MEDIA PERCEPTION OF SOCIAL MEDIA CAMPAIGN ON CYBER CRIME ( A CASE STUDY OF KWARA STATE POLYTECHNIC)

BY
BELLO ZAINAB ADEBUKOLA
HND/23/MAC/FT/0707


	BEING A RESEARCH PROJECT SUBMITTED TO THE DEPARTMENT OF MASS COMMUNICATION, INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY [IICT]
KWARA STATE POLYTECHNIC, ILORIN, KWARA STATE

IN PARTIAL FULFILMENT OF THE REQUIREMENT FOR THE AWARD OF HIGHER  NATIONAL DIPLOMA (HND) IN THE DEPARTMENT OF MASS COMMUNICATION.

SUPERVISED BY:
MRS. SADIQ N.A 

JULY,2025


CERTIFICATION

This research has been carefully examined and approved as meeting part of the requirements of the Department of Mass Communication, Institute of Information and Communication Technology, Kwara State Polytechnic, Ilorin, in partial fulfillment for the award of Higher  National Diploma [HND] in Mass Communication.


______________________             			        ________________________
  MRS. SADIQ N.A	DATE
   (Project Supervisor)


_____________________	          	                             	_______________________
MR OLUFADI B.A	DATE
 (Project Coordinator)


________________________               	     		 ______________________
 MR. OLOHUNGBEBE F.T	DATE
(Head of Department)









DEDICATION

	This project is dedicated to ALMIGHTY GOD who has made our course of study successful, we return all the glory and adoration unto him.  






















ACKNOWLEDGEMENT
	My sincere and unreserved appreciation goes to ALMIGHTY GOD for his faithfulness, mercy and enabling grace to start and accomplished this long essay. To him alone are all the glory, honor and adoration 
	My  sincere thanks goes to my amiable supervisor MRS SADIQ N.A who out of his tight schedule still find time to painstakingly go through the work to avoid mistakes and effect necessary corrections. It is our sincere prayers that God Almighty will uplift him 
	I would like to express my sincere gratitude to MR. and MRS. BELLO, for their invaluable advice, insightful comments, and unwavering support throughout this journey. Your encouragement has played a significant role in helping me remain focused and committed to my education.
	A special note of thanks goes to my Friends, whose constant encouragement and early contributions provided a strong foundation for my work. His guidance has been a pillar of strength and an essential part of my success.






TABLE OF CONTENT
Title page 									
Certification									
Dedication									
Acknowledgment 								
Table of content								
CHAPTER ONE 
INTRODUCTION
1.1 Background of the study								
1.2 Statement of the problem 						
1.3 Objectives of the study				
1.4 Research question
1.5 Significance of the study 
1.6 Scope of study					
1.7 	Operational definition of terms				
CHAPTER TWO 
LITERATURE REVIEW 
2.1	Conceptual review						
2.2	Theoretical frame work					
2.3	Empirical framework	        
CHAPTER THREE
RESEARCH METHODOLOGY
3.1	Research Design							
3.2	Population of the study						
3.3	Sample size and sample techniques				
3.4	Instrumentation							
3.5	Validity and reliability of the instrument 				
3.6	Method of data collection
3.7	Method of data analysis								
CHAPTER FOUR: DATA PRESENTATION AND ANALYSIS
4.1	Data presentation and analysis							
4.2	Analysis of research question						
4.3	Discussion of findings 		        
 CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary 									        
5.2	Conclusion					
5.3	Recommendations					  					References  							
	Appendix   								        












CHAPTER ONE
1.0 INTRODUCTION
1.1 BACKGROUD OF THE STUDY
	The increasing prevalence of cybercrimes in Nigeria, particularly among students and youths, has raised concerns about the safety of personal information and online activities. As technology advances, the role of social media platforms in spreading awareness and addressing social issues, such as cybercrime, becomes more significant. Social media campaigns are widely utilized by various organizations and institutions to educate and sensitize the public on pressing matters, including cybercrime. This study focuses on the media perception of a social media campaign on cybercrime, specifically examining its impact and effectiveness at Kwara State Polytechnic, Nigeria  Cybercrime encompasses a wide array of criminal activities conducted via the internet, ranging from identity theft and financial fraud to hacking and phishing attacks (Akanbi & Bello, 2020). As technology continues to advance, the methods employed by cybercriminals evolve, posing significant challenges to law enforcement and cybersecurity experts. In Nigeria, cybercrime has grown into a pressing issue, partly due to the rapid adoption of internet technologies and inadequate regulatory frameworks (Ogunleye, 2018).
	Kwara State Polytechnic, a prominent tertiary institution in Nigeria, reflects this broader trend. The institution has witnessed an increase in cybercrime-related activities among its students, prompting the need for effective awareness campaigns. Social media platforms such as Facebook, Twitter, and Instagram have been employed to disseminate anti-cybercrime messages and foster a culture of cybersecurity awareness within the institution (Adedeji et al., 2022).
The increasing influence of social media on societal discourse has brought about profound changes in how individuals and organizations interact with and perceive issues of public concern. One such issue is cybercrime, which has emerged as a global menace due to the proliferation of digital platforms. Social media campaigns aimed at combating cybercrime have become vital tools for awareness, education, and advocacy. This study delves into the media's perception of such campaigns, using the case study of Kwara State Polytechnic, Nigeria, to explore the nuances and impacts of these efforts.
	In recent years, the prevalence of cybercrime in Nigeria has raised alarms among policymakers, security agencies, and educational institutions. According to Okeshola and Adeta (2013), the rapid adoption of internet technologies has created an environment ripe for cybercriminal activities. Social media, while facilitating connectivity, has also provided a fertile ground for fraud, identity theft, and other malicious activities. Campaigns targeting these issues have sought to leverage social media's expansive reach to inform and engage the public, particularly young people, who are both the primary users of these platforms and the most vulnerable to cyber threats.
	The media plays a dual role in shaping and reflecting public perception of these campaigns. Through reporting, analysis, and commentary, traditional and digital media outlets influence how audiences understand the effectiveness, scope, and credibility of anti-cybercrime initiatives. For instance, Oyenuga (2015) highlights that media framing of cybercrime campaigns can significantly affect public trust and participation. In the context of Kwara State Polytechnic, where students rely heavily on social media for communication and information, the perception shaped by media narratives can either bolster or undermine these campaigns' objectives.
	Social media campaigns against cybercrime in Kwara State Polytechnic have utilized various strategies, including infographics, video content, and interactive sessions, to engage the student population. According to Adegoke (2020), these campaigns aim to educate students on identifying and avoiding online threats while promoting responsible digital behavior. However, the effectiveness of such efforts often depends on how they are perceived by the media and, by extension, the public. If the media portrays these campaigns as proactive and impactful, they are more likely to gain traction among students. Conversely, negative or skeptical coverage can erode confidence and participation.
	The interplay between media perception and social media campaigns also underscores the importance of credibility and consistency in messaging. Research by Adekunle et al. (2019) indicates that campaigns backed by verifiable data and expert opinions tend to receive more favorable media coverage. In the case of Kwara State Polytechnic, the collaboration between the institution, cybersecurity experts, and law enforcement agencies has been a key factor in enhancing the credibility of their campaigns. By addressing real-world concerns and providing practical solutions, these initiatives have managed to resonate with the student body while garnering positive media attention.
	Nevertheless, challenges persist. The dynamic nature of social media platforms, coupled with the ever-evolving tactics of cybercriminals, poses significant hurdles for campaign organizers. Additionally, the media's focus on sensationalism can sometimes detract from the seriousness of the issue. As argued by Onifade (2021), balanced reporting is crucial for fostering a nuanced understanding of cybercrime and the efforts to combat it.
	 The media's perception of social media campaigns on cybercrime plays a critical role in shaping public engagement and attitudes. The case of Kwara State Polytechnic highlights both the potential and the challenges of leveraging media narratives to amplify anti-cybercrime initiatives. By fostering collaboration between stakeholders and ensuring consistent, credible messaging, these campaigns can effectively contribute to a safer digital environment. Future studies should further explore the long-term impacts of media-driven perceptions on the success of such campaigns, particularly in educational settings.
1.2  STATEMENT OF  PROBLEM
	The growing rate of cybercrimes in Nigeria, especially among students in tertiary institutions, poses a serious threat to the safety and well-being of individuals. Despite the availability of social media as a platform for spreading awareness, there is limited research on how media channels perceive the effectiveness of social media campaigns focused on cybercrime prevention. This study aims to fill the gap in understanding the media's perception of these campaigns and their influence on public awareness and behavior concerning cybercrime, particularly in the context of Kwara State Polytechnic.

