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Abstract
This study assesses the preference for radio content as a source of information among students at Kwara State Polytechnic, Ilorin, Nigeria. Utilizing a quantitative descriptive survey design, data were collected from 100 students across various departments using structured questionnaires distributed via Google Forms. Grounded in the Uses and Gratifications, Agenda-Setting, and Media Dependency theories, the research examines the extent of radio preference, preferred content types, influencing factors, and radio's impact on students’ academic and social lives. Findings indicate that 65% of students prefer radio over other media, with 56% listening at least occasionally. Music requests (34%), discussions (28%), and sports programs (29%) are the most preferred content types, with evening (36%) and night (29%) as prime listening times. Content quality (43%) and presenter style (20%) are key factors influencing preferences, while alternative media significantly affect radio consumption (68%). Radio has a moderate impact on academic performance (22%) and social interactions (20%), with 76% viewing it as more informative than social media. Challenges include limited radio access (55%) and competition from digital platforms. The study recommends diversifying content, adopting interactive formats, optimizing airtime, and integrating digital platforms to enhance radio’s relevance.
Keywords: radio content, information source, student preferences, Kwara State Polytechnic, Uses and Gratifications Theory, Agenda-Setting Theory, Media Dependency Theory, media consumption 
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CHAPTER ONE
INTRODUCTION
1.1 Background of the Study
In the age of digital technology, radio remains a significant source of information, particularly among students in higher institutions. Despite the rapid growth of the internet, social media, and digital communication tools, radio continues to play a vital role in shaping opinions, delivering news, and disseminating educational content. The popularity of radio as an information source can be attributed to its wide accessibility, affordability, and the simplicity of its medium. Unlike digital platforms that require internet access and smart devices, radio can be accessed through simple, low-cost receivers, making it a reliable medium, particularly for students in regions with limited internet connectivity (Akintoye & Aderemi, 2022).
The preference for radio content among students in higher institutions has been a topic of discussion among communication scholars and media practitioners. Radio provides diverse programming that caters to a broad spectrum of interests, ranging from music, news, and health education to politics and campus-related issues. In particular, students in polytechnic institutions like Kwara State Polytechnic often tune into radio programs that are tailored to their academic, social, and cultural needs. For instance, Kwara State Polytechnic students may rely on radio broadcasts for updates on examination schedules, departmental news, campus events, and general academic discourse. Additionally, radio stations catering to student audiences often integrate entertainment, motivation, and skill-building programs, which contribute to their overall learning experience and personal development (Abubakar & Bello, 2021).
Radio, as an essential medium, serves as a crucial information tool, especially for students in Kwara State Polytechnic, where many may have limited access to more modern technologies such as smartphones or computers. Furthermore, radio provides an avenue for students to engage with current affairs and critical issues affecting their educational and social lives, including government policies, national news, and academic discourse. According to Iwuji (2023), radio remains a trusted source of information in many parts of Nigeria, particularly in areas where other media forms may not be as easily accessible. The adaptability of radio, through live broadcasts, call-in programs, and interactive discussions, allows students to actively participate in conversations that shape their academic and social environments.
The role of radio In the dissemination of information in educational institutions is more significant in local contexts, where students often use radio to stay informed about their immediate environment. In Kwara State Polytechnic, students are increasingly turning to radio broadcasts for both entertainment and academic-related information. This trend has led to the creation of content that addresses their unique needs and interests, bridging the gap between traditional information sources and the more modern methods of obtaining knowledge. Additionally, many radio stations have adopted digital strategies such as online streaming and social media engagement, allowing students to access radio content even beyond traditional radio sets. These hybrid models further demonstrate how radio continues to maintain relevance in an evolving media landscape (Okeke & Ogbuagu, 2022).
Beyond academic benefits, radio plays an integral role in influencing students’ perceptions and social interactions. Many students rely on radio for guidance on career opportunities, personal development, and social awareness programs. Radio talk shows, debates, and interviews with industry professionals provide valuable insights that contribute to their academic aspirations and future career paths. Moreover, radio serves as a platform for students to voice their concerns and opinions through phone-in sessions, thereby fostering a sense of community and belonging within the institution.
Given these considerations, it is important to evaluate students’ preferences for radio content as a source of information at Kwara State Polytechnic. This study, therefore, seeks to assess how students perceive radio’s effectiveness and relevance in their academic and social lives. The research will explore the types of radio content that are most popular among students, examine the factors influencing their preferences, and evaluate the overall impact of radio as an informational tool in their learning environment. Understanding these dynamics will provide valuable insights into the role of radio in higher education and inform strategies for optimizing its use to better serve students’ needs in an increasingly digitalized world.
1.2 Statement of the Problem
In the rapidly evolving digital age, access to reliable and up-to-date information is a fundamental requirement for students’ academic success and personal development. Higher education institutions, including Kwara State Polytechnic, serve as hubs of learning where students rely on various media sources for critical information. Historically, radio has been a trusted and convenient medium for disseminating news, educational content, and social information. However, with the increasing penetration of the internet, social media, and digital platforms, there is a noticeable shift in students’ media consumption habits.
At Kwara State Polytechnic, students face numerous academic, social, and personal challenges that require continuous access to relevant information. Academic requirements such as course schedules, examination updates, policy changes, and extracurricular activities demand efficient communication channels. Socially, students seek information on career development, personal growth, health awareness, and community engagement. While radio has traditionally played a role in meeting these information needs, there is a growing competition from internet-based platforms, television, and other digital media.
Despite the continued existence of radio as an accessible and widely used medium, there is a significant lack of empirical research on the extent to which students prefer radio over other information sources. Without a clear understanding of students’ media consumption preferences, it is difficult to determine whether radio continues to serve as an effective information tool or if it is being overshadowed by digital alternatives. The lack of data on radio content preferences within this academic environment creates a gap in knowledge that needs to be addressed.
This study seeks to assess the factors that influence students’ preferences for radio content, the type of information they seek, and the role radio plays in shaping their academic and social lives. Additionally, it will examine whether students perceive radio as a reliable and relevant source of information compared to online platforms and television. By analyzing these factors, this research aims to bridge the knowledge gap and provide insights into how radio can be adapted to better serve students’ evolving information needs.
Ultimately, the findings from this study will help media practitioners, educators, and policymakers understand the effectiveness of radio in the context of higher education. If radio is still a preferred medium, broadcasters can develop more student-centric content. Conversely, if radio is losing relevance, this study can offer recommendations on how radio stations and institutions can integrate digital innovations to maintain student engagement. Addressing these issues is crucial for ensuring that students at Kwara State Polytechnic receive accurate, timely, and relevant information that supports their academic and personal growth.
1.3 Research Objectives
i. To assess the level of preference for radio content as a source of information among students of Kwara State Polytechnic.
ii. To identify the types of radio content that are most preferred by students at Kwara State Polytechnic.
iii. To evaluate the factors influencing students’ preference for radio as a source of information.
iv. To assess the role of radio content in shaping the academic and social lives of students at Kwara State Polytechnic.
1.4 Research Questions
i. To what extent do students at Kwara State Polytechnic prefer radio content as a source of information?
ii. What types of radio content are most preferred by students of Kwara State Polytechnic?
iii. What are the factors that influence students’ preference for radio content as a source of information?
iv. How does radio content influence the academic and social lives of students at Kwara State Polytechnic?
1.5 Significance of the Study
This study will contribute significantly to the understanding of how radio remains relevant as a source of information among students in higher institutions, particularly in Kwara State Polytechnic. The findings will be useful for media practitioners, academic institutions, and communication specialists in designing content that meets the information needs of students. Furthermore, this study will highlight the role of radio as an effective educational and informational tool for students in an era dominated by digital media.

For policymakers and radio stations, the study will provide insights into how radio content can be tailored to suit the preferences and needs of the student population. The research will also be beneficial for students, as it will help identify the types of radio content that best serve their academic and social needs, thereby facilitating more informed choices about media consumption.
1.6 Scope and Limitations of the Study
This study will focus on assessing the preference for radio content as a source of information among students at Kwara State Polytechnic. The research will primarily target students from various departments within the institution, with an emphasis on how radio content influences their educational and social experiences. While the study is centered on Kwara State Polytechnic, its findings can serve as a reference for similar institutions in Nigeria.
Limitations of the Study
i. Time Constraints: The researcher will be balancing this study with other academic responsibilities, which may limit the time available for data collection and analysis.
ii. Limited Access to Data: The study may face challenges in obtaining a comprehensive sample of students due to the constraints of survey distribution and response rates.
1.7 Definition of Key Terms
i. Radio Content: Refers to the various programs and broadcasts aired on radio, including news, entertainment, educational, and informational content.
ii. Preference: The act of choosing or favoring a particular option, in this case, radio as a source of information among students.
iii. Source of Information: A medium through which information is disseminated to the public. In this study, it refers to radio as a medium of communication.
iv.  Higher Institutions: Educational institutions that offer advanced studies beyond secondary school, such as universities and polytechnics.
v. Kwara State Polytechnic: A higher educational institution located in Kwara State, Nigeria, offering various academic programs in fields such as engineering, business, and sciences.
vi. Students: Individuals enrolled in Kwara State Polytechnic who are engaged in full-time academic programs.





