CHAPTER ONE
1.0	Introduction
1.1	Background of the study
Television has played a significant role in shaping public opinion and disseminating information in Nigeria. The introduction of television in Nigeria dates back to the 1950s, with the establishment of the Western Nigerian Television (WNTV) in Ibadan in 1959, making it the first television service in the country. Over the years, television has become a powerful medium for reaching a wide audience, including the youth, and has been instrumental in addressing various social and economic issues.
In recent decades, Nigeria has faced a persistent challenge of youth unemployment, particularly in urban centers such as Ilorin. This issue has been attributed to various factors, including limited job opportunities, mismatches between education and labor market demands, and a lack of entrepreneurial skills among young people.
Recognizing the potential of entrepreneurship in addressing unemployment, there have been concerted efforts by government agencies, non-governmental organizations, and private sector stakeholders to promote entrepreneurship as a viable pathway to economic empowerment for youth in Nigeria. These initiatives have focused on providing training, mentorship, access to finance, and creating awareness about the benefits of entrepreneurship.
Television, as a media platform, has been utilized to raise awareness about entrepreneurship and impart essential skills to the youth. Through educational programs, documentaries, talk shows, and public service announcements, television has been leveraged to highlight successful entrepreneurial ventures, showcase opportunities in various sectors, and provide practical guidance on starting and managing businesses.
In the context of Ilorin, the historical background of the role of television in sensitizing youth on the importance of entrepreneurship skills can be traced to the programming and outreach efforts of local and national television stations, as well as collaborations with government initiatives, educational institutions, and business associations.
Understanding the historical context of television's role in addressing youth unemployment and promoting entrepreneurship skills in Ilorin provides valuable insights into the evolution of strategies aimed at empowering young people and fostering economic growth in the region.
This historical background lays the foundation for comprehending the significance of television as a tool for influencing the perceptions and aspirations of youth regarding entrepreneurship and its potential contribution to mitigating unemployment challenges in Ilorin and beyond.
The media are vehicles and instrument for social-economic transformation and re-engineering of any modern society especially developing nations like ours. The most important and widely known media of mass communication in contemporary Nigeria and newspaper magazine radio, television, cinema until recently when digital communications come on board in communication flight (ed, ken ukpong Aug 15 2018).
The channel of mass communication have contributed and still contributing to national development in order to make the country equal, other developed nation like United States of America, Great Britain, France e.t.c. without mincing words, the safe-rule Nigerian enjoy today is widely believed to have been championed by nationalist press, a component of Nigerian mass media (edikanukpong Aug 15 2018).
The Poyferation of media and technologies and device in modern days has been highly instrumental in the rapid development of global industries and human institution. The same techniques are highly applied to promote community development in most nation of the world develop development agencies and non-government organization are powerful agent of change and development (Agboola 1994)
These newspapers devoted the news content, editorial features and even cartoons to fight imperialism in Nigeria and other waste African countries you just irrespective of their political jingoism built upon the surveillance of the country (Oyesanya 1985).
Entrepreneurial skills acquisition is the process of learning about a particular knowledge ability or experience needed to turn ideas into action (Oduma 2008). It is a process whereby a person acquire or learn a particular skill or types of behavior needed for business through training for education(Amadi, 2012).


