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ABSTRACT
This study examines public perceptions of the role of mass media in combating teenage rape in Ilorin, Nigeria. Teenage rape remains a pressing social issue with severe psychological, physical, and social consequences for victims. The mass media, as a powerful tool for information dissemination and social change, is strategically positioned to influence public opinion, raise awareness, and advocate for policy reforms. Using a mixed-method approach, including surveys and in-depth interviews with residents, media professionals, and social workers in Ilorin, the study investigates how effectively mass media addresses teenage rape, the nature of its messaging, and its impact on prevention and response efforts. Findings reveal that while the media is seen as instrumental in creating awareness and challenging cultural taboos, limitations such as sensationalism, inadequate follow-up reporting, and lack of youth-focused programming hinder its overall effectiveness. The study concludes that a more strategic, youth-sensitive, and advocacy-driven media approach is crucial to strengthening societal efforts against teenage rape. Recommendations include training for journalists, increased collaboration with NGOs, and the development of targeted media campaigns to educate and empower both teenagers and the broader community.

TABLE OF CONTENTS

Title Page









i

Certification









ii

Dedication









iii

Acknowledgements








iv

Table of contents








v

CHAPTER ONE

INTRODUCTION

1.1 Background of the Study






1

1.2 Statement of the Research problems




3

1.3 Research questions







3

1.4 Objectives of the Study






4

1.5 Scope and Limitation of the Study





4

1.6 Significance of the study






4

1.7 Definition of terms







5

CHAPTER TWO

LITERATURE REVIEW

2.1 Conceptual Framework






6

2.2 Theoretical Framework






11

2.3 Empirical Review







13
CHAPTER THREE

RESEARCH METHODOLOGY

Introduction








15

3.1 Research Design







15

3.2 Population of the Study






15

3.3 Instrumentation for Data Collection




16

3.4 Validity and Reliability of the Instrument




16

3.5 Method of Administration Instrument




16

3.6 Method of Data Analysis






16

CHAPTER FOUR 

DATA ANALYSIS AND PRESENTATION

4.1 Data Presentation







17

4.2 Analysis of Research Question





26

4.3 Discussion of Findings






28

CHAPTER FIVE

SUMMARY, CONCLUSION AND RECOMMENDATION

5.1 Summary








31

5.2 Conclusion








31

5.3 Recommendation







32

References








34


Questionnaire










CHAPTER ONE
1.0
INTRODUCTION

1.1
Background of the Study


Rape is a type of sexual assault usually involving sexual intercourse or other forms of sexual penetration carried out against a person without that person consent. The act may be carried out by physical force, coercion, abuse of authority, or against a person who is incapable of giving valid consent, such as one who is unconscious, incapacitated, has an intellectual disability, or is below the legal age of consent. The term rape is sometimes used interchangeably with the term sexual assault.


Rape, particularly involving teenagers, is a severe social problem that continues to plague societies worldwide. In Nigeria, the issue has escalated into a significant public concern, with rising cases reported yearly (UNICEF, 2021). Teenage rape often results in devastating physical, psychological, and emotional consequences for victims, affecting their families and communities.


Mass media encompassing traditional outlets such as television, radio, and newspapers, as well as digital platforms play a pivotal role in creating awareness, shaping public opinion, and influencing policy. Media coverage of rape cases not only informs but also acts as a deterrent by exposing perpetrators, fostering discourse, and mobilizing public outrage (Kperogi, 2019).


The issue of sexual violence, particularly rape, has become a critical social concern worldwide, affecting individuals across various demographics. In Nigeria, the situation is no different, with the alarming increase in the prevalence of rape cases among teenagers being a major public health and human rights challenge. 


According to a report by the United Nations (2020), one in three women in Nigeria has experienced physical or sexual violence in their lifetime, with young girls and teenagers disproportionately affected. The Nigerian media, including television, radio, newspapers, and social media platforms, play an important role in shaping public discourse, disseminating information, and influencing attitudes towards sensitive social issues such as rape.


In Ilorin, the capital of Kwara State, the role of mass media in addressing teenage rape is particularly critical, given the cultural sensitivities and stigma surrounding sexual violence in the region.


This study seeks to explore audience perceptions of the role of mass media in the fight against the rape of teenagers in Ilorin, Kwara State, Nigeria. By focusing on a specific geographic location, this study aims to assess the awareness, understanding, and attitudes of the local community toward media campaigns and their potential influence on reducing the occurrence of rape among teenagers. The growing reliance on mass media in shaping public opinion makes it essential to understand the extent to which these media messages are internalized by the audience and whether they result in any behavioral or attitudinal changes (Akinola, 2013).
1.2 
Statement of the Problem


Despite the increasing attention given to rape in the Nigerian media, teenage rape remains prevalent. Reports suggest that cultural taboos, victim-blaming, and a lack of comprehensive coverage hinder efforts to combat this issue effectively (Oluwole & Adedayo, 2020). 

While media campaigns aim to raise awareness, there is limited research on how audiences perceive these efforts and whether they translate to tangible action.


In Ilorin, a city with deeply rooted cultural and religious values, the challenge is twofold: addressing the crime and overcoming societal stigma. This study seeks to bridge the gap by assessing how media strategies are received and perceived by the public and their role in shaping attitudes and behavior toward teenage rape.
1.3 
Research Questions

i. How do audiences in Ilorin perceive the role of mass media in addressing teenage rape?

ii. What types of media content are most effective in creating awareness about teenage rape?

iii. To what extent does mass media influence public attitudes and behavior toward the issue?

iv. What challenges do media organizations face in reporting teenage rape in Ilorin?

1.4 
Objectives of the Study

i. To assess audience perceptions of mass media's effectiveness in combating teenage rape in Ilorin.

ii. To identify the most impactful media platforms and content formats for addressing teenage rape.

iii. To evaluate the influence of mass media on public attitudes and preventive actions regarding teenage rape.

iv. To explore the challenges faced by the media in reporting teenage rape in Ilorin.

1.5
Research Hypothesis

Ho: There is a significant relationship between the frequency of exposure to mass media and the level of awareness about teenage rape in Ilorin.
Hi: Mass media campaigns have a significant impact on the perception of the role of mass media in the fight against teenage rape in Ilorin.
1.6
Significance of the Study


This research is significant because it explores the relationship between media campaigns and public perceptions of rape, particularly focusing on teenagers. In a country like Nigeria, where the media serves as a key channel for shaping public opinion, understanding how mass media influences societal attitudes and behavior toward such an important issue is critical. By focusing on the perceptions of residents of Ilorin, this study will provide valuable insights into the effectiveness of media campaigns in local communities and help inform future strategies for combating teenage rape through media.


The findings of this study will also contribute to the broader discourse on the role of the media in promoting social change. Given the growing attention to sexual violence in Nigeria, this research will provide empirical evidence on whether media campaigns can contribute to societal efforts to reduce rape and violence against teenagers. Moreover, the study will provide recommendations on how media campaigns can be tailored to be more effective, particularly in rural and semi-urban areas, where cultural factors might influence the reception of such messages.

