CHAPTER ONE
BACKGROUND TO THE STUDY
1.1	INTRODUCTION 
The term culture has been defined differently by different people. The different definitions attached to culture are based on the differences in the orientation of the people. According to Ekeh (2015), culture is construct used in an attempt to analyze and integrate events and ideas in broad spectrum of areas of society. Jekayinka, states that from wider perspective, culture includes the total repertoire of human action which are socially transmitted from generation to generation.
Obiora (2011), says the transformation of culture is gradual and not sudden. He contends that culture is a continuous process of change. It changes exactly the same ray as the human being change. It is dynamic, learned, acquired, transmitted or diffused through contact or means of communication flow from generation to another. The Nigerian culture is observed to be fading out as a result of the acceptance and adaptation of the modernist's solution on to underdevelopment. One of such theories which relates to this subtle method of assault international communication is given by Lerner (2016). Scholars have often attributed the erosion of native cultures in the third world to many factors.
Globalization, for instance, a trend often cited in discussions of the effects f foreign media, may serve to explain the move toward a "global culture," but some critics (see Olalekan 2019} are unswayed by arguments in favor of globalization, nor are they persuaded that recent developments in the third world are just a "consequence of modernity": such critics would prefer look to the mass media-hegemony explanation instead. What effects may mass media entertainment programs have on the Nigerian audience specifically the Yorubas? Can exposure to mass media-produced entertainment programs alter the knowledge, beliefs, behaviors, attitudes, and cultural values of Yorubas? Or are Yoruba youth capable of negotiating these programs? Are Yoruba youth likelier to submit to pulls by homogenizing forces? Or likelier to resist cultural influence from abroad. These are the concerns of this research project, which seeks to probe the relevance of the aural-imperialism thesis with regard to media effects in Nigeria. The thesis has at its roots the assumption that authentic traditional cultures are being destroyed by commercial products from countries like the United States (Tunstall 2017).
What are the effects of television programs on the knowledge, beliefs, attitudes, behavior values and traditions of Yoruba radio and television viewers? Some studies suggest that the programs erode the traditional values of indigenous cultures; others argue that audiences are n passive dupes of the foreign ideology, and are capable of negotiating the messages in foreign media This study attempts to resolve these differences by focusing on the effects of television programme on Yoruba culture and traditions; a case study of Kwara Poly Student.
1.2 	STATEMENT OF THE PROBLEM 
It cannot be over emphasized that the television taken a center in our daily activities especially in the 21st century with the emergence and consolidation of different television stations and services provides. It has been observed in a 'ties that satellites and cable television stations.
However, this study want to examine the effect of television with particular attention on Yoruba culture and tradition among student. It is evident through previous researchers that more time watching television. A conservative estimate has begin given of an Average America teenager who spend 2.5 hour per day watching television per week, starting from the age 2 and over half of all 15 - 16 years old have seen majority of the most popular recent R-rated movies furthermore, from researches carried out on the effects of television on students, it has been discovered that most of the programme students watch are entertainment related, for instance, movie, musical video, soap operas etc. the influences of these programme on students may not be immediate or out rightly effective due to some other variables like family, social group, peer group etc. nevertheless, the influences might be insidious and lead the students to building false ideas and reactive social behavior.
Deviance in behaviours of youths have been seen as an adverse effect of mass media nowadays. So many things have accompanied the advent of ICT in the world. The mass media has served and is still serving as a channel of propagating and disseminating information around the globe through printed and non-printed channels like Tv, radio, newspaper, magazines, etc. These channels carry lots of information which the public access. Most of the information in the air especially Tv are that of the western world due to civilization, these information are aired without checking the kind of effect they will have on the masses. Culture of a group of people can easily be altered as a result of the kind of information the people watch and hear.
The Yoruba culture and tradition is a very unique and respected one in the history of Nigeria. This study tends to examine the effect of mass media on Yoruba culture and tradition.
1.3     OBJECTIVES OF THE STUDY 
1. Examine the influence of television programmes on Yoruba cultural values among Kwara State Polytechnic students.
2. Identify the types of television content most preferred by the students and their cultural implications.
3. Analyze the relationship between students’ exposure to television programmes and their attitudes toward Yoruba traditions.
4. Suggest strategies to balance television content consumption and cultural preservation
1.4 	RESEARCH QUESTIONS 
1. How do television programmes affect students' attitudes toward Yoruba culture and tradition?
2. What are the students' preferences in television content, and how do these preferences align with their cultural values?
3. Are there any measures to mitigate the adverse effects of television on cultural preservation?
4. What are strategies to balance television content consumption and cultural preservation?
1.5 	SIGNIFICANCE OF THE STUDY 
The main objective of the study is to examine the effects of Television on Yoruba culture and tradition using Kwara Poly student as a case study. The study seeks to find out the level of extend exposure to programmes and adverts on Tv, Radio and other forms of mass media have negative effect on Yoruba culture and tradition. Also to find out if the improvement of local programmes and adverts on Tv, radio and other forms of mass media will increase Yoruba community's preference for local media product.
The research will help in possible dilution, domination and finally absorption of the African/Nigerian culture which until the present has been characterized with good neighbourliness, respect for elders, virtuousness, community orientation and collectivism.
It will enable the government and policy makers to put adequate measures in place to check the movement of mass media into Nigeria.
The conduct of this research will enable the government to know what effect the television and me a can play in the development of a country and therefore, harness the mass media especially  programmes and adverts on TV, radio and other forms of mass media in the democratic process and development process in general.
1.6    SCOPE OF THE STUDY 
The scope of this study is to find out how the mass media affect the Cultural Values of Yoruba student of Kwara State Polytechnic as a case study. The student is been noted for a constant influence of mass media on their cultural values and traditions. Hence, the need for choosing the community as a case study commenced.   
In the cause of the research, oral interview were consulted on both people of the community. But the research depends more on the questionnaire which were distributed to people of the institution and were completed and returned. The researcher also consulted some textbooks, Newspapers and journals which provided a lot of information pertaining to the study.
1.7      LIMITATION OF THE STUDY 
Though this research work is on the effect of television programmes on Yoruba culture and tradition; it is limited to Kwara poly student
Moreover, I could have expanded the scope of study but due to time and low turn up of other department members.
Limitation of the study: This is some of the problems encountered during the research process. These entire problems are examine below:
1. Timing: We faced a little challenge battling with adequacy as far as time is concerned, time needed for this research work was limited thereby we arrived at this brief information. 
2. Lack of cooperation: There is lack of cooperation by some departments in the area council office and collection of questionnaires for computation, and these cause some delay in providing comprehensive or huge information, and also the document required for completion of the project was limiting factor. 

