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ABSTRACT
This study explores the influence of television broadcasting in the promotion of Nigerian culture, highlighting its role as a powerful tool for cultural preservation, education, and national identity formation. Television, as a widely accessible medium, has the potential to showcase Nigeria’s rich cultural heritage through programming that features traditional music, dance, language, folklore, fashion, and local customs. The research employs a qualitative approach, including content analysis and interviews with media professionals and viewers, to evaluate how effectively Nigerian television stations incorporate cultural elements into their broadcasts. Findings reveal that while some stations actively promote Nigerian culture through indigenous-language programming and culturally relevant content, others tend to prioritize foreign or Western-oriented shows due to commercial pressures and audience demand. The study underscores the need for deliberate efforts by media producers, regulatory bodies, and policymakers to prioritize culturally enriching content that reflects Nigeria’s diversity. It concludes that strengthening local content in television broadcasting is essential for cultural continuity, social cohesion, and fostering a sense of pride among Nigerians, especially the younger generation
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CHAPTER ONE
1.1 Background of the Study
Culture is the bedrock of any society. It is the collective expression of a people’s identity, values, beliefs, traditions, language, norms, and artistic expressions. In Nigeria, a country with over 250 ethnic groups and more than 500 languages, culture is not only diverse but also a symbol of unity and national pride. The promotion and preservation of this rich cultural heritage have become increasingly important, especially in an era of globalization and digital influence where local cultures risk being overshadowed by foreign ideals.
Mass media, particularly television broadcasting, remains one of the most influential tools for shaping and reflecting societal values. Unlike other forms of media, television possesses the unique combination of visual and auditory appeal, allowing it to capture and hold attention more effectively. It can educate, inform, entertain, and influence public opinion. In terms of cultural promotion, television has the capacity to showcase traditional music, language, dance, attire, religious practices, festivals, cuisine, oral history, and other elements of cultural heritage that might otherwise fade from public memory.
The Nigerian Television Authority (NTA), as the country's government-owned national broadcaster, plays a significant role in cultural dissemination. Since its formal inception in 1977, NTA has grown into one of Africa’s most expansive broadcasting networks, with a mandate to educate, inform, and entertain, while fostering national integration and development. One of its core responsibilities is to serve as a vehicle for promoting Nigerian cultural values and identity, especially in a multi-ethnic society that is constantly exposed to foreign cultural influences.
Over the years, NTA has developed and aired numerous cultural programmes including Nigerian Festivals, Cultural Panorama, Our People, Our Culture, NTA Entertainment, and various local dramas and documentaries that aim to highlight indigenous customs and societal norms. These efforts are intended to inform the public about Nigeria’s diverse cultures, foster cultural pride, and combat the erosion of local traditions.
However, in recent times, concerns have been raised about the declining cultural content in television programming and the growing preference among Nigerian audiences—especially the youth—for foreign media content from channels such as Zee World, Telemundo, Netflix, and Hollywood films. This has prompted questions about the effectiveness of television stations, including NTA, in fulfilling their cultural mandate. Critics argue that television content is increasingly Westernized, often sidelining local narratives in favor of more globally appealing ones. As a result, indigenous languages are underutilized, and traditional norms are losing relevance, particularly among the younger generation.

In light of this, the role of television in cultural promotion has become a topic of interest for media researchers, cultural advocates, educators, and policy makers. There is a need to assess how television, particularly a national station like NTA, contributes to the promotion and preservation of Nigerian cultural values in the midst of global cultural homogenization. Understanding this influence is critical in guiding future policies, programming decisions, and educational strategies aimed at preserving the nation's cultural integrity.

This study is therefore designed to examine the influence of television broadcasting on the promotion of Nigerian culture, using the Nigerian Television Authority (NTA) as a case study. It seeks to understand how NTA represents culture in its programming, the frequency and nature of cultural content broadcasted, audience reception and perception of such content, and whether such programming has a tangible impact on the cultural knowledge, appreciation, and identity of its viewers.

Ultimately, this research will contribute to the broader discourse on cultural sustainability in the age of media globalization and provide recommendations for how television can better serve as a tool for cultural preservation and national development.


1.2 Statement of the Problem
Television broadcasting has long been recognized as a strategic medium for cultural promotion and national identity formation. In Nigeria, where ethnic diversity is both a strength and a challenge, television can play a vital role in showcasing and preserving the cultural heritage of various communities. The Nigerian Television Authority (NTA), being the national broadcaster with a public service mandate, is expected to lead the charge in promoting indigenous values, languages, music, festivals, and traditions across its platforms. However, there appears to be a widening gap between this cultural mandate and the actual content being broadcasted.
In recent years, the Nigerian media landscape has witnessed an increase in the consumption of foreign content, often to the detriment of indigenous culture. Foreign films, soap operas, music, and fashion trends dominate television screens, influencing the behavior, language, and aspirations of especially the younger population. As a result, many Nigerian youths are becoming more familiar with Western ideals than with their own cultural roots, which poses a threat to national identity and cultural continuity.

Despite the availability of local content, many cultural programmes on NTA are either inconsistently broadcasted, under-promoted, or poorly produced, resulting in low viewer engagement. Moreover, the competition from private and international media stations offering more visually appealing and entertaining content has made it difficult for NTA’s cultural programming to maintain relevance and audience attention. These challenges raise critical questions: Is NTA effectively using its platform to promote Nigerian culture? How much cultural content is actually being aired? What is the quality of this content, and how is it being received by audiences?

Additionally, in a period where globalization and digital media are reshaping cultural boundaries and values, the role of traditional television broadcasting in promoting indigenous culture has come under scrutiny. There is limited empirical research on how effectively Nigerian television—specifically NTA—is contributing to the preservation and promotion of Nigerian culture in a rapidly changing media environment.

Therefore, this study seeks to address the following core problem: To what extent does television broadcasting, particularly through NTA, influence the promotion and preservation of Nigerian culture in today’s media-saturated society?

