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CHAPTER ONE
INTRODUCTION
1.1 	BACKGROUND OF THE STUDY
In recent years, the proliferation of social media platforms has fundamentally transformed how people communicate and access information. Among these platforms, X (formerly known as Twitter) and YouTube have emerged as significant tools for communication, both globally and in Nigeria. X, a microblogging platform, allows users to share short, real-time updates and engage in public discourse, while YouTube has become the dominant platform for video sharing and content creation, fostering new avenues for education, entertainment, and social interaction. The growth and widespread adoption of these platforms have made them vital in shaping public opinion, influencing political discourse, and facilitating social movements, particularly in regions like Nigeria, where traditional media channels are often limited by accessibility and resources. In Nigeria, social media has become a critical tool for communication, particularly in engaging younger demographics, who are more likely to use platforms like X and YouTube for personal, political, and social engagement. Kwara State, located in the north-central region of Nigeria, is no exception to this trend. With increasing internet penetration, mobile device usage, and growing access to broadband services, residents of Kwara State have increasingly turned to social media platforms for news, entertainment, political information, and even community organizing. Social media, particularly X and YouTube, have also become crucial in bridging gaps between government institutions and the public, providing spaces for civic engagement and information dissemination.
However, despite the rising use of these platforms, there is limited research on how X and YouTube function specifically as communication tools in Kwara State. While social media is frequently studied in the broader Nigerian context, a more localized investigation is needed to understand the unique ways these platforms are being used in Kwara. This study seeks to fill this gap by exploring the role of X and YouTube in communication within the state, particularly in terms of public opinion, political participation, social interaction, and information dissemination. The findings of this study are important for understanding how digital communication is evolving in Kwara and how these platforms can be optimized to better serve the people of the state, especially in areas like governance, education, and community development. By examining the usage patterns, effectiveness, and challenges of using X and YouTube as communication platforms in Kwara, this study aims to contribute to the broader discourse on social media's role in regional communication in Nigeria. It will provide insights into the potential of these platforms to shape public attitudes, facilitate civic engagement, and enhance communication between the government and citizens.
In recent years, the integration of social media into everyday life has revolutionized communication practices worldwide. With the advent of platforms such as X (formerly Twitter) and YouTube, individuals now have unprecedented access to global and local information, as well as the ability to participate in public dialogue. X, known for its real-time nature and brief character limit, encourages fast-paced, frequent interactions that make it an ideal platform for news dissemination, political debates, and rapid social commentary. YouTube, on the other hand, provides a platform for video content creation, fostering an environment where individuals and organizations can share in-depth information through tutorials, news broadcasts, entertainment, and more. Both platforms have proven to be powerful tools for communication, not only in urban centers but also in smaller towns and rural areas, where traditional forms of media may have limited reach. In Nigeria, social media has increasingly become a key platform for communication, particularly for younger, tech-savvy populations who use it for multiple purposes such as staying informed, expressing opinions, networking, and even organizing social movements. The rapid adoption of mobile technology and the expansion of internet infrastructure have made social media more accessible, even in regions like Kwara State, where previously the reach of traditional media outlets was limited. Historically, radio, television, and print media have been the dominant communication tools in Kwara State, but the rise of social media platforms has introduced new dynamics in how information is shared and consumed. Kwara State, with its diverse population and mixed urban-rural setting, offers a unique case for studying the impact of social media communication, as it encompasses both modern, urbanized areas like Ilorin and more rural, less-connected communities in its surrounding regions.
The increasing reliance on platforms like X and YouTube in Kwara has been particularly evident in political communication, where citizens now actively participate in public discourse, engage with political candidates, and express opinions on national and local governance issues. During election periods, for example, X has been a critical space for political candidates to directly engage with voters, share their political messages, and respond to current events. YouTube, with its ability to host longer-form content, has also emerged as an important platform for political campaigns, as well as for spreading educational content and social advocacy. Moreover, these platforms have become essential in the realms of business, education, and community engagement. Entrepreneurs in Kwara State have turned to YouTube to promote their businesses and create marketing content, while educators use these platforms to share instructional materials and resources. In communities across the state, YouTube has become an accessible tool for individuals to learn new skills, participate in discussions, and create content that reflects their personal or cultural narratives. X, with its focus on real-time updates and trending topics, allows Kwara residents to join conversations on a wide range of issues, from local events to global happenings.
However, while the potential of X and YouTube as communication tools in Kwara State is clear, several challenges remain. These include issues such as the digital divide, where limited access to reliable internet and technology impedes the ability of some communities to fully participate in online communication. Additionally, misinformation and the spread of false narratives on these platforms have raised concerns about the credibility of the information shared, especially in politically charged environments. The challenge of ensuring digital literacy also persists, as not all residents are equipped with the skills to navigate these platforms effectively or critically evaluate content. In light of these challenges, this study seeks to explore the effectiveness and limitations of X and YouTube as communication platforms in Kwara State. The findings will help to better understand how these platforms are being used, the extent to which they are shaping public opinion, and the role they play in political, social, and economic discourse within the state. Moreover, this study will provide insights into the barriers that may hinder effective communication via these platforms and offer recommendations for how they can be better utilized to serve the people of Kwara State. This research will contribute to the growing body of literature on social media and regional communication in Nigeria, highlighting the importance of digital platforms in shaping the future of communication in diverse regions.
The growing role of social media platforms like X (formerly Twitter) and YouTube has become an integral part of communication dynamics across the world, and Nigeria is no exception. With the ever-increasing use of mobile phones and internet connectivity, social media has evolved from being a tool for personal interaction to a powerful mechanism for political participation, business promotion, entertainment, and social change. In Kwara State, the rapid growth of digital media has opened new avenues for interaction and engagement, not only among the youth but also across various demographic groups, including business owners, political figures, and local organizations. The influence of these platforms has been particularly evident in the state’s political landscape, where politicians and government agencies are increasingly using social media to communicate directly with constituents. Political debates, policy discussions, and even grassroots mobilization now frequently take place on X, while YouTube serves as a space for more in-depth political analysis, campaign advertisements, and public speeches.
The way Kwara residents interact with X and YouTube has had a profound effect on how information is disseminated within the state. Traditionally, people relied heavily on local radio stations, newspapers, and television for information. However, the introduction of these social media platforms has drastically changed the speed and accessibility of information. In the past, news outlets controlled the flow of information, but today, residents of Kwara can access news updates in real time, engage in public conversations, and even influence political discourse directly via X. Additionally, YouTube provides an alternative space where the public can access a variety of content, from entertainment to educational materials, often produced by local creators who cater to the interests and needs of Kwara’s diverse population.
Moreover, X and YouTube have opened up new possibilities for business owners and entrepreneurs in Kwara. Small and medium enterprises (SMEs) are increasingly leveraging these platforms to promote their products and services. With the ability to create engaging content that reaches a broader audience, businesses in Kwara have been able to bypass traditional advertising channels, which may have been cost-prohibitive for them. YouTube, with its video format, provides an ideal platform for product demonstrations, tutorials, and customer testimonials, while X allows businesses to interact directly with potential customers and build brand loyalty through frequent posts and updates. In addition to business and political communication, YouTube has been a significant force in shaping education in Kwara State. With many educational institutions and individuals relying on YouTube to share lessons, instructional videos, and academic content, it has become a critical platform for knowledge dissemination. Particularly during the COVID-19 pandemic, YouTube served as an alternative to in-person learning, providing a lifeline for students and educators alike. For Kwara residents who may not have access to formal educational resources, YouTube has allowed them to learn new skills, gain knowledge, and participate in online learning communities, thus breaking down barriers to education.
However, despite the numerous advantages these platforms offer, the use of X and YouTube for communication in Kwara is not without its challenges. One of the primary barriers is the digital divide. While many residents of urban centers like Ilorin have access to high-speed internet and smartphones, people in rural areas still face challenges related to poor internet connectivity and limited access to devices. This disparity results in unequal access to the benefits these platforms provide. For instance, rural residents may be less likely to engage with online political campaigns, educational content, or business promotions due to limited internet access or lack of digital literacy. Another issue is the spread of misinformation. On X, the speed and ease with which content can be shared make it difficult to control the spread of false information. This has been particularly evident during political campaigns, where rumors, misleading messages, and sometimes harmful content can quickly go viral. Similarly, YouTube, while a platform for educational content, also hosts unverified and potentially misleading videos that may confuse viewers or contribute to the spread of false narratives. This is a significant challenge, especially in a state like Kwara, where political discourse can sometimes become polarized and contentious. Furthermore, while social media platforms like X and YouTube offer a space for self-expression, they also present challenges related to digital literacy. Many Kwara residents, particularly older generations and those with limited formal education, may not possess the skills needed to navigate these platforms effectively. This digital illiteracy limits their ability to fully engage with or benefit from the content shared on these platforms. It also contributes to a lack of awareness about issues such as privacy, online security, and misinformation, which are increasingly important in the digital age. Despite these challenges, the role of X and YouTube in communication in Kwara State remains undeniable. They have become central to how people access information, engage with political discourse, promote businesses, and learn new skills. As internet access improves and digital literacy programs are introduced, the potential for these platforms to enhance communication and foster more inclusive public participation in Kwara will only increase.
This study aims to shed light on these dynamics by investigating the extent to which X and YouTube are used for communication in Kwara State, identifying the challenges users face, and exploring how these platforms can be leveraged for greater community engagement, political participation, and social change. By providing a comprehensive analysis of the use of these platforms in Kwara, this research will contribute valuable insights into the broader discussion of social media’s role in regional communication in Nigeria. Additionally, it will offer practical recommendations for local government, businesses, and educational institutions on how to optimize the use of X and YouTube to enhance communication, promote digital literacy, and address issues related to misinformation and unequal access.
1.2 	STATEMENT OF THE PROBLEM
The advent of social media platforms such as X (formerly Twitter) and YouTube has revolutionized communication across the globe, influencing how people interact, access information, and engage with political, social, and economic discourse. In Nigeria, particularly in Kwara State, these platforms have gained significant traction, with increasing numbers of residents using them for various purposes, including political participation, business promotion, entertainment, and educational engagement. However, despite the growing popularity and importance of X and YouTube as communication tools in the state, there remains a significant gap in understanding their full impact and the challenges they present within the local context.
While much attention has been paid to the role of social media in national and urban centers in Nigeria, there is a lack of in-depth research focused on the specific ways in which X and YouTube function as communication platforms in Kwara State. The state, with its unique demographic and geographical characteristics, provides an interesting case study for the role of social media in regional communication. The growing use of these platforms raises important questions about how effectively they are being utilized by the people of Kwara for information sharing, political engagement, and community building. In particular, the effectiveness of these platforms in reaching diverse audiences, including rural communities, and their role in bridging the digital divide, remains underexplored.
One of the key concerns in the state is the unequal access to digital technologies. While residents in urban areas such as Ilorin enjoy relatively better access to the internet and mobile devices, those in more rural parts of the state often face challenges related to connectivity, infrastructure, and digital literacy. This disparity leads to an uneven distribution of the benefits that X and YouTube offer, limiting the ability of certain segments of the population to fully engage with these platforms. As a result, there is a risk of deepening the information gap between urban and rural residents, as well as exacerbating existing inequalities in access to knowledge, resources, and opportunities. Moreover, the rise of social media has introduced challenges related to misinformation and the spread of fake news, which can have significant consequences in political and social contexts. In Kwara State, where political campaigns, local governance, and public opinion play an important role in shaping the community, the unchecked spread of false information on platforms like X can influence electoral outcomes, public trust, and community relations. Similarly, YouTube, while a valuable platform for education and entertainment, also faces the challenge of hosting unverified content, which may mislead users or promote harmful ideas. Despite these issues, there is limited research on how misinformation spreads on social media platforms within Kwara State and how it affects public perception and decision-making.
Furthermore, while there is a growing body of literature on the impact of social media on communication in Nigeria, little is known about how the people of Kwara State use these platforms for civic engagement, social interaction, and public discourse. The ability of Kwara residents to effectively use X and YouTube for participatory governance, political discourse, and community engagement remains unclear. Without a thorough understanding of how these platforms are being used and the challenges faced by local users, it becomes difficult to develop effective policies and strategies that can enhance their positive impact on communication in the state. In light of these concerns, this study seeks to investigate the role of X and YouTube as communication platforms in Kwara State, with particular focus on the opportunities and challenges these platforms present. By exploring how these platforms are being used for communication, political participation, business promotion, and education, the study will provide valuable insights into how digital communication can be leveraged for the benefit of residents across the state. Additionally, it aims to examine the barriers to effective social media use, including access to technology, digital literacy, and the spread of misinformation, and offer recommendations for overcoming these challenges to maximize the potential of X and YouTube as tools for communication in Kwara State.
Despite the potential benefits of X (formerly Twitter) and YouTube as communication tools, there are significant challenges that undermine their effectiveness in Kwara State. One of the primary issues is the uneven distribution of internet access across the state. While urban centers like Ilorin benefit from relatively reliable internet connectivity and modern technology infrastructure, rural areas in Kwara often struggle with limited access to high-speed internet, mobile devices, and even basic connectivity. This digital divide creates a situation where residents in rural communities are excluded from fully participating in the digital discourse that takes place on X and YouTube, hindering their ability to engage in political debates, access educational content, or participate in social movements. The limited access to the internet not only restricts the flow of information but also exacerbates existing inequalities in the distribution of resources and opportunities in the state. Another critical issue that has emerged with the rise of social media in Kwara State is the spread of misinformation and fake news. X, with its character limit and real-time nature, is a platform where misinformation can spread quickly, reaching a wide audience before it can be verified or corrected. This has significant implications for political engagement in the state, particularly during election seasons, when misleading information can easily manipulate public opinion, fuel distrust, and disrupt the democratic process. Similarly, YouTube, as a platform for longer-form video content, can also be a breeding ground for false or misleading videos that influence people's perceptions of local issues, political candidates, or social events. The challenge of combating misinformation in the digital age is particularly pronounced in Kwara, where there may be limited media literacy among certain segments of the population, making it difficult for individuals to discern fact from fiction. Moreover, the issue of digital literacy remains a major barrier to effective communication through X and YouTube. While younger people in Kwara are generally more adept at navigating these platforms, older generations and individuals with limited education may struggle to effectively engage with the content or use these platforms for meaningful communication. This digital illiteracy impedes the ability of these groups to access important information, participate in online political discussions, or take advantage of educational resources available on YouTube. Without adequate digital literacy training and awareness, many residents may miss out on the opportunity to use these platforms for personal growth, social engagement, and political participation.
Another problem stems from the lack of regulation and control over content on these platforms. While social media platforms have made great strides in moderating harmful content, they remain largely unregulated in many countries, including Nigeria. In Kwara State, this lack of regulation can allow harmful, inappropriate, or misleading content to proliferate unchecked, contributing to societal divisions and spreading harmful ideologies. For example, hate speech, political propaganda, and discriminatory content can be easily disseminated, undermining efforts to foster unity and understanding in the state. Additionally, the anonymity provided by these platforms can lead to cyberbullying, harassment, and other forms of online abuse that disrupt positive and constructive communication. The effectiveness of X and YouTube as communication platforms in Kwara State also faces challenges related to content creation and consumption. While both platforms offer significant opportunities for residents to express themselves and engage with diverse topics, not all individuals have the skills or resources to create content that resonates with broader audiences. Content creation on YouTube, for instance, requires knowledge of video production, editing, and sometimes even access to specialized equipment, which may be out of reach for many potential creators in Kwara. Similarly, while X allows for text-based interaction, creating compelling and influential posts requires an understanding of the platform's culture, audience engagement strategies, and how to use hashtags and trends effectively. Without these skills, users may struggle to make their voices heard, limiting the potential of social media as a tool for community engagement and public dialogue.
Furthermore, the use of social media for business promotion and entrepreneurship in Kwara is still in its early stages. While some businesses in urban areas have successfully utilized X and YouTube to expand their reach, many local entrepreneurs remain unaware of the potential these platforms offer for growth. The lack of training in digital marketing, online branding, and content creation often means that small businesses miss out on opportunities to connect with customers, increase sales, or grow their brands online. Moreover, without targeted interventions from government or private institutions to educate businesses about the benefits of social media, these platforms remain underutilized for economic development in Kwara.
In light of these issues, it is essential to explore how X and YouTube are shaping communication in Kwara State and identify the barriers to their effective use. Without addressing these challenges, the true potential of these platforms to enhance public participation, foster democratic engagement, and facilitate economic and educational development in Kwara will remain untapped. Therefore, this study will seek to investigate the extent to which these platforms are being used for various forms of communication, identify the obstacles that hinder their effective use, and propose solutions for overcoming these challenges. By understanding the specific needs, concerns, and opportunities related to social media in Kwara State, this research aims to provide insights that can help policymakers, businesses, and educators maximize the potential of X and YouTube to improve communication and foster greater social and political engagement across the state.


