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CHAPTER ONE
INTRODUCTION
1.1	Background to the Study
Accounting information serves as a cornerstone for effective management decision-making, providing critical insights into an organization’s financial health, operational efficiency, and strategic direction. In the rapidly evolving business landscape, where competition, technological advancements, and economic uncertainties dominate, managers rely heavily on accurate, timely, and relevant accounting information to navigate complex decisions (Atkinson et al., 2020). This information, generated through accounting information systems (AIS), encompasses financial statements, cost analyses, budgets, forecasts, and performance metrics, all of which enable managers to evaluate past performance, allocate resources efficiently, and plan for the future. The role of accounting information in decision-making has gained prominence in recent years, particularly between 2020 and 2024, as organizations increasingly integrate emerging technologies such as artificial intelligence (AI), big data analytics, and cloud computing into their accounting practices to enhance decision-making processes (Rosário, 2024).
Historically, accounting information was primarily used for record-keeping and compliance with regulatory requirements. However, the shift toward Accounting information in the late 20th century expanded its scope to include decision-support functions. Accounting information focuses on providing internal stakeholders—managers, executives, and department heads—with actionable data to support operational, tactical, and strategic decisions (Atkinson et al., 2020). Unlike financial accounting, which emphasizes external reporting, Accounting information prioritizes internal processes, such as cost control, performance evaluation, and strategic planning. This evolution has positioned accounting information as a vital tool for aligning organizational objectives with market demands, fostering competitiveness, and ensuring sustainability.
The period from 2020 to 2024 has witnessed significant advancements in the application of accounting information for decision-making, driven by the digital transformation of accounting practices. The adoption of AI and machine learning (ML) has revolutionized how accounting data is processed and analyzed, enabling predictive analytics and real-time decision support (Nielsen, 2020). For instance, AI-driven forecasting models allow managers to anticipate market trends, optimize pricing strategies, and mitigate financial risks with greater precision (Yao, 2020). Similarly, cloud-based accounting platforms have enhanced the accessibility and scalability of accounting information, allowing organizations to streamline data collection and improve decision-making efficiency (Zhang, 2020). These technological advancements have not only increased the accuracy of accounting information but also reduced the time required to generate actionable insights, thereby empowering managers to respond swiftly to dynamic business challenges.
Accounting information supports a wide range of management decisions, including budgeting, investment analysis, cost management, and performance evaluation. For example, activity-based costing (ABC) and break-even analysis provide managers with detailed insights into cost structures, enabling them to identify cost-saving opportunities and optimize resource allocation (Atkinson et al., 2020). Budgets and forecasts, derived from accounting data, guide strategic planning by projecting future revenues, expenses, and cash flows. Performance metrics, such as key performance indicators (KPIs), allow managers to assess organizational efficiency and align operations with long-term goals (Arkhipova et al., 2024). These tools collectively enhance the quality of decisions, ensuring that organizations remain agile and competitive in volatile markets.
The integration of emerging technologies into AIS has further amplified the strategic role of accounting information. Business intelligence and analytics (BI&A), for instance, enable organizations to extract meaningful patterns from large datasets, supporting strategic flexibility and innovation (Asim & Nasim, 2022). By leveraging BI&A, managers can perform scenario simulations, benchmark performance against competitors, and make data-driven decisions that enhance organizational resilience. Additionally, the use of big data technology in cloud accounting platforms has improved the accuracy of financial audits and risk assessments, providing managers with reliable data for informed decision-making (Zhang, 2020). These advancements underscore the transformative impact of technology on accounting information systems and their critical role in modern management.
The increasing complexity of business operations has also necessitated a shift in the role of management accountants. Traditionally focused on technical tasks, management accountants are now expected to serve as strategic advisors, leveraging their expertise in data analytics to support decision-making (Arkhipova et al., 2024). This shift requires new competencies, including proficiency in digital technologies, critical thinking, and cross-functional collaboration. Training programs and continuous professional development are essential to equip accountants with the skills needed to navigate the digital era and contribute to organizational success (Abu Afifa et al., 2024).
1.2 Statement of the Problem
The reliance on accounting information for management decision-making has grown significantly, yet several challenges undermine its effectiveness in supporting optimal decisions. Despite advancements in AIS and the integration of emerging technologies, organizations often struggle to generate high-quality accounting information that meets the needs of decision-makers (Monteiro et al., 2024). These challenges, observed prominently between 2020 and 2024, include issues related to data quality, system integration, user competence, and organizational alignment, all of which hinder the ability of managers to make informed and timely decisions.
One of the primary problems is the quality of accounting information. High-quality information must be accurate, relevant, timely, and complete to support effective decision-making (Monteiro et al., 2024). However, many organizations, particularly MSMEs, face issues with inaccurate or incomplete data due to outdated systems, manual processes, or inadequate internal controls (Ibrahim et al., 2020). For instance, studies in Vietnam have shown that poor-quality accounting information undermines decision-making success and non-financial performance in non-financial companies (Monteiro et al., 2024). This problem is exacerbated in emerging markets, where limited resources and technical expertise often result in unreliable data, leading to suboptimal decisions and financial losses.
Another critical issue is the lack of integration between AIS and emerging technologies. While AI, big data analytics, and cloud computing have the potential to enhance decision-making, many organizations struggle to align these technologies with their existing accounting systems (Zhang, 2020). This lack of integration results in fragmented data, delays in reporting, and missed opportunities for real-time decision-making. For example, research in Saudi Arabia has highlighted challenges in implementing cloud-based accounting systems due to compatibility issues and inadequate IT infrastructure (Alotaibi et al., 2021). Without seamless integration, organizations cannot fully leverage the benefits of technological advancements, limiting the effectiveness of accounting information.
User competence also poses a significant challenge. The increasing complexity of AIS requires users to possess advanced technical skills and a deep understanding of accounting principles (Puspitawati, 2016). However, many managers and accountants lack the training needed to effectively utilize digital tools and interpret complex data outputs (Abu Afifa et al., 2024). This skills gap is particularly evident in organizations transitioning to AI-driven accounting systems, where users struggle to adapt to new workflows and analytical tools (Nielsen, 2020). As a result, the potential of AIS to support decision-making is underutilized, leading to inefficiencies and missed strategic opportunities.