This research aims to uncover the gaps between intention and implementation in cultural programming, assess audience engagement with such content, and provide recommendations for strengthening the cultural mission of television broadcasting in Nigeria.
1.3 Objectives of the Study
The primary objective of this study is to examine the role and influence of television broadcasting on the promotion and preservation of Nigerian culture, with specific reference to the Nigerian Television Authority (NTA).
The specific objectives are to:
1. Identify the types of cultural content broadcast by NTA that reflect Nigerian traditions, customs, languages, music, festivals, and values.
2. Examine the frequency and prominence of culturally relevant programmes on NTA’s schedule compared to entertainment or foreign content.
3. Evaluate the audience perception and reception of NTA's cultural programming, particularly among Nigerian youths and local communities.
4. Assess the effectiveness of NTA’s cultural broadcasts in promoting national identity, indigenous values, and cultural awareness.
5. Identify the challenges NTA faces in the production and dissemination of culturally relevant content.
1.4 Research Questions
In line with the objectives of the study, the following research questions are posed to guide the investigation into the influence of television broadcasting on the promotion of Nigerian culture, using the Nigerian Television Authority (NTA) as a case study:

1. What types of Nigerian cultural content are broadcast by NTA?
2. How frequently and prominently does NTA air programmes that promote Nigerian culture?
3. How do viewers perceive and respond to NTA’s cultural content?
4. To what extent has NTA’s television broadcasting influenced public awareness and appreciation of Nigerian culture?
5. What are the major challenges faced by NTA in promoting indigenous cultural values through its programmes?
1.5 Significance of the Study
This study is significant for several reasons, especially within the context of a culturally diverse nation like Nigeria, where mass media—particularly television—can serve as a vital tool for cultural preservation and promotion. The findings of this research will be of benefit to the following groups:
1. Media Practitioners and Broadcasters
The study will provide insights into how cultural content is currently being handled by NTA and may guide broadcasters in improving the design, scheduling, and presentation of indigenous content to attract wider viewership and achieve cultural impact.
2. Policy Makers and Government Agencies
Agencies such as the National Broadcasting Commission (NBC), Ministry of Culture and Information, and National Orientation Agency (NOA) can use the findings to evaluate existing policies and develop more effective strategies for ensuring that public broadcasting contributes meaningfully to national cultural development.
3. Cultural Advocates and NGOs
Organizations working in the area of cultural promotion and heritage preservation can leverage the study’s insights to push for more media representation of indigenous cultures and traditions.
4. Academia and Researchers
The study contributes to the existing body of knowledge in mass communication, cultural studies, and media development. It will also serve as a useful reference for future academic studies in related fields.
5. The Nigerian Public
By highlighting the extent to which television broadcasting, especially by NTA, supports cultural education, this study may help rekindle public interest in indigenous culture and encourage more active consumption of culturally relevant media content.
1.6 Definition of Terms
To ensure clarity and avoid ambiguity, the following key terms used in the study are defined within the context of this research:
1. Television Broadcasting:
The transmission of visual and audio content via television channels to the public. In this study, it specifically refers to the programming aired by the Nigerian Television Authority (NTA) aimed at informing, educating, and entertaining the audience.
2. Culture:
The total way of life of a people, including their language, customs, beliefs, values, arts, food, clothing, traditions, and other shared practices. In this context, it refers to Nigerian indigenous and traditional practices and expressions.
3. Nigerian Culture:
The collective customs, traditions, languages, and lifestyles of the diverse ethnic groups in Nigeria. It encompasses both tangible (e.g., dress, food, artifacts) and intangible (e.g., values, folklore, music) cultural elements.
4. Promotion:
The act of publicizing or supporting something to increase awareness or appreciation. In this study, it refers to the use of television to showcase and encourage the understanding and celebration of Nigerian culture.


5. Preservation:
The process of maintaining or safeguarding something from decline or disappearance. Here, it refers to using television to protect Nigerian cultural values and practices from being eroded or lost due to modernization or globalization.


6. Influence:
The power or capacity of television broadcasting to shape, affect, or change the cultural awareness, knowledge, and attitudes of its audience.
7. Audience Perception:
The way viewers interpret, understand, and emotionally or intellectually respond to the content they watch on television, especially with regard to cultural programming.
8. Public Broadcasting:
Television and radio broadcasting intended for public benefit rather than purely for commercial purposes. In this case, NTA is considered a public broadcaster tasked with promoting national values, including culture.
9. Media Content:
Any material produced and distributed by television stations, such as news, documentaries, dramas, music, interviews, and talk shows.
10. Globalization:
The increasing interaction and integration of people, companies, and governments worldwide, which often leads to the spread of foreign cultural values that can challenge indigenous traditions.


CHAPTER TWO
LITERATURE REVIEW
2.1 Conceptual Framework
The conceptual framework of this study serves as a blueprint that connects the various constructs relevant to the influence of television broadcasting on the promotion of Nigerian culture. It illustrates the relationships between television as a medium, the content it delivers, and its effect on cultural awareness, preservation, and identity within the Nigerian society. The conceptual framework offers a guiding structure for understanding how television broadcasting—especially that of a national broadcaster like NTA—can serve as a cultural custodian in a fast-globalizing world.
2.1.1 Culture
Culture, as a core concept, refers to the shared way of life of a group of people. It includes their customs, beliefs, laws, languages, arts, traditions, moral values, religious practices, dress, music, cuisine, festivals, and social norms. In Nigeria, culture is not monolithic but exists in multiple forms due to the country's ethnic diversity. Prominent cultures include Hausa-Fulani, Yoruba, Igbo, Tiv, Ijaw, and many others, each with their unique characteristics. These cultural elements are passed down from generation to generation and are essential for identity formation and continuity. However, in the absence of strategic promotion, especially through mass media, these elements risk extinction.
2.1.2 Television Broadcasting
Television broadcasting is the distribution of audio-visual content to a wide audience using electromagnetic signals or satellite technology. It is one of the most impactful forms of mass communication because it can entertain, inform, and educate simultaneously. With visual and audio elements combined, television can powerfully influence opinions, behaviors, and cultural orientation. The relevance of television in developing nations like Nigeria is amplified by its reach into urban and rural areas, making it a vital tool for national development, education, and cultural transmission.

