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CHAPTER ONE
1.0 INTRODUCTION
1.1   BACKGROUND OF THE STUDY   
The radio as a medium of communication is one of the most ambitious. The most effective and cheapest means of communication. Apart from its primary response of informing, educating and entertaining the public, it provides opportunity for man to understand both his immediate and distant environment.
Programming on the other hand is the broadcast programming of a radio formed or content that is organized for commercial broadcasting and public broadcasting of radio station.
According to Zuma 1 (2011), the radio is a nation builder instrument, it can be a important partner in the drive to make rural area economically and socially viable.
As a means of communication, the radio is unique in both its portability and ability to reach people in urban and rural areas.
It can be use to transmit music, speech and other information to a large audience.
For Daramola 1 (2001: 55), radio reaches every corner of the globe. The rural community most especially relies on it for information because it breaks language barriers and illiteracy. This is why it is an effective tool for disseminating development information to the rural areas for adequate communication growth.
As it may be, this study will examine the impact of radio programming on rural dweller using Baruten as the study.                                                                             
The term “Radio” has its root in the Latin word, “Radius” which means a spoken radius ray. Radio’s etymology become obvious when it is realized that in physical sense, radio is essentially the emission of ray or wave that bear signal called programs the wave which are generated by a transmitter are propagated, an aerial or an antenna that represent the central of a circles for reception by radio set turned to the frequency on which the transmitter is radiating.
      According to Olulandele et al, radio programming in Nigeria began in 1932, through the establishment of the radio distribution services. It was as a result of the urge a determination of the British colonial authority to link the colonies with the writer country to serve as an instrument of propaganda for the Britain and the whole world. So the BBC (British Broadcasting Corporation) empire service was introduced.
Radio programming in Nigeria also began as part of the departmental and post and telegraph; which was then Public Relation Services. The post and telegraphs engineers used the station in programming programs through wires connected to loud speakers located at different points in Lagos.
After three years of experiment, the country realized it could operate this system which heralded the establishment of wired broadcasting that was named “Radio Distribution Service” (RDS).
      On June 16 1951, the Nigeria Broadcasting Service (NBS) was firmly established by Governor John Stuart McPherson. It was later changed to Nigeria Broadcasting Corporation (NBC) and began operation in April 1957 by an act of parliament. 
       However, the glamour for the right of reply Chief Obafemi Awolowo led to the formation of radio and television station in the western region, Western Nigeria Broadcasting Service (WNBS) and Western Nigeria Television (WNTV) responded on October 31, 1959.
        In 1975, the Murtala-Obasanjo military regime declared its intention to halt the proliferation of radio station in Nigeria by creating a centralized organization in to cater for the whole country. The government enacted the federal radio corporation of Nigeria Decree no 8 of 1978; which gave the Federal Radio Corporation of Nigeria (FRCN), right overall existing radio station the country with the re-organization, it assumed its new name and four zonal offices were created in Lagos, Ibadan, Kaduna and Enugu and the radio skill is in existence today.
       More so, many private radio station have been established as a result of the promulgation of the National Broadcasting Commission (NBC) Decree No. 38 in August 24, 1992. This Decree gave right to the ownership of broadcasting station by private individuals.
       For Richard Aspinal, (1971) the use of wireless for popular programming was a consequence of the world war of 1914 – 1918. The fighting services needed improved equipment and large number of wireless signal. It was these near who on their return to civil life held the demand for broadcasting services.
       Early radio was very much a novelty for listeners and broadcaster alike. The early receiving software bulky and difficult to tune the loudspeaker had not been invented and listening was limited to headphones
       In the studies there were no mixing panels, no magnetic microphones, no electrical pick-ups and certainly no tape recording. The microphones had to be shaken before use, like a bottle of machine gramophone records were played by gramophones in front of open microphones.
       But the radio has gradually metamorphosed into a digital state that rural dwellers can carry every where even in their mobile phones, Ipods and small radio sets.
1.2	STATEMENT OF THE PROBLEMS
       As Daramola (2001: 104) rightly observed, the radio as a medium of mass communication bridges the gap between the government and the governed. It is a two – way communication that provides companionship through human voice and exhilarating music.
     Therefore, it is undoubtedly clear that radio programming can act as a catalyst for rural development because of its versatility of informing hundreds of thousands listeners at different times of the day. However, this can be more effective in the rural community through the use of local dialects. Thus, what impact does radio programming have on the people living in rural community?
      How do they perceive information disseminated by the various radio stations?  Through what ways do the media messages mobilize them to participate in the development process of their community and the nation at large? How credible are the content of radio programming? 
1.3	OBJECTIVE OF THE STUDY
The main objective of this study is to examine the impact of radio programming on the lives of rural dwellers in Baruten Local Government Area of Kwara State. Specifically, the study seeks to:
1. Assess the accessibility and listenership patterns of radio among rural residents in Baruten.
2. Evaluate the influence of radio programs on awareness and knowledge of social, health, agricultural, and political issues.
3. Determine the extent to which radio programming affects behavioral change and community development in the area.
4. Identify the challenges faced by rural dwellers in accessing and benefiting from radio content.
1.4 RESEARCH QUESTIONS
1. To what extent do rural dwellers in Baruten Local Government have access to and listen to radio programs?
2. What types of radio programs are most listened to by the rural population in Baruten?
3. How have radio programs influenced rural dwellers’ awareness of health, agriculture, education, and governance?
4. What behavioral or lifestyle changes can be attributed to radio programming among rural dwellers in the area?
1.5	SIGNIFICANCE OF THE STUDY
        This study will enable the various radio stations to understand and appreciate their strengths and weaknesses in order to know areas to improve for effective information dissemination.
        It will also assist radio owners and managers in describing better policies of enhancing communication programmes in the rural areas.
        More so, it will bring to conscious the relevance of radio programmes to the rural community in order to enable them appreciate it and comprehend message efficiently.
1.6	SCOPE OF THE STUDY
        The scope of the study is to determine the impact of radio message toward the development of rural community.
        Using Baruten as case study, this research will further state the impact of the radio programming in rural dwellers obstacle to the impact of programming in information disseminating and solution to ensure good interpretation of radio message by the receivers.
        The rural dwellers in this community constitute the target population of the study which includes people of different occupation such as farmers, artisans, traders, students, civil servants e.t.c.
1.7	OPERATIONAL DEFINITION OF TERMS
IMPACT : The blow of one thing striking another
RADIO PROGRAMMING: The plan of allocating programs according to the time of the day and duration of each programs
RURAL DWELLERS: People living in the rural areas.
EFFECTIVE COMMUNICATION: It is those communications that provide change(s) in the receiver’s behavior or attitude as were intended by the sender of the messages.
DEVELOPMENT: The action in process of developing or being developed, it is also a new stage of event; it is a product in invention.
RADIO: The communication of audible signals encoded in electromagnetic waves.





















