IMPACT OF SOBI 101.9 FM’S ‘AGBELOBA’ RADIO PROGRAMME ON MOBILIZING UNEMPLOYED YOUTHS TOWARDS LIVESTOCK FARMING IN ILORIN
BY

TAIWO BALIKIS ADESHOLA
HND/23MAC/FT/0617

BEING A RESEARCH PROJECT SUBMITTED TOTHE DEPARTMENT OF MASS COMMUNICATION,
 INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY, 
KWARA STATE POLYTECHNIC, ILORIN.

IN PARTIAL FULFILLMENT OF THE REQUIREMENTS FOR THE AWARD OF HIGHER NATIONAL DIPLOMA (HND)
 IN MASS COMMUNICATION

JUNE, 2025




CERTIFICATION
This research has been examined and approved as meeting part of the requirements of the Department of Mass Communication, Institute of Information and Communication Technology, Kwara State Polytechnic, Ilorin, in partial fulfillment for the award of Higher National Diploma (HND) in Mass Communication. 

________________________			             ______________________                   
MALLAM ABASS 							DATE
   (Project supervisor)

________________________				________________________
MR. OLUFADI, B. A						DATE
(Project Coordinator)

________________________				________________________
  MR. OLOHUNGBEBE, F.T				             DATE
  (Head of Department) 

________________________				________________________
EXTERNAL SUPERVISOR 						DATE

Dedication
This project is fully dedicated to Almighty God, The Pillar and Holder of my life, who has given me the privilege and power to write this project work.
Also, it is dedicated to my late parents, MR &MRS TAIWO
I also dedicate this project to my beloved and supportive siblings who has been my Backbone, my supporter and my sponsor



















Acknowledgements
Firstly, at all most, I express my profound gratitude to God Almighty the creator of heaven and earth,for how he has been there for me to start and complete this project report, to God be the Glory.
My sincere gratitude also goes to my project supervisor, in person of Mallam Ibrahim Abass for his guidance , assistant and indispensable criticism which made this project presentable. I pray that God will reward you abundantly.
Also, my heartfelt gratitude goes to my lovely, supportive siblings for their support financially, for their advice, words of encouragement over me,I pray that you will reap the fruits of your labour in Jesus name.(Amen).
Also,I would like to appreciate my lovely friends, OLUWAPELUMI(aka Peluke),ROFIAT(Roffy fashion empire),Olawole, Bose,Zainab,Sukurah,my woman, Omolabake, Kofoworola and my  adorable (POM) for their and my villa  mates for the wonderful time spent together. may God bless you in all area of your life.
Finally, I appreciate my pastor, papa and mass communication students fellowship,(M.A.C.S.F) for their prayers, support and advice. I pray may God rewards you all in Jesus name,Amen.









Abstract
This study evaluates the impact of Sobi 101.9 FM’s “Agbeloba” radio programme on mobilizing unemployed youths towards livestock farming in Ilorin, Kwara State, Nigeria. Utilizing a quantitative descriptive survey design, data were collected from 100 unemployed youths aged 18–35 within Sobi FM’s broadcast range using structured questionnaires administered in-person and via WhatsApp. Grounded in the Diffusion of Innovations and Uses and Gratifications theories, the study assesses the programme’s influence on awareness, knowledge, motivation, and barriers to adopting livestock farming. Findings reveal that 90% of respondents have listened to “Agbeloba,” with 85% agreeing it encourages livestock farming and 80% reporting enhanced practical knowledge. Success stories (40%) and expert advice (25%) were identified as the most motivating aspects. However, 45% cited lack of capital and 25% noted limited land access as primary barriers. The programme significantly increases awareness (85%) and influences decisions to pursue livestock farming (80%). Recommendations include providing financial support, facilitating land access, and enhancing training to overcome barriers. The study underscores radio’s role as an effective tool for promoting agricultural entrepreneurship among unemployed youths in Ilorin.Keywords: Agbeloba, Sobi 101.9 FM, livestock farming, unemployed youths, Ilorin, radio broadcasting, Diffusion of Innovations Theory, Uses and Gratifications Theory, agricultural entrepreneurship
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CHAPTER ONE
INTRODUCTION
1.1 Background of the Study
Radio broadcasting has long been one of the most influential communication tools in Nigeria, serving as a vital medium for reaching diverse audiences and disseminating information efficiently. With its ability to penetrate even the most remote areas, radio remains a key platform for education, entertainment, and social mobilization. As an accessible and cost-effective medium, it has played a pivotal role in shaping public opinion, promoting cultural heritage, and fostering national unity. By delivering real-time content to a wide audience, radio continues to be an indispensable channel for communication in Nigeria’s dynamic media landscape.
Among the various radio stations across Nigeria, Sobi 101.9 FM, based in Ilorin, is a prominent radio station recognized for its community-focused programmeming that addresses societal challenges and promotes development. The station’s diverse content, delivered in both English and local languages, ensures inclusivity and relevance for urban and rural audiences. Known for its emphasis on education, health, agriculture, and entrepreneurship, Sobi FM has become a trusted platform for fostering public discourse and driving social change. One of its flagship programmes, “Agbeloba,” exemplifies this mission by educating listeners on sustainable farming practices and offering practical solutions to youth unemployment, solidifying the station’s role in empowering the local community.
The term "Agbeloba," which translates to "Livestock Farming," reflects the programme’s focus on promoting agricultural entrepreneurship as a viable means of livelihood. In a state like Kwara, where unemployment rates among youth are on the rise, "Agbeloba" serves as an important platform for providing information and practical knowledge to young people, encouraging them to venture into livestock farming as a sustainable source of income (Adesanya, Adewale, &Sanni, 2020). The programme offers a unique combination of expert advice, success stories, and practical insights into the livestock farming industry, which plays a vital role in Nigeria’s economy (Okeke&Ogbuagu, 2022).
Nigeria faces a persistent challenge of high unemployment, with the youth demographic being the most affected. According to recent statistics, a significant proportion of the population is either unemployed or underemployed, leading to increased poverty, crime rates, and social unrest. Factors contributing to this issue include a lack of industrialization, inadequate skill acquisition programmes, and a mismatch between the education system and labor market demands. Moreover, the nation's over-reliance on oil revenue has stifled the growth of other sectors, such as agriculture and manufacturing, which have the potential to generate employment. This situation underscores the need for innovative solutions to create sustainable jobs, especially in rural and semi-urban areas, where opportunities are limited. Programmes like Sobi FM's "Agbeloba" leverage the power of radio to educate and empower the youth, promoting agriculture and livestock farming as viable pathways to economic independence and community development.
Through this programme, Sobi 101.9 FM has succeeded in raising awareness about the potential of livestock farming to improve livelihoods and contribute to the economic growth of Ilorin and surrounding areas. In addition to addressing unemployment, "Agbeloba" has highlighted the importance of agriculture as a pathway to self-reliance, which aligns with national economic diversification strategies that aim to reduce reliance on oil revenue (Abubakar&Yahaya, 2023).
This study aims to explore the impact of Sobi 101.9 FM's "Agbeloba" radio programme on mobilizing unemployed youth towards livestock farming in Ilorin. The research will focus on understanding the programme's content, its reach among the target audience, and its effectiveness in motivating youth to take up livestock farming.
1.2 Statement of the Problem
Unemployment among youth in Nigeria, particularly in urban and semi-urban centers such as Ilorin, remains a significant challenge. The lack of employment opportunities in the formal sector, coupled with inadequate skills training and education, has led many young people to seek alternative forms of livelihood. While agriculture remains a key sector for economic empowerment, especially in rural areas, many young people view it as a traditional, unattractive, and financially unviable career path (Abubakar&Yahaya, 2023).
The "Agbeloba" programme on Sobi 101.9 FM aims to challenge this perception by promoting livestock farming as a profitable and sustainable livelihood option. Despite its potential, there is limited research on the programme's effectiveness in mobilizing youth towards agricultural entrepreneurship (Adesanya et al., 2020). Furthermore, the level of awareness about the benefits of livestock farming among unemployed youths in Ilorin and the extent to which the "Agbeloba" programme has influenced their decision-making regarding employment choices is unclear.
This study seeks to fill this gap by assessing the impact of the "Agbeloba" programmemeon unemployed youths in Ilorin, specifically its effectiveness in fostering an interest in livestock farming as a viable career path. The research will examine the programmeme’s content, its reach, and its influence on the youth audience's perceptions of livestock farming, as well as their subsequent actions (Ogunlade&Akinrinade, 2021).
1.3 Research Objectives
The main objectives of this study are to:
i. Toassess the impact of Sobi 101.9 FM’s "Agbeloba" programmemeon mobilizing unemployed youth towards livestock farming in Ilorin.
ii. To examine the level of awareness and knowledge gained by the youth audience of "Agbeloba" about livestock farming practices.
iii. To evaluate the influence of "Agbeloba" in motivating youths to engage in livestock farming as a sustainable livelihood option.
iv. To identify challenges or barriers faced by the Youths in adopting livestock farming despite exposure to the programmeme
1.4 Research Questions
This study seeks to answer the following research questions:
i. To what extent has Sobi 101.9 FM’s "Agbeloba" programmememobilized unemployed youth in Ilorin towards livestock farming?
ii. What level of awareness and knowledge about livestock farming has the "Agbeloba" programme contributed to the youth audience in Ilorin?
iii. How effective is the "Agbeloba" programmeme in influencing the decisions of unemployed youths to engage in livestock farming?
iv. What are the challenges or barriers that prevent youths from pursuing livestock farming despite the exposure to "Agbeloba"?
1.5 Significance of the Study
This study will contribute valuable insights into the role of radio broadcasting in promoting agricultural entrepreneurship, particularly livestock farming, as a means of addressing youth unemployment. By focusing on the impact of Sobi 101.9 FM’s "Agbeloba" programme, the study will provide a comprehensive understanding of how radio can be an effective tool for social change and economic empowerment. The findings of this research will be beneficial to policymakers, agricultural stakeholders, and media practitioners who aim to leverage radio as a platform for promoting economic activities that contribute to sustainable development (Adesanya et al., 2020). Additionally, the study will offer recommendations for improving the design and content of agricultural programmes to maximize their impact on youth engagement in farming. The results will also inform future radio initiatives aimed at mobilizing young people towards economic self-sufficiency through agriculture .
1.6 Scope and Limitations of the Study
This study is focused on assessing the impact of the "Agbeloba" programme on unemployed youth in Ilorin, Kwara State, Nigeria. The research will specifically target youths who listen to the programme and have been exposed to its content on livestock farming. While the study will cover various aspects of the programme's influence, it will be limited to the radioprogramme reach and its direct impact on the youth population.
1.7 Definition of Key Terms
i. Agbeloba: A radio programme aired on Sobi 101.9 FM in Ilorin, focusing on livestock farming and its benefits for unemployed youth.
ii. Livestock Farming: The practice of breeding and raising animals for various purposes, such as meat, milk, or other animal products.
iii. Unemployed Youth: Young individuals who are actively seeking employment but are unable to find formal job opportunities, particularly those aged between 18 and 35 years.
iv. Sobi 101.9 FM: A prominent radio station based in Ilorin, Kwara State, known for its community-based programmeming, including those focusing on agriculture and youth empowerment.
v. Radio as a Tool for Development: The use of radio broadcasting to inform, educate, and motivate individuals or communities to engage in developmental activities.










