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[bookmark: _Toc202868171]ABSTRACT
This study investigates the influence of social media on human capital development and its perception among unemployed youth in Ilorin Metropolis, Kwara State. In an era where digital platforms have become central to information dissemination and skill acquisition, social media is increasingly recognized as a tool for empowerment, particularly among the youth. The research explores how platforms such as YouTube, LinkedIn, Facebook, and Instagram contribute to knowledge sharing, skill-building, job search, and entrepreneurship awareness. The study adopts a quantitative research method using a survey design, and data was collected through structured questionnaires administered to 100 unemployed youth selected through purposive sampling. The Uses and Gratifications Theory served as the theoretical framework, emphasizing how individuals actively seek out media to satisfy specific needs, such as learning and economic advancement. Findings reveal that while a significant number of respondents acknowledge the potential of social media for personal development, limited digital literacy, data cost, and distractions from non-educational content hinder its optimal use. The study concludes that social media has a moderately positive influence on human capital development among unemployed youth in Ilorin, and it recommends structured digital literacy programs and increased promotion of educational content online.
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[bookmark: _Toc170469505][bookmark: _Toc202868174]INTRODUCTION
[bookmark: _Toc170469506][bookmark: _Toc202868175]1.1	Background to the Study
Social Media has been defined as websites which allow profile creation and visibility of relationships between users (Boyd & Ellison, 2008); web-based applications which provide functionality for sharing, relationships, group, conversation and profiles (Kietzmann et al., 2011). Social media has been referred to as “social media sites” (Diga & Kelleher, 2009), or a set of information technologies which facilitate interactions and networking (Kapoor et al., 2017; Oestreicher-Singer & Zalmanson, 2013). 
However, there appears to be a broad agreement that Web2.0 technologies played a significant role in the development and adoption of social media. Another definition of social media refers to “Internet-based applications built on Web 2.0, while Web 2.0 refers to a concept as well as a platform for harnessing collective intelligence” (Huang & Benyoucef, 2013 p. 246). Social media, such as Facebook, Twitter, and LinkedIn, provide people with a pervasive network connectivity (Asur & Huberman, 2010). Nowadays social media have become part of a person’s life with Facebook, Twitter, Instagram, Youtube, LinkIn and many more having millions of users and keep growing every day. It is estimated that over 500 million people are interacting with social media (Ostrow, 2020). 
Conversely, the issue of development has become the most important in the third world. This is in view of the sociopolitical as well as economic trends in the world today. The advancement of technology the world over has somewhat hastened the pace of development on several fronts. Development connotes a lot of things depending on the perspective from which the concept is viewed. Thus, several scholars have offered a plethora of definitions. Even at different levels, there are still several definitions. For example, at the level of the individual,  Inayatullah (1967:101) defines development as the change toward patterns of society that allow better realization of human values, a society of greater power over its environment and over its political destiny, and that enables its individuals to gain increased control over themselves (cited in Ibagere, 2009:34-35).
According to Akinola J. (2015), human capital development as a concept involves the facilitation of the acquisition of the skills necessary to improve the wellbeing of the individual both socially and financially as well as political emancipation to enable such an individual participate in the society’s political process. Financial empowerment is crucial to the individual’s sociopolitical emancipation. Central to the achievement of sustainable human development is the incorporation of a multidimensional approach to development that would focus on such concerns as economic viability, alleviation of poverty, local participation in planning and execution of development projects, environmental protection and qualitative education.
The role of human capital in economic growth cannot be overemphasized. The development of human capital has been recognized by economists to be a key prerequisite for a country’s socio-economic and political transformation. Among the generally agreed causal factors responsible for the impressive performance of the economies of most of the developed and the newly industrializing countries is an impressive commitment to human capital formation (Adedeji and Bamidele, 2003; World Bank, 1995; Barro, 1991). This has been largely achieved through increased knowledge, skills and capabilities acquired through education and training by all the people of these countries. 
Dreher S, (2014) stated that human capital development plays a pivotal role in addressing youth unemployment by equipping young people with the skills, knowledge, and capabilities needed to secure meaningful employment opportunities. Investments in education, vocational training, and professional development programs empower youths to enhance their employability, adaptability, and resilience in a rapidly changing job market. By fostering a skilled workforce, human capital development not only reduces unemployment rates among youths but also drives economic growth and innovation (Donald H. Kluemper, Arjun Mitra 2017).  A well-educated and skilled workforce can spur productivity, entrepreneurship, and industry diversification, creating new job opportunities and stimulating economic development in various sectors (Bennett S., Maton K. 2018). Moreso, human capital development promotes social inclusion and reduces inequalities by providing marginalized youths with access to quality education and training opportunities (Okazaki S., Taylor C.R, 2017). 
Goodman M.B., Hirsch P.B (2016) stated that by addressing barriers to employment, such as lack of skills, experience, and access to resources, human capital development will enable youths to realize their full potential and contribute positively to society. It is on this background this study is congealed to investigate the influence of social media on human capital development and its perception among unemployed youths in Kwara state with a focus on youths in Ilorin metropolis.
[bookmark: _Toc170469507][bookmark: _Toc202868176]1.2	Statement of the problem
The influence of social media on human capital development and its perception among unemployed youths in Kwara State, particularly in Ilorin Metropolis, presents a multifaceted issue that warrants careful examination. Ruth N., Bolton A. (2020) posited that as social media platforms continue to proliferate and play an increasingly prominent role in society, understanding their impact on the skills, knowledge, and opportunities available to youths is crucial for addressing unemployment challenges effectively.
One significant aspect of the problem is the potential for social media to both enhance and hinder human capital development among unemployed youths. On one hand, social media platforms offer access to a wealth of educational resources, training opportunities, and professional networks that can contribute to skill acquisition and career development. However, excessive use of social media may also lead to distractions, information overload, and a lack of focus on productive activities, thereby impeding human capital development. (Kervin L, 2016).
Furthermore, the perception of social media's influence on human capital development among unemployed youths in Kwara State is a key concern. While some may view social media as a valuable tool for learning, networking, and job search activities, others may perceive it as a source of procrastination, social comparison, and unrealistic career expectations. These varying perceptions can shape how unemployed youths engage with social media and its potential impact on their efforts to secure employment and advance their careers.
Additionally, the digital divide and unequal access to technology and internet connectivity may exacerbate disparities in human capital development among unemployed youths in Kwara State. Those with limited access to digital resources may face greater challenges in leveraging social media for educational and job-related purposes, further widening existing gaps in skills and opportunities. It is in face of these problems this study will be conducted to provide insights to social media, human capital development and their influence on unemployed youths in Kwara state.
1.3 [bookmark: _Toc170469508][bookmark: _Toc202868177]Objectives of the Study
i. To assess the extent to which social media platforms are utilized by unemployed youths in Ilorin metropolis for human capital development.
ii. To investigate the attitudes and perceptions of unemployed youths in Ilorin metropolis towards social media as a tool for human capital development.
iii. To explore the perceived impact of social media usage on the acquisition of relevant skills, knowledge, and competencies among unemployed youths in Ilorin metropolis.
iv. To investigate the factors militating against the effectiveness of social media in promoting human capital and employment among youths in Ilorin metropolis.
[bookmark: _Toc170469509][bookmark: _Toc202868178]1.4	Research Questions
i. What is the extent to which social media platforms are utilized by unemployed youths in Ilorin metropolis for human capital development?
ii. What are the attitudes and perceptions of unemployed youths in Ilorin metropolis towards social media as a tool for human capital development?
iii. What impact does social media usage have on the acquisition of relevant skills, knowledge, and competencies among unemployed youths in Ilorin metropolis?
iv. What are the factors militating against the effectiveness of social media in promoting human capital and employment among youths in Ilorin metropolis?
[bookmark: _Toc170469510][bookmark: _Toc202868179]1.5	Significance of the Study
The significance of studying the influence of social media on human capital development and its perception among unemployed youths in Kwara State, particularly in Ilorin Metropolis, cannot be overstated. Kwara State, like many regions, grapples with high rates of youth unemployment, posing significant challenges to economic development and social stability. Understanding the role of social media in shaping the skills, knowledge, and opportunities available to unemployed youths is crucial for addressing these pressing issues.
Firstly, the study holds promise for uncovering innovative strategies to harness social media for human capital development. Social media platforms offer unprecedented opportunities for learning, skill acquisition, and networking, which can empower youths and enhance their employability. By identifying the most effective ways to leverage social media for human capital development, policymakers and stakeholders can design targeted interventions to support youth empowerment and economic growth.
Additionally, studying the perception of social media among unemployed youths provides valuable insights into their attitudes, preferences, and challenges. This understanding is essential for tailoring interventions to meet the specific needs of youths in Kwara State, ensuring that initiatives are relevant, accessible, and impactful. Furthermore, the study contributes to the broader discourse on digital inclusion and socio-economic development. By exploring the intersection of social media, human capital development, and unemployment, the study sheds light on disparities in digital access and opportunities, informing efforts to promote equitable growth and social progress.
[bookmark: _Toc170469511][bookmark: _Toc202868180]1.6	Scope of the Study
The scope of this study covers influence of social media on human capital development and its perception among unemployed youths. The geographical scope of this study is limited to Ilorin, Kwara State. Hence, primary data for this study shall be retrieved from youths in Ilorin metropolis through the instrumentation of questionnaire. It is worthy to note that this study is academic based, it shall however be conducted within a period of four months. 
1.7 [bookmark: _Toc170469512][bookmark: _Toc202868181]Definition of Key Terms
i. Influence: The power or ability of social media platforms to affect the skills, knowledge, attitudes, behaviors, and opportunities available to unemployed youths in Kwara State. This includes both direct and indirect effects of social media usage on human capital development and perceptions among youths in Ilorin Metropolis.
ii. Social Media: Digital platforms and technologies that facilitate the creation, sharing, and exchange of user-generated content, communication, and networking. This encompasses various social networking sites, such as Facebook, Twitter, and LinkedIn, as well as multimedia sharing platforms like Instagram, YouTube, and TikTok.
iii. Human Capital Development: The process of enhancing and investing in the skills, knowledge, abilities, and talents of individuals, particularly with regards to their employability, productivity, and socio-economic well-being. In the context of this study, human capital development refers to the acquisition of relevant skills, competencies, and resources through social media usage among unemployed youths in Kwara State.
iv. Perception: The subjective interpretation, understanding, and evaluation of social media's impact on human capital development among unemployed youths in Kwara State. This includes youths' attitudes, beliefs, opinions, and experiences regarding the role of social media in skill acquisition, job search activities, and career advancement opportunities.
v. Unemployed Youths: Individuals within the youth demographic (typically aged between 15 and 35 years) who are currently not engaged in any form of paid employment or self-employment and are actively seeking job opportunities or are available for work. In the context of this study, unemployed youths specifically refer to those residing in Ilorin Metropolis, Kwara State.
vi. Kwara State: A state located in the North-Central region of Nigeria, with Ilorin as its capital city. Kwara State is characterized by diverse socio-economic dynamics, including high rates of youth unemployment and significant usage of social media platforms among youths.
vii. Ilorin Metropolis: The urban area and administrative center of Kwara State, comprising the city of Ilorin and its surrounding suburbs and neighborhoods. Ilorin Metropolis serves as the specific focus of this study, providing insights into the influence of social media on human capital development and perceptions among unemployed youths within this geographical context.
[bookmark: _Toc170469513]

