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ABSTRACT 
This study focuses on relevance of kwara state ministry of art and culture to tourism promotion in Ilorin Kwara State questionnaire was use as a research instrument and data was analyzed using satisfaction formulation the result of the study shows the relevance of Kwara State ministry of Art and Culture in Ilorin. It was discovered from the study that there is low level of tourism area and lack of knowledge in the field of Arts also the result of this study shows solutions which includes having more professional in the field of Arts needs for Government to develop more of its Tourist site and also money released should be well managed for government encouragement.
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          CHAPTER ONE
1.0 INTRODUCTION 
1:1BACKGROUND OF THE STUDY 
Tourism promotion is the stimulating sale through the dissemination of information. It try to encourage actual and potential customers to travel. It direct funding designated and spent solely for tourism marketing of tourism or initiatives that as determined in consultation with the local tourism industry organizations attract travelers to the locality and generate tourism revenues in the locality. Tourism promotion means trying to encourage the actual potential customers to travel a destination through the spreading of information. Promotion is one of the most effective marketing mix element used in marketing in tourist product (Hassan, 2015) 
Promotion is any type of marketing communication used to inform or persuade target audience of the relative merit of a product service brand or issue generally we promote our business our products as and our services by trying to bring them to the forefront of our target audiences attention in the hope that will act as we want them to (i.e see our product want to buy our product you might promote your business the internet through a websites or social media platform electronically through a email or text messaging (sms marketing ) just to name a few of the more popular business communication channels but it’s the intention to influence the consumer that denies promotion and set apart from other communication with customers dn or clients (Susan 2019)
Relevance is the concept of one topic being connected to another topic in a way that makes it useful to consider the second topic when considering the first. The quantity of being directly connected with and important to something else (Christensen 2008)
Art and culture play an important role in the personal development or individual and the cohesion of society as a whole.
Some arts entertainment and cultural functions such as the Holley wood film festival Oscar awards in the united states so the by art auction in united kingdom the emerging Nigerian carnival on Calabar, Abuja, Lagos and part Harcourt and many others have the ability to pull at connoisseurs form distant location some cultural functions also lure visitors who may have travelled for other purposes. It can therefore be said that in today world the destination between arts and tourism is blurred. At a glance art seems to impact on tourism in the following directions.
· Art encourages people to visit specific locales 
· Art helps people from different cultures to have a deeper understanding of each other 
· Art reflects society and cultures and communicate to audience 
· Art can provides economic substance (Andrew, 2013).
From a deeper perspective art intangible or per formative forms can preserve memories and experience them. Tangible art forms such as paintings sculpture ceramics and textiles with indigenous themes and styles and sold commonly art Airport hotels and tourist sites as sournrs and monument to interested tourist art and cultural institution like saveries museums and history bureaus provide contact points for tourist (Andrew 2013)