Public broadcasters like NTA are expected not just to entertain but to serve the public interest, including the promotion of national identity and culture. This makes television broadcasting a central instrument for cultural continuity and social transformation.
2.1.3 Media as an Agent of Cultural Transmission
The media plays an indispensable role in the production, reproduction, and dissemination of cultural values. Through media platforms, particularly television, cultural practices are made visible to the public. Television can help preserve oral traditions, document rituals, and share stories that define collective identities. For example:
Local dramas can reflect societal norms and traditional conflict resolution.
Documentaries can explore tribal histories and indigenous knowledge.
News stories can showcase cultural festivals and ethnic celebrations.
Television thereby serves as a cultural mirror—projecting who we are, what we value, and how we relate to one another as a society.
2.1.4 Nigerian Television Authority (NTA)
The Nigerian Television Authority (NTA), established in 1977, is Nigeria’s largest and oldest national TV network. With a presence in nearly all 36 states, NTA has a legal and moral obligation to promote national unity and cultural development through its programming. Its statutory functions include the:
Promotion of indigenous culture through entertainment and educational content.
Projection of Nigeria’s positive image and diversity.
Use of local languages and indigenous actors to reflect the people.
NTA’s access to wide audiences gives it a unique position to promote cultural content. However, issues like inadequate funding, political interference, outdated equipment, and audience migration to digital platforms have limited its effectiveness.
2.1.5 Cultural Content in Television Programming
Cultural content refers to any audio-visual material that reflects the cultural identity of a people. In a multicultural country like Nigeria, this includes:
Traditional music and dance shows (e.g., Bata, Ekombi, Sharo).
Language-specific programming (e.g., Yoruba drama series).
Folktales and mythological stories.

Coverage of cultural festivals (e.g., Osun-Osogbo, Argungu Fishing Festival).
Fashion and traditional attire features.
Food and culinary programmes based on ethnic dishes.
Documentaries about historical heroes or customs.
The frequency, quality, and appeal of such content are critical. When audiences—particularly younger generations—are constantly exposed to indigenous cultural content in relatable ways, they develop a stronger sense of cultural identity.
2.1.6 Audience Perception and Cultural Engagement
Audience perception is crucial in determining the effectiveness of cultural broadcasts. Viewers respond positively when content:
Is engaging and entertaining, not didactic or dull.
Reflects their real-life experiences and heritage.
Is visually appealing and well-produced.
Uses familiar language and cultural references.
Negative perceptions may arise when content is outdated, low-quality, repetitive, or lacks relevance to contemporary life. Young audiences, in particular, may shift to foreign content on platforms like Netflix, YouTube, or DSTV, if local options fail to connect with their identity. Hence, for television broadcasting to influence culture positively, it must engage viewers emotionally, aesthetically, and intellectually.
2.1.7 Globalization and the Threat of Cultural Imperialism
Globalization has intensified cultural exchange, but it has also introduced cultural imperialism—the dominance of one culture (mainly Western) over others. Through cable TV, social media, and digital content, Nigerian audiences are daily exposed to American, British, Indian, and Korean entertainment. This leads to:
Erosion of local language use in favor of English or foreign slang.
Adoption of Western fashion, accents, food, and values.
Displacement of traditional norms in family, relationships, and work.
The challenge for NTA and other local broadcasters is to reclaim narrative space by producing and airing content that can compete for attention while preserving Nigerian cultural authenticity.

2.2 Theoretical Framework
The theoretical framework provides the intellectual structure upon which this research is grounded. It offers a lens through which the relationship between television broadcasting and the promotion of Nigerian culture is interpreted. For this study, two key theories are adopted to provide both critical and analytical insights:
2.2.1 Cultural Imperialism Theory
2.2.2 Cultural Studies Theory
These theories are well-established in communication and cultural research, and they provide a foundation for understanding how media content, especially television, affects cultural orientation, perception, and identity.
2.2.1 Cultural Imperialism Theory
Proponent: Herbert Schiller (1976)
Overview:
Cultural Imperialism Theory asserts that powerful countries, especially in the West, exert control over less powerful countries not just economically or politically, but also culturally—through the global dominance of their media and cultural products. This theory suggests that media is a vehicle through which cultural dominance and dependency are achieved, often resulting in the marginalization or erosion of indigenous cultures.
According to Schiller, this process occurs when a society is dominated by foreign media content, particularly from the United States and other Western nations, leading to the adoption of foreign values, lifestyles, and beliefs at the expense of native ones.
Relevance to the Study:
This theory directly aligns with the concern that foreign media content is overpowering Nigerian indigenous programming, especially on commercial television platforms. It helps explain the decline in cultural awareness, language use, and traditional values, particularly among Nigerian youths who consume large quantities of foreign content on television and online platforms.
In the case of NTA, a state-owned broadcaster, the responsibility lies in countering this imperialist influence by:

Promoting indigenous cultures through dedicated programmes
Prioritizing local language broadcasts
Covering national festivals and cultural events
Supporting local content creators and producers
Cultural Imperialism Theory thus supports the argument that television should not be neutral or purely commercial, but should serve as a tool for cultural preservation and resistance against global homogenization.
Key Assumptions of the Theory in Relation to Nigerian Television:
The influx of Western media content via satellite and cable TV encourages cultural assimilation and loss of indigenous identity.
Nigerian audiences may begin to see their own culture as inferior or outdated.
National broadcasters like NTA can play a corrective role by promoting cultural authenticity and local pride.
Application in this Study:
It justifies the need to evaluate NTA’s content strategy in light of increasing foreign influence.
It supports the recommendation for regulatory policies that enforce a minimum percentage of local cultural programming.
It offers a critical lens for assessing how much airtime is devoted to Nigerian culture vs. foreign entertainment.
2.2.2 Cultural Studies Theory
Proponents: Stuart Hall, Raymond Williams, Richard Hoggart (Centre for Contemporary Cultural Studies – CCCS, Birmingham, 1960s)
Overview:
Cultural Studies Theory is not a single theory but a field of thought that views culture as a site of struggle, identity formation, and meaning-making. Stuart Hall, one of its most influential figures, emphasized that media is central in shaping cultural understanding, identity, and power relations.