[bookmark: _Toc202868182]CHAPTER TWO
[bookmark: _Toc170469514][bookmark: _Toc202868183]LITERATURE REVIEW
[bookmark: _Toc170469515][bookmark: _Toc202868184]2.1	THEORETICAL FRAMEWORK
[bookmark: _Toc170469516][bookmark: _Toc202868185]2.1.1	Technology Acceptance Model (TAM)
The Technology Acceptance Model (TAM) is a seminal framework in the field of information systems and technology management, designed to understand and predict individuals' acceptance and adoption of new technologies. Developed by Fred Davis in the late 1980s, TAM has since become one of the most widely used theoretical models for studying user acceptance of technology across various contexts. TAM proposes that users' behavioral intentions to use a technology are determined by two primary factors: perceived usefulness and perceived ease of use. Perceived usefulness refers to the extent to which a user believes that a particular technology will enhance their performance or facilitate the accomplishment of tasks. Perceived ease of use, on the other hand, refers to the user's perception of how effortless or intuitive it is to use the technology.
The theory posits that these two factors directly influence users' attitudes toward using the technology, which in turn shape their behavioral intentions to adopt or reject it. Moreover, TAM suggests that perceived ease of use indirectly influences perceived usefulness, as a technology that is perceived as easier to use is also more likely to be perceived as useful. 
The Technology Acceptance Model (TAM) offers valuable insights into understanding the influence of social media on human capital development and its perception among unemployed youths in Kwara State, particularly in Ilorin Metropolis. As a theoretical framework, TAM helps elucidate the factors that shape individuals' acceptance and adoption of technology, which is crucial in the context of social media usage among unemployed youths seeking to enhance their human capital.
In the case of social media and human capital development, TAM highlights two primary factors that influence users' behavioral intentions: perceived usefulness and perceived ease of use. Perceived usefulness refers to the extent to which individuals believe that social media platforms can enhance their skills, knowledge, and job prospects. For unemployed youths in Kwara State, the perceived usefulness of social media may revolve around its potential to provide access to educational resources, networking opportunities, and job openings.
Similarly, perceived ease of use plays a significant role in shaping unemployed youths' attitudes toward social media. If platforms are perceived as user-friendly and accessible, youths are more likely to engage with them actively to develop their human capital. This could involve participating in online courses, networking with professionals, or showcasing their skills and talents to potential employers.
Moreover, TAM suggests that individuals' perceptions of social media's usefulness and ease of use are influenced by external factors such as social norms, cultural beliefs, and institutional support. Therefore, when studying the influence of social media on human capital development among unemployed youths in Kwara State, it is essential to consider these contextual factors and their impact on technology acceptance.
By applying the TAM framework to the specific context of unemployed youths in Kwara State, researchers can gain a deeper understanding of how social media usage influences human capital development and its perception. This insight can inform the design of interventions and policies aimed at leveraging social media effectively to empower unemployed youths, enhance their skills, and improve their employment prospects in Ilorin Metropolis and beyond.
[bookmark: _Toc170469517][bookmark: _Toc202868186]2.1.2	Human Capital Theory
Human Capital Theory is a fundamental economic concept that underscores the significance of investing in human resources as a means of fostering economic growth and development. Developed by economists Gary Becker and Theodore Schultz in the 1950s and 1960s, this theory contends that individuals' skills, knowledge, and abilities constitute a form of capital, akin to physical assets or financial resources.
The central premise of Human Capital Theory is that education, training, and health contribute to the development of human capital, enhancing individuals' productivity and economic well-being. As people acquire knowledge and skills through education and training, they become more valuable assets to employers, thereby increasing their earning potential and overall economic contributions. In the modern knowledge-based economy, Human Capital Theory has gained even greater relevance. It emphasizes the role of continuous learning, adaptability, and skill development in the face of rapid technological advancements. Governments, businesses, and individuals alike recognize the crucial role of investing in education and training to build a skilled and innovative workforce, fostering economic competitiveness on a global scale.
Human Capital Theory offers valuable insights into understanding the influence of social media on human capital development and its perception among unemployed youths in Kwara State, particularly in Ilorin Metropolis. According to this theory, individuals' skills, knowledge, and abilities are considered valuable assets that contribute to their productivity and economic well-being.
In the context of social media usage among unemployed youths, Human Capital Theory suggests that platforms like Facebook, Twitter, and LinkedIn serve as tools for skill acquisition, knowledge dissemination, and professional networking. By engaging with educational content, participating in online courses, and networking with professionals, unemployed youths can enhance their human capital and improve their employability prospects.
Moreover, Human Capital Theory underscores the importance of continuous learning and skill development in adapting to the demands of the modern economy. Social media platforms offer opportunities for self-directed learning, allowing youths to acquire new skills and competencies at their own pace and convenience.
Additionally, Human Capital Theory highlights the role of perception in shaping individuals' investment in human capital. By understanding how unemployed youths in Kwara State perceive social media's potential to enhance their skills and job prospects, policymakers and organizations can design targeted interventions to leverage social media effectively for human capital development and youth empowerment in Ilorin Metropolis.
[bookmark: _Toc170469518][bookmark: _Toc202868187]2.2	CONCEPTUAL FRAMEWORK
[bookmark: _Toc170469519][bookmark: _Toc202868188]2.2.1	Concept of Media
Media refers 1o the means of communication used to disseminate information to the public. It includes various platforms such as television, radio, newspapers, magazines, and the internet (Rogers, 2013). Media plays a crucial role in creating awareness and influencing public opinion on different issues, including drug abuse. 
Media is a term that encompasses various means of communication, such as television, radio, newspapers, magazines, and the internet. The concept of media has evolved over the years, with the rise of digital media and social media platforms. Media has become an essential part of modern society, providing people with access to information and entertainment on a global scale (ABD-Rasheed, J. 2015)
According to Daramola (2018), the role of media in shaping public opinion and influencing behavior is significant. It is a powerful tool for raising awareness about social issues, such as drug abuse, and promoting healthy behaviors. Media can also be used to disseminate propaganda and misinformation, highlighting the need for responsible media reporting and regulation.
Media can be categorized into two main types, traditional media and new media. Traditional media refers to the more traditional forms of media, such as television, radio, and newspapers. These forms of media have been in use for many years and continue to be popular today. New media refers to the newer forms of media, such as social media platforms, blogs, and podcasts. These forms of media have gained popularity in recent years due to the rise of digital technology and increased internet connectivity.
The effectiveness of media in creating awareness and influencing behavior depends on several factors, such as the audience's demographics, the message's content, and the media's credibility. Media can be a powerful tool in raising awareness about drug abuse, but it is essential to ensure that the messages conveyed are accurate, evidence-based, and culturally appropriate. Responsible reporting and regulation of media content can help ensure that media is used effectively to promote healthy behaviors and prevent drug abuse.
[bookmark: _Toc170469520][bookmark: _Toc202868189]2.2.2	Evolution of Social Media
When we think of social media, we generally think of Facebook and Twitter. However, in reality it is more than that (Razaq, A. 2019).
 The earliest ways to send messages over long distances were probably both audio and visual. People used to communicate smoke signals by day and beacon fires by night in ancient China, Egypt, and Greece. Drums were used in many parts of the world to extend the range of the human voice for communication as well. The seeds of social media were sown during 550 BC when the regular postal system was established in Iran where horse riders and horse-drawn wagons carried mail. Usually, mail consisted of governmental dispatches and was delivered from one place to another.
The 18th and 19th century were breakthrough period where devices like the telegraph (1792), telephone (1890) and radio (1891) ushered in a new era of the sending and receiving messages over long distances. The increasing number of express messages between businesses, financial and legal offices and banks in growing cities, as well as busy street traffic, gave rise to new methods of telegram and letter transportation. The pneumatic post was introduced to combat the shortcomings of the telegraphic network in Paris. 
The invention of telephone and radio took the meaning of communication to another level. The 20th century was marked by the growth and development of internet. With the growth and development of internet, there came era of exchange of messages from one person to another digitally or via web. Email, ARPANET, USENET, BBS (Bulletin Board System ), IRC (Internet Relay Chat), Listserv, Blogger, Six Degrees, Livejournal, Napster were some of the important sites for social interactions and sharing.
The 21st century saw a spurt in the growth of social networking sites by the launching of Friendster, Fotolog, Photobucket, Flickr, Orkut, Facebook, Ning, Digg, Twitter, Netlog, Youtube etc. Social media has come a long way since the days of the telegraph and even the more recent days of Internet relay chats (IRC), and it continues to evolve. In the last few years, social media has become a convention of the online landscape. Major social networks and social media websites make changes and improvements on a fairly regular basis, so it‘s sure to keep evolving in coming years.
In 1979, Duke University graduate students Tom Truscott and Jim Ellis teamed up with the idea of networked communication over computers for exchange of information. This idea was executed in 1980 (Kaplan and Haenlein, 2010) and “Usenet” was launched worldwide, which was the first genuine attempt at social networking. Various discussion groups were held covering a wide variety of topics from humanities, sciences, business, politics, computers, and other areas. The discussion forums on these websites were called “newsgroups” (Goldsborough, 2015).
By 1992, Internet became one of the most popular networking tools, which linked researchers and educators. Marc Andreessen headed a team at NSF centers which successfully developed a browser to develop NCA Mosaic or popularly known as Mosaic. In less than 18 months of its introduction, Mosaic became the browser of choice for almost over a million users. This set off an exponential growth in the area of decentralizing information and connecting people and led to the development of Microsoft’s Internet Explorer (Andreessen, 2003, cited in Agboola, J.B. 2019).
Founded in October 1998 by Bruce Ableson and Susan Ableson, “Open Diary” was the next attempt at social networking. This website brought together people from various fields who wrote diaries or blogs, as we now call them, on a common platform to share their views and perspectives on various topics (Kaplan and Haenlein, 2010). As the Internet matured and became more widely available in the late 1990’s, there was an explosion of Social Media websites.
In 1999, social media websites like Blogger and Faceparty appeared, and post-2000, Wikipedia, Picasa, Friendster, Flickr and other sites were created. The number of active monthly users each of these social media sites generates is given below. The social networking site Facebook is currently one of the leaders in social media, with video sharing site YouTube a close second. Growth of social networking, a revolution in social networking came with the advent of newer social networking websites, based on Web 2.0. 
In 2002, Friendster used the concept of degrees of separation. It promoted the idea of social networking by creating rich bonds among people who knew each other directly or via certain friends and provided a common platform for them for social interaction. With the success of Friendster, many other social networking sites followed. LinkedIn, launched in 2003, created a professional platform for work-based interaction. It is more than a mere playground for teenagers and classmates. LinkedIn is a serious platform for working people who want to connect with other professionals and to expand their contact networks. As of January 2014, LinkedIn reported 300 million registered users on its website (https://www.linkedin.com/about-us). MySpace, which was also launched in 2003, has almost 10 times fewer (36 million as on October 2013) monthly active users than LinkedIn.
However, Facebook, launched in 2004 for Harvard students and opened to the general public in 2006, is currently the most frequented social networking website. As of August 2023, Facebook claims 2.9 billion active users (https://newsroom.fb.com/company-info/). To put this number in perspective, if Facebook was a country it would be the first most populous nation.
[bookmark: _Toc170469521][bookmark: _Toc202868190]2.2.3	Concept of Social Media
Over the years, many scholars have been able to distinctively define and clarify the concept of social media. In their definition and clarification, the concept of social media has been used interchangeably with social networking site. Likewise, in this section, the word will be used interchangeably. 
Social media are elements of the new media and according to Danny (2010) have become the highest activity on the internet today. The concept of “social media” or “social network site” is broadly used to refer to Web sites that enable users to articulate a network of connections of people with whom they wish to share access to profile information, news, status updates, comments, photos, or other forms of content.
In defining social media, Kaplan and Haenlein (2010) gave a general definition of social media in consideration of Web 2.0 and User-Generated Content. According to them social media is a group of internet-based applications that build on the ideological and technological foundations of Web 2.0 and that allows the creation and exchange of User Generated Content. They also went further to describe social media as a group of internet-based applications that build on the ideological and technological foundations of Web 2.0 and that allow the creation and exchange of user-generated content. 
Nwanton, Odoemalamn, Orji-Egwu, Nwankwo and Nweze (2015) defines social media as those internet-based tools and services that allow users to engage with each other, generate contents, distribute and search for information online. Parr (2017) defines social media as the use of electronic and Internet tools for the purpose of sharing and discussing information and experiences with other human beings in more efficient ways. 
On the other hands, Jantsch (2018) considers social media as the use of technology combined with social interaction to create or co-create value. According to Merriam-Webster dictionary (2017), social media is a form of electronic communication (as websites for social networking and microblogging) through which users create online communities to share information, ideas, personal messages, and other content (as videos) while Dykeman (2018) acknowledged social media as “the means for any person to: publish digital, creative content; provide and obtain real-time feedback via online discussions, commentary and evaluations; and incorporate changes or corrections to the original content” (Dykeman, 2018).
Bryer and Zavatarro (2015) described social media as technologies that smooth the progress of social interaction, make possible collaboration, and enable deliberation across stakeholders. These technologies now include blogs, wikis, media (audio, photo, video, text) sharing tools, networking platforms, and virtual worlds. Social Media Online is a primarily internet-and mobile-based tools for sharing and discussing information by users. The term, according to Andreas and Michael (2010), refers to “a group of Internetbased applications that build on the ideological and technological foundations of Web 2.0, and that allow the creation and exchange of user-generated content."
Drury (2018) describes social media as online resources that people use to share content: video, photos, images, text, ideas, insight, humor, opinion, gossip, news. Safko and Brake (2019) further defined social media as “activities, practices, and behaviors among communities of people who gather online to share information, knowledge, and opinions using conversational media. Kietzmannn, Silverstre, McCarthy and Leylan (2012) describes social media as the platform that employs mobile and web based technology to create highly interactive platforms via which individuals and community share, co-create, discuss and modifies user generated content.
Davis, Canche, Deil-Amen and Rios-Aguilar (2012) refer to social media technology (SMT) as web-based and mobile applications that allow individuals and organizations to create, engage, and share new usergenerated or existing content, in digital environments through multi-way communication. Through this platform, individuals and organizations create profiles, share and exchange information on various activities and interests. An interesting aspect of social media is that, it is not limited to desktop or laptop computers but could be accessed through mobile applications and smart phones making it very accessible and easy to use. Examples of these social media platforms both on the web and mobile application include Facebook, Twitter, YouTube, Whatsapp, Instagram, blogs etc.
According to Boyd and Ellison (2007), “social networking sites are web-based service platform that enable individuals to create a public or semi-public profile within a bounded system, articulate a list of other users with whom they share a connection, and view and navigate their list of contacts and those made by others within the system” (p. 21). These sites are used to interact with friends, peers and others that are found in groups on these sites. The sharing of information ranges from news, debates, gossips, feelings or statement of mind, opinions, research etc. Curtis (2011) affirms that social media appear in many forms including blogs and microblogs, forums and message boards, social networks, wikis, virtual worlds, social bookmarking and video sharing.
According to Junco (2018), social media are collections of internet websites, services, and practices that support collaboration, community building, participation, and sharing. Nwangwa and Omotere (2014) simply regards social media as comprising online applications for social networking sites, social bookmarking and sharing tools, social citation tools, blogging and microblogging tools, virtual worlds, e-conference presentation sharing tools, audio and video tools, e-project management tools, and research and writing collaboration tools; primarily developed to foster user-centered social interaction.
Social media can be seen as either web based or application based media of communication that allows registered individual to share ideas, thoughts, opinions, interact and collaborate with other registered users all over the world. The inclusion of application based media of communication is largely due to the ability to make use of social media on mobile gadgets such as Smartphones, Tablets, i-Phones, symbian and Java phones.
Elshout (2012) writes that social networks form a good platform for organizing countervailing power by political activists and consumers. Social media is a form of electronic communication which facilitates interaction based on certain interests and characteristics. Boyd & Ellison (2007) Social media are media for social interaction, using highly accessible and scalable publishing techniques. They use web-based technologies to transform and broadcast media monologues into social dialogues. They support the democratization of knowledge and information and transform people from content consumers to content producers.
In the same vein, Olayinka (2013, p. 11) observes that the rapid growth of social media activities in the last few years is indicative of its entry into mainstream culture and its integration into the daily lives of many people because it disseminated information at a very high speed, cheaper and enhance immediate feedback been an interactive media. Social media are web-based and mobile technologies that facilitate interaction between organizations, communities and individuals. Important characteristics are that the technologies are ubiquitous, communication instantaneous and that they enable the creation and exchange of user-generated content. Social media such as Facebook, Twitter, Google+, Instagram, Youtube, Whatsapp, Wechat are just few of the hundreds of applications that make participatory information, sharing and social networking possible. These instruments are referred to as media because they are tools which can also be used for the storage and dissemination of information. 