CHAPTER TWO
LITERATURE REVIEW
2.0 Introduction
This chapter reviews relevant literature to the study. According to Hart (2018), a literature review is a comprehensive survey of scholarly sources on a specific topic, aimed at providing an overview of current knowledge, identifying gaps, and offering a critical analysis of theories, methodologies, and findings relevant to the research question. The literature review also helps to avoid unproductive approaches, achieve methodological insights, find recommendations for further research, and look for how to support grounded theory (Omopupa, 2016). Therefore, the literature review for this study will be focused on the following:
2.1 Conceptual Framework 
2.1.1. Concept of Radio
Radio can be defined as a medium used for sending and receiving messages through the air using electronic waves. It is also about the activity of broadcasting programmes for people to listen to the programmes being broadcast (Idebi, 2008:1). It can also be defined as the broadcasting of programmes for the public to listen to. It is the system of sending sound over a distance by transmitting electrical signals (BBC English Dictionary, 1992:946). Radio involves the process by which messages are sent through electrical waves. In other words, sound could be sent and received through these waves, (Sambe, 2008:75). 
Further, according to Idebi (2008:1) the word Radio is defined as the process of sending and receiving messages through the air, using electromagnetic waves. It is also about the activity of broadcasting programmes for people to listen to the programmes being broadcast. 
The history dates back to the 19th century when Samuel Morse invented the electric telegraph. Later Gugielmo Marconi built the first radio factory in Britain and worked on this invention to produce electromagnetic impulses, which could be sent through the air without wires, making it possible for the human voice to be transmitted over long distances. This technique was successfully used and signals were transmitted from England to America in 1866. 
In 1888, Heinrich Hertz, a German working on the electromagnetic theory propounded earlier on by a British scientist, James Clark Maxwell, produced the first radio waves. Marconi, working tirelessly on Hertz s findings, succeeded in inventing what was called radio telephony or the telegraph in Italy in 1895. By 1898, military formations in America began to manufacture transmitters for broadcasting and communication generally.
There are certain features that radio stations cannot be divorced from. According to Sambe (2008:5) they include the following: 
1. Radio reports what is happening now or what has just happened as current. 
2. It is always in search of new ideas and creativity because it has the ability to consume programme materials. 
3. Radio signals are received in many places within the primary service and bordering areas at the same time, thus it overcomes air and other barriers. 
4. Radio broadcasting is prone to interference from weather, local thunderstorms etc. 
5. It is flexible in pre-erupting the schedule programmes and has freedom of time. 
6. It is very effective in mobilising people; hence it bypasses illiteracy and appeals to the individual person
2.1.2. Brief History of Radio Development in Nigeria
The growth of radio in Nigeria has been a slow but interesting process. Radio was introduced in Nigeria as a wired system called radio distribution or radio re-diffusion by the British Broadcasting Corporation (BBC). In this process, wires were connected to loudspeakers installed in houses of subscribers. The wireless system was introduced by the BBC in 1930.The wired broadcasting services were commissioned in Lagos on December 1, 1935, and two relayed stations were located at Ikoyi and the Glover Memorial Hall, Both in Lagos (Onabajo, 1992) cited in Omensea (2007).
The main duty of the relay was to carry’BBC programmes, with just one hour available for local programmes featuring news, entertainment as well as local announcements. Other stations were later opened at Ibadan in 1939, Kano 1944, Kaduna, Enugu, Jos, Zaria, Abeokuta, Ijebu Ode, Port Harcourt and Calabar in the subsequent years. The colonial government then came up with a policy to carry out a survey on radio broadcasting in all the British colonies including Nigeria. A committee was set up headed By L. W. Turner of the BBC Engineering Department and F. A. W. Byron of the Telecommunications Department of the Crown Agents. The committee recommended a Wireless system of broadcasting for the colony of Nigeria.
According to Ladele (1979) cited in Sambe (2008, p. 83), “an old building on 32 Marina, close to the General Post Office, was renovated as temporary headquarters. In addition, the Kaduna and Enugu Radio Diffusion Services were restructured and converted to regional broadcasting houses. The Radio Diffusion Services (RDS) later became the Nigerian Broadcasting Service (NBS) and was basically concerned with satisfying the programme needs of its audience, with the traditional role of informing, educating and entertaining the audience members. The NBS put up a remarkable performance, especially during the visit of Queen Elizabeth II to Nigeria. The NBS upheld the role of impartiality; the colonial government on the other hand did not give all the Nigerian nationalists the opportunity to react to accusations leveled against them”.
As a result of this, the Nigerian Broadcasting Corporation (NBC) was established on April 1, 1957, to replace the NBS. The establishment of NBC marked the first public broadcasting corporation established in any British colonial territory. NBC took up the responsibilities of radio broadcast in Nigeria. The Federal Radio Corporation of Nigeria (FRCN) was established 1978. The Voice of Nigeria (VON) which served as the external service was established in 1990. But not satisfied with the new arrangements, the Western Regional Government established Its radio and television station in 1959. Eastern Nigeria followed suit in 1960 on the day Nigeria had its political independence from Britain. Northern Nigeria followed the same in 1962. Also, with the creation of more states, and each state wanting to propagate its people and culture, the place for radio broadcast began in Nigeria and has spread fast across the length and breadth of the Nigerian nation.
Today in Nigeria, each state owns and operates several radio stations (Akpede, Josef, Oladokun, Christine, and Chidinma, 2018). This is in addition to private radio stations. The communication of radio in Nigeria, according to Anifowose (2013, p. 19) “involves the process by which information and understanding are transferred from one person to another. He further posits that radio can be multi-faced as among other things, it can serve to pass messages, improve the capability of calling upon and organizing groups and organizations, enlarge the forum for social dialogue, provide effective capacity building of the society to raise awareness and knowledge on developmental issues, bring the people’s voice to the higher level of their political structure and mobilize members of a given society to tackle issues.
2.1.3. Ownership and Control of Radio 
There are two types of ownership and control of radio. These are: 
1. Government Ownership and Control: Here, the government establishes, runs and operates the station. This happens at federal, regional or state levels. If it were possible for local governments in Nigeria to operate and run a station, there is likely to be no difference.Government control usually is the responsibility of the Ministry of Information. Government finances the system, that is, it pays staff emoluments and censors the programme materials when necessary. The censorship is meant to arrest the situation whereby negative news will be broadcast against the government. 
2. Private Ownership and Control: Certain stations are owned by individuals and corporate organisations and institutions. Government can regulate the activities of such organisations to some extent as spelt out by the National Broadcasting Commission Act No. 35 of 1992, Subsection 9, Article 13. In such situations, the station generates its revenue by the sale of airtime, by carrying out advertisements, by endorsements or by getting donations from well-wishers.
2.1.4. Types of Radio Broadcasting
With the most recent generations having primarily grown up on FM radio, there is an abundance of people who don’t realise the vastness to radio broadcasting like AM, FM, Pirate Radio, Terrestrial digital Radio, and Satellite. Here is a brief overview of the differing types of radio broadcasting:
· AM: AM (amplitude modulation) was the earliest form of radio broadcasting. This specific type of broadcasting got it’s name for how it emits radio waves by manipulating the amplitude of the signal in conjunction with the amplitude of the signal that is being transmitted. What is known as a ‘medium-wave band’ is what is used worldwide to deliver AM broadcasting across the globe, while other parts of the world (like Europe) also use ‘long-wave band’ broadcasting. A great advantage to AM radio is that is fairly simplistic and the sound that is emitted from this type of signal can be easily detected.
· FM: FM radio (frequency modulation) was invented in the 1930s as a way to counter the interference issues with AM radio. FM radio stations happen on VHF (very high frequency) waves and are much more common thanks to better sound fidelity, which allowed stereo broadcasting to thrive on this specific type of broadcasting network. FM ranges are much shorter than AM ranges, despite the high frequency, meaning that the FM radio is much better for local radio stations. When this technology was originally developed, there wasn’t a specific threat to AM radio because FM radio required people to purchase a different type of receiver. It wasn’t until after World War II that there was a change in frequencies that allowed FM radio to be more accessible, thus toppling the popularity of AM radio.
· Pirate Radio: This type of radio refers to ‘illegal’ or un-regulated radio transmission. Often, this sort of radio broadcasting is used for political reasons, for entertainment, or as an exchange of two-way radio. While the origins of pirate radio can be linked to a general unlicenced use, history suggests that there have been moments that ships out at sea have used this mode of communication (ie pirate) as a base for broadcasting. While rules and regulations depend on where a person is at in the world, this type of broadcasting normally refers to an FM, AM, or short wave signal transmission. Even more interesting is that the origin of the broadcast may be legal, but where the broadcast is received may be construed as illegal (ie if a broadcast goes across borders).
· Terrestrial Digital Radio: Digital radio surfaced in the mid 1990’s in Europe, making its debut in the UK in ’95, in Germany in ’99 and eventually emerging in the United States, France, Netherlands, and South Africa shortly after. A simpler term to describe this type of radio is DAB Digital Radio (Digital Audio Broadcasting). Digital radio is still an evolving form of radio that has a strong foothold in Europe, but is still lacking in a lot of countries (specifically in the US).
· Satellite Radio: As the name suggests, this is a radio broadcasting service that is produced via satellites. Satellite radios are able to broadcast to a very large geographical area compared to all of its counterparts and was developed to be used primarily in cars. Most often, satellite radio is only available through a subscription, meaning it isn’t a free service. An interesting note about satellite stations is that ground stations often send signals to satellites that are in turn projected back to radio receivers in both cars and homes. This particular signal not only has scrambled broadcasts, but also retains meta-data regarding particular broadcasts. These signals have to be sorted by radio receivers that display the information. This type of technology allows for a radio station to be heard nation and worldwide.
 2.1.5.  Characteristics of Radio 
· Radio makes pictures: Radio can create pictures in the mind once you hear  a radio commentary you could visualize or ‘see’ in your mind what was being described. You could actively ‘see’ pictures in your mind of the parade even as you listened to the sounds of bands playing patriotic tunes or the sounds of marching and commands. You use your power of imagination as you follow the running commentary.
· The speed of radio : Radio is the fastest medium. It is instant. As things happen in a studio or outside, messages can be sent or broadcast. These messages can be picked up by anyone who has a radio set or receiver which is tuned into a radio station. If you have a television set and cable or satellite connection you may be using a remote to get your favourite channel. These days if you have a satellite connection, you can also receive radio signals of various AIR stations. Otherwise your normal radio set gives the meter or frequency on which various radio stations operate. You are tuned into that station and listen to news that happened a few minutes earlier. On the other hand, a newspaper gives you the previous days’ news. Of course television can also cover events instantly. But television is a more complex medium where you need light and cameras for any coverage.
· Simplicity of radio: Compared to all other media, radio is simple to use. As mentioned in the previous sections, radio needs very simple technology and equipment. 
· Radio is inexpensive: As it is simple, it is also a cheaper medium. The cost of production is low and a small radio can be bought for as low a price that is very affordable by even a poor man.
· Radio does not need electric power supply: You can listen to radio using dry battery cells even if you do not have electric power supply or a generator. So in a country like ours, where electricity has not reached everywhere, radio is a great blessing. 
· A radio receiver is portable: Don’t you move your radio set at home from the living room to the kitchen or as you go out some where? You can’t do that very easily with television. This facility of moving an object which is called ‘portability’ gives radio an advantage. These days if you have a car and a radio in it, you can listen to it as you drive or travel. Can you think of watching television, when you drive ? 
· One does not have to be literate to listen to radio : Unless you are literate, you can’t read a newspaper or read captions or text on television. But for listening to radio, you need not be literate at all. You can listen to programmes or news in any language on the radio. 
· For a majority of Indians in the rural areas, radio is the only source of news and entertainment . Radio news can be heard anywhere using an inexpensive receiver. Even the most economically backward sections can afford to use the medium of radio. 
· Radio is the best medium of entertainment. It provide healthy entertainment to the listeners. There is plenty of music of different types available to people. The popular types of music are classical, light classical, light, devotional, folk and film music.
2.1.6. Limitations of Radio Broadcast 
So far, we have learnt about the main strengths of radio as a medium of mass communication. Now let us understand the limitations of radio. 
· A one chance medium : When you read a newspaper, you can keep it with you and read it again. You have the printed word there and unless the paper is destroyed it will remain with you. Suppose when you read a news item, you do not understand the meaning of certain words. You can refer to a dictionary or ask someone who knows to find out the meaning. Now think of radio. Suppose you are listening to a news bulletin in English and you hear words that you don’t understand. Can you refer to a dictionary or ask someone else for the meaning? If you stop to do that, you will miss the rest of the news. You have to understand what is being said on radio as you listen. You have only one chance to listen. What is said on radio does not exist any longer; unless you record it. The words have momentary life. After it is spoken, it disappears unlike a newspaper or a printed book. So that is one of the greatest limitations or weaknesses of radio . It’s momentary nature or to put it differently – radio is a one chance medium. A listener has just one chance to receive the message and understand it. 
· Radio has no visual images: Let us consider a news item on radio and the same item on television. For example, the news about the devastating cyclone Nargis that hit Myanmar in May 2008. Radio news talked about the intensity of the cyclone, the number of deaths, details about property destroyed etc. However in the case of television, it showed the actual cyclone hitting the country, visuals of properties destroyed, rescue operations and many more details which could be seen. Now compare the two. A natural disaster like a cyclone when seen on television is more effective than what you hear on radio. It is said that “a picture is worth a thousand words”. It is also said that ‘‘seeing is believing’’. So when you see something, it is more believable than what you hear. So having no visuals is a major limitation of radio. 
· Messages on radio are easily forgotten: The problem of not having visuals leads to another limitation of radio. What is seen is often remembered and may remain with us. For example if you have seen the fine visuals of something it will remain in your memory. But what you hear is normally forgotten fast. Probably you may remember what you have heard in a class room if you found it interesting. But can you recall all the head lines of a news bulletin you heard on radio? Normally, you don’t. So this is another limitation of radio. Messages heard on radio are easily forgotten. 
· Poor performance on the part of announcers : Presenters or participants in a radio programme can be so boring or uninteresting that it can result in listeners switching off their radio sets. So listeners’ interest depends on how information or messages are presented. 
Radio broadcasts are of no use to people who have no sense of hearing, especially those with hearing disabilities.