1.3	Research Questions 
i.	To what extent does the utilization of Accounting information influence the strategic decision-making processes in an organization?
ii.	How does the utilization of Accounting information affect performance measurement and evaluation in an organization?
iii.	To what extent does economic fluctuation in Nigeria influence the effectiveness of Accounting information in an organization?
1.4	Objectives of the Study 
The main objective of this study is to examine the accounting information as a basis for managerial decision-making. Specific objectives are:
i.	To examine the extent to which the utilization of Accounting information influence the strategic decision-making processes in an organization
ii.	To determine the extent to which utilization of Accounting information affect performance measurement and evaluation in an organization
iii.	To investigate how economic fluctuation in Nigeria influence the adaptability and effectiveness of Accounting information in an organization
1.5	Research Hypotheses
H01:	There is no significant influence of Accounting information on strategic decision-making processes in an organization
H02:	Utilization of Accounting information does not have a significant effect on performance measurement and evaluation in an organization
H03:	Economic fluctuation in Nigeria has no significant influence on the adaptability and effectiveness of Accounting information in an organization
1.6	Significance of the study 
Managers will benefit from this study when using Accounting information to make decisions, and management accountants will benefit from the study's assistance in providing decision-makers with relevant information. The results of the study can be used by the government and policy makers to raise public awareness of Accounting information. Numerous Nigerian institutions will also profit from the study since it will help them understand the resources and strategies that are available to them in terms of Accounting information. The suggestions made were meant to assist organizations in enhancing their procedures. Because it will serve as a basis for future research, the study will also be helpful to academics and scholars who are interested in studying accounting, particularly Accounting information.
1.7	Scope of the Study
The study will primarily focus on the Accounting information as a basis for managerial decision making over the last decade, from 2013 to 2023, using Kam Wire Nig Limited as the case study. This time frame will provide a contemporary perspective on the subject. 
The research is specific to the manufacturing sector, encompassing companies engaged in the production of consumer goods such as food products, beverages, toiletries, drugs and household items.
The primary variables under investigation include the utilization of Accounting information, decision-making processes, and performance measurement within Manufacturing companies in Nigeria. 
1.8	Limitation of the Study
Some of the limitations encountered during course of this project works:
· Data availability: The availability or quality of financial data from companies might be restricted, leading to potential gaps or inaccuracies in the analysis. The researcher uses multiple data sources and verified information where possible. Employ rigorous data cleaning and validation procedures. Clearly acknowledge any data limitations in the research findings.
· Generalization Issues: Findings from a specific time period, industry, or region may not be easily generalized to other contexts. The researcher clearly defines the scope of the study and be cautious about generalizing findings beyond the specified parameters. Consider conducting additional research in different contexts for a more comprehensive understanding.
· Assumptions in Models: Analytical models may rely on certain assumptions that may not fully capture the complexity of real-world scenarios. The researcher clearly outlines the assumptions made during the analysis. Conduct robustness checks by varying key assumptions to assess the stability of the results.
1.9	Definition of terms
Management Accounting: Management accounting, also known as managerial accounting, involves the process of preparing and providing financial and non-financial information to internal management to support planning, decision-making, and control within an organization.
Manufacturing Industry: The manufacturing industry refers to the sector of the economy that is engaged in the physical transformation of materials or components into finished goods. It includes activities such as production, assembly, and fabrication.
Performance: Performance, in the context of this study, refers to the overall efficiency, effectiveness, and success of the manufacturing industry, specifically within Guinness Nigeria Limited. It encompasses financial performance, operational efficiency, and strategic outcomes.
Decision-Making: Decision-making involves the process of choosing a course of action from among multiple alternatives. In the context of management accounting, decision-making refers to the use of financial and non-financial information to make informed and strategic choices within an organization.
Cost Control: Cost control involves the management and regulation of costs within an organization to ensure that expenditures align with budgeted and planned levels. In manufacturing, cost control is crucial for optimizing operational efficiency and maintaining profitability.
Risk Management: Risk management is the identification, assessment, and mitigation of potential risks that may impact the achievement of organizational objectives. In manufacturing, risk management aims to anticipate and address uncertainties that could affect operations and performance.
Performance Measurement: Performance measurement involves the evaluation of key performance indicators (KPIs) and metrics to assess the efficiency, effectiveness, and success of organizational processes and activities. In manufacturing, performance measurement helps gauge the productivity and quality of production.
Human Capital: Human capital refers to the collective skills, knowledge, abilities, and experience possessed by the workforce within an organization. In the context of management accounting, human capital includes the skills and capabilities of professionals contributing to financial management.
Regulatory Compliance: Regulatory compliance involves adherence to laws, rules, and standards set by governmental bodies or industry regulators. In manufacturing, regulatory compliance ensures that business operations align with legal and industry requirements.
Strategic Planning: Strategic planning is the process of defining an organization's direction and making decisions on allocating its resources to pursue specific goals and objectives. In manufacturing, strategic planning involves long-term decisions to enhance competitiveness and sustainability.


CHAPTER TWO
LITERATURE REVIEW
2.1	CONCEPTUAL REVIEW
2.1.1	Concept of Management Accounting
Numerous academics and writers have made significant contributions to advance the concept's understanding in an effort to define the term "management accounting." The process of giving managers relevant information is one of the simplest definitions of Accounting information(Bruns & McKinnon, 2025). According to this definition, Accounting information includes controlling the systems and procedures that allow the information to be shared with managers as well as reporting and distributing accounting information.
Accounting information is the process of identifying, measuring, accumulating, analyzing, preparing, interpreting, and communicating information used by management to plan, evaluate, and control within an entity as well as to ensure appropriate use and accountability for resources, according to the Chartered Institute of Management Accountants (CIMA) (2021). Therefore, the identification, presentation, and interpretation of data used for strategy formulation, planning and control of operations, decision making, resource optimization, disclosure to those responsible for the entity's governance, disclosure to employees, and asset protection are all included in the scope of management accounting.
To assist managers in making decisions that advance an organization's objectives, Accounting informationcollects, evaluates, and disseminates financial and non-financial information (Horngren, Datar, Foster, 2021; Drury, 2020; Kaplan, 2020). To put it simply, Accounting informationis a body of knowledge that managers must comprehend in order to succeed. Information from Accounting informationis used by managers to formulate, explain, and carry out strategies. To coordinate decisions about product design, production, and marketing, they also use Accounting information. Accounting informationimproves decision-making, directs the creation of new strategies, assesses those that already exist, concentrates efforts toward enhancing organizational performance, and assesses the performance and contributions of organizational units and members (Kaplan, 2019).
In his contribution to the concept of management accounting, Sizer (2019) posited that Accounting informationis the application of professional skills in the preparation and presentation of accounting information in such a way as to assist management in the formulation of policies and in the planning and control of the operations of the undertaking. This definition is synonymous with that given by Hendrickson (2019) which states that Accounting informationis the information support system that best facilitates communication, motivation and performance evaluation within a variety of organisational structures. Internal Accounting informationis responsible for providing information and helps managers make decisions on the efficient and effective use of enterprise resources. Thus, Accounting informationis an essential tool for managerial decision making vis-a-vis planning, controlling, motivation, directing as well as communication.
A very close look at the various definitions of Accounting informationwill reveal that Accounting informationis concerned with providing information to managers for decision making. In essence, management accountants are seen as the “value creators” amongst accountants. They are interested in the future and in taking decisions that will affect the future of the organisation, then in the historical recording and compliance aspects of the profession.
[bookmark: bookmark28][bookmark: bookmark29]2.1.2	Components of Accounting information
What constitutes Accounting information depends on the nature of the organisation and the information need of management. As stated earlier in this study, Accounting information is provided for managerial decision making. Accounting information often take the following forms:

(1) [bookmark: bookmark30]Forecasting/Financial Planning: All businesses, irrespective of their size, must conduct strategic planning in order to remain competitive. Forecasting is the process of planning for future operations through the use of forecasts. The goal of the forecasting process is to try to predict the outcome of future operations through trend analysis. Trend analysis takes past revenue, sales and growth statistics and carries these calculations into future periods. For example, if the average revenue growth rate has been ten (10) percent, then the forecast model will use and annual growth rate of 10 percent.
(2) [bookmark: bookmark31]Cost Accounting Calculations/Estimates: Accounting information can be obtained from an organisation’s cost accounting system. According to Braide (2018), cost accounting encompasses the procedures and processes involved in ascertaining the cost of a tangible product or an intangible service. He pointed out that the purpose of cost accounting is to aid management in planning and controlling the operations of the enterprise. Cost accounting provides a basis for estimating and also provides information that enables estimates to be checked against actual achievement. Through the medium of cost accounting, cost information can be provided that can be used in the resolution of particular management problems such as product pricing, make or buy decision, expansion of facilities for increased production or sales.
(3) [bookmark: bookmark32]Budgets and Budgeting: Braide, (2018) defined a budget as a financial and/or quantitative plan of the operations of an organization for a forthcoming accounting period. According to Braide (2018), a budget is a detailed plan indicating the things which a business organisation intends to do during some defined future time interval. Budgeting embraces the totality of the processes or procedures involved in preparing a budget. In other words, a budget is the end-product of the budgeting process.
According to Horngren (2018), budgets are designed to: communicate ideas and plans to everyone affected by them, coordinate the activities of different departments or sub-units of the organisation, establish a system of control by having a plan against which actual results can be progressively compared and variance analysed for prompt attention and action, and to motivate employees to improve their performances. The budget process allots capital (money) for future operations.
(4) [bookmark: bookmark33]Standard Costing: Accounting informationformation can also be obtained via the organization’s standard costing system. Standard costing is a cost accounting technique which attempts to determine what the cost of manufacturing a product or rendering a service will be during a given specified future period (Braide, 2018). Thus, standard cost is a predetermined cost of manufacturing a product or providing a service. Managers can utilize standard costing in controlling costs. The operation of a standard costing system presupposes the existence of an inbuilt mechanism whereby actual cost incurred are periodically compared with the standard costs. Apart from serving as a control mechanism, standard costs are also useful in performance measurement, stock valuation and in the establishment of selling prices (Ebinaso & Ukwunna, 2025). Some of the basic reasons why firms adopt a standard costing technique are: to encourage management and employees, since it ensures that they have to plan ahead; to serve as a basis for quoting for jobs or fixing prices, to ensure that performance improvement measures are adequately guided; as well as to provide a basis for setting budgets.
(5) [bookmark: bookmark34]Ratio Analysis: Ratio analysis provides management with information that can enhance decision making vis-a-vis profitability assessment, liquidity measurement as well as short and long term solvency decisions. A ratio is a measure of the mathematical (or financial) relationship between two or more accounting figures (items) such that qualitative opinion about a company’s financial results can be expressed at a particular point in time. Ratio analysis forms the basis for assessing the financial results and performance of a company using accounting information or figures that make the measurement of financial relationship possible (Zada, Yukun & Zada, 2021). In essence, ratio analysis can be used to determine a company’s effective use of raw materials and inventory, to determine what receivables collection periods would be, as well as to assist in determining the strengths and weaknesses of a firm and also serve as a tool for predicting the future.
(6) [bookmark: bookmark35]Capital Investment Analysis: This can aid a firm in its decision on how its current funds can be invested in long term activities in anticipation of an expected flow of future benefits over a number of years. The investment decisions could be in the form of acquisition of additional fixed assets, replacements, and modification of activities or expansion of a plant. Capital investment techniques which provide management information for decision making may include the payback period, accounting rate of return, net present value (NPV), and the internal rate of return (IRR) (Okafor & Oji, 2021).
[bookmark: bookmark36][bookmark: bookmark37][bookmark: bookmark38]2.1.3	Importance of Accounting information
Accounting information is relevant to the overall well-being of a business organisation. As already mentioned earlier in this study, Accounting information aids managers in making decisions vis-a-vis what line of action to take to improve efficiency. Accounting information is particularly important in the following areas (Drury, 2020; Garrison & Noreen, 2018).
(1) [bookmark: bookmark39]Planning: Planning is very essential in every organisation. An entity needs to plan the location of its plants, introduction of new production lines and the strategies required to maintain the assets of the firm. Accounting information assists managers to make cost -benefit analysis of each alternative and the best decision taken. Any decision, taken by management in the planning process has an effect on costs and revenue; Accounting information is essential in estimating those effects.
(2) [bookmark: bookmark40]Directing and Controlling Operations: Operational activities form an integral part of any process. The control function enables managers to ensure that activities conform to standards. Detailed reports of various kinds prepared by the management accountant provide feedback as to whether set standards are being met. Accounting information are very essential in inventory control, total quality management and benchmarking.
(3) [bookmark: bookmark41][bookmark: bookmark42]Motivation: A well-motivated staff enhances performance and productivity. Organisations are able to achieve their goals if employees are well motivated. Accounting information such as those contained in budgets motivates organisational members to direct their efforts towards achieving the objectives of the organisation.
(4) Performance Measurement: Management	accounting information assists management in measuring the performance of employees and in executing organisational objectives. Performance measurement is used as a basis for rewarding performance through positive feedback, promotions and pay rises (Horngren, 2018). Through Accounting information, the performance of various sub-units, product lines, geographical units and divisions can be measured. These measures are important in determining whether a particular process or sub-unit is an economically viable unit.
(5) [bookmark: bookmark43]Competitive Position Assessment: Globalisation has heightened competition among industries. Accounting information plays a crucial role in ensuring that an organisation competes effectively and survives competition. The financial strength of an organisation must be prominent on the agenda of management. Information provided by the Accounting informationsystem aids the organisation in its pricing decisions, cost-benefit analysis, adoption of a particular production method, make or buy decisions, inventory management and outsourcing. The Accounting information system provides the necessary information for these very essential decisions to be made.
2.2	THEORETICAL REVIEW
Theoretical postulations or justifications are required for the evaluation of relationships between the various variables in the study. For this reason the study adopts the signaling theory, the contingency theory and institutional theory of organization. These theories help develop the key constructs and the interrelationships between the proposed concepts.
2.2.1 [bookmark: bookmark18][bookmark: bookmark16][bookmark: bookmark17][bookmark: bookmark19]Signaling Theory
[bookmark: bookmark22][bookmark: bookmark20][bookmark: bookmark21][bookmark: bookmark23]The intuitive nature of signaling theory in part helps explain its pervasiveness. A journalist once famously asked Spence in 1973, who first put forth the theory, if it were possible that one could receive the Nobel Prize in Economics for simply noticing that in some markets certain participants do not know certain things that others in the market may wish to communicate ((Ross (2017). He replied that the correct answer was probably “no” but that what did blossom at the time was a serious attempt to capture the informational aspects of market structures. The profundity of the theory, therefore, lies in ascribing costs to information acquisition processes that resolve information asymmetries in a wide range of economic and social phenomena. 
Management scholars have applied signaling theory to help explain the influence of information asymmetry in a wide array of research contexts. A recent study of corporate governance, for example, shows how CEOs signal the unobservable quality of their firms to potential investors via the observable quality of their financial statements (Zada, Yukun & Zada (2021). Diversity researchers use signaling theory to explain how firms use heterogeneous boards to communicate adherence to social values to a range of organizational stakeholders. Signaling theory is frequently used in the entrepreneurship literature, where scholars have examined the signaling value of board characteristics (Certo, 2018), top management team (TMT) characteristics (Lester, Certo, Dalton, Dalton, & Cannella, 2019), venture capitalist and angel investor presence (Elitzur & Gavius, 2018), and founder involvement (Busenitz, Fiet, & Moesel, 2020). Signaling theory is also important to human resource management, where a number of studies have examined signaling that occurs during the recruitment process (Okpala, Afolabi & Adegbola (2018). 
Although a number of studies integrate signaling concepts with related management theories (e.g., Deephouse, 2019; Ryan, Sacco, McFarland, & Kriska, 2019, no existing management research has systematically described the core ideas of signaling theory and how management scholars have applied them. We address this gap in the literature by reviewing management research relying on signaling theory.
2.2.2	Contingency Theory
The Contingency theory posits that an appropriate match between organizational characteristics to contingencies will improve organizational effectiveness. However, in the contingency theory of organizations, there is no universally acceptable model of the organization that explains the diversity of organizational systems design of one organization to the other. This can be related to organizations operating in different industries or sectors. Certo, (2018) applied contingency theory to Accounting information and explained that there is no single general standard accounting practice that can be applied to all organizations. He explained that in ‘essence, each organization will have its own Accounting information. The theory looks at certain influential factors that will assist management to decide on an appropriate Accounting informationpractice. These factors can either be technological changes and the infrastructure of an organization.’
[bookmark: bookmark26]A contingency perspective suggests that effective Accounting informationsystems should align with both internal and external factors (Battilana & Casciaro, 2020). The internal factors can be likened to the ownership structure or management and key personnel similarly; the external factors can be likened to technological change, competition and market forces. This study thus aims to empirically investigate the validity of contingency central theorem that organizational performance depends on the fit between organizational context and structure. Contingency theory is relevant to this study, in that it is paramount to explain how accounting systems might be affected by the fit between environmental and organizational factors.