1.7 
Scope and Limitation of the Study

The study focuses on assessing audience perceptions of the role of mass media in the fight against teenage rape in Ilorin, the capital city of Kwara State, Nigeria. The study will specifically examine the impact of mass media campaigns, including television, radio, newspapers, and social media, on raising awareness and educating the public about teenage rape.
Geographical Limitation: This study will only cover Ilorin, Kwara State, and may not necessarily reflect the perceptions of individuals in other parts of Nigeria.
Sample Limitation: The study is based on a sample of residents in Ilorin, which may not be fully representative of all demographic groups in the region.
Time Constraint: Due to limited time for data collection, the study may not cover all aspects of audience perceptions comprehensively.
Response Bias: Respondents may give socially desirable responses regarding their views on rape and media, which could affect the objectivity of the data.
1.8 
Definition of Terms
Rape: A criminal act involving sexual intercourse or other forms of sexual penetration without consent.
Mass Media: A diverse range of media technologies that serve as a means of communication to large audiences, including newspapers, television, radio, and social media.
Perception: The way in which individuals interpret and understand information based on their personal experiences, beliefs, and cultural background.
Teenagers: Individuals in the age group of 13 to 19 years, often regarded as adolescents.
Media Campaigns: Coordinated efforts by media organizations to influence public opinion, inform, or persuade people on social issues through various media platforms.
CHAPTER TWO
2.0
LITERATURE REVIEW

2.1
Introduction 


In this study four main themes will be addressed through analysis and research that will help in understanding the audience perceptions of the role rape of teenagers in Ilorin followed by the theoretical framework. The four main themes that were are: the concept of rape, audience perception of Mass Media of rape on teenagers’ in the fight against rape of teenager in Ilorin.

2.2
Theoretical Review 

Two key theories formed the foundation for this study. They were: 

2.2.1 
Defining Mass Media theory 


Mass Media are instruments of social, economic and political development of any nation, it can influence people's perception and behavior in several important contexts and may serve as a potent policy instrument with its potential of spreading information and awareness (Bhattacharya, 2016). The communication refers to information transmission channels to achieve wider coverage in society (McQuail & Osmundsen, 2017). Mass communication scholars played a role of surveillance, interpretation, socialization, and entertainment. 


Mass media its totality refer to communication devices, used to communicate and interact with a large number of people at different times. Mass media is categorized into three main types namely print media, Electronic, and New Age Media. Print Media includes Newspapers, Magazines, Booklets, Brochures, and Billboards. Electronic Media includes television and radio while New Age Media consists of Mobile phones, Computer, internet, and electronic books. Providing an important role disseminating information in other forms, mass media are supposed to act professionally and neutral in print or televisions. As a matter of knowledge in human awareness, mass media can be constructive, reconstructive in peace process. Beth (2017) defined mass media as any medium used to transmit mass communication. Recently mass media are clearly defined and comprised of eight industries; Books, Newspapers, Magazines, and Recordings, Radio, Movies, Television, and The Internet. 


Different scholars have defined mass media, as basically aim for transmission and dissemination information through different channels. Based on the specific purpose, this study came up with the following working definition of mass media. “Mass media refers to all forms of communication such as print, television, radio and or online media which are used to shape, form a large number of people and transmit information to the wider coverage in the society”. 

2.2.3 
Social Learning Theory


Social learning theory posits that people learn behaviors through interactions with others and the environment, including the media. In the context of rape, individuals may be influenced by cultural narratives and media representations of gender, sexuality, and power dynamics. For instance, portrayals of teenage rape in media (e.g., films, news stories, and social media) can either reinforce or challenge harmful stereotypes about perpetrators, victims, and societal responses to rape.

2.2.4
The Dependency Theory of Mass Media Effect

 
Dependency theory of mass media has been widely explained by different authors in different contexts. BallRokeach and DeFleur (1976) conducted a study on Dependency Theory of mass media where they found that the tripartite audience-media-society relationship directly determines many of the effects that media have on people and society. An investigation about various aspects of audience-media-society relationships with the existence of a dependence of audiences on mass media information resources individuals or societies found to be the focus of mass media dependency theory. The implication for focus (audience-media-society relationships) is that the intention of audience dependence on media information is a key variable in understanding when and why media messages adjust audience beliefs, feelings, or behavior. The dependency theory assumes that society is depending on media especially when there exist social changes, conflicts, violence and or any other incidences happening in society


Likewise, Georgieva & Bykov (2015) assumed that when societies grow more complex, and as the quality of media technology improves, media continuously take on more and more unique information functions including information gathering, processing, and delivery. 


Moreover, (Ball-Rokeach & DeFleur, 1976; Jackob, 2010) suggested that the dependency theory differentiates mass media effects could influence society as well as media by putting emphasis on three types of effects: cognitive, affective and behavioral. It is substantial that mass media messages must achieve a broad range of cognitive, affective, and behavioral effects. The explanations of how Dependency theory portrays certain types of effects are illustrated in the figure1below.
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The above figure shows the specific kinds of cognitive, affective, and behavioral changes in people that brought about by the mass media because of individual and societal dependence on their information resources. Based on this information provided in figure 1, the theory suggests, the audiences become dependent on the media because of their need to obtain information for making decisions. The need for information originates from some fundamental items such as television, radio, prints, and online media. The audiences need to understand the social environment, effective action, and the meaning of rape and sexual violence against women and girls in order for them to escape the consequences. 


Furthermore, the other cognitive effect of media happens when the attitudes of individuals are under the influence of media, because of their dependency to information resources of media for facing the variant consequences they live with. 
The new idea of people about social and environmental problems (rape and sexual violence against victims), is an important issue, which shows that the media is an effective factor in creating or changing special conception or attitude in general public. The hypotheses of this theory assume that the degree of public dependency on media has a direct positive correlation with the ability of the media to meet the individual's needs as much as possible. Therefore, the individual or the community will rely heavily on the medium to meet their needs and achieve its objectives. 


On similar investigation, Ball-Rokeach and DeFleur (2016) found that Media Dependency theory put forward the public's dependency on media, as it distinguished the application of the influence of traditional media on recipients. The idea is based on the theory assumes that people in modern society rely on the media to understand the world around them. In addition, the media controls three types of information sources: collection, coordination, and revision. The mass media's influential role advanced through media dependency theory, which posits a structural dependency between mass media, audiences and social entities. 


Shapiro and Chock (2014), described that the Dependency theory normally increased when media structures serve many distinctive and fundamental information functions. In this regard, that potential will further be increased when there is a high degree of structural instability in society due to conflict and change.


McCombs and Shaw (2012) maintained that the effect of media use, is cognitive rather than persuasive (informing, giving both sides of an issue, and seeking to persuade individuals in the audience of one position). In that case, the media become the main suppliers of information and images about events and people outside our immediate environment. Iyengar (2011) insisted that, by promoting the various aspects of social reality, the media also influence individuals’ judgments about how to deal with important social problems. 


According to Patwardhan and Ramaprasad (2015), behavioral change and consistency in the media use can give clues about what influences the communication process and how that process, in turn, influence use. 


McLeod, et al. (2011) explained that media influences and media effects research, should identify psychological processes that, may be triggered by the media messages and that, may direct individuals’ judgment, media effects, theories are ultimately concerned with the media’s impact on the behavioral effect.


 Loges (2014) found that the intensity and scope of the media system and dependency relations positively related to perceptions of threats in the environment. (Waring, 1996; Merskin, 1999) tested that, the conceptualization of media as society’s primary information systems and the links between individual and the social structure. 


Ball-Rokeach et al. (2014) indicated that, although media exposure is predictive of effect on the target attitudes and behaviors, the observed effects are strongest for those individuals whose dependencies are more intense and linked to the message content. 
Based on the literature review, many scholars talked about the dependency theory of mass media effect, but nothing existed about rape and sexual violence. In order to reduce this phenomenon of rape and sexual violence, there is a need that dependency theory of mass media effect brings in valuable stances that considered in the fight against sexual violence and rape. Media is able to capture the attention of the audience who has total dependence on media, to have knowledge of the role and the effects of mass media. Indeed, the media brings an awakening of consciousness on certain social problems, in order to prevent the consequences that, the society facing in their daily lives on rape and sexual violence against women and girls. However, though previous studies have demonstrated the societal system, media system, and audience relationship, the nature of media influence under this study shall be determined by the interactions among the four avenues, societal system, political system, media system, and audience.


 Generally, from the authors’ arguments, Dependency theory postulates that the impact of media messages is contingent upon the level of audience dependency on media information resources. In this endeavor, the higher of dependency, the greater of likelihood of media information influence on people's cognition, affective and behavioral change. Further, from the dependency side, the main idea of media dependency theory is a public dependency on media to get their desired information about rape and sexual violence. In fact, media is trying to create public dependency on media by creating need, interest and public personal motivation towards the social phenomenon, the role and effects of mass media in the fight against rape and sexual violence against women and girls in DRC, has not, well discussed in the literature. 


