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ABSTRACT

The role of radio programs in promoting political participation has been widely recognized. Radio has the potential to reach a large audience, including those who may have limited access to other forms of media or technology. Through informative and engaging content, radio programs listeners about political issues, encourage civic engagement, and provide a platform for public discussion. Radio programs can contribute to political participation by providing information about elections, candidates, and political processes. This study adopted a descriptive research design to depict the participants in an accurate way due to the qualitative nature. three research instruments were used to obtain data. They were interviews, programmes schedule of political participation and questionnaire. The responses obtained from the interviews were used as part of the discussion of findings. Two sampling techniques were adopted for the study. The questionnaires were administered both by the researchers and research assistants. The research assistants were briefed on what the study entails and trained to allow free participation by the respondents. The sample size of the population are many so the researcher issue 100 questionnaires for people to answer.

This enables listeners to make informed decisions and actively participate in political activities such as voting, discussing political issues, or joining political organizations. By presenting diverse perspectives and facilitating debates, radio programs also promote democratic values and encourage critical thinking. Furthermore, radio programs can address specific issues that affect marginalized or underrepresented groups, giving them a voice and empowering them to participate in the political process. This inclusivity helps overcome barriers to political participation and supports a more inclusive and representative democracy. Radio programs play a crucial role in promoting political participation by providing information, fostering public discourse, and empowering marginalized groups. Their ability to reach a wide audience and engage listeners makes them an effective tool in raising awareness and encouraging active citizenship.

[bookmark: _TOC_250005]CHAPTER ONE INTRODUCTION
1.1 BACKGROUND TO THE STUDY
Political participation is a process through which individuals or groups of citizens get involved in designing representative decision- makers to enhance an effective governance and societal welfare. The participation can come in form of voting, rally, contesting, and partnership, among others. To embark on this task of electing leaders, people must be mobilized in order to get enlightened via enlightenment campaigns, sensitization, information dissemination and advocacy programmes directed at Community Leaders, Age Grades, Development Associations, Opinion Leaders, Artisan Guides and other grassroots movements in order to increase their awareness and foster attitudinal change towards active involvement and participation in politics. (Ikelegbe, 2017).
According to one of the political activists, Anthony Gramsci (2015), “the ruling class or party through agent of socialization (e.g radio) indoctrinated others, their beliefs systems and values towards politics”. This emphasize more on the need and advantages of radio in helping to educate people (rural people) on the aim of embarking on politics and the gain achieved from such in a persuasive and convincing mood to lure them into participation for such as it helps to build an organized and healthy and peaceful community, state, country and the world at large. It is also known that the role of radio manifests in emergence of political movements by instant group with aim to achieve objectives. This implies that radio aim at reaching the diversified and heterogeneous people (rural dwellers) in their various destinations simultaneously and also in their different language for both old and young to partake. This is because in most rural areas, old and young women are in a greater number (non-educated ones) and with their votes, one wins

any election. There are various ways one can participate in politics. These ways could be through political rally, partnership, contesting, criticism, voting and so on. The above participation means are very crucial in our rural areas, especially where we have a large country (e.g. Nigeria).
From the above statement, Democracy stands as the most widely embraced system in politics and governance as means “Rule by the people,” which implies direct participation and representative terms of rule by the people. But, in most community many people are still showing apathy, alienated, indifference to political participation especially cities populated by businessmen. The more information and education even enlightenment on the importance of political participation are made known to the people, the more interest, sympathy and joy they derive from participating in it by the greater extent of the knowledge they acquire about it.
Therefore, mass media particularly radio play a crucial role in fostering an environment of good governance and political awareness in society. As the watchdog and interpreter of public issues and events, the media has a special role in every society. In information-based society; the media have a disproportionately visible and influential role says International Foundation for Election Systems,(2018).
IFES (2020) added that democracy cannot exist in the absence of the press. This is because democracy is based on popular will and popular opinion depends on the public’s awareness and knowledge. It is the mass media that brings up, promotes and propagates public awareness.
Fischer, (2019) says the main responsibility of the press is to provide comprehensive, analytical and factual news and opinion to the people on everyday issues and events of popular concern. To fulfill its duty and responsibility, the

press must work according to the fundamental principles of professional ethics, as well as norms and values of journalism.
Goodman, (2021) opines that democracy can neither be sustainable nor strong without a free press. On the other hand, press freedom will not be possible without democracy. Therefore, the mass media and journalists must be committed to democracy. For this, the press must be perpetually involved in the establishment and promotion of a democratic culture.
The press must remain ever vigilant to protect and enforce people’s freedom of thought and expression and citizens’ right to all information relating to the various aspects of their life and future.
Held, (2017) also observes the fact that access to information is a citizen’s right and must be taken to heart, and information must be presented in a simple and palatable manner. Right to information is inherent in democratic functioning and a pre-condition for good governance and the realization of all other human rights, including education and health care. The main objectives should be the promotion of transparency and accountability in governance so as to minimize corruption and inefficiency in public office and to ensure the public’s participation in governance and decision making.
Media must be credible and trustworthy. Trust is the most valuable asset for any media. Once lost, it cannot be earned back. It is for this reason that all media must uphold their principles to provide accurate and factual news and other programmes.
Jones, (2018). Press must understand the difference between politics in general and party politics. Media should not be a vehicle, or used as an advocate for any political party or ideology. Public and political issues should be clearly understood,  analyzed  and  presented  in  an  impartial  manner.  During

elections/political campaigns, equal time slots or opportunity must be allocated to each of the legitimate political parties and candidates. In the course of elections, messages that encourage goodwill and harmony among all the ethnic groups, religions, genders, cultures, languages, regions and communities should be broadcast.
Media plays the role of watch-dog in reporting corruption, complacency and negligence. In a changing, competitive landscape, compliance to good governance has never been taken so seriously, as people demand more transparency from both the government and private sectors. Responsible practices from government, universal principles on human rights and the fight against corruption have assumed great importance.
To this end, the researcher looks into the role of the radio programmes towards political participation using Kwara state with the view to know the level of media mobilization.
1.2 STATEMENT OF THE PROBLEM

The issue of media coverage of elections especially in the electronic media has always been a subject of considerable controversy in Nigeria. This issue is worsened by the diversity in culture and other social values among Nigerians. This obviously is the reason why the struggle to broadcast and control of the media as a means of gaining political power has remained an issue in Nigerian politics.

Political broadcasting tends to tilt in favour of the government of the day, however, with the deregulation of the industry, the trend changed, particularly with the nation’s return to democracy. This is obviously why many Nigerian broadcasting stations go all out to satisfy the interest of their owners during

electioneering periods. Many Nigerians often accuse the media for not playing an independent role during electioneering periods as they often deny the oppositions the chance to use them in getting to the electorates and during elections, they are used to serve the interest of the party in power. This it does contrary to Section
1.5.4 of the National broadcasting Commission’s code which deals on Political broadcasting.

The values and expectations of audience members in Kwara State does not present a shift from the status quo and due to the differences in the psychological make up of the people, they exhibit varying perceptions when faced with political messages and they comprehend political messages differently even when they live in the same environment.

