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[bookmark: _Toc200456679]ABSTRACT
This study investigates the role of Facebook as a platform for job creation among youths in Ilorin Metropolis. With the increasing rate of youth unemployment in Nigeria, social media platforms have emerged as alternative avenues for income generation and self-employment. The research explores how youths in Ilorin leverage Facebook for business promotion, freelance services, digital marketing, and other entrepreneurial activities. Using a mixed-method approach involving questionnaires and interviews, data were collected from a sample of young Facebook users engaged in various income-generating activities. The findings reveal that Facebook significantly contributes to job creation by offering visibility, networking opportunities, and access to a wider market audience. The study concludes that Facebook serves not only as a social networking site but also as a vital economic tool for youth empowerment in Ilorin. Recommendations include the need for digital literacy training and government support to enhance youth participation in online economic activities.
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[bookmark: _Toc200456681]1.0 INTRODUCTION
[bookmark: _Toc200456682]1.1 Background to the Study
The role of social media in shaping modern communication, networking, and economic activities cannot be overstated. Platforms like Facebook have revolutionized how individuals and businesses interact, contributing to various aspects of personal and professional development. Facebook, launched in 2004, has grown into one of the largest social networking platforms, with over 2.9 billion monthly active users as of 2023 (Statista, 2023). Its vast user base, combined with its diverse features, has made it a critical tool not just for social interaction but also for business and entrepreneurial activities.
In recent years, Facebook has gained significant attention for its potential to address youth unemployment, a persistent challenge worldwide. According to the International Labour Organization (ILO), youth unemployment rates have consistently been higher than those of adults, with young people facing unique barriers such as lack of experience, limited access to opportunities, and skills mismatches (ILO, 2022). In many developing countries, the problem is compounded by economic instability, high population growth, and limited formal job creation. As traditional job markets struggle to absorb the growing youth population, platforms like Facebook have emerged as alternatives for employment and income generation.
Facebook provides an extensive array of tools and services that facilitate job creation and entrepreneurial activities. Through Facebook Marketplace, users can buy and sell products locally or globally with minimal transaction costs. Entrepreneurs can also use Facebook Ads to create targeted marketing campaigns, reaching specific demographics and maximizing their advertising budgets (Nyambane & Mwangi, 2020). Additionally, features like Facebook Groups and Pages allow individuals to build communities, share knowledge, and establish networks that are crucial for entrepreneurial success.
Beyond its business tools, Facebook’s accessibility makes it a particularly effective platform for youth entrepreneurship. Unlike traditional business models, which often require substantial capital and infrastructure, Facebook enables users to start small-scale ventures with minimal investment. For instance, a young artisan in a rural area can showcase handcrafted products to a global audience with just a smartphone and an internet connection. Similarly, digital-savvy youths can offer services like social media management, digital marketing, and content creation to clients across different industries (Kumar & Ayodele, 2021).
Facebook’s influence on job creation is particularly notable in developing regions, where formal employment opportunities are scarce. In Africa, for example, small-scale farmers and traders use Facebook to market their products, connect with buyers, and gain access to information about market trends. In Asia, youths have leveraged Facebook to establish thriving e-commerce businesses, offering everything from fashion products to educational services. These examples underscore the platform's versatility and its potential to empower youths economically.
However, despite these opportunities, several challenges hinder the full utilization of Facebook as a job creation platform. Digital literacy remains a significant barrier, particularly in regions where access to education and technology is limited. Many youths lack the technical skills needed to optimize Facebook’s features for business purposes (Smith & Abubakar, 2022). Additionally, inconsistent internet access and high data costs in some areas pose significant obstacles. Cybersecurity concerns, such as online scams, data breaches, and misinformation, further complicate the effective use of the platform.
Another challenge is the saturation of Facebook with businesses and content, creating a highly competitive environment. For youths to succeed, they must develop unique value propositions and adopt innovative strategies to stand out. This requires not only creativity but also mentorship, training, and supportive policies from governments and other stakeholders.
Understanding Facebook’s role in job creation is essential for addressing the global issue of youth unemployment. This study aims to explore the extent to which youths utilize Facebook to create employment opportunities, the benefits they derive, and the challenges they encounter. By examining these aspects, the research seeks to provide actionable insights that can help policymakers, educators, and young entrepreneurs optimize the platform's potential for reducing unemployment and promoting economic empowerment.
[bookmark: _Toc200456683]1.2 Statement of the Problem
Youth unemployment remains a pressing issue worldwide, with millions of young people unable to secure meaningful employment. Traditional job markets often fail to accommodate the growing number of youths entering the workforce annually. As a result, alternative means of job creation are increasingly sought after.
While Facebook has proven its effectiveness in promoting businesses and creating economic opportunities, there is limited research on its role as a dedicated platform for job creation among youths. Questions arise about whether young people fully exploit Facebook's features, the challenges they face, and the sustainability of such ventures. This study seeks to address these gaps by analyzing how Facebook facilitates job creation for youths and identifying the barriers hindering its effectiveness.
[bookmark: _Toc200456684]1.3 Research Questions
This study is guided by the following research questions:
1. How do users perceive the networking opportunities provided by Facebook in the context of youth employment?
2. In what ways do users engage with Facebook for skill development initiatives related to addressing youth unemployment?
3. What success stories and case examples exist where individuals have effectively utilized Facebook for youth employment opportunities?
4. What challenges and limitations are associated with leveraging Facebook as a platform for addressing youth unemployment?
[bookmark: _Toc200456685]1.4 Objectives of the Study
The main objective of this study is to examine the role of Facebook in addressing youth unemployment. The specific objectives are to:
1. Assess users’ perceptions of the networking opportunities provided by Facebook in the context of youth employment.
2. Explore how users engage with Facebook for skill development initiatives aimed at addressing youth unemployment.
3. Identify and analyze success stories or case examples where Facebook has been effectively utilized for securing youth employment opportunities.
4. Examine the challenges and limitations faced when using Facebook as a platform to address youth unemployment.
[bookmark: _Toc200456686]1.5 Scope of the Study
This study focuses on the use of Facebook as a platform for job creation among youths, particularly in developing regions where unemployment rates are high. It examines the activities of young entrepreneurs on Facebook, the tools and features they employ, and the outcomes of their efforts. The study also considers the role of education, government policies, and digital infrastructure in shaping these outcomes.
[bookmark: _Toc200456687]1.6 Significance of the Study
This study is significant because it highlights the role of Facebook as an innovative solution to youth unemployment, offering a detailed examination of how the platform can be leveraged for job creation. It provides insights into how young people use Facebook to establish businesses, connect with clients, and promote their services, thereby fostering entrepreneurial growth and financial independence. By understanding the platform’s potential, this research can guide policymakers in developing strategies to support digital entrepreneurship and reduce youth unemployment rates.
The study contributes to the existing body of knowledge by exploring the challenges youths face in utilizing Facebook for job creation. These insights can inform training programs and capacity-building initiatives aimed at enhancing digital literacy and equipping young entrepreneurs with the skills needed to maximize Facebook's tools and features.
The research serves as a resource for Facebook itself, offering recommendations on how to improve its platform to better support job creation and entrepreneurship. By doing so, it emphasizes the platform’s broader societal impact and underscores its potential as a tool for economic empowerment. This study ultimately aims to inspire stakeholders, including educators, entrepreneurs, and governments, to harness Facebook’s capabilities in addressing youth unemployment and driving sustainable economic development.
[bookmark: _Toc200456688]1.7 Definition of Terms
1. Facebook: A global social networking platform created in 2004 that allows users to interact, share content, and engage in communication. Over time, Facebook has evolved into a multifunctional platform that supports businesses, marketing, and economic activities through features such as Facebook Marketplace, Groups, Pages, and Ads.
2. Youth: This term refers to individuals between the ages of 15 and 35, as defined by most international standards, although the exact age range may vary depending on regional or institutional classifications. Youth is characterized as a transitional phase from dependence to independence, often marked by efforts to secure employment or establish careers.
3. Job Creation: The process of generating employment opportunities, either directly or indirectly, through entrepreneurial ventures, innovations, or initiatives that provide goods and services to meet market demands. On Facebook, job creation includes selling products, offering services, and managing digital content.
4. Digital Entrepreneurship: Business activities conducted using digital platforms and tools. On Facebook, this includes activities such as e-commerce, social media management, digital marketing, and content creation, all of which enable individuals to establish and sustain online businesses.
5. Unemployment: A state where individuals who are actively seeking paid work are unable to find employment. Youth unemployment is a specific form of unemployment that disproportionately affects young people, often due to lack of experience, limited opportunities, or systemic barriers.
6. Facebook Marketplace: A feature within Facebook that enables users to buy and sell goods and services locally or globally. This platform provides a virtual marketplace where individuals and businesses can reach potential customers with minimal investment.
7. Social Media Management: The process of creating, scheduling, analyzing, and engaging with content posted on social media platforms. On Facebook, social media management includes managing Pages and Groups, responding to customer inquiries, and using analytics tools to measure performance.
8. Entrepreneurship: The act of identifying opportunities, taking risks, and innovating to create and manage a business venture. On Facebook, entrepreneurship involves using the platform’s tools to market products, build brands, and interact with customers.
9. Economic Empowerment: The process of increasing individuals' or communities' ability to make economic decisions and access opportunities that improve their financial standing. Facebook contributes to economic empowerment by providing tools and resources that enable users to generate income and build financial independence.
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[bookmark: _Toc200456690]2.0 Literature Review
The literature review explores existing studies, theories, and empirical evidence related to the use of Facebook as a platform for creating jobs among youths. This chapter is divided into three sections: the conceptual framework, theoretical framework, and empirical review.
[bookmark: _Toc200456691]2.1 Conceptual Framework
[bookmark: _Toc200456692]2.1.1 Social Media as a Tool for Economic Empowerment
Social media platforms have revolutionized the way individuals interact, communicate, and conduct business in the 21st century. As one of the most widely used social media platforms globally, Facebook has emerged as a significant tool for economic empowerment by providing users with opportunities to engage in economic activities, reach wider audiences, and establish independent income streams. Unlike traditional economic systems that often limit participation due to physical, financial, or institutional barriers, Facebook enables users to create, manage, and grow businesses with minimal resources.
Through features like Marketplace, Pages, and Groups, Facebook facilitates economic inclusion by allowing individuals to market products, advertise services, and engage with clients in real time. This inclusivity is particularly important for marginalized groups, such as women, rural populations, and the unemployed, who may face systemic barriers to participating in the formal economy. For instance, a rural artisan can use Facebook Marketplace to sell handmade crafts to urban customers, bypassing intermediaries and accessing a larger market directly (Nyambane & Mwangi, 2020).
The accessibility of Facebook also plays a critical role in empowering users. With minimal technological requirements—a smartphone and internet access—individuals can connect to global markets and customers. This ease of access democratizes opportunities for economic participation, providing a platform for even those with limited resources to start entrepreneurial ventures. For example, small-scale farmers in developing countries can use Facebook to find buyers for their produce or collaborate with distributors, reducing post-harvest losses and improving their income (ILO, 2022). Facebook enables individuals to build personal brands and market their skills. Freelancers, such as graphic designers, content writers, and social media managers, use the platform to advertise their expertise, connect with potential clients, and secure contracts. This shift towards a gig-based economy has empowered youths, who often face challenges entering formal job markets due to lack of experience or education, to carve niches for themselves online (Kumar & Ayodele, 2021). Facebook provides tools that enable users to track and analyze their business performance. Features like Facebook Insights and Ad Manager allow users to monitor customer engagement, understand their audience, and optimize their marketing strategies. This data-driven approach enhances the potential for success, particularly for small businesses that may not have access to advanced analytics tools.
The economic empowerment facilitated by Facebook extends beyond individual entrepreneurs to the broader economy. By enabling youths and small businesses to thrive, Facebook contributes to job creation, poverty alleviation, and economic development. The platform fosters innovation by encouraging users to experiment with new business models, collaborate across borders, and adapt to changing market demands.
However, it is essential to acknowledge that not everyone benefits equally from Facebook’s potential for economic empowerment. Digital literacy remains a significant barrier for many individuals, particularly in low-income regions where education levels and access to technology are limited. Additionally, systemic issues such as cybersecurity threats, online fraud, and misinformation pose challenges to maximizing Facebook’s potential as a tool for economic empowerment (Smith & Abubakar, 2022).
To fully harness Facebook’s capabilities as a tool for economic empowerment, efforts must be made to address these challenges. Governments, non-governmental organizations (NGOs), and Facebook itself can play critical roles in providing digital literacy training, enhancing internet accessibility, and implementing measures to ensure user safety. With such efforts, Facebook’s potential as a driver of economic empowerment can be expanded, benefiting a broader segment of society.
[bookmark: _Toc200456693]2.1.2 Digital Entrepreneurship
Digital entrepreneurship is the process of leveraging online platforms and digital technologies to identify, create, and exploit economic opportunities. It is a significant driver of innovation and economic development in the digital age. Facebook, as a prominent social media platform, has become a cornerstone for digital entrepreneurship by providing tools and features that enable users to start and grow businesses with minimal resources. This is particularly relevant for youths, who often face barriers such as lack of capital, limited job opportunities, and economic instability.
Facebook’s role in digital entrepreneurship begins with its accessibility. Unlike traditional businesses that require significant startup costs, digital entrepreneurship through Facebook allows individuals to launch businesses with minimal financial investment. For example, creating a Facebook Page to promote a product or service is free, and advertising through Facebook Ads is scalable, meaning entrepreneurs can set budgets that align with their financial capacity (Kumar & Ayodele, 2021). This affordability makes digital entrepreneurship accessible to a wide demographic, including those in underserved and marginalized communities.
Market Reach and Scalability
One of the most significant advantages of Facebook for digital entrepreneurs is its global reach. With over 2.9 billion monthly active users, Facebook provides a vast marketplace where businesses can connect with potential customers from all over the world (Statista, 2023). Entrepreneurs can target specific customer segments through Facebook’s advanced advertising tools, which allow for demographic, geographic, and behavioral targeting. This level of precision ensures that businesses can effectively reach their intended audience, maximizing the return on investment for their marketing efforts.
Facebook also supports scalability, enabling small businesses to grow incrementally. For instance, a small clothing retailer can start by selling locally through Marketplace, and as the business gains traction, the entrepreneur can expand by advertising to a broader audience or even setting up an integrated e-commerce store. This flexibility allows entrepreneurs to adapt to market demands and scale their operations without incurring significant risks.
Features Supporting Digital Entrepreneurship
Facebook provides several tools that support digital entrepreneurship, including:
1. Facebook Pages: These serve as a digital storefront where businesses can showcase their products or services, share updates, and engage with customers. Pages also help businesses establish a professional online presence, which is essential for credibility and trust-building.
2. Facebook Ads: This feature allows entrepreneurs to run targeted advertising campaigns to reach specific customer segments. Ads can be tailored to various objectives, such as increasing brand awareness, driving website traffic, or boosting sales.
3. Facebook Groups: Groups enable entrepreneurs to build communities around their brands, fostering customer loyalty and engagement. They also provide a platform for sharing ideas, seeking feedback, and co-creating solutions with customers.
4. Marketplace: This feature facilitates the buying and selling of goods and services, providing a ready-made platform for e-commerce activities.
Empowering Youth Entrepreneurs
Facebook’s role in digital entrepreneurship is particularly impactful for youths, who often face challenges entering traditional job markets due to factors such as lack of experience, education mismatches, and limited opportunities. By using Facebook, youths can bypass these barriers and create their own economic opportunities. For example, a graphic designer can use Facebook to showcase their portfolio, connect with clients, and secure freelance projects. Similarly, an aspiring influencer can monetize their social media presence by partnering with brands or promoting products to their followers.
In addition to creating income streams, digital entrepreneurship on Facebook fosters skill development among youths. Managing a Facebook business requires knowledge of marketing, customer engagement, and analytics, which are valuable skills in the digital economy. By learning these skills, young entrepreneurs not only improve their immediate economic prospects but also enhance their long-term employability.
Challenges and Barriers
Despite its potential, digital entrepreneurship on Facebook is not without challenges. One significant barrier is the lack of digital literacy among many potential entrepreneurs, particularly in developing regions. Understanding how to create engaging content, run effective advertising campaigns, and analyze performance metrics requires a certain level of technical expertise that not all users possess (Smith & Abubakar, 2022). the competitive nature of Facebook’s ecosystem can make it difficult for new entrepreneurs to gain visibility and attract customers. Entrepreneurs must compete with established brands and businesses, which often have larger budgets and more resources. Furthermore, issues such as cybersecurity threats, fake accounts, and online fraud can undermine the trust and safety of the platform, posing risks to both entrepreneurs and their customers.
Economic and Social Impact
The economic impact of digital entrepreneurship on Facebook is profound. By enabling individuals to create businesses and generate income, Facebook contributes to poverty alleviation, economic growth, and job creation. It also fosters innovation by encouraging entrepreneurs to develop new products, services, and business models that cater to evolving consumer needs. On a social level, digital entrepreneurship through Facebook promotes inclusion by providing opportunities for underrepresented groups, such as women, minorities, and people with disabilities. It also strengthens communities by connecting individuals with shared interests and goals, fostering collaboration and mutual support.
Policy and Support Recommendations
To enhance the potential of digital entrepreneurship on Facebook, governments and other stakeholders must address the barriers that hinder its effectiveness. This includes investing in digital literacy programs, improving internet infrastructure, and creating policies that promote entrepreneurship. Facebook itself can contribute by offering more accessible training and resources for users, as well as implementing stronger measures to ensure platform safety and security.
[bookmark: _Toc200456694]2.1.3 Youth Unemployment and Alternative Solutions
Youth unemployment is a significant global challenge that affects millions of young people each year, particularly in developing nations where formal job opportunities are scarce. According to the International Labour Organization (ILO), youth unemployment rates are consistently higher than those of adults due to factors such as lack of work experience, skills mismatches, and economic instability (ILO, 2022). Traditional methods of addressing youth unemployment, such as government job creation programs and vocational training, have proven insufficient in meeting the growing demand for employment.
Facebook offers an alternative solution by providing a platform where youths can create jobs for themselves and others. Through entrepreneurial ventures on Facebook, young people can bypass the limitations of traditional job markets. For instance, a youth with skills in graphic design can use Facebook to advertise and sell their services to a global audience. Similarly, youths involved in agriculture or small-scale manufacturing can use the platform to market their products directly to consumers, eliminating the need for intermediaries. This democratization of access to economic opportunities makes Facebook a critical tool for addressing youth unemployment.
[bookmark: _Toc200456695]2.1.4 Facebook Features for Job Creation
Facebook offers a wide range of features designed to facilitate job creation and entrepreneurial activities. These features have transformed the platform into an ecosystem where individuals and businesses can thrive economically, regardless of their location or financial capacity. Through tools like Marketplace, Pages, Groups, Ads, and other innovative functionalities, Facebook enables users to market products, advertise services, connect with potential clients, and generate income. Each feature plays a unique role in creating job opportunities and fostering economic growth.