Moreover, the connection between the Dependency theory of mass media effect and our research is clear. The theory focused on the audience and society which their strongly rely on media that brought the cognitive effect, affective and behavioral change. Rape and sexual violence are incidents that are at the root of the destruction of women and girls in Ilorin immediate attention of the media. It is worth mentioning that the theory of media dependence to identify some sensitive issues to our research as it finally contributes to illuminating the shadow waves in the collection of data from our investigation. In fact, this theory has opened our minds to how to categorize the opinions of our research based on the four interactions among the societal system, political system, media system, and audience. The notion of audience dependency on the media emerges from an interpretation of the three relationships. 

2.3 
Role of the Mass Media 


Mass media plays as eyes and arms of society play crucial roles in making sure that society informed about pertinent issues happening in society. The prominent roles of mass include awareness creation, reporting and empowering meaningful stories as propagated by the framework of this study. Apparently, civil wars, rape and Sexual violence committed in any forms in different countries have attracted the concerns of mass media to step in and play an important role in propagating against its viral effects (Schultz, 2000; Carll, 2005; Akinwole & Omoera, 2013; Armstrong & Mahone, 2017). Mass media can reduce or accelerate the magnitude of civil war, rape and sexual violence if they act unprofessionally in reporting (writing or broadcasting) incidents, which have no clear investigation. Mass media compels reporters and journalists to act professional and inform the public about the significant impact of civil wars, rape and sexual violence (Egbo, 2012; Assault, 2013). 

Consequently, this means that the mass media play a significant role in creating awareness to the community about rape and sexual violence and its impacts so that the community takes immediate effect. Mass media provide insights about the prevailing trends and analyze the recent major news about rape and sexual violence, providing resources to keenly report on civil wars, rape and sexual violence observing principles of sensitivity and accuracy. Reporters possess sources of data and evidence as background for new stories. They are capable of providing contacts for local government, central government or state, politicians, NGOs and other national experts on sexual violence. Mass media, including print, television, radio, and online media coverage shapes the public agenda for policy-making processes and so, resorts to conduct a wider coverage and report the most pressing issues in the society (Scheufele & Soroka et al., 2012). 


Mass media also frames the conditions that policy discussions and decisions should base (Iyengar, 1991; Entman, 1993; Mejia, Cheyne & Dorfman, 2012). In relation to rape and sexual violence, mass media coverage shapes the people’s perceptions and feelings on the issue and informs the community about how to go about (McCombs & Reynolds, 2009; Gregoriou & O’Hara, 2012). The valuable role of mass media is located in the formation of reality on a peace process, in conflict resolution (peace process). The peace process in conflict resolution defined as the multidimensional methods, including economy, politics, and security, in order the conflict can be resolved without any violence. Otherwise, the deconstructive role of mass media can be indicated by the news content causing a probability of violent reaction among the different actors (Imtihani, 2014). In general, mass media is a means to deliver information from a source of information (communicator) to the recipient information (communicants). Televisions and print media, and social media takes another rounded shape of mass media which are used as the fastest way to convey information to a large number of people within a very short time and efficiently. Social media refers to a set of online tools that are designed for and centered on social interaction (Bertot, Jaeger, & Hansen, 2012; Hansen, Shneiderman, & Smith, 2010; Paul, Singh, & John, 2013; Porter, 2008; Tepper, 2003). Mass media generally plays a significant role in bringing awareness to the community about anything bad or good happening in between (Graber & Dunaway, 2017). According to WHO (2009), mass media with television, radio, the Internet, newspapers, magazines, and other printed publications have a significant role to reach a wide range of people and effect change within society. 


Government has been using mass media to create public awareness and challenge gender norms and attitudes of the woman and society about rape and sexual violence and to prevent it. Mass media aim to increase knowledge, challenge attitudes and modify behavior. Their intervention in reporting cases of rape and sexual violence can also alter social norms and values (e.g. the belief that masculinity is associated with aggression) through public discussion and social interaction. Media campaigns have proven successful in increasing knowledge of intimate partner violence and influencing attitudes towards gender norms. I summarize mass media play a significant role in producing imitations and creating awareness as described in the following paragraphs. 

2.4 
The mass media effect on the audience 


The term ‘‘mass media effects’’ continues to be used broadly, despite the fact that many media scholars struggle with the term ‘effect. According to, Wright (2016) it is evident that we speak of the ‘effects’ of mass communication as a convenient expression. Morley (2012) said that ‘‘‘effects’ is thus a shorthand and inadequate way of marking the point where audiences differentiate read and make sense of messages’’. Traudt (2015) argued that ‘‘the word effect is something of a misnomer, used by many because of its economy and convenience as a label encompassing a complex and varied field of theory and research’’. 


Bryant and Zillmann, (2019) put forward that media effects refer to the social or psychological changes that occur in consumers of the media message systems in their social milieu or cultural values as a result of being exposed to processing or acting on those mediated messages. Likewise, McQuail (2010) defined mass media effect as the consequences or outcomes of the working of or exposure to mass media whether or not intended. Potter (2011) accentuated that, mass media effect is a change in an outcome within a person, a social entity that is due to mass media influence following exposure to a mass media message with series of messages. In this case rape and sexual violence against women and girls is the most pressing issue in Ilorin, which ultimately requires the attention of the mass media.


Generally, the literature has demonstrated useful information regarding mass media effect. The provided information indeed fitting with the current study because mass media is expected to play a significant role and bring desirable effects to the community regarding rape and sexual violence. Besides, the mass media effect is valid since they make information available to more people more quickly, and enable individuals to spread their innovative ideas much further than they would have been if there were no mass media. In this regard, covering and reporting of issues of rape and sexual violence performed in professional manner personnel to avoid accelerating the incidents and cause more problems to the victims and the vulnerable societies.
 2.4.1 
Cognitive Effects 


The cognitive effect is best described by the ambiguity of information arising from the occurrence of a particular incidence in society. In this respect, the conception and determination of ambiguity serve as the first example of a cognitive alteration effect, which is particularly likely to receive the attention of investigators working from a dependency theory. Accordingly, ambiguity can occur either due to society's lack of enough information to understand the meaning of an event, or because there is inadequate information to govern numerous possible explanations of an event (Ball-Rokeach & DeFleur, 1976). 


The situations where the initial information gathered and delivered by the media is incomplete, feelings of ambiguity created, thus audience becomes aware that an event has occurred, but they fail to know what it means or how to interpret it. In such situation more information is undoubtedly, be required in attempts to resolve such ambiguity. As such, the ambiguity happens because of inadequate or conflicting media reports resolved by complete information subsequently delivered by the media to their audiences. It is in this position when the media’s role in ambiguity creation and resolution is relatively easy to see. 


According to Puiu et al., (2015), cognitive effects include; overcoming the uncertainty; forming the attitude; defining priorities; opinion subject expansion; and clarifying the value system. Likewise, Ball-Rokeach & DeFleur, (1976) concludes that the cognitive effects of mass media center on attitude formation, expansion of peoples’ systems of beliefs and value clarification. 

2.4.2 
Affective Effects 


The affective effect is an emotional reaction to indirect information which can arouse strong feelings towards the representation of some social groups which can make people insensible to violence (cruelty) by means of excessive display of corresponding materials (Puiu et al., 2015).

 The impact of media messages on an audience’s feelings and emotional responses is one of kind of effects. Almost all media effects could be explored in terms of their affective dimensions, as it is very difficult to envision the cognitive effect of attitude formation without accompanying affective effects. Sometimes the affective element of attitude formation can have serious social consequences. In periods of intense social conflict the police, for example, may form a number of attitudes from media characterizations about groups with which they have to deal. If media-derived attitudes contain affective elements, such as anger, hostility, and frustration, it may retard the ability of the police to keep their cool when the encounter actually comes. Affective effects are as well associated with morale and alienation, which serve as the kinds of alterations in audience affect that can result from media messages. 