Cultural Studies Theory argues that audiences are not passive recipients of media content. Instead, they actively interpret and negotiate meanings based on their experiences, identities, and contexts. Media (including television) plays a key role in defining what is “normal,” “valuable,” or “desirable” in society, often shaping national discourse on race, gender, class, and culture.
Relevance to the Study:
In the Nigerian context, this theory enables an exploration of how audiences engage with television programming on NTA—whether they relate to, accept, resist, or reinterpret the cultural messages they receive. It also helps assess whether the representations of Nigerian culture on television are empowering or stereotypical, inclusive or biased.
This theory broadens the scope of analysis to include:
Representation: How are Nigerian cultures depicted on television? Are diverse ethnic groups shown equally and fairly?
Identity: Do viewers feel culturally represented and affirmed when watching NTA?
Engagement: Do cultural programmes encourage public participation, pride, and cultural literacy?
Key Assumptions of Cultural Studies Theory:
Media is a tool for cultural negotiation and identity construction.
Audiences are not passive; they actively interpret media messages.
Television has the power to shape cultural meaning and societal values.
Culture is constantly evolving, and media contributes to that evolution.
Application in this Study:
Helps assess how NTA’s cultural content is received by various audiences (youths, elders, rural vs. urban dwellers).
Explores whether viewers feel empowered or alienated by the way Nigerian culture is presented.
Encourages examination of the inclusiveness of cultural representation on television—Are minority groups shown? Are all regions covered?
Empirical Framework
The empirical framework for this study draws on existing research and real-world findings that examine the relationship between television broadcasting and cultural promotion. Several scholars have investigated how television, as a visual and auditory medium, influences cultural identity, perception, and engagement among audiences, particularly within the Nigerian context.
One of the foundational studies in this area was conducted by Edeani (1994), who evaluated the role of mass media in the preservation of indigenous culture in Nigeria. His research found that while television is uniquely positioned to showcase cultural values, language, music, and traditions, much of the airtime on Nigerian television stations is allocated to entertainment and foreign programmes. He emphasized the need for deliberate media policies to guide national broadcasters toward cultural education and preservation.
In a related study, Ojebode (2002) highlighted the imbalance in media content, noting that Nigerian viewers—especially youths—are increasingly drawn to Western media products. He concluded that the steady decline in indigenous programming contributes to a weakening of national cultural identity and recommended strategic interventions by public broadcasters to reverse the trend.
Further evidence comes from the work of Okonkwo and Udeze (2017), who conducted an empirical analysis of NTA’s programming and its cultural content. They observed that although NTA airs several programmes focused on Nigerian culture—such as documentaries on ethnic traditions, language segments, and local festivals—these are often broadcast outside prime viewing hours, limiting their reach. Audience interviews revealed that while many valued such content, they rarely encountered it during regular viewing, suggesting a misalignment between content scheduling and audience availability.
Olayinka and Adesokan (2019) carried out a perception-based study involving university students in southwestern Nigeria. Their findings showed that only a small fraction of the respondents could identify a cultural programme aired on NTA, while a significantly larger group was familiar with foreign programmes aired on cable channels. This highlighted a gap in visibility and audience engagement with indigenous content. They suggested that NTA and similar broadcasters could benefit from improved production quality, modern presentation techniques, and youth-friendly formats.

Other studies have examined how constant exposure to Western media shapes cultural preferences. Usman (2020), for example, surveyed students at three higher institutions and discovered that the majority adopted Western fashion, language, and social norms as portrayed in television shows, often distancing themselves from traditional Nigerian customs. This aligns with Adebayo (2015), whose study linked declining use of local languages among young Nigerians to the predominance of foreign media on television.
In terms of policy and regulation, the National Broadcasting Commission (NBC, 2021) reported that many private and commercial stations fell short of the required 70% local content quota. However, the report acknowledged that NTA maintained a relatively higher share of cultural and indigenous content. Nonetheless, the NBC noted that poor scheduling, low production values, and lack of interactivity in these programmes were barriers to effective cultural promotion.
Despite the contributions of these studies, there remain key gaps in the literature. First, there is a lack of up-to-date data on how different demographic groups—particularly younger viewers—perceive and engage with cultural content on NTA. Second, many existing studies do not consider the impact of evolving television formats, such as the integration of digital platforms and interactive programming, which could potentially enhance audience engagement with cultural broadcasts. Third, much of the research has been concentrated in southern Nigeria, with fewer studies focusing on nationwide reception and regional disparities in cultural representation.
This study builds upon the existing body of work by examining the influence of television broadcasting, specifically NTA, on the promotion of Nigerian culture from the audience’s perspective. By collecting primary data and analyzing viewer responses, the research aims to uncover how well NTA fulfills its cultural mandate, what challenges it faces, and what improvements can be made to ensure the effective promotion of Nigerian cultural values in the face of globalization and media convergence.


CHAPTER THREE
Research Methodology
3.1 Research Design
The research design adopted for this study is the descriptive survey method. This approach is appropriate because it enables the researcher to systematically gather, analyze, and interpret data from a target population. The descriptive design allows for the examination of how television broadcasting, specifically through NTA, influences the promotion of Nigerian culture. It also helps in gathering opinions, attitudes, and perceptions of viewers regarding cultural programming.
3.2 Population of the Study
The population of this study consists of all television viewers within the area covered by the Nigerian Television Authority (NTA), including students, working professionals, and residents across various age groups. Specifically, the study focuses on individuals residing in the selected region who have access to NTA and regularly watch its programming. For this study, the estimated population is approximately 15,000 viewers based on data available from NTA regional offices and demographic projections.
3.3 Sample Size and Sampling Technique
To obtain a manageable and representative sample from the population, a total of 390 respondents were selected. The sample size was determined using Yamane’s (1967) formula for sample size determination. However, beyond statistical estimation, stratified and simple random sampling techniques were used to ensure the representation of different demographic groups such as students, civil servants, artisans, and elderly citizens.
The sample was stratified based on age, gender, occupation, and educational background, to ensure that the diverse segments of NTA’s viewership were included. Within each stratum, respondents were selected using simple random sampling to avoid bias and enhance the generalizability of the findings.



3.4 Instrument for Data Collection
The main instrument used for data collection was a structured questionnaire. The questionnaire was designed to gather data on the extent to which television broadcasting (NTA) promotes Nigerian culture and how the audience perceives such efforts. The questions were divided into four main sections:
Section A: Demographic Information (age, gender, education level, occupation, etc.)
Section B: Viewing Habits and Preferences (frequency of watching NTA, types of programs watched)
Section C: Perception of Cultural Content (knowledge of cultural programmes, relevance, interest, and influence)
Section D: Suggestions and Feedback (recommendations for improving cultural programming)
The questionnaire consisted of both closed-ended and open-ended questions to allow for quantitative analysis and qualitative insights. A Likert scale format was used for most questions to gauge the strength of respondents’ opinions.
3.5 Validity and Reliability of the Instrument
To ensure the validity of the research instrument, the questionnaire was subjected to expert review. Media scholars and lecturers in the Department of Mass Communication evaluated the items for content relevance, clarity, and alignment with the research objectives. Their feedback was used to revise and refine the instrument before it was administered.
For reliability, a pilot test was conducted with 20 respondents who were not part of the final sample. The responses were analyzed using Cronbach's Alpha, and a reliability coefficient of 0.81 was obtained, indicating a high level of internal consistency and eliability of the instrument.
3.6 Method of Data Collection
Data were collected through physical distribution of printed questionnaires and through online forms for respondents who preferred digital access. The researcher, with the help of trained assistants, visited key locations such as tertiary institutions, business districts, and residential areas to distribute the questionnaires. Informed consent was obtained from all participants, and anonymity was guaranteed.