Similarity art related activities such as fairs expos carnivals exhibition,auctions and festival provide pints of interaction between tourists arts and artist cultural festivals owing to their threaten nature tend to lure more tourist than formal exhibition of tangible arts and crafts. In festival there are usually avenues for such artistic expressions for the actor performer the director the designer and other collaboration of the ensemble (Andrew 2013)
Generally cultural institution and artistic festival show case ideas and products that represent the host cultures. Art is therefore a promotional tool for tourism (Andrew 2013).
The city is a conference of cultures populated by the Yoruba igbo hausa Fulani nupe bariba and malin tribes as well as other Nigerian and foreign nations. There are large Christian and Islamic populations and many ceremonial activities mostly with religion aspects take place in the city throughout the year (Gozatter, 2013).
Ilorin has a friendly environment (generally called the home of peace and hence host different religions practices and training institutions located on one city GRA the degree awarding united missionary theological of all denominations. The college of Arabic and Islamic legal studies in the Adeta area trains Muslims in various Islamic Arabic and social science disciplines. (Gazatter 2013)
The city also has a range of tourist attractions such as the imposing sobi hill said no have offered protection to natives during international wars in ancient times. The okuta Ilorin is located in asaju compound idi ape quarters it is the stone on which ojo isekuse one of the founders of the city used to sharpen his metal tools. It was actually called okuta ilorin meaning stone for sharpening metals and Ilorin is said to have derived its name from there the stone was a defined object of worships and sacrifice offers in the past. (Gzatte, 2013) 
	Pottery is a big business in Ilorin. They are located in the dada areas of ikelele eletu in ojuekun oikekura iloje abe emi and ita merin. The city has the biggest traditional pottery workshops in Nigeria the traditional textile industry also thriving in Ilorin. It means part of the city aso oke textiles hand woven on simle looms are made on large quantities aso oke is purchased by traders and fashion designers from kwara state, other parts of Nigerian and abroad (Gazatter, 2013).
The cultural centre house the kwara state councils for arts and culture its performing troupe and a gallery with artworks and anti culture is perfuming troupe and a gallery with artwork activires souvenirs of cultural and historical values are also available.
Metropolitan part a recreational part is located on unity road. The kwara state stadium complex has an Olympic sized swimming pool with facilities for dining a purpose built baseball part is located in the adequate area of eh city. The national commission for museum and monuments was one of its centers in Ilorin with interesting culture and ethnographic objects from Nigeria many cultures the Esie museum is of major note (Gazetter,1013)
1:1 STATEMENT OF RESEARCH PROBLEMS
The ministry of art and culture are not contributing most to tourism promotion in kwara state. They do not promote the diverse rich culture, arts and crafts of the state to complement tourism development towards promotion of unity and economic development they do not also transform kwara into a foremost to right destination in Nigeria. They do not intervene and ameliorate destitution with a view to rental grating destitute into the main stream society. They do not revote all necessary support and reinforcement to all vulnerable people and order for them to realize their full potential reducing the gap between them and other able bodies members of the society to the barest minimum.
1:1 AIMS AND SPECIFIC OBEJCTIVES OF THE STUDY
· To know the relevance of kwara State ministry of Arts and Culture to Tourism promotion in Kwara State
· To document the problem facing the ministry of art and culture in promoting Tourism in Kwara State
· To proffer possible solutions in solving the problem confronting the Kwara State ministry of Art and Culture in promoting Tourism in Kwara State.
1.1 RESEARCH QUESTIONS 
· Are there any relevance of kwara state ministry of Art and Culture to tourism promotion in Kwara State
· What are the problems facing the ministry of Art and Culture in promoting Tourism in Kwara State
· Are there any possible solutions in solving the problems confronting the kwara state ministry of Arts and Culture in promoting tourism in Kwara State?
1.2 SCOPE OF THE STUDY
This research is to know the relevance of kwara state ministry of Art and Culture to Tourism promotion in Ilorin Kwara State. This study will be united to the staff in ministry of art and culture and some tourism industry in kwara state.
1.3 SIGNIFICANCE OF THE STUDY 
Ministry of art and culture help to promote the diverse rich culture, Arts and Crafts of the State to complement development towards promotion of unity and economic development. They also help to transform kwara into a foremost tourist destination in Nigerian.
1.4 OPERATIONAL DEFINITIONS OF TERMS 
· Relevance: the degree to which something is related or useful to what is happening or being talked about.
· Tourism: Are the activities of a person traveling to place and staying in places outside their usual environment for various purposes for not more than one consecutive year for leisure business and other purpose.
· Promotional: refers to any type of marketing communication used to inform or persuade target audience of the relative merits of a product service brand or issues the aim of promotion is to increase awareness create interest generate sales or create brand loyalty.
· Tourism promotion:  this is direct funding designated and spent solely for tourism marketing of tourism or initiatives that as determined in consultation with the local tourism industry organizations attract travelers to the locality and generate tourism revenues in the locality.





