[image: ]
EFFECT OF ACCOUNTING ETHICS ON THE QUALITY OF FINANCIAL REPROT ON NIGERIA FIRMS.
(A CASE STUDY OF BREWERY INDUSTRY IN NIGERIA)

BY
AZEEZ RIDWAN ISHOLA 
ND/23/ACC/PT/0054

A RESEARCH PROJECT SUBMITTED TO THE DEPARTMENT OF ACCOUNTANCY, INSTITUTE OF FINANCE AND MANAGEMENT STUDIES, KWARA STATE POLYTECHNIC, ILORIN.

IN PARTIAL FULFILMENT OF THE REQUIREMENT FOR THE AWARD OF NATIONAL DIPLOMA (ND) IN ACCOUNTANCY
JULY, 2025

CERTIFICATION
This is to certify that this project is the original work carried out and reported by AZEEZ RIDWAN ISHOLA ND/23/ACC/PT/0054 to the Department of Agricultural Technology, Institute of Applied Sciences (IAS) Kwara State Polytechnic Ilorin and it has been approved in partial fulfillment of the requirements of the award of Higher National Diploma (HND) In Agricultural Technology.


_______________________________                		__________________
  DR. YUSUF A. S.   	  	         				DATE
  (Project Supervisor)





DR. YUSUF A. S.   	  	         				DATE
 (Project Coordinator)



_______________________			         	_________________
  MR. ELELU	 	DATE
 (Head Of Department)



__________________________		   	 _______________
   MR. ABDULRAHMAN ABDULLATEEF 		DATE
External Examiner
DEDICATION
This project is dedicated to Almighty Allah for sparing our life to this moment and guiding us throughout my programs and to my beloved parents Mr. and Mrs. Azeez.
















ACKNOWLEDGEMENTS
All Glory to Almighty Allah who has been our pillar and backbone from the beginning of this research until this moment. We say thank you Almighty Allah for the successful completion of my ND program. For wonderful years well spent in His grace and mercy, we say we are forever grateful to God.
Special gratitude to my parent Mr. and Mrs. Azeez, for their financial, moral, and spiritual support toward my education. I cannot write all but my heart is graceful for all your efforts shown to me before and during this process. I sincerely pray that Almighty God grant you divine health to reap the fruits of your labour. I remain forever grateful, thank you.
For the impartation of moral and educational knowledge, i owe a great depth of gratitude to my supervisor Dr. Yusuf A. S. for his guidance and help during the course of this project. You are not just a lecturer but also a father and a mentor, thank you for all you do, may Almighty Allah continue to strengthen you and shower his blessing on you and your family.
I cannot but recognize the effort of my amiable and highly respected lecturers in Department of Accountancy for the knowledge imparted on me as regards this field of study. May Allah (SWT) bless and reward them bountifully.
I also appreciate all my family and friends at Kwara state polytechnic, Ilorin for their supports morally, financially and spiritually, I say big thanks to everyone.





TABLE OF CONTENTS
Title page                                                                            		i
Certification                                                                        		ii
Dedication                                                                           		iii
Acknowledgement   								iv
Table of contents                  						v
CHAPTER ONE: INTRODUCTION
1.1 	Background to the Study 						1
1.2 	Statement of Problem 							3
1.3 	Research Questions 							4
1.4 	Objectives of the Study 						5
1.5 	Research Hypotheses 							5
1.6 	Significance of the Study 						5
1.7 	Scope of the Study 							6
1.8 	Definitions of Key Terms 						6
CHAPTER TWO: LITERATURE REVIEW
2.1	Conceptual Framework 						8
2.2	Theoretical Review 							18
2.3	Empirical Review 							22
2.4	Literature Gap  							26

CHAPTER THREE: METHODOLOGY
3.1	Research Design 							27
3.2	Population of Study 							27 
3.3	Area of Study 								27
3.4	Sample and Sampling Technique 					27 
3.5	Research Instrument 							27
3.6	Validity and Reliability of Research Instrument 			28
CHAPTER FOUR: DATA PRESENTATION AND ANALYSIS
4.0	Introduction 								30
4.1	Results and Discussions 						30 
4.2	Discussion of Findings 						38
CHAPTER FIVE: SUMMARY OF FINDINGS, CONCLUSION AND RECOMMENDATIONS
5.1  	Summary of Findings 							41
5.2	Conclusion 								42
5.3	Recommendations 							42 
5.4	Suggestions for Future Studies 					43
References 								44












1

Chapter One
INTRODUCTION
1.1 Background to the Study
The definition of ‘ethics’ has been given by different scholars in literature. Fisher and Lovell (2017) views ethics as the branch of philosophy that concentrates on formal academic reasoning about what is right and what is wrong. Hornby (2020) defines ethics as those moral principles that governs the behaviors of human. The similarity in both definitions is the yardstick of measuring morally acceptable behavior. Babayanju, etal, (2017) differentiated between value and ethics, while the formal are beliefs about what is right and wrong that guides the daily activities of humanity, the latter provides tenets and standards, which are obtained from the theories of ethics, for thinking about the issue. The concept of ethics is interdisciplinary. Virtually every profession has some ethical principles governing its operations. In the accounting world, there are accounting ethics; in the business environment, there are business ethics, in the medical line, there are medical ethics, in engineering, there are engineering ethics, in the legal world, there are legal ethics and the like. The usefulness of ethics in each of these professions is to create a template for acceptable professional behavior that will guide members in the aspect of performing and discharging their duties to their clients in particular and public in general.
As a result of lack of authenticity in the financial information prepared by accountants exerted pressure on the Congress of United States to promulgate the Sarbanes-Oxley (SOX) Act in 2002 (Enofe, etal, 2016). These act encapsulated the establishment of Public Accounting Oversight Board, to ensure that accountants are well-grounded in ethics education in order for them to able to make reasonable ethical decisions when faced with unpleasant choices. The pervasiveness of corruption in the private and public sector coupled with high rate of fraudulent practices have propelled accounting practitioners to comply thoroughly with codes of professional conducts. To buttress this, Ogbonna and Appah (2017) maintained that corrupt activities in the business world have gained roots, it is therefore imperative for accountants, who are saddled with the responsibility of preparing financial reports, to comply totally with codes of ethical accounting standards to produce accurate, timely, effective, comprehensive, relevant and authentic financial reports.
Financial reporting is the fulcrum of the art of decision making. Various stakeholders of an organization need financial report in order to assess the performance, profitability, viability and progress of such organization. The financial reports prepared by the accountants are expected to meet the criteria of a good financial report, in order to ensure that ‘all and sundry’ comprehend the report content (Gois, 2018). To this end, an accountant is liable to the outcomes of his moral choices both for his one life and the lives of other individuals. Catacutan (2016) posits that an accountant who is involved in fraudulent activities destroys his moral being, reputation and endangers the interests of other stakeholders dependent on him.
The essence of preparing and publishing financial reports is to provide stakeholders (such as shareholders, debenture-holders, board, staff, investors, capital provides and the general public) with the necessary information for assessing the performance of an organization. Providing quality financial reports is desirable because it allows stakeholders to make investment, finance, dividends and resource allocation decisions that will enhance the corporate performance of a firm. The quality of financial reporting shows the extent to which the financial reports of a firm are presented with every iota of honesty.
The obligations of an accountants goes beyond his immediate clients but also to shareholders, debenture-holders, creditors, employees, suppliers, government, accounting profession and the public at large (Appah, 2017; Abiola, 2018). There is need for accountants to behave ethically based on the stipulated codes of accounting conducts. Professional ethics is pertinent to accountants and those who rely on the information provided by the accountants because ethical behaviors involves taking the moral point of view (Klai & Omri, 2011; Enofe, et al, 2016). The development and enforcement of professional ethics in the accounting world will most likely result to enhancing the quality of financial reporting. 
1.2 	Statement of Problem
Accountants from time to time are confronted with ethical dilemmas. Accountants in the course of their operations, encounter situations where they are enticed to choose between right and wrong. The accountants’ claim to professionalism is premised on their compliance with ethical principles and the will that they would not allow their responsibilities to public interests to mix with personal interests (Babajanyu, etal, 2017).
Every profession has its stipulated ethical standards governing members’ behaviors. The reason for this, as espouse by Ogbonna and Appah (2017), is because of the incessant occurrences of corporate scandals in the Nigerian business environment. Lack of ethical considerations can deter an organization to achieve its goals and objectives. Joseph and Dike (2017) corroborates that failures of some organizations in the corporate scene is traceable to the inability of accountants of such organizations to comply with codes of conduct premised in the content of financial reports and their skepticism by end users. The cases of business failures and scandals have led to greater scrutiny of financial reports provided by accountants.
The code of corporate governance (2018) mandated that every registered organization in Nigeria must have an ethical committee. The ethical committee is faced with the task of deliberating on ethical matters and also promoting ethical principles in an organization. The composition of ethical committees has not produced desirable results as some of the corporate scandals committed over time are linked to ethical matters (Ezeani, etal, 2016; Festus & Temitope, 2016). Few cases of corporate scandals that have occurred in the past decade include Enron Plc manipulation of its financial statements because of lack of autonomy from senior executives; Cadbury Plc overstatement of its audited financial reports; African petroleum excluded its debt burden of N22billion in its financial reports and banks conspiracy with external auditors to commit fraud (Enofe, etal, 2016). A proper assessment of the aforementioned scandals reveals that their occurrences are outcomes of non-compliance to ethical tenets. It is therefore necessary to evaluate ethical issues in the accounting profession and how they affect the quality of financial reports. 
1.3 	Research Questions
The questions of interest as relating to the objectives of the study are: 
i. What is the effect of disclosure on the quality of financial reports of brewery companies in Nigeria?
ii. What is the effect of objectivity on the quality of financial reports of brewery companies in Nigeria? 
iii. What is the effect of integrity on the quality of financial reports of brewery companies in Nigeria? 


