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ABSTRACT
The purpose of this study was to appraise public relations activities in tertiary institutions, a case study of the kwara state polytechnic ilorin. The objective of this study is to appraise the public relations activities in building a good image for the kwara state polytechnic on the image of the institution and to examine the level of students, staff and management relations in the institution. To guide this study a review of Literature was done to expose the researcher to what has already been done to ensure a solid conclusion for the study. A structured questionnaires were developed and administered by the researcher to the respondents comprising the external public, staff and students of Kwara state polytechnic. Bowleys formula was used to determine the sample size for the staff and students while Topman's formula was used to determine the sample size for the external public. The data collected were from both primary and secondary sources and were duly analysed and presented in a manner in which they could be easily be understood and applied by whoever is interested in the work and its findings. Chi-square was used to test the hypotheses formulated. From the analysis the following findings emerged: (a) The organization did not define the role of the staff/ management.  Absolute dissatisfaction with salaries/ wages administration for lecturers and other staff. (b) Public relations practice of Kwara state polytechnic has led to industrial harmony, this is evidenced by the fact that there has not been major strikes for a long time. Public relation practice of Kwara state polytechnic impacts positively on customers patronage of the Institution. Based on the above findings, the researcher made the following recommendations that: (a) Kwara state polytechnic public relations department should be well funded, this will enable them to acquire more sophisticated equipment like computers, television, radio, public address system, printing machine, photocopying machine and so on for improving their public relations activities. (b) Public relation as a management philosophy should be understood to include all efforts towards achieving organizational goals and objectives as a means of ensuring that all the departments of other organizations are made to understand that their actions are what other publics will use in rating the organization. (c) Whatever policies or rules the institution has regarding promotion, discipline, dismissal and transfer should be followed strictly and accordingly to avoid lapses. The institution should seek to operate in time or provide better motivational facilities than other similar Institutions.  It is the researcher’s belief that public relations is a potent tool for marketing of goods and services.  Kwara state polytechnic must embrace it for the satisfaction of its numerous public. Having tabled the above findings and recommendations, the researcher therefore concludes that the onus is on the management to implement the recommendations to ensure continued satisfaction of its various publics.
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CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND OF THE STUDY
Radio is one of the most accessible and widely used forms of mass communication in Nigeria, especially in rural and semi-urban areas like Ilorin metropolis. Its affordability, coupled with the ability to broadcast in local languages, makes it an ideal medium for reaching a broad audience, including illiterate and semi-literate populations. Unlike other forms of media, radio does not require literacy skills to understand the message, making it an effective tool for promoting health education. In the case of family planning, radio programs serve as platforms for disseminating information about contraceptive options, their benefits, and how they can be accessed. These programs are often designed to address common misconceptions and cultural barriers that prevent married women from seeking family planning services. According to Olaniyan and Bello (2022), radio programs have proven successful in increasing awareness and acceptance of family planning methods in Kwara State, where Ilorin is located.
Family planning plays a critical role in improving the overall health of families and society. It allows couples to decide the number of children they want to have and the spacing between them, which leads to better maternal and child health outcomes. Family planning is not only beneficial to women’s health but also to the broader social and economic development of communities. It helps reduce maternal mortality rates, prevent unintended pregnancies, and promote economic stability by enabling women to pursue education and careers. In Ilorin metropolis, however, the uptake of family planning methods among married women is relatively low due to various factors, including socio-cultural barriers, misinformation, and limited access to healthcare services. One effective tool for addressing these challenges is mass media, particularly radio, which has a wide reach and can influence attitudes and behaviors. Studies have shown that media campaigns significantly impact public health outcomes by providing accurate information, debunking myths, and promoting positive behavioral changes (Adebayo et al., 2023).
The impact of radio on family planning awareness is particularly significant in areas where traditional methods of communication, such as word of mouth, might not suffice to reach a larger audience. Radio stations in Ilorin metropolis often collaborate with government health agencies, non-governmental organizations, and other stakeholders to air programs focusing on reproductive health. These programs feature discussions with experts, testimonies from women who have benefited from family planning, and interactive segments where listeners can ask questions and receive advice. A study by Adebayo et al. (2023) found that radio-based health campaigns significantly improved knowledge of contraceptive methods, leading to an increase in family planning uptake in similar contexts.
In Ilorin, cultural and religious factors often shape attitudes toward family planning. Some segments of the population may view the use of contraceptives as morally or religiously unacceptable, while others may believe family planning is a form of population control or a threat to traditional family structures. Such views are deeply rooted in cultural and religious beliefs, making them difficult to change. This is where radio programs become invaluable, as they challenge these beliefs by providing factual, culturally sensitive information in a non-threatening way. For example, many radio programs include religious leaders, local influencers, and health experts who speak to the compatibility of family planning with religious teachings. According to Adeyemi and Yusuf (2023), involving community leaders in radio programs increases credibility and acceptance of family planning messages.
Radio stations in Ilorin are also able to reach large numbers of married women who may not have access to other sources of health information. Many women, especially in rural areas, have limited access to healthcare facilities and may not afford the cost of visiting a clinic for family planning advice. Radio offers a free and easily accessible alternative. Programs that provide information about where to access family planning services, the types of contraceptive methods available, and how to obtain them are invaluable for women who might otherwise be unaware of these resources. Studies have shown that radio programs that include practical advice on accessing services can improve the utilization of family planning methods in underserved areas (Ogunleye & Akinola, 2024).
Despite the potential of radio to promote family planning, several challenges hinder its full effectiveness in Ilorin metropolis. One major challenge is the inconsistency of family planning programming on radio. Often, these programs are not aired regularly, and when they are, they may lack the necessary follow-up to reinforce the messages conveyed. Furthermore, funding for public health campaigns, including family planning programs, is often limited. Without sustained financial support, many radio stations struggle to maintain long-term health education initiatives. According to Adeyemi and Yusuf (2023), intermittent programming can lead to a lack of continuity in the message, reducing its impact on listeners.
Another challenge is the resistance to family planning messages from some community members. In many cases, promoting family planning through radio encounters resistance from individuals or groups who view contraceptive use as unacceptable. Such opposition can stem from deeply held cultural or religious beliefs, which may view family planning as a threat to traditional gender roles or religious values. Radio stations in Ilorin need to address these concerns by framing family planning as a way to improve families' and communities' well-being rather than as an external or foreign concept. Effective messaging should emphasize that family planning can help women achieve better health outcomes, care for their children, and contribute positively to society. Adebayo et al. (2023) suggest addressing these concerns requires a long-term commitment to culturally sensitive, community-centered education.
The role of radio in promoting family planning in Ilorin is not limited to awareness campaigns; it also involves advocacy for policy changes supporting reproductive health. Radio programs engage the public in discussions about family planning's importance and the need for improved access to contraceptive services. For instance, radio discussions highlighting gaps in family planning services or the challenges women face in accessing these services can generate public support for policy reforms. Radio stations, in collaboration with health advocacy organizations, can call for better funding for reproductive health services and the implementation of policies that ensure equitable access to family planning resources. This can help shape public opinion and influence policymakers to take action on reproductive health issues (Ogunleye & Akinola, 2024).
Effective family planning programs on radio must also consider the role of men in reproductive health. While the focus is often on women, men play an important role in family planning decisions and contraceptive use. Radio programs that include discussions on male involvement in family planning help break down gender barriers and encourage couples to make joint decisions about their reproductive health. Programs promoting gender equality and emphasizing shared responsibility for family planning are essential tools for changing attitudes and behaviors. As noted by Olaniyan and Bello (2022), involving men in family planning discussions increases the overall success of family planning programs.
Another key factor in the success of radio programs promoting family planning is audience engagement. Interactive radio programs, where listeners can call in, ask questions, and share their experiences, provide an opportunity for greater community involvement. These programs create a platform for people to voice their concerns, share challenges, and seek advice on family planning issues. This level of engagement helps to build trust between the audience and the radio station, making the information more relatable and applicable to their lives. According to Ogunleye and Akinola (2024), incorporating listener feedback into radio programs enhances the effectiveness of the messages and increases their relevance to the target audience.
Radio has the potential to be a powerful tool for promoting family planning among married women in Ilorin metropolis. However, to maximize its impact, sustained and consistent programming, culturally sensitive messages, and a collaborative approach involving health professionals, community leaders, and local radio stations are needed. Addressing the challenges of funding, cultural resistance, and inconsistent programming is crucial to ensuring that family planning messages reach a wider audience and lead to real behavioral changes. The combination of awareness campaigns, audience engagement, and advocacy for policy change can improve reproductive health outcomes and contribute to the overall well-being of families in Ilorin. (Adebayo et al., 2023).
1.2 STATEMENT OF THE PROBLEM
Despite the proven benefits of family planning in improving maternal and child health, reducing poverty, and promoting socio-economic development, the uptake of family planning methods among married women in Ilorin metropolis remains low. Several factors contribute to this challenge, including cultural and religious beliefs, myths and misconceptions about contraceptives, inadequate access to family planning services, and a lack of awareness about available options. These barriers result in high rates of unintended pregnancies, maternal mortality, and poor health outcomes for women and their families.
Traditional methods of communication, such as community meetings or healthcare provider consultations, are often insufficient to address these challenges due to their limited reach and accessibility. Many women, especially in rural and underserved areas of Ilorin metropolis, lack the resources or opportunities to access reliable information about family planning. Consequently, the absence of accurate and culturally appropriate information perpetuates misinformation and deepens resistance to contraceptive use.
Radio, as a widely accessible and affordable medium of communication, offers a potential solution to this problem. However, despite its reach, there has been limited research and evaluation on the effectiveness of radio programs in promoting family planning among married women in Ilorin metropolis. Additionally, challenges such as inconsistent programming, inadequate funding, and cultural resistance undermine the potential of radio as a tool for behavior change.
This study seeks to address these gaps by exploring how radio can be effectively utilized to promote family planning among married women in Ilorin metropolis. It will examine the barriers to family planning uptake, assess the role of radio in providing information and influencing attitudes, and identify strategies for overcoming the challenges limiting the impact of radio campaigns. The findings aim to contribute to improving reproductive health outcomes and supporting women and families in making informed decisions about their reproductive health.
1.3 RESEARCH OBJECTIVES
The objectives of this study are as follows:
1. To examine the level of awareness and knowledge of family planning methods among married women in Ilorin metropolis.
2. To evaluate the role of radio programs in promoting family planning among married women in Ilorin metropolis.
3. To identify the cultural, religious, and socio-economic factors affecting the acceptance and adoption of family planning methods.
4. To assess the effectiveness of radio as a medium for disseminating family planning information compared to other methods.
1.4 RESEARCH QUESTIONS
1. What is the level of awareness and knowledge of family planning methods among married women in Ilorin metropolis?
2. How do radio programs contribute to promoting family planning among married women in Ilorin metropolis?
3. What cultural, religious, and socio-economic factors influence the acceptance and adoption of family planning methods?
4. How effective is radio compared to other communication channels in disseminating family planning information?
1.5 SIGNIFICANCE OF THE STUDY
This study is significant as it seeks to address the critical issue of low family planning uptake among married women in Ilorin metropolis by exploring the potential of radio as an effective medium for promoting family planning. The findings will contribute to the existing body of knowledge on reproductive health communication, especially in resource-constrained settings where access to healthcare services is limited.
First, the study will provide insights into the level of awareness and knowledge about family planning among married women, highlighting gaps that need to be addressed. This information will be valuable to health professionals, policymakers, and stakeholders in designing targeted interventions to improve family planning education and services.
Second, the research will evaluate the role of radio in disseminating information, influencing attitudes, and promoting behavior change regarding family planning. By assessing the effectiveness of radio campaigns, the study will offer practical recommendations for maximizing the reach and impact of radio as a communication tool.
Furthermore, the study will identify cultural, religious, and socio-economic barriers that hinder the acceptance and adoption of family planning. Understanding these factors is crucial for developing culturally sensitive and community-driven strategies to address resistance and misconceptions about contraceptive use.
The study's findings will also benefit radio stations by providing guidance on how to structure and deliver family planning programs effectively. It will highlight best practices for engaging audiences and overcoming challenges such as inconsistent programming and funding constraints.
Ultimately, this study aims to support public health initiatives by offering actionable solutions to improve family planning uptake, thereby reducing unintended pregnancies, improving maternal and child health, and contributing to the socio-economic development of families and communities in Ilorin metropolis.
1.6 SCOPE OF THE STUDY
The study focuses on the role of radio in promoting family planning among married women in Ilorin metropolis, Kwara State, Nigeria. It specifically examines how radio programs influence awareness, attitudes, and the adoption of family planning methods. The study will cover the types of family planning information disseminated through radio, the level of audience engagement, and the effectiveness of radio as a medium for behavior change.
The target population for this study comprises married women of reproductive age (15-49 years) residing in Ilorin metropolis. This group is selected because they represent the primary beneficiaries of family planning programs and are key decision-makers in reproductive health matters. The study also includes insights from radio stations, healthcare providers, and community leaders involved in family planning advocacy.
Geographically, the study is limited to Ilorin metropolis due to its socio-cultural diversity and the availability of multiple radio stations that cater to both urban and semi-urban populations. The timeframe for the study covers recent and ongoing family planning campaigns aired within the last five years to provide a contemporary perspective.
By narrowing its focus to radio's impact in Ilorin metropolis, the study aims to provide actionable insights that can be adapted to similar settings, ensuring the findings are both specific and broadly applicable.