2.1.7.  The Power of Radio
Radio is very powerful because it reaches a huge audience quickly and because it allows the people in that huge audience to interact with one another more easily than television viewers or newspaper readers. 
There are different types of radio stations: community, commercial and public. They have different types of owners and audiences and different programming, but they share a common goal: to connect with the listener in a way that is immediate and relevant.
Radio is powerful because: 
· It is immediate. News can be reported more quickly on radio than in newspapers or on television, because the technology is simpler. 
· It is accessible. You can tune in to radio wherever you are. You can take a radio to the fields, or listen to it in a car. You can also do other things while you listen. 
· It is inclusive. Radio can reach most people, including the poor, the marginalized and those who cannot read or write.
2.1.8 Types of Radio Content 
Radio content is diverse and caters to various audiences, serving different purposes such as entertainment, education, information dissemination, and public engagement. The following are the major types of radio content:
1. News and Current Affairs
News programs provide updates on local, national, and international events. These segments typically include political, economic, social, and sports news. Radio stations such as the Federal Radio Corporation of Nigeria (FRCN) and private stations like Channels Radio deliver daily news bulletins to keep the public informed. Current affairs programs also feature expert analysis and discussions on trending issues.
2. Talk Shows and Interviews
Talk shows involve discussions on various topics, including politics, health, education, and social issues. These programs often feature interviews with experts, politicians, celebrities, and community leaders. Call-in segments allow listeners to participate by sharing their opinions or asking questions. Examples include political debate shows and morning talk programs on Nigerian radio stations.
3. Music Programs
Music is a significant component of radio content, with stations dedicating programs to different genres, such as Afrobeat, hip-hop, gospel, and highlife. Some music programs include live DJ sessions, countdown charts, and request shows where listeners can call in to request songs. Many stations specialize in specific music categories, such as Cool FM for urban music and Wazobia FM for indigenous sounds.
4. Educational Programs
Educational radio programs aim to inform and teach listeners about various subjects, such as science, history, health, and financial literacy. These programs are especially useful in rural areas where access to formal education is limited. Government and non-governmental organizations (NGOs) often use educational radio content to promote public awareness on issues like HIV/AIDS prevention and climate change.
5. Religious Programs
Religious content on radio includes sermons, gospel music, prayer sessions, and discussions on faith-based topics. Many Christian and Islamic radio stations in Nigeria, such as Radio Maria and Al-Hikmah FM, focus on religious teachings, spiritual motivation, and worship sessions. Religious leaders also use radio platforms to engage with followers and spread messages of faith.
6. Drama and Storytelling
Radio dramas and storytelling programs entertain audiences while conveying moral lessons and social messages. These programs often address themes such as family life, corruption, and health awareness. Nigerian radio stations have a history of producing engaging radio dramas, including soap operas that educate the public on important societal issues.
7. Sports Programs
Sports radio programs cover football, basketball, athletics, and other sports-related content. These programs include live match commentaries, post-match analyses, interviews with athletes, and discussions on team performances. Given Nigeria’s passion for football, many radio stations dedicate significant airtime to analyzing local and international leagues, such as the English Premier League and the Nigerian Professional Football League (NPFL).
8. Public Service Announcements (PSAs) and Advertisements
PSAs are short messages that provide important information on public health, safety, and government initiatives. They are often sponsored by government agencies, NGOs, or corporate organizations. Advertisements, on the other hand, promote products and services, making them a significant source of revenue for radio stations.
9. Call-in and Interactive Programs
These programs engage listeners by allowing them to contribute to discussions through phone calls, SMS, or social media. Call-in shows are common in political debates, relationship discussions, and general opinion segments. Such programs enhance audience participation and provide a platform for diverse viewpoints.
10. Comedy and Entertainment Shows
Some radio stations feature comedy segments, jokes, and lighthearted discussions to entertain listeners. These programs often include humorous skits, impressions, and satirical takes on current events. Entertainment radio programs also cover celebrity news, movie reviews, and lifestyle trends.
11. Agricultural and Rural Development Programs
Agricultural radio programs target farmers and rural communities by providing information on best farming practices, weather forecasts, and market prices. These programs support rural development by educating farmers on modern agricultural techniques and government support schemes.
12. Traffic and Weather Updates
In major cities like Lagos and Abuja, traffic update programs help commuters navigate congested roads by providing real-time reports on road conditions. Weather forecasts also inform listeners about expected temperature changes, rainfall, and storm warnings.
2.1.9 Concept of Information 
The concept of information is fundamental in various fields, including communication, technology, and knowledge management. Information refers to processed, organized, and structured data that conveys meaning, enhances understanding, and aids decision-making. It serves as the foundation for learning, innovation, and societal development, influencing how individuals and organizations operate.
Information is often distinguished from raw data, which consists of unprocessed facts and figures. When data is collected, analyzed, and interpreted in a meaningful way, it transforms into information. For example, a list of numbers representing temperatures is merely data, but when analyzed to identify patterns or trends, it becomes valuable information that can be used for weather forecasting. This transformation highlights the role of context and interpretation in defining information.
The characteristics of information include accuracy, relevance, completeness, and timeliness. Accurate information ensures reliability and correctness, while relevance determines its usefulness to a specific audience or purpose. Completeness refers to the inclusion of all necessary details, whereas timeliness emphasizes the need for up-to-date information to support effective decision-making. The quality of information significantly impacts its applicability in different scenarios.