1. Facebook Marketplace
Facebook Marketplace is a dynamic feature that allows users to buy and sell goods and services within their local communities or even globally. For small business owners and individuals, this platform serves as an entry point into e-commerce without requiring a separate website or complex infrastructure. Youths, in particular, have leveraged Marketplace to sell products such as handmade crafts, clothing, electronics, and agricultural produce.
Marketplace provides an intuitive interface where users can post items for sale, set prices, and communicate directly with potential buyers through Facebook Messenger. This eliminates the need for intermediaries and reduces operational costs, enabling sellers to maximize profits. For example, a young fashion designer can use Marketplace to showcase their clothing line and connect with customers, generating income and building a client base.
2. Facebook Pages
Facebook Pages serve as a virtual storefront or business profile, allowing individuals and businesses to showcase their products, services, and brand identity. Pages are especially useful for entrepreneurs seeking to establish an online presence and build credibility. By creating a Facebook Page, entrepreneurs can:
· Share updates about their business.
· Display products and services in a visually appealing format.
· Collect customer reviews and testimonials.
· Engage directly with their audience through comments, messages, and posts.
For example, a young artist can use a Facebook Page to display their artwork, post videos of their creative process, and connect with art enthusiasts who may commission their work. Additionally, Pages include tools like Insights, which provide analytics on audience engagement, post-performance, and demographics. Entrepreneurs can use these insights to tailor their strategies, improve customer engagement, and optimize business growth.