CHAPTER TWO
LITERATURE REVIEW
2.1	CONCEPTUAL FRAMEWORK
        The term “development” is so widely used that is likely to be understood differently by different people. During the 20th century, the term has become almost synonymous with economic development.
         The word “media” is a generic term for the entire firm and channels use in the transmission of information, media may also be 
Regarded as channels or models of communication. The importance of media in development work was first recognized in the 1960s when its Food and Agriculture Organization (FAO) begin to promote the concept known as Development Support Communication (DSC). 
       When the dsc was found the idea as the mass media (with focus on its radio) would have a major impact in transferring information and technology to rural population in developing countries. The concept, radio as a means of disseminating development information to rural dwellers, serves as a link between the community and the government.
         NWOSU’S idea is not too far from those dates earlier, according to him Nwosu (2000) being a developing country, over seventy percent (70%) of population lives in rural areas. Agriculture fish farming, yam and rice, vegetable cultivation, reside in the rural area. Precisely, we are fed by the rural folks, yet they have been developing, nations have not given the rural area access to its facilities.
        Hence, it I important to involve rural communities in development decisions, losing the radio as a means or link of communications between the government and the people, so that they will not be totally left out of decision made on their behalf.
Radio remains a powerful medium for disseminating information, particularly in rural areas where literacy levels may be low and access to other forms of media is limited. In developing regions like Baruten Local Government of Kwara State, radio serves as a bridge to connect rural dwellers with vital information, entertainment, and opportunities for development. This conceptual framework explores the dynamics of radio programmes and their influence on the socio-economic and cultural lives of rural populations.
2.1.1 Key Concepts
1. Access and Reach: Radio's affordability and accessibility make it the dominant medium in rural communities. Battery-operated radios, for instance, overcome the challenge of erratic power supply, ensuring widespread reach.
2. Content Relevance: The effectiveness of radio programmes depends on the alignment of content with local needs. Programmes on health, agriculture, education, and governance are pivotal in shaping behaviors and attitudes among rural dwellers.
3. Language and Cultural Context: Broadcasting in local languages and incorporating cultural nuances enhances comprehension and relatability, fostering greater audience engagement.
4. Interactive Communication: Phone-in segments and community forums facilitated by radio stations enable rural dwellers to voice opinions, share experiences, and ask questions, fostering a participatory approach.
2.1.2 Pathways of Impact
1. Socio-Economic Development: Radio programmes addressing agricultural practices, market prices, and entrepreneurial skills directly contribute to improved livelihoods. For instance, farmers adopting techniques shared through radio broadcasts often report increased productivity.
2. Health and Well-Being: Radio health campaigns on immunization, hygiene, and disease prevention significantly influence rural health behaviors. Public service announcements about vaccination schedules or sanitation practices lead to tangible health improvements.
3. Education and Awareness: Educational programmes tailored for rural audiences, such as literacy initiatives or civic education, empower individuals with knowledge. Radio also plays a critical role in sensitizing communities about government policies and their rights.
4. Social Cohesion and Cultural Preservation: By airing local music, folklore, and discussions on traditional practices, radio fosters cultural pride and unity among rural dwellers. It also provides a platform for addressing social issues like gender equality and communal conflicts.
2.1.3 Challenges and Limitations
Despite its potential, the impact of radio is sometimes constrained by:
1. Infrastructure Gaps: Poor signal coverage and inadequate funding limit radio's reach in some remote areas.
2. Content Quality: A lack of locally tailored, high-quality content can reduce the effectiveness of radio programmes.
3. Technological Shifts: The emergence of digital media and declining interest among younger generations pose a challenge to traditional radio.
2.2	THEORETICAL FRAMEWORK
      The theoretical framework of this study is based on the development media theory. This theory is relevant to this research because it spells out the need for communication in developing countries in order to stimulate development; to ensure economic change in direction of its model of industrial society.
      It is also related to the study of operations of radio programming and their policies as established by the government for the purpose of educating, informing, enlighten, and disseminating developmental information to the public or people.
      According to Folarin (2002), “development media theory seeks to explain the normative behavior of the press in the countries that are conventionally classified together as “developing countries” or third world countries.”