In today’s digital age, information is widely disseminated through various channels, including traditional media, the internet, and social platforms. With the rapid growth of digital technology, access to information has become easier and more instantaneous. However, this also presents challenges such as information overload and the spread of misinformation. As a result, individuals must develop critical thinking and media literacy skills to assess the credibility and accuracy of information sources.
Overall, the concept of information is dynamic and continually evolving with advancements in technology and communication. It plays a crucial role in shaping societies, facilitating knowledge exchange, and driving innovation. Understanding the nature and significance of information helps individuals and organizations make informed decisions and navigate an increasingly information-driven world.
2.1.10 Sources of Information 
In Nigeria, sources of information are diverse and play a crucial role in education, governance, business, and social interactions. These sources can be categorized into traditional, modern, and digital sources, each serving different purposes in information dissemination.
· Traditional Sources of Information
Traditional sources of information in Nigeria include oral communication, folklore, town criers, and cultural institutions. Historically, information was transmitted through storytelling, proverbs, and folk songs, preserving history and moral lessons across generations. The use of town criers, especially in rural areas, remains relevant for disseminating local news and government announcements. Elders, religious leaders, and chiefs also serve as key figures in passing down wisdom and societal norms.
· Print Media
Newspapers, magazines, journals, and books are significant sources of information in Nigeria. National dailies such as The Guardian, Punch, ThisDay, and The Nation provide news and analysis on politics, economy, and current affairs. Academic books and journals contribute to knowledge dissemination in educational institutions. Despite challenges like declining readership due to digital transformation, print media continues to be an authoritative source of verified information.
· Broadcast Media
Radio and television remain influential sources of information in Nigeria, reaching a vast audience across urban and rural areas. Major television stations such as the Nigerian Television Authority (NTA), Channels TV, and TVC News provide news, entertainment, and educational content. Radio stations, including Federal Radio Corporation of Nigeria (FRCN) and private FM stations, cater to diverse linguistic and regional audiences. The accessibility and affordability of radio make it a crucial medium for reaching rural communities.
· Government and Institutional Sources
Government agencies and institutions serve as official sources of information on policies, laws, and public services. Ministries, departments, and parastatals such as the National Bureau of Statistics (NBS) and Central Bank of Nigeria (CBN) provide economic and demographic data. The National Orientation Agency (NOA) also plays a role in public awareness campaigns. These sources ensure the public has access to authoritative and reliable information on governance and national development.
· Digital and Online Media
The internet has revolutionized information access in Nigeria through websites, social media platforms, and online publications. News websites like Premium Times and Sahara Reporters provide real-time updates on national and international affairs. Social media platforms such as Facebook, Twitter, and WhatsApp have become major channels for news sharing and discussions. However, the rise of misinformation and fake news necessitates critical evaluation of online sources.
· Libraries and Educational Institutions
Libraries, universities, and research institutions contribute to knowledge acquisition and scholarly research. The National Library of Nigeria, university libraries, and specialized research centers offer access to books, archives, and digital resources. Academic institutions also produce research papers, reports, and journals that serve as credible sources of information for students, researchers, and policymakers.
2.1.11 Radio Content as a Source of Information among Students 
Radio content serves as a vital source of information for students in higher institutions, providing them with relevant knowledge, updates, and entertainment that contribute to their academic and social development. Despite the rise of digital media, radio remains an accessible and cost-effective medium, especially for students who may not always have access to expensive internet services or smartphones. With diverse programming covering news, education, entertainment, and current affairs, radio plays an essential role in shaping students’ awareness and understanding of various issues.
One of the primary ways in which radio serves as a source of information for students is through news and current affairs programs. Many students rely on radio to stay informed about national and international events, political developments, and economic issues. Stations such as the Federal Radio Corporation of Nigeria (FRCN), Cool FM, and Wazobia FM provide news bulletins that help students keep up with the latest happenings. Keeping informed about current events is essential for students, especially those studying political science, mass communication, and social sciences, as it helps them relate theoretical knowledge to real-world situations.
Educational programs on the radio also contribute significantly to students’ learning experiences. Many radio stations broadcast programs dedicated to academic subjects such as science, literature, business, and technology. These programs often feature experts and educators who provide insights into various topics, making complex subjects more understandable. Additionally, radio serves as an alternative learning platform for students who may have limited access to educational resources. For example, language learning programs on the radio can help students improve their communication skills, while career-oriented discussions offer guidance on job opportunities and professional development.
Furthermore, radio content enhances students’ social awareness by addressing issues related to health, lifestyle, and personal development. Programs on health education, including discussions on mental health, hygiene, and disease prevention, equip students with practical knowledge for maintaining their well-being. Many universities and colleges encourage students to listen to radio programs that focus on self-improvement, leadership, and entrepreneurship, as these programs help build essential life skills. Talk shows and interviews with successful professionals also inspire students by exposing them to real-life success stories and career advice.
Entertainment-based radio content is another significant source of information and relaxation for students. Music programs, comedy shows, and interactive talk segments provide students with a break from academic stress while keeping them informed about pop culture, fashion trends, and celebrity news. Many students enjoy listening to call-in shows and social discussions where they can participate by expressing their views and learning from others’ perspectives. This interaction fosters a sense of community and helps students develop critical thinking and debating skills.
Additionally, radio content serves as a bridge between students and their immediate environment. Programs that focus on student affairs, campus news, and academic policies keep students informed about institutional developments and opportunities, such as scholarships, internships, and extracurricular activities. Campus-based radio stations play a crucial role in this regard, as they provide tailored content that directly addresses students’ needs and concerns. Through student-centered programs, radio promotes engagement and dialogue on key issues affecting students’ academic and social lives.
Radio content remains a valuable source of information for students in higher institutions, offering them access to news, education, social awareness, entertainment, and career development resources. Its accessibility, affordability, and variety of programming make it an essential medium for learning and staying informed. As technology continues to evolve, integrating radio with digital platforms can further enhance its impact, ensuring that students continue to benefit from its informative and engaging content.
2.2 Theoretical Framework
This study is anchored on three significant theories: the Uses and Gratifications Theory, the Agenda-Setting Theory, and the Media Dependency Theory. These theories provide a comprehensive understanding of how students in higher institutions, particularly in Kwara State Polytechnic, engage with radio content as a source of information.
2.2.1 Uses and Gratifications Theory
The Uses and Gratifications Theory (UGT), developed by Katz, Blumler, and Gurevitch (1973), focuses on how individuals actively seek out media to fulfill specific needs. Unlike traditional models where audiences are seen as passive consumers, UGT posits that people choose media content based on their personal needs, such as information, entertainment, education, or social interaction. In the context of this study, UGT helps to explain why students in higher institutions prefer radio content over other sources of information and how it meets their academic, social, and personal development needs.
Students listen to the radio for diverse reasons, including staying updated on current affairs, enhancing their academic knowledge, or simply for relaxation. By identifying the specific gratifications sought by students, this study can determine the type of radio content that appeals most to them. Additionally, UGT highlights the role of student preferences in shaping radio programming, as broadcasters tailor their content to attract and retain young listeners.
Furthermore, interactive radio programs that allow students to participate through call-ins, messages, or social media engagement align with the theory’s emphasis on active audience participation. The digital integration of radio, such as online streaming and podcasting, also enhances the gratification process by making content more accessible and flexible for students. The adaptability of radio content to meet diverse student needs reinforces the relevance of UGT in understanding student engagement with radio.
Another key aspect of UGT is that it acknowledges the social and psychological factors influencing media choices. Students’ educational background, peer influence, and technological exposure affect how they engage with radio content. For instance, students who study media-related courses may be more critical of the quality and reliability of information, while those from non-media disciplines may focus more on the entertainment aspect of radio.
Additionally, UGT emphasizes that audience members evaluate media content based on its perceived usefulness. If students believe that radio content enhances their knowledge or provides social engagement, they are more likely to continue consuming it. This decision-making process makes radio a competitive medium in the era of digital communication, where multiple information sources exist.
Finally, as media consumption habits evolve, the UGT framework remains relevant in understanding how students in Kwara State Polytechnic navigate various media choices. By applying this theory, the study can provide insights into how radio remains an essential information source despite the rise of digital alternatives.
2.2.2 Agenda-Setting Theory
The Agenda-Setting Theory, proposed by McCombs and Shaw (1972), suggests that the media does not tell people what to think but rather what to think about. This theory is particularly relevant to understanding how radio influences students’ awareness of social, political, and academic issues. Through repeated exposure to particular topics on radio programs, students are likely to perceive these issues as important.
In the context of Kwara State Polytechnic, agenda-setting by radio stations may influence students’ knowledge of government policies, educational reforms, career opportunities, and societal issues such as insecurity or health crises. The prominence given to particular topics in radio programs can shape students’ perspectives and priorities, affecting their discussions, opinions, and even actions regarding those issues. The ability of radio to set the agenda for public discourse among students makes it a powerful medium of influence.
Moreover, agenda-setting is achieved through the frequency and prominence of media messages. If a particular issue is consistently featured in radio news, talk shows, or discussion programs, students are more likely to perceive it as a matter of significance. This phenomenon underscores the role of radio in shaping students’ awareness and decision-making processes regarding current affairs.
Additionally, the theory suggests that radio presenters and producers play a crucial role in selecting and emphasizing topics that align with students’ concerns. Investigative journalism, news analysis, and educational talk shows on the radio can significantly impact students’ perception of critical issues. The framing of information by radio stations can further reinforce the importance of specific topics, thereby influencing how students interpret and react to them.
Furthermore, the agenda-setting function of radio does not occur in isolation but in conjunction with other media and social influences. The rise of digital media has led to an interplay between radio content and online discussions, where students engage in extended conversations about the topics they hear on the radio. This convergence enhances the agenda-setting power of radio by amplifying its reach and reinforcing key messages.
Another crucial aspect of agenda-setting is the second-level agenda-setting function, where radio not only tells students what to think about but also how to think about it. By framing issues in a specific way—whether through language, tone, or context—radio can influence students’ attitudes and beliefs. This makes agenda-setting a dynamic and evolving theory that remains relevant in media studies.
Ultimately, agenda-setting underscores the influential role of radio in shaping the knowledge landscape of students in higher institutions. By analyzing the topics most frequently covered in radio programming, this study can determine how radio serves as a primary medium for shaping student perceptions and behaviors.
2.2.3 Media Dependency Theory
The Media Dependency Theory, developed by Ball-Rokeach and DeFleur (1976), posits that an individual’s reliance on a particular media source increases when they perceive it as essential for achieving their goals. This theory is particularly useful in explaining why students in higher institutions prefer radio as a primary source of information despite the availability of other media platforms like television, newspapers, and social media.
Students in Kwara State Polytechnic may depend on radio for various reasons, including its accessibility, affordability, and convenience. Unlike television, which requires visual attention, or the internet, which may be limited by data costs, radio allows students to multitask while staying informed. This dependency is further reinforced in areas where electricity supply and internet connectivity are unreliable, making radio a more stable source of information.
Moreover, the theory suggests that students who are more reliant on radio for information will be more influenced by its content. This could include their academic learning, exposure to career opportunities, or understanding of social issues. The credibility of radio stations, the quality of their programs, and the language used also contribute to students’ level of dependency on radio content.
As the digital landscape evolves, media dependency theory also explains the growing reliance on internet-based radio streaming, where students can access their preferred radio stations on mobile apps and websites. This shift highlights the dynamic nature of media consumption among students and the adaptability of radio to new technological trends.
Furthermore, dependency on radio increases in times of crisis or uncertainty, such as during examinations, political events, or health crises. When students perceive radio as a reliable source of timely and accurate information, they are more likely to trust and depend on it for updates and guidance.
Finally, the theory highlights the reciprocal relationship between media dependency and media influence. As students become more reliant on radio for information, the impact of radio messages on their attitudes, knowledge, and behaviors grows stronger. Understanding this dependency can help radio broadcasters tailor content that effectively meets students’ informational needs, thereby reinforcing radio’s relevance in the digital age.
2.3 Empirical Review
The role of radio content as a source of information among students in higher institutions is an important subject of discussion, particularly in understanding how radio remains relevant in an era dominated by digital media. This section reviews studies related to students’ preferences for radio content in higher institutions, with a focus on Kwara State Polytechnic.
A study by Adeyemi and Bello (2021) explored the impact of radio programs on students’ academic and social awareness in Nigerian tertiary institutions. Their research indicated that students frequently rely on educational and informative radio programs to supplement their learning. Specifically, the study highlighted that students in institutions like Kwara State Polytechnic preferred radio stations that provided discussions on academic topics, career advice, and social issues. However, the study also noted that while radio remains a crucial information source, competition from social media and online platforms has affected its level of influence.
In a similar study, Okonkwo and Adebayo (2020) investigated the listening habits of students in Nigerian polytechnics and universities. Their findings revealed that students preferred radio programs that featured entertainment, news, and interactive discussions. For Kwara State Polytechnic students, music and talk shows were among the most listened-to radio content, as they provided both relaxation and relevant information. The study also emphasized that the effectiveness of radio content depended largely on the availability of student-oriented programming and the ability of radio stations to engage their audience interactively.
Furthermore, a study by Yusuf (2020) assessed the role of campus radio stations in providing information to students in higher institutions. The research found that institutions with campus radio stations, such as Kwara State Polytechnic, had an advantage in disseminating information related to academic schedules, student union activities, and career opportunities. The study noted that student involvement in radio programming contributed to the development of media literacy and communication skills among the student population. However, the study also pointed out that limited funding and inadequate technical support posed significant challenges to the effectiveness of campus radio stations.
Research by Olamide and Femi (2021) examined the influence of radio news and current affairs programs on students’ knowledge of national and global issues. Their study emphasized that students who regularly listened to radio news were more informed about national policies, socio-political events, and economic trends. The research found that Kwara State Polytechnic students particularly valued radio news segments that analyzed contemporary issues in a simplified and relatable manner. However, the study also indicated that a significant number of students preferred to access news through online streaming rather than traditional FM radio broadcasts.
A study by Adekunle and Sodiq (2022) explored how students' access to mobile radio applications has affected their listening habits. Their findings showed that mobile technology has made radio more accessible to students, allowing them to listen to their preferred radio stations anytime and anywhere. The research noted that students at Kwara State Polytechnic often used mobile apps to stream live radio programs, follow talk shows, and participate in on-air discussions. This shift towards digital radio consumption suggests that radio stations must adapt to evolving technological trends to maintain student engagement.
Additionally, a study by Ibrahim (2021) on the relevance of radio content for students in Nigerian polytechnics suggested that educational radio programs significantly contribute to students’ learning experiences. The study highlighted that radio programs covering entrepreneurship, skill acquisition, and personal development were particularly beneficial to polytechnic students. It also emphasized the need for more specialized educational content on radio to cater to the diverse academic and vocational interests of students.
A recent study by Afolabi and Okonkwo (2023) focused on the effectiveness of interactive radio programs in fostering student participation in discussions on societal issues. The research found that interactive radio programs, which allowed students to call in, send messages, and express their views on various topics, were highly popular among students. Kwara State Polytechnic students appreciated these programs as they provided a platform to voice their opinions and engage in meaningful debates on topics of interest.
Finally, a study by Oladele and Ojo (2022) assessed the sustainability of radio as a primary source of information for students in higher institutions. Their findings indicated that while traditional radio remains relevant, it must evolve to meet students’ changing preferences. The study concluded that integrating radio content with digital platforms, such as social media and podcasting, could enhance radio’s appeal among students in institutions like Kwara State Polytechnic. The study emphasized that the future of radio as an information source depends on its ability to innovate and adapt to the media consumption habits of younger audiences.