1.3 [bookmark: _TOC_250004]OBJECTIVES OF THE STUDY
i. To examine the relationship between the radio and the mobilization of political participation and equitable representation in Kwara State, Nigeria.
ii. To ascertain the level of audience motivation for listening to the Radio Political Programmes in Kwara State.
iii. To determine the level of influence of Radio Political Programmes on audience Political decisions
1.4 [bookmark: _TOC_250003]RESEARCH QUESTIONS

i. Is there any relationship between radio and the political participation in Kwara state Nigeria?
ii. Does	audience	motivation	for	listener	have	effect	onpolitical participation?

iii. Does level of influence of radio political programmes have effect on audience political decision in Kwara state?
i.5 SCOPE OF THE STUDY
The scope of radio programme is the issues that affect the local people. This is often beneficial as other types of radio stations cannot effectively cover the many communities which fall under their area of operation. Given a commitment to serve the local area, community radio is saddled with a reasonable area of operation. Issues that are alien to the community are not relevant since there are local issues waiting to be addressed in the various broadcast programmes.
This study focuses on the role of radio programmes towards political participation in Kwara State. The major limitations of this study are:
i. Cost: Subscription for online analytical tools is considered expensive. Nigeria is currently facing an economic downturn and the Naira shed a lot of value against the dollar.
ii. Policies: During this project, the government reviewed their economic policies particularly forex. This limited access to the much needed dollar currency thereby impeding access to online analytical tools within certain critical periods.
1.6 [bookmark: _TOC_250002]SIGNIFICANCE OF THE STUDY
There have been very few studies done in the field of Radio programme towards political participation in Kwara State. Prior to the present study, there has been no study of Nigerian radio broadcasting. Leonard Doob, a psychologist interested in international communication, noted, "Materials on communication in Nigeria are lamentably scarce, for not until recently has the rubric become sufficiently fashionable to encourage research and report. Yet, it is in these very Nigeria where broadcasting research is needed. They are striving to overcome

tribal differences and to achieve a sense of national unity. Essential to the achievement of such unity is a modern national system of communication. And radio broadcasting is a keystone in any developing country's communication system. If a nation, rather than an advanced society, is to be built, then the necessary knowledge of public affairs, the concept of national loyalty, and empathy for fellow citizens must be communicated. Furthermore, if a nation is to play a significant part internationally, communicationmust weave the new state to other states, and the necessary understanding of international events and relationships must be communicated to the people. Thus, it is clear that national development involves serious and significant communication problems.
The problem, then, consists of a series of questions concerning the structure of Nigerian radio broadcasting. What were the reasons the Nigerian Broadcasting Corporation deviated from the pattern of the BBC? Why did the development of the broadcasting system in Nigeria become suddenly a regional and, hence, and ethnic affair, instead of a federal, national institution of unity? How did the partitioning of the broadcasting service begin? And why were the regions able to succeed in effecting the partition? In order to answer these questions, the history of Nigerian broadcasting will have to be examined. Additionally, because the nation of Nigeria played a large part in the structure of its broadcasting service, the colonial and the postcolonial histories of Nigeria will also be examined. Only in this way can the social, political, economic, and cultural factors that influenced the development and structure of Nigerian radio broadcasting be brought forth.
1.7 OPERATIONAL DEFINITION OF TERMS
· Media: Device for moving messages across distance or time to accomplish mass communication.

· Politics: The pursuit and exercise of the political process necessary to make binding policy decision for the community and to distribute patronage and government benefits.
· Mobilization: To organize or prepare group of people for action or purpose.
· Political mobilization: Organizing or preparing group of people to take part in political activities, especially the electorate of their rights and the need for full participation in the electoral process.
· Electoral process: Participating in the laid down process or rules by the electorate, culminating in successful elections.
· Interpreter: a person whose job is to translate what someone is saying into another language.
· Information: It is knowledge shared or obtained through study, instruction, investigation or news and you share it through the act of communicating, whether verbally, nonverbally, visually, or through written word.
· Perception is meant to be a process by which we become aware of change in our environment through the senses. Perception about a thing or an issue leads to opinion formation or change about that thing or issue.
· Audience is taken to be the group or selected number of people who watch, read or listen to the same thing. For this study we will take the audience to be the number of people who watches (sees) everything that has happened in the environment.

· Coverage is the amount or way that (the media) covers an area.

CHAPTER TWO LITERATURE REVIEW
2.0 INTRODUCTION
This chapter seeks to review literature of existing bodies of literature on the subject of the research. The chapter analyzed conceptual framework, theoretical framework and empirical review of the study.
2.1 [bookmark: _TOC_250001]CONCEPTUAL REVIEW
2.1.1 CONCEPT OF RADIO
We can say that radio serves as a medium which provides information, it is very essential for overall mobilization of those in urban and rural areas. Radio is seen as the most effective medium of reaching people in the society. Okunna (1999) explained radio as “having the capacity to cut through the barriers of illiteracy and infrastructural facilities which are major limitations to the print media.” According to Akpan (1987, p. 22) media information has a tremendous energy for change. Change in this context refers to learning which manifests mostly where a good number of people are wallowing in ignorance. The media are needed for information to improve all aspects of life. For instance, in the political sphere, they need media information to participate fully because through the media, they will fully participate and learn their political rights and obligations.
Akpan (1987, p. 125) also sees radio as a very powerful audio aid in the teaching or learning process. According to him, with radio, the learner can have demonstration at close quarter. For instance, political aspirants carry out their campaign on radio; candidates are also heard on radio advertising themselves. With this, people can then decide on whom to vote for. Radio therefore, has the

capacity to pass on knowledge thus making for learning. In this case, it is trying to tell us that radio could be a good medium of mobilizing and educating the mass on political issues as it makes them to hear for themselves in the various languages they understand rather than being told. The role of radio in politics was highlighted by Eze (1988) while presenting his article “Mass Media and Socio Political Transformation”. He noted that the politics of any nation depends very much on the mass media as a platform of articulating, marketing of ideas and issues on national problems to the people. This assertion is corroborated by the fact that whether we like it or not, radio has become a vehicle of politics on which any political system generally depends. Eleazu (1977) in a quantitative analysis on the role of the radio in nation-building opine that as far as socialization goes, the potential utility of the mass media is measured by the extent to which they enhance the integration of the social unit. This can be achieved to the extent that content of the radio is packaged and delivered in standardized form.
Again General OlusegunObasanjo (1992) on the elements of democracy stated that the mass media exists in building an environment conducive to democracy in any country capable to promote a free choice of leadership, especially through the ballot box, respect for the rule of law by the rulers and the ruled, social justice as well as respect for human right. In carrying out the role, mass media must not merely mirror the society by reporting events; they must act as the watchdog of the citizenry and instigator of a positive change.
According to Adamu (2007), in many parts of the world, especially developing countries, radio is demonstrating the capacity to enhance economic development, contribute to technological growth, improve health and education, strengthen national security, combat crime and corruption, give expression to

