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ABSTRACT
This study examines the role of radio in mobilizing women for political participation in Ilorin Metropolis, Kwara State, Nigeria. Despite efforts to promote gender inclusion in politics, women’s participation remains relatively low, often due to socio-cultural, economic, and informational barriers. Radio, as one of the most accessible and far-reaching mass media platforms, has the potential to bridge this gap by informing, educating, and encouraging women to engage in political activities. Using both quantitative and qualitative methods, the study employed survey questionnaires and interviews with selected women and media practitioners to gather data on radio listenership patterns, political awareness, and engagement levels. The findings reveal that radio significantly influences women’s political awareness and interest, particularly through programs tailored to address gender issues, civic education, and voter mobilization. However, challenges such as time slots, content bias, and limited female representation in programming were also identified. The study concludes that while radio plays a crucial role in sensitizing and mobilizing women, more deliberate efforts are required from broadcasters, political stakeholders, and advocacy groups to enhance the medium’s effectiveness. Recommendations include increased gender-sensitive programming, involvement of women in content creation, and strategic partnerships between radio stations and women-focused organizations.






CHAPTER ONE
INTRODUCTION
1.1   Background of the Study
According to Hans Klein (2005), political participation refers to ‘citizen’s rights to influence public affairs. In line with this thought, political participation can be identified as those actions taken by the citizens of a country either to influence or to support government and politics. It derives from the freedom to speak out, assemble and associate; the ability to take part in the conduct of public affairs; and the opportunity to register as a candidate, to campaign, to be elected and to hold office at all levels of government.
In Nigeria, women play a minimal role in politics. Just few women are found in political leadership positions although the 1999 constitution of the Federal Republic of Nigeria in Chapter 4 sections 30 and 40 guaranteed rights to all citizens of Nigeria- both male and female- rights that are basic and fundamental to all without discrimination between both sexes (Onabajo, 2000).
            Women have been actively engaged in political struggle since the 19th century. Women like Amina of Zaria, Madam Tinubu of Lagos, Olufunmilayo Ransom Kuti of Abeokuta, Margaret Ekpo and Hajjia Gabon Swabia among many others have fought to give Nigerian women a pride of place in Nigeria’s history, (Luka, 2011). In the areas of politics, these women amongst others contributed immensely to the mobilization and sensitization of women with a view to ensuring that women participated actively in politics. According to the former Independent National Electoral Commission (INEC) chairman, Professor Attahiru M. Jega, ‘Women should not be reduced to only voting and supporting male candidates win elective positions’. This was the motivation behind the unveiling of the INEC Gender Policy that institutionalizes the following:
1. Ensuring that INEC policies, plans, processes and operations are gender responsive;
2. Encouraging gender equity and balance within political parties, especially in the identification of candidates in line with the provisions of their statutes;
3. Increasing budgetary provision and mobilizing partners to effectively provide funding for gender sensitive actions within their purview and
4. Supporting an enabling legislative environment to achieve gender equality and bridging gaps in political representation in elective posts at all electoral levels.


1.2       Statement of the Problem
It is not a hidden fact that women are underrepresented in the field of politics. In agreement with the assertion of (Luka, 2011), that “Politics is too serious a business to be left solely in the hands of men, the continuous low political participation of women in Nigeria becomes a major concern. In 2011, out of 109 senatorial seats available in Nigeria only 20 seats were occupied by females, same goes for the House of Representatives as only 24 seats out of 362 seats were occupied by women. In addition to the above, with vacancy in 36 states in Nigeria there are no female governors in the country neither has there been any female president or vice president.
            There has been and still instances of women holding high political positions of leadership in countries like, Britain, Philippines, Brazil, Liberia, Germany etc, but in Nigeria reverse is the case. Women are also called to be leaders and not mere followers because they have equal rights as provided for in the 1999 constitution of Nigeria. The mass media especially the radio has an important role to play in mobilizing women for political participation, as this is one of the primary functions of the mass media.
1.3. Objectives of the Study
The objective of this study is therefore stated as follows:
1. To explain the role of the broadcast media towards mobilizing women for political participation.
2. To encourage gender equity and balance within political parties.
3. To know ways which societal culture and norms affect women   participation in politics in Nigeria.
4. To examine the effect of media in mobilizing women towards political     participation.
5. To find out some problems facing women in participating in politics.
1.4. Research Questions
In this study, an attempt will be sufficiently made to answer the following questions.
1. What is the role of the broadcast media towards mobilizing women for political participation?
2. What is the perception of women on these political programs?
3. In what ways is societal culture and norms affect women participation in politics in Nigeria?
4. What has been the effect of media in mobilizing women towards political participation?
5. What are the problems facing women in participating in politics?
1.5.      Scope of Study
            The study will be centered basically on the  Assessment of Broadcast Media Role in Mobilizing Women for Political Participation.
1.6.      Significance of the Study
It is expected that at the end of this study, to update knowledge within the framework of the study. Particularly, it will assist people’s views on the usefulness of broadcast media in mobilizing women to take part in decision-making. This study will draw the attention of government to empower women to participate in politics through the use of radio, television, films and motion pictures in their packaging of news reports and events, and to academics in their practices and training of journalist. The government should promote the welfare of women in general. Also the federal government should promote the full utilization of women in the development of human resources and to bring about their acceptance as full participation in every phase of national development with equal rights and corresponding obligations least involving 30% elective positions for women.
            Another important significance of this is for election to be conducted according to the rules, in which all qualified individuals especially women are free to vote or be voted for without constraints of manipulations. (Williams, 2008).
 1.7. 	Definition of Terms 
          In this study, certain key words will be explained into conceptual and operational definitions.
Conceptual Meaning
Role: The degree to which somebody/ something is involved in a situation or an activity and the effect that they have on it.
Operational Meaning
Role: Functions, expectations associated on a given past or position
Conceptual Meaning
Broadcast: A channel through which information/ programmers are sent out on television or radio.
Operational Meaning
Broadcast: It includes television and radio which are means of communicating to heterogeneous and homogenous audience.
Conceptual Meaning
Mobilizing: To make people ready to pursue a particular cause.
Operational Meaning
Mobilizing: It has to do with organizing or preparing people for a particular purpose.
Operational Meaning
Women: Womanly-having qualities held to be appropriate.
Conceptual Meaning
Participation: The art of taking part in an activity or event
Operational Meaning
Participation:     Taking active part in that particular activity or event.
Conceptual Meaning
Politics: The activities involved in getting and using power in public life and being able to influence decision that affect a country or a society.
Operational Meaning
Politics: A competition between political parties to wards who or which party assumes political leadership   


