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CHAPTER ONE
INTRODUCTION
1.1 Background of the Study
The role of the media in shaping public opinion and providing information to society cannot be overstated. In Nigeria, as in many other countries, journalists are the primary gatekeepers of information, responsible for gathering, processing, and disseminating news to the public. However, the ethical considerations surrounding news gathering and dissemination are critical in ensuring that the media fulfills its role in promoting transparency, fairness, and social responsibility.
Media ethics involves the principles and guidelines that govern the conduct of journalists, ensuring that the news presented is accurate, impartial, and free from bias. In the context of Nigeria, the application of media ethics has been a subject of ongoing debate, particularly with the rise of social media, where news is often shared without verification. Journalists are expected to adhere to ethical standards set by professional bodies such as the Nigerian Union of Journalists (NUJ) to maintain credibility and trust with the public. However, the challenges of political interference, lack of proper training, and the competitive nature of the media landscape often compromise these ethical standards.
This study focuses on the application of media ethics in news gathering and dissemination among journalists in Nigeria, specifically at the NUJ Kwara Polytechnic Chapter. By investigating the ethical practices followed by local journalists and identifying the challenges they face, this research seeks to assess how these practices impact the quality and reliability of news disseminated in the region.
The media plays an indispensable role in modern societies, serving as the primary conduit for the flow of information, shaping public opinion, and providing a platform for social interaction and democracy. In democratic societies, media ethics governs the practice of journalism, ensuring that news is accurate, objective, and fair. However, in Nigeria, a nation with a complex socio-political landscape, the application of media ethics in news gathering and dissemination has become increasingly contested. This issue is critical, as the media's role in shaping societal norms, influencing public policies, and upholding democratic values is heavily dependent on ethical standards.
Journalism in Nigeria, particularly within institutions like the Nigerian Union of Journalists (NUJ), faces numerous challenges in adhering to ethical principles. According to Adebayo (2018), Nigerian journalists are often caught in a web of political pressures, financial constraints, and the intense competition within the media industry, which sometimes compromises their adherence to professional ethical guidelines. These challenges are exacerbated by a lack of comprehensive training in media ethics, leading to the spread of misinformation, sensationalism, and bias in reporting.
Oso and Akinfeleye (2017) point out that while Nigeria has an established framework of media ethics, including the Nigerian Press Council and the NUJ Code of Ethics, the practical application of these guidelines is frequently undermined by systemic issues. For example, political interference is prevalent in many newsrooms, where editorial decisions are often influenced by government interests or corporate sponsorships. Additionally, economic pressures in the media industry push journalists to prioritize stories that will generate high readership or viewership, often at the expense of accuracy and impartiality.
In this context, the NUJ plays a pivotal role in promoting ethical journalism practices. Established as the umbrella organization for journalists in Nigeria, the NUJ has long sought to maintain high standards of practice and promote the welfare of journalists. However, Olatunji and Salawu (2020) argue that despite the union's efforts, its ability to enforce ethical standards at the grassroots level remains limited. The issue of poor remuneration, lack of professional development, and inadequate resources for investigative reporting are factors that hinder the effectiveness of ethical practices within media organizations.
This study aims to explore the specific challenges faced by journalists within the NUJ Kwara Polytechnic Chapter in adhering to ethical guidelines in their news-gathering processes. It also seeks to understand the impact of these challenges on the dissemination of news and the overall quality of journalism in the region. By examining local practices and comparing them to established ethical standards, this research hopes to offer valuable insights into the current state of journalism ethics in Nigeria and contribute to ongoing discussions about reforming the media landscape.
1.2 STATEMENT OF THE PROBLEM
The ethical standards that guide journalism are vital to maintaining the credibility and trust of the media. In Nigeria, however, several reports suggest that ethical practices in journalism are often compromised due to factors such as political pressures, lack of resources, sensationalism, and the pursuit of profit. This raises concerns about the quality of information being provided to the public, especially in educational institutions and local communities.
While there are established codes of ethics, such as those outlined by the Nigerian Press Council and the NUJ, their practical application often falls short. This study, therefore, seeks to understand the extent to which media ethics are adhered to by journalists in the NUJ Kwara Poly Chapter and how the ethical challenges they face affect the dissemination of accurate and unbiased news.
1.3 OBJECTIVES OF THE STUDY
The main objective of this study is to explore the application of media ethics in news gathering and dissemination among journalists in Nigeria, with a particular focus on the NUJ Kwara Poly Chapter. The specific objectives are:
1. To assess the understanding and application of media ethics among journalists at the NUJ Kwara Poly Chapter.
2. To identify the challenges journalists face in adhering to media ethics in news gathering and dissemination.
3. To examine the impact of media ethics on the accuracy, objectivity, and reliability of news disseminated by journalists at the NUJ Kwara Poly Chapter.