1.3 RESEARCH QUESTION
	The study seeks to answer the following research questions:
i. How do the media perceive the effectiveness of social media campaigns in combating cybercrime?
ii. What are the attitudes of students at Kwara State Polytechnic towards cybercrime before and after the media campaign?
iii. To what extent do media campaigns on social media influence students' behaviors regarding online safety?
iv. How does the media evaluate the credibility and accuracy of the information disseminated in social media campaigns on cybercrime?
1.4  OBJECTIVES OF THE STUDY
The primary objectives of this study are:
i. To assess the media's perception of the effectiveness of social media campaigns in educating the public about cybercrime.
ii. To analyze the role of social media campaigns in raising awareness about cybercrime at Kwara State Polytechnic.
iii. To investigate the impact of these campaigns on students’ understanding and behavior toward cybercrime.
iv. To evaluate the credibility and trustworthiness of social media as a medium for disseminating information about cybercrime.
1.5 SCOPE OF THE STUDY
	The scope of this study is focused on Kwara State Polytechnic, Nigeria, and specifically on students who are exposed to social media campaigns related to cybercrime prevention. The study will consider social media platforms like Facebook, Twitter, Instagram, and YouTube, which are commonly used by students and the general public for information sharing. The research will primarily examine the views and perceptions of students, media personnel, and the general public regarding the effectiveness of these campaigns.
1.6 SIGNIFICANCE OF THE STUDY
This study holds several key significances:
	 It will provide insights into how social media campaigns can be used to sensitize students about the dangers of cybercrime and the importance of online security, The findings will help media organizations understand the effectiveness of their role in educating the public and the perception of their efforts in cybercrime prevention,  This research can assist policymakers in developing more effective strategies to combat cybercrime, including the use of media campaigns, By improving awareness and providing knowledge on cybercrime, the study contributes to creating a safer online environment for students and the general public.
1.8  DEFINITION OF TERMS
i. Media Perception: The way in which the media interprets, evaluates, and communicates a particular phenomenon or campaign. It involves the media’s assessment of the effectiveness, credibility, and impact of a subject (in this case, social media campaigns on cybercrime).
ii. Cybercrime: Criminal activities that involve the use of computers and the internet, such as identity theft, online fraud, hacking, and phishing.
iii. Social Media Campaign: A strategic communication effort using social media platforms to raise awareness, inform, or change public perceptions or behaviors concerning a specific issue.
iv. Social Media: Digital platforms and websites that enable users to create and share content or participate in social networking (e.g., Facebook, Twitter, Instagram, YouTube).
v. Kwara State Polytechnic: A public polytechnic located in Ilorin, Kwara State, Nigeria, providing educational programs in various fields of study.