     Development media theory, according to Daramola (2001) was put forward as a means of paying for the imbalance in development and information flow to the third world countries and a solution to the technological problems facing them such as absence of communication, infrastructure the professional skills, the production and cultural resources and the available audiences.
     The main thing that gives unity to a development theory of the media is the acceptance of economic development itself that is social change and often the correlated nation building as an over riding objective.
      He described the normative element of the emerging development theory as having negative and positive aspects; they are especially opposed to dependency and foreign domination and to arbitrary authoritarianism. They are for positive uses if the democratic grass roots involvement and participatory community models.
       However, the development media theory therefore, aimed at achieving the following:
(i)The need for the media to accomplish positive development effort need in uniformity with nationally established policy.
(ii)Freedom of the media geared towards the development needs of its society.
(iii)The need for media to give priority in their news and information to link with other developing nations in items of geographical, cultural or political proximity.
(iv)The need for media to give priority to national culture and language in their content.
(v)In an effort to gather information and carry out their tasks, media works should have responsibilities and freedom.
(vi)Direct control and intervention of its state and justified in the interest of development of its state.
     The Agenda- setting theory is the theory that the new media have a large influence audience by their choice of what strives to consider news worthy and how much prominence and space to give them.
     Agenda-setting in broadcast media, mass culture is the process whereby mass media determines what we think and worry about. Agenda – setting caused paradigm shift in the study of media effect from persuasion to informing by connecting radio programming content and its impacts on the public.
     According to Rogers (2000), citing Mccombs and Shaw (2002) that the agenda – settings describes the “ability” (of the news media) to influence the salience of topic on the public agenda “essentially, the theory states that the more the salient a news issue is in them of frequency and prominence of coverage the more important radio audience will regard the issue to be. This theory was formally developed in Dr Max Mccombs and Dr Donald Shaw in a study on the 1968 presidential electron.
      Agenda – setting is said to occur; basically, accessibility implies that the mime frequently and prominently the news media cover an issue; the more instances, that issue become accessible in the memory of the rural dwellers. When surveyors ask what the most important problem facing the country is, respondents answer with the most accessible news issue in memory. Which is typically the issue the broadcast media focus on the most?
      Agenda – setting effects are determined by the case with which people can retrieve from their meaning issue recently centered by radio.
      According to Chaffee and Berger (2000), citing Rogers have given his reasons for agenda setting items.
       This theory has an explanatory power because it explains why people prioritize certain issues. Its predictive power I also recognized because it predicts the priorities of the broadcast audience according to the programming contents. The theory is economical because it is easy to understand using local language in producing radio programmes to rural dwellers.
       Its theoretical assumption is balanced and unbiased organized existing knowledge of radio programming on rural dwellers community. It also provides radio programming for further research of the areas the radio has not reach.
      According, to Roger and Dearing stated three types of agenda – setting theory. Public agenda – setting, in which the rural community is the dependent variable (Also known as traditional hypothesis).
     Media agenda – setting, in which the media’s agenda are treated as the dependent variable (Also known as agenda building). Policy agenda – setting, in which elite are treated as the dependent variable (Also known as political agenda – setting).
2.3  EMPIRICAL FRAMEWORK.
   Effective communication between the government and rural dwellers is very essential for a developing society, and communication is always at the centre of existence of any society, whether developing or other wise.
    According to Onabanjo Olufemi (2019) radio has been found to be very useful because it is popular with the rural population and also enjoys the intimacy, which other media of communication lacks. Radio has been used for developmental purpose and programmes that are meant to achieve these development purposes has to be conceived and executed at the various level of the society.
    ZUMA (2001) observed that radio is very significant to the development world. The role of radio is important to the developing world as they are still working toward bringing the digital divider between those who have access to information and communication instrument and those who have none. In most cases, the information poor and people residing in rural areas, the illiterate, people with disabilities and youth.
      He said that the rural areas, this divide is more pronounced and rural drivellers would be unable to receive information that they need to improve their lives and take informed decisions were, if not for radio.                                   