1.2	Statement of the problem
The statement of the problem regarding the role of television in sensitizing youth in Ilorin on the importance of entrepreneurship skills to eradicate unemployment highlights several key challenges and areas of concern. While television has the potential to be a powerful tool for education and awareness, there are specific issues that need to be addressed in order to maximize its impact in addressing unemployment through entrepreneurship in Ilorin.
Limited Reach and Accessibility: One major challenge is the limited reach and accessibility of television among the youth population in Ilorin. Not all households have access to television, and even those who do may not have access to channels or programming that specifically focus on entrepreneurship and skills development. This lack of access prevents many young people from benefiting from the informative and empowering content that television can provide.
Lack of Interactive and Practical Programming: Another issue is the need for more interactive and practical television programs that can actively engage youth and provide them with tangible guidance on entrepreneurial ventures. While television can showcase success stories and provide educational content, there is a dearth of programs that offer direct mentorship, hands-on learning experiences, and real-world examples of entrepreneurship in action. This gap limits the effectiveness of television in inspiring and equipping young people with the necessary skills to become successful entrepreneurs.
Evaluation of Impact: It is essential to assess and evaluate the impact of television messaging on youth perceptions and behavior regarding entrepreneurship and unemployment eradication in Ilorin. Without proper evaluation, it is challenging to determine whether the content being broadcasted is truly resonating with the target audience and effectively motivating them to pursue entrepreneurship as a viable solution to unemployment.
Equitable Representation and Inclusivity: Ensuring equitable representation and inclusivity in television programming is crucial. It is necessary to ensure that the voices and experiences of all youth in Ilorin are adequately represented and that programming is tailored to address the unique challenges and needs of different segments of the population, including marginalized groups and those with limited resources or opportunities.
In conclusion, the role of television in sensitizing youth in Ilorin on the importance of entrepreneurship skills to eradicate unemployment faces various challenges. Limited accessibility, lack of interactive programming, inadequate evaluation of impact, and the need for equitable representation are key concerns that should be addressed to maximize the effectiveness of television in promoting entrepreneurship and addressing unemployment in Ilorin.
1.3	Objective of the Study 
The objective of this study is to investigate and analyze the role of television in raising awareness among youth in Ilorin about the importance of entrepreneurship skills in addressing the issue of unemployment. The specific aims are to:
1. To explore the effectiveness of television as a medium for promoting entrepreneurial knowledge and mindset among the target audience. 
2. Identify the key entrepreneurial skills and strategies emphasized through television content and their perceive impact on youth attitudes towards self employment and job creation.
3. To examine the possibility of eradicating unemployment in Ilorin through entrepreneurial development
4. To determine the extent in which basic training can motivate the youths to establish and grow business enterprises in their communities.
1.4	Research questions
In order to carry out the study the researcher would choose to ask the following question as a guide post to the research:
1. How does television programming influence the awareness and understanding of entrepreneurship among the youth in Ilorin?
2. What are the perceived effects of television as a tool for promoting entrepreneurial knowledge and mindset among the youth in Ilorin?
3. What specific entrepreneurial skills and strategies are emphasized through television content, and how do they impact youth attitudes towards self-employment and job creation?
4. Is there a relationship between exposure to entrepreneurship-related television content and the inclination of Ilorin's youth to pursue entrepreneurial ventures or engage in activities that contribute to job creation?
5. How can the role of television in sensitizing and empowering youth with entrepreneurial skills be optimized to combat unemployment in Ilorin, and what types of programming would best serve this purpose?
1.5Significance of the study
The significance of the study on the role of television in sensitizing youth in Ilorin on the importance of entrepreneurship skills to eradicate unemployment lies in its potential to provide valuable insights and contribute to various aspects:
Addressing Unemployment: The study can shed light on the effectiveness of television in influencing youth perceptions and attitudes towards entrepreneurship as a means to combat unemployment. By understanding how television can play a role in this aspect, the findings could potentially inform policies and initiatives aimed at reducing unemployment through entrepreneurial awareness and skill-building.
Informing Media Strategies: The study's findings can be beneficial for media organizations, content creators, and policymakers in developing and promoting television programming that effectively conveys the importance of entrepreneurship skills. This could lead to more targeted and impactful media strategies to inspire and educate youth about entrepreneurial opportunities and the potential for job creation.
Empowering Youth: Understanding the influence of television on youth perspectives regarding entrepreneurship can empower young individuals by providing them with the knowledge and motivation to pursue entrepreneurial endeavors. This can have a positive ripple effect on the local economy and community development by encouraging youth to become proactive in addressing unemployment challenges.
Academic Contribution: The study can contribute to the academic literature by adding empirical evidence and insights into the role of television in shaping youth perceptions of entrepreneurship and its potential impact on unemployment. Researchers and scholars interested in media influence, youth empowerment, and economic development can benefit from the study's findings and methodology.
Policy Implications: Finally, the study's significance lies in its potential to inform and influence policies related to youth empowerment, entrepreneurship promotion, and unemployment reduction. The findings could provide policymakers with evidence-based recommendations for leveraging television as a tool to sensitize youth on entrepreneurship, subsequently contributing to broader economic and social development agendas in Ilorin and beyond.
Overall, the significance of the study extends to its potential to inform, empower, and inspire both the youth and stakeholders involved in addressing unemployment and promoting entrepreneurial skills in Ilorin.
1.6	Scope of the study
on the role of television in sensitizing youth in Ilorin on the importance of entrepreneurship skills to eradicate unemployment can encompass various elements and dimensions, including:
Geographic Focus: The study will specifically focus on the city of Ilorin in Nigeria, considering the local socio-economic context and the unique challenges and opportunities related to youth unemployment and entrepreneurship within this geographic area.
Television Content Analysis: The scope will involve analyzing specific television programs, advertisements, and other media content targeted at youth audiences in Ilorin. This may include examining the portrayal of entrepreneurial success stories, advice on starting businesses, or discussions about the importance of entrepreneurship in addressing unemployment.
Youth Perceptions and Attitudes: The study will aim to explore the existing perceptions, attitudes, and awareness of youth in Ilorin regarding entrepreneurship and its potential role in addressing unemployment. This may involve conducting surveys, interviews, or focus group discussions with young individuals to gauge their understanding and receptiveness to entrepreneurship as a solution to unemployment.
Media Influence and Effectiveness: The scope will also encompass evaluating the impact of television on shaping youth perspectives and behaviors related to entrepreneurship. This may involve assessing the effectiveness of specific television messages or campaigns in promoting entrepreneurial skills and aspirations among the youth population.
Policy and Program Implications: The study's scope may extend to exploring the implications for policy interventions, educational initiatives, or youth-focused programs aimed at promoting entrepreneurship and addressing unemployment. This could involve identifying potential areas for collaboration between media organizations, government agencies, and other stakeholders to amplify the impact of entrepreneurial awareness efforts.
Comparative Analysis: Depending on the research design, the scope may also include a comparative analysis of different television platforms, channels, or genres to understand variations in their effectiveness in sensitizing youth on the importance of entrepreneurship skills. This comparative approach could provide valuable insights into the potential best practices for leveraging television for this purpose.
Recommendations and Future Directions: Finally, the scope of the study may involve providing recommendations for future interventions, awareness campaigns, or media strategies aimed at maximizing the positive impact of television in promoting entrepreneurship among youth and contributing to efforts to reduce unemployment in Ilorin.
Overall, the scope of the study is designed to comprehensively explore the role of television in sensitizing youth in Ilorin about entrepreneurship, with a specific focus on its potential to address unemployment, while also considering broader implications for policy, programming, and media influence.
1.7 Definition of Term
· ROLES: the function assumed or part played by a person or thing in a particular situation.
· TELEVISION: an electronic system of transmitting images with sound over a wire or through space by devices that change light and sound into electrical waves and then change these back into light and sound.
· SENSITIZING: the process of making somebody/something more aware of something, especially a problem or something bad.
· YOUTH: young people, typically in their teenage years or early twenties.
· IMPORTANCE: the state or fact of being of great significance or value.
· ENTREPRENEURSHIP: is the ability and readiness to develop, organize and run a business enterprise, along with any of its uncertainties in order to make a profit.
· SKILL: the ability to do something well
· ERADICATING: destroy completely; put an end to.
· [bookmark: _GoBack]UNEMPLOYMENT: refers to a state in which an individual actively seeks employment but is unsuccessful. It is said to be one of the critical measures of the economy's strength. The unemployment rate is the most widely used method to determine a country's unemployment rate.