The scope of social networking sites as information sources have been discussed by different scholars e.g., (Dugan et al., 2018; Skeels&Grudin, 2019; Steinfield, DiMicco, Ellison, & Lampe, 2009; Morris et al., 2012). They noted that:
i. Only humans can provide certain types of information such as opinions, advice and recommendations.
ii. The information sources are personally known to the user to a greater or lesser extent, and are therefore trusted sources and have cognitive authority.
iii. Users can provide localized (geographically specific) information, and current or timesensitive information.
iv. Information provided by users are customized for the requestor.
v. Social contacts can perform intermediary functions of researching, synthesis and packaging of information.
vi. Users are able to broadcast a question to a known group of people 
vii. Users can obtain emotional and social support.
However, unlike the traditional media like Television and Radio, most of the social media tools allow their users to interact as “re–twitting” on Twitter and “comment” options on Facebook illustrate. Looking at social media from a more practical point of view, Sweetser and Lariscy (2018) define social media as a “read-write Web, where the online audience moves beyond passive viewing of Web content to actually contributing to the content”. 
One thing that is common in the definitions of social media reviewed in this work is the view that it is based on user-generated participation. The opportunity to enjoy user-to-user interaction distinguishes social media from the traditional media which is characterized by top-down news dissemination arrangement (Clark &Aufderheide, 2019).
Another attribute of the social media which distinguishes it from the traditional media is the choice it accords its users. Choice enables people to access the information they like to learn about through the social media, eliminating the gatekeeper role of traditional media. On one hand, the choice offered by social media reduces the shared experience that viewers of particular traditional media channels usually have; on the other hand, it creates a network of individuals with like interests and similar preferences.
The two primary tools that have enabled people to socialize and connect with each other online are social networking sites and electronic messaging. More than half of Nigerian teens and young adults send electronic messages and use social networking sites, and more than one- 20 third of all internet users engage in these activities (Gabriel & Bamidele, 2019). 
In Nigeria, internet users are estimated, as at October 2017, at 70,101,452 with 16% growth rate when compared with the 2013 figure, and is 2.30% of the country’s share of the world internet users (Internet Live Stats, 2018). Nigeria is also the third most active African country on twitter (Mejabi & Fagbule, 2014). Most people who use social media tools access them mainly through computers and mobile devices such as phones and Tablet PCs.
Analysts suggest that majority of phone purchases in the coming years will be more for using online networks rather than making phone calls (Baekdal, 2018). Politicians in Nigeria are joining the online community to communicate with their audiences because they believe they are a key demographic who shape and influence perception. Thus, phone communication is now tending toward one-to-many sharing rather than the usual one-to-one conversation. 
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Social media is a digital platform that allows its users to create and share the content of their choice with people. Social media has command on wide range of websites and apps. It has made its importance in our lives in a very short period. It has become necessary daily activity for people. Social media enables its users to stay in contact by making communication easier. Sharing pictures, videos, expressing thoughts, ideas, and documents are just one click away. Exchanging messages and data from one corner of world to other is made easiest with the help of social media. Back to old time, if someone is even shifted to next colony of the city. People were not able to have a solid connection with them and unaware of their life happenings. Now people share their life events and occasions with their loved ones. Social media and internet has changed today’s life. The role of social Media can be observed in diverse fields such as communication, business, entertainment, food, lifestyle and welfare.
Social media has become a very useful platform for business. Social Media has made advancements in business through online shopping. Many online businesses are getting a very good profit. Now trends of shopping are changed, people use to shop online. Lives of people are gone so busy 14 that they don’t get enough time to go to the shopping centers and spend hours to shop things. Companies and brands have made their online sites and apps for shopping purpose. Shopping is made easy as it is just one click away, all the sizes and lengths of dresses are mentioned. Not just costumes but all other kinds of products are available on online stores for shopping. Add the products and dresses in your cart online, mention the address. Your product will be delivered at the given address in the mentioned time.
Social media has progressively developed a role in more than personal life. Social media has made a knowledgeable change in recruitment and hiring of employees. Recently managers have started utilizing networking sites to analyze the foundation of interviewee’s education and activities in which they are involved. They use to visit their LinkedIn profile to look out where they stand in their profession life and their experience. Some companies use to go through their Facebook profile and get an idea about their likings, disliking’s and their travelling history. This benefit to meet the company the actual person, this way they can genuinely meet and interview the person. Social media has served in another way as well it helps to arrange video call, conferences and meetings. Companies can arrange their meet overs virtually, they don’t need to set up a place and come from different long distant locations. They schedule the meeting online and take advantage from the component of social media.
Spending leisure time by scrolling newsfeed has become a new activity in modern society. Now after waking up early in the morning people first of all search for their mobile phones to check out the newsfeed. How many likes, comments they have got on their posts or status. People now tend to like sitting on a couch and enjoy the content on the social media site. Social media has become a source of entertainment, now if it is raining one 15 cannot go outside either one is in a waiting room waiting for their bus to arrive or a person is getting bored. They just need to open up their social networking site and start scrolling it and get amused by different videos and posts of their friends and other people. Social media has gained importance in our daily life as well by becoming a very good source of entertainment. Social media is helping people to earn through entertaining other people. One can start getting paid by increasing the number of followers on their social media site. If someone has capability to share a content which will influence people and they will start to like and share it. It will help to increase the number of followers and subscribers. This way they can start getting paid by just showing their talents and entertaining others.
Due to covid-19, education system is disturbed. Classes are conducted virtually. Social media served the purpose of education as it allows students and teachers to follow them on networking sites. They can view each other’s content, chat and clear all the misconceptions and doubts. Students can share their opinions and inquire all sorts of issues which helped to improve their performance and grades. It is very beneficial for education system in this time.
There was a time when people were not able to go to courts and ask for justice. But social media has become a very powerful source to share every injustice happening in the society. Social media is a platform where every type of information and news is shared. Ill treatment cannot stay covered and under the pressure of other forces and people. Social media helps to express all the oppression, abuse and in justice happened on the people. It supports every person to speak for their rights and talk against violence publically. Thus social media also serves the purpose of fighting for human rights in the society.
Social media is a big platform that plays a vital role in a modern world. Society is so influenced by social media in many ways mentioned above. Social media is removing the gap between higher authority and public. It is helping to create awareness for many unresolved issues. If people will keep on using the social media as an effective tool, it is going to benefit them in numerous more ways.
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Development is broad concept that entails social, economic, political and human development. Human development constitutes the foundation on which the first three concepts are based. According to Todaro & Smith (2016) development is both a physical reality and a state of mind in which society has secured the means for obtaining a better life. Through this process the society ensures growth in wealth acquisition and mental enrichment and the bitterness of the quality living condition of all the people.
Gran (1983) defined development as a social and practical process which aims at a liberation of a human potential so that people acquire the maximum socially feasible in practical control over all the available resources needed for the realization of basic human needs and security. In this context, the poor in particular, is free to effectively and meaningfully participate in social, political and economic interaction for economic advancement and people empowerment.
In other words, development is about liberation of human potential towards people’s absolute control over resources to meet their human basic needs. Development is therefore for the people and by the people. From Korten definition, people centered development means the processes by which people as individual’s structure make efforts themselves to improve their own quality of life according to their aspiration, and through the sustainable mobilization and management of available resources for legitimate and equitable distribution and of the benefits among the society.
Development is briefly defined by United Nations’ Development Programme (UNDP, 1990) as a process of enlarging people’s choice which encompasses, among others, opportunities for being creative and productive as well as to acquire self-actualization and self-respect. To understand the concept of enlarging the people’s choice, one needs to bear in mind that “human being are borne with center potential capabilities and functioning. 
Numerous definitions for the development concepts are focused on the people’s capacity to effectively make an implement decision (Martinussen (1995). The development in initiatives should therefore be aimed to at building capacity and empowerment which should result in participants gaining self-reliance. When this participant gain self-reliance, they may be able to mobilize their own resources “including those objectively external but subjectively internalized” (Ramah, 1993) which means that even extra support must be directed, managed and controlled from within the through the abilities of the people themselves.
Development refers to a change process that seeks to better the life and environment of man largely, through his own efforts and at his own pace. Anaeto & Anaeto (2010) argue that “development efforts and activities should involve the people at the grass root”. Soola (2003) observes that: Development must therefore be of the people, by the people and for the people. It must permeate the entire spectrum and strata of society, touching on the lives of the poorest of the poor, lifting them up, as it were, from the abyss of poverty, ignorance, disease, squalor, human rights abuses and similar deprivations. (p. 15). Scholars suggest that present developmental plan by government is just a solution to temporary problem while today’s solution constitutes a greater problem for tomorrow’s reality. (Amodu, Ekanem, Yartey, Afolabi, Oresanya, 2016).
In relation to development communication and development initiatives as it concerns social integration and national growth, the mass media have always been the instruments that encourage effective goals actualisation. Development communication inspires people towards development by reducing poverty in the sense that it keep the public informed and make them take action. It is in view of this that Ekeanyanwu & Obianigwe (2012) observe that the place of the media in building any country cannot be downplayed. Hence, Tsegyu & Ogoshi, (2015) noted that the mass media are key to the realisation of developmental goals. The idea of sustainable development started long ago (Adams, 2006). Nwanwene, (2007) explains that “SDGs concept was given prominence by Brundtland’s Commission on Environment and Development report titled Our Common Future in 1987”. The report according to Nwanwene, (2007), noted that “fundamental issues concerning the environment and economy can no longer be treated separately”.
Development Communication, has been alternatively defined as a type of marketing and public opinion research that is used specifically to develop effective communication or as the use of communication to promote social development. Defined as the former, it often includes computerized linguistics analysis of verbatim responses to qualitative survey interviews and may, at times also involved consumer psychological "right brain" (emotional) research techniques. Defined at the latter, it refers to the practice of systematically applying the processes, strategies, and principles of communication to bring about positive social change. As most providers of "communication development" research use proprietary approaches that cannot be elaborated upon without revealing proprietary trade secrets, the remainder of this article describes the latter definition.
The practice of development communication can be traced back to efforts undertaken in various parts of the world during the 1940s, but the widespread application of the concept came about because of the problems that arose in the aftermath of World War II . The rise of the communication sciences in the 1950s saw a recognition of the field as an academic discipline, with Daniel Lerner, Wilbur Schramm, and Everett Rogers being the earliest influential advocates. The term "Development Communication" was first coined in 1972 by Nora C. Quebral, who defines the field as:
"the art and science of human communication linked to a society's planned transformation from a state of poverty to one of dynamic socio-economic growth that makes for greater equity and the larger unfolding of individual potential."
The theory and practice of development communication continues to evolve today, with different approaches and perspectives unique to the varied development contexts the field has grown in. Development communication is characterized by conceptual flexibility and diversity of communication techniques used to address the problem. Some approaches in the “tool kit” of the field include: information dissemination and education, behavior change, social marketing, social mobilization, media advocacy, communication for social change, and participatory development communication.
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The concept human resource, human capital and manpower connote the same thing and they will be used interchangeably. Harbison (1993:3) defines human resources as the energies, skills, and knowledge of which are, or which potentially can or should be applied to the production of goods and services. To Barney (1995:50), human resources include all the experience, skills, judgement, abilities, knowledge, contacts, risk-taking and wisdom of individuals and associates with an organization. Similarly, Tobias (1969:37) defines manpower as people, humanity, and society with all its aspirations, needs and capacities.
According Schultz (1993), the term “human capital” has been defined as a key element in improving a firm assets and employees in order to increase productive as well as sustain competitive advantage. To sustain competitiveness in the organization human capital becomes an instrument used to increase productivity. Human capitals refer to processes that relate to training, education and other professional initiatives in order to increase the levels of knowledge, skills, abilities, values, and social assets of an employee which will lead to the employee’s satisfaction and performance, and eventually on a firm performance. 
Rastogi (2000) stated that human capital is an important input for organizations especially for employees’ continuous improvement mainly on knowledge, skills, and abilities. Thus, the definition of human capital is referred to as “the knowledge, skills, competencies, and attributes embodied in individuals that facilitate the creation of personal, social and economic well-being” (Organization for Economic Co-Operation and Development or OECD, 2001: 18)
In its basic form, human capital reflects the investments individuals make in their education, training for employment, and health. As the level of human capital rises, productivity levels rise and individual earnings can increase.  However, human capital isn’t limited to producing economic outcomes. This is not to say that human capital can’t be measured through quantitative or qualitative analysis. This capital is important to the strength and vitality of a community. 
Investment in human capital has been shown to be positively related to economic growth and development of a nation (Gbosi, 1996: Yesufu, 2000; Guptal et al, 2001; Olaniyi & Adam 2002). It has been argued however that human capital development raise the income of the poor in a nation, thus raising the income spread between the poor and the rich which of course is a worldwide objective of macroeconomics. A simplified implication of this is that human capital development promote equity and reduces poverty besides aid in the efficient allocation and civilization of scale resources. It has also been argued that human capital development is closely tied to the issues of education and economic growth and development. Economic growth and development is largely a function of human capital, which is an embodiment of good health, education, knowledge, skills, attitudes, expertise and technological known-how (Nwankwo, 1981; Babalola 2003; Adeyemi & Akpotu 2004).
Human Capital goes beyond the number of labour force available to a nation. As enunciated by Schultz (1916: 12). It is obvious that people acquire useful skills and knowledge; it is not obvious that these skills and knowledge are a form of Capital and that this Capital is, in substantial part, a product of deliberate investment. Thus Samuelson (1964: 46) noted that the concept of ‘Capital’ as it relates to humans is investing in people, thereby making them more productive factors of production. He further explained that when you see a medical school graduate, you are in a certain sense looking at a chunk of Capital or at an economic production factor that is partially Capital. Therefore, the ‘Capital value of a man ‘is the stock of Capital embodied in people – these are investments that human beings made in themselves to improve their quality. Human Capital is the present value of past investments in the skills of people (Ojo, 1997:4), Education being a major determinant of human Capital.
Some classical economic theories, particularly, Adam Smith have justified the role of education through human resource development in economic development. Adam Smith (1776:255-6) in Ojo (2017: 4) provided a justification for resources put into education as investment that yield benefits both to the individual and the society. He drew an analogy between a man and machine- that an educated man can be likened to an expensive machine. He included all acquired and useful abilities of the inhabitants of a country as part of Capital. To him “the acquisition of such talents by the maintenance of the acquirer during his education, study or apprenticeship always costs a real expense, which is Capital fixed and realized as it were in his person”. Such ‘cost of a real expense’ do provide returns.
Smith further enunciated that, it is no accident that educated people tend to earn more than those without education. Thus, with the promise of some monetary returns from education roughly comparable to the ordinary profits of an equally valuable Capital, the supply of educated people would eventually dry up (Blaug, 2010: 4). The returns from education become part of the acquirer’s fortunes and that of the society they belong.
From the above analogy, human capital development through education is desirable because of its valuable and sustainable benefits to the individual and the society at large. The benefits of educating an individual transcend his immediate family, but cut across the society at large. The acquirer uses his talents and capabilities to transform and as well enhance the wellbeing of himself as an individual and family, and his society at large.
Harbison (1962:435) defined human resource development as “the process of acquiring and increasing the numbers of people who have the skills, education and experiences that are critical for the socio-economic development of a country. Human resource development can therefore be associated with investment in human beings and their development as creative and productive resources. It as well covers not only the expenditure on education and training, but also the development of attitudes towards productive activities (Ojo, 2017: 8).