3. Facebook Ads
Facebook Ads is one of the most powerful tools for job creation, enabling entrepreneurs to reach targeted audiences with precision. With billions of active users on the platform, advertising on Facebook offers unmatched scalability and reach. The Ads feature allows users to create campaigns that target specific demographics, including age, location, interests, and behaviors.
This level of targeting is especially beneficial for small-scale entrepreneurs who want to maximize the impact of limited advertising budgets. For instance, a young chef starting a food delivery business can run ads targeting individuals within their city who are interested in healthy eating or gourmet meals. This increases the likelihood of reaching potential customers and generating revenue.
Moreover, Facebook Ads provides performance metrics, allowing entrepreneurs to track the effectiveness of their campaigns and make data-driven decisions. For young business owners, this ability to monitor and refine strategies is invaluable for scaling their operations and increasing profitability.
4. Facebook Groups
Facebook Groups facilitate the creation of communities where individuals with shared interests, goals, or needs can connect and collaborate. For job seekers and entrepreneurs, Groups offer a platform to share opportunities, seek advice, and network with others in their industry. Entrepreneurs can also use Groups to promote their products or services to a targeted audience.
For example, a group focused on digital marketing could serve as a hub where freelancers find work, share resources, and collaborate on projects. Similarly, a group dedicated to local small businesses can connect vendors with potential customers, fostering economic activity within a community. By joining or creating relevant Groups, youths can tap into valuable networks that support their entrepreneurial and professional goals.