cultural pluralism and promote democratic processes. Radio matters in Nigeria because it is pervasive and cuts across the country‟s many cultures. Radio broadcasting started in Nigeria in 1932, when the country was running empire services for the British Broadcasting Services (BBC). In 1957, the Nigeria Broadcasting Corporation (NBC) was established to take over from the Nigerian Broadcasting Service which was seen as a puppet of the colonial masters. Radio provides a kind of general educational background or social status. While formal education deals with instructions, which follow specific subjects and curriculum, informal education on the other hand, deals with any topic that enriches knowledge without going into details of the topic. Instances where radio has positively touched the lives of the people is in health, education and religion etc. Radio has gone a long way towards improving education and information on political matters among the people.
2.1.1.1 EVOLUTION OF RADIO
Nwogbunyama (2000, p. 125) noted that in 1860 Maxwell predicted the existence of radio waves. In 1895 Marconi transmitted radio signals for a short distance and at the turn of the century conducted trans-Atlantic tests. The new communication medium was first known as wireless. The first station was W.B 2 Springfield. Broadcasting started in Nigeria with what was referred to as the Radio Diffusion System (RDS) or Rediffusion System, introduced by the colonial government in 1932. In this system, Nigerian subscribers received the broadcasts (news and other programmes) through cables connected to their gramophones. The major reason for establishing RDS was to strengthen the economic, political and cultural ties with the colonies.1952 marked a turning point in the annals of broadcasting in Nigeria with the introduction of an ordinance establishing the

Nigerian Broadcasting Service (N.B.S.). The electronic media (wireless and radio transmission) were constituted under the colonial government headed by the Governor-General, Sir James Wilson Robertson and assented to in the name of her Majesty, Queen Elizabeth 11. N.B.S. later NBC was set up by the government of the federation and had four major stations at Lagos (National Station), Enugu (Eastern Station), Ibadan (Western Station) and Kaduna (Northern Station). However, on June 1, 1978, the Federal Government of Nigeria announced the change of the name from N.B.C. to Federal Radio Corporation of Nigeria with other stations across the states of the federation.
2.1.1.2 MASS MEDIA AND POLITICAL MOBILISATION
The report by Political Bureau (1987) noted that all along human history, there were pointswhere a massive effort was engineered to bring people together to achieve some set objectives. The report further conceptualized political mobilisation as an increase in the level of awareness, of a people, to specific set objectives intending to achieve those objectives Political
Bureau, (2012). Mustapha (2016) conceptualization of political mobilisation to mean simultaneous engagement of large masses of people in activities that have a predominantlysocial or collective objective in the same vein, political mobilisation is opined as change in the attitudes, values, and expectation of people from those associated with the traditional word it is a consequence of literacy, education, increased communication, mass media exposure and urbanization' (Huntington, 2015), and more recently it is the consequence of social media.
Hence, from the foregoing political mobilisation encapsulates the sensitization of thecitizenry, increase and improvements in their political consciousness to effect change in a political process. It is the ability to emotionally organize people, which in the process breeds organic solidarity towards a course of

action. Enemaku (2013) stated that, the role of the mediain any democratic process cannot be downplayed. Journalists are the trustees of the public trust in any sustainable democracy. Information is power. Information is an accelerator for any meaningful development and it is adequate information that can propel or bring about sustainable democracy. In view of this, the mass media should be taken seriously. Many studies have concluded that the instruments of mass communication are useful vehicles with the potential to bring about social change and consequently development in societies where they exist.
2.1.1.3 ROLE OF MASS MEDIA IN POLITICAL MOBILISATION
It is an undisputable fact that the mass media has a very important role to play in channelingpolitical mobilisation to serve the goal of national development. This is because the mass media is described as “a pivot of social interaction, seeking to use the power of mass information to solve the problem of national cohesion and integration, which are both critical to the growth of healthy political mobilisation” Agba, (2013). Becker, S. and Lower, E (2010)name the functions of the mass media in political mobilisation as “reporting and interpreting events, defining issues, portraying personalities, and investigating support”. But the 2015 political campaign did not live up to the expected standard. The mobilisation was characterized by misuse of the media by political parties and their candidates through the publication or mass of unwholesome information passed to the public as the truth. The mass media lent themselves to most of the negative factors in Nigerian politics and became partisan. Most mass media organizations aligned with one politician, political party or one region against another. They acted as the mouthpiece of some of the political parties they are aligned with. This posture did not give room for objectivity, fairness and justice in the discharge of their responsibilities to the public. Edogbo (2016) traces this act to media ownership

structure and the owner’s relationship with the political system. It is widely believed that most media owners with political interests prevent their media outfits from adhering to the fundamental principles of balance, fairness and objectivity. This level of unprofessionalism is detrimental to the growth of a healthy political culture in the country. Agba (2013) is of the view that the mass media should internalize the concept of public interest in the discharge of their functions in any electoral process. In this regard, the mass media is expected to set the pace for a healthy electoral process and also ensure they are guided by public interest. The media can achieve this by directing the goals of political campaign to the desirable goal of responsible democratic principles that recognize the sovereignty of the people‟s votes. Nwaozuzu (2010) advises the media to seek out relevant truths in political mobilisation for the people who cannot witness or comprehend the events that affect them. This means the media should interpret campaigns in the light of the electoral needs of the people. It is also incumbent on the media to channel the electoral process towards the desirable goal of national development. Buttressing this point, Kalu (2017) posits that “the ordinary expectation is that the mass media will focus on serious matters that portend serious consequences for the people and their political choices”.
2.1.2 CONCEPT OF POLITICAL MOBILIZATION
Mobilization in a lay man‟s understanding means to organize a group of people for action. Mobilization is defined as the development of social relationship between two types of actors, the individuals and the parties. According to him, the analytical concept of mobilization activities consists of three processes: the process of interest formation (cognitive dimension), the process of community building (affective dimension), and the process of employing means of action (instrumental dimension).Political mobilization is defined as the actor‟s attempt to

influence the existing distribution of power. A directional variable is introduced in order to define more precisely the type of relationship which develops between individuals and parties.
Three different models of practical mobilization are then presented: two examples of models of downward mobilization, historical mobilization and the Leninist concept of the vanguard party; grass-root or populist mobilization and the ideal-democratic model of mobilization.
A fourth model, horizontal mobilization incorporates the stability of internal process of mobilization taking place within the two types of actors. These models help to analyse the present political situation as characterized by the coexistence of vertical and horizontal process of mobilization, with an increasing predominance of the later. It remains as a future task of mobilization research to investigate the assertion made here that the institutionalized hierarchical relationship between individuals and parties is weakening as a result of both actor‟s increasing orientation to themselves when becoming aware of and articulating interest developing affective loyalties and using means of mobilization.
2.1.1.1 POLITICAL MOBILIZATION
Since the media deal with the provision of diverse information, politics form major issues that arouse public interest. This is because politics provides a rallying point for people to know and participate in the emergence of the person that governs them. At global level, Market (1967) described politics as: A notable quest for good order and justice and at its worst, a selfish grab of power, glory and riches. In another definition Umechukwu P. (1978) describes politics as: Conjuring the images of power domination and struggle to grab state apparatus. From the above definitions, politics can be seen as a tool for bringing about justice, change,

unity and progress in the society. On the other hand, politics can be seen as a struggle for power, by a few political elites to achieve self-actualization at the expense of the larger poorer society. In order to understand the importance of politics to the society, before we can appreciate the role of the media in mobilizing the populace to participate in the political process, we can quote Harold Lasswell‟s expression of politics as “who gets what, and how.” This implies the sharing of available resources, by those in position of authority. As a result, people scramble to achieve political power.
In defending power, Joseph (1968) says „‟it is the ability to get one‟s wishes carried out, despite opposition, the ability to influence the actions of others in accordance with one‟s own end‟‟.
Also contributing to the definition of power, Niccolo. (1469-1527), sees power as
„‟a complex strategic situation in a given society social setting‟‟.

