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This study explores the influence of Artificial Intelligence (AI) on journalism and reporting standards in the digital age, using Radio Kwara as a case study. As digital technology continues to evolve, AI has become increasingly integrated into media operations—transforming news production, content personalization, data analysis, and fact-checking processes. This research investigates how AI tools and systems are reshaping journalistic practices, the accuracy of reporting, newsroom efficiency, and ethical standards within the Nigerian broadcast media landscape. The study is theoretically anchored on Technological Determinism Theory, which suggests that technology drives societal and cultural change, and the Disruptive Innovation Theory, which explains how innovations can radically alter existing industries by displacing traditional methods with more efficient technological solutions. These frameworks help explain AI’s growing role in redefining journalism standards and workflows. A quantitative research design was adopted, and data were collected via Google Forms from a sample of 200 respondents, including journalists, media practitioners, and listeners of Radio Kwara. The data were analyzed using descriptive statistical methods such as frequency tables, and percentages.. Findings from the study revealed that a majority of respondents acknowledged the increasing adoption of AI-driven tools such as automated content generation, voice-to-text transcription, and data-driven reporting at Radio Kwara. These tools were perceived to enhance speed, reduce human error, and assist in investigative journalism. However, concerns were raised about ethical issues, such as reduced human oversight, potential job displacement, and algorithmic biases. The study also discovered that while AI improved operational efficiency, it posed challenges to traditional journalistic values like editorial judgment and critical inquiry. The study concludes that AI is significantly influencing journalism and reporting standards in Nigeria, especially in public broadcast institutions like Radio Kwara. It recommends continuous training for media professionals on AI applications, development of ethical guidelines for AI usage in newsrooms, and a balanced approach to integrating automation with human editorial expertise..
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[bookmark: _Toc202347538]1.1	Background to the Study
The growing digitalization of our societies, notably impacted by the incoming of smartphone devices and social media platforms, has constituted a watershed moment opening the doors to a profound reshaping of our environment (Wang, X.  2020). Since the era of invention of fire to reaching the Mars, man has invented many things for the benefit of humans. One such invention is the computer, which plays a significant role in reducing the workload of humans and solving many complex mathematical and logical problems (Singh, H 2018). 
Artificial Intelligence (AI) is one of these technologies that has the capacity of constituting a land-marking change. The term “Artificial intelligence”, or AI, has been conceptualised from different perspectives, but always emphasizing that it is “the capability of a machine to imitate intelligent human behavior” (Aghion; Jones; Jones, 2019). It is a “man-made homosapien” species, which are Artificial, i.e., manmade, and Intelligence, i.e., has thinking power. Riihimaa, P (2020).
According to Beckett (2019); Simon (2024), artificial intelligence (AI) refers to a broad range of technologies that are primarily focused on machine learning (ML) and its subfield, deep learning, as well as various forms of natural language processing (NLP). These technologies are often built upon ML techniques, as they involve a computer programme or system that learns from examples, data, and experience with algorithms trained on large amounts of data, ultimately improving performance over time on a narrowly defined task. 
Artificial intelligence has expanded rapidly in society, and it is gradually gaining ground in journalism (Newman, 2020). The adoption of AI has provided a wide range of benefits to mass media and news agencies, whilst at the same time introducing changes on at least three levels: the role of journalists in the production of texts, their substitution in carrying out certain activities, and interaction with the audience (Gomez-Diago, 2022).
The way news organizations use AI for production and distribution, as well as how AI systems use news content to learn, is facing new ethical and legal challenges as a result of technological advancements. Using generative AI tools in newsrooms can boost creativity and productivity. Simultaneously, there is a chance of errors, moral dilemmas, and a decline in public confidence. Additionally, it offers chances for journalists' original work to be misused in violation of copyright. Lawmakers will need to provide precise definitions of AI categories and disclosure requirements for each in order to address these issues (Miroshnichenko, 2018).
Recent developments in artificial intelligence (AI) technology have led to a notable revolution in the field of journalism. Artificial intelligence (AI) has emerged as an effective tool that is transforming the way news is gathered, produced, and distributed. Algorithms operated by AI have renovated news gathering by effective categorization through huge amounts of data from various sources. AI is equipped to track news stories, social media trends, and other online content in real time, assisting journalists in getting a thorough rundown of the most recent happenings. The main players in the news are platform corporations like Microsoft, Google, Amazon, and Meta. They also control the majority of artificial intelligence research, development, and application (Simon, 2023).
News production is being automated, which is one of the biggest ways AI is affecting journalism. These days, news articles, summaries, and even video content can be produced by AI-powered algorithms with little assistance from humans. This not only expedites the news production process but also makes it possible to allocate resources more effectively because journalists can concentrate on telling more intricate and in-depth stories. For example, the BBC has been experimenting with AI-generated video summaries of news events, and the Associated Press has been using AI to automatically generate financial news stories (Frąckiewicz, 2023).
The collecting and verification of news is another area where artificial intelligence is making a splash. Journalists can find patterns and trends in massive amounts of data, as well as authenticate sources and information, with the aid of AI-powered tools. In the era of social media, where false information and fake news can spread quickly, this can be especially helpful. AI can also be used to track trending topics and breaking news on social media platforms, giving journalists the ability to report on stories as they develop and stay ahead of the curve (Diakopoulos & Koliska, 2017).
With the development of computer language processing technologies, artificial intelligence (AI) is gradually making its way into a variety of industries, including finance, healthcare, security, retail, education, aerospace and auto-piloting, and perceptual, cognitive, and complex cognitive AI. It focuses on the potential for enormous economic gains and the media industry's enormous user appeal. The approach is generally well received by media organizations, who recognize the potential benefits of this development; however, the emotions of the individual journalists are given less consideration (Carlson, 2016). On this note, this research seeks to explore the influence of AI on journalism and reporting standards in the digital age.
[bookmark: _Toc202347539]1.2	Statement of the Problem
The integration of Artificial Intelligence (AI) into journalism has transformed the way news is gathered, processed, and disseminated, yet it poses significant challenges to reporting standards. In the digital age, Radio Kwara, like many media organizations, faces the dual-edged nature of AI technologies. On one hand, AI enhances efficiency by automating repetitive tasks such as transcription, translation, and data analysis, enabling journalists to focus on more complex aspects of reporting (Marconi, 2020). On the other hand, it raises concerns over ethical journalism, as algorithms used to filter and curate news might inadvertently propagate bias or misinformation (Diakopoulos, 2019).
The reliance on AI for news generation can dilute human oversight, impacting the authenticity and reliability of journalism. For instance, automated systems may prioritize click-worthy content over investigative reporting, thereby compromising journalistic integrity (Lewis et al., 2019). Furthermore, Radio Kwara's audience may struggle with trust issues if AI-driven news lacks the human touch traditionally associated with credible reporting.
Another problem is the potential displacement of journalists due to automation. AI tools such as Natural Language Generation (NLG) can produce reports without human intervention, creating fears of job loss among media practitioners (Carlson, 2020). Additionally, small-scale media outlets like Radio Kwara may face difficulties in adopting these technologies due to financial constraints, potentially widening the digital divide in the journalism sector.
In lieu of the problems, this study will examine how Radio Kwara navigates these challenges while leveraging AI's potential to enhance journalistic practices. It will also explore audience perceptions of AI-driven news to propose solutions for maintaining reporting standards in the digital era.
[bookmark: _Toc202347540]1.3	Objectives of the Study
i. To examine the level of adoption of Artificial Intelligence (AI) tools in journalism and reporting at Radio Kwara.