1.4 	Objectives of the Study
The main objective of the study is to critically examine the effect of accounting ethics on the quality of financial reports of Nigerian organizations using a case study of selected brewery companies. The specific objectives are:
i. To examine the effect of disclosure on the quality of financial reports of brewery companies in Nigeria.
ii. To examine the effect of objectivity on the quality of financial reports of brewery companies in Nigeria. 
iii. To examine the effect of integrity on the quality of financial reports of brewery companies in Nigeria.
1.5 	Research Hypotheses
The operational hypotheses guiding the study are stated as follows: 
H01: Disclosure as an accounting ethical principle does not have significant impact on the quality of financial reports of brewery companies in Nigeria. 
H02: Objectivity as an accounting ethical principle does not have significant impact on the quality of financial reports of brewery companies in Nigeria. 
H03: Integrity as an accounting ethical principle does not have significant impact on the quality of financial reports of brewery companies in Nigeria. 
1.6 	Significance of the Study
Scholars such as Ezeani, etal, (2018); Joseph & Dike (2019); Ogbonna and Appah (2020); Babayanju, etal, (2017); Enofe, etal,(2017); Nwagboso (2018) and Festus& Temitope (2016) have conducted studies targeted to assess the impact of accounting ethics on the quality of financial reports of Nigerian firms. Virtually all of these studies focused on the financial sector, thereby excluding the manufacturing sector, of which brewery industry is a sub-sector.
This study will be of immense benefits in multiple ways. Firstly, it will inform stakeholders of various organizations on how to uphold their stipulated ethical principles in order to avoid cases of business failures and corporate scandals. Secondly, it will propel accountants to adhere strictly to codes of accounting ethics in order to have some elements of reliability in the financial reports prepared and provided by them. Thirdly, the study via its findings will assist stakeholders of organizations to make vital investment, finance and dividend decisions in order to promote the overall corporate performance of their organization. Fourthly, it will instill the spirit of professionalism, truthfulness, honesty and integrity amongst accountants as they will realize that involvement in fraudulent practices tarnishes their personal reputation, professional reputation and as well hamper on the genuineness of financial information released by them. Lastly, this study will act as a guide for students, researchers and academics that might be willing to undertake further studies on the subject matter. 
1.7 Scope of the Study
This study examines the effect of accounting ethics on the quality of financial reports of Nigerian firms with strong emphasis on brewery industry in Nigeria. 
1.8 Definitions of Key Terms
Ethics: This refers to a set of moral principles, especially ones relating or to or affirming a specified group, field or form of conduct.
Accounting Ethics: This is primarily a field of applied ethics and is part of business ethics and human ethics. Accounting ethics studies moral values and judgments as they apply to accountancy.
Financial Report: Financial report (or statements) is a formal record of the financial activities and position of a business, person or other entity. Relevant financial reports such as balance sheet, income and expenditure statement, statement of retained earnings and cash flow statements, must be presented in a structured manner which must be easily comprehensible to the end users.
Objectivity: Objectivity entails that financial report must be independent and supported with unbiased evidence. 
Disclosure: Disclosure refers to the additional information attached to an organization’s financial report, usually as explanation for activities which have significantly influenced such organization’s financial results.
Integrity: Integrity implies that financial report must be accurate, reliable and truthful. 
Professional Independence: This refers to freedom of professional accountants from control or influence of another party or stakeholder. It implies that professional accountants must be given the free-hand to prepare financial reports devoid of internal and external interference 
Competence: This refers to the quality of being adequately qualified to handle assigned tasks and responsibilities.
Brewery Industry: This refers to the conglomeration of firms that produces and sells beer.


