerations.

4. Counseling Services: Provide accessible counseling services to help students who may be negatively affected by online interactions or peer pressure on social media platforms.

5. Research and Monitoring: Conduct ongoing research to monitor the evolving trends in social media usage and its effects on student behavior, adjusting educational strategies accordingly.

6. Parental Guidance: Engage parents in understanding the social media background to better support their children in making informed and ethical online choices.

7. Collaboration with Social Media Platforms: Seek collaboration with social media platforms to create a safer online environment that promotes positive content and reduces exposure to harmful material.

Therefore, it imperative that implementation of these recommendations, educational institutions can foster an environment where social media serves as a tool for positive personal and moral development, rather than a hindrance.
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APPENDIX

QUESTIONNAIRE
INSTRUCTION: Please tick (√) the answer which you consider as most appropriate. The questionnaire is divided into three parts: Section A, Section B, and Section C.
Section A: Respondent Data
1. Age Range:

   [ ] 16–20    [ ] 21–25    [ ] 26–30    [ ] 31 and above

2. Gender:

   [ ] Male    [ ] Female    [ ] Other

3. Department: ___________________________

4. Level:

   [ ] ND I    [ ] ND II    [ ] HND I    [ ] HND II

5. How long have you been using Facebook?

   [ ] Less than 1 year    [ ] 1–2 years    [ ] 3–4 years    [ ] More than 4 years

Section B: Research Questions
6. How often do you use Facebook?

   [ ] Rarely    [ ] Occasionally    [ ] Frequently    [ ] Very Frequently

7. What are your main reasons for using Facebook? (You may tick more than one)

   [ ] Entertainment    [ ] Education    [ ] Socializing    [ ] News/Information    [ ] Others: _____________

8. Have you come across immoral content on Facebook?

   [ ] Yes    [ ] No

9. Do you believe Facebook has influenced your moral values or behavior?

   [ ] Yes    [ ] No    [ ] Not Sure

10. How do your peers on Facebook influence your behavior or opinions?

   [ ] Not at all    [ ] Slightly    [ ] Moderately    [ ] Greatly    [ ] Extremely

Section C: Please indicate the extent to which you agree or disagree with the following statements:
	S/N
	Statement
	SA
	A
	N
	D
	SD

	1
	Facebook has become a daily part of my routine.
	[ ]
	[ ]
	[ ]
	[ ]
	[ ]

	2
	I have seen immoral content (e.g., nudity, violence) while using Facebook.
	[ ]
	[ ]
	[ ]
	[ ]
	[ ]

	3
	Facebook sometimes promotes behaviors that go against my moral values.
	[ ]
	[ ]
	[ ]
	[ ]
	[ ]

	4
	The content I see on Facebook influences my perception of what is right or wrong.
	[ ]
	[ ]
	[ ]
	[ ]
	[ ]

	5
	I feel pressured by peers on Facebook to conform to certain behaviors.
	[ ]
	[ ]
	[ ]
	[ ]
	[ ]

	6
	Using Facebook has led me to engage in or consider actions I normally wouldn't.
	[ ]
	[ ]
	[ ]
	[ ]
	[ ]

	7
	I use Facebook more for entertainment than for academic purposes.
	[ ]
	[ ]
	[ ]
	[ ]
	[ ]

	8
	I believe Facebook can negatively affect young people's values.
	[ ]
	[ ]
	[ ]
	[ ]
	[ ]

	9
	There should be more regulation of immoral content on Facebook.
	[ ]
	[ ]
	[ ]
	[ ]
	[ ]

	10
	Despite its flaws, Facebook is still beneficial for communication and learning.
	[ ]
	[ ]
	[ ]
	[ ]
	[ ]
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