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[bookmark: _Toc200689130]ABSTRACT
This study examines the role of radio in promoting awareness on immunization vaccines among residents of Kwara State, using Sobi FM as a case study. In a society where vaccine hesitancy and low immunization coverage persist, especially in developing regions, the role of mass media particularly radio becomes crucial in shaping public perception and health behaviors. The study was anchored on three theoretical frameworks: Social Cognitive Theory, which emphasizes learning through observation and media modeling; Agenda Setting Theory, which suggests that media influence what audiences think about; and Uses and Gratification Theory, which focuses on the active role of audiences in selecting media to satisfy specific needs, such as health information. A quantitative research method was adopted, employing survey design. A structured questionnaire was administered to 100 purposively selected respondents from Ilorin and surrounding areas to assess the reach, influence, and perceived effectiveness of Sobi FM’s programming on immunization awareness. The findings revealed that a significant proportion of respondents had been exposed to immunization-related programs and jingles on Sobi FM, which in turn improved their knowledge, changed their attitudes positively, and encouraged them to participate in immunization exercises. Respondents particularly cited morning health programs and public service announcements as effective tools in addressing myths and misinformation about vaccines. The study concludes that Sobi FM plays a vital role in promoting vaccine awareness, acting as a bridge between health authorities and the public. The station’s programs help to demystify misconceptions, encourage behavioral change, and ultimately contribute to public health development in Kwara State. Based on the findings, it is recommended that radio stations like Sobi FM should continue to collaborate with health agencies to design targeted, engaging, and culturally appropriate content that can further boost immunization coverage in the state.
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[bookmark: _Toc200689134]1.1	Background to the Study 	
Radio remains one of the most influential mass communication tools, especially in developing regions where literacy rates may be low, and access to modern digital platforms is limited. In Kwara State, Nigeria, radio stations like Sobi FM play a crucial role in disseminating critical public health information, including the importance of immunization vaccines. Immunization is widely recognized as a vital public health intervention for preventing infectious diseases, with the World Health Organization (WHO) emphasizing its role in reducing mortality and morbidity rates among children (WHO, 2020). However, despite the availability of vaccines, challenges such as vaccine hesitancy, misinformation, and inadequate health education persist, particularly in rural and semi-urban areas.
Radio's accessibility and affordability make it a crucial medium for creating awareness and influencing public behavior regarding immunization. Sobi FM, a leading station in Kwara State, has established itself as a critical source of information for many residents, using vernacular languages and engaging formats to reach diverse audiences. Studies have shown that localized radio programs can significantly increase public knowledge and improve attitudes toward health interventions (Olajide & Adeyemi, 2018). Through talk shows, interviews with health professionals, and interactive call-in segments, Sobi FM has the potential to bridge the information gap on immunization, thereby fostering increased uptake of vaccines.
However, the effectiveness of radio awareness campaigns on immunization is contingent upon several factors, including the frequency of broadcasts, the credibility of the information provided, and the engagement of listeners. According to Adebayo et al. (2019), consistent and culturally sensitive messaging can enhance community trust and counteract misinformation. In Kwara State, where traditional beliefs and skepticism toward vaccines may still influence health decisions, Sobi FM's role as a trusted information source is pivotal. Its programming strategy, which integrates expert opinions and testimonials from vaccinated individuals, has shown promise in reducing vaccine resistance.
Moreover, Sobi FM’s collaboration with health authorities and non-governmental organizations (NGOs) enhances the station’s ability to deliver timely and accurate information. Previous research indicates that media partnerships with public health entities are essential for effective health communication (Nwakwo & Igwe, 2017). These partnerships ensure that the content disseminated is not only accurate but also aligns with national health policies and global best practices. By leveraging these collaborations, Sobi FM can serve as a catalyst for behavioral change, encouraging more residents to participate in immunization programs.
The role of radio in promoting immunization awareness in Kwara State, exemplified by Sobi FM, underscores the importance of localized media in public health advocacy. Understanding the impact of Sobi FM’s efforts can provide valuable insights into the effectiveness of radio as a tool for improving immunization coverage in similar socio-cultural contexts. The study seeks to explore how radio awareness campaigns influence residents' attitudes and behaviors toward immunization, contributing to broader efforts to achieve immunization targets and enhance public health outcomes.
The role of radio in promoting public awareness has been significant in many health-related issues, including immunization. Radio, as an accessible and affordable medium of communication, has proven effective in reaching a large audience, particularly in rural and semi-urban areas where other forms of media may have limited reach. In Kwara State, radio stations like Sobi FM have played a crucial role in disseminating information about immunization vaccines, helping to educate the public on the importance of vaccines, and dispelling myths surrounding them. The use of local languages, relatable content, and community-focused programming has helped ensure that critical health messages reach a wide demographic, fostering better health practices and higher immunization rates.
Sobi FM, as a prominent local radio station in Ilorin, Kwara State, has contributed significantly to public health campaigns, particularly in the area of immunization awareness. The station has provided a platform for health experts, government representatives, and community leaders to communicate the benefits of immunization, address concerns, and motivate residents to take part in vaccination programs. This study aims to explore the role Sobi FM has played in shaping public perceptions and actions regarding immunization, examining how its programs have influenced the knowledge, attitudes, and practices of residents in Kwara State. By focusing on this radio station, the study will assess the effectiveness of radio in promoting public health initiatives at the grassroots level.
[bookmark: _Toc200689135]1.2	Statement of the Problem
Despite global progress in immunization, vaccine-preventable diseases remain a public health challenge in many developing regions, including Kwara State, Nigeria. According to the World Health Organization (WHO, 2020), gaps in immunization coverage often result from misinformation, lack of awareness, and cultural skepticism. In Kwara State, where rural and semi-urban communities have limited access to health services and digital platforms, radio remains a critical medium for disseminating public health information. However, the effectiveness of radio awareness campaigns, particularly by stations like Sobi FM, in driving behavioral change toward immunization uptake remains unclear.
Sobi FM serves as a vital source of information for many residents, utilizing local languages and interactive programming to engage listeners. Yet, issues such as vaccine hesitancy persist, influenced by myths, religious beliefs, and historical mistrust of health interventions (Adebayo et al., 2019). For instance, many parents may remain unaware of the critical timing and benefits of childhood immunization, contributing to outbreaks of preventable diseases like measles and polio. The disconnect between awareness campaigns and actual immunization behaviors suggests a potential gap in communication effectiveness or audience engagement. While existing research highlights the role of media in public health education, there is limited empirical evidence on how localized radio programs specifically impact immunization attitudes and behaviors in Kwara State (Olajide & Adeyemi, 2018). 
This study aims to address this gap by examining the extent to which Sobi FM’s radio campaigns influence residents' awareness and uptake of vaccines. Understanding this relationship is crucial for enhancing the effectiveness of public health communication strategies and ensuring higher immunization coverage in the state.
[bookmark: _Toc200689136]1.3	Objectives of the Study
i. To assess the level of awareness created by Sobi FM regarding immunization vaccines among residents of Kwara State.
ii. To evaluate the impact of Sobi FM’s radio campaigns on the immunization uptake behavior of listeners.
iii. To identify the challenges faced by Sobi FM in promoting immunization awareness in rural and urban communities.
iv. To examine the effectiveness of Sobi FM’s collaboration with health authorities and stakeholders in improving immunization coverage.
[bookmark: _Toc200689137]1.4	Research Questions
i. To what extent has the level of awareness created by Sobi FM regarding immunization vaccines assessed among residents of Kwara State? 
ii. How have Sobi FM's evaluate the impact of campaigns on the immunization uptake behavior of listeners?
iii. What are those challenges facing sobi or constraint that under sobi Fm in promoting immunization awareness in rural and urban communities?
iv. What is the effectiveness of Sobi FM’s collaboration with health authorities and stakeholders in improving immunization coverage? 
[bookmark: _Toc200689138]1.5	Significance of the Study
This study is significant as it highlights the critical role of radio in public health communication, specifically in promoting awareness about immunization vaccines in Kwara State. By examining the impact of Sobi FM, the study will contribute to understanding how radio can effectively disseminate vital health information, especially in areas with limited access to other forms of media. The findings will provide valuable insights into how local radio stations can be leveraged as tools for improving public health outcomes, fostering better knowledge and attitudes towards immunization, and ultimately increasing vaccination rates.
Additionally, the study will offer important recommendations for policymakers, health practitioners, and media stakeholders on how to enhance the effectiveness of media campaigns in promoting health initiatives. It will also provide a framework for other regions to adopt similar strategies in addressing public health challenges through radio. The research will help improve communication strategies, especially in rural communities, where traditional media outlets like radio remain a primary source of information, ensuring that residents are better informed and more likely to participate in immunization programs.
The significance of this study lies in its potential to contribute to the broader field of public health communication, particularly in the context of immunization campaigns. Radio remains one of the most accessible and influential mediums for information dissemination, especially in rural and semi-urban communities where other forms of media, such as television and the internet, may not have as widespread reach. By focusing on Sobi FM, a prominent local radio station in Kwara State, this study will provide empirical evidence on the effectiveness of radio in promoting awareness about immunization vaccines. This is particularly important in a country like Nigeria, where vaccination programs face challenges such as misinformation, cultural beliefs, and logistical difficulties in reaching rural populations. The findings will contribute to the growing body of research on media as a tool for health promotion, offering insights into how local radio stations can effectively combat vaccine hesitancy and misinformation.
Moreover, the study will offer practical implications for health communication strategies. Understanding how Sobi FM’s programs have influenced public knowledge and attitudes towards immunization will help health agencies and organizations tailor their outreach efforts more effectively. By identifying the most successful approaches used by Sobi FM, such as community engagement, expert interviews, and culturally relevant content, the study can inform future campaigns aimed at increasing vaccine uptake. For health policymakers and media practitioners, the results will be invaluable in refining communication strategies, ensuring that immunization campaigns are better received by the public, especially in hard-to-reach areas.
The research will also serve as a guide for other local radio stations across Nigeria and in similar regions, providing them with a model for using radio as a platform for health advocacy. The findings will encourage greater collaboration between media outlets and health organizations, highlighting the importance of sustained public awareness campaigns and the role of media in shaping health behaviors. Ultimately, the study aims to enhance the understanding of radio’s potential in promoting public health, offering evidence-based strategies for improving health outcomes in communities throughout the country.
[bookmark: _Toc200689139]1.6	Scope of the Study
The scope of this study focuses on the role of radio, specifically Sobi FM, in promoting awareness about immunization vaccines among residents of Kwara State, Nigeria. The study will examine the reach and impact of Sobi FM’s health-related programming, particularly those related to immunization, in both urban and rural areas of Ilorin and its surrounding communities. The research will also assess the effectiveness of these radio programs in influencing the knowledge, attitudes, and behaviors of the target audience regarding immunization.
The study will be limited to analyzing programs aired by Sobi FM between 2020 and 2024, exploring both direct and indirect contributions to public awareness on immunization. The focus will be on how these programs have contributed to dispelling myths, providing accurate information, and encouraging vaccine uptake among residents. Data will be collected through surveys, interviews with radio station personnel, and feedback from listeners. This will provide insights into the station's role in public health communication, with a particular focus on the challenges and successes faced in promoting immunization campaigns.
[bookmark: _Toc200689140]1.7	Operational Definition of Terms
i. Radio: In the context of this study, radio refers to Sobi FM, a local radio station based in Ilorin, Kwara State, Nigeria. It is a medium used for broadcasting information and educational content to the general public, particularly through audio transmission.
ii. Immunization Vaccines: Immunization vaccines are medical substances used to protect individuals from specific diseases by stimulating the body’s immune system to recognize and fight pathogens. This study focuses on vaccines related to common preventable diseases, such as polio, measles, tuberculosis, and hepatitis, with a particular emphasis on the promotion of routine childhood immunization programs in Kwara State.
iii. Promoting Awareness: Promoting awareness in this study refers to the process of informing and educating the public about the benefits of immunization vaccines. This includes spreading knowledge on the importance of vaccination, addressing myths and misconceptions, encouraging vaccine uptake, and disseminating accurate information via Sobi FM’s programming.
iv. Residents of Kwara State: Residents of Kwara State refer to individuals living within the state, including urban and rural areas, with a focus on those who are exposed to Sobi FM’s broadcasts. This term includes individuals of all ages, genders, and socioeconomic backgrounds, as the study explores the general impact of immunization awareness across the community.
v. Sobi FM: Sobi FM is a local radio station based in Ilorin, Kwara State, Nigeria. This radio station broadcasts content related to a wide range of topics, including health, news, education, and entertainment. In this study, Sobi FM is the primary source through which awareness campaigns on immunization vaccines are communicated to residents of Kwara State.
vi. Awareness Campaigns: Awareness campaigns refer to organized efforts through radio broadcasts aimed at educating the public on specific health topics—in this case, immunization vaccines. These campaigns include discussions, expert interviews, listener call-ins, and public service announcements aired on Sobi FM to inform listeners about the significance of immunization.
vii. Knowledge, Attitudes, and Practices (KAP): In this study, knowledge refers to the understanding of immunization and vaccines, attitudes describe how individuals feel or think about immunization, and practices refer to the actions or behaviors individuals take regarding immunization, such as whether they or their children participate in vaccination programs. These three factors will be assessed to gauge the impact of Sobi FM’s awareness efforts.
viii. Influence: Influence in this study refers to the degree to which Sobi FM’s health-related radio programs affect the knowledge, attitudes, and behaviors of the residents of Kwara State regarding immunization vaccines. This influence will be measured by assessing changes in public awareness and vaccine uptake after exposure to the radio station's campaigns.
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[bookmark: _Toc200689144]2.1.1	Promoting Awareness through Radio