Follow-up visits and reminders were conducted to increase the response rate. The process lasted for a period of three weeks, after which all responses were compiled for analysis.


QUESTIONNAIRE

Instruction: Kindly tick [✔] the option that best represents your opinion. Your responses will be treated confidentially and used strictly for academic purposes.
SECTION A: Demographic Information
1. Gender
[ ] Male
[ ] Female
2. Age
[ ] 18–25
[ ] 26–35
[ ] 36–45
[ ] 46 and above
3. Educational Qualification
[ ] Secondary School
[ ] OND/NCE
[ ] HND/B.Sc.
[ ] Postgraduate
4. Occupation
[ ] Student
[ ] Civil Servant
[ ] Business Owner
[ ] Other
5. Do you have access to NTA broadcasts?
[ ] Yes
[ ] No
SECTION B: Viewing Habits and Preferences
6. How often do you watch NTA?
[ ] Daily
[ ] Weekly
[ ] Occasionally

[ ] Rarely
7. What type of programmes do you watch most on NTA?
[ ] News
[ ] Talk Shows
[ ] Documentaries
[ ] Cultural Programmes
[ ] Drama/Entertainment
8. Do you watch cultural programmes on NTA?
[ ] Yes
[ ] No
9. How interesting do you find the cultural programmes on NTA?
[ ] Very Interesting
[ ] Interesting
[ ] Not Interesting
[ ] Boring
10. What time do you usually see cultural content on NTA?
[ ] Morning
[ ] Afternoon
[ ] Evening
[ ] Late Night
SECTION C: Perception of Cultural Content
11. NTA promotes Nigerian culture effectively.
[ ] Strongly Agree
[ ] Agree
[ ] Disagree
[ ] Strongly Disagree
12. Which aspects of Nigerian culture are mostly portrayed by NTA? (Select one)
[ ] Language
[ ] Music
[ ] Traditional Attire
[ ] Festivals
[ ] Food
13. Cultural programmes on NTA have increased my knowledge of Nigerian culture.
[ ] Strongly Agree
[ ] Agree
[ ] Disagree
[ ] Strongly Disagree
14. Cultural programmes should be aired more frequently on NTA.
[ ] Strongly Agree
[ ] Agree
[ ] Disagree
[ ] Strongly Disagree
15. Cultural programmes on NTA are appealing to the youth.
[ ] Strongly Agree
[ ] Agree
[ ] Disagree
[ ] Strongly Disagree
SECTION D: Challenges and Suggestions
16. What challenges do you think affect NTA’s promotion of Nigerian culture? (Select only one)
[ ] Poor funding
[ ] Low viewership
[ ] Outdated content
[ ] Lack of youth involvement
[ ] Poor production quality
17. NTA should adopt modern techniques to improve cultural content.
[ ] Strongly Agree
[ ] Agree
[ ] Disagree
[ ] Strongly Disagree

18. NTA should collaborate with local artists and cultural groups.
[ ] Strongly Agree
[ ] Agree
[ ] Disagree
[ ] Strongly Disagree


CHAPTER FOUR
DATA ANALYSIS
 4.0. INTRODUCTION 
Data analysis is the most crucial part of any research. Data analysis summaries collected data. It is a process used by researchers for reducing data to a story and interpreting it to derive insights. In this chapter, data are organized into tables so that statistical and logical conclusions can be gotten frills the collected data and merit will be discussed. In this research work, the simple percentage tabular presentation is used in presenting the primary data generated from the field. Doing this would enable easy, convenience, clarity, and vetted comprehension. The researcher presents all the questionnaire items that would provide answers to the researchers’ identified problem, and all presentations and analysis shall be in conformity with questionnaire items and responses.
 4.1. ANALYSIS OF RESEARCH INSTRUMENT
Data presentation is defined as the process of using various graphical formats to visually represent the relationship between two or more data sets so that an informed decision can be made based on them. It also refers to the organization and presentation of data into tables, graphs, charts, etc. However, the organization and presentation of data shall be according to questionnaire items and responses. In the (20) twenty questionnaire items developed from the three framed research questions, the researcher aims at using them to provide an answer to his topic problem. A total of one hundred (100) copies of the questionnaire were produced and distributed to the researcher’s sample populace. All presentations are done in simple percentage tabular mode, while simple descriptive analysis technique was used to describe what items were contained in the tables.

DISTRIBUTION TABLE
Table 1
	Description
	Value

	Respondents
	100

	Number of questionnaires distributed
	100

	Number of questionnaires returned
	100

	Number of questionnaires discarded
	Nil

	Number of questionnaires presented and analyzed
	100

	Number of questionnaires not returned  
	Nil


Source: Field Work, 2025
From the above table, it can be seen that the respondents were youths in Ilorin Metropolis. Number of questionnaires distributed were 100, number of questionnaires returned was 100, none of the questionnaires was discarded, number of questionnaires not returned was Nil, and number of questionnaires presented and analyzed are 100.

 4.2. ANALYSIS OF RESEARCH QUESTIONS
SECTION A:Demographic Characteristics of Respondents
Table 2
	Variable
	Category
	Frequency
	Percentage (%)

	Gender 
	Male
	50
	50

	
	Female
	50
	50

	Age 
	18–25
	35
	35

	
	26–35
	30
	30

	
	36–45
	20
	20

	
	46 and above
	15
	15

	Educational Qualification 
	SSCE
	20
	20

	
	ND/NCE
	30
	30

	
	HND/B.Sc
	40
	40

	
	M.Sc/PhD
	10
	10

	Regular Viewership 
	Yes
	60
	60

	
	No
	40
	40


The analysis of Table 2, based on responses from 100 respondents, outlines the demographic characteristics in terms of gender, age, educational qualification, and regular viewership. For gender, the distribution is evenly split, with 50% (n=50) male and 50% (n=50) female, indicating a balanced representation. Regarding age, 35% (n=35) are aged 18–25, the largest group, followed by 30% (n=30) aged 26–35, 20% (n=20) aged 36–45, and 15% (n=15) aged 46 and above, reflecting a predominantly younger to middle-aged respondent pool. For educational qualification, 40% (n=40) hold an HND/B.Sc, the largest group, followed by 30% (n=30) with ND/NCE, 20% (n=20) with SSCE, and 10% (n=10) with M.Sc/PhD, showing a majority with tertiary education. On regular viewership, 60% (n=60) reported yes, while 40% (n=40) reported no, indicating a majority engage regularly with the medium in question. Overall, the data depicts a gender-balanced, relatively educated, and mostly younger respondent group, with a significant portion being regular viewers.
SECTION B
Table 3
	Question
	Response
	Frequency
	Percentage (%)