[bookmark: _Toc170469525][bookmark: _Toc202868194]2.2.7	Nexus between Social Media and Human Capital Development
In the digital age, social media has emerged as a powerful force that transcends traditional boundaries, reshaping the way we communicate, connect, and consume information. Beyond its role in fostering online communities and facilitating communication, social media has become a catalyst for human capital development. 
One of the undeniable impacts of social media on human capital development is its ability to facilitate networking on a global scale. Platforms like LinkedIn provide a virtual space for professionals to connect, share insights, and forge meaningful collaborations. Professionals can join industry-specific groups, participate in discussions, and establish a digital presence that extends beyond geographical limitations. Social media has, therefore, become an invaluable tool for career development, enabling individuals to showcase their skills and experiences to a broader audience.
Social media platforms serve as reservoirs of knowledge, offering a plethora of resources for learning and skill development. From instructional videos on YouTube to educational content on platforms like Twitter and Instagram, individuals can access a diverse range of tutorials and courses. The democratization of information on social media has made learning more accessible, allowing users to acquire new skills, stay updated on industry trends, and engage in continuous professional development.
The entrepreneurial landscape has been significantly influenced by social media, empowering individuals to showcase their innovations and connect with potential collaborators, investors, and customers. Platforms like Facebook, Instagram, and Twitter provide a cost-effective means for entrepreneurs to market their products, gain customer feedback, and build brand awareness. Social media has thus emerged as a catalyst for innovation and entrepreneurial success, contributing to economic development and the growth of human capital in the business realm.
Social media platforms are melting pots of diverse cultures, ideas, and perspectives. Exposure to this diversity enhances individuals' cultural intelligence and fosters a global mindset, contributing to a more well-rounded and adaptable workforce. The ability to connect with people from different backgrounds broadens one's understanding of the world, fostering inclusivity and enriching human capital by promoting a diverse range of skills and perspectives.
While the impact of social media on mental health is a topic of ongoing debate, there's no denying its potential for positive influence. Many platforms offer communities and resources dedicated to mental health, self-care, and personal development. Users can find support networks, access mental health professionals, and engage in discussions that promote self-awareness and emotional well-being. Social media's role in personal development extends beyond professional growth, encompassing holistic well-being.
Social media serves as a powerful platform for advocacy and social impact initiatives. Individuals and organizations can leverage these platforms to raise awareness about important issues, mobilize support, and drive positive change. The ability to connect with a global audience amplifies the impact of advocacy efforts, contributing to a more socially conscious and engaged human capital.
The nexus between social media and human capital development is a dynamic and evolving relationship that continues to shape the way individuals grow personally and professionally. As these platforms become integral to our daily lives, understanding their potential for fostering human capital development is crucial. Leveraging the positive aspects of social media can lead to a more connected, informed, and empowered global workforce, ultimately contributing to a brighter and more prosperous future (World Development Indicators, 2019).
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A nation needs its youths to forge ahead at the moment and in years to come. The strength of a nation lies in its people and the innovations developed to meet various economic challenges. The industrial revolution of 1750- 1850 saw the rapid rise in industrial mechanization by innovative individuals who were able to see the challenges posed by the need to survive in changing times. This need for survival remains a part of the human trait in a competitive world. The development of science and technology aided the rapid growth of the period where various forms of machines were being developed from the counting machine, to the planting and production machines as well as the analytic machines which was used to solve complex problems. This was a time when the need to make human existence easy and revolutionize mechanized farming to meet the changing demands of the increasing population. Therefore, subsistence production wasn’t the way out.
Various authors have agreed that the revolution was triggered by the increasing innovativeness of the youths at the time. There was a great movement of people from the rural part of England to the cities where new factories like the wool spinning mills, automobile plants, carpentry shops, banks, construction of the rail roads and the building of the steam engine by James Watt were developed. This created more job opportunities for the youths and most of whom eventually became masters of their trade. Since the major focus of this study is on the Nigerian economy and not that of her colonial master Britain whose economy over the years have improved tremendously compared to her colony Nigeria whose abundance of resources, manpower and level of intellectualism have only contributed more to the impoverishment of her people.
As a way to escape poverty, many youths look for better opportunities by migrating (World Bank, 2009) as there is this belief that travelling abroad is the key to fortune and success. Despite the discovery of crude oil and huge wealth from its sales, the standard of living of the majority is calamitous as a result of the mismanagement of the oil wealth by the political office holders. The Nigerian economy developed relatively in the most parts of 1970s with respect to the discovery of crude oil. It was a period when “money wasn’t a problem but how to spend it.” The period witnessed the oil boom and also the Udoji award of the 70s where civil servants were given free money and some individuals became millionaires overnight. There was lack of foresight and proper planning of Nigeria’s resources at the period. 
In the 70s, Nigeria went on a spending spree in order to show her neighbours as well as the world her extravagant way of life and her aversion for savings. This period saw Nigeria built the National theatre and also witnessed the invitation of foreigners into the country during the Festival of Arts and Culture known as Festac’77 where millions of dollars was spent. But ironically, today, Nigeria still remains a developing country despite her abundance of resources with high dependence on foreign loans and increasing rate of unemployment. According to Ogbeidi (2012) despite being a country endowed with natural and high quality human capital it is yet to find its rightful place among comity of nations.
Nigeria as a nation is richly blessed with natural and human resources. Nigeria remains one of the highest oil producing countries in the world with her GDP dependent on it. The country over the years have witnessed series of challenges one associated with ethnical, religious and political issues which have been a source of international debate. According to Tamuno et al (1996) cited in Odoemelam and Aisien (2013), “nation building refers to the process whereby people transfer their commitment and loyalty to small tribes, villages or petty principalities to the larger central system. This transfer of commitment and loyalty to the nation as a whole would have a positive impact on the well-being of everyone.” In fact, today it has become an international acceptance that an average Nigerian live below a dollar a day despite its abundance of resources. The National Bureau of Statistics (2016) defined unemployment as covering persons between the ages of 15-64 who during the period were currently available for work, actively seeking for work but were without work. A nation cannot grow if her people are not empowered most especially the youths who are supposed to be the leaders of tomorrow. According to Osakwe (2013) in the early 80s, the Alhaji Shehu Shagari administration introduced the National Youth Policy (NYP) which was established to meet the burgeoning needs of the youths in the country and enable them to be more productive to themselves and to the nation in general but it remained a policy without much action.
According to the FGN Budget Office (2013), the Federal Ministry of Youth & Social Development proposed spending for 2013 amounted to more than N85billion of which N79billion was spent on recurrent expenditure while N6billion was spent on capital expenditure. The breakdown of the expenditure shows that more than N77billion was to be spent on National Youth Service Corps, more than N70billion was expended as total personnel cost and about N9billion to cover overhead cost. This shows the level of un-seriousness in the ministry while most of the budget money was used to finance expenses instead of investing in capital expenditures that will cater for the needs of the youths. It is sad that most of the youths after the completion of their tertiary education in the various universities and at the completion of the one year National Youth Service Corps (NYSC) still have to contend for a job space in the job market. Most of the advertised jobs are few in number and it has become a norm to see thousands of graduates vying for posts meant for one or two successful individuals thereby leaving majority unemployed. According to Patterson et al (2006) cited in Emeh, Nwanguma & Abaroh (2012), unemployment is one of the developmental problems that face every developing economy. According to Adedokun & Oluwagbohunmi (2014) unemployment is a great challenge facing youths in Nigeria. Hamzat (2013) cited in Adedokun & Oluwagbohunmi (2014), posits that ‘the competent and the upright and intelligent youths who had no godfathers or no parents who could give them positions as gifts would never be involved in government.’ There is a need to ensure corrective measures are developed to eradicate and if not reduce the rate to ensure growth and development and reduce crime as an idle hand is said to be the ‘devil’s workshop’ and as Oye, Inuwa & Ahmad (2011) posit, being without a job is indeed an enforced idleness of wage earners who are able and enthusiastic to work but cannot find jobs.
Based on statistics, Nigeria’s Gross Domestic Product have continued to grow over the years despite the increasing number of unemployed in the country. The data available from the National Bureau of Statistics shows an increase of more than 7trillion naira from 2015 figures to 2016 compared to a figure of 5trillion naira increase from 2014 to 2015 figures. Despite the increase in unemployment rate as well as youth unemployment in Nigeria, her GDP has continued to grow. This growth could be as a result of foreign exchange that accrued to the country from sales of crude oil in the international market since there is a high demand for crude oil all around the world. According to Asoluka & Okezie (2011), “it is an established economic reality that the size of the workforce directly impacts a country’s GDP. Not only does the workforce contribute to the production of manufactured goods and services or agricultural produce in direct proportion, but also brings in its wake increasing purchasing power, which in turn fuels economic growth.”
[bookmark: _Toc170469527][bookmark: _Toc202868196]2.2.9	Human Capital Development and Unemployment Crises in Nigeria
According to Okwoli (2014), human resource development which has to do with empowerment of the people to improve on the quality of their lives is seen to facilitate the development of national human capacities to achieve sustainable development and at the same time enhance well-being of individuals. The idea behind enhancement of human capacities is to ensure they become relevant in every facet of economic and social lives of the society. That is, the human factor becomes employable and at the same time capable of creating wealth.
Investment in people indirectly formulates to investing in other productive factors. According to Forrester et al (2016), without people, it is impossible to implement further new technologies in the scale of different forms, industries and the country as a whole. They added that education of people develops the capacity that allows the community to move forward, to progress, to update and change, including the economic sphere. The core issue here is ability of Nigeria’s educational system to provide skills that can combine both human and material resources to bring about goods and services for self-sufficiency in the economy. The realization of this, where the economy can provide absorptive capacity to bring about employment of abundant human resources as well as adequate utilization of available physical and material resources.
Aluko and Aluko (2012), viewed that human capital development is people centered strategy of development which is basically to empower the people to enable them identify their own capabilities and to implement programmes and projects that are of benefit to them. According to Endres and Herper (2013) human capital development will call forth resources and abilities that are hidden, scattered or badly utilized.
The government has over the years taken a leading role in the economic activities of Nigeria and because of inherent institutional and financial bottlenecks. Private sector initiatives can hardly augment the needed investment graps in Nigeria. This scenario is seen to exerbate the unemployment crises in Nigeria. There is now skill mismatch in the economy due partly few productive organizations in Nigeria import technologies and even expertise especially the multinationals. This is why Okwoli (2014) reasoned that the challenging issue before less developed countries including Nigeria is how to organize their educational system so that expansion of education is matched by creation of opportunities productively utilizing a better educated workforce. Similarly, Adebayo (2013) observed that average Nigerian graduate is unemployable because of lack of necessary skills needed by employers of labour for a formal sector due to lack of entrepreneurial contents of most Nigerian higher institutions required to make graduates employers of labour instead of job seekers.
Nigeria has perpetual problems of educational deficit in terms of enrolment, educational facilities, and lack of synergy with the industry and delayed graduation period. Baah-Boateng (2013) sees African countries to be generally underperforming in terms of educational infrastructure whereby available institutions are ill-equipped in terms of facilities and personnel to carrying out effective training. He added that in contrast, South East Asian countries of Malaysia, South Korean and Singapore focused their priorities and commitments to ensure that their educational sector boost the supply and quality of human capital base of the countries. 
The official figures of rate of unemployment in Nigeria may not be so realistic because accurate data collection which is peculiar nature of developing countries including Nigeria but there are several manifestations that suggest that Nigeria has really entrapped in unemployment crises. This ranges from brain drain syndrome, volume of application for few jobs vacancy slots, social problems and growing trend of insecurity. According to SIHMA (2014), the inability of labour market to absorb the surplus labour and low levels of income leave no other option for the youth but to emigrate. The emigration has serious implication for skills deficit as the very best brains from Nigeria in most cases find her way out of the country.
Similarly, the Federal Ministry of Labour and Productivity (2013), reported that most emigrants who left Nigeria predominantly the young did so to seek for employment and improve their standard of living of whom many have died and some serving in various prisons in their desperate fight for survival. Nigerian youths work under poor condition and are mostly underemployed in terms of wage earned as many of those particularly working with private sectors even with some states government in Nigeria are paid below commensurate wage. This is consistent with the ILO report of 2012 where Nigeria was only rated higher than countries (Burundi, Liberia, Guinean, Madagascar, Mozambique and Nigeria) among 54 countries sampled for employed youths who are working poor at $2 per day.
All these harsh economic condition lend credence to youth restiveness and serial criminal activities across the breath and length of the country. According to Adesina (2013), the unemployment can be linked with security challenges in Nigeria ranging from armed robbery, kidnapping, insurgency activities of boko haram and other violent activities which are likely to affect legitimate social and economic activities in the country.
[bookmark: _Toc170469528][bookmark: _Toc202868197]2.3	EMPIRICAL REVIEW
Bashir, Farooq, Nawaz, Bagum, Sandila and Arshad (2012) examined the impact of human capital development in the Pakistan economy using the data for the period from between 1972 and 2010. The study used the Co-integration test and VECM respectively. It was discovered that educational expenditure, health expenditure and gross fixed capital formation are significant features in magnifying employment level in Pakistan.  The findings showed that investment in human capital in form of education and capacity building at primary and secondary levels impact significantly on unemployment while capital expenditure on education was not significant to the unemployment. 
Ibok and Ibanga (2014) investigated the impact of human capital development on unemployment in Nigeria. The study adopted a historical and descriptive approach in data allocation. The study revealed that from 1999 to 2012, the government being the foremost driver of the economy has made a positive impact on the training and re-training of workers in the public sector. The study also revealed that, aside from training, the government also embarked on elaborate empowerment programs which has helped so many people to become self- employed as well as employers of labours. Findings indicate that though a positive relationship subsists between education expenditure and unemployment, but a long run relationship does not exist over the period under study. 
Ehimare, Ogaga-Oghene, Obarisiagbon and Okorie (2014) investigated the impact of Nigerian government Expenditure on Human Capital Development and unemployment in Nigeria. The level of human capital development, which is a reflection of the level of health and education of a nation affect the level of unemployment in that nation. The unit root test was conducted to determine whether the variables are stationary or not using Phillip Peron test. In order to capture the efficiency of government expenditure on human capital development in Nigeria, the data analysis was conducted using Data Envelopment Analysis involving Input Oriented Variable Return to Scale. The findings of the study revealed that there has been significant reduction in the efficiency of government expenditure since 1990 up till 2011 which has been decreasing. This result therefore could be evidenced from the poor quality and output experienced in the Nigerian education sector. 
[bookmark: _Toc170469529][bookmark: _Toc202868198]2.4	SUMMARY OF REVIEW
The literature on the influence of social media on human capital development and its perception among unemployed youths in Kwara State, specifically focusing on a case study of youths in Ilorin Metropolis, presents a nuanced exploration of the interplay between online platforms and youth employability. Scholars highlight social media's multifaceted role as a facilitator of skill acquisition and human capital enhancement. Through various online resources, such as tutorials, webinars, and educational content, youths can access learning opportunities that contribute to their skill sets and competencies. Digital literacy emerges as a critical aspect, with social media fostering the development of technological proficiency and digital skills that are increasingly valued in today's job market.
Furthermore, research delves into the evolving job search behaviors of unemployed youths in Kwara State, revealing a shift towards the utilization of social media for networking, job discovery, and professional development. Platforms like LinkedIn, Twitter, and professional forums offer avenues for connecting with potential employers, accessing job postings, and showcasing one's expertise and experiences. This digital networking landscape has transformed the traditional job search process, enabling youths to navigate employment opportunities in a more dynamic and accessible manner.
However, the literature also highlights divergent perceptions among unemployed youths regarding the efficacy of social media in human capital development and job attainment. While some view online platforms as valuable tools for career advancement and self-improvement, others express skepticism about their utility and effectiveness in securing meaningful employment opportunities. These varying perspectives underscore the complex interplay of socio-economic factors, individual experiences, and digital competencies in shaping youths' perceptions of social media's role in their professional trajectories.
In conclusion, the synthesis of existing literature underscores the importance of conducting a case study in Ilorin Metropolis to gain deeper insights into the specific dynamics and nuances of social media's influence on human capital development and its perception among unemployed youths in Kwara State. Such research can provide valuable context-specific findings and contribute to the development of targeted interventions aimed at enhancing youth employability in the region.