4. To explore the role of the Nigerian Union of Journalists (NUJ) in promoting ethical journalism practices at the local level.
1.4 RESEARCH QUESTIONS
This study seeks to answer the following research questions:
1. To what extent do journalists at the NUJ Kwara Poly Chapter understand and apply media ethics in their work?
2. What are the primary challenges journalists face in adhering to ethical standards in news gathering and dissemination?
3. How does the application (or lack thereof) of media ethics affect the quality of news disseminated by journalists at the NUJ Kwara Poly Chapter?
4. What role does the NUJ play in promoting ethical journalism at the local level?
1.5 SIGNIFICANCE OF THE STUDY
This study is significant in several ways:
Contribution to Knowledge: It will add to the body of knowledge on media ethics, particularly in the context of Nigerian journalism. Improvement of Journalistic Practices: By identifying the challenges faced by journalists in adhering to ethical standards, the study may provide recommendations for improving journalistic practices in Kwara Polytechnic and beyond. Policy Implications: The findings could inform media policy development, both at the institutional and national levels, to strengthen ethical journalism practices. Public Awareness: The study will raise awareness about the importance of media ethics and its impact on the quality of information available to the public.
1.6 	SCOPE OF THE STUDY
This study focuses on the NUJ Kwara state Chapter and its members. It will explore the application of media ethics in news gathering and dissemination within this specific context. The study will consider the ethical challenges faced by journalists in the region and assess how these challenges impact their professional practices. Although the findings will be drawn from a specific local context, they may provide insights into broader trends in Nigerian journalism.
While this study aims to provide valuable insights into the application of media ethics among journalists at the NUJ Kwara Polytechnic Chapter, several limitations should be acknowledged.
1.7	OPERATIONAL DEFINITION OF TERMS
1. Media Ethics: The principles and guidelines that govern the conduct of journalists, ensuring that news is reported truthfully, fairly, and impartially, without bias.
2. News Gathering: The process of collecting information for the purpose of producing news stories, including the use of sources, interviews, and research.
3. News Dissemination: The process of distributing news to the public through various media channels, including newspapers, radio, television, and digital platforms.
4. Journalists: Professionals responsible for gathering, writing, editing, and disseminating news to the public.
5. NUJ (Nigerian Union of Journalists): A professional association for journalists in Nigeria, dedicated to upholding ethical standards and promoting the welfare of journalists.





CHAPTER TWO
LITERATURE REVIEW
2.0   INTRODUCTION
This chapter examines the concept and application of media ethics in journalism, focusing on its importance in guiding news gathering and dissemination practices. It explores the theoretical foundations, principles, and challenges associated with ethical journalism, particularly in Nigeria. By reviewing relevant literature, this chapter aims to provide a comprehensive understanding of how media ethics influence journalistic practices and their role in fostering credibility and trust within the profession.
2.1 CONCEPTUAL FRAMEWORK
The conceptual framework of this study provides a structured understanding of the role and application of media ethics in news gathering and dissemination. It focuses on the interplay between journalistic responsibilities, ethical principles, and societal expectations within the context of Nigerian journalism. This section is divided into subcategories to explain key elements that underpin the framework.
2.1.1 MEDIA ETHICS: DEFINITION AND IMPORTANCE
Media ethics refers to the system of moral principles that guides journalists in making decisions about what to report, how to report it, and the impact of their reporting. These principles are rooted in values such as truth, fairness, accuracy, accountability, and respect for human dignity. Media ethics are crucial in ensuring that journalism serves the public good, maintains credibility, and fosters trust between the press and society.
The importance of media ethics cannot be overstated, as it helps journalists navigate complex issues such as protecting sources, avoiding bias, and balancing the public's right to know with individual privacy. In the Nigerian context, where misinformation and sensationalism are prevalent, media ethics act as a safeguard against unethical practices that could undermine public trust and the credibility of journalism as a profession.
2.1.2 NEWS GATHERING: ETHICAL CONSIDERATIONS
News gathering is a critical aspect of journalism that involves collecting and verifying information for public dissemination. Ethical considerations in news gathering require journalists to uphold the highest standards of professionalism while navigating the challenges of accessing information in diverse and often sensitive environments.
Journalists must ensure that their methods of obtaining information are transparent and ethical. For instance, using deceptive practices, such as secretly recording conversations or misrepresenting one's identity, violates ethical standards unless it is in the overwhelming public interest. Additionally, respecting the privacy and dignity of sources is paramount, particularly when dealing with vulnerable individuals or sensitive topics.
In Nigeria, journalists face unique challenges during news gathering, including limited access to reliable data, pressure from political or corporate interests, and threats to their safety. These challenges often test their ability to adhere to ethical principles, highlighting the need for a strong commitment to ethical journalism.