CHAPTER TWO
LITERATURE REVIEW
2.0. INTRODUCTION 
This chapter present review of relevant literature regarding the Impact of sobi 101.9 fm “Agbeloba” radio programme on mobilizing unemployed youths towards livestock farming in Ilorin. In this chapter, the concept of radio, the history of radio, the functions of radio,  concept of livestock farming and so on is been touched in order to simplify this study.
2.1. THEORETICAL FRAMEWORK 
2.1.1. Diffusion of Innovation Theory 
The Diffusion of Innovations Theory, developed by Everett Rogers, explores how new ideas, practices, or technologies spread within a social system over time. It identifies five stages in the adoption process: knowledge, persuasion, decision, implementation, and confirmation. Individuals move through these stages as they become aware of an innovation, evaluate its benefits, decide to adopt it, apply it, and confirm its usefulness. This theory is widely used to understand the dissemination of innovations in various fields, including technology, healthcare, and agriculture.
A key element of the theory is the role of communication channels, which are critical for spreading information about an innovation. Communication can occur through interpersonal interactions or mass media platforms, such as radio or television. In the context of Sobi FM’s Agbeloba program, the radio acts as a primary communication channel that educates and motivates unemployed youths to adopt livestock farming practices. The program not only disseminates information but also influences attitudes by showcasing success stories and practical solutions.
The theory also categorizes adopters into five groups: innovators, early adopters, early majority, late majority, and laggards. Innovators are risk-takers who adopt new ideas quickly, while early adopters are opinion leaders who influence others. The early and late majorities adopt innovations at different stages, with laggards being the last to accept change. In the case of Agbeloba, the program’s focus on practical and relatable content helps bridge the gap between early adopters and the majority, encouraging a broader audience to consider livestock farming.
A central concept in the Diffusion of Innovations Theory is the perceived attributes of an innovation, such as its relative advantage, compatibility, complexity, trialability, and observability. The program emphasizes the relative advantage of livestock farming as a profitable and sustainable livelihood for unemployed youths. It also addresses compatibility by showing how farming can align with local cultural and economic contexts. By simplifying complex farming practices and presenting them in an accessible format, Agbeloba reduces barriers to adoption.
Finally, the theory highlights the importance of the social system in the diffusion process. The social structure, norms, and values of a community influence how innovations are adopted. Agbeloba leverages the community’s shared challenges, such as unemployment, to position livestock farming as a practical solution. By fostering a supportive environment through education, motivation, and partnerships with experts, the program facilitates the spread of livestock farming practices among unemployed youths, aligning perfectly with the principles of Diffusion of Innovations Theory.


2.1.2. Uses and Gratification Theory 
The Uses and Gratification theory was created by Elihu Katz, Jay Blumler, and Michael Gurevitch in 1974. This theory is also called Utility theory. This approach focuses on the choices of the audience when using a specific media compared to others, as well as the different gratifications they get from the media based on their social and psychological needs (Ovie&Nwaoboli, 2022). Severin and Tankard published a study in 1997. The Uses and Gratification theory focuses on what people use the media for, rather than how the media affects people.
Edegoh, Asemah, and Nwammuo (2015).
This theory tries to answer certain questions, such as:
· What are the things that people want to get by using media.
· How do people use different forms of communication and entertainment to meet their personal requirements?
· How does using media affect individuals or their social life?
· How do people's characteristics and personal differences impact the way they use media.
The theory has the following assumptions:
· Media use is purposeful and driven by people's motivations. They always have a reason for consuming media, either to get information or for entertainment.
· The choice of media depends on what the audience wants and needs.
· The media are in competition with other ways of satisfying our needs, but there are many different needs that can be fulfilled by consuming mass media.
· People use media because of their personal and mental reasons.
· Media messages do not have a powerful impact on individuals because they are active media users and choose to explore the media in their own way.
This theory explores why people actively seek out specific media content. The program’s ability to attract youths who are looking for career guidance or economic opportunities would be explained through this theory.
2.2. CONCEPTUAL FRAMEWORK 
2.1.1. Concept of Radio 
Radio can be defined as a medium used for sending and receiving messages through the air using electronic waves. It is also about the activity of broadcasting programmes for people to listen to the programmes being broadcast (Idebi, 2008:1). It can also be defined as the broadcasting of programmes for the public to listen to. It is the system of sending sound over a distance by transmitting electrical signals (BBC English Dictionary, 1992:946). Radio involves the process by which messages are sent through electrical waves. In other words, sound could be sent and received through these waves, (Sambe, 2008:75). 
Further, according to Idebi (2008:1) the word Radio is defined as the process of sending and receiving messages through the air, using electromagnetic waves. It is also about the activity of broadcasting programmes for people to listen to the programmes being broadcast. 
The history dates back to the 19th century when Samuel Morse invented the electric telegraph. Later Gugielmo Marconi built the first radio factory in Britain and worked on this invention to produce electromagnetic impulses, which could be sent through the air without wires, making it possible for the human voice to be transmitted over long distances. This technique was successfully used and signals were transmitted from England to America in 1866. 
In 1888, Heinrich Hertz, a German working on the electromagnetic theory propounded earlier on by a British scientist, James Clark Maxwell, produced the first radio waves. Marconi, working tirelessly on Hertz s findings, succeeded in inventing what was called radio telephony or the telegraph in Italy in 1895. By 1898, military formations in America began to manufacture transmitters for broadcasting and communication generally.
There are certain features that radio stations cannot be divorced from. According to Sambe (2008:5) they include the following: 
1. Radio reports what is happening now or what has just happened as current. 
2. It is always in search of new ideas and creativity because it has the ability to consume programme materials. 
3. Radio signals are received in many places within the primary service and bordering areas at the same time, thus it overcomes air and other barriers. 
4. Radio broadcasting is prone to interference from weather, local thunderstorms etc. 
5. It is flexible in pre-erupting the schedule programmes and has freedom of time. 
6. It is very effective in mobilising people; hence it bypasses illiteracy and appeals to the individual person
2.1.2.   History of Radio in Nigeria 
The Federal Radio Corporation of Nigeria was founded in 1933 by the British colonial government. Named the Radio Diffusion Service (RDS), it allowed the public to hear the British Broadcasting Corporation's foreign radio service broadcasts in certain public locations over loudspeakers. In April 1950, the RDS became the Nigerian Broadcasting Service and introduced radio stations in Lagos, Kaduna, Enugu, Ibadan, and Kano. This service was reorganized into the Nigerian Broadcasting Corporation (NBC) on April 1, 1957, by act of parliament. Its mission was to "provide, as a public service, independent and impartial broadcasting services". By 1962 the NBC had expanded its broadcast stations into Sokoto, Maiduguri, Ilorin, Zaria, Jos, and Katsina in the north; Port Harcourt, Calabar, and Onitsha in the East; and Abeokuta, Warri, and Ijebu-Ode in the West. Each of these stations was considered a subsidiary station of a regional station. The subsidiary stations broadcast local interest programs during part of the day, and then relayed programming from their regional station during the rest of the broadcast day. National programs were broadcast from two shortwave transmitters and one medium wave transmitter located in Sogunle, near Lagos state. Adejumobi (1974).
As a support to Udomisor’s view, Agba in Agba (2012) opines that radio broadcasting in Nigeria began in 1932, when the British colonial government established a Rediffusion Center in Lagos, for the reception and rebroadcasting of the British Broadcasting Corporation’s programmes. Onabanjo (2000) explains further by stressing that “the objectives of this innovation by the BBC were to: 
Develop links between Great Britain and English speaking people, throughout the world; 
Propagate the British way of life, particularly in the empire and; 
Keep British citizens out of Britain informed about happenings back home. 
There are more than 300 radio stations in Nigeria today with some States having multiple radio stations. Lagos, Oyo, Kaduna, Abuja and Anambra tops the list with 33, 23, 19, 17, and 16 radio stations respectively. Most of these radio stations are owned by private individuals while a greater number of them are owned by the government. Nigeria infopedia Report (2021).