1.8	 DEFINITIONS OF TERMS 
Media: The media is operationalised as programmes and adverts on TV, radio and other forms of mass media. Broadcast used to generate or circulate information to the public.
Television: a system for converting visual images (with sound) into electrical signals, transmitting them by radio or other means, and displaying them electronically on a screen.
Tradition: a system for converting visual images (with sound) into electrical signals, transmitting them by radio or other means, and displaying them electronically on a screen.
Yoruba: culture consists of the folk/cultural philosophy, the autochthonous religion and folktales. They are embodied in Ifa-Ife Divination, known as the tripartite Book of Enlightenment or the Body of Knowledge in Yorubaland and in its diaspora. Other components of the Book of Knowledge or the Book of Enlightenment are psychology, sociology, mathematics, cosmogony, cosmology, and other areas of human interests.
Cultural: relating to the ideas, customs, and social behaviour of a society.
Effect: A change which is a result or consequence of an action or other cause. 


CHAPTER TWO
LITERATURE REVIEW  
2.0	Introduction
This chapter examines relevant literature on the effect of television programmes on Yoruba culture and tradition. It explores theoretical perspectives, empirical studies, and contextual insights that provide a foundation for understanding the interaction between television and cultural dynamics. This review will highlight the positive and negative influences of television, with a particular focus on Yoruba cultural practices, values, and traditions as experienced by Kwara Polytechnic students.
2.1	CONCEPTUAL FRAMEWORK  
Concept of Culture 
The word culture stems etymologically from the Latin word “cultural” which literally means to “cultivate” (Encyclopaedia, 2014). In light of the Cultural Policy of Nigeria as stated in Anyakoroma (2011), culture can be defined to be the totality of the way of life evolved by the people in an attempt to meet the challenge of living in their environment, giving order and meaning to their political, social, economic, aesthetic and religious norms and modes of organization, thus distinguishing a people from their neighbours. From the foregoing, culture and its features symbolize a mode of identity and create the consciousness of a feeling of dichotomy. It is also an instrument to which social order can be ensured and maintained. The consciousness of this feeling and its attendant consequences generate varying views and perceptions of the world which further culminate into forming a value system for our existence as humans (as cited in Apuke, 2017). 
According to Obafemi Awolowo in 1959 during the inauguration of the first television (TV) station in Nigeria, declared that, culture is a symbol of identity. A strong cultural or national identity can strengthen the economy and improve standard of living of the Nigerian people. It can be argued that lack of cultural synergy made it impossible for the country to form national cultural symbols, which every citizen of the country can proudly and voluntarily subscribe to. As a „historical reservoir‟, culture is an important factor in shaping identity. It is the soul of a people that fosters unity, builds character and encourages communal harmony and peace. This, to a very large extent, can go a long way to mitigate some of the problems facing the country and help forge a pan-Nigerian cultural consensus upon which a national identity can then be built (as cited in James, 2016). 
Characteristics of Culture 
There are six characteristics of culture as identified by Samovar, Porter and McDaniel, (2010, p.26 as cited in Patricia, 2013). They are: 
1. Culture is an Integrated system: Culture is like an integrated part of the whole just like the human body. It is the interconnection of these various parts to one another that make up culture. These cultural parts consist of people, their history, language, symbols, customs and traditions, dressing, food, norms and values, belief etcetera. According to Samovar and Porter (2004), the various parts of culture must be well integrated in order to function adequately. 
2. Culture is Diverse: There is not one society in the world with one ethnic group. For example, there are two hundred and fifty (250) ethnic groups in Nigeria with numerous cultural backgrounds. The diversity in culture calls for a high level of sensitivity and respect amongst people who though exist within the same geographical location, hold values and beliefs which differ from one and other. Nigeria is a multi-ethnic nation with over two hundred and fifty ethnic groups. The country accounts for over half of West Africa's population with about two hundred and fifty ethnic tribes, such as; Hausa-Fulani, Yoruba, and Igbo (the three largest and most dominant ethnic groups), and smaller groups such as: Ijaw, Kanuri, Ibibio, and Tiv (Rakov, 1990). These ethnic groups are made up of diverse groups of people with distinct and peculiar cultures. 
3. Culture is Shared: The process of sharing culture is likened to the act of making the activity of an individual intelligible/meaningful to other members of the society. According to Charon in Samovar and Porter (2004, p.41), the process of sharing culture among different societies and generation can be seen as a “social inheritance”: As a social inheritance, it consists of ideas that may have developed long before we were born. Our society, for example, has a history reaching beyond any individual‟s life, the ideas developed over time are taught to each generation and “truth” is anchored in interaction by people before dead. 
4. Culture is Based on Symbols – a symbol is anything that carries a particular meaning recognized by people who share culture. According to Ferraro in Samovar et al (2010, p.37), the relationship between culture and symbols is that symbols “tie together people who otherwise might not be part of a unified group”. These cultural symbols include: gestures, dressing, objects, flags, religion etcetera. 
5. Culture is Transmitted from one Generation to the next – American Philosopher Thoreau once wrote “All the past is here” (Samovar & Porter, 2004, p.41). This saying is applicable to culture, in that, for culture to be preserved, all its crucial messages and elements must be passed on, making the past the present and paving the way for the future. 
6. Culture is learned – the process of learning culture is known as “Enculturation” – the total activity of learning one‟s culture through interaction, observation and imitation. The enculturation of one‟s culture is facilitated through: proverbs, folktales, legends, and myths, arts, and the mass media. According to Thompson in Samovar et al (2010, p.34), the functions of the mass media (far beyond information and entertainment), includes presenting views, events and cultural life through images and stories that inevitably contribute to a sense of identity as well as shape beliefs and values. Therefore, the ability of the television as a channel of the mass media to facilitate the realization of this characteristic is of focus in this study. 
Influence of Television on Culture 
Television is the basic medium for obtaining visual entertainment and information which are presented through various programme genres such as: News, Sports, Documentary, Interviews, Drama, Music, etcetera. It establishes a direct relationship, which presents particular sets, values and attitudes to its mass audience. Fiske (1987, p.37), defines television as a popular cultural medium, with programmes that are disseminated to a mass audience from numerous subcultures; who have a wide variety of social relations, socio-cultural experience, and discourse. Television contents represent real life and fictional worlds to its viewers. Its visual and aural nature affords its viewer the opportunity to participate as they watch and afterwards, as they are able to perceive, interpret, and accept or reject images as real or imaginary. 