5. Facebook Live and Video Content
Facebook Live allows users to broadcast video content in real time, providing a unique opportunity for entrepreneurs to engage directly with their audience. This feature is particularly useful for promoting products, hosting virtual events, or conducting live tutorials. For instance, a beauty entrepreneur can use Facebook Live to showcase makeup tutorials, interact with viewers, and promote their cosmetic line. Video content on Facebook, including Live and recorded videos, is a powerful tool for storytelling and branding. Entrepreneurs can use videos to highlight their business journey, share behind-the-scenes content, and build emotional connections with their audience. This form of engagement often leads to increased customer loyalty and sales.
6. Job Board Functionality
Facebook also has a job posting feature that allows businesses to advertise job openings directly on the platform. Entrepreneurs who have grown their businesses through Facebook can use this feature to hire additional staff, creating employment opportunities for others. Similarly, job seekers can apply for these positions directly through the platform, streamlining the hiring process. For small businesses and startups, this functionality provides an affordable alternative to traditional job boards. It also enables local hiring, which can be particularly beneficial in communities with high unemployment rates.
7. Messenger and Communication Tools
Facebook Messenger is a critical tool for entrepreneurs to communicate directly with customers, vendors, and collaborators. The instant messaging feature supports real-time interactions, fostering trust and transparency between businesses and their clients. Entrepreneurs can use Messenger to answer customer inquiries, provide support, and even close sales.
Messenger allows businesses to integrate chatbots, which automate customer interactions and enhance efficiency. For instance, a small e-commerce business can use a chatbot to provide automated responses to frequently asked questions, reducing the need for manual intervention while maintaining high levels of customer service.
8. Training and Resources
Facebook also supports entrepreneurs by offering training and resources through initiatives like Facebook Blueprint, an online learning platform that provides courses on digital marketing, advertising, and e-commerce. These resources equip users with the knowledge and skills needed to effectively use Facebook’s features for business growth. For young entrepreneurs with limited formal training, these free courses can serve as a stepping stone toward success.
[bookmark: _Toc200456696]2.1.5 Digital Literacy and Skill Development
Digital literacy, defined as the ability to use digital tools effectively, is essential for maximizing the potential of platforms like Facebook. Youths with advanced digital skills are better equipped to leverage Facebook’s features for entrepreneurial purposes. For example, understanding how to create engaging content, optimize Facebook Ads, and analyze page insights can significantly enhance a user’s ability to succeed on the platform (Nyambane & Mwangi, 2020).
However, many youths, particularly in developing regions, face barriers to digital literacy due to limited access to technology, education, and training. Addressing this gap through targeted digital literacy programs can enhance the effectiveness of Facebook as a job creation platform. Governments, non-governmental organizations, and educational institutions have a critical role to play in providing the necessary training and resources to empower youths with digital skills.
[bookmark: _Toc200456697]2.1.6 Opportunities Provided by Facebook for Youths
Facebook provides numerous opportunities for youths to create and sustain employment. Through tools like Marketplace, young entrepreneurs can sell products ranging from handmade crafts to agricultural produce, reaching buyers both locally and globally. The platform also supports service-based businesses, such as freelance writing, graphic design, and digital marketing, by enabling youths to connect with clients and build professional networks (Kumar & Ayodele, 2021). Facebook facilitates the creation of niche businesses by allowing users to target specific customer segments through personalized ads and content. This enables youths to build sustainable business models that cater to the unique needs of their audiences. Furthermore, Facebook’s affordability and accessibility make it an inclusive platform for youths in both urban and rural areas
[bookmark: _Toc200456698]2.1.7 Barriers and Challenges in Utilizing Facebook for Job Creation
Despite its potential, several barriers hinder the full utilization of Facebook as a job creation platform. One major challenge is the lack of digital literacy among many youths, which limits their ability to optimize Facebook’s tools effectively. Additionally, high competition on the platform makes it difficult for small-scale entrepreneurs to stand out and attract customers (Smith & Abubakar, 2022).
Cybersecurity threats, such as scams, fraud, and data breaches, also pose significant risks to users. Moreover, inconsistent internet access and high data costs in some regions create obstacles for youths seeking to use Facebook for economic activities. Addressing these challenges requires collaborative efforts from Facebook, governments, and other stakeholders to improve accessibility, enhance digital literacy, and provide a safer online environment.
[bookmark: _Toc200456699]2.1.8 Economic Impacts of Facebook on Youth Employment
The economic impact of Facebook on youth employment is multifaceted, encompassing both direct and indirect contributions to job creation and economic growth. With its expansive reach and user-friendly features, Facebook has emerged as a catalyst for economic empowerment, providing young people with opportunities to overcome barriers to employment, enter the workforce, and thrive in the digital economy.
Direct Job Creation through Entrepreneurship
Facebook facilitates the establishment of micro and small businesses, enabling youths to become entrepreneurs. The platform's affordability and accessibility allow individuals with limited capital to create and grow their ventures. For instance, young entrepreneurs can use Marketplace to sell products locally or internationally, launch brands through Pages, and market services using Facebook Ads. These tools significantly lower the barriers to entry for entrepreneurship, making it possible for youths to generate income without relying on formal employment.
For example, a study by ILO (2022) found that social media platforms like Facebook contribute to reducing youth unemployment by creating alternative pathways to economic participation. By enabling self-employment and freelancing, Facebook helps young people, particularly those in underserved areas, develop sustainable livelihoods.
Expansion of the Gig Economy
Facebook has significantly contributed to the rise of the gig economy, a sector characterized by short-term, flexible jobs that often leverage digital platforms. Young freelancers, such as graphic designers, content creators, and digital marketers, can use Facebook to showcase their skills, connect with clients, and secure projects. Additionally, influencers and content creators monetize their presence on the platform by partnering with brands or generating revenue through sponsored content and advertisements.
The flexibility and scalability of the gig economy offer youths opportunities to earn income while pursuing other goals, such as education or creative pursuits. This model has been particularly beneficial for youths in developing countries, where formal job opportunities may be limited.
Indirect Job Creation through Business Expansion
Facebook indirectly contributes to youth employment by supporting the growth of businesses that create jobs. Small and medium-sized enterprises (SMEs) use Facebook to expand their reach, connect with customers, and increase revenue. As businesses grow, they require additional personnel to handle operations, customer service, marketing, and logistics, thereby creating job opportunities for young people.
For example, a small business that starts on Facebook Marketplace may eventually grow into a full-fledged e-commerce operation, requiring the hiring of delivery personnel, customer service representatives, and social media managers. This ripple effect highlights how Facebook's platform enables businesses to scale and contribute to job creation.
Skill Development for Employment
Facebook also supports skill development, which is critical for youth employment in the digital age. Managing a business or engaging in freelance work on Facebook requires skills in digital marketing, customer engagement, content creation, and analytics. As youths use Facebook for economic activities, they acquire valuable competencies that enhance their employability in various industries.
Moreover, initiatives like Facebook Blueprint, an online learning platform, provide training in digital skills such as advertising, analytics, and branding. These courses are often free and accessible, empowering young people to upskill and stay competitive in the evolving job market.
Empowerment of Marginalized Youths
Facebook's economic impact extends to marginalized youth populations, including women, rural residents, and individuals with disabilities. By providing a platform for online entrepreneurship and remote work, Facebook reduces barriers such as geographical constraints, gender biases, and physical limitations that often hinder access to traditional job markets.
For example, a young woman in a conservative community may face restrictions on working outside her home. Through Facebook, she can start an online business, connect with customers, and earn income while adhering to societal norms. Similarly, rural youths can overcome geographical isolation by selling agricultural products or handmade crafts on Facebook Marketplace.
Reduction of Youth Unemployment
Youth unemployment remains a global challenge, particularly in developing countries where economic opportunities are limited. Facebook provides a platform for alternative income generation, allowing young people to circumvent the constraints of formal job markets. For example, individuals who struggle to find jobs in their fields of study can turn to Facebook to start businesses, offer freelance services, or collaborate with other entrepreneurs. The World Bank (2021) highlights that social media platforms like Facebook are instrumental in reducing youth unemployment by creating opportunities for economic participation, particularly in regions with high unemployment rates. The flexibility and inclusivity of Facebook make it an ideal platform for addressing unemployment challenges among youths.
[bookmark: _Toc200456700]2.1.9 Role of Government and Policy Support
The role of government and policy support is critical in maximizing the potential of Facebook as a platform for job creation, particularly among youths. While Facebook provides tools and resources for entrepreneurship and economic empowerment, the effectiveness of these tools depends on the broader policy environment and infrastructure established by governments. Governments play a pivotal role in addressing barriers, promoting digital inclusion, and fostering a supportive ecosystem for online businesses and digital entrepreneurship.
1. Digital Infrastructure Development
One of the most significant contributions governments can make to enhance the effectiveness of Facebook for job creation is the development of robust digital infrastructure. Access to affordable and reliable internet is essential for youths to leverage Facebook's features for economic opportunities. In many developing countries, inadequate internet infrastructure and high data costs limit access to platforms like Facebook, particularly in rural and underserved areas.
Governments can invest in expanding broadband coverage, subsidizing internet costs, and promoting public Wi-Fi initiatives to ensure that more youths can access digital platforms. For instance, initiatives like the Digital India Campaign aim to enhance internet connectivity and digital literacy, enabling millions of young Indians to use platforms like Facebook for entrepreneurship and employment.
2. Promotion of Digital Literacy
Digital literacy is a fundamental requirement for utilizing Facebook and other social media platforms effectively. Governments can play a crucial role in providing digital skills training to equip youths with the knowledge and competencies needed to navigate online platforms, create engaging content, and manage digital businesses.
Training programs can be implemented through partnerships with educational institutions, non-governmental organizations (NGOs), and private sector actors, including Facebook itself. For example, Facebook's Boost with Facebook initiative collaborates with governments and organizations to provide training in areas such as online marketing, branding, and digital tools. These programs can be scaled and localized with government support to reach more youths, especially in disadvantaged communities.
3. Supportive Policies and Regulatory Frameworks
Governments can foster a conducive environment for digital entrepreneurship on Facebook by implementing supportive policies and regulatory frameworks. These policies should address key areas such as taxation, intellectual property rights, and e-commerce regulations to encourage entrepreneurship and protect businesses operating on digital platforms.
For instance, tax incentives for small and medium-sized enterprises (SMEs) using online platforms can reduce the financial burden on young entrepreneurs, encouraging more youths to start businesses on Facebook. Similarly, clear and enforceable regulations on intellectual property can protect the rights of content creators and innovators who rely on Facebook for economic activities.
Moreover, governments should establish policies to safeguard users from cybersecurity risks, such as online fraud and data breaches. By creating a secure digital environment, governments can build trust and encourage more youths to participate in online economic activities.
4. Funding and Financial Support
Access to funding is one of the biggest challenges faced by young entrepreneurs seeking to start or grow businesses on Facebook. Governments can address this issue by providing financial support through grants, loans, or subsidies specifically targeted at digital entrepreneurs.
For example, youth-focused funding programs can be established to help young people cover the costs of running Facebook Ads, purchasing equipment, or scaling their operations. Additionally, governments can partner with financial institutions to offer low-interest loans or microcredit schemes tailored to the needs of digital entrepreneurs.
In countries like Kenya, government-backed initiatives such as the Youth Enterprise Development Fund (YEDF) provide financial assistance to young entrepreneurs, enabling them to leverage platforms like Facebook for job creation. Expanding such initiatives globally can significantly enhance the economic impact of Facebook on youth employment.
5. Encouraging Public-Private Partnerships
Collaborations between governments, private companies, and organizations like Facebook can amplify the impact of digital platforms on job creation. Public-private partnerships (PPPs) can be leveraged to deliver training programs, improve infrastructure, and create opportunities for youth entrepreneurs.
For example, governments can partner with Facebook to establish innovation hubs or digital training centers where young people can access resources, mentorship, and support for their entrepreneurial endeavors. These partnerships can also involve other stakeholders, such as tech companies and NGOs, to create a holistic ecosystem for digital entrepreneurship.
6. Addressing Barriers to Inclusion
Governments must also address systemic barriers that hinder certain groups of youths from accessing Facebook’s opportunities for job creation. These barriers may include gender inequality, rural-urban divides, and socio-economic disparities.
For instance, targeted policies and initiatives can be implemented to empower young women to use Facebook for entrepreneurship. This may include providing access to digital skills training, funding for women-led businesses, and mentorship programs. Similarly, programs aimed at rural youths can focus on improving internet access, providing localized training, and promoting e-commerce opportunities tailored to rural contexts.