CHAPTER TWO
LITERATURE REVIEW
2.0	 Introduction 
2.1. CONCEPTUAL FRAMEWORK.
2.1.1. Women in Nigeria politics
Women’s participation in Nigeria is one that can be said of it as low in the country. This fact comes from the statistics from previous years of elections. Many factors can be attributed to the low participation and representation of women in the political system of Nigeria (Olufunmi, 2006). One of which is the gender roles of women in the society, considering the conflicting demands on the time of women candidates due to natural, domestic and social responsibilities.
The adage, “a women’s education ends in the kitchen” is very popular in the society, and it is quite sad that most parents tend to transmit this attitude towards their female children (Olufunmi, 2006). Corruption and organized crime scare women and provoke their fears of losing members of their families, all of which influences against their political involvement or their running for elected bodies. Another major problem hindering women participation in politics in
Nigeria today is illiteracy and limited access or rather lack of adequate education. Women constitute a larger percentage of the illiterate group in Nigeria. In some parts of the country, most parents prefer to send their sons to school, instead of their daughters, they also feel it is a waste of money as they would eventually get married and hence get unified into another family. Consequently, a larger percentage of girls remain uneducated and unexposed. Some parents believe that sending their female children to school is a waste of money as she will end up leaving the family for marriage. It is quite sad that even those parents who let their females to school regret it. In 1979, the United Nations General Assembly adopted the Convention on the Elimination of All Forms of Discrimination against Women (CEDAW). This convention has variously been described as the “Bible of women empowerment” and “Women’s International Bill of Rights.” Since its adoption it has become a reference point for the women’s movement in the demand for gender equality. (Agbalajob, 2009).
The Convention “reflects the depth of the exclusion and restriction practiced against women solely on the basis of their sex by calling for equal rights for women, regardless of their marital status in all fields political, economic, social, cultural and civil. It calls for national legislations to ban discrimination, recommends temporary special measures to speed equality in fact between men and women” (UNESCO, 1999:6). The Convention provides that:
Adoption by States Parties of temporary special measures aimed at accelerating de facto equality between men and women shall not be considered discrimination as defined in the present Convention, but shall in no way entail as a consequence the maintenance of unequal or separate standards; these measures shall be discontinued when the objectives of equality of opportunity and treatment have been achieved Article IV, CEDAW. But unfortunately, the domestication of CEDAW has failed in Nigeria and constitutional mandates have been ignored.
The 1999 Constitution provided somewhat similar affirmative action to supplement non-discrimination of contending parties. The Constitution provides that: “the composition of the government of the federation or any of its agencies and the conduct of its affairs shall be carried out in such a manner as to reflect the federal character of Nigeria and the need to promote national unity, and also command loyalty, thereby ensuring that there shall be no predominance of persons from a few states or from a few ethnic or other sectional groups in that Government or any of its agencies.”
It is not the use of Affirmative Action that is the problem but the practical effects and its linkage to fundamental ideas of fairness and justice. By the same demonstration there can hardly be a stronger argument for gender based affirmative action than equal representation in a country where women who constitute about half of the population have been continuously side-lined in public life. (Agbalajobi, 2009)
All these scenarios have robbed women of vital positions in government that would help them participate fully in the day-to-day governance of the society, contribute meaningfully in the decision-making processes of the country and protect their interest. Since the inception of democracy in Nigeria, we have had more women appointed in to positions of authority than elected representatives. This is not to say that women do not come out to vote during elections but always slack when it has to do with vying for positions. Women who sum up courage to aspire for leadership positions are sometimes not encouraged or deceived into being supported by their political party or their fellow women. An example is that of Sarah Jubril who scored only 1 vote in the 2011 People’s Democratic Party (PDP) nomination of its presidential flag bearer.
However, in recent times, there has been a number of movements to the commitment, both to the personal and social change of women in their status in public life. Through series of women enlightenment, unrestraint and conscious rising of groups on women movement, women relegation in politics have been reduced to an extent. Women through several of these platforms have played influential roles and this has further spurred more women in to politics.
2.1.2.	The Concept of Political Participation
Political participation is an essential component that is required for ensuring the stability and legitimacy of every political system. Political participation is one of the fundamental ideas of a democratic society. It is critical for democracy because it involves a commitment to equal opportunity for men and women to develop their individual capacity (Agbaje, 1999). Anifowose (2004) defines political participation as those voluntary activities such as holding public and party office, attending election campaigns, voting and exposing oneself to political stimuli.
Political participation encompasses the involvement in decision making by which individuals acting singly or through group organisation attempt to influence decision making or alter the manner in which power may be distributed and the principles by which it may be exercised in a particular society. Participation involves taking part in an event or activity. In this article, participation refers to women whose activities and events, influenced the electoral process either directly or indirectly.
2.1.3. 	Women in Pre-Colonial Era in Nigeria
In most of British colonies, drawing from Nigeria, Steans (1998.p,11), observes that the masculinity of politics was largely as a result of colonial influence as, prior to the colonialization of such countries there were political structures that allowed for the sharing of power between women and men. For instance, in Nigeria, women have always had significant political roles in their communities.
In the pre-colonial times in Nigeria, women were warriors, traders etc. They had important roles in the administration of their various communities and were involved in policy –making. According to Olojede (1990.p,82); women in pre-colonial Nigeria were not entirely powerless as erroneously perceived.
Women have access to political participation through a complex and sophisticated network of relationships, rights and control of recourses in some societies, women shared equal powers with men. However, when the ‘colonial masters’ started ruling Nigeria with their gender ideology of separate spheres for women and men, this historically marked the beginning of restriction of women to the private sphere. Politically, the position of women took a bad turn. ‘Women were marginalized with the introduction of native administration to the neglect of women’ (Olojede, 2000). This arrangement brought about by colonialism dismantled existing political structures and imposed a gendered divide between the (masculinized) public sphere and the (feminized) private sphere. Charlton et al (2009.p16), captures it thus: ‘Colonialism drew the boundaries between the public and private spheres in ways that allowed colonial administrators, missionaries and “native authorities” to vest men with control over female labor and sexuality.”
Some argue that the 19th century jihad and the Islamization of Hausa land, for instance, led to the seclusion of women, which curtailed their involvement in the polity, but Olojede (2000.p,79) posits that ‘the harem organization was not a constraint on women’s political participation’. Thus, colonialism could be said to have had enormous impact on the restriction of women to the private sphere. Low level of education and economic problems also account for the low levels of women’s participation in government. In spite of the masculinization of politics, political parties during the nationalist movement featured women. The roll call of women who participated in the fight for independence include: Margaret Ekpo, Swabia Gambia, Funmilaayo Ransom Kuti, Elizabeth Adegoke, Janet Mokelu, Iduroala Esan. Kesiah Fashioner, Ekpo Young, Mary Ededem, Flora Azikiwe, Fader era Akintola, Hannah Awolowo, Adenoma Okpara, Madame’s Ogunles; Ojo and several others (Irukwu, 1994).
Politically, the nationalist struggles for independence are good examples where the media was used to promote democracy and self-determination in many countries that were under colonial rule. The media often played the decisive role in mobilization people against the imperialist. During the colonial period in Nigeria, the media was used to fight for independence. For instance, the Rev Henry Townsend in 1859 established the first newspaper ever in Nigeria called Iwe Irohin. The goal was to get people to read, to beget the habit of seeking information by reading’ (Uche, 2009).
Thus, broadcast played catalytic roles in sensitizing the people, criticizing the colonists and setting the agenda for political development which provoked normative changes in the patterns of people’s beliefs and values (Okigbo, 1991). Hence, it can be said that broadcast serves functions of political articulation, mobilization and conflict management. It sets much of the agenda for political debate, and is partly responsible for determining which political demands in society will be aired and which will be relatively muted.
2.1.4. 	Discussions on Gender and Politics
Gender, a central fact of human identity, is politically significant because ideas about gender have been used to justify various unequal treatments between men and women. According to Olurode (1990.p,12), ‘Gender is a socially- imposed division of sexes’. Gender becomes significant politically when the traditional ideas about gender and politics where alleged (Steans, 2008).
Gender issues have led to two parallel trends in the past two decades: one is the issue of women and development and the other being the feminist movement and upsurge of women mobilizing and organizing around the world to ‘librates’ themselves from social oppression and subordination. These struggles have led to new insights into gender issues that create and perpetuate domination and inequality. Feminists and development scholars/practioners are turning their searchlight on these issues and advocating for the integration of women into political development. One theme common to the series of women empowerment forums from Mexico’ 75, through Nairobi’ 85, to Abuja’ 89, Darker’ 94 and Beijing’ 95 is gender equitable development. Today, gender issues have become a global concern, especially in the arena of politics. Women’s exclusion from politics came high on the agenda at Nairobi world conference to review and appraise the achievements of the UN Decade for Women in 1985 and the Beijing fourth World Conference on Women in 1995. All these have triggered awareness to redefine the social relevance of women in public sphere.
2.1.5. 	Early Female Politicians and their Achievements
The formation of political parties in Nigeria in the 1930’s and 1940’s attracted the entry of some women into politics. The Nigerian National Democratic Party (NNDP) was formed in 1923 and was led by Herbert McCauley. The national council of Nigeria and the Cameroun’s came into existence in 1944. Margaret Ekpo identified with the NCNC in 1945. For a long time. Margaret remained the only female voice that was heard during political rallies in the then Eastern Religion. Margaret along with others like Jaja Nwachukwu, S.O Masi, Iwuna and Bell Cram among others organized a rally at Aba to whip up sentiment against colonialism. Following Margaret inflammatory statement, she was arrested and instigated the people against the British colonial administration.
This led to the setting up of the Fitzgerald commission to investigate into the colliery shooting of the miners who agitated against workers alienation and poor salary and remuneration (Jaja, 1982).
Other early birds in the history of women portion in Nigerian politics include; funmilago Ransom Kuti (a member of the Western House of chiefs in the early 1950’s). Janet Mokelu (a member of the Easton House of Assembly in the early 1960’s) Ekpo young (also a member of the Eastern House of Assembly in the early 1960’s) and Wurarola Esan (the first female senator in Nigeria in the early 1960s’) among others. In Western Nigeria, Abeokuta women took active interest in political actions. The introduction of the sole Native Authority (SNA) system and subsequent taxation system led to the formation of the Abeokuta ladies club (ALC) which in 1946 metamorphosed into Abeokuta women’s Union (AWU). Ransom Kuti used this socio-political organization to mobilize women and fight for their rights.
In 1954 Margaret Ekpo was appointed a chief with a seat in the Eastern house of chief to represent the interest of women.
2.1.6.	Factors Affecting Female Participation in Politics
Nigeria politics is replete with political thuggery, arson, political killings and excessive use of money, rituals, blackmail and other forms of electoral violence.
These vices discourage a good number of women from participating in politics. Since the attainment of Nigerian independence in 1960, until not too long ago the political alienation of women has not abated as a result of some contending factors. For example in 1979, there was poor participation of women in politics awing to the attitude of the society towards female politicians. Inclusively, the 1990 local government elections did not produce any female chairperson or female councilor.
A female representation of 1.33% is far below the present world average of 11.7% of women elected to executive positions (Agbajoh, 2000).
Again, in Nigeria, the giant of Africa, during the period in reference, three out of 109 senators and 12 out of 360 members of the House of Representative were women, being a total of 15 women out of 469 members of the federal legislative (Agbajoh, 2000). This account varied slightly with that of the Inter Parliamentary union, which said that 15 out of the 459 members of the federal legislative were women. Although, there is a little improvement over, the figure for 1992-93 elections where 14 out of the 684 members of the federal legislative were women (Irukwu, 1994), it is still within the same percentage range (3%).
The figure for 1999 gives Nigeria a percentage of 3.2 for women’s representation, for below the present world average of 13% and Africa’s average of 10% of women in parliaments and that there was no woman elected in the gubernatorial election.
Economic constraints pose a limiting factor to women participation in Nigerian politics. Electioneering campaign in Nigeria is all about money. The inability of most women to provide the necessary fund for campaign has become a great inhibiting factor to women participation in politics. Also, the absence of an ideal political culture and the misconception of what politics really means inhibits the success of most women political aspirants. A good number of the
Nigerian populace does not think a woman is suitable for the presidency or even governorship. People who hold such opinion hardly cast their votes for women aspiring for the generational or the presidential election.
Hence, it is not surprising in this 21st century, almost a decade after the last international declaration, the Beijing platform for action; women are still not fairly represented in politics. What could account for this low female representation in politics, especially in Nigeria, notwithstanding the issue of women’s politically participation being on the international agenda and permeating many regional and national agendas? What is the impact of broadcast media?
2.1.7.	Attitude of Broadcast Media to Nigerian Women
The issue of public/private dichotomy that has affected the political culture also linguistically reflects on the language of politics. The public/private divide is a symptom and cause of women’s political oppression. Furthermore, although evidence from Nigeria supports Abdullah’s position, it is argued here that broadcast media is one of the institutions which feminist tackling women’s liberation should also look at because of its place in politics and its influence on the gendered polity.
Thus, work patterns are structured around long working hour’s overnight work, urgency and traveling. These work structures and patterns, reflect organizational culture; which would be in turn reflected in their performance criteria and thus determine those who would flourish (Goetz, 2009). Furthermore, Gallagher (1990.p,99), writing about male-dominated institution, supports Goetz’s argument and says that women working in the organizations are often ‘boxed in’ by the dominated interest and attitude of (sexism) embodied in the professional’ standards and programmed output of broadcast media organizations.
They are hardly seen in management positions. Those who through thick and thin are in management positions tend to become ‘sociological males’ to adapt to the male culture. How does this relate to the issue of women’s participation in politics?
MacBride et al (1981.p,265), posits that:
Communication, with its immense possibilities for influencing the minds and behavior of people, can be a powerful means of promoting democratization of the society and of widening public participation in the decision-making process. This depends on the structures and practices of the media and their management and to what extent they facilitate broader access and open the communication process to a free interchange of ideas, information and experiences among equals, without dominance and gender discrimination.
The argument here is that the working environment and set-up is not conducive for women to manage their career as communication practitioners and home-makers. This perhaps accounts for the relatively small number of women working in broadcast media which recent studies reveal could account for women are badly served by broadcast media.
2..1.8.	Attitude of Nigeria Women to Broadcast Media
It is wrong to continue to ‘bemoan over spilt milk’. Feminists should ask for increase in the number of women in management positions, especially on desks that cover development issues, and gender concerns such as politics. There are a lot of qualified women now in the broadcast media house to occupy key positions. However, it should be realized that having women in management position in broadcast houses is necessary.
Other areas of concern which feminists have challenged with regard to women and broadcast media are; ambivalent attitude to women evident in certain stereotyped images “good” and “pure” or definitely and unchangeably “bad” and “immoral”; the images of women in films, soap operas, news programming and prime-time entrainment, amongst others (boafo and Arnaldo, 1995 and Mahoney, 1991).
Is this representation of women in the broadcast media ethical? According to Nwosu (2007.p,3), ‘Professional calling does not enjoin journalists to discriminate against any person on the basis of sex, religion, ethnicity or any other primordial considerations. Rather the ethics of the journalism profession compel us to be fair and considerate to all manner of men and women whom we come across in the discharge of our duties’.
Why are feminists concerned about broadcast media representation of women in the quest for a gender equitable polity?
Communication scholars offer an explanation for this. They posit that the broadcast media set the agenda which determines what people think, discuss, thus, the agenda-setting theory of communication has been a major issue in communication over the years. The theory hypothesizes that broadcast media shapes people’s views of major problems facing the society and thus exert influence on the society. MacBride et al (1981.p,190) agree with this view:
In shaping these attitudes, the media exert a strong influence. The media seldom depict women as significantly involved in work, in the pursuance of careers or in public life.
Women appear, in magazines, fiction and television, drama and comedy, as self- depreciating and dependant, and over emotional. In advertising women are shown either as house wives whose interests are limited to domestic needs, or else as sexually alluring which makes consumer goods more attractive
Thus, given what obtains in Nigeria, today, it is a tall order for the womenfolk to expect to be treated as their male counter parts under this system by broadcast media.
2.1.9.	The State of the Media and Women
The media in Nigeria has not given women the space they need either structurally within media administration or psychologically in the representation of women's images. Despite the early presence of women like Theresa Ogunbiyi, Lara Morel, etc. in the history of Nigerian media, despite their courage, their sophistication and intelligence, such women still found themselves shunted on to women's pages.
Therese Nweke (1989) says that a look at the statistics in the media shows that there is no woman in the approximately 100 chief executives of broadcasting stations which constitute the top management. There were only three female editors and one acting editor among the 300 journalists of the Daily Times, a quarter of whom are women. There are only 8 out of 127 of (the News Agency of Nigeria, NAN) journalists, none of whom occupies a senior management position after four years of the inception of NAN. Only one woman sits on the ten-member board of directors of the agency. In the Federal Radio Corporation of Nigeria (FRCN), despite women being 35 per cent of the total workforce, of the six assistant directors in the senior management cadre, only one is a woman.
In the print media, the story is not much different though we now have two or three very visible women in top management positions. Still, what is their proportion, thinking statistically?
Women are usually not seen as news editors, chief sub-editors or editors. Only the very rare management will consider women to these posts and more likely in positions of assistantship. Yet it is the position of news editor, chief sub-editor and editor which can help and succeed in the reflection and projection of women's media, very importantly because news stories must pass through these officers to get to the masses, the people, 'the children'. A sexist news editor has the power to simply throw away the report, slant or suppress the news.
The structural oppression of women is one of the root causes of women's subordination in society. Women are constantly excluded from any, or effective, participation because they are absent from senior management positions and policy-making bodies. Conceiving of women in supportive and service roles only breeds structural asymmetry which then affects the art or science of government of the country, i.e. the policies of the society.
It is in recognition of the basic urgency of correcting structural discriminations that the U.N. General Assembly adopted, in 1979, a resolution approving the draft convention on discrimination against women. The articles of the draft include measures to be taken by member- nations to eliminate discrimination in various areas including political and public life; special attention was given to the rights of rural women and the elimination of stereotypes about women.
In 'The Forward-Looking Strategies' for the integration of women compiled at the Nairobi U.N. Women's Decade Conference of 1985, a special section is devoted to the role of communications in the struggle for the upliftment of women world-wide. Needless to say, the power of the media to make and unmake the image of women, to hasten or retard the progress of women in society cannot be denied or underestimated.
2.1.10	Power of the Media over Minds
The power of the media over minds argues that the media needs to act responsibly in reporting women's issues, particularly now in the transition programme period when there is an undeniable national movement of women's awareness and a political period to commence soon in the second quarter.
At the moment, the press has created an atmosphere about women which is not exactly positive. The press seems to be reluctant to lend support to any attempt (superficial though they may be) to enhance the status of women (Sobowale 1989; Owens and Hunt 1985). The press will only be positive when glamorous and powerful women are involved and change has only been recent. The basic attitude to the women's movement is still disapproving.
The press pays much attention to negative issues about women. It is as if the news for women were 'the ugly, the unusual, the odd, the negative, the conflictual' and the disastrous.
The extent to which cases of apprehended female criminals are 'reported and sensationalized are unprecedented in the history of media activity (WIN 1985). More sympathetic media would want to get to the bottom of issues: how do the women get involved?
What is the nature of their structural oppression here? Are they their own persons or agents?
How can we protect such abused and misled women? Needless to say, our fearless press does not write on or expose either the root causes or the barons of the crime world in Nigeria.
The psychology behind such dehumanization of women through sensationalism, in my view, is that media practitioners decide from their own love of their mothers that women are saints, holy and perfect. The mother is, after all, the only female type (not the wife) who is respected and divinized in African culture. Once a woman falls from this grace of 'the mother as the perfect woman', the journalists go at her with virulence for disappointing them and shattering their self-created icon. They make a straw woman and proceed to battle it. The truth of the matter is that women are neither saints nor devils; they are just human, capable of both good and evil.
The question is: how does society contribute to their nature and behaviour?
Emphasis on the conflict among women characterizes reportage on women and their activities. An example is the election crisis of the NCWS in 1988. It is as if election crises are not politically or humanly permissible and expectable-in a human through women's organization.
It is as if the mace was not broken in 1965 in the Western House of Assembly; as if Constituent Assembly 'wise men' were not fighting like cats and dogs in 1979 and only recently at Abuja; as if women like any other group are not going to have disagreements and conflicts.
Any objective analysis would show the political and human issues which produced those crises while the tactics of the women at the meeting were no different from the tactics of the men of the first and second republics. Nigerian women are also, after all, Nigerians, influenced by the life around them, hence characterized by the behaviour patterns and values of their community.
Who, in any case, created the image that women are saints anyway? Women may commit less embezzlement in offices, but they also disagree among themselves. Yet the reportage on women by media is hardly given a historical, sociological or scientific analysis. The reportage is often simply a cover for derision.
The volume of positive coverage accorded their achievements is not only smaller but limited to only prominent women particularly in Southern media. Our Fourth Estate which constantly accuses women's organizations of being elitist itself covers only elite women. One can, in fact, list the four or five women who are written about and interviewed adnauseam in the Nigerian media. Is this laziness on the part of the media or a class attitude which makes the media interest them only in what the elite and the government are doing? What is the rural person (man or woman) doing? Why is the rural person never covered, talked about or with, interviewed and brought into our national life? Why their opinions on national issues are never reflected? Why does the press reflect the tradition of the class-ridden British press which was the mother (or father?) of the Nigerian media?
Abounding in Nigeria are stereotypes of women who are promoted by the media.
Contrary to women's contributions to production like farming, fishing, construction work and commerce; despite their proven mental abilities in school, women are still generally considered weak, irrational, passive and inferior and therefore not to be trusted in positions of authority. If Bola Ige and Richard Akinjide were women leaders who lost their tempers on TV as these gentlemen did in 1979, they would have been used to discredit women. If a woman leader wept as freely as Sam Mbakwe, she would certainly be out of office. Stereotypes of women are beginning to affect the consideration of women in the politics of the coming political phase.
2.1.11.	Women in Politics
A new political culture must be created which must see women's participation as normal, or just modern, since women's participation is in consonance with our traditional cultures and village organizations where the dual stratification of roles (political and social) was quite frequent (Okonjo 1988). Most village communities cannot think of organizing without consulting or including the women, while in our modern and Westernized planning and nation-building, we can.
The stereotypes which are beginning to affect the conception of women as political leaders and activitists include the false assumptions that women cannot stand the rigours of politics, campaigns, the machinations and physical violence. Women who traditionally and still are facing the rigours of agricultural production, the hurly-burly of the market place, and the customs posts and borders including the hardships of poverty, are believed to be incapable of facing the rigours of politics. Can this be honest? Such a disqualifying assumption is being made when women tour and participate in the violence of campaigns as entertainers, as entourage members of the women's wings of the parties, or as loyal wives of male candidates. Why can they not be candidates themselves? The issue is for Nigerians to be conscientized to accept that women, having great endurance and managerial abilities, can face the rigours of politics while their physical safety as that of everyone else in politics, should be legally guaranteed. Women should be encouraged and supported to become executives of parties, get into the decision-making bodies of community organizations and go for candidacies. Women should not only be mobilizers for others and party entertainers.
Another question frequently asked is whether a woman can be president. This question is an unnecessary sensationalism at this point because having a woman president is not the most important factor in the integration of women into the political life of the nation.
The creation of a broad network of conscious and active women in politics is infinitely more important and primary. A woman president could then emerge from this broad context after the politicizing and educative involvement of the woman president herself through party work and community organization. The media, however, constantly ask this diversionary and irrelevant question, perhaps, to reduce the issue of women in politics to absurdity as usual.
This is not to say that it is absurd for a woman to be president, but being president is not necessarily the first and most necessary political step for women. If, however, we are asking if women have the administrative, intellectual and authoritative ability to be a president, the answer is 'yes' for there are many women who can do as well, if not better, than some of our men who have been presidents and prime ministers.
2.1.12.	Gender Differential and Gender Gap in Media Coverage of Nigerian Women
This ancient way of thinking has significantly affected the participation of women in politics and her social visibility. Given the capacity of the media to offset societal norms and inspire salient conversation, however, the Nigerian news media has obliquely isolated the Nigerian women’s. It is worthy of note that there has been a significant increase in the volume of women participation in politics in Nigeria since the country returned to democracy in 1999 (Ette, 2017), participation has broadened to constitutionally include women who decide to carry out their civic duty. The political positions occupied by women has increased, also, the number of policies which centres on women empowerment and their general well-being implemented by the government have significantly improved when compared to the conditions during the military regime. However, despite the significant level of increase in the political participation and awareness of the Nigerian woman, there is a still much work to be done when the comparison is drawn between women participation in politics and the domination of the political field by the men as is still experienced today (Nkechi, 1996).
Although, there exist no constitutional barrier to the increased participation of women in politics, in reality, there exists a clear societal barrier that hinders women participation. The increased clamour for better female representation at the decision-making arm of the government is hinged on the premise that since women constitute about half of the Nigerian populace, they should also constitute an equal representation in decision-making arm and governance of the country (Nwanebo & Odigbo, 2012). A normative argument that scholars like Dollar and Gatti (1999) had earlier substantiated by positing the interrelation between empowering women and economic development. According to Nwanebo & Odigbo, the inclusion of women in the decision-making process, they argue, remains the only way to ensure the rights of women are protected, also the exploitive and discriminatory laws, which was intended to subjugate and berate women based on gender must be overturn (2012). Secondly, there is also the growing realization that everyone is has equal rights, with women having the same rights as men to contest and play a part in governance and in public life, a position that is backed by the Nigerian constitution in Section 40, 42 and 77 which states the following:
Section 40; Every person shall be entitled to assemble freely and associate with other persons, and in particular he may form or belong to any political party, trade union or any other association for the protection of his interests., (Constitution of the Federal Republic of Nigeria). The section 40 above Right to peaceful assembly and association. While section 42(1) deals with Right to freedom from discrimination and states further that: Section 42(1) A citizen of Nigeria of a particular community, ethnic group, place of origin, sex, religion or political opinion shall not, by reason only that he is such a person be subjected to any form of discrimination. (Constitution of the Federal Republic of Nigeria).
Section 77 of the Constitution refers to who can participate in the elections and also states: (2) Every citizen of Nigeria, who has attained the age of eighteen years residing in Nigeria at the time of the registration of voters for purposes of election to a legislative house, shall be entitled to be registered as a voter for that election (Constitution of the Federal Republic of Nigeria).
Although there has been a significant increase in the number of women vying for elective positions, this has not necessarily culminated to increased number of women in the decision- making arm of government, as the business of government is still dominated by men. The