2.1.3. Basic Functions of Radio
I. News and Information 
It is the responsibility of the press to report timely events has its happening to the public. Timeliness and factuality is one of the major criteria that make a radio station unique and standardized. Aziz (2012)
II. Education
Radio has been used severally to educate the public on societal cause, values, norms and health related issues. Public are educated on positive and negative effects of their actions. In general education, function of the radio broadcast are categorized in two groups. Formal education, education at school and informal education, adult education/ common education. Aziz (2012).
III. Advertisement 
The function of promoting good service is particularly important for radio stations that were founded for commercial purposes. In consideration of the fact that private radios pursue the aim of generating profits, advertisement revenues represent the solw income source of private radios. However, indirect adverts are made through indirect promotional statements used in the programs even in the stations that do not give place to advertising. Aziz (2013).
IV. Entertainment
One of the most popular functions of radio is entertainment. As a matter of fact, a higher percentage of audience prefers entertainment to information. Those in this category include students, youths, teenagers, sports lovers. Except for very serious-minded individuals who tune to radio for information, quite a number of people consume media products during their leisure time, and as such radio becomes a tool of enjoyment and entertainment. (MEB, 2007)
2.1.4. About Sobi FM 
Sobi 101.9 FM is one of the private-owned broadcast media in Ilorin, the Kwara State capital. The station broadcasts on Frequency Modulation, (FM) Meter Band. It is an indigenous radio station. It transmits to the populace on one-zero-one dot nine (101.9) frequency modulation. The Broadcasting House of the station located at Walisum house, Sobi Hill, off Shao road, Ilorin, Kwara state of Nigeria. It was established on the 10th of July 2017 with its ownership and management, purely Nigerian affairs
Coverage Capacity 
Sobi FM broadcast to over three million listeners, on a 24-hour, daily basis. This is because of their broadcasting mast which is 390 meters above sea level whiich helps in dissipating their signals, far and wide to about five neighbouring states.
 In-depth 
Sobi 101.9 FM Ilorin, operates within the confines of the operational guidelines and ethical regulations as entrenched by relevant monitoring and supervising agencies. The station hinges its services on protecting and projecting indigenous values. It serves as a link between the government and the governed through effective tracking of the performances of government towards addressing the aspirations of the masses. Similarly, the station performs other relevant social responsibility services, like promoting good governance and equitable distribution of dividends of democracy. Above all, Sobi 101.9 FM encourages inter-cultural, inter-religious and exchange of useful ideas to accelerate socio- economic lives of the people of Ilorin and its environments. Political affiliation of the proprietor of Sobi FM has several times question its objectivity in political reporting and analysing, most especially during 2019 general election. However, the station claimed that it always mindful of ownership and control, without compromising its social responsibility to its numerous audiences. 
2.1.5. Overview on Unemployment 
Unemployment refers to the condition where individuals who are capable of working, are actively seeking employment, but cannot find work. It is often used as an indicator of the health of an economy. High unemployment rates may indicate economic downturns, while low rates may suggest a strong economy. Various types of unemployment include cyclical, frictional, structural, and seasonal, each caused by different factors such as economic cycles, mismatches between skills and job requirements, or fluctuations in demand for certain industries.
Unemployment is a significant socio-economic issue that impacts both individuals and the broader economy. It occurs when individuals who are willing and able to work are unable to find suitable jobs. The rate of unemployment is often considered a key indicator of the economic health of a country. A high unemployment rate can signal economic distress, while a low rate is typically a sign of a robust economy. However, it’s important to note that low unemployment can also be associated with labor shortages or underemployment.
There are several types of unemployment, each stemming from different causes. Cyclical unemployment is related to the economic cycle. During recessions, demand for goods and services falls, leading to job losses. As the economy recovers, businesses may begin hiring again, reducing cyclical unemployment. Frictional unemployment, on the other hand, occurs when individuals are temporarily out of work as they transition between jobs or enter the workforce for the first time. It is usually short-term and can be seen as a natural part of the job market.
Structural unemployment happens when there is a mismatch between the skills of the labor force and the jobs available. This can be caused by technological advancements, shifts in consumer preferences, or changes in the economy that make certain industries obsolete. Workers with outdated skills or in dying industries may struggle to find new employment without retraining or relocation. This form of unemployment tends to be more persistent than cyclical or frictional unemployment.
Seasonal unemployment is another type, occurring when certain industries experience fluctuations in demand based on the season. For instance, agricultural workers or employees in tourism-related sectors may face unemployment during off-seasons. This form of unemployment is predictable and generally short-term, but can still have significant financial effects on individuals.
The effects of unemployment extend beyond individual financial hardship. High unemployment rates can reduce overall economic output, as fewer people are working and contributing to production. It can also lead to social unrest, as jobless individuals may experience increased stress, loss of self-esteem, and a sense of alienation. Long-term unemployment, in particular, can have profound effects on mental health and well-being.
Efforts to reduce unemployment often include both short-term and long-term strategies. Governments may implement stimulus programs to create jobs or provide unemployment benefits to support those out of work. Additionally, investing in education and workforce development can help address structural unemployment, while policies to promote economic growth and stability can reduce cyclical unemployment. Ultimately, addressing unemployment requires a multifaceted approach that considers both immediate and systemic factors.