CHAPTER TWO
REVIEW OF RELATED LITERATURE 
INTROUDCTION 
	This chapter vividly shows a detail account of the related literature the related literatures are divided into subtitle 
2.1 Tourism promotion 
2.2 Relevance of culture to tourism 
2.3 Kwara state ministry of art and culture 
2.4 Ilorin 
2.5 kwara state 
2.1 TOURISM PROMOTION 
	According to Robert morelo (2018) who said, Tourism is a direct funding designed and spent solely for tourism marketing of tourism or initiatives that as determined in consultation with the local tourism industry organization attract travelers to the locality and generate tourism revenues in the locality.
	Hasan (2015) explained that, Tourism promotion means trying to encourage the actual potential customers to travel a destination through the spreading of information promotion is one of the most effective marketing mix elements used in marketing a tourist product.
	Jeromoe (2013) suggested that, the tourism industry is unlike any other because instead of a product you are selling a place and all the things it has to offer you are competing with the entire world every time you promote tourism in a given destination and this high level of competition demands a creative and unique approach. To be successful your marketing should constantly put forth the best possible image of your destination while creating interest on aboard scale in as many ways as possible \.
	Gazetter (2013) said tourism promotion means stimulating sales through the dissemination of information. It means trying to encourage actual and potential customers to travel.
	Mellart (2014) opined that forming partnership helps maximize your marketing dollars and reach a broader and more disreable audience when promoting tourism for a giver destination. Instead to attempting to create a broad base of followers and a reach that extends throughout the world, piggyback with a partner who already has that reach in a way that benefit both parties.
2.2 RELEVANCE OF CULTURE TO TOURISM 
	According to organization for economic cooperation and development (2009) revealed that, culture and tourism have a mutually beneficial relationship which can strengthen the attraction and competitive of destination reigns and countries culture is increasingly an important element of the tourism product which creates distinctiveness in a crowded global market place. At the same time tourism provides an important means of enhancing culture and creating income which can support and strengthen cultural heritage cultural production and creativity. Creating a strong relationship between more attractive as well as more competitive as locations to live visit work and invest in.
	Martin (2009) suggested that culture and tourism are linked because of their obvious synergies and their growth potential cultural tourism is one of the largest and fastest growing global tourism markets and the cultural and creative industries are increasily being used to promote destinations. The increasing use of culture and creativity to market destinations is also adding to the pressure of differentiating regional identities and images and a growing range of cultural elements are being employed to brand and market regions the complexity of both the tourism and cultural sectors implies that platforms must be found to ensure that these two sectors can communicate effectively.
2.3 KWARA STATE MINISTRY OF ART AND CULTURE 
	Ogunbiyi (2010) reviewed that, the ministry of social development and culture became a full fledge and autonomous ministry in August 2003, by 2009 the ministry inherited the tourism directorate from ministry of environment and became re named as ministry of social development culture and tourism.
	Mellart (2016) said, their vision is to emerge as a trail blazer in the provision of high quality services that strengthen the family system rehabitates juvenile delinquent people with disabilities ensure harmony family set up promote culture and tourism by collaborating with other MDA private sectors MGO and other stakeholders to accelerate development in the whole sector. Their mission is to deliver efficient and effective services that will facilitates reformation of juvenile delinquents bring succor to the childless couples avert disintegration of families provides adequate care and protection to abandon motherless babies.
2.4 ILORIN 
	According to Gazette (2013) review that Ilorin was founded by the Yoruba one of the three largest ethnic groups in Nigeria in 1450 it became a provincial military headquarters of the ancient oyo empire and later became a northern Nigeria protectorate when sheu alimi and antennary Islamic preacher and teacher took control of the city through the spread of Islam. The capital was occupied by the royal Niger company in 1897 and its land were incorporated into the British colony northern Nigeria 900 although the emirate continued to perform ceremonial functions.
	Ajayi (2009) opined that, Ilorin has a friendly environment (generally called the none of peace) and hence 1450 it became a provincial military headquarters of the ancient shehu alimi and intineary and later became a northern Nigeria protectorate when shehu alimi and intinerary Islamic preacher and teach took control of the city through the spread of Islam. The capital was occupied by the royal Niger Company in 1897 and its lands were incorporated into the British colony of northern Nigeria 900 although the emirate continue to perform ceremonial functions.
	Ajayi (2009) opined that Ilorin has a friendly environment (generally) called me home of peace) and hence host different religions practices and training instituting located on the city GRA the degree awarding united missionary theological college produces many church ministries teachers and theologians of al dominations the college of Arabic and Islamic legal studies in the adeta area trains muslim in various Islamic Arabic and social science disciples. Alfa limis mosque and residence is said to have built in 1831. It was the first jumaat mosque in Ilorin. The city also has a range of tourist attractions such as the imposing sobi hill said to have offered protection to natives during intertribal wars in ancient times. The okuta Ilorin is located in asaju’s compound idi ape quarters. It is the stone on which ojo isekuse one of the founders of the city used to sharpen his metal tools. It was actually called okuta Ilorin (meaning stone for sharpening metals) and Ilorin is said to have derived its name from there the stone ws a defined object of worship and sacrifice offerings in the past.
	Ojo (2014) revealed that Ilorin has the biggest traditional pottery workshops in Nigeria. They are located in eh data area of okelele  eletu in oju ekukn okekura, oloje ae emi and ita merin. The traditional textile industry also thrives in Ilorin. Aso oke textiles had woven on simple looms are made in large quantities. Aso oke is purchased by traders and fashioned designers kwara state other parts of Nigeria and aboard. The cultural center houses the kwara state council for arts and culture is performing troupe and a gallery with artworks and antiquates souvenirs of culture and historical values are also available Metropolitan Park a recreational park, is located on unity road. The kwara state stadium complex has an Olympic sized swimming pool with facilities for dining. A purpose built baseball part is located in the Adewole area of the city. The national commission for museum dn monuments has one of its center in Ilorin with interesting cultural and ethnographic objects from Nigeria many cultures.