7. Creating Awareness and Advocacy
Governments can play a critical role in raising awareness about the potential of platforms like Facebook for job creation and economic empowerment. Awareness campaigns can be launched to educate youths about the opportunities available on Facebook, including entrepreneurship, freelancing, and digital marketing.
These campaigns can also highlight success stories of young entrepreneurs who have leveraged Facebook to build successful businesses. Such stories can inspire more youths to explore digital entrepreneurship and recognize the platform as a viable avenue for income generation.
[bookmark: _Toc200456701]2.1.10 Sustainability of Facebook as a Job Creation Platform
The sustainability of Facebook as a platform for job creation depends on its ability to adapt to emerging trends, overcome challenges, and maintain its relevance in a rapidly evolving digital economy. For Facebook to remain a viable tool for youth employment, it must address issues such as technological advancements, competitive pressures, changing user behaviors, and potential regulatory restrictions.
Facebook’s long-term sustainability as a job creation platform requires ongoing innovation. By consistently introducing new tools, features, and services tailored to the needs of entrepreneurs, the platform can stay relevant in a competitive landscape. Features such as Facebook Marketplace, business pages, and advertising tools are examples of innovations that have already enabled users to generate income. To sustain this momentum, Facebook must invest in research and development to enhance functionality and improve user experiences (Bhattacharya, 2020). With the increasing adoption of emerging technologies such as artificial intelligence (AI), virtual reality (VR), and blockchain, Facebook needs to integrate these technologies into its platform to stay ahead. For instance, AI-powered tools can help businesses analyze market trends, personalize advertising, and improve customer engagement. Similarly, VR-based commerce could enable users to create immersive shopping experiences, thereby opening new revenue streams (OECD, 2021).
Regulatory challenges, including privacy laws, data protection policies, and anti-monopoly regulations, could impact Facebook’s ability to operate as a job creation platform. Compliance with such regulations is essential for maintaining trust among users and governments. Proactively addressing these challenges and working with policymakers can ensure that the platform remains accessible and supportive of entrepreneurship (World Bank, 2021).
The platform’s sustainability also relies on the ability of its users to effectively leverage its tools. Facebook must continue to invest in initiatives that promote digital literacy and entrepreneurship training. Programs like Boost with Facebook and partnerships with educational institutions and governments can empower more young people with the skills needed to succeed on the platform (Facebook, 2022). For Facebook to remain sustainable as a job creation platform, it must prioritize inclusivity. This includes ensuring that marginalized groups, such as women, rural populations, and individuals with disabilities, can access and benefit from its tools and features. Addressing barriers such as language, cost, and connectivity issues will help make Facebook an equitable platform for economic empowerment (UNESCO, 2021).
The rise of alternative platforms such as Instagram, TikTok, and LinkedIn presents significant competition to Facebook’s role in digital entrepreneurship. To remain competitive, Facebook must differentiate itself by offering unique value propositions, such as integrated e-commerce solutions and enhanced advertising capabilities tailored to small businesses (Bhattacharya, 2020).
[bookmark: _Toc200456702]2.2 Theoretical Framework
The theoretical framework provides the foundation for understanding the mechanisms through which Facebook serves as a platform for job creation among youths. This study draws upon two major theories Entrepreneurship Theory and Social Network Theory to explain the dynamics of job creation facilitated by Facebook. These theories shed light on how the platform supports opportunity recognition, resource acquisition, innovation, and relationship building, which are essential for youth entrepreneurship and employment in the digital age.
[bookmark: _Toc200456703]2.2.1 Entrepreneurship Theory
Entrepreneurship theory focuses on the process of identifying opportunities, mobilizing resources, and creating value through innovative ventures. According to this theory, entrepreneurship involves recognizing gaps in the market, organizing resources to fill these gaps, and taking calculated risks to implement new ideas. Entrepreneurs play a crucial role in driving economic growth, employment, and innovation by transforming ideas into viable business ventures (Schumpeter, 1934; Shane & Venkataraman, 2000).
Facebook has emerged as a digital space that embodies the principles of entrepreneurship theory by providing youths with tools to create, market, and grow their businesses. The platform reduces traditional barriers to entry, such as high startup costs, limited market access, and geographical constraints. Features like Facebook Marketplace, business pages, and advertising tools empower users to promote their goods and services to a global audience with minimal investment. For example, a youth entrepreneur can set up a business page on Facebook to showcase their products, engage with customers, and receive direct feedback, all without the need for a physical storefront.
Facebook enables entrepreneurs to test and refine their ideas in real-time. Through tools like Facebook Ads Manager, young business owners can analyze customer behavior, monitor campaign performance, and adjust their strategies based on data insights. This fosters innovation, as entrepreneurs can experiment with different business models, pricing strategies, and product designs to meet customer needs more effectively.
From an entrepreneurship theory perspective, Facebook acts as an enabler for opportunity recognition and exploitation by providing a supportive ecosystem for entrepreneurs. It lowers the financial and technical barriers associated with traditional business models, allowing more youths to explore and engage in entrepreneurial activities. This democratization of entrepreneurship is particularly significant in developing economies, where young people often lack access to traditional employment opportunities.
[bookmark: _Toc200456704]2.2.2 Social Network Theory
Social Network Theory emphasizes the importance of relationships and connections in facilitating access to resources, information, and opportunities. The theory posits that social networks—comprising individuals and organizations—serve as channels for the flow of resources and influence. It highlights the concept of social capital, which refers to the value derived from social connections and interactions within a network (Burt, 1992; Granovetter, 1973).
Facebook epitomizes the principles of Social Network Theory by creating a virtual environment where users can build, maintain, and leverage relationships. The platform enables individuals to connect with peers, mentors, collaborators, customers, and suppliers, thereby expanding their access to resources and opportunities. For youths seeking job creation, Facebook’s network-driven model provides several key benefits:
1. Building Social Capital: Facebook facilitates the creation of professional networks and communities where entrepreneurs can access mentorship, guidance, and business referrals. For example, a youth entrepreneur can join Facebook groups focused on specific industries, such as digital marketing or e-commerce, to learn from experienced professionals and exchange ideas.
2. Weak Ties and Opportunity Discovery: Social Network Theory emphasizes the role of weak ties—connections with acquaintances or distant contacts—in providing access to new information and opportunities (Granovetter, 1973). On Facebook, weak ties can be leveraged through shared posts, group memberships, and mutual connections, enabling young entrepreneurs to discover business leads, job openings, and potential partnerships.
3. Information Diffusion: Facebook enhances the speed and scale at which information travels within a network. Entrepreneurs can use the platform to promote their businesses, share updates, and engage with customers in real-time. This rapid dissemination of information amplifies visibility and creates opportunities for growth and expansion.
4. Supportive Communities: Facebook groups and forums serve as spaces where individuals can find encouragement, share experiences, and overcome challenges collectively. For example, groups dedicated to small business support often provide guidance on financial management, marketing strategies, and overcoming operational challenges.
Integration of Theories
Entrepreneurship Theory and Social Network Theory work in tandem to provide a comprehensive understanding of Facebook’s role in job creation. While Entrepreneurship Theory focuses on the individual's ability to identify and exploit opportunities, Social Network Theory emphasizes the importance of relationships and connections in achieving entrepreneurial success. Facebook serves as a bridge between these two dimensions, combining the elements of opportunity recognition, resource mobilization, and relational capital into one cohesive platform.
For example, a youth entrepreneur using Facebook might identify a market gap in eco-friendly products (Entrepreneurship Theory) and then use their Facebook network to promote their products, gain customer feedback, and form partnerships with suppliers (Social Network Theory). The platform’s tools, such as targeted advertising and group interactions, allow users to integrate entrepreneurial actions with network-based support systems seamlessly.
[bookmark: _Toc200456705]2.3 Empirical Review
Several studies have highlighted Facebook’s potential as a tool for job creation. A study by Salem and Mourtada (2019) found that social media platforms like Facebook have transformed traditional business models, allowing individuals to establish and operate businesses with minimal capital. Through features like Facebook Marketplace and business pages, users can showcase their products and services, connect with potential customers, and expand their reach globally. The study also emphasized that Facebook’s low-cost advertising tools enable small businesses to compete with larger corporations, thereby fostering inclusive economic growth.
Research by Mawangi et al. (2020) in sub-Saharan Africa revealed that Facebook has been instrumental in providing youths with a platform to earn income through digital entrepreneurship. The study documented cases of youths using Facebook to sell handmade crafts, promote online tutoring services, and provide freelance digital marketing support. These activities, which require little to no physical infrastructure, have proven to be significant sources of income for unemployed or underemployed youths.
Empirical evidence has shown that Facebook serves as a significant driver of youth entrepreneurship. According to a study by Chakraborty and Dey (2021), the majority of youth entrepreneurs use Facebook to manage various aspects of their businesses, including product promotion, customer interaction, and brand development. The study revealed that over 70% of youth entrepreneurs in their sample attributed their business growth to the visibility and accessibility offered by Facebook. While Facebook has been praised for its role in job creation, several challenges have been identified. highlighted that digital literacy remains a significant barrier for many youths, particularly in rural areas and developing economies. The lack of technical knowledge and skills required to leverage Facebook’s tools effectively limits its potential as a platform for job creation.
Another challenge identified by Kumar and Reddy (2022) is the saturation of Facebook’s advertising space, which has increased competition among users. As more businesses flock to the platform, it becomes harder for small businesses to stand out without substantial advertising budgets. Moreover, privacy concerns and the prevalence of fake accounts have been cited as issues that affect trust and credibility on the platform.
Empirical evidence also underscores the importance of government policies in maximizing the potential of Facebook as a job creation platform. According to Olawale and Adeleke (2020), governments that invest in digital infrastructure, provide training programs, and implement supportive regulations can enhance the effectiveness of platforms like Facebook in promoting entrepreneurship. For instance, initiatives that improve internet accessibility and affordability have been shown to significantly increase youth participation in digital entrepreneurship.
[bookmark: _Toc200456706]CHAPTER THREE
[bookmark: _Toc200456707]RESEARCH METHODOLOGY
[bookmark: _Toc200456708]3.0	INTRODUCTION
This chapter presents the overall plan and procedures used in conducting the research. It outlines the research design, area of study, sources of data, population of the study, sample size determination, description of the research instruments, and the methods used in validating and ensuring the reliability of the instruments. It also describes the mode of administering the instruments and the techniques employed in analyzing the collected data. The methodology is carefully structured to achieve the research objectives and provide credible and accurate findings on the facebook as a platform for creating jobs among youths
[bookmark: _Toc200456709]3.1	RESEARCH DESIGN 
The study will adopt a mixed-methods research design, incorporating both qualitative and quantitative approaches. This allows for a comprehensive facebook as a platform for creating jobs among youths capturing both the nuanced experiences and perceptions of individuals as well as quantitative measures of the campaign's impact.
Begin with a quantitative phase to collect numerical data on the reach, effectiveness, facebook as a platform for creating jobs among youths, knowledge, and behavior. Follow this with a qualitative phase to explore the lived experiences, opinions, and perceptions of individuals regarding the influence of media.
[bookmark: _Toc200456710]3.2	RESEARCH METHOD 
This study will employ secondary source of data collection by secondary source. It literally means a second-hand analysis, it is the analysis of data information that was either gathered by other researchers’ institution and NGOs etc or making critical reinterpretation of the available text drawn from existing document sources of secondary data are transcripts from focus, groups published texts, literatures review and observation records. Records written and kept by individuals and accessed by other people are also regarded as secondary sources.
[bookmark: _Toc200456711]3.2 Population of the Study
A population refers to the entire group of individuals from which a researcher intends to draw conclusions (Bhandari, 2022). This study focuses on the youth population residing in Ilorin Metropolis, Kwara State, Nigeria. The target population consists of individuals aged 15 to 35 years who are current or past users of Facebook, particularly those who utilize the platform for business, marketing, or other income-generating activities.
Ilorin Metropolis comprising Ilorin East, Ilorin West, and Ilorin South Local Government Areas is a growing urban center and the capital region of Kwara State. Based on projected data from the National Population Commission (NPC, 2021) and the National Bureau of Statistics (NBS, 2020), the estimated youth population in Ilorin Metropolis is approximately 1,100,000.
Due to limitations in time, finances, and logistics, the study could not cover the entire youth population. Therefore, a smaller but statistically significant sample size of 200 respondents was selected. These respondents include a mix of students, artisans, traders, freelancers, and small-scale entrepreneurs, all active users of Facebook, drawn from various communities, institutions, and social categories across the metropolis.
This sample size is appropriate for undergraduate research and is expected to yield relevant insights into how Facebook serves as a platform for job creation among youths in Ilorin Metropolis.
[bookmark: _Toc200456712]3.3 Sample Size and Sampling Technique
According to Salant and Dillman (2004), a sample size is a subset of individuals selected from a larger population for study purposes. Sampling technique refers to the method used in choosing those individuals (Kish, 1965; Gupta & Kapoor, 1970).
To determine the appropriate sample size, the study employed the Taro Yamane formula (1967), which is commonly used in social research for calculating sample sizes when the population size is known. The formula is as follows:
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Based on this calculation, the ideal sample size is approximately 204. For practical reasons and ease of data management, a rounded sample size of 200 respondents was selected.
The study adopted a random sampling technique, which ensured that each eligible youth in Ilorin Metropolis had an equal chance of being selected. The respondents were chosen from various communities, institutions, and social classes across Ilorin East, Ilorin West, and Ilorin South LGAs. This method enhances the representativeness of the data and strengthens the reliability of the findings regarding the use of Facebook as a tool for youth employment 
[bookmark: _Toc200456713]3.5	INSTRUMENTATION
Instrumentation is the process of selecting or developing measurement devices for the gathering desired data in a research study. In executing studies in research, to ensure the gathering of a reliable and valid data. The type of research tool to be used for particular education or instrument the study under investigation.
For the purpose of this research all the four major data gathering tools they include interview questionnaire, documents and observations.
[bookmark: _Toc200456714]3.6	VALIDITY OF THE INSTRUMENT
The research consists of two main variables, which are the dependent and independent variables. As in any given research, receives or consumers of media message and their perceptions of media in conflict managements and reconciliation the media has power, serious effect and influence on our attitude, behaviour and perception of the world around us.
[bookmark: _Toc200456715]3.7	RELIABILITY OF THE INSTRUMENT
This is by administering the instrument to a subgroup of participants at two different time points. Calculate the correlation between the responses to ensure consistency over time. Measuring internal consistency using techniques with multiple items measuring the same construct. High internal consistency indicates that the items within the instrument are measuring the concept reliably.
[bookmark: _Toc200456716]3.8	METHOD OF ADMINISTRATION OF THE INSTRUMENT
The research instruments for this research consist of questionnaire which served virtually as the primary instruments as in most survey researches, the instruments questionnaire is a series of relevant questions sometimes statements which are usually used to elicit information from the target population of a given study. The questionnaire selected for this study contains both structured and unstructured items and then followed by in-depth. Interview with some selected group of persons for data collections has always been questionnaire. Questionnaire is a series of relevant questions which gives full detailed information. 
Kerlinger (1973:480) defined interview as a psychological and sociological measuring instrument. Information elicited during interview can be used in measuring human abilities and dispositions that are directly observable. It could also be defined as an evaluation process which involves at least two people (interviewer and an interviewee) in a face-to-face oral discussion with the aim of fetching information from the interviewee, so as to achieve the objectives of the study.
[bookmark: _Toc200456717]3.9	METHOD OF DATA ANALYSIS
The analysis of data was done based on structured research questions and in-depth interview. Responses to the questionnaire were analysed by using simple percentage scores and charts. The interview was quite helpful because it affords the researcher the opportunity of explaining the purpose of the study