       Supporting zuma’s view {2010} Onabanjo discovered that all the mass media generally; available to Africans, radio is the most wide-spread and accessible. Radio can be major force in bringing about development which is quantitative and qualitative improvement in the lives of people because of its special qualifies. It can thus be said that radio has the potential for contribution of development but whether this potential is going to be exploited or not it depend on the policies adopted by the government of a particular country.
       He pointed that the process of growth can be accelerate through the use of radio, which makes indigenous equivalent known throughout the national territory entertainment, but it can and should go beyond that potential offered by the technology is to be harnessed for the purpose of development, the highlighted important of radio in national development.     
       Radio is seen primarily as a tool for development dialogue that is to say; an instrument to enable people ideas; it as proved to be an effective tools for both formal and informal education. Drawing from the relative accessibility of radio to other media of communication, many people seen to have undermined the place of radio in our society, addressing this fact.                                                                                                            
      Ansah (2020)
Radio, infect has become such familiar phenomenal that we take it for granted and we may find it difficult to visualize what our society would be with radio. 
     According to Daramola (2020), “radio could affect history and culture”. Radio is important instrument of charge, an agent of mobilization and socialization. Governments often use it for propaganda, information mobilization and to galvanize support for a particular policy. Radio help to create what is internally called global village”.
2.3.1 IMPLEMENTATION AND EXECUTION
    They further, stated that rural people should distances to impact on programming that did not involve their leaders.
    However, the use of radio in rural areas has show to bring about positive behavior especially with this assertion by Nwosu (2020) citing Ugboajah. A post-evaluation of the Don-Mauma rural development information campaign in radio kaduna, revealed that is success as an effective way of teaching rural peasants, the procedures and rules of mechanized farming nutrition and how to cater for new crops. 
    it also enable the implementation of the project to successfully simplify technical agricultural research findings into hausa songs and thereby effectively communicate them to farmers, making item participate and respond satisfactorily. he also noted that similar radio farm forum in campaign launched in ghana by unesco also recorded positive results. this experimental project demonstrated that when skillfully used, radio programming can be an effective medium of communication of rural development.
    effective communication with rural people and their active participation in the life of their country are essential for developing society. radio, if skillfully used could become a very effective means of reaching the people wherever they may be and establishing the two ways contact between the public and those in authority that is o essential for grass roots involvement in the nations impact at development as adesanoye in nwosu (2019), observed:  “rural radio should be decentralized and deprofessionalized to encourage full participation of the audience in the programming and ensures that such cultural variables are taken into consideration in programme planning (attitude of the target audience, the value  they hold, group norms, and their form of inter personal communication and their belief system)”.
     he further stated, it is when the people are involved to this way that one can truly say that radio, not just a radio set belongs to the people. it is however, said to note that the impact of radio as an instrument of development is yet to be fully felt by the rural dwellers.
adesanoye in nwosu (2001) stated that creative use of radio does not seem to be in evidence at the moment in nigeria. because nobody who listens regularly to the programmes. aimed on our radio can fail to be stock by their persuasive un-biased urban centeredness.
    those who handle rural media network are real lot equipped to do so consequently, with the best intention in the world, the programme designed for the rural area are only rural in form but urban in soul and tune. given the low cost of purchase, maintenance and portability of radio set, it is common in rural settings and relied on to acquaint them with the happenings around them and across the globe. buttressing this fact, shirley (2000), clearly stated that “local radio is marvelous link builder. it brings together local needs and volunteers who need them. it encourages local initiatives, finds job for teenagers and homes for abandon children, who needs counsel from someone more than his or her family”.
    for okoh (february 2005) citing ojia, there is need for rural programmes so as to encourage community participate in the developmental process. community programming is a non-profit oriented programmes run by member of a community within a locality, distinct and neighborhood to serve communal developmental objects of that community.
     he further stated that, community programming is necessary in an era of hiv/aids pandemic and other health challenges, new economic empowerment and development strategy (needs) and the over all objective of the new partnership for africa development (nepad).






