1.7 DEFINITION OF KEY TERMS
1. Family Planning: The practice of controlling the number and spacing of children in a family through the use of contraceptive methods and other reproductive health services.
2. Radio: A medium of mass communication that uses electromagnetic waves to transmit audio content, often employed for disseminating information and promoting awareness in communities.
3. Married Women: Women who are legally or culturally recognized as being in a marital relationship, particularly those within the reproductive age range of 15-49 years.
4. Ilorin Metropolis: The urban and semi-urban areas within Ilorin, the capital of Kwara State, Nigeria, known for its socio-cultural diversity.

CHAPTER TWO
LITERATURE REVIEW
2.1 CONCEPTUAL REVIEW 
2.1.1 CONCEPT OF RADIO
Radio is one of the most significant tools for mass communication, delivering audio messages to large and diverse audiences through electromagnetic waves. As one of the earliest mass media technologies, radio continues to play a crucial role in disseminating information, educating the public, and providing entertainment. Its ability to transcend physical and socioeconomic barriers makes it a powerful medium for reaching people in both urban and rural areas. According to Osei et al. (2022), radio remains a trusted source of information due to its accessibility and affordability, particularly in developing countries.
Operating on frequencies such as Amplitude Modulation (AM) and Frequency Modulation (FM), radio delivers content in real-time, making it an invaluable medium for news, public announcements, and emergency alerts. Unlike other media forms, radio is affordable and portable, allowing listeners to stay informed wherever they are. Adedeji and Musa (2023) highlight the relevance of radio in addressing communication gaps, particularly in areas with limited access to other forms of media.
Radio’s reach is further amplified by its ability to broadcast in multiple languages and dialects, enabling it to connect with diverse populations. Local radio stations, in particular, play a critical role in addressing the specific needs and concerns of their communities. These stations provide a platform for local voices, ensuring that content is culturally relevant and resonant. As noted by Adeyemi and Olayinka (2021), localized radio programs foster trust and promote effective communication in rural and semi-urban areas.
As a medium for social change, radio has been instrumental in influencing public attitudes and behaviors on various issues. From promoting education and health awareness to encouraging political participation, radio has proven to be a catalyst for community empowerment. For instance, educational programs on radio have been used to improve literacy rates and provide remote learning opportunities, particularly in regions with limited access to formal education.
In the realm of health communication, radio has shown remarkable success in promoting positive behavioral change. Campaigns on maternal health, disease prevention, and family planning have effectively leveraged radio’s extensive reach to educate and engage listeners. According to Balogun et al. (2021), radio programs tailored to health education have been pivotal in dispelling myths and misconceptions, thereby enabling communities to make informed decisions about their well-being.
The role of radio in promoting family planning among married women is particularly noteworthy. Family planning is a critical component of public health, aimed at improving maternal and child health, reducing poverty, and empowering women. In many developing countries, cultural and religious barriers often hinder open discussions about family planning. Radio, with its ability to deliver messages in a non-intrusive and culturally sensitive manner, provides an effective platform for addressing these challenges.
Through well-structured programs, radio can educate married women about the benefits of family planning, the various contraceptive methods available, and how to access them. For example, drama and storytelling formats on radio have been used to illustrate the positive impacts of family planning on family health and financial stability. Such programs not only inform but also inspire listeners to adopt healthier practices.
Furthermore, radio programs often include interactive segments, such as call-ins or live discussions, where listeners can ask questions and share their experiences. This fosters a sense of community and encourages open dialogue on topics that are often considered taboo. According to Ahmed and Yusuf (2020), interactive radio programs have significantly improved the uptake of contraceptive methods in regions where traditional beliefs previously discouraged their use.
Radio's ability to reach remote and marginalized populations further enhances its effectiveness in promoting family planning. In areas with limited access to healthcare facilities, radio serves as a critical link between healthcare providers and the community. By broadcasting information on clinic locations, free services, and available resources, radio ensures that even the most isolated individuals can access family planning support.
Moreover, the use of local languages and culturally appropriate messaging ensures that radio programs resonate with their target audience. For example, incorporating proverbs, folk songs, and local idioms into family planning messages makes them more relatable and memorable. As stated by Eze and Onwuegbu (2023), culturally tailored radio programs are more likely to be accepted and acted upon by listeners.
Despite its many advantages, radio as a medium for promoting family planning faces certain challenges. One significant challenge is the potential for resistance from conservative groups who may view family planning messages as contrary to their cultural or religious beliefs. To address this, radio programs must involve community leaders and influencers in their campaigns, ensuring that messages are aligned with local values and traditions.
Another challenge is the issue of misinformation. Without proper regulation, radio can inadvertently spread inaccurate or misleading information. This underscores the need for collaboration between broadcasters, healthcare professionals, and policymakers to ensure that all content is accurate and evidence-based.
In recent years, advancements in technology have further enhanced the impact of radio. Digital platforms and mobile applications now allow listeners to access radio programs on-demand, expanding the reach and accessibility of family planning messages. This integration of traditional radio with digital technology has been instrumental in reaching younger audiences and urban populations, as noted by Suleiman and Adeyinka (2024).
Radio continues to adapt to societal and technological changes, ensuring its relevance as a communication tool. Its unique ability to reach and engage diverse audiences makes it indispensable for addressing public health challenges, including family planning. By leveraging its strengths and addressing its limitations, radio can remain a vital force for social development and community empowerment.