Puiu et al., (2015) also proposed that people who rely on mass media systems as a primary source of information about their groups and categories can, thus, experience changes in morale and level of alienation when there are notable changes in the quantity or quality of the information delivered by the media about those collectives. 

2.4.3 Behavioral Effects 


Behavioral effects expressed by accepting the new course of actions or by refusing the former one. All these effects influence only those people who rely on the data given by the mass media (Puiu et al., 2015). Behavioral effects described by overt action, which is the kind of effect that most people are most interested in. Where there are changes in attitude, belief and affective states are interesting, but it is the degree, to which they influence overt action that makes them important. Under this study, the concept of activation and de-activation considered as pertinent effects of media messages on behavior. Activation refers to instances in which audience members do something that they would not otherwise have done because of receiving media messages. 

In this respect, activation may be the product of elaborate cognitive or affective effects. For example, people may engage in issue formation or issue resolution because of the attitudes they have formed and the feelings they have developed (Ball-Rokeach & DeFleur, 1976). On the other hand, deactivation or what people would have done, but which they do not do because of media messages can be as important as what they activated to do. 


To summarize, based on the dependency theory of mass media effect, this research takes the point that, the extent of the media’s influence related to the degree of dependence of individuals and social systems on the media. Dependency theory conceives of dependency as a relationship in which the fulfillment of one party’s needs and goals is reliant on the resources of another party. Thus, the focus of the theory is the relationship between media and audiences.


While one might learn about possible, desirable behaviors from observing others on rape and sexual violence, Bandura (1997) supported that those behaviors not enacted unless an individual possesses the selfefficacy to do so. Self-efficacy beliefs are judgments that individuals hold about their capabilities to perform a behavior at designated levels. Importantly, Bandura said, “people’s level of motivation, affective states, and actions are based more on what they believe than on what is objectively true”. 

For this reason, self-efficacy beliefs are better predictors of people’s accomplishments than their previous attainments, knowledge, or skills as such beliefs are associated with goal-related effort, determination, and tolerance in the face of adversity. Selfefficacy beliefs are sensitive to contextual factors, such as the regulation of one’s motivation, thought processes, affective states, actions, or environmental conditions. These beliefs are often associated with outcome expectancies. 


More specifically, self-efficacy helps foster the outcome one expects: confident people anticipate successful outcomes, whereas the opposite is true of those lacking confidence. The important issues of self-efficacy beliefs in the generation of behavior, it is very important to consider how such beliefs might develop. In fact, there appear to be four sources of information that help to form self-efficacy beliefs. The most influential source is mastery experience, in which the formation of self-efficacy beliefs is intuitive: individuals engage in activities, interpret the results of their behavior, and use their interpretations to develop beliefs about their capability to engage in subsequent activities. Outcomes interpreted as successful raise self-efficacy; those interpreted as failures lower it. People can measure their self-efficacy by the physiological and emotional states, anxiety, stress, and arousal that they experience as they contemplate an action. Strong emotional reactions to a task, like excitement or fear, provide cues about the expected success or failure of the outcome. Focusing on the negative physiological signal, negative thoughts and fears can not only lower self-efficacy perception but also they can also trigger additional stress that contributes to inadequate performance. Thus, one way to raise self-efficacy beliefs is to improve physical and emotional well-being and reduce negative emotional states.

2.3
Conceptual Framework

2.3.1
History of Rape


The history of mass media's portrayal of rape has evolved significantly over the past century, reflecting broader societal attitudes toward sexual violence and gender dynamics. In the early 20th century, rape was often downplayed or misrepresented in the media, with victims frequently blamed for their own assaults. Media coverage of rape cases tended to be sensationalized, focusing on the victim's sexual history or behavior, reinforcing harmful stereotypes about women and their role in sexual violence. At this time, rape was often treated as a private issue rather than a societal problem, with little attention paid to the structural and cultural factors that enabled it (Goffman, 2012).


The 1960s and 1970s marked a turning point, with the rise of second-wave feminism and greater public awareness of sexual violence. Feminist activism brought attention to the ways in which the media often trivialized rape, and many advocates called for a shift in how these crimes were reported. During this period, the media began to shift away from blaming victims, focusing more on the need for justice and societal accountability. However, this progress was not without resistance, and media outlets continued to engage in sensationalistic reporting, especially in high-profile cases. The portrayal of rape remained complex, with factors like race, class, and gender further influencing the way victims and perpetrators were depicted (Casey, 2014).


By the late 20th and early 21st centuries, the media landscape saw increased focus on issues of sexual assault, aided by movements like #MeToo and high-profile legal cases, such as the Bill Cosby trial and the Harvey Weinstein scandal. These events prompted more nuanced discussions of consent, power dynamics, and the societal structures that perpetuate rape culture. The rise of social media also allowed survivors of sexual violence to share their stories and hold perpetrators accountable, challenging traditional media narratives. While mass media's representation of rape is still a subject of ongoing debate, there has been a notable shift toward recognizing the importance of victim-centered reporting and creating spaces for survivors' voices (Robert, 2011).

2.3.2
The concept of rape


Rape is a form of sexual violence that involves any non-consensual sexual act or penetration. It is a serious crime that violates a person's autonomy, dignity, and rights. At its core, rape occurs when one person forces or coerces another into sexual activity without their consent (Kietzmannn, 2012). Consent is a clear, mutual agreement to engage in sexual activity, and it must be given voluntarily, enthusiastically, and without any form of manipulation, threat, or pressure.

Some key elements of the concept of rape include:

Non-consensuality: The defining characteristic of rape is the absence of consent. Consent cannot be implied, coerced, or given under duress. It must be freely and explicitly communicated.

Coercion or Force: Rape often involves the use of physical force, threats, or manipulation to compel someone into sexual activity. It may also involve situations where the victim is incapacitated, such as through drugs, alcohol, or unconsciousness.

Power and Control: Rape is not just a sexual act but often reflects an abuse of power, where the perpetrator seeks to dominate, humiliate, or harm the victim.

Impact: The consequences of rape are profound and can cause lasting physical, emotional, and psychological trauma. Victims may experience feelings of shame, guilt, anxiety, depression, and post-traumatic stress disorder (PTSD).

Legal Definition: Laws around rape vary by jurisdiction, but in most places, rape is legally defined as forced, non-consensual intercourse or penetration. Laws also generally include provisions about the inability to consent due to age, mental incapacity, or intoxication.

i. Myths and Misconceptions: Rape is often surrounded by myths, such as the belief that it is only committed by strangers, that the victim must fight back, or that it can be avoided by certain behaviors. These myths can lead to victim-blaming and hinder support for survivors.

2.3.3
Media Representations of Rape and Sexual Violence


To understand audience perceptions, it is essential first to analyze how the "rape of mass" is represented in mass media. Historically, media portrayals of rape have evolved, but a significant portion of them often falls into a set of recurring themes and tropes. These portrayals can range from sensationalized news reports to dramatic depictions in fictional narratives, each contributing to a broader societal understanding of sexual violence.


Media has the power to frame events in ways that shape public opinion, determine what is considered acceptable, and dictate the emotional response to an issue. For example, when a teenage rape case is covered, the tone of the report, the framing of the victim’s story, and the visibility of the perpetrator can influence how audiences perceive the incident. News reports that focus on the victim’s behavior, clothing, or background may inadvertently shift blame from the perpetrator to the victim, reinforcing harmful stereotypes. On the other hand, media coverage that highlights the systemic nature of sexual violence, emphasizes the victim's rights, and provides accurate information about consent can raise awareness and empower audiences to act (McQuail, 2019).