2.1.3 NEWS DISSEMINATION AND ETHICAL CHALLENGES
News dissemination involves sharing collected information with the public through various media channels, including print, broadcast, and digital platforms. The process of dissemination brings its own set of ethical challenges, such as ensuring accuracy, avoiding bias, and mitigating the spread of misinformation.
In today’s digital age, the speed at which news is disseminated often leads to errors, as journalists and media houses prioritize being first over being accurate. This trend is particularly problematic in Nigeria, where the rise of social media has amplified the spread of unverified information. Journalists must exercise caution and adhere to ethical guidelines by verifying facts, providing balanced perspectives, and correcting errors promptly when they occur.
Furthermore, sensationalism—a practice where stories are exaggerated to attract attention—poses a significant ethical challenge. While sensationalism may increase readership or viewership, it often compromises the integrity of the news and misleads the public. Ethical journalism demands a focus on delivering truthful, balanced, and fair reports, even when faced with commercial pressures.
2.1.4 THE ROLE OF MEDIA ETHICS IN NIGERIAN JOURNALISM
Media ethics play a pivotal role in shaping the practice of journalism in Nigeria. Journalists operate in an environment characterized by socio-political and economic pressures, making adherence to ethical standards even more critical. Ethical journalism in Nigeria ensures that journalists remain accountable to the public, resist undue influence, and contribute to national development by fostering informed citizenry.
Within the Nigerian Union of Journalists (NUJ), Kwara Chapter, media ethics serve as a framework for guiding journalists in their professional duties. The NUJ Code of Ethics provides specific guidelines for journalists, emphasizing principles such as accuracy, independence, and avoiding conflicts of interest. However, challenges such as political interference, inadequate training, and financial constraints often hinder journalists' ability to fully comply with these ethical standards.
By understanding and applying media ethics, journalists in Nigeria can navigate these challenges and produce content that upholds the profession's integrity. This conceptual framework highlights the critical need for continuous education, institutional support, and stronger enforcement of ethical guidelines to enhance the quality of journalism in the country.
2.1.5 ROLES OF PROFESSIONAL BODIES/ASSOCIATIONS IN NIGERIA
1. Regulation of Professional PracticeThese bodies regulates the conduct of their members and ensures they adhere to established professional standards. And also set codes of ethics and enforce disciplinary measures against members who violate them.
2. Accreditation and Certification Professional bodies are responsible for certifying qualified practitioners in their respective fields.They issue licenses and permits to practice.
3. Promotion of Continuous Professional Development (CPD) They organize workshops, training sessions, seminars, and conferences to help members upgrade their skills and remain relevant.They may mandate CPD as a requirement for license renewal.
4. Setting Educational Standards Professional associations often collaborate with educational institutions to ensure curriculum and training meet industry standards.They may also accredit courses and institutions offering professional training.
5. Advocacy and Representation These bodies advocate for the interests and rights of their members at national and international levels.They represent their members in policymaking and dialogue with government and other stakeholders.
6. Dispute Resolution and Disciplinary Action They provide mechanisms for resolving disputes among members or between members and the public.Disciplinary committees are often set up to handle cases of misconduct.
7. Public Education and Awareness Professional bodies engage in public enlightenment campaigns to educate citizens about their rights and professional services.They also promote the image and relevance of their profession in society.
8. Research and Innovation Many professional associations sponsor or conduct research aimed at improving practices within their field.They encourage innovation and the use of technology to enhance professional service delivery.
9. Promotion of Ethical Standards and Integrity By upholding ethics and integrity, professional bodies ensure the trust and respect of the public in their members.
· They often publish ethical codes and manuals to guide members.
10. Networking and Collaboration These bodies provide platforms for members to network, collaborate, and share ideas and experiences.
2.1.6IMPACT OF MEDIA ETHICS IN JOURNALISM PRACTICE
1. Promotes Credibility and Public Trust
· Ethical journalism builds credibility for media organizations.
· When journalists report accurately and fairly, the public is more likely to trust the media.
· Example: Following verification protocols before publishing stories helps avoid misinformation.
2. Ensures Accuracy and Truthfulness
· Media ethics emphasize truth and accuracy in news reporting.
· Journalists are encouraged to verify facts and avoid distortion.
· This reduces the spread of fake news and sensationalism.
3. Upholds Objectivity and Fairness
· Ethics in journalism advocate for balanced reporting, giving all sides a fair hearing.
· This helps prevent bias, discrimination, and one-sided narratives that could mislead the public.
4. Protects the Rights of Individuals
· Ethical journalism respects individuals' right to privacy and dignity.
· It discourages the publication of harmful or defamatory content, unless justified by public interest.