Radio remains a powerful tool for promoting awareness, especially in developing regions where it serves as a primary source of information. According to Okunna and Omenugha (2012), radio’s accessibility and ability to reach diverse audiences make it a critical medium for disseminating information. It penetrates rural areas and urban centers alike, ensuring that essential messages, such as public health campaigns or educational content, reach marginalized populations who may lack access to other forms of media.
One key advantage of radio is its affordability, both for listeners and broadcasters. As noted by McQuail (2010), the relatively low cost of radio sets and the free-to-air nature of most stations ensure widespread accessibility. This makes it particularly effective for public awareness campaigns in areas where literacy levels may be low. For instance, in health communication, radio has played a pivotal role in spreading messages about immunization, family planning, and disease prevention, often using local languages to ensure comprehension (Wakefield et al., 2010).
Moreover, radio’s interactive nature enhances its effectiveness in promoting awareness. Through phone-ins, interviews, and live discussions, listeners can engage directly with experts and policymakers, allowing for a two-way flow of information. This dynamic interaction fosters a sense of community and trust between broadcasters and the audience, as highlighted by Zureick (2011), who emphasized that such engagement increases the likelihood of message retention and behavior change.
Furthermore, radio's immediacy enables it to provide real-time updates on critical issues such as health crises, weather alerts, or election results. During the Ebola outbreak in West Africa, for example, radio stations played a crucial role in educating the public on preventive measures and dispelling misinformation (Olapade, 2014). Such timely interventions underscore the medium’s capacity to influence public behavior and promote social well-being.
Radio’s widespread reach, cost-effectiveness, interactivity, and immediacy make it an indispensable tool for promoting awareness. It bridges information gaps, fosters dialogue, and empowers communities, thus playing a vital role in the dissemination of critical information. As noted by Okunna and Omenugha (2012), the strategic use of radio in awareness campaigns can significantly contribute to societal development and public health improvement.
Radio has long been recognized as a vital tool for promoting awareness, particularly in regions where access to other forms of media is limited. Its unique ability to reach large and diverse audiences, including those in rural and underserved areas, makes it an invaluable platform for disseminating critical information. Okunna and Omenugha (2012) argue that radio’s accessibility is one of its most significant advantages, as it can transcend barriers such as literacy, electricity, and internet connectivity. This makes radio an ideal medium for public awareness campaigns, especially in developing countries, where traditional barriers to communication persist.
A major strength of radio is its affordability and simplicity, both for broadcasters and listeners. McQuail (2010) highlights that unlike television or digital media, radio requires minimal infrastructure and is relatively inexpensive to produce and consume. This affordability extends to the audience, as radio receivers are inexpensive and often powered by batteries, making them accessible even in areas without a reliable electricity supply. This low-cost accessibility ensures that public awareness messages reach the widest possible audience, including those in remote areas who might otherwise be excluded from critical information flows.
Furthermore, the ability of radio to communicate in local languages and dialects enhances its effectiveness in promoting awareness. By broadcasting in languages that resonate with the local population, radio ensures that messages are culturally relevant and easily understood. According to Wakefield et al. (2010), health communication campaigns that use local languages on the radio have been particularly successful in increasing awareness about issues such as immunization, HIV prevention, and maternal health. This localization of content not only ensures comprehension but also builds trust between broadcasters and their audiences, making the messages more impactful.
Another critical factor contributing to radio’s effectiveness is its interactive nature. Radio allows for real-time interaction between listeners and experts through phone-in programs, live discussions, and question-and-answer segments. This interactive platform provides listeners with the opportunity to clarify doubts, seek advice, and share experiences, thereby fostering a sense of community and engagement. Zureick (2011) emphasizes that such interaction not only increases message retention but also empowers listeners by giving them a voice in the dialogue. This two-way communication is particularly important in awareness campaigns, as it allows for feedback and adjustment of messages to better meet the audience's needs.
Radio's immediacy also plays a crucial role in promoting awareness during emergencies and crises. Unlike print media or even television, radio can broadcast updates in real-time, making it an essential tool for disseminating urgent information. For example, during the Ebola outbreak in West Africa, radio stations were instrumental in educating the public about the disease, how it spreads, and the necessary preventive measures. Olapade (2014) notes that radio broadcasts were crucial in dispelling myths and misinformation, which helped to curb the spread of the disease and save lives. This real-time dissemination of information underscores radio’s role as a lifeline during critical situations.
Moreover, radio is an effective medium for addressing social and cultural issues. Programs focused on topics such as gender equality, environmental conservation, and civic education have used radio to challenge societal norms and promote positive behavioral change. Community radio stations, in particular, have been successful in fostering local participation and addressing community-specific concerns. By providing a platform for dialogue and discussion, radio can contribute to social cohesion and the empowerment of marginalized groups.
Radio remains a powerful medium for promoting awareness due to its wide reach, affordability, interactivity, and immediacy. It bridges gaps in communication, especially in areas where other forms of media are inaccessible or unaffordable. As Okunna and Omenugha (2012) suggest, strategic use of radio in awareness campaigns can lead to significant improvements in public health, education, and social welfare. The continued investment in and utilization of radio as a tool for awareness is essential for fostering informed, engaged, and empowered communities.
[bookmark: _Toc200689145]2.1.2	Promoting Awareness of Immunization Vaccines through Radio
Radio plays a vital role in promoting awareness of immunization vaccines, especially among residents in communities with limited access to healthcare information. Its wide reach, affordability, and capacity to convey messages in local languages make it an effective tool for addressing misconceptions and increasing vaccine uptake. According to Okunna and Omenugha (2012), radio's ability to penetrate rural areas ensures that even the most remote communities receive critical health information, which is essential in immunization campaigns.
One of the most significant advantages of using radio for vaccine awareness is its capacity to dispel myths and misinformation. Wakefield et al. (2010) highlight that misinformation about vaccines can hinder immunization efforts, particularly in areas where traditional beliefs and skepticism about modern medicine are prevalent. By broadcasting accurate information through trusted local voices, radio stations can counteract false narratives, explain the benefits of vaccines, and encourage residents to participate in immunization programs.
Furthermore, radio’s interactive nature enhances its effectiveness in promoting vaccine awareness. Live call-in programs, expert interviews, and question-and-answer sessions provide listeners with an opportunity to seek clarification on their concerns about immunization. Zureick (2011) notes that such engagement builds trust between the audience and healthcare providers, thereby increasing the likelihood of vaccine acceptance. This two-way communication allows health officials to address specific concerns raised by residents, fostering a sense of inclusion and community involvement in public health efforts.
In addition to correcting misinformation, radio is instrumental in providing real-time updates on immunization campaigns. During national immunization days or emergency vaccine rollouts, radio can quickly disseminate information about vaccination locations, schedules, and eligibility criteria. Olapade (2014) underscores the importance of timely communication, noting that during health crises, such as the Ebola outbreak, radio was crucial in mobilizing communities to take preventive action. Similarly, in immunization campaigns, timely reminders broadcasted through radio ensure higher turnout and participation.
Moreover, radio can effectively tailor immunization messages to specific demographic groups, such as mothers, caregivers, and young parents. By addressing their unique concerns and emphasizing the safety and necessity of vaccines, radio programs can directly influence the decision-making process within households. Research by McQuail (2010) shows that messages that are culturally relevant and delivered in the local dialect resonate more deeply with the audience, increasing the effectiveness of the campaign.
Radio is an indispensable tool in promoting awareness of immunization vaccines among residents, particularly in rural and underserved areas. Its wide reach, affordability, interactivity, and capacity for real-time communication make it an ideal platform for public health messaging. As Okunna and Omenugha (2012) suggest, leveraging radio’s unique strengths in immunization campaigns can significantly enhance vaccine uptake, contributing to improved public health outcomes and the prevention of disease outbreaks.
In many cases, misinformation and fear are significant obstacles to vaccine uptake. Radio serves as a reliable medium to dispel myths and provide accurate information. For example, during the global rollout of COVID-19 vaccines, many communities were hesitant due to widespread misinformation. Radio campaigns played a crucial role in addressing these concerns by providing verified facts, featuring interviews with health experts, and sharing testimonials from vaccinated individuals. Zureick (2011) points out that such strategies are essential in building public confidence in vaccines and encouraging hesitant individuals to get immunized.
Moreover, radio’s interactive format enhances its impact in promoting vaccine awareness. Programs often feature live call-ins, where listeners can pose questions to medical professionals, share their concerns, and receive immediate answers. This two-way communication builds trust and provides a platform for community engagement. McQuail (2010) highlights that such interaction not only empowers listeners but also helps health officials understand the specific concerns and misconceptions prevalent in the community, allowing them to tailor their messaging effectively.
Radio’s immediacy is another critical factor in its success. It can broadcast real-time updates on immunization campaigns, such as the dates and locations of vaccination drives, ensuring that residents are well-informed and able to participate. Olapade (2014) notes that during health emergencies, radio’s ability to provide timely information is invaluable. For example, during polio eradication campaigns in Nigeria, radio was used to mobilize communities, announce vaccination sites, and dispel rumors, significantly contributing to the success of the initiative.
[bookmark: _Toc200689146]2.1.3	Role of Radio in Promoting Awareness on Immunization Vaccines
Radio plays a crucial role in promoting awareness of immunization vaccines, especially in regions with limited access to healthcare information. Its ability to reach large and diverse audiences, even in remote areas, makes it a powerful medium for disseminating vital health information. According to Okunna and Omenugha (2012), radio's extensive reach ensures that critical messages about immunization can penetrate rural communities and underserved populations, where other forms of media may be unavailable.
One of the primary roles of radio is to dispel misinformation and myths about vaccines. In many communities, misconceptions and fear surrounding immunization can deter people from seeking vaccines. Radio serves as a reliable platform for correcting false information by featuring expert interviews, health education segments, and testimonials from trusted community members. Wakefield et al. (2010) emphasize that such efforts are essential in building trust and increasing public confidence in vaccination programs. By addressing concerns directly, radio helps reduce vaccine hesitancy and promotes informed decision-making.
Radio also plays an important role in localizing health messages. Unlike national campaigns that use standardized messages, radio broadcasts can tailor content to specific cultural contexts by using local languages, dialects, and culturally relevant examples. This ensures that messages resonate with the audience, making them more effective. McQuail (2010) notes that radio’s ability to communicate in familiar and relatable terms enhances comprehension and encourages positive health behaviors, such as timely immunization.
Another critical function of radio is its ability to engage the audience through interactive programs. Call-in shows, live discussions, and question-and-answer sessions allow listeners to seek clarification, express concerns, and engage with health experts. Zureick (2011) highlights that such two-way communication fosters community involvement and increases the credibility of the information provided. By creating an open dialogue, radio helps address individual concerns and reinforces the importance of immunization in real-time.
In addition to addressing misinformation and fostering engagement, radio serves as an effective tool for mobilizing communities during vaccination campaigns. It provides timely updates on vaccination schedules, locations, and eligibility, ensuring that residents are well-informed and motivated to participate. Olapade (2014) notes that during public health emergencies, such as the Ebola outbreak, radio broadcasts played a vital role in disseminating real-time information that saved lives. Similarly, during immunization drives, radio announcements ensure high turnout and widespread participation.
Radio is also instrumental in reinforcing the importance of completing immunization schedules. Many vaccines require multiple doses for full effectiveness, and radio campaigns can serve as consistent reminders for parents and caregivers to complete the full course. Wakefield et al. (2010) argue that repeated exposure to these messages significantly increases adherence to vaccination schedules, thereby improving community health outcomes.
Moreover, radio contributes to overcoming social and cultural barriers to immunization. In communities where traditional beliefs or religious practices may discourage vaccination, radio programs featuring respected local leaders, religious figures, or health professionals can be influential. These trusted voices can help bridge the gap between modern medical practices and cultural beliefs, encouraging acceptance of vaccines. Okunna and Omenugha (2012) emphasize that involving community influencers in radio campaigns can significantly enhance the effectiveness of immunization messages.
Radio plays a multifaceted role in promoting awareness of immunization vaccines. It dispels misinformation, tailors messages to local contexts, fosters interactive engagement, mobilizes communities, reinforces adherence to vaccination schedules, and addresses cultural barriers. As a cost-effective and widely accessible medium, radio is indispensable in public health campaigns aimed at increasing vaccine uptake. Leveraging radio's strengths in immunization efforts can lead to improved health outcomes, reduced disease outbreaks, and stronger community trust in healthcare initiatives.
Radio’s immediacy and real-time communication capabilities make it an essential tool during immunization campaigns and public health emergencies. It can quickly disseminate information about vaccination schedules, locations, and eligibility criteria, ensuring that residents are well-informed and able to participate. Olapade (2014) underscores the importance of timely communication in public health, noting that during the Ebola outbreak in West Africa, radio was instrumental in mobilizing communities and providing life-saving information. Similarly, during national immunization days or emergency vaccine rollouts, radio broadcasts ensure high community turnout by providing timely reminders and updates.
In addition to raising awareness, radio plays a critical role in reinforcing the importance of completing immunization schedules. Many vaccines require multiple doses for full effectiveness, and radio campaigns can serve as consistent reminders for parents and caregivers to adhere to the vaccination timeline. Wakefield et al. (2010) argue that repeated exposure to these reminders increases the likelihood that individuals will complete the full course of immunizations, thereby improving public health outcomes. Radio’s repetitive nature ensures that messages about the importance of booster shots and follow-up vaccinations are reinforced, which is crucial for achieving full immunization coverage.
[bookmark: _Toc200689147]2.1.4	Role of Radio in Behavioral Change on Promoting Awareness of Immunization Vaccines among Students