According to Osuji (2001) politics is the pursuit and exercise of the political process necessary to make policy decisions for the community and to distribute patronage and government benefits. Politics is invariably the activities or a set of process which includes a community, a set of laws and constitution. The object of this is to promote general good of the people. Political process on the other hand is the activities of politicians, administration, elected officials and even those aspiring to lead. Political process includes the formation of political parties and their organization, conduct of elections, assigning responsibilities to those holding political offices either elected or appointed, drafting of rules and regulations, bye- laws, constitution, amendments and the overall existence of a corporate entity.

For a virile political process and the growth and sustenance of democracy, the citizenry must be effectively informed, sensitized and adequately mobilized through mass media channels. There are other important media channels such as intra- personal, inter-personal, group communication, public speaking and oral media/ folk media but our focus in this piece is radio and its role in politics.
2.2 [bookmark: _TOC_250000]EMPIRICAL STUDIES
The Effects of Political Talk Radio on Political Attitude Formation: Exposure versus Knowledge In the study, “The Effects of Political Talk Radio on Political Attitude Formation: Exposure versus Knowledge” Lee and Capella (2001) the effects of political talk radio on the formation of voters attitudes towards political leaders. The study investigates the predictions of Zaller’s model of media effects by testing comparatively, the impact of exposure and knowledge on political attidues when peole are exposed to political talk radio. According to Knight and Barker (1996) in some circumstances (such as its large audience members) political talk radio can be a determinant of public opinion and political behaviour. The study used a series of five (5) surveys which ran during the primary phase of the 1996 US presidential campaign from February 21, 1996 to March 5, 1996. The research sample for the study included people who were regular listeners to political talk radio as well as those who were not. Among other things, Lee and Capella (2001) found that, “people who are more likely to receive political messages are politically more involved with one party or the other, and they seek exposure to an ideologically consistent message.” The study also found: no evidence suggesting that effect of knowledge on attitudes towards political leaders or parties; exposure is a significant predictor of political attitude and; the

partisan predispositions of the audience made them ready to agree/disagree and select among partisan sources.
(Mustapha & Wok, 2015). The advent of social media and their information democratisation prowess, however, changed young people’s disposition to politics and public affairs (Bosch, 2013). The opportunity for the youth to engage politics on the social media sphere with minimal control of the established political actors limits political economy influence common to the mainstream media. Besides the limited gatekeeping mechanism usually employed to censor information that gets to the public on the mainstream media (Heinderyckx&Vos, 2016; Mustapha, 2018), the co-creational advantage of social media that turns users to prosumers engendered increasing opportunity for the youths to become politically active (Hirst& Harrison, 2007; Mustapha & Mustapha, 2017).
(Katz, Blumler and Gurevitch, 1974) which explains the relationship between an audience and how this audience uses the media. It provides a cutting-edge theoretical approach in the initial stages of each new mass communications medium: newspapers, radio and television, and now the Internet. The theory assumes that the audience is active and its media use is goal oriented; media users are active rather than passive in seeking out media that meet their needs (Diddi and LaRose, 2006).
People are rational and actively self-aware creatures that influence the effects media have on them and also unconsciously attempt to make sense of the media content in their own context. The theory also posits that users have alternate choices to satisfy their need, and their use or choice of a certain form of media (e.g. newspaper, radio, television, or internet) or a specific program (e.g. newspaper column, radio show, television channel or blog) are in order to satisfy their needs, wants, or motives (Katz et al, 1974; Peirce, 2007).

As a result, media users seek out a media source that best fulfills the needs of the users and gives them gratifications which are the expected outcomes, satisfaction or rewards of using a particular media form or program (Peirce, 2007). Similarly, Derek Lane suggests that media users play an active role in choosing and using the media. The theorist say that users take an active part in the communication process and are goal oriented in their media use. Uses and
gratifications theory posits that there are five
2.3 THEORETICAL FRAMEWORK
2.2.1 THE AGENDA- SETTING THEORY
The proponents of this theory including McCombs and Shaw in 1972/1973 made reference to agenda setting function of the media. In their study on the 1968 presidential election in America, they were able to determine the degree to which the media determine public opinion. The theory asserts that media set agenda for political participation. It describes the “ability of the news media to influence the salience of topics on public agenda.
According to this theory, people\ mass media audiences judge as important what media judge as important. By implication, media help people to determine what is important in the public discourse. The theory describes the very powerful influence of the media, themedia‟s ability to tell us what issues are important, andwhat persons are important in the society. Those issues and individualswhich the media choose to publicize become the issues and individuals we think and talk about. The theory is in consonance with my study in that the residents of Ezza North Local Government Area are motivated in participating in electoral process through the frequent hammering on the need for political participation by the media which is in line with the central thesis of this theory.

2.2.2 USES AND GRATIFICATIONS THEORY
The study is based on the uses and gratificationstheory (Katz, Blumler and Gurevitch, 1974) which explains the relationship between an audience and how this audience uses the media. It provides a cutting-edge theoretical approach in the initial stages of each new mass communications medium: newspapers, radio and television, and now the Internet. The theory assumes that the audience is active and its media use is goal oriented; media users are active rather than passive in seeking out media that meet their needs (Diddi and LaRose, 2006). People are rational and actively self-aware creatures that influence the effects media have on them and also unconsciously attempt to make sense of the media content in their own context.
The theory also posits that users have alternatechoices to satisfy their need, and their use or choice of a certain form of media (e.g. newspaper, radio, television, or internet) or a specific program (e.g. newspaper column, radio show, television channel or blog) are in order to satisfy their needs, wants, or motives (Katz et al,
1974; Peirce, 2007). As a result, media users seek out a media source that best fulfills the needs of the users and gives them gratifications which are the expected outcomes, satisfaction or rewards of using a particular media form or program (Peirce, 2007).
Similarly, Derek Lane suggests that media usersplay an active role in choosing and using the media. The theorist say that users take an active part in the communication process and are goal oriented in their media use. Uses and gratifications theory posits that there are five groups of human needs which are specific in nature to the individual and how the media satisfies the need is subjective (Peirce, 2007).