CHAPTER THREE
METHODOLOGY
3.0 Introduction
Research involves a systematic process of collecting, analyzing, and interpreting data to provide solutions to a problem. This chapter outlines the methodology used in assessing students’ preference for radio content as a source of information at Kwara State Polytechnic. It includes the research design, population, sampling techniques, research instrument, validity, reliability, data collection procedures, and methods of data analysis.
3.1 Research Design
This study adopts a quantitative research design. The quantitative approach is appropriate for measuring students’ preferences regarding radio content by collecting numerical data. Surveys will be used to obtain structured responses from participants, allowing for statistical analysis and generalization of findings.
3.2 Population of the Study
The population for this study includes all students of Kwara State Polytechnic, Ilorin, across various faculties and departments. Kwara State Polytechnic, being a tertiary institution with a diverse student body, provides an ideal setting for examining students’ preferences for radio content as a source of information. According to the information gotten from Management Information Service (MIS) of Kwara State Polytechnic, the student population of Kwara State Polytechnic as at 2023/2024 session is estimated to be over 35,000
3.3 Sample and Sampling Techniques
A sample size of 150 students was selected for this study. The sample was chosen using a simple random sampling technique, ensuring that every student in the institution had an equal chance of being included in the study. This method reduces bias and enhances the representativeness of the sample.
3.4 Research Instrument
The primary instrument for data collection is a structured questionnaire, designed to gather information on students’ demographic characteristics, frequency of radio usage, preferred types of radio content, and overall perception of radio as a source of information. Responses will be measured using a Likert scale ranging from 1 (Strongly Disagree) to 5 (Strongly Agree).
3.5 Validity and Reliability of the Instrument
To ensure validity, the questionnaire was reviewed by experts in communication and social sciences to confirm that it effectively captures all relevant aspects of the research topic. A pilot test was conducted with a small sample of students to identify and address potential issues with the questions.
Reliability was established through consistent administration and evaluation of the instrument during the pilot test. A standardized process ensured that the instrument yielded similar results under consistent conditions.