Radio plays a crucial role in promoting behavioral change and raising awareness about immunization vaccines, particularly among students. As a widely accessible medium, radio’s ability to reach large audiences, including students from diverse backgrounds, makes it an effective tool in influencing health behaviors and encouraging vaccination. Given the pivotal role that students play in influencing public health trends, targeting this demographic through radio can have a significant impact on promoting vaccination awareness and encouraging positive health practices.
Dissemination of Accurate Health Information
One of the primary roles of radio in promoting behavioral change is the dissemination of accurate and reliable information about immunization vaccines. Students, especially those in higher education, may be exposed to a variety of information, including myths and misconceptions about vaccines. Radio serves as an authoritative source to counter these misconceptions by providing clear, scientifically backed information about the safety, efficacy, and importance of vaccines. By featuring interviews with healthcare professionals, experts, and immunization advocates, radio can debunk myths and offer evidence-based messages that encourage students to consider immunization as a vital aspect of personal and public health. According to Wakefield et al. (2010), addressing misinformation is key to reducing vaccine hesitancy, and radio can play a pivotal role in correcting false beliefs and reinforcing positive health behaviors.
Engaging and Interactive Content
Radio’s interactive formats, such as live call-ins, Q&A sessions, and discussions, are particularly effective in fostering engagement and dialogue. Students, who may have specific concerns or questions about vaccines, benefit from these interactive programs. Radio allows them to directly interact with health professionals, ask questions, and receive immediate answers, which is essential in changing perceptions and clarifying doubts about immunization. Zureick (2011) highlights that interactive radio programs not only provide information but also make the audience feel involved and valued, leading to greater trust and credibility. This interactive approach helps to create a platform for students to voice their concerns and gain personalized, evidence-based advice, thus encouraging them to make informed decisions about immunization.
Targeting the Youth Demographic
Students are a key demographic in the context of vaccination, as they often serve as influencers within their communities. Through targeted radio campaigns, public health officials can reach students directly and communicate the importance of vaccination in ways that resonate with their specific needs and interests. McQuail (2010) notes that radio programs tailored to the youth demographic are particularly effective because they incorporate language, music, and topics that are familiar and appealing to this group. For instance, youth-oriented radio campaigns might include discussions on how vaccination can contribute to a healthier campus environment or prevent disease outbreaks in educational settings. By making the message relatable and engaging, radio can drive behavioral change among students and encourage them to adopt vaccination as a routine health practice.
Leveraging Peer Influence
Another powerful tool in radio campaigns is the use of peer influence. Radio can feature testimonials from students or youth leaders who have had positive experiences with immunization, thereby encouraging others to follow suit. The effectiveness of peer influence in shaping health behaviors is well-documented, as students are often more likely to trust and emulate the actions of their peers rather than authority figures alone. According to Olapade (2014), incorporating peer voices into radio campaigns helps to create a sense of solidarity and shared responsibility for public health. When students hear from their peers about the benefits of vaccination, they are more likely to view immunization as a social norm and take action themselves.
Creating a Sense of Social Responsibility
Radio can also be used to foster a sense of social responsibility among students. By emphasizing the collective benefits of immunization, such as herd immunity and the protection of vulnerable populations, radio can inspire students to view vaccination not only as a personal health decision but as a community duty. McQuail (2010) points out that radio campaigns focused on communal values and social good are particularly effective in encouraging behavior change. Students, who are often active participants in campus communities, may be motivated to get vaccinated when they understand that their actions contribute to the health and safety of those around them. This collective approach to vaccination is essential in encouraging widespread uptake of immunization among students.
Reinforcing Health Messages and Behavioral Change
Repetition of key health messages is a powerful strategy in influencing behavior, and radio’s constant accessibility makes it an ideal medium for this purpose. By airing regular, short messages about the importance of immunization, radio can reinforce the idea that vaccination is an essential and ongoing practice. Wakefield et al. (2010) suggest that consistent exposure to health messages increases the likelihood of behavior change, and this principle applies to immunization as well. Students are more likely to engage in vaccination if they hear repeated messages that emphasize its importance and benefits. Radio’s ability to broadcast these messages frequently and in different formats such as ads, talk shows, and jingles—ensures that immunization remains top-of-mind for students and increases the likelihood that they will adopt the behavior.
Promoting Vaccine Accessibility and Convenience
Radio can also provide practical information about where and how to access vaccines, making it easier for students to take the necessary steps toward immunization. Often, logistical barriers such as lack of knowledge about vaccination locations or schedules deter students from getting vaccinated. Radio can announce vaccination drives, local clinics, and student-friendly vaccination schedules, thus making the process more accessible. Olapade (2014) emphasizes that accessibility plays a crucial role in health behavior change, and radio’s ability to inform students about convenient options for vaccination can directly increase uptake.
Radio plays an essential role in promoting behavioral change regarding immunization vaccines among students. By providing accurate information, fostering engagement, leveraging peer influence, and reinforcing health messages, radio can drive positive health behaviors and increase vaccination rates among the student population. As a powerful tool for public health communication, radio not only informs but also engages students in a meaningful way, encouraging them to make informed decisions about immunization. Through these efforts, radio helps create a healthier student population, contributing to broader public health goals and enhancing community well-being.
[bookmark: _Toc200689148]2.1.5	Role of Promoting Awareness on Immunization Vaccines Among Residents of Kwara State
Promoting awareness of immunization vaccines among residents of Kwara State is a critical public health objective, as it helps to reduce the prevalence of vaccine-preventable diseases and improve overall community health. The role of raising awareness about immunization vaccines among Kwara State residents is multifaceted, encompassing various communication channels, community engagement, and education. By leveraging different strategies and platforms, including radio, health workers, local leaders, and social media, public health campaigns can be effective in reaching a broad audience and ensuring that residents are informed, motivated, and encouraged to participate in immunization programs.
Addressing Misinformation and Building Trust
A major challenge in the promotion of immunization vaccines in Kwara State is the spread of misinformation and myths. This often leads to vaccine hesitancy, with some residents harboring fears about the safety or efficacy of vaccines. The role of promoting awareness, therefore, involves dispelling these myths and providing accurate, science-based information about immunization. Radio, as an accessible and trusted medium, plays a key role in this effort. Through public health programs, health experts can clarify misconceptions, explain the benefits of vaccines, and highlight their safety and effectiveness. According to Okunna and Omenugha (2012), radio is particularly effective in rural areas of Kwara State, where residents may have limited access to other forms of information.
Radio stations, such as Sobi FM, serve as a critical tool for public health communication by airing programs that educate listeners on the importance of vaccination. These programs often feature interviews with healthcare professionals who can directly address questions and concerns from the public. The availability of such programs helps to build trust in immunization programs and ensures that the public receives accurate information, fostering a sense of security and confidence in the vaccines.
Engagement with Local Communities and Leaders
In Kwara State, local communities are diverse, and different regions may have specific cultural norms and practices that influence perceptions of vaccines. Engaging local leaders and influencers is essential to promoting vaccine awareness. Traditional rulers, religious leaders, and community elders can play a pivotal role in influencing public opinion and encouraging their followers to embrace vaccination.
By working with respected figures in the community, public health campaigns can overcome cultural and social barriers that may hinder vaccine uptake. When these leaders publicly endorse immunization, it helps to reinforce the message and normalize the practice of vaccination. Okunna and Omenugha (2012) emphasize that community-based approaches that involve local influencers significantly enhance the success of health campaigns, particularly in rural areas of Kwara State where traditional beliefs may be more influential.
Leveraging Local Media for Awareness Campaigns
In addition to radio, local newspapers and social media platforms are also important tools in promoting awareness of immunization vaccines. Local newspapers can print articles, success stories, and interviews with healthcare professionals that emphasize the importance of immunization. Social media platforms, such as Facebook and WhatsApp, provide an opportunity for residents to share information, engage in discussions, and receive updates about vaccination schedules and locations.
During large-scale vaccination campaigns, such as National Immunization Days or the rollout of new vaccines, local media outlets can publicize vaccination schedules, vaccination points, and eligibility criteria. This ensures that residents are aware of when and where vaccines are available, making it easier for them to take action. Moreover, the use of social media helps reach younger populations, who may be more digitally connected, and can further enhance the spread of vaccination messages.
Targeting High-Risk Populations
In Kwara State, as in other parts of Nigeria, certain populations may be more vulnerable to vaccine-preventable diseases due to factors such as poverty, lack of access to healthcare facilities, or lack of awareness. The promotion of immunization vaccines must prioritize these high-risk groups, including children under five, pregnant women, and elderly people, who are more susceptible to diseases like measles, polio, and tetanus. Community-based vaccination programs and mobile vaccination clinics are effective ways to reach these populations in Kwara State. Public health workers can use these platforms to inform high-risk groups about the importance of getting vaccinated and how it can protect not only their own health but also the health of their families and communities. These programs also allow for closer monitoring and follow-up to ensure that individuals receive their complete vaccine regimen.
Reinforcing the Importance of Full Immunization Coverage
It is essential to promote not just initial vaccination but also complete immunization schedules. Many residents may not fully understand the importance of completing the full course of vaccinations, such as the need for booster shots. Radio programs, public health announcements, and community mobilization efforts can emphasize the significance of following through with the entire vaccination schedule to ensure that individuals are fully protected. Public health campaigns in Kwara State should focus on educating residents about the dangers of incomplete vaccination and the potential for outbreaks if vaccination rates are not consistently high. By reinforcing these messages, public health officials can reduce gaps in vaccination coverage and ensure that immunity is sustained across the population.
Encouraging Positive Behavior Change
Promoting awareness is not just about informing residents; it is also about encouraging behavioral change. The goal is to move individuals from awareness to action—convincing them to take the necessary steps to get vaccinated. This involves making vaccinations accessible, convenient, and socially acceptable. In Kwara State, outreach programs can use local community events, health fairs, and vaccination days to create opportunities for residents to get vaccinated in a familiar and supportive environment. Additionally, using positive reinforcement through testimonials and success stories can encourage others to follow suit. Radio programs featuring personal stories from residents who have vaccinated their children or themselves can inspire others to take similar action. These stories can highlight the positive impact of vaccination on individual and community health, thus fostering a culture of vaccination.
Promoting awareness of immunization vaccines among residents of Kwara State involves a comprehensive approach that includes addressing misinformation, engaging local communities, leveraging media platforms, and ensuring the accessibility of vaccination services. Radio, in particular, serves as an indispensable tool in educating the public, dispelling myths, and mobilizing residents to participate in vaccination programs. By targeting high-risk groups, involving local leaders, and reinforcing the importance of full immunization coverage, public health campaigns in Kwara State can significantly improve vaccine uptake and contribute to the reduction of vaccine-preventable diseases in the region. The collective effort of government bodies, healthcare professionals, local leaders, and media outlets is essential to achieving the goal of widespread immunization and a healthier population in Kwara State.
[bookmark: _Toc200689149]2.1.6	Sobi F.M as a source of creating awareness on immunization vaccines
Sobi FM, a prominent radio station in Kwara State, plays a pivotal role in promoting public health awareness, particularly in the area of immunization vaccines. As a widely accessible and trusted medium, Sobi FM serves as a powerful tool for disseminating critical health information to a broad audience, including those in rural and underserved areas of the state. By leveraging its wide-reaching platform, Sobi FM contributes significantly to efforts aimed at increasing vaccination uptake and promoting public health in Kwara State.
Wide Reach and Accessibility
One of the key strengths of Sobi FM is its ability to reach a large and diverse audience across Kwara State. The station's broadcast covers urban and rural areas alike, ensuring that health messages, including those related to immunization, reach people regardless of their location. According to Ogunjimi et al. (2013), radio stations like Sobi FM are invaluable in reaching populations that may not have access to television, the internet, or other forms of media. This wide reach is particularly important in Kwara State, where many residents live in rural areas with limited access to healthcare facilities and health information. Radio is an especially effective tool for health communication because it is inexpensive, easily accessible, and can be listened to even in areas with limited electricity or infrastructure. By using Sobi FM, public health authorities can ensure that their vaccination messages reach as many people as possible, including those in remote communities where other forms of media might be less effective.
Engaging and Interactive Health Programs
Sobi FM is known for its engaging programming, which often includes interactive segments such as talk shows, phone-ins, and discussions with experts. These interactive elements are especially valuable in promoting awareness of immunization vaccines, as they allow listeners to ask questions, voice concerns, and engage directly with healthcare professionals. In this way, Sobi FM fosters a dialogue between health experts and the community, enabling listeners to get accurate information and clarifications on vaccination topics. Programs focused on immunization often feature interviews with health experts, such as doctors, nurses, and public health officials, who explain the importance of vaccines and address common misconceptions. These discussions can also include real-life testimonies from individuals who have benefitted from immunization, which helps to normalize vaccination and encourage others to take action. By allowing the audience to directly participate in these conversations, Sobi FM builds trust with the community and enhances the credibility of health messages, which is crucial for changing attitudes towards vaccination.
Raising Awareness and Dispelling Myths
One of the primary roles of Sobi FM in promoting immunization awareness is dispelling myths and misinformation surrounding vaccines. There is often a great deal of misinformation about immunization, such as fears about side effects or misconceptions about vaccine efficacy. Radio stations like Sobi FM have a responsibility to address these issues and provide scientifically sound information to the public. By featuring expert guests and airing evidence-based content, Sobi FM helps to correct these myths and provides listeners with the facts they need to make informed decisions about immunization.