However, beyond this, television contents as likened by O‟Donnell (2007, p.145), are strategies through which a society‟s cultural values, norms, practices, interest, and trends are developed. Television broadcasting in Africa began in Nigeria, as a major step toward the modernization of the traditional system of communication and the development of the continent. In 1959, according to Lasode (1994, p 52), the Western Nigeria Television (WNTV) was established by late Chief Obafemi Awolowo (then Premier of the region). “Its sole aim as at that time was to: provide adequate services in education, agriculture, politics and cultural development”. The earliest forms of contents on Nigerian television were: Drama, Variety Shows, Public Affairs Programmes, and News Bulletins, most of which were broadcast in the local language of the people. However, government use of the medium as a tool for propaganda, the lack of press freedom, and the high cost of producing local content constituted major detriments to the growth and development of the television broadcast industry and its contribution to cultural learning. It was not until 1992 that government monopoly of television ownership was brought to a halt when General Ibrahim Babangida signed the National Broadcasting Decree 38 into law. 
This established and empowered the NBC, hence the need to deregulate the industry and put an end to the exclusive monopoly and strict control of media by government, who utilized the media as a tool for disseminating information to suit its interest (as cited in Patricia, 2013).
AN OVERVIEW OF NIGERIAN CULTURAL VALUES
Culture has been defined as a common, collective and uniform practice, artefact, aspiration, symbolism, modality, behaviour, attitude, feeling, worldview or belief of which a group of people in a unique social confinement hold to be true of their self-definition, yearnings and identity. The word ‘value’ provokes such literal conjectures as ‘worth’, ‘importance’, ‘standard’, etc. Translates literally, the concept ‘cultural values’ may be taken to mean cultural worth and standard. Thus, a culture that has self-worth for its ideals and practices will do anything in its power to maintain such standards. 
Ahamefula and Nnajiato (2013), posit that values are the underlying standards or principles by which cultural ends and means are judged, evaluated or weighed. To these scholars, values determine what is considered desirable, important and worthwhile and they explain and justify behaviour. They summed it all by saying that a value is a belief that something is good, desirable and acceptable. Thus, cultural values are those desirable and acceptable morals, religious, political and social standards that members of a cultural group set as prism to guide their own behaviour and practice.
Every culture has its unique standard for doing things, reacting to things and perceiving things and a self-worth for its material elements (such as, food, dress, arts, artifacts, beliefs, buildings, etc.) and non-material elements (such as, beliefs, norms, rituals, folklores, behaviours, festivals, yearnings, aspirations, social institutions and systems, relationships, language, religion, etc.). It is such self-worth that makes its members behave as if their culture is superior to other cultures. This development, Sumner, in 1906 coined ‘ethnocentrism’ (Bizumic, 2014). 
Irrespective of the cultural diversity palpable within Nigeria’s socio-cultural map, certain cultural values are universal. Such universal cultural values include: decency, religious sanctity, orderliness, peace, human dignity, respect for self and others, trust, chastity, preference for language use and food, hospitality, morality (the goodness or rightness of one’s manner, character or proper behaviour), aesthetic preference (appreciation of work of arts, artefacts, dress pattern, nature or cultural practices as beautiful), human traits (personality description), human endeavour (human strives or enterprises) and social order (respect for social structures, institutions, relations, customs, values, rites, rituals and practices which conserve, maintain and enforce certain patterns of relating and behaving in a society) (Wikipedia, 2017).
Culture and Television: The Symbiosis 
A discussion on culture and television would not dismiss the fact that the two concepts coexist as bed fellows. Television, as an institution or organisation, does not exist in a vacuum but situates within a culture. When considered as a process, its actions, inactions, operations and functionality is to the betterment or peril of the culture in which it operates upon. 
That culture provides the social background and accommodation for television operation to have its footing is true. Without culture, television would exist in isolation. A culture provides television with the raw materials that it needs in order to survive. Of course, television would not boast of its software (contents or programmes) if there was no culture for it to reflect and project. Hence, there can be no television without culture vice versa. Hence, television and culture have interactive and symbiotic relationship. 
Some of the ways that television is heavily tied to culture are in the areas of culture transfer, culture marketing, socialisation, cultural integration, etc. Television, given its audio-visual appeal has the potency to create cultural familiarisation and what Baran (2004) refers to as cultural intimacy. This happens when it constantly brings culturally-laden audio-visual messages to people home in a manner that makes such messages appear as the most acceptable and standard way of life. In similar vein, when foreign cultural messages are projected by the television quite often that they become familiar with the audiences, cultural effects therefore take place even at a subliminal level. 
If culture defines our identities in a social group, who or what contributes to the construction and maintenance of culture? Baran (2004, p. 10) maintains that “the creation and maintenance of a more or less common culture occurs through communication, including mass communication.” Ekeanyanwu and Odukomaiya (2008, pp. 106-107) citing MacBride (1981) observe that communication is a major carrier of culture and that the media of communication are cultural instruments (which serve to promote or influence attitudes, to motivate, to foster the spread of behaviour patterns, etc.) and a means of access to culture. 
Corroborating the foregoing viewpoints, Okunna (1993) cited in Ekeanyanwu and Odukomaiya (2008, p. 107) maintains that “the communication industry is part of the culture industry, and mass communication is a very strong vehicle for cultural dissemination.” Television, the theatre of actualities and ‘make-believe’ and the captain of broadcast media, facilitates the creation and maintenance of culture much faster and more forceful.



2.2	THEORETICAL FRAMEWORK  
This study is anchored on Social Learning Theory: This theory emphasizes that individuals learn behaviors, attitudes, and values by observing and imitating others, particularly those portrayed in the media. Television, as a model of behavior, can influence the adoption or rejection of cultural practices.
Social Learning Theory is a psychological framework proposed by Albert Bandura that emphasizes the role of observation, imitation, and modeling in learning. This theory posits that individuals acquire new behaviors, attitudes, and skills by observing others, especially those they perceive as role models. Social Learning Theory bridges behaviorism and cognitive psychology by acknowledging the influence of external reinforcement while also recognizing the importance of cognitive processes such as attention and memory.
Uses and Gratifications Theory: This theory suggests that viewers actively select media content based on their needs and preferences. Yoruba youths might seek television content for entertainment, information, or cultural identity reinforcement, influencing how they engage with their heritage.
Uses and Gratifications Theory (UGT) is a communication theory that focuses on how individuals actively seek out media to satisfy specific needs and desires. Unlike theories that view audiences as passive recipients of media messages, UGT emphasizes audience agency, suggesting that people use media content deliberately to fulfill particular psychological, emotional, or social purposes.
UGT is particularly useful for understanding why Kwara Polytechnic students consume certain television programs and how these choices reflect and shape their attitudes toward Yoruba culture. It provides a framework for analyzing the active role of these students in either preserving or deviating from their cultural heritage based on their media consumption patterns.