ii. To evaluate the impact of AI on the accuracy of news content produced by Radio Kwara.
iii. To explore the ethical implications of using AI in journalism at Radio Kwara.
iv. To analyze audience perceptions of AI-influenced journalism and reporting standards at Radio Kwara.
v. To determine the factors militating the effectiveness of AI in promoting standard journalism and reporting in Radio Kwara.
[bookmark: _Toc202347541]1.4	Research Questions
i. What is the level of adoption of Artificial Intelligence (AI) tools in journalism and reporting at Radio Kwara?
ii. What is the impact of AI on the accuracy of news contents produced by Radio Kwara?
iii. What are the ethical implications of using AI in journalism at Radio Kwara?
iv. How do audience perceive the influence of AI journalism and reporting standards at Radio Kwara?
v. What are the factors militating the effectiveness of AI in promoting standard journalism and reporting in Radio Kwara?
[bookmark: _Toc202347542]1.5	Significance of the Study
This study is significant in understanding the impact of Artificial Intelligence (AI) on journalism and reporting standards in the digital age, focusing on Radio Kwara. It will highlight the evolving role of AI in transforming how news is gathered, processed, and disseminated, offering insights into its implications for journalistic practices. 
For media practitioners, particularly at Radio Kwara, the findings will provide a framework for leveraging AI tools responsibly to optimize workflows, maintain accuracy, and uphold ethical standards. Policymakers and regulators will benefit from the study by gaining a deeper understanding of how AI can be integrated into the media landscape without compromising journalistic integrity. The study is also relevant to scholars and researchers as it will contribute to the academic discourse on AI's transformative role in media and communication. Furthermore, audience stands to benefit as the study will address how AI can improve news quality and trustworthiness, ensuring that journalism in the digital age remains credible and relevant. 
[bookmark: _Toc202347543]1.6	Scope of the Study
This study will leverage on the impact of Artificial Intelligence (AI) on journalism and reporting standards in the digital age. The geographical scope of the study will be limited to Radio Kwara, Ilorin and Kwara State Polytechnic, Ilorin. The population of the study will be drawn from members of staff in Radio Kwara and students of Journalism and Media Studies, Department of Mass Communication, Kwara State Polytechnic, Ilorin. The Scope of the study will be limited to studies on Artificial Intelligence (AI), Journalism and reporting standards. This particular scope is significance to ensuring a precise data collection from the research population that address the problem of the study and as well provide recommendations for the research case study.
[bookmark: _Toc202347544]1.7	Operational Definition of Terms
i. Artificial Intelligence (AI): AI refers to the application of computer algorithms and machine learning technologies that perform tasks such as data collection, content generation, fact-checking, and audience analysis to support and enhance journalistic activities at Radio Kwara.
ii. Journalism: It is the professional practice of collecting, analyzing, and disseminating news and information to the public through various media channels, including radio broadcasts.
iii. Reporting Standards: Reporting standards are the ethical principles and professional guidelines, such as accuracy, impartiality, credibility, and timeliness that journalists follow to maintain quality and integrity in their news coverage.
iv. Digital Age: The digital age refers to the contemporary period dominated by advanced technologies and the internet, which have revolutionized the way information is created, accessed, and shared across digital platforms.
v. Influence: Influence refers to the impact or effect that AI technologies have on journalism and reporting practices, including changes in workflows, audience engagement, and adherence to professional standards.
vi. Radio Kwara: Radio Kwara is a state-owned broadcasting station located in Ilorin, Kwara State, Nigeria, serving as the case study for examining the integration and impact of AI in journalism.
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[bookmark: _Toc202347547]2.1	CONCEPTUAL FRAMEWORK
[bookmark: _Toc202347548]2.1.1	History of Artificial Intelligence (AI)
Within Greek Mythologies, AI's scientific origins and the idea of smart machines are to be sought.  Smart objects have been prevalent in media, with actual mechanical devices displaying actions that demonstrate certain knowledge. It has become possible to create systems that execute complicated learning activities since modern computers were accessible in the aftermath of the Second World War (A. Bansla and N. Bansla, 2012). The logic analysis led to the discovery explicitly of the programmable digital computer, based on the work of mathematician.
Alan Turing et al. The computation theory of Turing proposed that a computer could reproduce any (imaginable) act of mathematical assumption by shuffling symbols as simple as "0" and "1".  In tandem with parallel developments in neurology, information theory and cybernetics, a small group of investigators began to think about structuring an artificial brain seriously (M. Minsky 2015).
In 1951 the first practical AI programs were produced for the Ferranti Mark I system of the University of Manchester: Christopher Strachey's draughts and DIETRICH PRINZ's chess-play software. 
Between 1960 –1970, the prolog computer vocabulary was revisited through MARVIN MINSKY and the SEYMOUR PAPER Tissue PERCEPTRONS in the 1960s and 1970s. The influence of rule-based systems for data representation, treatment and therapy inference has been developed for what is at times referred to as the predominant expert method. TED SHORTLIFFE The first computer-controlled vehicle to address broken barrier path separately was created by HANS MORAVEC.
In the 1980s the back-diffusion-algorithm, first described by PAUL JOHN WERBO Since 1974, was widely used by neural networks. By 1985 the AI industry was more than $1 billion. At the same time, Japan's fifth generation computer project stimulated the U.S and British governments to return grant for academic research in the field. However, beginning with the fall down of the Lisp Machine market in 1987 (K. H. Yu, A. L. Beam, and I. S. Kohane 2018).
In the 1990s and the beginning of the 21st century AI accomplished much, but not least in the history. Artificial intelligence is used throughout the expertise markets of manufacturing, data mining, scientific research and many other fields. The performance was due to many factors: the increasing computing power of the machine puts greater emphasis on exact sub-issues, establishing new relations between AI and other areas which operate on similar issues, and providing researchers with new guarantees on tough mathematical approaches and exact science standards.
[bookmark: _Toc202347549]2.1.2	The Concept of Artificial Intelligence (AI) 
According to the father of Artificial Intelligence, John McCarthy, it is “The science and engineering of making intelligent machines, especially intelligent computer programs”. Artificial Intelligence is a way of making a computer, a computer-controlled robot, or a software think intelligently, in the similar manner the intelligent humans think. Artificial Intelligence (AI) is a branch of Science which deals with helping machines finding solutions to complex problems in a more human-like fashion. This generally involves borrowing characteristics from human intelligence, and applying them as algorithms in a computer friendly way. A more or less flexible or efficient approach can be taken depending on the requirements established, which influences how artificial the intelligent behaviour appears.
AI is accomplished by studying how human brain thinks and how humans learn, decide, and work while trying to solve a problem, and then using the outcomes of this study as a basis of developing intelligent software and systems. While exploiting the power of the computer systems, the curiosity of human, lead him to wonder, “Can a machine think and behave like humans do?” Thus, the development of AI started with the intention of creating similar intelligence in machines that we find and regard high in humans.
AI is generally associated with Computer Science, but it has many important links with other fields such as Maths, Psychology, Cognition, Biology and Philosophy, among many others. Our ability to combine knowledge from all these fields will ultimately benefit our progress in the quest of creating an intelligent artificial being.
AI is one of the newest disciplines. It was formally initiated in 1956, when the name was coined, although at that point work had been under way for about five years.  However, the study of intelligence is one of the oldest disciplines. For over 2000 years, philosophers have tried to understand how seeing, learning, remembering, and reasoning could, or should, be done. The advent of usable computers in the early 1950s turned the learned but armchair speculation concerning these mental faculties into a real experimental and theoretical discipline. Many felt that the new ``Electronic Super-Brains'' had unlimited potential for intelligence. ``Faster Than Einstein'' was a typical headline. But as well as providing a vehicle for creating artificially intelligent entities, the computer provides a tool for testing theories of intelligence, and many theories failed to withstand the test.  AI has turned out to be more difficult than many at first imagined, and modern ideas are much richer, more subtle, and more interesting as a result.
AI currently encompasses a huge variety of subfields, from general-purpose areas such as perception and logical reasoning, to specific tasks such as playing chess, proving mathematical theorems, writing poetry, and diagnosing diseases. Often, scientists in other fields move gradually into artificial intelligence, where they find the tools and vocabulary to systematize and automate the intellectual tasks on which they have been working all their lives. Similarly, workers in AI can choose to apply their methods to any area of human intellectual endeavour. In this sense, it is truly a universal field.  
The major components of AI are
i. The User Interface: The user interface is the medium for reporting the problem solving mechanism between a customer and professional programs. If it does not have a functional gui, a strong expert program is not very effective.  You must be able to confirm the directions in the process the consumer uses. The responses provided by the program must be understood.
ii. The Information Base: All the information and rules concerning a relevant problem area are kept.  The data are available in a way that can be used by the inference engine. The information can be built into the system as a context.  The guidelines include the engineering rules for the expert method as well as the heuristic andruli-of-thumb rules offered by the field specialist to find solutions to the framework (S. Harvey and R. Harvey 2009).
iii. The Shell or interface Engine:  The configuration engine is the software that locates the appropriate information in the database and produces new information through the implementation of coherent retrieval and interpretation technique.
[bookmark: _Toc202347550]2.1.3	Overview of Journalism Practice
Journalism is the collection, preparation and Distribution of News and related commentary and feature materials through such media as pamphlet, Newsletters, magazines, Radio, Motion Pictures, Television, Bill Boards, the internet and Books. Journalism is also defined by Ganiyu (2004) as “the job of gathering, writing, and disseminating of news and view about the society through the means of mass media”.
The word journalism applies to the occupation, as well as collaborative media who gather and publish information based on facts and supported with proof or evidence. The activity of journalism as we know it today, came to existence only after the emergence of societies where printed word was used for mass communication. (Indo American Print summit 2008:153).
The press or journalism has been seen as an important institution of society as the larger societies need to disseminate news and information for maintaining the status quo or changing the social order if the need be. The transition from feudal society to bourgeois democratic society could not have been possible without the printing press, which initially allowed the publication of books that became the instruments of advocacy. Printing press was used for practicing journalism and was given the status of the fourth estate of democracy as it had to strengthen the gains of democracy and to prevent the return of dictatorship system. (Popoola, 2014)
The proliferation of the Internet and smartphones has brought significant changes to the media landscape since the turn of the 21st century. This has created a shift in the consumption of print media channels, as people increasingly consume news through e-readers, smartphones, and other personal electronic devices, as opposed to the more traditional formats of newspapers, magazines, or television news channels. News organizations are challenged to fully monetize their digital wing, as well as improvise on the context in which they publish in print. Newspapers have seen print revenues sink at a faster pace than the rate of growth for digital revenues. (Olaniran, 2014)
In the United States, journalism is produced by media organizations or by individuals. Bloggers are often regarded as journalists. The Federal Trade Commission requires that bloggers who write about products received as promotional gifts to disclose that they received the products for free. This is intended to eliminate conflicts of interest and protect consumers.
When crafting news stories, regardless of the medium, fairness and bias are issues of concern to journalists. Some stories are intended to represent the author's own opinion; others are more neutral or feature balanced points-of-view. In a traditional print newspaper and its online iteration, information is organized into sections. This makes clear the distinction between content based on fact and on opinion. In other media, many of these distinctions break down. Readers should pay careful attention to headings and other design elements to ensure that they understand the journalist's intent. Opinion pieces are generally written by regular columnists or appear in a section titled "Op-ed", while feature stories, breaking news, and hard news stories typically make efforts to remove opinion from the copy.
According to Robert McChesney (2017) healthy journalism in a democratic country must provide an opinion of people in power and who wish to be in power, must include a range of opinions and must regard the informational needs of all people.
Many debates centre on whether journalists are "supposed" to be "objective" and "neutral"; arguments include the fact that journalists produce news out of and as part of a particular social context, and that they are guided by professional codes of ethics and do their best to represent all legitimate points of view. Additionally, the ability to render a subject's complex and fluid narrative with sufficient accuracy is sometimes challenged by the time available to spend with subjects, the affordances or constraints of the medium used to tell the story, and the evolving nature of people's identities. (Ma et al. 2014)
Forms of Journalism
According to Robin Kwong (2010:19), journalism can be categorized in to the following:
1. Investigative journalism
Investigative journalism involves thoroughly researching a topic to expose evidence and deliver findings of figures or organizations to a wider audience. Investigative journalists conduct in-depth research and use various tactics to collect information. After collecting and evaluating evidence, investigative journalists write comprehensive reports to expose the subject and provide evidence to support their conclusions. 
This type of journalism often requires more time to plan, prepare and research, and is typically a longer form to fully report details of research, findings and conclusions. Investigative journalism can be both print and broadcast media. An example of investigative journalism includes researching businesses to determine whether they promote fair practices. 

2. Watchdog journalism
Watchdog journalism is a genre intended to guard society against illegal activity or inefficiency from societal powers, such as corporations and politicians. It is similar to investigative journalism in that the intent is to uncover and expose wrongdoing. Watchdog journalists monitor the activities of large companies and influential figures and report activities that may have negative impacts on society. This type of journalism helps ensure societal powers remain accountable for their actions. 
Watchdog journalism can be both print and broadcast media. An example of watchdog journalism includes investigations into political campaign finances to ensure that candidates adhere to campaign finance law.