However, many media portrayals of teenage rape tend to sensationalize the issue, which can have both positive and negative effects. While sensational stories may increase awareness, they may also distort the realities of sexual violence and lead to misconceptions or trivialization of the trauma experienced by the victim. This is especially true in fictional depictions, where rape is sometimes used as a plot device without proper exploration of its long-term effects or social consequences (Entman, 2016).

2.2.4
 Audience Interpretation and Perception


Audience perceptions of media portrayals of rape can vary widely, and these differences often reflect deeper cultural, social, and individual factors. Media consumers are not passive recipients; rather, they actively interpret and internalize messages based on their own experiences, values, and worldviews. The concept of "audience reception" is crucial in understanding how rape is perceived, as different audiences bring different levels of media literacy, personal biases, and emotional responses to their viewing or reading experiences.


A crucial factor influencing audience interpretation is the level of empathy that a person can feel for the victim. Research has shown that people who identify more strongly with the victim whether due to gender, age, race, or socio-economic background are more likely to develop sympathetic responses and take action. In contrast, audiences who view the rape as a distant, abstract issue may be more likely to express apathy or even place blame on the victim.


Moreover, individuals' pre-existing beliefs about gender roles, sexual behavior, and victimhood play a significant role in shaping how they interpret the rape of teenagers. For example, some audience members may adopt a victim-blaming stance, attributing the rape to the victim's behavior, appearance, or perceived promiscuity. Others may view the perpetrator as entirely responsible, focusing their sympathy and support on the victim. These divergent perspectives reflect broader societal attitudes toward gender, power, and consent.


Furthermore, the framing of the rape itself influences how audiences perceive it. Media framing refers to the way an issue is presented and contextualized, which can emphasize certain aspects of a story while downplaying others. For instance, framing a teenage rape case as a "tragic mistake" or as the result of "miscommunication" between the victim and perpetrator can reduce the perceived seriousness of the crime. In contrast, framing it as a violent, deliberate act of power and control can increase public understanding of its severity and the need for systemic intervention.

2.3.5
 The Role of Social Media and Digital Platforms


In the digital age, social media platforms have become crucial spaces for the dissemination of information about rape, including the rape of teenagers. Social media provides an immediate, often unfiltered, platform for public discourse, which has both positive and negative consequences for how rape is perceived.


On the one hand, social media can be a powerful tool for raising awareness and mobilizing communities. Hashtags such as #MeToo, #TimesUp, and #BelieveWomen have amplified conversations about sexual violence and created a global movement for social change. These platforms allow survivors to share their stories, challenge rape culture, and demand accountability. They also provide a space for advocacy organizations to spread awareness about the issue of teenage rape and offer resources for those in need.


On the other hand, the anonymity and lack of regulation on social media can lead to harmful behaviors, including victim-blaming, harassment, and misinformation. Online discussions about the rape of teenagers can quickly devolve into polarized arguments, with some individuals perpetuating harmful myths about consent and sexual violence. In extreme cases, social media can be used to shame or intimidate survivors, making it harder for them to come forward or seek justice.


The speed and volume of information shared on social media also mean that public perception can be shaped by viral narratives that may not be based on facts. The sensationalist nature of certain posts or memes can lead to oversimplified understandings of the issue, reinforcing stereotypes and prejudices rather than fostering nuanced conversations about rape and its societal causes.
2.3.6
 Gender and Cultural Factors in Perception


The perception of rape, particularly teenage rape, is deeply influenced by gender norms and cultural attitudes. In many societies, gendered power imbalances influence how sexual violence is understood. For instance, in patriarchal cultures, there may be a tendency to view rape as a "women's issue" rather than a broader societal issue. This can result in underreporting, stigmatization of victims, and a lack of sufficient resources for prevention and support.


Cultural beliefs about masculinity and femininity can also shape perceptions of teenage rape. In cultures where traditional gender roles are emphasized, male perpetrators may be seen as "acting out" or "being boys" rather than as criminals. Similarly, teenage girls may be stereotyped as "asking for it" based on their behavior, clothing, or social media presence. These stereotypes not only harm the victims but also hinder the collective ability to address sexual violence in a meaningful way.


Moreover, race and ethnicity play significant roles in how teenage rape is perceived and responded to. In some communities, the stigma surrounding rape may be compounded by racial or ethnic prejudices. Victims from marginalized groups may find it more difficult to come forward, and their experiences may be met with disbelief or apathy. Additionally, media portrayals of rape often lack intersectional awareness, leaving out the unique experiences of racial minorities, LGBTQ+ youth, and other vulnerable groups.

2.3.5
The Impact of Audience Perception on Prevention and Policy


Audience perceptions have a direct impact on the effectiveness of campaigns to prevent rape and advocate for survivors. When the public views the rape of teenagers as a serious issue, they are more likely to support legislative reforms, fund prevention programs, and demand accountability from perpetrators and institutions. In contrast, a lack of empathy or understanding can lead to victim-blaming, the normalization of sexual violence, and a failure to address the root causes of rape.


To influence audience perceptions, it is critical that media portrayals of teenage rape focus on empowering narratives that highlight the importance of consent, healthy relationships, and the agency of victims. Public awareness campaigns must challenge harmful stereotypes, engage men and boys in the conversation, and offer clear messages about what constitutes sexual violence.


Audience perceptions of the rape of mass in the fight against teenage rape are shaped by complex factors, including media representations, cultural norms, and individual attitudes. Media plays a critical role in shaping these perceptions, but social media also adds a layer of immediacy and complexity to public discourse. Understanding how different audience groups interpret and respond to portrayals of teenage rape is essential in developing effective prevention strategies and advocating for policy changes. By fostering a more informed, empathetic, and active public, we can build a society that is better equipped to combat the sexual violence of teenagers and protect the rights and dignity of all individuals.

2.4 
Empirical Review


The empirical review provides an overview of existing research on audience perceptions of teenage rape. Various studies have examined how individuals and groups perceive rape cases involving minors, as well as the impact of these perceptions on public policy, media reporting, and legal outcomes.


Numerous studies have highlighted the role of the media in shaping public perceptions of teenage rape. According to a study by Kitzinger (2014), media coverage of rape cases often sensationalizes the victim’s behavior, focusing on their sexuality and actions prior to the assault. This can lead to victim-blaming, particularly when the victim is a teenager. Research by Banyard et al. (2017) found that media representations that focus on the "innocence" of the victim can foster greater sympathy for them, but sensationalist portrayals of rape may also distort the public’s understanding of the prevalence and severity of sexual assault.


Research by McMahon and Farmer (2011) suggests that men and older adults are more likely to blame victims of teenage rape, especially when the victim is perceived as sexually active or provocative. Women and younger people, however, tend to show more empathy toward the victims and are more likely to view teenage rape as a societal problem that requires systemic change. This gender and age-based divergence in perceptions is crucial for understanding the complexity of public opinion and shaping targeted education and advocacy campaigns.


Studies examining public awareness of the legal definitions of rape and the impact of anti-rape campaigns have found that while awareness is increasing, significant gaps remain in the general public’s understanding of what constitutes rape, especially in cases involving teenagers. A study by Duran and Donnelly (2019) demonstrated that public awareness campaigns that use survivor stories and educate the audience about consent have been effective in changing perceptions about the seriousness of teenage rape. However, these campaigns are often not targeted enough to reach audiences with less knowledge about sexual violence.


Research has shown that education plays a significant role in shaping how individuals perceive rape, particularly teenage rape. A study by Taylor and Purcell (2014) found that individuals with higher educational attainment were more likely to recognize the long-term psychological effects of rape on teenage victims and were more supportive of initiatives designed to prevent sexual violence. Educational campaigns focused on consent, boundaries, and healthy relationships were shown to be particularly effective in changing attitudes among young people.
CHAPTER THREE

3.0
RESEARCH METHODOLOGY

Introduction


This chapter describes the methodology that was used in carried out the study. This includes; research design, population, sample and sampling techniques, research instruments, procedures for data collection and data analysis. 