[bookmark: _Toc200456718]CHAPTER FOUR
[bookmark: _Toc200456719]DATA PRESENTATION AND ANALYSIS
[bookmark: _Toc200456720]4.0 	INTRODUCTION
This chapter presents the data analysis and discussion of the findings of the study. These are presented under the following sub-sections-: 
     (ii) Presentation of data, analysis and interpretation; and
     (ii) Discussion of Findings 
[bookmark: _Toc200456721]4.1 	DATA PRESENTATION 
The data for this study were analysed in line with the research questions. The results are presented on the basis of a audience's perception of Facebook as a platform for alleviating youth unemployment. The data used tables for simple frequency and percentage for analysis. 
A total of 100 copies of questionnaire were administered and the 100 copies were returned. The analysis was therefore based on the population figure of 100 respondents.
Section A: Personal Information
Table 1:  Gender of Respondents
	Variables
	Frequency
	Percentage

	Female
	57
	57.0

	Male
	43
	43.0

	Total
	100
	100.0


Source: Researcher's field survey 2025
The table provides a concise overview of the gender distribution within a sample population. Out of a total of 100 individuals, 57 are female, constituting 57% of the population, while the remaining 43 individuals are male, making up 43% of the population. This suggests a slight numerical majority of females over males in the sample.



Table 2: Age of Respondents
	Variables
	Frequency
	Percentage

	18- 20
	25
	25.0

	21-30
	43
	43.0

	32-40
	19
	19.0

	41-50
	11
	11.0

	51-60 and above
	2
	2.0

	Total
	100
	100.0


Source: Researcher's field survey 2025
The majority of the population, comprising 43%, falls within the age range of 25 to 30, followed by 25% in the 18 to 20 age group. Additionally, there are smaller proportions within the 35 to 40 age range, accounting for 19% of the total, and the 45 to 50 age range, representing 11%. Lastly, a minimal percentage of 2% is attributed to individuals aged 55 to 60 and above. 
Table 3: Marital Status
	Variables 
	Frequency
	Percentage

	Divorced
	5
	5.0

	Married
	37
	37.0

	Others
	9
	9.0

	Single
	49
	49.0

	Total
	100
	100.0


Source: Researcher's field survey 2025
The table presents the marital status distribution within a given population, The largest segment consists of single individuals, constituting 49% of the total population, followed by those who are married, making up 37%. Additionally, there are smaller proportions represented by individuals who are divorced, comprising 5%, and those categorized under "Others," accounting for 9%. 


Table 4: Occupation of the respondents
	Variable
	Frequency
	Percentage

	Civil Servant
	5
	5.0

	Employed
	19
	19.0

	Self-Employed
	13
	13.0

	Student
	48
	48.0

	Unemployed
	15
	15.0

	Total
	100
	100.0


Source: Researcher's field survey 2025
table 4 shows that the largest segment comprises students, constituting 48% of the total population. Following this, employed individuals represent 19%, while those who are self-employed and civil servants each account for 13% and 5%, respectively. Additionally, there is a notable proportion of unemployed individuals, making up 15% of the population. 
Table 5: Level of Education of Respondents
	Variables
	Frequency
	Percentage

	BSc
	18
	18.0

	HND
	36
	36.0

	National Diploma
	18
	18.0

	Others
	23
	23.0

	SSCE
	5
	5.0

	Total
	100
	100.0


Source: Researcher's field survey 2025
Table 5 depicts the educational qualifications of a sample population, with 36% holding Higher National Diplomas (HND), the most prevalent category, followed by Bachelor of Science (BSc) and National Diploma, both at 18%. Additionally, 23% fall under the "Others" category, while 5% possess Senior Secondary Certificate Examination (SSCE) qualifications.