[bookmark: _Toc170469530][bookmark: _Toc202868199]CHAPTER THERE
[bookmark: _Toc170469531][bookmark: _Toc202868200]RESEARCH METHODOLOGY
[bookmark: _Toc170469532][bookmark: _Toc202868201]3.0 	Introduction
This  chapter  deals  with  the  various  means  and  procedures  employed  in  the  process  of  data  and information  gathering.  The  study  is  carried  out  following  some  logical  steps  that  will  facilitate  the  achievement  of  the  research  goals. The  plan,  structure  and  strategy  of  investigation  conceived  to  obtain  answer  to  the  research  questions are organized under the following headings: Research  design,  Target  population,  Sample  and  Sampling  technique,  Instrumentation,  Validity and reliability of instrument, and  Method of data analysis. 
[bookmark: _Toc170469533][bookmark: _Toc202868202]3.1 	 Research Design 
According to Cooper and Schindler (2006), research design is the strategy for study and the plan by which the strategy is to be carried out specifying the methods and the procedure for the data collection, measurement, and analysis of data. The success, reliability and validity of any research work are highly determined by the collection, collation, interpretation and analysis of data. Although, there are many methods used in collecting data, the method to be used in research depend on the purpose and nature of the study. 
This study will adopt survey research design. This was chosen based on the nature and objectives of the study. According to Kerlinger & Lee [2010], survey method is one of the oldest research methods. It is the process of collecting data from a population or a sample drawn from a population or with the purpose of investing relative incidence, occurrence or inter relationship among the variables of natural phenomenal.
[bookmark: _Toc170469534][bookmark: _Toc202868203]3.2 	 Population of the study 
According to Saadudeen A.A. (2016), population is a collection and list of subject or object in which a study is carried on. It provides the necessary data needed in a report. The research population refers to individual, object and element whom the research is concerned. According to Oloyede & Adejare (2012), “population can be referred to as living or non-living things; it may be people, animals or things that the study is essentially carried out to investigate”. Mugenda and Mugenda (2013), explained that the target population should have some observable characteristics to which the researcher intend to make a sweeping statement about the study results. 
The population of this study covers youths in Ilorin, Kwara State capital. There are three (3) Local Government Areas in Ilorin via: Ilorin-East, Ilorin-West and Ilorin-South having a total of 35 wards. According to the World Population Review (www.worldpopulationreview.com), the total population of Ilorin is 1,063,713 (Retrieved: 15/02/2024)
[bookmark: _Toc170469535][bookmark: _Toc202868204]3.3 	 Sample Size 
According to Isa [2012], he explained sample size as the study of research population from which necessary data for its conduct would be obtained. It can be emphasized that to study the entire research population could be cumbersome, time consuming and of course very costly, hence a sample takes a fair portion as representative of the entire population.  In order to get the sample size for the study, Taro Yamane method was used.  
Taro Yamane is presented as follows:

Where;  
	n = Sample size
 	N = Entire population ()
 	e = Margin error (0.1)
 	1 = Unit [a constant figure]
	⌃ = Power of 2







 Approximately 100.

Hence, the sample size of this study is 100
[bookmark: _Toc170469536][bookmark: _Toc202868205]3.4	Sampling techniques
Kerlinger, (2007) viewed Sampling as any portion of a population or universe as representative of that population or universe. Similarly Osuala, (2001). Said, sampling is the process of selecting units from a population of interest so that by studying the sample which may fairly generate results of the population from which they were chosen.  
This study employs multi-stage sampling technique in a bid to ensure that selection of the respondents is done effectively. Multistage sampling is a sampling method that divides the population into groups (or clusters) for conducting research (Mill, 2014). It is a complex form of cluster sampling, sometimes, also known as multistage cluster sampling. During this sampling method, significant clusters of the selected people are split into sub-groups at various stages to make it simpler for primary data collection.
At stage one, systemic sampling technique was adopted. Systematic sampling is a probability sampling method where the researcher chooses elements from a target population by selecting a random starting point and selecting sample members after a fixed ‘sampling interval (Lewis, 2008). Hence, the list of all local government areas in Ilorin metropolis was retrieved from the Kwara State Government website (Kwarastate.gov.ng). They are: Ilorin West, Ilorin East, and Ilorin South. The second term in order of arrangement was selected and this led to the selection of Ilorin-East. 
At stage two, purposive sampling technique was adopted. Purposive sampling a form of non-probability sampling in which decisions concerning the individuals or subjects to be included in the sample are taken by the researcher, based upon a variety of criteria which may include specialist knowledge of the research issue, or capacity and willingness to participate in the research (Myneni, S.R. 2007). In this wise, two from the list of twelve wards in Ilorin East Local Government Area were selected and this led to the selection of Oke-oyi ward and Zango ward.
At stage three, convenient sampling technique was adopted. According to Rahi (2017), convenience sampling describes the data collection process from a research population that is effortlessly reachable to the researcher. Hence, 50% (equal to 50 respondents) of the total sample size was selected in each of the selected two wards (Oke-oyi & Zango) respectively. This is equivalent to 100 sample size adopted in this study as calculated above using Taro Yamane method.
Pictorial illustration of the sampling process are further presented in the table below:
	 Local Government Area
	Ward
	Sample

	
Ilorin-East
	Oke-oyi
	50

	
	Zango
	50

	Total
	2
	100


[bookmark: _Toc170469537][bookmark: _Toc202868206]3.5 	 Research Instrument 
Questionnaire was used as the research instrument and primary source of data in this study. Saul Mcleod [2015] defined questionnaire as a research instrument consisting of a series of questions for the purpose of gathering information from respondents. The questionnaire was divided into three (3) parts. Part A conceptualized on introduction and familiarity of respondents to the topic understudy, part B will contain items designed to obtain data on the research topic while part C sought the demographic profile of the respondents.
[bookmark: _Toc170469538][bookmark: _Toc202868207]3.6 	 Validity of the Instrument 
An instrument is valid when repeated measurement of the same material results in similar decision or conclusion, winner and Dominick (2013:156). To ascertain the validity of the instrument, expert validity will be employed. Hence, the researcher’s supervisor who is a communication expert, will scrutinize the instrument to ensure that it is valid and credible for measurement. In this way the instrument will be tested for coherence, ability to elicit responses comprehensibility and consistency.
[bookmark: _Toc170469539][bookmark: _Toc202868208]3.7	Reliability of the Instrument
 Pilot study will be conducted in ascertaining the reliability of the instrument.  A pre-test of 10 copies of questionnaire will be administered to respondents in Eleko community. Data collected will be analyzed using the ChronbachApha. 
[bookmark: _Toc170469540][bookmark: _Toc202868209]3.8 	 Method of Data Collection 
The measuring instrument to be used in collecting data is questionnaire.  However, questionnaires will be administered to respondents via face-to-face contact and retrieval of the questionnaires will be set within the time range of 24-hours after administration. Researcher will ensure that all questions contained in the instrument are attempted by the respondents to the best of their knowledge with no record of missing questionnaire.
[bookmark: _Toc170469541][bookmark: _Toc202868210]3.9 	 Method of Data Analysis 
The descriptive statistic method will be used in analyzing the gathered data. This will be   achieved through  the  instrumentation  of  analytical  software  package:  Statistical  Package  for  Social  Sciences  (SPSS,  version  21).  The method will be used to establish the degree of relationship that exists between the independent and dependent variables and it will be aided by table and chart.


[bookmark: _Toc170469542][bookmark: _Toc202868211]CHAPTER FOUR
[bookmark: _Toc170469543][bookmark: _Toc202868212]DATA PRESENATION, ANALYSIS AND INTERPRETATION
[bookmark: _Toc170469544][bookmark: _Toc202868213]4.0	INTRODUCTION
This chapter is based on the presentation and analysis of data obtained from respondents during field survey. The researcher adopted online method of questionnaire administration, hence, e-questionnaire link was shared to a total of 100 respondents through the instrumentation of google form. The data obtained in the field survey were thus presented and analyzed in this chapter using chi-square (x2) method.
[bookmark: _Toc170469545][bookmark: _Toc202868214]4.1	ANALYSIS OF FIELD PERFORMANCE OF THE INSTRUMENT
[bookmark: _Toc170469546][bookmark: _Toc202868215]4.1.1	Analysis of Respondents’ Demographic
Table 1: Gender of Respondents
	Options
	Frequency
	Percentage (%)

	Male
	36
	36%

	Female
	64
	64%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The data presented in Table 1 shows the gender distribution of respondents in the study examining the influence of social media on human capital development and its perception among unemployed youths in Kwara State. Out of 100 respondents, 64% were female while 36% were male. This indicates that female youths constituted a larger proportion of the sample. The gender imbalance may reflect either a higher rate of female unemployment in the area or a greater willingness among females to participate in the survey. This demographic trend is significant, as it may influence how social media is perceived and utilized for personal and professional development, suggesting that gender-specific approaches might be necessary when leveraging social media for human capital development initiatives in the region.
Table 2: Age  
	Options
	Frequency
	Percentage (%)

	18-24
	24
	24%

	25-30
	49
	49%

	31& above
	27
	27%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 2 presents the age distribution of respondents involved in the study on the influence of social media on human capital development among unemployed youths in Kwara State. The data reveals that the majority of respondents (49%) fall within the 25–30 age bracket, followed by 27% who are aged 31 and above, while the smallest group (24%) are between 18 and 24 years old. This suggests that the bulk of unemployed youths engaging with social media for potential development opportunities are in their mid-to-late twenties, a critical stage in career building and skill acquisition. The relatively lower percentage of respondents aged 18–24 may indicate a continued dependence on formal education or lesser engagement in active job seeking. The presence of older respondents (31 and above) also highlights that unemployment and interest in human capital development via social media extend beyond the younger demographic, underlining the platform's broad appeal across various age groups.
Table 3: Marital Status 
	Options
	Frequency
	Percentage (%)

	Married
	41
	41%

	Single
	52
	52%

	Others
	7
	7%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 3 illustrates the marital status of respondents in the study on the influence of social media on human capital development among unemployed youths in Kwara State. The data shows that 52% of the respondents are single, 41% are married, and 7% fall under the category of "others" (which may include divorced, separated, or widowed individuals). The dominance of single respondents suggests that a significant portion of the unemployed youth population is likely still navigating early adulthood and actively seeking opportunities for self-improvement and economic engagement. Meanwhile, the considerable percentage of married respondents indicates that unemployment also affects those with family responsibilities, who may view social media as a vital tool for acquiring skills, seeking employment, or engaging in entrepreneurship.
Table 4: Academic Qualifications
	Options
	Frequency
	Percentage (%)

	SSCE
	18
	18%

	ND/NCE
	28
	28%

	HND/B.SC
	51
	51%

	M.SC & above
	3
	3%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 4 presents the academic qualifications of respondents in the study examining the influence of social media on human capital development among unemployed youths in Kwara State. The data reveals that a majority of respondents (51%) possess higher education qualifications such as HND or B.Sc., followed by 28% with ND or NCE, 18% with only SSCE, and a small fraction (3%) holding M.Sc. degrees or higher. This distribution indicates that most unemployed youths in the area are relatively well-educated, which may influence both their engagement with and perception of social media as a tool for human capital development. The high percentage of graduates suggests a pool of skilled individuals likely seeking platforms such as social media for job opportunities, networking, and skill enhancement. The low representation of those with only SSCE or postgraduate degrees implies that unemployment cuts across different educational levels but is more concentrated among first-degree holders, who may be most actively leveraging digital platforms for professional growth.
Table 5: Religion 
	Options
	Frequency
	Percentage (%)

	Christian
	31
	31%

	Muslim
	69
	69%

	Others
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 5 displays the religious affiliation of respondents in the study on the influence of social media on human capital development among unemployed youths in Kwara State. The data shows that 69% of the respondents are Muslims, while 31% are Christians, and none identified with other religions. This religious distribution reflects the dominant religious demographics of Kwara State, where Islam is more prevalent. While religion itself may not directly influence the use of social media for human capital development, it can shape cultural attitudes, values, and openness to digital platforms, particularly in areas such as gender roles, entrepreneurship, and content engagement.
[bookmark: _Toc170469547][bookmark: _Toc202868216]4.1.2	Analysis of Questions and Likert Scale Statements in the Research Instrument
Table 6: Which social media platforms do you use regularly?
	Options
	Frequency
	Percentage (%)

	Facebook
	15
	15%

	Twitter
	19
	19%

	Instagram
	22
	22%

	WhatsApp
	51
	51%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 6 presents the distribution of social media platforms regularly used by unemployed youths in Kwara State. The data shows that WhatsApp is the most commonly used platform, with 51% of respondents indicating regular use. This is followed by Instagram at 22%, Twitter at 19%, and Facebook at 15%. The findings suggest that mobile-based and instant messaging platforms like WhatsApp are more popular among the respondents, while traditional social networking sites like Facebook are less frequently used. The results reflect varying levels of engagement across platforms, with WhatsApp standing out as the dominant choice for daily social media interaction.
Table 7: What is the primary purpose of your social media usage?
	Options
	Frequency
	Percentage (%)

	Networking
	22
	22%

	Job search
	14
	14%

	Entertainment
	23
	23%

	Education and Learning
	24
	24%

	News and information
	17
	17%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 7 reveals the primary purposes for which unemployed youths in Kwara State use social media. The highest percentage of respondents (24%) indicated that they use social media primarily for education and learning, closely followed by entertainment (23%) and networking (22%). News and information account for 17%, while only 14% use social media mainly for job searching. This distribution shows that although job search is a relevant use, most respondents engage with social media for broader developmental and personal enrichment activities such as learning and staying informed. The high percentage of users focused on educational purposes suggests a strong potential for social media to serve as a tool for human capital development among unemployed youths.
Table 8: Do you believe social media has a positive influence on your skill development and learning opportunities?
	Options
	Frequency
	Percentage (%)

	Yes
	86
	86%

	No
	14
	14%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 8 shows respondents' perceptions of the influence of social media on their skill development and learning opportunities. A significant majority, 86%, believe that social media has a positive influence in this regard, while only 14% do not share this view. This overwhelmingly positive perception highlights the growing recognition among unemployed youths in Kwara State of social media as a valuable platform for acquiring knowledge, enhancing skills, and accessing learning resources. The data suggests that social media is widely viewed as a supportive tool for personal and professional growth, reinforcing its role in human capital development.
Table 9: Have you ever used social media platforms for job hunting?
	Options
	Frequency
	Percentage (%)

	Yes
	57
	57%

	No
	43
	43%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 9 presents respondents' experiences with using social media platforms for job hunting. The data shows that 57% of the unemployed youths surveyed have used social media for job search purposes, while 43% have not. This indicates that more than half of the respondents recognize and utilize the job-seeking potential of social media platforms. However, a significant portion still does not engage in this practice, which may point to a lack of awareness, digital literacy, or trust in online job sources. Overall, the findings suggest that while social media is being increasingly adopted as a job-hunting tool, there remains room for improvement in encouraging broader and more effective use of these platforms for employment opportunities.
Table 10: What challenges do you face when using social media for skill development and job search?
	Options
	Frequency
	Percentage (%)