3.1 
RESEARCH DESIGN 

Research method is a systematic way of producing knowledge through which findings of a subject are either accepted or rejected. 

Survey is the method adopted in this research work, this is because it is believed to be the best method that can be used to seek opinion of selected group of people or a particular issue. In a survey method, small and large population otherwise called universal, as studies through the selection and studying of samples choose from the universe to discover the relative occurrence, distribution and inter relation of variables. This method will therefore be employed to discover the assessing audience perceptions of the role of mass media in the fight against teenage rape in Ilorin.

3.2
POPULATION OF THE STUDY


The research includes the total number of people in the area of study though it is not possible to ascertain or know the exact member of population in this study the research mainly carried out with the Ilorin with the population of over 12,000 people.


The population of this thesis is therefore going to be carried out within the Ilorin staff selecting 100 respondents out of the students of different department in Ilorin Kwara State. Copies of questionnaire will be administered on those who make themselves available; this ensures hundred percent rate of return.

3.3
INSTRUMENTATION


This research design is descriptive and expository in nature; questionnaire will be used as instrument of data gathering. The questionnaire consist of questions which deals with the respondents demographic information and other which requires the respondents opinions or views on the “assessing audience perceptions of the role of mass media in the fight against teenage rape in Ilorin”.

3.4 
VALIDITY AND RELIABILITY OF THE INSTRUMENT

Validity is concerned with the ability of a research instrument to measure what it has design to measure i.e. how well it measure what it is suppose to measure? Does the instrument measure what is supposed to measure?


This instrument is valid because the questionnaire is pretested and the questions would be given the desired result. Moreover the questions would be crossed checked by the supervisor to give the instrument validity. On the basis of the above, the instrument is therefore valid.

3.5 
METHOD OF ADMINISTRATION OF INSTRUMENT


The instrument used in this study is questionnaire and it will be distributed through personal visit and consultation. We will consult various respondents at different institute of the school. Therefore, the total of one hundred (100) questionnaire paper will be distributed and administered within a reasonable period of time.

3.6 
METHOD OF DATA ANALYSIS


To make the analysis of the data collection simple, frequency count was used, the statistical computation will be done manually, furthermore, table as part of the descriptive statistical techniques would be used mostly to best the research questions and each respondents might be scared according to the basis or frequency distribution and simple percentage that would be computed from distributed questionnaire
CHAPTER FOUR
4.0
DATA PRESENTATION AND ANALYSIS


The response rate of this study is 99% and the administered questionnaire needed was properly answered. The result of this study are presented in table and percentage (%) which will correctly provide clarity in understanding.


For this study 100 questionnaires were distributed to respondents, 100 questionnaires were returned. Meanwhile, the type of questionnaire used is open ended questionnaire where answers as options were provided for the respondents

4.1
DATA PRESENTATION

In this chapter all data collected from questionnaire will be presented and interpreted.

SECTION A

QUESTION 1:
ANALYSIS OF RESPONDENT BY SEX

TABLE I

	GENDER
	FREQUENCY
	PERCENTAGE%

	MALE
	55
	55

	FEMALE
	45
	45

	TOTAL
	100
	100


Source: Research Survey Work, 2025

The above table shows that 55(55%) respondents were male, 45(45%) were female. This shows that most of the respondents were male

QUESTION 2: ANALYSIS OF RESPONDENT BY AGE

TABLE II

	AGE
	FREQUENCY
	PERCENTAGE%

	15 – 19 years
	30
	30%

	20 – 25 years
	40
	40%

	26 – 30 years 
	20
	20%

	Above 30 years
	10
	10%

	TOTAL
	100
	100


Source: Research Survey Work, 2025

From the above table, 30% of the respondents fill between the ages of 15 to 19years, 30% of the respondents fill between the ages of 20 to 25 year 40 % of the respondent fill between the age of 26 to 30 years 20% while 2% is between the age of 30year and above.
QUESTION 3: ANALYSIS OF RESPONDENT BY MARITAL STATUS

TABLE III
	STATUS
	FREQUENCY
	PERCENTAGE%

	Single
	40
	40%

	Married Status
	35
	35%

	Others
	25
	25%

	TOTAL
	100
	100


Source: Research Survey Work, 2025

The table above shows that 40(40%) respondents were single while 35(35%) respondents were married and 25(25%) respondents representing 25(25%) were others. This shows that most of the respondents were single.
QUESTION 4: ANALYSIS OF RESPONDENT BY EDUCATIONAL QUALIFICATION
TABLE IV
	EDUCATION QUALIFICATION
	FREQUENCY
	PERCENTAGE%

	SSCE
	15
	15%

	OND
	20
	20%

	HND
	25
	25%

	BSc and above 
	40
	40%

	TOTAL
	100
	100


Source: Research Survey Work, 2025
The above table shows that 15 respondents representing 15% are SSCE and 20 respondents representing 20% are OND, 25 respondents representing 25% are Hnd 25 and respondents representing 40% are BSc and above.

QUESTION 5: ANALYSIS OF RESPONDENT BY LOCAL GOVERNMENT
QUESTION 1: Which of the wards do you belong to?

TABLE V
	WARD
	FREQUENCY
	PERCENTAGE%

	Ilorin East
	30
	30%

	Ilorin West
	45
	45%

	Ilorin South
	25
	25%

	TOTAL
	100
	100


Source: Research Survey Work, 2025


Table shows that out of 100 respondents, respondent respresent Ilorin East 30%, while Ilorin West respondents representing 45%, Ilorin West respondents represent 25%.
SECTION B: AWARENESS AND MEDIA EXPOSURE
Table 4.2 ANALYSIS OF INSTRUMENT

QUESTION 6: Have you seen or heard any campaign about teenage rape in the media?
TABLE VI
	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Yes
	40
	40%

	No
	60
	60%

	TOTAL
	100
	100


Source: Research Study Survey Work, 2025

From the above table, it can be seen that 40(40%) respondents out of 100 questionnaire collected said yes that through mass media, heard any campaign about teenage rape in the media. 60(60%) said no, which shows that through the mass media, heard any campaign about teenage rape in the media.
QUESTION 7: Which medium do you frequently use? 

TABLE VII
	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Television
	30
	   30%

	Radio
	15
	15

	Newspapers
	10
	10

	Social Media
	40
	40

	All of the Above
	5
	5

	TOTAL
	100
	100


Source: Research Survey Work, 2025

The above table shows that 30 respondents representing 30% frequently use television, 15 respondents representing 15% on radio on frequently use as medium,10 respondents representing Newspapers 10%, 40 respondents representing 40%  while 5 respondents representing 5% all of the above medium frequently use.
QUESTION 8: Which platform do you think covers teenage rape issues most effectively?
TABLE VIII
	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Radio
	40
	   40%

	Television
	25                    
	                   25%

	Social Media
	12
	  12%

	Newspapers 
	20
	  20%

	None
	3
	3%

	TOTAL
	100
	100


Source: Research Survey Work, 2025

The above table shows that 40 respondents representing 40% on radio which platform covers teenage rape issues most effectively,  25 respondents representing 25% on television, 12 respondents representing 25% on social media, 20 respondents representing 20% on Newspapers and While 3 respondents representing 3% None which platform did not covers teenage rape issues most effectively.
QUESTION 9: How often do you come across rape-related campaigns in the media?

TABLE IX

	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Very Often
	25
	   25%

	Occassionally
	20                   
	                   20%

	Rarely
	10
	  10%

	Never
	45
	   45%

	TOTAL
	100
	100


Source: Research Survey Work, 2025

The above table shows that 25 respondents representing 25% very often come across rape-related campaigns in the media,  20 respondents representing 20% occassionally come across rape-related campaigns in the media, 10 respondents representing 10% rarely, 45 respondents representing 45% on Never come across rape-related campaigns in the media. 
QUESTION 10: Have media Campaign influenced your knowledge awareness of teenage rape?