2.5 KWARA STATE
	 Kwara is a state in western Nigeria its capital is Ilorin kwara is located within the north central geopolitical zone, commonly referred to as the middle belt kwara state was created on 27 may 1967 when the federal ministry government of general yakubu gowon broke the four regions that then constituted the federation of Nigeria into 12 states. As its creation the state was made up of the former Ilorin and kabba provinces of the then northern region and was initially named the west central state but later changed to kwara a local name from the river Niger kwara state has since 1976 the idah dekina part of the state was carved out and merged with a part of the term Benue/plateau state so forms Benue state.
	kwara state has numerous minerals resources such as tramline tantitvlei also of mineral deposit in the northern part ndeji and lema community cocoa and kola nut in the southern parts oke ero ekiti and isin LGA.
	As of 2006 the population kwarans was 2.37 million based on the Nigeria 2006 census. This population size constitutes about 1.69% of the nation’s total population having replied upon immigration for population growth and socio economics development residents of the state are sometimes referred to as kwarans.
	Kwara state consists of sixteen local government areas they are Asa, baruten, edu, ekiti, ifelodun, Ilorin , east, Ilorin south Ilorin west, irepodun, isin, kaima, moro, offa, oke ero, ogun and patitgi.












CHAPTER THREE
RESEARCH METHODOLGY
3.0INTRODUCTION 
	This chapter is divided into two first centres on study area where as the second part focus on research design population of the study sampling size and sampling procedure data collection instrument method of data collection and data analysis techniques.
3.1 STUDY AREA
	Ilorin is the state capital of kwara state Ilorin was found by the Yoruba one of the largest ethnic groups in Nigeria in 1450 it became a provincial military headquarters of the ancient oyo empire and later become a northern Nigeria protectorate when shehu alimi an initenay Islamic preacher and teacher took control of the city through the spread of Islam.
3.1.1 GEOGRAPHY
	Kwara state is located in the western part of Nigeria with a latitude 8.30 north to the longitude 4.33 east with a sauce side area of 765km
3.1.2 POPULATION 
	Kwara population according to 2006 it was stated that the population total was about 777.667 and estimated that the total area was approximately 765km (295.5)
3.3.1. PEOPLE AND CULTURE 
	The city is a confluence of cultures populated by the Yoruba igbo, hauas, Fulani nupe bariba kunir and Malian tribes as well as others Nigerian and foreign nations. There are large Christian and Islamic populations and many ceremonial activities mostly with religions aspects take place in the city throughout the year.









CHAPTER FOUR
DATA PRESENTATION OF DATA ANALYSIS 
4.1 INTRODUCTION 
	This chapter focuses on findings as the study of relevance of kwara state ministry of the culture to tourism promotion in Ilorin kwara state. This chapter is divided into three (3) section contains characteristics of respondent like age, sex, profession education background religion and marital status.
	The second section involves issues pertaining to relevance of kwara state ministry of arts and culture to tourism promotion in Ilorin kwara state while the third part focuses on the discussion of major finding of the study.
TABLE 4.1 DEMOGRAPHIC DATA OF REPONDENTS 
	AGE 
	FREQUENCY
	PERCENTAGE 
	RANKS 

	Below 20 years
	-
	-
	

	21-30
	12
	48
	1st

	31 and above
	11
	44
	2nd

	41 and above
	2
	8
	3rd

	Total 
	25
	100
	

	SEX 
	
	
	

	Male 
	13
	52
	1st

	female
	12
	48
	2nd

	Total 
	25
	100
	

	PROFESSION
	
	
	