Health experts on Sobi FM can explain the safety and benefits of vaccines, focusing on how they protect individuals and communities from potentially life-threatening diseases. Additionally, the station can educate the public about the dangers of vaccine-preventable diseases, such as polio, measles, and tetanus, which continue to pose a threat in many parts of the country. By addressing these issues in an engaging and accessible way, Sobi FM plays a key role in increasing knowledge and reducing vaccine hesitancy among Kwara State residents.
Promoting Vaccine Access and Availability
In addition to providing information about the importance of immunization, Sobi FM also serves as a conduit for practical information regarding vaccine availability. Public health campaigns often include announcements about vaccination campaigns, mobile clinics, and vaccination centers, which are broadcasted through Sobi FM’s programming. This ensures that residents are well-informed about where and when they can access vaccines, making it easier for them to take action. For example, during national immunization campaigns or special vaccination drives, Sobi FM broadcasts details about vaccination locations and schedules. This kind of logistical information helps residents, especially those in rural areas, to plan and access vaccination services. It also emphasizes the convenience of getting vaccinated, which can encourage more people to take advantage of the available services.
Leveraging Local Influencers and Community Leaders
Sobi FM’s programming often includes participation from local influencers, such as traditional leaders, religious figures, and community activists, who are highly respected within their communities. When these influential figures endorse vaccination through Sobi FM, their messages are likely to carry more weight and resonate more deeply with the local population. As Okunna and Omenugha (2012) suggest, involving community leaders in public health campaigns enhances the effectiveness of health communication, as these leaders can bridge the gap between health authorities and the public.
Through their endorsements on Sobi FM, these local leaders help normalize vaccination and encourage others to participate. Their support also helps to reduce cultural barriers or fears associated with vaccination, especially in regions where traditional beliefs may influence health decisions. By aligning with trusted figures in the community, Sobi FM amplifies the message that immunization is a safe, important, and socially responsible action.
Youth Engagement and Education
In Kwara State, students and young people are an essential demographic when it comes to vaccination awareness. Sobi FM engages with this group by airing programs that speak to youth issues and concerns, which often include the importance of immunization. By featuring youth-focused content and discussions, the station educates younger audiences about the role of vaccines in disease prevention and health promotion. These programs may also involve youth leaders or influencers who can relate to their peers, making the message more impactful. Additionally, by incorporating music, drama, and entertainment into health campaigns, Sobi FM can effectively capture the attention of younger listeners, thereby promoting better engagement and retention of the vaccination message. This approach helps to ensure that immunization awareness reaches a broader segment of the population, including young people who may influence vaccine uptake in their families. 
Sobi FM plays an instrumental role in promoting awareness of immunization vaccines among the residents of Kwara State. Through its wide reach, engaging programming, ability to dispel myths, and provision of practical information, the station helps to educate and mobilize the public in support of vaccination efforts. By leveraging local influencers and addressing the concerns of the community, Sobi FM contributes to building trust and encouraging positive health behaviors. As an accessible and effective communication platform, Sobi FM is a key player in advancing public health initiatives and ensuring that more residents of Kwara State are informed, motivated, and equipped to protect themselves and their communities through immunization.
[bookmark: _Toc200689150]2.2	THEORETICAL FRAMWORK
According to Sevenrin and Tankard (2001), a theory is "a set of systematic generalizations based on scientific findings and leading to more empirical observations." A theory, according to McQuail (2010), is a group of ideas that make an effort to explain or interpret a certain phenomenon. The provenance and status of these ideas can vary.
[bookmark: _Toc200689151]2.2.1	Social Cognitive Theory (SCT)
Social Cognitive Theory (SCT), developed by Albert Bandura, emphasizes the role of observational learning, imitation, and modeling in behavior change. According to SCT, individuals learn and adopt behaviors by observing others, especially those they perceive as role models or authority figures. This theory suggests that behavior is influenced by personal, environmental, and behavioral factors, all of which interact to shape an individual's actions. In the context of promoting immunization awareness through radio, such as on Sobi FM, SCT can be applied by featuring testimonials, expert opinions, or community role models who advocate for vaccination. By observing these positive behaviors and hearing persuasive messages from trusted figures, listeners are more likely to adopt similar actions, such as vaccinating themselves or their children, thereby increasing vaccination rates in the community.
According to the theory, it is highly relevant as it highlights how individuals are influenced by observing the behaviors of others, particularly those they trust or admire. Sobi FM can leverage SCT by featuring influential community leaders, healthcare professionals, and residents who have successfully vaccinated their children, thus providing listeners with positive role models. By hearing firsthand accounts and expert endorsements on the radio, listeners are more likely to be influenced and adopt similar behaviors, such as getting vaccinated themselves or encouraging others to do so. This process of observational learning and the interaction between personal, environmental, and behavioral factors helps to increase vaccination awareness and uptake in Kwara State.
[bookmark: _Toc200689152]2.2.2 Agenda-Setting Theory
The Agenda-Setting Theory, introduced by McCombs and Shaw (1972), posits that the media plays a critical role in shaping public awareness by prioritizing specific issues. Rather than dictating opinions, the media directs attention to topics it deems significant, influencing public discourse and perception. This concept is particularly relevant in the context of health communication, where media platforms, including radio, can significantly impact awareness and action regarding immunization vaccines.
Radio remains one of the most accessible and influential forms of media, especially in regions with low literacy rates or limited internet access. It serves as a vital tool for disseminating health-related information to diverse and often underserved populations. By consistently highlighting the importance of immunization, addressing misconceptions, and providing actionable steps, radio stations can position vaccination as a critical public health priority. This aligns with the core idea of the Agenda-Setting Theory: to shape what people think about by bringing specific issues to the forefront of public discussion.
Raising Awareness through Issue Salience
Radio programs dedicated to immunization awareness play a vital role in elevating the salience of vaccination as a public health concern. For example, public service announcements about measles or polio outbreaks emphasize the urgency of vaccination, prompting individuals to prioritize immunization. Studies have shown that repeated exposure to health messages in the media enhances the perceived importance of the issue (Wakefield, Loken, & Hornik, 2010). By framing vaccination as essential for preventing diseases, radio channels encourage listeners to consider it a priority in their daily lives.
Engaging Influential Voices
Involving experts and community leaders in radio programs can strengthen the agenda-setting impact. Trusted voices, such as healthcare professionals or immunized individuals, can provide credible information, addressing vaccine hesitancy and misconceptions. Research by Larson et al. (2014) highlights that engaging credible figures is critical in overcoming vaccine resistance. Radio stations can utilize interviews, testimonials, and expert discussions to build trust and reinforce positive attitudes toward vaccination.
Localized Messaging for Target Audiences
Radio's adaptability to local contexts and languages makes it an effective medium for promoting immunization in culturally diverse areas. Community-based radio programs can tailor messages to resonate with specific audiences, emphasizing the benefits of vaccines relevant to their health challenges. For instance, broadcasts in local dialects discussing the prevention of region-specific diseases, such as yellow fever or meningitis, can enhance message reception and relevance (Umeh, Adejinmi, & Bamgboye, 2018).
Driving Action through Practical Information
The media’s agenda-setting function extends to motivating action by providing clear, actionable information. Radio programs can inform listeners about vaccination schedules, locations, and eligibility, encouraging them to participate in immunization campaigns. Additionally, addressing concerns about vaccine safety and side effects in real-time discussions can alleviate fears, leading to increased vaccine uptake. Studies have confirmed that timely and targeted media campaigns significantly boost participation in public health initiatives (Dillard & Shen, 2013).
[bookmark: _Toc200689153]2.2.3	Uses and Gratifications Theory
According to Katz, Blumler, and Gurevitch (1974), the Uses and Gratifications Theory posits that media consumers actively seek out specific media platforms to fulfill various personal needs such as information, entertainment, social integration, and personal identity. In the context of promoting awareness on immunization vaccines among residents of Kwara State, this theory is particularly relevant as it highlights the proactive role of the audience in using radio programs like those aired on Sobi FM to satisfy their informational needs about health-related issues. Rather than being passive recipients of messages, listeners of Sobi FM intentionally engage with vaccine awareness content to understand the importance, procedures, and schedules of immunization. This interaction enables them to make informed health decisions based on the knowledge acquired through radio broadcasts. Therefore, Sobi FM serves not only as an information source but also as a trusted medium that meets the health-related curiosity and concerns of its audience, encouraging active participation in immunization campaigns.
Relating the Theory to the topic of the role of radio in promoting awareness on immunization vaccines among residents of Kwara State, particularly through Sobi FM, we can observe how the audience’s active engagement with radio broadcasts plays a significant role in spreading awareness about immunization. Sobi FM, as a media platform, provides tailored health information that fulfills the needs of the community, particularly in terms of educating listeners about the importance of vaccination, vaccine schedules, and addressing common misconceptions. Residents tune into the station not only for entertainment but also to seek valuable health information that aids in making informed decisions about immunization. By fulfilling the listeners' need for information, Sobi FM becomes a crucial tool in bridging the knowledge gap, thereby fostering greater acceptance of immunization programs. This aligns with the theory’s view that audiences actively select media content that satisfies their needs, and in this case, Sobi FM serves as an effective channel to fulfill the public’s health-related informational needs, ultimately promoting vaccine awareness and improving public health outcomes in Kwara State.
[bookmark: _Toc200689154]2.3	EMPIRICAL REVIEW
The empirical review of studies related to the role of radio in promoting awareness on immunization vaccines, specifically in Kwara State through Sobi FM, reveals significant insights into how media can influence public health behaviors. Numerous studies have shown that radio, as an accessible and trusted communication medium, plays a crucial role in health promotion, especially in regions with limited access to other forms of mass media. For example, a study by Akinpelu and Olorunfemi (2017) found that radio programs significantly enhanced knowledge and awareness about immunization in rural communities, leading to higher vaccination rates. Similarly, Adetunji et al. (2019) reported that radio campaigns in Nigeria successfully dispelled myths surrounding immunization and educated the public on the benefits of vaccines, showing how radio serves as an effective tool for public health communication. These findings emphasize the effectiveness of radio in disseminating crucial health information to a wide audience, particularly in areas like Kwara State where access to healthcare resources may be limited.
Furthermore, the empirical literature highlights the importance of integrating community-based strategies into radio health campaigns to improve engagement and behavioral change. In their study on the impact of health communication on vaccination uptake, Olusanya et al. (2018) emphasized the role of local radio stations in fostering community involvement and trust. By incorporating local influencers, such as traditional leaders and religious figures, radio programs can foster a sense of community ownership over public health initiatives. This was corroborated by Ogunjimi et al. (2013), who found that programs with local community participation resulted in better reception of health messages and higher levels of vaccine acceptance. In the context of Sobi FM, such community-focused strategies can help to amplify the reach and effectiveness of immunization campaigns, ensuring that vaccination messages are not only heard but also trusted and acted upon by the residents of Kwara State. 
In a study conducted by Adegbola et al. (2019), radio was identified as one of the most effective media channels in rural and underserved communities for delivering health messages about immunization. The study found that health programs broadcasted on radio stations led to increased awareness and a positive change in attitudes towards vaccination. In particular, the study highlighted how radio programs, through consistent messaging and collaboration with local health officials, significantly contributed to higher vaccination rates in rural Nigeria. This supports the notion that radio's ability to reach a wide and diverse audience makes it a powerful tool in disseminating important health messages, particularly in communities where other forms of media (e.g., internet or television) are less accessible.
Fagbemi et al. (2018) examined the impact of media campaigns on immunization rates in Kwara State. Their study showed that the targeted radio campaigns led to increased awareness and a marked improvement in immunization uptake, particularly in rural areas. The researchers noted that the use of local languages, culturally relevant messaging, and involvement of community leaders in radio campaigns helped bridge gaps in knowledge and trust, which are often barriers to vaccination in certain communities.
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[bookmark: _Toc172591745][bookmark: _Toc200689157]3.0 	Introduction
This  chapter  based on various  means  and  procedures  employed  in  the  process  of  data  and information  gathering.  The  study  was  carried  out  following  some  logical  steps  that    facilitated  the  achievement  of  the  research  goals  and  to  explain  the  methods  of  study  employed  in  this  research  work.  Furthermore,  the  plan,  structure  and  strategy  of  investigation  to  obtain  answer  to  the  research  questions were organized under the following headings: Research  design,  Target  population,  Sample  and  sampling  technique,  Instrumentation,  Validity and reliability, Sources of data, Method of analysis.
[bookmark: _Toc172591746][bookmark: _Toc200689158]3.1	Research Design
This study adopted survey research design; this was chosen based on the objectives of the study. Survey method is one of the oldest research methods as asserted by Kerlinger & Lee [2010]. It is the process of collecting data from a population or a sample drawn from a population or with the purpose of investing relative incidence, occurrence or inter relationship among the variables of natural phenomenal.
[bookmark: _Toc172591747][bookmark: _Toc200689159] 3.2 	 Population of the study 
According  to  Adeleke  (2013),  population  is  the  aggregate  of  all  elements  defined  before  proper selection  of  the  sample  is  made. Wimmer and Dominick [2016] posited that population of a research study is a list of collection of subjects, objects, variables or concept in a defined environment which could be a group or class of variables, concept or phenomenal in a given study.
The population for this study covered residents of Ilorin metropolis. There are three (3) Local Government Areas in Ilorin via: Ilorin-East, Ilorin-West, and Ilorin-South. According to the World Population Review (WPR; 2022), the population of residents in the three Local Government Areas is 1,063,713. However, the target population of this study was limited residents in Ilorin-East Local Government. The total population of residents in Ilorin-East Local Government Area is 311,1000 (retrieved: citypopulation.com 01/02/24).
[bookmark: _Toc172591748][bookmark: _Toc200689160]3.3 	Sample size
Sample size is the study of population from which necessary data for its conduct would be obtained. (Issa, 2012). It can be reemphasized that, to study the entire population may be cumbersome, time consuming and of course very costly, hence a sample takes a fair portion as representative of the entire population. 
In  order  to get  the  sample  size  for the  study,  the  Taro  Yamane method  was used.  Taro Yamane formula is presented as follows:


Where;  
	n = Sample size
	N = Entire population (311,1000)
	e = Entire population (0.1)
	1 = Unit [a constant figure] 

Using the above formula, sample size of this study was approximated to 100
[bookmark: _Toc200689161]3.4	Sampling Technique
According to Mugenda and Mugenda (2003), sampling is the process of selecting a few cases in order to provide information that can be used to make judgment about a much larger number of cases. This simply means that while sample is the number of respondents that will be selected to represent the entire population of study, sampling simply refers to the selection process (Denscombe, 2003). 
This study adopted multi-stage sampling technique. Multistage sampling refers to sampling plans where the sampling is carried out in stages using smaller and smaller sampling units at each stage. In a two-stage sampling design, a sample of primary units is selected and then a sample of secondary units is selected within each primary unit.
At stage one, purposive sampling technique was used to select two out of twelve (2/12) wards in Ilorin-East Local Government Area. Oke-Oyi/Oke-Ose ward and Zango ward will be selected. At stage two, convenient sampling technique was adopted. According to Farrokhi, F. (2012), convenience sampling is a qualitative research sampling strategy that involves selecting participants based on their accessibility and availability to the researcher. In this wise, the researcher sampled one hundred (100) respondents in each of the two selected wards in Ilorin-East Local Government Area. This accrued to the total sample size of 100 television viewers in the study area. 
[bookmark: _Toc200689162]3.5	 Research Instrument 
[bookmark: _Toc172591749]Questionnaire was used as the research instrument and primary source of data in this study. Saul Mcleod [2015] defined questionnaire as a research instrument consisting of a series of questions for the purpose of gathering information from respondents. The questionnaire was divided into three (3) parts. Part A conceptualized on introduction and familiarity of respondents to the topic understudy, part B contained items designed to obtain data on the research topic while part C sought the demographic profile of the respondents. 
[bookmark: _Toc200689163]3.6	 Validity and Reliability of the instrument 
Since  the  data  collection  instrument  (questionnaire)  is  a  standard  instrument  of  gathering  data,  it will  give  accurate  and  unbiased  data  for  effect  and  efficient  analysis.  Anything that can render the tool invalid will be pre-adjusted. A copy of the instrument was vetted by the project supervisor and subjected to scrutiny before administration. 10% of the total questionnaire were used to pilot test the validity of the instrument among students in Kwara State Polytechnic, Ilorin. This was essential to ensure that data collected through the instrument can stand the test of time.
[bookmark: _Toc172591750][bookmark: _Toc200689164] 3.7	 Method of Data Collection 
The  measuring  instrument  to  be  used  in  collecting  data  is  questionnaire.  However, instrument were administered to respondents via face-to-face contact and retrieval of the instrument shall be within 24-hours. Researcher ensured that all questions contained in the instrument were attempted by the respondents to the best of their knowledge as regard the phenomenon understudy.
[bookmark: _Toc172591751][bookmark: _Toc200689165] 3.8	 Method of Analysis 
The data obtained from the distributed questionnaires were analyzed using descriptive analysis and presented using simple percentage and cross tabulation table method of data presentation [chi-square -χ2].  
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[bookmark: _Toc200689167]DATA PRESENATION, ANALYSIS AND DISCUSSION
[bookmark: _Toc200689168]4.0	INTRODUCTION
This chapter is based on the presentation of data and analysis of the result obtained from respondents during field survey. A total of one hundred (100) questionnaires were administered to respondents via online through the instrumentation of google form (e-questionnaire). All the questionnaire copies were also completed and submitted online. The data obtained in the field survey were presented and analyzed below using chi-square (x2) method.
[bookmark: _Toc200689169]4.1	DATA PRESENTATION AND ANALYSIS
[bookmark: _Toc200689170]4.1.1	Data Presentation and Analysis of Respondents’ Demographic
Table 1: Gender of Respondents
	Options
	Frequency
	Percentage (%)