CHAPTER TWO
LITERATURE REVIEW
2.1	Conceptual Framework
2.1.1	The Nature of Scope of ethics
According to Ogbonna and Appah (2017), Ethics are the moral principles that an individual uses in governing his or her behaviour. It is the personal criteria by which an individual distinguishes right or wrong”. In Ogbonna’s view, when we talk about ethics and ethical values, we mean our concern about things, which we think, say and/or practice that may not necessarily violate the rules of the organization or infringe the law of the land or amount to outright crime or felony, but which borders on our sense of morality, our sense of right and wrong. It concern itself with issues like conflict of interest, insider’s dealings, compromising integrity, objectivity, independence, confidentiality, disclosure of official secrets and destruction of official documents for financial benefits and other similar acts that are against moral principles and ethical standards. Nwagboso (2018) argues that ethics or morality as matters of good and evil, right and wrong and subscribes to the fact that “we are living today in an ethical wilderness”. He believes that ethics is in ferment and chaos among all people. Hayes.
Schilder, Dassen and Wallage (2019) argue that ethics represent a set of moral principles, rules of conduct or values. Ethics apply when an individual has to make a decision from various alternatives regarding moral principles. Ethical behaviour is necessary for society to function in an orderly manner. The need for ethics in society is sufficiently important that integrity, loyalty, and pursuit of excellence cannot be incorporated into law. They further stated that the following ethical principles incorporate the characteristics most people associate with ethical behaviour; honesty, integrity, promise keeping, loyalty, fairness, caring for others, respect for others, pursuit of excellence and accountability. Ajibolade (2018) divided the field of ethics into Meta ethics, ethical theories and applied ethics. Meta ethics is the reflection upon ethics concepts and theories. Ethical theories is the substantive proposals regarding those consideration that would determine morally acceptable conduct and applied ethics is the deliberation related to a specific field of enquiry. Examples include ethics in business, public service and general professional ethics. Mathews and Perera (2016) states that a formal code of ethics ensures that professional members will be more aware of the moral aspects of their work; an accessible reference tool for managers to keep ethical concerns in mind; abstract ideas will be translated into concrete terms applicable to every situation; members as a whole will act in a more standardized fashion throughout the profession.
According to Jenfa (2020) and Nwagboso (2020), professional ethics provides accountants with certain advantages such as determining the professional posture he should adopt if he is to succeed and determining the prosperity of his conduct in his professional relationship.
2.1.2	Concept of Ethics 
There is concordance in the definitions of ethics as posited by different authors and scholars. David (2016) defines ethics as the systematic moral judgment and principles of intrinsic value. Fisher and Lovell (2017) view ethics as the branch of philosophy that concentrates on formal academic reasoning about what is right and what is wrong. Hornby (2018) defines ethics as those moral principles that govern the behaviours of humans. The similarity in both definitions is the yardstick of measuring morally acceptable behaviour. Ogbonna and Appah (2017) capture ethics as the moral standards that a person uses to direct his or her behaviour. They went further to posit that ethics is the personal prerogative by which a person differentiates between right and wrong. 
Babayanju et al., (2017) maintain that ethics are the actions and thoughts of an individual which do not violate the rules of an organization, community or society. Ethics premise an individual’s sense of morality as regards what is right and what is wrong. Ethics centre on issues such as conflict of interest, dealings of insiders, compromise of integrity, objectivity, independence, confidentiality, disclosure of official secrets, destruction of official records for illicit personal gains and other issues that negate moral standards and principles. Ethics, or morality, is a matter of good and evil, right and wrong and subscribes to the fact that humans are currently living in an ethical jungle (Nwagboso, 2018). Hayes et al., (2019) define ethics as an array of moral principles, codes of conduct and values. The concept of ethics emerges when a person has to decide on various alternative moral principles. Enofe et al., (2019) maintain that ethics is needed for an organization to achieve its desired objectives. The need for ethics is highly important in an organization because its elements such as integrity, loyalty, probity and reliability cannot be inculcated into law. The ethical principles that engulf the traits of ethical behaviour, or otherwise the core values of ethics are honesty, integrity, promise-keeping, fairness, equity, care, respect, excellence pursuit and transparency (Ogbonna & Appah, 2017). 
Ethics can be subdivided into three categories namely meta-ethics, ethical theories and applied ethics (Maines & Wahlans, 2018). Meta-ethics is the study of ethical concepts, principles and theories. Ethical theories delve to determine the morally acceptable code of conduct in a profession or an organization. Applied ethics is the application of ethical principles to different fields of study such as general ethics, business ethics, legal ethics, accounting ethics, medical ethics, engineering ethics, public service ethics and the like. 
Professional accounting ethics helps accounting practitioners determine the professional posture that should be adopted for them to succeed in the profession. It also informs them about the wealth of their conduct in his/her professional relationship. Furthermore, Ogbonna and Appah (2017) and Ogechukwu (2018) highlighted the benefits of professional ethics: 
1. It gives clients and prospective clients a sense of confidence that the accountant is ready to serve them well and put his quality of service above financial compensation. 
2. It assures clients that the standards of competence, independence and reliability are the core values of the accountants.
3. It enables professional bodies and regulatory authorities to fulfil their responsibility of ensuring that professional accountants possess the competence expected of them by employees, employers, clients and the general public.
4. It upholds the credibility of the accounting profession and ensures that public interests are adequately protected. 
2.1.3	Code of Conduct 
Codes of conduct are instructions or sets of rules that guide behaviours. Codes of conduct are prescriptive and proscriptive set of rules that concentrates on specific aspects of employees’ behaviour (Fisher and Lovell, 2016; Nwagboso, 2017). Codes of conduct recognize specific actions that must be complied with (prescriptive) or avoided (proscriptive). Codes of conduct are usually developed and applied to specific organizations, industries or sectors. For example, each sector in Nigeria has its code of conduct that guides employees and ensures that service delivery is uniform across all firms within the sector. 


2.1.4	Code of Ethics 
The code of ethics is more general in scope as it encourages employees and practitioners to exude ethical characteristics such as loyalty, honesty, probity, objectivity and integrity (Hassan & Bello, 2018). The code of ethics concentrates on the application of these listed ethical virtues. Codes of ethics are equally the laid down principles and guidelines expected to be applied by practitioners, professionals and employees during discharging their services to clients. A typical example of a code of ethics is the International Federation of Accountants’ Codes of Ethics for professional accountants. These principles are expected to be applied by professional accountants during their operations. 
2.1.5	Ethical Standards in the Accounting Profession 
The accounting profession is premised on the need to show a high level of transparency and accountability. The accounting profession prioritizes the need for members to act by professional codes of conduct. The frontline ethical standards in the accounting profession espoused by Nwagboso (2018); Nwanyanwu (2018) and Ogbonna and Appah (2017) are:
i. Integrity 
This refers to the quality of honesty and possessing strong moral principles. Integrity goes beyond honesty as it incorporates fair dealing and truthfulness (Ogbonna & Appah, 2017). The principle of integrity obliges all accountants to be straightforward and honest in business and professional endeavours. 
ii. Objectivity 
The principle of objectivity requires all accountants to be fair, honest and conflict-free. The objectivity principle hinges on four virtues namely credibility, professionalism, confidence and quality of service (Nwagboso, 2018). 