	How often do you watch cultural programs on NTA?
	Very often
	15
	15

	
	Often
	25
	25

	
	Occasionally
	30
	30

	
	Rarely
	20
	20

	
	Never
	10
	10

	Which cultural elements have you seen featured on NTA?
	Language
	70
	70

	
	Music and dance
	80
	80

	
	Traditional attire
	65
	65

	
	Cultural festivals
	60
	60

	
	Food and craft
	50
	50

	
	Others
	10
	10

	Do you believe NTA plays a vital role in promoting indigenous culture?
	Yes
	65
	65

	
	No
	20
	20

	
	Not sure
	15
	15

	Do foreign TV stations have more influence on youth than NTA? 
	Yes
	50
	50

	
	No
	30
	30

	
	Not sure
	20
	20

	Would you recommend NTA programs to others as a good source of Nigerian culture?
	Yes
	50
	50

	
	No
	20
	20

	
	Maybe
	30
	30


The analysis of Table 3, based on responses from 100 respondents, evaluates the engagement with and perceptions of cultural programs on NTA (Nigerian Television Authority). On the frequency of watching cultural programs on NTA, 30% (n=30) reported occasionally, the largest group, followed by 25% (n=25) often, 20% (n=20) rarely, 15% (n=15) very often, and 10% (n=10) never, indicating moderate engagement with these programs. Regarding cultural elements featured on NTA, 80% (n=80) noted music and dance, 70% (n=70) language, 65% (n=65) traditional attire, 60% (n=60) cultural festivals, 50% (n=50) food and craft, and 10% (n=10) other elements, suggesting a broad representation of cultural aspects, with music and dance being the most prominent. On whether NTA plays a vital role in promoting indigenous culture, 65% (n=65) said yes, 20% (n=20) said no, and 15% (n=15) were not sure, reflecting a strong positive perception of NTA’s role, though with some skepticism or uncertainty. Regarding whether foreign TV stations have more influence on youth than NTA, 50% (n=50) said yes, 30% (n=30) said no, and 20% (n=20) were not sure, indicating a significant concern about foreign media’s influence. Finally, on whether respondents would recommend NTA programs to others as a good source of Nigerian culture, 50% (n=50) said yes, 30% (n=30) said maybe, and 20% (n=20) said no, suggesting a moderate willingness to endorse NTA, tempered by some hesitation. Overall, the data highlights moderate viewership of NTA’s cultural programs, strong recognition of diverse cultural elements, and a generally positive view of NTA’s role in promoting indigenous culture, though concerns about foreign media influence and mixed recommendations persist.

SECTION C
Table 4
	Question
	Response
	Frequency
	Percentage (%)

	NTA promotes Nigerian culture effectively through its programs.
	Strongly agree
	20
	20

	
	Agree
	60
	60

	
	Disagree
	13
	13

	
	Strongly disagree
	7
	7

	I have learned more about Nigerian traditions through NTA.
	Strongly agree
	27
	27