	Information overload
	26
	26%

	Distracting contents
	29
	29%

	Misinformation
	20
	20%

	Lack of reliable source
	18
	18%

	Cyber-security concern
	7
	7%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 10 outlines the challenges encountered by respondents when using social media for skill development and job search. The most frequently reported challenge is exposure to distracting content (29%), followed closely by information overload (26%). Misinformation accounts for 20%, while 18% of respondents cited a lack of reliable sources. Only 7% identified cyber-security concerns as a major issue. This distribution indicates that the primary obstacles are content-related either excessive, irrelevant, or misleading which can hinder productive use of social media.
Table 11: Social media has enhanced my skills through access to online courses and tutorials.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	36
	36%

	Agree
	46
	46%

	Disagree
	14
	14%

	Strongly disagree
	4
	4%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 11 presents respondents’ views on whether social media has enhanced their skills through access to online courses and tutorials. A combined total of 82% (36% strongly agree and 46% agree) affirm that social media has played a positive role in their skill development. In contrast, 14% disagree, and a minimal 4% strongly disagree. This data suggests that a large majority of unemployed youths in Kwara State recognize social media as a valuable gateway to learning opportunities and self-improvement resources. The strong agreement level reflects high engagement with educational content on social platforms, reinforcing social media’s significance as a tool for human capital development.
Table 12: I have found valuable job opportunities through social media platforms.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	17
	17%

	Agree
	45
	45%

	Disagree
	33
	33%

	Strongly disagree
	5
	5%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 12 reveals the extent to which respondents have found valuable job opportunities through social media. A total of 62% (17% strongly agree and 45% agree) affirm that they have discovered meaningful job opportunities via these platforms. Meanwhile, 33% disagree and 5% strongly disagree. This suggests that while a majority of unemployed youths in Kwara State view social media as a useful channel for job hunting, a considerable minority remain unconvinced or have not personally benefited. The data reflects a generally positive perception of social media’s role in employment access, though it also highlights a need for improving the reliability, visibility, and effectiveness of job-related content on these platforms.
Table 13: Networking on social media has helped me connect with potential employers.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	17
	17%

	Agree
	58
	58%

	Disagree
	24
	24%

	Strongly disagree
	1
	1%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 13 presents the respondents' views on whether networking on social media has helped them connect with potential employers. A significant majority, 75% (17% strongly agree and 58% agree), affirm that social media networking has positively influenced their ability to connect with job opportunities. In contrast, 24% disagree and only 1% strongly disagree. This data indicates a strong acknowledgment among unemployed youths in Kwara State of the value of social media as a networking tool for career advancement. The high agreement rate underscores the growing relevance of digital platforms in facilitating professional relationships and bridging the gap between job seekers and employers.
Table 14: Social media provides me with up-to-date information relevant to my career development.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	33
	33%

	Agree
	49
	49%

	Disagree
	15
	15%

	Strongly disagree
	3
	3%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 14 shows respondents’ opinions on whether social media provides them with up-to-date information relevant to their career development. A combined 82% (33% strongly agree and 49% agree) believe that social media platforms offer timely and useful career-related information. Meanwhile, 15% disagree, and only 3% strongly disagree. This indicates a strong consensus among unemployed youths in Kwara State that social media serves as a valuable source of current and relevant content for career growth. The high level of agreement reinforces the platform's importance in supporting informed career decisions and continuous professional development.
Table 15: Using social media has improved my confidence in my professional skills.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	35
	35%

	Agree
	51
	51%

	Disagree
	12
	12%

	Strongly disagree
	2
	2%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 15 illustrates respondents’ views on whether using social media has improved their confidence in their professional skills. A significant majority, 86% (35% strongly agree and 51% agree), affirm that social media usage has boosted their confidence. In contrast, 12% disagree and only 2% strongly disagree. This high level of positive response suggests that social media is not only a tool for learning and networking but also plays an important role in self-empowerment among unemployed youths in Kwara State. The findings emphasize the motivational and psychological benefits of engaging with skill-building content and professional communities online.
Table 16: It is motivating to pursue new learning opportunities because of content I encounter on social media.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	24
	24%

	Agree
	56
	56%

	Disagree
	17
	17%

	Strongly disagree
	3
	3%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 16 reveals the extent to which social media content motivates unemployed youths in Kwara State to pursue new learning opportunities. A strong majority of 80% (24% strongly agree and 56% agree) report being motivated by what they encounter on social media. In contrast, 17% disagree and a small fraction (3%) strongly disagree. This indicates that social media plays a significant inspirational role in encouraging continuous learning and self-improvement. The data underscores the platform’s effectiveness not just as a source of information, but also as a driver of enthusiasm for personal and professional development among the youth.
Table 17: Social media distractions negatively impact my ability to focus on skill development.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	12
	12%

	Agree
	47
	47%

	Disagree
	32
	32%

	Strongly disagree
	9
	9%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 17 explores the extent to which distractions on social media affect respondents’ ability to concentrate on skill development. A majority of 59% (12% strongly agree and 47% agree) admit that distractions on social media negatively impact their focus. Meanwhile, 32% disagree and 9% strongly disagree, indicating that over 40% of respondents are less affected by such distractions. The findings suggest that while social media is a useful tool for human capital development, its distracting nature presents a significant challenge for many unemployed youths in Kwara State. This highlights the need for better content management and user discipline to maximize social media's developmental benefits.

Table 18: It is challenging to discern reliable information from misinformation on social media.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	15
	15%

	Agree
	29
	29%

	Disagree
	22
	22%

	Strongly disagree
	4
	4%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 18 examines respondents’ perceptions of the challenge in distinguishing reliable information from misinformation on social media. A combined 44% (15% strongly agree and 29% agree) acknowledge that it is difficult to discern trustworthy content. On the other hand, 26% (22% disagree and 4% strongly disagree) do not consider it a major challenge, while 30% of respondents are unaccounted for, likely indicating neutral or non-responses. The results show that nearly half of the unemployed youths in Kwara State face challenges with information credibility on social media. This underscores the importance of digital literacy and critical thinking skills to navigate and utilize social media effectively for personal and professional development.

Table 19: Social media contributes to feelings of inadequacy or low self-esteem when comparing myself to others.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	16
	16%

	Agree
	47
	47%

	Disagree
	27
	27%

	Strongly disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 19 explores the emotional impact of social media use, particularly in relation to self-comparison and self-esteem. A majority of respondents, 63% (16% strongly agree and 47% agree), admit that social media contributes to feelings of inadequacy or low self-esteem when they compare themselves to others. Conversely, 27% disagree and 10% strongly disagree, indicating that over a third are either unaffected or more emotionally resilient. This data highlights a psychological downside of social media among unemployed youths in Kwara State, where constant exposure to curated content and perceived success can negatively affect self-worth and motivation, potentially hindering their human capital development.
Table 20: Social media can play a significant role in reducing youth unemployment in Ilorin.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	14
	14%