iii. Disclosure 
The principle of disclosure requires an accountant to provide the necessary information so that people who are accustomed to reading financial information can make informed decisions concerning the company. The required disclosures can be found in several places such as the company’s financial statements including any supplementary schedules and footnotes, quarterly earnings reports, press releases and other communications. The disclosure may include items that cannot yet be precisely quantified such as the presence of a dispute with a government entity over tax position or the outcome of an existing lawsuit. Full disclosure also means that the accountant should always report existing accounting policies as well as any changes to those policies, from the policies stated in the financial period for a prior period. Typical examples of full disclosure are the nature and justification for changes in accounting principles, nature of non-monetary transactions, description of any asset retirement obligation, amount of encumbered assets and amount of material losses. 
iv. Professional Competence 
This requires a professional accountant to be competent enough to discharge effective services. Accountants should desist from agreeing to discharge professional services which they are not knowledgeable about unless competent advice and assistance are solicited. 
v. Confidentiality 
Professional accountants must respect the confidentiality of information obtained during discharging professional services. They are not expected to divulge any information without contacting specific and proper authorities. 
vi. Independence 
Independence is the ability to take an impartial viewpoint in the performance of professional assignments. Accountants must possess an independent attitude to carry out their responsibilities. The end-users of financial reports must equally have confidence in that independence. 
vii. Technical Standards 
Professional services must align with relevant technical and professional standards. The services must be in tandem with the required technical and professional standards of accounting bodies. 
2.1.6	Concept of Financial Reporting 
Financial reporting has been extensively defined by scholars in literature. Babayanju et al., (2017) define financial reporting as the process involved in reporting the financial performance and position of an organization as well as changes in such position through the preparation and presentation of financial statements. Nzotta (2018) sees financial reporting as a critical issue that affects the decision-making process of various individuals, corporate bodies, investors and policymakers.
Ezeani et al., (2018) submitted that the objectives of financial reporting are to provide information to assist users: to assess the financial and service performance of the reporting organization; assess the financial position and cash flows of the organization; to assess the level of compliance of organizations to legislation, regulations, common law and contractual arrangements. Similarly, Alexander and Britton (2019) maintained that the principal objective is to communicate economic measurements and information about the resources and the performance of the reporting entity to those having rights to such information. Nzotta (2013) asserted that financial reports help users to evaluate the past and current performance of the organization and its ability to maximize the wealth of the shareholders. Ogbonna and Appah (2017) stated that financial reports provide financial information which gives knowledge about the resources at the disposal of the reporting entity.
The qualities of financial reports as espoused by Nwagboso (2018) and Nwayanwu (2019) and relevance, understandability, reliability, completeness, timeliness, objectivity and comparability. The principal qualitative characteristics of relevance and faithful representation are the determinants that affect the context of financial reporting. In addition to this, the propelling qualitative characteristics of understandability, comparability, timeliness, verifiability and timeliness, improve the usefulness of decision-making (Beest et al., 2017; Ogbonna & Appah, 2017). Various measurement techniques have been employed to examine the quality of financial reporting. Prominent among these techniques are value relevance models, accrual models and operationalization techniques. The qualities of a good financial report are discussed as follows: 
i. Relevance 
This is the fundamental qualitative characteristic of financial reporting. Relevance can be conceptualized by predictive and confirmatory values (Adedipe, 2018). Predictive value is the ability of past earnings of an organization to predict future earnings while confirmatory value to the relevance of financial reporting involves the changes in past or present expectations based on past evaluations. 
ii. Faithful Presentation 
Faithful presentation is the second pertinent qualitative characteristic of financial reporting. By faithful presentation, it means that financial reports and statements must be complete, neutral and free from irregularities. Faithful presentation can be measured by using five indices namely neutrality, completeness, freedom from material error and verifiability. 
iii. Understandability 
Understandability is achieved when financial information is classified, characterized and presented precisely and concisely. Understandability occurs when the quality of information enables users to comprehend their meaning (IASB, 2019). Understandability can be accessed through transparency and cleanliness of information in financial reports. 
iv. Comparability 
The characteristic of comparability connotes the quality of information that enables users to recognize the similarities and differences between two sets of economic phenomena. Comparability focuses on the consistency in the use of similar accounting policies and procedures from time to time in an organization. 
v. Timeliness 
According to IASB (2019), timeliness means making information available to decision-makers before it loses its capability to influence decisions. 
Financial Reporting and Accounting Ethics Accounting ethics is the study of moral principles, values and judgments as they relate to the accounting profession. Bankruptcies of companies, dissolution of organizations loss of investments and savings and loss of confidence amongst others, which are consequences of unethical behaviour, have shown that non-compliance with ethical standards impedes business growth and poses a great threat to an economy. 
Ethical financial reporting can be defined as the preparation and presentation of financial reports of an organization that adheres to ethical guidelines and principles issued periodically by appropriate bodies and authorities. The stakeholders, such as accountants, managers, auditors and directors saddled with the responsibility of corporate governance of an organization are to ensure that financial statements are in tandem with ethical standards. The inability to comply with ethical guidelines makes financial statements and reports questionable. 
Ezeani et al., (2018) observed that unethical financial reporting distorts the effective allocation of resources in virtually all segments of the economy. This is because, the decision of resource allocation is premised on financial reports, and once financial reports lack credibility, the objective of effective resource allocation is inhibited. The occurrences of fraud, corporate scandals, bankruptcies and dissolution are not unconnected to ethical matters. The collapse of giant firms like Enron, Tyco and World Com to mention a few is an outcome of financial misinformation. The collapses of these firms have dented the reputation of the accounting profession and have equally brought financial ruin to stakeholders. 
2.1.7	Regulation of Financial Reporting in Nigeria 
The establishment of regulations and regulatory bodies gives reliability to financial reporting. The accounting and financial reporting requirements of organizations are guided by a plethora of laws and bodies such as the Companies and Allied Matters Act, Securities and Exchange Commission Rules and Regulations (1999S), Investment and Securities Act, Nigerian Stock Exchange Act, Banks and Others Financial Institution Act, Nigerian Insurance Act, Nigerian Accounting Standards Board Act, Institute of Chartered Accountants of Nigeria Act and Association of National Accountants of Nigeria Act (Odia & Ogiedu, 2018). 
The Companies and Allied Matters Act CAP.20 L.F.N. 2004 is the main legal platform for corporate accounting practices in Nigeria. The Securities and Exchange Commission is the apex regulatory body of the Nigerian Capital Market. Market participants are guided by SEC Act and Investment and Securities Act. The Nigerian Stock Exchange was established by the Nigerian Stock Exchange Act of 1961. The NSE assists the SEC to monitor the operations and activities of the capital market. The Banks and Other Financial Institutions Act of 1991 contains provisions on financial reporting by banks in line with the requirements of the Company and Allied Matters Act. The Central Bank of Nigeria is the main statutory body regulating the operations of financial and non-financial institutions in line with the BOFI Act of 1991. The National Insurance Commission regulates the financial reporting practices of insurance firms under the Nigerian Insurance Act of 2003. The Company and Allied Matters Act mandate every registered company’s financial reports to adhere to accounting standards as stipulated periodically by the Financial Reporting Council of Nigeria (Ogbo, Okechukwu and Ukpere, 2018). 
2.2	Theoretical Review 
The theoretical review is dissected into two parts; approaches to ethical behaviour and approaches to the theories of financial reporting.
There are two major approaches to theories of financial reports namely the non-theoretical and theoretical (Beest et al., 2018). The non-theoretical approaches consist of the pragmatic and authoritarian approaches. The pragmatic approach comprises the construction of a theory characterized by its alignment with reality. This approach (pragmatic) proffers real solutions to real-life issues. The authoritarian approach is adopted by professional bodies and authorities to regulate accounting practice. 
The theoretical approaches consist of deductive, inductive, intuitive, economic, sociological, psychological and economic theories that aid the development of financial theories.
An agency relationship is one in which “one or more persons (the principal[s]) engage another person (the agent) to perform some service on their behalf which involves delegating some decision making authority to the agent. In auditing, agency relationships exist between the auditor, management (agents) and the shareholders (principal) by virtue of their business relationship, hence, accountable to the shareholders. This relationship that exists between them is known as agency theory.
An analytical agency modeling refers to mathematical models of the relationship between owners and managers under restrictive assumptions consistent with both parties being fully rational and motivated exclusively by self interest. Commencing with, scholars in the analytical agency tradition have long assumed that the overall demand for accounting information arises because of the separation between ownership and control of business enterprises. This separation gives rise to both decision making and stewardship information needs and, consistent with the traditions of agency research, Gjesdal offers somewhat narrow definitions of both objectives. The financial reporting revolution (rooted in economic science) brought about the root metaphor of decision usefulness’ and the expurgation of accountability’ from the discourse of policy makers and researchers. As social sciences have come up short as predictive scientists, so has ‘decision usefulness’ come up short as a justifiable basis for policy and research. Stewardship and decision-usefulness are generally viewed as separate financial reporting objectives, work also demonstrates that there are important overlaps so that information which is useful in fulfilling one objective may simultaneously be useful with respect to the other.
Decision-usefulness is conceptualized in terms of both performance evaluation and valuation roles, while ‘‘stewardship’’ is viewed as synonymous with both efficient contracting and ex-post monitoring. Turning to different strands of the accounting literature, we find that other scholars adopt a broader perspective on stewardship. Ijiri’s focus on efficiency, effectiveness, and future plans is synonymous with the notion of ‘‘strategic stewardship’’ discussed by. “Strategic stewardship’’ is broader than the ‘‘asset utilization’’ perspective because it incorporates an enhanced focus on strategic planning and control. Similarly, Bromwich remarks that stewardship/accountability arises from a wish to know the actions taken by an enterprise and to control them. This broader conception naturally takes stewardship into the domain of social and turning environmental issues (Chen, 2019. acknowledges the importance of this aspect of accountability and speculates that some form of it will play an increasingly important role in the future.
Other work on stewardship/accountability and decision-usefulness has explored aspects of the overlaps, as well as the tensions and trade-offs between the two objectives Heinle M, (2017). In the analytical agency tradition, Heinle M, (2017) conclude that stewardship and decision-usefulness are ‘‘potentially conflicting objectives of financial accounting’’ and suggest that abandoning stewardship as a separate objective of financial accounting and mandating further disclosure of soft information by standard setters and regulators can result in lower productivity and reduced firm value. However, there is a surprising dearth of equivalent capital market research on the nature of, and the relationship between, stewardship and decision-usefulness.
Zhang I., 2019, demonstrate that the stewardship demand for information has a significant influence on firms’ accounting choices; and archival work, also suggests that stewardship relevance is not subsumed by valuation relevance. Ultimately, as the fundamental conceptual problems concerning decision-usefulness are beginning to garner increased attention; it would appear that there is an urgent need for additional work from a variety of research perspectives focusing on the nature of the overlap and interaction between the two objectives. This agency (stewardship) relationship exists between the auditor, management and shareholders vis-à-vis his professional ethical behavior respectively.
TEACHING ACCOUNTING ETHICS IN NIGERIA
In Nigeria, although the accounting profession has attempted to respond to earnings scandal, however, there is a growing concern that ethics and professional responsibility should become more prevalent in the Nigerian accounting curriculum. This is evident in the proposal from the Nigerian Accounting Standard Board (NASB) now Financial Reporting Council of Nigeria (FRCN) to increase the number of semester hours for ethics education and the need to educate future accounting professionals specifically in accounting ethics.
One problem with ethics education as argued by (Rockness et al., 2019) cited in Shawver TM, (2020) is that ethics education is often held at the philosophical level, rather than exposing accounting students to the practical aspect. (Helps L., 2002) also expressed the need to integrate ethics throughout the accounting curriculum rather than as appendage to an auditing course.
As also observed by Smith TK, (2017], the National Fraudulent Financial Reporting (Treadway Commission) in the United State indicated that curricula should integrate the development of ethical values with the acquisition of knowledge and skills. All these views indicate that there is much to be done by accounting lecturers in teaching ethics to instill the ethical culture in student accountants. Similarly, it will be more prudent for the accounting profession in terms of counting the cost of the profession's image and reputation to establish a singular course in the accounting curriculum different from auditing which will address ethics for higher institutions. Also, symposia, seminars and workshops should be organized by schools and professional accounting bodies to educate student accountants and practitioners alike on the need to embrace ethical conduct and the gross dangers unethical practices have on the professionals and the profession. This would help in no small measure to prevent unethical behaviour among future accountants and auditors, thereby building confidence on the financial statements users as well as avoiding costs of litigations and bad publicity.
1. Agency Theory: This theory posits that managers (agents) may not always act in the best interests of shareholders (principals). Accounting ethics can help mitigate agency problems by promoting transparency and accountability in financial reporting.
2. Stakeholder Theory: This theory suggests that organizations have a responsibility to various stakeholders, including shareholders, creditors, employees, and regulators. Accounting ethics can help organizations meet their responsibilities to stakeholders by providing accurate and reliable financial information.
3. Ethical Decision-Making Theory: This theory posits that individuals' ethical decisions are influenced by their moral values, organizational culture, and external environment. Accounting ethics can shape individuals' moral values and influence their decisions, leading to higher-quality financial reporting.
2.3	Empirical Review
Mahdi and Mohsen (2018) carried out a study on the impact of professional ethics on financial reporting quality in Iran they employed a 24 item questionnaire and worked with a sample of 205 Iranian companies. The result of their findings showed that professional ethics have a significant impact on the quality of financial reporting.
Masoud and Mahbude (2018) investigated the impact of professional ethics on financial reporting quality and found that developing professional ethics in accounting will help promote financial reporting quality. Tae and Jinhan (2017) examined the effect of business ethics on financial reporting quality using Korea firms. They found out that companies with a higher level of ethical commitment are engaged in less earnings management, report earnings more conservatively, and predict future cash flows more accurately than those with a lower level of ethical commitment. We also find that corporate commitment to business ethics has perpetuating effects on future financial reporting quality.
Ogbonna and Appah (2017) investigated the effect of ethics on financial reporting quality in Nigeria using a sample of 123 accountants. The study found out that ethical compliance by the accountant positively and significantly affects the quality financial reports. Flugrath, Bennie & Chen (2017) conducted a study on ethics and financial reporting quality using a sample of 112 professional accountants using primary data. The results indicate that the presence of ethics has a positive impact on the quality of the judgement made by professional accountants. Berrone, suroca, Tribo (2019) carried out a study using 515 companies using OLS regression analysis. Their study reveals that a strong corporate ethical identity was positively related to high levels of stakeholder satisfaction. In turn stakeholder satisfaction had a positive influence on the financial performance of the firm.
	Various studies have been conducted to examine the nexus between accounting ethics and the quality of financial reports in Nigeria. Ogbonna and Appah (2017) examined the effect of ethical compliance by accountants on the quality of financial reporting and performance of selected quoted firms in Nigeria. The study found that ethical compliance by accountants strongly affects the quality of financial reports and the performance of firms. The study maintained that compliance with ethical guidelines of integrity, objectivity, honesty and accountability will enhance the quality of financial reports as well as the performance of such organizations.
Enofe et al., (2018) investigated the effect of accounting ethics on the quality of financial reports of Nigerian firms. 50 accounting practitioners were used as a sample for the study and structured questionnaires were used to generate data from the respondents. The findings of the study showed that accounting ethics in terms of disclosure, integrity and objectivity significantly impacts the quality of financial reports of Nigerian firms.
In another study by Ogbonna and Appah (2017), they investigated the effects of ethical accounting standards on the quality of financial reports of banks in Nigeria. Their results indicated that ethical accounting standards improve the quality of banks’ financial reports. The study submitted that an ethical accounting standard is pertinent for professional accountants for them to prepare and publish credible and reliable financial information. 
Babayanju et al., (2017) assessed the role of regulatory bodies in financial reporting and ethical compliance in Nigeria. Primary data were generated from members of the Institute of Chartered Accountants of Nigeria and staff of the Financial Reporting Council of Nigeria. Results revealed that the majority of the selected professional accountants complied with the laid-down ethical principles of the profession. Furthermore, it was also found that accounting ethics significantly impacted the quality of financial reporting in Nigeria.
Adekunle and Asaolu (2018) examined financial reporting practices among post-consolidation banks in Nigeria and the consequent stability of such banks. The study made use of secondary data from the published annual reports of 13 banks between 2005 and 2009. Reporting practices were based on scores obtained from the Composite Disclosure Index (CDI) calculated from the checklists of SASs and Prudential Guideline’s requirements. The results showed that disclosure positively and significantly influences the stability of banks proxied by return on assets and liquidity ratio. The study found that about 90% of the banks complied with the stipulated requirements for disclosure. The study submitted that although the majority of the banks complied with the stipulated regulatory requirements, this, however, does not mean that they are not susceptible to distress or dissolution. 
Salaudeen et al., (2018) examined unethical accounting practices and financial reporting quality in Nigeria. The study found that extended audit tenure could distort the independence of the auditor and their ability to employ professional scepticism on matters at their disposal. It was also discovered that non-adherence to the codes of corporate governance is the major contributing factor to corporate scandals among firms in Nigeria.
Akeju and Babatunde (2017) investigated the relationship between corporate governance and the quality of financial reporting in Nigeria between 2006 and 2015. Forty quoted companies listed on the Nigerian stock exchange constituted a sample for the study. The results showed that corporate governance proxy by board characteristics, audit committees, board independence, board size and growth improves the quality of financial reporting in Nigeria.
Abata (2018) examined the impact of the International Financial Reporting Standard (IFRS) on the financial reporting practices of corporate firms in Nigeria. The data for the study were collected from 50 KPMG employees and analyzed using mean scores, standard deviation and Pearson chi-square analysis. The results showed that IFRS provides better information to regulators. It was also found that IFRS directly affects the earnings and other key indices of firms. Furthermore, the study also discovered that financial statements prepared in line with IFRS provide greater better benefits than the former GAAP/SAS.
Joseph and Dike (2018) examined the effect of accounting ethics on the quality of financial reporting using a case study of some selected oil firms in Nigeria. Accounting ethics was proxied by integrity, independence, objectivity, competence and accountability while the quality of financial reporting was indexed by return on investment, earnings per share and dividend per share. Structured questionnaires were distributed to the staff of the selected firms and were analyzed using regression analysis. The findings showed that accounting ethics positively relate to the quality of financial reporting concerning return on investment, earnings per share and dividend per share.
Festus and Temitope (2016) evaluated ethics and corporate governance in financial reporting in the Nigerian banking industry and also studied the role of International Financial Reporting Standards (IFRS) in the harmonized global system. Data for the study were generated via the administration of questionnaires to 145 randomly selected accounting practitioners and were analyzed using the Analysis of Variance (ANOVA). It was found that ethical irregularities and weak corporate governance retards the quality of financial reports in Nigeria. The findings also revealed that the monitoring mechanism of relevant regulatory bodies was weak to detect and correct the problems of ethics and corporate governance. The study maintained that the Nigerian banking industry in the post-consolidation era is full of ethical challenges and irregularities in corporate governance.
Other studies on the subject matter carried out in Diaspora include Flugrath et al., (2017); Berrone et al., (2018); Webley and More (2018) and Masoud & Mahbube (2019) amongst others. Flugrath et al, (2019) found that accounting ethics positively impact the quality of judgment made by professional accountants. They concluded that compliance with ethical tenets promotes corporate performance. Furthermore, Masoud and Mahbube (2018) submitted that a lack of professional ethics in conjunction with qualitative characteristics of financial reporting creates an imaginary picture of financial reporting and without professional ethics, any financial reports prepared by accountants bring scepticism to the mind of end-users.
2.4	Literature Gap 
From the empirical studies reviewed above, it can be posited that adherence to ethical standards in the accounting profession enhances the quality of financial reporting. None of the empirical studies focused on the breweries industry. To this end, the study covered the gap in the literature by examining the impact of accounting ethics on the quality of financial reports of brewery companies in Nigeria.
Scholars such as Ezeani et al., (2018); Joseph & Dike (2018); Ogbonna and Appah (2017); Babayanju et al., (2017); Enofe et al., (2016); Nwagboso (2017) and Festus & Temitope, (2016) have conducted studies targeted to assess the impact of accounting ethics on the quality of financial reports of Nigerian firms. Virtually all of these studies focused on the financial sector, thereby excluding the manufacturing sector, of which the brewery industry is a sub-sector.