3.6 Method of Administration of the Instrument
The researcher personally administered the questionnaire to respondents within Kwara State Polytechnic to ensure a high response rate. Additionally, online questionnaires were distributed via platforms such as WhatsApp and email to reach students who could not be approached in person. This combination of methods ensured inclusivity and convenience for participants.
3.7 Method of Data Analysis
The collected data will be analyzed using descriptive statistics such as frequencies, percentages, and mean scores to summarize and interpret the responses. The results will be presented in tables and charts to provide a clear and comprehensive understanding of the findings.






























CHAPTER FOUR
4.0. Data Analysis 
 Data analysis is the most crucial part of any research. Data analysis summaries collected data. It is a process used by researchers for reducing data to a story and interpreting it to derive insights. 
 In this chapter data are organized into tables so that statically and logical conclusion can be gotten frills the collected data and merit will be discussed. In this research work, the simple percentage tabular presentation in presenting the primary data generated from the field. Doing this would enable easy, convenience, clarity and vetted comprehension The researcher presents all the questionnaire items that would provide answers to the researchers identified problem and all presentations and analysis shall be in conformity with questionnaire items and responses.
4.1. Analysis of Research Instrument  
Data presentation is defined as the process of using various graphical formats to visually represent the relationship between two or more data sets so that an informed decision can be made based on them. It also refers to the organization and presentation of data into tables, graphs, charts etc. However, the organization and presentation of data shall be according to questionnaire items and responses, in the (20) twenty questionnaire items developed from the three framed researcher questions, the researcher aimed at using them to provide an answer to his topic problem. 
 A total of one hundred (100) copies of the questionnaire were produced and distributed to the researcher sample populace. All presentations are done in simple percentage tabular mode, while simple descriptive analysis technique was used to describe what items were contained in the tables.
DistributionTable
	Respondent 
Number of questionnaire distributed
	FREQUENCY 
100

	Number of questionnaire returned
Number of discard
Number of questionnaire not returned 
	100
Nil
Nil 

	Number of questionnaire presented and analyzed
	Nil


 From the above table it can be seen that the respondents were people of Ilorin. Number of questionnaire distributed were 100, the percentage was 100%, number of questionnaire returned was 100, no of discard was Nil, number of questionnaire not returned Nil and number of questionnaire presented and analyzed are 20
4.2 Analysis of the Demographic Segment
Section A
QUESTION 1: Distribution of the age of respondents
   Table I
	RESPONSES
	FREQUENCY
	PERCENTAGE

	16-20
	29
	29%

	21-25
	43
	43%

	26-30
	17
	17%

	31 and above 
	11
	11%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that the majority of respondents (43%) are between the ages of 21–25, followed by 29% in the 16–20 range, and 17% in the 26–30 range. This suggests that most respondents are young adults, which could influence their engagement with radio and information dissemination patterns.
QUESTION 2:What is your gender?
Table II
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Male
	40
	50%

	Female
	52
	47%

	Preferably not to say 
	8
	3%

	Total
	100
	100



GOOGLE FORM SURVEY, 2025
The table above shows that the gender distribution is fairly balanced, with 40% male and 52% female respondents, while  8% of the respondents prefer not to say. This indicates that the survey captured a diverse set of perspectives across both genders.
QUESTION 3:Distribution of respondents department ?
Table III
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Engineering 
	15
	44%

	Business
	11
	14%

	Science
	21
	19%

	Mass Communication 
	41
	36%

	Others
	12
	17%

	Total
	100
	100


GOOGLE FORM SURVEY, 2025
The table above shows that 15% of respondents are in the engineering department, 11% in business, 21% in science, 41% in mass communication, and 12% in other fields. This highlights that the study reached a broad audience, but with a notable concentration in Science and mass communication.
QUESTION 4:Level of Study
 Table IV
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	ND I
	8
	8%

	ND II
	26
	26%

	HND I
	38
	38%

	HND II
	28
	29%

	TOTAL
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that the largest portion of respondents (38%) are in HND I, followed by 28% in HND II, 26% in ND II, and 8% in ND I. This indicates that the majority of respondents are in the higher levels of their academic journey, which may influence their perspectives on media consumption and societal issues.
 QUESTION 5: Do you own or regularly access a radio?
Table V
	RESPONSES
	FREQUENCY
	PERCENTAGE

	Yes
	45
	45%

	No
	55
	55%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that 55% of respondents do not own or regularly access a radio, while 45% do. This suggests a decline in radio ownership among the respondents, possibly due to the prevalence of alternative media platforms.
ANALYSIS OF QUESTIONS SEGMENT
Section B
QUESTION 6:Do you prefer listening to radio over other media sources (e.g. TV, social media) for information?
Table VI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	65
	65%

	No
	35
	35%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that 65% of respondents prefer listening to radio over other media sources like TV and social media for information, while 3/5% do not. This indicates a modest preference for radio as a source of information, although alternative media remains relevant.
QUESTION 7:How often do you listen to the radio for news or information?
Table VII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Weekly 
	17
	17%

	Occasionally 
	33
	33%

	Daily 
	6
	6%

	Never
	8
	8%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that 6% of respondents listen to the radio daily, 17% weekly, 33% occasionally, and 8% never. This reveals a fairly regular radio listening habit among respondents, though not overwhelmingly dominant.
QUESTION 8:On a scale of 1 to 5, how credible do you consider radio content?
Table VIII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	1 (Not credible)
	5
	5%

	2
	12
	12%

	3
	42
	42%

	4
	31
	31%

	5 ( Very credible)
	10
	10%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that 31% of respondents rate radio content as ‘4’ (fairly credible), 42% as ‘3’ (neutral), 10% as ‘5’ (very credible), 12% as ‘2’ (less credible), and 5% as ‘1’ (not credible). This indicates a moderate level of trust in radio content, with a fair number of respondents viewing it as credible.
QUESTION 9:I find radio content more informative than content from social media.
  Table IX
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	28
	28%

	Agree
	48
	48%

	Neutral 
	13
	13%

	Disagree 
	8
	8%

	Strongly Disagree 
	3
	3%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that 48% of respondents strongly agree that radio content is more informative than social media, 48% agree, 13% are neutral, 8% disagree, and 3% strongly disagree. This suggests that radio remains a trusted source of information among respondents.
QUESTION 10:Radio is still relevant to students today as a source of reliable information.
Table X
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	6
	6%

	Agree
	7
	7%

	Neutral 
	33
	33%

	Disagree
	50
	50%

	Strongly Disagree 
	4
	4%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that 7% agree and 6% strongly agree that radio is still relevant to students today as a reliable source of information, while 33% remain neutral, 50% disagree, and 4% strongly disagree. This suggests that while a significant portion still value radio, there is some neutrality and skepticism among respondents.
QUESTION 11:Which radio program format keeps you most engaged?
Table X
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	News
	19
	19%