SECTION B:
Table 6: How frequently do you use social media?
	Variables 
	Frequency
	Percentage

	Frequently
	19
	19.0

	Occasionally
	25
	25.0

	Rarely
	19
	19.0

	Regularly
	37
	37.0

	Total
	100
	100.0


Source: Researcher's field survey 2025
table 6 indicate that the most common frequency is "Regularly," accounting for 37% of respondents, followed by "Occasionally" and "Rarely," each at 25%. "Frequently" and "Rarely" both represent 19% of the total frequency.
Table 7: Which social media platforms do you use regularly?
	Variables
	Frequency
	Percent

	Facebook
	54
	54.0

	Instagram
	14
	14.0

	LinkedIn
	7
	7.0

	Snapchat
	8
	8.0

	TikTok
	3
	3.0

	Twitter
	14
	8.0

	Total
	100
	100.0


Source: Researcher's field survey 2025
Table 7 illustrates the social media platform preferences within a sample population. Facebook dominates with 54% usage, followed by Twitter and Instagram, both at 14%. Snapchat and LinkedIn each hold 8%, while TikTok is the least used at 3%. These figures indicate varied engagement across different social media platforms.


Table 8: Have you come across information related to Unemployment on Facebook?
	Variables
	Frequency
	Percent

	Yes 
	45
	45.0

	No
	55
	55.0

	Total
	100
	100.0


Source: Researcher's field survey 2025
The table presents responses to a question about encountering unemployment-related information on Facebook. The majority, 55%, have not encountered such information, while 45% have encountered such information. This indicates a significant proportion of users have not encountered discussions or content related to unemployment on the platform.
Table 9: How often do you engage with or share Unemployment content on social media?
	Variables
	Frequency
	Percent

	Frequently
	9
	9.0

	Occasionally
	20
	20.0

	Rarely
	34
	34.0

	Regularly
	37
	37.0

	Total
	100
	100.0


Source: Researcher's field survey 2025
The table illustrates the frequency of engagement with unemployment-related content on social media. A notable portion, 37%, engage with or share such content regularly, followed by those who do so rarely (34%) and occasionally (20%). A smaller proportion, 9%, engage with unemployment content frequently. This suggests varied levels of interest and involvement in discussing or sharing this topic.


Table 10: How optimistic are you about the potential of mass media to contribute to reducing youth unemployment in Nigeria in the future?
	Variables
	Frequency
	Percent

	Neutral
	39
	39.0

	Somewhat Optimistic
	9
	9.0

	Somewhat Pessimistic
	16
	16.0

	Very Optimistic
	15
	15.0

	Very Pessimistic
	21
	21.0

	Total
	100
	100.0


Source: Researcher's field survey 2025
table 10 reflects the sentiments regarding the potential of mass media in addressing youth unemployment in Nigeria. A considerable proportion, 39%, hold a neutral stance, while 21% are very pessimistic and 16% somewhat pessimistic. Conversely, 15% are very optimistic, and only 9% are somewhat optimistic.
SECTION C: 
Table 11: Facebook is an effective platform for skill development initiatives related to addressing youth unemployment
	Variables
	Frequency
	Percent

	Agree
	33
	33.0

	Disagree
	15
	15.0

	Neutral
	32
	32.0

	Strongly agree
	12
	12.0

	Strongly disagree
	8
	8.0

	Total
	100
	100.0


Source: Researcher's field survey 2025
The table outlines perceptions of Facebook's efficacy for skill development initiatives about youth unemployment in Nigeria. While 33% agree and 12% strongly agree that it's effective, 15% disagree and 8% strongly disagree. Additionally, 32% hold a neutral stance. This suggests a divided opinion on Facebook's effectiveness in addressing this issue.


Table 12: Facebook offers useful resources and support for youth looking for employment in Nigeria
	Variable 
	Frequency
	Percent

	Agree
	51
	51.0

	Disagree
	9
	9.0

	Neutral
	24
	24.0

	Strongly agree
	10
	10.0

	Strongly disagree
	6
	6.0

	Total
	100
	100.0


Source: Researcher's field survey 2025
Table 12 illustrates that majority, 51%, agree, while 10% strongly agree. Conversely, 9% disagree and 6% strongly disagree. Additionally, 24% hold a neutral stance. This indicates a substantial portion acknowledging Facebook's utility in assisting youth employment efforts, though some express disagreement or uncertainty.
Table 13: Facebook fosters collaboration and networking among unemployed youth in Nigeria
	Variables
	Frequency
	Percent

	Agree
	54
	54.0

	Disagree
	8
	8.0

	Neutral
	24
	24.0

	Strongly agree
	11
	11.0

	Strongly disagree
	3
	3.0

	Total
	100
	100.0


Source: Researcher's field survey 2025
The table presents perceptions on Facebook's role in facilitating collaboration and networking among unemployed Nigerian youth. A significant majority, 54%, agree, and 11% strongly agree. Conversely, 8% disagree and 3% strongly disagree. Additionally, 24% hold a neutral stance. 


Table 14: Facebook provides a supportive environment for unemployed youth to share experiences and seek advice
	Variables 
	Frequency
	Percent

	Agree
	53
	53.0

	Disagree
	13
	13.0

	Neutral
	22
	22.0

	Strongly Agree
	10
	10.0

	Strongly Disagree
	2
	2.0

	Total
	100
	100.0


Source: Researcher's field survey 2025
table 14 shows that majority, 53%, agree, while 10% strongly agree. Conversely, 13% disagree, and 2% strongly disagree. Additionally, 22% hold a neutral stance, indicating varied opinions on the platform's efficacy in providing support for unemployed youth.
Table 15: I have personally benefited from job opportunities shared on Facebook
	Variables 
	Frequency
	Percent

	Agree
	54
	54.0

	Disagree
	7
	7.0

	Neutral
	28
	28.0

	Strongly agree
	9
	9.0

	Strongly disagree
	2
	2.0

	Total
	100
	100.0


Source: Researcher's field survey 2025
The table presents individual perceptions of personal benefits derived from job opportunities shared on Facebook. A majority, 54%, agree, and 9% strongly agree with this statement. Conversely, 7% disagree, and 2% strongly disagree. Additionally, 28% hold a neutral stance, indicating varied experiences and opinions regarding the platform's effectiveness in providing job opportunities.


Table 16: Facebook effectively engages the Nigerian youth community in discussions about unemployment issues
	Variables 
	Frequency
	Percent

	Agree
	47
	47.0

	Disagree
	5
	5.0

	Neutral
	26
	26.0

	Strongly agree
	18
	18.0

	Strongly disagree
	4
	4.0

	Total
	100
	100.0


Source: Researcher's field survey 2025
The table reflects perceptions of Facebook's efficacy in engaging the Nigerian youth community in discussions about unemployment issues. A notable portion, 47%, agree, while 18% strongly agree. Conversely, only 5% disagree, and 4% strongly disagree. Additionally, 26% hold a neutral stance, indicating varying degrees of engagement and opinions regarding the platform's effectiveness in facilitating such discussions.
Table 17: I trust the accuracy and reliability of job postings shared on Facebook
	Variables 
	Frequency
	Percent

	Agree
	52
	52.0

	Disagree
	7
	7.0

	Neutral
	20
	20.0

	Strongly agree
	18
	18.0

	Strongly disagree
	3
	3.0

	Total
	100
	100.0


Source: Researcher's field survey 2025
The table reflects individual trust levels regarding the accuracy and reliability of job postings shared on Facebook. A majority, 52%, agree, and 18% strongly agree with their accuracy. Conversely, only 7% disagree, and 3% strongly disagree. Additionally, 20% hold a neutral stance, indicating varied levels of trust and skepticism towards job postings on the platform.


Table 18: Facebook helps in connecting unemployed youth with potential employers
	Variables 
	Frequency
	Percent

	Agree
	50
	50.0

	Disagree
	5
	5.0

	Neutral
	23
	23.0

	Strongly agree
	18
	18.0

	Strongly disagree
	4
	4.0

	Total
	100
	100.0


Source: Researcher's field survey 2025
The table reflects perceptions of Facebook's role in connecting unemployed youth with potential employers. Half of the respondents, 50%, agree, and 18% strongly agree with its efficacy in this aspect. Conversely, only 5% disagree, and 4% strongly disagree. Additionally, 23% hold a neutral stance, suggesting varied opinions on Facebook's effectiveness in facilitating connections between job seekers and employers.
Table 19: I believe Facebook provides valuable information about job opportunities for Nigerian youth
	Variables
	Frequency
	Percent

	Agree
	54
	54.0

	Disagree
	6
	6.0

	Neutral
	20
	20.0

	Strongly Agree
	15
	15.0

	Strongly Disagree
	5
	5.0

	Total
	100
	100.0


Source: Researcher's field survey 2025
The table reflects individual beliefs regarding Facebook's provision of valuable job opportunity information for Nigerian youth. A significant majority, 54%, agree, and 15% strongly agree with its efficacy in this aspect. Conversely, only 6% disagree, and 5% strongly disagree. Additionally, 20% hold a neutral stance, indicating varied perceptions regarding the platform's effectiveness in offering job-related information.