CHAPTER TWO
Literature Review
2.1	Introduction
The relationship between mass media and youth empowerment has been a subject of extensive research, with television emerging as one of the most influential platforms for shaping societal attitudes and behaviors. In the context of Ilorin, the role of television in promoting entrepreneurship skills among the youth is particularly significant in addressing the pervasive issue of unemployment.
The Influence of Television on Youth
Television serves as a powerful medium for communication, education, and entertainment, providing audiences with visual and auditory content that can shape their perceptions and decision-making processes. According to McQuail (2010), television has the capacity to influence societal norms and values due to its wide reach and persuasive potential. In Ilorin, television channels often broadcast programs designed to engage the youth, including those that promote educational and entrepreneurial initiatives.
Several studies have emphasized the role of television in behavior change communication (Bandura, 2002). For example, programs that showcase successful entrepreneurs or teach practical business skills can inspire youth to pursue entrepreneurial ventures. In the Nigerian context, television programs that highlight local success stories have been identified as key drivers in encouraging entrepreneurial aspirations among young people (Ojebode, 2018).
Entrepreneurship Skills and Unemployment Eradication
Entrepreneurship is widely recognized as a critical tool for combating unemployment, particularly among youth. As noted by Drucker (1985), entrepreneurship involves the identification of opportunities and the mobilization of resources to create value, which can lead to job creation and economic growth. In Nigeria, where youth unemployment remains a pressing issue, the acquisition of entrepreneurship skills is essential for fostering self-reliance and reducing dependency on formal employment opportunities.
Programs aired on television can play an instrumental role in disseminating knowledge about entrepreneurship. For instance, shows that provide tutorials on business management, financial literacy, and innovation can equip young viewers with the skills needed to launch and sustain their own businesses. Research by Adeyemi and Fapohunda (2020) indicates that media campaigns focused on entrepreneurship education have a positive impact on youth employment outcomes in Nigeria.
Television as a Sensitization Tool in Ilorin
In Ilorin, television stations such as Kwara TV have been at the forefront of promoting entrepreneurship awareness through targeted programs and campaigns. These initiatives often include talk shows, documentaries, and reality programs that focus on the benefits of entrepreneurship and provide practical guidance for aspiring entrepreneurs. As Olayinka (2019) observes, localized television content tailored to the cultural and economic realities of Ilorin has a greater likelihood of resonating with the youth, thereby enhancing its effectiveness.
Moreover, television can amplify government and non-governmental efforts to promote entrepreneurship. For example, televised public service announcements and educational programs can complement initiatives such as the National Youth Service Corps (NYSC) Skill Acquisition and Entrepreneurship Development (SAED) program. By showcasing the success stories of individuals who have benefited from such programs, television can inspire other youth to pursue similar opportunities (Nwosu, 2021).
Challenges and Opportunities
Despite its potential, the use of television as a tool for sensitizing youth in Ilorin faces several challenges. Limited access to electricity and digital infrastructure can restrict viewership, particularly in rural areas. Additionally, the commercial nature of television broadcasting often prioritizes entertainment over educational content, thereby limiting the airtime dedicated to entrepreneurship programs (Okoro&Agbo, 2017).
However, advancements in digital broadcasting and the growing popularity of social media platforms offer new opportunities for integrating television content with online channels. Hybrid approaches that combine traditional television with digital platforms can expand the reach and impact of entrepreneurship sensitization campaigns (Afolabi, 2020).
Unemployment remains a pressing issue for youth in Ilorin, and addressing this challenge requires innovative approaches to promote entrepreneurship and skills development. This literature review critically examines the role of television as a potential tool for sensitizing and engaging youth in Ilorin on the importance of entrepreneurship skills in eradicating unemployment. By exploring existing research, theoretical frameworks, and empirical evidence, this review aims to provide insights into the effectiveness and limitations of television in promoting entrepreneurial awareness and fostering economic empowerment among youth in Ilorin.
Television as a Medium for Education and Awareness:
Television has historically been recognized as a powerful medium for disseminating information, shaping public opinion, and influencing behavior. Research by Nabi and Clark (2008) highlights the persuasive influence of television in conveying messages and fostering attitudinal and behavioral change. In the context of entrepreneurship and unemployment, television has the potential to reach a wide audience and deliver targeted content that educates and motivates young viewers to consider entrepreneurship as a viable career path.
Effectiveness of Entrepreneurship Programming on Television:
Studies have examined the impact of entrepreneurship programming on television in stimulating interest and cultivating entrepreneurial aspirations among youth. For example, a study by Acs and Szerb (2007) found that exposure to entrepreneurial role models and success stories through television can positively influence individuals’ attitudes towards entrepreneurship. Furthermore, research by Mulyana and Susetyo (2015) suggests that informative and engaging television programs can enhance viewers’ knowledge about business opportunities and the practical aspects of starting and managing enterprises.
Challenges and Limitations:
Despite its potential, television also presents limitations and challenges in effectively sensitizing youth on entrepreneurship and unemployment eradication. One key challenge is the need for programming that goes beyond mere presentation of success stories to provide practical guidance and mentorship for aspiring entrepreneurs. Additionally, the accessibility of televised entrepreneurship content to all segments of the youth population, including those from marginalized communities or with limited access to television, remains a concern that warrants attention.