	Female
	51
	51%

	Male
	49
	49%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table above shows that 51(51%) of 100 respondents that participated in this study are male while 49(49%) of the respondents are female. This shows that all the data collected for this study are retrieved from both sexes.
Table 2: Marital Status 
	Options
	Frequency
	Percentage (%)

	Married
	18
	18%

	Single
	80
	80%

	Others 
	2
	2%

	Total 
	100
	             100%


Source: Field Survey, 2025
Analysis: Table 2 presents the marital status distribution of respondents based on a field survey conducted in 2025. The data shows that a significant majority of the respondents, 80%, are single, while 18% are married, and only 2% fall into the "Others" category. This distribution highlights that the respondent population is predominantly single, which may influence the overall perspectives or responses in the study, particularly on issues where marital status is a relevant factor. The total number of respondents is 100, ensuring a straightforward interpretation of the percentages and suggesting that the data is both complete and representative of the surveyed group.
Table 3: Age  
	Options
	Frequency
	Percentage (%)

	20-25
	73
	73%

	26-29
	22
	22%

	30 & above
	5
	5%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 3 displays the age distribution of respondents from the 2025 field survey. The majority of respondents fall within the 20–25 age group, making up 73% of the sample, followed by 22% in the 26–29 age range. Only 5% of the participants are aged 30 and above. This indicates that the survey is largely dominated by younger individuals, particularly those in their early twenties, which may suggest that the findings of the study are more reflective of the views, experiences, or behaviors typical of a younger demographic. The even total of 100 respondents ensures clarity and accuracy in percentage representation.
Table 4: Academic Qualifications
	Options
	Frequency
	Percentage (%)

	Secondary School
	9
	9%

	Diploma
	46
	46%

	Bachelor’s Degree
	29
	29%

	Postgraduate
	16
	16%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 4 presents the academic qualifications of respondents as gathered from the 2025 field survey. The data reveals that the highest proportion of respondents, 46%, hold a Diploma, followed by 29% who possess a Bachelor's Degree. Meanwhile, 16% have attained Postgraduate qualifications, and only 9% have completed only Secondary School education. This distribution indicates that a majority of the respondents have acquired tertiary education, with a significant number having advanced beyond basic educational levels. The educational background of the respondents suggests that the study's findings are likely influenced by individuals with moderate to high levels of academic exposure.
Table 5: Religion 
	Options
	Frequency
	Percentage (%)

	Christian
	30
	30%

	Islam 
	70
	70%

	Others
	-
	-

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 5 shows the religious affiliation of respondents based on the 2025 field survey. The data indicates that a majority of the respondents, 70%, identify with Islam, while 30% are Christians. There were no respondents categorized under "Others," suggesting a lack of religious diversity within the sample. This distribution reveals that the dominant religious group among the respondents is Islam, which may reflect the prevailing religious composition of the study area and could influence the perspectives and cultural orientation expressed in the survey responses. The total of 100 respondents ensures clarity and proportional accuracy in the representation. 
Table 6: How often do you listen to Sobi FM?
	Options
	Frequency
	Percentage (%)

	Daily 
	63
	63%

	Weekly 
	29
	29%

	Occasionally 
	7
	7%

	Never 
	1
	1%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 6 presents the frequency at which respondents listen to Sobi FM, based on data from the 2025 field survey. The majority of respondents, 63%, reported listening to the station daily, indicating a high level of regular engagement with the radio station. This is followed by 29% who listen weekly, while 7% do so occasionally, and only 1% reported never listening to it. The findings suggest that Sobi FM has a strong daily listenership among the respondents, highlighting its relevance and potential influence as a mass communication medium within the community. The complete total of 100 respondents ensures accurate percentage representation.
Table 7: Do you listen to programs related to health and immunization on Sobi FM?
	Options
	Frequency
	Percentage (%)

	YES
	60
	60%

	NO
	40
	40%

	Total 
	100
	100%


Source: Field Survey, 2025
Analysis: Table 7 reveals respondents’ exposure to health and immunization-related programs on Sobi FM, as captured in the 2025 field survey. A majority of 60% indicated that they listen to such programs, while 40% responded negatively. This suggests that a significant portion of the audience is engaged with health-related content broadcast on the station, demonstrating the station’s potential as an effective platform for disseminating public health information. However, the 40% who do not listen to these programs point to a gap that could be addressed through targeted awareness campaigns or improved programming strategies to enhance reach and impact.
Table 8: How much do you trust the information you hear on Sobi FM regarding immunization?
	Options
	Frequency
	Percentage (%)

	Very much
	50
	50%

	Somewhat
	5
	5%

	Not  sure
	40
	40%

	Not at all
	5
	5%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 8 presents respondents’ level of trust in the information they receive on Sobi FM regarding immunization, based on the 2025 field survey. Half of the respondents (50%) reported that they trust the information "very much," reflecting strong confidence in the station’s health-related broadcasts. However, 40% indicated they are "not sure," suggesting a notable level of uncertainty or skepticism among a significant portion of the audience. Additionally, 5% each expressed only some trust or none at all. While the data shows a generally positive perception of Sobi FM's immunization information, the considerable uncertainty highlights the need for enhanced credibility-building strategies, such as featuring medical experts or verified content.
Table 9: What specific topics related to immunization vaccines have you heard about on Sobi FM?
	Options
	Frequency
	Percentage (%)

	Benefits of immunization
	40
	40%

	Immunization schedule
	10
	10%

	Side effects of vaccines
	15
	15%

	Myths and misconceptions
	17
	17%

	Health and Family Life Education
	18
	18%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 9 outlines the specific immunization-related topics respondents have heard about on Sobi FM, based on the 2025 field survey. The most frequently mentioned topic is the benefits of immunization, cited by 40% of respondents, indicating a strong focus on promoting vaccine uptake. This is followed by Health and Family Life Education (18%), myths and misconceptions (17%), and side effects of vaccines (15%), suggesting that Sobi FM also addresses common concerns and educational content around immunization. Only 10% reported hearing about the immunization schedule, highlighting a possible gap in awareness regarding the timing and organization of vaccine programs. Overall, the data reflects a varied but somewhat uneven distribution of immunization topics covered, with an emphasis on promoting positive aspects over practical details.