1.3	OBJECTIVES OF THE STUDY
1. To assess the usage patterns of X and YouTube as communication platforms in Kwara State.
2. To identify the challenges hindering the effective use of X and YouTube in Kwara State
3. To evaluate the role of X and YouTube in political and public communication in Kwara State
4. To explore the potential of X and YouTube for educational and economic development in Kwara State

1.4 	RESEARCH QUESTIONS
1. How are X (formerly Twitter) and YouTube being used as communication platforms in Kwara State?
2. What challenges do residents of Kwara State face in effectively utilizing X and YouTube as communication tools?
3. What role do X and YouTube play in political communication and public discourse in Kwara State?
4. How can X and YouTube contribute to educational and economic development in Kwara State?

1.5 	SIGNIFICANCE OF THE STUDY
This study on the role of X (formerly Twitter) and YouTube as communication platforms in Kwara State is significant as it addresses the evolving influence of social media in shaping communication patterns, fostering development, and driving social and economic change within the state. By focusing on these platforms, the study highlights their potential and challenges, providing valuable insights to various stakeholders.
First, the study contributes to academic knowledge by expanding the body of literature on social media usage in Nigeria, particularly within a regional and localized context. Most existing research focuses on urban centers or offers a nationwide perspective, often overlooking the unique dynamics of states like Kwara. This study fills that gap by providing a detailed analysis of how X and YouTube are used for communication and their impact on the socio-political and economic landscape in Kwara State. Furthermore, the research is significant for policymakers and government agencies in Kwara State and beyond. It sheds light on critical issues such as the digital divide, misinformation, and the challenges of digital literacy, which hinder effective communication through these platforms. By identifying these barriers, the study provides evidence-based recommendations to improve internet infrastructure, enhance digital literacy programs, and develop policies to combat the spread of misinformation. Such interventions are crucial for fostering an inclusive and informed digital society.
The study also benefits businesses and entrepreneurs in Kwara State. Social media platforms like X and YouTube have become powerful tools for marketing, branding, and customer engagement. However, many local businesses may lack the knowledge or resources to leverage these platforms effectively. This research highlights the opportunities these platforms present for economic growth and identifies strategies to overcome challenges, enabling businesses to maximize their reach and competitiveness in the digital economy. In addition, the study has implications for political engagement and civic participation. X and YouTube are increasingly being used for political discourse, election campaigns, and public debates. By examining their role in fostering transparency, accountability, and community involvement, the research provides valuable insights for political actors, civil society organizations, and citizens on how to use these platforms to strengthen participatory governance and democracy in Kwara State. From an educational perspective, the study emphasizes the potential of X and YouTube as tools for learning and skill acquisition. These platforms offer vast resources for knowledge sharing and professional development, which can benefit students, educators, and community members. By exploring how these platforms are used for educational purposes, the study informs strategies to enhance their role in advancing education and community development in Kwara State.
Lastly, the study addresses challenges associated with social media usage, such as the spread of misinformation, unequal access to digital resources, and issues of online harassment. By providing practical recommendations to tackle these challenges, the research supports advocacy groups, media organizations, and technology providers in promoting responsible and effective use of social media platforms. This study is of academic, practical, and societal importance. It not only contributes to understanding the use of X and YouTube as communication tools in Kwara State but also informs policies, supports businesses, and promotes social and educational development. By addressing key challenges and opportunities, the research aims to enhance the positive impact of these platforms on communication and overall development in the state.