2.1.2 CONCEPT OF FAMILY PLANNING
Family planning refers to the voluntary and informed decisions made by individuals or couples regarding the number, timing, and spacing of their children. It encompasses the use of various contraceptive methods and other fertility control techniques to achieve desired reproductive goals. According to the World Health Organization (WHO, 2021), family planning is a fundamental aspect of reproductive health, enabling individuals to exercise their reproductive rights and improve overall health and well-being.
The concept of family planning extends beyond birth control; it also includes education, counseling, and access to healthcare services to help individuals make informed choices about reproduction. It aims to reduce unintended pregnancies, improve maternal and child health, and promote gender equality. As noted by Adeleke and Obiora (2022), family planning empowers women by giving them control over their reproductive lives, which can lead to greater participation in education, employment, and community development.
Family planning is an essential public health intervention, particularly in developing countries where high fertility rates and limited access to healthcare services contribute to maternal and child mortality. According to UNFPA (2020), approximately 214 million women in low- and middle-income countries who want to avoid pregnancy do not use modern contraceptive methods due to various barriers, including cultural, financial, and logistical challenges.
Modern contraceptive methods include hormonal options like birth control pills, implants, and injections; barrier methods such as condoms and diaphragms; intrauterine devices (IUDs); and permanent methods like sterilization. Natural family planning methods, such as the rhythm method and withdrawal, are also used by some individuals. The choice of method often depends on personal preferences, cultural beliefs, health considerations, and access to resources.
One of the primary benefits of family planning is its ability to improve maternal and child health outcomes. Spacing pregnancies allows women to recover physically and emotionally, reducing the risk of complications during subsequent pregnancies. Children born with adequate spacing are also more likely to receive proper care and nutrition, which contributes to better health and development outcomes. According to Afolabi et al. (2023), well-implemented family planning programs have been associated with significant reductions in maternal and infant mortality rates.
In addition to health benefits, family planning has economic and social advantages. Smaller, well-planned families are better able to allocate resources such as food, education, and healthcare, improving the overall quality of life. On a macroeconomic level, lower fertility rates can contribute to economic growth by reducing dependency ratios and creating opportunities for investment in human capital development.
Culturally and socially, family planning programs often face challenges due to misconceptions, religious beliefs, and societal norms. In many communities, discussing contraceptives is considered taboo, and women may lack the autonomy to make decisions about their reproductive health. To address these challenges, culturally sensitive approaches that involve community leaders, religious figures, and men in the conversation about family planning are essential. As highlighted by Eze and Amaka (2021), involving all stakeholders ensures better acceptance and sustainability of family planning initiatives.
Education plays a critical role in the success of family planning programs. Awareness campaigns and counseling services provide individuals with accurate information about contraceptive methods, their benefits, and potential side effects. Radio, television, and digital platforms have been widely used to promote family planning education, particularly in rural and underserved areas where access to healthcare services is limited.
Globally, governments and organizations have recognized the importance of family planning as a key component of sustainable development. The United Nations’ Sustainable Development Goals (SDGs) explicitly address the need for universal access to reproductive healthcare, including family planning services. Goal 3, which focuses on good health and well-being, and Goal 5, which emphasizes gender equality, both highlight the significance of family planning in achieving broader development objectives (UN, 2022).
Despite progress, significant gaps remain in the provision of family planning services. Barriers such as lack of funding, insufficient healthcare infrastructure, and limited supply chains hinder access to contraceptives. Innovative solutions, such as mobile clinics and telehealth services, have been developed to overcome these challenges and extend services to remote areas.
Family planning is not only a health issue but also a human rights issue. It empowers individuals to make choices about their bodies and their futures, promoting autonomy and self-determination. According to Yusuf and Ibrahim (2024), ensuring access to family planning services is a critical step toward achieving reproductive justice and reducing inequalities.
Family planning is a multifaceted concept that goes beyond fertility control to encompass education, health, economic development, and human rights. By addressing cultural, logistical, and systemic barriers, family planning programs can empower individuals, improve health outcomes, and contribute to sustainable development. Continued investment in family planning is essential for building healthier, more equitable societies.
2.1.3 HISTORY OF RADIO
The history of radio dates back to the late 19th century, when scientists and inventors began experimenting with wireless communication. Radio technology evolved from the groundbreaking discoveries in electromagnetism by scientists like James Clerk Maxwell and Heinrich Hertz. Maxwell’s theoretical work in 1864 predicted the existence of electromagnetic waves, and Hertz’s experiments in the 1880s demonstrated their reality, laying the scientific foundation for wireless communication (Bose & Adebayo, 2022).
In 1895, Italian inventor Guglielmo Marconi successfully sent and received wireless signals over a distance of 1.5 miles. This achievement marked the birth of modern radio technology. By 1901, Marconi made history by transmitting the first transatlantic wireless message, proving that radio waves could travel great distances. Marconi’s work earned him the Nobel Prize in Physics in 1909, and he is often regarded as the “father of radio” (Khan & Smith, 2021).
The early 20th century saw significant advancements in radio technology, driven by inventors like Nikola Tesla and Reginald Fessenden. Tesla contributed to the development of wireless transmission through his inventions and patents, while Fessenden achieved the first voice transmission via radio in 1906. This transmission, which included a Christmas Eve broadcast of music and speech, demonstrated the potential of radio for entertainment and communication (Ogunleye, 2023).
During World War I, radio became a crucial tool for military communication, as it allowed real-time transmission of messages across battlefields and oceans. The war accelerated technological advancements, leading to more efficient and portable radio equipment. After the war, radio technology transitioned from military to civilian use, marking the beginning of commercial broadcasting (Adeyemi & Johnson, 2021).
The 1920s are often referred to as the “Golden Age of Radio,” as this period saw the establishment of the first radio stations and networks. In 1920, KDKA in Pittsburgh, Pennsylvania, became the world’s first licensed radio station, broadcasting the U.S. presidential election results. The success of KDKA inspired the rapid growth of radio stations worldwide, and by the mid-1920s, millions of households owned radio receivers (UNESCO, 2022).
Commercial radio flourished during the 1930s and 1940s, becoming a dominant medium for news, entertainment, and advertising. Programs such as music shows, dramas, comedies, and serialized stories captivated audiences, while radio news broadcasts brought real-time updates on significant events like World War II. Radio also played a pivotal role in uniting people and boosting morale during times of crisis (Eze & Obiora, 2023).
In the post-war era, the development of transistor radios in the 1950s revolutionized the industry by making radios smaller, cheaper, and more portable. This innovation allowed radio to reach a wider audience, including younger listeners. During this period, radio stations began specializing in specific formats, such as talk shows, pop music, and news, catering to diverse audience preferences (Afolabi et al., 2023).
The advent of television in the mid-20th century posed a significant challenge to radio, as many advertisers and audiences shifted to the new medium. However, radio adapted by focusing on niche markets and local content, which helped it maintain its relevance. FM radio, introduced in the 1940s, gained popularity in the 1960s and 1970s due to its superior sound quality, particularly for music broadcasting (Oladele, 2021).
The late 20th century saw further innovations in radio broadcasting with the introduction of satellite and digital radio. Satellite radio services like SiriusXM offered commercial-free programming and access to specialized content, while digital radio provided clearer sound quality and additional channels. These advancements expanded radio’s reach and appeal in a highly competitive media landscape (UN, 2023).
In the 21st century, radio has embraced the digital revolution by integrating with the internet. Online streaming platforms and podcasting have allowed radio to reach global audiences, breaking geographical barriers. Internet radio stations offer on-demand content, enabling listeners to access programs at their convenience. Additionally, mobile apps and smart devices have made radio more accessible than ever before (Adedeji & Musa, 2024).
Today, radio remains a vital medium for communication, particularly in developing countries where internet penetration is low. It continues to serve as a tool for education, public health campaigns, and community engagement. For example, radio programs addressing issues like family planning, health awareness, and disaster preparedness have proven highly effective in reaching underserved populations (Osei et al., 2022).
Despite competition from other media platforms, radio’s ability to adapt to changing technologies and audience needs has ensured its continued relevance. From its humble beginnings as a scientific experiment to its current status as a global communication medium, radio has profoundly shaped how people connect, learn, and entertain themselves.
2.1.4 RADIO AS A MEANS OF COMMUNICATION
Radio is one of the most powerful and effective means of communication, capable of reaching diverse audiences across geographical, social, and economic divides. Since its inception, radio has played a significant role in disseminating information, educating the public, entertaining listeners, and fostering social cohesion. It is particularly valued for its ability to deliver messages in real-time and reach people in remote or underserved areas (Adeleke & Johnson, 2021).
One of the primary advantages of radio as a communication tool is its accessibility. Unlike other forms of media that require literacy or internet connectivity, radio relies on auditory communication, making it an inclusive medium for people of all ages and educational backgrounds. Additionally, radio devices are affordable and portable, allowing listeners to tune in wherever they are (Olatunde & Eze, 2023).
Radio serves as a vital source of information during emergencies and disasters. It provides timely updates, warnings, and instructions to affected populations, often saving lives. For instance, community radio stations are frequently used to broadcast information on natural disasters, such as floods or earthquakes, and public health crises, such as disease outbreaks. In regions with limited infrastructure, radio is often the only reliable means of communication (UNESCO, 2022).
In the realm of education, radio has been instrumental in delivering learning content to students, especially in rural and underserved areas. Educational radio programs have been used to teach various subjects, from basic literacy and numeracy to specialized vocational skills. For example, during the COVID-19 pandemic, radio played a crucial role in ensuring continued education when schools were closed (Afolabi & Musa, 2022).
Radio is also an effective tool for promoting social change and development. Governments and non-governmental organizations (NGOs) use radio to disseminate information about health, agriculture, and other developmental issues. Campaigns on topics such as family planning, HIV/AIDS prevention, and environmental conservation are often broadcast via radio, leveraging its wide reach to influence behavior and attitudes (Ogunleye & Ibrahim, 2023).
One of the unique features of radio is its ability to engage and connect with its audience. Interactive programs, such as talk shows and phone-in segments, allow listeners to participate in discussions, ask questions, and share opinions. This two-way communication fosters a sense of community and gives people a platform to voice their concerns and aspirations (Eze & Amaka, 2024).
Culturally, radio has played a significant role in preserving and promoting local traditions and languages. Community radio stations often broadcast programs in local dialects, featuring traditional music, folklore, and cultural discussions. This helps to strengthen cultural identity and bridge generational gaps, especially in multicultural societies (UNDP, 2023).
In the political sphere, radio has been used as a medium for advocacy and awareness. It enables citizens to stay informed about governance issues, election processes, and public policies. Political debates and commentaries broadcast on radio provide a platform for diverse viewpoints, enhancing democratic participation and accountability (Osei & Dankwa, 2023).
Radio’s impact on entertainment cannot be overstated. It provides a variety of content, including music, drama, comedy, and sports commentary, catering to diverse tastes and preferences. Radio programs often serve as a source of relaxation and enjoyment for listeners, making it an integral part of daily life (Adebayo, 2021).
With advancements in technology, radio has evolved to adapt to the digital era. Internet radio and podcasts have expanded the scope of traditional radio, allowing listeners to access content on demand and across borders. Digital platforms have also made radio more interactive, integrating features such as live chats and social media engagement (Adedeji, 2024).
In rural areas, where other forms of media may be scarce, radio remains a lifeline for communication. It connects isolated communities to the outside world, providing them with information and entertainment that would otherwise be inaccessible. This makes radio a crucial tool for bridging the urban-rural divide (Olatunji, 2023).
In developing countries, radio continues to play a pivotal role in economic and social empowerment. It promotes small-scale businesses through affordable advertisements, supports local talent by airing their music or performances, and facilitates agricultural extension programs to educate farmers about modern techniques (Adeyemi et al., 2023).
Despite the growth of television and digital media, radio’s simplicity, affordability, and reach have ensured its continued relevance. It remains an indispensable medium for communication, especially in areas where other technologies have not fully penetrated. As highlighted by the World Bank (2024), radio’s potential for driving social and economic progress should not be underestimated.
In conclusion, radio has proven to be a versatile and enduring means of communication. Its ability to inform, educate, and entertain has made it a cornerstone of modern society. By bridging gaps in communication, fostering community engagement, and promoting development, radio continues to demonstrate its value in an ever-changing media landscape.
2.1.5 ROLE OF RADIO IN HEALTH COMMUNICATION
Radio has proven to be an invaluable tool in health communication, especially in regions where access to healthcare information and resources is limited. Its ability to reach wide and diverse audiences, including those in remote or underserved areas, makes it one of the most effective means for promoting public health, raising awareness, and delivering health education. As a mass communication medium, radio provides real-time, accessible, and engaging content to listeners across different socio-economic backgrounds (Ogunleye & Ibrahim, 2023).
One of the primary roles of radio in health communication is its ability to disseminate public health information quickly and effectively. Radio can be used to broadcast urgent health updates, disease outbreaks, vaccination campaigns, and preventive measures in real-time. For example, during the Ebola outbreak in West Africa, radio served as an essential platform for broadcasting information about how the virus spreads, symptoms to watch for, and preventive steps (Adeyemi & Johnson, 2021). Similarly, during the COVID-19 pandemic, radio stations worldwide played a critical role in delivering accurate information regarding the virus, safety measures, and vaccine availability (Olatunde & Eze, 2023).
Radio also helps in promoting health behavior change through educational programs. Health experts, doctors, and public health officials use radio programs to discuss topics such as nutrition, family planning, sanitation, and mental health. These programs often include phone-ins, community discussions, and expert interviews, which provide an interactive platform for listeners to ask questions, share experiences, and learn about healthy practices (Osei & Dankwa, 2023). Through continuous health education, radio influences the attitudes and behaviors of listeners, leading to healthier lifestyles and practices.
Furthermore, radio plays a significant role in raising awareness about specific diseases and health issues that may otherwise be neglected. For instance, radio has been instrumental in raising awareness about HIV/AIDS, malaria, maternal health, and non-communicable diseases. Programs designed to increase awareness and reduce stigma surrounding these issues can have a far-reaching impact, especially in rural communities where traditional taboos or misinformation may hinder open discussion (Adeleke & Johnson, 2021).
In addition to general health education, radio stations often partner with non-governmental organizations (NGOs) and health ministries to promote public health campaigns. These campaigns, whether they are about vaccination drives, promoting hand hygiene, or encouraging family planning, benefit from radio’s wide audience base and its capacity to broadcast consistent messages across various regions. By leveraging the power of storytelling and dramatization, radio can make health campaigns more relatable and engaging, ensuring that critical health messages reach the intended population (UNESCO, 2022).
Radio’s role in health communication also extends to its ability to influence policy and public opinion. Radio programs, especially talk shows and public service announcements, provide platforms for health professionals, activists, and policymakers to discuss pressing health issues and the solutions required. These discussions can influence public perception and encourage individuals to take action, such as participating in national health programs or adopting healthier lifestyle choices (Eze & Amaka, 2024).
In countries with low internet penetration, radio remains the most accessible medium for health communication. Radio stations in such areas often broadcast health programs in local languages and dialects, making health information available to people who may not speak the national language or have access to printed materials. This is especially important in rural areas, where radio can be the only reliable source of health information (Adedeji, 2024).
Additionally, radio can address sensitive health topics that may be difficult to discuss in face-to-face settings, such as sexual health, reproductive health, and mental health. By addressing these topics in a respectful and informative manner, radio helps break down barriers, reduce stigma, and encourage open dialogue, particularly among youth and marginalized communities (Ogunleye & Ibrahim, 2023).
Radio is also used to support health crises and emergencies by providing critical information during disasters and outbreaks. For example, during natural disasters, radio broadcasts provide vital information about relief efforts, healthcare services, and safety precautions. Similarly, in the case of epidemics, radio stations provide updates on the status of the outbreak, preventive measures, and the availability of healthcare services (Olatunji, 2023).
In the realm of maternal and child health, radio is a powerful tool for promoting safe practices during pregnancy and childbirth. Radio programs educate women about prenatal care, the importance of skilled birth attendants, postnatal care, and child nutrition. These programs are particularly impactful in regions where women may not have access to formal healthcare services or where cultural practices hinder seeking professional care (Afolabi & Musa, 2022).
Radio can also amplify the voices of healthcare workers and activists, giving them a platform to advocate for better healthcare policies and improved access to services. This function of radio empowers individuals and communities to demand better healthcare infrastructure, services, and policies that prioritize their needs (UNDP, 2023).
Through its ability to reach large and diverse audiences, radio contributes significantly to health literacy, helping people understand complex health issues and make informed decisions. By providing clear, accurate, and timely information, radio helps individuals take charge of their health and well-being, thus improving overall public health outcomes (Adeyemi et al., 2023).
In conclusion, radio remains one of the most effective and accessible mediums for health communication. Its reach, accessibility, and ability to engage listeners make it an indispensable tool in promoting health, raising awareness, and delivering vital health information to communities worldwide. Whether through educational programs, health campaigns, or emergency communications, radio continues to play a central role in shaping public health and improving health outcomes.
2.1.6 FORMS OF FAMILY PLANNING
Family planning refers to the practice of controlling the number and spacing of children through the use of various methods and techniques. These methods allow individuals and couples to make informed choices about reproduction, contributing to improved health, economic stability, and well-being. The various forms of family planning can be categorized into temporary and permanent methods, each having different advantages, disadvantages, and suitability based on the individual’s health, preferences, and reproductive goals. Below are the primary forms of family planning:
1. Contraceptive Pills (Oral Contraceptives): Oral contraceptive pills are one of the most widely used methods of family planning. They contain hormones that prevent ovulation (the release of an egg) and alter the lining of the uterus, making it difficult for sperm to reach an egg. Pills are taken daily and require strict adherence to the schedule for maximum effectiveness. They are popular for their convenience and reversibility. However, they may have side effects such as nausea, headaches, and changes in menstrual cycles (Osei & Dankwa, 2023).
2. Condoms (Male and Female): Condoms are barrier methods of contraception that physically prevent sperm from entering the uterus. They are one of the most accessible and widely used forms of contraception. Male condoms are worn over the penis during intercourse, while female condoms are inserted into the vagina. Besides preventing pregnancy, condoms also provide protection against sexually transmitted infections (STIs), including HIV. They are non-hormonal and have no lasting side effects (Adeleke & Johnson, 2021).
3. Intrauterine Devices (IUDs): IUDs are small T-shaped devices inserted into the uterus by a healthcare provider. They are highly effective in preventing pregnancy and can last for several years, making them a long-acting reversible contraceptive. There are two types of IUDs: copper IUDs, which release copper to prevent sperm from fertilizing an egg, and hormonal IUDs, which release progestin to thicken cervical mucus and prevent ovulation. IUDs are safe, convenient, and reversible, although they may cause discomfort or irregular bleeding in some users (Ogunleye & Ibrahim, 2023).
4. Injectable Contraceptives: Injectable contraceptives are hormone-based injections given every three months to prevent pregnancy. They work by suppressing ovulation, thickening cervical mucus, and thinning the uterine lining. Injections are convenient for those who do not want to take daily pills but need a more controlled and long-term form of contraception. However, they can cause side effects like weight gain, headaches, and changes in menstrual patterns (Adebayo, 2021).
5. Implants: Contraceptive implants are small rods or capsules placed under the skin of the upper arm by a healthcare provider. These implants release hormones that prevent ovulation and make the cervical mucus thicker, thus preventing sperm from reaching an egg. Implants can last between 3 and 5 years, providing long-term, reversible contraception. They are discreet, effective, and have fewer side effects compared to other hormonal methods (Olatunde & Eze, 2023).
6. Sterilization (Permanent Contraception): Sterilization is a permanent form of contraception that involves surgical procedures to permanently prevent pregnancy. In women, it is called tubal ligation, where the fallopian tubes are blocked or cut, preventing eggs from reaching the uterus. In men, sterilization is called a vasectomy, which involves cutting or blocking the vas deferens to prevent sperm from entering the semen. Sterilization is a permanent solution and is typically considered when individuals are certain they do not want to have more children (Adeyemi & Johnson, 2021).
7. Fertility Awareness Methods (Natural Family Planning): Fertility awareness methods involve tracking a woman’s menstrual cycle to determine when she is most fertile and avoiding intercourse during that time. This method requires careful tracking of physical signs of fertility, such as body temperature, cervical mucus, and menstrual cycle patterns. While this method is natural and free, it requires commitment, regular cycles, and a high level of accuracy to be effective. It may be less reliable than other methods, especially for women with irregular cycles (Afolabi & Musa, 2022).
8. Emergency Contraception (Post-Coital Contraception): Emergency contraception refers to methods used to prevent pregnancy after unprotected sex or contraceptive failure. The most common form is the emergency contraceptive pill (morning-after pill), which can be taken within a few days after unprotected intercourse. It works by preventing ovulation, fertilization, or implantation. Emergency contraception is not intended for regular use but is a backup option in case of contraceptive failure or accidental unprotected sex (Olatunji, 2023).
9. Male Birth Control Pills (Research Ongoing): Though not widely available yet, male contraceptive pills are under research and development. These pills are designed to reduce sperm production or prevent sperm from fertilizing an egg. They offer a non-permanent contraceptive solution for men, and if successful, they could provide more family planning options for couples. Research into male birth control pills is ongoing, with some promising results (Eze & Amaka, 2024).
10. Vaginal Rings: The vaginal ring is a flexible ring inserted into the vagina, where it releases hormones that prevent ovulation and thicken cervical mucus. The ring is typically worn for three weeks at a time, followed by a one-week break. It is highly effective and convenient, but some users may experience side effects such as vaginal irritation or changes in menstrual cycles (Ogunleye & Ibrahim, 2023).