CHAPTER TWO
LITERATURE REVIEW
2.0 INTRODUCTION
	The emergence of social media platforms has revolutionized communication, enabling faster dissemination of information and fostering global interconnectedness. However, this advancement also introduces challenges, particularly concerning cybercrime. Studies reveal that social media is both a tool for promoting awareness and a medium exploited for cybercriminal activities. This review examines the existing body of knowledge surrounding media perception of social media campaigns addressing cybercrime, with a focus on contextualizing these findings within the scope of Kwara State Polytechnic.
2.1 CONCEPTUAL FRAMEWORK
2.1.1 Social Media Campaigns and Cybercrime
	Social media campaigns are strategic efforts using platforms like Facebook, Twitter, and Instagram to influence public opinion or raise awareness on specific issues. Campaigns against cybercrime aim to educate users about threats, promote safe practices, and advocate for policy changes. Literature suggests that well-executed campaigns can enhance public awareness and reduce victimization rates (Smith & Duggan, 2020).
	Social media campaigns and cyber-crime are two interconnected facets of the modern digital landscape. The former represents the intentional use of social media platforms to achieve specific objectives, often in marketing, advocacy, or public awareness efforts. The latter embodies malicious activities that exploit digital platforms to commit crimes, undermining trust, security, and integrity in the virtual world. Together, these concepts highlight both the transformative potential and the inherent vulnerabilities of digital technologies.
	Social media campaigns utilize platforms like Facebook, Twitter, Instagram, and LinkedIn to promote products, ideas, or causes. These campaigns are meticulously planned to resonate with target audiences by using engaging content, real-time interactions, and data-driven insights. They enable organizations and individuals to reach millions of users, fostering connections and encouraging participation on a scale previously unimaginable. For instance, companies can introduce new products through creative advertisements, while activists can rally support for social causes by raising awareness and mobilizing communities. The primary strength of such campaigns lies in their ability to harness the immediacy and interactivity of social media, creating a dynamic ecosystem where brands and users engage directly.
	However, the same tools that make social media campaigns effective also make them susceptible to misuse. Cyber-crime, which encompasses illegal activities carried out in digital environments, has grown exponentially in parallel with the rise of social media. These crimes include hacking, identity theft, phishing, online fraud, and the dissemination of malware. Cyber-criminals exploit social media to deceive users, steal information, and propagate harmful content. For example, fraudulent schemes often use fake profiles, masquerading as legitimate entities to gain trust before extracting sensitive data or financial resources. The integration of social media with personal and professional aspects of life has thus created a fertile ground for cyber-criminal activities.
	A significant overlap exists between social media campaigns and cyber-crime, particularly in the realm of information manipulation. Malicious actors have used social media platforms to conduct disinformation campaigns, spreading false or misleading information to influence public opinion, disrupt elections, or damage reputations. These actions blur the line between legitimate social media campaigns and cyber-criminal operations, making it imperative to scrutinize the intent and authenticity behind digital communications.
	The vulnerabilities of social media platforms to cyber-crime stem from their architecture and user behavior. Platforms are designed to facilitate sharing, networking, and open communication, often prioritizing accessibility over security. While this encourages participation and user engagement, it also creates opportunities for exploitation. Cyber-criminals leverage the trust users place in platforms and their connections, crafting sophisticated schemes to infiltrate networks, gain unauthorized access, and extract value. For instance, a simple phishing link sent via a direct message can compromise an entire network if unsuspecting users click on it.
	Efforts to mitigate the risks of cyber-crime in the context of social media campaigns involve a combination of technological, legal, and behavioral interventions. Social media companies have increasingly invested in advanced algorithms and artificial intelligence to detect and block malicious activities. These systems analyze patterns of behavior to identify anomalies, flagging potential threats before they escalate. Governments and regulatory bodies have also introduced legislation to address cyber-crime, holding platforms accountable for the safety of their users and enforcing penalties for breaches. Simultaneously, users are encouraged to adopt safe online practices, such as verifying sources, using strong passwords, and enabling two-factor authentication, to reduce their exposure to cyber threats.
	Despite these measures, the dynamic nature of cyber-crime continues to challenge prevention efforts. Cyber-criminals are constantly evolving their techniques, staying one step ahead of detection mechanisms. They exploit emerging technologies, such as artificial intelligence and deepfake tools, to create increasingly convincing schemes. For instance, deepfake videos can be used to impersonate individuals, spreading false narratives that can manipulate public sentiment or damage reputations. The speed at which these innovations are adopted by malicious actors underscores the importance of proactive and adaptive strategies to counter cyber-crime.
	The dual role of social media as a tool for empowerment and exploitation highlights the need for a balanced approach in its usage. On one hand, social media campaigns can inspire change, drive innovation, and connect people across the globe. On the other, their susceptibility to cyber-crime underscores the importance of vigilance, education, and collaboration. Users, organizations, and governments must work together to establish a secure digital environment that maximizes the benefits of social media while minimizing its risks.
	Ultimately, the interplay between social media campaigns and cyber-crime reflects the broader challenges of the digital age. As technology continues to evolve, so too will the strategies employed by both legitimate users and malicious actors. The ongoing battle to secure digital platforms is not merely a technical challenge but a societal one, requiring a comprehensive understanding of the motivations, methods, and impacts of all stakeholders involved. By addressing these complexities with foresight and determination, it is possible to harness the full potential of social media while safeguarding its users from harm.