1.6 SCOPE OF THE STUDY
The scope of this study is centered on the role of X (formerly Twitter) and YouTube as communication platforms in Kwara State, Nigeria. It explores how these platforms are used for various purposes, including information sharing, political engagement, business promotion, education, and community interaction. The study delves into both the opportunities and challenges associated with the use of these platforms, providing a comprehensive understanding of their impact on communication within the state. Geographically, the study is limited to Kwara State, which is representative of a blend of urban and rural communities. The study covers key urban areas like Ilorin, where internet access and social media usage are higher, as well as rural areas where digital adoption may face challenges due to infrastructure and digital literacy limitations. This geographic focus ensures that the study captures a holistic view of how X and YouTube are used across diverse demographic and socioeconomic groups within the state. Thematically, the study examines several critical dimensions of social media usage. It investigates how X and YouTube facilitate communication for political participation, civic engagement, and community mobilization. The study also explores how businesses and entrepreneurs leverage these platforms for marketing, branding, and reaching broader audiences. Additionally, it evaluates the educational role of YouTube in providing access to learning materials, skill acquisition, and professional development for residents of Kwara State.
In terms of challenges, the study focuses on barriers such as limited internet connectivity, digital illiteracy, the digital divide between urban and rural areas, and the prevalence of misinformation on these platforms. It also examines the effectiveness of efforts to address these challenges, such as digital literacy programs, content regulation, and strategies for improving internet access in underserved communities. Demographically, the study considers a wide range of users, including students, educators, business owners, political actors, and civil society organizations, to understand how different groups interact with X and YouTube. Special attention is given to the varying experiences of users based on factors such as age, gender, education, and location, which influence their access to and utilization of these platforms. Temporally, the study is grounded in current trends and practices, capturing the most recent dynamics of social media usage in Kwara State. It focuses on the period during which X and YouTube have become dominant platforms in communication, emphasizing their evolving role in the digital age. The study is broad enough to cover multiple aspects of social media use in Kwara State while remaining focused on the role of X and YouTube as communication tools. By exploring their benefits, challenges, and diverse applications, the research aims to provide a nuanced understanding of how these platforms are shaping communication, development, and social interactions in Kwara State.
1.7 DEFINITION OF TERMS
X (formerly Twitter): A social media platform primarily designed for sharing short text-based messages called "posts" or "tweets," along with multimedia content such as images, videos, and links. X is widely used for news dissemination, political engagement, and real-time interaction among users.
YouTube: A video-sharing platform where users can upload, view, and share video content. It is commonly used for entertainment, education, business promotion, and community engagement, offering a wide range of videos from tutorials to documentaries.
Communication Platform: A digital medium or tool that facilitates the exchange of information, ideas, and messages among individuals or groups. In this study, X and YouTube are analyzed as platforms for communication in Kwara State.
Kwara State: A state located in the North-Central region of Nigeria, known for its mix of urban and rural communities. It serves as the geographical focus of this study, representing diverse socioeconomic and technological dynamics.
















CHAPTER TWO
LITERATURE REVIEW
2.1 	CONCEPTUAL REVIEW
2.1.1	Global Context of X and YouTube as Communication Tools
X (formerly Twitter) and YouTube have revolutionized global communication, serving as critical tools for information exchange, public discourse, and cultural interaction. These platforms transcend geographical and cultural boundaries, enabling individuals, organizations, and governments to engage with diverse audiences in real-time and at scale.
X (Formerly Twitter): A Global Communication Catalyst
X is widely recognized as a hub for real-time communication and information dissemination. Its defining features—brevity, immediacy, and interactivity—make it a powerful tool for sharing news, promoting discourse, and fostering global connectivity. For instance, during global crises like natural disasters or political upheavals, X has been instrumental in providing live updates and coordinating humanitarian responses. As Palen and Anderson (2016) noted, the platform plays a pivotal role in crisis informatics by enabling rapid information sharing and collaboration among affected populations and responders.
In the political sphere, X has significantly shaped activism and public discourse. Movements such as the Arab Spring and #BlackLivesMatter have leveraged the platform to amplify marginalized voices and organize large-scale protests (Tufekci, 2017). Politicians and public figures also use X to communicate directly with citizens, bypassing traditional media gatekeepers. This direct engagement fosters transparency but also raises concerns about misinformation and polarization (Bakshy et al., 2015).
YouTube: A Platform for Visual Communication
YouTube, the world’s largest video-sharing platform, has profoundly impacted global communication through its rich multimedia capabilities. With over 2 billion monthly active users as of 2023, YouTube facilitates the creation and consumption of video content across diverse domains, including education, entertainment, and advocacy (Statista, 2023). Its accessibility and user-friendly interface have democratized content creation, allowing individuals from all walks of life to share their stories and expertise with a global audience.
The platform has become a cornerstone for educational outreach and skill development. Channels like Khan Academy and TED provide free access to high-quality educational resources, reducing barriers to learning for millions worldwide (Pappano, 2012). Similarly, YouTube's role in professional development is evident in the proliferation of tutorials and instructional videos, enabling users to acquire new skills at their convenience.
From an entertainment perspective, YouTube has transformed the way audiences consume content, offering diverse genres and catering to niche interests. It also serves as a space for cultural exchange, showcasing traditions, art forms, and languages from around the globe (Lobato, 2016). However, its algorithm-driven recommendations have faced criticism for amplifying echo chambers and promoting extremist content (Ribeiro et al., 2020).
Challenges and Critiques
While X and YouTube have enhanced global communication, they are not without challenges. Misinformation, hate speech, and algorithmic biases are prevalent issues on both platforms. These challenges often exacerbate social and political tensions, as seen in the proliferation of conspiracy theories during the COVID-19 pandemic (Cinelli et al., 2020). Additionally, the digital divide limits the accessibility of these platforms in low-income regions, hindering their potential as tools for inclusive global communication.
X as a Platform for Global Real-Time Interaction
X, formerly Twitter, has established itself as an indispensable tool for real-time global communication. Its use during major world events, such as natural disasters, political elections, and global protests, highlights its unique ability to disseminate information instantaneously. For instance, during the Fukushima nuclear disaster in 2011, X was utilized extensively to share updates, organize rescue efforts, and provide support to affected individuals (Murthy, 2013). Such events demonstrate how X operates as a digital public sphere, where individuals can connect, share, and act collectively.
The platform also plays a significant role in amplifying the voices of marginalized communities. Hashtags like #MeToo and #EndSARS have demonstrated X’s power to unite individuals across borders around shared causes. These movements gained global attention because of X’s capacity to connect people in different regions, fostering solidarity and collective action (Tufekci, 2017). However, this same feature has made X a breeding ground for misinformation and hate speech, often necessitating stronger content moderation policies.
X has also reshaped corporate communication and customer engagement globally. Businesses utilize the platform to build their brands, engage directly with customers, and manage public relations crises. This shift has enabled organizations to humanize their brands and maintain a two-way communication channel with their audience, making X an essential tool in global business communication.
YouTube’s Role in Shaping Global Communication
YouTube has become synonymous with video-based communication, offering a platform for content creation and consumption that transcends cultural and linguistic barriers. Its ability to host videos in multiple languages with subtitles has made it a truly global tool, enabling individuals and organizations to reach audiences in different parts of the world. For instance, during the COVID-19 pandemic, YouTube was widely used by governments, health organizations, and educators to share vital information and provide online learning opportunities (Ferdig et al., 2020).
Beyond education, YouTube has revolutionized global entertainment. From music videos to web series, the platform has allowed creators to bypass traditional media gatekeepers, democratizing content production and distribution. The rise of influencers and content creators, such as PewDiePie and Marques Brownlee, demonstrates how YouTube can catapult individuals into global stardom. This democratization has allowed diverse cultures and voices to find representation, contributing to cultural exchange and understanding (Lobato, 2016).
Moreover, YouTube’s potential for economic empowerment cannot be overstated. Monetization options, such as ad revenue and sponsorships, have provided content creators with opportunities to earn a livelihood while sharing their expertise or creativity. Small businesses and entrepreneurs use YouTube to showcase their products and services, reaching international audiences without significant marketing budgets. Despite its benefits, however, the platform faces criticism for promoting extremist content and enabling the spread of harmful ideologies through algorithmic recommendations (Ribeiro et al., 2020).
Synergistic Role of X and YouTube in Global Campaigns
X and YouTube often work synergistically to drive communication campaigns on a global scale. For example, during the global climate strikes led by Greta Thunberg, activists used X for real-time updates, organizing events, and amplifying messages, while YouTube served as a repository for longer-form content, such as documentaries and educational videos. This complementary relationship illustrates how these platforms can be leveraged together to enhance communication effectiveness.
In global marketing, businesses integrate the strengths of both platforms. X’s immediacy is used for promotions and engaging conversations with customers, while YouTube is leveraged for more detailed storytelling through video content. This synergy enables organizations to create comprehensive strategies that resonate across diverse platforms and audiences.
Global Challenges and Opportunities
While X and YouTube provide unprecedented opportunities for global communication, they are also at the center of debates around ethics, privacy, and regulation. Issues such as the spread of misinformation, privacy breaches, and algorithmic biases have drawn criticism from academics and policymakers alike (Cinelli et al., 2020). Additionally, access disparities due to the digital divide limit the global reach of these platforms, particularly in developing regions.
Efforts to address these challenges are ongoing. Both platforms have introduced policies and technologies aimed at curbing misinformation and harmful content. For example, YouTube has partnered with fact-checking organizations to combat fake news, while X has implemented stricter content moderation practices and labels for misleading posts. These initiatives, while imperfect, signal a growing recognition of the platforms’ responsibility in shaping global communication landscapes.

2.1.2 Social Media and Communication in Nigeria
Social media platforms like X (formerly Twitter) and YouTube have revolutionized communication in Nigeria, creating avenues for real-time interaction, cultural exchange, and public discourse. With a steadily growing internet penetration rate, Nigerians across various regions have adopted these platforms to express opinions, share experiences, and address societal issues. The use of X and YouTube has transcended entertainment, becoming vital tools for political engagement, social advocacy, and cultural preservation.
Political Communication
X plays a critical role in political communication in Nigeria, particularly in fostering transparency and civic engagement. Political actors, activists, and citizens use the platform to debate policies, criticize governance, and organize protests. For instance, during the #EndSARS protests in 2020, Nigerians leveraged X to expose police brutality, mobilize demonstrations, and attract international attention (Adegbola et al., 2022). Hashtags such as #EndSARS and #LekkiMassacre trended globally, illustrating how the platform amplifies grassroots voices.
In Kwara State, X has been employed by local government officials and activists to engage with citizens on issues such as infrastructure development, healthcare, and education. For example, hashtags like #KwaraProgress often highlight state projects and invite public feedback. This real-time interaction fosters accountability and allows residents to participate actively in governance.
Social Advocacy and Activism: Social media platforms have become indispensable for advocacy in Nigeria. YouTube, in particular, has been used to document social issues and educate the public. Non-governmental organizations (NGOs) and social advocates in Nigeria often create video content to raise awareness about gender equality, education, and public health. Channels like Stand to End Rape (STER) and She Leads Africa use YouTube to empower Nigerian women by sharing educational content and success stories.
In Kwara State, YouTube serves as a platform for local advocacy groups to showcase their initiatives, such as improving access to education in rural areas. Additionally, religious organizations in the state use YouTube to broadcast sermons and community projects, fostering social cohesion and promoting shared values.
Cultural Exchange and Preservation. YouTube has significantly contributed to the preservation and promotion of Nigeria’s rich cultural heritage. Creators from various ethnic backgrounds upload videos showcasing traditional music, dance, and storytelling, reaching global audiences. For instance, channels dedicated to Yoruba and Hausa traditions document cultural practices that might otherwise fade due to urbanization and globalization.
In Kwara State, cultural organizations and individuals use YouTube to highlight traditional ceremonies like the Durbar festival and local cuisines. These efforts not only preserve cultural heritage but also attract tourists and diaspora communities who wish to stay connected to their roots.