TABLE X

	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Yes
	50
	  50%

	No
	30                  
	                   30%

	Not sure
	20
	  20%

	TOTAL
	100
	100


Source: Research Survey Work, 2025


The above table shows that 50 respondents representing 50% have media Campaign influenced your knowledge awareness of teenage rape,  30respondents representing 30% occassionally come across rape-related campaigns in the media, 20 respondents representing 20% rarely, 20respondents representing 20% on have media Campaign influenced your knowledge awareness of teenage rape. 

SECTION C: PERCEPTION AND EFFECTIVENESS OF MASS MEDIA

QUESTION 11:   The mass media has helped raise about teenager rape in Ilorin?

TABLE XI

	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	10
	10%

	Agree
	40
	40%

	Neutral
	15
	15%

	Disagree
	5
	5%

	Strongly Disagree
	30
	30%

	TOTAL
	100
	100


Source: Research Survey Work, 2025

The above table shows that 100 respondents and 10 respondents representing 10% strongly agree that has helped raise about teenager rape in Ilorin, 40 respondents representing 40% agree, 15 respondents representing 15% Neutral, 5 respondents representing 5% disagree while 30 respondents representing 30% has helped raise about teenager rape in Ilorin.

QUESTION 12:
Mass Media Educate the public on how to prevent teenager rape?
TABLE XII

	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	30
	30%

	Agree
	40
	40%

	Neutral
	5
	 5%

	Disagree
	15
	15%

	Strongly Disagree
	10
	10%

	TOTAL
	100
	100


Source: Research Survey Work, 2025


The above table shows that 100 respondents and 30 respondents representing 30% strongly agree that mass media educate the public on how to prevent teenager rape , 40 respondents representing 40% agree, 5 respondents representing 5% Neutral, 15 respondents representing 15% disagree while 10 respondents representing 10% mass media educate the public on how to prevent teenager rape.
QUESTION 13:
Media programme give voice to victim and encourage reporting?

TABLE XIII


	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	30
	30%

	Agree
	40
	40%

	Neutral
	5
	 5%

	Disagree
	15
	15%

	Strongly Disagree
	10
	10%

	TOTAL
	100
	100


Source: Research Survey Work, 2025


The above table shows that 100 respondents and 30 respondents representing 30% strongly agree that media programme give voice to victim and encourage reporting, 40 respondents representing 40% agree, 5 respondents representing 5% Neutral, 15 respondents representing 15% disagree while 10 respondents representing 10% media programme give voice to victim and encourage reporting.
QUESTION 14:
The media expose the dangers and legal consequences of rape?   

TABLE XIV

	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	30
	30%

	Agree
	40
	40%

	Neutral
	5
	 5%

	Disagree
	15
	15%

	Strongly Disagree
	10
	10%

	TOTAL
	100
	100


Source: Research Survey Work, 2025


The above table shows that 100 respondents and 30 respondents representing 30% strongly agree the media expose the dangers and legal consequences of rape, 40 respondents representing 40% agree, 5 respondents representing 5% neutral, 15 respondents representing 15% disagree while 10 respondents representing 10% strongly disagree the media expose the dangers and legal consequences of rape.
QUESTION 15:
Mass Media plays a critical role in changing public perception toward rape victims?

TABLE XV

	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	20
	20%

	Agree
	40
	40%

	Neutral
	5
	 5%

	Disagree
	15
	 15%

	Strongly Disagree
	20
	20%

	TOTAL
	100
	100


Source: Research Survey Work, 2025


The above table shows that 100 respondents and 20 respondents representing 20% strongly agree the mass  media plays a critical role in changing public perception toward rape victims, 40 respondents representing 40% agree, 5 respondents representing 5% neutral, 15 respondents representing 15% disagree while 20 respondents representing 20% strongly disagree mass  media plays a critical role in changing public perception toward rape victims 
QUESTION 16:
Mass Media campaigns have led to increased public discussion on rape?

TABLE XVI
	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	25
	25%

	Agree
	45
	45%

	Neutral
	5
	 5%

	Disagree
	15
	15%

	Strongly Disagree
	10
	10%

	TOTAL
	100
	100


Source: Research Survey Work, 2025


The above table shows that 100 respondents and 8 respondents representing 8% strongly agree that mass media campaigns have led to increased public discussion on rape, 45 respondents representing 45% agree, 5 respondents representing 5% neutral, 15 respondents representing 15% disagree while 29 respondents representing 29% strongly disagree that mass media campaigns have led to increased public discussion on rape
C2: Effectiveness of media campaigns

QUESTION 17:
Mass Content on rape in sometimes not senstive to victims?

TABLE XVII
	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	45
	45%

	Agree
	15
	15%

	Neutral
	8
	 8%

	Disagree
	15
	15%

	Strongly Disagree
	10
	10%

	TOTAL
	100
	100


Source: Research Survey Work, 2025


The above table shows that 100 respondents and 45 respondents representing 45% strongly agree that mass content on rape in sometimes not senstive to victims, 15 respondents representing 15% agree, 8 respondents representing 8 % neutral, 15 respondents representing 15% disagree while 29 respondents representing 29% strongly disagree that mass content on rape in sometimes not senstive to victims.
QUESTION 18: Mass media have infleunced  teenagers to speak up about their experiences?

TABLE XVIII

	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	45
	45%

	Agree
	25
	25%

	Neutral
	5
	5%

	Disagree
	15
	15%

	Strongly Disagree
	10
	10%

	TOTAL
	100
	100


Source: Research Survey Work, 2025


The above table shows that 100 respondents and 45 respondents representing 45% strongly agree that mass media have infleunced  teenagers to speak up about their experiences, 25 respondents representing 25% agree, 5 respondents representing 5% neutral, 15 respondents representing 15% disagree while 10 respondents representing 10% strongly disagree that mass  media have infleunced  teenagers to speak up about their experiences
QUESTION 19:
Some media platforms trivalize rape through entertainment content?

TABLE XVIIII
	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	5
	5%

	Agree
	10
	10%

	Neutral
	20
	 20%

	Disagree
	25
	25%

	Strongly Disagree
	40
	40%

	TOTAL
	100
	100


Source: Research Survey Work, 2025


The above table shows that 100 respondents and 5 respondents representing 5% strongly agree that some mass media platforms trivalise rape through entertainment content, 10  respondents representing 10% agree, 20 respondents representing 20% neutral, 25 respondents representing 25% disagree while 40 respondents representing 40% strongly disagree that some mass media platforms trivalise rape through entertainment content
QUESTION 20:
Media coverage of rape incident helps to reduce stigma around reporting such crimes?

TABLE XIX
	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	25
	25%

	Agree
	40
	40%

	Neutral
	20
	 20%

	Disagree
	5
	5%

	Strongly Disagree
	10
	10%

	TOTAL
	100
	100


Source: Research Survey Work, 2025


The above table shows that 100 respondents and 25 respondents representing 25% strongly agree the media coverage of rape incident helps to reduce stigma around reporting such crimes, 40 respondents representing 40% agree, 20 respondents representing 20% neutral, 5 respondents representing 5% disagree while 10 respondents representing 10% strongly media coverage of rape incident helps to reduce stigma around reporting such crimes
C3: Challenges and Recommendation

QUESTION 21:
Lack of continent rape awareness content weakens media impact?

TABLE X1
	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	25
	25%

	Agree
	40
	40%

	Neutral
	5
	 5%

	Disagree
	10
	10%

	Strongly Disagree
	20
	20%

	TOTAL
	100
	100


Source: Research Survey Work, 2025


The above table shows that 100 respondents and 25 respondents representing 25% strongly agree lack of continent rape awareness content weakens media impact, 40 respondents representing 40% agree, 5 respondents representing 5% neutral, 10 respondents representing 10% disagree while 20 respondents representing 20% strongly disagree lack of continent rape awareness content weakens media impact.
QUESTION 22:
Media ownership and censorship sometimes limit campaign effectiveness?