2.1.7 EFFECTS OF FAMILY PLANNING
Family planning refers to the practice of controlling the number and spacing of children through the use of contraceptive methods and informed reproductive decisions. Its effects are extensive, impacting individuals, families, communities, and societies positively. However, there are also challenges and concerns associated with its implementation. Below are the effects of family planning, categorized into positive and potential negative effects:
Positive Effects of Family Planning
1. Improved Maternal Health: Family planning reduces the risk of maternal mortality by allowing women to space pregnancies and avoid high-risk pregnancies. Studies show that closely spaced pregnancies increase the likelihood of complications such as preterm birth, low birth weight, and maternal deaths (WHO, 2021).
2. Reduction in Infant Mortality: Proper birth spacing ensures that mothers can adequately care for each child, thereby reducing infant mortality rates. Children born too close together often face higher health risks, including malnutrition and insufficient care (UNICEF, 2023).
3. Economic Empowerment: Family planning empowers families to allocate resources effectively, as fewer children mean reduced financial strain. Women who plan their families are more likely to pursue education and employment opportunities, which enhances economic stability (Adebayo & Musa, 2022).
4. Population Control: Family planning contributes to controlling population growth, particularly in overpopulated regions. This alleviates pressure on resources such as food, water, and healthcare, improving the overall quality of life (Population Reference Bureau, 2022).
5. Improved Quality of Life for Women: By giving women control over their reproductive choices, family planning enhances their physical, emotional, and mental well-being. It allows them to decide when they are ready to have children, reducing the stress and health complications associated with unintended pregnancies (Ogunleye & Ibrahim, 2023).
6. Promotion of Gender Equality: Access to family planning methods empowers women to participate equally in society, as it enables them to balance childbearing with education, career, and personal growth. This contributes to reducing gender inequality (UNFPA, 2022).
7. Reduction in Unsafe Abortions: Family planning reduces the incidence of unintended pregnancies, thereby lowering the rate of unsafe abortions and their associated complications, including infertility and death (WHO, 2021).
8. Strengthened Relationships: Couples who practice family planning often report better communication and stronger relationships. The ability to plan their family size and timing fosters mutual understanding and shared responsibility in parenting decisions (Adeleke & Johnson, 2023).
Potential Negative Effects of Family Planning
1. Side Effects of Contraceptives: Some family planning methods, especially hormonal contraceptives, can cause side effects such as weight gain, mood swings, headaches, and menstrual irregularities. These side effects may discourage continued use (Afolabi et al., 2023).
2. Cultural and Religious Opposition: In some communities, family planning is opposed due to cultural or religious beliefs that encourage large families or disapprove of contraception. Such opposition can hinder the acceptance and practice of family planning (Adeyemi, 2022).
3. Access and Affordability Issues: In low-income regions, the lack of access to affordable and reliable family planning services remains a challenge. This limits the effectiveness of family planning programs, particularly for marginalized groups (UNFPA, 2022).
4. Misinformation and Myths: Misinformation and myths about family planning methods, such as beliefs that contraceptives cause infertility or health issues, discourage their use. This is particularly common in regions with limited education and awareness campaigns (WHO, 2021).
5. Male Dominance in Decision-Making: In patriarchal societies, men often dominate reproductive decision-making, preventing women from accessing family planning services. This reduces the autonomy of women in managing their reproductive health (Ogunleye & Ibrahim, 2023).
6. Dependency on External Support: Many family planning programs in developing countries rely on international funding and support. This dependency can create challenges when funding is reduced or withdrawn, affecting the continuity of services (Population Reference Bureau, 2022).
2.1.8 FACTORS INFLUENCING FAMILY PLANNING
Family planning is a critical component of reproductive health that involves making informed decisions regarding the number and spacing of children. The decision to use or not use family planning methods is influenced by a wide range of factors, both personal and societal. These factors can either encourage or hinder the adoption of family planning practices and vary significantly based on cultural, economic, educational, and healthcare-related contexts. Below are the key factors influencing family planning:
1. Cultural and Religious Beliefs: Cultural norms and religious beliefs play a significant role in shaping attitudes toward family planning. In many societies, family size is closely linked to cultural identity, and larger families are often seen as desirable. Religious beliefs may also discourage the use of contraceptives, especially methods such as sterilization or abortion. For example, some religious groups may promote the idea that procreation is a divine mandate and oppose contraception (Olatunde & Eze, 2023). These beliefs can create resistance to family planning programs and limit their effectiveness.
2. Economic Factors: Economic considerations are one of the most influential factors affecting family planning decisions. Families with fewer financial resources may opt for larger families to increase the number of potential earners, especially in agricultural societies. On the other hand, couples in urban areas with better access to resources may choose smaller families to improve their standard of living. The cost of family planning methods, including contraceptives, healthcare visits, and associated services, also affects accessibility, particularly in low-income communities (Ogunleye & Ibrahim, 2023). Economic stability allows for better family planning choices and fewer concerns about the financial burdens of having multiple children.
3. Education and Awareness: Education is a key determinant of family planning adoption. Higher levels of education, especially among women, are linked to increased use of contraceptives and better understanding of reproductive health. Education equips individuals with the knowledge to make informed decisions about family planning methods and the benefits they bring, including improved health outcomes for both mothers and children. Lack of education or awareness about available family planning methods often leads to misconceptions and a reluctance to adopt contraception (Adebayo, 2021). Awareness campaigns, particularly through media channels like radio and television, can be effective in overcoming knowledge gaps.
4. Access to Healthcare Services: Access to healthcare services, including reproductive health clinics, is crucial for the effective use of family planning methods. Availability of trained health professionals who can provide counseling, guidance, and medical services is essential for ensuring that individuals and couples can make informed choices about contraception. In rural or underserved areas, the lack of healthcare infrastructure and health workers can limit access to family planning methods and contribute to lower adoption rates (Adeleke & Johnson, 2021). Improved healthcare access, including through mobile health services and community-based healthcare providers, can significantly increase family planning uptake.
5. Government Policies and Support: Government policies and programs play a pivotal role in promoting or hindering family planning. Governments can influence family planning behavior through policy frameworks, funding, and the provision of contraceptive services. For instance, countries that have integrated family planning into their public health policies and offer subsidized contraceptive services typically experience higher rates of family planning adoption (Afolabi & Musa, 2022). However, restrictive policies, such as those that limit access to certain contraceptive methods or provide insufficient education, can negatively affect family planning use.
6. Peer Influence and Social Networks: Peer influence and social networks have a strong impact on family planning decisions. People are often influenced by the attitudes and behaviors of their peers, including family members, friends, and colleagues. In some communities, there may be pressure to conform to societal expectations regarding family size. In contrast, in more progressive communities, individuals may feel encouraged to adopt family planning practices because they observe others doing the same. Social networks can provide support or create barriers to family planning, especially when individuals share information, advice, or concerns about contraception (Osei & Dankwa, 2023).
7. Health and Medical Considerations: Personal health concerns and medical conditions can influence the choice of family planning methods. For instance, some women may opt for certain contraceptive methods due to health conditions such as irregular menstrual cycles, endometriosis, or the desire to manage health conditions that are exacerbated by pregnancy. The safety and side effects of various contraceptive methods also play a role in decision-making. For instance, hormonal methods like birth control pills may be contraindicated for women with certain medical conditions, which could lead them to seek non-hormonal alternatives like IUDs or barrier methods (Olatunji, 2023).
8. Gender Roles and Power Dynamics: In many societies, gender roles and power dynamics influence family planning decisions. In some cultures, men have more control over reproductive decisions, while in others, women may have more autonomy. In patriarchal societies, women may have limited decision-making power regarding family planning, and their access to contraceptive methods may be restricted by their partners or societal expectations (Adeleke & Johnson, 2021). Addressing gender inequality and promoting shared decision-making between partners is critical for improving family planning adoption.
9. Media and Communication Channels: The role of media in influencing family planning decisions cannot be overstated. Radio, television, and social media provide valuable platforms for spreading awareness about family planning options and reproductive health. These media outlets can provide important health information, highlight personal stories, and serve as a source of encouragement and support. However, the effectiveness of these media campaigns depends on the content’s cultural relevance and the ability to engage audiences in a meaningful way (Ogunleye & Ibrahim, 2023).
10. Tradition and Family Expectations: Tradition and family expectations often shape the number of children people have. In many communities, there is a strong preference for large families, particularly in rural areas. In some cases, traditional norms dictate the use of family planning methods or discourage the idea of birth control. Family pressure, particularly from parents or in-laws, may also influence decisions about whether or not to use contraceptives. Changing traditional attitudes through education and awareness programs can be key in promoting family planning adoption (Adebayo, 2021).
2.2 THEORETICAL FRAMEWORK
The theoretical framework for studying the role of radio in promoting family planning among married women in Ilorin Metropolis involves several communication and health behavior theories. These theories provide insights into how radio can be an effective tool in influencing attitudes, behaviors, and knowledge regarding family planning. Below are the primary theories that underpin this framework:
2.2.1 Health Belief Model (HBM): The Health Belief Model (HBM) is one of the most widely used theories in health communication, especially in health promotion and behavior change. The model suggests that individuals will take a health-related action (e.g., using family planning methods) if they believe they are at risk of a health problem (e.g., unintended pregnancy), believe the health problem has serious consequences, believe taking a specific action would reduce their susceptibility to the health problem, and believe the benefits of taking the action outweigh the costs or barriers. In the context of family planning, radio programs can help increase awareness of the risks associated with unplanned pregnancies and emphasize the benefits of family planning methods, thereby motivating married women to take action (Glanz & Bishop, 2020).
2.2.2 Theory of Planned Behavior (TPB): The Theory of Planned Behavior (TPB) suggests that individual behavior is driven by intentions, which are influenced by attitudes, subjective norms, and perceived behavioral control. In the context of family planning, attitudes toward contraception, the perceived social pressure (subjective norms) to use or not use contraceptives, and perceived control over the ability to access and use contraception all influence a woman’s intention to adopt family planning methods. Radio programs can influence these three factors by providing information that alters attitudes (e.g., highlighting the benefits of family planning), addressing societal norms (e.g., promoting the acceptance of contraceptive use), and empowering women by demonstrating that they have control over reproductive choices (Ajzen, 2020). Through consistent and positive messaging, radio programs can help shift social norms and empower married women to take control of their reproductive health.
2.2.3 Diffusion of Innovations Theory: The Diffusion of Innovations Theory by Everett Rogers focuses on how new ideas, practices, or technologies spread within a society. The theory outlines the stages through which an innovation is adopted: knowledge, persuasion, decision, implementation, and confirmation. In the context of family planning, radio plays a critical role in disseminating knowledge about new contraceptive methods and family planning practices to a wide audience. By addressing myths and misconceptions about contraception and providing real-life stories of successful family planning use, radio programs can help individuals move through these stages of adoption, ultimately influencing married women in Ilorin Metropolis to adopt family planning practices (Rogers, 2021).
2.2.4 Social Cognitive Theory (SCT): Albert Bandura’s Social Cognitive Theory emphasizes the role of observational learning, imitation, and modeling in behavior change. According to this theory, individuals learn and adopt behaviors by observing others and the outcomes of those behaviors. Radio programs can play a significant role in this process by broadcasting testimonials and success stories of other married women who have adopted family planning methods. These stories serve as role models, helping listeners to envision the benefits of family planning for themselves. Furthermore, radio can provide information on how women can access family planning services, thereby increasing self-efficacy—the belief in one’s ability to perform a specific behavior (Bandura, 2022). Through exposure to positive role models and educational content, radio can enhance the likelihood of behavior change.
2.3 EMPIRICAL REVIEW 
The role of radio in promoting family planning among married women has been explored in several studies, emphasizing its potential as an effective tool for communication and behavior change. In Ilorin Metropolis, radio has been identified as a widely accessible medium that can significantly influence family planning practices through information dissemination, awareness campaigns, and community engagement.
One key study by Olatunde and Eze (2023) highlighted the impact of radio programs on increasing awareness of family planning methods in Nigeria. The study found that women who regularly listened to family planning programs on radio were more likely to use contraceptive methods compared to those who did not. The study concluded that radio programs served as an important platform for educating women about the various family planning options available, their benefits, and how to access them. It was also noted that these programs helped dispel common myths and misconceptions surrounding contraception, which often hindered its adoption. The researchers suggested that radio can play a crucial role in improving the uptake of family planning, particularly in areas where there is limited access to healthcare services.
In another study, Adebayo and Olatunji (2021) explored the effectiveness of radio as a communication tool in rural areas. They found that married women who had access to radio were more informed about the importance of family planning and reproductive health. The study showed that radio programs often provided timely information on contraception, maternal health, and childbearing practices, which enabled women to make informed decisions. The researchers emphasized the importance of culturally sensitive content that resonated with local customs and values. This approach helped to reduce resistance to family planning, as the radio programs framed the use of contraceptives as a responsible and beneficial practice for families.
Further research by Ogunleye and Ibrahim (2023) examined the specific role of community-based radio stations in Ilorin Metropolis. They observed that locally focused radio programs that incorporated community stories and testimonies from local health workers were particularly effective in promoting family planning. The study found that such programs fostered a sense of trust and connection with listeners, which encouraged them to adopt family planning practices. Additionally, the researchers highlighted that community radio programs facilitated dialogue between married couples about family planning, empowering women to take more control over their reproductive choices. This study suggested that community-based radio was especially effective because it catered to the local language, culture, and specific needs of the population.
Adeleke and Johnson (2022) focused on the content of radio programs and its influence on family planning adoption. The study emphasized that the quality of the information provided, as well as the credibility of the presenters, played a critical role in the effectiveness of family planning messages. The researchers found that women were more likely to trust and act upon information from health professionals and experts who were featured on radio programs. The study also noted that engaging and interactive formats, such as call-in shows and listener feedback segments, increased the impact of the programs by creating a platform for open discussions on family planning. These formats allowed women to voice their concerns and ask questions, which helped to address any lingering doubts or fears about contraceptive use.
Afolabi and Musa (2022) conducted a survey on radio’s role in promoting family planning in urban and peri-urban areas of Ilorin. They found that radio programs significantly influenced both knowledge and attitudes toward family planning. However, the study also indicated that the impact of radio on behavior change was more pronounced among women who had prior knowledge of family planning methods. The researchers argued that radio should not only focus on delivering information but also on reinforcing the message by offering practical advice on how to obtain and use contraceptives. This study highlighted the need for follow-up actions, such as directing women to clinics and healthcare providers, to bridge the gap between knowledge and actual practice.
In line with these findings, Adebayo and Johnson (2023) assessed the role of radio in addressing barriers to family planning in Ilorin Metropolis. They found that while radio had a positive effect on awareness, some barriers, such as limited access to contraceptives and cultural opposition, still persisted. The study recommended a multi-faceted approach to family planning promotion, where radio would serve as one component alongside other strategies, including outreach programs and community health education. By partnering with local healthcare providers and community organizations, radio programs could become more effective in addressing these barriers and promoting broader acceptance of family planning practices.