2.1.2 Media Perception of Cybercrime Awareness Campaigns
	Media perception significantly influences the success of any awareness campaign. Positive media portrayal often amplifies campaign reach and credibility, while negative perception can undermine effectiveness. Previous studies highlight that traditional media views social media campaigns as both complementary and competitive (Jones & Barnett, 2018).
	Cybercrime awareness campaigns have become essential in combating the increasing prevalence of online threats. Media outlets often serve as key platforms for disseminating information about these initiatives. However, the perception and coverage of these campaigns vary depending on factors such as the campaign's scope, execution, and the audience's engagement.
Positive Media Perception
	Media generally highlights the proactive nature of these campaigns, emphasizing their role in educating the public about online safety. Campaigns launched by governments, law enforcement agencies, and reputable organizations are often praised for raising awareness of phishing scams, ransomware attacks, and identity theft. Effective campaigns that use clear messaging, real-life examples, and accessible content are well-received, especially when they demonstrate tangible results, such as a reduction in cybercrime incidents or increased public vigilance.
	The media also appreciates campaigns that leverage creative approaches, such as engaging infographics, social media challenges, and partnerships with influencers or tech companies. These strategies are seen as innovative ways to capture the attention of diverse demographics, particularly younger audiences who are more active online.
Critiques and Challenges Highlighted by Media
	Despite positive coverage, media often critiques cybercrime awareness campaigns for various shortcomings. Some campaigns are perceived as overly generic, failing to address specific cyber threats or target high-risk groups. This lack of focus can dilute their effectiveness. Media reports frequently call for more localized and tailored approaches to address the unique challenges faced by different communities or sectors.
Another recurring critique is the limited reach of these campaigns. Media discussions often stress the importance of inclusive strategies that account for digital divides, ensuring that vulnerable populations, such as the elderly or those with limited internet access, are not left out.
In some cases, campaigns are criticized for being reactive rather than preventive, only gaining momentum after a major cybercrime incident. Media outlets argue for sustained and consistent efforts rather than one-off initiatives. Additionally, campaigns that focus solely on awareness without providing actionable solutions are seen as insufficient.
Public Trust and Media Influence
	The media also plays a role in shaping public trust in these campaigns. Positive coverage tends to enhance credibility and encourage public participation. Conversely, media scrutiny of poorly executed campaigns or scandals involving campaign organizers can erode trust and diminish their impact.
Recommendations from Media Discourse 
	Media analysis often advocates for collaborative efforts in designing cybercrime awareness campaigns. Suggestions include partnerships between governments, private organizations, and civil society to pool resources and expertise. Media also emphasizes the need for campaigns to stay updated with evolving cyber threats and leverage data analytics to measure effectiveness.
	In conclusion, media perception of cybercrime awareness campaigns reflects a balance between recognition of their necessity and constructive criticism aimed at improving their reach and impact. Effective campaigns that resonate with diverse audiences, provide actionable guidance, and maintain transparency are more likely to be endorsed by the media and embraced by the public.
2.1.3 Challenges in Social Media Campaigns on Cybercrime
While impactful, social media campaigns face hurdles such as misinformation, limited reach in low-digital literacy populations, and inconsistent user engagement. Researchers advocate for targeted messaging, diverse content strategies, and robust evaluation metrics to enhance campaign efficacy (Taylor et al., 2019).
Social media has become a vital platform for raising awareness about cybercrime. However, implementing campaigns on these platforms presents unique challenges that require careful navigation. Below is a summary of these challenges, with references included where relevant.
i.  Misinformation and Disinformation: One of the most significant challenges in social media campaigns on cybercrime is the spread of misinformation and disinformation. While campaigns aim to educate the public, false or misleading information can overshadow accurate content. This can dilute the effectiveness of campaigns and even increase the risk of cybercrime as users follow incorrect advice (Smith, 2021).
ii.  Rapidly Evolving Threat Landscape: Cybercrime evolves quickly, with new threats such as ransomware, phishing, and social engineering tactics emerging regularly. Campaigns often struggle to keep up with the pace of these changes, making it difficult to provide up-to-date information (Jones et al., 2022).
iii.  Audience Engagement and Fatigue: Engaging audiences effectively is another significant hurdle. Users are inundated with content on social media, and sustaining attention for educational material about cybercrime can be challenging. Moreover, excessive exposure to warnings about cyber threats can lead to desensitization or fatigue, reducing the intended impact of campaigns (Lee & Johnson, 2020).
iv.  Lack of Technical Understanding: Cybercrime awareness campaigns often involve technical jargon that may alienate non-technical audiences. Striking a balance between technical accuracy and accessibility is critical but difficult to achieve. Campaigns risk either oversimplifying and losing credibility or being too complex and losing audience interest (Taylor, 2019).
v.  Measurement of Impact: Measuring the success of social media campaigns on cybercrime poses a challenge. Metrics such as likes, shares, and comments may not accurately reflect behavior changes or increased awareness. Effective evaluation requires sophisticated tools and methodologies to track long-term impacts (Wilson & Brown, 2021).
	While social media provides an unparalleled platform for cybercrime awareness campaigns, the challenges outlined above highlight the need for strategic planning, adaptability, and robust evaluation mechanisms. By addressing these challenges, organizations can better leverage social media to educate and protect users from the growing threat of cybercrime.
	The conceptual framework for this study focuses on the interaction between media perception, campaign strategies, and user engagement in addressing cybercrime at Kwara State Polytechnic. Key constructs include:
i.  Media Perception: Attitudes and beliefs of traditional and social media platforms about the campaign.
ii. Campaign Strategies: The design, delivery, and content of social media campaigns.
iii. User Engagement: Active participation, sharing, and feedback from the target audience.
iv. Awareness and Behavior Change: The desired outcome of increased awareness and safer online practices.
2.2 THEORETICAL FRAMEWORK
This study adopts the following theoretical underpinnings:
2.2.1 Agenda-Setting Theory
Suggests that media influences public perception by highlighting certain issues, making them more salient.
	Agenda-Setting Theory posits that the media has the power to shape public discourse by emphasizing certain topics, effectively influencing what people think about rather than what to think. In the context of social media campaigns addressing cybercrime, this theory underscores the role of media in determining the prominence and salience of such campaigns within public consciousness. By highlighting cybercrime as a pressing issue, media outlets can drive awareness, initiate dialogue, and potentially influence behavior.
2.2.2 Media Influence on Cybercrime Campaigns
	Media perception of social media campaigns addressing cybercrime plays a pivotal role in their effectiveness. When the media frames such campaigns positively, emphasizing their relevance and urgency, it elevates public engagement and trust. Conversely, negative framing or lack of coverage can undermine the campaign’s impact. At Kwara State Polytechnic, media portrayal directly affects how the institution’s stakeholders perceive and engage with these campaigns.
	Media platforms function as gatekeepers, deciding which aspects of cybercrime campaigns to prioritize. This selection process can either broaden awareness or obscure critical issues, depending on how the campaigns align with broader media narratives. For example, emphasizing the dangers of phishing attacks or online fraud in institutional settings could resonate more deeply with students and staff, aligning with their daily digital experiences.
2.2.3 Salience of Cybercrime in Kwara State Polytechnic
	At Kwara State Polytechnic, the prevalence of cybercrime and the need for effective countermeasures have become increasingly apparent. Social media campaigns serve as a critical tool in fostering awareness and promoting safer online practices. However, the degree to which these campaigns are prioritized by media channels influences their visibility and perceived importance among the Polytechnic’s community.
Through agenda-setting, the media can elevate the prominence of campaigns focusing on specific cybercrime issues, such as identity theft, online scams, and data breaches. By shaping the narrative, media outlets not only inform but also motivate action, encouraging individuals and institutions to adopt preventive measures.