For example, some people may watch the news to relax while others may get tensed or agitated by the same. The media is the same, but people use it for different needs. The needs are highlighted below:
1. Cognitive needs – acquiring intellectual and academic knowledge, facts, information, understanding our social environment, curiosity, exploration;
2. Affective needs – include all kinds of emotional experiences, pleasure, aesthetic, and moods of the people;
3. Personal identity – is the need for self-esteem, self-confidence, personal stability, integrity, social status, the need for self-respect and the use of media to gain credibility and have a respectable status in society;
4. Social Integrative needs – It encompasses the need to socialize with family,friends, connection with the outside world, the need for affiliation; people use social networking sites for social interaction
5. Escapism – the need to escape, tension release, shifting attention from unpleasant to pleasant. For example, people tend to relax while watching television, listening to the radio, surfing the internet, etc.
Gaffney and Rafferty (2009) defined social networks as platforms where users create a profile displaying their interests and usually follow links to their interests in order to find other users with whom they share them. Sahu (2013) viewed social networking site as an online portal, or web service, which induce to building a social relations among group of individuals. It connects the feelings, emotions, sharing information, and other activities of real life situation among peoples. The service of the social network site consists of a representation of each people, his/ her social links, and a range of additional services. A social networking site are web-based and provide variety of service for users to interact over the internet, i e. E-mail, Instant messaging etc. There are many social

network sites are available, FACEBOOK, Orkut, Twiter, My space, Linked etc are most popular among them. They foster social interaction and relationship among the users and promote professional practice among professionals such sites like Linked in, library among others. Recently social network sites are increasingly being used to disseminate business information by various organizations using them to market their products by placing their adverts on facebook because of the increasing number of people using these sites daily.
Looking at the role of social media in broadcasting Laad and Lewis (2012) opined that social media has evolved far beyond an optional form of communication. It presents a wealth of new and accessible communication platforms presents the possibility of reaching more people with more relevant messages than ever before. It sets the precedence for today’s need for instant information in a crisis situation, as it inherently provokes transparency in communication in near real time to be disseminated to shareholders. It prompts discussion, debate and feedback from those involved in the crisis as responders, victims and organizational leaders, be they politicians or owners. Social network is a new tool of modern communication and information dissemination most especially among the youths who have seen going online as part of their daily routine. Some post pictures, comments on national and international issues, others pass information on their social life such as birth of a new child, notification of marriage ceremony. Apart from this, social network automatically notify people about their birthday and this give people opportunity of sending goodwill messages to one another thereby promoting personal interaction and relationship among the people.

2.4 SUMMARY
As a way of fostering adequate understanding of this study, this chapter has reviewed the major concepts contained in this topic which include „radio and political mobilization‟. It went further to review one related study in order to place this study in the context of researches conducted by scholars in this field.
In the view of this, the study of Dede E. J. Konkwo titled „‟ Role of the mass media in mobilizing the Nigerian Masses for peaceful election‟‟ has been reviewed.
Also, “agenda-setting theory‟‟ by McCombs and Shaw has been reviewed in order to give this study in a theoretical basis and paradigmatic perspective. However, from the review of related studies, it was clear that even though scholars studied the role of the mass media should play in mobilizing the masses for free and fair election, this study has being concerned with the role of radio programmes towards political participation in kwara stateWhile the study basically explored the issue of political participation and peaceful election, it shaded light specifically on what should be the function of the mass media in the process of political mobilization.

CHAPTER THREE RESEARCH METHODOLOGY
3.0 INTRODUCTION

This chapter highlights the procedures used in conducting the study. Pertinent issues discussed in this section include the research design, population of the study, sample size and sampling techniques, sources and methods of data collection, instrument of data collection and techniques for data analysis.
3.1 RESEARCH DESIGN

A research design is the basic plan which guide the data collection and analysis phase of the research project. It is structuring of investigation aimed at identifying variables and their relationships to one another. It is basically a preconceived notion of what the information, the investigation needs to generate to complete the study, why it is needed, how it is needed to be secured and how it is to be referred and related to the statement of the problem. This study adopted a descriptive research design to depict the participants in an accurate way due to the qualitative nature.
3.2 RESEARCH METHOD

The study engaged and used both primary and secondary sources of data. The required primary data were collected directly from the sample under through the use of a well-structured questionnaire. The secondary data, on the other hand, were gathered from government gazettes, bulletin, magazines, journals, newspapers, articles, and relevant textbooks, materials from internet, term papers

and archival documents on the subject area. . Therefore, the population for the study was choosing from the people who reside Kwara Central, Kwara South and Kwara North Senatorial Districts of Kwara State at the time of carrying out this field work. Simple random sampling technique was used to select respondents for the administration of the questionnaire. The questionnaire contained both closed and open-ended questions and was divided into two main sections. Each of the sections addressed a specific segment of the study. The first section of the questionnaire solicited information on the socioeconomic status or personal background of the respondents, such as age, sex, educational attainment, marital status, occupational status, religion, state of origin, local government of residence in Kwara State.
3.3 POPULATION OF THE STUDY

A population is an aggregate of similar things, that is the total head count of the element involved in the programme affected. Cherisnall (2018) described population as any group of people or objects which are similar in more ways and which forms the subject of the study in a particular survey. The target population of this study was got from two selected communities from two local government areas in each Senatorial Districts of Kwara Central, Kwara South and Kwara North Senatorial Districts of Kwara State, Nigeria. According to the National Bureau of Statistics (2021), In Kwara South, Offa Local Government has a population size of 120,000 inhabitants and Ifelodun Local Government has a population size of 276,700 inhabitants. In Kwara Central, Asa Local Government has a population size of 168,300 inhabitants and Ilorin- South Local Government has a population size of 282,500 inhabitants. While in Kwara South, Kaiama Local

Government has a population size of 167,400 inhabitants and Moro local government has a population size of 146,700 inhabitants.
3.4 SAMPLE SIZE AND SAMPLING TECHNIQUES

Sampling of the opinion has been drawn using simple random sampling method. The population is 100 respondents. Random sampling is used because it is the only method that gives the respondents equal chance of being selected and it is an unbiased techniques.
3.5 DATA COLLECTION INSTRUMENTS
The questionnaires were administered both by the researchers and research assistants. The research assistants were briefed on what the study entails and trained to allow free participation by the respondents. The sample size of the population are many so the researcher issue 100 questionnaires for people to answer.
3.6 VALIDITY AND RELIABILITY
The questionnaire was subjected to face validity using the academic experts in Mass Communication Department. This was done so as to ascertain that the questionnaire measures the right variables. A Pilot test of 42 samples was carried out to ensure reliability and validity of the instruments. The internal consistency results of the instrument ranged from 0.63 to 0.91.
3.7 DATA COLLECTION METHODS
The questionnaires were administered both by the researchers and research assistants. The research assistants were briefed on what the study entails and trained to allow free participation by the respondents. The researchers and research assistants  ensured  that  respondents  possessed  the  characteristics needed in

achieving the aims of the study by informing them of the age limit as anyone below 18 years is not eligible to participate and respondent must be someone who listens to community radio. This method makes it easier for the researcher to administer and collect questionnaires.
3.8 DATA ANALYSIS
The data analysis involves the use of descriptive statistics of mean and standard deviation to answer researchquestions 1 and 2 involving frequency and preference of listen to radio programmes among residents of Kwara central, Kwara north and Kwara south in Kwara state. In analyzing the result to measure the relationship between community radio listenership and political participation, pearson correlation and linear regression statistic were employed.