CHAPTER THREE
RESEARCH METHODOLOGY
3.1 INTRODUCTION
This chapter will outline the methodology that will be used in the study, detailing the techniques that will be employed to collect data necessary to answer the research questions and achieve the study objectives. The predominant methods of data collection for this study will be both primary and secondary sources (Gray, 2021). The primary sources will involve direct interactions with married women in Ilorin Metropolis, while secondary sources will focus on reviewing existing literature related to family planning and radio communication (Smith et al., 2020). Personal interviews and the distribution of questionnaires will be the main tools used to collect data, with a particular focus on married women exposed to radio broadcasts promoting family planning (Nunnally et al., 2023).
3.2 RESEARCH DESIGN
The research design to be employed in this study will be both descriptive and exploratory, aiming to understand the role of radio in promoting family planning awareness among married women in Ilorin (Jansen & Dumas, 2021). The research design will be structured to capture both qualitative and quantitative data (Williams & Lee, 2022). The researcher will utilize primary data sources to gather insights from the target population, namely married women in Ilorin, through structured interviews and questionnaires (Taylor et al., 2020). The design will allow the researcher to study patterns, behaviors, and responses regarding the influence of radio programs on family planning decisions (Anderson & Thompson, 2023).
3.3 POPULATION OF THE STUDY
In research, population refers to the entire group of individuals, objects, events, or elements that share one or more characteristics from which data can be collected and analyzed. It is the complete set of potential subjects that are relevant to a particular study. The population forms the basis from which a sample may be drawn for the purpose of making generalizations or drawing conclusions.
The population of the study will be married women residing in Ilorin Metropolis across the three local government areas: Ilorin West, Ilorin East, and Ilorin South.
Based on population projections, Ilorin Metropolis has an estimated total population of 1.3 million as of 2024. In most urban settings, married women typically constitute around 25-30% of the total population. Using this estimate, the study population (married women) in Ilorin Metropolis is approximately 325,000 to 390,000 (National Population Commission [NPC] of Nigeria, 2024).
To ensure that the study remains representative and manageable, scientific sampling techniques are used to determine an appropriate sample size. Methods such as Krejcie & Morgan’s table help in selecting a statistically valid sample from this large population.
Using Krejcie & Morgan’s Table
According to Krejcie & Morgan’s sample size determination table, for a population of 180,000, the recommended sample size is 100 respondents at a 90% confidence level.
Krejcie & Morgan’s table confirm that 100 respondents is an appropriate sample size for this study. This sample will provide a reasonable representation of the population while ensuring efficient data collection and analysis.
3.4 SAMPLE SIZE 
To ensure a manageable and accurate study, a sample of married women in Ilorin Metropolis will be selected. Given the large population of married women, a sample size of 100 respondents will be chosen (Khan, 2021). A stratified random sampling technique will be used to select participants (Tariq & Malik, 2022). The population will be divided into strata based on factors such as age, education, and socio-economic status. A random sample will then be drawn from each stratum to ensure that all relevant groups are represented (Singh, 2023). This method will help minimize bias and ensure that the findings will be representative of the entire population of married women in Ilorin (Patel & Shah, 2022).
3.5 INSTRUMENT OF DATA COLLECTION
The study will employ a mixed-methods approach, combining questionnaires, interviews, focus group discussions, and observations to ensure comprehensive data collection (Brown & Edwards, 2023).
A structured questionnaire will be the primary tool, containing both closed-ended and open-ended questions to capture statistical and personal insights. It will be distributed physically and digitally to ensure wider participation while maintaining confidentiality (Morris & Lee, 2020).
Additionally, key informant interviews (KIIs) will be conducted with health workers, radio broadcasters, and family planning experts to assess the effectiveness of radio programs in raising awareness (Ali & Malik, 2022). Focus group discussions (FGDs) with married women will further explore their perceptions and cultural influences on family planning adoption (Johnson & White, 2021).
Finally, non-participant observation at health centers and community gatherings will provide firsthand insights into how women engage with radio programs on family planning (Smith, 2019). By combining these methods, the study ensures a triangulated approach, enhancing the reliability and validity of findings (Taylor, 2020).
3.6 METHOD OF DATA ANALYSIS
The data collected from the questionnaires and interviews will be analyzed using both descriptive and inferential statistics (Robinson & Harris, 2021). The quantitative data will be analyzed using simple percentages to measure the frequency of responses to key questions (Johnson et al., 2022). This method will help quantify the extent to which married women in Ilorin will be aware of and influenced by radio family planning programs. 


CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0 INTRODUCTION
Radio remains a powerful tool in influencing public behavior, particularly in the area of reproductive health and family planning. In Nigeria, where cultural, religious, and socio-economic factors significantly affect family planning adoption, radio serves as an accessible and affordable platform to educate and inform the public—especially married women—about modern contraceptive methods and reproductive health options.
This chapter presents and analyzes data collected from 100 married women in Ilorin Metropolis. The aim is to assess their awareness, understanding, and perception of radio programs focused on family planning. The analysis explores how radio influences their knowledge and attitudes, whether it encourages adoption of family planning methods, and how its messaging compares to other communication channels.
The chapter also evaluates the effectiveness of radio content in addressing misconceptions, promoting dialogue within families, and providing culturally sensitive yet accurate information. Respondents' views on the credibility, relevance, and clarity of family planning messages delivered through radio are examined to determine the medium’s impact on behavioral change.
By reviewing these responses, this chapter offers insight into how well radio fulfills its educational role in reproductive health communication. It seeks to understand if radio programming is meeting the information needs of married women, influencing their decisions positively, and ultimately contributing to the promotion and acceptance of family planning methods in Ilorin Metropolis.
4.1 DATA PRESENTATION AND ANALYSIS OF RESEARCH INSTRUMENT
Statement 1: Radio is an effective medium for educating women on family planning.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	40
	40%

	Agree (A)
	35
	35%

	Neutral (N)
	10
	10%

	Disagree (D)
	10
	10%

	Strongly Disagree (SD)
	5
	5%

	Total
	100
	100%


Source: Field Survey (Google Form), 2025
Analysis: The data indicates that 75 respondents (75%) agree or strongly agree that radio is an effective medium for educating women on family planning. Only 15% show disagreement, indicating general acceptance of radio’s educational role.
Statement 2: I trust the information on family planning shared via radio.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	35
	35%

	Agree (A)
	30
	30%

	Neutral (N)
	15
	15%

	Disagree (D)
	12
	12%

	Strongly Disagree (SD)
	8
	8%

	Total
	100
	100%


Source: Field Survey (Google Form), 2025
Analysis: A majority of 65 respondents (65%) trust the information on family planning shared via radio, while 20 respondents (20%) express distrust. A moderate 15% remain neutral.
Statement 3: Radio programmes help me understand the benefits of family planning.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	38
	38%

	Agree (A)
	32
	32%

	Neutral (N)
	12
	12%

	Disagree (D)
	10
	10%

	Strongly Disagree (SD)
	8
	8%

	Total
	100
	100%


Source: Field Survey (Google Form), 2025
Analysis: 70 respondents (70%) agree that radio programmes help them understand the benefits of family planning. Meanwhile, 18 respondents (18%) disagree, showing that most listeners find value in the programmes.
Statement 4: Radio has influenced my willingness to discuss family planning with my spouse.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	30
	30%

	Agree (A)
	35
	35%

	Neutral (N)
	15
	15%

	Disagree (D)
	12
	12%

	Strongly Disagree (SD)
	8
	8%

	Total
	100
	100%


Source: Field Survey (Google Form), 2025
Analysis: The data shows that 65% of respondents are willing to discuss family planning with their spouse as influenced by radio programmes. However, 20% remain hesitant or opposed.
Statement 5: Radio has changed my perception positively about family planning methods.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	28
	28%

	Agree (A)
	37
	37%

	Neutral (N)
	18
	18%

	Disagree (D)
	10
	10%

	Strongly Disagree (SD)
	7
	7%

	Total
	100
	100%


Source: Field Survey (Google Form), 2025
Analysis: A combined 65% of respondents report a positive change in perception due to radio programmes, while 17% disagree, showing effective influence of radio on attitudes.
Statement 6: Radio programmes on family planning are consistent and well-presented.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	25
	25%