2.2	 Theoretical Framework. 
2.2.1. Agenda Setting Theory.
No basic research succeeds without a brand theory to guide the study; this is in order to tie several studies together. Based on this, the researcher anchors the study on a theory that is relevant. The agenda setting theory which was set in the year 1968 by Maxwell Macomb’s and Donald Shaw posits that people judge as important what they see, hear or read from the broadcast media. This theory, no doubt, still retains its steam till date regardless of the increasing number of active broadcast media consumers. The import is that the nature of broadcast media portray of an issue or individual determines to a large extent, how the public will perceive such an issue or individual.
The broadcast media tend to possess special charm that influences people’s construction of reality. This is why women’s participation in the news should be an issue of grave concern to both experts in broadcast media gender, and development studies; and the general public. Plausibly, broadcast media portrayal of women or women representation in the broadcast media has always been a very crucial broadcast media issue. It is against their backdrop that Nigeria’s participation in the February 16,2005 Global Media Monitoring Project(GMMP), which examined the ratio of women’s and men’s participation in television and radio news should be seen and heard as a worthwhile exercise.
The nature of gender related issues in the news is worrisome. It is so because of the acute under-representation of women in the news.
Agenda-setting theories implies that the broadcast media pre-determine what issues are regarded as important at a given time in a society. Agenda setting does not describe to the broadcast media the power to determine what we actually think, it is right to say that agenda setting theory which the broadcast uses, is use for political campaigns.
This theory uses some elements which are involved in agenda setting and they are:
· The quantity or frequency of reporting.
· Prominence given to the reports through headlines display, picture and layout in films graphics or timing on radio and television.
· The degree of conflict generated in the reports, and the opportunity foragenda setting by the broadcast media becomes enhanced when the values structure of a society is in a state of flux (continual change; condition of not being settled).
2.3. Empirical Review
Women’s participation in Nigeria is one that can be said of it as low in the country. This fact comes from the statistics from previous years of elections. Many factors can be attributed to the low participation and representation of women in the political system of Nigeria. One of which is the gender roles of women in the society, considering the conflicting demands on the time of women candidates due to natural, domestic and social responsibilities. The adage, “women’s education ends in the kitchen” is very popular in the society, and it is quite sad that most parents tend to transmit this attitude towards their female children. Corruption and organized crime scare women and provoke their fears of losing members of their families, all of which influences against their political involvement or their running for elected bodies. Another major problem hindering women participation in politics in Nigeria today is illiteracy and limited access or rather lack of adequate education. Women constitute a larger percentage of the illiterate group in Nigeria. In some parts of the country, most parents prefer to send their sons to school, instead of their daughters, they also feel it is a waste of money as they would eventually get married and hence get unified into another family. Consequently a larger percentage of girls remain uneducated and unexposed. Some parents believe that sending their female children to school is a waste of money as she will end up leaving the family for marriage. It is quite sad that even those parents who let their females to school regret it.
In 1979, the United Nations General Assembly adopted the Convention on the Elimination of All Forms of Discrimination against Women (CEDAW). This convention has variously been described as the “Bible of women empowerment” and “Women’s International Bill of Rights.” Since its adoption it has become a reference point for the women’s movement in the demand for gender equality. (Agbalajobi, 2009)
The Convention “reflects the depth of the exclusion and restriction practiced against women solely on the basis of their sex by calling for equal rights for women, regardless of their marital status in all fields – political, economic, social, cultural and civil. It calls for national legislations to ban discrimination, recommends temporary special measures to speed equality in fact between men and women” (UNESCO, 1999:6). The Convention provides that: Adoption by States Parties of temporary special measures aimed at accelerating de facto equality between men and women shall not be considered discrimination as defined in the present Convention, but shall in no way entail as a consequence the maintenance of unequal or separate standards; these measures shall be discontinued when the objectives of equality of opportunity and treatment have been achieved - Article IV, CEDAW. But unfortunately, the domestication of CEDAW has failed in Nigeria and constitutional mandates have been ignored.
The 1999 Constitution provided somewhat similar affirmative action to supplement non-discrimination of contending parties. The Constitution provides that: “the composition of the government of the federation or any of its agencies and the conduct of its affairs shall be carried out in such a manner as to reflect the federal character of Nigeria and the need to promote national unity, and also command loyalty, thereby ensuring that there shall be no predominance of persons from a few states or from a few ethnic or other sectional groups in that Government or any of its agencies.” It is not the use of Affirmative Action that is the problem but the practical effects and its linkage to fundamental ideas of fairness and justice. 
By the same demonstration there can hardly be a stronger argument for gender based affirmative action than equal representation in a country where women who constitute about half of the population have been continuously side-lined in public life. (Agbalajobi, 2009) All these scenarios have robbed women of vital positions in government that would help them participate fully in the day-to-day governance of the society, contribute meaningfully in the decision-making processes of the country and protect their interest. Since the inception of democracy in Nigeria, we have had more women appointed in to positions of authority than elected representatives. This is not to say that women do not come out to vote during elections but always slack when it has to do with vying for positions. Women who sum up courage to aspire for leadership positions are sometimes not encouraged or deceived into being supported by their political party or their fellow women. An example is that of Sarah Jubril who scored only 1 vote in the 2011 People’s Democratic Party (PDP) nomination of its presidential flag bearer.
However, in recent times, there has been a number of movements to the commitment, both to the personal and social change of women in their status in public life. Through series of women enlightenment, unrestraint and conscious raising of groups on women movement, women relegation in politics have been reduced to an extent. Women through several of these platforms have played influential roles and this has further spurred more women in to politics.