CHAPTER FOUR


DATA ANALYSIS AND PRESENTATION

4.1 Introduction
In a research work, data presentation and analysis deal with presenting the information collected from respondents in a more organized and meaningful manner so that the result of the research can be read at a glance (Nwankwo, 2006, p.118). Thus, this chapter presents and analyses the result obtained from the data collected by means of the questionnaires as well as answers to the research questions.
4.2.  Data presentation
The researcher administered the questionnaires personally on the respondents. Out of the 110 questionnaires distributed, 100 were completed and returned. The data from the research is presented as follows:
Table 4.1: Gender of respondents


	Gender
	Frequency
	Percentage %

	Male
	44
	44

	Female
	56
	56

	Total
	50
	100


Source: Field Survey, 2023
Table 4.1 shows that 44 (44%) of the respondents were females while 56 (56%) were males.

Table 4.2: Age distribution of respondents

	Age (yrs)
	Frequency
	Percentage %

	20 – 30
	50
	50

	31 – 40
	36
	36

	41 – 50
	12
	12

	51 – above
	2
	2

	Total
	100
	100


Source: Field Survey, 2023
Table 4.2 shows that is none of the respondents come within the age ranges of 20 -30yrs 50 (50) , while 36 (36%) fall within 31-40 years and 12 (12%) fall within the age of 41 – 50yrs. 2 (2%) respondents fall within the age of 51– above.
TABLE 4.3: Marital Status

	RESPONSES
	FREQUENCY
	PERCENTAGES (%)

	Single
	64
	64%

	Married
	31
	31%

	Divorced
	5
	5%

	TOTAL
	100
	100%


Source: Field Survey, 2023
From the table 64(64%) respondents were single, while 31(31%) respondents were married, while 5(5%) respondents were divorced.

Table 4.4: Educational Qualification

	Qualification
	Frequency
	Percentage %

	O level
	40
	40

	NCE/Diploma
	44
	44

	ND/HND
	8
	8

	Degree/ Post Degree
	8
	8

	Total
	100
	100


Source: Field Survey, 2023
From table 4.4, it is evident that 40 (40%) of the respondents have O level qualification, while 44(44%) have National Certificate of Education (NCE)/ Diploma, National Diploma (ND)/ Higher National Diploma Certificate. Similarly, while another 8 (8%) of the respondents have, 8(8%) of the respondents were Degree/ Post Degree holders.
TABLE 4.5: Respondent Occupation

	RESPONSES
	FREQUENCY
	PERCENTAGES (%)

	Self Employed
	38
	38%

	Student
	36
	36%

	Civil Servant
	16
	16%

	Others
	10
	10%

	TOTAL
	100
	100%


Source: Field Survey, 2023

From the table 38 (38%) respondents are self employed, 36 (36%) respondents are student, 16(16%) respondents are civil servant and 10(10%) respondent are others.
TABLE 4.6: How often do you listen to radio programme

	Responses
	Frequency
	Percentage%

	Regularly
	70
	70%

	Occasionally
	24
	24%

	Not at all
	6
	6%

	Total
	100
	100%


Source: Field Survey, 2023
The results from the above table shows that 70 representing 70% listen to radio programme regularly, 24 representing 24% said occasionally, 6(6%) said not at all.
TABLE 4.7: What extent does radio programme mobilize you politically?

	Responses
	Frequency
	Percentage%

	Very high
	69
	69%

	High
	25
	25%

	Low
	8
	8%

	Not at all
	-
	-

	Total
	100
	100%


Source: Field Survey, 2023
The results from the above table shows that 69 representing 69% of the sample agreed to the fact that the extent does radio programme mobilize you politically is very high, 25 representing 25% said is high, 8(8%) said is low.

TABLE 4.8: Which gender is considered superior in political?

	RESPONSES
	FREQUENCY
	PERCENTAGES %

	Male
	85
	85%

	Female
	15
	15%

	Total
	100
	100%


Source: Field Survey, 2023
The above table shows that 85(85%) agreed that male are superior in political than female while 15(15%) were female.
TABLE 4.9: Radio programmes help to inform and educate the masses about political activities.
	Response
	Frequency
	Percentage

	Strongly agree
	64
	64%

	Agree
	28
	28%

	Neutral
	4
	4%

	disagree
	0
	0%

	Strongly disagree
	4
	4%

	Total
	100
	100


Source: Field Survey, 2023


The table above indicate that out 100 respondents representing 64%, strongly agree that radio programmes help to inform and educate the masses about political activities, 28 respondents representing 28% agree, 4 respondents representing 4% are neutral, 4 respondents representing 4% strongly disagree.

Tables 4.10: Radio programmes help to mobilize the masses for political activities.

	Response
	Frequency
	Percentage

	Strongly agree
	24
	24%

	Agree
	46
	46%

	Neutral
	24
	24%

	Disagree
	4
	4%

	Strongly disagree
	2
	2%

	Total
	100
	100


Source: Field Survey, 2023
Table 4.10 shows that 100 respondents representing 24%, strongly agree Radio programmes help to mobilize the masses for political activities.46 respondents representing  46%  agree,  24  respondents  representing  24%  are  neutral,  4
respondents representing 4% disagree, 2 respondents representing 2% strongly disagree.
Table 4.11 Radio programmes help to create a platform for political debates and discussions.
	Response
	Frequency
	Percentage

	Strongly agree
	30
	30%

	Agree
	16
	16%

	Neutral
	16
	16%

	disagree
	12
	12%

	Strongly disagree
	26
	26%

	Total
	100
	100%



Source: Field Survey, 2023
Table 4.11 shows that 30 (30%) reporters strongly agree that Radio programmes help to create a platform for political debates and discussions., 16 respondents representing  16% agree, 16 respondents representing 16% are neutral, 12
respondents representing 12% disagree, 26 respondents representing 26% strongly disagree.
TABLE 4.12: Radio programmes help to promote political tolerance and understanding.
	Response
	Frequency
	Percentage

	Strongly agree
	36
	36%

	Agree
	20
	20%

	Neutral
	10
	10%

	disagree
	10
	10%

	Strongly disagree
	24
	24%

	Total
	100
	100%


Source: Field Survey, 2023
Table 4.12 shows that 100 respondents representing 36 per cent of the population said strongly agree that radio programmes help to promote political tolerance and understanding. Also, 20 persons representing 20 per cent of the sample size agree.
10 respondent are neutral, 10 respondents representing 10% disagree, 24 respondents representing 24% strongly disagree.