2.2.4 Challenges in Agenda-Setting for Cybercrime Awareness
	While Agenda-Setting Theory highlights the media's potential to amplify campaign messages, challenges remain. Misinformation, sensationalism, and competing narratives can dilute the focus on cybercrime campaigns. Additionally, limited resources and inconsistent messaging may hinder the ability of campaigns to gain sustained media attention. At Kwara State Polytechnic, these challenges underscore the need for strategic collaboration between campaign designers and media outlets to ensure consistent and accurate coverage.
	Agenda-setting theory emphasizes the power of the media to influence public perception by highlighting certain issues and giving them prominence. In this context, the theory explains how social media campaigns can shape public awareness and attitudes toward cybercrime at Kwara State Polytechnic. Social media platforms, such as Twitter, Instagram, and Facebook, have become effective tools for disseminating information and mobilizing people against societal challenges, including cybercrime.
	Cybercrime, encompassing activities like phishing, hacking, and online fraud, poses significant risks to individuals and institutions. At Kwara State Polytechnic, students, faculty, and staff are not immune to such threats, making it imperative to create awareness through targeted campaigns. These campaigns leverage agenda-setting by emphasizing the prevalence, consequences, and preventive measures of cybercrime, thereby drawing the attention of the institution’s community.
	The perception of these campaigns by the Kwara State Polytechnic community is shaped by various factors, including the frequency of exposure to the messages, the credibility of the sources, and the relatability of the content. Social media campaigns that use relatable language, visual storytelling, and real-life examples tend to resonate more with the audience. These elements help establish a sense of urgency and personal relevance, prompting individuals to engage with the message and take preventive action.
	One of the key aspects of agenda-setting in this case is the prioritization of cybercrime as a critical issue. By consistently highlighting stories of victims, the economic impact of online fraud, and the legal consequences of engaging in cybercrime, social media campaigns create a shared understanding of the problem’s seriousness. This process helps to shift the focus of discussions within the community toward addressing the issue, fostering a collective sense of responsibility.
	Additionally, the participatory nature of social media allows for real-time interaction and feedback, enhancing the effectiveness of these campaigns. For instance, hashtags like #StopCyberCrime or #CyberSecurityAwareness can trend within the institution, amplifying the reach of the message. Moreover, comments, shares, and likes provide insights into how the campaigns are being received and whether they are achieving their objectives.
	However, the perception of these campaigns can also be influenced by challenges such as misinformation, limited digital literacy, and skepticism about the intentions behind the messages. If not managed effectively, these factors can undermine the credibility of the campaigns and limit their impact. To address this, the organizers must ensure that their content is accurate, well-researched, and accessible to diverse audiences.
	In conclusion, the agenda-setting role of social media campaigns on cybercrime at Kwara State Polytechnic is pivotal in shaping public perception and driving action. By leveraging the principles of agenda-setting theory, these campaigns can successfully prioritize cybercrime as a pressing issue, foster awareness, and encourage proactive measures among the institution’s community. With consistent efforts and strategic messaging, social media can be a powerful tool in combating cybercrime and promoting a safer online environment.


2.3 EMPIRICAL FRAMEWORK
	Empirical studies provide a foundation for understanding media perception and the impact of social media campaigns on cybercrime awareness. For example, research by Johnson and Becker (2021) found that targeted campaigns increased digital literacy and reduced phishing attack susceptibility among university students.
	The role of social media in shaping perceptions of societal issues has grown significantly in recent years, particularly in the context of cybercrime awareness campaigns. Social media has been recognized as a powerful tool for information dissemination, public education, and engagement in addressing societal challenges such as cybercrime. This empirical framework examines the media perception of a social media campaign on cybercrime, with a specific focus on Kwara State Polytechnic, Nigeria. The study aims to assess how media campaigns shape public understanding, attitudes, and behaviors toward cybercrime, contributing to the overall effectiveness of these initiatives.
2.3.1 Conceptualizing Social Media Campaigns on Cybercrime
	Social media campaigns are organized efforts to influence public opinion and behavior through digital platforms such as Facebook, Twitter, Instagram, and WhatsApp. In the context of cybercrime, these campaigns are designed to raise awareness, educate the public on the dangers of cybercrime, and encourage positive behaviors like responsible internet usage and cybersecurity practices. Cybercrime, defined as criminal activities that involve a computer, network, or digital device, has become a pressing issue globally, with Nigeria being a prominent focus due to the increasing rate of cybercrime activities.
A social media campaign on cybercrime generally involves key components:
1. Content Creation: Educational materials, infographics, videos, and articles that inform the public about the nature, effects, and prevention of cybercrime.
2. Engagement Strategies: Interactive discussions, live sessions, polls, and Q&A forums to engage users directly.
3. Target Audience: Defining the campaign's reach, focusing on students, young adults, or professionals.
4. Call to Action: Encouraging participants to report cybercrime incidents, practice better cybersecurity habits, or participate in workshops.
At Kwara State Polytechnic, a social media campaign can take the form of a university-wide initiative aimed at educating students about cybercrime, providing practical solutions to reduce its occurrence, and fostering a safer online environment.
Several studies have examined how media professionals and the general public perceive social media campaigns on cybercrime. A study by Ojedokun and Erigbe (2020) on cybercrime awareness in Nigerian tertiary institutions revealed that while students acknowledge the importance of anti-cybercrime campaigns, many remain skeptical about their effectiveness due to inconsistencies in enforcement and messaging. Similarly, Adeyemi et al. (2021) found that social media influencers play a crucial role in shaping youth perceptions of cybercrime but noted that many campaigns lack proper engagement strategies, making them less impactful.
In the context of Kwara State Polytechnic, preliminary data suggest that media practitioners and students engage with cybercrime awareness campaigns primarily through trending hashtags and viral content. However, a study by Yusuf and Bello (2022) highlighted that many students perceive these campaigns as mere formalities, rather than impactful measures against cybercriminal activities. This skepticism is fueled by the glamorization of cybercrime in digital spaces, where perpetrators are often seen as symbols of success.
	Despite this, some campaigns have gained traction. For instance, the "Say No to Yahoo-Yahoo" campaign, which gained widespread attention on Twitter and Facebook in 2023, was found to influence attitudes towards cybercrime among young Nigerians (Ogunleye & Salawu, 2023). However, the study noted that continuous engagement and reinforcement are necessary for long-term behavioral change.
2.3.2 Media Professionals’ Role in Cybercrime Awareness
	The role of media professionals in amplifying or downplaying cybercrime awareness campaigns cannot be overlooked. Research by Okonkwo (2019) on Nigerian journalists’ perspectives found that mainstream media often struggle to maintain a balance between reporting on cybercrime awareness and inadvertently glorifying cybercriminals. This challenge is mirrored in social media reporting, where engagement-driven algorithms often prioritize sensational content over educational material.
	Moreover, a recent study by Balogun and Adebayo (2024) revealed that social media platforms serve as double-edged swords. While they provide an avenue for cybercrime awareness, they also expose users to fraudulent schemes, which sometimes overshadow awareness efforts. The study emphasized the need for collaboration between media houses, law enforcement agencies, and educational institutions in curating effective digital campaigns.
Gaps in Existing Research and Future Directions
	While various studies have examined media perception of social media campaigns on cybercrime, few have focused specifically on polytechnic institutions, where practical exposure to digital technology is high. The unique demographic and digital literacy levels at Kwara State Polytechnic offer a valuable context for further research. Future studies should explore the effectiveness of tailored media content, including gamification and interactive digital storytelling, in improving engagement with cybercrime awareness campaigns.
	Additionally, there is a need for empirical research on how local languages and cultural contexts affect campaign reception. As noted by Eze and Chukwu (2023), cybercrime awareness efforts that integrate indigenous languages tend to resonate more with audiences. This insight could inform strategies for developing more relatable and impactful campaigns.
Conclusion
	The media's perception of social media campaigns on cybercrime significantly influences public attitudes and behavioral responses. While campaigns on platforms like Twitter and Facebook have gained some traction, their effectiveness is often undermined by media skepticism, lack of engagement strategies, and the glamorization of cybercrime. Empirical evidence from Kwara State Polytechnic and related studies underscores the need for strategic collaborations between media professionals, educational institutions, and policymakers to enhance the credibility and impact of these campaigns. Future research should explore innovative approaches to campaign design, ensuring they are not only informative but also compelling enough to drive behavioral change among youth populations.