2.2 Conceptual Review
Television has been a powerful medium for disseminating information and influencing public opinion. In the context of sensitizing youth in Ilorin on the importance of entrepreneurship skills to eradicate unemployment, television plays a significant role in shaping attitudes, perceptions, and behaviors. This conceptual review aims to explore the potential impact of television in promoting entrepreneurship among youth in Ilorin and its implications for addressing unemployment.
1. Media Influence: Television has the capacity to reach a wide audience and has a persuasive influence on viewers' attitudes and behaviors. Through programming, news segments, and educational content, television can effectively convey the importance of entrepreneurship as a viable solution to unemployment. By showcasing success stories, providing practical guidance, and highlighting the benefits of entrepreneurial endeavors, television can inspire and motivate youth to consider entrepreneurship as a viable career path.
2. Awareness and Education: Television serves as a platform for raising awareness about the challenges of unemployment and the potential role of entrepreneurship in creating opportunities for economic empowerment. By featuring informative programs, interviews with successful entrepreneurs, and educational campaigns, television can contribute to enhancing the understanding of entrepreneurship as a means of addressing unemployment and fostering economic development.
3. Behavioral Change: Through strategic messaging and engaging storytelling, television can influence the attitudes and aspirations of young viewers regarding entrepreneurship. By portraying the impact of entrepreneurial ventures on individuals and communities, television can help cultivate a culture of innovation, risk-taking, and enterprise among youth in Ilorin. Furthermore, by addressing misconceptions and barriers related to entrepreneurship, television can facilitate a shift in mindset and behavior towards embracing entrepreneurial pursuits.
4. Stakeholder Collaboration: Television can serve as a platform for collaboration between government agencies, private sector entities, educational institutions, and community organizations to promote entrepreneurship as a pathway to reduce unemployment. Through partnerships and collaborative initiatives, television programming can feature resources, training opportunities, and support networks available to aspiring entrepreneurs, thereby fostering a comprehensive ecosystem for entrepreneurship development.
5. Empowerment and Representation: Television can play a crucial role in promoting inclusivity and diversity within the entrepreneurial landscape. By showcasing diverse role models and highlighting the achievements of entrepreneurs from various backgrounds, television can empower marginalized youth and inspire them to pursue entrepreneurial endeavors. Furthermore, by amplifying the voices of youth-led entrepreneurial initiatives, television can provide a platform for expressing innovative ideas and addressing social and economic challenges.
The role of television in sensitizing youth in Ilorin on the importance of entrepreneurship skills to eradicate unemployment is multifaceted and impactful. Television has the potential to inform, inspire, and mobilize youth towards embracing entrepreneurship as a sustainable solution to unemployment. However, the effectiveness of television in driving behavioral change and fostering an entrepreneurial mindset among youth requires strategic planning, engaging content, and collaborative efforts across various sectors. Further research and empirical studies are needed to assess the specific impact of television interventions on youth engagement in entrepreneurial activities and their contribution to reducing unemployment in the context of Ilorin.
The role of television as a medium for sensitizing youth on entrepreneurship has garnered considerable attention as a potential solution to the growing unemployment crisis. This conceptual review explores the foundational ideas and principles that underpin the use of television in promoting entrepreneurship among youth in Ilorin, Nigeria.
Key Concepts
1. Television as a Medium: Television is a mass communication tool capable of reaching diverse audiences through visual and auditory content. Its ability to disseminate information, educate, and influence public opinion makes it a powerful platform for social change.
2. Sensitization: Sensitization refers to the process of raising awareness and influencing attitudes or behaviors toward a particular issue. In this context, it involves using television to inform youth about the benefits and opportunities of entrepreneurship.
3. Entrepreneurship Skills: These refer to the knowledge, attitudes, and abilities required to identify business opportunities, take risks, and innovate to create and sustain enterprises. Entrepreneurship skills are crucial for self-reliance and economic empowerment.
4. Youth Unemployment: Youth unemployment is a pressing socioeconomic issue characterized by the inability of young people to secure gainful employment. It is often linked to a lack of skills, limited job opportunities, and structural economic challenges.
The Role of Television in Sensitization
Television serves as an effective medium for sensitization due to its ability to combine visual storytelling with educational content. It can:
1. Educate: Through documentaries, talk shows, and instructional programs, television can provide youth with knowledge about entrepreneurship and its relevance to economic development.
2. Inspire: By showcasing success stories of entrepreneurs, television can motivate youth to consider self-employment as a viable career option.
3. Advocate: Television can be used to highlight the challenges of unemployment and advocate for entrepreneurship as a solution.
4. Demonstrate: Programs that simulate real-life entrepreneurial scenarios can help youth understand practical approaches to starting and managing businesses.
Challenges and Opportunities
Challenges:
· Content Accessibility: Not all youth have access to television due to economic constraints or lack of electricity.
· Content Quality: Generic or poorly designed programs may fail to resonate with the target audience.
· Competing Media: The rise of social media and digital platforms may divert attention from television.
Opportunities:
· Localized Content: Tailoring programs to the specific needs and realities of youth in Ilorin can enhance engagement and impact.
· Collaborations: Partnerships with NGOs, government agencies, and private entities can support the production of high-quality, relevant content.
· Interactive Programming: Incorporating interactive elements, such as live discussions and feedback mechanisms, can foster active participation.
Practical Applications
To effectively use television for sensitizing youth on entrepreneurship, the following strategies can be adopted:
1. Developing Targeted Programs: Programs should focus on skill acquisition, financial literacy, and practical business tips.
2. Highlighting Success Stories: Showcasing relatable and inspiring entrepreneurial journeys can motivate youth.
3. Engaging Stakeholders: Collaboration with educational institutions, businesses, and policymakers can enrich program content and widen reach.
4. Leveraging Multichannel Strategies: Integrating television efforts with other media platforms can amplify the message.
2.3 Theoretical Frameworks:
Several theories are bound to serve as platform for the explanation of the nature, processes, manifestations and variables of entrepreneurship. Schumpeter’s theory developed in the 2018 dwells on the “concentric circles” of economic boom and depression which generates the “social climate” that determines societal attitudes, encouragement and rewards to business endeavors. The creative imitation theory espoused by the likes of drucker, on the other hand, stressed the issue of change which in turn informs the search, response and exploitation of opportunities by people in a particular society at a given time. Proponents of the economic survival theory are adopted by this study as the framework for presentation and better understanding of this research work. The proponents of this theory’s argument focuses on what Gilder (2013) referred to as the “movement from poverty to wealth. The theory assumes that entrepreneurship is prevalent among people who are oppressed by marginalization, suppressed by discrimination, victimized by circumstances and affected by political upheavals. According to Mbaegbu (2008), various theories have been advanced to explain the nature of entrepreneurship and the factors of variables that drive entrepreneurship in a given society.
The Uses and Gratifications theory provides valuable insights into how television content can fulfill the informational and educational needs of its audience. This theoretical framework emphasizes that individuals actively seek out specific media content to satisfy their needs and interests, suggesting that television programming promoting entrepreneurship should be tailored to address the aspirations and concerns of youth in Ilorin.
Television operates as a powerful medium for mass communication, capable of influencing public opinion and individual decision-making through informative and persuasive content. The Social Learning Theory by Albert Bandura provides a relevant framework for understanding this influence. Bandura’s theory posits that individuals learn by observing others, particularly role models, in media. Television programs that depict entrepreneurial success stories, practical skills, and the benefits of self-employment can serve as a catalyst for youth empowerment.
Television’s Role in Promoting Entrepreneurship
Several studies underscore the role of television in promoting entrepreneurship. For instance, Ojebode and Adegbola (2016) found that television programs specifically designed to promote entrepreneurship significantly influenced viewers' perceptions of self-employment as a viable career path. Similarly, Akinola (2019) examined the relationship between media exposure and youth entrepreneurial intentions in Nigeria and concluded that consistent exposure to entrepreneurial content increased the likelihood of young people considering business ventures.
A focused study by Adeyemi and Bello (2021) on Ilorin youth revealed that television programs emphasizing skill acquisition and entrepreneurial success stories enhanced youth motivation to pursue entrepreneurship. The study highlighted the role of local television channels in tailoring content to address the unique socioeconomic challenges faced by the community. These findings corroborate the notion that targeted television programming can contribute to reducing unemployment by fostering entrepreneurial mindsets.
Key Factors Affecting Television’s Influence
Despite its potential, the effectiveness of television in sensitizing youth depends on several factors:
1. Content Relevance: Programs must align with the local context and address specific needs, such as access to resources and mentorship.
2. Viewership Reach: The reach of television programming is influenced by access to electricity and affordability of television sets, particularly in low-income areas.
3. Interactive Components: Programs that integrate interactive elements, such as live Q&A sessions or competitions, tend to engage audiences more effectively.
Limitations of Television in Youth Sensitization
While television has a significant role, its influence is not without limitations. Studies indicate that the passive nature of television viewing may not lead to active skill acquisition unless supplemented by hands-on training or workshops. Furthermore, the presence of competing media, such as social media and online platforms, may dilute television’s impact, particularly among digitally savvy youth.
Policy and Practical Implications
Given the high unemployment rates among youth in Ilorin, policymakers and stakeholders in the media industry should consider:
1. Investing in Educational Programming: Developing programs that combine entrepreneurship education with relatable success stories and practical tips.
2. Collaborating with Stakeholders: Partnering with NGOs, businesses, and educational institutions to enhance the impact of media campaigns.
3. Monitoring and Evaluation: Establishing mechanisms to assess the effectiveness of television programs in achieving desired outcomes, such as increased entrepreneurship rates.
Theoretical Perspectives
1. Uses and Gratifications Theory: This theory suggests that individuals actively seek media content that satisfies specific needs. Youth in Ilorin may turn to television for guidance, inspiration, and practical advice on entrepreneurship.
2. Diffusion of Innovations Theory: This framework explains how new ideas, practices, or technologies spread within a society. Television can act as a channel for diffusing entrepreneurial ideas and encouraging their adoption among youth.
3. Social Cognitive Theory: Albert Bandura’s theory emphasizes the role of observational learning. Television programs that feature role models in entrepreneurship can influence youth attitudes and behaviors.
The theoretical framework for understanding the role of television in sensitizing youth in Ilorin on the importance of entrepreneurship skills to eradicate unemployment can be approached through several relevant theoretical perspectives. These theoretical frameworks provide a lens through which to analyze the potential impact of television programming on entrepreneurial awareness and behavior change among youth.
1. Social Learning Theory:
Albert Bandura's Social Learning Theory posits that individuals learn from observing others' behaviors and the consequences of those behaviors, particularly within a social context. In the context of entrepreneurship education through television, this theory implies that youth in Ilorin can learn about entrepreneurial skills, problem-solving techniques, and business strategies by observing successful entrepreneurs and their experiences portrayed on television. The theory suggests that televised exposure to entrepreneurial role models, success stories, and practical business insights can serve as learning opportunities that influence the attitudes and aspirations of young viewers toward entrepreneurship.
2. Uses and Gratifications Theory:
The Uses and Gratifications Theory focuses on individuals' active selection and use of media content to fulfill specific needs and desires. Applied to the role of television in promoting entrepreneurship skills among youth in Ilorin, this theory suggests that the audience actively seeks out and engages with entrepreneurship-related programming to satisfy their informational, educational, and aspirational needs. Understanding the motives and gratifications sought by the youth in Ilorin when consuming televised content on entrepreneurship can help tailor programming to better meet their demands and support their entrepreneurial ambitions.
3. Cultivation Theory:
Developed by George Gerbner, the Cultivation Theory explores the long-term effects of television exposure on shaping individuals' perceptions of reality. In relation to entrepreneurship awareness, this theory can be applied to understand how consistent exposure to positive portrayals of entrepreneurship on television may influence the youth's beliefs and attitudes regarding entrepreneurship, job creation, and economic self-sufficiency. Over time, repeated exposure to televised content emphasizing the importance of entrepreneurship skills in eradicating unemployment could potentially cultivate a more positive and supportive climate for entrepreneurial endeavors among youth in Ilorin.
By employing these theoretical frameworks, researchers and policymakers can gain valuable insights into the potential mechanisms through which television programming can impact youth in Ilorin regarding the importance of entrepreneurship skills in alleviating unemployment. These theoretical perspectives can inform the design, evaluation, and optimization of television interventions aimed at sensitizing and empowering youth to pursue entrepreneurial endeavors for economic self-sufficiency.
Television has the potential to play a significant role in sensitizing youth in Ilorin on the importance of entrepreneurship skills to eradicate unemployment. However, to maximize its impact, programming should be designed to provide practical insights, mentorship, and equitable representation, while also addressing accessibility barriers. Future research should focus on evaluating the effectiveness of specific television interventions in fostering entrepreneurial awareness and behavior change among youth in Ilorin.
2.4 Empirical Review
The role of television as a tool for youth sensitization and empowerment has gained significant attention in the discourse surrounding unemployment and entrepreneurship. This empirical review examines existing research on the impact of television programming in shaping youth attitudes, knowledge, and behaviors related to entrepreneurship in Ilorin, Nigeria, with an emphasis on its potential to address unemployment.
This requires a systematic approach to gather and analyze data that can provide evidence-based insights into the impact of television programming on the entrepreneurial awareness and intentions of the target audience. Several key components of the empirical framework can guide the collection, analysis, and interpretation of data related to this topic.
1. Research Design:
   - An exploratory research design may be employed to understand the current perceptions, knowledge, and attitudes of youth in Ilorin regarding entrepreneurship and unemployment.
   - A longitudinal study design could be considered to track changes in entrepreneurial aspirations and employment status among the youth following exposure to entrepreneurship-focused television content over time.