2.3	EMPIRICAL REVIEW
Various studies have been carried out by various authors across the world on Accounting information. To help direct the focus of the study and provide a basis for comparison of the findings of this research, we review certain literature in relation to Accounting information
Amuzie and Emmanuel (2017) conducted a study on the Impact of Accounting informationon the performance and viability of public-private partnered projects in Nigeria. This study analyzed the impact of Accounting informationon the viability and performance of public-private Projects in Nigeria. The paper combined desk research and survey methods with the questionnaire as the crucial research instrument. Analysis was done using descriptive statistical tools, correlation coefficient and T-test statistic. The results showed that there is gross unawareness, on the part of the managers, of the important tools of Accounting informationand thus their non-application unto expected viability and profitable performance. It was also revealed that out of 22 Accounting informationtasks and services identified by the managers studied; only annual budgeting was carried out to a great extent followed by cost allocations. Others were not so much emphasized as the organizations witnessed the rendering of only about 45% of the expected Accounting informationtasks and services. 
Adler, Everett, and Waldron (2017) conducted a survey involving management accountants of New Zealand manufacturing companies. The non-probability judgment sampling technique was adopted for the sampling. Data were gathered from 165 manufacturing sites in New Zealand, which were chosen as representative of companies confronted with major environmental change and structural reform. The managers were asked to indicate which techniques were adopted in their company. The findings disclosed that the New Zeeland manufacturing firms usually adopted traditional Accounting information, like standard costing, direct costing and full costing than advanced Accounting information, like strategic management accounting.
Morteza and Najafi (2017) The purpose of their research is to study the impact of use the Accounting informationon financial performance of organization in Tafresh medical sciences University, Iran. The participants of this research are all of the financial experts are in Arak Medical Science University. The number of samples analyzed was 150, a standard data collection tool is in the study questionnaire Masinati and Pesina. For data analysis used from lisrel software, the research is including 7 hypotheses. The findings of the study revealed that is organizational strategy has the positive impact on design of Accounting informationbut not effect on the use of management accounting. 
Hadi and Shahram (2018) conducted a study on Evaluating Impact Of Accounting informationPerformance On Erp System’s Effectiveness: A Case Study Of Insurance Company Of Atiyehsazan Hafez –Iran. The objective of this study is evaluating impact of Accounting informationperformance on ERP system’s effectiveness (case study: Insurance Company of Atiyehsazan Hafez -Iran). Method of this study in term of objective is applied and in term of implementation is a description of causal type and finally method of collecting data is field survey. Questionnaire is considered as tools of data collection. Branches of Insurance Company of Atiyehsazan Hafez that are 36 branches are considered as statistical population. The number of samples analyzed has been 32 branches. Sampling method in this study has been non-probability sampling and convenience. Descriptive and inferential statistical methods are used to analyze data. In descriptive method is used indicators of such as mean, frequency and standard deviation and to test their hypotheses in inferential statistic are used regression method. The results of hypotheses test showed that components of performance Accounting information(quality of Accounting informationreports, the adoption of new methods of management accounting, improving the decision-making process, the quality of Accounting information) have an impact on the effectiveness of enterprise resource.
Liaqat (2019) examined the application of contemporary Accounting information in Indian companies. A survey research design was employed. The study targeted 530 member companies of India’s National Association of Financial Directors and Cost Controllers. Sixty three (63) companies responded, representing a response rate of about 12%. Stratified sampling technique was used to divide the sampling points into two strata, i.e. ABCM user firms and Non ABCM user firms. A five point Likert scale questionnaire was employed. The study focused on finding evidence on how widely contemporary and traditional Accounting information were employed by Indian companies. It was discovered that improvement of general cost reduction and profitability were the motive behind the utilization of Accounting informationin Indian firms. The study also discovered a positive relationship between the adoption of ABC and firm characteristics such as pressure of competition, degree of customization, proportion of overhead to total cost, and business size. None of the variations, however, was found to be at 10% significant level.