Despite their transformative impact, the use of X and YouTube for communication in Nigeria faces significant challenges. The digital divide remains a critical issue, as internet access is still limited in rural areas, including parts of Kwara State. Furthermore, misinformation and fake news have become pervasive, with both platforms occasionally being used to spread false narratives. The Nigerian government’s attempts to regulate social media, such as the temporary suspension of X in 2021, also highlight the tension between freedom of expression and content control (Olapegba et al., 2021). X and YouTube have emerged as powerful communication tools in Nigeria, facilitating political engagement, social advocacy, and cultural preservation. Their use in regions like Kwara State demonstrates how social media can empower local communities by fostering dialogue, accountability, and cultural pride. However, addressing challenges like the digital divide and misinformation is essential to ensure these platforms remain effective and inclusive tools for communication in Nigeria.
Educational Engagement and Professional Development
In Nigeria, social media platforms such as X and YouTube are increasingly utilized for educational purposes and professional growth. Educational institutions, instructors, and independent educators leverage these platforms to provide accessible learning materials to students across the country. For example, during the COVID-19 pandemic, schools and universities turned to YouTube to conduct virtual classes, ensuring continuity in education despite lockdown restrictions (Ferdig et al., 2020). YouTube channels like "Nigerian Scholars" and "BabaLagos Tutorials" cater specifically to Nigerian students, providing tutorials on subjects ranging from mathematics to professional certifications.
X complements these efforts by facilitating academic discussions, networking opportunities, and live updates on educational policies. Scholars, educators, and students use the platform to share research findings, academic opportunities, and career advice. For instance, hashtags like #NigerianEducation and #ASUUStrikeUpdates have been instrumental in raising awareness about challenges in Nigeria’s educational sector and advocating for reforms.
In Kwara State, both platforms have been employed to promote literacy and skill acquisition. Initiatives by local organizations and individuals often use YouTube to teach digital skills, farming techniques, and vocational crafts. This content not only empowers youths in Kwara State with employable skills but also bridges the gap in formal education, particularly in underserved communities.
Entertainment and Youth Engagement
The entertainment industry in Nigeria, often referred to as Nollywood, has significantly benefited from platforms like YouTube. Nigerian filmmakers, musicians, and comedians use YouTube as a cost-effective means of distributing their content to a global audience. Channels like "Mark Angel Comedy" and "Nollywood Movies TV" have millions of subscribers, demonstrating the platform's potential to amplify Nigeria's cultural footprint internationally.
X plays a complementary role by promoting Nigerian entertainment content through trending hashtags, fan interactions, and direct engagement with creators. For example, Nigerian artists such as Burna Boy and Davido use X to announce new projects, interact with fans, and build their brands. The platform has also enabled grassroots talents to gain visibility, as seen in the success of several viral hashtags that promote local talents.
In Kwara State, emerging artists and performers increasingly turn to YouTube and X to share their work and gain recognition. Content such as music videos, short films, and live performances is uploaded to YouTube, while X is used to interact with audiences and promote events. This trend has created a vibrant digital community for creatives in the region.
Health Communication and Public Awareness
Social media has proven to be a critical tool for health communication in Nigeria. Government agencies and health organizations use X and YouTube to disseminate vital health information, raise awareness about public health issues, and combat misinformation. Campaigns on vaccination, maternal health, and disease prevention often utilize YouTube videos in multiple Nigerian languages to ensure inclusivity.
X, with its ability to provide real-time updates, has been pivotal during health crises. During the COVID-19 pandemic, the Nigerian Centre for Disease Control (NCDC) used X to provide updates on case numbers, safety guidelines, and vaccination drives, ensuring that citizens had access to timely and accurate information (Olapegba et al., 2021).
In Kwara State, these platforms are used to address health challenges specific to the region. For instance, local health organizations create YouTube videos on topics such as malaria prevention and water sanitation, while X is used to engage directly with citizens, answer questions, and debunk health-related myths.
Economic Empowerment and Small Business Promotion
YouTube and X have become essential tools for economic empowerment in Nigeria, particularly for small and medium-sized enterprises (SMEs). Entrepreneurs use YouTube to showcase their products, provide tutorials, and build their brands. Similarly, X is employed for customer interaction, marketing, and direct sales. The platforms allow businesses to reach a broader audience at minimal costs, contributing to Nigeria's burgeoning e-commerce sector.
In Kwara State, small businesses leverage YouTube and X to promote local crafts, fashion, and agricultural products. For example, farmers use YouTube to demonstrate sustainable farming techniques, while artisans showcase their crafts to attract customers from across Nigeria and beyond. X, on the other hand, is often used for flash sales, promotional offers, and engaging with potential customers. Social media platforms like X and YouTube have become indispensable communication tools in Nigeria, influencing various aspects of society, including politics, education, health, entertainment, and commerce. Their impact is evident in both urban and rural areas, with specific examples from Kwara State highlighting their transformative potential. While challenges such as misinformation, the digital divide, and regulatory constraints persist, the growing adoption of these platforms indicates their significant role in shaping Nigeria’s communication landscape.

2.1.3 	Studies on Social Media in Kwara State
The use of social media in Kwara State has been increasingly documented in academic and professional studies, reflecting its growing role in communication, governance, business, and social interaction. As internet penetration expands across the region, platforms like X (formerly Twitter) and YouTube have been leveraged by local governments, businesses, and community groups to address local challenges and foster development.
Local Government Institutions and Social Media Use
Local government institutions in Kwara State have embraced social media platforms as tools for enhancing governance and public communication. Studies indicate that these platforms are used to engage with citizens, disseminate information, and gather feedback. For instance, a study by Olawale and Adebayo (2022) highlights how local governments in Ilorin, the state capital, use X to announce public initiatives, such as infrastructure projects and health campaigns. Platforms like X provide a direct and transparent communication channel between officials and residents, fostering a sense of accountability.
One notable example is the Kwara State Internal Revenue Service (KW-IRS), which has a strong presence on X and YouTube. These platforms are used to educate the public about tax compliance and provide updates on revenue policies. According to Agbaje and Ogunleye (2021), the digital engagement strategy of KW-IRS has led to increased public awareness of tax policies, thereby improving compliance rates.
Social Media and Local Businesses
The adoption of social media by businesses in Kwara State is well-documented, particularly among small and medium-sized enterprises (SMEs). Many businesses in the region use platforms like X and YouTube to reach broader audiences, showcase products, and enhance customer engagement. A study by Adeola et al. (2023) found that businesses in sectors such as fashion, agriculture, and hospitality leverage these platforms for marketing and direct sales. For instance, local tailors and designers often use YouTube to demonstrate their craftsmanship, while X is employed for promotional offers and real-time customer interaction.
In rural parts of Kwara State, agricultural entrepreneurs have used YouTube to share innovative farming techniques and success stories, inspiring others in their communities. Similarly, cooperatives and trade groups often employ X to coordinate activities, share market information, and lobby for policy support. These efforts have contributed to a more interconnected and resilient local economy.
Social Groups and Advocacy Efforts
Social groups in Kwara State, including non-governmental organizations (NGOs) and community associations, actively use social media for advocacy and outreach. A study by Bello and Salawu (2022) examined how local NGOs utilize YouTube to raise awareness about issues such as gender-based violence, health education, and youth empowerment. Videos produced in local languages, such as Yoruba and Nupe, ensure that messages reach diverse audiences within the state.
Social media platforms have also been instrumental in mobilizing community action. For example, during the #EndSARS protests, activists in Kwara State used X to organize rallies, share updates, and connect with protesters in other parts of Nigeria. This digital activism underscores the role of social media as a unifying force, enabling collective action beyond physical boundaries.
Educational and Religious Institutions
Educational and religious institutions in Kwara State have also integrated social media into their communication strategies. Universities and colleges in the state, such as Kwara State Polytechnic and the University of Ilorin, use YouTube to host webinars, share lectures, and showcase campus events. A report by Yusuf and Ajiboye (2021) revealed that these platforms have enhanced access to educational resources, particularly for students in remote areas.
Religious organizations, too, have embraced social media to connect with their congregations. Churches and mosques use YouTube to stream services and deliver sermons, while X is employed to share inspirational messages and announcements. These efforts not only strengthen community ties but also ensure that religious teachings reach younger, tech-savvy audiences.
Despite the growing adoption of social media in Kwara State, several challenges persist. A significant barrier is the digital divide, as access to reliable internet and affordable devices remains limited in rural areas. Moreover, studies like that of Alabi et al. (2022) point to the prevalence of misinformation and cybercrime as obstacles to effective social media use in the state.
Another concern is the lack of digital literacy among some user groups. While younger populations are adept at navigating these platforms, older individuals and those with limited education may struggle to utilize social media effectively. These challenges highlight the need for targeted interventions, such as digital literacy programs and improved internet infrastructure, to maximize the benefits of social media in Kwara State. Studies on social media use in Kwara State illustrate its transformative potential across various sectors, from governance and business to advocacy and education. Platforms like X and YouTube have become essential tools for communication, enabling local institutions and groups to connect with broader audiences and address pressing issues. However, overcoming challenges such as digital exclusion and misinformation is critical to ensuring that these platforms fulfill their potential as drivers of sustainable development in the state.
Youth Engagement and Empowerment through Social Media
Social media platforms have played a pivotal role in youth engagement and empowerment in Kwara State. The youth population, being the most active users of social media, has utilized platforms like X (formerly Twitter) and YouTube for networking, skill acquisition, and societal impact. Studies have revealed that many young people in the state use YouTube to access educational tutorials, learn digital skills, and explore entrepreneurship. For instance, a study by Ogunlola et al. (2023) highlighted that over 60% of students surveyed at Kwara State Polytechnic accessed YouTube for free coding classes, graphic design tutorials, and small business strategies.
X has also emerged as a platform for youth activism and expression in Kwara State. Young individuals often participate in national and local discussions through trending hashtags, amplifying their voices on issues such as unemployment, education reforms, and security. During the #EndSARS protests, youth in Kwara used X not only to mobilize physical protests but also to engage in digital campaigns demanding better governance. This reflects the platform’s role in fostering political awareness and advocacy among young people in the state.
Social Media for Tourism and Cultural Promotion
Kwara State, known for its cultural heritage and tourist attractions, has increasingly turned to social media for promotion and economic development. Platforms like YouTube have been used to showcase the state’s unique cultural festivals, such as the Durbar and Egungun festivals, attracting both local and international tourists. Content creators and government tourism agencies collaborate to produce high-quality videos that highlight the state’s rich history, traditional dances, and natural landmarks, such as the Esie Museum and Owu Waterfalls.
A study by Adediran and Kolapo (2022) emphasized the role of YouTube in boosting cultural preservation efforts. The researchers noted that videos documenting Kwara’s indigenous languages, crafts, and oral traditions have garnered attention from Nigerians in the diaspora, fostering a sense of cultural pride and reconnecting them with their roots. X complements these efforts by providing real-time updates on cultural events and engaging potential visitors through promotional campaigns.
Political Campaigns and Public Discourse
Political campaigns in Kwara State have embraced social media as a tool for voter engagement and mobilization. Politicians and political parties frequently use X to share manifestos, address public concerns, and counter misinformation during election periods. A case study conducted by Afolayan and Olaniyi (2021) examined the use of social media during the 2019 gubernatorial elections in Kwara State. The study found that candidates’ active presence on platforms like X significantly influenced young voters, who valued direct interaction and real-time responses from their preferred politicians.
In addition to campaigns, social media platforms have become spaces for public discourse on governance and policy implementation in Kwara State. Residents frequently use X to hold public officials accountable, raise concerns about local issues such as road infrastructure, and discuss state development policies. Hashtags such as #KwaraDevelopment and #IlorinRising have trended locally, underscoring how social media facilitates participatory governance in the state.
Community Development and Fundraising
Social media has also emerged as a powerful tool for community development initiatives and fundraising efforts in Kwara State. NGOs and community groups use YouTube to document and share videos of their activities, such as building schools, providing healthcare, and supporting vulnerable populations. These videos not only create awareness but also attract donations from individuals and organizations locally and internationally.
For instance, during the COVID-19 pandemic, several community groups in Kwara State turned to YouTube and X to crowdsource funds for distributing food and medical supplies to affected households. A report by Bello and Adebisi (2021) highlighted how these platforms enabled swift and efficient mobilization of resources, showcasing the potential of social media to address pressing social needs in the state.
Entrepreneurship and Digital Content Creation
The rise of social media influencers and content creators in Kwara State is another area of interest in studies on social media use. Platforms like YouTube have enabled individuals to monetize their skills and hobbies by creating engaging content in niches such as cooking, fashion, and lifestyle. Similarly, X serves as a platform for promoting this content and interacting with followers, further enhancing visibility and engagement.
Entrepreneurs in Kwara State have capitalized on this trend, using both platforms to build personal brands and market their services. A survey by Taiwo and Ayinde (2023) revealed that 45% of small business owners in the state attributed at least half of their customer base to leads generated through YouTube and X. This underscores the platforms’ significance as drivers of digital entrepreneurship in the state.
Digital Challenges and Policy Implications
Despite the transformative impact of social media in Kwara State, certain challenges hinder its full potential. Poor internet connectivity, particularly in rural areas, remains a significant obstacle. Additionally, the cost of data and limited digital literacy among some segments of the population prevent wider adoption of these platforms. Studies like that of Adepoju and Okafor (2022) call for government and private sector collaboration to address these challenges by improving infrastructure and promoting digital inclusion.
Another critical issue is the regulation of social media. The tension between freedom of expression and the control of online content has been a topic of debate, especially after the Nigerian government’s temporary suspension of X in 2021. Ensuring that social media remains a space for positive engagement without compromising democratic values will require balanced policies and robust public discourse. The body of research on social media use in Kwara State highlights its far-reaching impact on governance, business, education, culture, and community development. Platforms like X and YouTube have become indispensable tools for communication, fostering economic growth, and addressing societal challenges. However, addressing the barriers to access and creating an enabling environment for digital innovation are crucial for maximizing the benefits of social media in the state.