2.3	EMPIRICAL REVIEW 
Television has the power to impact on social behavior of Nigerians Youths in so many ways and at the same time it paves the way for people to socialize within a given society. Social learning theory (Bandura, 1977) argues for imitative behavior and learning from Television of behaviours seen as rewarding realities.
It was both imitation and identification to explain how youth from other parts of the world live their lives, and even how some individuals attain greatness in their chosen carrier.
Television often gives such youths or individual prominence and put them in the spot light. The tendency to act like these individual is very high, because naturally people crave to associate with successful individuals.
This study is highlighting the influence of Television on social behavior of Nigerian youth. Wole Soyinka (2006) in a forum, “Ethics in International affairs affirmed that the media is a powerful force for shaping a people’s way of life. Television viewing is a kind of interaction between a person and the program content. The content could contain elements that can be persuasive in a negative manner. For instance, capathe adverts are capable of making a mirror want to have a taste of it. Liquor and fast food junks adverts can also be misleading because most fast food restaurants target their advertising at children and students-an important market for them.
Mow lana (1996:108) remarks: there seems to be almost blind faith in the new modern and technology solution to problems and a subsequent devaluating of dressing values and ethics, no matter how valuable they have proven their indigenous mode of dressing and culture values are reactionary, states, irrelevant to their lives. 
However, some argues that there is meditating factors which limit the influence of countries; such factors are selecting personality and society media violence is ubiquitous and comes in many forms, television and films; computer and video games internet, music and radio, newspaper and magazine the media that dominates the studies are television, then computer (video games and to a lesser degree music.
Me quail (2000:222), in recent times, the issues of globalization as evident in global mass communication has enhanced information around the word. Yet, it has also brought about increased in equality, individual alien nation, culture, dressing and social turmoil. The phenomenon is also seen to be leading to the replacement of dressing structure, such as the family religion and the community with ones supposedly more relevant to the modern world.
The social setting that influences the youth development, but do not certain the individual is the ecosystem and the expensive cultural content that defines the child’s understanding of the macro system (Jordan 2004). The individual and their family are in the micro system and T.V is in the ecosystem (Jordan 2004).  The ecosystem connects the family with the individual and the family can offer ideas about violent T.V, such as discussing the violence. Three types of evidence support the hypothesis that exposure to media violence is harmful to youths. First there is anecdotes and case study they correlation studies and third the result of numerous experiment (Bernstein et al 2006). 

 


CHAPTER THREE
RESEARCH METHODOLOGY
3.0	INTRODUCTION 
This study is designed to find out the effect of television programmes on Yoruba culture and tradition (a case study of kwara poly student) 
This goal cannot be achieved unless the research work is orderly imagination, logical and accurate.
Hence, this chapter centers on the research method used in carrying out the work, the partners pointed here is that it helps to know which method is appropriate for the project.
3.1	RESEARCH DESIGN 
It is an acceptance fact that research design is the basis plan that guide data collection and the analysis phase of any research work. The design of a research can be regarded as the frame work which specific the types of information to be gathered including the sources of data and the procedure used in collecting them. 
Research can be defined as an attempt to discover something. Design however, refers to the whole method or technique used in gathering data. Research design therefore entails the fame work or general arrangement that is used in collecting and analysis a set of data.
Therefore, on the basis of this study, the research design used for collecting the required information is survey.  Barbie (1983-83) defined survey research as “a research method used by social scientist in collecting data for describing a population with large access to directly”. Osuala (1990:22) says “survey research focuses on people their vital factors on people their vital facts, belief opinions, attitude motivation and behavior. He described it as a non-experimental descriptive method.
More so, the analysis of the data collected is based on descriptive and inferential statically tools of measuring data. The primary and secondary data are source of information on the influence of foreign television on the dressing, habit of Nigeria youths.      

3.2	POPULATION OF THE STUDY 
Lawrence and john (2010:61) defined population as “the entire set of person object or event which the research intend to study” form the above, it can be deducted that various element will be used in the research. 
           In this research study, the population used compress of students and others that were selected randomly from five different departments of Kwara state polytechnic, Ilorin. But the randomly number of students and others of the institution is two hundred (200).
Kwara State Polytechnic was formerly name as Kwara State College of technology before it was ‘hanged to its present name. Kwara State Polytechnic was established by edict No.4 of 1972 which is now p1ace with edict No.21 of 1984 with the aim of training of middle level management for the purpose of acceleration of Kwara State Polytechnic and also Nigeria as a whole.
The Kwara State Polytechnic was opened on January 1973, with 112 institute of basic and applied science and then school of basic studies student with 11 members of staff and 3 senior administrative staff.The organization background paper on the proposal to establish the Kwara State Polytechnic was stressed that the Polytechnic must be established and developed in terms of what need and. not what was merely desirable.
Some reasons were given to justify the proposal to establish the college:
i. The establishment was provided for in the four year (1970 – 1974) development plant.
ii. It will provide an avenue for meeting the national manpower requirements,
iii. Similar institution had been existing and move were still being approved in the country.
iv. The UNESCO project identification team report was also in favour of the establishment. The total resources balance of Kwara State indicated that the project could be safely accommodated.
v. The peculiar position of Kwara State in Nigeria higher education was a pointer to the need of a State owned College of this nation.
3.3	SAMPLE SIZE AND SAMPLING TECHNIQUE 
In a situation where the population is two large then a sample of the population would be taken to determine information. Also to avoid unnecessary repetition of answer and ease computation sample of the population needs to be taken.
The sample size therefore, is 100, the sample consists of both male and female in order to get appropriate results, the respondents were selected on the basis of their department. The researcher therefore, identified the following as the institute of information and communication technology (IICT) institute of finance and management students (IFMS), institute of applied science (IAS) and their department mass communication, public administration, business administration, accounting and science laboratory technology.
The researcher through simple random sampling chooses representative from the department making the whole sample size.    
Sampling is an essential part of this research project. The right sampling method can make or break the validity of your research, and it’s essential to choose the right method for specific question. In this research, I will be taking a closer look at  simple random sampling and how it can be used to gather accurate and reliable data.
[bookmark: page58]The  sample  technique  used  for  this  research  work  is  “Simple random sampling technique. This is a means whereby the student of the school has a chance of being selected but more of those who have full knowledge about external examination of the school. To ensure the determination of accurate sample size that statistical formula derived by simple percentage method. 