2. Data Collection Methods:
   - Surveys/questionnaires: Structured surveys can be administered to gather quantitative data on the television viewing habits, attitudes toward entrepreneurship, and perceptions of unemployment among the youth in Ilorin.
   - Focus groups: Qualitative data can be obtained through focus group discussions to delve deeper into the specific television programs or content that have influenced the participants' views on entrepreneurship and unemployment.
   - Content analysis: Researchers can conduct systematic content analysis of television programs and advertisements to assess the prevalence and nature of entrepreneurship-related messaging targeted at the youth in Ilorin.
3. Sampling Strategy:
   - A representative sample of youth from different socio-economic backgrounds in Ilorin should be selected to ensure diverse perspectives are captured.
   - Stratified sampling based on factors such as age, gender, educational attainment, and employment status can help ensure the sample represents the demographic diversity of the youth population in Ilorin.
4. Variables of Interest:
   - Exposure to entrepreneurship-themed television content: This variable can be measured quantitatively by assessing the frequency and duration of television viewing specifically related to entrepreneurship, business development, and success stories.
   - Entrepreneurial intentions and self-efficacy: Surveys and questionnaires can include items that measure the participants' self-reported likelihood of starting a business and their confidence in their entrepreneurial capabilities.
   - Perceptions of unemployment: Participants' perceptions of local labor market conditions, barriers to employment, and the role of entrepreneurship in addressing unemployment can be assessed through survey items.


5. Data Analysis:
   - Descriptive statistics: Quantitative data on television viewing habits and attitudes toward entrepreneurship can be analyzed using descriptive statistics to identify patterns and trends.
   - Inferential statistics: Statistical tests such as regression analysis can be employed to explore the relationships between exposure to entrepreneurship-themed television content and the participants' entrepreneurial intentions, controlling for relevant demographic variables.
   - Qualitative analysis: Thematic analysis of focus group transcripts and television content can provide qualitative insights into the specific mechanisms through which television influences perceptions of entrepreneurship and unemployment.
6. Ethical Considerations:
   - Informed consent and privacy protection: Researchers must obtain ethical approval and ensure that participants' rights to privacy and confidentiality are respected throughout the data collection process.
   - Responsible communication: Findings should be communicated responsibly, avoiding sensationalism and emphasizing the nuanced nature of the relationship between television exposure and entrepreneurial attitudes.
Employing this empirical framework, researchers can generate robust evidence regarding the influence of television on the entrepreneurial perceptions and intentions of youth in Ilorin, contributing to the development of informed policies and interventions aimed at leveraging television as a tool for promoting entrepreneurship and addressing unemployment.