TABLE 4.13: Radio programmes help to create a conducive environment for political participation.
	Response
	Frequency
	Percentage



	Strongly agree
	40
	40%

	Agree
	16
	16%

	Neutral
	10
	10%

	disagree
	10
	10%

	Strongly disagree
	24
	24%

	Total
	100
	100%


Source: Field Survey, 2023
Table 4.13 shows that 100 respondents representing 40 per cent of the sample strongly agreed that radio programmes help to create a conducive environment for political participation. 16 respondents representing  16% agree, 10 respondents
representing 10% are neutral, 10 respondents representing 10% disagree, 24 respondents representing 24% strongly.
Table 4.14: Radio programmes help to ensure that the views and concerns of the masses are heard and taken into account by political stakeholders.
	Response
	Frequency
	Percentage

	Strongly agree
	30
	30%

	Agree
	36
	36%

	Neutral
	24
	24%

	disagree
	6
	6%

	Strongly disagree
	4
	4%

	Total
	100
	100%


Source: Field Survey, 2023
Tables 4.14 shows that 100 respondents representing (30%) strongly agree that Radio programmes help to ensure that the views and concerns of the masses are

heard	and	taken	into	account	by	political	stakeholders,	36 respondents representing		36%  agree, 24 respondents representing 24% are neutral, 6
respondents representing 6% disagree, 4 respondents representing 4% strongly disagree.
Table 4.15: Radio programmes help to create awareness among the public about the political rights and duties of citizens.
	Response
	Frequency
	Percentage

	Strongly agree
	30
	30%

	Agree
	26
	26%

	Neutral
	14
	14%

	disagree
	14
	14%

	Strongly disagree
	18
	18%

	Total
	100
	100%


Source: Field Survey, 2023

Table 4.15 shows that 100 respondents representing (30%) have been strongly agree that Radio programmes help to create awareness among the public about the political rights and duties of citizens, 26 respondents representing 26% agree, 14 respondents representing 14% are neutral, 14 respondents representing 14% disagree, 18 respondents representing 18% strongly disagree.

TABLE 4.16: Radio programmes help to empower the masses to make informed political decisions.
	Response
	Frequency
	Percentage

	Strongly agree
	30
	30%



	Agree
	24
	24%

	Neutral
	26
	26%

	disagree
	16
	16%

	Strongly disagree
	4
	4%

	Total
	100
	100%


Source: Field Survey, 2023
Table 4.16 shows that 30 respondents representing 30 per cent of the sample strongly agreed that radio programmes help to empower the masses to make informed political decisions. while 24 respondents representing 24 per cent of the sample agree. Similarly, 26 respondents representing 26% are neutral, 16 respondents representing 16% disagree,4 respondents representing 4% strongly disagree.
Table 4.17: Radio programme influenced your choice of political participation in any way.
	Response
	Frequency
	Percentage

	Strongly agree
	34
	34%

	Agree
	32
	32%

	Neutral
	22
	22%

	disagree
	6
	6%

	Strongly disagree
	6
	6%

	Total
	100
	100%


Source: Field Survey, 2023
Table 4.17 shows that 34 (34%) strongly agree radio programme influenced your choice of political participation in any way, while 32(32%) agree, while 22(22%) were neutral, while 6(6%) were disagree & strongly disagree

Table 4.18: Radio broadcast programs are sufficient in encouraging people participation in politics.
	Response
	Frequency
	Percentage

	Strongly agree
	30
	30%

	Agree
	32
	32%

	Neutral
	22
	22%

	disagree
	10
	10%

	Strongly disagree
	6
	6%

	Total
	100
	100%


Source: Field Survey, 2023
From Table 4.18 it is evident that while 30 (30%) strongly agree that radio broadcast programs are sufficient in encouraging people participation in politics, while 32 (32%) agree, 22 (22) are neutral, 10(10%) are disagree, while 6(6%) strongly disagree.
Table 4.19: Radio programmes help to foster political accountability and transparency
	Response
	Frequency
	Percentage

	Strongly agree
	24
	24%

	Agree
	22
	22%

	Neutral
	34
	34%

	disagree
	16
	16%

	Strongly disagree
	4
	4%

	Total
	100
	100%


Source: Field Survey, 2023

Table 4.19 shows that 24 (24%) of strongly agree that Radio programmes help to foster political accountability and transparency, 22(22%) were agree, while 34(34%) of the respondent were neutral, 16(16%) were disagree and 4 (4%) strongly disagree
Table 4.20: Radio programmes help to provide a platform for political education and engagement.
	Response
	Frequency
	Percentage

	Strongly agree
	30
	30%

	Agree
	26
	26%

	Neutral
	14
	14%

	disagree
	14
	14%

	Strongly disagree
	16
	16%

	Total
	100
	100%



Source: Field Survey, 2023
Table 4.20 shows that 30 (30%) of the respondents strongly agree that Radio programmes help to provide a platform for political education and engagement, while 26 (26%) are agree of such, 14(14%) are neutral and16(16%) of the respondents strongly disagree.


4.2 Analysis of Research Questions
RESEARCH QUESTION ONE: Is there any relationship between radio and the political participation and equitable representation in Kwara State, Nigeria
The results from the table 4.7 shows that 69 representing 69% of the sample

agreed to the fact that the extent does radio programme mobilize you politically is very high, 25 representing 25% said is high, 8(8%) said is low.
The table 4.9 indicate that out 100 respondents representing 64%, strongly agree that radio programmes help to inform and educate the masses about political activities, 28 respondents representing 28% agree, 4 respondents representing
4% are neutral, 4 respondents representing 4% strongly disagree.
RESEARCH QUESTION TWO: Does audience motivation for listener have effect on political participation?
Table 4.10 shows that 100 respondents representing 24%, strongly agree Radio programmes help to mobilize the masses for political activities.46 respondents representing  46%  agree,  24  respondents  representing  24%  are  neutral,  4
respondents representing 4% disagree, 2 respondents representing 2% strongly disagree.
Table 4.11 shows that 30 (30%) reporters strongly agree that Radio programmes help to create a platform for political debates and discussions., 16 respondents representing  16% agree, 16 respondents representing 16% are neutral, 12
respondents representing 12% disagree, 26 respondents representing 26% strongly disagree.
RESEARCH QUESTION THREE: Does level of influence of radio programmes have effect on audience political decision in Kwara State?
Table 4.17 shows that 34 (34%) strongly agree radio programme influenced your choice of political participation in any way, while 32(32%) agree, while 22(22%) were neutral, while 6(6%) were disagree & strongly disagree
Table 4.16 shows that 30 respondents representing 30 per cent of the sample

strongly agreed that radio programmes help to empower the masses to make informed political decisions. while 24 respondents representing 24 per cent of the sample agree. Similarly, 26 respondents representing 26% are neutral, 16 respondents representing 16% disagree,4 respondents representing 4% strongly disagree.
4.3 DISCUSSION OF FINDINGS