Table 20: I find Facebook to be a reliable source of information for navigating the job market in Nigeria
	Variables 
	Frequency
	Percent

	Agree
	46
	46.0

	Disagree
	8
	8.0

	Neutral
	19
	19.0

	Strongly agree
	21
	21.0

	Strongly disagree
	6
	6.0

	Total
	100
	100.0


Source: Researcher's field survey 2025
The table reflects individual perceptions of Facebook as a reliable source of information for navigating the job market in Nigeria. A significant proportion, 46%, agree, whi Agricultural Technologyle 21% strongly agree. Conversely, 8% disagree, and 6% strongly disagree with its reliability. Additionally, 19% hold a neutral stance, indicating varied opinions on Facebook's effectiveness as a resource for job market navigation.
[bookmark: _Toc200456722]4.2	Analysis of Research Questions
Research Question 1: How do users perceive the networking opportunities provided by Facebook in the context of youth employment?
Table 13 answered this research question. It presents perceptions on Facebook's role in facilitating collaboration and networking among unemployed Nigerian youth. A significant majority, 54%, agree, and 11% strongly agree. Conversely, 8% disagree and 3% strongly disagree. Additionally, 24% hold a neutral stance. This suggests widespread acknowledgment of Facebook's potential in fostering connections and collaboration among unemployed youth, though some express dissent or uncertainty.
Table 16 also answers this question. The table reflects perceptions of Facebook's efficacy in engaging the Nigerian youth community in discussions about unemployment issues. 47% of the respondents agree, while 18% strongly agree. Only 5% disagree, and 4% strongly disagree and 26% hold a neutral stance, indicating varying degrees of engagement and opinions regarding the platform's effectiveness in facilitating such discussions.
Research Question 2: In what ways do users engage with Facebook for skill development initiatives related to addressing youth unemployment?
Table 11 answered this question. The table outlines perceptions of Facebook's efficacy for skill development initiatives about youth unemployment in Nigeria. While 33% agree and 12% strongly agree that it's effective, 15% disagree and 8% strongly disagree. Additionally, 32% hold a neutral stance. This suggests a divided opinion on Facebook's effectiveness in addressing this issue.
Research Question 4: What success stories and case examples exist where individuals have effectively utilized Facebook for youth employment opportunities?
Table 17 answers this question. The table reflects individual trust levels regarding the accuracy and reliability of job postings shared on Facebook. A majority, 52% of the respondents agree, 18% strongly agree with their accuracy, only 7% disagree, and 3% strongly disagree. Additionally, 20% hold a neutral stance, indicating varied levels of trust and skepticism towards employment opportunities.
Research Question 5: What challenges and limitations are associated with leveraging Facebook as a platform for addressing youth unemployment?
Table 8 answered this question. The table presents responses to a question about encountering unemployment-related information on Facebook. The majority, 55%, have not encountered such information, while 45% have encountered such information. This indicates a significant proportion of users have not encountered discussions or content related to unemployment on the platform.
[bookmark: _Toc200456723]4.3	Discussion of Findings
The purpose of this study is to assess the audience perception of Facebook as a platform for alleviating youth unemployment in Nigeria. The result obtained the statistical analysis was used to provide an answer to this research study to provide an answer to this study.
Definite question was asked in the questionnaire to generate answers to each of the questions posed in this study.100 questionnaire were administered to the respondent and all the copies of the questionnaire were returned.
Having analyzed the data collected from respondents in Ilorin East, the following are the major findings. On questions that border on demography, female respondents (57%) dominated the response rate. Also, the majority of respondents (43%) were aged 21-30 years and above. Furthermore, (49%) of the respondents were single. Majority of the respondents (48%) were students.  The level of education of the respondents having (36%) were Higher National Diploma.
The investigation uncovered Facebook's effectiveness in connecting unemployed youth with potential employers. A significant number of respondents agreed with this viewpoint, with additional respondents strongly affirming it. Conversely, there were dissenting opinions, albeit from a minority. However, a notable portion remained neutral, suggesting varied perspectives on Facebook's role in facilitating these connections.
Furthermore, the study underscored Facebook's involvement in skill development initiatives concerning youth unemployment in Nigeria. While a notable proportion agreed on its effectiveness, there were also dissenting opinions. Additionally, a considerable number of respondents remained neutral, indicating a divided sentiment regarding Facebook's impact on addressing this issue.
In terms of engagement with social media content related to youth unemployment, findings revealed diverse levels of involvement. A notable portion regularly engaged with or shared such content, followed by those who did so less frequently. A smaller proportion engaged with unemployment content more frequently, indicating varied levels of interest and participation in discussing or sharing this topic.
Moreover, the study explored the frequency of social media usage among respondents, indicating varied patterns. "Regularly" emerged as the most common frequency, followed by "Occasionally" and "Rarely." Both "Frequently" and "Rarely" represented smaller percentages, highlighting diverse usage patterns among the surveyed population.
Regarding perceptions of mass media's potential to reduce youth unemployment in Nigeria, opinions were diverse. While a substantial proportion remained neutral, others expressed varying degrees of optimism and pessimism about the media's efficacy in addressing this issue, showcasing a range of perspectives on its potential impact.














[bookmark: _Toc200456724]CHAPTER FIVE
[bookmark: _Toc200456725]SUMMARY, CONCLUSION AND RECOMMENDATIONS
[bookmark: _Toc200456726]5.0	SUMMARY
The study assessed the audience's perception of Facebook as a platform for alleviating youth unemployment and presents summary of findings, conclusions and recommendations of the study in line with the objectives of the study. The introductory part of the research focuses on the general background to the study, statement of the problem, research objectives, and research questions, significance of the study, scope of the study, limitations of the study and operational definition of the terms. 
Similarly, the study reviews various literature concepts, empirical studies and theoretical frameworks that are in tandem with the study to give depth and footing to this study. Some of the concepts include concept of youth unemployment in Nigeria, causes of unemployment in Nigeria, challenges and limitations associated with leveraging Facebook as a platform for addressing youth unemployment, and the effectiveness of Facebook in disseminating information about youth unemployment in Nigeria. The study used the Social Exchange Theory and social network theory to assess the audience's perception of Facebook as a platform for alleviating youth unemployment.
The research methodology, survey research method was adopted and a questionnaire was administered to the respondents. Chapter four of the study revolved on data analysis and interpretations of findings. Descriptive statistics (frequency and percentage) with the aid of tables were used to analyze the data that were collected.
[bookmark: _Toc200456727]5.1 CONCLUSION
From the examination of audience perceptions regarding Facebook's role in alleviating youth unemployment in Nigeria, several key findings emerge.
Firstly, the demographic analysis indicates a predominance of female respondents, primarily aged between 21-30 years, and mostly single. Additionally, a significant proportion of respondents were students, and the majority held a Higher National Diploma, suggesting a diverse but educated sample population.
The study reveals that Facebook is perceived as effective in connecting unemployed youth with potential employers. While a considerable number of respondents agreed with this viewpoint, there were also dissenting opinions, albeit from a minority. However, a notable portion of respondents remained neutral, indicating a range of perspectives on Facebook's efficacy in facilitating these connections.
Furthermore, the research underscores Facebook's involvement in skill development initiatives related to youth unemployment. While some respondents acknowledged its effectiveness, others held differing opinions. The significant proportion of neutral responses suggests a divided sentiment regarding Facebook's impact on addressing this issue.
In terms of engagement with social media content related to youth unemployment, findings indicate varying levels of involvement among respondents. While a notable portion regularly engaged with such content, others showed less frequent participation. This diversity in engagement levels highlights differing degrees of interest and involvement in discussing or sharing this topic.
Moreover, the study highlights diverse patterns of social media usage among respondents, with "Regularly" being the most common frequency. This suggests a dynamic landscape of social media habits within the surveyed population.
Regarding perceptions of mass media's potential to reduce youth unemployment, opinions were mixed. While a significant proportion remained neutral, indicating uncertainty or ambivalence, others expressed varying degrees of optimism or pessimism about the media's efficacy in addressing this issue. This diversity of viewpoints underscores the complexity of assessing the potential impact of mass media on youth unemployment in Nigeria.
In conclusion, the findings of this study provide valuable insights into audience perceptions of Facebook's role in addressing youth unemployment in Nigeria, highlighting the need for nuanced approaches in understanding and addressing this multifaceted issue.
[bookmark: _Toc200456728]5.2	RECOMMENDATIONS 
· Facebook should provide clear and accessible information to help users make informed decisions about utilizing it app for job search purposes.
· People should leverage Facebook's platform to facilitate meaningful interactions and knowledge-sharing opportunities to enhance the effectiveness of skill development initiatives aimed at addressing youth unemployment.
· Youth should recognize the varying levels of engagement with social media content related to unemployment and tailor content and engagement strategies to cater to different preferences and interests. 
· Youth should capitalize on the dynamic landscape of social media habits among respondents by promoting digital literacy and skill development initiatives that empower young people to effectively navigate online platforms for job search and professional networking and also provide resources and training programs to equip them with the necessary skills and knowledge.
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Where:
« n=sample size
N = total population (1,100,000 youths)
« e = level of precision or margin of error (0.07 or 7%)
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