 3.4	RESEARCH INSTRUMENT  
According to Okuma (2002:179) questionnaire refers to as a device for security answer to using a form which the respondents fill personally. The research instrument used in collecting this data is purely questionnaire and will be distributed as stated above.
The instrument compress two sectors A and B respectively, section a is structure to get demographic data from the respondent while section b is structured to draw relevant answer to the research question.
3.5	VALIDITY OF THE INSTRUMENT 
	Akinyemi (1999:73) defines validity “testing as the accuracy of an    instrument” validity testing is center on test of a research measure and it effectiveness. The concurrent validity method was used to ensure that the instruments used are valid because it enables the researcher to obtain quick and accurate information or data. The instrument made straight effort to research the selected group and the sample member were able to give the require information needed to concrete conclusion of the research work. In order to establish the validity of the instrument of the study, the researcher submits a copy to the supervision for appointment correction and approval. The researcher also adopts the pretest method to validate the instrument used. 200 questionnaires were given to the respondents and as were returned the was termed accurate and proper.

3.6	METHOD OF DATA COLLECTION 
The data of this research work is collected through the administration of questionnaire, interview and personal observation on respondents in Kwara state polytechnic. The instrument was used to elicit demographic data and data for specific question for the study. To ensure accurate data collection, the questionnaires were distributed directly by the researcher to the respondents of Kwara state polytechnic. The interview and personal observation were also conducted by the researcher. The staffs of the institution attitudes towards the questions been asked, were encouraging. They were willing to give the required information needed. The above instruments used have helped in collecting an aggregate amount of the data used for the study.

3.7	METHOD OF DATA ANALYSIS 
For proper analysis of the data gathered for this study descriptive and inferential statistical tools of measuring data were used in analyzing, the collected data. The use of these forms of statistical method to test the validity and reliability of data cannot be done without appropriate coding. Therefore, using coding scheme, for responses to questions on the questionnaire, the response was to be assembled in what is known as the coding sheet frequency. The percentages were used to describe data, to see the general characteristics of the sample studied and to answer research questions.
The method of data analysis utilized the analysis of data, was the raw scores. The scores were converted into percentage based on number of the responded. The frequency tribulation and percentage method of data analysis were adopted for the purpose of this research.


CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.1	DATA PRESENTATION 
In this chapter, there is a brief discussion of procedure adopted in the analysis of data  obtained from the field from the questionnaire administrated, it was observed that data obtained must be put into table so that quick look will give a better summary or conclusion of the research work. Data analysis is an initial aspect in research effort. It serves as the core of research for the fact that give meaning to the raw data collection during the data collected and also data collection stage.
Two hundred (100) questionnaire were distributed among the students of Kwara state polytechnic Ilorin, Kwara State. All the hundred (100) questionnaire was retrieved and were validity respondent to by the students.
ANALYSIS OF THE DEMOGRAPHIC SEGMENT OF THE INSTRUMENT
SECTION A
TABLE 1: DISTRIBUTION OF THE RESPONDNETS BY SEX
	OPTIONS
	FREQUENCY
	PERCENTAGE%

	Male 
	40
	40

	Female 
	60
	60

	Total 
	100
	100%


            Source: Research, Field Survey, 2025
From the above (4.2.1) 40% of the respondents are male while 60% of the respondent are female.
TABLE 2:  DISTRIBUTION OF THE RESPONDENT BY AGE
	OPTIONS
	RESPONSES
	PERCENTAGE%

	16-20
	70
	70

	21-30
	20
	20

	31-40
	10
	10

	40-above
	-
	-

	Total
	100
	100%


            Source: Research, Field Survey, 2025
The table above shows that 70% of the respondents are in the age range of 16-20 while 20% of the respondents are in the range of 21-30 years, furthermore 10% of the respondents are from 31-40 years and no respondents are in the range age of 40 and above
TABLE 3: DISTRIBUTION OF THE RESPONDNETS BY MARITAL STATUS
	OPTIONS
	RESPONSES
	PERCENTAGE%

	Single
	70
	70

	Married
	20
	20

	Divorced
	10
	10

	Others
	-
	-

	Total 
	100
	100%


            Source: Research, Field Survey, 2025
From the above table (4.2.3) 70% of the respondents are single, 20% are married, 10% are divorced while others were no represented.

TABLE 4: DISTRIBUTION OF THE RESPONDENTS BY RELIGION 
	OPTIONS
	RESPONSE
	PERCENTAGE%

	Islam
	60
	60

	Christian 
	30
	30

	Others
	10
	10

	Total
	100
	100


            Source: Research, Field Survey, 2025
From the above table (4.2.5) 60% of the respondent are Muslims, 30% of the respondents are Christians 10% of the respondents are others.

Table 5: DISTRIBUTION OF THE RESPONDNET BY EDUCATION QUALIFICATION
	OPTIONS
	RESPONSE
	PERCENTAGE%

	O’level
	30
	30

	ND/NCE
	40
	40

	HND/B.sc
	20
	20

	Ma/Msc
	10
	10

	Others
	-
	-

	Total
	100
	100%


            Source: Research, Field Survey, 2025
The table above (4.2.4) shows that 40% of the respondents are ND/NCE, while 30% of the respondents are O’level, furthermore 20% of the respondents are HND/Bsc, 10% are Ma/Msc. 
TABLE 6: DISTRIBUTION OF THE RESPONDNETS BY OCCUPATION
	OPTIONS
	RESPONSE
	PERCENTAGE%

	Students
	70
	70

	Self-employment 
	20
	20

	Civil servant
	10
	10

	Others
	-
	-

	Total
	100
	100%


            Source: Research, Field Survey, 2025
From the above table (4.2.5) 70% of the respondent are student, 20% of the respondents are self-employment 10% of the respondents are civil servant.
SECTION B: ANALYSIS OF DATA ON THE RESAERCH QUESTION
TABLE 7: TELEVISION PROGRAMME HAS A GREAT IMPACT ON YORUBA CULTURE AND TRADITION  
	OPTIONS
	RESPONSES
	PERCENTAGE%