CHAPTER THREE
METHODOLOGY
3.1	Research Design 
The study adopted the descriptive survey research design because it enables the researcher to collect necessary information from the respondents on the subject matter. Furthermore, the survey design was chosen because it allows the researcher to measure the variables of interest and test their effects using appropriate statistical techniques.
3.2	Population of Study 
The population of the study consists of all accounting practitioners in the Nigerian brewery industry. 
3.3	Area of Study 
The Nigerian brewery industry constitutes the area of study. The Nigerian brewery industry is the aggregation of individual firms that produces and sells different kinds of beer. 
3.4	Sample and Sampling Technique 
The study adopted the two-stage sampling technique. In the first stage, the judgmental sampling technique was employed to select six breweries companies in Nigeria namely – Guinness Nigeria Plc, International Breweries Plc, Mopa Breweries Limited, Nigerian Breweries Plc, Pabod Breweries Plc and Sona Breweries Plc. 
In the second stage, the simple random sampling technique was adopted to select twenty (20) accounting practitioners in each of the firms to give a sample size of 120 accounting practitioners. 
3.5	Research Instrument 
A structured questionnaire titled ‘Accounting Ethics and Quality of Financial Report in Nigerian Brewery Industry’ was the instrument used to collect data from the respondents. The questionnaire was divided into two parts. The first part provided information on the demographics of the respondents. 
The second part consisted of four sub-scales namely quality of financial reporting, disclosure, objectivity and integrity. Each of the sub-scales consisted of five items, making twenty (20) items in the second section. 
All the items in the second part of the questionnaire were structured on a 4-point Likert scale ranging from strongly agree (4) to strongly disagree (1). 
3.6	Validity and Reliability of Research Instrument 
The validity of a research instrument refers to the extent to which an instrument measures what it supposes to measure. The validity of the instrument was subjected to face and content validation by forwarding copies of the questionnaire to two experts in the field of accountancy. The experts were requested to assess the questionnaire in terms of content, relevance, adequacy and suitability of the rating scale. The modifications made by the experts were taken into cognizance and were used to prepare the final draft of the questionnaire.
The reliability of a research instrument measures the degree of consistency in the result of the instrument when tested on repeated trials. A trial test was carried out to determine the degree of reliability of the instrument. Fifteen (15) accounting practitioners were randomly selected from Intafact Breweries Limited, Enugu State and copies of the questionnaires were administered to them.
The result was analyzed using Cronbach’s Alpha Reliability Test and is presented in the table below: 
Cronbach Reliability Coefficient
β1= Coefficient of objectivity in the regression model 
μ= Stochastic term. 