2.1.6. Concepts of Livestock Farming 
Livestock farming is the practice of raising animals for various purposes, including food, fiber, and other by-products. It encompasses a wide range of activities, from breeding and feeding to managing animal health and welfare. Livestock farming supports global food security by providing essential products like meat, milk, eggs, and leather. Additionally, livestock farming contributes to the economy by creating jobs in rural areas, driving agricultural innovation, and providing materials for industries like clothing and pharmaceuticals. Sustainable practices, such as rotational grazing and responsible breeding, are essential for reducing environmental impacts and ensuring long-term productivity.
Livestock farming is defined in different ways by scholars, each emphasizing various elements of the practice. According to Harris (2000), livestock farming refers to the management of animals for food, wool, and other products, underlining its economic importance in both rural and urban areas. Harris suggests that livestock farming is a fundamental part of the global food system, providing key nutrition and industry products.
In contrast, Smith (2008) describes livestock farming as the controlled breeding of animals to enhance agricultural productivity. Smith emphasizes the role of technological advancements and the integration of livestock with crop production to boost food security and improve economic sustainability. This approach highlights how modern livestock farming practices aim to optimize both animal and crop production, benefiting the broader agricultural ecosystem.
Steinfeld et al. (2006) offer a broader perspective by discussing the extensive influence of livestock farming on various industries, from agriculture to manufacturing. They argue that while livestock farming provides numerous products, it can also lead to environmental issues like greenhouse gas emissions and land degradation. Their definition stresses the importance of adopting sustainable practices to minimize these negative impacts while maintaining the economic viability of the industry.
Finally, Graham (2015) focuses on the socio-economic role of livestock farming, particularly in rural development and poverty alleviation. Graham asserts that livestock farming is essential for improving the livelihoods of rural communities by providing food, income, and employment opportunities. This definition highlights how livestock farming can contribute significantly to economic development, particularly in areas where alternative employment options are limited.
2.1.7. Impact of sobi 101.9 fm “Agbeloba” radio programme on mobilizing unemployed youths towards livestock farming in Ilorin
The Agbeloba radio program on Sobi 101.9 FM in Ilorin has proven to be a powerful tool in mobilizing unemployed youths toward livestock farming by raising awareness about its benefits and economic potential. This program emphasizes the importance of agriculture in the local economy and offers a platform for experts and successful farmers to share valuable insights. By highlighting the opportunities available within the livestock farming sector, the show encourages youths to explore this field as a means of achieving financial independence and self-sufficiency.
One of the key impacts of Agbeloba is its ability to educate young people about the practical aspects of livestock farming. The program regularly features discussions on topics such as animal husbandry, disease prevention, feed management, and sustainable farming practices. This information is crucial for youths who may not have prior experience or knowledge in farming, empowering them to take the first steps toward building a successful livestock business. Through step-by-step guidance and expert advice, the program helps bridge the knowledge gap that may exist for potential farmers.
Additionally, Agbeloba uses storytelling to inspire its listeners. Success stories from local farmers who have prospered through livestock farming are frequently shared, demonstrating how youth can transition from unemployment to entrepreneurship within the agricultural sector. These personal stories not only motivate listeners but also create relatable examples of how hard work, persistence, and strategic planning can lead to significant success in farming. By showcasing real-life examples, the program instills hope and confidence in unemployed youths, encouraging them to invest in livestock farming as a viable career option.
The program also plays a crucial role in addressing misconceptions about agriculture, particularly in urban areas where many youths may see farming as outdated or not profitable. By showcasing the technological advancements in livestock farming, Agbeloba helps to modernize the perception of agriculture. The program explains how innovation in farming, such as improved breeding techniques and digital farming tools, can make livestock farming a lucrative and sustainable venture. This modern approach to farming helps change the mindset of young people, inspiring them to consider it as a long-term career choice.
In addition to the educational content, Agbeloba promotes community support and networking among aspiring livestock farmers. The program frequently invites agricultural organizations,government agencies, and local farming cooperatives to offer support to new farmers. These partnerships create avenues for unemployed youths to gain access to resources, training, and even funding opportunities. By fostering a sense of community, Agbeloba ensures that young people entering livestock farming are not alone in their journey but are supported by a network of experts and fellow farmers.
Lastly, Agbeloba serves as a catalyst for youth empowerment and rural development. As more young people turn to livestock farming, there is a positive ripple effect on the local economy, with job creation, increased food production, and improved livelihoods for families in rural areas. This shift towards agriculture also helps address the challenge of rural-urban migration, as more youths are able to find sustainable livelihoods in their communities. Through its informative and inspiring content, Agbeloba is playing a vital role in the revitalization of the agricultural sector, particularly livestock farming, and its impact on the lives of unemployed youths in Ilorin cannot be overstated.
2.3. EMPIRICAL REVIEW 
Numerous studies have explored the impact of agricultural radio programs on promoting farming practices, including livestock farming. For instance, One relevant study is titled “Measuring the Impact on Farmers of Agricultural Radio and Television Programs in Southwest Nigeria,” published in 2002 by an unspecified author on Academia.edu. The purpose was to evaluate how radio and television programs influence farmers’ agricultural practices in Southwest Nigeria, given the limited reach of extension agents. The study employed a survey research design, collecting data from farmers through questionnaires and interviews. It adopted the Diffusion of Innovations Theory, which posits that media can accelerate the adoption of new practices by spreading information effectively. Key findings revealed that radio was a highly effective tool for reaching hirural farmers, with many adopting improved farming techniques after exposure to agricultural programs, suggesting its potential to mobilize communities, including youth, toward agricultural activities like livestock farming.
Another study, “Radio as an Educational Media: Impact on Agricultural Development,” was published on November 17, 2013, by authors available on ResearchGate. Its purpose was to assess radio’s role in promoting agriculture and rural development, particularly as a tool for delivering timely information. The method involved a qualitative review of existing literature and case studies of rural radio initiatives in Nigeria. The study was grounded in the Knowledge Gap Theory, which emphasizes bridging information disparities through accessible media like radio. Findings indicated that radio significantly enhances farmers’ knowledge and encourages participation in agricultural ventures, highlighting its capacity to educate and mobilize unemployed youth in regions like Ilorin toward livestock farming if tailored content is provided.
A more recent study, "Impact of Interactive Radio Programming on Agricultural Technology Adoption and Crop Diversification in Malawi,” published in 2024 in the Journal of Development Effectiveness by unspecified authors, explored how interactive radio influences agricultural behavior. The purpose was to measure the adoption of technologies and diversification among farmers exposed to radio programs. It used a nationally representative survey and an Endogenous Treatment Effect Regression model to analyze data. The study adopted the Agenda-Setting Theory, suggesting that media can prioritize issues and shape public action. Key findings showed a significant increase in technology adoption and diversification among listeners, implying that a program like “Agbeloba” could similarly inspire unemployed youth in Ilorin to engage in livestock farming by highlighting its benefits and opportunities.
Lastly, “Youth Agricultural Entrepreneurship: Assessing the Impact of Agricultural Training Programmes on Performance,” published in 2021 in Sustainability by authors available on MDPI, investigated the effect of training programs on youth agripreneurship in Nigeria. The purpose was to determine how structured interventions influence youth performance in agriculture. The method involved surveying 977 respondents, including participants and non-participants of the Fadama program, using the Endogenous Treatment Effect Regression model. It was framed by the Human Capital Theory, which links education and skills to economic outcomes. Findings revealed that participation in agricultural programs increased income and food security, suggesting that a radio program like “Agbeloba” on Sobi 101.9 FM could mobilize unemployed youth toward livestock farming by providing practical knowledge and motivation, especially if combined with local training initiatives.