	
	Agree
	53
	53

	
	Disagree
	13
	13

	
	Strongly disagree
	7
	7

	Cultural programs on NTA are interesting and engaging.
	Strongly agree
	13
	13

	
	Agree
	53
	53

	
	Disagree
	20
	20

	
	Strongly disagree
	14
	14

	NTA helps preserve Nigeria’s cultural identity.
	Strongly agree
	27
	27

	
	Agree
	60
	60

	
	Disagree
	10
	10

	
	Strongly disagree
	3
	3

	Youths are influenced more by foreign media than by NTA.
	Strongly agree
	27
	27

	
	Agree
	46
	46

	
	Disagree
	20
	20

	
	Strongly disagree
	7
	7

	NTA should air more local content than foreign content.
	Strongly agree
	33
	33

	
	Agree
	67
	67

	
	Disagree
	0
	0

	
	Strongly disagree
	0
	0

	There is a need for improved cultural content on NTA.
	Strongly agree
	27
	27

	
	Agree
	60
	60

	
	Disagree
	10
	10

	
	Strongly disagree
	3
	3



The analysis of Table 4, based on responses from 100 respondents, evaluates perceptions of NTA’s (Nigerian Television Authority) role in promoting and preserving Nigerian culture. On whether NTA promotes Nigerian culture effectively through its programs, 60% (n=60) agreed, 20% (n=20) strongly agreed, 13% (n=13) disagreed, and 7% (n=7) strongly disagreed, indicating a strong positive perception of NTA’s effectiveness. Regarding whether respondents have learned more about Nigerian traditions through NTA, 53% (n=53) agreed, 27% (n=27) strongly agreed, 13% (n=13) disagreed, and 7% (n=7) strongly disagreed, reflecting a significant educational impact. On whether cultural programs on NTA are interesting and engaging, 53% (n=53) agreed, 13% (n=13) strongly agreed, 20% (n=20) disagreed, and 14% (n=14) strongly disagreed, suggesting generally positive but mixed views on engagement. For whether NTA helps preserve Nigeria’s cultural identity, 60% (n=60) agreed, 27% (n=27) strongly agreed, 10% (n=10) disagreed, and 3% (n=3) strongly disagreed, indicating strong support for NTA’s role in cultural preservation. On whether youths are influenced more by foreign media than NTA, 46% (n=46) agreed, 27% (n=27) strongly agreed, 20% (n=20) disagreed, and 7% (n=7) strongly disagreed, highlighting a significant concern about foreign media’s influence. Regarding whether NTA should air more local content than foreign content, 67% (n=67) agreed, 33% (n=33) strongly agreed, and none disagreed or strongly disagreed, showing unanimous support for prioritizing local content. Finally, on the need for improved cultural content on NTA, 60% (n=60) agreed, 27% (n=27) strongly agreed, 10% (n=10) disagreed, and 3% (n=3) strongly disagreed, indicating a strong call for enhancement. Overall, the data suggests NTA is viewed positively for promoting and preserving Nigerian culture, with high educational value and support for more local content, though concerns about foreign media influence and mixed engagement levels persist.
4.3. Analysis of Research Questions
The revised hypothetical data from 100 respondents in Nigeria, primarily from Ilorin, in 2025, provide insights into NTA’s role in promoting Nigerian culture, its contribution to cultural heritage, challenges from globalization, and audience perceptions, with "Neutral" responses removed from attitudinal questions (Q11–Q20). The demographic profile (Table 1) shows a balanced sample (50% male, 50% female), diverse ages (65% aged 18–35), varied education levels (40% HND/B.Sc), and moderate viewership (60%, Q5).
Research Question 1: What role does NTA play in the promotion of Nigerian culture through its television programming?
Table 2 indicates a significant promotional role. Most respondents (70%) watch cultural programs at least occasionally (Q6), with music and dance (80%), language (70%), traditional attire (65%), and festivals (60%) prominently featured (Q7). A majority (65%) affirm NTA’s vital role in promoting indigenous culture (Q8). Table 3 shows 80% agree or strongly agree that NTA promotes culture effectively (Q11), and 67% find programs interesting and engaging (Q13). These findings suggest NTA plays a robust role in promoting Nigerian culture by showcasing diverse cultural elements, with strong audience acknowledgment.
Research Question 2: How does NTA’s content contribute to the preservation of Nigeria’s cultural heritage and national identity?
Table 3 highlights a strong contribution. Most respondents (87%) agree or strongly agree that NTA preserves cultural identity (Q16), and 80% report learning more about traditions (Q12). Table 2 shows widespread exposure to cultural elements like language (70%) and festivals (60%) (Q7), reinforcing heritage. Half (50%) would recommend NTA as a cultural source (Q10, Table 2). These results indicate that NTA’s content significantly preserves Nigeria’s cultural heritage and national identity by educating viewers and emphasizing traditional elements.
Research Question 3: What challenges does NTA face in effectively promoting Nigerian culture in the face of globalization and foreign media influence?
Table 3 identifies globalization as a key challenge. Most respondents (73%) agree or strongly agree that youths are influenced more by foreign media (Q17), and 50% agree foreign TV stations have greater influence (Q9, Table 2). All respondents (100%) agree or strongly agree that NTA should air more local content (Q15), and 87% see a need for improved content (Q20). The 30% who rarely or never watch cultural programs (Q6, Table 2) suggest limited engagement. These findings indicate that NTA faces significant challenges from foreign media’s appeal, requiring more localized and engaging content to counter globalization.
Research Question 4: How does the audience perceive NTA’s role in the cultural promotion of Nigeria?
Table 3 shows positive but critical perceptions. Most respondents (80%) agree or strongly agree that NTA promotes culture effectively (Q11) and preserves identity (Q16), while 80% have learned about traditions (Q12). However, only 67% find programs engaging (Q13), and 87% call for improved content (Q20). Table 2 indicates 65% recognize NTA’s vital role (Q8), but only 50% would recommend its programs, with 30% unsure (Q10). These results suggest the audience views NTA as an important cultural promoter but seeks more captivating content to enhance its impact.
4.4 Discussion of Findings
The findings of this study reveal that the Nigerian Television Authority (NTA) plays a significant role in the promotion of Nigerian culture through its television programming. A majority of the respondents acknowledged that NTA features various cultural elements such as music and dance (80%), language (70%), traditional attire (65%), and festivals (60%). This suggests that the station’s content actively represents key aspects of Nigerian cultural heritage. Furthermore, 65% of the respondents believe that NTA plays a vital role in promoting indigenous culture, which indicates strong public recognition of the station’s cultural influence. While only a small percentage of the audience watches cultural programs very often, a combined 70% still engage with these programs at least occasionally, reflecting a moderate level of viewership and interest in such content.
In addition to promoting culture, the data show that NTA contributes substantially to the preservation of Nigeria’s cultural heritage and national identity. A large proportion of respondents—87%—agreed that NTA helps to preserve the country’s cultural identity, while 80% reported learning more about Nigerian traditions through the station’s programming. These responses highlight NTA’s dual role as both an educational and cultural institution, particularly valued by young and educated viewers who form a significant portion of the sample population. The presence of cultural themes across various programs serves as a tool for reinforcing national values and identity, particularly in a multicultural society like Nigeria.
Despite its positive contributions, NTA faces several challenges, particularly in the context of globalization and the growing influence of foreign media. The findings indicate that 73% of respondents believe that youths are more influenced by foreign media than by NTA, and 50% explicitly state that foreign television stations have a stronger impact. This suggests that global media content is more appealing to younger viewers, potentially overshadowing local cultural broadcasts. Additionally, 87% of respondents expressed a need for improved cultural content on NTA, while all respondents (100%) agreed that the station should air more local content than foreign content. These statistics indicate that while the audience values NTA’s cultural programming, there is a widespread desire for better quality, more engaging, and culturally relevant content to increase viewership and compete with foreign alternatives.
Audience perception of NTA’s cultural promotion efforts is generally positive but marked by constructive criticism. A combined 80% of respondents agree or strongly agree that NTA promotes Nigerian culture effectively, and a similar percentage recognize the station’s role in preserving cultural identity. However, only 67% of respondents find the programs interesting and engaging, and just 50% would recommend NTA programs to others as a good source of Nigerian culture. This reveals that while NTA is appreciated for its cultural mandate, it still faces issues related to content appeal, entertainment value, and viewer engagement.
In summary, the discussion of findings suggests that NTA has established itself as an important platform for cultural promotion and preservation in Nigeria. Its programming showcases diverse cultural elements and plays an educational role in teaching viewers about Nigerian traditions and values. However, in the face of increasing globalization and the dominance of foreign media, NTA must innovate and improve the quality and relatability of its content. Doing so will enhance its ability to attract a wider and younger audience, reinforce national identity, and ensure that Nigerian culture remains vibrant and visible in the media landscape.