5. Fosters Accountability and Responsibility
· Journalists are held accountable for their reports.
· Media ethics promote transparency, allowing the press to admit and correct errors when necessary.
6. Encourages Respect for Cultural and Social Norms
· Ethical guidelines help journalists avoid content that is offensive, racist, or culturally insensitive.
· This promotes national unity and respect for diversity.
7. Prevents Sensationalism and Harmful Content
· Media ethics guide journalists to avoid exaggerated headlines and disturbing images that may cause panic or distress.
· It promotes responsible reporting during crises (e.g., pandemics, elections, terrorism).
8. Enhances Professionalism
· Adhering to ethical standards improves the professionalism of journalists.
· It differentiates trained journalists from unverified online content creators.
9. Safeguards the Integrity of the Profession
· Ethical behavior helps maintain journalism as a noble and respected profession.
· It deters corruption, brown envelope journalism, and manipulation by politicians or interest groups.
10. Promotes Democracy and Social Justice
· Ethical media practice ensures free and fair dissemination of information, which is critical to democratic governance.
· It empowers citizens to make informed decisions and hold leaders accountable.
2.1.7 HISTORY OF THE NIGERIAN UNION OF JOURNALISTS (NUJ)
The Nigerian Union of Journalists (NUJ) is the foremost professional body and trade union representing journalists and media practitioners in Nigeria. It was established to promote the welfare of journalists, uphold press freedom, and foster ethical journalism across the country.
Formation and Early Years
The NUJ was formally founded on March 15, 1955, in Lagos, during a period of rapid political development and increasing demands for independence in Nigeria. The formation of the union was inspired by the need to:
· Protect the rights and interests of journalists,
· Advocate for better working conditions,
· Promote ethical standards in the profession.
The Union was initially created by a group of visionary journalists, editors, and publishers who saw the need for a collective voice that could represent media workers in both the private and public sectors.
Following its founding, NUJ grew quickly, establishing state chapters and chapels (units within individual media houses). The union began playing a vital role in shaping journalism in Nigeria by:
· Advocating for press freedom and access to information,
· Contributing to national debates and development,
· Partnering with civil society and democratic institutions.
NUJ also became affiliated with national labor movements such as the Nigeria Labour Congress (NLC) and international journalist bodies like the International Federation of Journalists (IFJ).
Nevertheless, the union remains committed to protecting journalists' rights and promoting responsible journalism in the digital age.
2.1.8 ROLES OF THE NIGERIAN UNION OF JOURNALISTS (NUJ)
The Nigerian Union of Journalists (NUJ) serves as the umbrella body for professional journalists in Nigeria. Established in 1955, the NUJ has grown to become one of the most influential media-related organizations in the country. Its roles span across advocacy, regulation, welfare, and professional development.
1. Promotion of Press Freedom
· NUJ plays a pivotal role in defending the freedom of the press in Nigeria.
· It campaigns against censorship, harassment of journalists, and restrictive laws that hinder the media.
· The Union actively advocates for journalists' rights to access information and report without fear or intimidation.
2. Protection of Journalists’ Rights and Welfare
· NUJ fights for fair wages, safe working environments, and job security for media practitioners.
· It engages with media employers and government institutions to negotiate better working conditions.
· The union also offers legal support and interventions in cases of unlawful detention or abuse of journalists.
3. Enforcement of Media Ethics and Professional Standards
· NUJ promotes adherence to journalistic ethics through its Code of Conduct.
· It encourages responsible reporting, fact-checking, and avoidance of sensationalism, hate speech, and misinformation.
· The union disciplines members who violate professional standards.
4. Capacity Building and Training
· The NUJ organizes regular workshops, seminars, and conferences to equip journalists with modern skills.
· It partners with media development organizations, NGOs, and international bodies to offer training in areas such as investigative journalism, digital reporting, conflict-sensitive journalism, and media law.
5. Advocacy and Representation
· NUJ represents the collective voice of Nigerian journalists at the national and international levels.
· It participates in policy-making processes, defends media interests, and promotes good governance through the media.
· The union also liaises with organizations such as the Nigeria Labour Congress (NLC) and International Federation of Journalists (IFJ).
6. Dispute Resolution and Mediation
· The NUJ serves as a platform to resolve disputes between journalists and their employers or among journalists themselves.
· It intervenes in conflicts to ensure justice, fairness, and peaceful coexistence within the profession.
7. Promotion of National Unity and Development
· Through objective and balanced reporting, NUJ members contribute to national peace and development.
· The union encourages the media to serve as a tool for promoting patriotism, good governance, and national dialogue.
8. Monitoring and Evaluation of Journalistic Practice
· NUJ monitors the activities of its members to ensure compliance with journalism standards.