CHAPTER THREE
METHODOLOGY
3.0 Introduction
Research methodology provides a systematic framework for collecting, analyzing, and interpreting data to address a study’s objectives. This chapter details the methodology employed to investigate the impact of Sobi 101.9 FM’s “Agbeloba” radio programme on mobilizing unemployed youths towards livestock farming in Ilorin. It covers the research design, methods of data collection, population and sampling procedures, research instruments, validity and reliability assessments, administration of instruments, and data analysis techniques. The aim is to ensure a structured and reliable approach to evaluating the programme’s influence on youth engagement in livestock farming.
3.1 Research Design
The study adopts a quantitative research design, ideal for assessing the impact of the “Agbeloba” radio programme (independent variable) on the mobilization of unemployed youths towards livestock farming (dependent variable). Quantitative research relies on numerical data to measure relationships, test hypotheses, and generalize findings across a population. This design suits the study’s focus on quantifiable outcomes, such as the number of youths motivated to start livestock farming, changes in their awareness, or shifts in attitudes, as influenced by the programme. By collecting structured data, the design enables statistical analysis to determine the programme’s effectiveness in Ilorin, a key urban center in Kwara State.
3.2 Research Method
The research employs a descriptive survey method, which is effective for gathering data on perceptions, behaviors, and impacts from a specific population—in this case, unemployed youths in Ilorin exposed to “Agbeloba.” This method involves administering questionnaires to capture listeners’ responses regarding the programme’s role in inspiring livestock farming. Descriptive surveys allow the researcher to characterize the extent of mobilization, identify patterns in youth engagement, and assess the programme’s reach and influence. Given “Agbeloba’s” focus on agricultural education and motivation, this method provides a practical way to evaluate its real-world impact on a target audience.
3.3 Population of the Study
The population comprises unemployed youths aged 18–35 residing in Ilorin, Kwara State, who are potential or actual listeners of Sobi 101.9 FM’s “Agbeloba” programme. Ilorin, the state capital, has a significant youth population, with Kwara State’s total population estimated at approximately 3.6 million in 2025, based on projections from the National Bureau of Statistics (NBS) data and population growth trends. Assuming youths aged 15–35 constitute about 70% of Nigeria’s population (approximately 2.52 million in Kwara State), and narrowing to the 18–35 age range (estimated at 50% of the youth population), approximately 1.26 million youths reside in Kwara State. Ilorin, as the urban center, accounts for roughly 30% of Kwara’s population (based on urban population trends), yielding an estimated 378,000 youths aged 18–35 in Ilorin. With an unemployment rate for youths in urban areas like Ilorin estimated at 30% (aligned with national trends), the unemployed youth population in Ilorin is approximately 113,400. The study targets those within Sobi FM’s broadcast range (50–70 km radius from Sobi Hill), covering Ilorin metropolis and nearby areas like Tanke, GaaAkanbi, and Shao Road. This population is relevant because “Agbeloba,” meaning “farmer” in Yoruba, aims to engage such youths in livestock farming, a viable economic activity in Kwara’s mixed urban-rural setting.
3.4 Sample Size and Sampling Technique
The study targets a sample size of 100 unemployed youths aged 18–35 within Sobi 101.9 FM’s broadcast range in Ilorin. The sample size was determined using the Taro Yamane formula for a finite population:
n=       N

1+N (e2 )
Where ( n ) is the sample size, ( N ) is the population size (113,400 unemployed youths in Ilorin, as estimated in Section 3.3), and ( e ) is the margin of error. Using a 10% margin of error (e=0.1e = 0.1e = 0.1) and a 95% confidence level, the calculation is as follows:
· e2 =0.12= 0.01
· N.e2= 113,400. 0.01= 1,134
· 1+N.e2= 1+1,134 =1,345
· N= 113,400/1,135 = 99.91
Rounding up, the sample size is 100. This size is also chosen to ensure manageability given resource constraints while remaining statistically viable for meaningful analysis of the “Agbeloba” programme’s impact.
Sampling Technique: A multi-stage sampling technique is employed to ensure a representative and relevant sample.  
Stage 1: Cluster Sampling – Ilorin metropolis and surrounding areas within Sobi FM’s broadcast range (50–70 km radius) are divided into geographic clusters (e.g., Tanke, GaaAkanbi, Shao Road, Sobi, Fate). Three clusters are randomly selected to account for urban-rural diversity and logistical feasibility.  
Stage 2: Stratified Sampling – Within each selected cluster, the population of unemployed youths aged 18–35 is stratified by gender (male and female) to ensure proportional representation of key demographic groups. Sample sizes are allocated proportionally to each stratum based on estimated population distributions (e.g., 60% male, 40% female, reflecting typical youth demographics in Ilorin). For example, in a cluster, approximately 20 males and 13 females may be targeted to maintain proportionality.  
Stage 3: Purposive Sampling – Within each stratum, purposive sampling is used to select respondents who are unemployed and have listened to the “Agbeloba” programme at least once. Respondents are identified through community centers, youth gatherings (e.g., NYSC camps, local markets), and Sobi FM listener networks (e.g., call-in records, listener clubs).
The sample of 100 is distributed across the three clusters (e.g., 33–34 respondents per cluster) to ensure balanced representation. This multi-stage approach ensures the sample is representative of the target population, aligns with the study’s focus on the “Agbeloba” programme’s impact, and balances specificity with .
3.5 Research Instrument
The primary tool is a structured questionnaire, designed to collect data on the impact of “Agbeloba” on mobilizing youths towards livestock farming. The questionnaire is divided into two sections:
· Section A: Demographic data (e.g., age, gender, education level, frequency of listening to “Agbeloba”), profiling respondents to contextualize their responses.
· Section B: Items assessing awareness, motivation, and actions taken towards livestock farming (e.g., “Has ‘Agbeloba’ increased your interest in livestock farming?”), using dichotomous (Yes/No), multiple-choice, and Likert scale questions (1 = Strongly Disagree to 5 = Strongly Agree).
The questionnaire is crafted in simple English and Yoruba, reflecting Sobi FM’s bilingual broadcasts, and administered in-person and via WhatsApp to maximize reach among Ilorin’s youth.
3.6 Validity of the Research Instrument
Validity ensures the questionnaire measures the intended variables—impact and mobilization. To establish content validity, the instrument was reviewed by the research supervisor and two experts: one in agricultural communication and one in youth development. Their feedback led to adjustments, such as clarifying “livestock farming” (e.g., poultry, goat rearing) and adding items on practical steps (e.g., “Have you sought training after listening?”). A pilot test with 15 unemployed youths in Ilorin refined ambiguous questions, ensuring the tool accurately captures “Agbeloba’s” influence on attitudes and behaviors toward livestock farming.
3.7 Reliability of the Research Instrument
Reliability assesses the consistency of the questionnaire across repeated use. The instrument was tested using the test-retest method, administered to 20 unemployed youths twice, two weeks apart. A correlation coefficient of 0.85 was obtained, indicating high reliability (values above 0.7 are acceptable). This consistency confirms the questionnaire reliably measures responses about “Agbeloba’s” impact, such as motivation levels or farming interest, over time among Ilorin’s unemployed youths.
3.8 Method of Administration of the Research Instrument
Data collection relies on primary sources via the questionnaire, with supplementary secondary data from Sobi FM programme schedules and agricultural reports on youth farming in Kwara State. The questionnaire is distributed in two ways:
· In-Person: Targeting youths at public spaces in Ilorin (e.g., Mandate Market, Unity Road), where enumerators explain the study and collect responses.
· Online: Shared via WhatsApp links through youth groups and Sobi FM’s listener community, leveraging the station’s digital presence.
A target response rate of 80% (120 respondents) is set, with follow-ups via phone calls or visits to ensure participation, conducted over a two-week period in April 2025.
3.9 Method of Data Analysis
Data will be analyzed using the Statistical Package for the Social Sciences (SPSS) Version 23. Responses are coded (e.g., Yes = 1, No = 0; Likert scale 1–5) and categorized by questionnaire items. Descriptive statistics (frequencies, percentages, means) will summarize awareness levels, motivation, and farming actions linked to “Agbeloba.” Inferential statistics, such as Pearson correlation analysis, will examine the relationship between programme exposure (e.g., listening frequency) and mobilization outcomes (e.g., starting livestock ventures). Results will be presented in tables, charts, and narratives, addressing each research question on the programme’s impact in Ilorin.




CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
This chapter deals with the presentation, analysis, and interpretation of data collected for the study titled “Impact of Sobi 101.9 FM’s ‘Agbeloba’ Radio Programme on Mobilizing Unemployed Youths Towards Livestock Farming in Ilorin.” The first section presents general information about the respondents, while the second section analyzes responses to address the research questions. Data presentation is defined as the process of organizing data into tables and using simple percentages to visually represent relationships between variables for informed decision-making. Data analysis summarizes collected data to derive insights, enabling statistical and logical conclusions. The data are organized into tables to facilitate clear interpretation and discussion of findings.
4.1 DATA PRESENTATION
SECTION A: BIO-DEMOGRAPHIC DATA OF THE RESPONDENTS
ITEM 1: Age Group of Respondents
TABLE I
	PERCENTAGE (%)
	FREQUENCY
	RESPONSES

	50%
	50
	18–25

	40%
	40
	26–35

	8%
	8
	36–45

	2%
	2
	46 and above

	100%
	100
	Total


Source, Field work 2025
In the table above, 50 respondents, representing 50%, are aged 18–25, followed by 40 respondents, representing 40%, aged 26–35. 8 respondents, making up 8%, are aged 36–45, and 2 respondents, representing 2%, are 46 and above. This indicates that the majority are youths aged 18–35, aligning with the study’s target population of unemployed youths.
ITEM 2: Gender of Respondents
TABLE II
	PERCENTAGE (%)
	FREQUENCY
	RESPONSES