CHAPTER THREE
RESEARCH METHODOGY
3.1 RESEARCH DESIGN
The study adopts a descriptive survey research design to explore the perceptions of Kwara State Polytechnic's population regarding social media campaigns against cybercrime.
3.2 POPULATION OF THE STUDY
In this research work the Media perception of social media campaign on cyber crime ( A case study of kwara state polytechnic) constituted the population studied however, it was not possible to study the cyber crime in kwara state poytechnic, the researcher adopted a survey technique. A population of one hundred (100) was targeted and studied. 
3.3 SAMPLE SIZE AND SAMPLING TECHNIQUES
A sample was determined to obtain a broad view on the uses Evaluating audience perception of online dating ( A case study of kwara state polytecnic students ilorin under study based on this the population of one hundred (100) was targeted. 
Thus, from the target population the sample size was determined using the formulae below:
		n =      N
	  	        1+n (e)2
Where n = sample size
	  N = the target population (100)
	  e = margin of error (5%)
 n =          100
         		 1+100 (0.05)2
	       = 100 	=	100 	=80
	        1+0.25		1.25	
.
3.4 INSTRUMENTATION
A structured questionnaire will be used, comprising both closed-ended and open-ended questions to gather qualitative and quantitative data.
3.5 VALIDITY AND RELIABILITY OF THE INSTRUMENT
Content validity will be ensured through expert review, aligning questions with the study's objectives, The instrument will undergo a pilot test.
3.6 METHOD OF DATA COLLECTION
Data will be collected through, Administering the questionnaire physically and online and Conducting interviews with selected respondents for in-depth insights.
3.7 METHOD OF DATA ANALYSIS
Quantitative data will be analyzed using descriptive and inferential statistics, including frequency distribution, percentages, and chi-square tests. Qualitative data from open-ended responses and interviews will undergo thematic analysis to identify recurring themes and patterns.










CHAPTER FOUR
4.0	DATA PRESENTATION AND ANALYSIS
4.1	DATA ANALYSIS
        This section intends to analyze and interprets the data collected from the study in such a way that it will be relevant to the reading public and also statistically vital. The questionnaires were analyzed, interpreted and presented using the percentage analysis and table.
	A total of 100 questionnaires were randomly distributed by the researcher as stated above. 100 questionnaires were as well received, and this represents 100% responses of return rate.
SECTION A
1. DISTRIBUTION OF THE RESPONDENTS BY GENDER
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	MALE
	56
	56%

	FEMALE
	44
	44%

	TOTAL
	100
	100%


 Source: Research Survey, 2025
The above tables shows that 56% respondent were male 44% were female this shows that must of the respondent were male.
2. DISTRIBUTION OF THE RESPONDENTS BY AGE
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	18-24
	37
	37%

	25-30
	48
	48%

	31-ABOVE
	15
	15%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The above table shows that 48 were between the age range of 15-30 years, 37 (37%) were between the age range of 18-24 years, 15 ( 15%) were between the age range of 31 and above.
This shows that a great number of the respondent fall within the age range of 25-30 years.
3. DISTRIBUTION OF THE RESPONDENTS BY MARITAL STATUS
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	SINGLE
	66
	66%

	MARRIED
	34
	34%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The data collected shows that out of 100 respondents that completed and returned their questionnaire 66 were single, 66% and 34 (34%) were married, this shows that must of the respondent were single
4. DISTRIBUTION OF THE RESPONDENTS BY EDUCATIONAL QUALIFICATION
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	O' LEVEL
	4
	51%

	OND
	51
	35%

	HND
	35
	10%

	BSC
	10
	4%

	TOTAL
	100
	100%


Source: Research Survey, 2025
Table shows that 51% of the respondent have OND, 35% of the respondent have HND. 10% of the respondent have BSC and 4% of the respondent have o' level. This indicates that a greater number of respondent have qualification.