	Student 
	-
	-
	1st

	Civil servant 
	22
	88
	

	Entrepreneur 
	-
	-
	

	Other 
	3
	12
	2nd

	Total 
	25
	100
	

	RELIGION 
	
	
	1st

	Christianity 
	12
	48
	2nd

	Muslim 
	13
	52
	

	Traditional 
	-
	-
	

	Total 
	25
	100
	

	EDUCATION 
	
	
	

	SSCE
	-
	-
	

	HND/B.SC
	19
	76
	

	ND/NCE
	-
	-
	

	Others 
	6
	24
	

	Total 
	25
	100
	

	MARITAL STATUS
	
	
	

	Single 
	4
	16
	2nd

	Married 
	21
	84
	1st

	Divorced
	-
	-
	

	Total 
	25
	100
	

	POSITION 
	
	
	

	Director 
	
	
	

	Musician 
	
	
	

	Manager 
	
	
	

	Staff 
	
	
	

	Total  
	
	
	


Source : field survey, 2025

	RESPONSES  
	FREQUENCY
	PERCENTAGE 
	RANKS 

	Encourage the youth to be proud of their culture by showcase our local dish and attires
	9
	36
	1st

	Promotion of arts and culture in the state result in influx of tourist to the state when in turn increase the states (IGR)
	5
	20
	2nd

	To develop the state and promote social amenities to the society 
	4
	16
	3rd

	It generate employment opportunity for the state
	2
	8
	4th

	It helps in giving people fun such as excursion 
	2
	8
	4th

	It implement government policy on tourism 
	1
	4
	5th

	To advice government in tourism promotion 
	1
	4
	5th

	To create awareness of any sited tourism 
	1
	4
	5th

	Total 
	25
	100
	


	The above table revealed that (48%) of the first rank fail within 21-30 years , (44%) of the respondent all within 31-40 years while (8%) of the respondent fail within 41 and above.
	(52%) of the respondent are male while (48%) of the respondent are female. The distribution shows that there were more male respondent. (88%), of the first rank shows that the respondents are civil servant, (12%) of the second rank fall within others. (48%) of the respondent are Christianity, and (52%) of the first rank are Muslim.
	Above result shows (76%) of the respondent are HND/B.SC holders and (24%) fall within others. (16%) of the respondent are single (84%) are married and (0%) divorced rate.
TABLE 4.2 RELAVANCE OF KWARA STATE MINISTRY OF ART AND TO TOURISM PROMOTION IN KWARA STATE.
Sources survey field 2021.
	The above shows table of the respondent agreed that the relevance of kwara state ministry of art and culture to tourism promotion (36%) agree that it encourage the youth to be proud of their culture by show casing our local dish and attire  (20%) agree that promotion of arts and culture in the state result in influx of tourist to the state when in turn increase are states (IGR) (16%) agreed that to developed the state and promote social amenities to the society (8%) agree that it  generate employment opportunity for the state, (8%) say it helps in giving people fun such as excursion (4%) say it implement government policy on tourism (4%) agree that to advice government in tourism promotion (48%) says to create awareness of any sited tourism.

.
TABLE 4.3 PROBLEMS CONFRONTING THE MINSITRY OF ART AND CULTURE ON PROMOTING TOURISM IN KWARA STATE 
	RESPONSES  
	FREQUENCY
	PERCENTAGE 
	RANKS 

	Lack of financial banking when needed to fund a project that will help in promoting our cultural heritage.
	6
	24
	2nd

	Religion 
	1
	4
	6th

	Lack of experienced personnel and mobility of staff indiscriminating demand notice 
	5
	20
	3rd

	Accommodations sharing of rooms (offices) with social welfare is not encouraging 
	2
	8
	5th

	Government policy and no support from the source and shortage of personnel 
	3
	12
	4th

	Problem of transportation to travel around the local store and inadequate information regarding tourism site.
	8
	32
	1st

	Total 
	25
	100
	


Sources; survey field 2025.
	The above table shows that (24%) of the respondent above agree that the problem confronting the ministry of art and culture on tourism promotion is lack of financial banking when needed to fund a project that twill help in promoting our cultural heritage (4%) agree its religion (20%) agree that lack of experience personnel and mobility of staff inditributing demand notice (8%) says accommodation sharing of rooms (offices) with social welfare is not encourage (12%) respondent says government policy and no support from the source and shortage of personnel while (32%) agree on problem of transportation to travel around the local store and inadequate information regarding tourism site.