Model 3: Integrity and Quality of Financial Reports 
Y=f(X3) 
Y= β0 + β1X3+ μ 
Where: 
Y= Quality of financial report. 
X3= Integrity. 
β0= Intercept of the regression model. 
β1= Coefficient of integrity in the regression model 
μ= Stochastic term. 
Model 4: Professional Independence and Quality of Financial Reports 
Y=f(X4) 
Y= β0 + β1X4+ μ 
Where: 
Y= Quality of financial report. 
X4= Professional independence. 
β0= Intercept of the regression model. 
β1= Coefficient of professional independence in the regression model 
μ= Stochastic term. 
Model 5: Competence and Quality of Financial Reports 
Y=f(X5) 
Y= β0 + β1X5+ μ 
Where: 
Y= Quality of financial report. 
X5= Competence. 
β0= Intercept of the regression model. 
β1= Coefficient of competence in the regression model 
μ= Stochastic term. 
CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0	Introduction
This chapter presents the analysis of data interpretation and discussion of findings on the research study titled “Effect of Accounting Ethics on the Quality of Financial Report on Nigeria Firms. Case Study of Brewery Industry in Nigeria.”
4.1	Results and Discussions 
A total of 120 questionnaires were administered to respondents, however, 105 questionnaires (87.5%) were returned and utilized for the analysis of data. The results are presented as follows:
Table 1: Presentation of data according to distribution of questionnaires
	Breakdown of Questionnaires administered and returned Firm
	No. of Questionnaire administered
	No. of Questionnaire returned
	Return rate

	Guinness Nigeria Plc
	20
	17
	85%

	Int’l Breweries Plc
	20
	18
	90%

	Mopa Breweries Limited
	20
	19
	95%

	Nigeria Breweries Plc
	20
	18
	90%

	Pabod Breweries Plc
	20
	16
	80%

	Sona Breweries Plc
	20
	17
	85%

	Total
	120
	105
	87.5%


Source: Field Survey (2025)
Table 3 presented the distribution of respondents by gender. The majority of the respondents, which constituted 67(63.8%), are male accounting practitioners in the sampled firms. The other 38(36.2%) are female accounting practitioners. 
Table 2: Presentation of data according to gender
	Gender
	Frequency
	Percentage

	Male
	67
	63.8%

	Female
	38
	36.7%

	Total
	105
	100%


Source: Field Survey (2025)
The table above showed that 67 (63.8%) of the respondents were male while 38 (36.7%) were female. This indicates that majority of the respondents were female.
Table 3: Presentation of data according to educational background
	Academic qualification
	Frequency
	Percentage

	OND/NCE
	13
	12.4%

	HND/B.Sc
	71
	67.6%

	Postgraduate
	21
	20.0%

	Total
	105
	100%


Source: Field Survey (2025)
Also, Table 3 presented the distribution of respondents by academic qualification. The majority of the respondents, which constituted 71(67.6%), are HND/B.Sc holders; 13(12.4%) are OND/NCE holders while the other 21(20.0%) are postgraduate degree holders. 