CHAPTER THREE
METHODOLOGY
3.1 Research Design
[bookmark: page47]In the language of research project, the word design means the plan or approach the researcher has agreed to use in solving research problem. Research design comprises a series of prior decisions that taken together provide a master plan for executing a research project. Research design is the specification of procedures for collecting and analyzing data necessary to help solve the problem at hand, such that the difference between the cost of obtaining various levels of accuracy and the expected value of the information associated with each level of accuracy is maximized. Research design requires the specification of procedures. These procedures involve decisions on what information to generate, the data collection method, the measurement approach, the way in which the data are to be analyzed. 
3.2	Sources Of Data
There are two sources of data in any project work of this nature. They are the primary sources of data collection and the secondary sources of data collection. Data for this research work were obtained by the research from both primary and secondary sources.
Primary data is a type of data that is collected by researcher directly from main sources through interviews, survey, questionnaire, e.t.c. primary data are usually collected from the source where the data originally originate from and are regarded as the best kind of data in research. 
Secondary data were collected from professional journals, published locally by financial and management accountants, others are financial statement, magazines, newspaper and other tests.


3.3 [bookmark: page48]Population Of The Study
The population or target of the study must be clearly defined and identified. However, the population used in the study of this research work was derived from the population of the management cadre and accounts department of the industry used as the case study. The population size is estimated at 50 staff of the company
3.4	Sample Size and Sampling Technique
After defining the population, the next important issue is sample size determination. The idea of sampling or determining of sample size is to obtain a part of the population from which some information of the entire population can be inferred. The sample for this research was derived from the population of the staff of Kam Wire Nig Ltd. Therefore, the sample size is 50.
3.5	Research Instruments
The research instrument that shall be used for this study is the questionnaire. The questionnaire is structured in accordance with the stated research questions and hypothesis. The questionnaire is divided into two to sections. Section A comprises of questions relating to the demographic characteristics of the respondents, while section B comprises of questions relating to the topic.
3.6 Method Of Data Analysis
The multiple regression data analysis technique which helps for predicting, were utilized by this study to test the stated hypotheses. The Statistical Package For Social Sciences (SPSS) version 23 was also used in analyzing the data.
3.7	Model Specification
Using the multiple regression analysis, the model adopted by the researcher to carry out the analysis is as follows:
Y = F (B SIZE, DEI)


Where;
SCI = Statement of Comprehensive Income
SFP = Statement of Financial Position
CFS = Cash Flow Statement
Y = α +β1 BSIZE + β2 DEI + E
Where; 
α = Intercept
SCI = Statement of Comprehensive Income
SFP = Statement of Financial Position
CFS = Cash Flow Statement
Β1 – β2 = Coefficient of SCI, SFP respectively.
E = Error term.
Also, the following formula was used:
ROA	= 	    PAT		x 	100
		Total asset		  1
Where;
ROA = Return On Asset
PAT = Profit After Tax


CHAPTER FOUR
ANALYSIS AND DISCUSSION
4.0	Introduction 
This chapter focuses on the analytical aspect of the research work. The general report of activities conducted on the primary data collection from the sample population was made for proper presentation and analysis of responses generated from the administrative questionnaire.
The presentation was administered into two parts; section A covered the classification of respondents according to sex, age, education background, states (position within the organization) and working experience. Section B covered the classification of responses according to the research questions and hypothesis.
4.1 Data Presentation
[bookmark: page54]The result was represented in tables and analysed using percentage while the chi-square test was used for the hypothesis. A total of sixty copies of the questionnaire were administered on respondents working in the management cadre and accountants department of the organization out of which fifty copies were successfully completed and returned representing 83.3% of the total number of the questionnaire distributed while ten copies were not returned which represents 16.7% of the total questionnaire administered.
4.2	Demographical Characteristics of Respondents
SECTION A
	Table 1: Distribution of respondents by Sex

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Male
	25
	50.0
	50.0
	50.0

	
	Female
	25
	50.0
	50.0
	100.0

	
	Total
	50
	100.0
	100.0
	


Source: Field Survey, 2025
Table 1 above shows that 25(50%) of the respondents are male, while 25 (50%) of the respondents are female
	Table 2: Distribution of respondents by Age

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	16-20	 years
	15
	30.0
	30.0
	30.0

	
	21-30 years
	32
	64.0
	64.0
	94.0

	
	31-40	 years
41 yrs. and above
	3
0
	6.0
0
	6.0
0
	100.0


	
	Total
	50
	100.0
	100.0
	


Source: Field Survey, 2025
Table 2 above shows that 15(30%) of the respondents are within the age of 16-20 years, 32(64%) are within the age of 21-30 years, while 3(6%) are 31-40 years
	Table 3: Distribution of respondents by Marital Status

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Married
	14
	28.0
	28.0
	28.0

	
	Single
	36
	72.0
	72.0
	100.0

	
	Total
	50
	100.0
	100.0
	

	
	
	
	
	
	

	
	
	
	
	
	


Source: Field Survey, 2025
Table 3 above shows that 14(28%) of the respondents are married, 25(50%) are single, 9(18%) are widow, while 2(4%) of the respondents are divorced.