	60%
	60
	Male

	38%
	38
	Female

	2%
	2
	Prefer not to say

	100%
	100
	Total


Source, Field work 2025
The above table shows that 60 respondents, representing 60%, are male, while 38 respondents, or 38%, are female, and 2 respondents, representing 2%, prefer not to say. This reflects a slightly higher male participation, possibly due to greater interest in livestock farming among male youths.
ITEM 3: Employment Status of Respondents
TABLE III
	PERCENTAGE (%)
	FREQUENCY
	RESPONSES

	70%
	70
	Unemployed

	10%
	10
	Self-employed

	15%
	15
	Student

	3%
	3
	Employed

	2%
	2
	Other

	100%
	100
	Total


Source, Field work 2025
From the table above, 70 respondents, representing 70%, are unemployed, followed by 15 respondents, representing 15%, who are students. 10 respondents, making up 10%, are self-employed, 3 respondents, representing 3%, are employed, and 2 respondents, or 2%, fall into other categories. This confirms that are 70 respondents, representing 70%, are unemployed youths, which is the study’s primary focus.
ITEM 4: Frequency of Listening to Agbeloba
TABLE IV
	PERCENTAGE (%)
	FREQUENCY
	RESPONSES

	20%
	20
	Daily

	40%
	40
	Weekly

	25%
	25
	Occasionally

	10%
	10
	Rarely

	5%
	5
	Never

	100%
	100
	Total


Source, Field work 2025
In the table above, 40 respondents, representing 40%, listen to Agbeloba weekly, followed by 25 respondents, representing 25%, who listen occasionally. 20 respondents, making up 20%, listen daily, 10 respondents, representing 10%, listen rarely, and 5 respondents, or 5%, never listen. This indicates that 40 respondents, representing 40% are regular listeners which are essential for assessing the programme’s impact.


ITEM 5: Residence in Ilorin
TABLE V
	PERCENTAGE (%)
	FREQUENCY
	RESPONSES

	45%
	45
	Ilorin West

	30%
	30
	Ilorin East

	20%
	20
	Ilorin South

	5%
	5
	Other

	100%
	100
	Total


Source, Field work 2025
The above table shows that 45 respondents, representing 45%, reside in Ilorin West, while 30 respondents, or 30%, live in Ilorin East. 20 respondents, making up 20%, are from Ilorin South, and 5 respondents, representing 5%, reside in other areas. This shows a balanced distribution across Ilorin’s major zones.
SECTION B: RESPONSES TO RESEARCH QUESTIONS
ITEM 6: Have You Listened to Agbeloba on Sobi 101.9 FM?
TABLE VI
	PERCENTAGE (%)
	FREQUENCY
	RESPONSES

	90%
	90
	Yes

	10%
	10
	No

	100%
	100
	Total


Source, Field work 2025
From the table above, a significant majority of 90 respondents, representing 90%, have listened to Agbeloba, while 10 respondents, representing 10%, have not. This indicates  a significant majority of 90 respondents, representing 90% are to the programme..
ITEM 7: Does Agbeloba Encourage Unemployed Youth to Pursue Livestock Farming?
TABLE VII
	PERCENTAGE (%)
	FREQUENCY
	RESPONSES

	85%
	85
	Yes

	15%
	15
	No

	100%
	100
	Total


Source, Field work 2025
In the response to whether Agbeloba encourages unemployed youth to pursue livestock farming, 85 respondents, representing 85%, answered yes, while 15 respondents, or 15%, answered no. This shows 85 respondents, representing 85%, of the respondents perceive the programme as encouraging livestock farming.
ITEM 8: Has Agbeloba Provided Practical Knowledge About Livestock Farming?
TABLE VIII
	FREQUENCY
	PERCENTAGE (%)
	RESPONSES

	80
	80%
	Yes

	20
	20%
	No

	100
	100%
	Total


Source, Field work 2025
The above table shows that 80 respondents, representing 80%, believe Agbeloba has provided practical knowledge about livestock farming, while 20 respondents, or 20%, do not. This indicates 80 respondents, representing 80% agreed that the programme is effective in delivering practical information.
ITEM 9: Aspect of Agbeloba That Motivates Most
TABLE IX
	PERCENTAGE (%)
	FREQUENCY
	RESPONSES

	30%
	30
	Expert advice

	35%
	35
	Success stories

	20%
	20
	Practical tips

	10%
	10
	Awareness campaigns

	5%
	5
	None

	100%
	100
	Total


Source, Field work 2025
According to the table above, 35 respondents, representing 35%, are most motivated by success stories, followed by 30 respondents, or 30%, who cite expert advice. 20 respondents, making up 20%, mention practical tips, 10 respondents, representing 10%, note awareness campaigns, and 5 respondents, or 5%, select none. This suggests 35 respondents, representing 35% agreed that success stories are the most motivating aspect.
ITEM 10: Main Barrier to Starting Livestock Farming
TABLE X
	PERCENTAGE (%)
	FREQUENCY
	RESPONSES

	50%
	50
	Lack of capital

	20%
	20
	Limited access to land

	15%
	15
	Lack of skills

	10%
	10
	No interest

	5%
	5
	Other

	100%
	100
	Total


Source, Field work 2025
From the table above, 50 respondents, representing 50%, cite lack of capital as the main barrier, followed by 20 respondents, or 20%, who mention limited access to land. 15 respondents, making up 15%, note lack of skills, 10 respondents, representing 10%, cite no interest, and 5 respondents, or 5%, select other. This indicates that 50 respondents, representing 50 % agreed that lack of capital is the predominant barrier.
SECTION C: RESPONSES TO RESEARCH QUESTIONS
ITEM 11: Agbeloba Has Mobilized Unemployed Youth
TABLE XI
	PERCENTAGE (%)
	FREQUENCY
	RESPONSES

	40%
	40
	Strongly Agree

	45%
	45
	Agree

	10%
	10
	Neutral

	4%
	4
	Disagree

	1%
	1
	Strongly Disagree

	100%
	100
	Total


Source, Field work 2025
From the table above, 40 respondents, representing 40%, strongly agree that Agbeloba has mobilized unemployed youth, while 45 respondents, or 45%, agree. 10 respondents, making up 10%, are neutral, 4 respondents, representing 4%, disagree, and 1 respondent, or 1%, strongly disagrees. This shows that the 95 respondents representing 95% perceive the programme as effective in mobilization.
ITEM 12: Increased Awareness of Opportunities
TABLE XII
	PERCENTAGE (%)
	FREQUENCY
	RESPONSES

	45%
	45
	Strongly Agree

	40%
	40
	Agree

	10%
	10
	Neutral

	4%
	4
	Disagree

	1%
	1
	Strongly Disagree

	100%
	100
	Total


Source, Field work 2025
The above table shows that 45 respondents, representing 45%, strongly agree that Agbeloba has increased awareness of opportunities in livestock farming, while 40 respondents, or 40%, agree. 10 respondents, making up 10%, are neutral, 4 respondents, representing 4%, disagree, and 1 respondent, or 1%, strongly disagrees. This indicates that 85 respondents, representing 85%, believe the programme plays a key role in raising awareness about livestock farming opportunities.
ITEM 13: Provides Practical Knowledge
TABLE XIII
	PERCENTAGE (%)
	FREQUENCY
	RESPONSES

	40%
	40
	Strongly Agree

	45%
	45
	Agree

	10%
	10
	Neutral

	4%
	4
	Disagree

	1%
	1
	Strongly Disagree

	100%
	100
	Total


Source, Field work 2025
From the table above, 40 respondents, representing 40%, strongly agree that Agbeloba provides practical knowledge, while 45 respondents, or 45%, agree. 10 respondents, making up 10%, are neutral, 4 respondents, representing 4%, disagree, and 1 respondent, or 1%, strongly disagrees. This suggests that 85 respondents, representing 85%, find the programme informative and practical in terms of knowledge dissemination.
ITEM 14: Influenced Decision to Consider Livestock Farming
TABLE XIV
	PERCENTAGE (%)
	FREQUENCY
	RESPONSES

	35%
	35
	Strongly Agree

	45%
	45
	Agree

	15%
	15
	Neutral

	4%
	4
	Disagree

	1%
	1
	Strongly Disagree

	100%
	100
	Total


Source, Field work 2025
The table shows that 35 respondents, representing 35%, strongly agree that Agbeloba has influenced their decision to consider livestock farming, while 45 respondents, or 45%, agree. 15 respondents, making up 15%, are neutral, 4 respondents, representing 4%, disagree, and 1 respondent, or 1%, strongly disagrees. This means 80 respondents, or 80%, indicate the programme has had a positive influence on their career consideration in livestock farming.
ITEM 15: Inspires Action Toward Starting Livestock Farming
TABLE XV
	PERCENTAGE (%)
	FREQUENCY
	RESPONSES