3. Online journalism
Online journalism reports facts through internet media, such as digital newspapers, blogs or social media. All kinds of information is freely available on the internet, but sources are not always credible. Online journalists create and deliver content that aligns with the traditional journalism practices of objectively reporting the facts of a situation or event. Online journalism allows reporters to quickly deliver information to audiences through online media without delays for print layout, processing and delivery or broadcast time slots.
4. Broadcast journalism
Broadcast journalism reports information to the public through media such as radio and television. Branches of broadcast journalism include sports, weather, traffic, news and entertainment. Broadcast journalism can also take the form of investigative, watchdog and opinion types. Broadcast journalism can include reading the report without corresponding video, narrating a report with a related video playing in the background or conducting a report in the field while capturing live video.
5. Opinion journalism
Opinion journalism reports on a topic using subjective ideas rather than objective facts. Opinion journalists report stories from their own perspective, including their own thoughts and biases. Opinion journalism is unique from other types because the writer can include their viewpoint. It can be important to recognize the difference between opinions and facts. Opinion journalism is useful in helping people understand their own opinions and values as well as to develop a fuller picture of reality when consuming reports from multiple perspectives. 
While some opinion journalists may align with personal viewpoints, balancing those opinions with opposing perspectives is necessary to gain a deeper understanding and develop empathy and respect for diversity. An example of opinion journalism includes political journalists who report on political activity from their own perspective.
6. Sports journalism
Sports journalism focuses on the subject of athletic news. Sports journalists report scores, standings and rankings for different teams or athletes in different sporting events. Sports journalism can take the form of a specific genre such as investigative or opinion styles. It can be both print and broadcast media. Sport commentating is a form of sports journalism in broadcast and online journalism.
7. Trade journalism
Trade journalism reports on a particular industry or field. Trade journalists detail movements and developments in business that impact people involved in that field. It includes industry-specific news for products such as oil, metals and agriculture as well as business sectors, such as travel, finance and healthcare. Trade journalists process and report on substantial amounts of information regarding market conditions of the trades they cover.
8. Entertainment journalism
Entertainment journalism relates to the current events of popular figures and trends. Entertainment journalists report on the entertainment business, including celebrities, movies, television, books and events. Entertainment journalists may cover movie premiers and awards ceremonies as well as news about the entertainment industry. This type of journalism can take the form of different genres and is common in print, digital and broadcast media.
9. Political journalism
Political journalism focuses on government, politics and political candidates. It covers different segments of political activity, such as local, national or international news. Political journalists often report on the activities of elected officials, political processes and the results of political work. It includes reporting political news and conducting investigative and watchdog reporting to ensure that the public has access to information about political activity. Political journalists may also report news in the form of the opinion journalism genre. Political journalism applies to print, digital and broadcast media.
[bookmark: _Toc202347551]2.1.4	Journalistic professionalism within the digitalization era 
Addressing the literature regarding journalistic professionalism in the digital age is a crucial aspect of this thesis's research objective. It serves as the foundation for understanding the journalistic elements within the profession for analyzing the journalistic practices and discourse carried out on the Instagram account @ brut_ia.  The professional aspects endorsed by the profession of journalism have constituted a wide range of research.
 According to Ahva and Steensen (2019), this professionalism of journalism addressed by scholars is composed of three layers: a historical perspective of news and journalist evolution, professional ideology or culture of journalism, and legitimacy and jurisdiction of professional journalism as a societal agent, its distinct practices and roles” (Ahva and Steensen, 2019: 8).  
A large range of literature has tried to answer these questions relating to the definition and aspects of the journalist profession in light of the growing digitalization. The majority of these scholars had for focal point the study of the journalistic norms and practices potentially impacted by this technological evolution. In this regard, Waisbord (2019) considers that these news digital spaces for news production, distribution, and consumption constitute new opportunities for journalism. Nonetheless, he underlines that the incorporation of new technologies within media organizations remains dependent on “funding, corporate strategies, work organization, and newsroom cultures” (Waisbord, 2019: 357). 
On the other hand, Perreault and Hanusch (2022) have investigated what they call “the normalization” of digital tools with the analysis of the norms and routines of lifestyle journalists from Austria and the United States. They notably underline that journalists emphasized “reflexive monitoring and coherence, while collective action and cognitive participation were deemphasized” in their use of Instagram (Perreault and Hanusch, 2022: 11). Taking the case of six of the largest newsrooms in Norway, Karlsen and Stavelin (2014) consider that “computational journalism represents a continuation of traditional journalism (Karlsen and Stavelin, 2014: 34). They argue that whether the skills and tools are different, the values and aims of journalists remain unchanged. Similarly, using semi-structured interviews and quantitative content analysis, Hendrickx (2023) analyzes the differences in practices in terms of news production for online platforms and their impact on traditional news values. Notably, he highlights the limited importance of traditional news values, and the awareness of journalists to uphold high-quality, trustworthy news content.
According to Hermida and Mellado (2020), most of the study looked at the norms and practices, such as impartiality, verification, and gatekeeping. In their own research, they investigate the different Forms of Journalistic Norms and Practices on Twitter and Instagram through a mapping process using a specific research framework (Hermida & Mellado, 2020). However, they argue that “these spaces have their own institutional media logic, making difficult the comparison between traditional media practices, and social media performance” (Hermida & Mellado, 2020: 865). This tension between news production on social media and “professional control” has been depicted by Bentivegna and Marchetti (2018) as a “hybrid normalization” of journalists. Schapals and Porlezza (2020) consider that the relations among technologies, journalists, and audiences lead to “new hybrid contexts” that impact newsroom routines and values (Schapals and Porlezza, 2020: 16). 
Another range of journalism studies has focused its attention on discussing the role of journalists. Some have analyzed the dichotomy between the “observational reporter’’ and the “reporter as participant’’(Tandoc et al., 2013); but also other dimensions such as advocacy versus neutral; and commercial versus educational (Donsbach, 2008). Moreover, other authors have adopted an audience perspective in their study of journalist roles. Vos et al. (2019) investigated, through a survey-based study, the perception of both American audiences and journalists on traditional and news-normative journalistic roles. Their findings highlight significative divergence between the two groups. 
Mellado (2020) provides a deconstruction of journalistic roles in terms of role conception, role perception, role enactment, and role embodiment through the three layers: (given) norms, (take on) ideals and (played out) performance. In her study, she differentiates the civic, service, and infotainment roles of journalists.
However, a large part of the scholars focus their attention on the democratic role of journalists (Esser and Neuberger, 2019, Borden and Tew, 2007; Mellado and Van Dalen, 2017; Zahay et al., 2021). For Esser and Neuberger (2019),  journalism in the digital age still embodies a crucial function for democracy as a ‘monitoring role’ and the ‘scrutinizing role’ but alert on the incoming new actors on that ground such as Wikileaks. Chua and Duffy (2019) also address the incoming of “peripheral news actors” such as bloggers and citizen journalists, and the growing blurred boundary between traditional and non-traditional journalism. Borden and Tew (2007) defend a similar view seeing journalism as a discipline of “verification” that creates and communicates knowledge following standards of reliability, truthfulness, and independence to enhance citizens' participation in the public sphere (Borden, Tew, 2007: 303). 
Finally, Zahay et al. (2021) investigate the case of “engagement-oriented journalists” who “engage with citizens in person and online, making space for them in the news production process” enhancing trustbuilding and new democratic practices of journalism (Zahay et al., 2021: 1042-1043). However, some authors as Saeed (2009) contest this democratic function. For her, the industrialization of media has changed the goal the news production from informing citizens to entertaining them.
[bookmark: _Toc202347552]2.1.5	Relationship between Journalism and Artificial Intelligence
In the past few years, Artificial Intelligence technologies have been tremendously developed and integrated into journalistic uses. Lately, their growing accessibility through the appearance of platforms such as Chat GPT and Midjourney has revived the debates about this technology and its practices. Consequently, this relationship between AI and Journalism is becoming a growing subject of interest for scholars. 
Lately, AI technologies (e.g. machine learning, automated content creation and moderation, and speech-to-text programs) are progressively entering newsrooms and hence impacting journalistic practices, notably concerning the “newsgathering, production, and distribution process” (Kothari and Cruikshank, 2022). To qualify these early stages of this relationship, some authors have talked about “computational journalism”, ”algorithmic journalism” or “automated journalism” (Kothari and Cruikshank, 2022:18).  
Back in 2006, the news agency Thomson Reuters was the one first to introduce AI into its newsroom functioning by “automating the generation of financial news stories on its online platform” (Kothari and Cruikshank, 2022: 18). Since then, a broad range of research has been produced on this phenomenon to investigate this shift towards the automation of newsrooms (Calvo-Rubio and Ufarte-Ruiz, 2021). In fact, numerous debates have been raised concerning the role of the media, and journalists, the rise of disinformation, and the implementation of creative processes. In a report produced in 2017, the Tow Center (2017) addresses the three main themes of discussion regarding AI and journalism: AI in the newsroom (training and development, practical applications, and challenges to traditional newsroom roles); technologies; and ethics (algorithmic bias, ethics of errors, trust, and propaganda” (Hansen et al., 2017: 5).
Current academic research in that matter has tackled the “growth of automated practices, new journalistic routines, and contemporary issues related to Artificial Intelligence” (Stenbom et al., 2021: 1). In fact,  Broussard et al. emphasize the implications of AI to transform journalism as the "digitization of media and public life—a transition to apps, algorithms, social media, undercutting business models, upending work routines, and unleashing a flood of information alternatives to news”(Broussard et al., 2019: 673). Nonetheless, a part of the literature has been advocating for the benefits of the use of AI in journalism notably in terms of production processes: to assess new trends, collect and organize information, to produce texts, customize information, personalize distribution to the audience, or to fight disinformation (Canavilhas, 2022). Indeed, in his work, Bharat Dhiman (2023) considers that “Artificial intelligence and the future of journalism go hand-in-hand” as AI is already transforming the journalistic field through automated content creation, Personalized content delivery, fact-checking and verification, and audience engagement (Bharat Dhiman, 2023: 4-6). 
Moreover, through thematic analysis, Fátima C. Carrilho Santos (2023) advocates for the benefits of AI and blockchain technologies to detect and fight disinformation by the use of “fact-checking, linguistic analysis, sentiment analysis, and the utilization of human-in-the-loop systems” (Carrilho Santos, 2023: 679). Additionally, a broad range of literature has reflected on the journalists’ role facing this technological incoming. Guzman (2018) defends that it affects the journalist's “human role of the communicator” (Broussard et al., 2019: 682) while Sadia Jamil (2021) considers that journalists have lost their responsibility in creating and disseminating news but still remain a central actor in the news-making process. Some authors also underlined the bias of this technology that remains designed by some individuals and hence reflects their views and values (Shilton, 2018).  
A part of the literature has also examined this relationship from an economic perspective. According to Jukes (2013), the journalistic industry has lately experienced a “perfect storm” marked by “a technological revolution, the emergence of new unconventional information platforms, and a global economic recession” (Canavilhas, 2022: 510). Some consider that this automation of news production will result in easier, cheaper, and faster processes (Hamilton, 2016). In their article, Rachel E. Moranaand and Sonia Jawaid Shaik (2022) provide an overview of the AI media coverage in journalism between 2016 and 2020. Thanks to a thematic analysis of over 20 diverse US and UK news media outlets, their results underline the positive economic aspects such as “cost-cutting, efficiency, and an expansion of data-related research” that AI could bring to newsrooms (Moran and Shaikh, 2022: 1770). However, they also address the potential impact of AI that would affect negatively journalistic work. They also raise the question if robots can be qualified as journalists. Moreover, Duffy and Ang (2019) argue for a media sector shift with new strategies to meet consumer needs (e.g. audience algorithms and analytics) and maintain profitability in contemporary news production. In that sense, Nils Arne Bakke and Jens Barland (2022) assess an industrial paradigm shift for journalism: they consider that the  “Readers  First  Paradigm”  is replacing  the one of “Advertisers  First”.
Some authors also looked at the use of AI from a geographical perspective. In his work, João Canavilhas (2022) investigates the link between AI and Sports Journalism within Portuguese sports media. He focuses his attention on the role of AI in terms of “natural-language processing, in the detection of informational trends, or in the automatic production of texts” (Canavilhas, 2022: 510). Through a survey method sent to decision-makers, such as editors and coordinators, he tries to identify the spectrum of help AI can bring to journalism and the difficulties and threats it can pose. His results underline the technological awareness of Portuguese Sports Journalism, however, its use remains marginal due to economic and professional barriers (Ibid). 
On another hand, Kothari and Cruikshank (2022) have decided to adopt both non-western and non-Chinese approaches, which currently are leading the use and research of AI in newsrooms, to analyze the use of AI within the journalistic field in Africa and provide a summary of the opportunities and challenges for African journalists. Similarly, Sadia Jamil (2021) has explored the opportunities and challenges posed by the use of AI for journalists in Pakistan. Through the use of the human communication framework and the qualitative method of in-depth interviews, her work acknowledges the potential of AI for journalistic practices in low-income countries such as Pakistan. Moreover, some authors are trying to explore the emergence of new AI technologies such as John Pavlik (2023) work on the capacities and limitations Chat GPT.
[bookmark: _Toc202347553]2.1.6	Conceptualising AI, News Production, and Newsroom Routines
In the 1950s, AI was defined as the science that allowed robots to behave like humans (Russell and Norvig 2019). Beckett (2019) describes AI as a combination of concepts, tools, and approaches that enable computer systems and software to perform intellect-intensive activities. They encompass autonomous cognitive technologies that learn from prior experiences to do these tasks. The term’s broadness and vagueness contribute to scepticism and opposition, as does AI’s likeness to human intelligence (Noain-Sánchez 2022). AI includes ML, both supervised and unsupervised, and NLP, each having distinct capabilities.
The two types of AI commonly used across varying fields are computational and symbolic intelligence (Shi 2019). Symbolic AI refers to the deliberate incorporation of human behaviour patterns and knowledge into computer programmes (Dickson 2019), while computational intelligence is the ability of a computer to learn a particular task from data or experimental observation to produce answers for many real-life issues (Shakeel et al. 2021). Newsrooms use both symbolic and computational intelligence.
The conceptual complexity of AI is evident in the diverse terminology used in journalism (Noain-Sánchez 2022; Taddeo and Floridi 2018). Automated journalism, or algorithm journalism, refers to content creation by algorithms, defined as the semi-automated crafting of text from data (Dörr 2016). This process involves selecting data, assessing its relevance, organising it semantically, and publishing the content. Additionally, terms like robot journalism, augmented journalism, computational journalism, and machine-written journalism have emerged, each reflecting different aspects of AI’s application in news production (Vállez and Codina 2018). Additionally, concepts like exo-journalism and artificial journalism further diversify the terminology. Scholars also relate AI in journalism to data journalism, highlighting the data-driven aspect of content creation (Parasie and Dagiral 2012).