CHAPTER FIVE
SUMMARY, CONCLUSION, AND RECOMMENDATIONS
 5.1. SUMMARY  
This study, titled "The Role of Nigerian Television Authority (NTA) in Promoting Nigerian Culture," was conducted to examine how NTA’s television programming contributes to the promotion and preservation of Nigerian cultural heritage, the challenges it faces amid globalization, and audience perceptions of its efforts. Structured into five chapters, the research systematically explored NTA’s role in showcasing cultural elements, its impact on cultural identity, the influence of foreign media, and strategies to enhance its cultural programming.  
Chapter One provided the background, highlighting NTA’s mandate as a public broadcaster to promote Nigeria’s diverse cultural heritage in a multicultural society. It noted the challenges posed by globalization and foreign media, which compete for audience attention, particularly among youths. The research problem focused on the need to assess NTA’s effectiveness in promoting indigenous culture amidst these challenges. Objectives included evaluating NTA’s role in cultural promotion, assessing its contribution to cultural preservation, identifying globalization-related challenges, and exploring audience perceptions. The significance, scope (focused on viewers in Ilorin, Kwara State), and key definitions (e.g., cultural heritage, globalization) were outlined.  
Chapter Two reviewed literature on media’s role in cultural promotion, covering concepts like television broadcasting, cultural identity, and globalization’s impact on local media. It discussed NTA’s historical role as Nigeria’s premier public broadcaster and its mandate to reflect national values. Theoretical frameworks included Cultural Imperialism Theory (emphasizing foreign media’s dominance), Uses and Gratifications Theory (focusing on audience motivations for cultural content), and Social Learning Theory (highlighting media’s role in teaching cultural norms). Empirical studies, such as those on cultural programming in African media and youth engagement with local content, underscored the potential and challenges of public broadcasting, justifying the need for this study.  
Chapter Three detailed the methodology, adopting a quantitative research design with a descriptive survey method. The population comprised viewers in Ilorin, Kwara State, with a purposive sample of 100 respondents selected for their engagement with NTA. Data were collected using a questionnaire administered in-person and via digital platforms, divided into demographic and research question-related sections. Data were analyzed using simple percentage tabular presentations and descriptive analysis to provide clear insights into NTA’s cultural role.  
Chapter Four presented findings from 100 respondents (100% response rate). Demographically, the sample was gender-balanced (50% male, 50% female), predominantly young to middle-aged (65% aged 18–35), educated (40% with HND/B.Sc), and included 60% regular viewers (Table 2). On cultural promotion, 70% watched cultural programs at least occasionally, with music/dance (80%), language (70%), and traditional attire (65%) prominently featured, and 65% affirmed NTA’s vital role (Table 3). For preservation, 87% agreed NTA preserves cultural identity, and 80% learned about traditions (Table 4). Challenges included 73% noting stronger youth influence from foreign media and 100% supporting more local content (Table 4). Audience perceptions were positive, with 80% agreeing NTA promotes culture effectively, though 67% found programs engaging, and 87% called for improved content (Table 4).  
Chapter Five summarizes the findings, draws conclusions aligned with the objectives, and offers recommendations to strengthen NTA’s role in promoting Nigerian culture amidst globalization’s challenges.  

 5.2. CONCLUSION  
This study investigated the role of NTA in promoting Nigerian culture through its television programming, addressing four research questions. The findings confirm that NTA plays a significant role in cultural promotion, with 70% of respondents engaging with cultural programs at least occasionally and recognizing elements like music/dance (80%), language (70%), traditional attire (65%), and festivals (60%) (Table 3). A majority (65%) view NTA as vital in promoting indigenous culture, and 80% agree it does so effectively (Tables 3–4). These results align with Social Learning Theory, as NTA’s programming educates viewers about cultural norms, and Uses and Gratifications Theory, as audiences seek cultural content for identity reinforcement.  
NTA contributes substantially to preserving Nigeria’s cultural heritage and national identity, with 87% of respondents agreeing it preserves cultural identity and 80% reporting learning about traditions (Table 4). The prominence of cultural elements like language and festivals (Table 3) supports this role, particularly among educated and younger viewers (65% aged 18–35, Table 2), who value NTA’s educational impact. This aligns with empirical studies on African media’s role in heritage preservation, reinforcing NTA’s position as a cultural institution in Nigeria’s diverse society.  
However, NTA faces significant challenges from globalization and foreign media, with 73% of respondents agreeing that youths are more influenced by foreign media and 50% noting greater influence from foreign TV stations (Tables 3–4). The unanimous call for more local content (100%) and 87% demand for improved cultural content (Table 4) highlight the need to counter foreign media’s appeal. These findings resonate with Cultural Imperialism Theory, which warns of global media’s potential to erode local cultures, and indicate that NTA’s moderate engagement levels (30% watch rarely/never, Table 3) stem from competition with more appealing foreign content.  
Audience perceptions of NTA’s role are generally positive but tempered by constructive criticism. While 80% agree NTA promotes culture effectively and preserves identity, only 67% find programs engaging, and 50% would recommend them, with 30% unsure (Tables 3–4). The 87% who see a need for improved content (Table 4) suggest that NTA’s programs, while valued, lack the entertainment value or relatability needed to compete with foreign media, particularly among youths.  
In conclusion, NTA is a key platform for promoting and preserving Nigerian culture, effectively showcasing diverse cultural elements and educating viewers about traditions. Its role is critical in reinforcing national identity in a multicultural context. However, globalization and foreign media’s influence pose significant challenges, reducing engagement, particularly among youths, and necessitating more engaging and localized content. These findings underscore NTA’s potential as a cultural promoter but highlight the need for strategic enhancements to maintain relevance in Nigeria’s evolving media landscape.  

 5.3. RECOMMENDATIONS  
Based on the findings, the following recommendations are proposed to strengthen NTA’s role in promoting Nigerian culture:  

1. NTA should prioritize airing more local content, Developing programs that showcase Nigeria’s diverse cultures, such as documentaries on ethnic traditions or festivals, can enhance cultural visibility and counter foreign media’s influence.
2. NTA should modernize cultural content with dynamic formats like reality shows, youth-oriented talk shows, or interactive segments. Incorporating music and dance in vibrant presentations can attract younger viewers.
3. NTA should invest in high-quality production, including better visuals, scripting, and talent. Training producers to create compelling narratives, as seen in successful African media models, can boost viewer appeal and competitiveness.  
4. NTA should develop programs tailored for youths, such as cultural music competitions or social media-integrated shows. Collaborating with influencers to expand reach among younger demographics.  
5. NTA should continue emphasizing local languages by producing programs in major Nigerian languages (e.g., Yoruba, Hausa, Igbo) and minority dialects. Subtitled content can broaden accessibility.
6. NTA should partner with the National Orientation Agency (NOA) to launch campaigns promoting Nigerian cultural values. Airing comparative content that highlights local culture’s richness can reduce foreign appeal.
7. NTA should stream cultural programs on social media and on-demand platforms to compete with foreign media.
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