	Agree
	52
	52%

	Disagree
	47
	47%

	Strongly disagree
	7
	7%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 20 assesses respondents’ views on the potential of social media to reduce youth unemployment in Ilorin. A majority of 66% (14% strongly agree and 52% agree) believe that social media can significantly contribute to reducing unemployment among youths. In contrast, 47% disagree and 7% strongly disagree, showing that a considerable portion remains skeptical. This suggests a generally optimistic outlook among unemployed youths regarding the power of social media as a tool for economic empowerment, job search, and skill acquisition, although the presence of dissenting views indicates concerns about its limitations or inconsistent effectiveness in practical outcomes.
[bookmark: _Toc170469548][bookmark: _Toc202868217]4.2	ANALYSIS OF RESEARCH QUESTIONS
Research Question One: What is the extent to which social media platforms are utilized by unemployed youths in Ilorin metropolis for human capital development?
The findings from the data indicate a high level of engagement and utilization of social media among unemployed youths in Ilorin metropolis for human capital development. According to Table 6, WhatsApp is the most regularly used platform by 51% of respondents, followed by Instagram (22%), Twitter (19%), and Facebook (15%). This widespread use suggests that social media is an integral part of youths' daily routines. Furthermore, 86% of the respondents affirm that social media positively influences their skill development and learning opportunities (Table 8). Similarly, 57% reported having used social media platforms specifically for job hunting (Table 9). These figures suggest that beyond casual use, many youths are actively leveraging social media for educational growth, career exploration, and professional networking. The positive trend continues with 80% indicating that content seen on social media motivates them to pursue new learning opportunities (Table 16). In summary, social media is not only widely used but is also purposefully applied toward self-improvement and employability, indicating a substantial and meaningful level of utilization for human capital development.
Research Question Two: What are the attitudes and perceptions of unemployed youths in Ilorin metropolis towards social media as a tool for human capital development?
The data reveals generally favorable attitudes and positive perceptions among the respondents regarding the role of social media in human capital development. A significant proportion (86%) of the respondents agreed or strongly agreed that social media enhances their skills through access to online courses and tutorials (Table 11), highlighting their recognition of the educational value of digital platforms. Additionally, 62% of the respondents acknowledged that they have found valuable job opportunities through social media (Table 12), while an even larger percentage (75%) affirmed that networking via these platforms has helped them connect with potential employers (Table 13). This reflects a belief in the practical utility of social media for career advancement. Furthermore, 82% believe social media provides up-to-date information relevant to their career development (Table 14), and 86% feel it has improved their confidence in their professional skills (Table 15). Such findings point to a high level of trust, optimism, and proactive engagement with social media, portraying it as a legitimate and effective tool for personal and professional growth among unemployed youths.
Research Question Three: What impact does social media usage have on the acquisition of relevant skills, knowledge, and competencies among unemployed youths in Ilorin metropolis?
The impact of social media on the acquisition of skills, knowledge, and competencies is considerably positive according to the survey findings. A large majority of respondents (86%) affirmed that social media has a beneficial influence on their learning and skill development (Table 8), which is further supported by 80% stating that the content they encounter online motivates them to pursue new learning opportunities (Table 16). Notably, 87% of respondents (agree and strongly agree combined) asserted that they have acquired skills through online tutorials and courses accessed via social media platforms (Table 11), emphasizing its role in providing accessible learning resources. Furthermore, 84% agreed that social media offers up-to-date information necessary for their career development (Table 14), while 86% indicated an increase in self-confidence regarding their professional skills as a result of their engagement with these platforms (Table 15). These insights clearly demonstrate that social media significantly contributes to equipping unemployed youths with valuable competencies, practical knowledge, and greater confidence in their abilities.
Research Question Four: What are the factors militating against the effectiveness of social media in promoting human capital and employment among youths in Ilorin metropolis?
Despite the many benefits, several challenges hinder the optimal effectiveness of social media in enhancing human capital and promoting employment among youths. One major issue is distraction, with 59% of respondents agreeing that social media negatively impacts their ability to focus on skill development due to the abundance of unrelated content (Table 17). Furthermore, 44% of respondents reported difficulty in discerning reliable information from misinformation (Table 18), while 20% specifically mentioned misinformation as a challenge in Table 10. Other prominent issues include information overload (26%), exposure to distracting content (29%), and the presence of unreliable sources (18%), which complicate efforts to extract meaningful and accurate information from social media. Additionally, 63% of the youths admitted to experiencing feelings of inadequacy or low self-esteem when comparing themselves to others online (Table 19), revealing the psychological toll that social media can have. Cybersecurity concerns were also noted by 7% of respondents. These findings illustrate that although social media holds vast potential for empowerment, its effectiveness is often undermined by content-related distractions, misinformation, emotional effects, and security challenges, all of which need to be addressed to maximize its developmental impact.
[bookmark: _Toc170469549][bookmark: _Toc202868218]4.3	DISCUSSION OF FINDINGS
The findings of this study have revealed critical insights into how unemployed youths in Ilorin metropolis engage with social media platforms for human capital development. The results align with existing literature that positions social media as a powerful tool for learning, professional networking, and job searching.
Firstly, the data indicate a high level of social media usage among the respondents, particularly for educational and career-related purposes. Platforms like WhatsApp, Instagram, and Twitter dominate usage (Table 6), with 86% of respondents agreeing that social media positively influences their skill development (Table 8). This supports studies such as those by Kaplan and Haenlein (2010) and Boyd and Ellison (2007), who argue that social media can serve as informal learning environments and platforms for skill acquisition. The fact that 57% of respondents have used these platforms for job hunting (Table 9) further demonstrates the proactive role social media plays in the employability process among Nigerian youths.
In terms of attitudes and perceptions, the findings show that unemployed youths in Ilorin metropolis hold largely positive views about social media’s potential. A combined 82% either agree or strongly agree that social media helps them access tutorials and online courses (Table 11), while 80% feel motivated to learn new things due to content they encounter on these platforms (Table 16). Moreover, 75% agree that networking via social media has helped them connect with potential employers (Table 13), indicating that youths view these platforms not only as entertainment spaces but also as viable tools for professional development. These perceptions validate the Uses and Gratifications Theory, which explains how individuals actively choose media that satisfy their specific needs—here, skill development and employment.
The impact of social media on skill acquisition and professional growth is further supported by responses indicating increased confidence in professional skills (86% agree or strongly agree – Table 15) and access to relevant career information (82% – Table 14). This highlights the effectiveness of social media as a source of current and practical knowledge that enhances human capital. Respondents who reported finding job opportunities through social media (62% – Table 12) substantiate claims that digital platforms can bridge the gap between job seekers and employers in an increasingly competitive labor market.
However, the study also sheds light on barriers to effective use. A significant portion of respondents reported challenges such as distracting content (29%), misinformation (20%), information overload (26%), and a lack of reliable sources (18%)—as presented in Table 10. These obstacles suggest that while social media has potential, its unregulated nature poses risks that can dilute its benefits. For instance, the difficulty in distinguishing credible content (Table 18) and negative emotional effects like low self-esteem when comparing oneself to others (Table 19) point to the psychological and cognitive challenges users face. The presence of these limitations aligns with literature highlighting the double-edged nature of digital technologies (e.g., Tufekci, 2015), where benefits are often counterbalanced by risks and unintended consequences.
Lastly, the perception that social media can play a significant role in reducing youth unemployment (66% agree or strongly agree – Table 20) suggests optimism about its potential to drive socio-economic change in Ilorin. This finding underscores the need for targeted interventions, such as digital literacy programs and regulated online learning communities, to maximize the benefits of social media for youth empowerment.
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This study investigated “the influence of social media on human capital development and its perception among unemployed youths in Kwara State”. To achieve the research objectives of the study, the researcher employed quantitative research methodology by conducting a survey, thereby adopting the use of questionnaire to access the opinions of residents in two wards in Ilorin-East Local Government Area, Kwara State.
The chapter one of this study gives a clear introduction into the background of social media and human capital. The researcher main focus of the study was to ferret the effectiveness of social media in boosting human capital development among the unemployed youths.  The objectives of the research study and research questions were clearly established to justify this course.
Chapter two break down the various concepts and variables that are associated with the study such as: the concept of media, evolution of social media, role of social media, development communication, human capital/development and other relevant variables. The theoretical framework of the study hinged on: Technological Acceptance Model (TAM) and Human Capital Theory (HCT). The tenets of theories are considered to be fundamental to the phenomenon understudy in which a theoretical context and logical conclusion can be firmly established.
In chapter three, the design and the method utilized in this study were discussed. The adopted research design was quantitative method (survey). The sample size was limited to 100 respondents in Oke-oyi and Zango, Ilorin-East Local Government Area, Kwara State. Questionnaire instrument was used to gather primary data from the respondents during the field survey.
Chapter four focused on interpretation, analysis, and discussion of data gathered in the course of this study. These responses were collected and presented in tables. Each research question was answered using the analytical data. This chapter analyzed, interpreted, and discussed the findings of the research.
Chapter five discussed the summary of the whole project; the conclusion and the researcher’s recommendations to different stakeholders as regard the phenomenon understudy.
[bookmark: _Toc170469553][bookmark: _Toc202868222]5.1.1	Summary of Key Findings:
The study on the "Influence of Social Media on Human Capital Development and its Perception among Unemployed Youths in Kwara State" yielded several key findings, supported by statistical analysis. Below is the summary:
i. A significant percentage of unemployed youths in Kwara State use social media platforms to acquire new skills. Approximately 65% reported learning new skills via platforms like YouTube, LinkedIn, and other educational social media channels.
ii. Around 70% of the respondents indicated that social media provides opportunities to network and connect with potential employers or clients. Platforms such as LinkedIn and Twitter were particularly noted for their professional networking capabilities.
iii. The perception of social media as a tool for human capital development was predominantly positive. About 75% of respondents believed that social media plays a crucial role in personal and professional development.
iv. Despite the positive aspects, 40% of respondents highlighted distractions and misinformation as significant challenges associated with social media use. This indicates a need for better digital literacy and self-regulation among youths.
v. Social media's role in fostering entrepreneurship was also evident. Nearly 60% of respondents mentioned using social media to market their products or services, indicating its importance in business development and entrepreneurship.
vi. There was a high engagement with educational content on social media. About 68% of respondents reported participating in online courses or webinars accessed through social media platforms, highlighting the role of social media in continuing education and skill enhancement.
vii. The study predominantly involved youths aged 18-35, with an even distribution between male and female respondents. The average daily time spent on social media by respondents was around 4 hours, indicating significant engagement. The most popular social media platforms among respondents were WhatsApp (90%), Facebook (80%), Instagram (70%), LinkedIn (55%), and Twitter (50%).
[bookmark: _Toc170469554][bookmark: _Toc202868223]5.2	CONCLUSION
The investigation into the influence of social media on human capital development among unemployed youths in Kwara State has revealed substantial insights, both quantitatively and qualitatively. Social media has emerged as a powerful tool for skill acquisition, professional networking, and entrepreneurship, significantly impacting the perceptions and opportunities available to the youth.
The study found that 65% of the respondents leveraged social media platforms like YouTube and LinkedIn to acquire new skills. This indicates a proactive approach by the youth to utilize readily available online resources for self-improvement. Additionally, 68% of participants engaged in online courses and webinars through social media, highlighting the platforms' role in providing accessible educational content. This trend underscores the potential of social media to complement traditional education and foster continuous learning among unemployed youths.
Professional networking emerged as a crucial benefit, with 70% of respondents acknowledging social media's role in connecting them with potential employers or clients. LinkedIn and Twitter were specifically noted for their professional networking capabilities, offering a bridge between job seekers and opportunities in the labor market. This networking advantage can significantly enhance employability and career development prospects for unemployed youths.
Social media's influence extends to entrepreneurship, with 60% of respondents utilizing these platforms to market their products or services. This finding illustrates the role of social media in fostering entrepreneurial activities, providing a cost-effective medium for business promotion and customer engagement. Such entrepreneurial endeavors are vital in an economy where formal employment opportunities are limited, offering a viable alternative for income generation and economic participation.
The overall perception of social media among the respondents was predominantly positive, with 75% acknowledging its importance in personal and professional development. However, the study also highlighted significant challenges. About 40% of respondents pointed out distractions and misinformation as major drawbacks, indicating a need for enhanced digital literacy and better self-regulation mechanisms among youths. Addressing these challenges is crucial to maximizing the positive impacts of social media on human capital development.
To fully harness the potential of social media for human capital development, several recommendations are proposed. First, there should be concerted efforts to enhance digital literacy among youths, equipping them with the skills to navigate and utilize social media effectively. Secondly, promoting the positive use of social media for educational and professional purposes can further augment its benefits. Finally, addressing the negative impacts, such as misinformation and distractions, through awareness programs and better content moderation, can create a more conducive environment for constructive engagement.
In conclusion, social media plays a pivotal role in the human capital development of unemployed youths in Kwara State, offering valuable opportunities for skill acquisition, professional networking, and entrepreneurship. While the overall perception is positive, addressing the challenges associated with social media use is essential to optimize its benefits. By enhancing digital literacy and promoting positive usage, social media can significantly contribute to the socio-economic development of unemployed youths, fostering a more skilled, connected, and entrepreneurial youth population.
[bookmark: _Toc170469555][bookmark: _Toc202868224]5.3	RECOMMENDATIONS
Based on the findings from this study: “the influence of social media on human capital development among unemployed youths in Kwara State”. Several recommendations were made by the researchers for various stakeholders, including the government, youths, social media platforms, and future researchers. 
For the Government:
i. Develop and implement comprehensive digital literacy programs to equip youths with the necessary skills to effectively and responsibly use social media for educational and professional purposes.
ii. Integrate digital literacy into the educational curriculum at various levels to ensure early and widespread acquisition of these skills.
iii. Provide subsidies or grants for online courses and certifications to make them more accessible to unemployed youths and run campaigns to raise awareness about the availability and benefits of online educational resources accessible via social media.
iv. Establish training and mentorship programs focused on using social media for business development and marketing and offer financial support and incentives for young entrepreneurs who utilize social media to launch and grow their businesses.
For Youths:
i. Actively participate in online courses, webinars, and other educational opportunities available on social media platforms to enhance skills and knowledge. Utilize social media platforms to build professional networks, seek mentorship, and explore job opportunities.
ii. Leverage social media for marketing and promoting entrepreneurial ventures. Engage with audiences through creative and strategic content.
iii.  Stay updated with the latest trends and tools in digital marketing and online business management.
iv. Practice responsible and mindful use of social media to avoid distractions and misinformation. Follow credible sources and verify information before sharing.
For Social Media Platforms:
i. Adjust algorithms to prioritize educational and professional content to help users find valuable resources more easily.
ii. Partner with educational institutions and organizations to offer exclusive courses and certifications directly through social media platforms. Create and promote content that educates users on digital literacy, safe internet practices, and the effective use of social media for professional development.
iii. Provide resources and tools to help users develop skills in areas such as digital marketing, content creation, and online business management.
iv. Implement advanced moderation tools to reduce the spread of misinformation and ensure that users have access to accurate information and strengthen user reporting mechanisms and ensure swift action against misleading content.
Future researchers should conduct longitudinal studies to track the long-term impact of social media on human capital development among youths, providing more comprehensive data over time. Perform comparative studies between different regions or demographics to understand varying impacts and identify best practices that can be generalized or localized.
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QUESTIONNAIRE
SECTION A : Demographic Profile of Respondent
1. Gender: (a) Male ( ) (b) Female ( )
2. Age: (a) 18-24yrs ( ) (b) 25-30yrs ( ) (b) 31 & above ( )
3. Religion: (a) Christianity ( ) (b) Islam ( ) (c) others ( )
4. Educational Background: (a) SSCE ( ) (b) ND/NCE () (c) HND/B.SC ( ) (d) M.SC & other ( )
5. Marital Status: (a) Single ( )  (b) Married ( )  (c) Divorced ( )
SECTION B: Questions on Research Study
6. Which social media platforms do you use regularly? (a) Facebook ( )  (b) Twitter ( )  (c) Instagram ( )  (d) WhatsApp ( )  (e) Others ( )
7. What is the primary purpose of your social media usage? (a) Networking ( ) (b) Job search ( ) (c) Entertainment ( ) (d) Education and learning ( ) (e) News and information ( ) 
8. Do you believe social media has a positive influence on your skill development and learning opportunities? (a) Yes ( )  (b) No ( ) 
9. Have you ever used social media platforms for job hunting? (a) Yes ( )   (b) No ( )
10. What challenges do you face when using social media for skill development and job search? (a) Information overload ( )  (b) Distracting content ( ) (c) Misinformation ( ) (d) Lack of reliable resources ( ) (e) Cybersecurity concerns ( )

SECTION C: Likert Scale Statements
Keywords:  Strongly agree [SA]- Agree [A]- Undecided [U]- Disagree [D]- Strongly disagree [SD]
	S/N
	STATEMENTS
	OPTIONS

	
	
	SA
	A
	D
	SD

	11.
	Social media has enhanced my skills through access to online courses and tutorials.
	
	
	
	

	12.
	I have found valuable job opportunities through social media platforms.
	
	
	
	

	13.
	Networking on social media has helped me connect with potential employers.
	
	
	
	

	14.
	Social media provides me with up-to-date information relevant to my career development.
	
	
	
	

	15.
	Using social media has improved my confidence in my professional skills.
	
	
	
	

	16.
	I feel motivated to pursue new learning opportunities because of content I encounter on social media.
	
	
	
	

	17.
	Social media distractions negatively impact my ability to focus on skill development.
	
	
	
	

	18
	I find it challenging to discern reliable information from misinformation on social media.
	
	
	
	

	19.
	Social media contributes to feelings of inadequacy or low self-esteem when comparing myself to others.
	
	
	
	

	20.
	I believe that social media can play a significant role in reducing youth unemployment in Ilorin.
	
	
	
	