TABLE XXII
	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	25
	25%

	Agree
	40
	40%

	Neutral
	5
	 5%

	Disagree
	20
	20%

	Strongly Disagree
	10
	10%

	TOTAL
	100
	100


Source: Research Survey Work, 2025


The above table shows that 100 respondents and 25 respondents representing 25% strongly agree that media ownership and censorship sometimes limit campaign effectiveness, 40 respondents representing 40% agree, 5 respondents representing 5% neutral, 20 respondents representing 20% disagree while 10 respondents representing 10% strongly disagree that media ownership and censorship sometimes limit campaign effectiveness
QUESTION 23:
There should be more collaboration between media  and MGOs on rape advocacy?

TABLE XXIII
	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	20
	20%

	Agree
	40
	40%

	Neutral
	5
	 5%

	Disagree
	25
	25%

	Strongly Disagree
	10
	10%

	TOTAL
	100
	100


Source: Research Survey Work, 2025


The above table shows that 100 respondents and 20 respondents representing 20% strongly agree that there should be more collaboration between media  and mgos on rape advocacy, 40 respondents representing 40% agree, 5 respondents representing 5% neutral, 25 respondents representing 25% disagree while 10 respondents representing 10% strongly disagree that there should be more collaboration between media  and mgos on rape advocacy.

QUESTION 24:
Media practiotioners should be trained on reporting sensitive rape cases ethically?

TABLE XXIIV
	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	25
	25%

	Agree
	40
	40%

	Neutral
	20
	 20%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%

	TOTAL
	100
	100


Source: Research Survey Work, 2025


The above table shows that 100 respondents and 25 respondents representing 25% strongly agree that Media practiotioners should be trained on reporting sensitive rape cases ethically, 40 respondents representing 40% agree, 20 respondents representing 20% neutral, 10 respondents representing 10% disagree while 5 respondents representing 5% strongly disagree that media practiotioners should be trained on reporting sensitive rape cases ethically.
QUESTION 25:
Audience engagegment(call-ins discussions) should be encouraged to deepen impact?

TABLE XXV
	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	20
	20%

	Agree
	40
	40%

	Neutral
	5
	 5%

	Disagree
	25
	25%

	Strongly Disagree
	10
	10%

	TOTAL
	100
	100


Source: Research Survey Work, 2025


The above table shows that 100 respondents and 20 respondents representing 20% strongly agree that audience engagegment(call-ins discussions) should be encouraged to deepen impact, 40 respondents representing 40% agree, 5 respondents representing 5% neutral, 25 respondents representing 25% disagree while 10 respondents representing 10% strongly disagree audience engagegment(call-ins discussions) should be encouraged to deepen impact
4.3      ANALYSIS OF RESEARCH QUESTIONS

What types of media content are most effective in creating awareness about teenage rape?

Table 12 answered this research question as it was gathered that 30 respondents representing 30% strongly agree that mass media educate the public on how to prevent teenager rape , 40 respondents representing 40% agree, 5 respondents representing 5% Neutral, 15 respondents representing 15% disagree while 10 respondents representing 10% mass media educate the public on how to prevent teenager rape.
Table 10 answered this research question as it was gathered that 50 respondents representing 50% have media Campaign influenced your knowledge awareness of teenage rape,  30respondents representing 30% occassionally come across rape-related campaigns in the media, 20 respondents representing 20% rarely, 20respondents representing 20% on have media Campaign influenced your knowledge awareness of teenage rape.

Table 11 answered this research question as it was gathered that 10 respondents representing 10% strongly agree that has helped raise about teenager rape in Ilorin, 40 respondents representing 40% agree, 15 respondents representing 15% Neutral, 5 respondents representing 5% disagree while 30 respondents representing 30% has helped raise about teenager rape in Ilorin.

4.4
DISCUSSION OF FINDINGS


The purpose of this study is to examine “audience perceptions of the role of mass media in the fight against rape of teenagers in ilorin”. The result obtained the statistical analysis, in this study was used to provide an answer to this research study, as data were presented into tables using simple percentage tabular presentation in the chapter four of this study to provide an answer to the question raised in this study.Definite question were asked in the questionnaire to generate answers to each of the questions posed in this study, 100 questionnaire were administrated to the respondents and all the copies of the questionnaire were returned. The findings of this study as seen above support the assertion of the uses and gratification theory, which served as the theoretical framework of this study. 
According to the theory, audience of mass media are very active they deliberately select and exposed themselves only media channels that would provide certain gratification or reward such as information reward, leisure or entertainment among others. Our findings confined that introduction of explored audience perceptions of how mass media contribute to the fight against the rape of teenagers in Ilorin 60 (60%) of the respondents agree, 40 (40%) of the respondents doesn’t agree on it.


It was discovered that  audience perceptions of how mass media contribute to the fight against the rape of teenagers  45(45%) respondents agree, and 55 (55%) respondents disagree with this point.


We also find out that audience perceptions of how mass media contribute to the fight against the rape of teenagers  in which 55 (55%) respondents agree and 45 (45%) respondents disagree.
CHAPTER FIVE
5.0
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 
Summary of Findings

This study investigated audience perceptions of the role of mass media in the fight against the rape of teenagers. Through surveys and focus group discussions, data was gathered to understand how various segments of the public perceive the media’s involvement, effectiveness, and limitations in addressing the issue. The study aimed to assess the extent to which mass media informs, educates, and influences public opinion and policy on rape prevention, especially among teenagers.

Findings revealed that a significant portion of the audience believes the media plays a critical role in creating awareness and shaping discourse around sexual violence. Respondents acknowledged that television, radio, social media, and online news platforms have increased visibility on the issue and provided victims with platforms to share their stories. However, concerns were raised about sensationalism, underreporting of follow-ups, and the trivialization of rape cases in some media outlets.


Furthermore, while the media was praised for advocacy efforts, some respondents felt coverage often lacked depth and was more reactive than preventive. There was also a notable perception that rural areas received less media attention compared to urban centers, potentially limiting awareness and education efforts in such communities.

 5.2 
Conclusion

Based on the data collected and analyzed, it can be concluded that the mass media is perceived by the audience as an essential instrument in combating the rape of teenagers. It plays a dual role: informing the public and influencing societal attitudes and governmental responses. However, its impact is limited by certain shortcomings such as inconsistent coverage, commercial pressures, and insufficient sensitivity in reporting.


The study highlights the need for more deliberate, consistent, and ethically guided media practices. It also emphasizes the necessity for collaboration between media organizations, non-governmental agencies, and government institutions to ensure that campaigns and reports are accurate, far-reaching, and capable of driving real change.

 5.3 
Recommendations
Based on the findings of the study, the following recommendations are proposed for marketers and policymakers:

Based on the findings and conclusions of this study, the following recommendations are made:

1. Training and Sensitization of Journalists:Media practitioners should undergo regular training on gender-sensitive reporting and ethical journalism, particularly concerning sexual violence and minors.

2. Sustained Media Campaigns:Media organizations should maintain consistent, long-term campaigns that go beyond isolated event coverage. This includes documentaries, public service announcements, survivor stories, and expert interviews.

3. Partnerships with Advocacy Groups: Collaboration between the media and NGOs focusing on gender-based violence should be strengthened to enhance accurate reporting, resource sharing, and grassroots outreach.

4. Enhanced Rural Outreach: Media should invest more in covering rural areas and indigenous communities where the risk of underreporting is higher. This could be achieved through community radio and mobile media units.

5. Incorporation of Feedback Mechanisms: Platforms should be created for audiences to provide feedback on media coverage of rape cases. This would help identify gaps and hold media outlets accountable for sensational or unethical reporting.

6. Policy Advocacy: The media should not only report incidents but actively engage in advocacy for stronger laws, better implementation, and support systems for teenage rape survivors.
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