· It investigates allegations of unprofessional conduct and takes necessary disciplinary actions.
9. Encouragement of Investigative Journalism
· The NUJ supports independent and investigative journalism that exposes corruption and holds power to account.
· It provides platforms and forums for journalists to publish in-depth, impactful stories.
10. Promotion of Journalists' Safety and Security
· Given the high-risk nature of journalism in Nigeria, especially in conflict zones and during elections, the NUJ campaigns for better safety measures and insurance coverage for journalists.
· It also issues safety guidelines and alerts during volatile periods.
2.1.9 MEDIA ETHICS AND NEWS GATHERING
Media ethics refer to the principles, rules, and values that guide journalists in the course of performing their duties. These ethical standards are crucial during news gathering, as they ensure that the process is conducted honestly, transparently, and respectfully.
1. Truthfulness and Accuracy
· Ethical news gathering requires that all information collected be verified for accuracy before publication.
· Journalists are expected to seek the truth and report it, avoiding exaggeration or distortion.
· Inaccurate reporting can mislead the public and damage reputations.
Example: Confirming sources through multiple channels before reporting on a political scandal.
2. Fairness and Impartiality
· Journalists must ensure that they represent all sides of a story, particularly when dealing with controversial issues.
· Ethical journalism avoids bias, favoritism, and prejudiced language during the news gathering process.
Example: Interviewing both the victim and the accused in a legal dispute for balanced reporting.
3. Respect for Privacy
· While the public has a right to know, individuals also have a right to privacy.
· Ethical journalists carefully consider when and how to report on private matters, especially during tragedies, scandals, or in the case of minors.
Example: Refraining from showing graphic images of victims or revealing personal details without consent.
4. Consent and Transparency
· Gaining information through deceit, impersonation, or coercion is considered unethical.
· Journalists are encouraged to disclose their identity and purpose during interviews and investigations, except in rare public-interest undercover work.
5. Avoidance of Harm
· News gathering must avoid causing undue harm or trauma, especially when dealing with vulnerable populations.
· Ethical journalists consider the potential consequences of their reporting on individuals and communities.
Example: Avoiding aggressive questioning of grieving family members at a crime scene.
6. Accountability
· Journalists must be willing to admit errors in news gathering and correct them promptly.
· Ethical media practice requires transparency in methodology, including acknowledging limitations or potential conflicts of interest.
7. Source Protection
· Protecting the identity of confidential sources is an essential ethical obligation, especially in sensitive or investigative reporting.
· Failure to uphold this can result in loss of trust and may endanger the source.

2.2 THEORETICAL FRAMEWORK
The theoretical framework for this study is grounded in two relevant theories that explain the importance and application of media ethics in journalism. These theories provide a foundation for understanding how ethical standards shape the processes of news gathering and dissemination among journalists in Nigeria.
2.2.1 SOCIAL RESPONSIBILITY THEORY
The Social Responsibility Theory, developed in the mid-20th century, emphasizes that the media has a duty to serve the public good by acting responsibly and ethically. This theory suggests that the freedom of the press must be accompanied by a commitment to social welfare, truthfulness, and accountability. It also recognizes the media's role as a watchdog, providing accurate and balanced information while avoiding harm to society.
In the Nigerian context, the Social Responsibility Theory is highly relevant due to the country’s diverse socio-political environment and the media's role in shaping public discourse. Journalists are expected to prioritize ethical reporting by avoiding sensationalism, verifying facts, and ensuring fairness in their coverage. This theory also underscores the need for media practitioners to resist external pressures from political or corporate interests that could compromise journalistic integrity.
By aligning with this theory, the study highlights the importance of ethical journalism in fostering transparency, accountability, and national development. It also provides a lens for evaluating how journalists in the NUJ Kwara Chapter navigate their ethical responsibilities in the face of challenges such as political interference and limited resources.
2.2.2 DEONTOLOGICAL ETHICS
Deontological ethics, rooted in the philosophy of Immanuel Kant, focuses on the principles and duties governing human actions rather than their outcomes. In journalism, this ethical framework emphasizes adherence to professional codes of conduct, such as truthfulness, independence, and minimizing harm, regardless of the potential consequences of a story.
For Nigerian journalists, deontological ethics provides a robust foundation for addressing ethical dilemmas in news gathering and dissemination. For example, when faced with the decision to publish sensitive information, journalists guided by deontological principles would consider whether their actions align with ethical standards, such as protecting privacy and avoiding harm, rather than prioritizing the potential public reaction or financial gains.
This theory is particularly significant in Nigeria, where journalists often encounter ethical challenges such as misinformation, pressure from influential figures, and resource constraints. By adhering to deontological ethics, journalists can maintain their integrity and credibility, even in difficult circumstances.