TABLE 4.4 REMEDIES IN SOLVING THE PROBLEM 
	RESPONSES  
	FREQUENCY
	PERCENTAGE 
	RANKS 

	Government should allocate more fund to the ministry 
	4
	16
	2nd

	Provision of infrastructural and government should be interested in tourism 
	7
	128
	1st

	Creating awareness for cultural and tourist attraction  available in kwara 
	3
	12
	3rd

	Having more professional in the field of arts 
	3
	12
	3rd

	Political stability 
	2
	8
	4th

	Providing enabling environment and toiling vehicle 
	2
	8
	4th

	Iniquity of specialist 
	1
	4
	5th

	Encourage schools to register their cultural and language club and as such the ministry will be generating fund directly to the state 
	1
	4
	5th

	Putting religion aside and embrace on culture 
	1
	4
	5th

	Parent need to encourage their wants to embrace their individual culture 
	1
	4
	5th

	Total 
	25
	100
	


Sources survey field 2025.
 	The above shows (16%) of the respondent said that the remedies in solving the problem facing the ministry of art and culture on promoting tourism is that government should allocate more fund to the ministry (28%) agreed that provision of infrastructure and governance should be interested in tourist (12%) agree in creating awareness for cultural and tourist attraction available in kwara (12%) of the respondent agree on having more professional in the field of arts (8%) say political stability (8%) agree on providing enabling environment and toiling vehicle (4%) agree on iniquity of specialist (4%) of the respondent says encouragement.


DISCUSSION OF AMJOR FINDIGNS 
The research works revealed that majority of the respondent in the study are between the proportion age ranges of 21-30 years. The result equally shows that the educational qualification of majority of the respondent is HND/B.sc 
	Majority of the respondent also agreed that there are some problem facing the ministry of art and culture to tourism promotion like lack of financial banking when needed to fund a project that will help in promoting our cultural heritage lack of experienced personnel and mobility of staff instributing demand notice government policy and no support from the source and shortage of personnel.
	Also the rate of relevance of kwara state ministry of art and culture of tourism promotion like it encourage the youth to be proud of their culture by showcase our local dish and attine promotion of arts and culture in the state results in influx of tourist to the state when return increase and to developed the state and promote social amenities to the society.
	There are the above discussion indicates that there are problem facing ministry of art and culture to tourism promotion thus the remedies are required to overcome the problems facing the ministry like government should allocate more fund to the ministry in tourism creating awareness for cultural and tourist attraction available in kwara and having more professional in the field of arts.












CHAPPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS 
5.0 INTRODUCTION 
	This chapter involves the summary conclusion of the research recommendation were based on the relevance of kwara state ministry of art and culture on tourism promotion.
	This research work carried out to investigate the relevance of kwara state ministry of art and culture on tourism promotion form this research work majority of the respondent agreed that the ministry has relevance of the art and culture to tourism promotion like it encourage the youth to be proud of their culture in the states results in influx of tourist to the state when inturn increase the state (IGR) and create awareness of any sited tourism etc also majority of art and culture on tourism promotion the problem include lack of financial banking when needed to fund a project that will help in promoting our cultural heritages and lack of experienced personnel and mobility of staff in distributing demand notice. 
	The finding in this study area confirmed possible solutions remedies to solve the problem which include having more professional in the field of arts political stability and provide enabling environment and toiling vehicle.
5.2 CONCLUSION 
	The study clearly revealed that the ministry of art and culture has a relevance to tourism promotion the ministry staffers tourist and head of department in the ministry as a result of third findings relevance of ministry of art and culture to tourism promotion in terms of upliment government policy on tourism encourage the youth to be proud of their culture and also the problem facing the ministry like lack of experience personnel. The finding agrees with position of gazatter (2013).
5.3 RECOMMENDATIONS
Based on the findings of the study one following recommendations are hereby provided; 
1. Government should allocate more fund to the ministry 
2. Encourage schools to register their culture and language club and as such the ministry will be generating fund directly to the state
3. Provision of infrastructural and government should be interested in tourism 
4. Creating awareness for cultural and tourist attraction available in kwara 
5. Provide enabling environment and toiling vehicle.
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