5. DISTRIBUTION OF THE RESPONDENT BY OCCUPATION
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	EMPLOYED
	2
	2%

	UNEMPLOYED
	4
	4%

	SELF EMPLOYED
	45
	45%

	STUDENT
	49
	49%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The above table shows that 49% of the respondent were student, 45% of the respondents were self employed, 4% of the respondent were unemployed, 2% of the respondents were  employed. This shows that a great number of the respondent 49% were student.
SECTION B
QUESTION 6: ARE YOU AWARE OF CYBERCRIME AS A SOCIETAL ISSUE IN NIGERIA? 
	     OPTIONS 
	NUMBER OF  RESPONSES
	PERCENTAGE

	YES
	99
	99%

	NO
	0
	0%

	NOT SURE
	1
	1%

	TOTAL
	100
	100%


Source: Research Survey, 2025
	It shows that out of 100 respondents 99% constitute yes, non for no while only one person is not sure.



QUESTION 7: HOW FREQUENTLY DO YOU COME ACROSS ANTI-CYBERCRIME MESSAGES ONLINE?
	OPTIONS
	NO OF RESPONSES
	PERCENTAGE

	VERY FREQUENTLY
	57
	57%

	OFTEN
	36
	36%

	SOMETIMES
	2
	2%

	RARELY
	2
	2%

	NEVER
	3
	3%

	TOTAL
	100
	100%


Source: Research Survey, 2025
In this, it shows that out of 100 responses 57% strongly agree, 36% agree, 2% neutral, 2% disagree and 3% strongly disagree.
QUESTION 8: DO YOU BELIEVE SOCIAL MEDIA IS AN EFFECTIVE TOOL IN CREATING AWARENESS AGAINST CYBERCRIME?
	 OPTIONS
	NO OF RESPONSES
	PERCENTAGE

	STRONGLY AGREE
	57
	57%

	AGREE
	38
	38%

	DISAGREE
	2
	2%

	STRONGLY DISAGREE
	3
	3%

	TOTAL
	100
	100%


  Source: Research Survey, 2025
In this, it shows that out of 100 responses 57% strongly agree, 38% agree,2% disagree and 3% strongly disagree.


QUESTION 9: DO YOU THINK CYBERCRIME AMONG STUDENTS IS INFLUENCED BY CONTENT SEEN ON SOCIAL MEDIA?
	OPTIONS
	NO OF RESPONSES
	PERCENTAGE

	STRONGLY AGREE
	59
	59%

	AGREE
	36
	36%

	DISAGREE
	2
	2%

	STRONGLY DISAGREE
	3
	3%

	TOTAL
	100
	100%


Source: Research Survey, 2025
In this, it shows that out of 100 responses 59% strongly agree, 36% agree, 2% disagree and 3% strongly disagree.
QUESTION 10: SOCIAL MEDIA IS AN EFFECTIVE PLATFORM FOR FIGHTING CYBERCRIME.
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	STRONGLY AGREE
	45
	45%

	AGREE
	15
	15%

	DISAGREE
	18
	18%

	STRONGLY DISAGREE
	22
	22%

	TOTAL
	100
	100%


Source: Research Survey, 2025
In this, it shows that out of 100 responses 45% strongly agree, 15% agree, 18% disagree and 22% strongly disagree.




QUESTION 11: SOCIAL MEDIA IS AN EFFECTIVE PLATFORM FOR FIGHTING CYBERCRIME.
	OPTIONS
	NO OF RESPONSES
	PERCENTAGE

	STRONGLY  AGREE
	39
	39%

	AGREE
	45
	45%

	DISAGREE
	11
	11%

	STRONGLY DISAGREE
	5
	5%

	TOTAL
	100
	100%


Source: Research Survey, 2025
This table  shows that  out of 100 respondents 39% strongly agree, 45% Agree, 11%
Disagree while 5% strongly disagree that it changes the behaviour of the entire masses.
QUESTION 12: SOCIAL MEDIA CAMPAIGNS HAVE INFLUENCED MY ATTITUDE TOWARDS CYBERCRIME.
	OPTIONS
	NO OF RESPONSES
	PERCENTAGE

	STRONGLY  AGREE
	36
	25%

	AGREE
	27
	27%

	DISAGREE
	27
	27%

	STRONGLY DISAGREE
	10
	10%

	TOTAL
	100
	100%


Source: Research Survey, 2025
This table shows that out   of 100 respondents 25% strongly agree, 27% agree, 11% Neutral, 27% also disagree, while 10% strongly disagree that it scare the entire masses from casual sex.