2.1.4 	Effectiveness of Social Media in Regional Communication
Social media platforms such as X (formerly Twitter) and YouTube have transformed regional communication dynamics, bridging gaps between urban and rural areas, enhancing access to public information, and fostering community engagement. In regions like Kwara State, where socio-economic disparities between urban and rural populations exist, these platforms play a pivotal role in addressing communication challenges and promoting inclusivity.
Bridging the Rural-Urban Divide
One of the critical roles of social media in Kwara State is bridging the communication gap between rural and urban communities. The rural-urban divide, often exacerbated by inadequate infrastructure and limited access to conventional media, poses a challenge to regional development. Social media platforms, however, provide a cost-effective and accessible solution. Research by Adebayo and Salami (2021) highlights how farmers in rural Kwara utilize YouTube to access agricultural tutorials and share best practices, enabling them to compete more effectively in regional markets. Similarly, X serves as a platform for real-time updates on weather conditions, market prices, and government initiatives, ensuring rural communities remain informed.
Mobile phone penetration has further facilitated this bridge. With affordable smartphones and increasing internet availability, rural dwellers can now access the same information streams as their urban counterparts. Studies such as that by Olowolafe and Taiwo (2022) reveal that rural residents frequently use social media for connecting with urban relatives, accessing news, and participating in regional discussions, fostering a sense of inclusion.
Enhancing Access to Public Information
Social media has also proven effective in disseminating public information across Kwara State, reaching both urban and remote areas. Government agencies, non-governmental organizations, and community leaders have leveraged platforms like X and YouTube to share critical updates on health campaigns, educational programs, and public infrastructure projects. For instance, during the COVID-19 pandemic, the Kwara State Ministry of Health used X to share updates on safety guidelines, vaccination schedules, and local case statistics. A study by Adepoju and Fashola (2022) confirmed that these efforts significantly increased awareness and compliance with health protocols in both urban and rural areas.
YouTube, on the other hand, has been a valuable tool for more detailed and visual communication. Educational content, such as tutorials on hygiene practices or farming techniques, has been widely shared by local organizations to address specific community needs. Videos in indigenous languages, such as Yoruba and Nupe, have further enhanced comprehension and engagement among non-English-speaking audiences.
Fostering Community Engagement
Social media platforms have fostered active community engagement in Kwara State, enabling residents to participate in regional discourse, mobilize for collective action, and advocate for their needs. Community groups and associations use platforms like X to coordinate activities, share updates, and solicit feedback. For example, during the #EndSARS protests, social media played a central role in mobilizing youths across different parts of Kwara State, connecting them with the larger national movement (Bello & Salawu, 2021).
Furthermore, social media has provided a voice to marginalized groups, enabling them to highlight local issues and demand attention from authorities. Rural communities, in particular, have benefited from the visibility that social media offers. A study by Ajibade and Kolawole (2023) found that farmers in Kwara used X to advocate for better access to irrigation systems and government subsidies, which eventually resulted in policy interventions.
YouTube has also been instrumental in showcasing community achievements and fostering a sense of pride among residents. Videos documenting cultural festivals, local innovations, and grassroots development projects not only highlight the region’s potential but also attract external support and investment.
Despite its effectiveness, the use of social media in regional communication faces challenges in Kwara State. Limited digital literacy, especially among older populations and rural dwellers, can hinder effective usage. Additionally, the cost of internet data and unreliable network coverage in some rural areas remain barriers to widespread adoption. Research by Alabi et al. (2022) underscores the need for government and private sector collaboration to improve digital infrastructure and promote digital literacy campaigns.
Another concern is the potential for misinformation, which can spread quickly on platforms like X and YouTube. Without proper fact-checking mechanisms, misleading information can cause panic or hinder public efforts. Ensuring the credibility of shared content is essential for maintaining the platforms’ effectiveness in regional communication. Social media platforms like X and YouTube have significantly improved regional communication in Kwara State by bridging the rural-urban divide, enhancing access to public information, and fostering community engagement. Their potential to connect people, share knowledge, and amplify local voices makes them invaluable tools for regional development. However, addressing challenges such as digital literacy, infrastructure gaps, and misinformation is crucial to fully harnessing their benefits. With sustained efforts and strategic policies, social media can continue to play a transformative role in fostering inclusivity and progress in Kwara State.

2.2 Theoretical Framework
2.2.1 Uses and Gratifications Theory: X and YouTube in Kwara State
The Uses and Gratifications Theory (UGT) offers a framework for understanding how individuals actively engage with media to fulfill specific needs and desires. In the context of Kwara State, platforms like X (formerly Twitter) and YouTube have become central to addressing diverse communication needs such as entertainment, information, social interaction, and education. This section explores the application of UGT to social media usage in Kwara, drawing on studies and practical examples.
Entertainment Needs
One of the primary uses of X and YouTube in Kwara State is for entertainment. Social media users in the region often turn to these platforms to unwind and enjoy various forms of content. YouTube, in particular, is popular for its diverse entertainment options, ranging from comedy skits by local creators to Nollywood movie clips and music videos. For example, popular Nigerian comedians like Broda Shaggi and Taaooma have significant followings in Kwara, with residents frequently accessing their content for comic relief (Adediran & Ojo, 2022).
X complements YouTube’s entertainment function by providing real-time updates on trending topics, memes, and humorous content shared by users. Trending hashtags such as #NigerianTwitter and #IlorinVibes often showcase local humor, viral videos, and relatable experiences, which users engage with for relaxation and amusement.
Information Needs
The need for timely and accurate information is another significant factor driving the use of X and YouTube in Kwara State. These platforms serve as vital sources of news, public announcements, and updates on both local and global events. According to Adewale et al. (2023), over 70% of social media users in Kwara State reported relying on X for breaking news, including government policies, weather updates, and election results. The platform’s ability to provide real-time information and facilitate discussions makes it a preferred choice for keeping abreast of current events.
YouTube plays a complementary role by offering more detailed, visual content on similar topics. For instance, local news outlets and independent creators in Kwara State use YouTube to broadcast documentaries, interviews, and investigative reports, giving residents deeper insights into societal issues. During the COVID-19 pandemic, YouTube channels were instrumental in disseminating health guidelines and educational content tailored to the needs of Kwara residents (Bello & Adebisi, 2022).
Social Interaction Needs
Social interaction is a fundamental human need that platforms like X and YouTube help fulfill in Kwara State. On X, users engage in conversations, debates, and discussions on various topics, fostering a sense of community and connection. Trending hashtags like #KwaraYouthConnect and #KwaraDebates are examples of how residents use the platform to discuss issues ranging from politics to cultural events. The interactive nature of X enables users to connect with friends, colleagues, and even public figures, enhancing their sense of belonging and social cohesion.
YouTube contributes to social interaction by facilitating content sharing, comments, and collaborations among users. For instance, local content creators in Kwara often collaborate on projects, encouraging cross-promotion and community engagement. Users also form online communities around shared interests, such as beauty tutorials, fitness tips, or religious teachings, strengthening social bonds across the state.
Educational Needs
Education is another critical area where X and YouTube play transformative roles in Kwara State. YouTube, with its extensive library of educational content, is particularly popular among students, professionals, and lifelong learners. Users in Kwara frequently access tutorials on subjects ranging from academic courses to vocational skills. For example, a study by Ogunlola and Fashola (2023) found that students in Kwara State Polytechnic relied heavily on YouTube for supplementary learning in fields such as coding, graphic design, and entrepreneurship.
X, while less visually oriented, serves as a hub for academic discussions, knowledge sharing, and networking opportunities. Educators and professionals in Kwara use the platform to share resources, announce webinars, and engage with global experts in various fields. The platform’s concise format allows users to quickly access insights, links, and summaries of complex topics, enhancing their learning experience. The Uses and Gratifications Theory provides a valuable lens through which to examine how individuals in Kwara State engage with social media platforms like X and YouTube. These platforms address diverse needs, ranging from entertainment and information to social interaction and education. By actively selecting and engaging with content that fulfills these needs, users demonstrate the participatory nature of modern media consumption. However, ensuring equitable access and addressing challenges like misinformation are essential for maximizing the potential benefits of these platforms in the region.