In 2009, Latar and Nordfors highlighted AI’s potential impact on newsrooms, a notion realised by 2013 when the Associated Press started using Automated Insights’ technology for generating sports narratives and financial reports (Noain-Sánchez 2022). This move marked a significant step in addressing the challenges of news coverage and operational limitations in journalism. Following the Associated Press, other news organisations like France Press and Reuters expanded their news production using algorithms, while outlets like the Los Angeles Times introduced news-writing bots (Túñez-López et al. 2021). These developments illustrate AI’s growing role in enhancing media operations and offering competitive advantages across various stages of news production.
[bookmark: _Toc202347554]2.1.7	News Media Organisations and AI Adaptation
The literature concerning the adaptation of AI by news media organisations converge on several critical themes, highlighting AI’s transformative impact on the journalistic landscape. Central to these discussions is the imperative for media organisations to prioritise training and education in AI, enabling journalists to navigate the evolving technological terrain and capitalise on AI’s capabilities. The significant impact of AI on media stories makes it imperative for media professionals to understand how to successfully use new technologies and adapt to these technological advances (Sun et al. 2020). Ufarte-Ruiz et al. (2023) have also argued that the changing dynamics of the press and the rise of AI-driven synthetic media means that journalists need to change their jobs and acquire intense training in AI to ensure they remain an essential part of the news creation process.
In newsroom practices, there is evidence of how AI can help in content creation (Túñez-López et al. 2021), the more accurate and quick detection of fake news (Setiawan et al. 2021), and the personalisation of content and audience interaction (Wang and Li 2022). Calvo Rubio et al. (2024) indicate that the emergence of AI models and tools has significantly altered how the journalism profession is perceived and practiced, changing the production of content and the knowledge required by professionals. Considering the many potential benefits AI presents to newsroom routines and the media business itself, de-Lima-Santos and Ceron (2021) suggest that AI be strategically added to media operations while ensuring a fair balance with ethical practices. There are also arguments for the adaptation of AI to business structures to generate new ideas, improve media businesses, remain competitive, and strategically ensure growth and innovation (Chan-Olmsted 2019; Túñez-López et al. 2021).
Kuo (2023) argues that innovative methods to integrate AI into journalistic work are needed and encourages journalists to learn more about AI to handle the challenges and possibilities that come with it. This view was also shared by Sukhodolov et al. (2019) and Horska (2020), who discussed the importance of using AI’s promise for advanced, data-driven news and to deal with the ethical and professional problems that attend to its usage.
The adoption of artificial intelligence in newsrooms is mostly motivated by the quest for efficiency and the need to match changing customer expectations (Kioko et al. 2022; Manisha and Acharya 2023). However, overall, the literature supports the idea that media companies should spend money on AI training and education to give writers more power. This investment makes it easier to use AI to improve stories and keep audiences interested and ensures that AI is used in a way that does not violate any ethics. The central argument from the literature is that the media should be more open to using AI, but they need to be willing to keep learning and changing to keep up with how technology and news are evolving.
[bookmark: _Toc202347555]2.1.8	Ethical Dimensions of the Use of AI in Newsrooms
While AI use in newsrooms is primarily driven by the desire to meet evolving client expectations and maximise efficiency, this drive for efficiency has to be matched with ethical concerns to ensure that the pursuit of simplified operations does not undermine the integrity of journalism or lead to the abandonment of ethical reporting standards (Kioko et al. 2022; Manisha and Acharya 2023).
The ethical aspects of using AI in newsrooms involve a wide range of factors, such as bias, accountability, openness, and motives for adopting the technology, as well as its usage in the creation and dissemination of media and the expectation of increased efficiency. In terms of bias, studies have shown that AI can maintain or even magnify pre-existing biases if it is not properly handled, requiring ethical norms that prohibit discriminatory results and guarantee that news information is represented in a balanced manner (Du and Xie 2021; Jobin et al. 2019).
Kim and Lee (2020) and Brendel et al. (2021) argued for transparency and accountability as critical ethical requirements of AI technologies. They submitted that AI algorithms and decision-making processes used in journalism must be transparent to lead to public confidence and accountability, which are requirements in journalism. Hence, to facilitate scrutiny and ethical review, news organisations should declare their usage of AI and its influence on the development and dissemination of information (Kim and Lee 2020; Brendel et al. 2021).
Additionally, while AI technologies provide considerable advantages in terms of productivity and audience engagement, the expectations that AI will offer efficiency in newsrooms have finally been met with a plea for cautious optimism (Dierickx and Lindén 2023). Research conducted by academics such as Taddeo and Floridi (2018) and Dierickx and Lindén (2023) advocates for a more balanced approach, in which AI is used in journalism as a tool to supplement rather than replace human judgement. However, even when AI is used to supplement human judgement as well as work newsroom routines, scholars emphasize how important it is to respect ethical norms and journalistic ideals.
From the outset, adapting AI to newsroom practices calls for a thorough plan that considers the development of unbiased and transparent AI systems, the maintenance of journalistic accountability, and the careful balancing of efficiency benefits and ethical obligations. As the media landscape continues to change due to advancements in AI, the ethical management of these technologies will be crucial in determining the future of journalism.
[bookmark: _Toc202347556]2.2	THEORETICAL FRAMEWORK
	The theoretical framework of this study hinged on the tenets of Technology Determinism Theory (TAM) and Disruptive Innovation Theory (DIT). 
[bookmark: _Toc202347557]2.2.1	Technology Determinism Theory
Technology Determinism Theory was propounded by Marshall McLuhan, a Canadian philosopher and media theorist. He introduced the idea in the early 1960s with his famous work “Understanding Media: The Extensions of man (1964).
Technological Determinism Theory is a concept in media and communication studies that suggests technology shapes and influences societal structures, cultural values, and human behavior. According to this theory, technological developments are the primary drivers of social change, and they determine the course of human history and social interaction. The term is often associated with scholars like Marshall McLuhan and Thorstein Veblen, who argued that new technologies inherently shape human experience and society, often in ways that are beyond human control.
McLuhan famously stated, "The medium is the message," suggesting that the introduction of new media technologies (such as the printing press, television, and the internet) profoundly impacts not just how information is conveyed but also how society functions and individuals perceive the world (McLuhan, 1964). Technological determinists contend that the development of tools and systems is inevitable, and that society must adapt to these changes.
This theory contrasts with social constructionism, which posits that human agency and social context play a larger role in shaping how technologies are used and understood. While technological determinism emphasizes the influence of technology over society, social constructionism focuses on how society influences the creation and application of technology.
In the context of journalism, particularly at institutions like Radio Kwara, this theory is relevant in understanding how Artificial Intelligence (AI) influences the standards of reporting and journalistic practices in the digital age. AI technologies, such as natural language processing (NLP) and machine learning, are transforming how news is produced, curated, and consumed. These tools automate tasks such as content generation, news aggregation, and fact-checking, enhancing the efficiency and speed of news production. For radio stations like Radio Kwara, AI offers the potential to streamline operations and improve the dissemination of information, allowing journalists to focus more on analytical tasks rather than repetitive chores. From a Technology Determinism perspective, AI can be seen as reshaping journalistic workflows, emphasizing technological efficiency over traditional, human-driven reporting practices.
However, the deterministic view also highlights potential challenges and risks. The growing reliance on AI may lead to reduced human oversight, which could negatively impact reporting standards. While AI can produce news quickly, there is a concern that it might prioritize speed over accuracy, potentially leading to the spread of misinformation or bias. The algorithmic nature of AI also raises questions about editorial control and ethical responsibility, as decisions about news prioritization are increasingly made by machines rather than human journalists. In the case of Radio Kwara, the integration of AI could disrupt established reporting norms, reshaping how journalists make decisions and report news, thus influencing public perception and journalistic integrity.
Critics of technological determinism, such as social constructivists, argue that the relationship between technology and society is more complex and reciprocal. They contend that society shapes the use and development of technology, rather than being solely influenced by it. This perspective asserts that human agency plays a crucial role in determining how technologies are adopted and integrated into cultural contexts.
Despite the criticism, technological determinism continues to be a relevant framework for understanding the profound impact of technology on modern societies, especially in the digital age. As new technologies, like artificial intelligence and the internet, continue to evolve, the debate over the role of technology in shaping human life and society remains central to discussions in fields such as media studies, sociology, and communication. In conclusion, Technology Determinism theory is crucial in understanding the ways AI reshapes journalism, offering both opportunities for efficiency and challenges for maintaining ethical reporting standards at Radio Kwara.
[bookmark: _Toc202347558]2.2.2	Disruptive Innovation Theory
The theory of disruptive innovation, formulated by Clayton Christensen in 1997, is highly relevant when exploring the influence of Artificial Intelligence (AI) on journalism and reporting standards, particularly at Radio Kwara. Disruptive innovation refers to how new technologies, initially serving lower-end markets or niche segments, eventually displace established products and services by offering more affordable, efficient, or convenient alternatives.
In the context of journalism, AI represents a disruptive force. Traditionally, journalism has relied on skilled human reporters for news gathering, writing, editing, and fact-checking. However, AI technologies, such as natural language processing (NLP), machine learning algorithms, and automated content generation tools, are beginning to take over some of these tasks. AI can automate routine tasks, such as data collection, content creation, and even news summarization, reducing the time and cost of news production (Tambe et al., 2020). At Radio Kwara, for instance, AI could streamline operations, from automating scriptwriting to producing real-time reports, enabling the station to provide news more quickly and efficiently while reducing labor costs.
Furthermore, AI offers opportunities for personalized journalism. AI tools can analyze listener preferences and behaviors, tailoring content to specific audience segments. This aligns with disruptive innovation theory, as it allows Radio Kwara to cater to underserved or niche audiences more effectively than traditional media organizations. By offering personalized, on-demand content, AI enables smaller outlets like Radio Kwara to compete with larger, resource-heavy broadcasters (Tambe et al., 2020).
However, AI’s disruption also poses challenges. It raises concerns about journalistic integrity, as AI-generated content may lack the human judgment essential for maintaining ethical reporting standards. Ensuring the accuracy and reliability of AI-produced news is a growing issue as misinformation risks spreading more rapidly (Binns, 2021).
[bookmark: _Toc202347559]2.3	EMPIRICAL REVIEW
Diakopoulos and Howard (2021) examine the integration of AI-driven automation tools, such as Natural Language Generation (NLG), in journalism. These tools allow news organizations to automate routine content production, such as financial reports, weather updates, and sports news. While the automation of these tasks increases newsroom efficiency, the authors emphasize that AI cannot replace human intuition and the nuanced understanding that journalists bring to investigative stories. This shift to automation presents challenges, particularly regarding the depth and quality of investigative reporting, which requires human judgment and analysis. AI, they argue, should complement, not replace, human reporters (Diakopoulos & Howard, 2021).
Koller and Pohlmann (2022) focus on the ethical concerns surrounding AI in journalism, particularly the risk of algorithmic bias. AI algorithms are trained on data, which may inherently contain biases, leading to skewed or unfair reporting. The researchers explore how biased AI systems could perpetuate inequality or misinformation in the media. To address these concerns, they call for clearer ethical guidelines and transparency in AI usage, ensuring that news organizations adopt AI responsibly while maintaining journalistic standards. Transparency in AI-generated content is critical to fostering trust between media outlets and audiences (Koller & Pohlmann, 2022).
Fernández and García (2023) highlight the role of AI in enhancing data-driven journalism. Through AI-powered data analysis tools, journalists can process large datasets to uncover trends, patterns, and anomalies that would be difficult to detect manually. This use of AI helps improve the accuracy and depth of investigative journalism. Their research demonstrates that AI is enabling journalists to produce more comprehensive and insightful reports, particularly in areas such as public policy and corporate governance. The study underscores that AI’s ability to analyze complex data improves the overall quality of journalism (Fernández & García, 2023).
Nguyen and Brown (2023) explore how AI-generated news affects audience trust and the credibility of news outlets. Their empirical study, which involved surveys and interviews with news consumers, reveals that audiences tend to trust AI-generated news less than human-generated content. While AI can produce news quickly and efficiently, respondents expressed concerns about the potential for errors or biases in AI-generated stories. The study suggests that AI-generated news must be clearly labeled as such to mitigate trust issues. Transparency about AI’s role in content creation is vital for maintaining credibility (Nguyen & Brown, 2023).
Lacy, Lutz, and Carriere (2020) discuss how AI tools are transforming investigative journalism by enabling journalists to process and analyze large volumes of information quickly. AI is particularly useful in uncovering patterns and insights from complex datasets, such as government records, financial reports, or social media content. The study highlights the potential for AI to improve reporting standards by making investigative work more efficient and comprehensive. However, the authors caution that while AI can assist in the discovery process, journalists must retain their critical and ethical responsibility in interpreting the data and presenting it accurately to the public (Lacy, Lutz, & Carriere, 2020).
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[bookmark: _Toc202347561]RESEARCH METHODOLOGY
[bookmark: _Toc167826369][bookmark: _Toc202347562]3.1	Introduction
This  chapter  is based on  various  means  and  procedures  employed  in  the  process  of  data  and information  gathering.  The  study  was  carried  out  following  some  logical  steps  which were organized under the following headings: Research  design,  Target  population,  Sample  and  sampling  technique,  Instrumentation,  Validity and reliability, Sources of data, Method of analysis.
[bookmark: _Toc167826370][bookmark: _Toc202347563]3.2	Research Design
This study adopted survey research design, this was chosen based on the objectives of the study. Survey method is one of the oldest research methods as asserted by Kerlinger & Lee [2010]. It is the process of collecting data from a population or a sample drawn from a population or with the purpose of investing relative incidence, occurrence or inter relationship among the variables of natural phenomenal.
[bookmark: _Toc167826371][bookmark: _Toc202347564]3.3 	 Population of the Study 
According  to  Adeleke  (2013),  population  is  the  aggregate  of  all  elements  defined  before  proper selection  of  the  sample  is  made. Wimmer and Dominick (2016) posited that population of a research study is a list of collection of subjects, objects, variables or concept in a defined environment which could be a group or class of variables, concept or phenomenal in a given study.
The population for this study covered members of staff in Radio Kwara, Ilorin and Students of Mass Communication Department, Kwara State Polytechnic, Ilorin. There were about 50 members of staff in Radio Kwara with journalists inclusive while the population of Mass Communication students in Kwara State Polytechnic is estimated to 7,000. However, the target population of this study was limited to journalists only among members of staff in Radio Kwara, Ilorin and students of Journalism and Media Studies, department of Mass Communication, Kwara State Polytechnic, Ilorin. 
[bookmark: _Toc202347565][bookmark: _Toc167826372]3.4 	 Sample size 
Sample size is the study of population from which necessary data for its conduct would be obtained. (Issa, 2012). It can be reemphasized that, to study the entire population may be cumbersome, time consuming and of course very costly, hence a sample takes a fair portion as representative of the entire population. 
In  order  to get  the  sample  size  for the  study,  the  Taro  Yamane method  was used.  Taro Yamane formula is presented as follows:

Where;  
	n = Sample size
 	N = Entire population (7,050 )
 	e = Entire population (0.1)
 	1 = Unit [a constant figure] 

Using the above formula, the sample size of this study was approximately 200
[bookmark: _Toc202347566]3.5	Sampling Technique
Creswell (2012) stated that sampling technique is a method of selecting individual members or a subset of the population to make statistical inferences from them and estimate the characteristics of the whole population. 
In this wise, the researcher adopted judgmental sampling technique. It is a form of non-probability sampling method in which the researcher selects samples based on the subjective judgment of the researcher rather than random selection. In this way, not all members of the population have an equal chance of participating in the study and they were selected through systemic random sampling method. 
Using this technique, a total of 15 journalists were sampled in Radio Kwara, Ilorin while 185 other respondents were sampled among Mass Communication students of Kwara State Polytechnic, Ilorin.
[bookmark: _Toc167826373][bookmark: _Toc202347567] 3.6 	 Research Instrument 
[bookmark: _Toc167826374]Questionnaire was used as the research instrument and primary source of data in this study. Saul Mcleod [2015] defined questionnaire as a research instrument consisting of a series of questions for the purpose of gathering information from respondents. The questionnaire was divided into three (3) parts. Part A conceptualized on introduction and familiarity of respondents to the topic understudy, part B contained items designed to obtain data on the research topic while part C sought the demographic profile of the respondents. 
[bookmark: _Toc202347568]3.7 	 Validity and Reliability of the instrument 
In order to ensure that relevant items were included in the questionnaires, extensive and relevant literature were consulted before instrument for data collection was constructed. Expert validity method was adopted where a constructed questionnaire draft was given to the project supervisor for scrutiny. A pre-test method was employed. Hence, 10% of the total questionnaire was used to pilot test the reliability of the instrument. This was essential to ensure that data collected through the instrument can stand the test of time.
[bookmark: _Toc167826375][bookmark: _Toc202347569] 3.8 	 Method of Administration of the Instrument and Data collection 
The  measuring  instrument  used  in  collecting  data  was  questionnaire.  However, the researcher to administered instrument to the respondents via online. The researcher equally ensured that copies of questionnaire administered were retrieved within 24-hours while the These measures were to ensure accurate data collection and avoid missing questionnaire copy.
[bookmark: _Toc167826376][bookmark: _Toc202347570] 3.9 	 Method of Analysis 
In analysing the data collected through the questionnaires, simple percentage table and cross tabulation were used. This is one of the most adopted means of data analysis employed by many social science researchers. The purpose of collecting data is to solve the problems at hands. Data collection involves presenting to a target audience the question either through personal or by questionnaire and recording responses. All data is classified into simple percentage table and cross tabulation data.
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[bookmark: _Toc200449564][bookmark: _Toc202347572]DATA PRESENTATION, ANALYSIS AND DISCUSSION
[bookmark: _Toc200449565][bookmark: _Toc202347573]4.0	INTRODUCTION
This chapter is based on the presentation and analysis of data obtained from respondents during field survey. The researcher adopted online method of questionnaire administration, hence, e-questionnaire link was shared to a total of 200 respondents through the instrumentation of google form to elicit data on: “influence of artificial intelligence on journalism and reporting standards in the digital age”. The data obtained in the field survey were presented and analyzed in this chapter using chi-square (x2) method.
[bookmark: _Toc200449566][bookmark: _Toc202347574]4.1	DATA PRESENTATION AND ANALYSIS
[bookmark: _Toc200449567][bookmark: _Toc202347575]4.1.1	Data Presentation and Analysis of Respondents’ Demographic
Table 1: Gender of Respondents
	Options
	Frequency
	Percentage (%)