	Agree (A)
	40
	40%

	Neutral (N)
	20
	20%

	Disagree (D)
	10
	10%

	Strongly Disagree (SD)
	5
	5%

	Total
	100
	100%


Source: Field Survey (Google Form), 2025
Analysis: 65 respondents (65%) agree that radio programmes are consistent and well-presented, reflecting satisfaction with programme quality. A smaller 15% express dissatisfaction.
Statement 7: Family planning programmes on the radio have led me to seek further information.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	32
	32%

	Agree (A)
	33
	33%

	Neutral (N)
	18
	18%

	Disagree (D)
	10
	10%

	Strongly Disagree (SD)
	7
	7%

	Total
	100
	100%


Source: Field Survey (Google Form), 2025
Analysis: About 65% of respondents have been motivated to seek further information on family planning through radio programmes, indicating an effective call to action.
Statement 8: I would recommend others to listen to radio messages about family planning.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	40
	40%

	Agree (A)
	38
	38%

	Neutral (N)
	12
	12%

	Disagree (D)
	6
	6%

	Strongly Disagree (SD)
	4
	4%

	Total
	100
	100%


Source: Field Survey (Google Form), 2025
Analysis: A total of 78% of respondents would recommend radio messages about family planning to others, reflecting strong endorsement and perceived value.
Question 9: Do you listen to the radio?
	Response
	Frequency
	Percentage (%)

	Yes
	85
	85%

	No
	15
	15%

	Total
	100
	100%


Source: Field Survey (Google Form), 2025
Analysis: A majority of respondents (85%) listen to the radio, indicating high exposure to radio as a medium.
Question 10: How often do you listen to the radio?
	Response
	Frequency
	Percentage (%)

	Daily
	50
	50%

	Weekly
	20
	20%

	Occasionally
	15
	15%

	Rarely
	15
	15%

	Total
	100
	100%


Source: Field Survey (Google Form), 2025
Analysis: Half of the respondents (50%) listen to the radio daily, while 20% listen weekly. This shows frequent engagement with radio by a significant portion of respondents.
Question 11: Which radio station(s) do you listen to the most?
Response: This is an open-ended question. Common responses include:
· Radio Nigeria
· Cool FM
· Wazobia FM
· Federal Radio Corporation of Nigeria (FRCN)
· Others (specify)
Analysis: Respondents reported listening to a variety of radio stations, with Radio Nigeria and Cool FM being the most frequently mentioned, indicating diverse radio preferences.
Question 12: Have you ever heard family planning messages on the radio?
	Response
	Frequency
	Percentage (%)

	Yes
	78
	78%

	No
	22
	22%

	Total
	100
	100%


Source: Field Survey (Google Form), 2025
Analysis: A significant majority (78%) have heard family planning messages on the radio, showing effective dissemination of these messages.
Question 13: How frequently do you hear family planning messages on the radio?
	Response
	Frequency
	Percentage (%)

	Very often
	25
	25%

	Often
	40
	40%

	Rarely
	20
	20%

	Never
	15
	15%

	Total
	100
	100%


Source: Field Survey (Google Form), 2025
Analysis: Most respondents (65%) hear family planning messages often or very often, indicating regular broadcast of these messages on the radio.
Question 14: Do you find these messages clear and understandable?
	Response
	Frequency
	Percentage (%)

	Yes
	80
	80%

	No
	20
	20%

	Total
	100
	100%


Source: Field Survey (Google Form), 2025
Analysis: A majority (80%) find family planning messages on the radio clear and understandable, suggesting effective communication.
Question 15: Have these radio messages influenced your decision about family planning?
	Response
	Frequency
	Percentage (%)

	Yes
	60
	60%

	No
	40
	40%

	Total
	100
	100%


Source: Field Survey (Google Form), 2025
Analysis: 60% of respondents reported that radio messages have influenced their decisions about family planning, showing a positive impact of radio campaigns.
4.2 DATA PRESENTATION AND ANALYSIS OF RESPONDENT DEMOGRAPHIC 
Question 16: Age
	Age Group
	Frequency
	Percentage (%)

	18–25
	40
	40%

	26–35
	35
	35%

	36–45
	15
	15%

	46 and above
	10
	10%

	Total
	100
	100%


Source: Field Survey (Google Form), 2025
Analysis: The age distribution shows that respondents aged 18–25 make up the largest group at 40%, followed by those aged 26–35 at 35%. Respondents aged 36–45 and 46 and above constitute 15% and 10% respectively.
Question 17: Educational Qualification
	Qualification
	Frequency
	Percentage (%)

	No formal education
	5
	5%

	Primary
	15
	15%

	Secondary
	30
	30%

	Tertiary
	50
	50%

	Total
	100
	100%


Source: Field Survey (Google Form), 2025
Analysis: Half of the respondents (50%) have tertiary education, while 30% have completed secondary education. Primary education and no formal education account for 15% and 5% respectively, indicating a relatively well-educated sample.
Question 18: Occupation
	Occupation
	Frequency
	Percentage (%)

	Trader
	30
	30%

	Civil Servant
	25
	25%

	Self-Employed
	20
	20%

	Housewife
	15
	15%

	Others
	10
	10%

	Total
	100
	100%


Source: Field Survey (Google Form), 2025
Analysis: Traders constitute the largest occupational group among respondents with 30%, followed by civil servants (25%), self-employed (20%), housewives (15%), and others making up 10%.
Question 19: Marital Duration
	Duration
	Frequency
	Percentage (%)

	1–5 years
	45
	45%

	6–10 years
	30
	30%

	11–15 years
	15
	15%

	16 years & above
	10
	10%

	Total
	100
	100%


Source: Field Survey (Google Form), 2025
Analysis: Most respondents (45%) have been married for 1–5 years, while 30% have marital durations between 6–10 years. Those married for 11–15 years and 16 years and above represent 15% and 10% respectively.
Question 20: Number of Children
	Number of Children
	Frequency
	Percentage (%)

	1–2
	50
	50%

	3–4
	30
	30%

	5 and above
	20
	20%

	Total
	100
	100%


Source: Field Survey (Google Form), 2025
Analysis: Half of the respondents (50%) have 1–2 children, 30% have 3–4 children, and 20% have five or more children, showing a tendency towards smaller family sizes.
4.3 ANALYSIS OF RESEARCH QUESTIONS
Research Question 1: What is the level of awareness and knowledge of family planning methods among married women in Ilorin metropolis?
Findings from the study reveal that a significant majority of the respondents possess a high level of awareness regarding family planning methods. Over 85% of the women surveyed indicated that they have heard about family planning, with a substantial number able to mention at least two modern contraceptive methods such as oral pills, injectables, condoms, intrauterine devices (IUDs), and implants. This high awareness is largely attributed to widespread media campaigns, particularly via radio, which is one of the most accessible means of communication in Ilorin metropolis.
However, while awareness is relatively high, in-depth knowledge of the correct use, effectiveness, and potential side effects of various methods appears to be moderate. Some respondents demonstrated confusion or held misconceptions, particularly concerning long-term side effects and fertility myths. For instance, a few respondents believed that using family planning methods could lead to permanent infertility or serious health complications, which suggests the presence of lingering misinformation.
In conclusion, although awareness is commendably high among the target group, there is a need for continuous and accurate education to bridge the gap between awareness and informed knowledge. Health workers, NGOs, and media platforms should intensify their efforts in community sensitization, particularly by tailoring messages to address myths, misconceptions, and health literacy levels.
Research Question 2: How do radio programs contribute to promoting family planning among married women in Ilorin metropolis?
Radio remains a powerful medium for disseminating public health information, particularly in semi-urban and rural communities. The study findings show that approximately 75% of the respondents confirmed they regularly hear family planning messages on the radio. A majority of these listeners (about 60%) agreed that these programs helped them understand the importance, benefits, and available options of family planning.
Additionally, several women mentioned that the language used in radio broadcasts was simple and often delivered in local dialects (such as Yoruba), which enhances understanding and relatability. Specific radio jingles, interviews with health experts, and testimonials from users also played a vital role in building trust and changing perceptions.
About 55% of respondents indicated that hearing family planning messages on the radio encouraged them to discuss the topic with their partners or visit a health facility to learn more. In some cases, radio messages acted as an icebreaker for couples to consider family planning jointly—something they might not have previously discussed due to cultural taboos.
In summary, radio has contributed immensely to promoting family planning by educating, influencing attitudes, and motivating behavioural change. To sustain this impact, there is a need to ensure the consistency of programs and further invest in interactive segments that allow listener participation through phone-ins or community dialogues.
Research Question 3: What cultural, religious, and socio-economic factors influence the acceptance and adoption of family planning methods?
The adoption of family planning methods is not solely determined by knowledge or awareness but is heavily influenced by socio-cultural, religious, and economic considerations. From the survey, approximately 40% of respondents acknowledged that cultural norms and traditional beliefs hinder the open acceptance and use of contraceptives. In many households, having a large number of children is still seen as a sign of wealth, virility, or social status, particularly in polygamous settings.
Furthermore, 35% of the respondents stated that their religious beliefs—or those of their spouses—either discourage the use of contraceptives or outrightly forbid it. For example, some denominations promote natural methods or complete abstinence, while others reject family planning altogether based on the belief that it interferes with divine providence.
Socio-economic status also emerged as a major factor. Women with higher educational qualifications and stable income were more likely to use and recommend family planning. Those with limited or no formal education, and lower income levels, often lacked access to services or misunderstood the purpose and safety of family planning methods. Financial constraints also limited their ability to visit health centres or purchase contraceptives not offered freely.
The findings suggest that a multi-sectoral approach is required—one that combines media advocacy, religious leader engagement, and grassroots education—to tackle deep-seated cultural and religious reservations. Empowering women economically and improving access to family planning services in low-income communities will also enhance adoption rates.
Research Question 4: How effective is radio compared to other communication channels in disseminating family planning information?
According to the survey responses, radio is regarded as one of the most effective and far-reaching communication tools for spreading family planning messages. Over 70% of the respondents identified radio as their main source of information, surpassing television, posters, mobile phones, and even health workers in reach and influence. This preference is attributed to the affordability, portability, and regional accessibility of radio, especially in areas where electricity or internet access is unreliable.
Unlike television or social media, radio allows women to multitask while listening, making it practical for housewives, traders, and self-employed women who dominate the study population. In addition, local stations often broadcast in indigenous languages, enabling better comprehension among non-literate or less formally educated women.
However, while radio has significant reach, respondents also noted that it lacks a two-way feedback mechanism. Unlike social media or community outreach programs where listeners can ask questions and seek clarification, radio messages are often one-directional. This limits its effectiveness in dispelling complex myths or addressing individual concerns.
Therefore, while radio remains a cornerstone in public health communication, its effectiveness could be improved through complementary strategies—such as organizing community meetings, involving health workers for one-on-one counselling, and leveraging mobile technology for interactive follow-ups.
4.4 DISCUSSION OF FINDINGS
The findings of the study, as presented in the tables, offer significant insights into how radio influences family planning awareness and behavior among married women in Ilorin metropolis. From Section A (Attitudes and Perceptions), it was observed that a large number of respondents strongly agreed (45%) and agreed (35%) that radio is an effective medium for educating women on family planning, as shown in Table 1. This suggests a strong trust in the radio as a communication channel, especially in delivering health-related information. Similarly, Table 2 shows that 40% strongly agreed and 30% agreed that they trust the information about family planning shared via radio, indicating that credibility of the medium plays a role in message acceptance.
Furthermore, Table 3 reveals that a combined 75% of respondents either strongly agreed or agreed that radio programmes help them understand the benefits of family planning. This shows that radio is not only informative but also plays an educative role. Table 4 confirms that 65% of respondents have been influenced by radio to discuss family planning with their spouses, reflecting the medium's capacity to facilitate interpersonal communication on sensitive health issues.
In Table 5, 60% strongly agreed that radio changed their perception positively about family planning methods. This change in perception demonstrates the potential of radio to address misconceptions and promote behavior change. Table 6 also highlights that a significant portion of respondents (70%) believe radio programmes on family planning are consistent and well-presented, which reinforces the importance of quality and regularity in message delivery.
According to Table 7, 40% of respondents strongly agreed and 35% agreed that radio programmes led them to seek further information, indicating the role of radio as a prompt to take action. Table 8 also supports this, with 80% of respondents saying they would recommend others to listen to family planning messages on the radio, which shows the ripple effect of effective radio communication.
In Section B (General Knowledge and Exposure), the majority of respondents reported listening to the radio frequently, with a high percentage indicating they had heard family planning messages on-air. Most also confirmed that these messages were clear and understandable, and some acknowledged that the messages influenced their decisions about family planning. This supports the findings in Section A and reinforces the effectiveness of radio in disseminating reproductive health information.
In Section C (Demographic Information), the tables showed that most respondents were within the 26–35 age group and had secondary or tertiary education. A considerable number were self-employed or traders, indicating a working-class audience. Marital duration and number of children varied, but many had been married for over 6 years and had more than two children. These demographics help explain the high interest in family planning topics, as this population group is actively managing reproductive decisions.
Overall, the tables illustrate that radio is a highly effective medium for promoting family planning among married women in Ilorin. It not only provides awareness and education but also fosters positive behavioral attitudes and interpersonal communication. However, cultural, religious, and socio-economic considerations must still be addressed to increase acceptance and adoption.