Based on the questionnaire findings the results from the above table shows that 70 representing 70% listen to radio programme regularly, 24 representing 24% said occasionally, 6(6%) said not at all.
The results from the table 4.7 shows that 69 representing 69% of the sample agreed to the fact that the extent does radio programme mobilize you politically is very high, 25 representing 25% said is high, 8(8%) said is low.
The table 4.8 shows that 85(85%) agreed that male are superior in political than female while 15(15%) were female.
Furthermore, The table 4.9 indicate that out 100 respondents representing 64%, strongly agree that radio programmes help to inform and educate the masses about political activities, 28 respondents representing 28% agree, 4 respondents representing 4% are neutral, 4 respondents representing 4% strongly disagree.
Table 4.10 shows that 100 respondents representing 24%, strongly agree Radio programmes help to mobilize the masses for political activities.46 respondents representing  46%  agree,  24  respondents  representing  24%  are  neutral,  4
respondents representing 4% disagree, 2 respondents representing 2% strongly disagree.
Table 4.11 shows that 30 (30%) reporters strongly agree that Radio programmes help to create a platform for political debates and discussions., 16 respondents

representing  16% agree, 16 respondents representing 16% are neutral, 12
respondents representing 12% disagree, 26 respondents representing 26% strongly disagree.
In spite of the above, Table 4.12 shows that 100 respondents representing 36 per cent of the population said strongly agree that radio programmes help to promote political tolerance and understanding. Also, 20 persons representing 20 per cent of the sample size agree. 10 respondent are neutral, 10 respondents representing 10% disagree, 24 respondents representing 24% strongly disagree.
Table 4.13 shows that 100 respondents representing 40 per cent of the sample strongly agreed that radio programmes help to create a conducive environment for political participation. 16 respondents representing  16% agree, 10 respondents
representing 10% are neutral, 10 respondents representing 10% disagree, 24 respondents representing 24% strongly.
More so, Table 4.17 shows that 34 (34%) strongly agree radio programme influenced your choice of political participation in any way, while 32(32%) agree, while 22(22%) were neutral, while 6(6%) were disagree & strongly disagree Table 4.16 shows that 30 respondents representing 30 per cent of the sample strongly agreed that radio programmes help to empower the masses to make informed political decisions. while 24 respondents representing 24 per cent of the sample agree. Similarly, 26 respondents representing 26% are neutral, 16 respondents representing 16% disagree,4 respondents representing 4% strongly disagree.



























CHAPTER FIVE

SUMMARY, CONCLUSION AND RECOMMENDATIONS

5.1 : Summary

Radio programmes play a significant role in facilitating political participation. They serve as a platform for individuals to voice their opinions, share information, and engage in discussions related to politics. By providing access to diverse

viewpoints and encouraging public discourse, radio programmes can foster an informed citizenry and promote democratic values. These programs can also feature interviews with political leaders, debates, and coverage of political events, thereby enabling citizens to stay informed about current affairs and make informed decisions. Overall, radio programmes contribute to the democratization of politics by promoting active citizenship and facilitating public engagement in the political process.
Radio programmes can provide information, analysis, and discussion on political issues, helping to educate and engage listeners. They can also provide a platform for different perspectives and voices to be heard, fostering a more inclusive and democratic political discourse. Additionally, radio programmes can encourage civic engagement by promoting voter registration, organizing community events, and facilitating public debates. Overall, radio programmes have the potential to empower individuals and communities, and contribute to a more informed and active citizenry.





5.2 Conclusion

The conclusion is that radio programmes play a significant role in promoting political participation and democratic values. They provide a platform for citizens to stay informed about current affairs, engage with political leaders, and participate in debates. By doing so, radio programmes contribute to the democratization of politics by encouraging active citizenship and enabling public

engagement in the political process. the role of radio programmes towards political participation is that they can be an effective tool for promoting political engagement and participation. Radio programmes have the ability to reach a wide audience, including those who may not have access to other forms of media. They can provide information, analysis, and discussion on political issues, which can help educate and inform listeners. Additionally, radio programmes can provide a platform for citizens to voice their opinions and engage in dialogue with political leaders and experts. Overall, radio programmes have the potential to contribute to a more informed and engaged citizenry, thereby enhancing political participation.
5.3 Recommendation

· Radio programmes can play a significant role in promoting political participation.
· They have the ability to reach a wide audience, including those who may not

have access to other forms of media.
· Radio programmes can provide information about political processes, policies, and candidates, helping to educate and engage listeners.
· They  can also facilitate discussions and debates, allowing for different

perspectives to be heard.
· Additionally, radio call-in shows and interviews with political figures can provide a platform for citizens to voice their opinions and concerns.

· Overall, radio programmes can contribute to a more informed and active citizenry, fostering political participation
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Dear Respondent,

QUESTIONNAIRE
Department of Mass Communication, Institute of Information and, Communication Technology,
Kwara State Polytechnic, Ilorin.

I am a student of Kwara State Polytechnic, Department of Mass Communication, Ilorin conducting a research on a topic ‘‘THE ROLE OF RADIO PROGRAMMES TOWARDS POLITICAL PARTICIPATION IN KWARA STATE, kindly complete the attached questionnaire as objectives as possible. Be assured that information provided will be related with utmost confidentiality.
INTRODUCTION
Please tick ( ) the answer you consider appropriate. The questionnaire will be in two parts: section A and section B.
SECTION A
DEMOGRAPHIC INFORMATION
1. Sex: Male ( ) Female ( )
2. Age: 20-30 years ( ) 31-40 years ( ) 41-50 years ( ) 51 years and above ( )
3. Marital Status: Single ( ) Married ( ) Divorced ( )
4. Educational Qualification: O’Level ( ) NCE/Diploma ( ) ND/HND ( ) Degree/Post Degree ( )
5. Occupation: Self Employed ( ) Civil Servant ( ) Student ( ) Others ( )
SECTION B
6. How often do you listen to radio programme? (a) Regularly ( ) (b) Occasionally( ) (c) Not at all ( )
7. What extent does radio programme mobilize you politically? (a) very high( ) (b) high( ) (c) low ( ) Not at all
8. Which gender is considered superior in political? (a) male ( ) (b) female ( )

Keys
SA-Strongly Agree A-Agree
N-Neutral D-Disagree
SD-Strongly Disagree

	S/N
	STATEMENT
	SA
	A
	N
	D
	SD

	9.
	Radio programmes help to inform and educate the masses about political activities.
	
	
	
	
	

	10.
	Radio programmes help to mobilize the masses for political activities.
	
	
	
	
	

	11.
	Radio programmes help to create a platform for
political debates and discussions.
	
	
	
	
	

	12.
	Radio programmes help to promote political tolerance and understanding.
	
	
	
	
	

	13.
	Radio	programmes	help	to	create	a	conducive environment for political participation.
	
	
	
	
	

	14.
	Radio programmes help to ensure that the views and concerns of the masses are heard and taken into account by political stakeholders.
	
	
	
	
	

	15.
	Radio programmes help to create awareness among the public about the political rights and duties of citizens.
	
	
	
	
	

	16.
	Radio programmes help to empower the masses to make informed political decisions.
	
	
	
	
	

	17.
	Radio programme influenced your choice of political participation in any way.
	
	
	
	
	

	18.
	Radio broadcast programs are sufficient in encouraging people participation in politics.
	
	
	
	
	

	19.
	Radio	programmes	help	to	foster	political accountability and transparency.
	
	
	
	
	

	20.
	Radio programmes help to provide a platform for political education and engagement.
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