CHAPTER THREE
RESEARCH METHODOLOGY
3.0 INTRODUCTION
This chapter outlines the research methodology employed in the study, serving as a blueprint to guide the conduct and assessment of the research. The study assesses the role of broadcast media in mobilizing women for political participation, employing a survey method to collect data through structured and unstructured questionnaires. These instruments are designed to understand the extent and effectiveness of broadcast media in influencing women’s political engagement.
3.1 RESEARCH DESIGN
The study adopts the survey research method. As Nwodu (2006) describes, the survey method focuses on collecting and analyzing data from a representative sample of the population. The survey method is chosen for its ability to provide insights into the patterns, perceptions, and influence of broadcast media on women’s political participation, enabling a comprehensive understanding of the phenomenon under study.
3.2 POPULATION OF THE STUDY
The population of the study refers to all women residing within the selected study area (e.g., Ilorin Metropolis). According to Afiwokemi (2015), the population of a research study includes all participants eligible for the study. Similarly, Wimmer and Dominick (2006) define it as the collection of subjects or variables relevant to the study. For this research, the target population comprises women of voting age who are exposed to broadcast media, from which 100 respondents are sampled.
3.3 SAMPLE SIZE AND SAMPLING TECHNIQUE
The sample size for this study is 100 women, selected using a non-probability random sampling method. Although this method involves subjective judgment rather than pure random selection, systematic random sampling is employed to ensure fair representation. This approach minimizes the cost and time associated with studying the entire population while maintaining the reliability of the findings.
3.4 DATA GATHERING INSTRUMENT
The primary instrument for data collection is a questionnaire, designed to gather accurate and relevant data on the role of broadcast media in mobilizing women for political participation. The questionnaire comprises both structured and unstructured questions, allowing respondents to provide detailed insights. A total of 100 copies are distributed and collected immediately after completion to ensure accuracy and reliability.
3.5 INSTRUMENTATION
The questionnaire, as the primary research instrument, is distributed to the selected 100 respondents. It consists of 20 questions aimed at understanding the extent, influence, and challenges of broadcast media in promoting women’s political involvement. The administration and collection of the questionnaires are conducted personally to ensure a high response rate.
3.6 VALIDITY AND RELIABILITY OF INSTRUMENTS
Tejumaye (2003) emphasizes that reliability refers to the consistency of an instrument in producing similar results under repeated conditions. In this study, the test-retest method is employed to evaluate the reliability of the questionnaire. Copies of the questionnaire are pre-tested among a subset of women to ensure the instrument’s validity and reliability for assessing the role of broadcast media in mobilization efforts.
3.7 METHOD OF DATA ANALYSIS
The data collected through the questionnaires are analyzed using simple percentages and cross-tabulations, methods widely adopted in social science research for their effectiveness in presenting data insights. The findings are summarized and conclusions drawn to address the research questions. Recommendations based on the findings are subsequently provided.
This methodology ensures a systematic approach to understanding the role of broadcast media in mobilizing women for political participation, thereby contributing to the growing body of knowledge on media influence in political processes.




CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0 INTRODUCTION
This chapter presents the analysis and interpretation of the data obtained from the questionnaire distributed to respondents. The data is analysed using tables, percentages, and chi-square to ensure the validity and reliability of the findings. A total of 100 questionnaires were distributed, all of which were filled and returned, representing a 100% response rate. The analysis answers the research questions outlined in the study.
Number of Questionnaires Distributed: 100
Number of Questionnaires Filled and Returned: 100
Number of Questionnaires Not Returned: 0
Number of Questionnaires Analysed: 100
4.1 DATA PRESENTATION AND ANALYSIS
1. Demographic Data of Respondents
Table 1: Gender of Respondents
	Options
	Respondents
	Percentage

	Male
	64
	64%

	Female
	36
	36%

	Total
	100
	100%


Source: Field Survey, 2025
From Table 1 above, 64% of the respondents are male, while 36% are female.
Table 2: Age Distribution of Respondents
	Options
	Respondents
	Percentage

	18–25 years
	68
	68%

	26–35 years
	27
	27%

	Above 35
	5
	5%

	Total
	100
	100%


Source: Field Survey, 2025
Table 2 shows that the majority of respondents (68%) are between 18–25 years of age, followed by 27% aged 26–35 years, and 5% are above 35 years.
Table 3: Educational Level of Respondents
	Options
	Respondents
	Percentage

	ND1
	18
	18%

	ND2
	24
	24%

	HND1
	28
	28%

	HND2
	30
	30%

	Total
	100
	100%


Source: Field Survey, 2025
From Table 3, 30% of respondents are in HND2, 28% in HND1, 24% in ND2, and 18% in ND1.
Table 4: Marital Status of Respondents
	Options
	Respondents
	Percentage

	Single
	74
	74%

	Engaged
	22
	22%

	Married
	4
	4%

	Total
	100
	100%


Source: Field Survey, 2025
Table 4 indicates that 74% of the respondents are single, 22% are engaged, while 4% are married.
Table 5: Religion of Respondents
	Options
	Respondents
	Percentage

	Islam
	67
	67%

	Christianity
	33
	33%

	Total
	100
	100%


Source: Field Survey, 2025
From Table 5, 67% of respondents identify as Muslims, while 33% identify as Christians.
SECTION B: AWARENESS AND SENSITIZATION
Table 6: Do you listen to/watch political programs on radio or television?
	Options
	Respondents
	Percentage

	Yes
	71
	71%

	No
	29
	29%

	Total
	100
	100%


Source: Field Survey, 2025
Table 6 shows that a majority of respondents (71%) listen to or watch political programs on radio or television. This suggests a high level of interest or engagement with political content among the audience in Ilorin Metropolis.
Table 7: Have you encountered any programs specifically focused on women in politics?
	Options
	Respondents
	Percentage

	Yes
	81
	81%

	No
	19
	19%

	Total
	100
	100%


Source: Field Survey, 2025
Table 7 reveals that 81% of respondents have encountered programs specifically focused on women in politics. This indicates that there is substantial media coverage and effort toward promoting women’s political participation, likely reflecting growing attention to gender inclusivity in political discourse.
Table 8: Which broadcast medium do you engage with more for political information?
	Options
	Respondents
	Percentage

	Television
	56
	76%

	Radio
	24
	24%

	Both
	20
	20%

	None
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Table 8 indicates that television is the most preferred medium for political information, with 56% of respondents selecting it, followed by radio at 24%. Additionally, 20% engage with both media. This suggests that while radio remains relevant, television is the dominant source for political news and programming.
Table 9: How frequently do you consume political content on broadcast media?
	Options
	Respondents
	Percentage

	Daily
	51
	71%

	Weekly
	29
	29%

	Occasionally
	20
	20%

	Rarely
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Table 9 shows that 51% of respondents consume political content on broadcast media daily, while 29% do so weekly and 20% occasionally. This reflects a consistent and strong interest in political programming among the majority of the audience.
SECTION C: EFFECTIVENESS OF BROADCAST MEDIA IN MOBILIZING WOMEN FOR POLITICAL PARTICIPATION
Table 11: Radio and TV programs create awareness about women's political rights.
	Options
	Respondents
	Percentage

	Strongly Agree
	42
	42%

	Agree
	34
	34%

	Neutral
	8
	8%

	Disagree
	10
	10%

	Strongly Disagree
	6
	6%

	Total
	100
	100%


Source: Field Survey, 2025
Table 11 shows that 76% of respondents (42% strongly agree and 34% agree) believe that radio and TV programs help create awareness about women's political rights. This majority reflects a strong perception that broadcast media plays a crucial role in sensitizing the public about women’s political inclusion. A smaller portion—16%—either disagrees or strongly disagrees, while 8% remain neutral.
Table 12: Broadcast media airs debates and discussions involving female politicians.
	Options
	Respondents
	Percentage

	Strongly Agree
	39
	39%

	Agree
	36
	36%

	Neutral
	7
	7%

	Disagree
	12
	12%

	Strongly Disagree
	6
	6%

	Total
	100
	100%


Source: Field Survey, 2025
Table 12 reveals that 75% of respondents agree (39% strongly, 36% agree) that broadcast media provide platforms for debates and discussions featuring female politicians. This indicates a strong acknowledgment of the media's effort in promoting women’s visibility in politics. Meanwhile, 18% disagree or strongly disagree, and 7% remain neutral.
Table 13: Public service announcements encourage women to vote and participate.
	Options
	Respondents
	Percentage

	Strongly Agree
	30
	30%

	Agree
	43
	43%

	Neutral
	5
	5%

	Disagree
	12
	12%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
Table 13 shows that 73% of respondents (30% strongly agree, 43% agree) believe public service announcements in the media encourage women to vote and take part in political processes. This demonstrates that such announcements are generally viewed as effective advocacy tools. However, 22% of respondents do not share this view, and 5% are neutral.
Table 14: Political jingles target women as a critical part of the electorate.
	Options
	Respondents
	Percentage

	Strongly Agree
	25
	25%

	Agree
	41
	41%

	Neutral
	10
	10%

	Disagree
	13
	13%

	Strongly Disagree
	11
	11%

	Total
	100
	100%


Source: Field Survey, 2025
Table 14 indicates that 66% of respondents (25% strongly agree, 41% agree) think political jingles in the media are tailored to recognize and involve women as key voters. This suggests that a majority perceive such messages as inclusive. Still, 24% express disagreement, while 10% are undecided.
Table 15: Broadcast media gives voice to women’s issues in governance.
	Options
	Respondents
	Percentage

	Strongly Agree
	32
	32%

	Agree
	38
	38%

	Neutral
	8
	8%

	Disagree
	13
	13%

	Strongly Disagree
	9
	9%

	Total
	100
	100%


Source: Field Survey, 2025
Table 15 reveals that 70% of respondents (32% strongly agree and 38% agree) believe the broadcast media amplify women’s voices on governance issues. This underscores a generally positive perception of media platforms as enablers of gender advocacy. A combined 22% disagree or strongly disagree, and 8% remain neutral.
Table 16: Broadcast media improves women’s confidence to engage in politics.	
	Variables
	Respondents
	Percentage

	Strongly Agree
	28
	28%

	Agree
	48
	48%

	Neutral
	11
	11%

	Strongly Disagree
	3
	3%

	Disagree
	10
	10%


Source: Field Survey, 2025
Table 16 shows that 76% of respondents (28% strongly agree and 48% agree) believe that media content boosts women’s confidence to engage in politics. This demonstrates the media’s perceived role in shaping women’s political self-efficacy. 13% disagreed and 11% were neutral.
Table 17: Exposure to political content increases political literacy among women.
	Variables
	Respondents
	Percentage

	Strongly Agree
	48
	48%

	Agree
	34
	34%

	Neutral
	5
	5%

	Strongly Disagree
	4
	4%

	Disagree
	9
	9%


Source: Field Survey, 2025
Table 17 reveals that 82% of respondents (48% strongly agree and 34% agree) believe that political programs enhance women’s understanding of political issues. This suggests that exposure to political content on media platforms is viewed as a significant contributor to political literacy. Only 13% disagreed and 5% were neutral.
Table 18: Media campaigns help change cultural bias against women in politics.	
	Variables
	Respondents
	Percentage

	Strongly Agree
	15
	15%

	Agree
	23
	23%

	Neutral
	14
	14%

	Strongly Disagree
	23
	23%

	Disagree
	25
	25%


Source: Field Survey, 2025
Table 18 shows that only 38% of respondents (15% strongly agree and 23% agree) believe media campaigns are effective in changing cultural biases against women in politics. On the other hand, 48% disagreed (23% strongly disagree, 25% disagree), indicating skepticism about the effectiveness of media in challenging entrenched cultural norms. 14% were neutral.	
Table 19: Female role models in the media inspire younger women to aspire politically.
	Variables
	Respondents
	Percentage