2.2.2 Media Dependency Theory and Social Media in Kwara State
The Media Dependency Theory explains the extent to which individuals rely on media platforms to meet their information, socialization, and entertainment needs, especially in a rapidly evolving communication landscape. In Kwara State, social media platforms like X (formerly Twitter) and YouTube have become indispensable tools for communication. This growing reliance affects public opinion, civic engagement, and the general information ecosystem in significant ways.
Social Media as a Primary Source of Communication
In Kwara State, the increasing accessibility of smartphones and affordable internet services has contributed to the widespread adoption of social media as a primary source of communication. Platforms such as X and YouTube allow residents to access news, share opinions, and participate in local and national conversations in real time. Unlike traditional media, social media provides interactive and immediate communication channels, which have become essential in the lives of many Kwara residents.
Research by Adebayo and Salawu (2023) revealed that over 65% of social media users in Kwara State rely on platforms like X for daily news updates and community discussions. The reliance is even higher among younger demographics, who view social media as more trustworthy and accessible than traditional outlets like newspapers or radio. For instance, during elections, many citizens turn to X for live updates, debates, and fact-checking, shaping their perceptions of candidates and influencing their voting decisions.
YouTube, with its extensive video content, serves as an alternative for those who prefer visual and in-depth explanations of issues. Tutorials, cultural events, and even religious sermons are consumed widely on the platform, providing Kwara residents with a versatile medium for education, entertainment, and spiritual growth. The platform’s role in bridging the information gap between urban and rural areas has been particularly noted, as highlighted by Bello et al. (2022).
Impact on Public Opinion
The dependency on social media for information has significantly influenced public opinion in Kwara State. Social media platforms have become arenas where narratives are constructed, contested, and amplified. For instance, during the #EndSARS protests in 2020, X served as a mobilization tool for youths in Kwara State, enabling them to share their grievances and organize demonstrations. This reliance on social media shaped public opinion on police reform and governance, demonstrating its capacity to influence social and political discourse (Akinyele & Adekunle, 2021).
Moreover, the ability of social media to democratize communication has allowed marginalized voices to contribute to public debates. Farmers in rural Kwara, for example, use X to voice their concerns about access to government subsidies and agricultural inputs. Similarly, women’s groups leverage YouTube to advocate for gender equality and share success stories, fostering greater inclusivity in regional discussions.
However, this dependency also has its drawbacks. The proliferation of misinformation on platforms like X can distort public opinion, especially in politically or socially sensitive contexts. Studies by Olowolafe and Taiwo (2023) emphasize the need for critical media literacy to mitigate the risks associated with over-reliance on social media for information.
Effect on Civic Engagement
The reliance on social media has also transformed civic engagement in Kwara State. Platforms like X facilitate direct interaction between citizens and public officials, enhancing transparency and accountability. For instance, during community outreach programs, government agencies often use X to share progress updates and receive feedback from residents. This interactive dynamic has empowered citizens to play more active roles in governance.
YouTube further promotes civic engagement by providing a platform for detailed discussions and advocacy campaigns. Local NGOs and activists in Kwara State use the platform to produce and share documentaries highlighting social issues such as education, health care, and environmental sustainability. These videos not only raise awareness but also encourage collective action among viewers.
Challenges of Social Media Dependency
While the growing reliance on social media has numerous benefits, it also presents challenges. Over-dependence can lead to an “echo chamber” effect, where users are exposed only to viewpoints that align with their own, limiting the diversity of perspectives. Additionally, the addictive nature of social media can distract users from other productive activities, particularly among youths.
Another concern is the digital divide between urban and rural areas in Kwara State. While urban residents benefit from better internet access and digital literacy, many rural communities still face barriers to fully utilizing social media platforms. Addressing these challenges is crucial to ensuring equitable access and minimizing the risks of dependency. The Media Dependency Theory provides a valuable framework for understanding how social media platforms like X and YouTube have become central to communication in Kwara State. The reliance on these platforms has reshaped public opinion, enhanced civic engagement, and expanded access to information. However, this dependency also necessitates measures to address challenges such as misinformation, digital inequality, and over-reliance. With strategic efforts to promote media literacy and infrastructure development, social media can continue to serve as a transformative tool for communication and engagement in Kwara State.

2.3 Empirical Framework
The empirical framework is a crucial component of this study, as it situates the research within measurable, observable data and previous studies that examine the use of X (formerly Twitter) and YouTube as communication platforms. This framework offers insights into how these platforms are utilized for various purposes, including information dissemination, civic engagement, and cultural preservation, particularly in Kwara State.
Adoption of Social Media Platforms
Social media platforms have become indispensable communication tools worldwide, and their adoption in Nigeria reflects global trends. According to Statista (2023), Nigeria has over 35 million active social media users, with platforms like X and YouTube ranking among the most popular. In Kwara State, a study by Adebayo et al. (2022) revealed that approximately 68% of urban residents use at least one social media platform, leveraging these tools for news, education, and entertainment. The widespread adoption of social media in Kwara is largely attributed to the increasing availability of affordable smartphones and internet access.
X (Formerly Twitter) and Public Discourse
Empirical studies underscore the significance of X as a platform for real-time communication and public discourse. During the #EndSARS protests, hashtags such as #EndSARS trended globally, enabling Nigerian youths, including those in Kwara State, to mobilize, share updates, and amplify their voices (Oso & Ajayi, 2020). In regional contexts like Kwara, X is frequently used to discuss local governance, societal challenges, and public campaigns, reflecting its role as a catalyst for civic engagement. Additionally, the platform’s immediacy allows users to access breaking news and participate in trending conversations.
YouTube as a Tool for Education and Cultural Preservation
Empirical evidence highlights YouTube’s effectiveness in education and cultural preservation. Ogunleye et al. (2023) noted that over 70% of YouTube users in Kwara State rely on the platform for tutorials, professional development, and religious sermons. The study emphasized that YouTube is not only a source of entertainment but also a vital educational resource, particularly for those with limited access to formal education. Furthermore, local content creators in Kwara use YouTube to showcase cultural events, traditional music, and storytelling, thereby preserving the region's heritage while reaching a global audience.
Social Media and Civic Engagement
Social media has become an essential tool for fostering civic engagement in Kwara State. Adewunmi et al. (2021) found that platforms like X and YouTube enable direct interactions between citizens and public officials. For instance, local government agencies use X to share policy updates and receive feedback from residents. Similarly, YouTube is used for advocacy campaigns and community awareness programs, highlighting its role in facilitating dialogue and promoting inclusivity. This aligns with broader findings that social media fosters participatory governance by bridging the gap between leaders and citizens.
Bridging the Rural-Urban Divide
Empirical studies reveal that social media can help bridge the rural-urban divide, particularly in regions like Kwara State. Bello et al. (2022) observed that while internet penetration is higher in urban areas, initiatives to expand digital infrastructure have enabled rural residents to access platforms like X and YouTube. For example, farmers use YouTube for agricultural tutorials and X for market updates and weather forecasts. These findings demonstrate how social media reduces information disparities and promotes knowledge-sharing across different demographic groups.
Challenges in Social Media Use
Despite its benefits, social media use in Kwara State faces several challenges. Misinformation is a prevalent issue, with Olowolafe and Taiwo (2023) documenting its impact on public perception during political campaigns and public health crises. Additionally, the digital divide remains significant, as rural communities often struggle with limited access to affordable internet services. Other concerns include data privacy, cyberbullying, and the addictive nature of social media, which can hinder productivity and well-being.
Role of Social Media in Crisis Communication
Empirical evidence underscores the utility of social media platforms like X and YouTube during crises. Adebisi et al. (2021) highlighted the role of X in providing real-time updates during public emergencies, such as floods and health pandemics, in Kwara State. Government agencies and non-governmental organizations leverage the platform to issue warnings, mobilize resources, and engage directly with affected populations. YouTube, on the other hand, has been used to distribute instructional videos on safety measures, such as health protocols during the COVID-19 pandemic. These findings emphasize the platforms' ability to address immediate communication needs in a timely and accessible manner.
Social Media and Political Mobilization
Social media has revolutionized political mobilization in Kwara State, as evidenced by its use in election campaigns and voter education initiatives. Research by Olatunji and Akande (2022) found that politicians and political groups increasingly utilize X to engage with younger demographics, promote manifestos, and counter misinformation. Hashtags and viral posts have become tools for galvanizing public opinion and increasing voter turnout. Similarly, YouTube serves as a repository for political debates, campaign advertisements, and citizen journalism, offering users a deeper understanding of the political landscape.
Educational Empowerment Through YouTube
YouTube's role in educational empowerment cannot be overstated. Beyond formal education, the platform offers an extensive library of self-learning resources, enabling residents of Kwara State to acquire technical and vocational skills. Olaniyan et al. (2023) revealed that YouTube tutorials on subjects like carpentry, tailoring, and digital marketing are particularly popular among the youth and small business owners. This trend demonstrates the platform’s potential to support lifelong learning and economic self-sufficiency. In rural areas, where access to traditional educational resources may be limited, YouTube bridges this gap by providing high-quality content at minimal cost.
Cultural Expression and Identity Preservation
Social media platforms have also become tools for cultural expression and the preservation of local identities in Kwara State. Empirical studies highlight that traditional events such as the Durbar festival and other cultural celebrations are increasingly broadcast on YouTube, allowing audiences beyond the state to engage with Kwara’s rich heritage (Bello et al., 2022). Additionally, cultural influencers use X to share stories, folklore, and historical anecdotes, sparking conversations about identity and tradition. This digital representation fosters cultural pride while promoting cross-cultural understanding.
Economic Opportunities via Social Media
The economic implications of social media use are profound. A study by Adekunle et al. (2023) explored how small and medium-sized enterprises (SMEs) in Kwara State leverage X and YouTube to market their products, engage customers, and generate revenue. For instance, businesses utilize YouTube to demonstrate product functionality through visual content, while X serves as a customer support channel for addressing inquiries and complaints. These platforms have become integral to local entrepreneurship, enabling SMEs to expand their reach beyond traditional boundaries.
Bridging Language and Literacy Barriers
In a multilingual state like Kwara, language and literacy barriers often impede effective communication. However, platforms like YouTube provide audiovisual content that transcends these barriers. Content creators produce videos in local languages such as Yoruba and Hausa, making information accessible to a wider audience. Empirical data from Olayinka et al. (2021) show that 42% of YouTube users in Kwara State prefer content in local languages, demonstrating the platform’s role in promoting inclusivity.
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[bookmark: _Toc140485510]RESEARCH METHODOLOGY
[bookmark: _Toc140485511]Introduction
Clifford Woody (2007) wrote that a research comprises defining and redefining problems, formulating hypothesis or suggesting solutions; collecting, organizing and evaluating data; making deductions and reaching conclusions; and at last carefully testing the conclusions to determine whether they fit the formulated hypothesis. However, the success, reliability and validity of any research work is highly determined by the research method adopt by a researcher to collect data, collate data and analysis the data for comprehensive interpretation. Thus, this chapter is congealed to present the procedures followed in achieving the goals of the research.
[bookmark: _Toc140485512]3.1	Research Design
"Research is a process of steps used to collect and analyze information to increase our understanding of a topic or issue" According to Peil et al [2012], “research is usually designed to handle a problem, something which needs describing, explaining or improving and or about which more information is needed so that future occurrences can be predicted and policy decided. In this regard, research is a science of knowledge investigation concerned or problem. John W. Creswell [2008]
There are many method used in collecting data, the method to be used in research depend on the purpose and nature of the study. Undeniable, the best method of studying attitudes, behavior and motive in social science remains the survey research method. Hence, it was adopted for this study. 
Survey method is one of the oldest research methods as define by Kerlinger& Lee [2000]. It is the process of collecting data from a population or a sample drawn from a population or with the purpose of investing relative incidence, occurrence or inter relationship among the variables of natural phenomenal. The aim and objective of this chapter is to present the procedures followed in achieving the goals of the research.
[bookmark: _Toc140485513]3.2	Population of the Study
Population of study for any research work has been variously defined by different scholars and their definitions jagged toward the same route. Avwokeni [2015: 92] refers to populations of a research study as the set of all participants that qualify for a study. In another wise, Wimmer& Dominick [2006] posited that population of a research study is a list of collection of subjects, objects, variables or concept in a defined environment which could be a group or class of variables, concept or phenomenal in a given study.  On this note, the population of this study is limited to mass media organizations, government, journalists and students of mass communication.
[bookmark: _Toc140485514]3.3	Sample Size and Sample Techniques
It can be emphasized that, to study the entire research population could be cumbersome, time consuming and of course very costly, hence a sample takes a fair portion as representative of the entire population. According to Isa [2012] he explained sample size as the study of research population from which necessary data for its conduct would be obtained. 
To determine the sample size of this study, the researcher adopted purposive sampling technique. According to Arikunto (2010: 183), purposive sampling is also known as judgmental, selective, or subjective sampling. It is a form of non-probability sampling in which researchers rely on their own discretion and judgment when choosing members of the population to participate in their surveys
On this note, this study through the contrivance of purposive sampling method sampled 100 respondents within the circle of the aforesaid research population. 
The primary source of data in this research study is limited only to the questionnaire administered during field survey while secondary source of data used in the study are not limited to e-journals, newspapers, library, websites e.t.c
[bookmark: _Toc140485516]3.4	Instrumentation
A Research Instrument is a tool used to collect, measure, and analyze data related to a researcher’s interests. Questionnaire is the major research instrument used in this study. Saul Mcleod [2015] defined questionnaire as a research instrument consisting of a series of questions for the purpose of gathering information from respondents. Roopa& Rani, [2012] conceded that questionnaires is an effective means of measuring the behavior, attitudes, preferences, opinions, and intentions of relatively large numbers of subjects more cheaply and quickly than other methods. 
Since this study employs surveyed method of design, close-ended questionnaires were used to collect data. The questionnaire was divided into three (3) parts. Part A conceptualized on introduction, B sought the demographic characteristics of the respondents, while part C contains items designed to obtain data on the research variables. The secondary source of data mentioned above are peripheral instruments that augmented the data collected through questionnaire instrument. 
[bookmark: _Toc140485517]3.5	Validity and Reliability of the Instrument
In order to ensure that relevant items were included in the questionnaires, extensive and relevant literature were consulted before instrument for data collection was constructed; this is done in other to ensure content validity of the questionnaires.  A constructed questionnaire was given to the project supervisor for scrutiny and adjustment. This was imperative in order to ensure validity and reliability of the instrument.
[bookmark: _Toc140485518]3.6	Method of Data Collection
This instrument was used to elicit demographic data and specific questions pertinent to the study. To ensure accurate data collection, questionnaires were administered by researcher to respondents in their various locations. The researcher ensured that none of the piece of the questionnaires was issued to respondents who have a shallow ideology about the research topic. Thus, all questionnaires were retrieved right at the point of administration.
[bookmark: _Toc140485519]3.7	Method of Data Analysis
Issa [2004] gives further explanation on data analysis that the last segment of chapter three is developed to explain how the research intends to analyze and interpret the data that will accrue for the administration of the respondents. That is; when data has been collected, how he intends to set out and analyzed the collected data.  The above instrument [questionnaire] used has helped in collecting an aggregate amount of data used in the study. The data obtained from the distributed questionnaires were retrieved and analyzed by using simple percentage and cross tabulation table method of data presentation.




