	Table 4: Distribution of respondents by Educational Qualification

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	WAEC/GCE
	14
	28.0
	28.0
	28.0

	
	NCE/ND
	23
	46.0
	46.0
	74.0

	
	Bsc
	11
	22.0
	22.0
	96.0

	
	HND
	2
	4.0
	4.0
	100.0

	
	Total
	50
	100.0
	100.0
	


Source: Field Survey, 2025
Table 4 above shows that 14(28%) of the respondents are WAEC/GCE Certificate holders, 2(46%) are NCE/ND Certificate holder, 11(22%) are Bsc holder, while 2(4%) of the respondents are HND certificate holder.
SECTION B
	Table 1: Accounting informationplay a significant role in profit making of your organization

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	12
	24.0
	24.0
	24.0

	
	Agree
	22
	44.0
	44.0
	68.0

	
	Strongly Disagree
	14
	28.0
	28.0
	96.0

	
	Disagree
	2
	4.0
	4.0
	100.0

	
	Total
	50
	100.0
	100.0
	


Source: Field Survey, 2025
Table 1 above shows that 12(24%) of the respondents strongly agreed with the statement, 22(44%) agreed, 14(28%) strongly disagreed, while 2(4%) of the respondents disagreed.
	Table 2: There are relationship between the quality of information given to the management and proper planning control and decision making

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	13
	26.0
	26.0
	26.0

	
	Agree
	22
	44.0
	44.0
	70.0

	
	Strongly Disagree
	14
	28.0
	28.0
	98.0

	
	Disagree
	1
	2.0
	2.0
	100.0

	
	Total
	50
	100.0
	100.0
	


Source: Field Survey, 2025
Table 2 above shows that 13(26%) of the respondents strongly agreed with the statement, 22(44%) agreed, 14(28%) strongly disagreed, while 1(2%) of the respondents disagreed.
	Table 3: Do you agree that the company’s fixed cost	will remain constant over the relevant Range of output

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	13
	26.0
	26.0
	26.0

	
	Agree
	23
	46.0
	46.0
	72.0

	
	Strongly Disagree
	12
	24.0
	24.0
	96.0

	
	Disagree
	2
	4.0
	4.0
	100.0

	
	Total
	50
	100.0
	100.0
	


Source: Field Survey, 2025
Table 3 above shows that 13(26%) of the respondents strongly agreed with the statement, 23(46%) agreed, 12(24%) strongly disagreed, while 2(4%) of the respondents disagreed.
	Table 4: Accounting informationshould involved in decision making

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	15
	30.0
	30.0
	30.0

	
	Agree
	20
	40.0
	40.0
	70.0

	
	Strongly Disagree
	14
	28.0
	28.0
	98.0

	
	Disagree
	1
	2.0
	2.0
	100.0

	
	Total
	50
	100.0
	100.0
	


Source: Field Survey, 2025
Table 4 above shows that 15(30%) of the respondents strongly agreed with the statement, 20(40%) agreed, 14(28%) strongly disagreed, while 1(2%) of the respondents disagreed.
	Table 5: The Role of the Accounting informationin your	organization is very important

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	7
	14.0
	14.0
	14.0

	
	Agree
	29
	58.0
	58.0
	72.0

	
	Strongly Disagree
	11
	22.0
	22.0
	94.0

	
	Disagree
	2
	4.0
	4.0
	98.0

	
	Undecided
	1
	2.0
	2.0
	100.0

	
	Total
	50
	100.0
	100.0
	


Source: Field Survey, 2025
Table 5 above shows that 7(14%) of the respondents strongly agreed with the statement, 29(58%) agreed, 11(22%) strongly disagreed, 2(4%) of the respondents disagreed, while 1(2%) of the respondents are undecided.
	Table 6: There is a link between the price of Products and the profit realized

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	15
	30.0
	30.0
	30.0

	
	Agree
	21
	42.0
	42.0
	72.0

	
	Strongly Disagree
	12
	24.0
	24.0
	96.0

	
	Disagree
	2
	4.0
	4.0
	100.0

	
	Total
	50
	100.0
	100.0
	


Source: Field Survey, 2025
Table 6 above shows that 15(30%) of the respondents strongly agreed with the statement, 21(42%) agreed, 12(24%) strongly disagreed, while 2(4%) of the respondents disagreed.
	Table 7: There is an impact of Accounting informationon organizational profitability

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	12
	24.0
	24.0
	24.0

	
	Agree
	22
	44.0
	44.0
	68.0

	
	Strongly Disagree
	14
	28.0
	28.0
	96.0

	
	Disagree
	2
	4.0
	4.0
	100.0

	
	Total
	50
	100.0
	100.0
	


Source: Field Survey, 2025
Table 7 above shows that 12(24%) of the respondents strongly agreed with the statement, 22(44%) agreed, 14(28%) strongly disagreed, while 2(4%) of the respondents disagreed.
	Table 8: Management accountings affect Organizational development positively

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	12
	24.0
	24.0
	24.0

	
	Agree
	23
	46.0
	46.0
	70.0

	
	Strongly Disagree
	13
	26.0
	26.0
	96.0

	
	Disagree
	2
	4.0
	4.0
	100.0

	
	Total
	50
	100.0
	100.0
	


Source: Field Survey, 2025
Table 8 above shows that 12(24%) of the respondents strongly agreed with the statement, 23(46%) agreed, 13(26%) strongly disagreed, while 2(4%) of the respondents disagreed.
	Table 9: The strength and weakness of the	organization in maximizing profit can be identified through the role of management accounting

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	13
	26.0
	26.0
	26.0

	
	Agree
	25
	50.0
	50.0
	76.0

	
	Strongly Disagree
	10
	20.0
	20.0
	96.0

	
	Disagree
	2
	4.0
	4.0
	100.0

	
	Total
	50
	100.0
	100.0
	


Source: Field Survey, 2025
Table 9 above shows that 13(26%) of the respondents strongly agreed with the statement, 25(50%) agreed, 10(20%) strongly disagreed, while 2(4%) of the respondents disagreed.
	Table 10: Profit maximization is necessary for organizational growth

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	12
	24.0
	24.0
	24.0

	
	Agree
	23
	46.0
	46.0
	70.0

	
	Strongly Disagree
	13
	26.0
	26.0
	96.0

	
	Disagree
	2
	4.0
	4.0
	100.0

	
	Total
	50
	100.0
	100.0
	


Source: Field Survey, 2025
Table 10 above shows that 12(24%) of the respondents strongly agreed with the statement, 23(46%) agreed, 13(26%) strongly disagreed, while 2(4%) of the respondents disagreed.
	Table 11: Accounting informationalso Involves planning programme to reduce cost