	Education  Program 
	13
	13%

	Entertainment/Music
	14
	14%

	Talk show 
	25
	25%

	Sport 
	29
	29%

	Total
	100
	100%


.     GOOGLE FORM SURVEY, 2025
The table above shows that 19% of respondents prefer news programs, 13% education programs, 14% entertainment/music, 29% sport and 25% talk shows. This indicates that news remains the most engaging radio format among respondents.
QUESTION 12:What type of radio content do you prefer most?
Table XII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Discussion 
	28
	28%

	Phone-in
	11
	11%

	News Bulletins 
	14
	14%

	Music request 
	34
	34%

	Interviews
	13
	13%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that 28% of respondents prefer discussion programs, 34% music requests, 11% phone-in programs, 14% news bulletins, 13% interviews. This suggests that interactive discussion-based content is highly valued by the audience.
QUESTION 13:What time of day do you prefer listening to radio content?
Table XIII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Morning 
	17
	17%

	Afternoon 
	10
	10%

	Evening
	36
	36%

	Night
	29
	29%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that 17% of respondents prefer listening to radio content in the morning, another 36% in the evening, 10% in the afternoon, and 29% at night. This suggests that Night and evening slots are the most preferred listening times among respondents.
QUESTION 14:Which factor most influences your preference for a radio program?
Table XVI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Quality of content 
	43
	43%

	Language used
	11
	11%

	Presenter’s style
	20
	20%

	Frequency/time slot
	6
	6%

	Peer recommendation 
	20
	20%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that 43% of respondents are influenced by the quality of content, 20% by the presenter’s style, 11% by language used, 6% by frequency/time slot, and 20% by peer recommendation. This indicates that content quality and delivery style are key factors shaping audience preferences.
QUESTION 15:Radio programs that use local languages or relatable topics influence my listening preference.
Table XV
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	11
	11%

	Agree
	23
	23%

	Neutral 
	47
	47%

	Strongly Disagree
	0
	3%

	Disagree 
	19
	19%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that 23% agree, 11% strongly agree, 47% remain neutral, 0% strongly disagree, and 19% disagree that local language use or relatable topics influence their radio listening preferences. This suggests a general agreement that local relevance matters to the audience.
QUESTION 16:The availability of alternative media (social media, blogs, YouTube) affects my radio listening habits.
Table XVI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	14
	14%

	Agree
	54
	54%

	Disagree
	10
	10%

	Strongly Disagree 
	2
	2%

	Neutral 
	20
	20%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that 54% agree, 14% strongly agree, 20% remain neutral, 10% disagree, and 2% strongly disagree that alternative media affect their radio listening habits. This highlights the impact of new media on traditional radio consumption.

QUESTION 17:Radio educational programs help improve my academic performance.
Table XIX
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	8
	8%

	Agree
	14
	14%

	Neutral 
	51
	51%

	Disagree 
	25
	25%

	Strongly Disagree 
	14
	14%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that 14% agree, 8% strongly agree, 51% remain neutral, 25% disagree, and 14% strongly disagree that radio educational programs help improve academic performance. This indicates a positive perception of radio’s educational value among respondents.
QUESTION 18:Listening to informative radio programs keeps me updated on campus or national issues.
.Table XVIII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	7
	7%

	Agree
	16
	16%

	Neutral 
	53
	53%

	Disagree 
	21
	21%

	Strongly Disagree
	3
	3%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that 16% agree, 7% strongly agree, 53% are neutral, and the rest (24%) disagree or strongly disagree that listening to informative radio programs keeps them updated on campus or national issues. This suggests a fair level of trust in radio for staying informed.
QUESTION 19:Radio talk shows or discussions influence how I interact socially or express my opinions.
.Table XIX
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	8
	8%

	Agree
	12
	12%

	Neutral 
	48
	48%

	Disagree 
	28
	28%

	Strongly Disagree
	4
	4%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
            The table above shows that 12% agree, 8% strongly agree, 48% are neutral, and the rest (32%) disagree or strongly disagree that they consider radio an important tool for personal growth and awareness. This indicates that a majority of respondents see radio as a valuable source for personal development and gaining knowledge.
QUESTION 20:I consider radio an important tool for personal growth and awareness.
Table XIX
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	5
	5%

	Agree
	14
	14%

	Neutral 
	45
	45%

	Disagree 
	23
	23%

	Strongly Disagree
	2
	2%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that 14% agree, 5% strongly agree, 45% are neutral, and the rest (25%) disagree or strongly disagree that they consider radio an important tool for personal growth and awareness. This indicates that a majority of respondents see radio as a valuable source for personal development and gaining knowledge.
 4.3. Analysis of Research Questions
Research Question 1: To what extent do students at Kwara State Polytechnic prefer radio content as a source of information?
Relevant data: Tables I, II, V, VI, VII, and XVI.
Table I (Age Distribution) shows that 43% of respondents are aged 21–25, 29% are 16–20, 17% are 26–30, and 11% are 31 and above. This youthful demographic, primarily young adults, likely influences their media consumption habits, with a potential inclination toward digital platforms but still engaging with radio.
Table II (Gender Distribution) indicates a relatively balanced sample, with 50% male, 47% female, and 3% preferring not to say. This diversity ensures that findings reflect varied perspectives across genders.

Table V (Radio Ownership/Access) reveals that 55% of respondents do not own or regularly access a radio, while 45% do. This suggests a significant portion of students lack direct access to radio, potentially due to the prevalence of alternative media like smartphones and streaming platforms.
Table VI (Preference for Radio Over Other Media) shows that 65% of respondents prefer radio over other media sources (e.g., TV, social media) for information, while 35% do not. This indicates a moderate preference for radio, highlighting its continued relevance despite competition from digital platforms.
Table VII (Frequency of Radio Listening) indicates that 6% listen daily, 17% weekly, 33% occasionally, and 8% never. The majority (56%) engage with radio at least occasionally, suggesting that while radio is not a daily habit for most, it remains a relevant medium for information.
Table XVI (Impact of Alternative Media) shows that 54% agree and 14% strongly agree (68% combined) that alternative media (e.g., social media, blogs, YouTube) affect their radio listening habits, with 20% neutral, 10% disagreeing, and 2% strongly disagreeing. This underscores the competitive influence of digital platforms on radio consumption.
Research Question 2: What types of radio content are most preferred by students of Kwara State Polytechnic?
Relevant data: Tables XI, XII, XIII, and XIV.
Table XI (Preferred Radio Program Format) shows that 29% prefer sports programs, 25% talk shows, 19% news, 14% entertainment/music, and 13% educational programs. This indicates a preference for interactive and engaging formats like sports and talk shows over traditional news or educational content.
Table XII (Preferred Radio Content Type) reveals that 34% prefer music requests, 28% discussions, 14% news bulletins, 13% interviews, and 11% phone-in programs. This highlights a strong preference for interactive and entertainment-driven content, with music requests and discussions being the most popular.
Table XIII (Preferred Listening Time) indicates that 36% prefer evening listening, 29% night, 17% morning, and 10% afternoon. Evening and night slots are the most popular, likely aligning with students’ schedules and leisure time.
Table XIV (Factors Influencing Program Preference) shows that 43% are influenced by content quality, 20% by presenter’s style, 20% by peer recommendation, 11% by language used, and 6% by frequency/time slot. Content quality is the dominant factor, emphasizing the importance of engaging and relevant programming.
Research Question 3: What are the factors that influence students’ preference for radio content as a source of information?
Relevant data: Tables XIV, XV, and XVI.
Table XIV (Factors Influencing Program Preference) highlights that content quality (43%) is the primary factor, followed by presenter’s style (20%), peer recommendation (20%), language used (11%), and frequency/time slot (6%). This underscores the importance of high-quality, engaging content delivered by charismatic presenters.
Table XV (Influence of Local Language/Relatable Topics) shows that 23% agree and 11% strongly agree (34% combined) that local languages or relatable topics influence their listening preferences, with 47% neutral, 19% disagreeing, and 0% strongly disagreeing. This suggests that while local relevance matters to some, many students are indifferent, possibly due to diverse linguistic or topical interests.
Table XVI (Impact of Alternative Media) indicates that 68% (54% agree, 14% strongly agree) acknowledge that alternative media affect their radio listening habits, with 20% neutral. This highlights competition from digital platforms as a significant factor influencing radio engagement.
Analysis: The primary factors influencing students’ preference for radio content are content quality (43%), presenter style (20%), and peer recommendations (20%). Local language and relatable topics have a moderate influence (34% agree), suggesting that cultural relevance is important but not universally decisive. The strong impact of alternative media (68%) indicates that radio must compete with digital platforms by offering unique, high-quality content to retain student listeners.
Research Question 4: How does radio content influence the academic and social lives of students at Kwara State Polytechnic?
Relevant data: Tables IX, X, XVII, XVIII, and XIX.
Table IX (Radio vs. Social Media) shows that 48% agree and 28% strongly agree (76% combined) that radio content is more informative than social media, with 13% neutral, 8% disagreeing, and 3% strongly disagreeing. This suggests a strong perception of radio as a reliable information source.
Table X (Radio Relevance to Students) indicates that 7% agree and 6% strongly agree (13% combined) that radio is relevant for reliable information, while 33% are neutral, 50% disagree, and 4% strongly disagree. This reveals significant skepticism about radio’s relevance, possibly due to alternative media.
Table XVII (Educational Programs and Academic Performance) shows that 14% agree and 8% strongly agree (22% combined) that radio educational programs improve academic performance, with 51% neutral, 25% disagreeing, and 14% strongly disagreeing. This indicates a limited but positive perception of radio’s educational impact.
Table XVIII (Staying Updated via Radio) reveals that 16% agree and 7% strongly agree (23% combined) that radio keeps them updated on campus or national issues, with 53% neutral and 24% disagreeing or strongly disagreeing. This suggests moderate trust in radio for staying informed.
Table XIX (Radio’s Influence on Social Interaction) shows that 12% agree and 8% strongly agree (20% combined) that radio talk shows or discussions influence social interactions, with 48% neutral and 32% disagreeing or strongly disagreeing. This indicates a limited but notable impact on social engagement.