	Agree
	60
	60

	Strongly Agree
	30
	30

	Disagree 
	5
	5

	Strongly Disagree
	2
	2

	Neutral
	3
	3

	Total 
	100
	100


         Source: Research, Field Survey, 2025
From the table above (60) 60% of the respondents agree that people tends to accept that television programme has a great impact on Youruba culture and tradition, 30% of the respondents also support the claim, while 5% of the respondents disagree of people tends to disagree with the statement. However, 2% of the respondent Strongly Disagree with the statement and 3% of the respondent are Neutral. 
TABLE 8: 	FOREIGN TELEVISION PROGRAMME NEGATIVELY AFFECTS YORUBA CULTURE AND TRADITION   
	OPTIONS
	RESPONSES
	PERCENTAGE%

	Agree
	80
	80

	Strongly Agree
	10
	10

	Disagree 
	5
	5

	Strongly Disagree
	-
	-

	Neutral
	5
	5

	 Total 
	100
	100


            Source: Research, Field Survey, 2025
From the table above, 80 respondents represented by (80%) totally agreed that foreign television programme negatively affects Yoruba culture and tradition, 10 (10%) Strongly Agree to the above statement while 5 respondents disagree while 5 (5%) are neutral about the above statement. 



TABLE 9: Yoruba community expose themselves more to foreign programmes and advert on TV, radio and other means of mass media than other local media?  
	OPTIONS
	RESPONSES
	PERCENTAGE%

	Agree
	80
	80

	Strongly Agree
	10
	10

	Disagree 
	5
	5

	Strongly Disagree
	-
	-

	Neutral
	5
	5

	Total 
	100
	100


            Source: Research, Field Survey, 2025
From the table above, 80 respondents represented by (80%) totally agreed that Yoruba community expose themselves more to foreign programmes and advert on TV, radio and other means of mass media than other local media, 10 (10%) Strongly Agree to the above statement while 5 respondents disagree while 5 (5%) are neutral about the above statement. 
TABLE 10: 	IMPROVEMENT OF LOCAL TELEVISION IMPROVES YORUBA CULTURE AND TRADTIION AMONG STUDENTS   
	OPTIONS
	RESPONSE
	PERCENTAGE%

	Agree
	65
	65

	Strongly Agree
	20
	20

	Disagree
	10
	10

	Strongly Disagree
	-
	-

	Neutral
	5
	5

	Total
	100
	100%


            Source: Research, Field Survey, 2025
From the table above 65 (65%) of the respondent agree that Improvement of local television improves Yoruba culture and tradition among students, while 20% of the respondent strongly Agree. However 10% of the respondents disagree on the statement above and 5% are neutral of the said statement.

TABLE 11: 	APPROPRIATE PROPAGATION OF CULTURE BY THE BROADCAST MEDIA CAN BRING ENOUGH SANITY IN CHARACTER AND CULTURAL ACTS.
	OPTIONS
	RESPOSNES
	PERCENTAGE%

	Agree
	60
	60

	Strongly Agree
	30
	30

	Disagree
	5
	5

	Strongly Disagree
	5
	5

	Neutral
	-
	-

	Total
	100
	100


            Source: Research, Field Survey, 2025
From the table above 60% of the respondents agree that appropriate propagation of culture by the broadcast media can bring enough sanity in character and cultural acts. While 30% of the respondents Strongly Agree that appropriate propagation of culture by the broadcast media can bring enough sanity in character and cultural acts, 5% of the respondents disagreed, while 5% of the respondents Strongly Disagree. 
TABLE 12: Yoruba community identify more with locally transmitted programmes than foreign programmes and adverts on TV and other form of mass media 
	OPTIONS
	RESPONSE
	PERCENTAGE%

	Agree
	15
	15

	Strongly Agree
	10
	10

	Disagree
	50
	50

	Strongly Disagree
	20
	20

	Neutral
	5
	5

	Total
	100
	100


            Source: Research, Field Survey, 2025
From the table above 15% of the respondents agree, while 10% Strongly Agree that the Yoruba community identify more with locally transmitted programmes than foreign programmes and adverts on TV and other form of mass media. Furthermore, 50% of the respondents disagree that Yoruba community identify more with locally transmitted programmes than foreign programmes and adverts on TV and other form of mass media, while 20% of the respondent strongly  disagree that Yoruba community identify more with locally transmitted programmes than foreign programmes and adverts on TV and other form of mass media. Moreover, 5% of the respondent are Neutral.

TABLE 13: 	BROADCAST MEDIA ON CULTURE AND TRADITION, AS WELL AS HABIT PROPAGATION SHOULD BE ENCOURAGED.   
	OPTION
	RESPONSES
	PERCENTAGE%

	Agree
	50
	50

	Strongly Agree
	30
	30

	Disagree 
	-
	-

	Strongly Disagree
	-
	-

	Neutral
	20
	20

	Total
	100
	100


            Source: Research, Field Survey, 2025
From the table above 50% of the respondents agree that Broadcast media on culture and tradition, as well as habit propagation should be encouraged. While 30% Strongly Agree that broadcast media on culture and tradition, as well as habit propagation should be encouraged, while 20% of the respondents are neutral. 
TABLE 14: 	COMPLIMENTARY ROLE PLAYED BY THE BROADCAST MEDIA SHOULD BE GIVEN HIGHER DEGREE OF CONSIDERATION     
	OPTION
	FREQUENCY
	PERCENTAGE %

	Agree
	60
	60

	Strongly Agree
	30
	30

	Disagree 
	-
	-

	Strongly Disagree
	10
	10

	Neutral
	-
	-

	Total
	100
	100%


            Source: Research, Field Survey, 2025
From the table above 60% of the respondent agree yes that complimentary role played by the broadcast media should be given higher degree of consideration. While 30% of the respondents strongly Agree that complimentary role played by the broadcast media should be given higher degree of consideration, while just 10 Strongly Disagree to the said statement. 
TABLE 15: 	LACK OF FACILITIES HINDER THE PROPAGATION OF CULTURE BY THE BROADCAST MEDIA WHICH ADVERSELY AFFECTS ITS GROWTH   
	OPTION
	FREQUENCY
	PERCENTAGE %

	Agree
	20
	20

	Strongly Agree
	50
	50

	Disagree 
	-
	-

	Strongly Disagree
	30
	30

	Neutral
	-
	-

	Total
	100
	100%


Source: Research, Field Survey, 2025
From the table above 20% of the respondent agree yes that lack of facilities hinder the propagation of culture by the broadcast media. While 50% of the respondents Strongly Agree that lack of facilities hinder the propagation of culture by the broadcast media, while 30% Strongly Disagree to the said statement. 