	Strongly Agree
	39
	39%

	Agree
	27
	27%

	Neutral
	5
	5%

	Strongly Disagree
	6
	6%

	Disagree
	22
	22%


Source: Field Survey, 2025
Table 19 shows that 66% of respondents (39% strongly agree and 27% agree) believe that female political role models featured in media inspire younger women. This suggests a strong belief in the symbolic power of media representation in motivating the next generation of female leaders. 28% disagreed, and 5% were neutral.
Table 20: Regular political programming leads to increased women voter turnout.
	Variables
	Respondents
	Percentage

	Strongly Agree
	55
	55%

	Agree
	21
	21%

	Neutral
	2
	2%

	Strongly Disagree
	10
	10%

	Disagree
	12
	12%


Source: Field Survey, 2025
Table 20 indicates that 76% of respondents (55% strongly agree and 21% agree) believe that regular political programming encourages higher female voter turnout. This reflects the belief that consistent media exposure plays a role in mobilizing women during elections. 22% disagreed and 2% were neutral.
Table 21: Lack of consistent women-focused political programming limits mobilization.
	Variables
	Respondents
	Percentage

	Strongly Agree
	42
	42%

	Agree
	24
	24%

	Neutral
	2
	2%

	Strongly Disagree
	20
	20%

	Disagree
	12
	12%


Source: Field Survey, 2025
Table 21 shows that 66% of respondents (42% strongly agree and 24% agree) believe that the absence of regular women-centered political content in the media limits efforts to mobilize women for political participation. This suggests a strong perception that inconsistent programming undermines long-term engagement. However, 32% (20% strongly disagree and 12% disagree), along with 2% neutral, indicate that some respondents do not see the lack of consistent programming as a major barrier.
Table 22: Gender stereotypes in media content discourage women's involvement.
	Variables
	Respondents
	Percentage

	Strongly Agree
	31
	31%

	Agree
	21
	21%

	Neutral
	2
	2%

	Strongly Disagree
	36
	36%

	Disagree
	12
	12%


Source: Field Survey, 2025
Table 22 reveals a divided opinion among respondents. While 52% (31% strongly agree and 21% agree) believe that gender stereotypes in media discourage women’s political involvement, a significant 48% (36% strongly disagree and 12% disagree), along with 2% neutral, disagree with this view. This suggests that although many see biased portrayals as problematic, others may not perceive them as influential or believe such stereotypes are declining.
Table 23: Political programs are often aired at inconvenient times for female listeners.
	Variables
	Respondents
	Percentage

	Strongly Agree
	37
	37%

	Agree
	26
	26%

	Neutral
	2
	2%

	Strongly Disagree
	23
	23%

	Disagree
	12
	12%


Source: Field Survey, 2025
Table 23 shows that 63% of respondents (37% strongly agree and 26% agree) believe political programming is scheduled at times that are not favorable for female audiences. This suggests a perceived accessibility issue that may hinder women’s engagement with political content. Conversely, 35% (23% strongly disagree and 12% disagree), with 2% neutral, feel timing is not a significant issue or are satisfied with current programming schedules.
Table 24: Poor access to broadcast media in rural areas affects outreach to women.
	Variables 
	Respondents
	Percentage 

	Strongly agree
	31
	31% 

	Agree
	21
	21%

	Neutral
	2
	2%

	Strongly disagree 
	36
	36%

	Disagree
	12
	12%

	Total 
	100
	100%


Source: Field Survey, 2025
Table 24 reveals that 52% of respondents (31% strongly agree and 21% agree) believe poor access to media in rural areas limits efforts to reach and mobilize women politically. This highlights a perceived digital and infrastructural gap that affects political awareness. However, 48% (36% strongly disagree and 12% disagree), with 2% neutral, feel that access is either adequate or not a major barrier.
Table 26: Limited representation of women in political media discussions is a challenge.
	Variables
	Respondents
	Percentage

	Strongly Agree
	31
	31%

	Agree
	21
	21%

	Neutral
	2
	2%

	Strongly Disagree
	36
	36%

	Disagree
	12
	12%


Source: Field Survey, 2025
Table 25 indicates that 52% of respondents (31% strongly agree and 21% agree) believe that the underrepresentation of women in political discussions on media platforms remains a significant challenge. This suggests a perception of media imbalance in gender representation. Meanwhile, 48% (36% strongly disagree and 12% disagree), and 2% neutral, imply that many respondents feel women are either adequately represented or that this is not a pressing issue.
4.2. ANAYLSIS OF RESEARCH QUESTIONS
Research Question One: How is broadcast media utilized to mobilize women for political participation?
Data from the study shows that broadcast media is actively used to inform, engage, and inspire women toward political participation. Table 17 reveals that 82% of respondents agree that exposure to political content increases women’s political literacy. Similarly, Table 19 indicates that 66% of respondents believe female role models in the media inspire political ambition in younger women.
In Table 20, 76% agree that regular political programming leads to increased women voter turnout, while Table 21 confirms that 66% of respondents believe a lack of consistent women-focused political programming limits mobilization efforts. These results suggest that Sobi FM leverages educational content, role modeling, and regular programming as tools for encouraging women's political engagement.
Research Question Two: What impact does broadcast media have on encouraging women's political involvement?
The findings indicate that broadcast media has a significant positive impact. Table 16 shows that 76% of respondents believe broadcast media boosts women’s confidence to participate in politics. Table 22 reveals that 52% of respondents agree that gender stereotypes in media discourage women’s involvement, highlighting the potential for positive or negative influence depending on content.
Table 18 reflects that 38% of respondents believe media campaigns help challenge cultural bias against women in politics, though 48% disagree, showing that while media can have an impact, its effectiveness in challenging deep-rooted norms may be limited. Nevertheless, the overall data affirms that when strategically used, broadcast media can influence women’s confidence, literacy, ambition, and participation in political processes.
Research Question Three: What challenges affect the effectiveness of broadcast media in mobilizing women politically?
Several challenges were identified that limit the full potential of broadcast media in mobilizing women politically. Table 21 suggests that inconsistent women-focused programming is a significant barrier, with 66% of respondents acknowledging this issue. Table 23 reveals that 63% believe political programs are often aired at inconvenient times for female listeners, affecting accessibility and engagement.
Additionally, Table 24 indicates that 52% of respondents agree that poor access to broadcast media in rural areas negatively affects outreach to women, pointing to infrastructural challenges. Table 26 also shows that 52% believe limited representation of women in political media discussions hinders mobilization efforts.
These challenges suggest that while broadcast media holds promise, issues of scheduling, program content, access, and inclusivity must be addressed to maximize its impact on women’s political mobilization.
4.3. DISCUSSION OF FINDINGS
4.3 Discussion of Findings
The findings of this study provide valuable insight into how broadcast media, particularly Sobi FM, contributes to the mobilization of women for political participation in Ilorin Metropolis. The discussion is aligned with the three research questions guiding the study.
The study reveals that Sobi FM utilizes various formats such as political programs, interactive sessions, and role modeling to enhance women’s political awareness and engagement. For instance, 82% of respondents (Table 17) agree that exposure to political content increases women's political literacy, while 66% (Table 20) believe that regular political programming encourages increased voter turnout among women.
Additionally, 66% of respondents (Table 19) agree that female role models in the media inspire younger women to aspire for political roles. These findings underscore the strategic role broadcast media plays in shaping political aspirations and stimulating civic participation among women.
Broadcast media appears to have a substantial influence on women's political involvement. A significant majority of respondents (76%, Table 16) agree that media platforms improve women’s confidence to engage in politics. This implies that the representation of women in political discourse on radio helps reduce political apathy among female listeners.
However, the impact is not without limitations. Although 52% of respondents (Table 22) believe gender stereotypes in media discourage women's participation, 48% disagree, reflecting mixed perceptions. This suggests that while broadcast media can be a tool for empowerment, it can also reinforce negative norms if not carefully managed.
Several challenges limit the effectiveness of broadcast media in mobilizing women politically. First, 66% of respondents (Table 21) agree that inconsistent women-focused political programming hinders mobilization. This highlights the need for regular, targeted programming that prioritizes women's political issues.
Second, the issue of timing affects accessibility. As shown in Table 23, 63% of respondents believe political programs are often aired at inconvenient times for female listeners, potentially limiting their engagement. Furthermore, Table 24 indicates that poor access to broadcast media in rural areas affects outreach to women, with 52% agreeing to this challenge.
Finally, the lack of representation in political discussions was another concern. Table 26 reveals that 52% of respondents believe limited representation of women in political programs is a key barrier. This implies that inclusive media practices are essential for effective political mobilization of women.
In summary, the findings demonstrate that while Sobi FM and similar broadcast media have a positive influence on political mobilization among women, addressing content consistency, scheduling, access, and inclusivity are necessary to unlock the full potential of media-driven mobilization.