	Male
	100
	50%

	Female
	100
	50%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: Table 1 presents the gender distribution of the respondents involved in the study. The data reveals an equal representation of both male and female participants, with each gender accounting for 200 respondents, representing 50% of the total sample. This balanced distribution ensures gender inclusivity and minimizes gender bias in the study, allowing for a more objective and comprehensive analysis of the research findings. The equal participation of both sexes enhances the reliability of the data by capturing perspectives across gender lines.
Table 2: Age of Respondents
	Options
	Frequency
	Percentage (%)

	18-25 years
	74
	37%

	26-35 years
	112
	56%

	36-50 years
	12
	6%

	51 years and above
	2
	1%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: Table 2 shows the age distribution of the respondents. The majority of the participants, representing 56% (112 respondents), fall within the 26–35 years age range, indicating that the study largely engaged young adults. This is followed by the 18–25 years category with 74 respondents, accounting for 37% of the sample. Respondents aged 36–50 years make up 6% (12 respondents), while only 1% (2 respondent) is aged 51 years and above. The data suggests that the study primarily reflects the views of a younger demographic, which may influence the interpretation of the findings based on generational perspectives.
Table 3: Marital Status of Respondents
	Options
	Frequency
	Percentage (%)

	Single
	116
	58%

	Married
	84
	42%

	Other
	0
	0%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: Table 3 presents the marital status of the respondents. The data shows that the majority, 58% (116 respondents), are single, while 42% (84 respondents) are married. Notably, there were no respondents who selected "Other" as their marital status. This indicates that the study sample is predominantly made up of single individuals, which may have implications for interpreting responses, especially in areas where marital status could influence perceptions or behaviors related to the research topic.
Table 4: Occupation/Role
	Options
	Frequency
	Percentage (%)

	Journalist/Reporter
	20
	10%

	Editor
	10
	5%

	Producer
	6
	3%

	Student
	164
	82%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: Table 4 shows the distribution of respondents according to their roles. The majority of the respondents, 164 (82%), identified themselves as students, indicating that the data reflects a largely academic or learning-based perspective on AI in journalism. A smaller proportion of respondents were journalists/reporters (10 respondents or 5%), followed by editors (10 respondents), and producers (6 respondents or 3%). This imbalance suggests that while there is some professional input, the findings are predominantly shaped by student perceptions, which may influence the overall interpretation of the impact and application of Artificial Intelligence in journalism at Radio Kwara.

Table 5: Academic Level/Year experience 
	Options
	Frequency
	Percentage (%)

	HND Level 
	120
	60%

	ND Level
	62
	31%

	Less than 2 years
	0
	0%

	2-5 years
	3
	1.5%

	6-10 years
	15
	7.5%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: Table 5 presents the academic level and years of experience of the respondents. A significant majority, 120 respondents (60%), are at the Higher National Diploma (HND) level, while 62 respondents (31%) are at the National Diploma (ND) level, indicating that most participants are students in advanced stages of their academic programs. In contrast, professional experience among respondents is relatively low, with only 3 respondents (1.5%) having 2–5 years of experience and 15 respondents (7.5%) having 6–10 years of experience. Notably, no respondent reported having less than 2 years of experience. These figures suggest that the study population is heavily composed of student respondents with limited industry experience, which could influence the practical insights derived on the use and impact of Artificial Intelligence in journalism at Radio Kwara.
[bookmark: _Toc202347576]4.1.2	Data Presentation and Analysis of Research Items (Polar and Multi-choice Questions)
Table 6: Are you aware of the application of Artificial Intelligence in journalism?
	Options
	Frequency
	Percentage (%)

	Yes
	134
	67%

	No
	66
	33%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: Table 6 examines the respondents' awareness of the application of Artificial Intelligence (AI) in journalism. The results show that a majority, 67% (134 respondents), indicated awareness of AI usage in the field, while 33% (66 respondents) reported not being aware. This suggests that while there is a considerable level of awareness among media practitioners regarding AI integration in journalism, a significant portion still lacks exposure or understanding of this technological advancement. The data points to a growing recognition of AI’s role in journalism, though more efforts may be needed to educate and inform the remaining percentage of professionals.
Table 7: How frequently do you use AI tools in your work?
	Options
	Frequency
	Percentage (%)

	Very frequently
	26
	13%

	Frequently
	100
	50%

	Rarely
	64
	32%

	Never
	10
	5%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: Table 7 illustrates the frequency with which respondents use AI tools in their journalistic work. Half of the respondents (50%) reported using AI tools frequently, while 13% indicated they use them very frequently. On the other hand, 32% of respondents said they rarely use AI tools, and a small minority of 5% reported never using them. This distribution indicates a growing integration of AI in journalistic practices, with a significant number of professionals engaging with these tools regularly. However, the presence of those who rarely or never use AI suggests that adoption is still uneven, potentially due to factors such as lack of training, access, or awareness.
Table 8: Which of the following AI tools or technologies do you use in your work?
	Options
	Frequency
	Percentage (%)

	Automated content generation tools
	24
	12%

	Fact-checking tools
	94
	47%

	Data analytics tools
	54
	27%

	Speech-to-text tools
	22
	11%

	Social media monitoring tools
	0
	0

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: Table 8 identifies the specific AI tools and technologies utilized by respondents in their journalistic work. The most commonly used tools are fact-checking tools, reported by 47% (94 respondents), highlighting the importance of accuracy and credibility in journalism. Data analytics tools follow with 27% usage, suggesting a growing reliance on data-driven insights. Automated content generation tools and speech-to-text tools are used by 12% and 11% of respondents, respectively, indicating limited but emerging use of these technologies. Notably, none of the respondents reported using social media monitoring tools, which may point to a gap in digital trend tracking or a lack of awareness of such resources. Overall, the data reflects selective adoption of AI technologies based on specific journalistic needs.
Table 9: What is your primary purpose for using AI in Radio Kwara?
	Options
	Frequency
	Percentage (%)

	News writing and editing
	60
	30%

	Research and fact-checking
	100
	50%

	Audience engagement
	26
	13%

	Programme scheduling
	14
	7%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: Table 9 explores the primary purposes for which AI is used at Radio Kwara. The majority of respondents, 50% (100 respondents), indicated that they primarily use AI for research and fact-checking, emphasizing the role of AI in enhancing the accuracy and credibility of journalistic content. This is followed by 30% (60 respondents) who use AI for news writing and editing, reflecting its utility in improving content creation efficiency. Audience engagement accounts for 13%, while only 7% of respondents use AI for programme scheduling. These findings suggest that AI is predominantly employed for content verification and production tasks at Radio Kwara, with relatively less emphasis on operational or interactive functions.
[bookmark: _Toc202347577]4.1.3	Data Presentation and Analysis of Likert Scale Statements
Table 10: AI tools have significantly improved the speed of news reporting at Radio Kwara.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	0
	0%

	Agree
	38
	19%

	Neutral
	78
	49%

	Disagree
	36
	18%

	Strongly disagree
	24
	12%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: Table 10 presents respondents’ perceptions of whether AI tools have significantly improved the speed of news reporting at Radio Kwara. A small proportion, 19% (38 respondents), agreed with the statement, while none strongly agreed, indicating limited perceived impact of AI on reporting speed. Nearly half of the respondents (49%) remained neutral, suggesting uncertainty or mixed experiences regarding AI's effectiveness in enhancing reporting speed. Meanwhile, 18% disagreed and 12% strongly disagreed, collectively making up 30% who are skeptical about AI’s influence in this area. The data reflects a cautious or unclear attitude among staff toward the role of AI in accelerating news production processes at Radio Kwara.
Table 11: AI has made news reporting more accurate at Radio Kwara.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	0
	0%

	Agree
	48
	24%

	Neutral
	100
	50%

	Disagree
	36
	18%

	Strongly disagree
	0
	0%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: Table 11 examines respondents’ views on whether AI has improved the accuracy of news reporting at Radio Kwara. According to the data, 24% (48 respondents) agreed that AI has enhanced reporting accuracy, while no respondents strongly agreed. Half of the respondents (50%) remained neutral, indicating uncertainty or lack of sufficient experience with AI's accuracy-enhancing capabilities. Meanwhile, 18% (36 respondents) disagreed, and none strongly disagreed. Overall, the data suggests a moderate level of confidence in AI’s impact on news accuracy, with a significant portion of respondents either undecided or not perceiving a notable improvement.
Table 12: The use of AI in journalism has improved the quality of news content at Radio Kwara.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	14
	7%