[bookmark: _Toc200689171]4.1.2	Data Presentation and Analysis of Research Items
Table 10 Radio programs on marriage have helped raise awareness about conflict resolution strategies.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	18
	18%

	Agree
	43
	43%

	Neutral
	19
	19%

	Disagree
	15
	15%

	Strongly disagree
	11
	11%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 10 presents respondents’ perceptions of the effectiveness of radio programs on marriage in raising awareness about conflict resolution strategies, based on the 2025 field survey. A combined 61% of respondents (18% strongly agree and 43% agree) believe that these programs have positively contributed to increasing awareness. Meanwhile, 19% remain neutral, showing neither agreement nor disagreement, while 26% (15% disagree and 11% strongly disagree) do not perceive the programs as helpful. This distribution suggests that while the majority recognize the role of marriage-related radio content in promoting conflict resolution, a notable minority remains unconvinced, indicating potential areas for improving program content or audience engagement to enhance impact.
Table 11: Radio programs on Sobi FM have increased my awareness about the importance of immunization.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	19
	19%

	Agree
	36
	36%

	Neutral
	19
	19%

	Disagree
	15
	15%

	Strongly disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 11 reflects respondents’ views on whether radio programs on Sobi FM have increased their awareness about the importance of immunization, based on the 2025 field survey. A majority of 55% of respondents (19% strongly agree and 36% agree) acknowledge that these programs have enhanced their understanding of immunization’s significance. Meanwhile, 19% remain neutral, neither confirming nor denying the impact, and 25% (15% disagree and 10% strongly disagree) do not feel that the programs have increased their awareness. This suggests that while the radio content is effective for a majority, there is still a significant portion of the audience that is either uncertain or unconvinced, highlighting opportunities for improving program reach and messaging strategies.
Table 12 The information I receive about immunization vaccines on Sobi FM is easy to understand.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	22
	22%

	Agree
	39
	39%

	Neutral
	22
	22%

	Disagree
	7
	7%

	Strongly disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 12 illustrates respondents’ perceptions of the clarity of immunization vaccine information broadcasted on Sobi FM, according to the 2025 field survey. A combined 61% of respondents (22% strongly agree and 39% agree) find the information easy to understand, indicating effective communication by the station. Meanwhile, 22% are neutral, suggesting some ambivalence or variability in comprehension, while 17% (7% disagree and 10% strongly disagree) find the information difficult to understand. These findings highlight that while a majority perceive the messaging as clear, there remains a notable minority who struggle with comprehension, pointing to a need for simplifying language or enhancing the delivery methods to improve accessibility and audience engagement.


Table 13: I believe that immunization vaccines are essential for good health, as emphasized in Sobi FM programs.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	24
	24%

	Agree
	39
	39%

	Neutral
	23
	23%

	Disagree
	5
	5%

	Strongly disagree
	8
	8%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 13 reflects respondents’ beliefs regarding the importance of immunization vaccines for good health, as emphasized in Sobi FM programs, based on the 2025 field survey. A majority of 63% (24% strongly agree and 39% agree) affirm the essential role of vaccines in maintaining health. Meanwhile, 23% remain neutral, indicating uncertainty or lack of strong opinion on the issue. Only a small minority of 13% (5% disagree and 8% strongly disagree) reject the importance of immunization as presented in the programs. This overall positive perception suggests that Sobi FM’s messaging effectively promotes the value of vaccines, though the presence of some skepticism underscores the need for ongoing efforts to address doubts and reinforce the benefits of immunization.
Table 14: The programs on Sobi FM about immunization vaccines motivate me to encourage others to get vaccinated.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	18
	18%

	Agree
	45
	45%

	Neutral
	22
	22%

	Disagree
	9
	9%

	Strongly disagree
	6
	6%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 14 highlights respondents’ motivation to encourage others to get vaccinated as influenced by Sobi FM’s immunization programs, according to the 2025 field survey. A combined 63% of respondents (18% strongly agree and 45% agree) feel motivated by the programs to promote vaccination among others. Meanwhile, 22% remain neutral, indicating neither agreement nor disagreement, while 15% (9% disagree and 6% strongly disagree) do not feel motivated. This suggests that the majority of the audience finds the programs persuasive and influential in fostering advocacy for immunization, although there remains a minority that is either indifferent or resistant, pointing to potential areas for enhancing the programs’ motivational appeal and community outreach.
Table 15: I think Sobi FM should air more programs that focus on educating people about immunization vaccines.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	30
	30%

	Agree
	42
	42%

	Neutral
	16
	16%

	Disagree
	11
	11%

	Strongly disagree
	1
	1%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 15 shows respondents’ opinions on whether Sobi FM should increase the airtime dedicated to educational programs about immunization vaccines, based on the 2025 field survey. A significant majority of 72% (30% strongly agree and 42% agree) support the idea of airing more such programs, reflecting a clear demand for enhanced health education on the station. Meanwhile, 16% remain neutral, while a smaller proportion of 12% (11% disagree and 1% strongly disagree) oppose increasing the focus on immunization content. This strong positive inclination suggests that the audience values the existing health programs and desires greater emphasis on immunization education, presenting an opportunity for Sobi FM to expand its public health outreach.
Table 16: Sobi FM provides balanced and comprehensive coverage of all aspects of immunization, including benefits and side effects.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	25
	25%

	Agree
	46
	46%

	Neutral
	9
	9%

	Disagree
	13
	13%

	Strongly disagree
	7
			7%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 16 presents respondents’ views on whether Sobi FM provides balanced and comprehensive coverage of immunization topics, including both benefits and side effects, based on the 2025 field survey. A majority of 71% (25% strongly agree and 46% agree) believe that the station offers well-rounded information on immunization. Meanwhile, 9% remain neutral, and 20% (13% disagree and 7% strongly disagree) feel that the coverage is not balanced or comprehensive. These results suggest that while most respondents perceive the programming as thorough and fair, a notable minority perceives gaps or bias, indicating room for Sobi FM to enhance the depth and neutrality of its immunization content to address listener concerns fully.
Table 17: Radio programs on immunization vaccines aired by Sobi FM are reaching a large audience in Kwara State.
	Options
	Frequency
	Percentage (%)

	
	
	

	Strongly agree
	33
	33%

	Agree
	46
	46%

	Neutral
	16
	16%

	Disagree
	4
	4%

	Strongly disagree
	1
	1%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 17 highlights respondents’ perceptions of the reach of Sobi FM’s immunization vaccine programs within Kwara State, based on the 2025 field survey. A combined 79% of respondents (33% strongly agree and 46% agree) believe that these programs are reaching a large audience. Meanwhile, 16% remain neutral, and only 5% (4% disagree and 1% strongly disagree) think the programs have limited reach. This strong consensus indicates that Sobi FM’s immunization broadcasts are widely accessible and likely influential across the state, underscoring the station’s important role in public health communication and community awareness.
Table 18: I trust the information about immunization vaccines provided by Sobi FM.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	49
	49%

	Agree
	30
	30%

	Neutral
	11
	11%

	Disagree
	2
	2%

	Strongly disagree
	8
	8%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 18 presents respondents’ level of trust in the information about immunization vaccines provided by Sobi FM, based on the 2025 field survey. A strong majority of 79% (49% strongly agree and 30% agree) express trust in the station’s vaccine-related information, reflecting high confidence in the credibility of the broadcasts. Meanwhile, 11% remain neutral, and a smaller portion of 10% (2% disagree and 8% strongly disagree) indicate distrust. This overall high level of trust suggests that Sobi FM is regarded as a reliable source for immunization information, which is crucial for influencing public attitudes and promoting vaccine acceptance.
[bookmark: _Toc200689172]4.2	ANALYSIS OF RESEARCH QUESTIONS AND INTERPRETATION
Research Question 1: To what extent has Sobi FM created awareness about immunization vaccines among residents of Kwara State?
The data indicates that Sobi FM has played a significant role in creating awareness about immunization vaccines among the residents of Kwara State. A majority of respondents (63%) reported listening to Sobi FM daily, while 60% regularly engage with health and immunization programs broadcasted by the station. This high listenership level highlights the station’s wide reach and accessibility within the community. Furthermore, the topics covered in the programs such as benefits of immunization (40%), family life education (18%), myths and misconceptions (17%), and vaccine side effects (15%) show that Sobi FM provides comprehensive information addressing different facets of immunization. However, only 10% of respondents acknowledged hearing about immunization schedules on the station, which suggests that although awareness is high, specific practical information about when to get vaccinated may not be sufficiently emphasized. Overall, these findings reflect that Sobi FM has successfully raised awareness but could improve in delivering more detailed, actionable vaccine information.

Research Question 2: What is the impact of Sobi FM’s campaigns on the immunization uptake behavior of its audience?
Sobi FM’s campaigns appear to have a positive impact on listeners’ immunization-related behaviors and attitudes. More than half of the respondents (55%) agree that the station’s programs have increased their awareness of the importance of immunization, while 63% feel motivated to encourage others in their community to get vaccinated. This suggests that the station’s messaging not only informs but also inspires community advocacy and proactive health behavior. Additionally, 61% find the immunization messages easy to understand, which likely facilitates behavioral change. However, the presence of a considerable proportion of respondents who remain neutral or less motivated indicates that the campaigns do not yet fully reach or persuade all segments of the audience. This gap could be due to lingering skepticism or insufficient tailoring of messages to address specific concerns. Despite these challenges, the findings demonstrate that Sobi FM’s immunization campaigns contribute meaningfully to shaping positive health behaviors.

Research Question 3: What challenges does Sobi FM face in promoting immunization awareness among Kwara State residents?
Though the data does not explicitly list challenges, analysis suggests several obstacles hinder Sobi FM’s immunization promotion efforts. A notable 40% of respondents reported they do not engage with health-related programs, which limits the station’s outreach. Similarly, while 50% trust the immunization information “very much,” another 40% remain uncertain, reflecting ongoing issues of credibility and audience skepticism. Additionally, 17% found the content difficult to understand, which points to communication barriers possibly related to language complexity or inadequate explanation of medical concepts. These factors collectively imply that Sobi FM must overcome challenges such as listener apathy, mistrust, and communication gaps to enhance the effectiveness of its immunization campaigns. Addressing these hurdles may require more engaging programming formats, simplifying medical information, and targeting less receptive population groups.