	30%
	30
	Strongly Agree

	50%
	50
	Agree

	15%
	15
	Neutral

	4%
	4
	Disagree

	1%
	1
	Strongly Disagree

	100%
	100
	Total


Source, Field work 2025
According to the table, 45 respondents, representing 45%, strongly agree that Agbeloba’s information is credible and trustworthy, while 40 respondents, or 40%, agree. 10 respondents, making up 10%, are neutral, 4 respondents, representing 4%, disagree, and 1 respondent, or 1%, strongly disagrees. This indicates a high level of trust, with 85 respondents, or 85%, confirming the credibility of the programme’s content.
ITEM 16: Information Is Credible and Trustworthy
TABLE XVI
	PERCENTAGE (%)
	FREQUENCY
	RESPONSES

	45%
	45
	Strongly Agree

	40%
	40
	Agree

	10%
	10
	Neutral

	4%
	4
	Disagree

	1%
	1
	Strongly Disagree

	100%
	100
	Total


Source, Field work 2025
According to the table, 45 respondents, representing 45%, strongly agree that Agbeloba’s information is credible and trustworthy, while 40 respondents, or 40%, agree. 10 respondents, making up 10%, are neutral, 4 respondents, representing 4%, disagree, and 1 respondent, or 1%, strongly disagrees. This indicates a high level of trust, with 85 respondents, or 85%, confirming the credibility of the programme’s content.
ITEM 17: Lack of Financial Support Limits Impact
TABLE XVII
	PERCENTAGE (%)
	FREQUENCY
	RESPONSES

	50%
	50
	Strongly Agree

	35%
	35
	Agree

	10%
	10
	Neutral

	4%
	4
	Disagree

	1%
	1
	Strongly Disagree

	100%
	100
	Total


Source, Field work 2025
From the table above, 50 respondents, representing 50%, strongly agree that lack of financial support limits Agbeloba’s impact, while 35 respondents, or 35%, agree. Ten respondents, making up 10%, are neutral, 4 respondents, representing 4%, disagree, and 1 respondent, or 1%, strongly disagrees. This highlights financial support as a significant limitation.
ITEM 18: Most Effective Part of Agbeloba
TABLE XVIII
	PERCENTAGE (%)
	FREQUENCY
	RESPONSES

	25%
	25
	Expert interviews

	40%
	40
	Success stories

	20%
	20
	Practical demonstrations

	10%
	10
	Community discussions

	5%
	5
	None

	100%
	100
	Total


Source, Field work 2025
According to the table above, 40 respondents, representing 40%, find success stories the most effective part of Agbeloba, followed by 25 respondents, or 25%, who prefer expert interviews. 20 respondents, making up 20%, mention practical demonstrations, 10 respondents, or 10%, cite community discussions, and 5 respondents, representing 5%, choose none. This indicates that storytelling remains a powerful motivational and educational tool within the programme.
ITEM 19: Primary Challenge in Pursuing Livestock Farming
TABLE XIX
	PERCENTAGE (%)
	FREQUENCY
	RESPONSES

	45%
	45
	Lack of capital

	25%
	25
	Limited access to land

	15%
	15
	Insufficient training

	10%
	10
	Market access issues

	5%
	5
	Other

	100%
	100
	Total


Source, Field work 2025
The table reveals that 50 respondents, representing 50%, strongly agree that lack of financial support limits Agbeloba’s impact, followed by 35 respondents, or 35%, who agree. 10 respondents, making up 10%, are neutral, while 4 respondents, representing 4%, disagree and 1 respondent, or 1%, strongly disagrees. This means 85 respondents, or 85%, view financial challenges as a major obstacle affecting the programme’s effectiveness.
ITEM 20: Effectiveness of Agbeloba in Motivating Youth
TABLE XX
	PERCENTAGE (%)
	FREQUENCY
	RESPONSES

	40%
	40
	Very effective

	45%
	45
	Somewhat effective

	10%
	10
	Neutral

	4%
	4
	Somewhat ineffective

	1%
	1
	Not effective at all

	100%
	100
	Total


Source, Field work 2025
The above table shows that 40 respondents, representing 40%, find Agbeloba very effective in motivating unemployed youth, while 45 respondents, or 45%, consider it somewhat effective. 10 respondents, making up 10%, are neutral, 4 respondents, or 4%, consider it somewhat ineffective, and 1 respondent, or 1%, finds it not effective at all. This indicates that 85% of respondents perceive Agbeloba as effective in encouraging youth participation in livestock farming.
4.2 ANALYSIS OF RESEARCH QUESTIONS
Question 1: To what extent has Sobi 101.9 FM’s "Agbeloba" program mobilized unemployed youth in Ilorin towards livestock farming?
Tables VII, XI, and XX address this question. 
· Table VII shows that 85 respondents, representing 85%, agree that Agbeloba encourages unemployed youth to pursue livestock farming. 
· Table XI indicates that 40 respondents, representing 40%, strongly agree and 45 respondents, or 45%, agree that the programme has mobilized unemployed youth. 
· Table XX reveals that 40 respondents, representing 40%, find the programme very effective and 45 respondents, or 45%, find it somewhat effective in motivating youth.
These findings confirm that Agbeloba has significantly mobilized unemployed youth in Ilorin towards livestock farming.
Question 2: What level of awareness and knowledge about livestock farming has the "Agbeloba" program contributed to the youth audience in Ilorin?
Tables VIII and XII address this question. 
· Table VIII shows that 80 respondents, representing 80%, believe Agbeloba has provided practical knowledge about livestock farming. 
· Table XII indicates that 45 respondents, representing 45%, strongly agree and 40 respondents, or 40%, agree that the programme has increased awareness of opportunities in livestock farming.
· These results highlight that Agbeloba has contributed significantly to awareness and practical knowledge among youth in Ilorin.
Question 3: How effective is the "Agbeloba" program in influencing the decisions of unemployed youths to engage in livestock farming?
Tables XIV, XV, and XX address this question. 
· Table XIV shows that 35 respondents, representing 35%, strongly agree and 45 respondents, or 45%, agree that Agbeloba has influenced their decision to consider livestock farming. 
· Table XV indicates that 30 respondents, representing 30%, strongly agree and 50 respondents, or 50%, agree that the programme inspires action toward starting livestock farming. 
· Table XX reveals that 85 respondents, representing 85%, find the programme effective (40% very effective, 45% somewhat effective).
· These findings confirm that Agbeloba is highly effective in influencing youths’ decisions to engage in livestock farming.
Question 4: What are the challenges or barriers that prevent youths from pursuing livestock farming despite the exposure to "Agbeloba"?
Tables X, XVII, and XIX address this question. 
· Table X shows that 50 respondents, representing 50%, cite lack of capital as the main barrier, followed by 20 respondents, or 20%, mentioning limited access to land. 
· Table XVII indicates that 50 respondents, representing 50%, strongly agree and 35 respondents, or 35%, agree that lack of financial support limits Agbeloba’s impact. 
· Table XIX reveals that 45 respondents, representing 45%, identify lack of capital as the primary challenge, followed by 25 respondents, or 25%, citing limited access to land.
These results highlight lack of capital and limited access to land as the primary barriers.
4.3 DISCUSSION OF FINDINGS
The purpose of this study was to examine the “Impact of Sobi 101.9 FM’s ‘Agbeloba’ Radio Programme on Mobilizing Unemployed Youths Towards Livestock Farming in Ilorin.” The results obtained from the statistical analysis of 100 administered and returned questionnaires were presented in tables using simple percentages to address the research questions.
The findings confirm that Agbeloba significantly mobilizes unemployed youth. Table XI shows that 85 respondents, representing 85%, agree or strongly agree that the programme has mobilized youth, while Table XX indicates that 85 respondents, representing 85%, find it effective. This aligns with the Uses and Gratification Theory, which suggests that youths actively seek Agbeloba to fulfill their need for economic opportunities through livestock farming. Table XII shows that 85 respondents, representing 85%, agree or strongly agree that the programme increases awareness, supporting the Diffusion of Innovation Theory, where media facilitates the spread of new ideas like livestock farming.
The programme’s effectiveness in providing practical knowledge is evident in Table VIII, with 80 respondents, representing 80%, affirming its practical content, and Table XIII, where 85 respondents, representing 85%, agree or strongly agree that it makes livestock farming achievable. Success stories (Table IX, 35%) and expert advice (Table XVIII, 40%) are key motivators, reinforcing the Diffusion of Innovation Theory’s emphasis on observability and trialability of innovations.
However, challenges limit the programme’s impact. Table XIX and Table X highlight lack of capital (45% and 50%, respectively) and limited access to land (25% and 20%) as major barriers, while Table XVII shows that 85 respondents, representing 85%, agree or strongly agree that lack of financial support restricts impact. These findings reflect structural constraints in Nigeria’s agricultural sector, as noted in studies on youth participation in agriculture.
In conclusion, Agbeloba is a valuable tool for mobilizing unemployed youth in Ilorin towards livestock farming, enhancing awareness and influencing decisions. However, financial and land access barriers temper its impact, necessitating supportive interventions.