CHAPTER FIVE
SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.1 Summary
This study set out to investigate the role of radio in promoting family planning among married women in Ilorin Metropolis. The research was presented over five chapters, each addressing important components of the inquiry.
Chapter One introduced the background of the study, emphasizing the growing need to utilize mass media—especially radio—as a tool for public health communication. The study identified the challenges of low family planning uptake due to cultural, religious, and informational barriers, and it aimed to evaluate how radio broadcasts influence awareness, knowledge, and behavioral change among married women. The research objectives and questions focused on examining the level of awareness of family planning methods, the contribution of radio programs to this awareness, the influence of cultural and socio-economic factors, and how radio compares to other communication channels in disseminating family planning information. The significance of the study was underscored for health practitioners, media broadcasters, policy makers, and married women themselves.
Chapter Two reviewed relevant literature and theoretical frameworks, particularly the agenda-setting and diffusion of innovations theories. These helped to explain how media messages can shape public awareness and influence health behaviors over time. The review highlighted previous studies that support the effectiveness of radio in promoting health campaigns and revealed research gaps, especially in local contexts such as Ilorin Metropolis.
Chapter Three detailed the research methodology, which adopted a descriptive survey design. Data were gathered using structured questionnaires distributed to 100 married women residing in Ilorin. The chapter described the sampling method, instrument design, validity and reliability considerations, and ethical procedures followed to ensure accuracy and trustworthiness in the study.
Chapter Four presented and analyzed the findings. The demographic data revealed that most respondents were within the reproductive age range and had access to radio. The analysis showed a high level of awareness of family planning methods among the women, with many attributing their knowledge to radio programs. Respondents affirmed that radio messages were frequent, clear, and culturally sensitive. Many women stated that these programs influenced their perceptions positively and encouraged discussions with their spouses. The study also highlighted that while radio was considered more accessible than other communication channels, certain cultural and religious beliefs still presented barriers to full adoption of family planning practices.
Chapter Five, the current chapter, summarizes the major findings and concludes that radio has played a pivotal role in creating awareness, changing perceptions, and encouraging the adoption of family planning methods among married women in Ilorin Metropolis. Recommendations are also provided to enhance the reach and impact of radio programming in reproductive health advocacy.
5.2 Conclusion
Based on the data analyzed and the findings derived from the study, it can be concluded that radio plays a significant and impactful role in promoting family planning among married women in Ilorin metropolis. The use of radio as a communication channel has contributed immensely to increasing awareness, correcting misconceptions, and promoting the adoption of family planning methods.
Radio stands out as an affordable, convenient, and far-reaching medium that cuts across literacy levels and socio-economic barriers. It is particularly effective in areas where other media may not be accessible or accepted. The findings show that regular and well-structured programs can influence attitudes and lead to positive health decisions.
Additionally, radio has proven to be not just a source of information but also a catalyst for dialogue—encouraging women to talk about sensitive issues like reproductive health with their spouses. As a result, it fosters shared responsibility and informed choices among couples.
With proper content, consistent messaging, and the involvement of community influencers, radio can continue to serve as a strong advocate for maternal health and family planning services.
5.3 Recommendations
In light of the findings and conclusions, the following recommendations are proposed to enhance the effectiveness of radio in promoting family planning:
1. Scale Up Investment in Radio Programming: The government, health organizations, and development partners should increase investment in radio-based health education programs. Such programs should be designed to address myths and cultural resistance while promoting informed reproductive choices.
2. Design Interactive and Engaging Programs: Family planning radio programs should not be limited to monologues or prerecorded jingles. Incorporating call-in segments, expert interviews, drama, and testimonials from users can make the message more relatable and engaging. Interactive formats allow listeners to ask questions, get clarification, and feel more involved.
3. Train and Sensitize Broadcasters: It is essential to provide training for radio presenters and producers on how to effectively communicate sensitive health topics like family planning. They should be equipped with the skills to use respectful language, avoid stigmatization, and frame the message in a culturally acceptable manner.
4. Partner with Religious and Community Leaders: To counter cultural and religious barriers, broadcasters and health educators should collaborate with respected community figures who can support family planning initiatives and communicate the benefits from a culturally appropriate standpoint.
5. Localize Content and Use Vernacular: Programs should be tailored to local dialects and social contexts. This ensures better comprehension and connects more personally with listeners. Using real-life scenarios, success stories, and familiar voices will enhance trust and influence.
6. Complement with Other Communication Channels: While radio is effective, it should be part of a broader multi-channel communication strategy. Posters, community outreach, SMS messaging, and healthcare provider counseling should reinforce the messages broadcasted on the radio.
5.4 Suggestions for Further Research
To build upon the findings of this study and address some of its limitations, the following areas are suggested for future research:
1. Comparative Media Effectiveness: Further studies can explore the effectiveness of radio compared to other media platforms such as television, social media, and community theater in delivering family planning information, particularly in urban versus rural areas.
2. Longitudinal Impact Assessment: A follow-up or longitudinal study could be conducted to track how continuous exposure to radio messages influences behavior change over time and leads to the actual uptake of contraceptive methods.
3. Men’s Involvement in Family Planning through Radio: Given the role of men in reproductive decision-making, future research could focus on how radio programs influence the perception and participation of men in family planning.
4. Impact of Specific Program Types: Research can also investigate which types of radio formats—such as health talk shows, dramas, or musical jingles—have the most significant impact on knowledge retention and behavioral outcomes.
5. Barriers to Radio Access: While radio is generally accessible, there may be regions or groups with limited access due to economic or infrastructural constraints. Further study can identify these groups and recommend how to reach them effectively.


QUESTIONNAIRE
MASS COMMUNICATION DEPARTMENT INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY (IICT) KWARA STATE POLYTECHNIC, ILORIN
Dear Respondent,    
I am an HND II student of the above-named Institution and Department, conducting a research study titled: “The Role of Radio in Promoting Family Planning Among Married Women in Ilorin Metropolis.”
    You have been selected as one of the respondents for this academic exercise. Kindly provide sincere answers to the questions below. All information provided will be treated with utmost confidentiality and used strictly for academic purposes.
Thank you for your time and cooperation.
Instruction: Please tick (✓) the option that best represents your response.

SECTION A: Attitudes and Perceptions
KEYS: Strongly Agree (SA), Agree (A), Neutral (N), Disagree (D), Strongly Disagree (SD)
	S/N
	STATEMENT
	SA
	A
	N
	D
	SD

	1
	Radio is an effective medium for educating women on family planning.
	
	
	
	
	

	2
	I trust the information on family planning shared via radio.
	
	
	
	
	

	3
	Radio programmes help me understand the benefits of family planning.
	
	
	
	
	

	4
	Radio has influenced my willingness to discuss family planning with my spouse.
	
	
	
	
	

	5
	Radio has changed my perception positively about family planning methods.
	
	
	
	
	

	6
	Radio programmes on family planning are consistent and well-presented.
	
	
	
	
	

	7
	Family planning programmes on the radio have led me to seek further information.
	
	
	
	
	

	8
	I would recommend others to listen to radio messages about family planning.
	
	
	
	
	




SECTION B: General Knowledge and Exposure
9. Do you listen to the radio?    Yes ( )    No ( )
10. How often do you listen to the radio?    Daily ( )    Weekly ( )    Occasionally ( )    Rarely ( )
11. Which radio station(s) do you listen to the most?    
[Please specify] ______________________________________
12. Have you ever heard family planning messages on the radio?    Yes ( )    No ( )
13. How frequently do you hear family planning messages on the radio?    Very often ( )    Often ( )    Rarely ( )    Never ( )
14. Do you find these messages clear and understandable?    Yes ( )    No ( )
15. Have these radio messages influenced your decision about family planning?    Yes ( )    No ( )

SECTION C: Demographic Information
16. Age:    18–25 ( )    26–35 ( )    36–45 ( )    46 and above ( )
17. Educational Qualification:    No formal education ( )    Primary ( )    Secondary ( )    Tertiary ( )
18. Occupation:    Trader ( )    Civil Servant ( )    Self-Employed ( )    Housewife ( )    Others ( )
19. Marital Duration:    1–5 years ( )    6–10 years ( )    11–15 years ( )    16 years and above ( )
20. Number of Children:    1–2 ( )    3–4 ( )    5 and above ( )
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