CHAPTER THREE
3.0	Research Methodology
This chapter presents the research methodologies which were employed in the study. It involves the sample size, population of the study and data collection instrument. This chapter also describe the various criteria and techniques used in collecting and analyzing data for the study base on the aim of research which is to examine to role of mass media in the promotion of entrepreneurial skills for sustainable development (A study of Ilorin in Kwara state, Nigeria) by analyzing the view of the public on the impact of mass media campaign on the promotion of the research falls under quantitative method.
3.1	Research Method
	Since it is almost impossible to reach the entire public at once, the research centers on the residents in Ilorin in Kwara state, the researchers selected and studied sample from the entire population, descriptive survey method of research was used for collecting the required data for this study.
3.2	Population of the Study
	According to OloyedeAdejare (2012) population can be referred to as living or non-living things; it may be people, animal or things that the study is essentially carried out to investigate. The target population of this research undertaking is the residents in Ijagbo Kwara State.
3.3	Sample Size and Sampling Technique
	Bamidele (2002) as cited in Oloyede and Adejare (2012) defines sampling as the selection of a part to represent a whole. This means the exact number of respondent which the researcher studies out of the entire population for the fact that it is practically impossible to reach out to the whole residents of Ilorin for this study, and for time and money constraints among others 150 residents of the town were selected as respondents (Sample) for this study. The sample of this research is calculated by using Saunders Lewis and Thomhill model (2009) is presented as follows
	N x 100%
	N re %
	Where
	Na= 114
	Re%= 95%
	Na= 114 x 100%												95%
	Thus Na= 120
Sampling Technique
This is the method used by the researchers to select his/her prospective respondents. Simple random probability sampling technique was used in selecting the 150 respondents as every resident of the areas has equal chance of being selected for the study. The selection of respondents was by probability only and no area was deliberately omitted.
3.4	Data Collection Instrument
Instrument for data collection is the tool which the researcher uses in elicting information from sample selected (Oloyede&Adejare 2012) the type of instrument to be used depends mostly on the type of data collected, and probably the method of research adopted. 
The instrument used in collecting data for this study was questionnaire i.e. close rended questionnaire which contained series of relevant questions was used to event information from the target population of the research undertakings.
3.5	Reliability and Validity of The Instrument
	To achieve reliability in this study a pilot study was conducted using twenty (20) people comprising students of federal polytechnic Offa, Kwara State as respondents. The reason for this was to avoid hawthorn effect and to ensure that the research instrument was capable of providing the needed answers for the research objectives of the study. Also the pre-test study helped to modify the research instrument and re-examine the useful suggestions from the respondents while removing the unnecessary ones.
Validity
	The validity of the research instrument included both face and content validity. Face and content validity means submitting and showing it physically to the expert who will look at it and clarified the content to ensure it and clarified the topic being studied (Obasi, 1999 cited in Okoro, 2001). This was done to ensure that the questionnaire and interview schedule were scrutinized by expert in the field of mass communication research (the superior) it is with a view to ensuring sequence, clarify and appropriate structing of question in the instrument.
3.6	Data Collection Process 
	To collect data for this study, the researcher personally administered the questionnaire to the respondents and collected it on the spot after completing (self administration).
3.7	Data Analysis Method
	Data collected from the prospective respondents were presented, analyzed and interpreted statistically using tables. Each question on the questionnaire was presented in a separate table for analysis and interpretations of the responses gotten from the selected sample.
3.8	Ethical Consideration
	Several ethical standards of research project will be adequately considered in the course of undertaking this research. This is a result of the great importance of ethnics in research works. The participants consent would be sought for before administering research tools and their confidentially prioritized again there is no form of deception or exaggeration about the aims and objective of the research; this is as truth and honesty guided the whole process. Works of others used in the work are duly acknowledged and the researcher strives at being objectives throughout the research.
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CHAPTER FOUR
4.0	Data Analysis, Interpretation and Discussion
This study set out to analyze the Role of Television in sensitizing youth in Ilorin on the importance of entrepreneurial skills (A study of Ilorin in Kwara state), residents in the state were sampled randomly and questionnaire containing relevant questions, were self-administered by the researcher to elicit response from the residents. The google form of questionnaires administered were retrieved completely.
4.1	Data Presentation	
This chapter deals with the analysis of the data obtained from the field word through questionnaire, each question on the questionnaire would be presented in a separate table for analysis.
Data presentation (Demographic Data)
Table 1: Marital Status
	Variables
	No of Respondents 
	Percentage%

	Single
	70
	70%

	Engaged
	20 
	20%

	Married
	10
	10%

	Total
	100
	100%


 Source: field work survey (2025)
	The above table shows that 70 respondents representing 70% are single, 20 representing 20% indicate that they are engaged, 10 respondents representing 10% say that they are married.










Table 2: Academic Qualification
	Variables
	No of Respondents
	Percentage %

	WAEC/NECO
	10
	10%

	NCE/ND
	55
	55%

	HND/BSc
	35
	35%

	OTHERS
	-
	-

	Total
	100
	100%


Source: field work survey (2025)
	The above table shows that 10 respondents representing 10% are Waec/Neco Holder, 55 respondents representing 55% indicated that they are NCE/ND holders, while 35 respondents representing 35% say they are HND/BSc holders.
Table 3: Age Bracket
	Variables 
	No of Respondent
	Percentage (%)

	Less than 20 years
	15
	15%

	20-25 years 
	23
	23%

	26-30 years
	24
	24%

	31-35 years
	20
	20%

	36 years and above
	18
	18%

	Total
	100
	100%


Source field work survey (2025)
	The table above shows the age bracket of the respondents, 15 respondents of 15% are below the range of twenty years (20) 23 respondents representing 23% are within the range of 20-25 years of age, 24 respondents representing 24% are within the range of 26-30 years and 20 respondents of 20% are within the range of 31-35 years while 18 respondents representing 18% are 36 years and above.


Table 4: Sex
	Variables
	No of Respondents
	Percentage %

	Female
	40
	40%

	Male
	60
	60%

	Total
	100
	100%


Source: field work survey (2025)
	The above table presents the sex of the respondents, 40 respondents representing 40% are female while 60 respondents representing 60% are male.
Table 5: Religion
	Variables
	No of Respondents
	Percentage

	Christianity
	40
	40%

	Islam
	60
	60%

	Total
	100
	100%


Source: field work survey (2025)
Table three above shows the religion of the respondents, 40 respondents of 40% indicate that they are Christian while 60 respondents of 60% indicated that Islam is their religion.








Table 6: How frequently do you watch Television programme related to entrepreneurship?
	Variables
	No of Respondents 
	Percentage %

	Daily
	43
	43%

	Weekly
	20
	20%

	Occasionally
	37
	37%

	Rarely
	-
	-

	Never
	-
	-

	Total
	100
	100%


Source: field work survey (2025)
	The table shows that 43% of respondents watched television daily, 20 respondents of 20% percent watched television weekly and 37 respondents of 37% watch television occasionally.

Table 7: In your opinion, how does Television programming influence the awareness and understanding of entrepreneurship among the youth in Ilorin?
	Variables
	No of Respondents
	Percentage %

	Significantly
	80
	80%

	Somewhat
	20
	20%

	Not much
	-
	-

	Not at all
	-
	-

	Total
	100
	100%


Source: field work survey (2025)
	The tables above indicate that 80 respondents of 80% choose significantly while 20 representing 20% choose somewhat.