CHAPTER THREE
RESEARCH METHODOLOGY
3.1	RESEARCH DESIGN
	The study adopts a descriptive survey design to examine the impact of radio programs on rural dwellers. This design is suitable because it allows for the collection of quantitative and qualitative data that describe the current situation and perceptions of the target population.
3.2  POPULATION OF THE STUDY
    The population comprises all residents of Baruten Local Government Area of Kwara State who have access to and listen to radio programs. This includes individuals of diverse socio-economic backgrounds, ages, and education levels, ensuring a comprehensive understanding of the radio programs' impact..
3.3	SAMPLE SIZE AND SAMPLING TECHNIQUES
	The course of the study the researcher will distribute questionnaires to 100 people chosen at random. From different age groups from 18years and above. As it is believed by the researchers that this age range can make decision without being influenced.
3.4	INSTRUMENTATION
      For this research, the survey method which uses the questionnaire is adopted. Other educational materials such as interview, journals, textbooks, the internet, magazines and other unpublished works and consulted too.
3.5	VALIDITY OF THE INSTRUMENTATION
      To further validate the instrument, the researcher subjected the instrument used for this research for supervision (the supervisor), expert within this field of study, such as journalists, community leaders (educated), those who have in time past research on the same issue (radio programming).

3.6	METHOD OF DATA COLLECTION
      The researchers will administered the questionnaires on respondent to solicit for their responses as well as interpreting the content of the instrument to those that could not understand it. This field administration of the instrument thus guaranteed sincere and carried information from them (respondents).
3.7	METHOD OF DATA ANALYSIS
Quantitative Data: Use descriptive statistics (percentages, means, frequencies) to summarize demographic data and listenership trends, Conduct inferential statistics such as Chi-square tests or regression analysis to identify relationships between variables (e.g., socio-economic factors and perceived impact of radio). Qualitative Data: Perform thematic analysis on open-ended responses or interview transcripts to identify recurring themes and patterns.