	Agree
	52
	26%

	Neutral
	86
	43%

	Disagree
	38
	19%

	Strongly disagree
	0
	0%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: Table 12 explores respondents’ perceptions of whether the use of AI in journalism has improved the quality of news content at Radio Kwara. A combined 33% (7% strongly agree and 26% agree) believe that AI has positively influenced content quality. However, a larger portion, 43% (43 respondents), remained neutral, reflecting uncertainty or limited exposure to measurable improvements. Additionally, 19% (19 respondents) disagreed, while no respondents strongly disagreed. These findings suggest a cautiously optimistic view toward AI's impact on content quality, with a notable proportion of staff still undecided or unconvinced about its effectiveness in enhancing journalistic standards.
Table 13: AI tools are essential for effective news reporting at Radio Kwara.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	18
	9%

	Agree
	58
	29%

	Neutral
	88
	44%

	Disagree
	26
	13%

	Strongly disagree
	10
	5%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: Table 13 assesses respondents’ opinions on the necessity of AI tools for effective news reporting at Radio Kwara. A total of 38% (9% strongly agree and 29% agree) consider AI tools essential for effective reporting, indicating a significant level of support for AI integration. However, the largest portion of respondents 44% (88 individuals) remained neutral, suggesting uncertainty or mixed experiences regarding the role of AI in news effectiveness. Meanwhile, 13% disagreed and 5% strongly disagreed, showing some skepticism. Overall, while there is a growing recognition of AI's importance in journalism, many respondents are still undecided, reflecting the need for further training, exposure, or proven outcomes.
Table 14: AI has reduced the creativity and originality of journalism at Radio Kwara.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	14
	7%

	Agree
	62
	31%

	Neutral
	74
	37%

	Disagree
	34
	17%

	Strongly disagree
	14
	7%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: Table 14 presents respondents’ views on whether AI has reduced the creativity and originality of journalism at Radio Kwara. A total of 38% (7% strongly agree and 31% agree) believe that AI negatively impacts creative and original reporting, indicating concerns about overreliance on technology. Meanwhile, 37% (37 respondents) were neutral, suggesting uncertainty or lack of sufficient observation. On the other hand, 24% (17% disagree and 7% strongly disagree) disagreed with the claim, implying that a portion of the respondents still see room for creativity despite AI usage. The findings reflect a divided perception, with a notable concern about AI potentially limiting journalistic innovation and human touch.
Table 15: The integration of AI has led to more ethical issues in journalism at Radio Kwara.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	0
	0%

	Agree
	74
	37%

	Neutral
	74
	37%

	Disagree
	32
	16%

	Strongly disagree
	12
	6%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: Table 15 explores respondents’ perceptions of whether the integration of AI has introduced more ethical issues in journalism at Radio Kwara. A notable 37% (37 respondents) agreed with the statement, suggesting concern over ethical challenges such as bias, misinformation, or lack of accountability associated with AI usage. An equal proportion (37%) remained neutral, possibly reflecting uncertainty or limited personal experience with such issues. Meanwhile, 22% (16% disagree and 6% strongly disagree) did not perceive AI as contributing to ethical problems. Overall, the data indicates growing awareness of the ethical implications of AI in journalism, though opinions remain mixed, highlighting the need for clearer guidelines and ethical training in AI application.
Table 16: AI has had a positive impact on the efficiency of journalists at Radio Kwara.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	0
	0%

	Agree
	70
	35%

	Neutral
	84
	42%

	Disagree
	28
	14%

	Strongly disagree
	0
	0%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: Table 16 examines respondents’ views on whether AI has positively impacted the efficiency of journalists at Radio Kwara. A total of 35% (70 respondents) agreed that AI has improved journalistic efficiency, indicating a significant portion of the workforce recognizes its role in streamlining tasks such as editing, research, and content management. However, the majority 42% (84 respondents) remained neutral, suggesting uncertainty or limited measurable impact in their personal experience. Additionally, 14% (28 respondents) disagreed, while no respondents strongly agreed or strongly disagreed. These results suggest a moderately favorable view of AI’s role in enhancing efficiency, although a large proportion remains cautious or unconvinced.
Table 17: AI tools are reliable in providing real-time information for news reporting at Radio Kwara.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	0
	0%

	Agree
	56
	28%

	Neutral
	82
	41%

	Disagree
	36
	18%

	Strongly disagree
	18
	9%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: Table 17 evaluates respondents’ perceptions of the reliability of AI tools in providing real-time information for news reporting at Radio Kwara. Only 28% (56 respondents) agreed that AI tools are reliable in this regard, while none strongly agreed. A significant portion, 41% (82 respondents), remained neutral, indicating uncertainty or a lack of consistent experience with real-time AI functionalities. Meanwhile, 27% (18% disagreed and 9% strongly disagreed) expressed skepticism about the reliability of AI tools for real-time reporting. These results reveal a cautious attitude toward AI’s dependability in time-sensitive journalistic tasks, suggesting a need for improved AI systems or training to build trust and usage confidence.
Table 18: Journalists at Radio Kwara need more training to effectively use AI tools in their work.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	0
	0%

	Agree
	44
	22%

	Neutral
	64
	32%

	Disagree
	54
	27%

	Strongly disagree
	36
	18%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: Table 18 explores respondents’ opinions on whether journalists at Radio Kwara require more training to effectively use AI tools in their work. Only 22% (44 respondents) agreed with the statement, while none strongly agreed, indicating limited recognition of the need for further training. A substantial portion 32% (64 respondents) remained neutral, possibly reflecting uncertainty about current skill levels or training adequacy. Interestingly, a combined 45% (27% disagree and 18% strongly disagree) believed that additional training is unnecessary, suggesting that many respondents feel sufficiently equipped or possibly unaware of existing skill gaps. Overall, the data points to a divided view on AI training needs, underscoring the importance of assessing actual competency levels to inform future capacity-building efforts.
Table 19: AI will eventually replace human journalists in newsrooms like Radio Kwara.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	0
	0%

	Agree
	40
	20%

	Neutral
	56
	28%

	Disagree
	46
	23%

	Strongly disagree
	54
	27%

	Total
	200
	100%


Source: Field Survey, 2025
[bookmark: _GoBack]Analysis: Table 19 investigates the perception of whether AI will eventually replace human journalists in newsrooms like Radio Kwara. Only 20% (40 respondents) agreed with the statement, and none strongly agreed, suggesting limited concern about full automation. A larger segment 50% (28% neutral, 23% disagree, and 27% strongly disagree) either expressed uncertainty or outright rejected the idea that AI could replace human journalists. The 28% who remained neutral may reflect mixed feelings or a lack of clarity on AI’s long-term capabilities. Overall, the data suggests that while some acknowledge the growing role of AI, the majority believe in the continued relevance of human input in journalism.
[bookmark: _Toc202347578]4.2	ANALYSIS AND INTERPRETATION OF RESEARCH QUESTIONS
Research Question One: What is the level of adoption of Artificial Intelligence (AI) tools in journalism and reporting at Radio Kwara?
The level of adoption of AI tools at Radio Kwara appears to be moderate but growing. According to Table 6, 67% of the respondents indicated awareness of AI applications in journalism, suggesting a fair level of exposure among journalists. However, only 13% reported using AI tools very frequently, while 50% used them frequently (Table 7), indicating that regular usage exists but is not yet deeply entrenched. Additionally, Table 8 shows that fact-checking tools (47%) and data analytics tools (27%) are more commonly used than other AI tools like speech-to-text (11%) or automated content generation (12%). Social media monitoring tools had 0% usage, suggesting some tools remain underutilized. This data reflects a partial adoption of AI tools, with clear room for further integration and training.

Research Question Two:  What is the impact of AI on the accuracy of news contents produced by Radio Kwara?
The impact of AI on news accuracy at Radio Kwara appears to be cautiously optimistic, though not overwhelming. From Table 11, 24% of respondents agreed that AI has improved the accuracy of news reporting, while 50% remained neutral and 18% disagreed. This indicates that although there is some positive perception regarding AI’s contribution to accuracy—likely through fact-checking and data verification the majority are either unsure or have not experienced significant improvements. 

Research Question Three:  What are the ethical implications of using AI in journalism at Radio Kwara?
There is a notable level of concern about the ethical implications of AI in journalism among the respondents. Table 15 reveals that 37% agree that AI integration has led to more ethical issues, with another 37% remaining neutral. Only 22% disagreed. These figures suggest that a significant portion of journalists are wary of ethical risks such as misinformation, algorithmic bias, and lack of accountability in AI-generated or AI-assisted content. The high neutrality may reflect either a lack of awareness of these issues or a wait-and-see attitude, but the concerns raised signal the need for ethical guidelines and AI governance frameworks in newsrooms like Radio Kwara.

Research Question Four:  How do audience perceive the influence of AI journalism and reporting standards at Radio Kwara?
Although the data was collected from newsroom staff rather than the audience directly, perceptions from journalists can provide indirect insights. From Table 13, 38% of respondents (9% strongly agree and 29% agree) believe that AI tools are essential for effective news reporting, indicating a positive perception of AI’s role in shaping standards. Similarly, Table 12 shows that 33% agreed that AI has improved news content quality, though 43% remained neutral. Interestingly, Table 10 shows that only 19% agreed AI has significantly improved the speed of reporting, with nearly half (49%) staying neutral. These mixed results suggest that while AI’s influence is acknowledged, there is uncertainty about the extent to which it enhances journalistic standards, potentially due to inconsistent implementation or varying levels of familiarity among staff.