RELEVANCE OF THEORIES TO THE STUDY
Both the Social Responsibility Theory and Deontological Ethics provide a solid foundation for examining the ethical practices of journalists in Nigeria. The Social Responsibility Theory emphasizes the media's duty to society, while Deontological Ethics underscores the importance of adhering to professional principles. Together, these theories highlight the need for Nigerian journalists to uphold ethical standards in their work, ensuring that their reporting contributes to societal progress and public trust.
2.3 EMPIRICAL REVIEW
The empirical review focuses on previous studies and research findings that are relevant to the application of media ethics in news gathering and dissemination. By examining the work of scholars and researchers in this field, this section provides a comprehensive understanding of how media ethics influence journalistic practices, particularly within the Nigerian context.
2.3.1 STUDIES ON MEDIA ETHICS
Several studies have explored the role of media ethics in journalism, emphasizing its importance in fostering credibility, accountability, and public trust. For instance, Asemah (2011) examined media ethics and professionalism in Nigerian journalism, highlighting the challenges posed by political interference, sensationalism, and the lack of regulatory enforcement. The study concluded that adherence to ethical guidelines is crucial for maintaining journalistic integrity and trustworthiness.
Similarly, Okunna (2003) analyzed the ethical dilemmas faced by journalists in Nigeria, focusing on issues such as conflicts of interest, misinformation, and the commercialization of news. The findings revealed that while many journalists are aware of ethical standards, external pressures often hinder their ability to comply. This underscores the need for institutional support and continuous training to strengthen ethical practices.
2.3.2 STUDIES ON NEWS GATHERING PRACTICES
Research on news gathering practices has emphasized the ethical challenges journalists face in accessing and verifying information. Agbese (2007) explored how Nigerian journalists navigate the constraints of limited resources, political interference, and cultural sensitivities. The study found that while journalists employ innovative techniques to gather information, these challenges often compromise the accuracy and objectivity of their reports.
In another study, Oso and Pate (2012) investigated the role of investigative journalism in Nigeria, focusing on its contribution to accountability and transparency. The research highlighted that investigative journalists often face threats to their safety and are limited by financial constraints. Despite these challenges, the study emphasized the importance of ethical news gathering in promoting good governance and societal development.
2.3.3 STUDIES ON NEWS DISSEMINATION PRACTICES
Studies on news dissemination have examined the impact of ethics on the quality and credibility of news content. Obijiofor and Green (2001) studied the ethical implications of digital media in Nigerian journalism, noting that the speed of online news dissemination often leads to the spread of misinformation. The research recommended stricter adherence to ethical guidelines to mitigate the risks associated with digital reporting.
Furthermore, Akinfeleye (2008) evaluated the influence of sensationalism on news dissemination in Nigeria, finding that the pursuit of profit often overrides ethical considerations. The study called for greater enforcement of ethical standards to ensure that news dissemination prioritizes accuracy, fairness, and public interest.
2.3.4 GAPS IN THE LITERATURE
While existing studies provide valuable insights into media ethics and journalistic practices, several gaps remain. For example, limited research has been conducted on the specific role of professional bodies like the Nigerian Union of Journalists (NUJ) in promoting ethical practices among their members. Additionally, there is a need for more empirical studies focusing on the experiences of journalists in regional contexts, such as the NUJ Kwara Chapter.
RELEVANCE TO THE STUDY
This review highlights the challenges and opportunities associated with ethical journalism in Nigeria. By building on the findings of previous research, this study seeks to contribute to the ongoing discourse on media ethics by examining its application among journalists in the NUJ Kwara Chapter. The insights gained will help identify practical solutions for enhancing ethical compliance and improving journalistic practices in Nigeria.



CHAPTER THREE
RESEARCH METHODOLOGY
3.1 RESEARCH DESIGN
The study adopts a descriptive survey design. This design is appropriate for gathering detailed information about the opinions, experiences, and practices of journalists regarding the application of media ethics in their professional duties. It allows the researcher to analyze trends and patterns among journalists while maintaining an objective view of their ethical considerations.
3.2 POPULATION OF THE STUDY
The population of this study includes all registered members of the Nigerian Union of Journalists (NUJ), Kwara Chapter. These members are actively engaged in various media organizations, including print, broadcast, and digital platforms within Kwara State. The choice of this population is based on its relevance to the research objectives, as NUJ members are bound by professional ethical codes.
3.3 SAMPLE SIZE
The study will use a sample size of 100 respondents, representing journalists from different media outlets within the NUJ Kwara Chapter. This sample size is considered adequate for achieving reliable and generalizable results within the scope of this research.