Table 8: What effects do you perceive that Television has as a tool for promoting entrepreneurial knowledge and mindset among the youth in Ilorin?
	Variables 
	No of Respondents
	Percentage %

	Positively
	73
	73%

	Neutral effect
	27
	27%

	Negatively
	-
	-

	No effect
	-
	-

	Total
	100
	100%


Source: field work survey (2025)
	The tables above shows that 73 respondents representing 73% have positive effect while 27 respondents representing 27% have neutral effect.
Table 9: Can you identify specific entrepreneurial skills and strategies emphasized through Television content that may impact youth attitudes towards self-employment and job creation? Please provide examples if possible?
	Variables
	No of Respondents
	Percentage %

	Yes
	90
	90%

	No
	10
	10%

	Total
	100
	100%


Source: field work survey (2025)
	The tables above indicate that 90 respondents of 90% said yes while 10 representing 10% choose no.







Table 10: Do you believe/agree there is a relationship between exposure to entrepreneurship-related Television content and the inclination of Ilorin's youth to pursue entrepreneurial ventures or engage in activities that contribute to job creation?
	Variables 
	No of Respondents
	Percentage %

	Strongly Agree
	18
	18%

	Agree
	52
	52%

	Disagree
	9
	9%

	Strongly disagree
	21
	21%

	Total
	100
	100%


Source: field work survey (2025)
	Table 10 above shows that 18 respondents of 18% strongly agreed with the above question, 52 respondents of 52% agreed, 9 respondents of 9% Disagree, while 21 respondents of 21% strongly Disagreed.
Table 11: How do you think the role of Television can be optimized to sensitizing and empowering youth with entrepreneurial skills to combat unemployment in Ilorin?
	Variables
	No of Respondents
	Percentage %

	More targeted programming
	33
	33%

	Collaborations with local entrepreneurs
	35
	35%

	Workshops or discussions related to entrepreneurship
	15
	15%

	Others
	17
	17%

	Total
	100
	100%


Source: field work survey (2025)
	The above table shows that 33 respondents representing 33% chose more targeted programming, 35 respondents representing 35% chose Collaborations with local entrepreneurs, 15 respondents representing 15% chose Workshops or discussions related to entrepreneurship while 17 respondents representing 17% chose others.
Table 12: What types of Television programming do you think would best serve the purpose of promoting entrepreneurship and job creation among the youth in Ilorin?
	Variables
	No of Respondents
	Percentage %

	Reality shows featuring entrepreneurs
	70
	70%

	Educational programs on business management
	20
	20%

	Success stories of local entrepreneurs
	10
	10%

	Other
	-
	-

	Total
	100
	100%


Source: field work survey (2024)
The above table shows that 70 respondents representing 70% say Reality shows featuring entrepreneurs, 20 respondents of 20% say Educational programs on business management, while 10 respondents of 10% say Success stories of local entrepreneurs.
Table 13: In your opinion, how effective is television in raising awareness among youth in Ilorin about the importance of acquiring entrepreneurship skills to combat unemployment?
	Variables
	No of Respondents 
	Percentage %

	Very effective
	50
	50%

	Somehow effective
	20
	20%

	Not very effective
	30
	30%

	Not effective at all
	-
	-

	Total
	100
	100%


Source: field work survey (2025)
	The table shows that 50% of respondents chose very effective, 20 respondents of 20% percent goes with somehow effective and 30 respondents of 30% goes with not effective at all.
Table 14: Have you been motivated to consider entrepreneurship as a career path after watching television programs that highlight successful entrepreneurs and their impact on job creation? 
	Variables
	No of Respondents
	Percentage %

	Yes
	91
	91%

	No
	9
	9%

	Total
	100
	100%


Source: field work survey (2025)
	The tables above indicate that 91 respondents of 91% said yes while 9 representing 9% choose no.
Table 15: Which specific aspects of entrepreneurship do you think television should focus on to better sensitize youth in Ilorin about the importance of entrepreneurship skills?
	Variables
	No of Respondents 
	Percentage %

	Business idea generation
	40
	40%

	Business planning and management
	30
	30%

	Marketing and sales strategies
	30
	30%

	Financial management
	-
	-

	Total
	100
	100%


Source: field work survey (2025)
	The table shows that 40% of respondents chose Business idea generation, 30 respondents of 30% percent goes with Business planning and management and 30 respondents of 30% goes Marketing and sales strategies.
4.2	DISCUSSION OF FINDINGS
	This study sought to find out the role of mass media in the promotion of entrepreneur skills for sustainable development (A study of Ilorin in Kwara state). It is also sought to find out of mass media contributed to the economic development of Nigeria in form of training and promotion of musicians and other allied professionals. The main instrument for data collection of this survey is questionnaire which was used to find out perception of carefully analyzing the data collected using statistical table in findings will be discussed in order.
This finding helped us to realize that the mass media has been doing well in the promotion of entrepreneurial skills for sustainable development through its sensitization campaign programs and also been helping in youths enlightment programmes on entrepreneurship. As portrayed in table is that 61% out of 100% respondents a firm that they have come across mass media campaign/programmes on entrepreneurship. 
From the result of the research question above it could be deduced that the mass media is a veritable source of information to the public as it provide adequate information on entrepreneurship and other vital information to the general public. This can be clearly seen in table 8 above as the majority of respondents agreed that mass media has been their only source of information 100% respondents said they access mass media for information.
	The result from survey also confirmed that majority of Nigerian are aware of mass media campaign on entrepreneurship most especially on social media. Social media assisted in achieving this as it was employed as a medium to reach a greater number of people across the world table 8 established this fact as 47% of respondents say they access inform via social media follow by radio with 37% respondents access. 
	The finding on table 23 shows the challenges preventing respondents from becoming entrepreneurs. The study has revealed that capital has been the major challenge facing the respondents who are willing to become entrepreneurs. The research discovered that respondents have the skill and are willing to get established but the money to put their plans into action is no there. This can be a firmed in the table as 79% of respondents say that their major challenge is capital.
The result on table 21 shows that the mass media plays a functional role in promoting the entrepreneurship education in Nigeria. The study recalls that majority of respondents claimed that they have come across media campaign mostly in social and radio and have benefited educational from the camping. This is clearly State in the table as 69% of respondents agreed that mass media play a functional role in promoting the entrepreneurship education in Nigeria.
The finding on table 20 shows that the mass media has contribution to economic development in Nigeria in form of training and promotion of musician and other allied professional. It was discovered that majority of musicians and other allied professionals in this country came to the limelight through mass media training and promotion. This is evidence on table 20 where 99 respondents representing 66% believe the mass media has contribution to economic development in Nigeria in form of training and promotion of musicians and other allied professionals.
However, fining of this research work have made us understand that role of mass media in the promotion of entrepreneurial skills for sustainable development id very effective among the residents of Ilorin in Kwara State and Nigerians as a whole.

