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	23
	46.0
	46.0
	46.0

	
	Agree
	10
	20.0
	20.0
	66.0

	
	Strongly Disagree
	6
	12.0
	12.0
	78.0

	
	Disagree
	7
	14.0
	14.0
	92.0

	
	undecided
	4
	8.0
	8.0
	100.0

	
	Total
	50
	100.0
	100.0
	


Source: Field Survey, 2025
Table 11 above shows that 23(46%) of the respondents strongly agreed with the statement, 10(20%) agreed, 6(12%) strongly disagreed, 7(14%) of the respondents disagreed, while 4(8%) respondents are undecided.
	Table 12: Increase in the cost of products Manufactured in  Nigeria  are  caused  by  managements Inefficiency

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	8
	16.0
	16.0
	16.0

	
	Agree
	27
	54.0
	54.0
	70.0

	
	Strongly Disagree
	7
	14.0
	14.0
	84.0

	
	Disagree
	3
	6.0
	6.0
	90.0

	
	Undecided
	5
	10.0
	10.0
	100.0

	
	Total
	50
	100.0
	100.0
	


Source: Field Survey, 2025
Table 12 above shows that 8(16%) of the respondents strongly agreed with the statement, 27(54%) agreed, 7(14%) strongly disagreed, 3(6%) of the respondents disagreed, while 5(10%) respondents are undecided.
	Table 13: Organizational strategic managers should rely on Accounting information for decision Making 

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	18
	36.0
	36.0
	36.0

	
	Agree
	13
	26.0
	26.0
	62.0

	
	Strongly Disagree
	7
	14.0
	14.0
	76.0

	
	Disagree
	6
	12.0
	12.0
	88.0

	
	Undecided
	6
	12.0
	12.0
	100.0

	
	Total
	50
	100.0
	100.0
	


Source: Field Survey, 2025
Table 13 above shows that 18(36%) of the respondents strongly agreed with the statement, 13(26%) agreed, 7(14%) strongly disagreed, 6(12%) of the respondents disagreed, while 6(12%) respondents are undecided.
4.2	Testing Of Hypotheses
Hypothesis One
Ho1:	Planning has no significant impact on organizational performance
	Table 14: Model Summary

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.040a
	.002
	-.019
	.83200

	a. Predictors: (Constant), Planning

	Table 15: ANOVAa

	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	1
	Regression
	.054
	1
	.054
	.077
	.782b

	
	Residual
	33.226
	48
	.692
	
	

	
	Total
	33.280
	49
	
	
	

	a. Dependent Variable: Organizational Performance

	b. Predictors: (Constant), Planning

	Table 16: Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	T
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	2.186
	.265
	
	8.255
	.000

	
	Planning
	-.031
	.112
	-.040
	-.278
	.782

	Decision Rule:
            From the model summary, ANOVA and Coefficients (tables, 14, 15 and 16), we can conclude that the negative hypothesis which stated that planning has no significant impact on organizational performance should be rejected, while we accept the positive hypothesis which stated that planning has significant impact on organizational performance



Hypothesis Two
Ho2:	Control has no significant impact on organizational performance
	Table 17: Model Summary

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.183a
	.034
	.013
	.81857



	a. Predictors: (Constant), Control

	Table 18: ANOVAa

	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	1
	Regression
	1.117
	1
	1.117
	1.667
	.203b

	
	Residual
	32.163
	48
	.670
	
	

	
	Total
	33.280
	49
	
	
	



	a. Dependent Variable: Organizational Performance

	b. Predictors: (Constant), Control




	Table 19: Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	1.810
	.267
	
	6.784
	.000

	
	Control
	.124
	.096
	.183
	1.291
	.203

	a. Dependent Variable: Organizational Performance
Decision Rule
            From the model summary, ANOVA and Coefficients (tables, 17,18 and 19), we can conclude that the negative hypothesis which stated that control has no significant impact on organizational performance should be rejected, while we accept the positive hypothesis which stated that control has significant impact on organizational performance

	Hypothesis Three
Ho3:	Decision making has no significant impact on organizational performance
Table 20: Model Summary

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.636a
	.405
	.392
	1.06447

	a. Predictors: (Constant), Decision making

	Table 21: ANOVAa

	Model
	Sum of Squares
	Df
	Mean Square
	F
	Sig.

	1
	Regression
	36.991
	1
	36.991
	32.646
	.000b

	
	Residual
	54.389
	48
	1.133
	
	

	
	Total
	91.380
	49
	
	
	



	a. Dependent Variable: Organizational Performance

	b. predictors: (constant), Decision making

	Table 22: Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	T
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	.397
	.346
	
	1.147
	.257

	
	Decision Making
	.737
	.129
	.636
	5.714
	.000



	a. Dependent Variable: Organizational Performance


Decision Rule
From the model summary, ANOVA and Coefficients (tables, 20,21 and 22), we can conclude that the negative hypothesis which stated that decision making has no significant impact on organizational performance should be rejected, while we accept the positive hypothesis which stated that decision making has significant impact on organizational performance.
4.4	Discussion of Findings
Research Hypothesis one
Ho:	Planning has no significant impact on organizational performance
Hi:	Planning has significant impact on organizational performance
The first research question for this study aimed at finding if there is significant positive relationship between planning and organizational performance in manufacturing company. Moreover, from the model summary, ANOVA and Coefficients (tables, 14, 15 and 16), we can conclude that planning has significant impact on organizational performance.
This study is in conformity with some of the previous research on the topic. A research conducted by Achyut (2017) found out that Accounting information plays a vital role in basic management activities but most particularly in planning, decision making, costing and control functions. This study was conducted in Nepal and Nepalese Commercial Bank was used as the case study.
Moreover, a study conducted by Kennedy and Affleck–Graves (2001) on the impact of Accounting informationsystems on firm performance showed that firms adopting Accounting informationSystem (MAS) were 27% better than firms not using MAS in terms of performance.
Research hypothesis two
Ho:	Control has no significant impact on organizational performance
Hi:	Control has significant impact on organizational performance
The research hypothesis two which stated that control has no significant impact on organizational performance was tested and a decision was made that control has significant impact on organizational performance. This could be seen in tables 17, 18 and 19 above.
In another development, a research conducted by Amuzie and Emmanuel (2010), in the study, the results showed that there is gross unawareness, on the part of the managers, of the important tools (such as control) of Accounting informationand thus their non-application unto expected viability and profitable performance. It was also revealed that out of 22 Accounting informationtasks and services identified by the managers studied; only annual budgeting was carried out to a great extent followed by cost allocations. 
Hypothesis three
Ho:	Decision making has no significant impact on organizational performance
Hi:	Decision making has significant impact on organizational performance
	The third hypothesis that stated that decision making has no significant impact on organizational performance was tested and decision was made that decision making has significant impact on organizational performance. This is evident in tables 20, 21 and 22 above. The implication of this decision is that an effective and well articulated decision has a very great and positive impact on organizational performance. 
	A study conducted by Othman (2020) corroborate with this study as it looked into the effectiveness of decision making in India’s Manufacturing Industry. In the study, it was found out that majority of Indian manufacturing industries succeeds because of their effective decision making. The results of hypotheses test showed that components of performance Accounting information(quality of Accounting informationreports, the adoption of new methods of management accounting, improving the decision-making process, the quality of Accounting information) have an impact on the effectiveness of enterprise resource planning but the responsibility of management accountings does not affect the effectiveness of enterprise resource planning.




CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary Of Findings
In chapter four, we have been able to present and analyze all the relevant data collected. Equally, a test of hypothesis was carried out. The following are the result of the test: Management accountings are relevant in organizational internal cost performance efficiency. Recent increase in cost of products manufactured in Nigeria is caused by other factors rather than Accounting informationinefficiency. Organizational strategic managers should rely on management accounting’s information for decision making.
[bookmark: page78]Most manufacturing firms are struggling to maintain high profit and also deliver a quality product. Hence, it is pertinent to know the function of the Accounting informationin a manufacturing company whose information is needed for the maximization of profit. The objective of the study was not just to define the role of management accountings only but to find out its impact to cost control and profit performance. 
In chapter one, the problem being investigated was clearly stated and this was aimed at considering and assessing the role of Accounting informationto cost control and profit performance in an organization on the productivity of Softy Buttered Bread Company, also theoretical framework was made on the research. In chapter two, all known literatures that were relevant to the study under focus were reviewed.
On methodology, in chapter three, descriptive information on statement of study population, sampling technique and size, research instrument, methods of data collection and the analysis were given. As a result of the critical presentation and analysis of data in chapter four, various facts as regard the role of management accountings to profit performance in an organization were unveiled. For instance, the following observations were made by the researcher as a result of the study carried out;
1 That the sole aim of a businessman is to make profit therefore most of them neglect the issue of quality.
2 The study also revealed that information is very vital in any organization. And it is a determining factor for decision making.
3 [bookmark: page79]It was further highlighted in this study that with the aid of management accounting, their skills and knowledge, organizations can be able to maintain a high level of quality and profit.
5.2 Conclusion
The following conclusions were made from the findings of this study:
This study revealed that there is significant positive relationship between planning and organizational performance in manufacturing company. This is evident in the hypothesis tested in the study.
It also showed that there is significant positive relationship between control and organizational performance in manufacturing company as can be seen from the interpretation of the results of the hypothesis two.
And finally, it revealed that decision making has a significant relationship with organizational performance in manufacturing company
5.3	Recommendations
In a view to improve and ensure high productivity and profit enhancement, the following recommendations are made;
i. Business decision today guarantees the continuous existence of the business and the effectiveness of the decision made by the management is as a result of the information given. Therefore management should maintain a qualified Accounting informationboth in skills and knowledge.
ii. Information is useful when it is relevant and timely, therefore management accountings are being required to provide information on time so as to hasten up in making vital decision because undue delay in decision making will definitely undermine the firms goal of profit maximization. 
iii. Also, since the world is advancing day by day and technology as well, it is advisable that the management of the company should give adequate exposure to their Accounting informationthrough training programmes, appraisal and evaluation of seminars in order to acquaint them with the new technologies in vogue and keep pace with new knowledge.
iv. Ultimately, this study recommend that further research should be done on this topic since high rate of price of goods affects the nation’s economy and affect us in a way or another whether a manufacture, wholesaler and consumers as well.
[bookmark: page82]
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APPENDIX II
QUESTIONNAIRE
SECTION A
		Bio Data of Respondents
Kindly answer the questions provided in this questionnaire
1. Gender:		 male	( )	female(  )
2. Age: 		16-20	(  )	21-30	(  )	31-40	(  )	41 yrs. and above(  )
3. Marital status: 	single	(  )	married	(  )
4. Educational qualification:   GCE/SSCE( )OND/NCE(  )  HND/BSC (  ) MSC/MA(  )
SECTION B
5.	Accounting informationplay a significant role in profit making of your organization Agree (    ) Strongly Agree (    ) Disagree (    ) Strongly Disagree (    ) 
Neutral (    )
6.	Do you know that cost is Classified by the Accounting informationto provide useful information for profit planning Agree (    ) Strongly Agree (    ) Disagree (    ) Strongly Disagree (    ) Neutral (    )
7.	There are relationship between the quality of information given to the management and proper planning control and decision making Agree (    ) Strongly Agree (    ) Disagree (    ) Strongly Disagree (    ) Neutral (    )
8.	Do you agree that the company’s Fixed cost	will remain constant	over the	relevant Range of output Agree (    ) Strongly Agree (    ) Disagree (    ) 
Strongly Disagree (    ) Neutral (    )
9.	Accounting informationshould involved in decision making Agree (    ) 
Strongly Agree (    ) Disagree (    ) Strongly Disagree (    ) Neutral (    )
10.	The Role of the Accounting informationin your	organization is very important Agree (    ) Strongly Agree (    ) Disagree (    ) Strongly Disagree (    ) 
Neutral (    )
11.	There is a link between the price of Products and the profit realized Agree (    ) Strongly Agree (    ) Disagree (    ) Strongly Disagree (    ) Neutral (    )
12.	There is an impact of Accounting informationon organizational profitability Agree (    ) Strongly Agree (    ) Disagree (    ) Strongly Disagree (    ) Neutral (    )
13. 	Management accountings affect Organizational development positively 
Agree (    ) Strongly Agree (    ) Disagree (    ) Strongly Disagree (    ) Neutral (    )
14	The strength and weakness of the	organization in maximizing profit can be identified through the role of Accounting informationAgree (    ) Strongly Agree (    ) Disagree (    ) Strongly Disagree (    ) Neutral (    )
15.	Profit maximization is necessary for organizational growth Agree (    ) 
Strongly Agree (    ) Disagree (    ) Strongly Disagree (    ) Neutral (    )
16.	Accounting informationalso Involves planning programme to reduce cost 
Agree (    ) Strongly Agree (    ) Disagree (    ) Strongly Disagree (    ) Neutral (    )
17.	Increase in the cost of products Manufactured in  Nigeria  are  caused  by  managements Inefficiency Agree (    ) Strongly Agree (    ) Disagree (    ) 
Strongly Disagree (    ) Neutral (    )
18.	Organizational strategic managers should rely on Accounting information for decision Making Agree (    ) Strongly Agree (    ) Disagree (    ) 
Strongly Disagree (    ) Neutral (    )