CHAPTER FOUR
4.1 ANALYSIS OF THE DEMOGRAPHIC SEGMENT OF THE INSTRUNMENT.
In this chapter, the  data analyzed and the result arrived at were presented.
was studies to arrive at a conclusion of  this study. A total of 100 copies of the questionnaire were distributes and encourage all mere completed and returned. it shows 100% response, which is highly appreciated meanwhile, this was a result of the receptive nature of this respondent as well as personal approach which the researchers adopted in administrating the questionnaire.
SECTION A
1. DISTRIBUTION OF THE RESPONDENTS BY GENDER
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	MALE
	56
	56%

	FEMALE
	44
	44%

	TOTAL
	100
	100%


 Source: Research Survey, 2025
The above tables shows that 56% respondent were male 44% were female this shows that must of the respondent were male.
2. DISTRIBUTION OF THE RESPONDENTS BY AGE
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	18-24
	37
	37%

	25-30
	48
	48%

	31-ABOVE
	15
	15%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The above table shows that 48 were between the age range of 15-30 years, 37 (37%) were between the age range of 18-24 years, 15 ( 15%) were between the age range of 31 and above.
This shows that a great number of the respondent fall within the age range of 25-30 years.
3. DISTRIBUTION OF THE RESPONDENTS BY MARITAL STATUS
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	SINGLE
	66
	66%

	MARRIED
	34
	34%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The data collected shows that out of 100 respondents that completed and returned their questionnaire 66 were single, 66% and 34 (34%) were married, this shows that must of the respondent were single
4. DISTRIBUTION OF THE RESPONDENTS BY EDUCATIONAL QUALIFICATION
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	O' LEVEL
	4
	51%

	OND
	51
	35%

	HND
	35
	10%

	BSC
	10
	4%

	TOTAL
	100
	100%


Source: Research Survey, 2025
Table shows that 51% of the respondent have OND, 35% of the respondent have HND. 10% of the respondent have BSC and 4% of the respondent have o' level. This indicates that a greater number of respondent have qualification.

5. DISTRIBUTION OF THE RESPONDENT BY OCCUPATION
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	EMPLOYED
	2
	2%

	UNEMPLOYED
	4
	4%

	SELF EMPLOYED
	45
	45%

	STUDENT
	49
	49%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The above table shows that 49% of the respondent were student, 45% of the respondents were self employed, 4% of the respondent were unemployed, 2% of the respondents were  employed. This shows that a great number of the respondent 49% were student.
SECTION B
1. RADIO PROGRAMMING HELPS IMPROVE THE EDUCATION OF RURAL DWELLERS.
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	STRONGLY AGREE
	60
	60%

	AGREE
	30
	30%

	DISAGREE
	10
	10%

	STRONGLY DISAGREE
	10
	10%

	TOTAL
	100
	100%


Source: Research Survey, 2025
In this. it shows that out of 100 responses, 60% Strongly agree, 30% Agree, 10% Disagree, 10% Strongly disagree.
2. RADIO BROADCASTS PROVIDE USEFUL INFORMATION ON AGRICULTURAL PRACTICES.
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	STRONGLY AGREE
	60
	60%