CHAPTER FOUR
4.0	DATA ANALYSIS AND PRESENTATION OF RESULT
INTRODUCTION
	This chapter focuses on data presentation observed from the distributed questionnaire. The institutional characteristics and background of respondents to the questionnaire would be considered.
	However, explanation of the elements under consideration are grouped on the basis of sex, age, educational qualification, martial status, academic year, application usage and on.
	The analysis is based on the response of the respondents, which incline us to liaise together with reliable information on the impact of social media in student academic performance in higher institutions of such as Kwara State Polytechnic and University of Ilorin as a case study.
4.1	ANALYSIS OF THE FIELD PERFORMANCE OF THE QUESTIONNAIRES
In this research project, the instruments for study were administered to students of higher institution of both Kwara Polytechnics and University of Ilorin. The questionnaire administered was adequately responded to. Therefore, the questionnaires distributed were 100 copies (one hundred) of which the total number of distributed were recovered and validly responded to.
Data Presentation of Result
	This presentation and analysis of data was done through the use of tabular formats and percentage. The questionnaire of a study was distributed and validated. Inter-presentation was due on the result of test of the questionnaire and sample percentages used.
Research Questions 1: What influence do student of higher learning received through social media? Answer to this question were provided by 7, 9, 10, 14.
Item 7 social media has influence you not to read you note?
	Options
	No of respondents
	Percentage 

	Strongly Agree
	7
	7

	Agree
	13
	13

	Strongly Disagree
	45
	45

	Disagree
	35
	35

	Total
	100
	100


Source: Researchers’ Field Survey 2025.
The table above shows that 7 respondents which represent 7% strongly agree that social media create influence on student not to read their note; 13 respondents which represent 13% agree, 45 respondents which represent 45% strongly disagree while 35 respondents which represent 35% of the total respondents disagree that social media have positive influence of student academic not to read.
Item 10:	Do you think social/media has an impact on your academic performance 
	Options
	No of respondents
	Percentage 

	Agree
	52
	52.0

	Disagree
	35
	35.0

	Strongly Agree
	1
	1

	Strongly Disagree
	12
	12

	Total
	100
	100


Source: Researchers’ Field Survey 2025.
Table above, show that 52 respondents representing 52% agreed that social media has impact on academic performance while 35 respondents representing 35% disagree, 12 respondents which represent 12% strongly disagree although a respondent representing 1% strongly agree that social media had impact on academic performance.
Item 9:	Do you think time spend on social media limited your reading ability?
	Options
	No of respondents
	Percentage 

	Strongly Agree
	-
	-

	Agree
	-
	-

	Strongly Disagree
	99
	99

	Disagree
	1
	1

	Total
	100
	100


Source: Researchers’ Field Survey 2025.
Above table shows that 99 respondents representing 99% disagree that time spending on social media influence their reading ability while 1 respondent representing 1% strongly disagree the condition of time spends.





Item 14: Social media can disconnect one from having active participation with one’s family?
	Options
	No of respondents
	Percentage 

	Strongly Agree
	-
	-

	Agree
	-
	-

	Disagree
	64
	64

	Strongly Disagree
	36
	36

	Total
	100
	100


Source: Researchers’ Field Survey 2025.
	The table above shows that 64 respondents representing 64% disagree with the option that social media disconnect ones from having active influence with one’s family while 36 respondents representing 36% strongly disagree.
	From item 7, 9, 10 and 14 of the questionnaires which answers research question 1, that social media has influenced people not to concentrate on academic of learning, less than 50% strongly disagreed, more than 70% disagree.
Research question 2: How do people involved in usage of social media? Item 2, 8
Item 2 How often do you use it?
	Options
	No of respondents
	Percentage 

	Daily
	93
	93

	Twice weekly
	7
	7

	Monthly
	-
	-

	Total
	100
	100


Source: Researchers’ Field Survey 2025.
From the above table shows that 93 respondents representing 93 percent make use of social media daily while only 7 percent make use of it twice in a week..
Item 5:	What major activities you do whenever you handle social network.
	Options
	No of respondents
	Percentage 

	Making friends
	16
	16

	Charting
	49
	49

	New update
	27
	27

	Surfing nets
	6
	6

	Advertising 
	2
	2

	Total
	100
	100


Source: Researchers’ Field Survey 2025.
	From table above shows that 49 respondents representing 49% declared the purpose whenever they engage in chatting and 16 respondents representing 16% are making friends on a social network whenever the involve themselves, while 27 respondents representing 27 percentage carryout news update and 6 respondents surfing nets and 2 respondents representing 2% duely advertising materials on social network.
	From items 3, 5 of the questionnaires which answer research question 3 was discovered that students of higher learning show much concerned on the usage of social network.
	The above table shows that, 93 respondents representing 93% are frequently daily usage of social media while 7 respondents representing 7% are twin weekly usage of social media, and also know response from request monthly usage.
Item 8:	How many hours do you use of social media during exam?
	Options
	No of respondents
	Percentage 

	I don’t browse at all
	43
	43

	Less than an hour
	55
	55

	1 – 3
	2
	2

	4 – 6
	-
	-

	Total
	100
	100


Source: Researchers’ Field Survey 2025.
	From the above table it shows that 55 respondents representing 55 percent use social media during exam, less than an hour only, while 43 respondent representing 43 percent decline the usage of social media but between 1 – 3 hours 2 respondent representing 2% used social media during the period of exam.
Research question 3: What kind of social network do frequently use? Answers item 35 of the questionnaire.
Items: Which social network do you use most?
	Options
	No of respondents
	Percentage 

	Twitter
	44
	44

	Whatsapp
	19
	19

	Facebook
	10
	10.