4.2 ANALYSIS OF RESEARCH
RESEARCH QUESTION 1 
How do the media perceive the effectiveness of social media campaigns in combating cybercrime?
	The media generally perceives social media campaigns as a powerful yet limited tool in combating cybercrime. These campaigns are often praised for their ability to quickly raise public awareness and educate a broad audience, especially the youth, about online threats and preventive measures. Social media platforms are seen as effective channels for real-time communication and engagement, allowing cybersecurity agencies and experts to disseminate alerts and guidance rapidly. However, media commentary also points out that while awareness has increased, actual behavioral change among users remains modest. There is also concern about the spread of misinformation and the lack of regulation on social platforms, which can dilute the impact of such campaigns. Overall, the media views social media efforts as a valuable component in the broader fight against cybercrime, but not a standalone solution.
RESEARCH QUESTION 2 
	To analyze the role of social media campaigns in raising awareness about cybercrime at Kwara State Polytechnic.
	The analysis of social media campaigns at Kwara State Polytechnic reveals that these campaigns play a significant role in raising awareness about cybercrime among students and staff. By leveraging popular social media platforms, the campaigns effectively reach a wide audience, delivering important information on the types of cyber threats and ways to protect oneself online. They contribute to increasing knowledge about cybersecurity risks and promote safer online behavior within the polytechnic community. However, the impact of these campaigns extends beyond simple awareness; they encourage active engagement and dialogue, helping to foster a culture of vigilance and responsibility in digital spaces. Despite these positive effects, challenges such as varying levels of digital literacy and occasional misinformation can limit the full effectiveness of the campaigns, suggesting the need for continuous improvement and integration with other educational initiatives.
RESEARCH QUESTION 3
	How effective are the current PR strategies in curbing the spread of fake news within the polytechnic community?
Media campaigns on social media have a noticeable influence on students' behaviors regarding online safety, primarily by increasing their awareness and understanding of potential cyber threats. These campaigns help students recognize risky online activities and encourage the adoption of safer digital practices. However, while awareness levels tend to improve, the translation of knowledge into consistent and long-term behavioral change varies among students. Factors such as peer influence, individual attitudes towards privacy, and the credibility of the information presented play crucial roles in determining how effectively these campaigns shape behavior. Overall, social media campaigns serve as an important catalyst for promoting online safety, but their influence is often complemented by other educational efforts and personal experiences.
4.3	DISCUSSION OF FINDINGS 
	The findings reveal that the media generally perceive social media campaigns as an essential and timely tool in addressing the growing challenge of cybercrime at Kwara State Polytechnic. The media recognize that these campaigns have increased the visibility of cybercrime issues among students and staff, highlighting common threats such as phishing, identity theft, and cyberbullying. Social media’s wide reach and immediacy are seen as key strengths, allowing relevant authorities and the institution’s management to disseminate warnings, preventive tips, and updates quickly to the polytechnic community.
	However, the media also express some reservations regarding the overall effectiveness of these campaigns. While they succeed in raising awareness, there is a perceived gap between awareness and actual behavioral change among students. The media note that many students may be informed about cyber risks but do not consistently apply recommended safety measures in their daily online activities. This could be due to a combination of factors, including limited digital literacy, complacency, or skepticism about the credibility of online messages.
	The media further observe challenges posed by the very nature of social media itself. The platforms, while beneficial for communication, are also breeding grounds for misinformation and fake news, which can undermine efforts to combat cybercrime. The rapid spread of false or misleading information can confuse or mislead the audience, complicating the mission of social media campaigns aimed at promoting cybersecurity.
Additionally, the media emphasize the importance of collaboration between the polytechnic, cybersecurity experts, government agencies, and social media platforms to enhance the credibility and impact of these campaigns. Such partnerships are seen as vital to creating more structured and sustained efforts, combining awareness campaigns with practical interventions like training workshops, policy enforcement, and monitoring systems.
	In summary, the media perceive social media campaigns at Kwara State Polytechnic as a positive and necessary step in the fight against cybercrime, but also highlight the need for these campaigns to be part of a comprehensive strategy that includes education, regulation, and community involvement to achieve meaningful and lasting behavioral change.



CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 SUMMARY
	Cybercrime has become a pressing issue globally and particularly within educational institutions like Kwara State Polytechnic, where students and staff increasingly rely on digital platforms. With the rise in online threats such as hacking, identity theft, phishing, cyberbullying, and fraud, raising awareness about cyber safety has become paramount. Social media campaigns have emerged as a popular strategy to combat cybercrime by disseminating timely information and educating users on protective measures.
	This study investigates how the media perceive the effectiveness of social media campaigns aimed at combating cybercrime in Kwara State Polytechnic. The research highlights that the media view these campaigns as valuable tools in increasing awareness and educating the polytechnic community. Through platforms such as Facebook, Twitter, and Instagram, campaign messages reach a large and diverse audience, creating opportunities for real-time interaction and engagement.
	The media appreciates the campaigns' role in making cybercrime a visible concern within the institution and in driving discussions about online safety. However, the findings also point to the limitations perceived by media professionals. While awareness may have improved, there is skepticism regarding the campaigns’ ability to bring about sustained behavioral change among students. Some media reports suggest that misinformation and the presence of fake news on social platforms can dilute the effectiveness of these campaigns. Additionally, the lack of a coordinated, continuous strategy reduces the campaigns' potential impact.
	The media also emphasize the need for a multifaceted approach where social media campaigns are complemented by institutional policies, digital literacy programs, and cooperation with cybersecurity experts. Overall, the media perceive social media campaigns as necessary but insufficient on their own to fully combat cybercrime at Kwara State Polytechnic.

5.2 CONCLUSION
The media’s perception of social media campaigns on cybercrime at Kwara State Polytechnic highlights a blend of optimism and caution. There is broad recognition that these campaigns serve a critical role in raising awareness and educating students and staff on cyber threats. The accessibility and speed of social media platforms make them effective channels for disseminating information, alerts, and safety tips.
However, the media also indicate that awareness does not always translate into consistent safe online behaviors. The challenges posed by misinformation and fake news, combined with varying levels of digital literacy among students, limit the campaigns’ overall impact. Moreover, the lack of integration between social media efforts and other institutional initiatives reduces the sustainability and depth of the outcomes.
In conclusion, while social media campaigns are valuable components in the fight against cybercrime, they should be regarded as part of a comprehensive strategy. This strategy must include educational programs, robust cyber policies, active monitoring, and stakeholder collaboration to effectively reduce cybercrime incidents and foster a culture of cyber safety at Kwara State Polytechnic.

5.3 RECOMMENDATIONS
Based on the findings and conclusions, the following recommendations are proposed to enhance the effectiveness of social media campaigns against cybercrime at Kwara State Polytechnic:
1. Strengthen Collaboration with Media and Cybersecurity Experts: The polytechnic should partner closely with media professionals, cybersecurity experts, and law enforcement agencies to design credible, fact-checked campaign content. This collaboration can help ensure accurate messaging and timely responses to emerging cyber threats.
2. Integrate Campaigns with Digital Literacy Programs: Awareness efforts on social media must be complemented with ongoing digital literacy and cyber safety training workshops for students and staff. This will bridge the gap between knowledge and practical application of safe online behaviors.
3. Develop a Coordinated Communication Strategy: The institution should establish a dedicated communication team responsible for managing social media campaigns, monitoring cybercrime trends, and responding quickly to misinformation. A strategic calendar of campaigns will ensure sustained engagement rather than sporadic activities.
4. Utilize Influencers and Peer Educators: Engaging student influencers and peer educators on social media can amplify the reach and impact of campaigns. Peer-led initiatives are often more relatable and can drive behavioral change more effectively.
5. Implement Monitoring and Feedback Mechanisms: Regular assessments of the campaigns’ reach and impact should be conducted through surveys and focus groups. Feedback from the polytechnic community can inform improvements and adapt messages to audience needs.
6. Encourage Policy Enforcement and Support: Social media campaigns should be part of a broader institutional policy that enforces cyber security protocols and sanctions cybercrime offenses. Clear policies will support the campaign messages with institutional authority
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