Table 4: Presentation of data according to Professional qualification
	Professional qualification
	Frequency
	Percentage

	None
	29
	27.6%

	AAT
	24
	22.9%

	ACA
	17
	18.1%

	ACCA
	17
	16.2%

	Others
	16
	15.2%

	Total
	105
	100%


Source: Field Survey (2025)
Also, Table 3 presented the distribution of respondents based on professional qualification. 29(27.6%) have no professional qualification; 24(22.9%) are accounting technicians (AAT); 19(18.1%) are chartered accountants (ACA); 17(16.2%) are certified chartered accountants and the other 16(15.2%) have other professional qualifications. 
Table 5: Presentation of data according to Years of experience
	Years of experience
	Frequency
	Percentage

	Below 5 years
	14
	13.3%

	6-10 years
	39
	37.1%

	11-15 years
	28
	26.7%

	Above 15 years
	24
	22.8%

	Total
	105
	100%


Source: Field Survey (2025)
More so, Table 3 presented the distribution of respondents based on their years of experience in the accounting profession. 14(13.3%) have less than 5 years experience in the accounting profession; 39(37.1%) have between 6-10 years; 28(26.7%) have between 11-15 years and 24(22.9%) have more than 15 years experience in the accounting profession.
Regression Results 
Multiple Regression was used to estimate the predictive ability of the independent variables (disclosure, objectivity, integrity, professional independence and competence) of the study, and to find the best set of variables that predict the dependent variable (quality of financial reports). 
As per disclosure, Table 4 reveals that disclosure positively and significantly (β=0.887; p<0.05) influences the quality of financial reports. Disclosure accounted for 93.6% systematic variation in the quality of financial reports as indicated by the coefficient of determination (R-square). This implies that disclosure has a high predictive influence on the quality of financial reports.
Table 6: Disclosure Results
	Variables
	Coefficients
	Std. Error
	Sig.

	Constant
	0.506**
	0.073
	0.000

	Disclosure
	0.887**
	0.023
	0.000

	R-Square
	
	0.936
	

	Adjusted R-Square
	
	0.908
	

	F-Statistics
	
	1511.599
	

	Sig.
	
	0.000 b
	


Source: Field Survey (2025)
As per Objectivity, Table 5 reveals that objectivity positively and significantly influences the quality of financial reports (β=0.896; p<0.05). The R-square implies that 95.2% of the systematic variation in the quality of financial reports is explained by objectivity. This means that objectivity has strong predictive power on the quality of financial reports.

Table 7: Objectivity Results
	Variables
	Coefficients
	Std. Error
	Sig.

	Constant
	0.456**
	0.064
	0.000

	Disclosure
	0.896**
	0.020
	0.000

	R-Square
	
	0.952
	

	Adjusted R-Square
	
	0.881
	

	F-Statistics
	
	2040.087
	

	Sig.
	
	0.000 b
	


Source: Field Survey (2025)
As per Integrity, Table 6 reveals that integrity has a positive and significant influence on the quality of financial reports (β=0.768; p<0.05). The coefficient of determination indicates that integrity explained 91.7% of the variation in the quality of financial reports. This implies that integrity has a high predictive influence on the quality of financial reports.
Table 6: Integrity Results
	Variables
	Coefficients
	Std. Error
	Sig.

	Constant
	0.902**
	0.073
	0.000

	Disclosure
	0.768**
	0.023
	0.000

	R-Square
	
	0.917
	

	Adjusted R-Square
	
	0.896
	

	F-Statistics
	
	1144.759
	

	Sig.
	
	0.000 b
	


Source: Field Survey (2025)
As per Professional Independence, Table 7 reveals that professional independence has a positive and significant influence on the quality of financial reports (β=0.730; p<0.05). The coefficient of determination indicates that professional independence explained 89.5% variation in the quality of financial reports. This implies that professional independence has a high predictive influence on the quality of financial reports.
Table 7: Professional Independence Results
	Variables
	Coefficients
	Std. Error
	Sig.

	Constant
	0.913**
	0.079
	0.000

	Disclosure
	0.730**
	0.025
	0.000

	R-Square
	
	0.895
	

	Independent Adjusted R-Square
	
	0.853
	

	F-Statistics
	
	881018
	

	Sig.
	
	0.000 b
	


Source: Field Survey (2025)
As per competence, Table 8 reveals that competence positively and significantly influences the quality of financial reports (β=0.868; p<0.05). The R-square implies that 93.4% of the systematic variation in the quality of financial reports is explained by competence. This means that competence has strong predictive power on the quality of financial reports.
Table 8: Competence Results
	Variables
	Coefficients
	Std. Error
	Sig.

	Constant
	0.521**
	0.074
	0.000

	Disclosure
	0.869**
	0.023
	0.000

	R-Square
	
	0.934
	

	Adjusted R-Square
	
	0.876
	

	F-Statistics
	
	1466.773
	

	Sig.
	
	0.000 b
	


Source: Field Survey (2025)