	Youtube
	26
	26

	Yahoo messenger
	1
	1

	Total
	100
	100


Source: Researchers’ Field Survey 2025.
	Whenever indulge the attitude of chatting and news update which implies that 44 percent with the usage of twitter (X), 26 percent of Youtube usage claimed their important towards the usage of social network while 1 percent decide to make use of yahoo messenger to do the chatting and updating.
Research Question 4: Do student engaged in usage of social media 2 answers item 2 
Items 12: Since when have you started using any of the social media
	Options
	No of respondents
	Percentage 

	1 – 2 years
	5
	5

	2 – 3
	34
	34

	3 – 4
	61
	61

	Total
	100
	100


Source: Researchers’ Field Survey 2025.
	Above table shows that 5 respondents representing 5 percentage gave approximately figure of when they engage in the usage of social media and 34 respondents representing 34% started using social media two years to three years ago while 61 respondents representing 61% started 3 to 4
Items 15:	Which of the problem have you encountered on social media?
	Options
	No of respondents
	Percentage 

	Sexual harassment 
	30
	30

	Victim of cyber crime
	40
	40

	Seeing absence
	20
	20

	Idle talk
	10
	10

	Total
	100
	100


Source: Researchers’ Field Survey 2025.
The shows that the above gave assumption that students are victims crime challenge since 30 respondents representing 30 are victims of sexual harassment, 40 respondents representing 40% are victims of cybercrime and also 20 respondents representing 20%, while 10 respondents representing 10% involve themselves in idle talk.
4.3 DISCUSSION OF FINDINGS
This research work have been able to attain a level of authenticity and reliability  as it conforms to what is obtainable in three different theories of communication which  are uses and gratifications theory  and cultivation theory and the social learning theory .
	In uses and gratification theory which is an approach to understand why and how people influence through specific social media to satisfy their needs and also focus on why people use basic social media form in regards , student  of the two higher institution  claim social media influence them not to read their note about 7.5% of respondents in item of the questionnaire strongly agree that social media is a continuous  information transformation of knowledge by which people  can enrich in quality of  their learning but base on  the fact that persistence influence on social media it tend to detriments their level of concentration in social media had disconnected them  to relate to immediate family. Therefore, they acknowledge social media as goods for enlightment for people in higher school of learning, The skills acquire in school in item 9, 10, 14 of the questionnaire. These answers or unravels the question of why people use certain social media form which uses and gratification theory is all about  
	Relating the findings of cultivation theory which  is a social theory that examine the long term effect of social media exposure i.e the effect of long term  viewing of social media on academic performance  towards  the attitudes and behaviours  of people . and this justify the reason why more than 90%  of the respondents in items 2,8 of the questionnaire claming social  media has enable students  of higher  institution  to  involved in frequent  usage of social media. 
	With about 49% of the respondents engage in social media activities  such as making, chatting, new update, surfing nets, also advertising activities to imbibe in the attitude social culture conforming with cultivation  theory with position that adores societal cultivation that relate to modern culture most people get to  redness  direct experience absorb through the usage of social media.
	Social learning theory by Albert Bandura which emphasize the importance of observing and modeling the behaviours, attitudes, and emotional reactions of others. It further revealed the response of the respondents in item 10 and 14 of the questionnaires as more than 13% agreed that social media has influence them to loose total concentration on their  academic performance  and with about 93% of daily usage of the social  media  make  us realized  that student show more interest on social media rather  than concentrate on academic performance. As a result of this student imbibe the culture of total commitment towards social media in order to improve their level of interaction. Items 14, of the questionnaires disagree that social media can disconnect one from having  active influence to one’s family with 64% respondent. Therefore, social theory recognizes that most human learning takes place through enlightened of other people through various communications.  




CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Introduction
In this chapter summary, the conclusion, the recommendation and suggestion for further studies were presented. Influence of X (Twitter) and YouTube as communication platforms in Kwara State
5.2	Summary
This study investigated the roles of X (formerly Twitter) and YouTube as communication platforms in Kwara State, Nigeria. It examined how individuals, institutions, and communities utilize these social media channels for various communicative purposes, including information dissemination, education, entertainment, social interaction, political mobilization, and business promotion. The study explored the theoretical frameworks of Uses and Gratifications and Media Dependency Theory to understand user motivations and the level of reliance on these platforms for day-to-day communication needs.
Through a review of global and local literature, the research uncovered how X and YouTube have evolved beyond their initial entertainment and networking purposes to become strategic tools for engaging the public, spreading information, enhancing civic participation, and promoting local culture. In Kwara State, the platforms are increasingly integrated into governance, commerce, and public health communication. However, the study also highlighted several challenges such as misinformation, low digital literacy in rural areas, and limited internet access, which affect the optimal use of these platforms in the state.
This study set out to explore the influence and effectiveness of X (formerly Twitter) and YouTube as communication platforms within Kwara State, Nigeria. It traced the global and local contexts of social media usage, with an emphasis on how these two platforms are reshaping communication patterns among individuals, organizations, government bodies, and civil society groups. Using theoretical frameworks such as Uses and Gratifications Theory and Media Dependency Theory, the study provided an in-depth understanding of why and how people use X and YouTube in the region. It was discovered that these platforms are no longer limited to social interaction and entertainment but now serve critical roles in areas like political engagement, educational content delivery, cultural promotion, marketing, public health awareness, and citizen journalism.
Furthermore, the study highlighted how the increasing penetration of mobile phones and internet access has fueled the adoption of social media as a dominant communication channel in both urban and semi-urban areas of Kwara State. However, it also revealed persistent challenges such as digital illiteracy, misinformation, infrastructural deficits, and data costs that limit widespread and effective use. Through a review of literature and empirical studies, the research underscored the transformative potential of X and YouTube in bridging the urban-rural communication divide and fostering participatory communication.
5.3	Conclusion
The findings of this study reveal that X and YouTube have significantly transformed the communication landscape in Kwara State. These platforms serve as vital tools for bridging the communication gap between government agencies and citizens, especially in regions where traditional media coverage is limited. They are also instrumental in shaping public opinion, promoting entrepreneurship, and enabling youth empowerment through digital education and exposure.
Moreover, the accessibility and user-friendliness of X and YouTube allow for real-time communication and feedback, fostering a more interactive and participatory communication environment. Despite infrastructural and literacy-related limitations, the integration of these platforms into social, political, and economic domains in Kwara State points to their rising significance in the 21st-century communication ecosystem. The research concludes that if properly harnessed, these tools can further enhance development communication and civic engagement in the state.
In conclusion, the findings of this research demonstrate that X and YouTube are powerful tools of modern communication in Kwara State. These platforms enable users to consume, produce, and share content instantly, allowing for more democratic access to information and more participatory forms of interaction between the government and the governed. They have redefined how people access news, express opinions, learn new skills, promote businesses, and preserve local cultures. For instance, political candidates use X for campaign communication, while YouTube serves as a space for public tutorials, religious content, and cultural showcases.
Nonetheless, despite these benefits, the digital divide in Kwara State remains a concern. While urban populations take advantage of these platforms for communication and socio-economic empowerment, many rural dwellers are left behind due to poor internet infrastructure, lack of access to digital devices, and limited media literacy. This gap must be closed if the full potential of social media is to be harnessed in the region. The study thus concludes that while X and YouTube have made commendable contributions to communication development in Kwara State, more inclusive efforts are required to ensure that all segments of the population benefit from the digital revolution.
5.4	Recommendation
1. Digital Inclusion Initiatives: The government and development partners should implement programs aimed at expanding internet coverage to rural and underserved areas in Kwara State. Subsidizing smartphones and data packages can help increase access to platforms like X and YouTube, especially among students, traders, and farmers.
2. Community-Based Digital Literacy Campaigns: Educational campaigns should be launched at the grassroots level to improve digital literacy. Training programs can be conducted in local languages to help people understand how to use social media effectively and responsibly for communication, business, and learning.
3. Establishment of Social Media Desks in Government Offices: To encourage transparency and real-time citizen engagement, ministries, local government councils, and public institutions should set up official social media desks. These can be used to announce public projects, respond to public inquiries, and promote government accountability.
4. Support for Local Content Creators: The state government, NGOs, and the private sector should support local YouTubers and content creators through funding, training, and collaboration. This will not only generate employment but also boost cultural representation and creative expression among youths in Kwara State.
5. Regulation and Fact-Checking Partnerships: Efforts must be made to regulate the spread of fake news and harmful content on X and YouTube. Collaboration between social media companies, local fact-checking organizations, and government agencies is necessary to improve content accuracy and safety, especially during elections or public health crises.
6. Use of Social Media in Education and Skill Acquisition: Schools and training centers should incorporate YouTube videos and curated X feeds into their teaching methods. These platforms offer a rich source of updated knowledge, tutorials, and global perspectives that can enhance students’ academic and practical skills.
7. Monitoring and Evaluation Frameworks: Government communication efforts through social media should be regularly evaluated for reach, impact, and feedback. Monitoring tools and community surveys can help in assessing the effectiveness of social media engagement and in refining strategies accordingly.
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QUESTIONNAIRE
Department of Mass Communication
Institution of Information and Communication Technology
Kwara State Polytechnic, Ilorin 
Dear Respondent,
I am a student of the above institution and department carrying out research on the topic “Influence of X (Twitter) and YouTube as Communication Platforms in Kwara State.”
We humbly request that you help us fill the following questions as honestly as possible and we assure you that all information supplied shall be used for academic purpose only and not for publication.
Thanks.				
Researcher

SECTION A
1. Gender:    Male          (      )   Female (     )
2. Current year of study:  First (    ) Second    (     ) Third (      ) Fourth (     )
3. Marital status:   Single  (      ) Married (     )   divorce (    )
SECTION B
1. Do you use social media? Yes   (    )  No (     )
2. How often do you use it? Daily (  )  Twice (  ) Weekly (  ) Monthly (  )  
3. Which social media did you use most? X (Twitter)   (    ) Whatsapp   (    ) Facebook   (  ) Instagram (    ) Youtube (   )
4. How many numbers of hours do you normally spend on the site? Less than an hour (    )  1-3 hours  (    )  4-6 hours (     )
5. What is the major activities do you normally do? Charting making (   )   News update (   ) Surfing nets  (   ) advertising (     )
6. Did you think social media influence you not to read your note?  Strongly agree (    ) Agree  (    )Disagree (     )Strongly disagree   (    )
7. Social media has disconnected me from relating with my immediate family and friend? Strongly agree (    )  Agree (    ) Disagree (    ) Strongly Disagree      (    )
8. How many hours did you use on social media during exam?     Less than hour  (   ) 1-3   (    ) 4-6  (    ) I don’t browse at all (    )
9. Did you think time spend on social media limited you to your reading ability? Strongly agree (  )  Agree (  ) Disagree  (  ) Strongly disagree  (   )   
10. Do you think social media has an impact on your academic performance? Strongly agree ( ) Agree ( ) Disagree ( ) Strongly disagree (  )     
11. What is your C.G.P.A? less than 2.00  (    ) 2-3  (    ) 4-6 (   )  
12. Since when have you started using any of the social media? 1-2 years (   ) 2-3years (    ) 3 years above (    )
13. What is your hour of reading or learning about your course of study? Less than hour (    )  1-3 hours  (    )  4-6 hours (  )
14. Social media can disconnect one from having active participation with one’s immediate family members? Strongly agree (    )  Agree (  ) 
Disagree (   ) Strongly disagree (    )
15.	Which of the problem have you encountered on social media?  Sexual harassment (  ) Victim of cybercrime (   ) Seeing obscene contents (  ) idle talks (   )
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