TABLE 16: EXPOSURE TO ILLICIT BROADCAST MEDIA HAS DAMAGED NIGERIA CULTURE. 
	OPTIONS
	RESPONES
	PERCENTAGE%

	Agree
	20
	20

	Strongly Agree
	50
	50

	Disagree
	10
	10

	Strongly Disagree 
	5
	5

	Neutral
	15
	15

	Total 
	100
	100%


            Source: Research, Field Survey, 2025
From the table above 50% of the respondents Strongly Agree that exposure to illicit broadcast media has damaged Nigeria culture, however, 10% of the respondent disagree that the exposure to illicit broadcast media has damaged Nigeria culture, furthermore, 15% of the respondent is on neutral that exposure to illicit broadcast media has damaged Nigeria culture and 5% Strongly Disagreed that exposure to illicit broadcast media has damaged Nigeria culture.  

TABLE 17:	 ENTERTAINMENT PROGRAMS HAS A GREAT INFLUENCE IN GENERAL SOCIETY DRESS BEHAVIOR AND EVEN AMONG YOUTHS.   
	OPTIONS
	RESPONSE
	PERCENTAGE%

	Agree
	60
	60

	Strongly Agree
	30
	30

	Disagree
	5
	5

	Strongly Disagree
	-
	-

	Neutral
	15
	15

	Total
	200
	100%


            Source: Research, Field Survey, 2025
From the table above 60 (60%) of the respondent agree that Entertainment programs has a great influence in general society dress behavior and even among youths while 30% of the respondent Strongly Agree. However 5% of the respondents disagree on the statement above and 15% are neutral of the said statement.


4.2 	ANALYSIS OF RESEARCH QUESTIONS 
QUESTION 1: Yoruba community expose themselves more to programmes and adverts on TV, radio and other ms of mass media than other media?
From table 9 above it shows that 80 respondents represented by (80%) totally agreed that Yoruba community expose themselves more to foreign programmes and advert on TV, radio and other means of mass media than other local media, 10 (10%) Strongly Agree to the above statement while 5 respondents disagree while 5 (5%) are neutral about the above statement. 
QUESTION 2: Does foreign television programme negatively affects Yoruba culture and tradition?
From the table above, it indicates that 80 respondents represented by (80%) totally agreed that foreign television programme negatively affects Yoruba culture and tradition, 10 (10%) Strongly Agree to the above statement while 5 respondents disagree while 5 (5%) are neutral about the above statement.
QUESTION 3: Do Yoruba community identity more with locally transmitted programmes than foreign programmes and adverts on TV, radio and other forms of mass media.
From the table 12 above it shows that 15% of the respondents agree, while 10% Strongly Agree that the Yoruba community identify more with locally transmitted programmes than foreign programmes and adverts on TV and other form of mass media. Furthermore, 50% of the respondents disagree that Yoruba community identify more with locally transmitted programmes than foreign programmes and adverts on TV and other form of mass media, while 20% of the respondent strongly  disagree that Yoruba community identify more with locally transmitted programmes than foreign programmes and adverts on TV and other form of mass media. Moreover, 5% of the respondent are Neutral.
QUESTION 4: Exposure to illicit foreign broadcast media has damaged Yoruba culture. 
From the table 16 above,  50% of the respondents Strongly Agree that exposure to illicit broadcast media has damaged Nigeria culture, however, 10% of the respondent disagree that the exposure to illicit broadcast media has damaged Nigeria culture, furthermore, 15% of the respondent is on neutral that exposure to illicit broadcast media has damaged Nigeria culture and 5% Strongly Disagreed that exposure to illicit broadcast media has damaged Nigeria culture.  
4.3	DISCUSSION OF FINDINGS  
Findings of the study revealed that all the respondents watch television and that they do so very often. Findings further revealed that entertainment programmes are the most preferred and watched programmes by the respondents. Which means youths are mostly attracted to entertainment and musical programmes. It is believed that such programmes encapsulates different presenters on culture and tradition and patterns that is why majority of the respondents consented to have watch a dressing pattern that interest them on television programmes. Exploring the television programmes that affects youths the most the study revealed that entertainment programmes affect culture and tradition positively or negatively. 
Examining the extent to which the exposure to television programmes influence the culture and tradition among students Kwara State Polytechnic, the study revealed that most of the respondents Strongly Agreed that culture and tradition are mostly influenced by television programmes. This implies that the more youths exposes themselves to different television programmes the more they would likely behave like the presenters on screen. This is related to Mohd Yusof (2006) findings that postulate that TV has a wide influence on its audience. It affects, not only, the knowledge of the audience but also the attitudes such as the desire for products and brand preferences. In contribution, Peters, (1989) asserts that “many studies have shown that TV, to some extent, is very influential on youth clothes shopping behaviour especially for the adolescents and the young adult group” The study revealed that youths imitate the Hip hop/hippies and makeup/hairstyles projected on television programmes than any other form of dressing and the major reasons for that are for fashion and imitating a role model. These findings are related to Hoffner and Buchanan (2005) findings which state that “attractiveness of TV character associated with the rating of female character with their wishful identification could lead to modeling effect in term of the appearance of the women. Therefore, youths are more likely to consciously model their own appearance after the model character. 
This leads to making TV character appealing as role models to young adults, especially women. This in turn gives an emphasis on the unique connection between audience and the media figures”. As youths watch these stations it is discovered that the dressing patterns they see interest most of them but most of the youth do not necessary purchase or make such dresses for themselves.	

CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	SUMMARY 
The study “effect of television programmes on Yoruba culture and Tradition (A case study of Kwara Poly student), contains and analysis of the broad are as presumed scientific research which have showed that exposure to television programmes exercise a powerful influence on yoruba culture and tradition in Kwara State.
In this study, concentration was on effect television progarmme as the independent variables and Yoruba culture and Tradition of Kwara poly students. The effect which television progreamme plays in culture and tradition has been reviewed in this study. The ability of television is a function of its qualities rhetoric, imagery, style and language pervasiveness, culture, consistence, receptiveness etc which collectively make it highly successful medium that it has become.
The uses and gratification theory have provided ready explanation of why the culture and tradition are highly associated with the medium which provide them with message and images that they view and accept. The theoretical synthesis taken with the ideological perspective of media hegemony, have shown that television can be used positively or otherwise to show the manner of dressing, to assimilate or completely destroy. The television was also shown to be a good but not in any way a dominating contributor to the unhealthy desire by people to of same culture tribes and ideology.
5.2	CONCLUSION 
The broadcast media lies shown that people tend to choose broadcast media stars as role model and it also shows that the youths prefer entertainment program to news.
Broadcast media has revive the interest of Nigeria youths way of dressing and agreed that the exposure of broadcast media has not damaged Nigeria culture. It has show that the youths watch television programs than hearing from the news.
The broadcast media has shows that  the youths has tends to choose media stars as role model ranging from their perception of the program which the media appears, broadcast media has shown to be an impact on dressing habit propagation and should be encouraged.
5.3	RECOMMENDATIONS 
Based on the findings of this study, the researchers recommended the following:  
· The media managers and practitioners as gate keepers must develop a Students dressing inclination and consciousness that will allow for the production of programmes reflecting the Nigeria dressing habit, develop its own television rhetoric and creative ability.
· The Students journalist should be aware of his responsibilities towards the community which is the principles way of helping development. As long as he realizes that the conduct of his duty has bearing on mind what is good for the society, then he will always guard against feeding his audience/viewers with imperialistic message. 
· The broadcast houses should create and project an in house policy requiring that staff must dress decently at least while on air. This will make people especially the teenagers to identify themselves as Students and not imitators of foreign countries. This recommendation ma solved trivial but it will likely go a long way to restoring the dressing habit of Nigeria youth. The efforts of African independent television {AIT} in this respect are highly welcome. 
· A policy should be formulated to ensure that only professional take charge of the business of films and movies productions. 
· The level of technology should be improved; the high level of technology that is used in foreign country is great which made Students youth have interest in there television channels; however the Nigeria television station should improve on their technology so as to revive the interest of the teenagers.
· Government should promote television stations, the level of generating revenue or income for media houses is mostly through adverts but if government can promote Nigeria television stations there will be enough income in organizing deferent programs that can revive the Nigeria teenagers.
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			Department of Mass Communication 
			Institute of Information and Communication Technology (IICT), 
Kwara State Polytechnic, Ilorin


Dear Respondent, 
We are student of the Department of Mass Communication, Kwara State Polytechnic Ilorin, conducting a research on the topic “EFFECT OF TELEVISION PROGRAMMES ON YORUBA CULTURE AND TRADITION (A CASE STUDY OF KWARA POLY STUDENT) 
	The research is meant for educational purpose and not for publication. Therefore, your sincerity will really be appreciated.
                                                             
									Yours faithfully, 

Group 32
	


APPENDIX II
SECTION A; Instruction: Please tick (   ) as appropriate
PERSONAL DATA
1. Sex respondent   a. Male  (  )   b. Female (   )
2. Age of respondent  a.16-20   (  ) b.21-30  (  ) c. 31-40 (  )
3. Marital Status a. Single (  ) b. Married (  ) c. Other (  )
4. Religion   a .Islam (  )   b. Christian (  ) c. Others (  )
5. Educational Qualification a. O’level ( ) b. ND/NCE ( ) c. HND/B.SC ( ) d. MA./M.SC
6. Occupation  a. Civil Servant  b. Trader    c. Student (  )
Section B 
Key words, Strongly Agreed [SA], Agreed [A], Neutral [N], Disagree [D], Strongly Disagree [SD]
	
	Questions  
	SA
	A
	N
	D
	SD

	7
	Television programme has a great impact on Yoruba culture and tradition 
	
	
	
	
	

	8
	Foreign television programme negatively affects Yoruba culture and tradition  
	
	
	
	
	

	9
	Yoruba community expose themselves more to foreign programmes and adverts on TV, radio and other means of mass media than other local media?
	
	
	
	
	

	10
	Improvement of Local Television improves Yoruba culture and tradition among students 
	
	
	
	
	

	11
	Appropriate propagation of culture by the broadcast media can bring enough sanity in character and cultural acts. 
	
	
	
	
	

	12
	Yoruba community identify more with locally transmitted programmes than foreign programmes and adverts on TV, and other forms of mass media.
	
	
	
	
	

	13
	Broadcast media on culture and tradition, as well as   habit propagation should be encouraged 
	
	
	
	
	

	14
	Complimentary role played by the broadcast media should be given higher degree of consideration  
	
	
	
	
	

	15
	Lack of facilities hinder the propagation of culture by the broadcast media which adversely affects its growth  
	
	
	
	
	

	16
	Exposure to illicit foreign broadcast media has damaged Yoruba culture  
	
	
	
	
	

	17
	Improvement of local programmes and adverts on TV, radio and other forms of mass media improve Yoruba community preference for local programmes and adverts on Tv? 
	
	
	
	
	

	18
	Entertainment programmes has a great influence in general society dress behavior and even among youths  
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ABSTRACT
The term culture has been defined differently by different people. The different definitions attached to culture are based on the differences in the orientation of the people. According to Ekeh (2015), culture is construct used in an attempt to analyze and integrate events and ideas in broad spectrum of areas of society. Jekayinka, states that from wider perspective, culture includes the total repertoire of human action which are socially transmitted from generation to generation. The Yoruba culture and tradition is a very unique and respected one in the history of Nigeria. This study tends to examine the effect of mass media on Yoruba culture and tradition. The objectives are to find out if students do expose themselves more to radio or television, to examine the improvement of T.V movies industries and its effect on Yoruba culture and tradition, to determine its pervasive impact on the cultural values of Nigerian Polytechnic students, to find out if students prefer indigenous television programme than foreign ones. This study is designed to find out the effect of television programmes on Yoruba culture and tradition (a case study of kwara poly student), this goal cannot be achieved unless the research work is orderly imagination, logical and accurate, this chapter centers on the research method used in carrying out the work, the partners pointed here is that it helps to know which method is appropriate for the project. Based on the findings of this study, the researchers recommended the following:  the media managers and practitioners as gate keepers must develop a Students dressing inclination and consciousness that will allow for the production of programmes reflecting the Nigeria dressing habit, develop its own television rhetoric and creative ability, the Students journalist should be aware of his responsibilities towards the community which is the principles way of helping development. As long as he realizes that the conduct of his duty has bearing on mind what is good for the society, then he will always guard against feeding his audience/viewers with imperialistic message. 
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