CHAPTER FIVE
SUMMMARY,  CONCLUSION AND RECOMMENDATIONS 
5.1. SUMMARY 
5.1 Summary
This study explored the role of broadcast media in mobilizing women for political participation in Ilorin Metropolis, with a particular focus on the programming and activities of Sobi FM. The research aimed to assess how radio broadcasts influence women’s political engagement, the extent of their impact, and the challenges that hinder media effectiveness in this regard. The study was guided by three research questions that sought to understand the utilization, impact, and limitations of broadcast media in mobilizing women politically.
Chapter One introduced the study by providing background information on the low level of women’s political participation in Nigeria and the potential of broadcast media to bridge this gap. The chapter outlined the research problem, which is the underrepresentation of women in political processes, and identified the objectives, significance, and scope of the research. It set the foundation by emphasizing the critical need for inclusive political participation and the influence media can exert in mobilizing marginalized groups.
Chapter Two reviewed relevant literature and theoretical perspectives. It examined key concepts such as political mobilization, gender participation, and media influence. The chapter discussed previous empirical studies related to media and political engagement, particularly among women. Theoretical frameworks like the Agenda-Setting Theory and Framing Theory were adopted to explain how broadcast media can shape public opinion, prioritize issues, and frame narratives that influence political behavior among female audiences.
Chapter Three focused on the research methodology. The study adopted a survey design and employed a structured questionnaire to collect data from selected respondents in Ilorin Metropolis. The chapter detailed the population, sampling technique, data collection process, and method of analysis. The research relied on quantitative data to ensure objectivity and a broad representation of opinions within the target population.
Chapter Four presented and analyzed the data collected. It showed that a significant proportion of respondents acknowledged that Sobi FM contributes positively to women’s political awareness and involvement. Respondents noted that programs aired by the station have helped increase their knowledge, boost their confidence, and inspire political participation. However, the findings also highlighted several challenges, including limited access to broadcast media in rural areas, gender stereotypes in media content, and poor representation of women in political discussions. Some respondents also indicated that program timing and content delivery were not always favorable to women.
Chapter Five provided a discussion of findings, conclusions, and recommendations. It emphasized that while broadcast media holds great potential in mobilizing women for political participation, structural and societal challenges must be addressed to optimize its effectiveness. The study concluded that Sobi FM plays an important role in promoting political engagement among women in Ilorin Metropolis. However, more targeted programming, better access, and inclusive representation are needed to enhance this role.
In summary, the study has demonstrated that broadcast media can serve as a powerful tool for political mobilization among women. It has also revealed areas where media organizations, policymakers, and stakeholders need to improve in order to create a more inclusive and participatory political environment for women in Nigeria.
0. RECOMMENDATIONS
Based recommendation are put forward to enhance the role of on the findings of this study the broadcast media Participation Mobilizing following women for political
1.  Broadcast media can help expand women centered Political programming through the used of radio Station and regular airing of political programs for women.
2.  Government should assist in fostering Strategic Partnership with Advocacy and electoral bodies.
3. Broadcast media should chance female representation in political media Content.
4. Broadcast Media Should Implement polices in broadcast Stations and enforce programs that promote gender equality in their media Content.
5. Government should provide training and capacity building for media personnels..
0. CONCLUSION
This study has examined the utilization and impact of broadcast media in mobilizing women for political participation, as well as the challenges hindering its effectiveness. The findings reveal that broadcast media, particularly radio, plays a significant role in raising awareness about women's political rights, encouraging political involvement, and providing a platform for dialogue and education. Programs such as debates, interviews, jingles, and community outreach initiatives contribute to increasing women's confidence and political literacy.
However, the research also highlights several challenges that limit the full potential of broadcast media in this regard. These include inconsistent women-focused programming, gender stereotypes in media content, inconvenient broadcast times, and poor access to media in rural areas. Such obstacles reduce the reach and effectiveness of media efforts to engage and mobilize women politically.
Despite these challenges, the overall consensus among respondents suggests that broadcast media remains a powerful tool for political mobilization when leveraged effectively. Addressing the identified barriers through strategic programming, enhanced representation, and improved accessibility can strengthen media’s role in empowering women and fostering greater political participation.
In conclusion, broadcast media holds considerable promise as an agent of change in promoting gender-inclusive political participation. With targeted efforts and supportive policies, it can significantly contribute to increasing women's engagement and representation in politics, ultimately fostering a more equitable and democratic society
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APPENDIX
QUESTIONNAIRE
DEPARTMENT OF MASS COMMUNICATION
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY (IICT)
KWARA STATE POLYTECHNIC, ILORIN
Dear Respondent,
I am a final-year HND II student of Mass Communication conducting a research study titled:
“An Assessment of Broadcast Media’s Role in Mobilizing Women for Political Participation.”
This questionnaire is strictly for academic purposes. Kindly be assured that your responses will be treated with utmost confidentiality and used solely for this research.
Instructions:
Please tick [√] the option that best represents your opinion. The questionnaire is divided into three sections:
SECTION A: PERSONAL DATA
1. Gender: [ ] Male  [ ] Female
1. Age: [ ] 18–25 years  [ ] 26–35 years  [ ] Above 35 years
1. Level of Study: [ ] ND I  [ ] ND II  [ ] HND I  [ ] HND II
1. Marital Status: [ ] Single  [ ] Engaged  [ ] Married
1. Religion: [ ] Islam  [ ] Christianity  [ ] Others (Specify): _____________
SECTION B: AWARENESS AND EXPOSURE TO BROADCAST MEDIA
1. Do you listen to/watch political programs on radio or television? [ ] Yes  [ ] No
1. Have you encountered any programs specifically focused on women in politics? [ ] Yes  [ ] No
1. Which broadcast medium do you engage with more for political information? [ ] Radio  [ ] Television  [ ] Both  [ ] None
1. How frequently do you consume political content on broadcast media? [ ] Daily  [ ] Weekly  [ ] Occasionally  [ ] Rarely
SECTION C: EFFECTIVENESS OF BROADCAST MEDIA IN MOBILIZING WOMEN FOR POLITICAL PARTICIPATION
Instruction: Tick [√] against the option that reflects your view.
Key: SA = Strongly Agree A = Agree N = Neutral SD = Strongly Disagree D = Disagree
Q1: How is broadcast media utilized to mobilize women for political participation?
	s/n
	STATEMENT
	SA
	A
	N
	D
	SD

	1
	Radio and TV programs create awareness about women's political rights.
	
	
	
	
	

	2
	Broadcast media airs debates and discussions involving female politicians.
	
	
	
	
	

	3
	Public service announcements encourage women to vote and participate.
	
	
	
	
	

	4
	Political jingles target women as a critical part of the electorate.
	
	
	
	
	

	5
	Broadcast media gives voice to women’s issues in governance.
	
	
	
	
	


Q2: What impact does broadcast media have on encouraging women's political involvement?
	s/n
	STATEMENT
	SA
	A
	N
	D
	SD

	1
	Broadcast media improves women’s confidence to engage in politics.
	
	
	
	
	

	2
	Exposure to political content increases political literacy among women.
	
	
	
	
	

	3
	Media campaigns help change cultural bias against women in politics.
	
	
	
	
	

	4
	Female role models in the media inspire younger women to aspire politically.
	
	
	
	
	

	5
	Regular political programming leads to increased women voter turnout.
	
	
	
	
	


Q3: What challenges affect the effectiveness of broadcast media in mobilizing women politically?
	s/n
	STATEMENT
	SA
	A
	N
	D
	SD

	1
	Lack of consistent women-focused political programming limits mobilization.
	
	
	
	
	

	2
	Gender stereotypes in media content discourage women's involvement.
	
	
	
	
	

	3
	Political programs are often aired at inconvenient times for female listeners.
	
	
	
	
	

	4
	Poor access to broadcast media in rural areas affects outreach to women.
	
	
	
	
	

	5
	Limited representation of women in political media discussions is a challenge.
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