	AGREE
	30
	30%

	DISAGREE
	10
	10%

	STRONGLY DISAGREE
	10
	10%

	TOTAL
	100
	100%


Source: Research Survey, 2025
In this. it shows that out of 100 responses, 60% Strongly agree, 30% Agree, 10% Disagree, 10% Strongly disagree.
3. RADIO STATIONS IN BARUTEN LOCAL GOVERNMENT OFFER RELEVANT NEWS AND INFORMATION ABOUT GOVERNMENT POLICIES.
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	STRONGLY AGREE
	50
	50%

	AGREE
	25
	25%

	DISAGREE
	10
	10%

	STRONGLY DISAGREE
	15
	15%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The table shows that 50% of the respondent strongly agree, 25% of the respondent agree, 10 of the respondent Disagree 15% of the respondent strongly disagree 
4. RADIO PROGRAMS HAVE HELPED TO IMPROVE HEALTHCARE AWARENESS AND INFORMATION IN THE COMMUNITY.
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	STRONGLY AGREE
	50
	50%

	AGREE
	25
	25%

	DISAGREE
	10
	10%

	STRONGLY DISAGREE
	15
	15%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The table shows that 50% of the respondent strongly agree, 25% of the respondent agree, 10 of the respondent Disagree 15% of the respondent strongly disagree 
5. RADIO PROGRAMS PROMOTE CULTURAL AWARENESS AND PRESERVE LOCAL TRADITIONS IN THE COMMUNITY.
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	STRONGLY AGREE
	66
	13%

	AGREE
	23
	23%

	DISAGREE
	
	

	STRONGLY DISAGREE
	2
	2%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The table shows that 66% of the respondent strongly agree, 23% of the respondent agree, 2 of the respondent Disagree 9% of the respondent strongly disagree 
6. RADIO STATIONS OFTEN ADDRESS THE CONCERNS AND NEEDS OF RURAL DWELLERS IN BARUTEN.
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	STRONGLY AGREE
	60
	60%

	AGREE
	15
	15%

	DISAGREE
	10
	10%

	STRONGLY DISAGREE
	15
	15%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The table shows that 60% of the respondent strongly agree, 15% of the respondent agree, 15 of the respondent Disagree 15% of the respondent strongly disagree 
7. RADIO PROGRAMMING HELPS TO IMPROVE THE SOCIAL WELL-BEING OF RURAL DWELLERS BY PROVIDING ENTERTAINMENT.
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	STRONGLY AGREE
	60
	60%

	AGREE
	15
	15%

	DISAGREE
	10
	10%

	STRONGLY DISAGREE
	15
	15%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The table shows that 60% of the respondent strongly agree, 15% of the respondent agree, 15 of the respondent Disagree 15% of the respondent strongly disagree 

 Research Question one
	 To what extent do rural dwellers in Baruten Local Government have access to and listen to radio programs?
	Rural dwellers in Baruten Local Government generally have moderate to high access to radio programs, as radio remains one of the most accessible and affordable means of communication in remote areas of Nigeria. Many residents own battery-powered or rechargeable radios due to limited electricity, and they rely on these devices for news, entertainment, and public information. Language is an important factor; radio stations broadcasting in local dialects are more widely listened to. Although access may vary depending on infrastructure and economic status, radio is a trusted and commonly used medium among the population.
Research Question Two
	What types of radio programs are most listened to by the rural population in Baruten?
	The rural population in Baruten tends to listen most to radio programs that are relevant to their daily lives, such as those focused on local news, agriculture, health, and religious content. Programs delivered in local languages and those that address community issues or provide useful information about farming, market prices, and government initiatives are especially popular. Entertainment programs like music and storytelling also attract attention, but practical and culturally relatable content remains the most influential.
4.2 DISCUSSION OF FINDINGS
	The findings from the study indicate that radio programming plays a significant role in the lives of rural dwellers in Baruten Local Government. The majority of respondents confirmed that radio is their primary source of information due to its affordability, accessibility, and ability to deliver content in local languages. Despite infrastructural challenges such as inconsistent electricity supply, many residents rely on battery-powered or rechargeable radios to stay informed.
Radio programming has had a notable impact on awareness creation, especially in areas such as health, agriculture, education, and civic responsibilities. Informational programs focused on farming techniques, market trends, and weather forecasts have enhanced agricultural productivity and decision-making among rural farmers. Similarly, health programs have contributed to improved hygiene practices, disease prevention, and maternal care, as reported by local listeners.
Another key finding is the effectiveness of radio in disseminating government policies and development initiatives. In an area like Baruten, where literacy levels are relatively low and internet penetration is minimal, radio bridges the communication gap between government agencies and the rural population. This has promoted better community participation in governance and development efforts.
Moreover, the cultural relevance of programming emerged as a critical factor in listenership. Stations that broadcast in indigenous languages such as Baruba and Yoruba tend to command higher audience loyalty. This linguistic inclusion helps in ensuring that messages are not only heard but understood and internalized.
Finally, the interactive nature of some radio programs—through call-ins, SMS, and community-focused discussions—has increased audience engagement and made radio a participatory platform. This has strengthened its role not just as a source of information, but as a tool for dialogue, empowerment, and behavioral change within the rural context.
In summary, the study confirms that radio is a powerful medium for social change in Baruten Local Government, deeply influencing the knowledge, attitudes, and practices of rural dwellers across multiple dimensions of life.













CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS 
5.1	SUMMARY
    The goal of this research study is to ascertain the impact of Radio programming among rural dwellers using baruten community as the study.
     However, from the study, radio programming has not been able to harness its potentials towards rural development. This research reveals that radio programmes has not really affected the way of rural dwellers.
      It is imperative for the management of such radio stations to go beyond being used as propaganda tools and mouth pieces of the government but recognize its responsibilities to rural dwellers so as to cause positive changes in the rural areas.
       The finding of this study reveals that radio programming has not had much impact on rural dwellers. Communication between the government and rural dwellers has not been effective.
       More so, the commercialization of programming does not make radio programmers articulate relevant innovation capable of eliciting rural development and even if they do, they only create awareness of such programmes with being consistent and dwelling much on them.
5.2	CONCLUSION
From the data gathered from the respondents in chapter four, using the survey method ( questionnaire ) to elicit answers to the questions raised in this research work, it is evident that even though the government uses the radio programming as a means of disseminating developmental information the level of reception by the respondents in minimal and as such will not be able to aid rural development.
      More so, the information gathered shows that the radio programming been used to disseminate such messages do not really get much audience and as such it seems as if the radio do not air programming that we impact their culture, belief and attitudes. Many of the radio programming is urban centered. They do not give a good proportion of their time to rural dwellers needs.
           The result also reveals that apart from state owned radio and the stations on the AM wale, other privately owned radios which most of their residents listen to, play more of music, entertainment programmes and general news rather than rural development messages.
        Another point to be considered from the data collected is that radio programmings do not serve as a link between the government and the rural dwellers. They determine the fact that bulks of rural dwellers do not have anything to contribute as they are seen as illiterates.
       In addition to the facts gathered, it shows that most of the rural dwellers have ideas to contribute to our rural development policies but they are not consulted.
       This is in line with the modern trend of originating and disseminating developmental information which ensure the participation of target audience in rural development programmes.
5.3	RECOMMENDATIONS.
Radio remains one of the most accessible and influential mass media platforms for rural communities like those in Baruten Local Government Area of Kwara State. Given the critical role radio programming plays in information dissemination, education, and community development, the following recommendations are proposed to maximize its positive impact on rural dwellers:
Radio station should be effective in the dissemination of development information which is capable of influencing the life of the rural dwellers. It serves as a links between the government and the rural dwellers.
   Community radio programming should be encourageed and spread widely for effective information dissemination in the rural areas  
    Government should make possible effort to ensure that most rural dwellers are educated  in order for them to contribute to the development policies.
    Rural development message should also be passed to the dwellers through various radio programming owned by private radio i.e their culture attitude and belief should be aired on radio.
There should also be a good relationship between the government and the rural dwellers in order for quick and official dissemination of information.                  
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