Research Question Five: What are the factors militating the effectiveness of AI in promoting standard journalism and reporting in Radio Kwara?
Several factors appear to hinder the full effectiveness of AI at Radio Kwara. One major factor is limited training, as seen in Table 18, where only 22% agreed that more training is needed, but 32% were neutral and 45% disagreed. This could imply either a perceived overconfidence or unawareness of existing skill gaps. Moreover, Table 14 suggests that 38% believe AI reduces creativity and originality, hinting at concerns over the loss of human touch and editorial voice. Additionally, the reliability of AI tools for real-time reporting is also questioned (Table 17), where only 28% agreed they are reliable, while 27% disagreed and 41% were neutral. These indicate that technical limitations, skepticism, and possible resistance to change are core challenges to AI’s full integration in promoting high-standard journalism at Radio Kwara.
[bookmark: _Toc202347579]4.3	DISCUSSION OF FINDINGS
The findings from the study provide insightful revelations about the current status, impact, and perceptions surrounding the use of Artificial Intelligence (AI) in journalism and reporting at Radio Kwara. Overall, the data reflect a newsroom that is moderately aware of AI technologies, cautiously integrating them into daily practices, but still grappling with issues of reliability, training, and ethical implications. To begin with, the study shows that the adoption of AI tools at Radio Kwara is active but not fully mature. While a majority of respondents (67%) acknowledged awareness of AI applications in journalism, actual frequent usage remains limited, with only 13% using them very frequently. Tools such as fact-checking software and data analytics are more commonly used compared to speech-to-text and automated content generators, while social media monitoring tools remain unused. This suggests a selective adoption pattern based on perceived utility, accessibility, and perhaps training exposure.
On the accuracy and quality of content, respondents showed mixed feelings. While 24% believe AI has made news more accurate and 33% agree that it has improved the quality of content, a large percentage remained neutral. This neutrality may reflect limited exposure to the advanced functionalities of AI tools or a cautious attitude due to insufficient integration of these technologies into core journalistic tasks. Speed, a common benefit associated with AI, was not widely recognized by respondents, with 49% neutral and only 19% in agreement that it has improved reporting speed.
Regarding ethical concerns, the findings indicate a noticeable level of skepticism. Approximately 37% of respondents believe AI raises more ethical issues in journalism, especially around transparency, accuracy, and accountability in content creation. Similar concerns were reflected in perceptions that AI reduces creativity and originality, with 38% agreeing to this statement. These findings highlight the tension between automation and the traditional human-driven values of journalism.
Furthermore, while a good number of respondents (38%) consider AI essential for effective reporting, many others are either unsure or disagree. The findings also reveal doubts about the reliability of AI tools, with only 28% agreeing they are dependable for real-time news reporting. In addition, the perception that more training is not necessary by many respondents (45%) suggests a possible overestimation of current AI literacy or resistance to skill upgrading, which could hinder effective adoption.
Finally, when asked if AI would eventually replace human journalists, 50% of respondents either disagreed or strongly disagreed, showing a strong belief in the irreplaceable role of human judgment, creativity, and ethics in journalism. The findings reveal that while AI is gradually becoming a part of the newsroom culture at Radio Kwara, its adoption is still limited, its impact mixed, and its future role contested. The organization may need to invest more in training, clarify ethical guidelines, and foster a culture that encourages responsible and creative use of AI to maximize its benefits without undermining core journalistic values.
[bookmark: _Toc202347580]CHAPTER FIVE
[bookmark: _Toc202347581]SUMMARY, CONCLUSION AND RECOMMENDATIONS
[bookmark: _Toc202347582]5.0	INTRODUCTION
This chapter presents the concluding aspects of the study on the influence of Artificial Intelligence (AI) on journalism and reporting standards in the digital age, with a specific focus on Radio Kwara. It offers a comprehensive summary of key findings, draws conclusions based on the analyzed data, and provides actionable recommendations aimed at improving the effective integration of AI into journalistic practice. The chapter also outlines the contributions of the study to knowledge and suggests areas for further research. The objective is to synthesize the core insights derived from the research questions and data analysis to reflect on the current and potential role of AI in shaping journalistic standards, content accuracy, work efficiency, ethical practices, and the future of human-centered reporting. Through this final chapter, the study aims to highlight the critical implications of technological transformation in the media landscape and offer a balanced roadmap for responsible and productive AI adoption in journalism.
[bookmark: _Toc202347583]5.1	SUMMARY
This study examined the influence of Artificial Intelligence (AI) on journalism and reporting standards in the digital age, with a focus on Radio Kwara in Ilorin, Kwara State, Nigeria. Grounded in Technological Determinism Theory and the Theory of Disruptive Innovation, the study explored how AI is transforming the traditional practices of journalism and affecting the quality, accuracy, and ethical considerations of news production.
A quantitative research method was adopted, using a survey research design to gather data from journalists, editors, and producers at Radio Kwara. A total of 200 respondents were selected through purposive sampling technique, ensuring that only media practitioners familiar with newsroom operations were included. Data was collected through the administration of structured questionnaires, which covered various aspects of AI adoption, impact, usage, and ethical implications in journalism. The responses were analyzed using descriptive statistical techniques, specifically frequency and percentage distributions. This method enabled the researcher to present the demographic profile of respondents and their perceptions toward the integration of AI in journalism. The findings revealed moderate awareness and usage of AI tools among respondents, mixed perceptions of AI’s impact on news accuracy and content quality, and concerns about ethical issues and training needs. Overall, the study contributes to the growing discourse on the intersection between digital technology and media professionalism in Nigeria.
[bookmark: _Toc202347584]5.2	 CONCLUSION
Based on the comprehensive analysis of the data collected from the 200 respondents, this study concludes that the adoption and utilization of Artificial Intelligence (AI) tools in journalism and reporting at Radio Kwara remains relatively low and underdeveloped, despite a growing awareness of its presence in the media landscape. While 67% of the respondents indicated awareness of AI in journalism, the actual frequency of usage and familiarity with specific AI tools suggest a considerable gap between awareness and practical application. Tools such as fact-checking and data analytics technologies showed moderate usage, while advanced AI tools like automated content generation, speech-to-text systems, and social media monitoring remain largely unexplored or inaccessible within the organization.
The impact of AI on the accuracy, speed, and overall quality of news reporting at Radio Kwara was perceived with a degree of skepticism or indifference by the respondents. Most responses leaned toward neutrality regarding AI’s ability to significantly improve content accuracy or reporting speed, reflecting either limited experience or a cautious attitude toward the integration of AI technologies. This highlights the fact that, although the theoretical benefits of AI in journalism are well-documented, their real-life application and effectiveness at Radio Kwara are still evolving and not yet fully realized.
In terms of ethical considerations, the study uncovered a notable concern among respondents regarding the potential of AI to diminish creativity, originality, and professional ethics in journalism. A combined 38% of respondents agreed or strongly agreed that AI may reduce journalistic creativity, while another 37% believed AI could lead to increased ethical issues within the newsroom. However, it is worth noting that a substantial portion of participants remained neutral, which may be attributed to limited exposure or the evolving nature of AI implementation at the station. Additionally, respondents expressed mixed views about the potential of AI to replace human journalists, with a significant number (27%) strongly disagreeing with this notion, thereby reaffirming the belief that AI should serve as a complementary tool rather than a replacement.
The study also found that one of the key factors militating against the effective use of AI in journalism at Radio Kwara is the lack of professional training and technical competence. Despite the availability of basic AI tools, many journalists and media practitioners within the organization appear ill-equipped to fully leverage these technologies. The data revealed that a majority of respondents saw the need for increased training, exposure, and capacity building in order to adopt and integrate AI more efficiently into journalistic practices. Furthermore, institutional limitations such as budget constraints, insufficient digital infrastructure, and resistance to change were implied barriers to AI adoption.
In conclusion, while AI holds tremendous potential to revolutionize journalism and reporting standards by enhancing speed, accuracy, and content diversity, its application at Radio Kwara is currently constrained by limited use, lack of training, and infrastructural challenges. For AI to become a transformative force in the newsroom, stakeholders must commit to continuous education, ethical policy formulation, technology investment, and organizational adaptation. Only through a strategic and inclusive approach can AI’s full benefits be harnessed to uphold journalistic integrity and improve the overall quality of media content in Nigeria’s digital age.
[bookmark: _Toc202347585]5.3	RECOMMENDATIONS
Based on the findings of this study, the researcher made the following recommendations that:
i. Structured training programmes and workshops should be organized regularly to equip media professionals with practical knowledge and technical skills in using AI tools.
ii. Radio Kwara, and by extension similar media houses, should prioritize investments in AI-compatible hardware and software, cloud services, and high-speed internet connectivity. 
iii. There should be an urgent need for clear ethical frameworks to guide AI usage in newsrooms. These guidelines should address transparency, accountability, data privacy, plagiarism prevention, and the preservation of journalistic integrity. 
iv. Media organizations should emphasize the collaborative nature of AI where it is used to augment human work, not replace it. 
v. Journalists should be encouraged to view AI as a support tool that simplifies tasks like data analysis and content curation, allowing them to focus on more critical aspects such as investigative reporting, storytelling, and editorial decision-making.
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[bookmark: _Toc202347587]APPENDIX:
QUESTIONNAIRE
SECTION A: Demographic of Respondent
1. Gender: (a) Male [  ]   (b) Female [  ]
2. Age: (a) 18-25 [  ]   (b) 26-35 [  ]   (c)36-50  [  ]   (d) 51 & Above [  ]
3. Marital Status: (a) Single [   ]     (b) Married [  ]    (c) Other [  ]
4. Occupation: (a) Journalist/Reporter [  ] (b) Editor [  ] (c) Producer [  ] (d) student [  ]
5. Work Experience: (a) Less than 2 years [  ] (b) 2–5 years [  ] (c) 6–10 years [  ]
SECTION B:
1. Are you aware of the application of Artificial Intelligence in journalism? (a) Yes[ ](b) No [ ]
2. How frequently do you use AI tools in your work? (a) Very frequently [ ] (b) Frequently [  ] (c) Rarely [  ]  (d) Never [  ]
3. Which of the following AI tools or technologies do you use in your work?  (a) Automated content generation tools [  ] (b) Fact-checking tools [  ] (c) Data analytics tools [  ] (d) Speech-to-text tools [  ] (e) Social media monitoring tools [  ]
4. What is your primary purpose for using AI in Radio Kwara? (a) News writing and editing [ ] (b) Research and fact-checking [ ] (c) Audience engagement [ ] (d) Program scheduling

SECTION C: 
Keywords:  Strongly Agree (SA) Agree (A) Neutral (N) Disagree(D) Strongly Disagree(SD)
	S/N
	STATEMENTS
	SA
	A
	N
	D
	SD

	1.
	AI tools have significantly improved the speed of news reporting at Radio Kwara.
	
	
	
	
	

	2.
	AI has made news reporting more accurate at Radio Kwara.
	
	
	
	
	

	3.
	The use of AI in journalism has improved the quality of news content at Radio Kwara.
	
	
	
	
	

	4.
	AI tools are essential for effective news reporting at Radio Kwara.
	
	
	
	
	

	5. 
	AI has reduced the creativity and originality of journalism at Radio Kwara.
	
	
	
	
	

	6.
	The integration of AI has led to more ethical issues in journalism at Radio Kwara.
	
	
	
	
	

	7.
	AI has had a positive impact on the efficiency of journalists at Radio Kwara.
	
	
	
	
	

	8.
	AI tools are reliable in providing real-time information for news reporting at Radio Kwara.
	
	
	
	
	

	9.
	Journalists at Radio Kwara need more training to effectively use AI tools in their work.
	
	
	
	
	

	10.
	AI will eventually replace human journalists in newsrooms like Radio Kwara.
	
	
	
	
	