3.4   SAMPLING TECHNIQUE
The study employs a stratified random sampling technique to ensure that the sample is representative of the different categories of journalists within the NUJ Kwara Chapter. These strata include:
· Print media journalists
· Broadcast media journalists
· Digital/online media journalists
Within each stratum, respondents are selected randomly to eliminate bias and provide equal representation.
3.5  METHOD OF DATA COLLECTION
The study utilizes primary and secondary data collection methods:
· Primary Data: Data will be collected using a structured questionnaire designed to capture respondents’ views on the application of media ethics in news gathering and dissemination. The questionnaire will consist of both closed-ended and open-ended questions to ensure a comprehensive understanding of respondents' experiences and perceptions.
· Secondary Data: Relevant literature, including books, journal articles, reports, and NUJ ethical codes, will be reviewed to complement the primary data and provide a theoretical background for the study.
3.6   VALIDITY AND RELIABILITY OF THE INSTRUMENT
To ensure the validity of the questionnaire, it will be reviewed by experts in media ethics and research methodology. A pilot test will also be conducted with a small group of journalists to refine the questions for clarity and relevance.
Reliability will be ensured through the use of the Cronbach’s Alpha method to measure the internal consistency of the questionnaire. A reliability coefficient of 0.7 or above will be considered acceptable.
3.7 METHOD OF DATA ANALYSIS
The data collected will be analyzed using descriptive and inferential statistics. Descriptive statistics such as frequencies, percentages, and means will be used to summarize respondents' demographic information and key variables. Inferential statistics, including chi-square tests, will be used to test the research hypotheses and determine the relationships between variables.
Data will be presented in the form of tables, charts, and graphs to facilitate clear interpretation. Qualitative responses from open-ended questions will be analyzed thematically to provide deeper insights into journalists’ perspectives on media ethics.





CHAPTER FOUR
DATA PRESENTATION, ANALYSIS, AND INTERPRETATION
4.0 INTRODUCTION
This chapter presents, analyzes, and interprets the data collected from 100 respondents         (journalists) who are members of the Nigeria Union of Journalists (NUJ), Kwara Chapter. The purpose of this analysis is to understand the level of awareness, application, and challenges surrounding media ethics in the processes of news gathering and dissemination. The data is presented in tables and figures to ensure clarity and comprehension.
4.1 Demographic Profile of Respondents
Table 4.1: Gender Distribution
Gender	Frequency	Percentage (%)
Male	65		65%
Female	35		35%
Total	100		100%



Table 4.2: Age Distribution
Age Group		Frequency	Percentage (%)
18–25 years	12		12%
26–35 years	45		45%
36–45 years	30		30%
46 and above	13		13%
Total		100		100%
Table 4.3: Years of Experience
Experience Level		Frequency	Percentage (%)
Less than 5 years		20		20%
5–10 years			40		40%
11–20 years		30		30%
Over 20 years		10		10%
Total			100		100%


Table 4.4: Educational Qualification
Qualification		Frequency	Percentage (%)
OND/NCE			10			10%
HND/Bachelor’s 		Degree	60		60%
Master’s Degree		25			25%
Others			5			5%
Total			100			100%
4.2 Analysis of Questionnaire Responses
Table 4.5: Awareness of Truth and Accuracy in News Gathering
Response		Frequency		Percentage (%)
Strongly Agree		60		60%
Agree			30		30%
Disagree			8		8%
Strongly Disagree		2		2%
Total			100		100%

Interpretation: A combined 90% of respondents agree that truth and accuracy are central to ethical journalism, indicating high awareness.
Table 4.6: Familiarity with NUJ Code of Ethics
Response		Frequency		Percentage (%)
Strongly Agree		50			50%
Agree			35			35%
Disagree			10			10%
Strongly Disagree		5			5%
Total			100			100%
Interpretation: 85% of respondents are familiar with the NUJ Code of Ethics, reflecting    a well-informed professional base.





Table 4.7: Influence of Media Ethics on News Gathering
Response			Frequency	Percentage (%)
Strongly Agree		55		55%
Agree			30		30%
Disagree			10		10%
Strongly Disagree		5		5%
Total			100		100%
Interpretation: A significant 85% acknowledge that ethics influence their news gathering practices, confirming the relevance of ethics in daily journalism.
Table 4.8: Prevalence of Brown Envelope Journalism
Response			Frequency	Percentage (%)
Strongly Agree		45		45%
Agree			40		40%
Disagree			10		10%
Strongly Disagree		5		5%
Total			100		100%
Interpretation: 85% agree that brown envelope journalism is prevalent, suggesting a serious ethical concern in the media industry.
Table 4.9: Ethical Training in Newsrooms
Response			Frequency	Percentage (%)
Strongly Agree		25		25%
Agree			40		40%
Disagree			25		25%
Strongly Disagree		10		10%
Total			100		100%
Interpretation: Only 65% of respondents receive ethical training, indicating a gap that  needs attention.