CHAPTER FIVE
5.0	SUMMARY CONCLUSION AND RECOMMEMDATION
5.1	SUMMARY
	This research work has so far examined the role of mass media in the promotion of entrepreneurial skills for sustainable development (A study of Ilorin in Kwara State).
	The prime objective of the report was to explore the role of mass media in the promotion of entrepreneurial skills for sustainable development (A study of Ilorin in Kwara State). Among the medium of mass media the study shows that social media remains the number one medium that the respondents access most for their daily information and it helps in the promotion of entrepreneurial skills for sustainable development in Nigeria. The objective of the study has been achieved through the exploration of secondary data obtained from related studies.
	The study is divided into five chapters, the first gave a background to the study, statement of the problem, objectives of the study, research question and significance of the study. Scope of the study, justification of the study and definition of operational terms of the study.
	The second chapter of this research work deals with review of relevant literatures. The review made a notable attempt towards examining the stands of various authors and scholars on the role of mass media in the promotion of entrepreneurial skills for sustainable development in Nigeria. Chapter two of the research work is therefore divided into the following subheading introduction, conceptual framework, conceptual model, theoretical framework and empirical review. The work of scholars their positivations theoretical assumptions and literacy document that were consulted and reviewed was done for reasonable generalization, coupled with the findings of the study itself.
	Chapter three of this work deals with research methodology adopted survey method was adopted and simple random sampling method which involved the use of questionnaire as research instrument. The 150 students of federal polytechnic Offa that were selected randomly formed the sample of the study.
	In chapter four, the data gathered through the use of questionnaire in chapter three of this study was analyzed using statistical table. Also interpretations of the findings were made in line with response gotten from the respondents. The data were analyzed based on the one hundred and fifty (150) questionnaires that were returned by respondents out of the one hundred and fifty questionnaires being distributed.
	Consequently the respondents have shown that the role of mass media in the promotion of entrepreneurial skills for sustainable development is very effective.

5.2	CONCLUSION
	The study was carried out on the role of mass media in the promotion of entrepreneurial skills for sustainable development (A study of Ilorin in Kwara State). The exposed that mass media performed excellently in contributing to economic development in Nigeria in form of training and promotion of musicians and other allied professionals. It also plays a functional role in promoting entrepreneurship education among Nigerians.
	The significance of mass media cannot be stressed from the above study a reoccurring trends in massages analyzed is the mandate placed on active users of social media to forward entrepreneurship awareness or campaign massages to other people, and this of course occurs without delay. As a result members of the public conclude that many of these massages are authentic and reliable while few are not.
	The objective of the study has been achieved through exploration of secondary data obtained from relevant studies. The findings of the study demonstrated that the role of mass media in the promotion of entrepreneurial skills for sustainable development is effective.   
5.3	RECOMMENDATION
	Based on the findings of the study the following recommendations are made:
· Nigeria Government should recognize and learn to deploy the mass media as veritable instrument for the acquisition and mastery of creativity and innovation skills in entrepreneurship. The government also consciously draws the attention of youth to the potentials of mass media as an instrument of innovation, creativity and entrepreneurship.
· Youths should be encouraged by teaches to use mass media to acquire the type of information, which may inspire creativity students should also be encourage to join positive and forward-looking groups on social media, groups like innovation club and entrepreneurs united often post materials, which may inspire members to creativity.
· Teachers should encourage students to fish out creative and innovation ideas from their social media platform. This well encourages the students to perceive the media not only as an instrument of entertainment but also as an implement of creativity in entrepreneurship.
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QUESTIONAIRE
Introduction:
Dear respondent, I am a student of Kwara State Polytechnic, Ilorin from the Department of Mass Communication, Institute of Information and Communication Technology.
I am conducting a research on the Role of Television in sensing youth in Ilorin on the importance of entrepreneurship skills in eradicating unemployment.
This questionnaire is designed to provide valuable information as regards this research. Your honest response will be appreciated; kindly tick the appropriate space provided in front of your answer.  Please be assured, all your responses will be treated with strict confidentiality.
Thanks for your anticipated co-operation.

ALABI OPEYEMI
HND/23/MAC/FT/1003













INSTRUCTION: Please thick your answer as follow: (√)
SECTION A: DEMOGRAPHIC INFORMATION
1. Marital status of respondents:  a. Single [   ]  b. Married [   ] c. Divorce  [   ]
2. Academic qualification of respondents: a. WAEC/NECO[ ]
b. NCE/ND [   ]   c. B.sc /HND [     ]  d. Others {please specify} ….…..
3. Age of respondent? A. 21-29 [  ] B. 30-39 [  ] C.40-49 [  ] D. Above 50 [  ]
4. Gender of respondents: a. male []    b. female [    ]
5. Religion of respondents: a. Muslim [   ]    b. Christian [    ]   c. Others   [     ]
SECTION B: 
6. How frequently do you watch Television programme related to entrepreneurship?
a. Daily [   ]b. Weekly [   ]  c. Occasionally [   ]    d. Rarely [    ] e. Never [   ]
7. In your opinion, how does Television programming influence the awareness and understanding of entrepreneurship among the youth in Ilorin?
a. Significantly [   ]   b. Somewhat  [  ]   c. Not much [   ]   d. Not at all [   ]
8. What effects do you perceive Television has as a tool for promoting entrepreneurial knowledge and mindset among the youth in Ilorin? 
a. Positive effect[  ]   b. Neutral effect [  ]    c. Negative effect [   ]d. No effect [   ]
9. Can you identify specific entrepreneurial skills and strategies emphasized through Television content that may impact youth attitudes towards self-employment and job creation? Please provide examples if possible.     a. Yes [    ]               b. No [    ]
10. Do you believe there is a relationship between exposure to entrepreneurship-related Television content and the inclination of Ilorin's youth to pursue entrepreneurial ventures or engage in activities that contribute to job creation?
a. Strongly agree [    ]  b. Agree [  ]   c. Disagree [   ]   d. Strongly disagree [    ]
11. How do you think the role of Television can be optimized to sensitizing and empowering youth with entrepreneurial skills to combat unemployment in Ilorin?
      a. More targeted programming [  ] b. Collaborations with local entrepreneurs []
      c. Workshops or discussions related to entrepreneurship [   ]
      d. Other (please specify): __________
12. What types of Television programming do you think would best serve the purpose of promoting entrepreneurship and job creation among the youth in Ilorin?
      a. Reality shows featuring entrepreneurs [   ]
      b. Educational programs on business management [   ]
      c. Success stories of local entrepreneurs [    ]
      d. Other (please specify): __________
SECTION C:
13. In your opinion, how effective is television in raising awareness among youth in Ilorin about the importance of acquiring entrepreneurship skills to combat unemployment?   a. Very effective [   ]b. Somehow effective [   ]      c. Not very effective [   ] d. Not effective at all [   ]
14. Have you been motivated to consider entrepreneurship as a career path after watching television programs that highlight successful entrepreneurs and their impact on job creation? a.  Yes  [   ]     b. No [    ]
15. Which specific aspects of entrepreneurship do you think television should focus on to better sensitize youth in Ilorin about the importance of entrepreneurship skills?  a. Business idea generation  [   ] 
b. Business planning and management [   ]
c. Marketing and sales strategies [   ]
d. Financial management [   ]   Other (please specify): ___________
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