Hypothesis Testing 
The linear regression model was utilized to empirically estimate the influence of disclosure, objectivity, integrity, professional independence and competence on the quality of financial reports. The probability value of the independent variables was used to accept or reject the formulated hypotheses. The level of significance used for the analysis is 5%. If the probability value is less than 0.05 (p<0.05), the null hypothesis is rejected in favour of the alternate hypothesis. Conversely, if the probability value is more than 0.05, the null hypothesis is accepted. 
Hypothesis One 
H0: Disclosure as an accounting ethical principle does not have a significant impact on the quality of financial reports of brewery companies in Nigeria. 
H1: Disclosure as an accounting ethical principle has a significant impact on the quality of financial reports of brewery companies in Nigeria. 
Based on the results in Table 4, the result showed that disclosure positively and significantly (β=0.887; p<0.05) influences the quality of financial reports. Disclosure accounted for 93.6% systematic variation in the quality of financial reports as indicated by the coefficient of determination (R-square). This implies that disclosure has a high predictive influence on the quality of financial reports. Since the probability value of disclosure is less than the standard 0.05, the null hypothesis is rejected in favour of the alternate hypothesis that disclosure as an accounting ethical principle has a significant impact on the quality of financial reports of brewery companies in Nigeria 
Hypothesis Two 
H2: Objectivity as an accounting ethical principle does not have a significant impact on the quality of financial reports of brewery companies in Nigeria. 
H2: Objectivity as an accounting ethical principle has a significant impact on the quality of financial reports of brewery companies in Nigeria. 
Moreover, based on Table 5, the result indicates that objectivity positively and significantly influences the quality of financial reports (β=0.896; p<0.05). The R-square implies that 95.2% of the systematic variation in the quality of financial reports is explained by objectivity. This means that objectivity has strong predictive power on the quality of financial reports. Since the probability value of objectivity is less than the standard 0.05, the null hypothesis is rejected in favour of the alternate hypothesis that objectivity as an accounting ethical principle has a significant impact on the quality of financial reports of brewery companies in Nigeria. 
Hypothesis Three 
H3: Integrity as an accounting ethical principle does not have a significant impact on the quality of financial reports of brewery companies in Nigeria. 
H3: Integrity as an accounting ethical principle has a significant impact on the quality of financial reports of brewery companies in Nigeria. 
More so, based on Table 6, the result showed that integrity has a positive and significant influence on the quality of financial reports (β=0.768; p<0.05). The coefficient of determination indicates that integrity explained 91.7% of the variation in the quality of financial reports. This implies that integrity has a high predictive influence on the quality of financial reports. Since the probability value is less than the standard 0.05, the null hypothesis is rejected in favour of the alternate hypothesis that integrity as an accounting ethical principle has a significant impact on the quality of financial reports of brewery companies in Nigeria.
Hypothesis Four 
H4: Professional independence as an accounting ethical principle does not have a significant impact on the quality of financial reports of brewery companies in Nigeria. 
H4: Professional independence as an accounting ethical principle has a significant impact on the quality of financial reports of brewery companies in Nigeria. 
Furthermore, based on Table 7, the result showed that professional independence has a positive and significant influence on the quality of financial reports (β=0.730; p<0.05). The coefficient of determination indicates that professional independence explained 89.5% variation in the quality of financial reports. This implies that professional independence has a high predictive influence on the quality of financial reports. Since the probability value is less than the standard 0.05, the null hypothesis is rejected in favour of the alternate hypothesis that professional independence as an accounting ethical principle has a significant impact on the quality of financial reports of brewery companies in Nigeria. 
Hypothesis Five 
H5: Competence as an accounting ethical principle does not have a significant impact on the quality of financial reports of brewery companies in Nigeria. 
H5: Competence as an accounting ethical principle has a significant impact on the quality of financial reports of brewery companies in Nigeria. 
Lastly, based on Table 8, the result indicates that competence positively and significantly influences the quality of financial reports (β=0.868; p<0.05). The R-square implies that 93.4% of the systematic variation in the quality of financial reports is explained by competence. This means that competence has strong predictive power on the quality of financial reports. Since the probability value of competence is less than the standard 0.05, the null hypothesis is rejected in favour of the alternate hypothesis that competence as an accounting ethical principle has a significant impact on the quality of financial reports of brewery companies in Nigeria. 
4.2	Discussion of Findings 
The result indicates that disclosure, objectivity, integrity, competence and professional independence significantly influence the quality of financial reports of brewery companies in Nigeria.
The principle of disclosure states that all necessary information that would affect the understanding of readers should be included in the financial statements of an organization. The interpretation of this principle is judgmental since the amount of information that can be disclosed is relatively large. It is therefore expected that accountants should only disclose information about events that have a material impact on the financial position of a firm. Based on the finding, disclosure enhances the quality of financial reports in the context of relevance, faithful presentation, understandability, comparability and timeliness. This supports the findings of Adekunle andAsaolu (2019) and Enofe et al., (2020) that disclosure significantly impacts the quality of financial reports. 
The principle of objectivity requires accountants to be fair, truthful and conflict-free. The principle further stipulates that accountants should be unbiased and must not allow unnecessary interference to determine their business and professional judgment. The objectivity principle ensures that financial reports are independent and supported by unbiased facts. This means that financial reports must be based on facts, not the opinions of the accountants. Compliance with the objectivity principle is expected to enhance the quality of financial reports. This corroborates the findings of Nwagboso (2018), Ogbonna & Appah (2017), Joseph and Dike (2018), Enofe et al., (2016) and Babayanju et al., (2017), that objectivity promotes the quality of financial reports of an organization. 
The principle of integrity posits that accountants should be honest and straightforward in their business dealings. Accountants should develop the spirit of integrity as integrity is the aggregate test of professionalism. Accountants must ensure that their words match their actions. Also, accountants must disengage from preparing financial reports that are based on falsehood. Similarly, the integrity principle state that misleading and materially false financial reports should not be related to accountants. Non-adherence to this principle demeans the authenticity of financial reports. This is consistent with the findings of Nwagboso (2018), Flugrath et al., (2017), Ogbonna and Appah (2017), Joseph & Dike (2018) and Enofe et al., (2019) that integrity propels the quality of financial reports. 
The principle of professional independence requires accountants should be left alone from parties that may have an interest in the financial reports of an entity. This principle stipulates that accountants must be allowed to discharge their responsibilities freely and objectively. The result supports the submission of Joseph and Dike (2018) and Babayanju et al., (2017) that professional independence enhances the quality of financial reports. 
The principle of competence requires accountants to be knowledgeable, experienced and sound in the accounting profession. The principle posits that only qualified and experienced accounting personnel should be given the responsibility of preparing financial reports. The more the competence of an entity’s accounting personnel, the higher the quality of their financial reports. This finding corroborates Enofe et al., (2016)’s findings that competence promotes the quality of financial reports.











CHAPTER FIVE
Summary of Findings, Conclusion and Recommendations
5.1.1 Summary of Findings 
The study examines the relationship between accounting ethics and the quality of financial reports of brewery firms in Nigeria. The study, therefore, attempted to evaluate the impact of accounting ethical principles of disclosure, objectivity, integrity, professional independence and competence on the quality of financial reports of brewery firms in Nigeria. Six brewery firms were considered in the study and they include Guinness Plc, International Breweries, Mopa Breweries Plc, Pabod Breweries Plc, Sona Breweries Plc and Nigeria Breweries. The data used in the study were generated by administering copies of the developed questionnaires to 120 accounting practitioners in the selected firms. However, 105 respondents accurately filled out the questionnaires given to them. The data were analyzed using descriptive statistics and linear regression analysis. The results showed that:
i. Disclosure has a significant impact on the quality of financial reports of brewery firms in Nigeria (β=0.887; R2= 0.936; p<0.05).
ii. Objectivity has a significant impact on the quality of financial reports of brewery firms in Nigeria (β=0.896; R2 =0.952 p<0.05).
iii. Integrity has a significant impact on the quality of financial reports of brewery firms in Nigeria (β=0.768; R2=0.917; p<0.05).
iv. Professional independence has a sign on the quality of financial reports of brewery firms in Nigeria (β=0.730; R2=0.895; p<0.05).
v. Competence significantly has a significant impact on the quality of financial reports of brewery firms in Nigeria (β=0.868; R2=0.934; p<0.05). 



5.2	Conclusion 
The impact of accounting ethical principles of integrity, objectivity, disclosure, professional independence and competence on the quality of financial reports of selected Nigerian breweries firms was evaluated. Based on the findings, it was discovered that the aforementioned ethical principles significantly influence the quality of financial reports. Compliance with ethical principles by accountants births the production of quality financial reports of firms. If accountants adhere to ethical principles in financial reporting, unarguably, organizations will have quality, reliable and authentic financial statements. It is therefore necessary for accountants to abide by ethical guidelines while discharging their responsibilities to generate quality and reliable financial statements which will provide a truthful picture of the financial position of organizations. By extension, quality and reliable financial information will result in better making of decisions by stakeholders associated with such organizations. The study therefore concludes that accounting ethical principles of disclosure, objectivity, integrity, professional independence and competence are sine qua non to having reliable, dependable and quality financial statements. 
5.3	Recommendations 
Based on the findings, the following recommendations are put forward: 
i. Accountants should adhere totally to ethical principles while carrying out their responsibilities to generate quality, authentic, reliable and dependable financial reports.
ii. Organizations should establish a department of ethics and compliance to supervise adherence to ethical principles in daily operations.
iii. Relevant professional accounting bodies in Nigeria should supervise the activities of their members to ensure compliance with ethical guidelines in the preparation of financial reports. 
iv. Training, seminars and workshops should be organized for accountants and accounting students to enhance the quality of financial reporting in Nigeria.
v. Professional accounting bodies should regularly update their ethical code of conduct to match global accounting practices.
vi. The financial reporting structure of organizations in the brewery industry should be consistent with the template of financial reporting issued by the International Financial Reporting Standards for better financial reports. 
5.4	Suggestions for Future Studies 
It is suggested that further studies should be extended to the manufacturing sector, food and processing industry, textile industry, financial institutions, non-financial institutions and government parastatals to have broadened findings as regard the effect of accounting ethics on the quality of financial reports of organizations. 
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