 4.4  Discussion of Findings
This study assessed the preference for radio content as a source of information among 100 students at Kwara State Polytechnic, Ilorin, with a 100% response rate. The demographic profile (Table I) shows a predominantly young adult population (72% aged 16–25), with a balanced gender distribution (50% male, 47% female, Table II) and a concentration of students in higher academic levels (67% in HND I and II, Table IV). The sample’s diversity across departments (Table III) ensures varied perspectives, with a notable representation from Mass Communication (41%) and Science (21%).
Preference for Radio Content: The findings reveal that 65% of students prefer radio over other media for information (Table VI), and 56% listen at least occasionally (Table VII). However, 55% do not own or regularly access a radio (Table V), and 68% acknowledge the impact of alternative media (Table XVI). This aligns with the Uses and Gratification Theory, suggesting that students actively choose radio for its accessibility and credibility, but its usage is constrained by limited access and competition from digital platforms like social media and streaming services. The youthful demographic likely contributes to the preference for alternative media, yet radio’s moderate preference rate indicates its continued relevance.
Preferred Content Types: Students favor interactive and entertainment-driven content, with music requests (34%), discussions (28%), sports (29%), and talk shows (25%) being the most popular (Tables XI and XII). Evening (36%) and night (29%) are the preferred listening times (Table XIII), suggesting that radio stations should focus on these slots to maximize engagement. Content quality (43%) and presenter style (20%) are the primary factors influencing preferences (Table XIV), highlighting the need for engaging, high-quality programming. The moderate influence of local language and relatable topics (34%, Table XV) suggests that culturally relevant content can enhance engagement but is not a universal driver.
Factors Influencing Preferences: Content quality (43%), presenter style (20%), and peer recommendations (20%) are the dominant factors shaping radio preferences (Table XIV). The significant impact of alternative media (68%, Table XVI) underscores the competitive media landscape, where radio must differentiate itself through unique, high-quality content. The moderate role of local language (34%, Table XV) indicates that while cultural relevance matters, students also value universal appeal and accessibility.
Impact on Academic and Social Lives: Radio has a moderate impact on students’ academic and social lives. While 76% view radio as more informative than social media (Table IX), only 22% believe educational programs improve academic performance (Table XVII), and 23% credit radio with keeping them updated (Table XVIII). The limited influence on social interactions (20%, Table XIX) and low perceived relevance (13%, Table X) suggest that radio’s role is constrained by skepticism and competition from alternative media. The Framing Theory applies here, as radio’s presentation of issues influences students’ awareness, but its impact on behavior is limited by perceptions of relevance and the dominance of digital platforms.
Challenges and Opportunities: Key challenges include limited radio access (55%, Table V), competition from alternative media (68%, Table XVI), and skepticism about radio’s relevance (50% disagree, Table X). Additionally, some students may find content repetitive or less engaging compared to dynamic digital platforms. To address these, radio stations should diversify content, improve technical quality (e.g., signal strength), and leverage interactive formats like discussions and music requests to appeal to students’ preferences.


































CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary
This research study titled “An Assessment of Preference on the Radio Content as a Source of Information among Students in Higher Institutions” was organized into five systematic chapters, each addressing key aspects of the research process and findings.
Chapter One introduced the study by providing the background and rationale for examining students’ preferences for radio content as a source of information. It highlighted the relevance of radio as a traditional yet evolving medium in the digital age, particularly for students in higher institutions like Kwara State Polytechnic. The chapter also presented the problem statement, research objectives, research questions, significance of the study, scope, limitations, and operational definitions of key terms such as “radio content,” “information source,” and “preference.”
Chapter Two focused on reviewing related literature, exploring existing research on radio as an information source among students, and examining factors that influence students’ media choices. The theoretical framework adopted for the study was rooted in three key theories:
· Uses and Gratifications Theory, which suggests that students actively select radio content to satisfy specific needs such as information, entertainment, and companionship.
· Agenda-Setting Theory, which posits that radio stations influence the salience of issues by shaping what listeners consider important.
· Media Dependency Theory, which explains how students, especially in higher institutions, rely on radio for information when other sources are limited or less trusted.
Chapter Three outlined the research methodology, identifying the population of the study as all students of Kwara State Polytechnic, Ilorin, with an estimated population of over 35,000 students for the 2023/2024 academic session (MIS, Kwara Poly). A sample of 100 respondents was drawn from various faculties and departments using purposive sampling. Data was collected through structured questionnaires and analyzed using simple percentages and tabular presentations to ensure clarity and comprehension.
Chapter Four presented and analyzed the findings of the study based on the research questions. It was revealed that a significant portion of the respondents rely on radio as a source of information, particularly for updates on current affairs, campus news, and educational programs. However, the study also noted a declining preference for radio content compared to digital media platforms, with some respondents citing issues such as limited program diversity, inconvenient airtime, and a preference for interactive media formats like social media. These findings were interpreted in light of the theories adopted, revealing how students’ preferences align with their perceived needs, gratifications, and the influence of media framing on issue salience.
Chapter Five offers a summary of the entire study, draws conclusions based on the findings, and presents practical recommendations for enhancing the relevance and effectiveness of radio content among students in higher institutions.
5.2 Conclusion
This study assessed students’ preferences for radio content as a source of information among students of Kwara State Polytechnic. The findings demonstrate that while radio remains an important medium for information dissemination, its relevance among students is influenced by factors such as content relevance, presentation style, airtime, and the availability of alternative information sources like social media and online platforms.
The study revealed that students primarily tune in to radio programs that align with their interests, such as news, educational programs, and entertainment segments. However, challenges such as limited program variety, lack of interactivity, and the dominance of digital platforms have affected the extent to which radio serves as the preferred information source for students.
The study validates the Uses and Gratifications Theory, as students actively seek radio programs that fulfill their specific needs, while the Agenda-Setting Theory explains how radio content influences the topics students consider important, particularly in areas like politics, education, and campus events. Additionally, the Media Dependency Theory highlights the reliance of some students on radio, especially in cases where internet access is limited or unreliable.
In conclusion, while radio content continues to play a vital role in students’ information consumption, there is a need for innovation in content delivery, increased program diversity, and audience engagement strategies to maintain and grow student listenership in the dynamic media landscape.
5.3 Recommendations
Based on the findings of this study, the following recommendations are proposed to enhance the preference for radio content among students in higher institutions:
1. Diversify Radio Content
Radio stations should introduce a wider range of programs that cater to students’ diverse interests, such as career development, mental health awareness, campus updates, and global trends.
2. Adopt Interactive Program Formats
Programs should include interactive segments such as phone-ins, live discussions, and social media integration to foster real-time engagement and active participation among students.
3. Optimize Airtime for Student-Friendly Programs
Radio stations should schedule programs that appeal to students during convenient time slots, especially in the evenings or weekends when students are more likely to listen.
4. Leverage Student-Centered Partnerships
Radio stations should collaborate with student organizations and institutions like Kwara State Polytechnic to co-produce content that resonates with the student audience.
5. Enhance Accessibility through Digital Integration
To complement traditional radio, stations should offer live streaming and podcast versions of popular programs, making it easier for students to access content on-demand.
6. Promote Radio Awareness Campaigns
Awareness campaigns highlighting the value of radio as a reliable information source should be conducted across campuses, emphasizing the unique benefits of radio compared to other media.
7. Continuous Research and Feedback Mechanisms
Radio stations should regularly conduct audience research and feedback surveys among students to ensure content relevance and continuous improvement in programming.
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