Table 4.10: Organizational Ethics Policy
Response			Frequency	Percentage (%)
Strongly Agree		20		20%
Agree			35		35%
Disagree			30		30%
Strongly Disagree		15		15%
Total			100		100%
Interpretation: Less than half of the organizations have a clearly enforced ethical policy, which may hinder ethical consistency.
Table 4.11: NUJ’s Role in Ethical Enforcement
Response		Frequency	Percentage (%)
Strongly Agree	30		30%
Agree		40		40%
Disagree		20		20%
Strongly Disagree	10		10%
Total		100		100%
Interpretation: A total of 70% believe NUJ plays a role in enforcing ethics, but a notable 30% remain skeptical.
4.3 Summary of Key Findings
	•	The majority of journalists are aware of and support media ethics in news 			gathering.
	•	Brown envelope journalism remains a prevalent ethical concern in Kwara 			State.
	•	NUJ’s role in enforcing ethical standards is acknowledged, though not seen 		as fully effective.
	•	There is a need for more structured and consistent ethical training across 			media houses.
	•	Only a portion of organizations have defined ethical policies, showing room 		for institutional reform
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CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.0 INTRODUCTION
This chapter summarizes the findings from the study on the application of media ethics in news gathering and dissemination, using the Nigeria Union of Journalists (NUJ) Kwara Chapter as a case study. It draws key conclusions from the data analysis and offers recommendations aimed at improving ethical standards in journalism practice in Nigeria. It also suggests areas for further research.
5.1 Summary of the Study
This research focused on investigating how ethical standards are applied in the journalistic processes of news gathering and dissemination among journalists in Kwara State. The study examined journalists’ awareness of media ethics, the challenges to ethical compliance, the role of NUJ in promoting professionalism, and the prevalence of unethical practices such as brown envelope journalism.
A structured questionnaire was administered to 100 journalists across various media platforms in Kwara State. Data collected were analyzed using descriptive statistics.
Key findings include:
	•	A high level of awareness and agreement among journalists on the 	importance of ethical principles such as truth, fairness, and objectivity in journalism.
	•	A significant number of journalists admitted that unethical practices, 		especially brown envelope journalism, are still prevalent.
	•	Many respondents acknowledged that their media organizations do not consistently provide ethical training or enforce ethical guidelines.
	•	The NUJ was recognized as playing a crucial role in advocating for ethical journalism, but its enforcement mechanisms were seen as relatively weak or inconsistent.
5.2 Conclusion
Based on the data analyzed, it is evident that while journalists in Kwara State have a strong theoretical understanding of media ethics, the practical application is often undermined by several factors. These include poor remuneration, lack of regular ethical training, weak enforcement of disciplinary measures, and institutional pressures to compromise journalistic standards for economic or political gain.
The role of NUJ remains relevant, but its current approach needs to be more proactive and consistent to effectively combat unethical behavior and elevate journalism standards across the state and the country at large.
5.3 Recommendations
In light of the findings, the following recommendations are proposed:
	1.	Strengthen Ethical Training and Workshops
Media organizations and NUJ should collaborate to provide regular, 		mandatory training on journalism ethics, especially for early-career 		journalists.
	2.	Reinforce NUJ’s Regulatory Role
The NUJ should establish and enforce stricter penalties for members who 	violate the code of ethics. Disciplinary boards should be more active and `	transparent.
	3.	Encourage Internal Ethical Policies
Media houses should adopt written ethical codes and ensure that editorial 	teams strictly adhere to them, with regular monitoring and reviews.
	4.	Improve Journalists’ Welfare
Poor salaries and job insecurity often lead to ethical compromise. Better 	remuneration packages and support systems for journalists can reduce the 	temptation for unethical practices.
	5.	Public Awareness Campaigns
There should be more public sensitization about ethical journalism so that 	audiences can hold the media accountable and demand integrity in news 	reporting.
	6.	Leverage Technology for Ethical Monitoring
Digital tools can be used to track the authenticity and fairness of stories, 	helping editors and media watchdogs ensure compliance with ethical norms.

5.4 Contribution to Knowledge
This study has contributed to a deeper understanding of how media ethics are perceived and applied in Kwara State. It highlights the gap between knowledge and practice, and the systemic issues that influence journalistic behavior. It also sheds light on the need for institutional reform within journalistic bodies such as NUJ.
5.5 Suggestions for Further Studies
Further research could explore:
	•	A comparative study between public and private media organizations 		on ethical compliance.
	•	The impact of social media on ethical journalism practices in Nigeria.
	•	Audience perception of media credibility in relation to journalistic ethics
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