CHAPTER FIVE
SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.1 SUMMARY
This research study, titled “Impact of Sobi 101.9 FM’s ‘Agbeloba’ Radio Programme on Mobilizing Unemployed Youths Towards Livestock Farming in Ilorin,” was structured into five chapters for clear presentation and analysis.
Chapter One introduced the background, emphasizing Agbeloba’s role in addressing youth unemployment through livestock farming. It outlined the research objectives, questions, significance, limitations, and operational definitions, focusing on the programme’s influence among unemployed youths aged 18–35 in Ilorin.
Chapter Two explained the theoretical framework, applying Uses and Gratification Theory to understand why youths engage with Agbeloba and Diffusion of Innovation Theory to explain how the programme spreads knowledge about livestock farming.
Chapter Three detailed the research methodology, including the population (unemployed youths in Ilorin, estimated at 113,400), sample size (100 respondents), purposive sampling technique, and questionnaire as the instrument. It addressed validity, reliability, and data analysis using simple percentages.
Chapter Four presented and analyzed the data, using tables to show demographic information and responses to research questions. The findings confirmed Agbeloba’s impact on mobilization, awareness, and decision-making, but identified lack of capital and land access as key barriers.
Chapter Five summarizes the findings, draws conclusions, and provides recommendations based on the study’s results.
5.2 CONCLUSION
The study aimed to investigate the “Impact of Sobi 101.9 FM’s ‘Agbeloba’ Radio Programme on Mobilizing Unemployed Youths Towards Livestock Farming in Ilorin.” The findings confirm that Agbeloba has assumed a prominent role in mobilizing unemployed youths. Table XI shows that 85 respondents, representing 85%, agree or strongly agree that the programme has mobilized youth, while Table XX indicates that 85 respondents, representing 85%, find it effective. This aligns with the Uses and Gratification Theory, as youths actively seek the programme to address unemployment through livestock farming.
The programme significantly enhances awareness and knowledge, with Table XII showing 85 respondents, representing 85%, agreeing that it increases awareness of opportunities, and Table VIII indicating that 80 respondents, representing 80%, affirm its practical knowledge. This supports the Diffusion of Innovation Theory, as Agbeloba facilitates the adoption of livestock farming by making it observable and trialable. Table XIV and Table XV confirm its influence on decisions (80% agreement) and inspiration to act (80% agreement).
However, challenges such as lack of capital (Table XIX, 45%) and limited access to land (Table X, 20%) limit its impact, as noted by 85 respondents in Table XVII. These barriers reflect broader issues in Nigeria’s agricultural sector, where youth face resource constraints.
The study concludes that Agbeloba significantly mobilizes unemployed youths in Ilorin towards livestock farming, fostering awareness and influencing decisions. However, addressing financial and land access barriers is critical to enhancing its impact.


5.3 RECOMMENDATIONS
Based on the findings, the following recommendations are proposed: 
· Provide Financial Support: Government and private sector should offer grants or low-interest loans to youths, addressing the 45% of respondents citing lack of capital (Table XIX). 
· Facilitate Land Access: Kwara State government should allocate land for youth livestock farming projects, tackling the 25% of respondents noting limited access (Table XIX). 
· Enhance Training Programs: Agbeloba should collaborate with agricultural extension services to offer hands-on training, addressing the 15% citing insufficient training (Table XIX). 
· Strengthen Success Stories: The programme should feature more success stories, as 40% of respondents find them most effective (Table XVIII), to inspire action. 
· Improve Market Linkages: Agbeloba should include content on market access strategies, addressing the 10% of respondents citing market issues (Table XIX), to ensure viability. 
· Expand Awareness Campaigns: Sobi FM should use additional media (e.g., social media) to reach more youths, building on the 90% listenership (Table VI), to maximize impact.
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QUESTIONNAIRE
KWARA STATE POLYTECHNIC, ILORIN
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY (IICT)
MASS COMMUNICATION DEPARTMENT
Dear Respondent,  
This questionnaire is designed to gather relevant information for my research work titled “Impact of SOBI 101.9 FM’s “Agbeloba” radio programme on mobilizing unemployed youths towards livestock farming in Ilorin.” Your honest responses will significantly contribute to the success of this study. Be assured that all information provided will be treated confidentially and used strictly for academic purposes.  
Yours faithfully 
TaiwoBalikisAdeshola
HND/23/MAC/FT/617
Thank you for your cooperation.  
INSTRUCTION: Please tick (✓) the option that best represents your opinion.  
The questionnaire is divided into three sections: Section A, B, and C.  
SECTION A: DEMOGRAPHICS OF THE RESPONDENT  
1. What is your age group?
18–25 (   ) 26–35 (   ) 36–45 (   ) 46 and above (   )
2. What is your gender?
Male (   ) Female (   ) Prefer not to say (   )
3. What is your employment status?
Unemployed (   ) Self-employed (   ) Student (   ) Employed (   ) Other (   )
4. How often do you listen to Sobi 101.9 FM’s Agbelobaprogramme?
Daily (   ) Weekly (   ) Occasionally (   ) Rarely (   ) Never (   )
5. Where do you reside in Ilorin?
Ilorin West (   ) Ilorin East (   ) Ilorin South (   ) Other (   )
SECTION B: 
6. Have you ever listened to Agbeloba on Sobi 101.9 FM?
Yes (   ) No (   )
7. Do you think Agbeloba encourages unemployed youth to pursue livestock farming?
Yes (   ) No (   )
8. Has Agbeloba provided you with practical knowledge about livestock farming (e.g., poultry, cattle, or goat rearing)?
Yes (   ) No (   )
9. Which aspect of Agbeloba motivates you most to consider livestock farming?
Expert advice (   ) Success stories (   ) Practical tips (   ) Awareness campaigns (   ) None (   )
10. What is the main barrier preventing you from starting livestock farming after listening to Agbeloba?
Lack of capital (   ) Limited access to land (   ) Lack of skills (   ) No interest (   ) Other (   )
SECTION C: 
KEYS: Strongly Agree {SA}, Agree {A}, Neutral {N}, Disagree {D}, Strongly Disagree {SD}  
11. Agbeloba has effectively mobilized unemployed youth in Ilorin to engage in livestock farming.
SA (   ) A (   ) N (   ) D (   ) SD (   )
12. Listening to Agbeloba has increased my awareness of opportunities in livestock farming.
SA (   ) A (   ) N (   ) D (   ) SD (   )
13. Agbeloba provides practical knowledge that makes livestock farming seem achievable for unemployed youth.
SA (   ) A (   ) N (   ) D (   ) SD (   )
14. Agbeloba has influenced my decision to consider livestock farming as a career option.
SA (   ) A (   ) N (   ) D (   ) SD (   )
15. Agbeloba inspires me to take action toward starting a livestock farming business.
SA (   ) A (   ) N (   ) D (   ) SD (   )
16. The information provided by Agbeloba is credible and trustworthy for guiding youth in livestock farming.
SA (   ) A (   ) N (   ) D (   ) SD (   )
17. Lack of financial support limits the impact of Agbeloba in mobilizing youth toward livestock farming.
SA (   ) A (   ) N (   ) D (   ) SD (   )
18. Which part of Agbeloba is most effective in encouraging youth to pursue livestock farming?
Expert interviews (   ) Success stories (   ) Practical demonstrations (   ) Community discussions (   ) None (   )
19. What is the primary challenge you face in pursuing livestock farming after listening to Agbeloba?
Lack of capital (   ) Limited access to land (   ) Insufficient training (   ) Market access issues (   ) Other (   )
20. How effective is Agbeloba in motivating unemployed youth to start livestock farming?
Very effective (   ) Somewhat effective (   ) Neutral (   ) Somewhat ineffective (   ) Not effective at all (   )