Research Question 4: How effective is Sobi FM’s collaboration with health authorities and stakeholders in promoting immunization awareness?
The collaboration between Sobi FM and health authorities/stakeholders appears to be largely effective, as evidenced by high levels of trust and positive audience perceptions. A substantial 79% of respondents expressed trust in the immunization information broadcasted by the station, which likely reflects the credibility gained through official partnerships. Furthermore, 79% believe that Sobi FM’s programs have good reach within the state, suggesting that coordinated efforts help maximize audience penetration. The desire expressed by 72% of respondents for increased airtime dedicated to immunization education highlights public demand for sustained and expanded health communication efforts, likely supported by these collaborations. These findings underscore that effective partnerships strengthen the station’s capacity to deliver reliable, relevant, and timely health information, ultimately enhancing community awareness and vaccine uptake. Continued and deeper collaboration with health authorities will be critical to addressing remaining gaps and sustaining positive immunization outcomes.
[bookmark: _Toc200689173]4.3	DISCUSSION OF FINDINGS
The findings from the field survey reveal a generally positive perception of Sobi FM’s role in disseminating information about immunization vaccines in Kwara State. The majority of respondents trust the information provided by the station, with 79% expressing confidence in its credibility (49% strongly agree, 30% agree), which is essential for fostering public acceptance of immunization programs. This high level of trust likely contributes to the effectiveness of the station’s health messages, as 60% of respondents reported regularly listening to health and immunization programs on Sobi FM. Furthermore, most respondents (61%) find the vaccine information easy to understand (22% strongly agree, 39% agree), highlighting effective communication strategies, though a notable 17% (7% disagree, 10% strongly disagree) still struggle with comprehension, indicating room for improvement in message clarity and delivery methods.
Respondents acknowledge that Sobi FM’s programming increases awareness about immunization’s importance, with 55% agreeing or strongly agreeing that these programs have enhanced their understanding of immunization (19% strongly agree, 36% agree). Additionally, 63% feel motivated by the programs to encourage others to get vaccinated (18% strongly agree, 45% agree), demonstrating the station’s influential role in health advocacy. However, the presence of 23% neutral responses on vaccine importance and 22% neutral on motivation suggests that a substantial portion of the audience remains ambivalent, signaling the need for more engaging and persuasive content to convert neutrality into positive action.
The content coverage is perceived as largely balanced and comprehensive by 71% of respondents (25% strongly agree, 46% agree), reflecting that Sobi FM addresses both benefits and side effects of vaccines, alongside myths and misconceptions. Despite this, only 10% reported hearing about immunization schedules, while 15% heard about side effects and 17% about myths, indicating that some critical aspects receive less attention and could be emphasized more in future programming. The data also show a strong demand for increased immunization-related content, with 72% supporting the idea of airing more educational programs (30% strongly agree, 42% agree), which aligns with the station’s potential to expand its public health outreach.
The wide reach of these programs is affirmed by 79% of respondents (33% strongly agree, 46% agree), showing that Sobi FM effectively penetrates the local community, amplifying its public health impact. This broad accessibility is critical for achieving mass awareness and behavior change in Kwara State. However, 20% of respondents either disagree or strongly disagree that the coverage is balanced or comprehensive, and 25% express some distrust or uncertainty about the information, highlighting ongoing challenges in addressing vaccine hesitancy and misinformation.
Overall, while Sobi FM is playing a significant role in promoting immunization awareness and education, the findings emphasize the importance of refining content to improve clarity, increasing coverage of less discussed topics like immunization schedules, and employing more interactive and credible approaches to engage neutral or skeptical listeners. 
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[bookmark: _Toc140417170][bookmark: _Toc200689175]SUMMARY, CONCLUSION, AND RECOMMENDATIONS
[bookmark: _Toc140417171][bookmark: _Toc200689176]5.1	SUMMARY
This research study examines “Role of radio in promoting awareness on immunization vaccines residents of kwara state”. This research work is divided into five chapters. Each chapter reviewed step approach for easy presentation to the research contents.
Chapter one focuses on the background of the study, statement of the research problem, research objectives, research questions, significance of the study, scope of the study and definition of terms. Chapter two of this research work opines on the theoretical context relevant to the study and in view of this, social responsibility theory of the media was adopted with various conceptual thesis used to explain the variables in the study. Chapter three of this research work contains research design adopted in the study, population of research study, sample size and sampling techniques while the researcher use questionnaire as instrument validity and reliability to the instrument, method of administration of the instrument and method of data presentation and analysis. Chapter four explained how data gathered were analyzed for proper understanding it also contained how data were represented. Chapter five clearly summarized the chapters from chapter one to four and also contained conclusion and recommendation of the study.
[bookmark: _Toc140417172]In summary, Radio plays a significant role in enhancing public awareness about immunization vaccines in Kwara State. As one of the most accessible and affordable media channels, radio reaches a broad audience, including rural and urban populations, many of whom may have limited access to television or the internet. Through educational programs, public service announcements, and interactive segments like call-in shows and interviews with health experts, radio effectively disseminates accurate information about the benefits, schedules, and safety of vaccines.
In Kwara State, local radio stations broadcast messages in English and indigenous languages, which helps overcome language barriers and cultural misconceptions. These broadcasts often feature testimonies from vaccinated individuals and health workers, reinforcing trust and encouraging vaccine uptake. Community-based radio initiatives also collaborate with healthcare agencies to deliver timely updates during immunization campaigns.
Overall, radio serves as a vital tool in bridging the information gap, countering vaccine misinformation, and mobilizing communities toward increased participation in immunization programs, ultimately contributing to improved public health outcomes in Kwara State.
[bookmark: _Toc200689177]5.2	CONCLUSION
Radio has played a vital role in promoting immunization awareness among residents of Kwara State. Its accessibility, especially in rural and underserved areas, allows it to serve as a powerful channel for health education. By delivering information in local languages and culturally appropriate formats, radio helps to correct misconceptions, increase knowledge about vaccine benefits, and encourage timely participation in immunization programs. To sustain and improve immunization rates, continued investment in radio-based health campaigns is essential, ensuring that accurate, consistent, and engaging messages reach all segments of the population.
[bookmark: _Toc140417173]In conclusion, radio has proven to be an indispensable medium for promoting awareness of immunization vaccines among residents of Kwara State. Its wide reach, affordability, and ability to communicate in local languages make it particularly effective in informing, educating, and mobilizing the public. By broadcasting accurate and culturally relevant health messages, radio helps dispel myths, build trust in vaccines, and encourage greater participation in immunization programs. Strengthening and sustaining radio-based health communication strategies will remain crucial in achieving higher immunization coverage and safeguarding public health in Kwara State. 
Radio remains a powerful and reliable tool for raising awareness about immunization vaccines among residents of Kwara State. Its ability to reach a wide audience, including those in remote and rural areas, makes it an effective medium for health communication. By broadcasting in local languages and using culturally relevant content, radio helps to educate the public, dispel myths, and encourage positive health behaviors. Strengthening radio campaigns and integrating them into broader public health strategies will further enhance immunization coverage and contribute to the overall well-being of communities in Kwara State.
[bookmark: _Toc140417174][bookmark: _Toc200689178]5.3	RECOMMENDATIONS
i. Strengthen Collaboration with Health Agencies: Radio stations should partner more closely with health ministries, NGOs, and community health workers to ensure accurate and timely information on immunization is broadcast regularly.
ii. Use Local Languages and Culturally Relevant Messaging: Programs should be delivered in indigenous languages and tailored to reflect local beliefs and values to enhance understanding and acceptance of vaccines.
iii. Increase Frequency of Immunization Campaigns on Radio: Regular airing of jingles, talk shows, and expert interviews can reinforce key messages and sustain public interest in immunization programs.
iv. Engage Community Influencers and Religious Leaders: Featuring respected local figures on radio programs can help build trust and encourage vaccine uptake among skeptical populations.
v. Incorporate Interactive Segments: Allowing listeners to call in with questions or concerns about vaccines can improve engagement, clarify doubts, and counter misinformation.
vi. Monitor and Evaluate Impact: Conduct periodic assessments to measure the effectiveness of radio campaigns on immunization awareness and adapt strategies based on findings.
vii. Support Community Radio Stations: Government and stakeholders should provide funding and resources to local/community radio stations to enhance their capacity to deliver health education effectively.
viii. Integrate Radio Efforts with Other Media: Combining radio outreach with mobile messaging, social media, and community outreach can create a more comprehensive and impactful immunization awareness campaign.
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[bookmark: _Toc200689180]APPENDIX
SECTION A
Demographic Profile of Respondent
1. Gender:  (a) Male [ ] (b) Female [ ] 
2. Age: (a) 20-25 [  ] (b) 26-29 [  ] (c) 30 & above [  ]
3. Academic Level: (a) Secondary School [  ]    (b) Diploma [  ]    (c) Bachelor’s Degree [  ]   (d) Postgraduate [ ]
4. Marital status: (a) Single [  ] (b) Married [   ] (c) Others [  ]
5. Religion: (a) Christian [  ]  (b) Islam [  ]  (c) Others [  ] 
SECTION B
Questions on the Research Study
6. How often do you listen to Sobi FM? (a) Daily [ ] (b) Weekly [ ] (c) Occasionally [ ] (d) Never 
7. Do you listen to programs related to health and immunization on Sobi FM? (a) Yes [ ]  (b) No [ ]  
8. How much do you trust the information you hear on Sobi FM regarding immunization? (a) Very much [ ] (b) Somewhat [ ]  (c) Not sure [ ] (d) Not at all [ ] 
9. What specific topics related to immunization vaccines have you heard about on Sobi FM? (a) Benefits of immunization [ ] (b) Immunization schedule [ ] (c) Side effects of vaccines [ ] (d) Myths and misconceptions [ ]
SECTION C
Likert Scale Statements
Keywords: Strongly agree [SA] - Agree [A] – Neutral [N] – Disagree [D]-Strongly disagree [SD] 
	S/N
	STATEMENTS
	OPTIONS

	
	
	SA
	A
	N
	D
	SD

	10.
	Sobi FM provides useful information about immunization vaccines.
	
	
	
	
	

	11.
	Radio programs on Sobi FM have increased my awareness about the importance of immunization.
	
	
	
	
	

	12.
	The information I receive about immunization vaccines on Sobi FM is easy to understand.
	
	
	
	
	

	13.
	I believe that immunization vaccines are essential for good health, as emphasized in Sobi FM programs.
	
	
	
	
	

	14.
	The programs on Sobi FM about immunization vaccines motivate me to encourage others to get vaccinated.
	
	
	
	
	

	15.
	I think Sobi FM should air more programs that focus on educating people about immunization vaccines.
	
	
	
	
	

	16.
	Sobi FM provides balanced and comprehensive coverage of all aspects of immunization, including benefits and side effects.
	
	
	
	
	

	17.
	Radio programs on immunization vaccines aired by Sobi FM are reaching a large audience in Kwara State.
	
	
	
	
	

	18.
	I trust the information about immunization vaccines provided by Sobi FM.
	
	
	
	
	



